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"Queen's  Head 
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Made  in 
Britain 


Buy  in  the  Empire  and  get  the  best  goods. 


JOHN  LYSA6HT,  LIMITED         A.  C.  LESLIE  &  CO.,  LIMITED 

MAKERS  MONTREAL 

BRISTOL,   NEWPORT  AND    MONTREAL 


MANAGERS    CANADIAN    BRANCH 


HARDWARE    AND    METAL 


What  You  Can 
Tell  Your  Customer 


You  Can  Truthfully  State 

That  1847  Rogers  Bros.  @  has  been  the  standard 
silverplate  for  over  sixty-five  years. 

That  no  higher  quality  can  be  obtained  than 


1 847  Rogers  Bros. 


"Silver  Plate  that  Wears' 


That  it  is  MADE  by  CANADIANS  in 
CANADA,  and  is  equal  to  the  best  the 
world  produces. 

No  better  time  than  the  present  to  advertise 
by  means  of  Window  Displays,  and  in  the 
papers. 

We  advertise  the  goods  in  general  publica- 
tions; it  is  for  you  to  let  the  public  know  that 
they  can  be  purchased  from  YOU. 

MERIDEN    BRITANNIA    COMPANY,   Limited 

HAMILTON,    CANADA 


V. 
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IT  WILL  PAY  YOU 


TO  SELL 


a 


P.  &  W.  Co." 

SMALL  TOOLS 

PRECISION 

DELIVERY 

QUALITY 

GUARANTEED 

IF  YOUR  JOBBER  CAN'T  SUPPLY  YOU 
WRITE  US  DIRECT 

PRATT  &  WHITNEY  COMPANY 

OF  CANADA  LIMITED 

DUNDAS  ONTARIO 

MONTREAL— WINNIPEG— VANCOUVER 


Good   Store  Ladders  Save  Time  and  Space 

Send    for    Special    Ladder    Catalogue    showing     full    line     of 
Ceiling    and  Shelf  Ladders  to  meet  all  conditions. 


Why     not    canvass    your 
Town    on  Ladders  now  ? 


R  ichards-Wilcox  Canadian  Co.  Ltd. 


London 


Montreal 


Order     STANLEY      No.     3000 
"TWINROLD" 

COILED    DOUBLE 

Self-Tightening  Box  Strapping 

See   page  81 

The    Stanley    Works,    New    Britain,   Conn. 

Canadian  Representatives:   A.   MACFARLANE   &   CO. 
CORISTINE  BUILDING,  MONTREAL 


CURTAIN  POLES  and  FITTINGS.   STAIR  RODS  and  EYES 


No.  2319 

Solid  Brass  Cased  Rodding.     Cast  Ends. 

These  Rods  are  far  superior  to  light  angle  tube. 


Buttercup, 
Rose. 

1115 


G.  B.  BIRCH,     THE  CHEAPSIDE  BRASS  FOUNDRY,  Birmingham,  England 
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The  Universal  Bread  Maker 

WAS  THE  ORIGINAL  BREAD  MAKER 
AND  IS  STILL  THE  BEST.     .... 

BEST  MADE BEST  KNOWN BEST  SELLER 

It  has  found  its  way  into  thousands  of  Canadian  Homes  and  has  made 
a  friend  of  every  user.  It  pays  to  sell  the  reliable  and  best-known  Brands 
— pays  in  profits  and  pays  in  satisfied  customers. 


Jo. 4  ■  , 

iVy/TODED  GOLD  MEDAL- 


UNIVERSAL  Bread  Makers. 

Mix  and  knead  perfect  bread  in  three  minutes.  Sani- 
tary in  that  the  hands  do  not  touch  the  dougb.  Makes 
better  bread  than  can  be  made  by  hand.  Four  sizes  from 
$1.50  to  $2.50  each. 

Write  to  your  jobber  for  prices  or  direct  to  us. 


tj 


UNIVERSAL 


J    LANDERS,  FRARY  &  CLARK    m^z 


NEW  BRITAIN,  CONN.,  U.S.A. 
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NEW  YEAR'S   RESOLUTIONS 


Buy  Only  the  Best 

Black  Diamond  Axes 

may  cost  you  more  at 
the  time  of  purchase 
but  they  are  cheapest 
when  service  is  con- 
sidered. 

Fully  Guaranteed 


ALL  POPULAR  PATTERNS 


Lewis  Bros.,  limited 


MONTREAL  Que. 
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STANLEY    HANDLED    HAMMERS 

For   CARPENTERS,    MACHINISTS,    BRICKLAYERS,    FARRIERS, 
TINNERS,  BLACKSMITHS  and  ENGINEERS. 

The  heads  are  made    of    special    steel,    carefully    forged,  hardened  and 
tempered. 

The  handles  of  selected  second  growth  white  hickory. 

The  improved  method  of  fastening  the  heads  to  the  handles  makes  it 
practically  impossible  for  the  head  to  fly  off. 

The  above  features,  together  with  their  specially  fine  finish,  make  them  a 
verv  attractive  line  to  carry. 


STANDARD 

THE  WORLD 

OVER. 


Stanley  Rule  &.  Level  Co 

New  Britain,  Conn.  U.S.A. 
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Shipments  IVlade  1  romptly 

Many  dealers  who  do  a  thousand  dollar  business  in  their 
household  section,  carry  a  thousand  dollar  stock.  Consider 
the  benefit  if  the  same  business  could  be  done  on  a  three 
hundred  dollar  stock. 

In  the  first  place,  you  would  have  $700.00  more  in  the 
bank,  which  ought  to  be  worth  at  least  $21 .00  a  year. 

In  the  second  place,  the  trade  discount  could  be  taken 
every  month,  which  would  save  another  $20 .  00  per  year,  two 
per  cent,  of  a  thousand  dollars. 

In  the  third  place,  the  goods  would  look  fresher  and  not 
so  shop  worn,  which  should  increase  sales. 

In  addition,  your  insurance  would  be  lower,  your  avail- 
able storage  space  would  be  increased,  and  your  credit  would 
be  improved. 

Say  you,  "there  is  just  one  weakness  in  this  proposition, 

and  that  is  'could  I  get  my  goods  on  time'?" 

The  answer  of  course  is 

SMP 

Sheet  Metal  Products 
Shipments  Made  Promptly 


the  SHEET   METAL  PRODUCTS  CO.  ^T 

MONTREAL  TORONTO  WINNIPEG 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and 
represent  best  designs  and  highest  standards  of  workmanship,   regardless  of  price. 

Some  styles  of  h.md  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  oft*.  Spring  tension  on  the  adjusting  nuts  Insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
IMates  are  perfectly  ground   and   designed   to  cut   hair,  not   break   it   off   by    maiu    force. 


BALL    BEARING 
Retailing  at  about  $2.50. 


NEW     MARKET 
Retailing  at  about  $1.75. 


If  you  are  not  familiar 
with  these  goods,  send  for 
samples  and  compare  them 
with   others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,     Fetlock     and     Dog    Clipper,     retailing    at 
about    $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


The    "W  &  B"    Wood  Handle  Grips.  Length  open 
6  to   14  inches. 


"W  &  B"  Steel  Handle  Grips.  Length  open 
18  to  48  inches. 


These  Wrenches  are  extra  strong,  frames  well  proportioned. 

The  Jaws  are  Drop  Forged  and  tempered,  giving  them  strength  to  resist  the 
most  severe  strains. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 
our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
Special,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard  CANADIAN  MADE  WRENCHES. 

Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61   Years 

ST.  CATHARINES,  ONT. 
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Ignoring  the  Retail  Merchant 

WHEN  Sir  George  Foster,  Minister  of  Trade  and  Commerce,  decided  to  advertise  Cana- 
dian apples  for  Canadian  consumption  he  ignored  the  retail  trade  entirely.  This  was 
quite  unintentional  on  his  part.  Advertising  was  a  new  phase  of  business  to  him.  He 
called  in  an  advertising  agency  who  told  him  the  proper  thing  to  do  was  to  give  them  the 
money  and  to  spend  it  in  the  leading  daily  papers.  No  effort  whatever  was  made  to  explain  the 
situation  to  the  retail  trade.  The  result  has  been  that  the  retailers  were  placed  at  a  disadvan- 
tage as  the  public  were  not  properly  informed.  They  understood  that  apples  were  unusually 
plentiful  this  year  and  could  be  bought  cheap.  So  they  can,  but  apples  of  fine  quality,  such 
as  leading  grocers  sell,  cannot  be  bought  from  the  farmer  at  low  prices.  When  retailers  who 
give  more  thought  to  their  reputation  and  the  value  they  give  for  the  money  were  asked  to  sell 
apples  at  about  $1  a  barrel — the  price  they  were  led  to  expect  from  the  advertising — for  which 
they  paid  the  wholesaler  or  farmer,  $2  or  $3,  the  consumer  naturally  believed  the  retailer 
was  robbing  him.  Right  across  Canada  in  consequence  the  feeling  has  gone  that  the  retail 
grocer,  who  has  probably  the  smallest  margin  of  profit  of  any  dealer  in  the  country,  is  mak- 
ing enormous  profits  and  is  the  man  responsible  for  the  high  cost  of  living.  Letters  are 
pouring  in  to  the  newspapers,  and  some  are  being  published  from  indignant  consumers,  who 
refuse  to  believe  the  explanations. 

The  Canadian  Manufacturers  decided  upon  a  campaign  to  urge  Canadians  to 
buy  Made-in-Canada  goods,  and  $30,000  is  being  expended  under  the  direction  of  another 
advertising  agency.  Again,  the  retail  trade  are  ignored,  and  so  are  practically  all  the  im- 
portant weekly  newspapers,  and  the  local  weekly  paper  is  as  carefully  read  in  the  smaller 
cities,  towns  and  villages,  as  is  the  Bible.  The  manufacturers  now  complain  they  are  not 
getting  the  results  from  their  big  expenditures  they  anticipated. 

The  theory  of  the  advertising  agency  is  that  if  an  article  is  strongly  advertised  the  retailer 
has  got  to  handle  it  whether  he  likes  it  or  not,  but  this  has  not  worked  out  in  practice.  The 
fact  is  that  no  article  has  ever  been  forced  on  the  retail  trade  permanently.  The  average  ad- 
vertising agency  is  not  equipped  to  deal  with  the  retail  trade.  They  do  not  understand  ques- 
tions from  the  retailers'  standpoint  and  advertising  agencies  that  ignore  the  retail  service 
are  not  giving  intelligent  service  to  their  clients.  As  manufacturers  learn  more  about 
advertising  they  realize  that  the  most  important  factor,  an  absolutely  essential  factor,  in 
selling  any  goods,  is  the  co-operation  of  the  retail  trade. 

The  National  Drug  and  Chemical  Co.,  who  are  members  of  the  Canadian  Manufacturers' 
Association,  are  to  be  congratulated  upon  coming  out  strongly  on  this  point.  They  pay  an 
annual  subscription  of  $70  to  the  Manufacturers'  Association,  but  announce,  in  a  circular 
to  members,  their  willingness  to  appropriate  $250  or  $500  a  year  towards  a  proper  adver- 
tising campaign,  provided  that  the  retail  trade  is  not  ignored.  In  the  circular  they  have  sent 
to  members  of  the  Manufacturers'  Association  they  say  "to  get  the  full  benefit  of  the  news- 
paper advertising,  it  is  necessary  that  each  manufacturer  should  make  every  effort  to  in- 
terest the  retailers  in  the  movement,  in  order  to  get  them  not  only  to  use  their  influence  to- 
wards educating  the  public  by  means  of  effective  window  displays  of  Made-in-Canada  goods, 
but  also  to  get  the  retailers  to  really  push  the  sale  of  goods.  Therefore,  too  much  stress 
cannot  be  laid  *  •  »  •  *  while  at  present  the  public  take  a  faint  interest  in  the  Made-in- 
Canada  movement,  it  would  with  the  retailers'  co-operation  take  a  very  decided  interest  in  the 
movement  and  would  be  anxious  to  purchase  Made-in-Canada  goods."  As  large  advertis- 
ers themselves,  they  say  further,  "that  unless  the  manufacturers  are  successful  in  interest- 
ing the  retail  dealers  and  getting  them  to  co-operate  in  the  important  movement  of  develop- 
ing the  sale  of  Made-in-Canada  goods  that  the  money  now  being  expended  in  the  public  press 
will,  while  creating  some  slight  attention,  be  ultimately  lost,"  and  again  in  the  circular 
they  say,  "to  bring  the  present  movement  to  a  successful  issue  will  require  not  only  enthusi- 
asm but  continuous  hard  work  on  the  part  of  each  manufacturer  with  the  retail  dealer." 

These  two  national  experiences  are  of  great  value  in  opening  the  eyes  of  all  manufac- 
turers to  the  absolute  necessity  of  securing  the  co-operation  of  the  retail  trade  in  promot- 
ing the  sale  of  any  article. 

Advertising  agencies  are  a  very  useful  adjunct  in  national  selling  campaigns.  There  are 
some  able  and  brilliant  men  associated  with  the  agencies  in  Canada,  though  unfortunately 
many  of  them  lack  a  real  experience  in,  and  grasp  of,  trade  paper  advertising. 

Some  of  them  recognize  this  and  are  honest  enough  to  tell  the  manufacturer  frankly  they 
are  not  equipped  to  handle  campaigns  to  the  retail  trade,  and  advise  him  that  this  feature 
of  selling  is  of  chief  importance  and  should  be  directed  by  the  manufacturer  himself  or  his 
general  sales-manager. 
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No.  915  Safety  Hasp 


No.  915 

Wrought  Steel 

Safety"  Hasps 

This  Safety  Hasp  Is  Well  Named 


The  screws  are  all  well  under  the  hasp  and 
the  staple  plate  being  covered  makes  it  im- 
possible to  remove  the  screws  until  the  lock 
has  been  opened.  The  staple  hole  is  made 
extra  large  to  allow  for  shrinking  of  the  door 
without  resetting  of  staple. 


Packed  one  dozen  in  a  box,   with  screws  and  plate  staples. 

Canada  Steel  Goods  Co.  Ltd.,  Hamilton,  Canada 


iW/zV/WV/^^ 


Don  t  think  you  can  jump  m 
when  trade  begins  to  boom 
and  head  off  the  man  who 
stuck  to  his  advertising  guns. 
It  cannot  he  done,  the  other 
fellow  has  too  big  a  handicap. 
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WING 
SCREW 
BOOT 
CALKS 


No.  00 


No.  4 


No.  5 


No.  7 


No.  8 


The  STEEL  COMPANY  of  CANADA 


LIMITED 
HAMILTON,  CANADA 


Chuck 


Book  Your  Orders 
Now 

for 

Immediate  and  Future 
Shipments 

of 

LUMBERMEN'S 

CASE-HARDENED 

WING  BOOT  CALKS 

These  calks  are  made  specially  for  Loggers,  Hun- 
ters, Ice  Cutters,  Etc.  They  are  convenient  to 
insert  and  remove,  the  insertion  of  a  new  set  being 
effected  in  a  moment. 

A  Chuck  is  placed  in  each  box  of  50  Calks. 

Send  for  Samples  and  Particulars. 


HAMILTON 
VANCOUVER 


SALES  OFFICES: 
MONTREAL  TORONTO 


VICTORIA 


ST.  JOHN 


WINNIPEG 
HALIFAX 


January  2,  1915. 


HARDWARE    AND    METAL 


■/ssss/ssATArs/wssss/ssssssss/rs^^^ 


Carpenter's  Adze 


Ship   Adze — Plain 


Two  Big  Sellers 

Don't  Forget  These  From  Your  List 
WHITE   "QUALITY"    ADZE 


We  are  especially  proud  of  our  Adze,  for  we 
believe  we  have  reached  perfection  in  these; 
they  have  been  a  hobby  with  us  and  our  friends 
say  they  are  great.  They  will  please  your  cus- 
tomers— we  guarantee  it. 


The  L.  &  I.  J.  White  Co.,  215  Columbia  St.,  Buffalo,  N.  Y. 


s 


Made  in  Canada 


Fig. 106 

Brass  Globe  Valve 

Screwed 

Standard  Pattern 


For  over  40  years 

Jenkins  Bros/  Valves 

have  made  good 

Forty  years  of  constant  study  and 
manufacturing  experience  have  kept 
JENKINS  BROS/ VALVES  in  the 
lead  for  Quality  and  Service 

Catalogue  mailed  free  upon  request 

JENKINS  BROS.  Limited 

103  St.  Remi  St.  Montreal 

10 


Fig.  117 

Brass  Horizontal 

Check  Valve 

Screwed 

Standard  Pattern 


JENKINS  BROS.' 

Valves 

Excel  all  others 

in  ECONOMY, 

STRENGTH 

and 
EFFICIENCY 

Get  them  at 
your  dealers. 
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Kitchen  Grindstone 

With  Wheels  Complete 


1914  has  been 
a   hard   grind 

BUT  WE  feel  sure  that  by 

boosting  these  high- 
grade,  easy-running  grinders 
you  will  increase  your  store's 
earning  powers  considerably 
in  1915. 


Western  Tool  Grinder 

Noiseless,  Dirtless,  Chainless  and  Easy  Running 

Every  part  is  made  of  the  finest  iron,  assuring  a  long 
satisfactory  service. 

The  Western  has  cut  gears  encased  and  a  high-grade 
corundum  grinder. 

Western  Tool  Grinders  are  light  (No.  10  with  7-inch 
wheel  weighs  20  lbs.,  and  No.  5  with  5-inch  weighs  9  lbs.), 
therefore  they  are  easy  to  handle. 


No.  50 


Clothes  Line  Pulleys 

Steel   Frame  and  Cast  Wheel,  Swivel 
Yoke,  Loose  Axle. 

5 ' -in.  Wheel,  Japanned  or  Galvanized. 

The  strength,  appearance  and  price 
of  this  pulley  makes  it  a  dandy  seller, 
and  it  too  will  turn  you  to  better 
business. 

If  your  jobber  cannot  supply  you 
with  these  goods,  write  us.  We'll 
ship  promptly. 

Taylor-Forbes  Co.,  Limited 

Head   Office    and   Works:   GUELPH,   ONT. 

Branches  and  Agents: 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal  ;  Canadian  United  Mfrs. 
Agency,  London,  Kng.  ;  H.  G.  Rogers,  147  Prince  William  St.,  St.  John, 
N.B.  ;  H.  F.  Moulden  &  Son,  Travelers  Bldg.,  Winnipeg,  Man.  :  Taylor- 
Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver. 
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"The  Famous  Five 
Keep  Trade  Alive " 

You  start  an  "endless  chain"  of  busi- 
ness when  you  sell   these  famous  files. 


KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

Made  in  Canada 

You  sell  more  than  just  a 
file.  You  sell  the  net  re- 
sults of  50  years'  experience. 
The  economy  of  a60,000,000 
output  per  year.  The  uni- 
form quality  that  marks 
thorough  attention  to 
every  detail. 

You  sell  ioo%  efficient  file  ser- 
vice. The  kind  that  brings  buyers 
back  for  more. 

A  word  to  your  trade  on  the 
economy  of  replacing  all  half-worn 
files  will  quickly  increase  your  sales 
of  the  Famous  Five. 

NICHOLSON  FILE  COMPANY 


PORT  HOPE 


Jobbers 
Everywhere 


ONTARIO 


Write  for  "File  Filosophy" 
and     illustrated     catalog. 


Guide  to  the  Most  Complete  Line 
of  Tools  for 

LINEMEN  ELECTRICIANS 

CARPENTERS  GLAZIERS 

SAVES  TIME  AND  ANNOYANCE 
No  figuring  of  discounts 

Ecb  ©ebtltEools  ^d™ 


MANUFACTURERS 

"REDDEVILT^LS 

AND  HARDWARE  SPECIALTIES 
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Your    Food    Chofcfier    Sales 

will     Steadily     Increase 
If  you  sell  the 

"NEW  STANDARD" 

Exclusive  features:  By  means  of  a  Lever 
Lock  it  opens  wide  like  a  book  and  is 
instantly  and  easily  cleaned.  Shear  Cut- 
ting —  Self -Sharpening.  Chops  without 
mashing.  Double  Tinned,  which  makes  a 
perpetual  and  lasting  finish. 
Positive  table  clamp  prevents 
machine  from  shifting  while  in 
use.  Easy  to  operate. 
These  "New  Standard"  features 
are  a  combination  that  gives 
users  highest  satisfaction 
and  dealers  a  splendid 
recommendation. 
Three  knives  and  pulver- 
izers with  each  chopper. 
A  size  for  every  purpose. 
Price  no  higher  than 
others. 

Order  from  your  jobber. 
If  he  cannot  supply  you, 
write  us. 

New   Standard 
Hardware    Works,    Inc 

MOUNT     JOY,     PA. 

FRED  E.  LAKE,  Ottawa, 
Ont.,  representative  for  East- 
ern   Canada. 
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FRANCO 

"Wireless"  Flashlights 
RADIO    BATTERIES 
RADIO-LENS  LAMPS 


January  2,  191.*). 


W^k 


Ask  your  jobber  for 
catalogue  and  prices 
or  write  direct  to 


Interstate  Electric  Novelty 
Company  of  Canada,  Limited 


220  King  West, 


Toronto,  Ontario 
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This  IMPROVED  STEAM  SAVER 

adds  45%  to  coal  efficiency 

GENUINE   HEINZ   STEAM  TRAP 

Not  an  ounce  of  steam  gets  away — high  pres- 
sure can't  influence  it.  Nothing  that  ought  to 
stay  in  gets  out — nothing  that  ought  to  get  out 
stays  in.  Live  steam  throughout  the  system 
and  a  big  cash  saving  in  fuel  certain. 

One  installation  leads  to  many  others.     Write  for  full  particulars. 


THE    KNICKERBOCKER    REGULATOR 

a  safe  and  positive  remedy  for  faulty  hot  water  systems 

Entirely  automatic  in  its  action  on  both  open  or  closed  systems  of  hot  water  heating. 

Easily   applied   to    old   as   well   as  new.     Connects  with  one-inch  nipple  to  outlet  on  top  of 
expansion    tank. 

Increases  radiation  from  25  to  30 /<• .     Reduces  the  sizes  of  pipes  and  fittings. 

Makes  a  hot  water  system  equivalent  to  low  pressure  steam  plant. 

Write  for  full  particulars. 

The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  West,  TORONTO 


Wishing  our  many  customers 
and  friends 


& 


Qappp  anb  Qrogperoug 
Qeto  Qear 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

TORONTO  MONTREAL  WINNIPEG 
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OW  is  the  time  to   brighten  up   the  store 
interior — and  with  All-British  materials. 


"METALLIC" 

Ceilings  and  Walls 

Come  in  new,  handsome,  exclu- 
sive and  deeply  embossed  pat- 
terns that  are  a  pleasure  to  see. 
All-British  materials  —  no  Key- 
stone or  other  foreign  -  made 
sheets  used. 

Think  of  the  tremendous  possibilities  right 
in  your  town  for  trading  in  these  fire-proof, 
sanitary  and  inexpensive  building  materials. 
The  stores  of  your  brother  merchants,  homes, 
schools,  theatres,  hotels,  cafes  and  public  buildings — all  can  be  beautified  and  enhanced  in  value  by  "Metallic"  Ceilings 
and  Walls.  Erected  in  your  own  store  they  will  successfully  demonstrate  their  beauty  and  utility.  Send  for  our  illus- 
trated catalogue  "H"  and  price-list  and  we  will  show  you  how  you  may  readily  and  easily  add  to  your  profits. 

Have  you   our  latest   catalogue   of   the  full   line   of   "Metallic"  Building  Materials?     It  is  an  effective  salesman. 

THE   METALLIC   ROOFING   CO..   LIMITED 

MANUFACTURERS 
TORONTO  and  WINNIPEG 


The  quiet  days  of  January  make  a  good   time    to    talk    over    store    improvements 
with    your   fellow   merchants. 


"   A  REAL  "DAISY" 
TOO 


You  take  just  the  handle  in 
the  right  hand  and  propel  it 
backwards  and  forwards  like  an  ordinary  Carpet 
Sweeper,  when  a  strong  suction  immediately 
develops  and  every  particle  of  dirt  or  dust  in 
the  track  of  the  nozzle  is  arrested. 
It  is  light  and  easy  to  work.  Compact,  takes  up  little  room  when  not  in  use,  and  is  wonderfully  efficient, 
and  can  be  used  lino  covered  on  wood  Aoots,  carpets  and  rugs. 
The  flexible  nozzle  attachment  enables  it  to  be  used  at  angle. 

DAISY  SWEEPER  No. 

Made  of  the  highest  grade  materials, 
by  expert  workpeople,  in  a  healthy 
factory.     All   being 

ENTIRELY 
BRITISH 

therefore  meriting  the  confidence  of 
the   retailer   and    public   alike. 

Full  particulars,  trade  terms  and  Book- 
let No.  77  on  application. 

THE  DAISY  VACUUM  CLEANER 
CO.,  LTD. 

Leamington  Road.  Gravelly  Hill,  This   Illustration   shows 

BIRMINGHAM  DAISY   SWEEPER, 

Telegrams:      "Ileklean,      Birmingham."  Models  1  and  2,  packed   in   strong  card 

Telephones :  405  and  406  East.     .    ABC  cases  ready  for  delivery.  This  facilitates 

Code,  5th  Edition.   London   Showrooms:  storing,     and     saves     the     retailer:     the 

17  Philpot  Lane,  Fenchureh  Street  (One  trouble   of   packing.     The   contents    are 

minute  from  Bank).  guaranteed. 

CONTRACTORS  TO  THE  BRITISH  GOVERNMENT. 

15 


$7.50 


SPECIFICATION 
Solid  oak  body, 
nickel-plated  parts, 
real  leather  bellows, 
length  of  body  32*4 
in.,  width  of  body 
5  in.,  width  of  noz- 
zle 8  in. 

We  make  a  large 
range  of  Daisy 
Vacuum  Cleaner, 
suitable  for  all  our- 
poses  from  $11  up- 
wards to  $94.50. 
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The  Fight  for  Durability 

Chapter  V. 

The  relation  of  proper  heat  treatment  to 
special  analysis  of  iron  is  well  known  to  the 
workers  of  Iron  and  Steel  from  a  purely  physi- 
cal standpoint. 

Not  many  have  traced  back  several  reasons 
for  rapid  corrosion  of  steel  to  the  first — re-heat- 
ing of  the  product  in  the  soaking  pit. 

The  great  danger  of  working  the  ingot  at 
wrong  temperatures  has  been  fully  appreciated 
by  our  organization. 

In  re-heating  Armco-American  Ingot  Iron 
a  special  man,  whose  duty  it  is  to  constantly 
watch  the  temperatures  of  the  soaking  pit, 
guards  this  step  on  every  heat. 

ARMCO  IRON 

Resists  Rust 

The  burning  of  an  ingot  in  the  soaking  pit  causes 
defects  in  the  sheet,  which,  though  hardly  visible  to 
the  naked  eye,  play  a  most  important  part  in  the  life 
of  the  finished  product. 

The  reduction  of  carbon  to  a  mere  trace  and  the 
elimination  of  blow-holes  through  the  reduction  of 
gases  in  American  Ingot  Iron  minimizes  this  danger, 
which  is  so  serious  to  Steel  with  its  higher  carbon 
and  gas  contents. 

When  Iron  or  Steel  is  burned  at  this  point  it 
opens  up  fissures  which  are  never  completely  healed 
or  welded  together  in  the  after  treatment.  The  higher 
the  carbon,  the  more  serious  this  trouble  is  bound  to 
be  because  the  carbon  exaggerates  the  burning  of 
either  iron   or  steel. 

Here  again,  by  careful  supervision,  Armco-American 
Ingot  Iron  has  another  big  advantage  from  the  stand- 
point of  durability. 

The  American  Rolling  Mill  Co. 

Licensed  Manufacturers  under 
Patents  granted  To  The  Inter- 
national Metal  Products  Com- 
pany. 

Armco  -  American  Ingot  Iron 
Black     and      Galvanized      Sheets, 

Roofing,  Pipe,  Gutter,  Metal 
Lath   and   Terne   Plate. 

Middle  town,   Ohio 

District  Sales  Offices  at  Chicago, 
Pittsburgh,  Detroit,  Cleveland, 
New  York,  St.  Louis,  and  Cincin- 
nati. 


The  trade  \  /  mark  ARMCO 
carries  the  as-  >r^  su ranee  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mil! 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
i:ie  merit  claimed  for  it. 


MEAKINS 

Brushes 


are  the  line  to  boost 
because  they  clearly 
show  in  service  that 
they  are  a  better 
kind,  and  they  pay 
a  good,  substantial 
profit. 


ill' 


No 

Falling 
Bristles 


Flexibility 
assures  easy 
manipulation 


Vi'rl 


Once  sold  — 
always    sold. 

Write  us  for 
catalog  —  then 
order  trom  your 
jobber.  If  he 
cannot  supply 
y  o  u,  WE  will 
give  you  imme- 
diate delivery. 


Meakins  &  Sons,  Ltd. 

HAMILTON,  ONT. 


WINNIPEG 


Warehouses  : 
LONDON         TORONTO         MONTREAL 
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Dominion   Ammunition 

helps  to  sell  more  sporting  goods 


» 


MEN   who   hunt   usually  buy  their  other 
needs   in  sporting   goods   where    they    buy 
their  ammunition. 

Our  national  advertising  is  teaching 
sportsmen  to  demand  the  best — Dominion 
Ammunition. 

You  should  carry  a  full  line  of  Dominion  Shells 

and  Cartridges — not  from  a  sense  of  patriotism  or  because  Domin- 
ion is  THE  ammunition  entirely  made  in  Canada — but  because  it 
is  the  best  at  any  price — because  it  enables  you  to  make  a  comfortable 
profit — because  it  will  help  sell  other  goods  and  because  it  is 
backed  by  our  unconditional  guarantee. 

Your  first  move  to  increase  your  sales  and  profits 
in  ammunition  and  all  the  other  goods  you  carry 
is  to  order  the  complete  Dominion  line  from 
your  jobber. 


Dominion   Cartridge   Co.,   Limited 

120  St.  James  Street 

Montreal         -         -         Canada 
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Starr 


The 

Finest 

Tools 


Tools 


Made  by  the 

World's   Greatest 

Toolmakers 


Getting  1915  Business 

After  going  through  a  long  period  of  depression,  business  is  taking  a 
decided  upturn,  which  must  increase  as  each  industry  gets  under  way  and  adds 
to  the  total  volume. 

This  year  hardware  stocks  are  lowest  in  history.  We  know  it  is  easy  for 
us  to  tell  you  to  stock  up  and  we  know  that  you  must  consider  carefully  before 
tying  up  capital  in  any  stock  of  goods.  Admitting  this,  however,  we  believe 
there  are  real  reasons  why  a  complete  stock  of  Starrett  Tools  will  show  good 
returns  on  your  investment. 


If  Mechanics  are  in  increasing  de- 
mand everywhere  because  the  manu- 
facturing and  building  trades  are 
picking  up  rapidly.  As  every  me- 
chanic is  a  possible  customer,  you 
surely  must  carry  a  stock  of  tools. 
If  No  fine  tools  are  as  well  known,  as 
well  advertised,  or  as  highly  regarded 
by  mechanics  as  Starrett  Tools,  so 
that  your  stock  should  be  a  Starrett 
stock.  It  should  also  be  complete  be- 
cause when  a  man  needs  a  tool  he 
generally  wants  it  so  badly  that  if 
you  cannot  sell  it  to  him,  he  goes 
somewhere  else. 

If  Now  after  your  stock  is  complete 
and  you  are  getting  the  business  that 
comes  to  you,  you  can  bring  addi- 
tional business  to  your  store  by  dis- 
plays, and  by  local  advertising.  This 
creates  a  demand  for  tools  which  you 
might  not  sell  otherwise. 


\  And  cultivate  your  special  fields. 
Get  the  big  instrument  business  of 
factories  and  machine  shops  by  mail 
or  by  personal  visit.  Get  the  trade 
of  farmers,  if  there  are  any  in  your 
community,  on  Starrett  transits.  Get 
the  business  of  autoists  on  the  Star- 
rett ratchet  wrench.  Don't  overlook 
Starrett  hack  saws  for  factories  and 
for  individual  mechanics  and  appeal 
to  the  home  owner  and  amateur  me- 
chanic with  our  expansion  pliers,  cut 
nippers,  hack  saws  and  frames,  screw- 
drivers, cabinet  scrapers,  etc.  This 
all  helps  to  keep  your  money  turn- 
ing over.  You  want  more  sales  for 
yourself — we  want  more  sales  for 
ourselves — you  can  help  us  by  help- 
ing yourself.  We  are  doing  all  we 
can  on  our  end  to  send  men  to  you. 
Won't  you  do  your  part  in  getting 
the  business  on  your  end? 


The  L.  S.  Starrett  Co., 

THE  WORLD'S  GREATEST  TOOLMAKERS 

Athol,  Mass. 

New  York  London  Chicago 


19 


42-420 


January  2,  1915. 


HARDWARE    AND    METAL 


*££&% 


/" 


"\ 


:4Rim  VAN 


No  Noise 

But  the 

Swish  of 

the  Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  sub-agent. 

Whoever  starts  to  sell 
Townsend  Mowers,  con- 
tinues to  do  so 

For  sale  by  all  Canadian 
Jobbers. 


ASK  FOR  CATALOG 

S.  P.  Townsend 
&  Company 


ORANGE 


N.  J. 


v.. 


J 


r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  m/„) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  wi31  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,   Mas«achu*ett«,  U.S.A. 
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Watch  Mr.  Punch  advertising. 
Watch  the  appeal  we  make  to 
householders  to  get  good  tools. 
Watch    these    householders    come 

and  ask  to  see  Mr.  Punch.  Don 't  be 
satisfied  to  just  sell  them  Mr.  Punch.  Keep 
up  the  good  work.  We  plant  the  seed— 
you  cultivate  it.  Talk  good  tools  to  people 
who  don't  own  them.  We  send  the  new 
customer  to  you  but  you  must  sell  him. 


Mr.  Punch 

GOODELL-PRATT  AUTOMATIC  DRILL  NO.  185 


Every  home  needs  a  Goodell-Pratt  Vise,  Punch  advertising,  Mr.  Punch  counter 
Automatic  Screw-Driver,  Hand  Drill,  Bit  display,  Mr.  Punch  window  sign,  Mr. 
Brace,  Square,  etc.  Punch  booklet. 

Here's  a  big,  constructive  campaign  to  The  advertising  has  started — people  are 

make  new  customers  for  Hardware.     You  right   now  looking  in  your  windows  for 

are  with  us,  of  course — then  send  for  full  Mr.  Punch — don't  let  sales  get  away  from 

particulars    about    Mr.    Punch    and    Mr.  you — write  to  us  at  once. 

GOODELL-PRATT  CO. 

Greenfield    <*/<w/tenil/^  Mass. 
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High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 


Buck  Brothers  ' 

Milbury,  Mass.,  U.S.A. 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


"  J^lade   in    Canada" 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please    note  the   following   SPECIAL   PRICES— 

Sample  order  solicited: 

Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


SAFETY 
FIRST 


See  That 
THIS   MARK1 

OFHIGHQUALITY 

Is  On    Every    I 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 


Inquiries  Solicited 

Canada    Wire   &    Iron 
Goods  Co. 

Ha  nilb.i,  O.it. 


■■■•■■■■■■■■■■■■■■■■■■■■■■■■••■•(.■■■■■■■■■■iaia,tiaaiaiIllllaaiaill 
"» ■■« ••*••■••• aaaaaiiliaaalI<alu...... 
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Favorably  Known  to  9  out  of  10  of  Your  Customers 

It  is  always  easier  for  a  dealer  to  sell  goods  which  have 
a  well-established  reputation  for  quality,  particularly  an 
advertised  line  which  is  known  all  over. 

That  is  why  it  pays  dealers  to  handle 

J  M  Roofings 

Half  a  century  of  successful  business  stands  behind  the  Johns-Manville 
organization.  Its  reputation  for  quality  in  its  products,  for  its  broad  guarantee 
of  satisfaction,  are  known  throughout  the  Dominion.  Its  service  branches  are 
within  easy  reach  of  every  locality. 

J-M  Roofing  is  favorably  known  to  9  out  of  10  of  your  customers,  and  the 
prospective  roofing  purchaser  therefore  needs  no  added  persuasion. 

Dealers  who  stock  J-M  Asbestos  Booting  and  J-M  Regal  Roofing  carry  a  line 
far  removed  from  competition.  Each  of  these  roofings  is  a  leader  of  its  kind; 
acknowledged  to  be  the  best.  Dealers'  profits  are  substantial.  Customers  are 
always  satisfied.     New   business  is  rapidly  attracted. 

Write    our    nearest    branch    for    Spe- 
cial      Roofing      Dealer      Proposition. 

THE  CANADIAN  H.  W.  JOHNS-MANVILLE  COMPANY,  LIMITED 

Manufacturers  of  Ready  Roofings;    Pipe  Coverings;    Packings;  Stove  Lining;    Furnace  Cements; 

Pipe    Joint    Cement ;      Garden    Hose ;      Fire    Extinguishers ;     Spark    Plugs ;     Dry    Batteries ;  >762 

J-M  Regal  Anti-Leak  Stick;   J-M  Regal  Roof  Coatings;    J-M  Elastic  Roof  Putty. 

TORONTO  MONTREAL  WINNIPEG  VANCOUVER 


^ftOOf'INGW!^ 


"FROM  ORE  TO 

FINISHED 

■jl^      PRODUCT" 


Dominion 

Iron  &  Steel 

Company,  Limited 

Head  Office  and  VFor&s: 

SYDNEY,  N.  S. 

Branch  Sales  Offices : 

MONTREAL        TORONTO 

118  Wellington 
St.  E. 


QUICK 

DELIVERY 

FROM  STOCK 
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OUR  GREETING 


We  extend  a  hearty  New  Year's  Greeting  to  all  our 
customers    and    thank   them    kindly    for    their    loyal 

patronage  during  the  year  just  closed,  and  which,  in  many  respects,  has 
been  a  most  eventful  one.  In  spite  of  the  many  disturbing  factors  that  have  operated  against  general  prosperity  dur- 
ing 1914,  it  is  our  pleasure  to  state  that  we  have  just  closed  a  very  satisfactory  year  and,  to  our  many  customers  who 
make  this  report  on  our  part  possible,  we  are  extremely  grateful. 


OUR  OPTIMISM 


But  it  can  hardly  be  questioned  that  1915  starts  out 
under  conditions  vastly  more  promising  and  greatly 

improved  over  1914.  The  highest  banking  authorities  seem  all  agreed 
that  the  monetary  legislation  of  the  past  year  places  this  country  on  the  soundest  possible  footing  financially,  and 
taking  into  account  the  tremendous  value  of  the  crops  of  1914,  and  the  better  prospects  for  our  railroads,  and  the 
great  awakening  of  our  large  iron  and  steel  industries,  it  seems  to  us  that  we  can  all  look  forward  to  greatly  in- 
creased business  during  the  present  year. 

/\\  IT)     17  A  TTHU    ^e  are  so  confident  °f  increased  business  this  year  that  we 
V/V/Ia     k  x\I  1  XT     are  already  arranging  to  greatly  increase  our  manufacturing 

facilities.  The  Bissell  Carpet  Sweeper  still  maintains  its  prestige  and  increasing 
popularity  in  spite  of  all  the  other  cleaning  devices  on  the  market.  The  reason  is  simple:  time  has  demonstrated 
that  no  other  cleaning  device  can  do  the  work  of  the  Bissell  sweeper  to  the  complete  satisfaction  of  the  housewife. 

BISSELL  CARPET  SWEEPER  COMPANY 

Grand  Rapids,   Mich. 

Largest  exclusive   manufacturers  of  carfiet  cleaning  devices  in   the  world. 

BRANCHES:     New  York  City,  (Sales  and  Stock  Rooms  and  Export  Department)  25  Warren  St. 
Niagara  Falls.  Ont.,  (Factory).         Paris,  France.         London,  England,   (Agency). 


Have  You  Considered 

The  ELECTRIC  WASHING  and 
WRINGING  MACHINE  as  a  CHRIST- 
MAS TRADE  ATTRACTION  ? 

The  "NEW  IDEA" 


with  its  Complete  Equip- 
ment 

Swinging  Wringer 
Feature 

Simple  "Safety  First" 
Mechanism, 

Removable  Tub,  etc., 

only   needs 
a  Demonstration  to  make 
a  Sale. 

It  works  entirely  by 
power  taken  from  an 
ordinary  light  socket. 
Washes  and  wrings  at 
the  same  time  or  separ- 
ately, and  does  all  the 
work. 

Made  only  by 


Cummer-Dowswell  Limited 

HAMILTON,  ONT. 


You  can  wheel  the  biggest  stove 
around  in  a  jiffy 

to  where  the  customer  can  best  see  it 
if  you  use 

Harper  Handy  Castertrucks 

You  no  doubt  have  handicapped  your  stove  sales  at 
times,  by  not  being  able  to  allow  your  customers  to 
look  at  all  sides  of  a  stove  on  account  of  its  weight. 
Remember  these  cas- 
tertrucks are  NOT 
made  for  you  to  sell 
— they  are 
for  you  to 
use,  and  to 
increase 
stove  sales. 

They  will 
last  you  in- 
definitely. 

No.  21 

Chicago  Hardware  Foundry  Co. 

NORTH  CHICAGO,  ILL. 
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JOBBERS 

It's  time  NOW  to  get  ready  for  spring 
business. 

BREEDING    CAGES 

are  in  great  demand  in  the  early  months  of  the 
year— February   and   March. 

BOOK    YOUR   ORDER   NOW 

and  get  prices  and  information  about  our  other 
lines  of  Brass  and  Japanned  Cages  for  Canaries, 
Squirrels,  White  Mice  and  Rats,  Chicken  Coops, 
Parrot  Cages— all   kinds  of  small   animal  cages. 

Ask  for  leaflet  showing  our  line  of  "MADE  IN 
CANADA"  fine  polished  brass  Mission  Cages  — 
original    in    design    and    unique    in    effect. 

POULTRY    BREEDERS. 

We  have  a  good  proposition  to  place  before  you— 
a  scheme  for  protecting  young  chicks— from  hatch- 
ing to  maturity— against  inclement  weather,  depre- 
dating animals,  and  all  dangers  incident  to  young 
chickhood,  at  the  same  time  allowing  them  a 
grass   run,   and  a  normal,   healthy  outside  existence. 

WRITE 

E.  T.  Wright   Co.,  Limited 

HAMILTON,  CANADA 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire*  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES-WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


Will  become  a  staple 
line  like  nails 

Just  as  you  wouldn't  think  of  not  handling  nails,  screws,  tacks,  etc., 

now,  you  won't  think  of  doing  away  with  our  simple  SCREW  HOLES 

after  you   have  tested  their  selling  qualities. 

They    make    big    demand    everywhere,    because    they    are    a    practical 

necessity  that  really  pay  for  themselves  in  time  and   trouble  saved. 

Write   for   FREE   MOUNTED    SAMPLE. 

Screw  Holes  can  be  used  in  anything  that  will  contain  a  hole,  wood, 

niet;ils,   cement,  etc. 

Stine  Screw  Holes  Company 

Decatur,  Illinois,  U.  S.  A. 
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PINK'S   LUMBERING  TOOLS 

The    Standard    Tools    in    every    province    of    the    Dominion,    New 
Zealand,  Australia,  etc. 

We   manufacture  all  kinds  of  lumber   tools.     Light   and   Durable. 

LONG    DISTANCE   PHONE,  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the    Dominion    by    all    Wholesale    and    Retail    Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey    made. 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "  Jubilee," 
"Klondike"  and  " Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


Good  Pumps 
with  Good  Profits 

We  are  looking  for  the  pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  fitte  d 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,   CANADA 


/^S33|>\ 

IMPORTERS  AND  DEALERS  IN 

Plate,  Sheet,  and  all  Kinds  of  Glass 

^§^                                     for  building  purposes 
Manufacturers  of  Mirrors  and  Art  Glass,     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excelsior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 

2fi 
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96  Years  to  Test  a  Tool 


mxxxmxxxtmnxxxxttt 
?4%xxxx% 


OAVES    the    mechanic's    time 
^  experimenting  with  new  tools. 


Snip  has  already  been  approved 
by  four  generations  of  users. 


!!!!!!!! 
WBS&. 

SffiHH     The  "1819  original  P.S.  &  W.  Co." 
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iXXtXXXXX       The  Peck,  Stow  &  Wilcox  Company 
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CAKAHA 


Every  Inch  of 


"QUEEN'S  HEAD" 

Galvanized  Iron 


Is  thoroughly  and  uniformly  galvanized 
This  means  uniform  wear. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


a 


DOMINION 


Charcoal  Tinplates 


High-Grade    genuine   Charcoal    Plates 
Tissue  Packed 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Business   Outlook:   By  Manufacturers 

Expression  of  Opinions  on  Business  During  the  Past  Year, — and  the  Future- 
Possibilities — By  Canadian  Firms. 


JN  ACCORDANCE  with  past  custom  Hardware  and 
Metal  is  presenting  to  its  readers  in  this  issue,  ex- 
pressions of  opinion,  by  manufacturers,  on  business 
conditions  in  Canada.  Owing  to  the  unprecedented  situ- 
ation which  developed  during  tbe  last  half  of  the  year 
which  has  just  closed,  much  speculation  has  existed  as  to 
what  extent  Canadian  hardware  manufacturers  have  been 
affected,  and  what  their  views  of  the  future  appear  to  be. 
During  the  past  week  several  score  letters  have  been 
received  by  Hardware  and  Metal  from  Canadian  manu- 
facturers making  hardware  and  allied  lines.  The  writers 
are  representative  of  all  branches  of  the  trade.  Extracts 
from  a  number  of  the  letters  are  here  appended. 

*  »         * 

Ross  Rifle  Co.,  Quebec,  Que. 

"If  we  remember  correctly,  we  told  you  about  a  year 
ago  that  our  1913  Sporting  business  had  been  exception- 
ally good,  and  that  we  anticipated  even  increased  sales  for 
1914.  Our  hopes  have  been  more  than  realized,  as  our 
Sporting  trade  for  1914  shows  close  on  75  per  cent,  in- 
crease, being  by  far  the  best  year  in  the  Sporting  line 
since  we  have  been  in  business. 

The  outlook  for  the  coming  year  is  rather  problemati- 
cal, and  it  is  difficult  to  say  just  what  effect  the  war  will 
have  on  the  Sporting  rifle  trade,  owing  to  the  existing 
situation  being  without  precedent. 

Reciprocating  your  kind  wishes. 

Yours  very  truly, 

ROSS  RIFLE  COMPANY, 

Thomas  Craig, 

Secretary. ' ' 

*  •         • 

The  Sherwin-Williams  Co.  of  Canada,  Ltd., 
Montreal,  Que. 

"I  acknowledge  receipt  of  your  letter  of  the  14th 
instant,  requesting  that  I  give  you  my  views  regarding  the 
present  business  situation  in  Canada,  and  the  outlook  for 
the  coming  New  Year.  We  are  so  near  the  close  of  this 
year  that  I  consider  it  would  be  futile  to  make  any  refer- 
ence to  1914,  but  rather  let  us  take  a  prospective  view  of 
the  1915  possibilities. 

The  general  trade  and  financial  outlook  for  1915,  I 
consider  is  encouraging,  owing  to  the  crops  east  of  Fort 
William  to  the  Atlantic  seaboard  having  been  such  good 
average  crops  for  1914,  and  with  prices  prevailing  for  all 
products  of  the  farm  being  the  highest  that  have  yet  been 
obtained,  I  believe  that  all  manufacturers  whose  business 
comes  largely  from  the  country  districts  will  do  a  better 
business  the  coming  new  year  than  they  did  for  1914.    The 


Eastern  farmer  being  so  prosperous,  their  purchasing 
power  is  increased  and  this  will  mean  that  the  country 
merchants  throughout  Eastern  Canada  ought  to  do  a  better 
business  for  the  coming  year  than  they  did  for  the  past. 

With  regard  to  what  is  termed  the  country  business  in 
the  Western  Provinces,  I  think  we  ought  to  see  business 
better  in  Manitoba  and  in  the  Northern  part  of  Saskatche- 
wan and  Alberta,  than  we  did  in  1914.  In  the  sections  in 
the  Southern  part  of  the  Provinces  of  Alberta  and  Saskat- 
chewan, business  will  not  be  as  good  as  last  year,  but  I 
should  judge  that  the  volume  of  business  in  the  three 
Prairie  Provinces  ought  to  be  equal  in  1915,  to  1914,  and 
if  anything  a  little  bit  better.  In  British  Columbia  I  do 
not  look  for  any  improvement  for  the  coming  year. 

Business  in  the  large  cities  and  towns  throughout  Can- 
ada, where  manufacturing  is  done  in  a  large  way,  I  do 
not  expect  will  be  very  much  better  than  during  the  past 
year.  I  should  think  that  the  railway  companies  would 
possibly  increase  their  purchases  a  little  more  in  the  new 
year  than  they  did  in  the  one  that  is  just  closing. 

Summoning  up  the  country  as  a  whole,  I  see  no  reason 
why  manufacturers  should  not  take  a  hopeful  view  of  the 
outlook  for  the  New  Year  and  be  assured  they  will  do  as 
much  business,  and  I  believe  more,  in  1915  than  they  did 
in  1914. 

The  financial  situation  as  far  as  our  Canadian  banks 
are  concerned,  is  easier  and  money  will  be  more  plentiful. 
When  the  war  is  over  Canada  will  require,  to  return  to 
her  former  prosperity,  the  flow  of  immigration  to  her 
shores  again  and  also  foreign  capital,  both  of  these  will 
surely  come  to  this  great  and  growing  country  in  time, 
and  I  look  forward,  with  the  greatest  confidence,  to  the 
next  ten  years  exceeding,  by  far,  the  past  ten  very  pros- 
perous years  that  we  have  enjoyed. 

As  far  as  our  own  Company  is  concerned,  I  am  very 
pleased  to  inform  you  that  our  orders  from  the  country 
districts  for  spring  shipment  are  larger  than  what  they 
were  last  year. 

Yours  very  truly, 

C.  C.  BALLANTYNE, 
Vice-President  and  Managing  Director. ' ' 


The  Independent  Cordage  Co.  Ltd.,  Toronto. 

"We  have  your  letter  of  the  19th  inst.,  and  in  reply 
would  say  that  we  found  trade  conditions  in  Canada  for 
1914  to  be  fairly  satisfactory. 

The  consumption  of  rope  was  about  normal  and  that  of 
Binder  Twine  in  Ontario  and  the  East  was  larger  than 
usual,  but  while  there  was  every  promise  of  a  big  sale  in 
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the  West,  the  harvest  was  not  as  good  as  expected,  and 
this  cut  down  the  requirements  in  Binder  Twine  to  quite 
an  extent. 

Payments  have  been  just  as  about  as  usual  and  we  are 
looking  forward  to  a  banner  year  in  Binder  Twine  for 
1915,  but  at  the  same  time  we  expect  that  the  consumption 
of  rope  will  not  be  quite  up  to  the  usual  mark,  as  there 
will  evidently  not  be  the  same  amount  used  for  construc- 
tion purposes,  and  the  lobster  fishing  industry,  which  con- 
sumes a  large  quantity  -of  rope,  is  not  in  very  good  shape, 
owing  to  the  market  for  their  products  being  in  Europe 
to  a  large  extent,  and  this  has  been  affected  very  severely 
by  the  war. 

Yours  truly, 
THE  INDEPENDENT  CORDAGE  CO.,  LTD., 
per  W.  J.  Lind. 

•         *         * 

Brantford  Roofing  Co.  Ltd.,  Brantford. 

"We  have  your  letter  of  the  18th  instant,  asking  us 
our  views  on  the  business  conditions  as  they  have  existed 
during  1914.  As  far  as  we  are  concerned,  while  we  have 
been  able  to  turn  over  a  considerable  volume  of  business. 
we  are  about  25  per  cent,  under  that  of  1913,  and  the  worst 
feature  is  that  the  bulk  of  the  turn-over  has  been  on  a 
class  of  goods  in  which  there  is  very  little  profit — this 
shows  that  the  people  have  not  had  the  money  to  spend 
and  only  bought  what  they  could  pay  for,  of  a  temporary 
nature. 

Tilings  are  quiet  with  us,  as  usual,  at  this  time  of  the 
year,  but  we  take  the  opportunity  of  preparing  and  making 
contracts  for  the  new  year.  We  cannot  see  far  enough 
ahead  into  the  business  of  1915  to  warrant  any  decided 
opinion.  As  you  are  aware,  there  are  many  ready  to 
prophecy  as  to  what  will  be,  and  in  fact  they  have  no  more 
knowledge  than  the  rest  of  us.  We  hear  reports  of  the 
northwest  as  being  favorable — there  being  a  larger  acreage 
of  crops,  no  doubt  stimulated  by  war  conditions,  and  we 
also  know  that  they  obtained  belter  prices  for  their  1914 
crop  than  they  anticipated. 

We  are  hopeful,  however,  that  business  will  improve 
with  the  opening  of  the  Spring  months,  and  this  is  as  far 
as  we  can  go. 

Your  truly. 
BRANTFORD  ROOFING  CO.,  LTD., 

Fred.  Chalcraft,  Manager." 


Stevens-Hepner  Co.  Ltd.,  Port  Elgin,  Ont. 

"Your  favor  of  22nd  inst.  With  reference  to  trade 
during  1914,  we  may  say  that  our  volume  of  business  has 
been  greater  even  than  that  of  the  previous  year.  We  have 
run  our  factory  throughout  the  year  full  time  and  with  a 
full  staff  and,  so  far  as  we  can  see  at  present,  we  are  likely 
to  continue  doing  so. 

There  have  always  been  considerable  quantities  of 
Brushes  imported  from  European  countries  and  now  that 
importations  from  Germany  are  shut  off  entirely  and  the 
cost  of  laying  down  goods  from  other  countries  has  some- 
what increased,  owing  to  higher,  rates  of  freight  and  in- 
surance, we  believe  that  it  will  help  our  trade  to  some 
extent. 

Wholesale  merchants  invariably  place,  their  orders  for 
spring  goods  in  January  and  we  believe  that,  after  the 
beginning  of  the  New  Year,  trade  in  our  line  will  be  even 
better  than  it  has  been  during  the  past  two  months. 

Collections  have  not  been  quite  as  good  as  during 
former  years  though  we  have  no  great  complaint  to  make 
and  our  losses  have  been  very  trifling. 


So  far  as  our  line  of  goods  is  concerned,  we  believe 
that  the  outlook  for  the  coming  year  is  fairly  bright. 
Yours  very  truly, 
STEVENS-HEPNER  CO.,  LTD., 

H.  H.  Stevens." 


Allan  Hills  Edge  Tool  Co.  Ltd.,  Gait,  Ont. 

"Regarding  your  letter  asking  for  the  writers'  opinion 
as  to  business  conditions  during  the  past  year  and  the 
probable  forecast  for  the  year  1915,  would  say,  as  far  as 
our  knowledge  goes  1914  has  been  a  particularly  poor  year 
with  those  manufacturers  supplying  the  Hardware  Trade. 

Regarding  our  own  line,  our  biggest  consumers  have 
during  the  past  year  bought  very  lightly.  The  Railway 
Companies,  as  you  know,  have  done  as  little  work  as  possi- 
ble. Building  permits  have  dropped  to  a  remarkably  low 
figure  as  compared  with  1913,  and  Construction  Work 
generally  has  been  particularly  quiet.  We  cannot  see 
why  there  should  be  any  marked  improvement  before  the 
1915  crop  is  more  or  less  assured. 

This  depression  we  think  is  not  due  to  the  War,  al- 
though undoubtedly  it  has  been  to  some  extent  aggrevated 
by  it.  We  first  noticed  a  general  quietness  about  June, 
1912,  which  we  believe  was  about  the  end  of  the  Real 
Estate  boom  out  West.  Since  that  time  conditions  have 
steadily  become  worse. 

The  Lumber  Industry  is  especially  quiet,  we  hear  of 
cases  where  men  are  going  into  the  Woods  for  no  pay, 
simply  for  their  keep. 

We  think  that  the  Made-in-Canada  campaign  which  has 
been  run  very  strongly  by  several  newspapers  is  undoubt- 
edly benefiting  a  number  of  lines.  Whether  it  will  make 
any  appreciable  difference  to  the  Hardware  manufacturers 
we  cannot  say.  Of  course,  as  far  as  our  experience  goes, 
and  this  condition  will  be  exemplified  by  looking  in  any 
of  the  Hardware  Stores,  Hardware  Dealers  both  Whole- 
sale and  Retail  will  probably  buy  more  articles  of  foreign 
manufacture  than  any  other  line  of  business  in  the 
country. 

Your  truly, 
ALLAN  HTLLS  EDGE  TOOL  CO.,  LTD., 

Allan  Hills,  President." 


Imperial  Varnish  &  Color  Co.  Ltd.,  Toronto. 

"We  acknowledge  your  request  of  Dec.  19th.,  asking 
an  expression  of  opinion  on  business  in  Canada  during  the 
year  just  drawing  to  a  close  and  also  our  opinion  of  the 
future  outlook. 

So  far  as  we  could  observe,  the  paint  trade  up  till  the 
end  of  July,  business  was  in  a  fairly  healthy  state  and 
while  it  was  not  up  to  the  volume  done  in  the  previous  year 
we  considered  that  under  the  circumstances  everything 
was  going  along  as  well  as  could  be  expected. 

The  outbreak  of  the  war  has  altered  conditions  to  such 
an  extent  that  it  is  a  little  difficult  as  yet  to  tell  what  the 
final  outcome  will  be.  For  the  first  six  weeks  buying  of 
paints  and  varnishes  was  restricted  as  was  the  case  in 
many  other  lines.  The  stopping  of  building  has  also 
affected  trade  to  a  very  considerable  extent,  especially  in 
the  industrial  centres.  During  the  past  two  months  how- 
ever, we  find  a  gradual  tendency  to  come  back  to  normal 
conditions,  merchants  have  done  some  stocking  up,  others 
are  providing  for  their  spring  season  of  1915.  On  the 
whole  the  agricultural  communities,  and  those  not  affected 
by  industries,  have  shown  the  most  encouraging  results  and 
the  most  liberal  buying. 

As  to  the  future  outlook.  The  improved  financial  con- 
ditions in  Canada  and  with  confidence  being  restored,  we 
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feel  that  trade  not  only  in  paints  but  in  all  lines  will  come 
more  nearly  to  normal  than  has  been  realized 'during  the 
past  few  months.  With  the  increased  price  of  farm  pro- 
ducts, the  encouragement  of  manufacturing  through  the 
''Made  in  Canada"  idea  and  the  general  loosening  up  of 
money  all  around,  trade  is  bound  to  be  freer  and  people 
will  go  ahead  improving  and  developing  their  interests  in 
such  a  way  that  staple  necessities  in  hardware  and  paints 
will  be  required  as  in  normal  times. 

While  we  do  not  expect  the  business  of  1912  and  1913 
to  be  repeated,  we  have  every  confidence  that  1915  will 
very  nearly  reach  the  total  of  1914  and  will  probably 
exceed  them  along  many  lines. 

You  will  please  accept  this  humble  expression  of 
opinion  as  from  only  one  unit  in  the  paint  and  varnish 
trade  and  the  still  larger  trade  of  Canada. 

Thanking  you  for  your  well  wishes  and  extending  you 
all  the  greetings  of  the  season,  we  are, 
Yours  very  truly, 
THE  IMPERIAL  VARNISH  &  COLOR  CO.,  LTD., 
per  H.  E.  Mihell, 
Sales  Promotion  Department." 


We  think  that  business  prospects  for  the  future  are 
still  as  good  as  they  could  be  any  other  time. 

During  the  fall  months  just  past  we  did  not  decrease 
the  amount  of  our  advertising  any  whatsoever,  over  what 
we  anticipated.  In  fact,  we  extended  it  a  month  longer 
than  is  customary  and  have  been  very  well  pleased  with 
the  results  and  we  have  made  our  arrangements  for  adver- 
tising next  year  on  just  as  large  a  scale  as  if  there  were  no 
war,  and  do  not  contemplate  any  depression  in  that  line. 

We- are  sorry  that  this  war  has  taken  place;  but,  away 
down  somewhere,  we  have  a  feeling  that  it  has  done  us  a 
large  amount  of  good. 

"We  do  not  know  whether  we  have  answered  the  ques- 
tions that  you  wished  to  know  or  not  but  that  is  the  way 
it  appears  to  us  at  the  present  time. 

There  is  no  such  thing  as  a  pessimistic  idea  in  this 
office,  factory  or  any  of  the  salesmen.  Optimism  is  spelt 
in  capital  letters. 

Yours  very  sincerely, 
CHANNEL  CHEMICAL  CO.,  LIMITED, 
A.  T.  Channell,  President, ' ' 


J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 

"Your  favor  of  the  21st  inst.,  is  to  hand,  and  in  reply, 
business  has  been  very  fair  with  us  this  year,  and  while 
not  very  brisk  at  present,  we  have  no  reason  to  complain. 
With  reference  to  the  outlook  for  next  year,  it  is  look- 
ing very  good  and  we  think  the  spring  business  is  going  to 
be  good.    We  do  not  see  any  reason  why  business  in  Can- 
ada should  not  be  good  next  year,  as  the  farmers  have 
been  very  prosperous  this  year,  and  when  the  farmers  are 
prosperous,  business  is  always  good.  ' 
Yours  verv  truly, 
J.  H.  STILL  MFG.  CO.,  LTD., 

J.  H.  Still,  President, ' ' 

*  *  * 

Channell  Chemical  Co.  Ltd.,  Toronto. 

"We  are  in  receipt  of  your  request  of  the  18th  inst., 
for  an  expression  of  opinion  on  our  business  conditions  in 
Canada  during  the  past  year  and  the  prospects  of  the 
future. 

The  past  year,  we  might  state,  for  us,  has  been,  in  the 
face  of  the  European  war,  an  extremely  good  one;  al- 
though it  has  not  come  up  to  the  standard  we  anticipated 
the  year  would  bring,  during  the  month  of  January  last 
year.  Still,  we  think  that  the  war  is  to  blame  for  a  good 
deal  of  this. 

Of  course,  we  have  only  been  here  a  year  and  a  half 
and  it  is  hard  for  us  to  pass  an  opinion  as  to  the  amount 
of  business  that  should  be  done  in  a  year,  in  ordinary 
times,  in  this  country;  but,  we  are  personally,  well  pleased 
with  the  past  year  and  the  future  prospects. 

During  the  months  of  August  and  September,  mail 
orders,  dropped  very  considerably;  but,  we  have,  since 
this  war  started,  been  receiving  a  large  number  of  tele- 
graph orders,  the  confirmations  of  which  would  come  by 
mail.  This  is  not  customary  with  our  business,  to  such  a 
large  extent  and  leads  to  the  one  impression;  that  the 
jobbers  are  not  stocking  only  what  they  must  handle  until 
conditions  show  that  there  is  going  to  be  a  continued 
demand,  in  spite  of  the  war.  We  think  that  this  has  been 
very  amply  proved  to  the  different  jobbers;  not  only  from 
the  amount  of  business  they  have  received  but  from  the 
tone  of  their  letters  and  after  the  first  of  the  year,  we 
think,  they  will  carry  a  larger  stock  than  they  have  since 
the  first  of  August. 


Meakins  &  Sons,  Ltd.,  Hamilton. 

"Replying  to  your  letter  of  December  19th  asking  for 
our  opinion  as  to  how  business  has  been  during  the  past 
year,  business  in  the  country  districts  in  Ontario  we  have 
found  very  satisfactory  during  the  past  year.  Trade,  how- 
ever, in  the  cities  has  fallen  back  very  materially.  The 
country  districts  have  to  some  extent  made  up  for  the 
losses  in  the  cities,  Toronto,  Hamilton  and  Ottawa.  The 
city  of  London  we  find  has  kept  up  its  trade  remarkably 
well,  in  fact  without  any  losses  of  business.  We  expect 
this  is  on  account  of  having  a  strictly  farming  community 
to  sell  to.  In  Quebec  province  the  same  thing  seems  to 
have  occurred.  The  country  districts  are  satisfactory  while 
the  city  of  Montreal  has  been  very  unsatisfactory. 

In  the  Western  Provinces,  Manitoba  business  has  been 
satisfactory.  Winnipeg  city  has  been  fairly  well,  but  west 
of  this,  Saskatchewan,  Alberta  and  British  Columbia,  the 
business  has  been  very  disappointing.  Our  business  in  the 
fall  has  not  been  so  poor  in  turn-over  on  account  of  the 
rapidly  advancing  prices  of  our  products  on  account  of  the 
war  Avhich  has  stimulated  trade  more  than  normal  in  many 
lines.  In  Canada  we  expect  our  business  to  be  about  80 
per  cent,  of  1913  business,  and  about  equal  to  1912  busi- 
ness. 

Regarding  improvement  in  business  we  do  not  look 
for  very  much  until  next  fall.  If  crops  are  good  through- 
out Canada,  especially  in  the  West  we  cannot  but  think 
that  commencing  with  July  and  August  next,  trade  will 
begin  to  improve  very  materially.  We  remain 
Your  truly, 
MEAKINS  &  SONS,  LTD., 

W.  Meakins." 
*         *         * 

The  Wm.  Cane  &  Sons  Co.  Ltd.,  Newmarket. 

"We  have  yours  of  the  19th.  Would  state  that  we  have 
nothing  unusual  to  report  about  the  business  that  has  come 
to  us  during  the  year  just  drawing  to  a  close.  The  early 
part  of  the  year  was  very  satisfactory  to  us,  but  like  many 
other  industries,  since  the  declaration  of  war,  our  market 
has  considerably  narrowed  up,  and  we  find  a  great  deal  of 
difficulty  in  keeping  as  many  men  employed  here  as  we 
would  wish.  In  our  opinion  the  liquid  assets  in  the  finan- 
cial statement  of  the  largest  banks  would  be  better  em- 
ployed in  financing  the  production  of  articles  that  will  be 
required,  in  the  near  future  instead  of  being  kept  to  look 
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at,  and  to  be  pointed  to  as  an  evidence  of  their  strength. 
Many  operations  have  been  closed  down  from  lack  of 
money  throwing  men  out  of  employment,  that  would  under 
ordinary  conditions  have  had  employment  on  work  that 
will  be  required  positively,  even  though  the  date  of  that 
requirement  is  a  little  postponed  by  reason  of  the  present 
war. 

We  know  from  the  beginning  of  the  war,  the  way  it 
began  and  from  the  position  the  Empire  has  taken  that 
there  will  be  no  peace  and  that  the  war  will  continue  until 
the  Allies  are  successful.  There  is,  therefore,  no  doubt  of 
the  result.  We  are  not  alone  in  this  belief,  which  is,  we 
believe  shared  by  every  Canadian,  as  well  as  every  British 
subject  in  every  part  of  the  world.  It  seems  to  us,  that 
we  as  Canadians,  should  not  commence  to  slacken  our 
operations  one  iota,  but  should  rather  prepare  for  an  era 
of  increased  prosperity  such  as  this  country  has  never 
seen,  immediately  on  the  cessation  of  war,  business  will  be 
offered  to  manufacturers  and  merchants  on  this  side  by 
British  and  Continental  houses,  that  we  will  find  it  hard 
to  handle. 

We  are  not  complaining,  we  believe  our  business  is  not 
worse  off  than  many  others.  We  are  endeavoring  to  secure 
articles  to  manufacture  that  have  formerly  been  imported 
into  this  country  from  Germany  and  Austria.  So  far 
nothing  much  has  been  offered  to  us  that  is  used  in  this 
country  to  any  extent. 

We  enclose  price  list  for  both  territories  in  fact  for  all 
three  territories  covering  our  Ice  Cream  Freezers  for  the 
coming  season.  These  prices  are  subject  to  a  discount  of 
50  per  cent,  to  the  retail  trade,  F.O.B.  warehouses  of 
wholesalers.  As  these  freezers  are  the*  only  freezers  that 
are  manufactured  in  Canada,  we  have  reason  to  believe, 
that  there  will  perhaps  be  a  little  extra  interest  taken  in 
them  this  year  on  that  account. 

We  also  are  looking  forward  to  a  general  improvement 
in  trade  conditions,  after  the  inventory  of  the  wholesales 
has  been  taken.  Trade  is  reported  as  good  in  country 
places  and  the  wholesales,  have  we  believe,  been  withhold- 
ing orders  until  after  inventory. 
We  are, 

Your  truly, 
THE  WM.  CANE  &  SONS  CO.,  LTD., 
Per  W.  H.  S.  Cane." 


reduced  by  reason  of  so  many  of  its  employees  being  called 
to  the  war.  The  American  manufacturers  are  in  a  posi- 
tion to  supply  all  other  requirements  in  this  market  but 
the  American  prices  being  on  so  much  higher  level  than 
the  Belgium  have  necessitated  very  large  advances  to  the 
retail  trade.  These  advances  have  been  well  reecived  by 
the  trade  having  a  knowledge  of  the  circumstances  and 
realizing  that  the  United  States  will  be  at  best  only  a 
temporary  source,  and  Canadian  dealers  are  fortunate  in 
having  so  close  at  hand  factories  able  to  satisfy  their  re- 
quirements both  in  quantity  and  in  quality. 

While  it  is  to  be  anticipated  there  will  be  more  or  less 
business  during  1915  yet  it  is  reasonable  to  suppose  that 
as  long  as  the  War  continues  building  on  a  large  scale 
will  be  very  much  restricted  and  those  Jobbers  of  Con- 
tractors' supplies  must  to  a  certain  extent  mark  time. 
While  the  outlook  is  not  favorable  yet  the  attitude  of  the 
trade  is  cheerful. 

Your  truly, 
THE  CONSOLIDATED  PLATE  GLASS  CO., 
of  Canada,  Limited. 

John  W.  Hobbs. 


Richards-Wilcox  Canadian  Co.,  London. 

"The  total  volume  in  business  in  hardware  lines  in 
Canada  for  1914,  is  doubtless  smaller  than  previous  years, 
but  the  increasing  loyalty  of  Canadian  dealers  and  con- 
sumers, toward  Canadian-made  goods  is  having  a  very 
appreciable  effect  in  holding  up  the  volume  of  business  for 
Canadian  manufacturers.  We  look  to  see  this  movement 
grow  steadily. 

In  our  opinion,  the  two  prime  factors  that  determine 
volume  of  business  in  Canada  are  money  and  crops.     The 
new  U.  S.  banking  law  has  liberated  an  immense  sum  of 
gold  which  constitutes  a  very  important  replenishment  of 
capital.     This  influence  with  others  lowering  the  interest 
rate  and  indicates  cheap  money  in  1915.    Acreage  is  being 
largely  increased  throughout  Canada  and  high-prices  are 
stimulating  farmers  to  increased  production  in  all  lines. 
Barring  a  crop  failure,  we  are  assured  a  good  year. 
Yours  very  truly, 
RICHARDS-WILCOX  CANADIAN  CO.,  LTD., 
Wm.  R.  Yendall,  Manager." 


The    Consolidated    Plate  Glass    Co.    Ltd., 
Toronto. 

"The  slackness  in  the  glass  trade  of  1913  continued 
on  into  the  Spring  of  1914.  With  the  improved  money 
conditions,  however,  there  was  every  prospect  of  brisk 
building  in  the  Fall  months.  The  advent  of  War  in 
August  destroyed  this  hope  and  the  anticipated  good 
trade  was  not  realized.  Under  these  exceedingly  adverse 
conditions,  however,  business  has  been  better  than  was  to 
have  been  expected.  In  the  North  West  Provinces  there 
is  a  decidedly  better  feeling,  and  credits  are  on  a  firmer 
basis  than  in  the  preceding  year.  In  the  Province  of 
Ontario,  city  construction  fell  off  substantially  but  this 
was  in  part  compensated  for  by  the  good  demand  for 
Window  Glass  in  the  smaller  towns  and  cities  which  are 
not  so  affected  by  tight  money  but  are  locally  affected  by 
the  good  crops.  In  the  Maritime  Provinces  business  is 
not  much  below  normal.  In  Montreal  and  the  Province  of 
Quebec  the  glass  trade  has  been  reasonably  good.  Always 
heretofore  most  of  the  Window  and  Plate  Glass  supplied 
to  Canada  has  come  from  Belgium.  With  the  outbreak 
of  War  this  source  was  destroyed  and  the  United  States 
became  the  large  supplying  market  with  the  exception  of 
one  factory  in  England  whose  output  was  very  greatly 


The  Metallic  Roofing  Co.  of  Canada,  Ltd., 
Toronto. 

"Replying  to  your  favor  of  the  18th  inst.,  building 
operations,  as  you  are  no  doubt  aware,  were  considerably 
curtailed  throughout  the  Dominion  owing  to  the  financial 
stringency  prior  to  the  commencement  of  the  War,  the 
outbreak  of  which  had  a  further  depressing  effect. 

Speculative  building,  however,  was  being  very  much 
overdone  in  various  parts  of  the  country,  and  it  will  event- 
ually be  a  good  thing  that  undue  speculation  of  various 
kinds  has  been  put  a  stop  to. 

The  output  of  building  material  in  many  lines  was 
naturally  less  than  during  the  year  1913,  and  collections, 
particularly  in  the  Western  Provinces,  were  not  very 
satisfactory. 

The  country  generally  is  in  a  sound  condition,  and 
through  the  weeding  out  of  many  of  the  incompetent  and 
weak  builders  and  retail  dealers  a  more  substantial  class 
will  be  left  to  deal  with,  and  although  the  volume  of  busi- 
ness for  the  coming  year  may  not  be  very  large,  still  it 
should  be  reasonably  satisfactory. 

At  present,  of  course,  we  are  all  facing  the  usual 
Winter  slackness  in  building  operations,  but  as  manufac- 
turers are  anxious  to  keep  their  workmen  employed  they 
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are  offering  goods  at  unusually  low  prices  frequently  re- 
gardless of  profit.  The  consumers,  of  course,  are  getting 
the  benefit  of  this,  and  it  is  a  very  favorable  time  for  them 
to  buy  anything  that  they  may  require  in  the  way  of  Sheet 
Metal  Building  Material,  and  they  will  be  well  advised  to 
take  advantage  of  their  present  opportunities  in  this 
respect. 

Your  truly, 
THE  METALLIC  ROOFING  CO.  OF  CAN.,  LTD., 

J.  W.  Thorn,  Managing-Director." 

•  •         • 

The  Gait  Stove  &  Furnace  Co.  Ltd.  Gait. 

"The  trade  conditions  for  the  first  six  months  of  1914 
were  very  satisfactory.  About  June  the  financial  condi- 
tions became  curtailed  and  the  loan  companies  refused  to 
advance  money  on  both  legitimate  and  speculative  building 
which  closed  up  the  building  operations.  This  refers  to 
the  larger  cities  especially  and  naturally  when  the  build- 
ing operations  were  curtailed  the  furnace  business  was 
curtailed  accordingly  and  hence  the  requirements  for  fur- 
naces during  the  last  six  months  were  not  as  large  as  in 
previous  years.  Owing  to  the  number  of  people  being 
either  on  short  time  or  unemployed  during  the  last  three 
months  it  has  also  curtailed  the  purchasing  powers  and 
this,  combined  with  the  comparatively  mild  weather  dur- 
ing October  to  the  middle  of  November,  the  demand  for 
stove's  has  become  exceptionally  limited  and  hence  the 
business  in  this  line  was  not  nearly  as  good  as  formerly. 
The  conditions  for  1915  do  not  appear  to  be  very  pros- 
perous and  unless  financial  conditions  change  considerably 
we  can  look  to  nothing  very  promising. 
Your  truly, 
THE  GALT  STOVE  &  FURNACE  CO.,  LTD., 

J.  Sohrt." 

•  »         * 

The  Erie  Iron  Works  Ltd.,  St.  Thomas,  Ont. 

"On  the  whole,  I  do  not  think  that  we  Canadians  should 
consider  that  we  have  passed  through  a  year  of  such  ad- 
verse circumstances  as  we  might  have.  The  number  of 
failures  in  business  is  not,  apparently,  much  greater  than 
in  more  prosperous  times.  The  tightening  process  of 
money  matters  has  been  the  means  of  creating  much  more 
caution  and  all  businesses  that  survive  the  present  times 
will  be  in  excellent  shape  to  take  advantage  of  the  develop- 
ments which  are  certain  to  take  place  eventually. 

We  suppose  that  nearly  everyone  who  is  going  through 
the  present  year  will  have  had  full  exeprience  in  connec- 
tion with  the  difficulties  that  have  arisen.  We  can  only 
speak  from  our  own  standpoint  and  from  the  general  busi- 
ness idea  which  has  been  discussed  through  the  press  and 
in  conversation  with  business  men  on  the  subject. 

1914  has  apparently  been  the  culmination  of  the  usual 
cycle.  It  is  usually  expected  that  every  seven  years  a 
change  in  business  matters  comes,  as  more  or  less  of  a 
crisis.  The  reason  is,  according  to  my  interpretation,  the 
fact  that  almost  every  person  expects  there  will  never  be 
any  failure  with  reference  to  prosperity  and  the  depres- 
sion comes  through  over  confidence,  and  neglect,  as  the 
natural  outcome  of  that  phase.  At  the  time  of  extreme 
depression  tbe  change  takes  place  and  gradually  works  up 
and  continues  for  possibly  three  or  four  years  and  the 
people  are  so  optimistic,  that  they  do  not  believe  that  there 
will  be  any  depression,  and  they  are  more  or  less  careless 
and  extravagant  in  their  living  producing  the  conditions 
which  lead  down  again  to  the  actual  depression  which  is 
felt  every  six  or  seven  years. 

In  1914  while  conditions  of  this  kind  have  been  taking 
place  in  Canada,  we  believe,  have  been  accentuated  by  the 
over  speculation  of  both  farm  and  city  real  estate  origi- 


nating from  our  fair  western  provinces,  and  this  was  be- 
ginning to  be  felt  early  in  1913  and  became  more  apparent 
about  the  beginning  of  1914.  We  believe  that  the  large 
financial  institutions  of  the  European  countries  expected 
that  the  present  war  would  take  place  sooner  or  later  and 
they  were  preparing  for  it  and  this  no  doubt  had  some 
effect  on  the  general  condition  of  finances  in  Canada.  We 
believe  the  Dominion  of  Canada  would  be  able  to  recuper- 
ate from  any  depression  far  more  rapidly  than  any  other 
country  in  the  world. 

For  1915  it  is  difficult  to  say  very  much.  The  writer 
is  of  the  opinion  that  if  the  European  war  should  conclude 
not  later  than  March,  Canada  would  be  able  to  recover 
very  rapidly  from  any  adverse  effects  which  this  has  had. 
Should  the  war  continue  past  the  time  for  seeding,  in  the 
grain  producing  countries  it  would  take  much  longer  for  a 
general  recuperation,  for  the  reason  that  countries  en- 
gaged in  the  war  (nearly  all  large  agricultural  countries) 
will  pay  very  little  attention  to  agricultural  pursuits  and 
the  yield  of  grain  and  other  products  will  be  reduced  to  a 
small  amount,  causing  the  countries  engaged,  first,  to  use 
up  all  their  seed  grain,  and  then  enter  the  market  for  what 
can  be  purchased,  enhancing  the  price  for  the  time  being, 
a  few  being  benefited,  but  the  reaction  causing  more  or 
less  distress.  The  countries  engaged  in  the  war  will  be 
hoarding  all  the  money  they  can  possibly  secure  for  war 
purposes  and  this  withdrawal  from  circulation  will  hamper 
neutral  countries  from  being  able  to  continue  their  peace- 
ful occupation  as  they  would  under  normal  conidtions. 
Canadians  will  not  be  able  to  take  as  much  advantage  as 
their  great  agricultural  productive  section  on  account, 
more  or  less,  of  the  lack  of  ready  cash,  as  also  if  the  war 
continues  for  the  whole  of  1915  or  towards  the  end  of  the 
year,  Canada  will  be  sending,  or  having  in  training,  some 
200,000  soldiers  which  will  take  that  many  from  the  agri- 
cultural and  manufacturing  institutions  in  Canada.  We 
feel  sure  that  if  Canada  is  not  invaded  herself  that  she 
will  recuperate  more  quickly  than  any  other  country  in 
the  Avorld.  The  disastrous  condition  of  affairs  in  Europe 
will  be  a  lesson  to  the  people  of  the  world  for  some  time 
to  come,  but  the  unfortunate  feature  is  that  as  soon  as  one 
generation  is  gone  from  this  world  this  lesson,  probably, 
will  be  forgotten  and  in  course  of  time  a  like  disaster  may 
occur. 

We  might  state,  that  the  business  of  the  Erie  Iron 
Works,  has  suffered  very  little  during  1914.  One  reason 
is  the  products,  which  we  manufacture,  are  all  needed  in 
agricultural  work  and  we  have  not  endeavored  to  pene- 
trate any  market  except  the  Canadian  Market  and  in 
previous  years  we  have  not  had  an  abnormal  output.  We 
believe  that  this  phase  will  be  conceded  by  nearly  every 
small  manufacturer.  We  are  of  the  opinion  that  the 
larger  concerns  who  are  specializing  in  some  particular 
article  for  the  expert  trade  or  for  the  trade  peculiar  to  the 
Western  Canadian  trade  which  has  dropped  away  on  ac- 
count of  the  re-actlon  caused  by  the  over-speculation,  have 
felt  the  depression  more  than  the  smaller  concerns.  We 
sincerely  hope  financial  concerns,  large  and  small,  will  en- 
deavor to  prevent  the  recurrence  of  over-speculation  in 
the  future. 

Canada  is  the  coming  country.  But  our  politicians  will 
do  well  to  heed  the  approaching  times,  we  have  now  quite 
a  cosmopolitan  population  which  is  going  to  be  greatly 
increased  very  shortly.  Very  careful  legislation  will  need 
to  be  enacted  and  carried  out  and  we  shall  need  a  goodly 
number  of  very  strong  minded,  able,  men,  at  the  head  of 
affairs   in    our  great   and   glorious   God-Given   Dominion. 

We  remain  Your  truly, 

ERIE  IRON  WORKS  LTD., 

W.  G.  Rogers," 
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A.  C.  Leslie  &  Co.  Ltd.,  Montreal. 

"In  reply  to  your  letter  of  the  19th  inst.,  we  have,  of 
course,  experienced  some  contraction  of  business  and  de- 
preciation of  values  during  the  year  just  closing,  but  think 
that  under  such  exceptional  circumstances,  the  trade  has 
held  its  own  remarkably  well.  A  gratifying  feature  has 
been  the  small  number  of  failures,  and  the  generally  sound 
financial  condition  of  both  merchants  and  manufacturers. 

Regarding  the  outlook  for  the  future,  while  it  cannot 
be  said  that  there  is  any  marked  improvement,  we  have 
found  growing  confidence  on  the  part  of  buyers  that  the 
lowest  point  had  been  reached  in  prices  generally,  and  a 
disposition  to  cover  requirements  well  into  next  year, 
especially  for  goods  where  the  farming  community  would 
be  the  ultimate  consumers  and  we  have  every  reason  to 
think  that  conditions  will  steadily  improve. 
Yours  truly, 
A.  C.  LESLIE  &  CO.,  LTD., 

A.  C.  Leslie,  President." 

*  *  * 

A  large  number  of  letters  have  been  received  from  firms 
who  do  not  wish  their  names  to  appear.  A  few  of  t he 
letters  are  here  appended.  In  each  case  the  letter  is  from 
a  large  and  well-known  firm. 


By  a  Hardware  Manufacturer. 

"Answering  your  letter  of  the  19th,  regarding  condi- 
tions of  business  during  the  past  year  and  prospects  for 
the  future — briefly,  in  Hardware  Lines — the  position  is 
this: — 

British  Columbia  Sales — 5  per  cent,  of  normal. 
Manitoba — 10  per  cent,  of  normal. 
Ontario — 60  per  cent,  of  normal. 
Quebec — 100  per  cent,  of  normal. 
Maritime  Provinces — 100  per  cent,  of  normal. 
Prospects  for  the  future — unnknown  and  he  would  be  a 
courageous  man  who  would  anticipate  them — in   fact   he 
would  have  more  courage  than  knowledge. 

The  cry  has  been  that  there  is  no  money — consequently, 
no  one  is  spending  any.  "We  think  there  would  be  a  good 
deal  more  money  if  the  Jobbing  Trade  had  not  sent  so 
much  of  it  into  the  United  States  for  American  materials — 
as  a  matter  of  fact  in  the  West  60  per  cent,  to  70  per 
cent,  of  all  the  purchases  are  made  in  the  United  States — 
consequently,  60  per  cent,  to  70  per  cent,  of  all  the  wages 
earned  is  sent  to  United  States  to  buy  American  goods. 

If  large  buyers  will  cut  in  two  the  sizes  of  all  the 
Cheques  they  send  to  the  United  States  there  will  be 
money  enough  in  Canada  to  take  care  of  all  in  times  of 
depression — and  in  fact  there  will  be  better  times  when 
things  are  good — we  have  not  heard  of  any  Seattle,  St. 
Paul,  Chicago,  Detroit.  Buffalo  or  New  York  Jobbing 
Houses  sending  money  over  to  Canada  for  purchase  of 
materials  of  any  kind. 

All  of  which  is  some  food  for  thought. 
Yours  truly, 
HARDWARE   MANUFACTURER. " 


By  a  Sheet  Metal  Manufacturer. 

"Business  conditions  in  Canada  during  the  year  1914 
left  much  to  be  desired.  In  the  first  place  the  country  was 
slowly  recovering  from  a  set-back  which  started  some  time 
the  latter  part  of  1913  and  which  was  caused  possibly 
wholly  by  the  undue  speculation  in  lands  in  the  West,  when 
the  European  War  caused  a  serious  relapse.  It  will  take 
some  time  for  Canada  to  be  once  more  where  she  was  last 
year  but  there  is  no  doubt  in  the  world  but  that  a  great 
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improvement  is  noticeable  and  when  conditions  are  an- 
alyzed it  is  indeed  marvelous,  how  little  the  country  has 
suffered  from  the  general  chaos  caused  by  the  conflict  in 
the  Old  Country.  These  remarks  are,  of  course,  in  regard 
to  the  condition  of  the  country  as  a  whole,  Our  policy  has 
been  that  when  times  are  bad  then  is  the  time  to  fight  the 
hardest  and  the  consequence  is  that  while  naturally  enough 
we  are  not  doing  the  business  we  would  like  to  do,  we  are 
doing  far  more  than  if  we  had  become  discouraged  and 
made  no  effort  at  all. ' ' 


By  a  Stove  Manufacturer. 

' '  There  is  so  little  to  go  in  the  way  of  previous  experi- 
ence that  the  writer  hesitates  to  prophecy  as  regards  to 
business  conditions  for  the  coming  year,  but  we  are  hope- 
ful that  there  may  be  some  improvement. 

•         •         • 

By  a  Western  Canada  Hardware  Wholesaler. 

"Answering  your  favor  of  the  19th  inst.,  regarding 
business  conditions,  the  year  just  closing  has  been  a  very 
trying  one,  both  for  the  retailer  and  the  wholesaler  in  the 
West.  While  the  cities  have  suffered  as  a  result  of  the 
suspension  of  building  loans,  the  country  has  been  chiefly 
affected  by  the  crop  failure  which  was  more  or  less  general. 
With  the  bulk  of  the  wheat  crop  shipped,  it  is  evident  that 
the  early  estimations  of  the  total  yield  were  considerably 
overestimated,  and  even  with  the  enhanced  price  of  the 
value  of  the  grain,  available  for  sale,  beyond  what  the 
farmers  required  for  their  own  use,  was  far  less  in  value 
than  last  year,  consequently  business  is  quiet,  and  will 
most  likely  remain  so,  during  the  early  part  of  1915. 

While  there  is  a  considerable  increase  in  the  acreage, 
and  the  ground  in  first  class  condition,  making  it  possible 
for  the  seed  to  be  sown  next  year  under  favorable  condi- 
tions, it  is  not  likely  that  this  will  have  any  great  effect 
upon  business  until  the  crop  is  cut.  The  farmers  and  the 
retailers  have  not  been  able  to  clean  up  their  accounts  this 
Fall,  and  business  will  be  conducted  on  practically  a  cash 
basis  generally  until  the  success  of  another  crop  is  assured. 

The  Moratorium  which  the  Province  of  Saskatchewan 
is  holding  over  the  heads  of  the  wholesalers,  if  any  of  the 
retailers  are  in  the  opinion  of  the  Government,  being  un- 
duly pressed,  will  mean  that  greater  care  than  ever  will 
have  to  be  put  in  force  by  the  wholesalers  in  extending 
further  credits  next  Spring,  so  that  taking  all  in  all  it  is 
a  matter  of  marking  time  for  the  first  six  months,  and 
being  content  with  a  limited  turnover,  and  having  in  mind 
that  the  last  three  or  four  months  of  the  year  will  show  a 
good  turnover,  if  we  are  favored  with  an  average  crop, 
sold  at  what  will  no  doubt  be  high  prices." 


By   a    Woodenware    and    Wood    Products 
Manufacturer. 

"We  are  in  receipt  of  yours  of  the  18th  and  it  is  a 
little  hard  for  us  to  give  you  an  expression  as  to  what  the 
future  business  prospects  are  going  to  be. 

Of  course  during  the  past  year  our  business  has  fallen 
off  considerably,  but  not  as  much  probably  as  some  other 
firms.  We  are  mighty  thankful  for  what  we  have  got. 
This  time  last  year  we  shipped  our  goods  out  in  car  load 
lots  to  the  West,  but  at  the  present  time  we  have  no 
Western  orders  at  all  on  file,  and  from  the  advices  that 
we  have  received  from  our  selling  representatives,  no  one 
will  place  an  order  until  after  the  first  of  the  year. 

Placing  orders  for  Spring  delivery  is  pretty  fair  in 
Ontario.    If  all  reports  are  true  after  the  first  of  the  year, 
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business  will  pick  up  considerably  and  it  will  all  come  in 
a  rush,  providing  everyone  who  is  holding  off  until  then 
will  place  their  orders. 

We  cannot  give  you  any  definite  information  or  pros- 
pect for  future  business  at  all,  as  we  are  not  in  a  position 
to  do  so." 

*         *         » 

By  a  Hardware  Stove  Manufacturer. 

"Speaking  for  conditions  relating  to  our  own  line 
only,  we  must  say  that  1914  has  shown  a  considerable 
decrease.  There  is  no  doubt  but  what  business  was  due 
for  a  depression  early  in  the  year,  which  was  felt  to  some 
extent  by  ourselves.  These  conditions  were  aggravated 
by  the  declaration  of  war  in  August,  which  resulted  in 
even  a  closer  grip  being  made  on  the  Money  Bags  by  the 
Bankers  and  Financial  Men,  which  in  itself  is  an  undis- 
guised blessing,  as  we  firmly  believe  it  has  put  a  stop  to 
' '  wild  cat ' '  speculation.  Of  course,  the  scarcity  of  money 
will  be  felt  for  another  year  or  more,  but  we  hardly  expect 
to  the  same  extent  during  1915  as  in  the  year  just  passing. 
The  prospects  for  next  year,  as  far  as  we  can  see,  are 
much  brighter ;  owing  to  the  fact  that  the  Farmers  in  par- 
ticular are  going  to  produce  more  goods,  which  means 
considerable  increase  in  money  circulation,  which  will  be 
reflected  in  the  manufacturing  centres. 

We  feel  satisfied  that  should  the  war  last  even  another 
year,  or  longer,  that  business  will  be  on  a  much  stronger 
basis,  and  greater  confidence  will  be  restored  throughout 
the  entire  country.  To  further  this,  the  ' '  Made-in-Can- 
ada  Campaign"  should  not  be  allowed  to  lose  any  of  its 
present  energy. 

No  doubt  you  have  heard  the  same  ideas  that  we  men- 
tion expressed  by  many  Manufacturers,  but  the  feeling  of 
this  Company  is  that  a  brighter  future  is  before  us,  but  in 
the  meantime  there  will  have  to  be  a  close  watch  kept  on 
the  Pocket  Book." 


What  Other  Hardwaremen  Do 

On  Cash  Basis. 

A  S  usual  at  this  season  of  the  year  quite  a  number  of 
-**- firms  are  announcing  that  beginning  with  the  first  of 
the  New  Year  they  will  run  their  business  on  a  cash  basis. 

One  Alberta  firm  in  making  the  announcement  states 
as  follows: 

"After  carefully  considering  the  matter  we  have  de- 
cided that  it  is  best  for  everyone  concerned  that  we  put 
our  business  on  a  Cash  Basis. 

Therefore  on  January  1st,  1915,  we  will  close  our 
books  and  sell  strictly  for  Cash. 

There  are  so  many  points  in  favor  of  a  cash  business 
that  we  cannot  mention  them  all  here  but  the  principal 
result  will  be  that  we  can  sell  cheaper,  which  after  all  is 
the  point  that  affects  both  merchant  and  buyer  most 
vitally. 

It  is  a  well-known  fact  that  the  merchant  who  takes 
his  cash  discounts  is  the  one  who  makes  money  and  if  that 
is  true  of  a  merchant  it  is  doubly  true  of  the  customer 
because  the  customer  is  obliged  to  buy  in  order  to  supply 
his  or  her  needs  while  the  merchant  may  buy  or  not  as  he 
chooses,  so  you  see  the  customer  with  the  cash  is  in  a 
position  to  take  advantage  of  the  great  savings  offered 
in  desirable  goods  which  we  with  our  cash  can  constantly 
demand  in  the  larger  markets. 

We  have  always  endeavored  to  give  you  the  lowest 
possible  prices  on  goods,  but  we  are  confident  that,  with 
your  co-operation  and  cash,  we  can  still  do  better  by  tak- 
ing our  discounts  and  prepayments  and  give  goods  at  still 
lower  prices,  and  we  will  both  be  very  much  better  off  at 
the  end  of  the  year." 


A  Stove  Pipe  Gun 

X/TANY  Canadian  hardwaremen  have  drawn  consider- 
able attention  to  their  stores  by  displaying  mini- 
ature warships,  composed  of  various  kinds  of  hardware. 
Any  display  that  is  unique  and  has  a  direct  reference  to 
the  war,  will  attract  attention  just  now.  The  accompany- 
ing sketch  shows  a  gun,  built  of  stove  pipe,  which  was 
displayed  in  the  store  of  the  James  Walker  Hardware  Co., 
Ltd.,  St.  James  St.,  Montreal.  It  was  built  inside  of 
thirty  minutes  by  Frank  Gibbs,  a  stock  boy,  fifteen  years 
of  age,  so  that  other  hardware  clerks  should  have  little 
difficulty  in  devising  something  just  as  good. 

This  cannon  was  built  up  of  eight  joints  of  pipe, 
eleven  elbows,  four  tees,  and  one  taper  length  to  form  the 
mouth  of  the  gun.  The  stove  pipe  used  was  seven-inch, 
though  six  or  eight-inch  pipe  would  serve  just  as  well. 
The  more  massive  the  gun,  the  more  imposing  in  appear- 
ance. The  wheels,  as  can  be  seen,  are  built  from  three 
lengths  of  pipe,  four  elbows,  and  one  tee.  It  is  to  these 
two  tees  that  elbows  are  attached,  connected  by  another 
tee  which  carries  the  barrel  of  the  gun. 

The  breach  is  composed  of  an  elbow  and  tee,  which 
balances  the  barrel,  enabling  it  to  be  swung  at  any  angle 
desired.  The  two  elbows  connecting  the  tees  in  each 
wheel  act  as  bearings  on  which  the  gun  will  swing. 

It  is  a  display  which  will  prove  effective  as  an  attrac- 
tion, and  can  either  be  placed  inside  the  store,  guarding 
the  doorway,  or  in  the  window.  A  large  ticket  should 
accompany  it,  with  a  few  appropriate  words,  such  as:  "We 
aim  to  please,"  or  "The  German  Jack  Johnson."  Con- 
siderable business  in  stove  piping  should  be  secured  by 
this  display,  especially  in  country  districts. 


The  employees  of  the  Cobalt  branch  of  the  Geo.  Taylor 
Hardware,  Ltd.,  have  each  donated  one  day's  pay  per 
month  for  the  months  of  December  and  January,  in  aid 
of  the  Canadian  Patriotic  Fund,  Belgian  Relief  Fund  and 
the  Central  Relief  Society. 

The  Strathmore  Hardware  Co.,  Strathmore,  Alta.,  in 
wishing  their  friends  a  Happy  Xmas  announced  that  dur- 
ing 1915  they  would  send  out  a  series  of  twelve  monthly 
calendars  comprising  twelve  views  of  the  construction  of 
the  Panama  Canal. 
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FRANK  GIBBS, 

Stock  boys,  fifteen  years  of  age,  with  the  James  Walker 
Hardware  Co.,  Montreal,  and  the  "German  Jack  Johnson" 
he  constructed  with  stove  pipes. 
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Two  Dollars     per   Year 


Editorial   Briefs 

A  HAPPY  and  Prosperous  New  Year  to  all. 

•  •        • 

POVERTY  IS  no  disgrace,  but  that's  about  all  that 

can  be  said  in  its  favor. 

•  •        • 

THE  OPPORTUNITY  of  a  lifetime  must  be  seized 
in  the  lifetime  of  the  opportunity. 

•  •        * 

THERE  IS  no  time  or  place  just  now  for  Mr.  Facing- 
Both-Ways.     Look  ahead;  not  behind. 

•  *        » 

THE  BUSINESS  that  runs  smoothly  believes  in 
using  more  sweet  oil  and  doing  less  grinding. 

•  •        * 

IF  YOU  look  at  1914  at  all,  now,  see  that  you  do  it 
over  your  shoulder.     You  are  facing  1915-wards. 

•  •        • 

ACCORDING  to  the  Kaiser,  "Germany  will  brook  no 
rivals."  Does  that  explain  the  vindictive  bombard- 
ment of  a  lunatic  asylum  in  Poland? 

•  •        • 

LOOKING  through  a  cotton  bale  for  concealed 
munitions  of  war  would  seem  like  magic  a  generation 
ago.    Now  the  X-ray  is  a  commonplace. 

•  •        • 

HERE'S  THE  best  New  Year's  resolution  of  all :  To 

make  no  new  resolutions  that  I  do  not  intend  to  keep 

every  day  for  the  next  year  and  every  hour  of  every 

day. 

J  •        •        • 

THE  MAN  who  makes  a  New  Year's  resolution  and 
breaks  it  in  a  month  is  better  off  than  the  man  who 
doesn't  even  bother  to  keep     a    resolution  for  one 

month. 

•  •        • 

TLIERE  ARE  a  lot  of  people  who  think  more  of  a 
cheerful  manner  than  they  do  of  a  five  per  cent,  dis- 
count. Cordiality  is  the  cheapest  thing  you  can 
dispense  in  your  store. 

•  •        • 

A  CALGARY  newspaper  says : — A  shortage  of  horses 
in  America  is  sure  to  be  one  of  the  results  of  the 
war.  Indications  are  that  the  time  will  come  when 
any  old  sort  of  skate  will  be  worth  oodles  of  money. 

•  *        * 

"AFTER  THE  WAR,"  says  Von  Bethman  Hollweg, 
"the  world  must  know  that  nobody  can  touch  a  hair 


of  a  German's  head  and  remain  unpunished."  Even 
the  censor  admits  that  this  statement  is  much  too  bald 
to  require  cutting. 

•        •        • 

THE  TIME  has  now  come  to  bring  out  the  old 
resolutions,  which  we  bring  from  retirement  every 
New  Year's  and  use  for  a  short  space,  only  to  discard 
again.  Even  if  their  use  is  short-lived,  we  benefit 
from  them.    They  keep  us  stirred  up. 
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Canada's  Position. 

ELSEWHERE  in  this  issue  we  have  published  a 
great  many  letters  from  Canadian  hardware 
manufacturers.  The  letters  express  the 
thoughts,  of  many  of  our  biggest  and  best  Canadian 
business  men,  regarding  business  conditions  of  the 
past  year  and  future  possibilities.  Canada  like  all 
other  countries  has  been  passing  through  a  very 
critical  period  and  despite  the  fact  that  a  serious 
business  depression  has  existed,  as  far  as  many  lines 
are  concerned,  we  as  Canadians  have  much  to  be 
thankful  for.  The  consensus  of  opinion  is  that  the 
future  has  many  good  things  in  store  for  us.  We  are 
now  and  have  for  some  time  past  been  learning  a 
great  many  much-needed  lessons.  The  crisis  through 
which  we  are  now  passing  and  which  some  people 
state  is  the  worst  we  have  ever  experienced  will  teach 
us  the  lesson  of  thinking  more  about  our  business — 
our  methods  of  doing  business — the  men  who  con- 
trol our  business  affairs — whether  we  are  doing- 
things  right  or  wrong — and  whether  or  not  we  have 
in  the  past,  on  account  of  our  wealth  and  opportuni- 
ties been  trusting  too  much  to  luck  instead  of  buck- 
ling down  to  business  along  legitimate  and  well- 
thought-out  lines. 

If  because  of  present  conditions  and  the  present 
crisis  we  should  change  from  makeshift  organization 
into  definite  buying  and  selling,  careful  and  definite 
planning,  financing,  and  manufacturing  —  if  we 
eliminate  all  wild-cat  speculation  and  carry  on 
business  in  a  legitimate  manner,  paying  our 
accounts  when  due  and  not  endeavoring  to 
carry  a  top-heavy  load,  the  progress  in  the  commer- 
cial and  industrial  life  during  the  next  few  years, 
should  and  probably  will  be  far  greater  than  has 
been  the  progress  during  any  past  years.  In  nearly 
all  branches  of  the  trade  we  find  that  manufacturers 
firmly  believe  that  after  the  present  disturbances  have 
passed  away  our  country,  will  experience  an  era  of 
unbounded  prosperity  conducted  on  a  sound  basis. 
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Canadian  Leaders. 

IN  ONE  of  the  letters  published  elsewhere  in  this 
isue  a  manufacturer  states  as  follows:  "Canada 
is  the  coming  country.  But  our  politicians  will 
do  well  to  heed  approaching  times,  we  have  now  quite 
a  cosmopolitan  population  which  is  going  to  be 
greatly  increased  very  shortly.  Very  careful  legisla- 
tion will  need  to  be  enacted  and  carried  out  and  we 
shall  need  a  greater  number  of  very  strong-minded, 
able  men  at  the  head  of  our  great  and  glorious  God- 
given  Dominion." 

The  manufacturer  has  struck  the  right  chord. 
We  need  many  more  practical  business  men  who  will 
take  an  interest  in  our  national  problems.  It  is  true 
that  many  of  our  most  successful  and  bravest  business 
men  are  doing  their  share  in  directing  the  affairs  of 
the  Dominion,  but  the  number  should  be  much 
larger.  There  is  a  crying  need  for  practical  business 
men  in  our  municipal,  provincial  and  Dominion 
governing  bodies.  In  the  past,  too  many  Canadians 
have  only  taken  a  half-hearted  interest  in  the  affairs 
of  the  Dominion.  It  is  the  duty  of  every  business 
man  to  study  carefully  the  affairs  of  our  country  and 
when  need-be  to  offer  their  services  and  do  their  share 
in  developing  a  country  which  has  greater  future 
possibilities  than  any  other  country  on  earth.  .  We 
need  the  leadership  of  the  ablest  business  and  profes- 
sional men  in  Canada — men  who  are  specialists  in 
their  respective  lines.  With  proper  leadership  every 
department  of  our  industrial  life  will  in  a  few  years 
develop  at  a  more  rapid  rate  than  that  of  any  other 
countrv  in  the  world. 


Conditions  in  the  East. 

THE  end  of  the  year  is  a  time  for  retrospection 
— and  a  retrospective  eye  can  find  much  of 
interest  in  connection  with  the  trade  during 
the  past  few  months  since  the  outbreak  of  the  war 
in  Europe.  The  end  of  the  year  too  finds  that  many 
of  the  wholesale  firms  are  taking  stock  and  making 
up  their  annual  statements  and  they  are  therefore  in 
a  position  to  speak  of  the  effect  of  the  war  up  to  the 
present  time.  From  inquiries  which  have  been  made 
in  Montreal  the  consensus  of  opinion  is  that  condi- 
tions for  the  year  1914  will  show  just  as  good  and 
perhaps  a  little  better  than  for  1913. 

This  may  sound  like  an  optimistic  statement  in 
view  of  the  state  of  trade,  but  the  fact  remains  that 
throughout  the  rural  sections  of  Quebec  and  the 
Maritime  provinces  the  effect  of  the  war  has  not  been 
felt.  Actually  there  has  been  some  improvement  in 
this  department  of  the  trade  which  with  the  general 
improvement  shown  in  some  earlier  months  has  had 
the  effect  of  counterbalancing  the  deficit  shown  in 
the  larger  cities  and  manufacturing  centres. 

The  hardware  trade  in  Montreal  from  the  first 
seemed  to  feel  the  effect  of  the  war  comparatively 
little.  There  was  no  shifting  of  prices  excepting 
where  adjustments  were  required  and  there  have 
been  no  very  radical  changes  to  this  day.  Good 
prices  for  farm  products  -helped  out  the  farmers  and 
the  country  demand  kept  up  to  normal  and  in  fact  a 
little  better  at  some  points. 

As  to  the  future  the  outlook  is  not  dark.  True 
it  must  be  expected  that  there  will  be  a  quiet  Janu- 
ary, for  the  city  business  is  dull  and  the  country  will 
not  be  doing  much  now  for  a  month  or  so.  Also  it 
must  be  expected  that  there  will  be  a  falling  off  in 


the  department  for  builders'  hardware  and  materials. 
But  there  is  no  reason  why  country  business  should 
not  be  good  in  the  spring  and  summer  and  this  will 
carry  the  trade  through  as  it  has  done  since  the  1st 
of  August. 

Houses  doing  business  in  the  West  report  that  in 
that  quarter  there  has  been  a  distinct  change;  in 
fact  in  some  cases  they  have  withdrawn  their  forces 
so  far  as  possible. 


Colored  Alcohol. 

DURING  the  past  few  years  a  number  of  retail 
hardwaremen  have  been  heavily  fined  for 
selling  wood  alcohol  in  containers  which  did 
not  bear  the  proper  label.  The  retailers  did  not 
infringe  on  the  law  intentionally.  Each  province 
has  its  own  law  with  regard  to  the  labeling  of  wood 
alcohol  and  in  addition  there  is  a  regulation  apply- 
ing to  the  whole  Dominion.  The  regulations  in 
their  present  form  are  rather  conflicting  and  hard- 
waremen were  for  a  long  time  rather  perplexed  as  to 
just  what  the  law  called  for  in  the  way  of  labels. 
Some  time  ago  the  matter  was  taken  up  by  Hardware 
and  Metal  and  complete  regulations  as  they  affect  the 
various  provinces  were  published.  Despite  the  fact 
that  every  precaution  is  taken  to  guard  against  the 
carelessness  and  ignorance  of  individuals  there  are 
still  a  large  number  of  deaths  each  year  for  which 
wood  alcohol  is  responsible.  A  similar  condition  ex- 
ists in  the  United  States.  It  has  been  suggested  that 
the  United  States  should  follow  the  example  of 
Sweden  and  color  wood  alcohol  so  that  it  may  in- 
stantly be  distinguished  from  grain  alcohol.  A  poison 
label  is  not  sufficient  warning  apparently  to  the  care- 
less, but  colored  liquid  could  not  be  mistaken  as 
readily  as  is_  the  colorless  liquid  which  sometimes 
cannot  be  distinguished  from  a  poison  until  it  is 
absorbed  into  somebody's  system. 

The  suggestion  is  one  worthy  of  consideration  by 
Canadian  producers  and  distributors.  It  may  be  that 
for  some  purposes  uncolored  alcohol  would  be  pre- 
ferable but  in  the  majority  of  cases  the  colored  pro- 
duct should  meet  all  requirements,  and  at  the  same 
time  act  as  a  protection  against  carelessness. 


A  New  Series. 

IN  this  issue  Hardware  and  Metal  is  commencing  a 
new  series  of  articles  entitled  "Cardwriting  Made 
'Easy."  As  we  stated  some  time  ago,  when  we 
announced  that  the  new  series  would  start  with  the 
first  issue  of  the  New  Year,  this  will  be  a  "Show-Card- 
Made-Easy"  course.  R.  T.  D.  Edwards,  the  writer  of 
the  series,  has  given  his  best  endeavors  to  make  this 
the  simplest  course  that  has  ever  been  presented  to 
the  readers  of  any  business  paper  in  Canada.  He  has 
cut  out  what  he  terms  the  "red-tape"  in  card-writing 
and  has  got  right  down  to  business  from  the  drop  of 
the  hat.  The  lessons  will  be  so  prepared  that  the 
student  will  be  writing  cards  from  the  commence- 
ment of  his  studies. 

Mr.  Edwards  is  himself  one  of  the  best  card- 
writers  in  the  Dominion.  Last  year  he  distinguished 
himself  at  the  convention  of  the  Canadian  Window 
Trimmers'  Association  by  winning  first  prize  with 
a  series  of  finely  written  cards.  The  first  article  ap- 
pears in  this  issue  and  is  only  one  of  many  new  fea- 
tures which  we  will  introduce  during  the  next  few 
weeks. 
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A  Person  and  a  Personality 

SENECA,  a  great  Roman  writer  and  philosopher,  once  said,  "We  complain  that  life  is  too 
short,  yet  we  live  each  day  as  if  it  were  a  thousand  years." 

The  life  of  the  average  individual  is  principally  occupied  in  rendering  excuses,  mak- 
ing explanations,  and  in  listening  to  idle  gossip. 

The  average  man  makes  but  little  of  his  chances,  which  assertion  is  proved  by  the  fact 
that  a  few  men  in  one  day  of  eight  hours  often  accomplish  more  than  many  men  in  a  life- 
time of  seventy  years. 

Life  is  simply  a  matter  of  concentration.  You  are  what  you  set  out  to  be.  The  things 
you  read  to-day  and  the  things  you  think  to-day  are  the  things  you  become  to-morrow.  You 
are  a  composite  of  the  things  you  say,  the  books  you  read,  the  thoughts  you  think,  the  com- 
pany you  keep  and  the  things  you  aspire  to  become. 

So,  then,  here  is  a  recipe  for  improving  the  individual  and  evolving  your  life  into  suc- 
cess. Time  is  your  only  asset.  Each  moment  is  a  golden  treasure  and  the  way  you  spend  it 
shapes  your  life  as  an  individual. 

If  you  would  simply  devote  thirty  minutes  of  each  day  to  the  study  of  some  splendid  idea, 
to  the  improvement  of  your  mind,  in  obtaining  a  more  accurate  knowledge  of  your  business, 
in  studying  the  thoughts  of  some  great  man  who  has  left  the  world  better  because  of  his 
having  lived,  in  search  of  the  secret  of  the  success  of  great  business  men,  you  would  in  ten 
years'  time  evolve  into  a  giant  of  intellectual  strength  with  power  to  follow  any  plan  or  idea 
to  final  and  positive  success. 

That  is  what  you  can  actually  do  through  the  right  investment  of  thirty  minutes  each  day. 

Time  knows  no  prejudices,  makes  no  promises,  keeps  no  records  and  asks  no  questions. 
You  are  here  for  a  purpose  and  each  moment  you  spend  foolishly  or  frivolously  is  lost  for  all 
time — simply  thrown  into  the  waste-basket  of  indifference.  You  come  into  this  world  from 
an  eternity  of  which  you  know  hut  little,  watch  the  hour  hand  on  the  face  of  time  for  a  little 
while  and  return  to  that  eternity  from  which  you  have  come. 

Unless  you  know  the  value  of  each  moment  as  an  investment,  each  dav  that  passes  is  only 
a  stumbling  block  that  .-ends  you  blundering  on  into  the  indifference,  helplessness  and  decline 
of  old  age. 

Then  the  question  is — what  are  you  going  to  do  with  each  hour  and  what  are  you  going 
to  do  with  life?  Are  you  going  to  drift  through  its  wealth  and  beauty,  satisfied  with  your  in- 
efficiency, incompetency,  idleness  and  ignorance?  Are  you  going  to  leave  untouched  the 
treasures  of  the  world  in  which  you  live?    Are  you  going  to  betray  yourself  and  your  chances? 

Are  you  going  to  remain  content  with  your  own  limited  knowledge  when  you  can  keep 
in  touch  with  the  great  thoughts  and  ideas  of  the  great  men  wTho  have  influenced  the  world? 
Are  you  going  to  bury  your  head  in  your  desk  and  shut  out  the  light  of  experience  and  the 
success  of  other  men? 

In  other  words — are  you  going  to  be  a  failure  and  in  the  evening  of  life  go  down  the 
other  side  without  having  accomplished  some  great  and  splendid  thing?  Are  you  going  to 
use  these  thirty  minutes  each  day,  to  know  more,  to  learn  more  and  to  understand?  It  is 
up  to  you. 

Opportunity  is  pounding  a  perpetual  tattoo  on  your  door  and  follows  you  with  a  club  from 
the  time  of  your  rising  to  the  time  of  your  retiring.  The  question  is — are  you  to  be  a  person 
or  a  personalty  ? 

The  way  you  invest  this  half  hour  is  going  to  decide,  and  your  life's  work  will  say  if  you 
have  been  a  success  or  if  your  life  has  been  a  travesty — a  mockery  filled  with  idleness,  in- 
difference and  uselessness. 

Do  you  believe  in  your  work,  in  loyalty  to  your  employer,  in  devotion  to  your  business? 
Do  you  believe  in  honest  service,  in  honest  thought,  in  the  divinity  of  the  thing  you  do  or  the 
thing  you  sell?  Do  you  intend  to  be  an  individual  or  a  nonentity?  As  a  man  it  is _ abso- 
lutely and  entirely  up  to  you.    Are  you  going  to  get  busy  and  when  do  you  expect  to  begin? 
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War  Legislation  Bearing  on  Credits 

War  Legislation    of   Saskatchewan  Government  —  Complicated  Situation  From  the 

Standpoint  of  Wholesaler  and  Retailer. 


Written  for  Hardware  and  Metal  by  Henry  Lewis. 


AT  A  TIME  like  the  present,  any  ac- 
tion which  seems  likely  to  under- 
mine credits  is  exceedingly  seri- 
ous. Some  rather  misunderstood  legisla- 
tion recently  enacted  by  the  provincial 
government  of  Saskatchewan,  has,  it  is 
feared,  a  tendency  to  so  upset  trade 
equlibrium.  As  a  result,  retailers  and 
wholesalers  alike  are  considerably  dis- 
turbed. 

As  has  been  indicated  this  enactment 
of  the  government,  is  rather  less  clearly 
understood  than  is  the  usual  government 
measure — befogged  as  it  customarily  is 
with  legal  terms.  It  appears,  however, 
that  the  government  has  itself  to  thank 
for  a  good  deal  of  this  misunderstanding. 
It  also  appears  that  while  measures  so 
far  put  into  effect  have  only  a  limited 
bearing  upon  the  retail  and  wholesale 
hardware,  grocery,  and  dry  goods  men, 
the  government  has  yet  reserved  unto  it- 
self rights,  which,  if  enforced,  will  have 
a  very  decided  bearing  upon  all  doing 
business  in  this  province. 

The  war  legislation  which  has  actually 
been  passed  by  the  Saskatchewan  govern- 
ment has  been  summarized  as  follows : — 

War  Legislation  Saskatchewan. 
"Protecting  Volunteers  or  Reservists 
Only.  No  action  for  cancellation  of 
agreements  of  sale  of  land,  bond,  mort- 
gage, lien  or  other  encumbrance  affecting 
land  to  be  taken  until  six  months'  have 
expired  for  the  date  of  the  Proclamation, 
which  was  the  21st  of  October. 

"Protecting  All  Classes.  No  action  for 
cancellation  of  any  contract  or  agree- 
ment for  the  sale  of  land  shall  be  taken 
by  a  vendor  except  in  a  court  of  compe- 
tent jurisdiction,  but  same  can  be  deter- 
mined by  mutual  agreement  between  the 
parties.  (This  took  effect  from  the  1st 
of  October.) 

"On  the  19th  of  November  it  was  pro- 
claimed that  no  personal  property  be- 
longing to  a  debtor  by  virtue  of  a  condi- 
tional sale,  lien  agreement  or  hire  receipt 
shall  during  a  period  of  six  months'  from 
that  date  be  seized  or  sold  under  a  chattel 
mortgage  or  bill  of  sale  intended  to  oper- 
ate as  a  mortgage  or  under  such  condi- 
tional sale,  lien  agreement  or  hire  receipt 
until  the  consent  of  the  sheriff  of  the 
judicial  district  bad  been  obtained;  all 
seizures  under  the  above  must  be  made 
by  the  sheriff  or  his  nominee:  the  sheriff 
shall  be  allowed  discretionary  powers  to 
deal  with  the  seizure  in  a  manner  to  pre- 
vent hardship  and  his  decision  shall  be 
absolute. 


' '  This  applies  to  seizures  made  prior 
to  the  proclamation  where  the  goods  have 
not  been  sold. 

"It  is  now  an  offence  for  any  other 
party  than  the  sheriff  or  his  nominee  to 
make  such  seizure,  the  penalty  being  a 
fine  or  imprisonment." 

A  Broad  Hint. 

This  legislation,  somewhat  difficult  as  it 
is  to  understand,  really  has  apparently 
little  bearing  for  the  retail  and  wholesale 
dealers.  It  treats  largely  of  conditional 
sales,  and  so  principally  affects  machin- 
ery companies,  and  to  a  certain  extent 
flour  concerns.  The  cause  for  uneasiness 
to  the  retailer  and  the  wholesaler,  there- 
fore, is  not  what  is  written,  but  what  the 
government  very  clearly  indicates  may  be 
written.  At  the  present  time,  in  short, 
men  doing  business  in  Saskatchewan  are 
under  the  surveillance  of  the  government. 
An  indication  of  this  probably  can  best 
be  given  by  quoting  herewith  a  letter  re- 
ceived by  a  Western  wholesale  house 
from  the  Department  of  Agriculture  at 
Regina: — 

Regina,  Sask.,  Dec.  15,  '14. 

Dear  Sir, — Mr. has  sent  us  copies 

of  correspondence  with  your  Company 
extending  over  the  past  two  years.  You 
are  doubtless  aware  that  the  crop  in  the 

district  was  practically  a  failure. 

On  this  account  customers  who  usually 
pay  promptly  when  the  harvest  is  over 
have  been  unable  this  year  to  meet  their 

obligations.      Mr.    's    statement 

shows  a  good  surplus  and  he  has  been 
building  up  a  good  business  and  would  no 
doubt  put  your  account  in  good  shape 
this  fall  if  the  crop  had  been  normal. 

As,  no  doubt,  you  are  aware  the  Gov- 
ernment of  Saskatchewan  have  lately 
passed  an  act  to  give  protection  to  the 
farmers  against  harsh  treatment  from 
their  creditors.  We  find  also  that  it  is 
necessary  to  give  protection  to  merchants 
who  are  endeavoring  to  exercise  leniency 
with  their  customers  and  while  of  course 
the  Act  was  not  framed  with  the  inten- 
tion of  intervening  between  wholesale 
and  retail  houses  it  is  so  framed  that  it 
can  be  extended  at  any  time  to  cover  all 
business  transactions  or  any  individual 
case.  We  however,  feel  satisfied  that  is 
only  necessary  to  place  the  matter  before 
the  wholesale  creditors  in  order  to  get 
right  treatment  for  the  merchants  who 
are  at  the  present  time  unable  through 
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stress    of    circumstances    to    help    them- 
selves. 

Signed     (F.  H.  Auld), 

Secretary. 

Wholesalers  and  Retailers  Anxious. 

Notice,  in  this  letter,  the  statement 
that  the  government  has  an  act  so  framed 
that  "it  can  be  extended  at  any  time  to 
cover  all  business  transactions."  It  is 
no  little  wonder  the  wholesalers  are 
nervous?  But  it  appears  that  the  whole- 
salers have  only  cause  for  fear  because 
there  is  in  the  first  place  great  ground 
for  fear  on  the  part  of  the  retailers. 

Notice  the  first  sentence  of  this  letter 
from  the  department  of  agriculture. 
Mr. has  sent  the  government  cor- 
respondence from  the  wholesale  house. 
This  indicates  pretty  clearly,  that,  as  in 
other  eases,  the  government  has  first  re- 
ceived word   from   a  farmer,  that,   Mr. 

is  pressing  for  collection,  which 

the  farmer  claims  to  be  unable  to  make. 
The  agricultural  department  then  writes 
the  dealer,  suggesting  that  he  cease  his 
efforts  to  make  collection.  The  dealer 
then  writes  the  government  stating  that 
it  is  up  to  them  to  make  the  wholesaler 
cease  pressing  for  their  collection.  Hence 
comes  the  letter  from  the  government  to 
the  wholesaler. 

As  far  as  can  be  learned,  there  is  not 
at  the  present  time  anything  actually  in 
the  act  which  prevents  a  retailer  from 
pressing  for  collections.  If  a  merchant, 
say  in  Maple  Creek,  feels  that  John  Doe, 
farmer,  should  make  payment  of  the  ac- 
count which  he  has  been  running  for  the 
past  year,  he  can  issue  a  writ  against 
John  Doe.  John  Doe,  however,  can  write 
the  government  complaining  of  his  crop, 
and  so  the  whole  matter  can  be  stopped 
bu  such  letters  as  the  one  quoted  above. 

There  is  another  point  in  this  letter 
from  the  department  of  agriculture — and 
it  should  be  stated  here  that  this  letter  is 
not  a  single  instance  of  the  government's 
action,  several  such  have  been  received 
by  wholesale  dealers,  and  from  what  can 
be  learned  a  number  of  retailers  have 
received  similar  missives.     It  is   stated 

that  Mr.  's  statement  shows  a  good 

business.  It  is  of  course  a  question  here 
as  to  who  should  be  the  judge  of  this. 
The  thoughtful  retailer  will  realize  the 
necessity  of  a  careful  estimate  of  stabil- 
ity. It  is  the  competition  from  men  on 
the  verge  of  bankruptcy  which  is  mostly 

(Continued  on  page  54.) 
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A  Distinctive  Hunting  Goods  Display 


Novel  window  display  of  hunting  goods  arranged  by  D.  A.  Smith  for  Smith  &  Gaetz,  Red  Deer,  Alta. 

WINDOW  displays  of  guns  and  rifles  will  always  attract  a  great  deal  of  attention,  especially  Avhen 
novel  features  are  introduced  into  the  display.  The  above  display  was  arranged  by  D.  A.  Smith, 
for  Smith  &  Gaetz,  hardware  merchants,  Red  Deer,  Alta.,  and  we  have  been  informed  by  the  firm 
that  the  display  attracted  a  great  deal  of  attention.  The  display  was  so  much  away  from  the  ordinary  run 
of  displays  on  account  of  the  background  showing  mountains,  hills,  animals,  etc.,  in  miniature,  that 
Hardware  and  Metal  asked  Mr.  Smith,  the  window  trimmer,  if  he  would  let  the  readers  of  this  paper 
know  how  he  proceeded  in  arranging  the  display  and  what  materials  were  used.  His  reply  in  part  was  as 
follows : 


"Replying  to  your  letter  of  recent  date  regarding  m 
foreground  was  built  of  moss,  shaped  into  hills  and  v 
sides.  The  mountains  in  the  background  were  made 
ton  batting  and  diamond  dust  to  represent  snow  and 
centre  of  the  group  of  mountains,  a  waterfall  formi 
by  the  use  of  an  unseen  water  connection  and  drain 
The  sky  is  formed  from  sky  blue  cheese  cloth  with  h 
cut  and  a  large  electric  light  just  behind  the  openin 
background  is  all  filled  in  with  autumn  leaves  and  c 
deer  heads.  The  moose  and  one  deer  head  do  not  sh 
grapher.  On  the  right  hand  pillar,  heads  of  lynx  a 
of  small  spruce  logs  with  moss-covered  roof  and  on 
to  represent  deer  or  moose  hides  are  hung  up  to  dry. 
as  deer,  bear,  coyote,  and  higher  up,  the  mountain  g 
animals  at  a  distance." 


aterials  used  in  window  display,  I  may  say  that  the 
alleys,  with  small  spruce  trees  dotted  along  the  hill- 
up  of  a  forest  green  tissue  paper,  capped  with  cot- 
glaciers.     At  the  foot  of  the  large  glacier,  in  the 
ng  into  a  river  and  running  into  the  lake,  is  made 
which  allowed  the  continuous  running  of  the  water, 
eavy  white  paper  underneath  in  which  the  moon  is 
g  gives  the  necessary  light.     The  upper  part  of  the 
apped  with  an  especially  large  moose  head  and  two 
ow  in  the  photo,  being  out  of  range  of  the  photo- 
nd  coyote  finish  the  background.    The  shack  is  made 
the  front  and  left  ends  of  the  house,  small  hides  cut 
On  the  mountain  sides  may  be  seen  such  animals 
oats,  in  miniature  size,  which  gave  the  effect  of  the 
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The  Value  of  the  Wholesaler  of  Hardware 
as  a  Distributor,  and  Reasons  Why 

He  Is  Essential* 

By  W.  J.  Featherstone — The  W.  Bingham  Co.,  Cleveland. 


l(  A  ND  the  famine  was  over  all  the 
/-%  face  of  the  earth,  and  Joseph 
opened  all  the  storehouses 
and  sold  unto  the.  Egyptians,  and 
the  famine  waxed  sore  in  the  land 
of  Egypt.  And  all  the  countries 
came  into  Egypt  to  Joseph  for  to 
buy  corn,  because  that  the  famine  was 
so  sore  in  all  lands." 

—Genesis  41:  56-57. 

The  above  lines  refer  to  the  first  great 
famine  in  history,  which  happened  in 
the  morning  of  the  world  and  was  tided 
over  by  the  divine  inspiration  of  the 
world's  first  merchant  prince,  distribu- 
tor and  philanthropist — Joseph. 

From  time  immortal,  the  middleman 
or  distributor  has  played  the  part  of  a 
necessity.  Sometimes  he  is  appreciated, 
sometimes  not,  but  always  used.  The 
distributor  has  his  existence  from  the 
beginning  and  all  down  the  ages  he  has 
been  distributing  the  wants  of  mankind. 
Father  Adam,  the  first  man,  and  also 
the  first  distributor,  passed  the  fruit 
out  to  Eve,  and  all  went  well;  but  Eve 
conspired  with  the  serpent  to  get  the 
fruit  direct  from  the  producing  tree, 
and  as  is  generally  the  case  when  they 
try  to  get  by  the  distributor,  she  made 
a  mistake,  got  the  wrong  kind,  and  made 
trouble  all  around.  So  we  see  the  fall 
of  man  was  caused  by  the  serpent  be- 
guiling Eve  to  secure  her  supplies  some 
other  than  the  natural  way. 

We  smile  at  the  Chinese  buying  coal 
at  Seattle  and  shipping  it  to  China, 
while  a  large  area  of  China  is  underlaid 
with  this  same  combustible  fuel;  but  are 
not  many  of  our  own  people  just  as  un- 
businesslike when  it  comes  to  buying 
goods  from  the  nearest  and  most  access- 
ible place;  in  fact,  so  much  so  that  we 
have  to  quote  Barnum  when  he  said 
that  "the  American  people  liked  to  be 


♦The  National  Hardware  Association  of  the 
United  States  recently  conducted  a  contest  for 
the  best  articles  written  by  travelling  sales- 
men, on  the  subject  of  "The  Value  of  the 
Wholesaler  of  Hardware  as  a  Distributor,  and 
Reasons  Why  He  is  Essential."  The  contest 
was  participated  in  very  generally  by  sales- 
men throughout  the  country.  Five  prizes  were 
offered.  The  subject  is  one  in  which  Canadian 
Hardwaremen  are  greatly  interested,  and  we 
decided  to  publish  the  five  prize-winning  ar- 
ticles for  the  benefit  of  our  readers.  The  4th 
prize  article  appears  in  this  issue.  The  5th 
and  last  will  appear  next  week. — Editor. 


But  coming  down  to  twentieth  century 
ways,  customs  and  business  ideas  upon 
the  subject  of  "The  Value  of  the  Whole- 
saler of  Hardware  as  a  Distributor,  and 
Reasons  Why  He  Is  Essential,"  would 
mention  a  few  common  thoughts  of  a 
common  thinker. '  The  wholesale  hard- 
ware business  is  acknowledged  to  be  the 
business  thermometer  of  the  country. 
Mercantile  concerns,  banks  and  stock 
exchanges  in  making  calculations  for  a 
season's  business  review  the  condition 
of  the  wholesale  hardware  trade  and 
make  their  reports  accordingly,  which 
for  the  past  fifty  years  have  been  abso- 
lutely correct. 

Men  versed  in  making  these  reports 
say  that  neither  the  condition  of  the 
crops,  the  output  of  the  factories,  or  the 
export  and  import  trade  has  ever  been  a 
safe  gauge  to  make  predictions  from. 
This  fact  alone  shows  that  the  whole- 
sale hardware  institutions  are  an  abso- 
lute necessity,  and  their  position  as  a 
distributor  is  becoming  stronger  every 
year. 

The  average  wholesale  hardware  deal- 
er handles  by  actual  count  about  50,000 
different  articles  and  deals  directly  with 
between  1,500  and  2,000  different  ar- 
ticles and  secures  them  from  four  or  five 
different  jobbers.  Now,  suppose  the  re- 
tailer should  be  compelled  to  purchase 
his  stock  direct  from  the  manufacturers. 
The  first  thing  he  would  have  to  do 
would  be  to  open  up  about  100  different 
accounts,  and  as  every  dealer  knows  the 
act  of  securing  goods  from  100  different 
points  would  increase  his  expenses  enor- 
mously, to  such  an  extent  that  by  care- 
ful calculation  only  about  one  in  ten  of 
the  present  retail  hardware  dealers 
would  exist  one  year  were  they  thrown 
into  such  an  expensive  way  of  securing 
their  goods.  As  it  now  stands,  the  aver- 
age retailer  secures  95  per  cent,  of  his 
stock  through  the  wholesaler.  And  as 
for  the  manufacturer,  were  the  jobber 
eliminated,  and  he  would  be  compelled 
to  find  a  market  for  his  products  in  the 
retailer,  and  instead  of  shipping  their 
entire  output  to  about  250  wholesalers, 
he  would  be  forced  to  distribute  and 
ship  separately  their  products  to  the 
same  odd  75,000  or  more  retail  hard- 
ware dealers  in  the  United  States.  This 
system  would  prove  so  costly  that  the 
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price  of  goods  to  the  retailer  would 
have  to  be  advanced  in  accordance  with 
the  additional  expense  in  distribution, 
which  by  expert  computing  would  be 
between  50  and  100  per  cent. 

With  this  system,  only  about  25  per 
cent,  of  the  present  manufacturers 
could  exist,  as  over  85  per  cent,  of 
their  goods  are  placed  with  the  whole- 
saler. The  result  of  such  a  system  is 
plain,  with  90  per  cent,  of  the  retail 
hardware  dealers  forced  out  of  business 
and  the  same  condition  with  the  manu- 
facturers, the  remaining  dealers  and 
manufacturers  would  be  gradually 
brought  into  a  combination  and  the 
people  would  pay  the  price.  The  whole- 
saler has  been  the  great  business  evener 
of  all  times,  and  never  more  powerful 
and  important  than  at  the  present. 

As  a  universal  distributor  to  all 
classes,  the  wholesaler  of  hardware  is  in 
a  decided  class  by  himself.  For  example, 
all  the  catalogue  houses  of  the  United 
States  combined,  with  all  their  facilities 
for  shipping,  their  enormous  advertising 
and  distribution  of  their  catalogues,  and 
with  the  recent  installing  of  the  parcels 
post,  which  has  been  their  pet  plan  and 
aim  for  a  quarter  of  a  century,  with  all 
these  aids  the  total  amount  of  goods 
sent  from  all  of  these  establishments 
reach  but  3  per  cent,  of  the  people  of 
the  United  States  in  a  year.  True,  there 
are  some  sections  of  the  country  which 
are,  to  the  people's  sorrow,  almost  tot- 
ally dependent  on  the  catalog  houses 
for  their  wants. 

One  small  farming  section  of  the 
West,  that  is  not  reached  by  the  retail- 
er or  the  jobber  has  been  the  prey  of 
the  catalog  houses  to  such  an  extent 
that  the  following  rhyme  has  been  ap- 
plied to  the  people  of  this  vicinity: 

"The  weevil  eats  the  farmer's  wheat, 
The  locust  eats  his  honey; 

The  bed-bug  bites  his  back  at  night, 
And  the  catalog  house  gets  his 
money." 

The  idea  is,  the  catalog  houses  insist 
on  the  cash  sent  in  advance  before  the 
goods  are  shipped,  and  then  the  poor 
purchaser  gets  his  "cat  in  a  bag."  A 
good  thing  for  the  people  that  they 
don't  sell  over  3  per  cent,  of  them  in  a 
year.  Now,  as  for  the  wholesaler  of 
(Continued  on  page  54.) 
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THE  CANADA  PAINT  CO. 

LIMITED 


Canada  has  demonstrated  she  can  hold  her  own 

and  develop  her  resources  when  little  or  no  outside  help  is  to  be  ex- 
pected. Every  day  makes  it  clearer  that  the  war  will  not  drag  on  as 
long  as  was  first  expected.  The  full  pressure  that  the  Allies  will  exert 
has  not  yet  been  brought  to  bear. 

In  the  meantime  Canada,  secure  and  confident  of  the  final  vic- 
tory, should  make  the  best  of  the  opportunity  that  1915  brings,  that  of 
carrying  on  the  production  and  business  of  the  country  as  usual. 

Now  is  the  time  to  send  in  your  Spring  stock  order.  Have  a 
full  line  of  paints  and  varnishes  on  your  shelves  when  the  Spring 
painting  season  begins.     Go  after  the  business  and  you  will  get  it. 


CP  CANADA  PAINT. 

(Liquid)— CP  "Canada  Paint"  is  made  of  pure  \<-.\<\, 
pure  zinc,  pure  linseed  oil.  These  materials,  with  the 
coloring  pigments  and  driers,  are  combined  in  correct 
scientific  proportions,  and  ground  together  in  powerful 
mills.  The  result  is  a  paint  that  covers  the  greatest 
amount  of  surface,  and  wears  for  the  longest  possible 
time,  giving  the  best  of  satisfaction. 

Put  up  in  air-tight  Imperial  Measure  cans,  attrac- 
tively labeled.  Forty-five  popular  colors  and  White 
and   Black. 

CP  SUN  VARNISH. 

This  Varnish  represents  unusual  value  and  is  an 
ideal  varnish  for  a  paint  dealer  to  push.  It  is  a 
bright,  hard  Copal  varnish,  which  can  be  used  for 
inside  and  outside  work.  For  outside  work  it  can  be 
used  on  wagons,  carriages,  store  fronts,  doors,  boats, 
and  all  exposed  surfaces.  For  inside  use  it  is  a 
splendid  finish  for  all  woodwork,  being  particularly 
good  for  bath-rooms,  kitchens,  and  other  parts  of  the 
house  exposed  to  unusually  severe  conditions.  Put  up 
in  half-pints,  pints,  quarts,  half-gallons  and  gallons. 

CP    SUN    WATERPROOF    FLOOR 
FINISH. 

Is  a  tough,  durable  varnish,  made  especially  for  floors, 
with  the  idea  of  standing  the  severe  conditions  to 
which  they  are  subjected.  Dries  hard  over  night  and 
does  not  scratch  or  mar  easily.  Water  does  not  affect 
or  turn  it  white.  On  hard  wood,  hard  pine,  or  any 
stained  or  varnished  floors.  CP  Sun  Waterproof  Floor 
Finish  gives  good  results.  Put  up  in  half-pints,  pints, 
quarts,    half-gallons,    and   gallons. 


CP  Liquid   House  Paints. 

CP  Creosote  Shingle  Stains. 

CP  Concrete   Surfacer. 

CP  Concrete  Paint. 


LIST  OF  PRODUCTS. 
CP  Barn   Paint. 
CP  Homestead  Liquid  Red. 
CP  Diamond  Bridge  &  Roof  Paint. 


Bridge     and     Roof 


CP  Graphite 
'Paint. 
CP  Wagon  and  Implement  Paint. 
CP  Coach    Colors. 


CP  Brick  Paint. 
CP  Mill  White. 
CP  Top   Dressing 


MONTREAL 


TORONTO 


WINNIPEG 


CALGARY 


HALIFAX 
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THE  CANADA  PAINT  CO. 


LIMITED 


You  are  the  man  who  should  have  the  C.P.  Agency 

if  you  have  not  found  your  paint  department  profitable.  By  your 
taking  on  the  particular  proposition  that  fits  your  local  conditions, 
we  will  co-operate  with  you,  in  advertising,  and  promoting  the  prop- 
erty owners  in  your  district,  so  that  a  profitable  paint  business  can 
be  developed  that  will  continue  to  become  a  greater  success  for  you 
each  year. 

Co-operation  is  necessary  to  make  the  best  use  of  advertising 
and  direct  promoting.  Mailing  lists  should  receive  careful  and 
personal  attention,  and  names  of  property  owners,  who  ought  to 
paint  their  homes  and  buildings,  should  be  sent  in  regularly.  Ask 
the  C.P.  representative,  when  he  calls,  to  show  you  how  The 
Canada  Paint  Co.  can 'help  you  get  business. 


C.P.  SANITONE 

Sanitone  is  a  durable  oil  paint  that  dries  with  a 
flat,  velvety  surface.  It  is  absolutely  sanitary  and 
can  be  cleaned  with  soap  and  water.  Sanitone  is 
easy  to  apply,  covers  well  and  dries  flat  without 
stippling.. 

Sanitone  is  for  inside  use  only  and  can  be  applied 
to  plaster,  cement,  stucco,  wall-board,  canvased 
walls,  metal  walls  and  ceilings,  woodwork,  etc. 

It  is  made  in  all  the  artistic  colors  demanded  by 
the  leading  decorators.  Put  up  in  quarts,  half- 
gallons,  gallons  and  five  gallons.  Also  Sanitone 
Mixing    Size   for   New   Walls. 


C.P.  SUN  VARNISH   STAINS 

We  have  done  a  great  deal  of  experimental  work  in 
the  production  of  a  combined  Stain  and  Varnish. 
The  result  of  our  experiments  has  proved  that  a 
permanent  pigment  stain,  combined  with  a  good 
Quality  of  waterproof  varnish,  gives  the  best  wear 
and  the  best  results  in  every  way.  Sun  Varnish 
Stains  are  made  in  imitation  of  the  popular  hard 
woods,  and  produce  a  varnish  finish  with  one  appli- 
cation. They  are  made  of  carefully  selected  mate- 
rials that  do  not  fade.  Put  up  in  quarter-pints,  half- 
pints,    pints,    quarts,    half-gallons  and  gallons. 


LIST  OF   PRODUCTS: 


CP   Op.ilite— 
A   durable   water   paint   for   in- 
side and  outside  use. 

CP  Coralite— 
A   cold    water    finish    for    walls 
and  ceilings. 

CP   Wood-Tints— 

Penetrating,        durable       wood 
stains. 


CP    Floor   Paints— 

Wear  resisting  and   durable. 
CP   Alba-Gloss— 

The  "deluxe"  white  enamel   for 

the   highest   grade    work. 
CP  Oil  Wood  Stains— 

A    good    quality    oil    stain. 
CP  Floor  Wax— 
CP  Crack  and   Seam   Filler— 


CP  Bath    Enamel— 

CP  Oxidized     Art    Enamels— 

For    interior    decoration. 

CP  Gold    Paints 

CP  Liquid    Aluminum    Paint 

CP  Flat   Black 

CP  Sun    Brass    Polish 

CP  Sun    Furniture   Polish 


CP  Cuinoff— 

For  removing  all  paint  or  var- 
nish. Will  not  injure  wood  or 
hands. 

CP  neutral  Arsenate  of  Lead  — 
The  most  satisfactory  spray 
material  for  orchard  and  gar- 
den. 

CP  Pure  Paris  Green — 


MONTREAL 


TORONTO 


WINNIPEG 


CALGARY 


HALIFAX 
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Prosperity  of  the  Western  Farmer  Emphasized 

Western  Packer  Points  to  the  Prices  on  Grain,  the  Lesser  Cost  in  Harvesting  It  and  to  the  Good 
Prices  Being  Beceived  for  Other  Products — Why  Hogs  Are  Lower  This  Year 


From  an   interview  with   Patrick   Burns,   Calgary,   Alta. 


IN  business  circles,  and  on  public  plat- 
forms where  the  topic  deals  with  the 
"Future  of  Canada;"  in  the  credit 
departments  of  wholesale  and  manufac- 
turing establishments,  and  in  fact  where- 
soever two  or  three  are  gathered  to- 
gether and  conversation  turns  to  specu- 
lation on  the  outlook,  who  is  the  most- 
talked  of  man  of  the  day? 

Who  occupies  the  spot-light  in  the 
business  eye? 

Why  the  WESTERN  FARMER  of 
course — let  him  be  spelled  in  capitals. 

Even  the  Kaiser  has  lost  the  centre  of 
the  stage  to  the  wheat  grower  on  the 
prairie. 

So  when  a  Hardware  and  Metal  repre- 
sentative asked  Patrick  Burns,  of  Cal- 
gary, Alta.,  head  of  the  packing  plant 
of  P.  Burns  &  Co.,  there,  how  conditions 
were  in  the  west  and  what  the  future 
had  in  store,  he  pointed  to  the  prosperity 
of  the  Western  Farmer  and  the  position 
he  occupies  in  the  building  up  process  of 
the  vast  section  of  the  country  lying 
beyond  the  Great  Lakes.  To  him  the 
West  had  a  wonderful  past  and  it  would 
have  a  wonderful  future  because  the 
basic  principle  underlying  its  opportun- 
ities was   agriculture. 

Mr.  Burns  was  in  Eastern  Canada 
during  the  past  week  and  in  a  conver- 
sation with  Hardware  and  Metal  at  the 
King  Edward  Hotel,  Toronto,  told  of 
western  conditions  in  bright,  optimistic 
tones  and  pictured  it  as  a  country  of 
great  future  wealth. 

"The  West  is  all  right,"  he  said,  and 
one  could  readily  see  that  he  had  no 
doubts  about  the  matter.  "There 
would  have  been  no  cause  whatever  for 
worry  if  the  people  had  stuck  to  the 
land  intead  of  attempting  to  get  rich 
over  night  in  the  cities  on  real  estate. 
But   the   tide   has   turned    and   they    are 


now  back  to  the  land.  The  oil  specula- 
tion in  Calgary  created  quite  a  flurry, 
but  this  is  now  subsiding,  and  things  are 
rapidly  working  towards  a  normal  basis. 

Western   Hog   Situation. 

"The  farmers  are  to-day  getting  a 
dollar  a  bushel  net  for  their  wheat  which 
means  that  you  will  see  very  few  sheriffs 
around  their  doors,  and  if  the  war  lasts 
beyond  the  seeding  time  in  the  spring  I 
think  you  will  see  the  price  much  higher. 
Even  if  hostilities  were  concluded  be- 
fore the  spring,  grain  prices  will  be  no 
lower  next  year.  And  then  again  the 
farmer  is  getting  good  prices  for  his 
cattle,  his  horses,  butter  and  eggs.  Prob- 
ably the  only  thing  in  the  west  to-day 
that  is  at  all  low  in  price  is  the  bog 
and  even  then  the  farmer  can  make 
money  from  hogs  feeding  them  dollar 
wheat.  I  know  that  it  pays  to  feed 
wheat  at  $1  a  bushel  when  hogs  are  6 
cents  and  to-day  they  are  around  6V2. 
But  the  high  price  of  wheat  is  attract- 
ing the  attention  of  the  farmer  and  he 
is  marketing  his  hogs  before  they  are  in 
a  proper  condition. 

"For  instance,"  added  Mr.  Burns, 
"hogs  are  being  marketed  that  dress 
only  60  pounds  when  they  should  be  at 
least  140  or  150  pounds.  These  small 
hogs  are  no  good  for  packing  and  they 
have  to  be  used  for  local  trade  all  of 
which  tends  to  ease  the  present  market. 
Many  Hogs  Coming  East 

"Are  there  many  western  hogs  coming- 
east'?"  Mr.  Burns  was  asked. 

"For  the  past  two  or  three  years," 
he  replied,  "there  have  been  no  hogs 
going  west  from  Eastern  Canada  and 
in  the  past  year  or  more  the  trade  has 
been  the  other  way.  To-day  the  west 
is  sellin?  to  the  east  in  fairly  large 
quantities     which      indicates     how      the 


western  agriculturist  is  going  in  for 
mixed  farming.  Seattle  is,  of  course, 
our  big  market  for  surplus  hogs,  but 
still  a  great  many  come  east,  both  live 
and  dressed." 

Readers  will  remember  that  the  re- 
moval of  the  United  States  duty  on 
farm  animals  greatly  assisted  trade  with 
the  country  to  the  south — that  is  why 
Seattle  becomes  a  Mecca  for  Western 
hogs,  it  is  so  handy. 

Apart  therefore  from  the  hog  market 
the  tiller  of  the  prairie  soil  is  accord- 
ing to  the  Calgary  packer  the  man  of 
the  hour.  "The  farmers  are  the  boys," 
he  remarked  during  the  interview — 
"you've  got  to  take  off  your  hat  to 
them." 

Cost  Less  to  Harvest. 

While  the  production  did  not  come  up 
to  that  of  1913,  he  pointed  out  that  not 
only  were  prices  in  almost  everything 
better,  but  that  the  straw  being  short 
the  crops  were  removed  with  much  less 
difficulty  and  cost  making  the  net  profits 
all  the  greater. 

"The  railways  have,  however,  suffered 
this  year  on  account  of  the  decrease  in 
the  production  of  grain  and  with  an 
extra  line  through  the  prairies,  the  busi- 
ness has  been  divided  up.  But  that  is 
only  temporary  as  in  a  year  or  two  when 
things  regain  their  normal  they  all  will 
have  plenty  to  do." 

Mr.  Burns  concluded  with  the  optim- 
istic statement:  "The  west  is  a  great 
country  and  its  going  to  be  an  immensely 
wealthy  country  and  in  my  opinion  the 
present  is  not  a  bad  time  to  start  out. 
As  the  saying  is,  'You  get  your  feet 
under'  in  times  like  these. 

Patrick  Burns  is  a  native  of  old  On- 
tario, having  been  raised  at  Kirkfield,  in 
Victoria  County.  He  went  west  thirty- 
six  years  ago. 
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ON  many  occasions  young  men  have 
come  to  me  to  find  out  how  long 
it  would  take  them  to  master 
cardwriting.  They  have  invariably  been 
surprised  to  learn  that  it  could  not  be 
picked  up  in  a  few  weeks.  In  fact  some 
of  them  have  said  to  me  that  they  knew 
it  would  only  be  a  matter  of  obtaining 
the  proper  tools  for  them  as  they  had 
always  been  handy  at  drawing.  In  all 
such  cases,  when  put  to  the  test,  they 
found  that  whatever  skill  they  had  had 
was  not  the  only  qualification  required. 
To  become  a  succcessful  cardwriter  it  is 
necessary  not  only  to  study  the- subject 
from  the  rudiments  up,  but  also  to  prac- 
tice very  carefully  and  thoroughly. 

All  Need  Instruction. 

My  experience  would  lead  me  to  be- 
lieve that  to  become  a  proficient  card 
writer  it  is  necessary  to  receive  instruc- 
tions. Few  good  card  writers  have 
"merely  picked  it  up."  In  all  cases  or 
in  nearly  all,  men  who  have  made  a  suc- 
cess of  this  branch  of  retail  merchandis- 
ing, have  either  taken  a  course  or  had 
the  advantage  of  an  apprenticeship  un- 
der a  proficient  card  writer.  My  advice, 
therefore,  to  anyone  who  is  desirous  to 
taking  up  cardwriting,  no  matter  how 
much  experience  they  may  have  had  or 
how  skilful  at  drawing  they  may  be,  is 
to  follow  this  course.  I  am  starting  at 
the  very  first,  giving  suggestions  and  in- 
formation which  may  appear  as  element- 
ary to  many  readers;  but  as  the  articles 
progress  we  will  take  up  every  possible 
branch  of  the  card  writing  work.  Read- 
ers should  follow  the  instructions  given 
thoroughly.  I  have  known  some  to  read 
articles  on  cardwriting  and  then  proceed 
to  do  the  very  opposite.  To  such  as  this 
we  can  hold  out  no  prospect  of  improve- 
ment from  following  this  series  of 
articles. 

I  would  also  like  to  impress  the  fact 
that  practice  is  nine-tenths  of  the  battle. 
Be  sure,  however,  that  your  efforts  are 
in  the  right  direction.     Remember  that 


ARTICLE  NO.  1. 

one  step  in  the  wrong  direction  is  worse 
than  standing  still. 

As  a  Side-line  at  First 
I  desire  to  make  it  clear  at  the  start 
that  those  who  follow  these  articles  with 
an  idea  of  becoming  proficient  at  card 
writing  should  not  do  so  with  the  idea 
that  in  time  they  would  be  able  to  de- 
vote themselves  exclusively  to  this  work. 
Card  writing  has  become  to  a  great  ex- 
tent  a   science   and,   to   do   nothing  but 


Types  of  Nibs. 

write  cards  either  in  a  shop  or  a  large 
store,  a  man  must  have  many  years  of 
experience.  My  advice  to  beginners  i3 
to  look  upon  card  writing  as  a  side  line 
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to  window  trimming,  advertising,  or  the 
selling  end  of  the  retail  trade.  By  so 
doing  you  not  only  increase  your  experi- 
ence but  also  improve  your  chances  of 
advancement. 

Card  writing  has  developed  to  an  al- 
most unbelievable  extent  in  the  past  few 
years.  To-day  every  live  merchant  in 
Canada  knows  the  importance  of  the 
price  ticket.  Even  in  the  smallest  towns 
and  villages  they  are  used.  Many  of 
the  cards  used  to-day  are  extremely 
crude.  Frequently  they  are  made  with 
a  box-marking  brush,  a  blue  crayon,  or 
a  rubber  stamp.  Nevertheless,  the  fact 
that  they  are  used  shows  that  the  de- 
mand is  there,  and  that  the  clerk  who 
desires  to  make  himself  as  valuable  as 
possible  and  to  bring  himself  as  close 
to  100  per  cent,  efficiency,  should  acquire 
some  skill  in  the  writing  of  price  and 
show  cards. 

The  excuse  need  no  longer  be  put  for- 
ward that  it  costs  too  much  to  learn. 
All  that  the  beginner  needs  is  the  neces- 
sary material.  By  following  these  ar- 
ticles he  will  then  be  in  a  position  to 
acquire  sufficient  skill  to  prepare  credit- 
able cards  for  the  store  in  which  he  is 
employed. 

The  First  Start. 

I  am  starting  this  course  on  a  different 
basis  than  any  other  series  that  I  have 
ever  seen.  It  is  my  experience  that  the 
beginner  wants  to  see  actual  results  and, 
if  he  is  forced  to  practice  exercises  too 
long,  he  is  liable  to  lose  heart  and  quit 
altogether.  With  this  in  mind  I  start 
the  student  off  with  outline  pen  work. 
Practice  with  the  pen  in  school  days  has 
left  everyone  more  or  less  proficient  with 
its  use  and  it,  therefore  comes  more 
natural  than  the  brush,  which  to  the  be- 
ginner is  much  harder  to  control.  The 
surest  and  easiest  way  to  make  a  start 
at  actual  card  writing  is  to  letter  price 
tickets.  Accordingly,  we  will  direct  our 
attention  for  this  lesson  on  pen  outline 
Roman   figures.     This   may  seem  rather 
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Best   kind   of   table   to  work   on. 

too  rudimentary  for  many  of  our  read- 
ers, but  I  desire  again  to  emphasize  the 
fact  that  the  man  who  desires  to  become 
thoroughly  proficient  must  start  at  the 
very  beginning  and  master  each  phase  no 
matter  how  simple.  It  is  my  experience 
that  to  acquire  the  fullest  degTee  of  skill 
at  making  figures,  it  is  necessary  for  a 
beginner  to  practise  at  least  a  full 
month.  It  will  take  a  good  part  of  his 
spare  time  at  that.  The  next  step  will 
be  to  master  the  alphabets  and  these  will 
follow  in  due  course. 

Tools  Needed  for  This  Lesson. 
You  will  require  in  the  first  place  a 
large  ball-pointed  pen  nib  with  ink  re- 
tainer attached.  If  this  cannot  be  se- 
cured a  real  blunt  stub  pen  will  serve 
the  purpose.  No.  3  or  3V2  round  writ- 
ing pens  are  also  suitable  for  this  class 
of  work.  Fig.  1  shows  illustrations  of 
various  nibs.    If   your   stationer   cannot 


secure  these  for  you  they  can  be  ob- 
tained by  writing  to  the  Editor  of  this 
paper.  Nib  A  is  a  No.  3  round  writ- 
ing pen  with  brass  ink  retainer  attached. 
The  retainer  regulates  the  flow  of  ink. 
Nib  B  is  ball-pointed,  camel  back  re- 
tainer. Nib  C  has  ink  retainer  under- 
neath. Nibs  D,  E,  F  and  G  are  all 
stub  pointed  pens  and  are  good  for  this 
work.  Any  stationer  should  have  these 
in  stock. 

Pen  holders  should  always  be  round 
and  thick.  Small  handles  cramp  the 
fingers.  Other  tools  needed  for  this 
work  will  be  a  good  straight  ruler,  not 
less  than  eighteen  inches  in  length,  and 
a  compass  that  can  be  used  for  either 
pen  or  pencil.  The  best  ink  for  the 
work  is  a  good  black  carbon  (not  water- 
proof). This  ink  can  be  secured  at  any 
retail  stationer's,  art  supply  stores,  etc. 

Fig.  2  gives  a  good  idea  of  the  best 
kind  of  table  to  work  upon.  The  di- 
mensions given  make  a  table  large 
enough  for  anyone,  no  matter  what 
work  you  may  have.  Always  work  on  a 
slanting  top  table,  as  a  flat  top  will  tire 
the  wrist  very  quickly.  The  six-inch 
margin  shown  at  the  back  is  for  placing 
pots  of  paint,  tools,  etc.  When  sitting 
the  edge  of  the  table  should  come  just 
below  the  pit  of  the  stomach.  This  gives 
the  arm  room  for  a  free  swing  without 
resting-  it  too  heavily  upon  the  table. 
Always  sit  erect  when  working.  The 
importance  of  maintaining  a  proper  posi- 
tion while  working  is  greater  than  the 
beginner  will  imagine. 


Fig-  3. 


Position  of  card  on  desk. 

Fig.  3  gives  an  idea  of  the  position 
the  card  should  occupy  on  a  desk  while 
being  written.  If  it  is  placed  parallel 
with  the  edge  of  the  desk,  the  wrist  will 
become  tired  quickly  as  this  gives  it  an 
unnatural  twist. 

Before  starting  practice  see  that 
everything  is  ready.  The  cardboard 
should  be  ruled  out.  The  ink  should  be 
contained  in  a  vessel  that  is  free  of 
access  and  at  your  right  hand;  the  table 
should  be  placed  so  that  the  light  falls 
over  your  left  shoulder.  All  pens  should 
be  close  at  hand. 

Study  the  chart  thoroughly  before 
starting.  Preceding  each  figure  you  will 
notice  a  few  exercise  strokes  which  are 
in  the  make-up  of  the  figure.  These 
should  be  practiced  thoroughly  and  per- 
fected before  attempting  the  finished 
work.  The  arrows  indicate  the  direc- 
tion in  .which  to  draw  the  strokes.  Al- 
ways work  from  left  to  right  and  from 
the  top  to  the  bottom.   Be  sure  to  carry 
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enough  ink  on  the  pen  so  that  the  en- 
tire stroke  can  be  made  without  a  sec- 
ond dipping. 

Fig.  1  is  mostly  composed  of  straight 
lines.  Watch  that  both  the  upright  lines 
are  the  same  distance  apart  all  the 
way  up.  Figs.  2  and  3  are  almost  en- 
tirely composed  of  curves.  These  take 
a  great  deal  of  practice  in  order  to  get 
them  balanced  up  evenly.  Fig.  4  is 
about  the  hardest  figure  to  make  for 
beginners  and  should  be  watched  care- 
fully. Care  should  be  taken  not  to  get 
the  centre  cross-line  too  low.  Note  the 
top  of  Fig.  5  does  not  project  as  far  to 
the  right  as  the  lower  part.  This  is  an- 
other figure  which  needs  great  care  as 
it  is  the  most  used  of  all.  The  six  and 
nine  are  composed  of  the  same  amount 
of  strokes.  All  being  curves,  they  need 
a  great  amount  of  practice.  The  7,  like 
the  4.  is  quite  hard  for  beginners  to 
balance  up.  Practice  well  the  two  ex- 
ercises preceding  it.  Note  that  the  top 
of  the  8,  while  the  same  shape,  is  not 
so  large. 

If  at  any  time  you  have  difficulty  in 
balancing  a  figure  up  properly,  draw  a 
square  lightly  with  a  pencil  and  place 
the  figure  inside  as  shown  at  the  bot- 
tom of  the  chart.  The  three  fives  ex- 
plains well  the  way  out  of  this  difficulty. 

The  dollar  and  cent  marks  should  be 
practised   just   as   thoroughly  as  any  of 
the   figures. 
Collection  of  Cards  and  Price  Tickets. 

The  collection  of  cards  and  price 
tickets  in  Tig.  4  srive  a  fair  indication 


of  what  you  should  be  expected  to  ac- 
complish if  you  thoroughly  master  the 
lesson.  You  will  note  that  every  figure 
is  in  use  along  with  the  various  styles 
of  dollar  and  cent  marks.  The  collec- 
tion of  small  price  tickets  is  easy  for 
you  to  make,  being  simply  cut  out  of 
plain  white  cardboard  and  ruled  out 
with  the  same  pen  that  is  used  to  make 
the  figures. 

Many  other  designs  and  rulings  can 
be  used  to  make  very  attractive  tickets. 
In  making  these  rulings  use  the  side  of 
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the  ruler  that  does  not  lay  flat  on  the 
card.  This  will  keep  the  work  from  be- 
ing smudged. 
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For  filling  in  this  pen  outline  work, 
any  brush  will  do  that  you  may  have.  A 
cheap  camel-hair  brush  will  serve  the 
purpose.  I  do  not  want  you  to  get 
the  good  sable  writers  until  we  come  to 
brush  work,  as  the  success  of  the  work 
depends  to  a  great  degree  on  the  pro- 
per care  of  the  brushes. 

The  question  of  cardboard  naturally 
arises  as  soon  as  card-writing  is  taken 
up,  so  this  must  necessarily  be  gone  in- 
to at  once.  White  board  is  the  main 
color  and  this  must  be  of  a  smooth 
coated  finish.  6,  8  and  10-ply  are  the 
most  popular  weights,  but  many  just 
use  the  8-ply  for  all  sizes  of  tickets.  If 
you  have  frames  in  which  to  put  the 
cards,  the  thinnest  board  will  serve 
and  be  somewhat  cheaper.  This  board 
can  be  bought  wholesale  in  Canada 
from  4!/2  cents  per  sheet  upwards,  but 
a  great  deal  depends  on  what  quantities 
you  buy  and  from  whom  it  is  procured. 

This  board  is  made  for  printing  and 
lithographing  use  and  comes  in  a  reg- 
ulation size  of  22  x  28  inches.  This  cuts 
up  economically  into  the  sizes  shown 
in  Fig.  5.  For  ordinary  store  use  the 
V4  and  Yg  sheet  sizes  are  most  popular; 
V2  sizes  should  be  used  sparingly.  The 
smaller  sizes  make  neat  price  cards. 


Wiarton,  Ont. — Kyle  &  Hunter,  hard- 
ware merchants,  have  dissolved  partner- 
ship. The  business  will  henceforth,  be 
conducted  b»  T).  J.  Hunter. 
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Brandram  Henderson's  Salesmens'  Convention 

Annual  Convention  Held  at  Montreal — Instructive  Talks  Featured  the  Conferences — 

Entertainment  Features. 


THE  annual  convention  of  the  of- 
ficers and  salesmen  of  Brandram- 
Henderson  Ltd.,  was  held  at  Mont- 
real on  December  14  and  15,  and  it  was 
a   highly      successful      and  -enthusiastic 
gathering   from   start    to   finish.         Two 
years   ago   the   convention   was   held   at 
Halifax.     Last  year  the  convention  was 
held  at  Toronto.     It  was,  therefore  fit- 
ting that  this  year's  convention  be  held 
at  Montreal,  and  that  the  business  meet- 
ings   with    the    management    should    be 
held  at  the  company's  plant  at  Mile  End. 
The  first  session  was  opened  at  eleven 
a.m.  on  Monday  the  14th.    It  began  with 
an  inspection  of  the  plant,  and  instruc- 
tional work  on  lead  corroding,  grinding, 
dry    color    making,    paint    grinding,    etc. 
These  lessons  were  given  by  Mr.  Monk, 
manager  of  the  lead  works,  and  Mr.  Ed- 
wards manager   of  the   Montreal   Paint 
Works,    and    their    purpose    was    to    in- 
crease each  salesman's  efficiency  by  giv- 
ing him  a  more  complete  knowledge  of 
how  the  firm's  products  are  made.       At 
half-past  twelve  these  lectures  were  com- 
plete,  and   luncheon   was   served   at   the 
Club  House.     No  further  business   was 
taken  up  until  2  p.m.     Then  there  were 
short  addresses  on  the  new  products  of 
the   year   from   Mr.   George   Henderson, 
Maritime    Provinces   manager,    Mr.    Ed- 
wards, Mr.  Poole  and  Mr.  Monk  of  the 
Montreal    office.      During    this    meeting, 
the  president,  Mr.  J.  R.  Henderson  was 
in  the  chair.     At  3.30  there  was  a  meet- 
ing presided  over  by  Mr.  Charleton,  the 
senior  salesman.     This  meeting  was  at- 
tended  not   only  by  the  traveling  men, 
but    by   heads    of    departments    and    the 
president    and    the    salesmen    told    the 
bosses  quite  frankly  what  they  thought 
about  the  administration  of  the  business 
and  what  people  were  saying  about  the 
firm's  products.     They  made  suggestions 
for  increasing  sales,  new  styles  of  pack- 
ages, etc.,  etc.,  all  of  which,  were  report- 
ed   in    shorthand,    and    afterwards   tran- 
scribed for     the     consideration     of    the 
managers   on    the   next    morning.        The 
meeting  lasted   until   dinner  time,   after 
which   the  whole     party      adjourned  to 
meet  at  the     Princess      Theatre  to  see 
"Marie  Dressier,"  as  the  guests  of  the 
president. 

On  Tuesday  morning"  at  ten  o'clock 
the  branch  managers  and  the  general 
manager  met  to  consider  the  travelers' 
recommendations  of  the  day  before,  but 
their  decisions  with  regard  to  the  same 
were  not  given  out  until  later  in  the  dav. 
While  this  meeting  was  going  on,  Mr. 
Poole,  the  Montreal  sales  manager  was 


conducting  a  window  dressing  competi- 
tion, entries  being  made  by  the  Mari- 
time Provinces,  Quebec  and  Ontario  rep- 
resentatives. First  honors  went  to  the 
east,  R.  C.  Blakeney,  of  Halifax,  and 
Mr.  Church  of  St.  John,  being  awarded 
the  prize  for  having  designed  the  most 
effective  display.  At  noon  there  was 
luncheon  at  the  "Place  Viger"  Hotel, 
and  while  coffee  was  being  served,  a 
short  and  very  interesting  address  was 
made  by  C.  W.  Tinling,  of  the  National 
Drug  Company.  Mr.  Tinling 's  subject 
was  "Made  in  Canada  Goods,"  and  his 
arguments  made  a  very  deep  impression 
on  all  those  who  had  the  good  fortune 
to   hear  him. 

From  the  "Place  Viger,"  the  party 
returned  once  more  to  the  Brandram- 
Henderson  plant  to  another  business 
meeting.  It  proved  to  be  quite  an  im- 
portant meeting,  for  it  dealt  with  the 
publicity  campaign  of  the  company  for 
1915.  Mr.  George  Henderson  was  the 
speaker,  and  the  details  of  this  cam- 
paign were  received  with  much  en- 
thusiasm by  the  salesmen,  one  and  all, 
who  seemed  to  have  a  very  high  appre- 
ciation for  the  help  which  comes  from 
well  connected  forceful  advertising.  Mr. 
Henderson  told  them  that  the  campaign 
for  the  New  Year  would  be  up  to  the 
usual  high  standard  of  the  company — 
that  despite  the  quietness  of  business  in 
some  parts  of  Canada,  the  company  were 
determined  to  maintain  a  strong  educa- 
tional advertising  campaign  throughout 
the  new  year. 

After  this  meeting  adjourned  a  visit 
was  made  to  the  president's  office  to 
learn  the  management's  decisions  con- 
cerning the  salesmen's  suggestions  of 
the  previous  day.  and  satisfaction  was 
expressed  when  the  announcement  was 
made  that  nearly  all  the  salesmen's  re- 
commendations had  been  endorsed  by 
the  management. 

The  closing  function  of  the  day  and 
of  the  convention  was  the  dinner.  On 
account  of  the  war  it  was  thought  that 
this  function  should  be  aiven  quietly  and 
that  instead  of  going  to  one  of  the  big 
hotels  as  usual  and  everybody  appear- 
ing in  evening  dress,  it  would  be  very 
much  better  if  it  were  held  on  the  com- 
pany's premises.  At  sharp  7  o'clock, 
therefore,  the  assembly  sat  down  to  a 
simple  but  well  served  banquet  in  their 
own  club  house. 

Music  had  been  provided  after  full 
justice  had  been  done  to  the  good  things 
all  made  in  Canada,  the  company  sat 
around  and  participated  each  as  he  could 

48 


in  the  musical  program  which  had  been 
arranged  by  Mr.  Poole,  the  sales  man- 
ager at  Montreal.  Space  does  not  per- 
mit a  complete  reproduction  of  the  vari- 
ous numbers,  but  following  were  the 
most  popular.  They  were  sung  lustily 
and  with  great  satisfaction,  particularly 
the  one  by  Mr.  Charleton,  the  dean  of 
the  service.  Mr.  Charleton  is  a  great 
salesman,  and  he  is  also  some  singer  as 
well. 

The  numbers  on  the  program  were 
particularly  original  and  were  sung  to 
popular  tunes.  Three  of  them  were  as 
follows: 

Get  the  Right  Paint,  Mary. 

Tune — ' '  Tipperary ' ' 
That's  the  wrong  paint  that  you  have, 

Mary 
It's  the  wrong  paint  that  I  see 
Get  the  right  paint  now  my  Mary 
The  one  with  the  guarantee 
Good-bye  substitutions 
Buy  paint  on  the  square 
For  we've  lots  of  B-H  Agents 
And  you  can  get  it  there. 

Paint  Ahoy. 

(Tunc— Ship   Ahoy) 
All  the  nice  girls  love  a  salesman, 

All  the  nice  girls  love  a   sport, 
For  there's  something  about  a  salesman, 

Well,  you  know  what  salesmen  are; 
Bright  and  breezy,  free  and  easy, 

He's  the  ladies'  pride  and  joy; 
Falls  in  love  with  Kate  and  Jane, 
Then  he's  off  to  call  again; 

Paint  ahoy!  Paint  ahoy! 

Toronto  Town. 

Oh,  we'll  sing  a  little  song  of  Toronto, 

It's  the  best  old  town  we  know, 

Oh,  Toronto,     where     fairest     maidens 

grow. 
If  you're  looking  for  a  city, 

Where  you'd  like  to  settle  down, 
Oh,  we'll  sing  a  little  song  as  we  travel 

along 
Of  our  dear  old  Toronto  town. 

At  the  Chateau  Frontenac. 

(Tune — Harrigan) 

C-H-A-double    R-L-T-O-N   spells    Charl- 
ton, 

Proud   of  all   the  Irish  blood   that's  in 
me; 

Divil  a  man  can  say  a  word  agin  me; 

C-H-A-double  R-L-T-O-N,  you  see, 

Is   a  name  that   shame  never  has  been 
connected  with, 
Charlton,   that's  me. 
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Getting   the   Co-operation  of  the  Retailer 

Important  Part  the  Dealer  Plays  in  the  Making  or  Marring  of  an  Advertising 
Campaign  — Trade  Press  Worthy  of  Much  More  Attention. 


Reprinted  from  "Economic  Advertising." 


The  theme  expressed  in  an 
article  which  appeared  recently 
in  Hardware  and  Metal  on  "Ig- 
noring the  Retail  Dealer"  has 
been  taken  up  by  Economic  Ad- 
vertising, the  official  organ  of  the 
Toronto  Ad.  Clwb,  and  which  is 
published  by  N orris-Patterson, 
Limited,  one  of  the  leading  ad- 
vertising agencies.  In  an  article 
in  the  last  issue,  which  is  re- 
printed herewith,  Economic  A  d- 
vertising  goes  into  the  subject 
thoroughly,  pointing  out  the 
desirability  and  necessity — if 
the  maximum  benefit  is  to  be 
derived  from  an  advertising 
campaign — of  getting  the  inter 
est  and  co-operation  of  the 
retailer. 


A 


CONDITION  of  affairs  seems  to  exist,  which,  though 
perhaps  over-emphasized  in  some  quarters,  yet  it  un- 
doubtedly imposes    a    real    handicap  on  an  important 
section  of  publishers. 

We  refer  to  the  policy  of  many  advertisers  and  not  a  few 
agencies  of  either  ignoring  or  undervaluing  the  big  trade  papers. 
Far  from  wishing  to  suggest  that  such  action  is  due  to  any 
wilful  neglect  on  the  part  of  Canadian  advertisers  or  agencies, 
we  suggest  that  it  is  due  to  lack  of  appreciation  of  the  fact  that, 
in  the  merchandising  of  any  line  of  goods,  co-operation  with 
the  retailer  is  a  most  important,  nay,  ever  an  essential  factor. 
The  trade  press  holds  a  unique  position  in  the  modern  pub- 
lishing business.  It  is  the  strong  connecting  link  between 
manufacturer,  jobber  and  retailer — it  is  the  salesman's  intro- 
duction that  creates  good-will  in  advance,  and  with  the  vast 
improvements  in  editorial  matter  and  general  make-up  of 
recent  years  is  coming  into  its  own. 

Two  instances  of  recent  date  will  reveal  the  manner  in 
which  the  logical  channel  through  which  to  gain  the  retailers' 
co-operation — the  Trade  Press — has  been  overlooked. 

In  the  campaign  to  advertise  Canadian  apples  for  the  Cana- 
dian consumption  what  occurred?  The  total  appropriation  was 
spent  in  the  daily  press,  and  although  we  are  fully  agreed  that 
in  a  campaign  of  this  description,  newspaper  publicity  is  not 
only  profitable  but  even  indispensable,  yet  no  effort  at  all  was  made  to  acquaint  the  retailer  with  the  en- 
tirely new  conditions  that  had  arisen. 

True  there  has  been  an  abundance  of  apples  this  fall,  but  nothing  like  the  minimum  prices  quoted 
have  been  obtainable  for  apples  of  the  best  quality.  The  consequence  has  been  that  the  consumer,  unable 
to  buy  prime  fruit  at  the  cost  of  seconds,  has  jumped  to  the  conclusion  that  the  retailer  was  the  "villain  in 
the  piece"  and  that  he  was  responsible  for  the  high  cost  of  living. 

The  Government  had  created  the  demand,  and  it  was  hard  to  persuade  the  consumer  that  he  was  not 
being  robbed  when  he  found  he  could  not  obtain  the  goods  at  the  prices  he  was  led  by  the  advertising  to 
believe  were  ruling. 

Then,  again,  the  campaign  of  the  Canadian  manufacturers  to  exploit  the  "Made  in  Canada"  idea  has 
not  produced  the  results  anticipated  because  the  retailer,  and  the  most  effective  media  to  reach  him,  have 
both  been  ignored. 

One  of  our  biggest  corporations,  the  National  Drug  and  Chemical  Company,  feel  very  strongly  on 
this  subject,  and  state  they  would  be  prepared  to  subscribe  heavily  to  a  further  "Made  in  Canada"  cam- 
paign, provided  the  retail  trade  is  not  overlooked. 

As  they  put  it  pointedly,  "Unless  the  manufacturers  are  successful  in  interesting  the  retail  dealers 
and  getting  them  to  co-operate  in  the  important  movement  of  developing  the  sale  of  'Made-in-Canada' 
goods,  the  money  now  being  expended  in  the  public  press  will,  while  creating  some  slight  attention,  be 
ultimately  lost.  To  bring  the  present  movement  to  a  successful  issue  will  require  not  only  enthusiastic 
but  continuous  hard  work  on  the  part  of  each  manufacturer  with  the  retail  dealer." 

Of  recent  years  there  has  been  no  greater  expansion  or  extension  of  usefulness  in  any  section  of  the 
publishing  business  than  in  the  trade  press,  and  its  value  as  a  connecting  link  and  sign  post  to  better  busi- 
ness methods  is  undeniable. 

The  accusation  has  been  levelled  that  some  advertising  agencies  not  only  fail  to  use  the  trade  papers, 
because  they  get  no  commission  from  them,  but  even  go  so  far  as  to  discredit  them.  Our  experience  does 
not  fall  in  line  with  such  statements,  but  rather,  we  think,  if  the  trade  press  is  being  neglected  and  not 
given  its  rightful  place  in  a  merchandising  campaign,  it  is  because  the  agencies  have  not  the  organiza- 
tion, and  do  not  feel  themselves  competent  to  advise  the  inclusion  of  this  form  of  publicity. 

We  feel  these  advertising  media  are  worthy  of  much  more  attention  alike  by  advertisers  and  agencies, 
and  when  the  importance  of  the  trade  press  is  better  realized,  its  use  will  only  serve  to  enhance  the  value 
of  other  forms  of  publicity. 
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Current  News 


Change  Firm  Name. 
Gray,  Sask. — On  Jan.  1,  the  firm  name 
of   Rosebrugh    Bros.,    hardware,    will   be 
changed  to  R.  A.  Rosebrugh. 

Business  Changes. 
Lumsden,   Sask. — W.   B.   Lawson    has 
purchased    the   hardware   and    furniture 
business     formerly     carried     on     by    E. 
Troughton. 

Fire  Losses. 

Caledonia,  Ont. — In  a  disastrous  fire 
which  destroyed  an  entire  block,  the  store 
of  J.  Martindale  was  destroyed. 

Ottawa,  Ont. — The  Ketchum  Sporting- 
Goods  Co. 's  store  and  stock  was  de- 
stroyed by  fire. 

Order  Pick  Handles. 

Through  the  branch  of  the  British 
War  Office  at  Montreal  orders  have  been 
placed  with  Canadian  firms  for  between 
250,000  and  300,000  pick  handles.  These 
orders  are  estimated  to  be  worth  be- 
tween $45,000  and  $50,000.  Delivery 
will  be  effected  as  soon  as  possible. 

Ontario    Incorporations. 

The  Federal  Steel  and  Foundry  Co., 
capitalized  at  $1,000,000,  head  office  To- 
ronto, to  manufacture  and  deal  in  metals 
and  metal  products. 

Doust  Specialty  Co.,  capitalized  at 
$40,000,  head  office  Toronto,  to  manufac- 
ture and  deal  in  mechanical  novelties. 

Donate  Turkeys. 
In  accordance  with  past  custom,  Lon- 
don firms  this  year  gave  their  employees 
turkeys  as  usual.  The  McClary  Mfg.  Co. 
made  its  usual  gifts  to  married  men  and 
distributed  over  800  turkeys.  J.  A. 
Brownlee,  hardwareman  and  tinsmith, 
gave  a  turkey  to  each  of  fifteen  em- 
ployees. 

Obituary. 

Bracebridge,  Ont. — The  death  occurred 
at  Denver,  Co.,  of  John  Donald  Grant. 
About  six  years  ago  he  took  a  position 
with  the  Canadian  H.  W.  Johns-Manville 
Co.  at  Winnipeg  and  later  was  connected 
with  their  Denver,  Col.,  branch. 
Hardwareman  Elected  Mayor. 

Chatham,  Ont. — Edmund  J.  Wanless 
of  the  J.  C.  Wandess  hardware  firm  was 
on  Monday  elected  mayor  of  Chatham 
for  1915  by  acclamation.  Mr.  Wanless 
is   33   years   of    age,   beim;    one    of   the 


youngest  mayors  in  Chatham's  history. 
Mr.  Wanless  was  first  elected  alderman 
in  1912  and  re-elected  in  the  two  en- 
suing years,  always  at  or  close  to  the 
head  of  the  poll.  Fof  two  years  he  was 
chairman  of  the  property  committee  of 
of  the  city  council,  and  this  year  hand- 
led the  chairmanship  of  the  finance 
committee. 

Grand  Valley,  Ont.  --  The  death  oc- 
cured  here  of  John  A.  McCulloeh,  hard- 
ware merchant.  Although  ailing  for 
the  past  four  years,  Mr.  McCulloeh  at- 
tended to  his  business  until  about  three 
weeks  before  his  death. 


ALEX.  G1BB, 

Montreal,  Que.,  recently  elected  president, 
Hardware  and  Metal  Association  of 
Montreal. 


Appointed  Agents. 
J.  E.  Beauchamp  &  Co.,  211  Coristine 
Building,  Montreal,  have  been  appoint- 
ed the  Canadian  agents  for  the  ( 'ronk 
and  Carrier  Manufacturing  Co..  manu- 
facturers of  tools  at  Elmira,  N.Y.,  and 
also  for  Windsor,  Stephens  &  Co.,  Wal- 
tham,  Mass.,  importers  of  milk  bottle 
openers  and  specialties. 

NAVAL     STORES     COMPANY     DIS- 
SOLVES. 

A  report  from  Savannah,  Ga.,  says  an- 
nouncement  has   been   made   there   that 
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the  Standard  Naval  Stores  Company, 
which  took  over  a  large  portion  of  the 
business  of  the  American,  better  known 
as  the  "Turpentine  Trust,"  when  that 
company  suspended  a  year  ago,  will 
dissolve  on  January  1.  All  of  the  em- 
ployes of  the  company  have  been  noti- 
fied that  their  services  will  not  be  re- 
quired after  that  date.  Lack  of  busi- 
ness due  to  the  European  war  is  given 
as  the  reason. 

Distributing  Pennants. 

In  accordance  with  the  policy  of  the 
Interstate  Electric  Novelty  Co.,  of  Can- 
ada, Ltd..  of  supplying  dealers  in 
"Franco"  products  with  catchy  adver- 
tising matter  from  time  to  time,  this 
concern  states  that  it  is  now  distributing 
to  the  trade  a  very  pretty  and  attrac- 
tive pennant.  Apart  from  being  artistic, 
these  pennants  are  sure  to  stimulate 
trade  and  materially  increase  the  sale 
of  their  well-known  flashlights  and 
oilier  electric  specialties. 

The  pennants  are  very  artistic  and  it 
is  said  they  will  assist  materially  in 
pushing  the  sale  of  flashlights  and  other 
electrical  specialties. 

Northwest  Travellers  Elect  Officers. 

Winnipeg,  Man. — The  annual  meeting 
of  the  Northwest  Commercial  Travel- 
lers' association  of  Canada  took  place 
on  Dec.  20.  The  following  officers  were 
elected  for  the  year  1915: 

President,  Charles  Holden;  vice-pre- 
sident, J.  M.  Scott,  S.  C.  Burton  (repre- 
senting Saskatchewan),  G.  S.  Kellaway 
(representing  Alberta),  R.  W.  Clark 
(representing  British  Columbia).  Treas- 
urer, L.  C.  Macintyre,  Secretary,  Fred 
J.  C.  Cox.  Executive  committee,  A.  Pax- 
ton,  O.  S.  Chapin,  C.  R.  Potter,  A.  Mc- 
Allister, Geo.  Bolton,  D.  H.  Dingman, 
C.  M.  Scott,  H.  Turner,  E.  M.  Chantler, 
H.  W.  Lethbridge,  J.  H.  Holland,  A. 
Webber,  J.  Smydarl,  J.  P.  Minhinnick, 
G.  E.  Maecker. 

Death  of  Samuel  Birch. 
Kingston,  Dec.  28. — Death  came  sud- 
denly on  Saturday  morning,  shortly  after 
eight  o'clock,  to  one  of  Kingston's  oldest 
and  best-known  business  men,  in  the  per- 
son of  Samuel  Birch,  of  the  firm  of  Mc- 
Kelvey  &  Birch,  Brock  street.  He  suf- 
fered an  attack  of  heart  trouble,  while 
talking  to  one  of  the  employees,  in  the 


HARDWARE    AND    METAL 


January  2,  1915. 


plumbing  department,  and  expired  in  a 
few  seconds. 

While  not  feeling'  in  the  best  of  health 
for  some  time  Mr.  Birch  was  able  to  be 
at  the  store  and  look  after  all  the  busi- 
ness which  came  under  his  charge.  He 
spent  Christmas  Day  at  his  home  with 
his  family,  and  the  gathering'  was  a  most 
happy  one.  Saturday  morning  he  felt 
quite  well,  and  as  was  his  usual  custom 
he  went  down  to  the  store  between  seven 
and  eight  o'clock. 

The  firm  of  McKelvey  &  Birch  is 
known  to  every  Kingstonian  and  is 
nearly  as  well  known  all  over  eastern 
Ontario,  as  their  business  extended  to 
many  points.  John  McKelvey  and 
Samuel  Birch  entered  into  partnership 
in  the  business  of  thismithing  and 
plumbing  fifty-three  years  ago,  but  the 
two  had  been  associated  with  each  other 
for  sixty-two  years. 

During  the  half  century  the  two  men 
were  in  business  together  they  were  lo- 
cated in  the  one  store  on  Brock  street 
.with  the  exception  of  about  three  years 
on  "Wellington  street,  where  they  made 
their  first  start.  From  a  very  small  be- 
ginning the  business  grew  steadily  under 
able  management. 

The  late  Mr.  Birch  was  born  in  Ire- 
land and  would  have  been  seventy-four 
years  of  age  had  he  lived  until  January 
6th, 


Hardwareman  Becomes  Bank  President 


TO    PREVENT    SWITCHING 
ACCOUNTS. 

A  concern  on  the  verge  of  difficulty  or 
actually  in  difficulty  will  invariably  try 
to  conceal  the  facts  respecting  its  condi- 
tion from  thoge  who  are  most  entitled  to 
know  its  actual  position. 

Frequently  this  can  be  quite  success- 
fully accomplished,  as  a  long  list  of  credi- 
tors show.  Houses  become  involved  for 
fairly  large  amounts  and  tighten  up  their 
line  of  credit  with  a  debtor,  with  the  re- 
sult that  he  seeks  other  suppliers,  and 
these  other  suppliers,  finding  other 
houses  in  for  big  amounts,  invariably 
ship.  When  switching  accounts  becomes 
a  practice,  it  is  one  of  the  sure  danger 
signs  on  the  credit  man's  road  to  ruin. 

Much  to  prevent  this  sort  of  thing  is 
being  done  by  credit  men  uniting  for 
joint  protection  and  a  great  deal  of  it 
has  been  eliminated  by  the  development 
of  the  interchange  system  in  the  matter 
of  the  ledger  standing  of  country  mer- 
chants. Nothing  brings  a  credit  man 
more  quickly  face  to  face  with  the  real 
facts  as  to  a  retailer's  position  than  a 
grasp  on  his  actual  position  in  the  eyes 
of  other  credit  men.  If  the  report  is  a 
favorable  one,  confidence  is  restored ;  if 
unfavorable,  joint  action  for  mutual  pro- 
tection is  the  more  easily  secured. 


'TpHK  announcement  of  the  appoint- 
-*■  ment  of  Mr.  Peleg  Howland  to  the 
presidency  of  the  Imperial  Bank  was  one 
of  interest  to  all  associated  with  the 
hardware  trade.  Mr.  Howland 's  progress 
through  the  highest  offices  of  the  bank 
has  been  a  most  unusual  one.  Three 
weeks  after  Senator  Jaffray  had  succeed- 
ed the  late  Col.  Wilkie  as  president,  there- 
by making  room  for  Mr.  Howland  as 
vice-president,  Senator  Jaffray  himself 
passed  away,  and  Mr.  Howland  stepped 
into  the  highest  office  of  the  Imperial 
Bank. 

It  is  singularly  fitting  that  he  should 
hold  it.  This  particular  bank  has  been 
closely  allied  since  its  inception  with  the 


PELEG  HOWLAND, 
President,  H.  S.  Howland,  Sons  &  Co., 
Toronto,  and  President,  Imperial  Bank. 

Howland  family.  It  was  founded  by 
Henry  S.  Howland,  who  was  himself  its 
first  president  and  remained  so  until  his 
death  thirteen  years  ago.  Upon  his  death, 
his  son,  Peleg  Howland,  joined  the  board 
of  directors.  But  Mr.  Howland 's  relation- 
ship with  the  bank  has  been  even  more 
intimate,  for  in  1875,  the  year  of  the 
founding  of  the  bank,  he  was  its  first 
junior  clerk.  Thirty-nine  years  ago  Peleg 
Howland  was  a  junior  in  the  bank  of 
which    he    now   holds   the   highest   office. 

A  year  in  the  bank,  and  he  left  it  to 
take  a  position  in  his  father's  wholesale 
hardware  business,  known  as  H.  S.  How- 
land, Sons  and  Co.  To-day,  after  thirty- 
eight  years'  service,  he  holds  the  po- 
sition of  president  of  that  company,  too ; 
has  done  so,  in  fact,  for  many  years  now. 

Mr.  Howland  is  well  known  to  hard- 
waremen  throughout  the  Dominion 
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through  his  long  association  with  the 
business  of  H.  S.  Howland,  Sons  and  Co. 
He  is  a  quiet  man — a  man  of  action  rather 
than  words.  But  the  man  of  action,  and 
not  the  man  of  words  alone,  is,  in  the 
ultimate  casting-up  of  things,  the  man 
who  counts.  People  come  for  advice,  for 
suggestion,  for  helpful  guidance  to  the 
man  who  is  a  man  of  deeds.  His  fellows 
have  honored  Mr.  Howland.  He  has  been 
president  of  the  Toronto  Board  of  Trade. 
He  has  been  president  of  the  Wholesale 
Hardware  Association  of  Canada.  And 
now,  a  couple  of  weeks  ago  he  became 
president  of  the  Imperial  Bank,  an  oner- 
ous position  just  now,  as  well  as  a  posi- 
tion of  honor. 

The  combination  of  business  man  and 
banker  is  one  that  should  make  Mr.  How- 
land particularly  successful  in  the  high 
duties  he  has  now  assumed. 
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HARDWARE   CULTURE. 

The  German  philosopher  Nietzsche  has 
said : 

"German  culture  regards  itself  not 
only  as  approved  and  sanctioned  but  al- 
most as  sanctified.  .  .  .  Everywhere,  where 
knowledge  and  not  ability,  where  infor- 
mation and  not  art,  hold  the  first  rank — ■ 
everywhere  in  fact  where  life  bears  testi- 
mony to  the  kind  of  culture  extant — there 
is  now  only  one  specific  German  culture, 
and  that  is  the  culture  which  is  supposed 
to  have  conquered  France." 

Here,  then,  is  the  culture  to  which 
Germany  would  harness  the  world — the 
culture  of  scientific  materialism,  of  a  na- 
tion turned  into  a  machine.  This  culture 
— if  culture  it  can  be  called — has  achieved 
some  startling  successes  in  Germany  it- 
self. It  has  eclipsed  those  German  dream- 
ers who  made  the  name  of  Germany  fam- 
ous in  music  and  philosophy,  and  has 
reached  the  very  acme  of  its  perfection  in 
— Krupp !  There  is  no  industrial  firm  in 
all  the  world  so  perfectly  organized  in  all 
its  essentials  as  the  hardware  firm  of 
Krupp.  And  what  Essen  is  the  men  who 
guide  the  destinies  of  Germany  would 
make  the  world— if  they  could,  but  they 
can't! — Montreal  Herald. 
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Obituary. 

Brockville,  Ont  —  The  death  occurred 
here  of  George  A.  Tenuant,  wro  for  the 
past  nineteen  years  has  been  associated 
with  the  Jas.  Smart  Mfg.  Co.' 
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Weekly  Market  Reports 

Statements  From  Buying  Centres 


The  Markets  at  a  Glance 

The  usual  holiday-season  quietness  prevails  in  nearly  all 
branches  of  the  trade.  Nearly  all  travellers  have  been  in  during  the 
past  week  and  staff-conventions  and  re-unions,  together  with  stock- 
taking, have  been  the  order  of  the  day.  Retail  trade  is  quiet  after 
the  Christmas  rush.  Optimistic  reports  continue  to  come  from  East- 
ern Canada.  Trade  in  the  metal  markets  is  seasonably  quiet.  The 
stove  business  is  also  slack.  Building  operations  have  been  curtailed 
during  the  past  few  months,  consequently  the  demand  for  builders' 
hardware  is  light.  Unless  some  unforeseen  event  develops  there 
should  be  a  general  improvement  during  the  early  part  of  the  New 
Year. 


MONTREAL. 

MONTREAL,  Dec.  30,  1914.— This 
is  little  more  than  clean-up  week 
in  the  trade.  The  majority  of 
the  wholesale  houses  have  their  travel- 
lers in  and  the  time  is  being  spent  in  ar- 
ranging samples,  holding  conferences 
and  generally  preparing  for  the  new  year 
campaign;  also  stock-taking  seems  a  pop- 
ular occupation.  Although  there  is  very 
little  doing  with  the  exception  of  some 
sorting  up  in  holiday  lines  for  New 
Years'  gifts — which,  by  the  way,  are 
popular  with  the  French  people — condi- 
tions are  no  more  than  what  had  been 
expected  and  what  are  usually  ex- 
perienced at  this  season  of  the  year,  for 
retailers  are  generally  taking  breath 
after  the  Christmas  rush  and  are  not 
buying  more  than  they  have  to.  From 
inquiries  which  have  been  made  the  opin- 
ion is  that  in  Quebec  the  hardware  trade 
has  been  up  to  last  year  on  the  whole 
for  the  year  just  closing.  Since  the  war 
broke  out  there  has  been  a  falling  off  in 
the  manufacturing  centres  but  in  Quebec 
and  the  Maritime  Provinces  the  increase 
in  the  country  trade  has  permitted  deal- 
ers to  hold  their  own.  So  far  as  the  fu- 
ture is  concerned  a  quiet  January  must 
be  looked  for  and  February  may  also 
be  rather  dull  for  the  country  business 
does  not  get  really  active  now  until 
spring.  However,  travellers  will  be  busy 
on  booking  immediately  after  the  turn 
of  the  year.  Epiphany  being  observed 
the  first  Wednesday  in  January,  makes 
the  third  successive  week  broken  by  a 
holiday.  That  retailers  as  well  as  whole- 
salers are  taking  advantage  of  the  quiet 
week  to  straighten  things  up  after  the 
holidays  is  indicated  by  the  number  of 
repair  jobs  being  sent  in. 


Tin. — Situation  shows  little  change 
and  the  demnd  is  not  heavy  at  the  mo- 
ment. At  the  close  of  last  week  the 
markets  temporarily  felt  an  upward  ten- 
dency on  the  strength  of  advances  in 
London,  but  later  these  were  indicated  as 
the  result  of  speculation  and  the  strength 
was  not  of  a  lasting  character.  Prices 
here  are  unchanged. 

Copper. — Situation  here  is  also  quiet, 
especially  so  as  the  developments  of  the 
week  generally  indicated  an  easier  tone. 
The  U.  S.  had  new  commitments  by  do- 
mestic consumers  while  the  export  busi- 
ness proceeded  satisfactorily.  Abroad 
the  tone  was  also  easier.  Prices  are  the 
same  here. 

Solder. — With  demand  comparatively 
quiet  and  tin  showing  little  change, 
prices  for  solder  have  remained  un- 
changed, but  firm.  Half  and  half  22c; 
wiping  20c  and  commercial  19c. 

Other  Metals. — Generally  speaking,  the 
metal  markets  in  Canada  are  very  dull 
and  show  little  change  from  a  week  asro. 
Consumption  is  naturally  light  under 
the  existing  conditions  and  coupled  with 
this  is  the  holiday  season  when  the  de- 
mand is  always  very  liarht.  Spelter  con- 
tinues dull,  but  the  prices  are  very 
steady:  price  GVoc.  Antimonv  continues 
very  strong,  one  of  the  latest  factors  in 
the  market  beina-  a  demand  for  futures 
from  Japan.  Price  here  continues  at 
$17.50  and  $18.  Babbitt.  No.  1,  27c;  No. 
2,  18c;  No.  3,  14c.  Lead  is  steady  with- 
out change.  Sheet  zinc  $8.75  in  casks 
and  $9.25  in  part  cask?. 

Bar  Iron  and  Steel.  — A  quiet  market 
is  even  inclined  to  be  quieter  for  im- 
mediate consumption,  on  account  of  the 
liolidav*.  A  somewhat  better  tone  seems 
to   be  indicated   in  the  booking   and   on 
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the  other  side  of  the  line  this  has  been 
quite  pronounced  of  late.  Base  for  iron 
remains  at  $2. 

Galvanized  Sheets. — Demand  is  even 
weaker  here  than  before.  People  just  at 
the  moment  are  concerning  themselves 
but  little  with  materials  which  come  in 
the  building  class. 

Nails. — Little  movement  is  noted 
here  at  the  moment,  but  the  price  is  firm- 
ly maintained.  Wire  hase  is  $2.15  and 
cut  at  $2.50. 

Iron  and  Lead  Pipe. — Demand  here  is 
quiet  although  some  interest  has  been 
noted  for  repair  materials.  There  is  no 
change  in  prices. 

Bolts  and  Screws. — Conditions  here 
continue  quiet,  but  they  should  pick  up 
to  some  extent  after  the  first  of  the 
year. 

Rope  and  Twine. — Little  stock  is  go- 
ing to  the  trade  at  present  but  some 
orders  are  coming  in  for  early  spring 
delivery.  Quotations  are  shown  in  ac- 
companying panel. 

Wire  Fencing. — With  the  travellers 
nearly  all  off  the  road  this  department 
has  been  quiet  but  some  further  orders 
for  spring  booking  are  looked  for  early 
in  the  month. 

Builders'  Hardware  and  Material.  — 
This  is  one  of  the  quietest  departments 
of  the  trade  in  a  very  quiet  week  and 
there  are  not  good  prospects  for  any 
great  immediate  improvement. 

Stoves  and  Furnaces. — Conditions  are 
quiet  even  for  the  season  of  the  year 
and  there  is  never  very  much  movement 
between  holidays.  The  trouble  with 
stoves  appears  to  be  that  in  the  cities 
and  towns  there  is  little  money  available 
and  in  order  to  lessen  rent  many  people 
are  living  two  and  three  families  in  a 
home.  Country  business  has  been  fair 
and  this  should  pick  up  again  after  the 
first  of  the  year  when  the  travellers  get 
out   a°ain. 

Ktchen  Utensils. — In  kitchen  utensils 
the  demand  has  continued  very  fair  for 
lines  for  country  points  but  there  has 
been  little  demand  in  the  way  of  equip- 
ping contracts. 

Seasonable  goods. — The  current  de- 
mand is  for  eleventh  hour  gift  goods 
with  cutlery  and  plated  ware  finding  a 
fair  call.  It  is  still  expected  that  things 
will    continue    2'ood    for      such    lines    as 
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skates  and  hockey  sticks.  There  is  also 
a  good  call  for  plumbers'  torches  as  the 
result  of  the  effect  of  cold  weather  on 
water  pipes. 


TORONTO. 

iORONTO,  Dec.  30.— As  is  usually 
I       the   case   at   this    season    of   the 
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year,  a  general  quietness  prevails 
in  the  hardware  trade.  Travelers  are 
all  in  until  over  the  New  Year,  and  pre- 
parations are  being-  made  for  the  com- 
ing year.  Stock-taking  is  the  chief  con- 
sideration this  week,  and  there  is  little 
business  being  done  on  account  of  the 
holidays.  Retailers  are  quiet  after  the 
Christmas  rush,  and  appear  to  be  satis- 
fied with  the  volume  of  business  done 
during  that  period.  The  close  of  the 
year  finds  industrial  conditions  quieter 
than  usual,  which  might  be  expected, 
considering  the  general  situation.  Con- 
sumers have  adopted  a  cautious  attitude, 
and  there  is  little  desire  to  lay  in  stocks, 
pending  a  change  in  the  general  out- 
look. 

The  metal  markets  this  week  are  fea- 
tureless and  prices  unchanged.  Being 
the  end  of  the  year,  most  consumers  are 
stock-taking,  and  are,  therefore,  not  in 
the  market.  The  same  remark  applies 
to  the  iron  and  steel  trade,  and  pig  iron, 
which  are  all  quiet.  There  is  little  move- 
ment in  stoves  and  furnaces,  and  the 
rope  and  twine  market  is  also  quiet. 
The  Christmas  rush  has  subsided,  and 
with  it  the  demand  for  holiday  lines. 

Tin. — The  tin  market  is  quiet,  with 
light  demand.  The  situation  is  un- 
changed, and  price  firm  at  36c  per 
pound. 

Copper. — The  demand  for  copper  is 
light,  but  prices  are  firm  at  13%c  to 
14y2c  per  pound.  There  is  no  change  in 
the  situation,  which  is  still  causing  un- 
easiness on  account  of  the  uncertainty 
in  the  export  business. 

Lead. — Quotations  are  firm  at  5c  per 
pound,  but  the  market  is  quiet.  The 
domestic  demand  is  light,  but  the  export 
business  is  heavy. 

Spelter. — Antimony  is  dull,  but  price 
is  unchanged  at  18c  per  pound.  Alum- 
inum is  quiet  at  18c  per  pound.  Locally 
the  markets  this  week  are  very  dull, 
little  business  moving  on  account  of  the 
holidays   and   stock-taking. 

Scrap  Metals. — The  market  is  stag- 
nant, and  prices  unchanged.  Detailed 
prices  are  given  in  the  current  market 
quotations. 

Bar  Iron  and  Steel. — There  is  prac- 
tically no  business  being  done  this  week. 
Being  the  end  of  the  year,  most  con- 
sumers are  stock-taking.  Prices  are  un- 
changed at  $2  per  base  . 

Pig  Iron. — The  market  is  featureless 
and  dull.     Quotations  on  Hamilton  and 


Victoria  brands  are  unchanged  at  $17 
per  ton. 

Wire  Nails.— There  is  no  change  in 
the  situation,  and  the  market  is  quiet, 
with  prices  firm  at  $2.05  base,  less  2  per 
cent,  off,  30  adys.  Cut  nails  are  being- 
quoted  at  $2.70  base. 

Iron  and  Lead  Pipe. — The  demand  is 
light  and  prices  are  unchanged.  Lead 
pipe  is  firm  at  7y2c,  5  per  cent,  off,  and 
waste  pipe  9c,  5  per  cent.  off.  Quota- 
tions on  iron  pipe  are  given  in  the  cur- 
rent market  quotations. 

Stoves  and  Furnaces.— A  seasonable 
quietness  prevails,  and  consequently 
there  is  little  movement  in  these  lines. 

Rope  and  Twine. — There  is  nothing 
new  to  report  in  this  market.  Business 
is  quiet,  but  prices  holding  firm.  Prices 
are  given  in  our  current  market  quota- 
tions. 


LONDON. 

IONDON,  Dec.  31.— Business  is 
quiet  this  week.  Retail  merchants 
are  preparing  and  straightening 
their  stocks  for  the  annual  stock-taking. 
Nearly  all  manufacturers'  and  jobbers' 
salesmen  are  in  for  the  week.  No  price 
changes  of  importance  have  taken  place. 

Wire  and  Cut  Nails.— The  price  of 
$2.05  base  on  wire  nails  reported  last 
week  is  still  in  effect,  and  nails  are  of- 
fered for  present  or  spring  delivery  at 
the  above  price.  Cut  nails  are  still  quot- 
ed at  $2.70  base. 

Paints,  Glass,  Etc.  —  Linseed  oil  re- 
mains unchanged  at  last  weeks'  quota- 
tions, as  follows: 

Raw.     Boiled. 

1  to  2  bbls 56  59 

3  to  5  bbls 55  58 

6  to  9  bbls 54  57 

Turpentine  is  quoted  in  single  barrel 
lots  at  68c  per  Imp.  gallon ;  2  to  4  bar- 
rels, 67c  per  Imp.  gallon;  5-gallon  lots, 
75c  per  Imp.  gallon. 

Rope,  Twine.  Eac. — There  is  little  de- 
mand for  rope  and  twine.  Quotations 
on  rope  are  as  follows: 

Pure   Manila    14c  base. 

British lie  base. 

African    hemp    lie  base. 

There  has  been  a  good  demand  for  cut 
glass,  silverware,  pocket  and  table  cut- 
lery, razors,  etc.,  and  other  lines  suit- 
able as  Christmas  gifts. 

Glass  —  There  is  a  fair  demand  for 
glass  at  the  following:  net  prices,  which 
is  figured  from  a  basis  of  20  per  cent, 
off  the  present  Qase  price. 

Up   to   25    $5.20       $6.88 

26  to    40 5.60  8.00 

41  to    50  5.92  9.36 

51  to     60  6.40  9.60 

61  to    70  7.00        10.20 

71  to     80  7.60         11.08 

81  to    85  8.40         14.00 

86  to    90 15.08 


91  to  93     15.36 

96  to  100 18.20 

101  to  105 25.60 

106  to  110 28.80 

Cpt  lights  are  quoted  at  20  per  cent. 
off  the  pane  price  list. 


WINNIPEG. 

WINNIPEG,  Dec.  31.— As  is  re- 
gularly the  case  immediately 
following  Christmas,  orders 
from  the  retailers  have  fallen  off  very 
considerably.  The  retailers  themselves, 
however,  did  a  fair  Christmas  trade,  and 
it  seems  certain  now  that,  with  the  as- 
sistance of  the  splendid  winter  weather, 
the  winter  season  will  yield  fair  results. 
Indications  are  still  that  the  business  in 
the  smaller  places  is  better,  compara- 
tively speaking,  than  is  the  business  in 
the  cities. 

Glass  Market  Quiet. 

The  week  has  been  peculiarly  quiet  as 
far  as  any  price  movement  is  concerned. 
No  change  in  price  of  ammunition  has 
been  struck,  and  following  the  advance 
fixed  in  glass  two  weeks  ago,  there  has 
come  no  further  movement  there.  The 
rise  in  the  price  of  glass  has,  of  course, 
had  a  quieting  influence  on  that  market. 
All  speculative  buying  has  now  prac- 
tically ceased.  Dealers  now  seem  satis- 
fied that  the  prices  being  quoted  will 
hold  for  some  time.  In  this  opinion  they 
appear  to  be  well  advised. 

It  was  expected  that  the  price  of 
barbed  wire  would  be  fixed  during  the 
past  week.  This  price,  however,  was 
not  determined.  As  was  indicated  in  a 
recent  report,  there  is  here  very  fierce 
competition  between  the  large  manufac- 
turers anr\  some  of  the  smaller  pro- 
ducers. Without  this  competition  prices 
would  certainly  be  put  on  a  higher  level, 
but  under  the  circumstances  it  is  not 
certain  that  the  rise  will  take  place.  It 
is  not  now  certain  exactly  when  the 
1915  quotations  will  be  determined. 
Probably  this  will  be  within  the  next 
fortnight,   however. 

Prices  Not  Yet  in  Effect. 

The  price  of  nails  for  the  coming  year 
also  should  be  struck  very  shortly,  and 
the  change  in  building  paper  indicated 
last  week  will  be  definitely  announced 
at  the  opening  of  the  year.  While  the 
prices  are  not  going  into  effect  yet,  how- 
ever, this  reduction  is  quite  assured. 

While  not  relating  to  prices,  there  is 
yet  a  situation  in  Saskatchewan  at  the 
present  time  which  has  a  very  close  re- 
lation to  any  market  report,  as  it  will 
almost  certainly  have  a  bearing  upon 
credits. 

The  Saskatchewan  Government,  while 
its  definite  enactments  so  far  have  no 
harmful  effect  on  the  retailers  or  whole- 
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salers,  is  yet  wielding  a  club  to  deter 
pressure  being  brought  to  secure  collec- 
tions. The  situation  referred  to  is,  of 
course,  the  action  which  the  Saskache- 
wan  Government  supposed  to  have  been 
taken  for  the  protection  of  the  farmer. 
As  a  matter  of  fact,  this  regulation  is 
making-  practically  impossible  the  col- 
lection of  accounts  in  some  cases  by  the 
retailer.  This  matter  is  dealt  with  else- 
where in  Hardware  and  Metal.  Students 
of  the  market  would  do  well  to  study 
this  explanation.  All  will  readily  see 
that  if  the  retailer  is  hindered  in 
making  his  collections  from  the  farmer, 
and  if  as  a  result  the  retailer  cannot 
pay  the  wholesaler,  there  will  be  a  ten- 
dency on  the  part  of  the  wholesaler  to 
sell  the  retailer  only  on  a  cash  basis. 
On  the  other  hand,  it  is  certain  manv 
believe  the  attitude  of  the  Government 
more  drastic  than  in  reality  it  is — at 
least  so  far.  In  any  event,  however,  the 
question  is  one  upon  which  the  dealer 
should  take  pains  to  inform  himself. 


WAR    LEGISLATION    BEARING    ON 
CREDITS. 

(Continued  from  page  39.) 

feared  by  dealers.  In  very  many  cases 
it  is  these  men  who  inaugurate  the  price 
shattering  sales. 

How  It  Would  Affect  Business. 
In  this  connection  perhaps  may  be 
properly  instanced  legal  proceedings  now 
under  way  in  Alberta.  A  certain  mer- 
chant in  that  province  now  stands  com- 
mitted for  trial  upon  a  charge  of  issuing 
a  false  statement  with  the  object  of  thus 
securing  greater  credit.  He  is  shortly 
to  be  tried  before  the  supreme  court.  He 
recently  made  an  assignment,  and  it  was 
following  this  that  information  was  re- 
ceived which  lead  the  Canadian  Credit 
Men's  Trust  Association  of  Calgary  to 
take  proceedings. 

What  will  be  the  result  of  this  case,  is 
as  yet  uncertain.  But  leaving  this  for  the 
time,  and  supposing  that  some  dealer  had 
got  an  extension  of  credit  by  means  of 
issuing  a  false  statement,  it  will  be 
readily  seen  that  thus  he  would  have 
staved  off  bankruptcy,  and  would  in  this 
way,  have  prolonged  competition  for  the 
other  local  dealers — would  have  pro- 
longed what  almost  certainly  would  be 
the  meanest  kind  of  competition. 

Such  examples  and  possible  examples 
as  this,  indicate  very  clearly  that  it  is  to 
the  dealer's  interest  to  have  the  question 
of  surplus  which  a  report  may  show,  very 
clearly  understood,  and  carefully  investi- 
gated. It  is  a  question  if  wholesalers  or 
retailers  either  will  be  prepared  to  take 
the  decision  of  the  department  of  agri- 
culture of  the  Saskatchewan  government 


as  to  the  reliability  of  any  individual  or 
firm. 

Privilege  Given  the  Farmer. 

This  briefly  then  is  the  situation  as  it 
stands  at  present.  Exclusive  of  the  ma- 
chinery lines,  it  looks  from  the  Act  as  if 
a  dealer  may  take  what  steps  he  thinV" 
best  to  secure  payment  of  his  account. 
The  farmer,  however,  can  appeal  to  the 
government,  and  the  government  may 
then  suggest  that  the  retailer  cease  to 
press  for  collection,  and  may  also  suggest 
that  the  wholesaler  also  cease  to  press  the 
retailer  for  collection.  With  both  sugges- 
tions, of  course,  the  government  indicates 
that  if  there  is  failure  to  comply,  there  is 
vested  in  the  government  power  to  compel 
such  compliance. 

It  is  an  exceedingly  interesting  state 
of  affairs.  It  is  a  state  of  affairs  which 
will  have  a  tendency  to  make  wholesaler 
and  retailer  alike  take  steps  towards 
putting  their  business,  in  future,  as  far 
as  possible,  on  a  cash  basis.  But  while 
the  cash  basis  may  be  the  wish  of  many 
business  men,  it  is  yet  somewhat  doubt- 
ful if  such  forcing  measures  toward  this 
end,  as  those  now  beinor  practised  are  in 
the  interest  of  the  whole  community. 

Seemingly  the  government  does  not 
want  to  come  out  and  pass  a  moratorium 
for  the  reason  that  this  would  certainly 
hurt  the  province's  credit  abroad.  Ret 
they  do  appear  desirous  of  taking  unto 
themselves  powers  which  will  produce 
some  of  the  results  which  would  be  se- 
cured by  a  moratorium.  So  far  it  does 
not  seem  that  any  great  harm 
has  resulted  from  this  ace-up-the- 
sleeve  policy  of  the  Government. 
Nevertheless.  it  is  a  subject  of 
vital  interest  to  all  dealing  in  this 
great  Western  province.  It  is  a  subject 
which  retailers,  wholesalers,  brokers,  and 
manufacturers  alike,  may  well  study. 

■ © 


THE   VALUE    OF    THE    WHOLE- 
SALER. 

Continued  from  page  41.) 

hardware,  actual  statistics  show  that 
their  goods  reach  through  the  retailer 
92  per  cent,  of  the  people  of  the  United 
States  every  90  days.  That,  of  course, 
includes  everything,  from  the  spoon  for 
the  baby  to  the  portable  motor  boat,  and 
all  of  the  50,000  articles  that  come  in 
between.  But  his  goods  find  their  user. 
America  is  called  the  land  of  invent- 
ors, and  ever  since  Ben  Franklin  flew 
his  famous  kite  and  explained  to  the 
world  what  liehtnine  was,  the  Yankee 
inventor  has  been  foremost  in  the 
world.  There  has  been  issued  up  to 
the  present  time  in  the  United  States 
about  1,250.000  patents,  and  fullv  75 
per  cent,  of  the«p  are  inventions  of  the 
hardware    line,    which    are,    as    soon    as 
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patented,  placed  with  the  wholesale 
hardware  dealer  for  introduction;  and 
as  we  have  seen  that  he  reaches  prac- 
tically everybody  in  the  country,  at  is 
the  only  way  to  put  it  before  the  people, 
and  should  for  some  reason  or  other 
the  wholesaler  not  care  to  take  on  a 
new  patented  invention,  it  is  almost  al- 
ways dropped  by  the  promoter.  The 
wholesaler,  however,  generally  is  al- 
ways glad  to  push  the  sale  of  any  new 
article,  and  the  tired  brained,  generally 
poor  inventor,  invariably  finds  a  friend 
in  the  wholesaler,  who  takes  his  article 
and  makes  it  possible  for  the  people  to 
get  the  benefit  of  the  inventor's  ideas 
and  the  inventor  to  realize  his  much- 
earned  recompense  for  his  (in  most 
cases)  years  of  tiresome  toil.  As  the 
wonderful  prosperity  of  this  country 
has  been  largely  due  to  its  many  inven- 
tions, so  the  wholesale  hardware  man 
has  to  a  very  great  extent  been  respon- 
sible for  the  success  of  most  of  these 
inventions,  which  were  it  not  for  this 
wholesaler  could  not  have  been  placed 
on  the  market.  This  is  one  of  the  most 
important  departments  of  the  wholesal- 
er of  hardware,  who  has  taken  his  place 
in  the  march  of  progress,  and  with  their 
thousands  of  enterprising  salesmen,  who 
have  a  large  share  in  the  success,  are 
ever  trying  to  find  the  wants  of  the 
people.  We  say  money  is  the  tool  of 
all  business,  but  back  of  monev  is  the 
producer  of  money,  which  is  the  hard- 
ware, the  producer  of  all  wealth.  The 
farmer  plows,  plants  and  harvests  and 
puts  the  immense  wealth  of  grain,  vege- 
tables and  fruits  on  the  market  with 
this  article.  The  miner,  armed  with 
hardware,  digs  a  thousand  feet  in  the 
earth,  and  there  secures  the  precious 
metal  that  is  coined  and  poured  into  the 
avenues  of  trade  and  commerce.  The 
artisan,  with  the  latest  invented  toois, 
has  been  reaching  higher  and  higher, 
till  the  50  and  fiO-story  skyscraper 
stands  as  an  example  of  his  mechanical 
skill.  We  might  continue  to  name  the 
necessary  uses  of  hardware,  till  every- 
thing in  consequence  were  covered. 

All  the  catalog  houses  in  the  country 
might  close  their  doors  forever,  and  not 
a  ripple  of  effect  would  be  felt  in  the 
business  world.  Close  a  dozen  of  the 
leading  hanks  of  the  country,  and  tin 
situation  could  be  cleared  in  25  hours; 
but  let  six  of  the  lamest  wholesale  hard- 
ware dealers  close  their  c'oors  in  busi- 
ness, and  the  worst  panic  that  America 
has  ever  seen  would  result  in  12  hours. 
Such  a  thing  has  never  happened,  a^d 
may  never  happen. 

The  wholesale  hardware  business, 
which  as  we  have  seen  is  the  life  of 
the  country,  is  built  upon  many  years 
of  careful  business  planning,  a^.d  ac 
orogress  advances,  it  takes  the  lead  tor 
•ill  the  people. 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE   IN   CANADA 

AS  OTHERS  SEE  US 

Being  the  seventh  of  a  series  of  letters  from  Dealer  Agents  testifying-  to  the  gratifying  service 
and  satisfaction  they  derive  from  the  sale  of  Martin-Senour  Paints  and  Varnishes. 

COPY  OF  LETTER. 


Bracebridge,  Ont.,  Nov.  28,  1914. 
Messrs.   Martin-Senour   Co.,   Limited,   Montreal,   Que. 

Gentlemen,— A  page  in  this  month's  Paint  Salad  reminded  me  of  a  request  we  received  some  time  ago  for  a  testimony  of  our  success  with  the  Martin- 
Senour  Products;  and  I  must  apologize  to  Mr.  Gerke  for  my  negligence  in  not  replying  to  his  letter.  Let  me  assure  you  it  was  truly  from  neglect  and 
not  from  any   disinclination   on   our  part  to  state   our   appreciation   of  both   the    Martin-Senour  Co.,    and   the   Martin-Senour  Products. 

When  we  first  took  the  Martin-Senour  Agency,  some  eight  years  ago,  the  fire  which  destroyed  our  place  of  business  cut  short  our  initial  success  with 
Martin-Senour  paint;  but  when  we  "got  going"  again,  our  Paint  Department  (flying  the  Martin-Senour  colors)  has  made  greater  strides,  year  by  year,  than 
any  other  department  of  our  business.  Not  only  have  we  sold  more  paint  each  year,  but  we  have  had  increasing  paint  satisfaction— we  have  felt  that  we 
were  giving  our  customers  full  value  for  their  money  in  paint  of  the  highest  quality  obtainable,  and  we  believe  that  the  Martin-Senour  Agency  has  brought 
us   many   new    customers. 

Although  the  high  Quality  of  the  paint  in  the  can  is  the  main  thing,  still  we  feel  that  the  up-to-date  advertising  methods  and  the  whole-hearted 
co-operation  of  The  Martin-Senour  Co.   have  had   their  part  in   the  success  which  we  have  had   with   the   Martin-Senour   Agency. 

Also  just  a  word  of  appreciation  of  the  personal  interest  in  us  and  ours  which  has  at  all  times  been  shown  by  Mr.  Gerke,  Mr.  Conover,  Mr. 
Cookson,    Mr.    Black,    and   doubtless   others   with    whom    the   writer   is   not   personally  acquainted. 

Looking  forward   to   a   bigger  and   better  Martin-Senour  paint  season   in   1915,   and  wishing  the  Martin-Senour  Co.   continued  success,  we  remain, 

Yours  very   truly, 

(Signed)    THE    WHITTEN    CO.,    LIMITED, 

E.    A.    Whitten,    Mgr. 

©ie  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


WINDOW 


GLASS 


—  a  friendly  tip  — 

Unfortunate  Belgium  can  no  longer 
help  supply  us. 

The  shortage  means  prices  will  ad- 
vance steadily.  Our  stock  of  all  grades 
is  practically  complete — but  we  advise 
immediate  sorting. 

A.  Ramsay  &  Son  Co. 

Montreal 

Established   1842 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  Dec.  30.— When  the 
present  week  is  referred  to  as 
about  the  quietest  of  the  year 
in  the  paint  trade,  the  statement  is  no 
particular  reflection  upon  the  existing 
conditions.  Normally  the  period  be- 
tween Christmas  and  New  Year  is  the 
slow  week  and  dealers  look  for  little 
business.  Few  travelers  are  on  the  road 
and  retailers  are  generally  taking  breath 
before  turning  the  leaf  of  the  new  year. 
Dealers  are  clearing  the  decks  for  the 
spring  business,  which  is  remarkably 
good,  all  things  considered.  The  country 
looks  about  up  to  normal,  but  there  is  a 
falling  off  in  the  cities.  Bookings  from 
the  country  for  January,  February  and 
March  are  very  good.  Prices  during 
the  week  have  seen  little  change,  with 
the  exception  that  there  has  been  a  shift 
in  linseed  oil  made  by  the  refiners,  and 
the  dealers  are  moving  accordingly.  The 
situation  is  considered  as  firm,  with  no 
bookings  encouraged,  but  there  still  ex- 
ists a  spread  in  the  quotations.  Glass  is 
very  dull,  but  prices  are  firm. 

Linseed  Oil. — The  market  is  reported 
as  advancing.  The  price  increases,  how- 
ever, are  irregular.  Refiners  announce 
that  there  has  been  an  advance  of  2c 
during  the  week,  which  brings  the  basis 
there  to  57c  and  59y2c.  On  an  authority 
usually  taken  in  the  trade  on  the  price 
of  oil  the  quotation  is  given  as  57c  and 
60c,  with  some  close  business  at  59y2e; 
the  statement  being  that  nothing  would 
be  considered  at  this  figure.  However, 
on  the  head  of  this  a  quotation  from  an- 
other firm  was  secured  at  55e  and  58c, 
together  with  the  statement  that  an  ad- 
vance would  probably  be  made  almost 
immediately  on  the  strength  of  the  mar- 
ket. In  no  case  are  booking  orders  be- 
ing encouraged,  and  buying  is  not  heavy. 
Factors  encouraging  the  advance  are 
generally  given  as  the  conditions  in  the 
Canadian  flax  market,  where  there  have 
been  increases  in  the  price  of  seed,  and 
where  the  situation  is  now  described  as 
firm. 

Raw.     Boiled. 

1  to  2  barrels  55-57     58-60 

Ten-barrel    lots    about 

2c  under  5-gal.  lots.   60-62  62y2-64% 

Gasoline  and  Benzine. — Business  here 
is  very  quiet  for  the  week,  although  not 


more   than   usual   at   this   season.      Con- 
sumption of  gasoline  has  not  fallen  off 
more  than  usual  during  winter  months. 
Demand  for  oil  is  only  fair. 

Gasoline. — In  drums,  15c  gal.;  tank 
wagon,  less  100  gals.,  14y2c  gal.;  100- 
gal.  lots  and  over,  14c.  Benzine,  in  wood, 
18y2c;  in  steel,  15c;  Canadian  oil, 
13y2c;  American  oil,  17c. 

Turpentine. — Situation  continues  easy 
with  quotations  generally  down  to  the 
base,  which  was  announced  a  week  ago, 
although  one  concern  still  holds  at  65c 
for  single  barrels.  However,  even  in 
this  case  an  adjustment  is  impending. 

y2-barrel   lots    66c  gal. 

l^barrel    lots     63c  gal. 

2  to  4-barrel  lots   62c  gal. 

5  to   10-barrel  lots    61c  gal. 

Glass. — Demand  for  the  week  is  very 

light,  there  being  practically  nothing 
moving.  The  situation  continues  very 
firm,  especially  so  as  there  have  been 
advances  in  prices  recently  in  the  United 
States.  Putty  also  continues  firm  and 
steady,  although  there  is  naturally  a 
very  small  demand  when  there  is  prac- 
tically no  glass  moving  to  consumers. 

White  Lead. — Lead  continues  firm  for 
the  present  at  $8.45  and  $8.65  in  less 
than  ton  lots,  although  there  is  some 
prospect  of  a  change  in  the  near  future. 

TORONTO. 

TORONTO,  Dec.  30.— The  holiday 
season  is  having  the  usual  effect 
on  the  paint  trade  and  a  general 
quietness  prevails.  Travelers  are  all 
in  until  the  end  of  the  year.  The 
cold  weather  has  practically  stopped 
building  operations  and  has  also 
resulted  in  a  falling  off  in  the  demand  for 
glass  and  putty  as  well  as  paints.  Lin- 
seed oil  is  unchanged,  with  light  demand 
but  turpentine  has  been  reduced  three 
cents  a  gallon  in  an  effort  to  stimulate 
buying.  There  is  a  brisk  demand  for  coal 
oil  while  gasoline  and  benzine  are  mov- 
ing out  well. 

Linseed  Oil. — The  market  is  quiet  and 
demand  light.  There  has  been  some  talk 
of  price-cutting  but  nothing  developed. 
Prices  are  unchanged  and  are  as  follows: 

Raw.     Boiled. 
Single  bbls 56  59 

3  to  5  bbls 55  58 

6  to  9  bbls 54  57 

Turpentine. — There  has  been  little  de- 
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niand  for  turpentine  and  in  order  to 
stimulate  buying  the  price  has  been  re- 
duced three  cents  a  gallon.  The  new 
prices  in  Toronto  which  go  into  effect  on 
January  1,  are  as  follows :  Single  barrels, 
65s;  2  to  4  barrels,  64c  per  Imperial 
gallon. 

Coal  Oil  and  Gasoline. — There  is  a  good 
demand  for  coal  oil  stimulated  by  the  cold 
weather.  Prices  are  given  in  our  current 
paint  market  quotations.  Gasoline  is 
quoted  at  18y2c  and  benzine  at  18c  per 
gallon. 

Glass. — The  glass  situation  is  practi- 
cally the  same.  The  demand  is  light  as 
building  operations  have  been  suspended 
during  the  week.  The  market  is  firm. 
Prices  are  given  in  our  current  market 
quotations. 

Putty. — Business  has  been  quiet  this 
week  but  the  market  is  firm.  The  follow- 
ing prices  are  for  standard  putty  in  less 
than  ton  lots. 

Per  100  lbs. 

Bulk  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12y2  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12y2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 

« 

GLASS  MAKERS  ORGANIZE. 

What  is  generally  known  as  the  inde- 
pendent plate  glass  interests  of  the  coun- 
try have  organized  a  new  manufacturers ' 
association  and  will  call  its  the  National 
Association  of  Plate  Glass  Manufactur- 
ers of  America.  The  organization  has  just 
been  consummated  and  a  temporary  asso- 
ciation headquarters  will  be  opened  in 
the  First  National  Bank  Building'  in 
Pittsburgh.  Steps  under  way  for  some 
time  to  bring  the  independent  plate  glass 
interests  of  the  country  together  had  not 
attracted  much  outside  attention  until 
the  announcement  was  made  last  week  of 
the  organization.  It  was  explained  the 
object  was  to  gather  statistics  regarding 
the  industry  and  to  publish  from  time  to 
time  such  facts  and  information  regard- 
ing it  as  might  educate  the  public  on  the 
relative  value  of  plate  glass. — Paint,  Oil 
and  Dm?  Review. 
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l'entente 
cordiale 


To  King  Edward  the  Seventh  is 
largely  due  the  cordial  relationship 
between  France  and  England. 

This  bond  has  been  further  strengthened  in  the  past  few  years 
through  the  work  of  King  George  the  Fifth  and  President  Poincare. 

So  to-day  the  French  and  English  Allies  are  fighting  shoulder 
to  shoulder  on  the  battlefields  of  the  Old  World,  and  this  has 
brought  into  closer  union  the  French  and  English  speaking  peoples 
in  the  New  World. 

This  unity  seems  a  happy  portend  of  the  ultimate  issue. 

The  rapidly  increasing  majority  of  the  people 
of  both  French  and  English  extraction  throughout 
Canada,  agree  that  the  most  satisfactory  and  reliable 
paint  to  use  is  B-H  "English" — the  one  paint  in  the 
white  base  of  which  70%  Brandram's  B.B.  Genuine 
White  Lead  and  30%  Pure  White  Zinc  are  allied, 
ground  in  pure  Linseed  Oil,  and  thinned  in  more 
Linseed  Oil,  Turpentine  and  Dryer  and  nothing 
else.  The  result  is  great  beauty,  brilliancy,  covering 
capacity  and  durability. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  visually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%   pure,  lb 22c 

Pattern,    lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
'l.i. vs   net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c; 
No.  2S  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f.o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight    equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
lett's    17  50      18  00 

ANVILS. 

Buckworth,   per  lb 0  10*4 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 

Irwin's   auger,   45  p.c. 

in    ur's   auger  70  p.c. 
Rockford's  auger.   50  and   10  p.c. 
Gilmour's   car,   47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,    doz 8  00 

Hand  made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,    doz ...     9  00 

Samson    single    bit,   doz 9  00 

Samson  single  bit,  handled, 

'■  doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No 

2,   doz 9  00 

Single  bit,  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"   Axes    5  75    6  50 

Bench    Axes,    Samson. 

No.  3,   doz.,   net 9  00 

No.   3,   doz.,   net 9  30 

No.   4,   doz.,   net :....   10  25 

No.   5,   doz.,   net 1150 

No.   6,   doz.,   net 12  00 

B 
BABBITT. 

Canada  Metal  Co.,  Ltd. — Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60c   lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A." 
"B,"    "C,"    "D,"    No.    1,   2   and   3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spoouer's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3.    No.   4,   from   6   to  COc  lb. 

BELTING    (Leather). 

Extra,   50   and    10    per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.  Montreal  Toronto 

Single  bbls.,  gal 0  20        0  18 

3   bbls 0  17% 

BOLTS    AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    In. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%    and    12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and  5%. 
Machine   Bolts,   7-16  in.    dia.    and 

larger,   60  and  5%. 
sioigu  Shoe  Bolts,  %  in.,  dia.  and 

smaller,  62%%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

au"d   larger,  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skpin   Bolts,   75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt   Ends,   60  and   5%. 
Plow  Bolts,  55,  10  and  5%. 
Elevator  Bolts,  60  and  5%. 
Fancy   Head   Bolts,  50  and   5%. 
Shaft  Bolts  ($3)   list,  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
Whiffietree   Bolts,  50  and   5%. 
Nuts,   Square,  4%c  off  list. 
Nuts,  Hexagon,  4%c  off  list., 
'Stove   Rods,   per  lb.,  5%   to  6c. 
Stove    Bolts,    80   and    7%%. 
Tire    Bolts,    75%. 

BKASS.  Per  lb 

Springs,     sheets,     up     to     20 

gauge     0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,   seamless   base    0  24 

Tubing,  iron  pipe  size,  1  in. 

base     0  24 

Copper   tubing,   4c   extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.    241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   iron   loose   pin,   60%.. 
Wrought     steel     fast     joint     and 

loose  pin,  70  and  5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3  sections,  4  ft.,  doz 4  SO 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  :>0 

BOILERS    (Range). 

30-gallon,    Standard,   $4.50;    extra 
heavy,  $7. 


BOARDS,    BAKE. 

No.  0,  %   inch  rim, 

No.   1,  %   inch   rim, 

No.  2,  %   inch   rim, 

No.  3,  %   inch   rim. 

No.  0,  %   inch   rimi 

No.   1.  %   inch   rim. 

No.   2,  %   inch   rimj 

No.   3,  %   inch   rim, 


Per  doz. 
16x22...  4  25 
1Sx24...  4  75 
1Sx28. . .  5  25 
20x30. . .  5  90 
16x22. . .  4  60 
18x24.  . .  5  30 
18x28. . .  5  60 
20x30. . .   6  30 


BOARDS    (Ironing). 

Size   12x60   ins.,  doz 7  20 

Size   14x60  ins.,   doz 8  40 

Folding,    14x53   ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,   stationary,   doz.  1  50 

Folding,    per   doz 3  50 

Folding,   without   sleeve....  19  00 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown    2  05 

Dandy   2  25 

Improved   Globe   2  35 

Standard    Globe    2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee     2  75 

Victor    (Glass)    3  50 

Diamond  King  (Glass)    ....  3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,    per  doz.  14  70 

Weighted,   20   lb.,    per   doz.  19  90 


CANS. 

Milk  cans  and   pails.  35%.. 
Creamery  cans,  35  and  12%%. 
Railway   cans,  40  and   12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Returned, 
72%  and  5.  Plain,  72%  and  15. 
Milk    can    trimmings,    20%. 

Common,   cork-lined,   3   per   cent. 
Cans,  jacketted. 

2  70 

3  60 

4  20 
4  80 
8  40 


1  gal.  jacketed,  per  doz. 

2  gal.  jacketed,  per  doz. 

3  gal.  jacketed,  per  doz. 
5  gal.,  jacketed,  per  doz. 

10  gal.  jacketed,  per  doz. 


CEMENT    AND    FIREBRICK. 

Less    than     carload    lots     . .  1  85 
Portland,    per    bbl.,   carload 

lots,    f.o.l).    Toronto    1  55 

White    Rros.    English.    2  00  2  05 

"Lafarge"   cement,  in   wood  3  40 

Fire      brick,       Scotch, 

per    1.000    23  00  28  00 

F-'re   Brick,  English.. 17  00  21  00 

Fire  Brick, -Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton    6  50 

Fire  clay,  Am.,  net  ton  5  00     10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per   doz.,,   lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,    ROOFING.        Per    gal. 

Roofing    cement    (in    bbls)..  0  17 

Cement  (in  5  and  10  gals).-  0  19 

Cement   (in  2  gals.)    0  25 

Cement    (in    1    gal.)    0  30 

CHALK. 

Carpentpr,       colored, 
per   gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel   edge,   1   inch,   doz.    ...  2  50 

CHAIN. 

Proof  coil,  per  100  lbs.,,  %, 
$7.25;  5-16,  $5.10;  %.  $4.35;  7-16, 
S4.05;  %,  $3.80:  9-16,  $3.80:  %, 
$3.65;  %,  $3.60;   %,  $3.40;  1,  $3.20. 

Electric  Weld  Coil  Chain—  BB, 
3-16  in.,  $9  per  100  lbs.;  %  in., 
$6.25  per  100  lbs.;  5-16  in.,  $4.65 
per  100  lbs.;  %  in.,  $4  per  100 
lbs.;  7-16  in..  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,    each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  In  case..  4  50 
S  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  in  case   . .  6  75 

COPPER.  Montreal  Toronto 

Casting    ingot     $14  50  $14  50 

Bars,  %  to  2  in 23  00    27  50 

Plain    sheets,    14   oz., 

14x28  in.,  14x60  in.  21  00    29  50 

Copper  sheet,  tinned 
14x60,    14    oz 23  50    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  in  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.    5,    Special    0  50 

No.  6.  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  3  75 
Ideal   egg   boxes,   with  filler, 
12   doz.    size,    per   doz 3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  75    3  00 
All    bright,    52    sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   ..  4  45        4  45        4  60 
00   . .   4  70        4  70        4  85 
20x28x30   . .   8  90        8  90        9  20 
20x28x80   . .   9  40        9  40        9  70 
M.L.S.  and  Famous —        Per  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base  7  00 

I  X  X  X,  14x20  base  ....       9  50 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base  7  00 

I  X  X  X,  14x20  base  ...       9  50 

"Allaway's   Best"  Standard 
Quality. 

I  C,  14x20  base  4  65 

I   X,  14x20  base   5  65 

I    X   X,   14x20   base    ....       6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40       

I  X,  Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben  2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit  Stock  Drills    60  and  5  p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Driiis,   10   rind 
10  per  cent. 
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THE  FIRST  LINE  OF  DEFENCE 

against  decay  is  paint,  of  some  sort.  The 
better  the  paint  the  more  secure  and  lasting 
is  the  defence. 

Jamieson's  Pure  Prepared  Paints 

possess  wearing  qualities  that  will  make 
them  pre-eminently  satisfactory  to  your  cus- 
tomers because  of  the  many  long  years  of 
experience  which  each  drop  represents. 

Agencies  open?     Yes,  a  few.     Write  us, 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 

Established  1858 

Montreal  Vancouver 

Owning  and  operating  P.  D.  Dods  &  Co.,  Limited 

Makers  of  Jamieson's  Pure  Prepared  Paints. 


YOUR  CUSTOMERS  WANT  BABBITT  METALS 

MADE  IN  CANADA 


BABBITT 
METALS 


MADE  BY 


THE 

CANADA  METAL  CO. 

LIMITED 

Give    Excellent    Service. 


Imperial  Genuine 

for 
Heavy  Loads. 

Harris  Heavy  Pressure 

for 
General  Machinery  Bearings 


WE  HAVE  EVERYTHING  IN  METALS 

AND  EVERYTHING  FOR  THE  PLUMBER 


WRITE   FOR   CATALOGUE  "A"— MAILED  FREE. 


THE  CANADA  METAL   COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


January  2,  1915. 


HARDWARE     AND     METAL 


DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED      TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  25 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double     Standard 
29   in.  Single 

7  oz.    ..0  17%       6  oz.    ..    0  11 Y- 
S  oz.    . .    0  19%       7  oz.    . .   0  13 
9   oz.    . .    0  22  8  oz.    . .   0  14y2 

10  oz.    .  .   0  24%       9  oz.    . .   0  16% 
12  oz.    .  .    0  29%     10  oz.    .  .    0  IS 
15  oz.    . .    0  36%     12  oz.    . .   0  21% 

15  oz.    . .    0  29 
Standard.    Single    Pilled,   36-inch. 

7  oz 0  17    10  oz 0  23% 

S  oz.   0  19     12  oz 0  28% 

F 

FILES  AND  RASPS.      Per  cent. 

Disston's    75 

Great   Western    American..  75 

Kearney   and    Foot,   Arcade  75 

J.    Barton    Smith    Eagit  75 

McClellan  Globe  75 

Black    Diamond    66  2-3 

Delta  Piles  65 

Nicholson    66% 

Jowett's    (English    list)    ...  27% 

Spear  &  Jackson  (Eng.  list)  85 

Globe     75 

Hellers    70 

FITTINGS    (IRON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 

FIXTURES,  STALL.  Doz. 

Hollow    0  81 

Solid    1  3P 

O 

GALVANIZED    WARE. 

Dufferin  pattern  pails,  50  p.c. 
English  pattern,  50  per  cent. 
Galvanized    washtubs,   50  p.c. 

GASOLINE  Montreal  Toronto 
Single  bbls.,  per  bbl.  18%  1S% 
Three  bbls.,  and  over  0  18 

GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.   thick  1  25 
Smaller  sizes  extra. 

H 
HALTERS    (SNAP    AND    RING). 

Jute  Rope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-in.,  per  doz.  ..  5  20 
Web    2  45 

HALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-in., 
$15.00. 

HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and   over    0  06 

Masons,  5  lbs.  and  over   ...  0  06 

Napping,  up  to  2    bs 0  09 

HANDLES    (WOOD). 

Axe,  No.  3  culls,  doz 0  60 

Axe,   No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent., 

No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,  50   per   cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c, 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra   quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.,D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per   doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1   8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New   Milo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.    sets    6  40 

Storm   King  and   saf- 
ety  hangers    5  75 

Storm   King  rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  in 4  75 

HATCHETS.        Samson    Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Hoisehide,   with    mane    and 

tail,    up    to    3  75 

Sheep  skins,  up  to    1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount.   50   per   cent. 

HEAVY    TEE    AND     STRAP 
HINGES.  Strap.      Tee. 

4  in.,   doz.   prs $103     $0  87 

5  in.,   doz.  prs 1  25      1  00 

fi  in.,   doz.   prs 1  35       1  03 

8  in.,  doz.  prs 1  84      1  3S 

10   in.,   doz.   prs 3  24      2  27 

12   in.,   doz.   prs 4  03       3  73 

14   in.,   doz.   prs 4  59       4  00 

Heavy  tee  and  strap  discount, 
40-10   per   cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  hook  and  strap  hinge — 
Tinder  12  in.,  per  100  lbs....     5  00 
Over  12   in.,  per  100  lbs.    . .     4  25 
Extra    hooks    for   above,    % 

in.,   per  lb 5% 

Extra    hooks   for   above,    % 

in.,     per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest  hinges   and  hinge   hasps, 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$18.00;  No.  10,  $19.50;  No.  20. 
S«.50:  No.  50.  $24;  No.  51,  $9..60 : 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

Chicago    spring    hinges,    15    p.c. 

Triplex    spring    hinges.    40    p.c. 

Chicago  surface  door  (6,000), 
45  per  cent. 

Garden  City  fire  house  hinges. 
12^   per  cent. 

"Chief"   floor  hinge,  50   p.c. 
HOES.  Grub,  3%-lb.,  $4  doz. 

HOOKS,   GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60        2  50 

No.   3   per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz I  SO 

rvolone.    doz 2  40 

Hoes,  corn,  doz 4  50 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy,  No.,  2  and  larger.  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6.  No.  2  and  larger.  $4.35;  No. 
1  and  smaller,  $4.60:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes.  0-4. 
$6.25;  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50  2  50 

Common     bar,     per 

100    lbs 2  05  2  00 

Forged      iron,      per 

100  lbs 2  30  2  35 

Refined      iron,      per 

100  lbs 2  40  2  40 

Horseshoe  iron,  per 

100    lbs 2  40  2  40 

Mild   steel    2  25  2  00 

Sleigh   shoe  steel...     2  25  2  25 

Domestic    2  30  2  00 

Reeled       machinery 

steel    2  75  3  00 

Tire   steel    2  35  2  20 

Sheet  cast  steel    ...     0  15  0  15 

Toe   calk   steel    3  10  3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65  0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel   0  08%  0  08% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  inch  0  06 

%  to  17-16  in 0  05% 

1  7-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,   TINNED. 

72x30  up   to   24  gauge,  case 

lots     $  9  50 

Less   than   case,   25c   per   100  lbs. 

72x30  up   to  26  gauge,  case 

lots    10  00 

extra. 


IKONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 
per   set   

Mrs.,  Potts,  No.  50,  nickel- 
plated,   per  set    

Mrs.  Potts,  handles,  japan- 
ned,  per  gross    

Sad    irons,    common,    plain.. 

Sad    irons,    common,   plated. 

Asbestos.   No.  70,   per  set    .. 

Asbestos,  No.  90,  per  set   . . . 

Princess    Electric,   each    

Tde.il    Electric,    each    

Gasoline  Sad   Iron,  each    ... 

Ideal    Gasoline,  each    

LADDERS,   ETC. 


0  78 

0  85 

9  00 
5  00 
5  50 
50 
20 
00 
85 
50 


(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28e  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect   22c  ft. 


(Roped  E 

xtension) 

20  ft. 

. . . .$3  00 

42  ft.  . . 

.$  7  95 

90  <>(; 

....  3  30 

44  ft.  . . 

.  8  36 

°4  ft. 

....  3  60 

46  ft.  . . 

.  8  74 

26  ft. 

. . . .  3  90 

48  ft.  . . 

.  9  12 

28  ft. 

....  4  20 

50  ft.  . . 

.  9  50 

30  ft. 

....  4  50 

52  ft.  .. 

.  11  44 

32  ft. 

....  4  80 

54  ft.  .. 

.  11  88 

34  ft. 

. . . .  5  78 

56  ft.  . . 

.  12  32 

36  ft. 

6  12 

58  ft.  . . 

.  12  76 

38  ft. 

. . . .  6  46 

60  ft.,  . . 

.  13  20 

40  ft. 

....  6  80 

(Common   Extension). 

20  ft.  each  $2  60 

22  "  2  86 

24  "  ...: 3  12 

20  "  3  3S 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  0  00 

44  "  7  48 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22   ft.,   each    2  64 

16  ft.,  each   l  76 

14   ft.   each    l  54 

12  ft.,  each   1  20 

single  ladders ;   sort  nose,  lc  per 

18   ft.,   each    1  96 

20  ft.,  each   2  40 

foot  additional. 
8   ft.,   each    $0  80 

LANTERNS.  Per   doz. 

Banner   Buggy    10  75 

Banner  Junior 11  75 

Trulite    7  00 

Wrightlights    7  00 

Beacon    7  00 

No.  2,  or  4,  plain  cold  blast     7  00 

Short  globe,   pattern    7  00 

Cold   blast,  japanned   7  00 

Brass,   well   japanned    9  25 

All    brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold  blast,  common   ruby..  1  60 

Cold    blast,   short    0  65 

Cold    blast    0  50 

Prism  globes 1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.   34,   per   doz 11  80 

No.  34X,  per  doz 11  80 

No.   37,   per   doz 13  40 

No.   042,   per   doz 15  25 

No.  42,  per  doz 16  25 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
2'3-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 500        5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50        7  50 
Sheets    3    lb.    sq.,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets  to  size,   %c  per  ii> 
extra. 

LEVELS.  Per   doz.    Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  50 

1628x12,    Rosewood    7  50 

104x24,   Triple   stock    (net).  21  00 

104x27,   Triple   stock    (net).  22  00 

104x30,    Triple   stock    (net).  23  15 

LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  33  00 
Indian   snap,   per  gross    ...  27  00 

MACHINES    (WASHING).      Each 

Canadian    $5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New   Century,   Power,   style 

"D"    24  00 

New   Idea,   style  "B" 11  00 

Playtime,   engine   drive    ...   11  00 

Ideal  Power  16  OC 

Seafoam,  electric   60  00 

Seafoam.   engine  drive 25  00 

New   Idea,   electric    80  00 

Sunshine     4  50 

Popular,   No.  1   5  25 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,   without   stand..     9  00 
Puritan  Water  Motor,  com- 
plete       16  00 

Hvdro,     One     Tub,     engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net. 
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The  "Saltley  Vulcanus"  1\  h.p. 
Two-Stroke  Light  Motor  Cycle 


LIST  PRICE 

23  Guineas 


LIST  PRICE 

23  Guineas 


Complete  as  illustration,  with  A.M.A.C. 
Carburettor,  U.H.  Magneto.  Michelin 
Tyres,  24 in.  by  2  in.  Very  Silent  Running. 
The  Cheapest  Motor  Cycle  on  the  Market. 
No  Better  Value  obtainable.  All  Parts 
Guaranteed. 

THE   SALTLEY    CYCLE    COMPANY 

86  Snow  Hill,  BIRMINGHAM,  ENGLAND 

Teleerams:  "EXPORTER,  BIRMINGHAM." 


Another  GOLD  MEDAL  for  the 

"LADDITE" 

"SPLENDOR"  "AERO-LITE" 

CANADIAN  NATIONAL  EXHIBITION  1914 

STRONGEST    AND    MOST   DURABLE 


Mantles 
Made  and 
Supplied 
for 
OIL 
GASOLENE. 
AIR  GAS. 
KEROSENE. 
ACETYLENE, 
and 
LIGHT- 
HOUSES 


MANUFACTURERS  UNDER  THE  "LADDITE  PROCESS" 
THE  HAMILTON  GAS  MANTLE  GO.  LTD. 

18-24  FERGUSON  AVE.  N..  HAMILTON,  ONT. 


Samples 

and 

ht*fi      -*'m 

Prices 

.S^ -— ---"-'   V 

Furnished 

on 
Application. 

Write 

1 X 

to-day 

for 

Particulars. 

BUTLER'S  FAMOUS  CUTLERY 


HAS    STOOD    THE    TEST 
FOR    MANY  GENERATIONS 

It  is  made  throughout  on  their  own  premises, 
from  finest  grade  of  steel  regardless  of  cost,  by 
skilled  workmen. 

Butler's  "KEEN"  and  other  Razor  brands  are 
BEGUN  AND  FINISHED  at  Trinity  Works,  NOT 
SENT  to  Germany  for  grinding. 

"Sheffield  -made, 
Both  haft  and  blade." 


Trade-Mark  "BUTLER"  granted  a.d.  1768. 
The    Upi'"    "    I  JMark  granted  a.d.  1681. 


Butler's    "Cavendish"    brand    (Regd.)    Table 
Knives,  Carvers  and  Plate. 

HIGHEST    ATTAINABLE    QUALITY.      SPECIAL. 


GOLD  MEDALS.    GRAND  PRIX. 


GEORGE  BUTLER  &  CO..LTD.,  Sheffield.  England 

London  Showroom,  62,  Holborn  Viaduct.  E.C. 
CANADIAN  REPRESENTATIVE: 

G.  A.  MARSHALL      70  Lombard  Street,  Toronto 


Excells  all  others  in  economy,  strength,  effi- 
ciency, and  true  running,  whether  for  Trans- 
mission of  Power  or  Conveying.  At  a  recent 
test  it  stood  a  breaking  strain  50%  greater 
than  leather,  and  25%  greater  than  the  rub- 
ber  belt. 

"Maple  Leaf" 
Belt  Dressing 

The  best  for  all  kinds  of 
belts. 

Very  satisfactory  and  pro- 
fitable goods  for  .ill  deal- 
ers. Write  for  prioes  and 
sample. 


Belting 
;  Limited 


///■  V 


January  2,  1915. 


HARDWARE    AND    METAL 


MALLETS.  Per  doz. 

Tinsmiths',  2%  x  5%   in 1  65 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak .15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIKRORS,    FRAMED.  Doz. 

Size   glass,   4   x   6 100 

Size   glass,   5x7 125 

Size   giass,   6x9 1  60 

Size   glass,   7   x   9 175 

Size   glass,   8   x    10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,   10   x    17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,   doz...     8  00 

New  Wizard,  large 10  00 

Mop   sticks,   doz 110 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  30 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.05  base;  Montreal, 
$2. 15  base;   London,  $2.05  base. 

Cut  nails  —  Montreal,  $2.50: 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire    nails,    75% 

Coopers'  nails,  33  1-3%. 

Pressed     spikes,     %     diameter 
per  100  lbs.,  $3  base. 
NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,   in  25-lb.  box $3  75 

No.  5,  in  25-lb.,  box 3  75 

No.  6,  in  25-lb.   box 3  50 

No.  7.  in  25-lb.  box 

No.  8.   in  25-lb.   box "   3  25 

No.  9,   10,  11   and   12,   in   25- 

]Tb-  bo* 3  00 

Less   10   and   5   per   cent.    off. 
NAILS    (HORSE). 

n.¥-Ib&  -P°m  f0I»efl  Process 
list,   10th    January,    1912. 

c-  -r  Prices  per 

§£%  L-,%?S-th\  25"]b-  box- 
No.  3,  1%-inch    $4  10 

No.  4,  13,4-inch   3  75 

No.  5,  1  15-ie   3  50 

No.  6.  2%    o  VX 

No.  7,2  5-16  ....:; 990 

No.   8,  2%    •■■•  5  75 

No.  9,  2  11-16   ;; J  2  60 

No.   10,  2%    2  50 

No.   11,  3  1-16   5  45 

no.  12. 3% :::::  2  45 

NETTING,    POULTRY 

nff.  Vji  mesh'  I9  W-S"  50-10-5% 
off,   1%   in.   mesh,  50-10-5%  off 

NET   PRICES   ON   SMALL 

SIZES   POULTRY    NETTING. 

%  in.  x  22  ga.  x  12-in.,  roll. $3  00 

%-in.  x  22  ga.  x  18-in.,  roll.  4  30 

f2"in-  XoP  ga-  x  36"in".  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll.  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  per  100  lbg 

Best    (American)    950 

U.S.    Navy    (American)...     9  00 
New  hemp  (English)...         7  00 

U.S.   Navy    (English) 6  50 

Navy   (English)    6  00 

Best    Navy    5  00 

Plumbers   (spun)    ...  4  00    4  00 

OIL. 

Can.     prime     white 

Petr.°l   0  13% 

Royahte    0  17      0  14 

Palacine    0  21%  0  16% 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil   (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Paraffine    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  chest,  3c  lb. 
Lead   (heavy  pipe,  etc.),  3%c. 


Brass,  heavy,  7%e  lb. 
Brass,   light,   5%c   lb. 
Zinc,   heavy,  3%c  lb. 
Copper,   heavy,  9%c  lb. 
Old   cast    iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove    plate,   $9    per   ton. 
Mach.  compos.,   No.  1,  8%c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and     shoes,     according     to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   6c   lb.;   auto   tires,    etc.,   4c; 
bicycle   tires,   2%c. 

PACKING    (JUTE). 

Per   Coil   Lots. 

Pine  jute,   lb 0  09% 

Beaver,   lb 0  OS 

Coarse   sewer,   lb 0  07 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.  Paper,   No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred    Fibre,   No.,  1 0  62 

Tarred    Fibre,   No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll 0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.   roll 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue   R-S    Sheathing    0  42 

Dry    fibre    No.    1    050 

Dry  fibre  No.   2    0  35 

O.K.,  carpet  felt   1  10 

Per  100  lbs. 

Heavy   dry   straw    ISO 

Heavy    tarred    straw     180 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet   felt,   20   oz 2  60 

Resin    sized    Fibre,   per   roll.  0  43 

Asbestos   Bldg 3  *>5 

Heavy   fibre.   32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing        Cement. 

bbls..     per    gallon     0  17 

Liouid    tfns    cement.   5s    ....  0  19 

Onidp  coal  tar.  per  bbl 4  50 

Refined  coal  tar,  per  bbl.   ...   5  00 
Shingle  Varnish,  per  bbl.  ...   5  no 

Oaps,    per   lb 0  05 

Bails,  per  lb 0  05 

Afop   Cotton,    ner  lb 0  17 

Tarred   felt.  Dominion.   7  oz.  2  10 
PICKS   (CLAY). 

5  to  0  lbs.,,  doz 3  75 

7    lbs.,    dnz 4  00 

7  to  8  lbs.,  doz 47-, 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS.    CLOTHES. 
Selected  full  count.  Per  case 

5   gross,   4-in.    (loose)    $0  80 

5  gross,  4%-in.  (loose)   0  90 

5   gross.   5    in.    (loose)    1  On 

4  gross.   4-in.,   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross.   4   in.    (24    pkgs.    of 

2   dez.   each; QUO 

6  gross.   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount.  50  per  cent. 

Brass,  50  per  cent. 
PIPE,    STANDARD    WROUGHT. 
Buttweld. 

Size  Black.  Galvanized 

%  and  %  inch..   $2  16         .$3  06 

%   inch    2  64  3  57 

%    inch 3  05  4  20 

1  inch    4  51  6  21 

1%   inches    6  10  8  40 

1%   inches    7  20  10  04 

2  inches    9  SI  13  51 

2%   inches    15  80  21  65 

3  inches    20  66  28  31 

3%   inches    24  84  34  04 

4  inches    29  43  40  33 

Lap  weld. 

2  inches    11  20  14  90 

2%   inches   16  38  22  23 

3  inches    21  42  29  07 

3%   inches    25  76  34  96 

4  inches    30  52  41  42 

4V»  inches    35  56  48  26 

5  inches    .• 41  44  56  24 

6  inches    53  76  72  96 

7  inches    79  97  105  90 


S"x25  lbs.  per  ft.     83  75      111  30 
8"x28  lbs.  per  ft.     96  48      128  40 

9  inches 115  60      153  50 

10"x32  lbs  per  ft  107  20      142  40 
10"x40  lbs.      "      13S  00      183  30 

12  inches    174  90      

These  prices  are  for  small 
quantities  only.  Discounts  in 
proportion  to  size  of  order  will 
be  allowed. 

PIPE    (LEAD). 

Lead    pipe,    7%c,   5%   off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 0  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers  and   Nippers. 

Button's,  genuine,  37%  to  10 
per  cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,   1%   to   %   inch, 

per    100    lbs 2  40    2  50 

Heads,   per  100  lbs.   ...   2  65     2  75 
Tank   plates,  3-16  inch  2  70    2  80 
PLUGS   (METAL). 
Painted     wall     plugs,     per 

LOOO   $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 
POLISH.  Doz 

O-Cedar,  4  oz.  bottles   $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

Liqiud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid   veneer,  quarts   8  40 

Tandem  n-.etal  polish  paste.  6  CO 
Axoline    brass    cleaner,    100 

in    pkg 0  50 

R 

RAZORS.  Per   doz. 

Boker's    King    Cutter    14  50 

Henckel's     7  50     20  00 

Gillette   Safety,  each    3  75 

Star  Safety  Razor,  33%  per  oen-\ 

Edelweiss    17  50 

Ever-Ready,    doz 9  00 

Ern   Razors    6  00  to  IS  00 

Ern  Junior  Razor   14  50 

REELS,    HOSE. 

Plain   wood,   each    0  75 

Plain  wood,  with  drum,  ea.    0  95 

Metal     1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs.  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs.  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets.  >',- 
lb.  packages,  lc  per  lb.;  %-lr>. 
pksrs..  2c  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred   felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt  (16  oz.)    2  16 

Per   roll 

2  ply    R.R 0  75 

3  ply  R.R 0  'IP 

?  nlv  R.R.,  complete  in  roll  1  15 
3  ply  R.R.,  complete  in  roll  1  35 
Samson.   1-ply,   roll    ........  1  45 

Samson.  2-ply,  roll   1  !>0 

Sanson.  3-plv.  roll   2  30 

Amatite  roofinar.  Der  sq.  . .  2  70 
Ready  2  ply.  Shield,  per  roll  0  75 
R^ndv  3  nlv.  Shield,  ner  roll  0  c5 
Tarred   210   roofing-  felt. 

Tirrerl    roofing    felt,    cwt 2  10 

Onmno  certainteed.  1  ply....  1  25 
Comno  oertninfppd.  2  plv....  1  55 
Comno  certainteed,  3  ply....  1  85 

rope.  r,b. 

Pure   Manila    basis    14 

British   Manila   basis   11 

African     hemn     basis     11 

^otton  rope,  3-16  and  larger  21 

Sisnl  basis   9% 

double  lath  yarn   basis   . . .  914 


Single    lath    yarn    basis    . . .     S^ 

Russian  "deep  sea  line  basis  20 

Russian  tarred  ratline  basis  17 
Russian     tarred     bolt     rope 

basis    18 

Jute  rope  basis    12l/2 

Italian  rope  b:isis   24 

Basis   (%"  dia.   and  larger). 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  id 

3  ply,  40  ft 0  bO 

3  ply,  48  ft 0  '.. 

3  plv,  60  ft 0  90 

3  ply,  72  ft 1  OS 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  45 

6  ply,  72  ft 1  75 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Ribone's.      Per  doz 

No.  1375—2  ft (51)..  1  SO 

No.    1101—2   ft (52) . .  3  90 

1.  1107—2  ft (7)..  3  60 

No.    1106—2    ft,    ...(53%)..  4  10 

No.    1375^-3    ft.    ...(6C%)..  2  50 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.   1190— With  level   8  85. 

No.     1493 — Brass     blacks'hs  1  70 

No.     1494— Brass     blacks'hs  2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

Disston's   Hand,    net   prices,   new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per    cent. 
Spear  &  Jackson,  40  per  cent. 

SCALES, 

Imperial    standard    30'/. 

Champion   Even   Balance    ....45% 

Champion  Union    60% 

Champion    Platform    45% 

Gurney  Standard   80% 

Union  Scale    50% 

Union   Even    Balance    50',; 

Net  prices  on  Champion  scales 
are  as  follow*: 

Champion,  4-lb.,  $2.75,  plus  30<- 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping : 
Champion  24-lb.,  $5.50,  plus  50i 
for  stamping;  Champion  600-lb.. 
$15.40.  plus  $1  for  stamping; 
Champion  1200-lb..  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,   plus  $1  for  stamping 

SAP  SPOUTS.  Per  1,0011 

Bronzed      cast     iron      with 

hooks    S  00 

Eureka,  tinned  steel,  hooks    8  00 

SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  T> 

L.  Handle   3  25 

SCREWS    (MACHINE). 

Flat  head,  iron  and  brass,  35 
per  cent.  Fillister  bead,  iron, 
30;  brass,  25  per  cent. 

SCREWS.  Per  cent. 

Wood,   F.   H.„   bright,  85,   10,  7%, 

10,  5  per  cent. 
Wood.    R.H.,    bright,   SO,    10,    7%, 

10,  5  per  cent. 
O.H.,    bright,   80.    10.   7%,    10   p .'•. 

5  per  cent,  off  list. 
Wood,    F.H.,   brass..   75  10  7%  10 
Wood,   R.H.,   brass..  70  10  7%  JO 
Wood.    F.H.„    bronze.  70  10  5      10 
Wood,    R.H.,   bronze.  65  10  5      10 

Drive  screws    65  10  5      10 

Set     case      hardened  60  10 

Square  cap   , 50  and  05 

hexagon    cap    45 

Bench,    wood,    per    doz.    ...$5  t<1 

Bench,  iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  SO 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE    SNATHS. 

No.  1,  per  doz $  S  40 

Vo.   2,   per   doz 7  70 

No,  3,    per   doz 7  3-i 

Brush,   per  doz 8  40 

No.    20,    per    doz 8  75 

STONES. 

Western    Red    Find    (3    doz. 

to    box),    per    box    ,  0  6" 

Diamond,  per  box  1  00 

Ouincbog,   per   box    1  50 

Eiglish,  round   (25  to  box), 

per   nox    2  00 

Emery,    per    doz 0  8."> 

Carborundum,   per   doz.    ...  2  25 
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"THE  BEST  OF  ALL"   Three  Big  Leaders 

MOORE'S    Prepared    Paints.      The    Pure    Linseed    Oil    Paint. 

MURESCO,  puts  sunshine  on  your  ceilings  and  walls.    Seventeen 
tints  and  colors. 

SANI-FLAT,  for  all  classes  of  Interior  Work.     More  than  a  wall 
paint,  washable  and  artistic. 

MADE  IN  CANADA. 
Benjamin  Moore  Company,  Ltd.,  4  Lloyd  St.,  West  Toronto,  Canada 


RED 


s 


BRAND 

WINDOW 

GLASS 


***     ■  ^**sI?!H? 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 

BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

>    Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop  Wringer  Co.,  Fultonville,  N.Y. 


January  2,  1915. 


HARDWARE    AND    METAL 


SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge 2  50        2  55 

12  gauge 2  55        2  60 

14  gauge 2  35        2  35 

16  gauge 2  40        2  40 

lb- 20    gauge     ...     2  45        2  50 
22-24    gauge     ...     2  50        2  55 

26   gauge    2  60        2  65 

28   gauge   2  70        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  oft. 

22  gauge,  per  square  6  75 

24  gauge,  per  square  5  50 

26  gauge,  per  square 4  25 

28  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Fleur-  Gorbais 
gauge  Head  de-Lis  best  best 
16-20  . .  3  80  3  45  3  80 

22-24  . .  3  85  3  55  3  85 

26         . .  4  10  3  90  4  10 

28        . .  4  35  4  10  4  35 

■Colborne  Crown  —  16-20  gauge, 
$3.j60;      22-24     gauge,     $3.65;      26 
gauge,   $3.90;   28  gauge,   $4.16. 
Apollo   Brand.     Montreal  Toronto 

14  gauge    2  05 

16  gauge    2  95 

18-20  gauge    3  10 

22-24   gauge    3  45        3  20 

26   gauge    3  70        3  55 

28  gauge    4  05        3  70 

10%  oz„ 4  25         3  90 

^HELLERS,  CORN. 

Black    Hawk,    doz IS  00 

Plymouth  Rock,  doz 8  50 

SHOVELS    ANI>    SPADES. 

1st  2nd  4th 

Shovels    60    55  and  2%     45' 

Socket   sc'ps.  50  and  5         45  and  5 

nr    scoops  50 
Drain,     tools  60    60 

Scoops     50  and  5        45  and  5 

Hollow  backs 
and  sand.  60  45 

Riveted    back    scoops,    1st,    2nd 
and  3rd   grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SIFTERS,    ASH. 

Wood  sifters,   doz $   I   To 

Rocker,  No.  1,  each   3  60 

Rocker,  No.  3,  each    2  50 

Banner,  each    1  70 

SINKS. 

Cast    iron,    16x24,    $1.10;    18x3(>. 
$1.50;   20x36,  $2.25. 

Plat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;   18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  21        0  26 

Wire  solder,  lb.  . .     0  24        Q  26 
Bar  half-and-half..  0  22        0  22 
SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
SOLDER     WIPING. 

Acme   0  18 

Commercial    0  19  */» 

Easy    0  19% 

Star  Extra arthdora 

Strictly  standard  wiping  0  23 
*PELTER. 

Foreign,  per  100  lbs.  6  50    6  00 
STAPLES. 

Poultry    netting,    100   lbs 6  70 

Bed,   100  lbs.,    No.   14    6  75 

Blind,     per    lb 6  12 

Bright    Fence,    100    lb.    kegs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed    fence,    100-lb.    kegs  2  85 
Galv'zd    fence,    25    lb.    boxes  3  10 
Cooper's    staples.    45    p.c. 
Bright  spear   point,  75  p.c. 
SWEEPERS,  CARPET.     Bisseli'3 
Univ.  japd.,  eyco   bearing..   24  00 
Univ.   N.I'.,  cyco  bearing...   27  00 
Grand    Rapid,    Japd.,    ball- 
bearing       26  00 

Grand    Rapid.    N.P.,      ball- 
bearing     29  00 

Princess   N.P..   ball-bearing  30  00 

fe,    ball-bearing    34  00 

Am.   Queen   N.P„   ball-bear.,  32  00 

Parlor    35  00 

«WINGS. 

Baby.  2-passenger,  each  ..  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each    5  50 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without   awning,  each    ....   12  50 
TACKS.   BRADS,  ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  S5  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10: 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk,  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks.  87%:  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  SO  and 
10. 

TAPES — Lufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  8."i 
Ass  skin,  No.  714,  66  ft.,  doz.  A  4<) 
Linen,  No.  404,  66  ft.,,  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea.  1  40 
Rival  steel,  No.  263,  50  ft,  ea.  2  90 
Rival  steel,  No.  266,  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Rabone's. 
Tape   Lines,   linen,    No.   2601 

x50.   each    $1  00 

Metallic.   No.   4011x50,  ea 1  35 

Metallic,   No.   4011x66,  ea 1  55 

Steel.   No.   2891x50,   ea 2  70 

Stool.    No.   4161x50,   ea 3  00 

Steel.  No.,  4161x50,  ea 5  15 

THERMOMETERS. 

Till   oa<o  and   dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Tainted   wall  ties,   per  1,000.  5  00 
TIES.    COW. 

McKinnon,  40%  discount. 

Greenings,   40%   discount. 
TIN.  Montreal  Toronto 

Tin,  per  lb 35-37         35-36 

TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain,  70  and  5%. 

Re-tinned,  72  and   5%. 
TOOLS,    HARVEST. 

Samson,    47%%;    ord.,    50%.. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor,   70%. 

Oneida   Jump,   65%. 
TRESTLES. 

5  ft.,  each. $1.50     14  ft.,  each. $4.20 

R  ft.,  each.  2.00      16  ft.,  each.  4.80 

10  ft.,,  each.  2.50     18ft.,  each.  5.40 

12  ft.,  each.   3.00     20  ft.,  each.  6.00 

TROWELS. 

Disston's.  10%. 
TWINE    (Binder). 

650  ft,  per  lb 0  13V, 

COO  ft,  per  lb OH 

550  ft.,  per  lb 0  09% 

."00  ft.,  per  lb 0  09% 

5  ton  lots,  %e  per  lb.,  allowance. 
10  ton  lots,   %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-ply    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft.,  1%  in.   ...   10  45        9  75 

100  ft.,  2  In 9  60        8  25 

100  ft.,  2%  in 10  25 

100  ft.,  2%  in.    ...   12  25      10  65 

100  ft.,  3  in 13  30      11  00 

100  ft.,  3%  in.   ...  15  55      13  00 

100  ft.,  4  in 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.   11.   doz.,  net   12  00 

No.  22.  doz.,  net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.  1.  doz 6  83 

No.  2,  doz 7  43 

No.  3,   doz 8  48 


Per  nest. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.  1,   per   doz 9  00 

No.   2,   per   doz 8  00 

No.    3    per    doz 7  00 

V 

VALVES,    ETC. 

Ground    work,  55%. 

Stand,   compr..  work,   65%. 

High-grade    compr.    work,    55%. 

Cushion  work,  55%. 

Fuller  work,  70%;  No.  0,  70. 
10%,  and  1  and  2  basin  cocks, 
70%. 

Flatway  stop  and  stop  and  waste 
cocks,  60,  10%;  roundway,  60 
and   5%. 

J.  M.  T.  Globe,  Angle  and  Check 
Valves,  50%;  Standard,  60%. 

J  M.  T.  Radiator  Valves,  55%; 
Standard,  60;  patent  quick- 
opening  valves,  70  and  10%. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pitts,    30   and   5%. 
Foundry   goods,   hollow   ware,   40 

and  5%. 
WARE.    ENAMELED. 

White    ware,   75%. 

Canada,    Diamond,    Premier,   50 
and    10%. 

Pearl,     Imperial     and     Colonial 
steel,  60  and  10%. 

Star  decorated   steel,  33%%. 

Hollow  ware,   tinned  steel,  40% 
off. 

Enamelled  street   signs,  50%. 

WARE,   TIN,   PIECED. 

Discount,    35%. 

10-qf.  flaring  sap  buckets,  35%,, 

6.    10   and    14-qt.    flaring    pails, 
35%. 

Copper  bottom   tea    kettles  and 
boilers,  35%. 

Coal   hods.   35%. 

Boiler    and    tea    kettle    pits,    30 
and   ."%. 
WARE,    STAMPED. 

Plain,    72%    and   5. 

Retinned,    72%    and    5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS,   IRON., 

Full   box,  45  per  cent,   smaller. 

Full  box,  45  p.c.  smaller  lots, 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  lc  lb. ;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt   ...l%c  ft. 

Wide  wood  and  felt   2%c  ft. 

All  felt  Frost  King   ...$4.40  doz 

WEIGHTS,    SASH. 

Sectional,  1  lb.,   per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30   lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse.  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21  00 

Garden   steel  wheel,  doz.   ...32  40 

Light  garden,   per   doz 22  4*0 

Heavy  garden.  L-side   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES, 

Tubular   steel,   28    ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  ins 1  25 

Tubular      steel      neckyokes, 

36  inches   1  25 

Tubular     steel     doubletrees, 

40  inches   0  95 

Tubular    steel     lumbermans, 

44    inches    0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.,  15. 
$4.50;  in  lengths  6  inches  to  11 
inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c   per  lb.  to  the  above. 


WIRE.   CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  l'i, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  18,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40; 
No.  15,  $2.50  f.o.b..  Montreal,  To 
ronto,   Hamilton   and   London. 

WIRE,   SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra ;  No.  13  gauge,  30c  extra ; 
No.  14  gauge,  40c  extra;  No.,  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire.  $1.25: 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-ib.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75e: 
in    %-lb.   hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.55  per  100  sq.  ft.;  in  50-ft. 
rolls,  $1.60  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,    8c    sq.    ft. 
WIRE   (FENCE).  Per  cwt. 

Barb    2  35 

No.  9.  coil  spring   2  25 

No.,  9,  plain  galvanized  ...  2  15 
No.  12,  plain  galvanized  . .  2  30 
No.   13,   plain   galvanized   . .     2  40 

O.  &  A.,  No  10  2  311 

O.  &  A.,  No.  11  2  42 

O.   &  A.,  No.   12 2  50 

F.O.B.,    Montreal,   Toronto, 
Hamilton   and   London. 
WIRE    ROPE. 

Galvanized.  1st  grade,  6  strands 
24  wires,   %,  $5;  1  Inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  inch,  $15.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt. 

Single  Loop,  No.  14  $3  00 

Single  Loop,  No.  15 3  15 

Single    Loop,    No.    16    3  30 

WRINGERS— Less    20    p.c. 

Royal  Canadian  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cvcle,   11   inch    64  00 

Trojan,  12   inch    100  00 

Favorite,    511E     57  75 

Unexcelled  1041E  72  00 

Challenge    311E     48  75 

Gem.  141   47  25 

Sunlight  111   42  00 

Ottawa,   341E    54  00 

Empire,  11  in 50  50 

Superior,  11  in 45  25 

Majestic,   11  in 47  25 

Perfect,  11  in 52  75 

Bicycle,  11  In 56  25 

Wrenches,  Trimo,  65  per  cent  off 
list. 

WRINGERS,  MOP. 

White,  No.  2,  each   $  1  15 

White,  No.  3,  each   1  36 

White,  No.  1.  each   1  55 

ZINC    (SHEET). 

5  cwt.  casks  875  800 

Part   cask    026  825 
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Stones  Which  Outsell  the  Mail  Order  Man 

Competition  is  mighty  close  nowadays.  You  know  that!  Every  dealer  needs 
to  watch  that  he  stocks  only  goods  which  give  absolute  satisfaction  as  long  as 
they  are  used.  Stock  quality!  Talk  quality!  Show  your  customers  the  advan- 
tage of  buying  guaranteed  merchandise  of  known  reputation,  right  at  home. 
That's  the  way  we  sell 

Cleveland  Grindstones 

Sold  only  to  Hardware  and  Implement  Dealers 

Here  are  the  only  genuine  Berea  stones — the  acknowledged 
world-standard  grindstone  rock.  Every  one  personally 
selected  for  proper  grit  by  experts  of  50  years'  experience. 
Every  one  guaranteed  to  wear  evenly  and  smoothly.  Pair 
priced  to  the  dealer,  allowing  a  good  profit.  Delivered  to 
you  by  a  nearby  jobber.  We  make  it  easy  for  you  to  sell 
Cleveland  Grindstones,  and  keep  your  home  trade.  We  tell 
how  in  a  mighty  strong  book — 

"How  (o  Keep 
Mail  Orders  at  Home" 

— the    livest,    most    helpful    piece    of    printed    matter    ever    issued 
for   hardware   and    implement   dealers.     Ask   for   a   copy,    and    we 
one  to  you— FREE. 

THE  CLEVELAND   STONE  CO. 

Leader-News  Bldg..  Cleveland.   O. 


STERLING 

Ball-bearing  with  steel  tubular 
frame.  Rigid  and  strong.  Genu- 
ine Berea  or  Huron  stone. 
Shipped  knocked  down  and 
crated.     Only   one  bolt  to  set. 


SIMONDS  SAWS 


Satisfaction    for    the 
Carpenter. 

Profit  for  the 
Dealer. 

Send  for  Catalog. 


"Vvu'VWvto/^w 


SIMONDS  CANADA  SAW  CO.,  LIMITED  Montreal,  st.  john,  Vancouver 


Requires  No   Painting 

Amatite  costs  little  in  the  first 
place  and  nothing  thereafter,  as  it 
needs  no  painting. 

*"*X1^1  EOT  T4         ^ou  k11^  ^  *n  r°Us  an(i  kiy  ^  with 
r\%J\jfli]y^\]'   vel7  little  trouble,  and  then  it  won't 

bother  you  for  years. 
Amatite  is  the  most  economical  and  serviceable  ready  roofing  made. 

Send  for  free  sample. 

THE  PATERSON   MANUFACTURING  COMPANY,  LIMITED 


Montreal  Toronto  Winnipeg  Vancouver         St.  John,  N.  B. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

u  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIOJCID. 

Bronzing   liquid,   No.   1    ..fl  75 

Banana    oil,   gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.   ..$14  70 
Weighted,   20   lbs.,   doz.    ...  19  90 

COATING. 

Cement  Coating   $2  55    $3  CO 

COLORS   (DRY).  Per  lb. 

Raw  Umber  100  lb.  keg..  O  09 
Burnt  Umber,  100  lb.  kegs  0  Oil 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k.,  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden  ocbre,  100  lb.  kegs  0  03% 

•  bite  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01  % 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red   oxide,   bbls.  0  02 
Super    magnetic   red    0  02% 

COLORS   IN   OIL. 

Venetian     red     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure   0  23 

Golden  ochre,  pure 0  14 

French  ochre,  pure 0  12 

Chrome   green,    pure    0  11 

French     permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb.,;   pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMELS. 

Per  gallon   in   quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &   C.  Co 1  SO 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Linduro  ...  4  20 
FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 1  65 

GLUE.  Per  lb. 

French   medal    0  15 

English   common   sheet....   0  10 

English    prima    0  17 

White   pigsfoot    0  21 

Perfection   amber,   ground, 

No.    1230    0  13 

Cake,    bone,   112-lb.    bags..  0  10 

Hide,    112-lb.    bags    0  15 

Gelatine,  112-lb.   bags    0  20 

Ground  glues,  112-lb.  bags — 

No.  1 0  11 

Extra    0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26     $6  50 

26  to  40  7  00 

41  to  50  7  40 

51  to  00 8  00 

61  to  70 8  75 

71  to  80 9  50 

81  to  85 10  50 

86  to  90  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26    to    40 10  00 


41    to    50    11  70 

51    to    60    12  00 

61    vo    70    12  75 

71    to    80    13  85 

81    to    85    17  50 

86    to    90    18  85 

91    to    95    19  20 

96  to  100   22  75 

101  to  105 32  00 

100  to  110  36  00 

Discount  on  16  oz.  glass  20  per 

cent.;  discount  on  double  dia- 
mond, 20  per  cent.;  cut  sizes,  20 
per  cent. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star    Diamond 

Up  to     25 $  6.50        $  S..60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60   S.00  12.00 

61  to     70   8.75  14.00 

71  to     80   9.50  15.00 

81  to     85   10.50  18.00 

S6  to     90 20.50 

91   to     95   22.00 

96  to     95   25.00 

101  to  105    32.00 

106   ti.   110    36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads. 30%  ;  carloads,  open  price 
when  imported. 

CLASS,   PLATE. 

Montreal : 

Country  discount,  35  and  5  per 
cent .   i  IT  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto  : 

Country  discount,  40%  off  list 
delivered. 

Pity,  42%  off  list. 

LEAD. 

(White  Ground  in   Oil.) 
Prices    per    100   lbs.    in    ton    lots. 
Montreal  Toronto 

Elephant   Genuine    $8  75  $8  90 

"Anchor,"  pure   S  45    8  GO 

Green    Seal    8  45    8  CO 

Brandram's   B.B.    Gen- 
uine      9  45    9  GO 

C.P.  Co.  decorat's  pu.  8  45  8  60 
Crown     and     Anchor, 

pure    8  65    8  80 

Di r'or'a  Pure  (Wpg)   8  CO 

Moore's     Pure     White 

Lead    8  45     8  60 

Painter's  Perfect   7  95    S  10 

Ramsay's  Pure  Lead..  8  45  8  60 
Ramsay's  Exterior   ...  8  15    8  30 

Tiger  Pure   S  45    8  60 

"Tames    Genuine"    ...10  00    10  15 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less  than   ton   lots,   20c   per  cwt. 
higher. 

l.KAI)    (RED    DRY). 
Genuine,      560-pound 

casks,   per   cwt 8  00        6  38 

Genuine,      100-pound 

kegs,  per  cwt 8  25        6  75 

No.   1   casks,   per  100 

lbs 7  75        6  25 

Less   quantity    8  50 

LEAD.    ARSENATE    OF. 

1  lb.   pkgs.,   100  lb.   lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...  15  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 

100  lb.  pkgs.,  per  100  lbs...  9  75 

200  lb.  kegs,   per   100  lbs...  9  60 

300  lb.   pkgs.,  per  100  lbs...  9  50 

COO  lb.  casks,  per  100  lbs...  9  00 

MURESCO. 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

Montreal  Toronto 
Single  bbls. ...See  weekly  report 
3  to  5  bbls.... See  weekly  report 
6  to  9  bbls. ..  .See  weekly   report 


LINSEED,    BOILED. 

Single  bbls See  weekly  report 

3  to  5  bbls.... See  weekly  report 

0  to  9  bbls See  weekly  report 

TAINTS    (PREPARED). 

Per  gallon 

In  qt.  tins. 
Sherwin  -  Williams     paints, 

base    2  00 

Canada    Paint   Co.'s   pure...  2  00 

Elephant   and   Prism 1  £0 

Benj.    Moore   Co.'s 

"Egyptian"    Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Bran  dram -Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts....  1  SO 

Ramsay's   paints,   pure    ....  ISO 

Ramsay's    paints.    Thistle..  1  GO 

Martin -Sen  our,   100%   pure.  2  00 

Senour's   floor   paints    160 

Jamieson's   Crown   and   An- 

chor  brand   1  d0 

Stephens'        House        Paint 

(Winnipeg)    190 

Stephens'         Floor        Paint 

I  Winnipeg)    1  75 

Silkstone  Wall  Color 2  00 

PARIS,   PLASTER. 

Per  bbl 2  25 

PARIS   WHITE. 

In     Mils 0  90 

PIGMENTS. 

Orange    Mineral,   casks...     0  08% 
Orange      Mineral.      100-lb. 
kegs    0  0S% 

PRIMER.  Gal. 

Luxeberry   Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.   cans    $0  18 

2  lb.   cans    0  18 

."">  Hi.   cans 0  17 

10  lb.,  cans 0  16 

25  lb.   cans    0  12 

100  lb.    kegs    0  11 

';.    barrels    0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,    in    casks    2  30        2  40 

Bulk.   100-lb.   drums.   2  50        2  CO 

Bulk,   25-lb.   drums..   2  60        2  70 

Bladders,   in   bbls.    .  .   2  80        2  90 

Pure   Putty,   60c   cwt.   advance. 

SHELLAC. 

Gum,     25c     lb.;     finest     orange, 
30c   lb. 

TAR    (PINE   TAR). 

Half  pint  tins,   per  doz.   ...     0  60 
Pint  tins,   per  doz 1  10 

PAINT  AND   VARNISH. 
REMOVER. 

"  ixite.  1  gal.  cans   2  10 

Cumoff  2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See  weekly   report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  -         Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,   B.B $3  00 

STAINS.  Gal. 

Oil,    &    Spirit,    Berry    Bros.,. $2.50 
Water   Stains,  Berry   Bros.  1.25 

Berrycraft  stain  finish  3  00 

Shingletint,  5  gal.  cans   ...   1.15 
VARNISHES. 

Per   gal.   cans 

Liquid   Granite   $3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light     3  00 

T  uxeberry,   white    5  00 

Luxeberry,    spar    4  50 


Luxeberry,     exterior     

Dugloss   finish    ' 

Carriage,   No.   1 .!!! 

Ex  cello   

Uar-Not     

Elastic   Oak    ', 

Light   oil   finish    

Gold   sized    japan    ' 

Baking   black  japan    .',', 

No.   1    black  japan    

Crystal    Damar    

No.  1  Damar 

Oilcloth .!! 

House  painters'  white  jap  !  ] 

E'lastilite    varnish     

(.'opaline    varnish    

Graniiine   floor   finish    .. 

Jamieson's   floor   enamel    ... 

Sherwin-Williams'  KOPAL 
varnish   

''"laila  Paint  Co.'s  SUN  ' 
varnish   

"Flint-Lac,"   coach    .. 

B.  H.  Ltd.,  "Gold  Medal,"' 
cases    

Dependon   Lt.   H„  Oil  Finish 

Everlastic  Floor   

Elastica   exterior   finish    

'•'lattine    floor    finish     

Stovepipe  varnish,  %  pints, 
gross    

Pure    white    shellac    varnish 

Pure  orange  shellac  var- 
nish      

No.  l  orange  shellac  var- 
nish     

Kyanize  floor  finish    ........ 

Kyanize   cabinet   rubbing    .. 

Kyanize  spa   

Kyanize  stains    

WATER  PAINTS. 

ODalite,  300  lb.  bbls 

Opalite,  100  lb.  kegs  

1   gal.    package,    per   pkge. 
%    gal.    package,    per    pkg. 

WASTE    (POLISHING). 

Cream    

White 


5  00 

3  00 

1  50 

2  00 
2  70 
1  50 

1  35 

2  00 

1  35 

0  95 

2  50 
2  25 

1  50 

1  95 

2  25 
2  25 
2  25 

1  75 

2  50 

2  25 
1  30 

1  80 

1  55 

2  30 

4  25 

3  00 


9  00 
2  00 


1  90 

1  75 

3  25 
S  25 

4  25 
3  25 


0  07 
0  07i 
0  45 
0  25 


0  13 
0  11- 


WASTE    (WHITE). 

XXX  extra   

X  Grand 

XLCR    

X    Empire    

X    Press    


WASTE   (COLORED). 

Fancy    

Lion   

Standard    

Populir 

Keen 


0  11 
0  10H 
O  09% 
0  08% 
0  07% 


o  o<-% 

0  07 
0  06  Vi 
0  05% 
0  05 


WASTE    (PACKING). 

Arrow    0  15 

Anchor    o  06 

Anvil    o  07V. 

Axle     0  0!) 

WASHED    WIPERS. 

Select  white 0  08 

Light    colored     0  06% 

Dark  colored   0  05 


WAX. 


Per    lb. 


Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..038 
Old  English  Floor  Wax  .  O  38 
Cooke    &    Boulton's    Floor    .. 

Wax 0  30 

Ronuk  Floor  Wax.  lb.  ...  0  3S 
Berry  Bros 0  45 

WHITING. 

Plain,  in   bbls.    '.-, 1  00 

Gilders,-,   bolted,   in   bbls.    ...   1  20 

ZINC     (DRY). 

Extra   Red   Seal,  V.M. 

ZINC   IN    OIL. 

Pure,  in  25-lb.  irons  0  iO 

No.  1.  'n  25-lb.  irons   0  07 

No.  2,   m   25-lb.  irons    0  05% 

Pure  in   Darmar   Varnish.  0  19% 
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. gggggs .1..1, 1 1  1 1. 1.. i 

Wrought  and  Steel  Plate 


ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


PLAIN 

OR 

GALVAN 

IZED 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought    Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


■...M.'.l.r 


1835— 


—1915 


The   Name  of 

CHATILLON 

has  been  a  guarantee  of  quality  to  the  trade  and 
consumer  ever  since  1835.  The  complete  line  of 
Scales  we  manufacture  gives  universal  satisfaction  to 
the  user  and  allows  a  liberal  margin  of  profit  to  the 
dealer. 

Twenty-five  years  ago  we  became  interested  In 
Foster  Bros.'  brand  of  Butcher  Knives  and  cutlery. 
To-day  this  line  enjoys  a  world-wide  sale.  You  will 
find  that  it  is  just  as  easy  and  profitable  to  handle  this 
cutlery  as  it  is  to  sell  our  Scales. 

Our  products  are  the  results  of  years  of  experience. 
Only  the  best  materials  for  their  particular, purposes 
are  used  throughout.  'Our  own  skilled  workmen  are 
experienced  in  the  manufacture  of  our  products,  and 
we  continually  strive  to  maintain  a  high  standard  of 
quality. 

JOHrtcHAfiLLONsSONS 

85  Cliff  St.  -  New  York  City 

Write  for  complete  Illustrated  catalogue  of 
Spring  Scales  and  Butchers'  Cutlery 


Luxeberry 
While7 
Enamel 


WASHABLE 

NpN;- POROUS 

GLRII-PROOr- 

BEAUTirUL 

;  D  U  R  A  B  LC 

THE  [WHITEST 
WHITE  ENAMEL 


These  Books  Are 
For  Your  Trade 

To  help  our  dealers  in 
talking  to  their  customers 
about  two  well-known 

Berry  Brothers 
Varnishes 

we  have  issued  these  booklets. 
They  are  filled  from  cover  to  cover 
with  good  varnish  information  — 
facts  that  every  one  of  your  cus- 
tomers should  know. 

These  booklets  are,  however,  only 
one  of  the  many  means  we  employ 
to  assist  our  dealers. 

Write  Berry  Brothers  now  for  your  spring 
supply  of  "dealer  helps."  Put  in  a  "Berry" 
window  or  two  and  watch  your  varnish 
sales  materially  increase.  Get  ready  for 
the  spring  trade  in  your  town. 

RERRY  BROTHERC 

*-W>rld*s  Lar£es£\fernish  Makers  »^ 

Established  1858 

Walkerville,  Ont. 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  00 

ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
ll%c    Per    lb.;    clip    born,    12%c. 

l  (iKK    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,   70  and    10   per  cent. 

AXES. 

H.  B..  1  lb.,  $6.25  per  doz.;  1% 
lb.,  $0.65;  2  lb.,  $0.00;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3%  and 
4  lb.,  $S;  H.  B.  Handled  Axes, 
2  lb  ,  $S;  2%  lb..  $9.50;  3  lb.,  3% 
lb  and  4  lb.  $10;  Black  Prince 
Axes  unbundled,  $8.00;  Black 
Prince  axes,  bandied,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes.  0  to  7%  lb..  $28  per  doz;  7% 
to  0  lb..  $30.S0. 
BARS,    (ROW. 

S4  per  1O0  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4  25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brittain 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 00   p.C.   off  the   list. 
Leather. 

Agricultural  leather  belting. 
06  2-3    per    cent,    off    the    list. 

No.  1,  60  2-3  per  cent,  off  list. 

Standard,  00  per  cent,  off  list. 

The  "double"  list  is  just  twice 
the    price   of  "single". 

BELT     LACING. 

In    sides,    tanned,    $1     per    lb.; 
cut,  $1.10  per  lb.:   rawhide,  sides 
95c;  cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent.  ;  wood.  60 
per  cent. 

'Steel,  50  per  cent.;  wood,  60  per 
cent. 

Wood,   tackle,   common,   60  per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60%; 
7-10  and  larger,  50%:  machine, 
%  and  under,  60%  ;  7-16  and  over, 
50% ;  machine  set  screws,  65%  ; 
plough  bolts,  45%  ;  nuts,  small 
lots.  2c  off;  case  lots.  $2.75  off; 
stove  bolts,  77%%  ;  sleigh  shoe 
bolts  to  %,  50%:  7-10  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  57%  to  SSe  per  roll, 
according  to  quality;  plain,  45 
to  72c;  tarred,  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,      65 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-10  in.,  $10.00;  14,  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16,  $4.75: 
"..  $4.50:  9-10,  $4.50;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  6%e. ;  %, 
5%o;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0.    $5.13;      No.    1, 
$5.13:    No.   2,   $5.70:    No.   3,   $6.27; 
No.  4,  $7.41  each. 
CLEVISES,    MALL. 

7%o  per  lb. 
COPPER. 

Sheet  and  plannished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper.  10-24  n\,  26c:  27y2c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50;  Imperial,  60;  Pre- 
mier. 50:  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.   off. 
FILES. 

American,  70  and  12%%. 

Nicholson's,  65%., 


FIXTURES. 

Stall   hollow   bar,   No..  3,  $1. 
GALVANIZED   WARE. 

37%  per  cent. 
OASOLINE. 

Painters'   naptha,  bbls.,  21c  per 
gal.:    $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  8  00 

26   to  40   6  50  9  00 

41   to  50    7  00  10  25 

51   to   60   7  50  11  00 

61  to  70   8  00  11  75 

GLASSS    (Plate). 

35%   off   f.o.b.     Regina,     Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

.Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap.  C0%. 

Corrugated  strap,  in  bulk,  4,  5, 
(I.  s.  10  and  12,  SOc,  $1.08,  $1.40. 
$2.25.  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and     12.     SOc,     $1.08.     $1.40,     $2.25, 
$3.40  and   $5.20. 
HORSESHOES. 

Iron,    No.    0    to    1,    $4.90;    No.    2 

and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$535;  No.  2  and  larger.  $5.10: 
featherweight,  $0.50. 
.IACKSCREWS. 

60  per  cent,   off  list. 
KNOBS. 

Door.    307.    $1.20. 
IRON    BAND. 

P..   in..  $2.85;   1%,  $2.85;   1   in.. 
$2.90". 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%   <>■/..  or  28  Eug.  4  75        5  10 
28   Am.    or   20   Eng.  4  50         4  85 
20  Am.  or  26  spec'l  4  25        4  60 
24   Am.   and    Eng...    4  10         4  45 
22  Am.  and  Eng.  . .   4  10        4  45 
IS  &  20  Am.  &  Eng..  4  00        4  30 
Hi  Am.   and   Eng...  3  85         4  15 
IRONS,    SAD. 

Common   Sad    Irons,  8  lbs.  and 
6c  per  lb. ;  4  lbs.,  7%c  per  lb. 
Mrs.    Pott's    No.   55,    set    ....   0  95 
Mrs.    Pott's    No.    50,    set    ...100 
Asbestos  Sad   Irons. 

No.   100,  set    1  SO 

No.  70,   set    1  1.5 

Mrs.    Pott's    common    sad     in  >'. 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.    2.    plain    7  25 

No.  20,   X-ray    11  00 

No.  22,  Dash-board   9  75 

Trulito  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil;  less  coil,  $8  cwt. 
LEAD    WASTE. 

$8  to  $S.50  per  cwt. 
LINSEED    OIL. 

Raw,  per  gal.,  66c :  boiled,  per 
gal.,  69c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  can  , 
etc. 
LOCKS. 

Peterboro  and  fittings.  45  p.c. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.   Port  William,  $2.40 
base;  Winnipeg,  $2.S0  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS.    HORSE. 

Cape  well,  10  and  5  off  list. 
NETTING. 

Poultry,   50   per   cent. 
NUTS. 

Square     and     hex.,     small     lots, 
f.o.b..  $2  off:  ease,  $2.75  off. 
OIL  CANS.  Gal. 

Tin  vanized 
%  gal.,  dome  top.... $2  10      $3  04 

1  gal.,   dome   top....   2  55         3  42 

2  gal.)   dome   top 3  97        4  55 

3  gal.,    dome    top.... 5  10        7  35 
5    gal.,    dome    top 6  34        S  25 


OILS. 

Silver  Star  oil,  18y2c.  gal.; 
Ko.valite  oil,  10c.  gal.;  Palacine 
oil,  isy2c.  gal.;  Capital  Cylinder, 
SOc  gal.;  Standard  gas  engine 
oil,  4.1c;  Polarine  oil,  60c  gal.: 
Prairie  Harvester  oil,  30%c  gal. 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  Vermillion,  12c;  Eng- 
lish vermillion.  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c ;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8,50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1  Hi.  pkgs.,  21%  c.  small  lots 
and  cases., 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

%  inch,  $3.50  ;%  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5;  1  Inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12;  2  inch,  $10;  2%  inch,  $25.60; 
3  inch.  $33.45. 
IRON    PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2  60;  %  inch,  $3.20;  %  iuch, 
$3.75;  1  inch,  $5.50:  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch,  $12; 
2%  inch,  $19.25;  3  inch,  $25.15; 
3%  inch,  $30.25:  4  inch,  $35.80; 
4'/-,  inch,  $42.35;  5  inch,  $49.75; 
6  inch.  $64.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
Inch,  $350;  full  polish,  6-7  inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-10, 
$3.10;  10-20,  $3.15. 

PLOW    SHARES    10c   per   lb. 

POINTS. 

Landslide    plow,    1%     x    14    in., 
$1.75   per   dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

1%-lb.    tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.;  cop- 
per. No.  S,  32c:  10.  35c;  12,  37c; 
copper  burrs.  No..  8,  44c;  10,  47c; 
12.  51i-:  copper  rivets  and  burrs. 
No.  8,  30:  10,  38c;  coppered,  No. 
8,  17s:  10,  18c. 
ROPE. 

Sisal,   10%e  base;    pure   Manila, 
15'/2e    base;    British    Manila,    12c 
base:   lath  yarn,  9%  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25:  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as    Toronto    quota- 
tions,    making    discounts    in    all 
cases    5%    less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,  brass,  75,  10,  5  per  cent.; 
coach,  60  per  cent. 
SCYTHES. 

Brush,  $8.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65:      buckshot,      $10.05;      bali, 
$10  45. 
SHEET    ZINC. 

Cask  lots,  10%c:  small  lots, 
10%c. 

SHOVELS  AND    SPADES. 

.Tones  polished,  $8.10  per  doz.; 
Fox  &  Olds,  $7.10  per  doz.; 
Scoops.  D-handled.  "Black  Cat." 
X...  3.  $7.70;  No.  4,  $8.20;  No.  5, 
$8.50:  No.  6,  $8.75:  No.  8,  $9.25; 
No.   10,   $9.80. 


SNATHS,   SCYTHE. 

Grass,   No.  2,  $7.25;   brush,   No. 
1,  $8.25. 
SOLDER. 

Per  pound,  25   to  26  cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-10. 
$4.15:    %,    $3.90;      7-16,   $3.S0;      % 
$3.75;    %,    $3.75., 
STAPLES. 

Bright    wire    per    cwt.,   $2.55  at 
Fort    William,    $2.95      Winnipeg; 
galvanized    staples,    $3.25    Winni- 
peg. 
STEEL. 

Sleigbshoe,  $2.S5  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%o  base;  square  tool  steel, 
9|4c  base;  spring,  $3.40;  machine, 
$3.75  base :  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list. 
STOVE  PIPE.        Rivet.     Paten'd 

6  in.,  per  100  ft....   9  00        9  05 

7  in.,  per  100  ft 9  50        9  75 

STOVE    PIPE    ELBOWS. 

6  inch,   per  doz 1  42 

7  inch,   per  doz 159 

8  inch,   per  doz 2  37 

TACKS. 

Carpet,   75-10  per  cent,   off   lisi 
TIES. 

Cow,  35  per  cent. 
TIN   AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  25 

20   x   28   I.X 12  25 

Terne  Plates 9-75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent.. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.   I    1  75 

Elastic   Oak    1  90 

Furniture  No.   1   1C0 

Gold  size  Japan 2  2"> 

Turps,   brown   Japan    1  00 

Crystal  Damar 2  5*) 

Oilcloth    2  25 

Granitlne  floor  finish    2  25 

Pure   white  shellac   varnish    2  20 
Pure    orange     shellac    var- 
nish         2  00 

Luminette    2W 

Best  wearing  body    5  00 

Best  gearing  varnish   4  00 

Extra  light  hard  oil   1  90 

WASHERS. 

Iron,   small    lots,   30   per   cent. ; 
full   boxes,  iron,  35  per  cent. 
WHIFFLETREE       CLIPS      AND 

RINGS,    NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
WHITE   LEAD. 

Decorators'     pure     white    lead, 
$9.40   per   cwt. 
WIRE,   BARB. 

Per  Spool  of  so  Rods  f.o.b. 

Lvman  4-point,  Fort  William. 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77: 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg. 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07:  Alberta 
2-poirt.  Fort  William,  $1.70; 
Winipeg,  $1.98;  American  spe- 
cial 2-point,  Fort  William,  $1.40: 
Winnipeg,  $1.65;  plain  twist,  per 
100  lbs.,  Fort  William,  $2.75: 
Winnipeg.  $3.15;  coil  spring,  No. 
9,  per  100  lbs.,  Fort  William, 
$2.15;  Winnipeg.  $2.55:  No.  12. 
Fort  William.  $2.25;  Winnipeg. 
$2.65;  plain  galvanized  wire.  No. 
9,  Fort  William,  $2.10:  Winnipeg. 
$2.50;  No..  12,  Fort  William,  $2.20. 
Winnipeg,  $2.60. 
WIRE    CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
SI. 60  per  hundred   sq.  feet;   in   50 
ft.  rolls.  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
S3 ,65    Winnipeg.    $3.25    Fort    Wil- 
liam. 
WIRE    (STOVEPIPE). 

IS  and   19  gauge,  5%c  per  lb. 
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HARDWARE    AND    METAL 


January  %  1915. 


FOREWORD  FOR  1915 


The  Brand  that    Always   Satifiea 


The  Brand    the    Dealer    Specifies 


Another  year's  business  has  been  completed.  You  will 
be  taking  inventories,  making  up  books  to  ascertain  the 
results  of  the  year's  work. 

For  the  coining  year  we  are  living  up  to  the  motto, 
"Business  as  Usual."  Spring  will  find  us  with  a  better 
assortment  of  goods  than  ever  —  a  more  efficient  staff  — 
improved  methods  of  handling  orders  promptly. 

Take  advantage  of  this,  use  our  Want  Books  and  Mail 
Order  Blanks,  keep  your  stock  active  and  well  assorted. 

The  catalogues  illustrated  above  show  the  help  we  gave 
our  friends,  even  in  what  was  called  a  dull  year.  Keep 
these  books  on  the  front  counter  and  make  them  earn  money 
for  you  in  securing  orders  for  lines  not  ordinarily  carried  in 
stock.  Prevent  this  business  going  to  the  Mail  Order 
Houses. 

New  catalogues  illustrating  seasonable  goods  are  now  in 
preparation,  in  addition  to  a  big  general  catalogue. 

Our  travellers  are  starting  on  their  spring  trips — let  us 
work  together  to  make  this  a  successful  year. 

MILLERMORSE  HARDWARE^? 

PII!±?the  BIG  WINNIPEG  H0u7r.LV  °S 
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January  2,  1915. 


HARDWARE     AND    METAL 


DIRECTORY  OF  MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Write  for  a  catalogue 
of  Feed  Cookers,  made  In 
all  sizes,  James  Bros. 
Foundry  Co.,  Perth,  Out. 
Western  Representative  A. 
E.  Hinds  &  Co.,  420 
Chamber  of  Commerce, 
Winnipeg,    Man. 


SPO ONERS  No  Hot  BoxeS 

_.     MACHINERY  BEARING  METAL 


PPERI 


CANADIAN  MADE. 

-*  ".   tNORLO 


100  Years  of  Peace 

Between    the    United    States   and   Canada 
WALKER'S    CORK    SCREWS 

have  been  sold  in  Canada  for  a  quarter  of  that 
time,  and  more  of  them  will  be  sold  because 
they  are  all  guaranteed  not  to  bend  or  break 
in   use. 

All  Jobbers  in  Canada  have  them  in  stock. 
Insist  on  getting  "Walkers."  Our  1914  cata- 
logue should   be  in   every  hardware  store.   Write 

us   for  it. 

ERIE  SPECIALTY  COMPANY.  Erie.  Pa.,    U.S.A. 


ilJilUifliklJJIlVi 

I  Tp^^      BEST        ^^J  m  *  1    J^ 

l^^PENNSYLVANIA  QUALITY  ^^Ja.  1   ■ 

fNo  Order  To  Small  To  Receive  Our  Bat  ^\  1    3 

Hf                                      Attention                                        \M  1 

J  ELK  FIRE  BRICK  CO.,  «.!  LIMITED    >J 

*                                HAMILTON.  CANADA                                   <t 

|  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  aftrd£tive,rnost  dur- 
able  and  most  serviceable  thetf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

otrrr  »i»imrf«  ttwn 
write  far  Catalog*  anifna  Li  A 

CBME&Ori  ml  CAMt&ELL 
pronto: 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings    of  all    Kinds 

Manufactured  by 

F>.    KYLE 

MERRICKVILLE.  INT 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pine, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


®- 


Big    Profit   and    Satisfaction 
in   Selling1 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the    ordinary    style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  Into 
a  Windmill  Pump  by 
the  addition  of  a  fiat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  fnll 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

3  Aylmer,      Ont.,     Canada 
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^LAMPBLACKS 

^ — —  ^  4  Germ/?row/?  of  y(/d//ty 
-  ...    /  Mat  gets  ti/g  bi/swess 

^•MeWn  WIICKES.MARTIN.WIICKESCO 

— ■ -""-*=^**^  135    WILLIAM    ST.NCWTOPK 


Reproduction  of| 

NEW   SEYMOUR   SHOW   CARD 

'2-in.  by  15-in.,  it,  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 
out.     A  show   card   will  be  sent  to  every  dealei 
•ending  his  business  card  with  request  to 
Henry  T.  Seymour  Shear  Co. 

Scilisi  Aieots.  WIEBUSCB  &  HILGEH,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 
Canadian  Agents 


B0LTS.RIVE1S.WIRE  4  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind     the     manufacture     of     our     lines. 


THF  NORTHERN  BOLTASCREW  cL?£,pT\N.y.0WEN  SOUND. 


ESTABLISHED  1849 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA  : 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax.  N.S. 
London,  Ont. 
Ottawa.  Ont. 
St.  John.  N.B. 


Vancouver,  B.C. 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
Winnipeg,  Man. 


Victoria.  B.C. 


Reputation  sained  by  long  years  of  vigorous, 
conscientious  and  successful  work. 


Thomas  C.  Irving, 


General  Manager 
Western    Canada 
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NICKEL 

SHOT-High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosive  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,   New   York. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   r  t 

Emery,   Black   Lead    Emery   Glass 
and   Flint   Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to  120  mesh. 
Also    Tubular    and  Washer    Points,    Earth    Augers,    Drive   Caps,    Cast  Steel   Drive   Shoes, 
Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &  Hewth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


TWO  CENTS  PER  WORD 

You  can  talk  across   the  continent  for  two    cents  per 
word  with  a  WANT  ad.  in  this  paper. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  fage  of  HARDWARE  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  .trade  throughout  Canada.      There    is    always    someone    somewhere   looking    for   just   such 


pinposition  as  you  have  to  offer.     RATES  (payable  in  advance)  : — 2c.    per   word    first   insertion,   lc.    per   word   subsequent   inser 

3,    when    Box    Number    is    required.     Each  figure  counts  as  one  word. 


tiuu,    5c.    additional    each    insertion, 


FOR  SALE 


"HARDWARE"  OLD  ESTABLISHED.  VERY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (tf) 


WANTED 


WANTED  —  HARDWARE  SALESMAN  TO 
handle  tile  Jobbing  Trade  for  a  Canadian 
Factory.  Best  of  references  must  be  furnished 
and  experience  stated.  Box  150.  Hard  ware  and 
Metal.    Toronto.  <D 

WOULD  EXCHANGE  GOOD  CITY  PROP- 
erty  bringing  in  good  revenue  for  hardware 
stock  in  Western  Ontario.  Box  151,  Hard- 
ware &    Metal. 

HARDWARE      MERCHANTS      WANTED.    — 

Safety  razor  blades,  all  makes,  sharpened. 
Durham  Duplex,  50  cents  dozen.  Gillette  35 
cents.  Single  Edge  Blades,  25  cents.  Sta  ' 
blades  or  long  razors,  25  cents  each,  less  33 
per  cent.  to  merchants.  Work  returned 
promptly.  Toronto  Keen  Edge,  63  Richmond 
West,   Toronto.  (1) 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  In- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 


MISCELLANEOUS 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalllng  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tfl 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Boom  314.   Stair  Building.  Toronto. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register   Co.,  285   Yonge   Street,  Toronto. 


JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE   TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas   Bids.  Montreal 


Sale  of  Mill  Hardwa.e,  Shelf 

Hardware,  Builders'  Supplies, 

Glass,  Etc. 


The  undersigned  has  for  sale  by  tender  a 
quantity  of  glass,  stock  sizes,  plain,  and  also 
a  quantity  of  colored  glass,  chip  glass,  etc; 
building  paper,  mastic  wallboard,  bishopric 
wallboard,  nails,  locks,  door  sets,  hinges,  files, 
screw  bolts,  and  a  fair  range  of  shelf  hard- 
ware suitable  for  a  jobber  or  a  large  retailer. 
Lists  in  any  line  or  of  the  entire  stock  will 
be  supplied  and  full  information  given  to 
bona  fide  inquiries.  The  goods  are  in  stock 
at  the  warehouse  of  The  Great  West  Iron, 
Wood  &  Chemical  Work's  Plant  at  Prince 
Albert,  and  the  price  must  be  quoted  f.o.b. 
Prince  Albert,  or  at  the  warehouse,  and  be 
for  cash  only,  or  one-half  cash,  sixty  days, 
to  approved   purchasers. 

Tenders  must  be  sent  in  plain  envelopes, 
properly  marked,  and  will  be  opened  on 
Friday,  January  8th,  at  12  noon,  at  the 
office    of   the    undersigned    in    Saskatoon. 


National  Trust    Co.,   Limited 

Liquidator 

SASKATOON,  SASK. 

JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  ana 
Fire  Insurance  Agents. 


5Vi  Toronto  Street, 
Toronto. 


52  Canada  Life  Bldg., 
Montreal. 


AN  AD  IN  THIS  PAPER  WILL 
BRING  RESULTS  AND  HELP  TO 
BUILD  UP  YOUR  BUSINESS. 


Make  Use  of  This  Page  for  all  Your  "Wants" 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following   advertisement     in     your    "Want" 

Ad.  Page times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
Town 


Province 
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HARDWARE  AND  METAL'S  ELECTRO  SERVICE— ASSORTMENT  No.  3 


93 

94 

107 

108 

129 

130 

Electros 

on  this  page  will  be 

supplied 

at  15  cents  each.     Cash  with  order 

Be  sure  and  order  by  number. 

Hardware 

and 

Metal, 

Address  all  orders  for  cuts 

143-153  University 

to 

Ave., 

Toronto, 

Canada 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is   printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheel*. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton.  „  „     _,  .. 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Air   Hoists.  .     _  .,, 

The    Herbert    Morns    Crane    «    i±oi.-t 
Co.,    Ltd.,    Toronto,    Out. 
Aluminum. 

British    Aluminum    Co..    Toronto. 
Aluminum     Ware. 

Hoods,    Ltd..    Birmingham,    Eng. 

Northern     Aluminum    Co.,     Toronto. 

Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,    Inget,    "heel. 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion    Cartridge    Co.,    Montreal. 

Hercules  Powder  Co.,  Wilmington, 
Del 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    New    York. 

Eley    Bros..    Transcona,    Man. 
Animal    Traps.  n„„ida 

Oneida      Community,      Ltd.,      Oneida. 

Pel*,' Stow   &   Wilcox   Co..    Southing- 
ton,    Conn. 
Anchors.  , 

Henderson    &    Richardson,    Montreal. 
Annunciator    8y*tem*.  

Northern    Electric    Co.,    Montreal. 

^Brooke    &   Cooper,    Sheffield.    Eng. 
Ash    Sifters. 

Burrowes   Mfg.   Co.,  Toronto. 

J.   Samuels,   Toronto. 

Soren   Bros.,   Toronto. 
Auger    Bits. 

A.  C.    Leslie  Co.,   Montreal 

kw i  Aim  Bit  Co.,  Holyoke,  Mass. 
Peck.   Stow   &   Wilcox  Co..   Southing- 

ton,    Conn.  _  „t 

Russell      Jennings      Mfg.      Co.,       St. 

Catharines. 

AStoTA™t*o£  Ltd..  Hamilton. 
ciJfcHW.    johns-Manvtlle    Co.. 

NOTenv^Mfg.    Co..   Watertrary.    Conn. 
Auto  righting   System*- 
Can.  H.  W.  Johns-Mannlle  Co..  Ltu.. 
Toronto. 

Axles.  „     .      , 

B.  J.   Coghlin,   Montreal. 

Babbitt    Metal.  

Canada     Metal     Co.,     Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Alonzo  W.   Spooner    Ltd      Port  Hope. 
Tallman    Brass    ft    Metal    Co.,    Ham 

Shert' Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 
Scythes    &    Co.,    Toronto. 

Baits.  Spoon. 

The  Andrew  B.  Hendry  Co..  New 
Haven,    Conn. 

Bale-Ties.  „        _ , .      „„„,., 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 

LaiS'aw  nBale-Tie  Co.,  HamfltOT  Ont. 
The    Stanley    Works,    New    Britain. 

Canadian*'  Tube  &  Iron  Co.,   Montreal. 

Henderson    ft    Richardson,    Montreal. 

Steel    Co.    of    Canada,    Hamilton. 

London  Rolling  Mills  Co.,  London. 
Bar   Iron    and    Steel. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 
Barn   Door   Hangers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Barn  Equipment.  . 

MacKenzie    Bros.,    Winnipeg,    Man. 

Bath    Boom    Fittings. 

Can.  H.  W.  Johns-Manvule  Co.,  Ltd., 

Land£rs!°Fr*ry  &  Clark    Itoftjta 
Novelty    Mfg.    Co.,    Waterbury,    Cona. 
Batteries   and   Accessaries. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
"Toronto.  _.     .  ,,  _ 

MacKenzie    Bros.,    Winnipeg,    Man. 
Northern    Electric    Co.,    Montreal. 

Bells.  _     ,  . 

Taylor-Forbes    Co.,     Quelph. 

Bells,   Electric.  

Northern    Electric   Co.,    Montreal. 

Belting.  ... 

The    Canadian    H.    W.    Johns-ManviUe 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co.. 

Toronto.  _,      .  ., 

MacKenzie   Bros.,    Winnipeg,    Man. 

Bent  Goods. 

Merritt   &  Co.,  Chatham,   Ont. 

Bicycles. 

Bown    Mfg.    Co.,    Birmingham.    Eng. 
Iver  Johnson's   Anns   A   Cycle   Works, 
Fitchburg,  Mass. 


Bird    Cages. 

E.    rr.    Wright    Co.,    Ltd.,    Hamilton. 
Andrew   B.  Hendryx  Co.,   New  Haven.     | 

Biscuit  Boxes. 

Soren    Bros.,    Toronto. 

Ford    Auger    Bit   Co.,    Holyoke,    Mass. 
Peck,    Stow    &   Wilcox   Co.,    Southing-     I 

ton,    Conn.  _ 

Progressive      Mfg.      Co.,      Torrington, 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Binder  Twine. 

Consumers    Cordage    Co.,    Montreal. 

Blocks,  Lifting.  I 

The    Herbert    Morns    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Bolts  and  Nat*. 

London  Bolt  ft  Hinge  Works,   London. 

The      Steel      Co.      of     Canada,      Ltd.. 
Hamilton. 
Boilers   and   RadUtor*. 

Gumey    Foundry    Co.,    Toronto. 

Taylor-Forbes  Co.,   Quelph. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont.  . 

Canadian  Tube  &   Iron  Co.,   Montreal. 

London  Bolt  ft  Hinge  Works,  London. 

The      Steel      Co.      of     Canada,      Ltd., 
Hamilton. 
Bows.  Buggy,   Auto   and    Express 

Merritt  ft  Co.,   Chatham,   Ont. 

Box    Strapping. 

J.    E.    Beauchamp   ft   Co..    Montreal. 
The    Stanley    Works.    New    Britain. 
Box   Hinges   and   Leek*. 

The    Stanley    Works,    New    Britain. 

RrnrfiS 

Goodeil-Pratt  Co.,     Greenfield,  Mass. 

Miller's    Falls  Co..    New    York. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn.  ,  . , 

Stanley  Rule  ft  Level  Co..  New 
Britain. 

Bracket*.    Shelf. 

Atlas  Mfg.  Co..  New  Haven,  Conn. 
The     Stanley     Works,     New     Britain. 

Canada'    Steel    Goods    Co..    Hamilton. 
Taylor-Forbes     Co..     Hamilton. 
Brakes,   Metal   Working. 

Brown.    Boggs  Co.,  Hamilton. 

Steel  Bendmg  Brake  Works,  Chatham. 

Brass   Goods. 

Jas.    Cartland   ft    Son.    Ltd..    Birmme 

ham.    Eng. 
Evered    ft    Co..    Smethwlck.    Eng. 
Henderson     ft     Richardson.     Montreal. 
Jas.     Morrison     Brass    Mfg.    Co..    lo- 

Tallman  Brass  ft  Metal  Co..  Hamilton 
Brass,    Sheets,    Tube*    aad    Bod*. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

BCTavtorf'&  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,  Frary  ft  Clark,  New  Bntain. 

Brooms.  „.     ,  „„ 

MacKenzie   Bros..    Winnipeg,    Man. 

Brnshes.  _         • 

Meakins   ft   Sons.   Hamilton. 

Stevens-Hepner    Co..    Port    Elgin. 

O.    F.    Stevens  &  Co..    Winnipeg. 

Winnipeg   Paint   ft   Glass  Co.,   Winni- 
peg. 
Builders'    Tools    and    Bnpplle*. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton.  „ .     .. 

Caverhill.    Learmont  ft   Co..    Montreal. 

Howland.  H.  S..  Sons  ft  Co..  Toronto. 

Lewis    Bros.,    Ltd..    Montreal. 

Lnfkin   Rule  Co..       Windsor.   Ont. 

Miller.    Morse    Hdwe.    Co..    Winnipeg. 

North   Bros.    Mfg.    Co..    Phila..    Pa. 

Stanley  Rule  ft  Level  Co.,  N.  Bnta.i. 
Builders'    Hardware. 

Canadian   Yale    ft    Towne,     St.     Cath- 

P.    ft   F.   Corbin.   New   Britain.   Conn. 
Evered    ft    Co..    Birmingham.    Ene. 
Howland.  H.  S..  Sons  ft  Co.,  Toronto. 
Lawson    Mfe.    Co.,    Chicago. 
Mnv    ft    Padmore.    Birmingham.    Eng. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 
Peek.   Stow  ft  Wilcox  Co.,   Cleveland. 

Ohio.  _         _        ,       . 

Richards    Wilcox   Can.    Co..    London. 
The     Stanley     Works.     New     Britain. 

Conn. 
Taylor    Forbes    Co.,    Guelph,    Ont. 

Burlap.  , 

Dominion    Oilcloth   Co.,    Montreal. 
O.    F.    Stephens  ft  Co.,    Winnipeg. 
Burrs.  .  _  „  . 

The     Stanley     Works,     New     Bntam. 

Conn.  _ 

Parmenter  ft  Bulloch  Co..  Gananoqne. 
The    Steel   Co.    of   Canada,    Hamilton 


Butts. 

J.    E.    Beauchamp   ft    Co.,    Montreal. 
The     Stanley     Works,     New     Britain. 
Taylor    Forbes    Co.,    Guelph,    Ont, 
Butts   and   Hinges. 

J.    E.    Beauchamp   &    Co.,    Montreal. 
The     Stanley     Works,     New     Britain. 
Taylor-Forbes  Co.,   Guelph,  Ont. 
Butts,    Spring. 

Chicago    Spring    Butt    Co.,    Chicago. 
Cake   Tins. 

Soren    Bros.,    Toronto. 
Calipers. 
Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,    Conn. 
L.   8.    Starrett   Co.,    Athol,    Mass. 
Calks. 
Neverslip    Mfg.    Co.,    New    BrunswicK, 
N.J. 
Camp   Kettles. 

Soren    Bros.,    Toronto. 
Cans. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
Macdonald   Mfg.   Co.,   Ltd.,   Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McUlary's,    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada.   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,   Cash   and   Parcel. 
Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 
The    Herbert    Morris    Crane    &    Hoift 
Co.,   Ltd.,    T'jronto,   Ont. 
Canada   Plate*. 

A.  C.   Leslie  ft  Co..   Montreal. 
Roofers    Supply   Co..    Toronto. 

B.  &   H.    8.  Thompson   ft  Co.,    Mont- 
real. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweeper*. 

Bissell     Carpet     Sweeper     Co.,    Grand 

Rapids,    Mich. 
MacKenzie   Bros.,   Winnipeg,  Man. 
Cartridge*. 

Dominion    Cartridge    Co.,    MontreaL 
Eley    Bros.,    N.    Transcona,    Man. 
Remington  Arms  Union  Metallic  Cait 
ridge   Co.,    Windsor,    Ont. 
Carriers. 
The    Herbert    Morris    Crane    &    Hoi-t 
Co..    Ltd.,    Toronto,    Out. 

C*  AS  S  C I*  0 1 C  8 

MacKenzie'  Bros.,    Winnipeg,    Man. 
Cattle   and    Trace    Chain*. 

Greening,    B.,    Wire  Co.,   Hamilton. 
McKinnon   Chain  Co.,    St.   Catharines. 
Oneida    Community,    Limited,    Niagan 
Falls,    Ont. 
Ceilings,   Metal. 

Metallic   Roofing  Co.,   Toronto. 
Cement. 
The    Canadian    H.    W.    Johns-Manvil'.e 

Co.,    Ltd.,    Toronto. 
Alfred    Rogers.    Ltd..    Toronto. 
Cement    Working    Tool*. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
T.    Slack    ft   Co.,    Toronto. 
Chafing    Dishes. 
Landers,   Frary  ft  Clark.  New  Britain. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Chain    Blocks.  .■ 

The    Herbert    Morris    Crane    &    Hoi^t 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Clutches.  . 

The    Herbert     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain   Drills. 

Smith  &  Hemenway  Co.,  New  York. 
Chain,    Manufacturer*. 
The    Andrew     B.    Hendryx    Co.,    New 

Haven.   Conn.  _ 

McKinnon   Chain   Co..   St.   Catharines. 
Oneida    Community,    Oneida,    N.Y. 
Chain.     Trace,    Logging,     Halter, 
Dog  Leads,   Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,   St.   Catharines. 
Chains. 
B.   J.    Coghlin,   Montreal. 
Canada    Chain    Co.,    Samia. 
Chain,   Treble-Refined   Iron. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morns    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 
Buck    Bros..    Milbury,    Mass. 
Goodell-Pratt    Co..    Greenfield.    Mass. 
Peck,    Stow   &   Wilcox  Co.,    Southing- 
ton,   Conn.  - 
Smith  ft  Hemenway  Co.,  New  York. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns.                                   _i.  _    . 
Connor,  3.  H..  A  Sons,  Ottawa,  Ont. 
Cnmmer-Dowswell,    Ltd.,    Hamilton. 
Maxwell,    David,   ft   Sons,   St.    Mary  s. 
Clippers,  All   Kind*. 
American    8hearer    Mfg.    Co.,    Nashua, 

N.    H.  _         __, 

Chicago    Flexible    Shaft   Co.,    Chicago. 
Clocks. 
The  Western  Clock  Co.,  La  Salle,   111. 


Clothes   1'ins. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 

out. 
Meakins   &   Sons,   Hamilton. 
Clothes  Driers. 

(Jumincr-Duwbwell,    Ltd.,    Hamilton. 
Clothes   Line. 

Hamilton    Cotton   Co.,   Hamilton,    Ont, 
MacKenzie    Bros.,    Winnipeg,    Man. 
i  hniie»    Wringers. 
Cuuinitr-uowswel  Ltd.,  Hamilton,  Ont. 
J.    H.    Connor   &    Son!    Ottawa. 
Maxwell,    David,    ft   Sons,    St.    Mary's. 
American     Wringer     Co.,     New     York 
City. 
Coffee    Percolators. 

Landers,   Frary  &  Clark,   New  Britain. 
MacKenzie    Bros.,    Winnipeg,    Man. 
National    Electnc    Mtg.    cu..    Toronto. 
Northern    Electric    Co.,    Montreal. 
Colors,   Dry. 
Allan    Munro   Color   Co.,    Montreal. 
A.    Ramsay   &   Son   Co.,   Montreal. 
Canada    Paint    Co.,    Montreal. 
G.    F.    Stephens  &   Co..    Winnipeg. 
Cold    Rolled    Strip    Steel. 
The     Stanley      Works,     New     Britain, 
Conn. 
Conductor  Pipe. 
Sheet    Metal   froducts   Co.,   Toronto. 
E.    T.    Wnght   Co.,    Ltd.,    Hamilton. 
Wheeler   &    Bam,    Toronto. 
Cord,    Wire  Picture. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage. 
Hamilton    Cotton    Co.,    Hamilton. 
Consumers    Cordage    Co.,    Ltd. 
Scythes    &    Co.,    Toronto. 
Cornices,    Metal. 

Metallic   Roofing   Co.,   Toronto. 
Corrugated    Fasteners. 

The   Stanley    Works,    New   Britain. 
Cotton  Duck. 

Scythes    &   Co.,   Toronto. 
Cotton   Wiper*. 

Scythes    &    Co.,    Toronto. 
Cow   Tie*. 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon  Chain  Co.,   St.  Catharine. 
Oneida    Community,    Limited,    Niagara 
Falls. 
Crowbars. 
Cranes.    Electric. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes,    Hand    Power. 
I        The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes,   Overhead   Traveling. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.   Wall. 
The    Herbert.    Morris    Crane    &    Hoi.it 
Co..    Ltd.,    Toronto,    Ont. 

B.  J.    Coghlin,    Montreal. 
Cultivators,    Hand. 

C.  8.   Norcross  &   Sons,    Bushnell.    DX 
Cuspidors. 

Thos.    Davidson   Mfg.   Co..    Montreal. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McClary's,    London,    Ont. 
The     Sheet     Metal     Products     Co.     ot 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg.  _ 

E.    T.    Wright  Co.,    Ltd.,    Hamilton. 
Cutlery,    Razors,    Scissor*,    ot*. 
Caverhill,   Learmont   ft  Co.,    Montreal. 
Crooks,    Jonathan,    &    Son. 
Henderson    ft    Richardson,    Montreal. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Hutton,   Jas.,   ft   Co.,    Montreal. 
Thos.    Mortimer,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McGlashan,   Clarke  Co.,   Ltd.,  NUgaia 

Falls. 
Miller,    Morse   Hdw.    Co..    Winnipeg. 
Alfred    Williams.    Sheffield.    Eng. 
Cutter   and    Sleigh    Stock 

Merritt   ft  Co.,   Chatham,    Ont. 
Derricks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  &  Whitney  Co.,  Dundas,  Oct. 
Door    Bolts. 
Peck,    Stow  &   Wilcox  Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes  Co.,    Guelph,    Ont. 
Door    Check*. 

Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.   ft   F.    Corbin,    New   Britain,   Conn. 
Wm.    Newman    ft    Sons,    Birmhighan. 
England. 
Doors,  Screen. 
MacKenzie    Bros.,    Winnipeg,    Man. 
SandersoD,    Harold  Co.,    Paris. 
Door    Hanger*. 

Canada    Steel    Goods    Co.,    Hamilton. 
Myers,   F.    E..    ft    Bro.,   Ashland,    O. 
The  Stanley  Works,  New  Britain. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don.   Ont.  _. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.    Send  us  a  trial  order. 


B.  J.   COGHLIN  CO.,  LIMITED,    Office  and  Factory:   Ontario  St.  East,  MONTREAL 


R 


UBBER 
OOFINGS 


Write  for  prices  on  our 

"BLACK  CAT" 

"GOOD  LUCK" 

"McCOMB'S  SPECIAL" 


J.  H.  McCOMB  LIMITED 

MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
n  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BIT3,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can   be  guided  in  any  direction.     That's  adaptability. 

Made  for  Brace — made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers.  Carpenters,  Cabinet  Makers 
and  others.    That's  why  you  should  sell  them.    Order  through  your  jobber  to-day. 


JUST    SHOW    OUR    CATALOGUE 

It  will  make  MONEY  for  you. 

IT  IS  NO  TROUBLE  TO  ERECT  OUR  GOCDS. 

WE  DO  ALL  THE  DIFFICULT  WORK  FOR  YOU. 

Mantels;  Electric,  Coal,  Gas  Grates;  Portable  Baskets,  Gas  Logs, 
Fenders  and  Fire  Sets.     Tiles  and  Tile  Work  in  all  its  Branches. 

WRITE  TO-DAY  FOR  CATALOGUE  AND  PRICES 

THE  BARTON-NETTING  CO.,   LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 

OUR  MOTTO  "QUALITY" 


An  Increased  Tool  Business — 

will  be  the  result  of  an  intelligent  use  of 
the  various  sales  aids  outlined  in  our  new 
catalog  No.  11. 

It's  free  for  the  asking. 

The  Crescent  Tool  Co.,  -  Jamestown,  N.Y. 

Manufacturers  of  the  Famous  Crescent  Wrench 


THE  CRESCENT  TOOL  CO.,  Jamestown,  N.Y. 

Gentlemen, — Please  mail  us  one  of  your  catalogs,  No.  11,  containing  a  description 
of  your  FREE  sales  aids. 


Name 


Address   

Name  of  Jobber . 
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PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  yenrs  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.   Calgary  and  Branches 


The 

Condensed  Ad. 

page 
will  interest  you 


January  2,  1915. 


HARDWARE    A  IN  D    METAL 


CLASSIFIED   LIST  OF   ADVERTISEMENTS 


Doubletrees. 

Mackenzie    Bros.,    Winnipeg,    Man. 
Drills. 

Pratt   &    Whitney   Co.,    Dundas,    Oct. 
Drawer    Fulls. 

P.   *   F.    Corbin,   New    Britain,    Conn. 

Peek,   Stow  ft  Wilcox  Co.,   Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain. 
Conn. 

Taylor    Forbes    Co..    Guelph,    Ort. 
Drills,  Brick  and    Stone. 

Whitman     ft     Barnes     Mfg.     Co..     St. 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerrille. 
Dry   Batteries. 

Tht   Canadian    H.    W.    Johns-Mannllt 
Co.,    Ltd.,    Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Northern    Electric   Co.,    Montreal. 
Door   Mats. 

Kuhne-Anderton    Co.,    Port   Hope,    Ont. 
Dustless    Posters. 

Channell    Chemical    Co.,    Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Dnstlees   Mops, 

MacKenzie    Bros.,    Winnipeg,    Man. 

Channell    Chemical    Co.,    Toronto. 
Favetronghe. 

Trios.    Davidson    Mfg.    Co.,    Mortreal. 

The    Sheet    Metal    Products    Co.,    To- 
ronto. 

C   T.    Wright  Co..    Ltd.,    Hamilton. 

Sheet  Metal    Products    Co..    Ltd.,    To- 
ronto. 

Wheeler   &    Bain,   Toronto. 
Elbows. 

B.   T.    Wright   Co.,    Hamilton. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Electrical     lie**  tug    Specialties). 

Landers,   Frary   &  ciark,   ,\»    knuun. 
MacKenzie   Bros.,    Winnipeg,    Man. 
National    Electric    Mlg.    ui„    'luiunto. 
Uenliew    Kluctric    Co.,    Reulrew. 
Flexible    Conduit   Co.,    Uuelph,    Ont, 
Emery   or   Corondam    Wheels. 
Tue   C&morujiuuiu  Co.,   Niagara    i-albi 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Lui.,    Toronto. 
Electric    Fixture*. 

The    Barvou-^seiuug  Co.,    Ltd.,    Wind- 
sor. 

J  as.   Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallniau  i„u,  &,  jueuti  Co.,  Haiauiluu. 
Electric  krone. 

Ciucago    jbiexiuie    Shaft    Co.,    Chicago. 

Flexible    Conduit   Co.,    Uueipn,    out, 

Mackenzie    Uiua.,    Winnipeg,    Man. 

Reulrew    Electric    Mlg.    tu„    lUsiurew. 

Landers,  Frary  dc  Clara,   XSeW  Britain. 

National    Electric    Mlg.    Co.,    'toiuuio. 
Electrical    Tools. 

Smiui  &  Heweuway  Co.,  New  York. 
Electricians'    buppliea. 

Moxtlwru    Jj.iecuiu   Co.,    Montreal. 
Emery    Clotti. 

John    Oaaey    &,    Sons.    Ltd.,    London, 
Daig. 

Q.  b\  Stephens  ft  Co.,  Winnipeg. 
Emery     \v  heels. 

The     Adamite     Wheel     ft     Mfg.     Co 
H  amnion.  ' 

Jno.    oakey    ft    Sons,    Ltd..    London, 
tone 
Enainels. 

Canada  Paint  Co.,   Montreal. 

Marun-iienuur  Co.,    Montreal. 

Pratt   &    Lambert,    Bndgeburg,    Ont. 

A.    Ramsay    &    Son    Co.,    Montreal. 

Sherwin-Williams   Co.,    Montreal. 

U.  F.  Stephens  ft  Co.,  Winnipeg. 
Enameled     Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

MacKenzie    Bros.,    Winnipeg.    Man. 

McClary  s,    London,    Ont. 

Sheet    Metal    Products    Co..    Toronto. 

K.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Escutcheon    Pins. 

The  Fannenter  &   Bulloch   Co..   Gana- 
noque,    Ont.  »»«"• 

The  Steel  Co.  of  Canada.  Ltd.,   Ham- 
ilton. 

E**""*'  ».   4  and  6   Horse. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Fasteners,   Storm,   Sasb  *   Screen 
MacKenzie    Bros.,    Winnipeg,    Man. 
The     Stanley      Works,     New     Britain, 
Conn.  ' 

Taylor  Forbes  Co.,   Guelph,   Ont. 
Fencing;,    Woven    Wire. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Banwell-Hoxie   Wire  Fence  Co..   Ham- 
ilton. 

Filters. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Files    and    Rasps. 

Barnett  Co.,  G.  &  H.,  Philadelphia. 
Delta  File  Works.  Philadelphia.  Pa. 
Disston,  Henry,  &  Sons,  Philadelphia. 
Nicholson  File  Co..  Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd., 
Montreal. 


Firearms    and    Ammunition. 

Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Iver-Johnson's    Arms    &    Cycle    Works, 

Fitchburg,    Mass. 
Remington    Arms    D.M.C.    Co.,    Wind- 
sor,   Ont. 
Fire  Brick. 
Elk   Fire   Brick   Co.    of  Canada,    Ltd., 
Hamilton. 
Fire  Clay. 
Elk   Fire   Brick   Co.    of  Canada,    Ltd., 
Hamilton, 
Fire    Pots. 
Clayton  *   Lambert  Mfg.  Co.,   Detroit. 
Northern    Electric    Co.,    Montreal. 
Fire   Door    Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co.,     London, 
Taylor    Forbes   Co..    Guelph,    Ont, 
Fire   Place   Furnishings. 
The    Barton-Netting   Co..    Ltd.,    Wind 

sor,    Ont. 
Peck,    Stow   4    Wilcox  Co.,    Southing- 
ton,    Conn. 
Fishing    Tackle. 
Abbey  ft    Imbrie.  New   York. 
Andrew  B.   Hendryx  Co.,  New  Haven. 
Flags. 

Scythes  &  Co..   Toronto. 
1  lttsiiligul»,    Electric. 
Mackenzie    Bros,,     Winnipeg,    Man. 
Nui'Uleru     Electric    Co..     Jlutltreal. 
interstate    Electric    Novelty     Co.,     To- 
ronto. 
Flint    Paper. 
Jno.     Oaaey    ft    Sons,    Ltd.,     London, 
bug. 
Floor    Wax. 

Cooke  ft  Boalton,  Toronto. 
Food    Choppers. 
Landers,   f  i»ry  ft  Clark,  New  Britain. 
'J.    Maxwell   dt    Sous,    St.    Marys. 
Peck,   Stow   ft    Wilcox   Co.,    Soutbing- 
ton.    Conn. 

Folding    Tubular    Steel    Tripods. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Forgmgs. 
TUe  eieel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Friction    Hoists. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Out. 
Galvanizing. 
Canada     Metal    Co.,     Toronto. 
Thus.    Daviuson   Mlg.    Co.,    Montreal. 
The   Steel  Co.   ot  Canada,    Ltd.,   Jlam- 

il  ton. 
E.    T.    Wright   Co..    Ltd.,    Hamilton. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Galvanized   Iron. 

Henderson    dc    Richardson,    Montreal. 
John    LyaagUt,    Ltd.,    Bristol,    Newport 
and  Monacal. 

B.  ft   s.   H.   Thompson  &    Co.,   Mont 
real. 

Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  ft  Pump  Co.,   Wood- 
stock,   Ont. 
Galvanized    Ware. 

H.  S.  Huwland,  Sons  ft  Co.,  Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McClary  s,    Loudon,    Out. 
Sheet    Metal    Products    Co.,    Toronto. 
Thos.    Davidson    Mtg.    Co.,    Montreal. 
Galvanized    VV  ire. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ouu 
Garbage    Cans. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary   Mfg.   Co.,   London. 
Sheet    Metal    Products   Co.,    Toronto. 
Soren    Bros.,    Toronto. 
E.    T.    Wright    Co..    Hamilton. 
Garden    Cultivators. 

C.  S.   Norcroas  ft  Sons,   Bushnell,   ill. 
Garden     Tools. 

The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 
Gas   Fixtures. 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas    Engine    Silencers. 

Maxim    Silencer  Co..    Hartford,    Conn. 
Gasoline. 

Pltner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline   Lamp    Supplies. 

Pltner  Gasoline  Lighting  Co.,  Toronto, 
Gasoline   Tanks,    Underground. 

Wayne  Oil  Tank  ft  Pump  Co..   Wood- 
stock,  Ont, 

Gates. 

Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ont. 

Gauges. 

Peck.    8tow   &    Wilcox  Co.,    Southing- 
ton,    Conn. 

L.    S.    Starrett  Co.,    Athol.    Mass. 
Glass. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 


Excelsior    Plate    Glass    Co.,    Toronto. 

A.    Ramsay   &   Son.    Montreal. 

G.    F.    Stephens    ft    Co..    Winnipeg. 

Glass  Cutters. 

Smith  ft  Hemenway  Co.,  New  York. 
Glass,    Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Excelsior    Plate   Glass   Co.,    Toronto. 

G.    F.    Stephens    ft   Co.,    Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Glass,    Sheet    and    Figured. 
A.    Ramsay  ft  Son,   Montreal. 

Glass    Paper. 
A.    Ramsay   ft   Son,   Montreal. 
Jno.     Oakey    ft    Sons,    Ltd.,     London. 
Eng. 

Glass,   Wired. 

G.    F.    Stephens   ft    Co..    Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Excelsior  Plate  Glass  Co.,  Toronto. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 

Pelton,    Godfrey   S. 

Arthur    Rudd    ft   Co.,    St.    Helen's. 

Sharratt    ft    Newth.     London,     Eng. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 

Glue. 
Henderson     ft     Richardson,     Montreal. 
G.     F.     Stephens    ft    Co.,    Winnipeg. 
Gouges. 
Buck    Bros..    Milbury.    Mass. 
Peck,   Stow   ft   Wilcox  Co.,    Southing- 
ton,    Conn. 
Gravity    Electric    Hoists. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Gravity    Lowering    Blocks. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland, 
Richards- Wilcox     Mtg.     Co.,     London, 
Ont. 
Guns. 
J.    P.    Clapbrough    ft    Johnston,     Bir- 
mingham. 
Harrington    &    Richardson    Arms    Co., 

W  orcester.    Mass, 
lver  Johnson's   Arms   ft   Cycle   Works, 

Fitchburg,    Mass. 
Remington    Arms-CM.C.    Co.,     Wind- 
Ross    Rifle    Co.,    Quebec. 
Hammers. 
Peck,   Stow  &  Wilcox  Co.,  Cleveland, 

Ohio. 
Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 
MacKenzie    Bros.,    Winnipeg,    Man, 
Still,    J.    H.,    Mfg.   Co.,   St.    Thomas. 

Hand   Hoists. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont, 
Hangers,  Storm  Sash  and  Screen. 
The     Stanley      Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Watrous   Acme   Mfg.   Co.,   Des  Moines, 
Iowa. 

Hardware,    Metal    Window. 

Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.   a  F.    Corbin,    New   Britain,   Conn. 
The      Stanley      Works,      New      Britain, 

Harvest    Tools. 

H.  8.   Howland,  Sons  ft  Co.,  Toronto. 
Hay    Unloading    Tools. 

MacKenzie    Bros..    Winnipeg,    Man. 
F.    E.    Myers   &    Bro.,    Ashland.   Ohio. 

Hay   Wire. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Hinges. 

J.    K.    Beauchamp   ft   Co,    Montreal. 
Canada   Steel   Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hinges,    Spring. 
Chicago    Spring    Butt    Co.,    Chicago. 

Hockey    Sticks. 

Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hoists,    Chain,    Electric    and 
Pneumatic. 

The    Herbert    Morris    Crane    &    Hoi;t 

Co.,    Ltd.,    Toronto,    Ont. 
Hoisting    and    Conveying 
Machinery. 
The    Herbert     Morris    Crane     &    Hni?t 

Co..    Ltd.,    Toronto,    Ont. 
Hooks, 
P.    ft   F.    Corbin,    New   Britain,   Conn. 
Henderson     ft     IticharrNon,     Montreal. 
The    Herbert     Morris    Crane    &    Hoist 

Co..    Ltd.,    Toronto,    Ont. 
Peck,    Stow  ft    Wilcox   Co.,    Cleveland, 

Ohio. 
The     Stanley      Works.      New      Britain, 

Conn. 
The  Steel  Co.   of  Canada.   Ltd.,    Ham 

ilton. 


Hooks,   Hat  and   Coat. 

Peck,    Stow  ft    Wilcox  Co.,   Cleveland, 

Ohio. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hooks,  Moulding. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hoops,    Steel    and    Wire. 

Laidlaw   Bale-Tie  Co..    Hamilton,  Ont. 
Horseshoes   and    Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,    Garden    and    Lawn. 
The    Canadian    H.    W.    Johns-Msnville 

Co.,    Ltd.,    Toronto. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 
Toronto. 
Ice    Cream    Freezers. 
Wm.    Cane   ft    Sons   Co..   Newmarket. 
McClary's,    London,    Ont. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
The    Sheet    Metal    Products    Co.    of 
Canada,    Ltd..    Toronto. 
Ice    Cutting    Tools. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Iron  and   Steel   Bars. 
B.  J.  Coghlln.  Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney, 
Henderson    ft    Richardson,    Montreal. 
The     Steel     Co.     of     Canada,     Ltd.. 

Hamilton. 
London    Rolling    Mill    Co.,    London. 

Iron   Pipe. 

Canadian  Tube  ft   Iron  Co.,  MontresL 
The     Steel      Co.     of     Canada.      Ltd., 
Hamilton. 
Iron    Pumps. 
R.    McDougall   Co..    Gait. 
F.    E.    Myers   ft   Bro.,    Ashland.    Ohio. 

Japans. 

A.    Ramsay    &    Son    Co.,    Montreal. 
Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife   Polish. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng, 
Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundas.    Ont. 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Ottervllle,    Ont. 

<;.    F.    Stephens    ft    Co.,    Winnipeg. 

Stratford    Mfg.    Co.,    Stratford,    Ont, 

Ladders,    Shelf. 

F.  E.    Myers   ft    Bro.,    Ashland,   Ohio. 
Richards  Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The    L.     Martin     Co.,     New    York. 
U.     F.     Stephens    ft    Co.,     Winnipeg. 
Wilckes     Martin     Wllckes     Co.,     New 
York. 

Lamps,    Gasoline. 
Tuner  Gasoline  Lighting  Co.,  Toronto. 

Lumps,   Incandescent. 

.Northern     Electric    Co.,     Montreal. 
Lanterns. 

Can.  H.   W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Ontario    Lantern    &    Lamp    Co.,    Ham- 
ilton.   Ont. 

The     Sheet     Metal     Products     Co.     of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright    Co..    Ltd.,    Hamilton. 

Lashes. 
Hamilton    Whip    Co..    Hamilton,    Ont 
MacKenzie    Bros,,    Winnipeg,    Man. 

Latch  o». 

Peck,    Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain, 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Lawn    Fencing. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

Banwell-Hoxie   Wire   Fence  Co.,   Ham- 
ilton. 
Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 

S.   P.    Townsend   ft  Co.,   Orange,   N.J. 

Taylor   Forbes   Co.,    Guelph,   Ont. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 

La  wn   Settees. 

Stratford  Mfg.  Co.,  Stratford. 
Lawn    Swings. 
J.    E.    Beauchamp   ft   Co.,    Montreal. 

F.  E.   Myers  ft   Bro.,   Ashland,   Ohio. 
Stratford     Mfg.     Co.,     Stratford,    Ont. 

Linseed    Oils. 

A.    Ramsay   &   Son    Co.,    Montreal. 
Lead    Pipe. 

Canada    Metal    Co.,     Toronto. 

Hoyt    Metal    no.,   Toronto- 
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STRATFORD 

CLOTHES  DRIERS 


Made  of  clear  basswood.  Has 
4  drying  sides  or  16  bars. 
Each  and  every  side  can  be 
folded  up  against  middle  post 
if  not  needed. 

Pays  a  Good  Profit 

We  also  manufacture  Ironing.  Sleeve 
and  Bake  Boards,  Ladders,  Koldine 
Chairs,  etc. 

The  Stratford  quality  is  consistently 
good. 

Write   lor  our  complete  catalog. 


The  Stratford  Mfg.  Co. 

Limited 
Stratford,  Ontario 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


WIRE  GOODS 


VERY  STRONG  and  ATTRACTIVE 

Tea   and 

Coffee  Pot 

Stands 

Wire 

Waste 

Baskets 

Solid  tin  bottom, 
1%  inch  diamond 
mesh  cloth.  Re- 
tinned  after 
made. 


Potato 
Mashers 

One  6f  our  many 
styles. 


Vegetable 
Boilers 

Write  for  CAT  A  LOG 
showing  our  complete  line 
of  Wire  Goods,  in 
Kitchen  Utensils, 
Bathroom  Fittings, 
etc.  Wood  and  Metal 
Specialties. 


HUTCHINS-KILBOURNE  CO. 

BUFFALO.  N.Y. 


Canadian  Offices:     L.  G.  Beebe,   Foy  BIdg., 

32  Front  St.   VY\,  Toronto. 
J.  B.  Beauchamp,  Coristine  BIdg.,    Montreal 


WRITE  FOR  FREE  SAMPLE 

of  the   most  eZ/ective 

WEATHER  STRIP 


i^  made 


Our   Weather 
Strip    thoroughly   ex- 


cludes wind. 


>ld. 


dust 


and  snow,   and  the  (act  that  the 
felt  is  glued  to  the  bottom  of  the 
moulding.,   makes  it  the  only  dust- 
proof  weather  strip  on  the  market. 
If  your  jobber  cannot  supply  you, 
write  us  direct. 

W.  J.  Dennis  &  Company 

2222  West  Lake_SJ..  CHICAGO. 


NAIL 
Passe* 

throush 

both 
Moulding 
and  Felt 


THE  DENNIS 

4'CLINCI.Efr 

FEOT  WEATHER  STRIP 


Your  card  in  our  MANUFACTUR- 
ERS' AGENTS  AND  BROKERS' 
DIRECTORY  pages  will  keep  you  in 
touch  with  every  manufacturer  at 
home  and  abroad,  who  is  looking  for 
agents  to  represent  him  in  Canada. 
Many  of  the  best  British  and  for- 
eign agencies  in  Canada  have  been 
secured  through  the  cards  on  these 
pages. 
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The  File 
Proposition 


is  a  very  profitable 
one  wherever  hard- 
w  a  r  e  me  rchants 
boost  the 


■  i 


DELTA 


»j 


The  "Delta"  Ser- 
vice (clean,  fast, 
and  long-lasting) 

is  the  result  of 
many  years'  spe- 
cialization in  file 
manufacture  and 
the  use  of  cruci- 
ble steel  through- 
out in  files  from 
3  to  24  inches.  • 

Get  a  "Delta" 
and  put  it  to  work 
in  c  o  m  p  etition 
with  any  other 
file — it  will  prove 
its  d  i  s  t  i  nctive 
merit  and  econo- 
my. 

There's  a  shape 
and  size  for  every 
purpose. 

Write  your  job- 
ber. If  he  cannot 
supply  you,  write 
us. 


^ 


DELTA 

Always  be  sure 
that  our  trade- 
mark 's  on  the 
tang.  It's  a  sat- 
isfaction or 
money  back  guar- 
antee. 


DELTA    FILE   WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS : 

H.   S.    Howland,    Sons    &    Co..    Toronto; 

Starke,   Seybold.   Montreal  ; 

Wm.    Stairs.    Son    &    Morrow.    Halifax  ; 

Merrick-Anderson    Co..   Winnipeg 
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Levels. 

Lufkin    Rule   Co.,    Saginaw,    Mich. 
Goodell-Fratt    Co.,    Greenfield,    Mass. 
J.    Ratxme  &   Sons,    Birmingham,    Kng. 
L.    S.    Stairett    Co.,    Athol,    Mass. 
Stanley      Rule     &     Level     Co.,      New 
Britain,  Conn. 

Linseed    Oils. 

Canada    Ljiseed    Oil    Mills,    Toronto,     I 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Canadian    Yale    &    Towne,    St.    Cath 

arines. 
P,    &   F.    Corbin,    New   Britain,   Conn. 
Ma;     &     Padmore.     Birmingham,    Eng 
Peck,    Stow  &    Wilcox   Co.,   Cleveland, 

Ohio. 
Taylor    Forbes   Co.,    Guelph.    Ont. 

Lumbering     Tools. 

Argall    Bros.,    Three    Rivers,    Que. 
Pink,   Thos.,   &  Co.,   Pembroke,   Ont. 

Mall   Boxes. 
J.    E.    Beanchamp    &    Co.,    Montreal. 

Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton    Gas    Mantle   Co.,    Hamiltoi.. 

Mantels    and    Grates. 

The  Barton-Netting  Co..  Ltd.,  Wind 
sor,   Ont. 

Mattings,    Flexible    Steel,    Wire. 

Kuhne-Anderton    Co.,    Port    Hope,    Ont. 

Mechanics'    Tools. 

Stanley  Rule  &  Level  Co.,  New 
Britain.    Conn. 

Goodell- Pratt    Co..    Greenfield,    Mass. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn. 

L.    S.   Starrett  Co.,    Athol,    Mass. 

Metals. 

Canada    Metal   Co.,    Toronto. 
Caverhill,    Leannont    &    Co.,    Montreal. 
Henderson    &    Richardson,    Montreal. 
Hoyt    Metal    Co..    Toronto. 
Leslie,    A.    C,    &    Co.,    Montreal. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 
Nora    Scotia    Steel    &    Coal    Co.,    N«w 

Glasgow,    N.S. 
Alonzo  W.    Spooner,    Ltd.,   Port   Hope. 
The     Sheet     Metal     Products     Co.     ot 

Canada,    Ltd.,    Toronto. 
The     Stanley     Works,      New     Britain, 

Conn. 
Tallman    Brass    &    Metal    Co.,    Ham 

ilton. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal     Shingles,    Siding,    Etc. 

Metallic    Roofing    Co.,    Toronto. 

Metal   Polish. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Metal    Polish,    Emery    Cloth.    Etc. 

Oakey,    John,    &    Sons,    London,    Eng. 

Mitre    Boxes. 

Smith    &    Hemenway    Co.,    New    York. 

Mop    Wringers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
White    Mop    Wringer    Co.,    Fultonville 
N.Y. 

Motor    Cycles. 

Iver-.Tobnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge 

port,    Conn. 
Smith   &   Hemenway  Co.,   New   York. 

Nails,    Wire. 

Dominion    Iron    &    Steel    Co.,    Sydney, 

N.S. 
H.  S.   Howland,   Sons  &  Co..  Toronto. 
Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
Northern     Bolt    &     Screw    Co.,     Owen 

Sound,    Ont. 
Parmenter  &  Bulloch  Co.,   Gananoque. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham 

ilton. 

Neckyokes. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated     Ware. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada.    Ltd.,   Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
R.   E.   Bloomer,   Keithsburg,   111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 
Sheet    Metal    Products   Co.,    Toronto. 
McClary    Mfg.    Co.,    London. 
Queen   City    Oil    Co.,    Toronto. 


Gil    Tanks    and    Pumps. 

Sheet    Metal    Products    Co.,    Toronto. 
Wayne  Oil  Tank  &  Pump  Co.,   Woou 
stock,    Ont. 

Ornamental    Iron    and    Wire. 

Canada   Wire  &  Iron  Goods  Mfg.  Co. 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet   Metal   Products    Co.,    Ltd.,    To-     ; 
ronto. 

Paints,  Oils,  Varnishes. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 

Brandram-Henderson,    Montreal. 

Canada   Paint   Co.,    Montreal. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin    &   Co.,    Toronto. 

Pratt    &    Lambert.    Inc.,    Bridgeburg. 

A.    Ramsay   *    Son   Co.,    Montreal. 

Sherwin-Williams    Co.,     Montreal. 

G.    F.    Stephens  &   Co.,    Winnipeg. 
Paint   and    Varnish    Remover. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

A.    Ramsay    &    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 

Canada     Wire     &     Iron     Goods     Mfg. 
Co.,    Hamilton.    Ont. 

Greening.    B.,    Wire    Co.,    Hamilton. 
I'ig    Iron. 

Henderson    &    Richardson.    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

A.    C.    Leslie    &    Co.,    Montreal. 
Pipe   Wrenches. 

Peck,    Stow   &    Wilcox   Co.,    Southing 

ton,    Conn. 
Trimont   Mfg.    Co..    Roxbnry.    Mass. 
Pipe,     Wrought.    Lead    and 
Galvanized. 
Hoyt    Metal    Co..    Toronto. 
Steel    Co.    of    Canada.    Limited,    Ham- 
ilton. 
Canadian  Tube  &    Iron   Co..   Montreal. 
Pipe,    Galvanized    Cond. 
E.    T.    Wright    Co..    Hamilton.    Ont. 
Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 

Pipe    Cutters. 

Trimont    Mfg.    Co.,    Roxbnry,    Mass. 
i'lane    Irons. 

Buck    Bros.,     Milbury,     Mass. 

Plate   Clamps. 

The     Herbert     Morrif      I     ,V      Hoisl 

Co.,    Ltd..    Toronto,    Out. 

Plyers. 

Henderson     «-     Riohnrdsnn.     Montreal. 
Peck.    Stnw    &    Wilcox    Co..    Southing- 
ton,    Conn. 
Smith    &    Hemenway    Co.,    New    York. 
Poultry    Netting. 

Greening.    B..    Wire    Co..    Hamilton. 
John    Lvsaght.    Ltd..    Bristol,    Newport 
and    Montreal. 

Power    Grinders. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Pulleys. 

Peck.    Stow  &  TViliox   Co.,    Cleveland, 
Ohio. 

j    Pulleys    (Sash,    etc.). 

P.    *    F.    Co<*1n.    New   Britain.    Conn. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Pumps. 

R.    McDnugall    Co..    Gait.   Ont. 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 

Putty. 

Rrandram-Henderson     Co..     Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwin-Williams    Co..     Montreal. 
"Steel   Co.   of  Canada.   Ltd..   Hamilton 

G.  F.    Stephens    &    Co..    Winnipeg. 

Ranges. 

Kir-Ren.     Ltd..     Almonte. 
MeClflrv'o      London. 
Onrnev    Fnundrv    Co.,    Toronto. 
Thos.     Davidson     Co.,     Montreal, 
r^y^iqv    Rro". .    Carletnn    Place. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Western    Foundry    Co.,    Wingham. 

Rat    Traps. 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 

Radiators. 
Gurney    Foundry    Co.,    Toronto. 

1    Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 


Razors. 

Jonathan    Crookes    &     Son,     Sheffield, 

Kng. 
Jus.    Hutton    &    Co.,    Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Reamers. 

liutterfleld   &   Co..    Rock    Island,   Que. 

Pratt    &    Whitney   Co.,    Dundas,    Ont. 

Whitman  &   Barnes,    St.    Catharines. 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N'.Y. 
Red    Lead. 

Brandram-Henderson    Co.,    Montreal. 
Reels,    Fishing. 

Abbey   &    Imbrie,    New    York. 
Refrigerators. 

MacKenzie    Bros.,    Winnipeg,    Man. 

MeClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 

Registers. 

Kir-Ben,    Ltd.,    Almonte. 
Reinforcing    Concrete. 

Dominion    Iron    &    Steel    Co.,    Sydney 
Rifles. 

Ross    Rifle    Co.,    Quebec. 

Taylor    Forbes    Co..    Guelph.    Ont. 
Rims,  Waggon,  Buggy  and  Auto. 

Merritt   &  Co.,    Chatham,    Ont. 

Rivets. 
Northern     Bolt     &    Screw    Co.,    Owen 

Sound,    Ont. 
Steel   Co.    of   Canada,    Hamilton. 
I'armcnter  &  Bulloch  Co.,  Gananoque. 

Revolvers. 

Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,    Mass. 

Roofing. 
Canadian  8upply  &  Con.  Co.,  Toronto. 
Canadian    H.    W.    Johns-Manville    Co., 

Toronto. 
II.   S.    Howland   &  Sons  Co.,   Toronto. 
Lewis     Bros.,     Ltd.,     Montreal. 
Miller,    Morse   Hdw,    Co.,    Winnipeg. 

Roofing    Supplies. 

The   Can.    H.    W.   Johns-Manville   Co.. 
Ltd..    Toronto. 

Metallic    Roofing   Co.,    Toronto. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

Paterson    Mfg.    Co.,   Toronto. 
R"l>e. 

f'onsumers    Cordage    Co..    Montreal. 
Rope    Blocks. 

The     Herbert     Moiris    Crane     &    Hoist 
Co.     Ltd.,    Toronto,    Ont. 

Runways,    Hand    Operated. 

The     rTerberl     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Runways.    Electric. 
The    Herbert    Morris    Crane    &    Hoiet 
Co.,    Ltd.,    Toronto.    Ont. 

Rules    and    Gauges. 
.Tas.    Chesterman    &    Co..    Ltd..    Shef 

field.    England. 
Lnfkin     Rule    Co..    Windsor. 
.T.   Rabone  &   Sons,   Birmingham.    Entr. 
L.    S.    Starrett   Co.,    Athol,    Mass. 

Snd    Irons. 

Tavlor    Forbes    Co..    Guelph,    Ont. 
Sash   Fasteners. 

Peck.    Stow   &   Wilcox   Co.,   Cleveland. 
Ohio. 
So 'vs. 

Disston.   Henrv.    &•   Sons.    Philadelphia 

Simonds    Canada    Saw    Co..    Montreal 
Scales. 

Aylmer    Pump    A    Scalp    Co..    Aylmer. 

Burrow,    Stewart   &    Milne   Co..    Ham 
Ilton. 
Screen    Doors    and    Windows. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sanderson.     Harold     Co..     Paris.     Ont. 

Screen    Door   Sets. 

P.    &   V.    Corbin.    New    Britain.    form. 

The      Stanley     Works.      New     Britain. 
Conn. 
Screw   Plates. 

Butterfleld    &   Co..    Rock   Island.    Qi-e. 

Screw    Driver   Bits. 

■Ruck     Pros..     M11h"rr.     Mass. 
Peek.    Stow   &   Wilcox   Co.,    Southinc- 
ton,    Conn. 

Screws.    Nnts.    Bolts. 
Northern     Rolt    &     Screw     Co..     Ow»n 

Sound.    Ont. 
Steel   Co.    of  Canada.    Ltd..    Hamiltor 


Screws.     Wood. 
Steel   Co.    of  Canada.    Ltd. 


Hamilton 


Sevtbe    Stones. 

The    Cnrtionmdum    Co..    Niagara    Falls 
New   York. 

Serving  Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 


Mnars,     Sclssortt. 

Henry     T.     aciinuur     Shear    Co.,     New 

Yoik. 
G.    F.    Stephens    &    Co.,    Winnipeg. 

Shelf    Boxes. 

Cameron    &    Campbell,    Toronto. 
Shellacs. 

Berry    Bros..    Walkerville,    Ont. 

Shovels    and    Spades. 

Lundy  Shovel  &  Tool  Co.,  Peterboro. 
Sieves  and   Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Silencers. 

Maxim    Silencer   Co.,    Hartford,    Conn. 

Silverware. 

MacKenzie  Bros.,  Winnipeg,  Man. 
MctilasUau,  Clarke  (Jo.,  Niagara  Fai 
Meriden  Britannia  Co.,  Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

rails. 
Standard    Silver    Co.,    Toronto. 

Singletrees. 

MacKenzie    Bros..    Winnipeg,    Man. 
Slings. 
The    Herbert     Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont. 

Snow    Shovels. 

The  Sheet  Metal    Products  Co..   Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 

Solder. 

Canada    Metal    Co.,    Ltd.,    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet  Metal  Products  Co..  Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Northern    Electric    Co. 

Sporting    Goods. 
II.  8.   Rowland.  Sons  ft  Co.,  Toronto. 
Lewis     Bros.,     Ltd.,     Montreal. 
Thoe.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 
E.    T.    Wright   Co.,    Hamilton. 

Springs. 

a.     J.     Coghlin,      Montreal. 
B.    Greening    Wire    Co.,    Ltd.,    Ham 

ilton. 
Henderson    &     Richardson,    Montreal. 

Spring     Hinges,    etc. 
Chicago  Spring  Butt  Co.,  Chicago,  111. 

Stains. 
A.    Ramsay   &    Son   Co..    Montreal. 

stains,    Shingle. 

Berry    Bros.,    Walksrvflle. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

A.    Ramsay    &    Son    Co.,    Montreal. 

G.    F.    Stephens    &    Co.,    Winnipeg. 

Winnipeg   Paint   &   Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros..    Walke.rville. 

G.    F.    Stephens    &    Co.,    Winnipeg. 

A.  Ramsay    &    Son    Co..    Montreal. 
Winnipeg    Paint   &   Glass  Co.,    Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Brtam. 
Steel  Co.   of  Canada,    Lid.,    Hamilton. 

Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold     Rolled     Strip. 
The     Stanley      Works,     New     Britain, 
Conn. 
Steel    Wire    Hoops. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton.   Ont. 
MeClary's,     London,    Ont. 

E.  T.    Wright    Co.,    Ltd.,   Hamilton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   &    Bro.,    Ashland.    Ohio, 
stocks    and    Dies. 

Butterfleld   &   Co..    Rock   Island,    Que. 
i    Stoves.    Furnaces. 

Burrow,    Stewart    &    Milne   Co..    Ham- 
1  ilton. 

Ouraey    Foundry    Co..    Toronto. 

Findlay   Bros..   Carleton   Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ren.     Ltd..     Almonte. 

MeClary's.    London,    Ont, 
Stoves.    Gas. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Gurnev     Foundry     Co..     Toronto. 

McClary    Mfg.    Co.,    London.    Ont 
Stove    Pipes. 

Soren    Bros..    Toronto. 
Tank    Heaters. 
MacKenzie    Bros.,    Winnipeg,    Man. 
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U 


Daisy" 

Makes 
Quick 
Sales 


This  is  a  strong,  reliable  sifter.  Posi- 
tively dustless  and  very  easy  to  handle. 
Slight  shaking  separates  ashes  from  valu- 
able unburnt  coal,  into  lower  compart- 
ment. Ashes  and  coal  removed  without 
soiling  the  clothes. 


Low   retail   price. 
Splendid  dealers'  profit. 
Made  only  by 

Soren  Bros. 

545  King  St.  W.,  Toronto,  Canada 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.  HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


The  L.  MARTIN  CO. 

MANUFACTURERS   OF 

PURE  LAMP  BLACKS 

ORIGINATORS   OF  THE   FAMOUS 

OLD  STANDARD,  EAGLE  and 
PYRAMID  GERMANTOWN 
BRANDS  OF  LAMP  BLACK 

and  Suppliers  to  90%  of  the  big 
Faint  Grinders  who  advertise  in 
this  magazine,  beg  to  announce  that 

their  English  Factory  is  now  in  a 

position  to  take  care  of  all  Lamp 
Black  orders  that  cannot  be  shipped 
trom  their  United  States  factories. 


^  Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks,  - 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Go.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


ARCTIC    METAL 

A  babbitt  of  quality 


For 

Heavy 

Pressure 


For 

High 

Speed 


ruft  COOL  BEAfllNGSl 

Always  reliable.     Stocked  by  hardware  dealers. 


Mm^mymm 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of   our  <<cQED    TR/\np-  , 

CUTLERY  ^U  ifj^ 

By  seeing  that  this  exact  J  J&. 

™«rk   is  on   each    blade.  ^ANTED     \&^** 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  Ok  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  '  machines,  their  adaptability,  etc.,  will  gladly  be 
given    on    request.      Work    quickly    and    easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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American    Rolling    Mill    Co.,    The 16 

American    Shearer    Co 6 

Aylmer    Pump    Works    70 

Harriett.    G.    &    H..    Co 63 

Barton    Netting   Co.,    Ltd.,    The 75 

Berry    Bros 67 

Birch,    G.     B 1 

Bissell    Carpet    Sweeper    Co 24 

Bo\vn    Mfg.    C. 61 

Bradstreets,    Limited    70 

Brandram-Henderson,    Ltd 51 

Buck    Bros 22 

Butler.    Ceo 61 

Cameron    &    Campbell    70 

Canada   Metal   ('<>..    Ltd.,   Th<    59 

Canada    Painl    Co.,    The    42  43 

Canada     steel    Goods    Co 8 

Canada  Wire  &    Iron  Goods   22 

Canadian  H.  W.  Johns-Manville  Co, 

Ltd..    The    T, 

Canadian  Tube  &   Iron  Co 25 

Oaverhill,    Learmnnt    &    Co 7 

Chatillnn.    John,    &    Sons    67 

Chicago    Hardware    Foundry    Co.    ...  24 

Cleveland    Stone    Co.,    The    63 

Coghlin,    B.    J 75 

Crescent  Tool   Co.,  The   75 

Cummer-Dowswell.    Limited    24 

Daisy  Vacuum  Cleaner  Co..    Ltd 15 

Davidson.    Tims.,     Mfg.    C 14 

Delta     file     Works     77 

Dennis.     \V.     .1.,     &     Co 77 

Dominion    Belting    Co.,    Ltd 61 


Dominion     Cartridge     17 

Domini. ai    Iron    &   Steel   Co.,    Ltd....    23 
l)u    Pont   Powder   Co »0 


Elk    Fire    Brick    Co 

Erie    Specialty    Co 

Excelsior    Plate    Glass   Co. 


Ltd. 


Ford    Auger    Bit    Co 70 


6oodell-Prat1    Co. 


2] 


Hamilton    Cotton    Co 77 

Hamilton    Gas    Mantle   Co..    The 61 

Hamilton    stamp   &    Stencil    Co 70 

Harrington   &   Richardson   Arms  Co..  20 

Heller- Aller    Co..    The    82 

Huteliins-Kilbourne    Co 77 

Button,    Janus.    &    Co 79 


Interstate   Electric   Novelty  Co. 
International    Nickel    Co..    The 


James    &    Reid    70 

Jamieson  &   Co.,   R.  C 59 

Jenkins    Bros..    Limited    10 

Jenkins  &   Hard;   72 

Johnson,    Wm 82 

Junkunc    Bros 80 


Kyle.    P. 


711 


l.aidlau   Bale  Tie  Co.. .Inside  back  covei 

Landei  i,    Frarj    &   Hark    2 

l  \.    ('..    &    Co.,    Limited 

Outside  front   covei    -s 

Lewis    Bios..    Ltd 3 

London    Rolling    Mill    Co.,    Ltd 71 

Lufkin    Rule    Co Inside    back   cover 


Martin,    L..    Co 19 

Martin-Senour   Co 55 

Maxwell.     Ltd 12 

McComb,  .1.   H 25 

McDougall.    R.,    Co 26 

Meakins    &    Sons.    Ltd 16 

Meriden     Britannia     Co..     Ltd 

Inside    front,    cover 

Metallic    Roofing    Co 15 

Miller-Mm-sc    Hflwe.    Co.,    Ltd 69 

Moore,    Benjamin,    &    Co.,    Ltd 63 

Morrison,    Jas.,    Brass    Mfg.    Co 14 

Myers,    F.    E.,    &    Bros; 75 

National  Trust  Co 72 

New   Standard   Hdwe.    Works,    Inc 12 

Nicholson    File    Co 12 

Northern    Bolt   &   Screw  Co 70 

Nova    Scotia    Steel    &   Goal    Co 71 

i  lai,-  -     John,   &   c.i 71 

Otlerville    Mfg.    Co 71 

Parmenter,    Bulloch    Co.,    The    ......  70 

Patterson    Mfg.    Co.,    Ltd..    The 65 

Peck.    Stow    &    Wilcox    Co.,    The....  28 

Pink.     Thos 26 

Pratt     &     Whitney     Co 1 

ive  Mfg.  t'o 75 

Ramsay.    A.,    &   Sons    55 

Richards    Wilcox    Co 1 

Roofers'  Supply  Co.,   Ltd.,  The 

Inside    back    cover 

Ross   Rifle   Co 82 

Knssrll    Jennings    Mfg.    Co 79 


Saunders    &    Wainwright     '- 

Seymour.    Henry    T.,    Shear    Co 70 

Sharra*  &   Newth    rI 

Sheet    Metal    Products    Co 5 

Simonds    Canada    Saw    Co.,    Ltd 65 

Smith   &  Hemcnway  Co..   Inc 12 

Soren    Bros ^ 

3] ncr    Co.,    Alonzo   W.,    Ltd 70 

Stanley   Rule  &   Level  Co ' 

Stanley    Works    1  81 

Starrett.    L.    S„    &    Co IS 

Steel    Bending    Brake    Works    79 

steel    Co.    of    Canada.    Ltd 8 

Stevens-Hepner    Co..    Ltd 26 

Still.    J.    H..    Mfg.    Co 22 

Stine    Screw     II. .lis    Co -5 

Stratford    Mfg.    Co..    Ltd 77 

Tallmai,    Brass    ,v    Metal   Co <'!> 

Taylor-Forbes   Co ]1 

Toronto    Plate    Glass    Importing    Co.  33 

Townsend,    S.    I'..   &  Co 20 

Want     Ads 72 

Wh'te    Mop    Wringer   Co S3 

White,    L.    &    I.    J..    Co 10 

Whitman    &    Barnes    Mfg.    Co 6 

Wilbusch    &    Hilger,    Ltd 6 

Wilckes-Martin-Wilckea     70 

Woods.    Walter,    &    Co.,    Ltd 22 

u  right,    E.    T..    Co.,    Ltd 25 

W ght    Washer    Mfg.    Co 67 


SELL  MORE  SHELLS 


The 


Hand  Trap 


T^VERY  shooter  ought  to  have  one.  Its  opera- 
^-*  tion  is  simple  and  clay  target  shooting  becomes 
more  like  field  shooting. 

Our  extensive  advertising  of  the  DU  PONT  HAND 
TRAP  in  sporting  magazines  and  our 

FREE    WINDOW*  DISPLAY 

puts  your  store  in  line  for  sales  of  sportsmen's  goods. 
Every  Hand  Trap  sold  increases  the  use  of  shot  shells. 
With  every  order  for  two   Hand  Traps,  we  will   send   postpaid 
to  dealers  our  attractive  Hand  Trap  Window  Display. 

Keep    the    Shotguns    husy    by 
selling:  I>u  Pont   Hand  Traps. 

DU    PONT    POWDER    COMPANY 

Established  1802 
WILMINGTON,    DELAWARE 


A  NON-FREEZABLE  LOCK 

Hardware  dealers  everywhere  have  endorsed 
this  now  keyless,  non-freezing  combination 
hasp  luck.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  holts-  contains  only  five 
parts — locks  in  three  places — made  of  Rolled 
Brass. 

The   JUNKUNC      ^oc'JT 

Made  in  seven  styles.  The  ideal  lock  for  Auto 
mobiles,  Motorcycles,  Garage  doors,  lockers, 
tool  chests,  barns,  etc.,  in  fact  for  every  lock- 
ing purpose.  Full)/  guaranteed  and  positively 
■■  nan  /linkable." 

Our  Special  Introductory  Offer 
Write   to-day   for  special   introductory  assort 
ment  and   prices.     Remember,   there's  a   mighty 
good   profit   for  you   in   each   sale.      We   furnish 
circulars  KltfiE. 
If  your  jobber  cannot  supply  you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956  West  71st  Street.    Chicago 


A  condensed  ad.  in 
this  paper  will  bring 
results  from  all  parts 
of  Canada    :     :     :     : 
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STANLEY 

WROUGHT  STEEL 


Mar* 


Screen    Door   Hardware 

COMPLETE   SETS 
IN   CONVENIENT  PACKAGES 

Set  No.  1750  is  made  up  of  one  pair  of  3x3  ornamental,  loose-pin 
butts  to  screw  on  the  surface  of  the  door;  one  five-inch  wrought  steel 
pull ;  one  high-grade  No.  3  spring,  of  much  better  quality  than  is  usually 
used  on  screen  doors ;  one  gate  hook  and  eye.  Each  set  is  packed  neatly 
in  a  neat,  strong,  telescope  carton,  with  screws  of  the  proper  size  and 
finish,  ready  to  be  handed  to  the  customer. 

These  sets  are  finished  in  Japan,  Antique  Copper,  Dull  Brass,  or 
the  Rust-Proof  "Stanley"  Sherardized  finish. 

A  less  expensive  set,  No.  1752,  is  also  put  up  with   21//2x21/2  butts,  and  a  No.  2  Spring.     It  is  made  of  good 
materials  and  is  fully  equal  to  other  sets  on  the  market. 

Send  in  your  order  for  Stanley  Screen  Hardware,  and  be  prepared  for  Spring  business.     Write  us,  if  your 
jobber  cannot  supply  you. 

A.   MACFARLANE   &   CO. 

Coristine  Building,  Montreal 


Set  No.  1750. 


Canadian    Representatives  of 

THE  STANLEY  WORKS 

New  Britain,  Conn. 


NEW  YORK 


CHICAGO 


Mar* 


TRAD£ 

i  Mar* 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

Butterfleld   A   Co.,    Bock    Island,   Que. 
Pratt   &    Whitney   Co..    Dundas,    Ont. 

Steel   Co.   of  Canada,    Ltd..   Hamilton. 

Tapes. 

Can.  H.  W.  Johns-Man ville  Co.,  Ltd., 

Toronto. 
J  as.     Chestennan     &     Co.,     Sheffield, 

Eng. 
Lufkin  Rule  Co.,   Windsor,   Ont. 
J.    Rabone  &  Sons,   Birmingham,   Eng. 

Tea  Kettles. 

Soren    Bros.,    Toronto. 

Technical   Books. 

MacLean    Publishing   Co.,    Toronto. 

Tents    and    Awnings. 

Scythes    &    Co..    Toronto. 
Telescopic    Ash    Hoists. 

The  Herbert  Moms  Crane  &  Ho;st 
Co.,    Ltd.,    Toronto,    Ont. 

Threshing;    Tools. 
Pratt    &    Whitney    Co.,    Dundas,    Ont. 

Tiling.    Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Tinners'    Snip*. 
Peck,    Stow   &    Wilcox  Co.,    Southing- 
ton,    Conn. 

Tin    Plate. 

A.  C.    Leslie    &    Co.,    Montreal. 

B.  &  S.  H.  Thompson  ft  Co.,  Mont- 
real. 

Tinware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Soren    Bros.,    Toronto. 
Sheet   Metal   Products    Co.,    Ltd.,    To- 
ronto. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    Milbury,    Mass. 

The  Chapln  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  &  Hemenway  Co.,  New  York. 

ltobt.    Sorby    &    8ons,    Sheffield. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 


Tools — Metal    Workers'. 

Brown-Boggs    Co..    Hamilton. 
Peck,    Stow   &    Wilcox   Co.,    Southing- 
ton  &   Cleveland. 

Tool   Grinders. 

Richards-WUcox    Canadian    Co.,    Lon- 
don,   Ont. 

Torches. 

Clayton    &    Lambert   Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

J.    H.     Still    Mfg.    Co..    St.    Thomas, 
Track    Systems. 

The    Herbert    Moms    Crane    &    Hikt 
Co..    Ltd.,    Toronto,    Ont. 

Travelling    Cranes. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Tripods. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Vacuum    Cleaners. 

Northern    Electric    Co.,    Montreal. 

Onward   Mfg.   Co.,   Berlin,   Ont. 
Vacuum   Sweepers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Varnishes;     See    Faints. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 

Imperial    Varnish    and    Color   Co.,    To- 
ronto. 

Pratt   &    Lambert,    Bridgeburg. 

A.    Ramsay    &    Son    Co..    Montreal. 

G.   F.   Stephens  &  Co..   Winnipeg. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Ventilators. 

Metallic    Roofing    Co.,    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash    Boards. 

Wm.    Cane    &    Sons    Co..    Newmarket. 

Meakins    &    Sons,    Hamilton. 
Washing    Machines,    Etc. 

J.    H.   Connor   &   Son.    Ottawa,   Ont. 

Cummer-Dowswell,      Lt£.,      Hamilton, 

Henderson    &    Richardson.    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

D.    Maxwell   &   Son,    St.    Mary's,    Ont. 

Northern    Electric    Co-,    Montreal. 


Wagon    Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 

Washers. 

Steel    Co.    of    Canada,    Ltd.,  Hamilton. 
Wrought  Washer    Mfg.  Co.,  Milwaukee. 
Watering    Cans. 

Soren    Bros.,   Toronto. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Wash   Boilers. 

Snren    Bros.,    Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Weeders. 

C.    S.    Norcross    &    Sons,  Bushnell,    111. 

Whips. 

Hamilton     Whip    Co.      Hamilton.    Ont. 
MacKenzie    Bros.,    Winnipeg,    Man. 
White    Lead. 
Brandram- Henderson     Co.,     Montreal. 
Steel    Co.    of    Canada.    Ltd.,    Hamilton. 
Q.    F.    Stephens   &    Co.,    Winnipeg. 

Wholesale    Hardware. 

Thos.    Birkett  &   Son.   Ottawa. 
Caverhill,    Leannont   &   Co.,    Montreal. 
Howland,   H.   S.,  Sons  &  Co.,  Toronto. 
Lewis     Bros.     &     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

Winches. 

The  Herbert  Morris  Crane  &  Hoist 
Co..    Ltd.,    Toronto,    Ont. 

Window   Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
U.    Greening    Wire   Co..    Ltd.,    Hamil- 

Wire    Guards. 
B.    Greening    Wire    Co.,    Ltd.,    Hajiil- 
ton. 

Wire  Door  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Wire.    Iron,    Steel,    Brass    and 
Copper. 

Dominion  Iron  &  Steel  Co.,  Ltd.. 
Sydney. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 


Henderson  &  Richardson,  Montreal. 
Lai  Haw  Bale  Tie  Co.,  Hamilton,  Ont. 
Steel   Co.  of  Canada,   Ltd.,   Hamilton. 

Wire. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

Northern    Electric    Co.,    Montreal, 

Wire    Mats. 

Andrews  Wire  Works  of  Canada, 
Ltd.,    Wattord,    Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Kuhue-Anderton    Co.,    Port   Hope,    Ont. 

Wire    Goods,    Bright. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Steel   Co.   of  Canada,    Ltd.,   Hamilton. 

Wire    Goods. 

Andrews    Wire    Works,    Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton, 
Wire    Products. 
Andrew    Wire    Works,    Watford,    Ont. 
Dominion     Iron    &     Steel     Co.,     Ltd., 
Sydney. 
Wire   Rope. 
The     B.     Greening     Wire     Rope     Co., 
Ltd.,    Hamilton. 

Wire    Springs. 
The     B.     Greening     Wire     Rope     Co., 

Ltd.,    Hamilton. 
Henderson    &    Richardson,     Montreal. 

Wire    Stretchers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,     Lon 
don,    Ont 
Wood    Finishes. 
Berry    Bros.,    Walkcrville. 
G.    F.    Stephens    &    Co.,    Winnipef 

Woven    Wire   Fencing. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Dominion     Iron     &    Steel     Co.,     Ltd., 
Sydney. 
Wrenches. 

Peck.  Stow  &  Wilcox  Co.,  Southmg- 
ton  &  Cleveland. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 

Whitman  &  Barnes  Mfg.  Co..  St. 
Catharines. 
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The  Ross  Rifle  Company 

extends  New  Year  Greetings  to 
the  Hardware  Trade  of  Canada. 

Ross  Rifle  Co.,  Quebec,  Canada 


If  you  have  not  received  the  Ross  Rifle 
Art  Calendar,  write  for  a  copy. 
Requests  must  be  on  firm's  letter  paper. 


ESTABLISHED  A.  D.  1830 


Do   You  Sell  These  JOHNSON  Garden  Tools  ? 


A  GOOD  VARIETY  OF  STYLES 


No.     215— A     Lender. 
Finished   in   Blue  Enamel. 


No.     2120 — Socket — Long    Handle. 
Blade    Polished    and    Enameled    Red. 


ONLY  ONE  QUALITY— THE  BEST 


No.   213— Riveted   Shank 
Bright    Finish. 


Handsomest  and  Best  Made  Implements  on  the  Market.     THEY  SELL  ON  SIGHT. 


No.  211— Forged  Steel. 

Strongest   Trowel    Made 

Fine    Finish 


No.     2500 — Asparagus     Knife. 
Forged — Hardened    Edge,    Fine   Finish 


No.    217 — Transplanter. 
A     Most    Handy    Implement. 


Manufactured  by  William  Johnson,  Hedenberg  Works,  Newark,  N.  J. 

WRITE  TO  DAY  FOR  BOOKLET  SHOWING  17  STYLES 


Sell    Heller-Aller    Goods 

They  pay  good  profits,  and  the  quality  insures  satisfaction 


HALF-ROUND    TROUGHS 

These  troughs  have  a  steel  frame  or  truss 
at  each  end.  They  are  built  to  stand  up 
under  the  abuse  to  which  such  goods  are 
subjected. 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel  and  they  will  stand  a  lot  of 
hard    usage. 

Screw  caps  opening  on  top  to  fill  up  by  and 
a  faucet  in  the  side  near  the  bottom  to  draw 
off  contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write    for    It. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


OIL  AND  GASOLINE 
TANKS 
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1  Conductor  Pipe,   Gutter,  Ridge,  Valley,  \ 
1  Nosing,  Conductor  Elbows,  Hold  Fasts,  | 

I  etc. 

Special  prices  on  application 

|  -  -  PROMPT  SERVICE  -  - 

I  The  Roofers  Supply  Co.,  Limited      Toronto,  Ont.  | 

=  Importers,  Jobbers  and  Manufacturers 
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THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOf>D  SALE  FOR  THEM. 

MANUFACTURED  SOLEL .    BY 

GUTTA  PERCHA  &  RUBBER.  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rub>er  fjtffg.  *f  °"  °f  Toronto,  Ltd. 

TORONTO  MONTREAL  W^NIPEG,  CA^GARY  VANCOUVER 


When  it  comes  to 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 
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Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  /.LL     tney  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

the /i/fk/n Rule ffo.  ofQanaj>a,1ti>. 
W//vD50R,o/vr. 


Get  Cat.  No.  9 


We  have  the  finest  machinery  and  every  facility  for  pro- 
ducing best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care  in  the  drav  ing  to  obtain  a  regular  gauge. 
Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,  HAMILTON 

GEO. W.LAIDLAW. Vancouver.  B.C.  HARRY  F.  MOULDEN  Winnipeg. Man. 


START  THE  NEW  YEAR 

with  a  good  set  of  Advertising  Cuts 

One  of  the  best  means  at  your 
disposal,  for  stirring  up  business, 
is  intelligent  advertising  in  your 
local  newspapers.  Have  you  felt 
the  need  of  s-mall  cuts  to  put  life 
and  selling  power  into  your 
advert  n:s?  Such  cuts  as  you 

will  find  illustrated  on  page  73. 

The  cuts  cost  only  fifteen  cents 
each.  We  have  two  hundred  of 
them  in  Hardware  and  MetaPs 
Electro  Service.  Send  for  sample 
sheets,  showing  proofs  of  these 
valuable  little  cuts.  Then  make 
your  selection. 

Hardware  &  Metal 

143-153  University  Avenue,  Toronto 

Montreal         Winnipeg  Boston  New  York         Chicago  London,  Eng. 
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Canada's    Only    Hardware    Weekly 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 
Vol.  XXVII.  Publication  Office:  Toronto,  Canada 
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A    Question   for   Hardware   Manufacturers 

When  the  retail  hardwareman  works  for  himself,  he  is  work- 
ing for  dozens  of  manufacturers  as  well.  Is  he  doing  his 
best  for  you? 


Interior  view  of  a  typical  Canadian  hardware  store.    The  man  who  oivns  a  store    . 
like  this,  must  wield  a   substantial  influence  in  his  community. 

It  is  important  for  the  hardware  manufacturer  to  keep  intimately  in  touch  with  so  influential  a  class  as 
the  retail  hardware  merchants.  And  it  can  be  done  at  a  minimum  of  expense  by  running  a  weekly 
advertisement  in  Hardware  and  Metal.  No  other  sales  method  can  invoke  half  the  prestige  in  the  Cana- 
dian trade — and  the  manufacturer  who  gets  the  retailer  actively  interested  in  selling  his  goods  is  the  one 
who  will  make  the  profits. 

Write  and  ask  us  to  outline  an  inexpensive  campaign  which  will  help  you  to  win  the  heartiest  co-opera- 
tion of  your  dealer  customers. 
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143-153  University  Avenue 


TORONTO,  ONT. 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES- WIRE  NAILS    WOOD  SCREWS 
PUMP  RODS- Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts,  Plow  Bolts, 

Coach  and  Track  Bolts, 

Lag  Screws,  Square  Nuts, 

Tire  Bolts,  Hexagon  Nuts, 

Machine  Bolts,  Boiler  Rivets, 

Sleigh  Shoe  Tinners' 

Bolts,  Rivets,  Etc. 


TRADE 


t 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
y8  in.  to  4  in.,  is  thoroughly- 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We   also    manufacture 
NIPPLES  In  all  sizes — black  or  galvanised. 


WORKS:  LACHINE  CANAL, MONTREAL 
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SUN 


9f 


"SUN"   Stand   Lamp 

No.   343. 
Over     100    snappy 
styles  of  Fixtures. 


Gasoline  Lamps  are  ready 
sellers  and  with  liberal 
margin. 

Safe,     convenient,     clean, 
odorless,  economical — sat- 
isfactory the   world  over 
for  years.    Truly 
"The  Sun  Outshines  Them 

All" 

in     SALES    as    well     as 

"SUN"  light. 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount.    . 


"SUN"  Brass 
Blow      Pipe      is 
what      they      all 
want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  U.S.A. 


CANADA'S  VERY  BEST 


TROUBLE 
PROOF 


Doors  hung  on  the  CHAMPION,  No.  321.  are  hung  right 

and  will  slay  right. 

Get  the  Genuine  RICH ARDS-WILCOX  TROLLEYS. 

RKCHARDS-WILCOX   CANASnAd^c0^PA,5,0Yn-triiI,,TEI) 


The  Grinders  that  You 
will  Sell 

Carborundum  Niagara 
Grinders 


Carborundum  Grinder  showing 
Tool-grinding  Guide 


F 


or  shop,  farm  and  home — for  the 
manual  training  school — Every  ma- 


chine equipped  with  a  Carborundum 
Wheel  —  every  machine  smooth,  and  easy  run- 
ning and  made  from  the  best  of  mat.ei*ials-  The 
castings  strong,  durable,  oil-  and  dust-proof — the 
gears  accurately  cut — the  machines  carefully 
assembled.  They  are  made  in  our  own  plant — - 
and  rnade  right.  Several  sizes  and  styles  de- 
signed for  real  grinding  service. 
THEY    ARE    THE    GRINDERS     YOU.    WILL     SELL 

Send  for  complete  details,    descriptions,   etc. 

THE 
CARBORUNDUM 


Carborundum  Grinder  showing 
Mower-2ection  Holder 


COMPANY 


Carborundum  Niagara 
Grinder  Display  Stand 


NIAGARA  FALLS,  N.  Y. 


Carborundum  Niagara 
Fool-power  Utility  Grinder 
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DOES  TWENTY  MINUTES' 
WORK  IN  FOUR 


meat, 


fruits, 
to 


Chops    all 

vegetables,    nuts,    etc., 
any  degree  of  fineness,  in 
one-fifth  the  time  required 
by  the  old-fashioned  chop- 
ping knife  and  bowl. 


Fifteen  years  of 
continued  adver- 
tising on  this 
point  has  created 
such  an  ever-in- 
creasing demand 
for  the  "Univer- 
sal" Food  Chop- 
per that  it  is  one 
of  the  most  pro- 
fitable of  all 
household  appli- 
ances  to    handle. 


Every  part  of  the  "Uni- 
versal" Food  Chopper  is 
strictly  "Universal"  in 
workmanship  and  prin- 
ciple of  construction  — 
each  detail  receiving  un- 
usual care  and  attention. 
This  means  that  "Uni- 
versal" Food  Choppers 
give  an  every-day-of-the- 
year  service  that  is  abso- 
1  u  t  e  1  y  dependable 
every  way. 


The  "Universal"  is 
the  original  and  only 
shear  -  cutting,  self- 
sharpening  and  self- 
cleaning  food  chop- 
per. Its  sanitary  con- 
struction, its  simplic- 
ity, strength  and 
heavily  tinned  finish 
appeal  to  every  pur- 
chaser. 

Made  in  four  sizes: 

No.    0 — 'Small    family    size,    price 

$1.75. 
No.    1 — Family    size,    price    $2.00. 
No.    2 — Large    family    size,    price 

$2.25. 
No.   3 — For     hotels,     restaurants, 

etc.,    price   $3.00. 


It  will  pay  you  to  stock  "Uni- 
versal" Food  Choppers  and 
let  the  housewives  of  your 
vicinity  know  it.  We  will 
gladly  furnish  you  with  elec- 
trotyped  newspaper  ads., 
show-cards,  lantern  slides, 
etc.,  for  this  purpose.  With 
your  first  order  for  one  dozen 
choppers,  we  furnish,  free,  a 
handsome  "silent  salesman" 
display  stand. 


{universal^ 


For    prices,    etc.,    write    to 
your  jobber  or  direct  to  us. 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,  CONN.,  U.S.A. 


universal) 


HARDWARE    AND    METAL 


January  9,  1915. 


New    Year's    Resolutions 

Buy  only  the  Best 

BLACK  DIAMOND  CROSS 

CUT  SAWS 


■.--,■■■'.■,* 
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Fully  Guaranteed 

LEWIS  BROS.  LTD.,  Montreal 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade, 
best    designs   and    highest   standards    of   workmanship,    regardless   of  price. 
Some  styles  of  Toilet  Clippers  are  illustrated  below.     All  are  heavily   copper   plated   and    polished    before   nickeling     thus   giving   a 
higher   finish,   which   lasts   much   longer  than   ordinary   plating.      The  utmost  care  is   used   in   grinding  and   tempering   the  cutting 
plates,   giving   cutting   qualities   whose   superiority    may    be   readily   demonstrated  'by   comparison 
beard     and     neck     trimming,     are    clip- 
pers    of     the     utmost     lightness     and 
refinement,      not      paralleled      by      any 
other   American    manufacturer. 


They   are   all   quality   goods,   and    represent 


No.  00  and   No.  000  Shaver  for 


STANDARD  No.  0,  No.  1,  and  No   2 
Retailing    at    about    $2.50.      High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 
with    grooved    bottom    plate,    retailing 
at  about  $1.50. 


No..  00    SHAVER 
A   light   and   elegant   Clipper   for   beard 
and     neck     trimming.      Retailing     at 
about  $2.25. 

If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &   Hilger,  Ltd. 

New   York  City 


SPEED 
Best   low-priced   Clipper   made.     Retail- 
ing at  about  $1.00. 


CADET 
with    visible   spring,   retailing   at   at  out 

$1.00. 


Extraordinary  Washing  Machines  at  Ordinary  Prices 


Every  Housekeeper  is  looking  for  a  washer  that  has  few  parts  to  care  for  and 
simple  mechanism  that  does  not  get  out  of  order. 


New   Century   "A,"   "B," 
New  Idea  "B"  and  "C" 


and   "C"    (Hand  Drive). 


ALL  CUMMER-DOWSWELL  MACHINES  CARRY  THIS  TRADE-MARK 

Some  of  the  Leaders  are: — 
New   Idea    (Electric,   with   swinging  wringer). 
Seafoam   "A"   (Electric,  with  stationary  wringer). 
Seafoam    "B"    (Gas,    Gasoline,    Engine    or    Wind-    tt-wL,.' 

mill  drive).  t, J        . 

Ideal   (Water  Power).  Ml  »>entum 

Playtime  (Power  and  Hand  Drive).  Noiseless 

New  Century  "D"  (Water  Power).  Snowball 

Sunlight   (Hand   Drive).  Peerless  "  " 

THE  EETAIL  PEICES  ARE  ATTEACTIVE— THE  DEALER'S  PROFIT  RIGHT. 

Sold  through  all  Jobbers. 

Cummer-Dowswell,  Limited,  Makers,  Hamilton,  Canada 


Noiseless 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Garbage  Cans 


THAT 


Never  Leak 


HOT  GALVANIZED 


After  all  mechanical  work  is  finished, 
S  M  P  garbage  cans  are  taken  one  by 
one  and  dipped  in  a  bath  of  pure  molten 
spelter,  which  completely  fills  the  seams 
and  gives  the  cans  the  spangle  that 
your  customers  demand. 

THREE  SIZES 

For  both  ashes  and  garbage  your 
customer  should  buy  one  of  each  size. 


,s  MP 


'QUALITY', 


Shipme„tS 
lVlade    1   romptly 


SMP, 


'QUALITY'' 


the  SHEET  METAL  PRODUCTS  CO. 

MONTREAL 


OF  CANADA 
LIMITED 


TORONTO 
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Still  Pounding  The  Group  Idea  On 
Bristol  Steel  Fishing  Rods 


"Huh !"  you  say,  they  are  doing  that  for  their  own  benefit.  But  don't 
you  realize  that  the  more  rods  we  are  able  to  sell  through  you,  the  more 
money  you  make?  This  pounding  home  of  the  "group  idea,"  of  selling 
five  rods  instead  of  one,  is  educating  your  trade  to  buy  a  bigger  fishing 
outfit.  Selling  five  rods  instead  of  one,  or  even  four  rods,  or  three  rods, 
or  two  rods  instead  of  one  is  good  merchandising  for  you. 

It  is  the  same  good  merchandising  as  when  you  sell  flies,  and  a  creel  and 
the  entire  fishing  outfit,  at  the  same  time  you  sell  the  Bristol  "Group." 

"GROUP  IDEA  HELPS"  FREE. 

Advertise  this  ' '  Group  Idea. ' '  Pound  it  home  to  your  clerks.  Talk  it  all  the 
time.  We  will  very  gladly  send  you  FREE  newspaper  electros,  catalogues, 
descriptive  pamphlets,  art  fishing  window  cut-outs,  and  an  art  poster  for  the 
store.    Check  in  the  coupon  what  you  want  and  mail  it  to  us  at  once. 

THE  HORTON  MFG.  CO. 

302  Horton  St.,  Bristol,  Conn. 


"GROUP  IDEA" COUPON. 

Gentlemen  : — 

I    can  use   the   following  Sales   Helps 
in  tying  up  to  the  "Group  Idea"  : 

Newspaper  Electros  Nos I 

Newspaper  Electros  proof-sheet 

Art  poster  (only  one  to  a  dealer) 

Catalogues    (how   many ) 

Art  Fishing  Window   cut-out    

50  "Group  of  Gift  Rod"  Folders 

75  "Group  of  Gift  Rod"  Folders 

100  "Group  of  Gift  Rod"  Folders 

125  "Group  of  Gift  Rod"  Folders 

150  "Group  of  Gift  Rod"  Folders 

with  the  understanding  that  I  will  use 
these  "Group  of  Gift  Rod"  folders  in  all 
outgoing  packages,  statements  and  let- 
ters to  customers  from  now  until  Dec. 
23rd,  1»15. 

Name    

Address   


"W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


The   "W  &  B"   Wood  Handle  Grips.  Length  open 
6  to  14  inches. 


"W  &  B"  Steel  Handle  Grips.  Length  open 
18  to  48  inches. 


These  types  of  "W  &  B"  Wrenches  are  particularly    adapted    for    the    proper 

handling  of  metal  pipe. 

The  movable  jaw  with  sharp-edged,  grooved  teeth,  gives  a  sure  grip. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 
our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad  Spe- 
cial," Regular  (Agricultural  Pattern).     Adopt  this  established  line  as  your 
standard  CANADIAN   MADE  WRENCHES. 
Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61   Years 

ST.  CATHARINES,  ONT. 
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GASOLINE    TORCHES 


Clayton  &  Lambert. 

No.  37.  Capacity  one  pint;  polished 
seamless  brass  tank,  handle  and 
pump;  soldered  concave  bottom;  cast 
brass  burner;  metal  adjusting  handle; 
cast  iron  drip  cup  and  pipe;  fitted 
with  latest  improved  burner  which 
protects  the  gas  or  vapor  from  the 
wind  or  cold;  patent  automatic  air 
pump  with  check  valve;  height  over 
all  8  inches:  diameter  at  base  4% 
ins.;  approximate  shipping  weight, 
each,  3%  lbs. 


Reliable   Make 
Best  Of  Service 

Have   no 
equal  where 
intense  heat 

is  desired. 


Clayton  &  Lambert 
No.  18.  Capacity  one  pint;  polished 
seamless  brass  tank  and  handle; 
soldered  concave  bottom;  cast  brass 
burner  and  pipe;  wood  adjusting 
handle;  cast  iron  drip  cup;  the  pump 
used  is  the  same  style  as  in  the 
pump-in-tank  torches,  having  check 
valve  actuated  by  springs;  double 
shouldered  needle  affording  quick 
and  positive  adjustment;  height  over 
all  7%  ins.;  diameter  at  base  4y2  ins.; 
approximate  shipping  weight,  each, 
3y2   lbs. 


C.  &   L.  Torches  possess   every  advantage,  being    unsur- 
passed in  point  of  utility  and  durability  by  any  other  make. 


THE    "IMP"    TORCH. 


Clayton    &    Lambert 

No.  32.  Capacity  one  quart;  polished 
seamless  brass  tank,  handle  and 
pump;  soldered  concave  bottom;  cast 
brass  burner  and  drip  cup;  cast 
iron  pipe;  metal  adjusting  handle; 
air  pump  in  tank;  the  powerful 
burner  gives  a  strong  and  efficient 
blast;  fitted  with  solder  iron  holder; 
height  over  all  11  inches ;  diameter 
at  base  5%  inches;  approximate 
shipping  weight,  each,  5  lbs. 


"Imp."  Excellent  Blow  Torch;  1%  in. 
x  3  ins.;  nickel  plated;  produces  a 
perfect  Bunsen  flame  of  over  2,000 
degrees  Fahrenheit;  has  no  pump  or 
valve;  is  entirely  automatic;  burns 
two  hours  on  one  filling;  suitable  for 
hand  or  bench  work.  You  start  it 
with  a  match.  This  is  an  ideal 
soldering  torch,  and  has  been  adopted 
by  many  American  manufacturing 
companies.  It  is  perfectly  safe  and 
cannot  get  out  of  order.  Heats  a 
soldering  copper  or  takes  the  place 
of  it.     One  in   a   box. 


WRITE  FOR   OUR  TRICES 


Clayton   &   Lambert 

No.  31.  Capacity  one  quart;  polished 
seamless  brass  tank,  handle  and 
pump ;  soldered  concave  bottom ;  cast 
brass  burner  and  drip  cup;  cast 
iron  pipe;  metal  adjusting  handle; 
a  strong  blast  heat  is  generated  by 
a  powerful  burner  giving  good  heut 
efficiency;  air  pump  in  tank;  height 
over  all  9%  inches ;  diameter  at 
base  5%  inches;  approximate  ship- 
ping  weight,   each,  5  lbs. 


H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


WHOLESALE    HARDWARE 
TORONTO 

GRAHAM    NAILS    ARE    THE    BEST 


LIMITED 


OUR    PRICES   ARE   RIGHT 
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No.  915  Safety  Hasp 


No.  915 

Wrought  Steel 

Safety"  Hasps 

This  Safety  Hasp  Is  Well  Named 


The  screws  are  all  well  under  the  hasp  and 
the  staple  plate  being  covered  makes  it  im- 
possible to  remove  the  screws  until  the  lock 
has  been  opened.  The  staple  hole  is  made 
extra  large  to  allow  for  shrinking  of  the  door 
without  resetting  of  staple. 


Packed  one  dozen  in  a  box,   with  screws  and  plate  staples. 

Canada  Steel  Goods  Co.  Ltd.,  Hamilton,  Canada 


. 


Slippery   Roads 

Will  bring  you  good  business 


NEVERSLIP  SHOES 
AND  CALKS 


All 

Neverslips 
haoe 

RED  TIPS 


Neverslip  RED  TIP  Calks  are  HORSE  INSURANCE 
THAT  EVERY  DRIVER  OF  VALUABLE  HORSES 
NEEDS.  They  prevent  costly  accidents-  that  result  from 
slips  and  falls,  and  save  much  time. 
Neverslip  Calks  wear  sharp  with  use,  and  can  be  replaced 
with  a  complete  set  of  new  ones  in  twenty  minutes. 
Quickly  and  easily  adjusted,  they  save  money,  time  and 
worry. 

Stock  them  now.     Horseshoers  and  horseowners  recom- 
mend  them   everywhere.      Grasp   this   business. 
Our  descriptive  booklet  T  gives  full  information.     Drop 
a  card  for  it  now. 

The  Neverslip  Manufacturing  Co. 

U.S.  Factory  :  New  Brunswick,  N.J. 


Canadian  Factory  and  Office  : 


Keystone 


559  PIUS  IX  AVENUE 


MONTREAL 


No.  4 


No.  5 
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WING 
SCREW 
BOOT 
CALKS 


The  STEEL  COMPANY  of  CANADA 

LIMITED 
HAMILTON,  CANADA 


4 


No.  00 


No.  4 


No.  5 


<Jww» 


No.  7 


No.  8 


Chuck 


Book  Your  Orders 
Now 

for 

Immediate  and  Future 
Shipments 

of 

LUMBERMEN'S 

CASE-HARDENED 

WING  BOOT  CALKS 

These  calks  are  made  specially  for  Loggers,  Hun- 
ters, Ice  Cutters,  Etc.  They  are  convenient  to 
insert  and  remove,  the  insertion  of  a  new  set  being 
effected  in  a  moment. 

A  Chuck  is  placed  in  each  box  of  50  Calks. 
Send  for  Samples  and  Particulars. 


SALES  OFFICES: 


HAMILTON 
VANCOUVER 


MONTREAL 
VICTORIA 


TORONTO 
ST.  JOHN 


WINNIPEG 
HALIFAX 
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THE   "STERLING" 

Seamless  Self-Basting  Roaster 

The  "Sterling"  Roaster  is  a  Saleable  Article  at  All  Seasons 

The  Sterling  in  use  is 
simplicity  itself.  Retains  all 
the  nutritive  juices,  and 
improves  the  flavor  and 
appearance  of  the  meat. 


a 


liy2x.  lS'A  x8 


Be   sure    and   specify 
Sterling"  when  ordering. 


AH  Orders  Shipped  Promptly. 

The  Thos.  Davidson  Mfg.  Company,  Limited 

Toronto  Montreal  Winnipeg 


YOUR 


\A/AMTQ    /CANADIAN-QUILT 
CUSTOMER    VVrMN    :   O    OHAIN-         DlOCKS, 


and  it  is  an  easy, 
pleasant  and  a 
profitable  task 
for  you  to  supply 
the  demand. 

Write    for  all 
particulars  to 

THE 

HERBERT  MORRIS 
CRANE  &  HOIST 
COMPANY,  Limited, 

EMPRESS  WORK8. 

PETER  STREET,  TORONTO. 
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Three  New  Ovens  that  are  "Made  in  Canada" 


3- 


McCIary2> 

"Success"  Ovens 


-3 


No  more  foreign-made  ovens — these  ovens  are  bigger 
and  better  made,  and  the  prices  are  lower.  Demonstrate 
them  and  they  will  sell,  and  sell  quickly. 


Our  No.  70  "Success" 


Our  No.  50  "Success" 


22"  long,  13"  deep,  18"  high. 

New  style  glass  frame,  easily  removable.  Held 
in  position  by  sliding  buttons — no  tinsmith  or 
soldering  required.  A  brand  new  simplified 
feature. 


22"  long,  13"  deep,  18"  high. 

New  style  oven  door,  three-way  contact  catch. 
Connects  at  top  corners  and  centre  in  one 
operation.  One  feature  alone  that  will  make 
ready  sales. 


Our  No.  30  "Success" 

22"  long,  12y2"  deep,  17y2"  high. 

A  good,  serviceable  oven  with  double-seamed 
joints — no  rivets  or  bolts  to  become  loose  — 
lined  with  corrugated  black  iron  each  end. 

Anticipating  your  trade  demand 


LONDON  TORONTO 

MONTREAL 
WINNIPEG  VANCOUVER 


MXIaryfc 


ST.  JOHN,  N.B.       HAMILTON 

CALGARY 
SASKATOON       EDMONTON 
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Five  Favorites 

The  lion's  share  of  the  files  used 
in  Canada  are  these  five  famous 
brands : 


KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

Made  in  Canada 

Most  users  prefer  them  because 
they  reflect  50  years'  experience  in 
making  good  files.  Because  they 
never  vary  in  quality  or  work. 
Because  a  sixty  -  million  output 
yearly  means  maximum  value  at 
minimum  cost. 

With  4,000  patterns  to  select  from 
— with  huge  stocks  ready  to  ship  at 
a  moment's  notice — we  guarantee 
you  the  right  files  at  the  right  price, 
at  the  right  time. 

And  we're  showing  your  trade 
that  "it  costs  less  to  use  more." 
Teaching  them  to  use  more  Files. 

That  means  GOOD  BUSINESS 
for  you. 

Nicholson  File  Company 


PORT  HOPE 


Jobbers^ 
Everywhere 


ONTARIO 


Read  "File  Filosophy"  and  be  an 
authority  on  files.  A  copy  with  our 
catalog  will  be  sent  you  free  on 
request. 


Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that  satisfies — 
backed  by  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 


Your  Jobber  will 
Supply  You. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 
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The  long  winter  evenings  afford  lots  of  time 
for  people  to  do  their  own   shoe   repairing. 

Now  is  the  time  to  boost  our  COBBLERS' 
and  COMBINATION  OUTFITS 

They  are  attractively  finished,  high  in  quality,  and  they  sell  at  a  reasonable  price, 
leaving  a  good  substantial  profit. 

Write  your  jobber  for  these  lines  now. 

If  he  cannot  supply  you,  write  us.     We  ship  promptly  from  stock. 

TAYLOR-FORBES    COMPANY 

LIMITED 
Head  Office  and  Works:  GUELPH,  ONT. 

Branches  and   Agents  : 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal;  Canadian  United  Mfrs.  Agency, 
London,  Eng.  ;  H.  G.  Rogers,  147  Prince  William  St.,  St.  John,  N.B.  ;  H.  F. 
Moulden  &  Son,  Travelers'  Bldg.,  Winnipeg,  Man.  ;  Taylor-Forbes  Co.,  Ltd., 
1070  Homer  St.,  Vancouver,  B.C. 


Drop  us  a  card 
for  catalogue 
covering  com- 
p  1  e  t  e  assort- 
ment. 


=lMEPAIRUNIJGi 
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Morrison  Improved  Steam  Gauges 

The  only  steam  gauge  made  in  Canada.  We  manu- 
facture a  full  line  of  gauges  and  recording  instru- 
ments for  every  purpose,  including  steam,  water,  air, 
ammonia,  etc. 

All  our  instruments  are  of  the  very  highest  quality  and  utmost 
reliability,  and  are  sold  under  a  full  guarantee  of  satisfaction. 
Approved  by  Provincial  boiler  and  steamboat  inspector. 

REPAIR  TIME  FOR 

STEAM  PLANTS 

With  many  industrial  concerns  January  is  the  month  devoted  to  overhauling 
the  power  plant — when  the  shut-down  occurs  for  the  annual  inventory. 

Boiler  Mountings  —  Injectors  —  Pressure  Gauges  or  other  fittings  may  require 
repairs. 

With  our  facilities  and  experienced  workmen  we  can  give  this  work  proper  and 
prompt  attention. 

The  James  Morrison  Brass  Manufacturing  Company,  Limited 

93-97  ADELAIDE  STREET  WEST,  TORONTO,  CANADA 


&%&  ^5^^  ^S£3£  J£&t££ 


*& 


^ 


FOR 


Make  The  Iver  Johnson  Your  Leader 


Iver  Johnson  Safety  Automatic  Revolver. 

Iver  Johnson  Champion  Single  Barrel  Shotgun. 

Iver  Johnson  Hammerless  Double  Gun. 

Our  ideal  in  firearms  manufacture  is  a  first-class  weapon  at  a  moderate 
price.  Any  marksman  will  tell  you  that  the  Iver  Johnson  Revolver  is  accur- 
ate, hard,  hitting,  dependable.  Any  hunter  will  testify  to  the  high  quality 
of  the  Iver  Johnson  Shotgun. 

Advertised  in  Canada.     Sold  by  all  large  Canadian  jobbers. 

A  moderate  price  line  of  absolute  dependability. 

IVER  JOHNSON'S  ARMS  &  CYCLE  WORKS 

350  River  Street,  Fitchburg,  Mass. 
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Make  Your 

Flatware 

Dept 

More 

Profitable 


Raleigh 


Stanclish 


WM.  A.  ROGERS 


MAKE  sure  of  Flatware 
profits  this  year.  The 
line  to  carry  is  the  one 
with  the  newest  patterns  and 
the  most  liberal  discounts.  Our 
Travellers  are  now  calling  on 
the  Hardware  Trade  with  com- 
plete samples.  See  them  be- 
fore placing  your  order.  Our 
Mail  Order  Department  gives 
prompt,  efficient  service.  Or- 
der direct  or  through  your 
Jobber. 


CANADIAN  WM.  A.  ROGERS 

570  KING   STREET  WEST,   TORONTO 


LIMITED 


WINNIPEG 

HAMMOND   BUILDING 


VANCOUVER 

FAIRFIELD    BUILDING 
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CONSIDER  THIS! 

The 

Bridgeport  Line 

BOX  TOOLS  OF  ALL  KINDS 
Large  VARIETY  to  select  from 

Get  our  Cataloe  and  Prices 

The  BRIDGEPORT 
HARDWARE  MFG.  CORP. 

Bridgeport,  Conn.,  U.S.A. 

Canadian  Sales  Agent  : 

PRESCOTT  W.  ROBINSON,  695  Victoria  Ave. 

Montreal 


"WIRELESS" 

Fibre  Flashlights 

Now    on    Sale    at    Most 
Leading  Hardware  Stores 

The  Latest  in  Flashlights 

|Have  you  seen  them? 
Write  for  illustrated  booklet. 


Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 

220  King  Street  West 
TORONTO  ONTARIO 


Wrought  and  Steel  Plajf 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 


Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


BREEDING  CAGES 


A  WORD  FOR   QUALITY 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May. 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and  green 
trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer,  two 
nests  with  holders,  four  cups  and  six  perches. 

No.  86S  Japanned,  17*4  in.  long,  8%  in.  wide,  13%  in.  high. 
No.  86  Japanned,  20  in.  long,  10  in.  wide,  14  in.  high. 
No.  87  Japanned,  22  in.  long,  11  in.  wide,  15%  in.  high. 
No.  88  Japanned,  24y2  in.  long,  12%  in.  wide,  16%  in.  high. 
No.  113  Japanned,  26%  in.  long,  10  in.  wide,  13%  in.  high. 


THE  ANDREW  B.  HENDRYX  COMPANY 
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Greatest  Window-Display 
Contest  Ever  Held! 

1st   Prize,   $2000.  2nd   Prize,   $1000.         Total   Prizes,   $15,000 


Hardware  Dealers  Have  Advantage 

Here  is  the  biggest  show  window  contest  ever  held.  It  is  open 
to  every  dealer,  and  there  are  enough  big  prizes  to  make  it  worth 
while  for  every  dealer  to  enter. 

Hardware  dealers  have  an  advantage  in  the  particularly 
attractive  lines  of  merchandise  available  for  their  use  under  the 
rules  of  the  contest.    This  contest  is  called  the 

Rice   Leaders  of  the  World 
Show  Window  Contest 


Rules 

The  rules  of  the  contest  are  few  and  simple. 
The  two  chief  rules  are;  first,  that  the  display 
shall  be  made  of  the  products  of  a  member  or 
members  of  the  Rice  Leaders  of  the  World 
Association  and  second,  that  the  display  shall 
include  the  handsome  banner  of  the  Associa- 
tion which  is  furnished  free.  To  every  dealer 
who  submits  a  photograph  of  his  window  as 
an  entry  in  this  contest,  will  be  sent  a  book 
showing  the  100  best  displays.  This  alone 
will  be  worth  the  effort  required.  Each  dis- 
play must  be  exhibited  for  at  least  one  week 
any  time  before  May  15,  1915.  A  photo- 
graph of  the  window  must  be  submitted  to 
the  Association  for  the  passing  of  judgment. 

Starrett  Display  WillBring  Results 

Of  all  lines  which  may  be  used  for  displays 
in  this  contest  none  will  make  a  more  at- 
tractive display  nor  appeal  to  a  larger  num- 
ber of  men  than  Starrett  Tools.  These  tools 
are  handsomely  finished  and  there  are  so 
many  stvles  of  them  that  they  work  into  a 


display  splendidly.  In  addition  to  that, 
every  man  is  a  possible  customer  for  some 
kind  of  tool,  so  a  display  is  bound  to  be 
efficient  as  a  sales  getter.  Dealers  are  already 
reporting  increases  of  $250.00  a  week  on 
account  of  their  Starrett  display  with  the 
Rice  Leaders  banner. 

We  Help  Dealers 

We  are  prepared  to  help  dealers  in  making 
displays  of  Starrett  Tools  by  furnishing  our 
window  trim  material  and  a  copy  of  our  book 
"Your  Display — A  Salesman"  which  gives 
helpful  suggestions  on  dressing  windows. 
Full  information  with  rules  of  contest  and 
display  material  can  be  had  by  writing  to  our 
home  office  at  Athol  or  to  any  of  our  branch 
offices. 

The  L.  S.  Starrett  Co. 

WORLD'S  GREATEST  TOOLMAKERS 

Athol,  Mass. 


New  York 


London 


Chicago 

42-426 


Starrett  Tools 

3he  Standard  Instruments  of  {Precision 
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COLT  Revolvers  and  Automatic  Pistols 

COLT  FACTS: 


"Colt's"  are  always  found  in  quality  stores. 

"Colt's"  are  the  best  and  easiest  to  sell;  asso- 
ciated historically  with  the  growth  of  the  nation 
and  known  to-day  as  the  finest  line  of  revolvers 
and  automatic  pistols;  they  need  no  introduction 
to  your  customers.    They  are  known. 

"Colt's"  stay  sold.  One  "Colt"  sells  another, 
as  a  "Colt"  customer  naturally  becomes  a  "Colt" 
salesman. 


"Colt's"  are  the  official  arms  of  the  United 
States  army  and  navy;  this  fact  assures  customers 
of  their  marked  superiority  over  other  arms. 
"Colt's"  are  adopted  by  practically  all  the  Police 
Departments,  a  fact  which  dealers  can  use  effec- 
tively 

"Colt's"  are  made  for  all  uses — military,  police, 
bank  protection,  home  defence,  hunter,  camper,  tar- 
get shooter,  automobilist,  etc. 


WELL-ADVERTISED  "COLT"  FACTS: 

"You  can't  forget  to  make  a  'Colt'  Safe"     "The  world's  right  arm" 
"Fires  the  first  shot  first"  "Proven  best  by  government  test." 

"The  Standard  of  the  firearms  world," 

COLT'S  PATENT  FIRE  ARMS  MFG.  CO. 

HARTFORD,  CONN. 


or  A.  MACFARLANE  &  CO. 
Coristine  Bids..  Montreal 


OLT 
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HORSE-SHOE   BRAND  WRINGERS 

WARRANTED  as  to  quality.  WARRANTED  to  give  satisfaction.  WARRANTED  as  to  price. 


Plain  Bearings 

and  Steel 
Ball  Bearings 


Enclosed 

Cog 

Wheels 


Plain  Bearings 

No.  340E 

"    341 E 

Steel  Ball  Bearings 

No.  360E 

"     361E 

Size  of  Rolls 

10  x  13^  inches 

11  x  13^  inches 


WE  MAKE  THE  LARGEST  VARIETY  OF  WRINGERS  IN  THE  WORLD. 


Send  for  our  new  Price  List. 

THE  AMERICAN  WRINGER  COMPANY 

NEW  YORK  CITY,   U.S.A. 
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CLARK 
Indestructible 
Steel  Heaters 

For  use  in 
automobile, 
wagon,  sleigh 
or  carriage  in 
cold  weather. 

Show  Good  Profit  to  Dealers 

These  are  the  unbendable  and  unbreakable  heaters 
that  are  advertised  extensively  to  your  customers. 

There  are  no  castings  of  any  kind  in  Clark  heaters. 

These  heaters  are  made  in  20  styles  and  sizes,  ranging 
in  price  from  $1 .00  to  $10.00  —  something  for  every  taste. 

Clark  heaters  are  not  to  be  compared 
with  the  cheaply  made,  cast  end  heaters 
sometimes  offered.  Every  Clark  heater 
is  made  with  a  view  to  satisfying  the 
purchaser. 

When  a  Clark  heater  is  sold  it  stays 
sold. 

Practically  all  jobbers  in  Canada  carry  Clark  heaters. 
Write  for  Catalogue 

CHICAGO   FLEXIBLE   SHAFT   COMPANY 


> 

vJkW 

jjk 

Wi      ***- 

CLARK  No.  ?X  HEATER 

250  Ontario  Street,  CHICAGO 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


JVlade   in    Canada 


Brooms  of  Quality 


to  introduce  our 


CANADA  LINE 

Please   note  the  following  SPECIAL  PRICES— 

Sample  order  solicited: 


Fine   Polished    Colored    Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


BRONiEfff&ALVAN 


SAFETY 
FIRST 


See  That 

THIS    MARK 

OFHIGH  QUALITY 

Is  On    Every    / 

Roll 


The  Seasorj  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 


Inquiries  Solicited 

Canada   Wire   &    Iron 
Goods  Co. 

T[       Ha nilton.  O.it. 
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"Metallic"  The  Best  Eavestrough 

When  you  stock  any  Metallic  building  material  you  always  insure  a  quick 
turnover  and  a  profit  you'll  like.  "Metallic"  Eavestroughs,  10  feet  long, 
are  made  of  the  best  quality  of  galvanized  sheets,  on  heavy  machines,  every 
length  guaranteed  to  fit  perfectly.  Our  trough  is  die  made.  No  dab  marks. 
We  also  make  Conductor  Pipe — corrugated  or  plain,  in  ten-feet  lengths. 
N.B. — "Prompt  shipment  guaranteed." 


Plain,  Round  or  Corrugated  Conductor  Pipe — Size  2,  3,  4,  5  and  6"  diameter. 


NO  "KEYSTONE"  OR  OTHER  FOREIGN  SHEETS  USED— ALL  BRITISH-MADE  GOODS. 

The  Metallic  Roofing  Co.  of  Canada,  Limited 

Manufacturers 

TORONTO      and        WINNIPEG 


Do  You  Value  Your  Money?    Do  You  Value  Your  Time? 


'B.B."  Automatic  Gas  Soldering  Furnace. 


If  so,  you  cannot 
afford  to  be  with- 
out one  of  these 
Firepots  and  Rod 
Cutters.  The 
cost  is  a  trifle 
compared  with 
the  "saving." 


62    "Lightning" 
Rod    Cutter. 


This  firepot  will  cut  your  GAS  BILL  in  half.  It  is  equip- 
ped with  an  AUTOMATIC  SHUT-OFF,  which  turns  off  the 
Gas  the  instant  the  soldering  iron  is  removed  from  the  fire, 
and  Automatically  lights  it  again  as  soon  as  the  Iron  is  put 
in.  You  burn  Gas,  only  while  you  have  an  iron  in  the  fire. 
Gas  consumption  is  practically  cut  in  two;  also  has  a  Patent 
Air  Mixer  which  makes  it  very  easy  to  adjust  for  Natural  or 
Artificial  Gas.    It  is  an  ECONOMICAL  INVESTMENT. 

PEICE,  $3.60  Net. 

"SEND  YOUR  ORDER  IN  TO-DAY." 


These  rod  cutters  do  away  with  the  old  Time-Wasting 
Method  of  hammering  and  chiseling  your  wire  rods  in  two. 
Our  "Lightning"  Eod  Cutters  do  the  trick  quicker  than 
you  can  imagine.  Each  Cutter  is  fitted  with  an  adjustable 
gauge,  so  you  can  cut  any  number  of  small  pieces  the  same 
length,  without  measuring  each  piece.  These  cutters  are 
built  in  the  following  sizes:  No.  60,  61  and  62. 

No.  60  will  cut  rods  up  to  H"  diameter.     Weight     5  lbs. 

PEICE,  $3.75  Net. 
No.  61  will  cut  rods  up  to  %"  diameter.     Weight  39  lbs. 

PEICE,  $11.00  Net. 

No.  62  will  cut  rods  up  to  %"  diameter.     Weight  90  lbs. 

PEICE,  $18.00  Net. 


THE  BROWN,  BOGGS  CO.,  LIMITED,    -     HAMILTON,  CANADA 

Western  Representatives:     MESSRS.   BISSETT  &  LOUCKS,   Limited,   WINNIPEG  and  EDMONTON 
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Adjustable  Scraper  No.  81       J§ftwil<T)  l^pls 


No.  81—10  in.   long,   weight  2%   lbs.     List   Per  Doz.,  $18.00. 
Packed  one  in  a  box. 


This  tool  is  meeting  with  considerable  favor  among  Cabinet 
Makers   and   those  requiring   a  Scraper   for  especially   fine  work. 

It  has  a  rosewood  face,  and  the  handles  are  raised  to  protect 
the  user's  hands.  The  body  and  handles  are  cast  in  one  piece,  and 
are  handsomely  nickel  plated.  The  cutter  is  made  of  a  high  grade 
of  steel. 

Stanley  Rule  &  Level  Co, 

New  Britain,  Conn.  U.S.A. 


14  Years  A  Dealer  But  Finds 
No  Better  Fence  Than  PEERLESS 


Read  This  Letter 

Forestville,  Ont.,  Jan    13. 1913 
The  Banwell-Hoxie  Wire  Fence  Co., 

Hamilton.  Ontario 
Dear  Sirs: — I  have  been  in  the  fence  business  for  the  last  fourteen 
years  putting  up  fence  for  farmers  and  have  erected  as  high  as  four 
thousand  rods  per  year.  1  have  put  up  a  pood  many  different 
makes  of  fence  but  can  positively  say  that  "The  Peerless**  has 
given  the  best  satisfaction  taking  into  consideration  even  wire, 
no  slack  wires,  no  wires  breaking,  no  wires  rusting,  and  fence 
holding  its  tension  which  keeps  the  fence  tight.  "Peerless 
Fence"  that  I  pu»  up  six  years  ago  with  posts  thirty  feet  apart 
is  tight  and  free  from  rust  and  does  not  sag. 

Truly  yours,  E.  G.  Hooner 

He's  but  one  of  the  thousands  of  satisfied  Peerless 
dealers— satisfied  there's  no  better,  no  more  profitable, 
no  bigger  producer  of  return  orders  than  Peerless 
Fencing.  His  Peerless  Fence  agency  is  one  of  his 
biggest  assets.  If  you  had  it  you  would  say  the  same. 

Peerless  Farm  Fence 

is  made  of  Open  Hearth  steel  wire — heavily  galvanized 
in  such  a  thorough  manner  that  it  will  not  flake,  chip 
or  peel  off.  The  wires  are  tough,  elastic  and  springy 
and  will  not  snap  or  break  under  sudden  shocks  or 
quick  atmospheric  changes.  The  joints  are  securely 
held  with  the  "Peerless  Lock"  which  will  success- 
fully withstand  shocks  and  strains  and  yet,  it  can  be 
erected  on  the  most  hilly  and  uneven  ground  with- 
out buckling,  snapping  or  kinking.  We  also  build  a 
full  line  of  poultry  fence,  ornamental  fence  and  gates. 

We  Offer  You  This  Coveted  Agency 

If  you  are  located  in  our  unassigned  territory,  we  want 
to  offer  you  the  selling  rights  for  this  remarkable  fencing. 
We  want  to  add  you  to  our  list  of  satisfied,  money  making 
agents.    We  hav  e  a  very  attractive  agency  proposition. 

Want  it  f     A  postal  brings  it.    Write  today  —  now. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Winnipeg,         Manitoba 
Hamilton,  Ontario 


STEP-EDGINGS 


NOSINGS,  STAIR -TREADS, 
IN  TEN  DIFFERENT 
PATTERNS.  IF  YOU  ARE 
INTERESTED  IN  A  BRIGHT, 
HARD,     LONG  -  WEARING 

ALUMINIUM 

STEP  TREAD,  SEND  US  A 
POSTCARD  FOR  OUR  BLUE- 
PRINT  LIST  OF  SIZES- 
JUST  OUT. 

DON'T    FORGET— YOU 

CAN'T  SLIP  ON  AN 

ALUMINIUM    TREAD 

THE 

QjJlBritish  Aluminium  Co. 

of  London,  England  Limited 

60  W.  FRONT  ST.,  TORONTO 

Eastern  Agents  :     Spielmann  Agencies,  Montreal. 
Western  Agents:     Engineering  and  General  Supply  Co., 
Winnipeg. 


Ws  excelsior  40  lbs 


"KAY'S"   EXCELSIOR   RED   HONE 
CURLING  STONES 

These  stones  serve  to  the  greatest  satisfaction,  and  have  been  used 
exclusively  by  the  best  curlers  since  the  game  has  been  played  in  Western 
Canada.  They  are  the  favorites  to-day,  being  especially  designed  for  use 
on  the  keenest  of  ice. 

No  working  down  or  a  season's  playing  required  to  put  these  stones 
in  shape.  They  will  play  perfectly  from  the  start.  Ask  old  curlers  about 
them  and  be  convinced  that  we  are  right. 

THOMAS  BLACK 

76-82  LOMBARD  STREET  WINNIPEG 
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More-Profit  Pumps 
—Real  Profit 

No   use   to   sell   a  pump   that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.  Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GAIT,  CANADA 


HICAC 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser   buy    them    and    no 

other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for  Catalogue  M  29.   It  fully  illustrates  and  describes 
the    most    complete    line    of    Spring    Hinges    manufactured. 

Chicago  Spring *Bult  Company 

CHICAGO 


NEW   YORK 


Why  not  sell  soles  f 


Star  Brand 

SOLES 

Best  in  the 
long  "wa/&" 


Star  Brand  soles  are 
made  from  our  own 
leather  and  we  guar- 
antee them  to  outwear 
all   others. 

And  they  leave  a  good 
margin    for    profit. 
If    .your    jobber    cannot 
supply    you,    we'll    ship 
your   order   quickly. 


BEARDMORE     &     CO. 


Toronto 


TANNERS 


Montreal 


They  go  well  with  Cobblers'  Outfits! 


Take  on  the 
Spramotor  Line 

It 's  a  profitable  one  for  you  to  carry — our  agents  make 
money.  There  is  a  steady  demand  for  parts  and  access- 
ories, each  sale  giving  you  a  good  profit.    The 


Jt  isnt  a  SPRAMOTOR  unless  we  made  1 


is  advertised  consistently,  year  after  year      Men  who 
come  to  you  about  a  spraying  outfit,  will  be  satisfied 
at  once,  when  they  see  you  handle  the  Spramotor.    We 
are  ready  to  co-operate  with  you  to  make  sales. 
Get  in  touch  with  us  right  away. 

NOTE:-There's  only  one  SPRAMOTOR. 

Made  in  Canada— No   duty  to  pay. 

Spramotor  Works 

70  King  St. 
London,  Can. 


600  Erie  St. 
Buffalo,  N,  Y. 
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TRIMO 

A  "PIPING"  GOOD  WRENCH 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  10",  14"  only. 


NUT  WITH  NUT  GUARDS 

[ANDLE  Send  for  Catalog  No.  150  wood  handle 

TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 


Are  Your  Customers  Loyal? 

Do  they  buy  all  their  goods  from  you  that  they  can? 
Do  they  buy  their  cement  from  you?  Or  do  they  go  to 
your  competitor  who  can  fill  their  needs?  Make  sure 
of  all  the  trade  your  customers  can  give  by  having 
what  they  want. 

Rogers'  Portland  Cement 


Made 

in 
Canada 


Alfred  Rogers,  Limited 

28  West  King  Street 
TORONTO 

N.   J.  Dinnen    &    Co. — Western  Representatives 
Winnipeg,  Manitoba 
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Rogers'  Ce- 
ment is  every- 
where regard- 
ed as  the  very 
highest  example  of  cement 
making.  Builders,  contract- 
ors and  farmers  in  your  dis- 
trict are  to-day  using  this 
cement.  Write  for  our  agency 
plan  that  gives  you  this  trade. 
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MADE-IN-CANADA 
GOODS 


GET  BUSY  NOW! 

While  it  may   seem   a   little  previous   to   talk   about   the   1915  cherry   crop,   do   you   realize   that 

the  first  day  of  spring  will  be  here  just  about  nine  weeks  from  to-day? 

And  after  that  the  cherries  come  with  a  rush,  and  the  preserving  season  is  on. 

THE   PERFECTION   CHERRY   STONER 

(Patented  and  Made  in   Canada) 

is  the  simplest,  handiest,  cheapest  little  device  ever  invented  for  stoning  cherries.  It  does  the 
work  rapidly  and  well,  at  the  rate  of  30  per  minute,  ejecting  the  stones  neatly,  and  leaving  the 
cherries  round  and   "whole" — ideally  fit  for  preserving. 

We  are  advertising  it  at  this  early  date,  because  we  want  to  get  in  touch  with  the  wholesale 
jobbers,  and  know  their  requirements.  Our  dies  will  shortly  be  completed,  and  by  the  end  of 
January  we  will  be  prepared  to  fill  orders. 

How  many  shall   we  figure  on  making  for  you? 
Special  prices  on   quantity  lots. 
Let  us  know  bow  many  you   think   you  will   want,   and   we  will  quote  accordingly. 
The  Perfection   Cherry   Stoner  retails  for  a  dime.     Thousands  of  tbem  will  be  sold  this  spring 
before  the   cherries   are   ripe.     Every   woman   that   puts   down   preserved   cherries  will  want  one 
when   she  sees  it  demonstrated    by   her   more   progressive   neighbor.     Every   restaurant   and   ice 
cream   booth   needs  them  in   its  business 
Get  your  share  of  the   profits  of  this   new   Canadian-made  novelty. 


E.  T.  Wright  Co.,  Ltd. 

Hamilton,  Canada 


MADE-IN-CANADA 
GOODS 


Steel  Rules,  Gauges, 

Etc. 


TRADE 


CHESTERMAN'S 


MEASURING  TAPES  Linst:erd 


j  c 


MARKS 


ll|llUIM|M|llli|liUimiM|llll]m|M|llliU!]lllll"erilllJM|M!lia|li!l!illI 


For  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    404Coristine  Bldg.,  Montreal 


Engineers'  Small 
Tools 
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Steel  Pocket  Rule 


r^SEi 


fK^h 


ATTRACTIVE,     CONVENIENT,    DURABLE,     REASONABLE      IN    PRICE. 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance 
of  your  store,  and  will  enable  you  to  give  your  customers 
quicker  and  more  efficient  service. 

Advise    us    space    you    have    available    for    shelf   boxes    and 


shelving,   and   we   will    sketch    out   plan   and   give   you   our 
best  price  for  same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

CAMERON  AND  CAMPBELL,  TORONTO 
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28   "  Service       ^Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Keep  the  Dollar  at  Home 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches   Throughout 
Canada. 
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Sell  to  Every  Barn  Owner 
I^Y^r"C^munity 

The  name  tells  the  story.  The  hired  man  can  slara  the  door — if 
equipped  with  "Cannon  Balls"  it  will  go  into  place  like  a  shot,  but 
noiselessly  and  smoothly. 

No  jumping-  off  the  track  with  "Cannon  Balls."  No  birds'  nests 
clogging  action.  No  operative  troubles  caused  by  weather,  water  or 
wear.  Daily  reliable  service  for  years.  Satisfied  customers  made  by 
all  sales  of  ' '  Cannon  Balls ' ' — and  sizeable  profits,  real  money  you  can 
count  up  big. 

No.  440 — With  Lateral  and  Vertical  Adjustments. 


oiseless.    tandem,    flexible,    frictionless.      Long    roller-bearings;      Steel 
frames.     Specdal   steel   wheels,   wide   tread,   enclosed    track.     Instantly 


N 
truss 
adjustable,    laterally    or    vertically. 


Door  can  be  raised  or  lowered,  set 
away  from  or  brought  near  to  build- 
ing, as  desired.  Water  and  bird- 
proof. 

EASY   TO   STOCK. 

"Cannon    Ball"   Track   comes   in   3- 

loot  sections,  32  pieces  to  the  crate. 

It    is    a    simple    matter    to    stock    9G 

feet    under   the   counter,   where   it   is 

out    of   the   way.      So    supplied,,  you 

can    give    your    customer    immediate 

delivery  —  just    as     much 

track  as  he  needs. 


lay    Rack    for    Dealers- 
Sight. 


MACKENZIE    BROS.,  Wholesale  Hardware  Specialties 
WINNIPEG,      -      MANITOBA 


A  Practical  Drill  for  the  Practical  Man 

THIS  tool  is  easily  identified  as  an  exceptionally  high-grade  tool 
of  the  usual  top  notch  Millers  Falls  Standard.  It  is  not  high 
priced.  The  elimination  of  special  devices  has  made  it  possible 
for  us  to  offer  this  drill,  which  meets  every  ordinary  requirement 
both  practically  and  well,  at  a  decidedly  saleable  price. 

MILLERS  FALL5 

BREAST  DRILL  No.  112 


Fitted  with  a  Barber  Chuck,  the  famous 
Alligator  Jaw  pattern,  primarily  designed 
for  holding  square  taper  bit  stock  shanks. 
These  jaws,  however,  will  grip  many  sizes 
of  round  shanks,  principally  those  3/16  to 
3/8  inch  in  diameier.  Thus  the  drill  will 
be  found  to  have  an  extra  wide  utility. 

The  jaws  are  drop  forged  from  car- 
bonized steel.  All  gears  are  cut,  the 
small  ones  from  steel.  The  ratio  between 
gears  is  3-1/2  to  1  and  the  diameter  of  the 
larger  gear  is  4  inches.  The  drill  is  pro- 
vided with  a  ball  thrust  bearing  and  the 
breast  plate  is  removable,  permitting  use 
as  a  hand  drill. 

The  acme  of  compactness  and  light- 
ness, just  15  inches  over  all  and  weighing 
only  4  lbs.  No  drill  was  ever  better 
adapted   for   the   portable  kit  of  the  iron- 


worker, plumber,  electrician  and  repair 
man. 

Let  us  show  you 

the  many  sound  selling  points  of  these 
other  new  and  improved  Millers  Falls 
tools— Breast  Drill  200,  Hack  Ssw  10?7, 
Bench  Drill  Press  210,  Bit  Brace  872, 
Extension  Bit  Holder  6,  Acme  Mitre  Box 
and  Hand  Drill  980. 

Write  for  catalog  describing 
complete  line. 


L  MILLERS  FALL5 


MILLERS     FALLS     CO.,     Millers    Falls,    Mass. 
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Did 
Any  Mail  Order 
House  Ever  Do  This  ? 

A  Retail  Merchant  is  Losing  Trade  to 
the  M.O.  Houses — Can  He  Offset  Mail  Order  Com- 
petition?— What  Arguments  Can  he  Use? — A  Few  Suggestions. 


ABOUT  three  weeks  ago  a  retail 
hardwareman  in  a  fair- size  town 
said  to  me,  "The  people  around 
here  have  the  mail  order  bug.  Within 
the  last  month  no  less  than  four  per- 
sons that  I  know  of,  and  possibly  many 
I  don't  know  of,  have  purchased  stoves 
by  mail.  I  cannot  see  why  they  send  out 
of  town  for  stoves  when  I  am 
located  here  and  have  been  for 
nearly  twenty  years.  Why 
don 't  they  buy  their  stoves 
from  me?  They  should  be  loyal 
to  their  own  community.  What 
arguments  can  I  use  to  fight 
mail  order  competition1?  I  have 
been  trying  to  point  out  to 
people  that  they  should  patron- 
ize home  merchants  instead  of 
supporting  large  mail  order  con- 
cerns in  the  distant  cities,  but 
I  have  not  met  with  much  suc- 
cess in  fighting  off  the  competi- 
tion.   What  am  I  to  do?" 

The  merchant  put  the  question 
up  to  me  and  I  tried  to  give 
him  as  many  ideas  as  I  could 
think  of  at  the  time.  He  is 
typical  of  many  merchants  who 
are  to-day  confronted  with  the 
mail  order  peril,  and  no  doubt 
some  of  the  readers  of  Hard- 
ware and  Metal  will  be  interest- 
ed in  the  arguments  I  put  forth. 
"In  the  first  place,"  I  said, 
"we  have  the  mail  order  house 
with     us,    and    it    is    unneces- 


By  David   G.   George.. 

sary  for  us  to  make  many  in- 
quiries to  find  out  that  some  mail-order 
concerns  are  doing  a  flourishing  busi- 
ness. Mail-order  buying  is  on  the  in- 
crease and  a  mere  home  loyalty  appeal 
is  not  going  to  eliminate  mail-order  buy- 
ing, although  the  appeal  undoubtedly 
has    certain   value   as    an    aid    in    focus- 


Build    Up   the   Home  Town 

If  you  want  to  live  in  the  kind  of  a  town, 

Like  the  kind  of  a  town  you  like, 
You   needn't   slip   your  clothes   in   a   grip 

And   start   on   a  long,  long  hike. 
You'll   only  find  what  you  left  behind, 

For   there's   nothing   that's    really  new. 
It's    a    knock    at    yourself    when     you    knock 
your  town. 

It   isn't  your   town — it's   you ! 

Real    towns   are   not   made   by    men    afraid, 

Lest   somebody   else  gets   ahead. 
When    everyone   works   and    nobody    shirks 

You  can  raise  a  town  from  the  dead. 
And   if,   while   you   make  your  personal   stake, 

Your  neighbor  can   make  one,  too, 
Your   town   will   be  what  you  want  to   see, 

It    isn't   your   town — it's   you! 


ing  attention  on  home  merchants.  The 
local  merchant  to-day  has  got  to  show 
the  public  that  he  has  the  goods — that 
he  can  deliver  the  goods — and  that  he 
can  even  offer  advantages  which  the 
mail-order  house  cannot.  Too  many  re- 
tail merchants  have  for  the  past  few 
years  been  advertising  the  mail-order 
houses  instead  of  fighting  them. 
Too  many  merchants  are  con- 
tent to  rest  on  their  oars  and 
say,  "Oh,  the  mail-order  house 
buys  in  large  quantities  and  can 
undersell  us  every  time.  This 
may  be  true  in  a  few  cases — in 
the  case  of  leaders,  for  instance 
— but  please  remember  that  I 
am  now  talking  of  stoves.  The 
retail  hardwareman  who  has  the 
agency  for  a  reputable,  na- 
tionally-known brand  of  stoves 
has  so  many  advantages  over 
the  mail-order  house — as  far  as 
his  local  territory  is  concerned 
— that  they  would  almost  fill  a 
book.  Why,  the  mail-order 
house  does  not  stand  a  ghost  of 
a  show  if  the  retailer  is  on  the 
job. 

"I  asked  the  merchant  to 
show  me  some  of  his  recent 
newspaper  announcements.  He 
could  only  find  three  of  them, 
and  although  they  had  occupied 
considerable  space  in  the  news- 
paper, when  boiled  down,  all 
they  said  can  be  told  in  a  few 
words,   as   follows:   "I,    James 
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Cold  Weather  Necessities 

$amual'»6o»tt«*  tab  Sifter 

Cuts  Coal  BHIs  in  two  mad  lasts  a 

SemnelU  Dustleas  a^i  sifter 

iseslabour,  perraila  no  waste  and 

b  positively  duatieae, 

'Get  our  Price  on.  this  Ash   Sinter  before 
'bsfjfctg. 

Daisy  Galvanized  Dustleis  Ash  Sifters ..80s 

Common  Knh  Sifters . . . /JOa  and  i6c 


Coal  Hed$ 

Japanned  al  . .  35o,  46e  &  We 
Galvanized  at  . .  . .  56c  &  650 
These  Coal,J3oda  are  nude  of 
heavy  material  and  are  strong 
and  perfect  in  every  way. 


Frost  King  Weatber  Strip 

Raises  the  temperature  in  all  buildings  when  applied  to  doors 
and  windows.  It  iaVade  of  Warm  Felt,  not  ColdJUbber  and  baa 
a  large  filled  tube-which  blocka  all  drafts.  No  rain  or  dust  Price 
50a  Box.    Enough  for  2  doors. 

Buy  your  Hardware  Supplies  Here  sssd.  Save  the  Dinorearce. 

Peterboro  Hardware  Co,.  Ltd, 

I -III.IIJIIJIII aasas  assaasaaiaai —    ■■■■■■--■ 


An  attractive  newspaper  advertisement 
by  the  Peterborough  Hardware  Co.,  Ltd., 
featuring  cold  weather  necessities. 

Jones,  carry  a  full  line  of  stoves  and  in- 
vite your  inspection."  What  would  you 
think  of  a  mail-order  house  if  they  ad- 
vertised  in  that  fashion? 

"Do  you  think  they  would  ever  get 
an  order? — I  should  say  not.  Why,  if  a 
mail-order  house  sent  you  a  printed  an- 
nouncement that  did  not  tell  you  any 
more  than  the  retailer's  ad.  you  would 
think  their  advertising  department  had 
gone  crazy. 

"When  the  mail-order  'house  sends 
their  announcement  to  you  or  to  people 
in  your  community  they  give  the  name 
of  the  stove — a  detailed  description  of 
the  stove,  not  forgetting  to  mention 
every  detail  in  which  the  housewife  will 
he  interested — they  show  a  picture  of 
the  stove — they  quote  the  price — they 
guarantee  the  stove  to  give  satisfaction — 
they  arrange  for  delivery — and  they  send 
a  letter  tellins:  ahout  the  stove — about 
fuel  consumption  —  cooking  qualities, 
etc.' 

"This  outlines  fairly  well  the  policy 
of  the  M.  0.  house  when  they  try  to  sell 
a  stove  in  your  community. 

"Have  they  offered  anything  that  you, 
Mr.  Merchant,  cannot  offer?  No.  About 
the  only  difference  is  that  the  M.  0. 
house  has  the  courage  to  ask  for  the 
money  in  advance  before  the  customer 
even   sees  the  goods. 

"Now,  Mr.  Hardwareman,  you  can 
offer  all  the  M.  0.  houses  offer  and  more. 
Why  not  get  busy  and  put  some  punch 
into  your  stove  department — with  your 
over-the-counter  talks — with  your  cir- 
culars and  your  newspaper  announce- 
ments? Why  not  let  the  people  know 
you  have  the  goods?  Let  them  know 
that  you  represent  a  nationally-known 
manufacturer  who  will  stand  back  of  the 
stoves   you    sell.     Tell    the    people    that 


you  have  a  better  proposition  for  them 
than  the  M.  0.  houses  and  back  up  your 
statements.  You  can  do  it  if  you  want 
to. 

Some  Arguments. 

"If  you  are  in  a  small  town  or  where 
you  are  serving  the  agriculturist — and 
remember  ^the  agriculturists  are  becom- 
ing great  mail-order  buyers — use  some 
of  the  arguments  I  have  put  forth  in  the 
accompanying  panel.  Use  them  in  addi- 
tion to  the  selling  plans  of  the  M.  0. 
houses.  You  can  beat  the  mail-order 
house  every  time,  but  remember,  you 
must  have  faith  in  the  goods  you  are 
selling  and  you  must  have  faith  in  your 
own  ability.  If  you  are  going  to  shrink 
away  from  'Mail  Order  Competition' 
you  will  be  the  loser  in  the  end.  Do  not 
expect  the  people  to  come  to  you.  Busi- 
ness methods  are  changing.  The  day  of 
'All  things  come  to  them  who  wait'  is 
past  and  gone.  To-day  it's  a  case  of 
'All  things  come  to  him  who  sroes  after 
them.'  " 


deciding  to  buy  from  the  local  mer- 
chant will  ask  that  credit  be  extended. 
Did  you  ever  hear  of  a  mail  order  house 
extending  credit? 

There  are  some  hardware  firms  doing 
a  strictly  cash  business  in  stoves,  but 
this  is  not  always  possible.  The  ma- 
jority of  merchants  find  it  necessary  to 
extend  credit.  Where  credit  is  extend- 
ed a  time  limit  for  final  settlement  should 
always  be  set.  Another  point  which  de- 
serves earnest  thought  is  that  of  price- 
cutting.  This  business  demoralizer  is 
found  in  all  communities.  The  merchant 
who  has  the  agency  for  a  good  line  of 
stoves  should  stand  up  for  a  legitimate 
profit.  It  is  quite  customary  for  pros- 
pective customers  who  are  not  in  a  po- 
sition to  judge  fairly  to  try  the  beat- 
ing-down plan  and  make  comparisons 
between  various  makes  of  stoves  and 
prices.  The  retailer  should  be  the  judge 
of  the  value  of  the  stove  he  is  selling. 
He  should  set  a  fair  price  and  stick  to 
it. 


Occasionally  you  will  meet  a  customer 

who,  when  talking:  to   the  retailer,  will  Camrose,    Alta. — W.    G.    Duggan    has 

tell   of  the  liberal  offers  made  by  mail  succeeded  H.   0.   Roden,  hardware  mer- 

order  houses.    This  same  customer  after  chant. 


DID  THE  MAIL  ORDER  HOUSE  EVER  DO  THIS? 

DID  you  ever  hear  of  a  Mail  Order  House  setting  up  a  stove  in  t 
customer's  home? 

DO  YOU  know  that  it  is  often  a  matter  of  weeks  before  the  mail  order 
house  makes  delivery? 

DO  YOU  know  that  the  mail  order  stove  often  arrives  in  a  broken 
condition,  thus  necessitating  much  red  tape  with  railway  officials  and 
a  great  loss  of  time — often  when  the  stove  is  most  needed. 
DO  YOU  have  a  look  at  a  mail  order  stove  before  you  buy  it? 
IF  THE  mail  order  stove  becomes  rusted  or  badly  marked  in  transit 
who  shines  it? 

DO  YOU  see  a  mail  order  stove  before  you  send  your  money? 
IF  THE  mail  order  stove  proves  defective,  who  do  you  have  to  appeal' 
to? — A  mail  order  house  many  hundreds  of  miles  away. 
WHO  UNCRATES  and  unpacks  the  mail  order  stove,  puts  the  parts 
together,  fits  the  joints  and  tests  the  stove    to    see  if  it  is  in  perfect 
working  condition? 

WHAT  DO  you  do  when  you  want  repairs  for  a  mail  order  stove? 
CAN  A  mail  order  house  render  on-the-spot  service? 
WHO  FITS  the  pipes  for  the  mail  order  stove? 
DOES  THE  mail  order  house  haul  the  stove  from  the  station,  sign 
for  the  stove  in  good  condition,  unpack  it,  mount  it  and  see  that  it  is 
free  from  defects  before  it  is  delivered  to  you? 
DOES  THE  mail  order  house  help  to  build  up  your  community? 
DOES  THE  mail  order  house  contribute     to     the  support  of  local 
schools,  churches,  and  public  institutions? 

DOES  THE  mail  order  house  employ  any  of  your  fellow-townsmen 
and  thus  enable  them  to  support  their  families. 
DOES  THE  mail  order  house  buy    anything   from  the  other  mer- 
chants of  the  town? 

IF  YOU  want  to  buy  a  stove,  ask  yourself  the  above  questions  and 
then  come  down  to  our  store  and  let  us  talk  it  over  with  you. 
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Business  Outlook  :  By  Manufacturers 

Expressions  of  Opinions  on  Business  During  the  Past  Year,  —  and  the  Future 
Possibilities — By  Canadian  Firms — Continued  From  Last  Issue. 


IN  last  week's  issue  of  Hardware  and  Metal  we  pub- 
lished 6  pages  of  letters  from  Canadian  manufacturers, 
giving  their  views  of  business  conditions  in  Canada 
during  1914  and  the  future  possibilities.  A  number  of 
letters  arrived  too  late  for  publication  last  week.  Three 
of  the  letters  are  here  appended: 

Frost  Wire  Fence  Co.,  Hamilton,  Canada. 

"It  affords  us  much  pleasure  to  make  a  report  on 
conditions  which  have  prevailed  throughout  the  past  year, 
and  the  outlook  for  1915. 

"Our  business  year  ends  with  the  month  of  October. 
Our  sales  of  wire  fencing  and  gates  showed  an  increase  of 
22%  for  the  year  which  ended  October  31st,  1914.  Al- 
though manufacturers  of  Barbed  Wire,  we  have  not  been 
successful  in  our  tenders  on  contracts  placed  by  the  Im- 
perial and  Canadian  Governments  for  war  supplies.  Our 
output  therefore  is  marketed  almost  exclusively  through 
the  hardware  trade,  and  principally  in  Ontario. 

"From  our  observations,  the  buying  powers  of  the 
users  of  our  goods  have  not  been  lessened  through  war 
conditions,  and  in  view  of  the  possible  shrinkage  in  the 
sale  of  builders'  hardware  supplies  and  other  kindred 
goods,  merchants  are  paying  closer  attention  to  the  sale 
of  agricultural  lines,  and  we  therefore  have  shaped  our 
policy  and  advertising  campaign,  through  which  our 
dealers  will  benefit  in  the  sale  of  Frost  goods.  We  there- 
fore are  operating  our  wire  mills  and  fence  factory  double 
turn  in  anticipation  of  another  busy  season. 
Yours  very  truly, 
FROST  WIRE  FENCE  CO.,  LTD., 

Alex.  L.  Page,  Sec  'y-Treas. ' ' 

*         •         • 

Nicholson  File  Co.,  Port  Hope,  Ont. 

"The  conditions  in  1914  were  a  natural  reaction  after 
over  expansion  and  construction,  accentuated  somewhat  by 
the  war.  For  the  last  few  months  the  country  has  been 
living  on  accumulated  stocks  and  therefore  the  manu- 
facturers have  not  been  called  upon  to  make  the  quantity 
of  goods  actually  used.  These  stocks  are  now  exhausted 
and  we  anticipate  very  shortly  the  manufacturers  will 
experience  an  increase  in  the  buying,  as  products  con- 
sumed will  have  to  be  replaced. 

"It  is  the  goods  consumed  in  daily  life  that  gives  the 
manufacturers  the  bulk  of  their  business;  new  construc- 
tion work  is  good  to  have,  but  it  is  the  smaller  part  of  the 
business.  We  believe  we  will  all  experience  a  steady  im- 
provement in  business  through  1915.  The  country  will 
accommodate  itself  to  conditions  abroad,  as  our  home 
market  for  manufactured  goods  is  our  big  market. 
Yours  truly, 
NICHOLSON  FILE  CO., 

Dominion  Works, 

E.  M.  Thurber,  Manager." 

«         *         * 

The  Barton-Netting  Co.  Ltd.,  Windsor,  Ont. 

"Yours  of  the  18th  received,  requesting  an  expression 
relative  to  the  future  business  outlook.  Before  taking  up 
the  future,  however,  let  us  look  back  to  the  close  of  1913 
which  was  a  most  prosperous  year,  at  least  for  Western 
Ontario,  and  the  writer  believes  that  business  far  ex- 
ceeded normal  conditions  throughout  the  entire  Dominion. 
He  also  predicted  a  better  year  for  1914  and  is  pleased  to 
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state  that  thus  far  said  predictions  have  proven  true  in 
spite  of  keener  competition.  Am  alluding  now,  of  course, 
to  our  own  branch  of  the  trade.  When  making  the  above 
prophecy  we  did  not  expect  that  this  most  horrible  war 
would  be  thrust  upon  us  and  has  to  no  small  extent  clog- 
ged the  wheels  of  industry,  which  in  our  opinion  is  all 
wrong  for  the  following  reasons: 

"The  Dominion  of  Canada  has  not  diminished  in  her 
population,  they  all  must  be  provided  for  and  should  be 
as  far  as  possible  with  products  of  this  glorious  country. 
Why,  then,  do  certain  people,  when  they  meet  you  seem 
to  delight  in  saying  that  this  is  only  the  beginning  of 
hard  times  and  many  other  kindred  remarks  no  more 
cheerful?  Surely  the  demands  of  the  Empire  and  her 
Allies  are  constantly  increasing  and  will  undoubtedly  con- 
tinue to  do  so  for  some  time  to  come.  Already,  millions 
of  dollars  have  been  expended  by  our  government  for 
flour.  Large  orders  for  shells,  clothing,  blankets,  auto- 
mobiles, etc.,  are  continually  being  placed  with  our  manu- 
facturers and  in  a  very  short  space  of  time  the  demands 
will  have  reached  enormous  proportions.  So  great,  in 
fact,  that  our  facilities  will  be  entirely  inadequate.  Why, 
then,  do  business  men  complain  and  anticipate  failure, 
panic  and  famine  at  the  first  obstacle?  That  really  is 
only  imagination.  Better  by  far  be  up  and  doing  and 
make  an  extra  effort  to  overcome  the  difficulty  which  is 
after  all  prosperity  behind  a  thin,  shimmering  cloud  and 
whicli  the  average  business  man  can  tolerate  longer  and 
in  larger  quantities  without  tiring,  than  any  other  one 
thing. 

"Remember  the  old  saying:  "What  is  the  use  of  re- 
pining for  where  there's  a  will  there's  a  way.'  Suppos- 
ing our  brave  soldiers  at  the  front  would  tremble  and  run 
at  the  first  sight  of  the  enemy  or  at  the  strong  barricade 
before  them,  what  would  be  the  result?  Success?  No! 
Failure  with  a  great  big  capital  "F."  Yet  that  is  the 
identical  attitude  these  weak-kneed,  pessimistic,  or  so- 
called  business  men  are  assuming.  We  sometimes  think 
that  it  would  be  a  good  idea  to  draft  all  of  the  pessimists 
into  the  army,  but  on  second  though  we  retract  as  they 
would  make  no  better  soldiers  than  they  do  business  men. 
In  fact,  they  are  a  mere  blot  on  the  face  of  the  earth. 

"But  don't  let  us  talk  war,  but  do  let  us  talk  business 
from  start  to  finish,  first,  last  and  always,  never  forgetting 
to  make  each  and  everyone  of  our  customers  our  friend, 
no  matter  what  the  cost  may  be.  And  do  ye  these  things. 
Be  square.  Be  generous.  Be  kind  and  just  and  you  will 
see  the  bright  star  of  success  shining  in  front  of  you 
constantly.  These  few  rules  lead  to  happiness  and  makes 
business  a  pleasure,  always  remembering  that  business, 
like  your  church,  is  what  we  make  it.  Adhering  to  these 
rules,  we  are  serving  our  country  as  loyally  as  can  be 
expected.  Therefore,  it  behooves  us  to  be  prudently  care- 
ful, without  fear,  borrow  neither  money  nor  trouble,  look 
forward  to  prosperity,  which  in  fact  is  knocking  at  our 
doors.  Use  every  honest  exertion  and  effort  to  the  bet- 
terment of  conditions  and  mankind  and  we  will  forget 
the  difficulties  by  rejoicing  over  what  we  have  accom- 
plished. 

"Statistics  show  that  Canada's  import  and  export 
trade  with  the  British  Empire  and  the  United  States  for 
this  year  is  something  over  one  billion  dollars.  Slightly 
over  one-half  of  this  amount  was  with  our  most  agreeable 
neighbors  over  the  line.     Ou»    trade  with  the  balance  of 
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the  entire  world  was  nearly  $15,000,000  more,  including 
'Germany  and  Austria.'  There  is  no  reason  why  we  can- 
not still  enjoy  this  trade  with  a  strong  probability  of  a 
large  increase.  Our  imports  from  Germany  and  Austria 
amounted  to  about  thirteen  millions,  a  large  portion  of 
this  amount  should  be,  and  no  doubt  will  be,  taken  care 
of  by  home  industries.  As  for  our  farm  productions  and 
natural  resources,  there  is  no  limit. 

"With  these  blessings  staring  us  in  the  face,  with 
steadfast  faith  in  the  grand  architect  of  the  universe,  we 
feel  that  one  grand  united  effort  prosperity  is  within  our 
grasp. 

"Wishing  you  the  compliments  of  the  season,  I  remain, 
Yours  sincerely, 

L.  B.  WEST, 
Treasurer  and  Manager, 

The  Barton-Netting  Co.,  Limited." 

•  •         • 

The  Supreme  Heating  Co.  Ltd.,  Welland,  Ont. 

"In  answer  to  your  letter  of  Dec.  21st,  regarding 
business  conditions  in  Canada  during  the  year,  we  might 
state  in  regard  to  our  own  line,  manufacturing  stoves, 
we  cannot  complain  very  much,  up  to  the  time  that  war 
was  declared  our  business  was  40%  better  than  the  year 
of  1913  the  same  date.  After  the  war  Avas  declared  our 
business,  like  all  others,  fell  off,  though  we  are  glad  to 
say  that  the  percentage  that  it  fell  was  small  to  what 
we  expected.  Up  to  the  present  our  business  did  not  fall 
over  10%  of  the  past  year.  Business  being  affected  as 
suddenly  as  it  was,  after  war  was  declared,  certainly  was 
not  from  the  effect  of  hard  times,  it  was  more  from  the 
sudden  shock  and  scare  of  the  future  effects  that  the  war 
would  have,  causing  the  public  to  do  with  as  little  as 
possible.  This  scare  no  doubt  will  be  a  benefit  both  to 
the  manufacturers  and  the  public  in  the  future,  as  it  will 
do  away  with  over-stocking  of  goods.  We  are  looking 
forward  to  a  prosperous  year  for  1915. 
Yours  trulv, 
SUPREME  HEATING  CO..  LTD., 

J.  C.  Strickland,  Manager." 

*  •         • 

Whites  Ltd.,  Collingwood,  Ont. 

"We  have  your  letter  of  December  twenty-second  ask- 
ing our  opinion  as  to  business  conditions  during  the  year 
just  closed  and  the  outlook  for  1915. 

"We  would  say  that  in  reviewing  our  business  for  the 
past  year,  that  we  consider  it  very  satisfactory  consid- 
ering its  many  phases  which  are  entirely  different  from 
any  preceding  year. 

"We  are  preparing  confidently  for  an  active  business 
during  this  year  and  expect  to  find  as  we  have  during 
1914f  that  rural  business  will  be  ahead  of  any  preceding 
year,  and  that  by  the  time  that  August  and  September 
roll  around  the  effects  of  the  increased  grain  acreage  will 
make  fall  business  the  best  in  our  experience,  and  also 
its  effect  will  be  reflected  in  a  large  measure  to  the  benefit 
of  business  in  the  towns  and  cities  throughout  the  coun- 
try. 

Yours  truly, 
WHITES  LIMITED, 

J.  F.  Zimmerman." 


EMPLOYEES'  WELFARE. 

THE  year  just  passed  has  been  notable  for  the  adop- 
tion throughout  Canada  of  a  number  of  Acts  for 
workmen's  protection  and  compensation  in  case  of 
injury  or  death  through  accident  in  the  course  of  their 
employment.     Although  these  and  similar  legislation  tend 


to  make  employees'  welfare,  to  a  certain  extent,  a  legal 
necessity  on  the  part  of  employers,  the  sphere  in  which 
the  latter  may  show  their  personal  consideration  for  their 
work  people  is  not  narrowed  to  any  appreciable  extent. 

Much  of  the  legislation  referred  to,  notably  the  recent- 
ly passed  Province  of  Ontario  Act,  has  been  indirectly 
adopted  from  Germany  and  may  yet  require  considerable 
amending  before  it  will  work  smoothly  under  Canadian 
conditions.  The  objections  so  far  urged  come  from  the 
manufacturers,  and  are  expressed  in  the  matter  of  exces- 
sive and  unequitable  assessments.  This  difficulty  has  been 
partly  overcome  in  New  York  State  by  a  system  of  re- 
funds, care  being  taken  to  so  arrange  the  final  assessment 
that  the  employer  feels  directly  the  result  of  extra  effort 
in  the  care  of  the  people  in  his  employ.  One  aspect  of 
employees'  welfare  work  however,  will  be  entirely 
changed  by  the  present  legislative  enactments. 

Steps  taken  and  money  invested  in  the  preservation  of 
the  health  of  workmen  and  in  reducing  the  hazard  of  their 
daily  work  have  heretofore  resulted  in  direct  profit  to  the 
enterprising  manufacturer.  Provincial  and  national  law 
will  now  make  this  a  general  condition  attached  to  manu- 
facturing and  constructive  business  in  Canada,  and  while 
the  welfare  of  employees  must,  more  than  ever,  be  the 
result  of  personal  thought  and  good-will  on  the  part  of 
their  employers,  it  is  not  to  be  expected  that  as  direct 
financial  results  will  accrue  to  the  latter  as  heretofore. 
There  is,  however,  a  vast  field  of  activity  in  this  direction 
open  to  the  leaders  of  large  corporations  such  as  the 
provision  of  good  homes,  education,  and  the  creation  of 
healthy  moral  surroundings.  These  humanitarian  branches 
of  the  employer's  responsibility,  while  not  yielding  a  fin- 
ancial profit,  contribute  immeasurably  to  the  "holding" 
of  workmen,  the  indirect  importance  of  which  has  only 
recently  been  realized. 

There  have  come  to  our  notice  several  workman's  bene- 
fit associations,  but  generally  the  only  connection  these 
societies  have  with  the  officials  of  the  company  organiza- 
tion is  that  the  treasurer  withholds  from  the  pay  envelopes 
each  week  or  month  the  assessment  for  the  benefit  funds 
and  which  he  turns  over  to  the  benefit  society  treasurer. 
The  association  is  administered  entirely  by  officials  elected 
from  among  the  employees  and  in  some  cases  has  been 
a  far-reaching  success.  The  greatest  drawback,  and  in  one 
instance  the  cause  of  failure  has  been  the  tendency  of 
foremen  to  give  the  society  little  thought  when  hiring  new 
help.  Instead  of  taking  on  men  more  or  less  after  the 
manner  that  insurance  companies  accept  risks,  they  are 
inclined  to  hire  those  who  may  even  be  cheap  on  account 
of  the  lack  of  physical  stamina.  This  eventually  must 
tend  to  bring  a  heavy  tax  on  the  resources  of  the  mutual 
benefit  society.  The  most  successful  institution  of  this 
kind  of  which  we  have  heard  is  that  in  which  evidence  of 
official  interest  is  apparent  by  each  member  of  the  firm 
being  assessed  a  monthly  amount  considerably  in  excess 
of  that  paid  by  the  individual  employees. 

The  welfare  scheme  that  produces  the  best  results  and 
develops  the  greatest  harmony  between  employers  and 
employed  is,  and  will  always  be  the  one  that  recognizes 
the  personal  element  of  good-will.  Few  managers  realize 
that  a  Christmas  present,  if  presented  personally  would 
be  ir.  every  case  worth  many  times  more  to  both  him  who 
gives  and  him  who  receives,  than  if  otherwise  distributed. 
The  director,  shareholder  or  working  official  to-day  who 
has  not  time  to  consider  the  welfare  of  his  employees  is 
like  a  mechanic  who  has  no  time  to  sharpen  his  tools,  or 
the  salesman  who  is  too  busy  to  brush  his  clothes. 
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Merchant  in 


Keeping  Up  With  Rising  Costs 


Business  For  Thirteen  Years,  Tells  How  He  Overcame  His  Handicaps 

and  Built  a  Sixty-1  housand  Dollar  Business. 


I  AM  a  successful  merchant  because  of 
a  failure.  It  took  a  failure  to  show 
me  how  to  succeed.  Three  years 
ago  the  first  of '  last  September  I  was 
three  hundred  dollars  in  debt  and  with- 
out an  asset  worth  a  red  cent.  Bright 
and  early  that  day  I  opened  the  doors  of 
the  store  I  am  in  to-day — my  second 
store.  It  is  now  a  money-making  busi- 
ness, handling  over  sixty  thousand  dol- 
lars a  year. 

My  first  store,  with  which  I  started  in 
business  for  myself  thirteen  years  ago, 
was  a  failure — a  complete  failure.  That 
failure  is  to  a  large  extent  responsible 
for  my  success.  Having  nothing  upon 
which  to  build  except  failure,  I  studied 
until  I  knew  all  about  failure  in  my  line. 
And  knowing  all  about  failure  in  your 
particular  kind  of  work  prepares  you 
pretty  thoroughly  for  success.  It  may 
be  putting  the  cart  before  the  horse,  but 
it  nevertheless  succeeds. 

I  studied  my  failure  from  all  angles — 
cost  of  doing  business,  stock,  service  and 
every  other  problem  that  worries  us.  I 
bought  books  on  business — they  may  not 
have  the  power  to  make  a  merchant  of 
you  when  a  miracle  is  needed  for  that 
task,  but  they  certainly  can  give  you  a 
lot  of  good  suggestions.  There  is  al- 
ways a  chance  to  adapt  the  other  man's 
experiences  to  your  work,  no  matter  how 
different  the  details  of  his  job  may  be. 

For  example,  I  found  the  two  articles 
with  which  C.  J.  Ricker,  of  Emporia, 
started  this  series  very  helpful.  Mr. 
Ricker  sells  jewelry;  I  sell  hardware  and 
implements.  But  we  both  sell  at  retail. 
I  am  not  a  theorist,  I  am  too  busy  mak- 
ing my  business  pay  to  spend  time  writ- 
ing two  articles  like  this  one,  but  I  have 
the  most  complete  library  on  business 
that  you  could  find  in  this  section. 

So  what  I  am  going  to  write  about, 
even  though  it  may  not  be  extraor- 
dinarily startling,  is  not  theory  untested 
by  actual  experience.  It  is,  as  accurately 
as  I  can  put  it  down  on  paper,  the 
"how"  of  my  little  fight  against  rising- 
costs  out  here  in  Dinuba,  California.  If 
it  encourages  some  merchants  in  their 
struggle  against  the  same  enemy  of  pro- 
fits, I  shall  be  glad.  If  it  gives  them  a 
suggestion  or  two  that  they  can  put  to 
work,  adding  a  bit  here  and  there  to 
their  bank  balances,  I  shall  be  more  than 


*  Every  retail  hardware  merchant  should 
read  the  article.  "Hon-  I  Keep  Up  With  Rising 
Costs."  We  arc  enabled  to  publish  this  article 
by  courtesy  of  "System,  the  Magazine  of  Busi- 
ness". Problems  of  the  small  retailer  are  taken 
up  in  detail.  The  story  was  written  by  a  dealer 
in  hardware  and  implements  and  tells  exactly 
how  he  made  a  success. 


By  Dan  Amsden 

satisfied.  I  expect  to  get  enough  ideas 
from  the  articles  contributed  by  other 
practical  merchants  to  this  series  to 
generously  repay  me  for  writing  down 
now  the  methods  I  have  found  profitable. 

We  all  have  our  preferences,  and  I 
happen  to  be  most  interested  in  adver- 
tising, managing  the  sales  force  and  fin- 
ancing. So  I  am  going  to  tell  about  my 
best  plans  for  keeping  ahead  of  rising 
costs  in  these  three  branches  of  retailing. 

In  connection  with  advertising  I  am 
going  to  discuss  (1)  the  advantages  of 
concentrating;  (2)  the  value  of  knowing 
the  stocks  unusually  thoroughly;  when  I 
come  to  the  sales  force,  I  intend  to  write 
about  (1)  the  advisability  of  frequent 
store  meetings;  (2)  the  usefulness  of 
sales  demonstrations;  and  when  I  reach 
financing,  my  subjects  will  be  (1)  the  im- 
portance of  handling  correspondence 
promptly;    (2)    the    danger    of    figuring 


Motor  cycles  help  to  make  prompt  deliv- 
eries from  hardware  stocks  at  low 
expense. 

costs  incorrectly;  (3)  the  need  of  cutting 
down  bad  debts. 

The  first  item  in  this  "time  table"  of 
mine  is,  therefore,  a  word  about  the  re- 
sults I  have  secured  by  concentrating  the 
appeal  of  my  advertising.  By  this  I  mean 
that  I  direct  all  of  the  various  kinds  of 
advertising  I  use — newspapers,  mailings, 
windows,  bill  boards,  lantern  slides,  and 
the  like — on  one  line,  then  on  another, 
and  so  on  until  everything  to  which  I 
desire  to  give  publicity  has  been 
featured. 

I  believe  that  by  doing  this  you  can 
trace  the  "pull"  of  advertising  more 
effectively  than  is  usual.  You  have  the 
constant  inspiration  of  seeing  it  move 
the  goods  you  want  it  to  move.  This 
town  has  a  population  of  only  2,200,  still 
by  concentrating  on  oil  and  oil  stoves,  I 
sold  148  cook  stoves,  17,800  gallons  of 
oil  and  75  barrels  of  lubricating  oil. 

I  believe  that  local  newspaper  adver- 
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tising  pays— provided  it  is  attended  to 
in  a  workmanlike  way.  About  the  time 
I  opened  up  shop,  I  sent  away  for  books 
and  cuts  and  searched  out  everything 
that  fitted  my  stocks.  I  collected  samples 
of  advertising  for  goods  like  mine. 

Then  I  went  arqund  to  visit  the 
printer  himself.  I  made  him  show  me 
all  the  sizes  of  type  he  had  and  tell  me 
their  names.  I  pestered  him  with  ques- 
tions until  I  knew  the  meanin-  of 
"pica,"  "point,"  "rule,"  "dummy," 
and  many  other  words  that  go  with  his 
craft. 

I  got  a  printer's  rule  from  him  and 
found  how  he  desired  to  have  the  in^ 
structions  marked  on  copy.  It  was  ele- 
mentary information,  but  it  has  helped 
me  many  a  time,  that  short  visit.  Now 
I  make  up  my  advertising  campaign  six 
months  ahead  and  the  dummy  which  I 
send  to  my  friend  the  printer  each  week 
is  a  help— instead  of  an  aggravation— to 
him.  And  the  more  I  help  him,  the  bet- 
ter are  my  advertisements. 

Next  in  order  are  the  ideas  I  have 
found  worth  while  in  connection  with 
knowing  the  stock  from  A  to  Z.  Very 
few  who  are  not  in  business  realize  how 
complex  retail  stocks  are  becoming.  To- 
day's demands  practically  make  it  neces- 
sary for  us  to  be  walking  dictionaries  if 
we  are  to  take  care  of  consumers '  wants 
satisfactorily.  A  small  store  frequently 
carries  8,500  items.  It  is  a  man's  job 
to  know  them  all,  and  the  particular 
needs  for  which  they  are  especially  desir- 
able. 

But  I  have  found  it  pays  in  dollars 
and  cents  to  use  every  spare  moment  to 
study  the  various  lines  in  order  to  pick 
up  knowledge  about  them.  One  man  I 
know— and  he  should  speak  with  author- 
ity— says  that  if  a  man  begins  as  office 
boy,  next  advances  to  a  job  as  salesman, 
then  becomes  a  manager  of  a  depart- 
ment, and  finally  takes  charge  of  a  store, 
he  will,  provided  he  has  worked  hard  all 
the  time,  have  a  master 's  grip  on  a  hard- 
ware stock  by  the  time  he  is  seventy. 

But  although  the  task  does  at  times 
seem  as  hopeless  as  this  man  would  lead 
you  to  believe,  whatever  progress  is  made 
pays  for  itself  many  times  over.  "What 
little  knowledge  of  my  line  I  have  gained 
I  back  by  this  store  slogan:  "If  Dan 
says  it,  it's  so."  I  have  one  hundred 
dollars  with  the  merchants'  association 
to  be  forfeited  if  I  fail  to  make  good  on 
the  slogan  in  a  business  wav.  It  is  ex- 
ceedingly   difficult     to     live   up     to   that 
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slogan   sometimes,  but   I  have   not   for- 
feited yet. 

Unless  some  incentive  of  this  sort  is 
used,  I  believe  that  it  is  only  too  easy 
to  fall  a  victim  to  the  constant  tempta- 
tion to  let  well  enough  alone  when  it 
comes  to  studying  stocks.  It  is  human 
nature  to  take  it  for  granted  that  a  bolt 
is  a  bolt  and  a  stove  a  stove — and  that 
when  a  customer  wants  a  stove,  there  is 
no  need  of  explaining  to  him  in  detail 
exactly  why  one  stove  is  made  this  and 
another  that  way. 

To  me,  at  least,  it  is  surprising  to  no- 
tice the  number  of  "whys"  the  average 
consumer  wants  to  know  about.  In  my 
line  it  begins  with  the  newcomers  look- 
ing at  real  estate.  They  expect  me  to 
give  them  sound  advice  on  crops  and 
soils.  Next  they  desire  information  on 
the  style  of  architecture  best  adapted  to 
the  climate.  At  about  that  stage  in  our 
relations,  there  are  chances  to  make 
some  money.  "Whys"  about  the  quan- 
tities of  nails  and  hardware  of  various 
sorts  required  to  build  a  house  are  re- 
quested. 

Next  the  color  of  the  house,  inside  and 
out,  comes  up.  I  must  find  out  what 
the  women  folks  really  prefer  in  these 
matters  and  see  that  they  are  satisfied. 
Then  follow  "whys"  on  fuel.  Wall- 
paper and  kitchen  equipment  must  be 
discussed.  The  barn  must  be  suited  to 
the  products  to  be  handled — another 
batch  of  "whys."  After  the  barn  is 
built,  equipped  and  painted,  there  must 
be  a  marshalling  of  "whys"  having  to 
do  with  water  pumps,  fences  and  a  hun- 
dred odd  other  items. 

If  all  of  your  ' '  whys, ' '  on  all  of  these 
topics,  have  been  reasonable  and  just, 
you  probably  secure  a  permanent  cus- 
tomer of  the  best  type.  But  if,  through 
lack  of  study  of  your  stock  and  the 
everyday  problems  of  the  consumer  in 
connection  with  it,  any  of  the  answers 
to  the  "whys"  are  half  baked,  you  have 
a  "customer"  who  either  splits  his 
trade  with  a  competitor  or  never  comes 
near  you.  In  both  instances  he  is  of  far 
less  value  than  the  man  who  relies  en- 
tirely on  you. 

Store  Meetings. 

So  much  for  my  first  two  subjects. 
Next  come  my  methods  for  handling  the 
sales  force.  The  worth  of  store  meetings 
is  the  first  topic  under  that  broad  head- 
ing. We  hold  store  meetings  regularly. 
At  each  meeting  we  take  up  some  line 
and  discuss  it  thoroughly. 

The  danger  is  that  the  man  who  does 
the  buying  will  find  out  many  valuable 
facts,  but  keep  them  to  himself.  He  may 
know  why  a  price  is  right  and  why  an 
article  is  worth  more  than  some  other 
product  that  looks  like  it,  still  if  there 
is  no  accepted  means  for  passing  infor- 
mation of  that  sort  on  to  the  sales  force, 
he  may  die  a  natural  death  without  tell- 


ing about  it.  I  believe  that  store  meet- 
ings overcome  situations  of  that  sort. 

Here  are  a  few  examples  of  our  store 
meetings.  Suppose,  for  the  sake  of  illus- 
tration, that  we  are  taking  up  dishes 
and  glassware.  We  find  out  exactly  why 
we  carry  a  low-priced  line  for  those  who 
do  not  buy  high-priced  chinaware.  Then 
we  analyze  the  merits  of  that  line.  Next 
we  consider  the  reasons  for  carrying 
higher  priced  lines  of  bric-a-brac, 
plaques,  fancy  teapots  and  the  like  for 
another  class  of  trade.  Then  we  go  over 
the  merits  of  these  more  expensive  lines 
in  detail. 

As  like  as  not  the  next  meeting  will 
take  up  the  wagon  stock.  We  go  over 
typical  vehicles  inch  by  inch,  bringing 
out  in  our  discussions  all  of  the  facts 


that  assure  strength  and  durability. 
Thus  we  go  through  the  entire  store,  line 
by  line.  When  we  have  finished,  I  feel 
pretty  sure  that  each  member  of  the 
sales  force  knows  a  good  many  of  the 
technical  points  that  the  department 
heads  have  been  carrying  around  on 
their  chests  By  that  time  we  know  how 
much  we  ean  learn  by  starting  in  all 
over  again. 

I  also  ask  each  salesman  to  bring  to 
these  meetings,  written  down  on  paper, 
any  suggestions  of  which  he  may  have 
thought  for  seasonable  advertisements, 
window  decorations,  changes  in  store  ar- 
rangement and  so  forth.  This  method 
offers  an  excellent  opportunity  to  pick 
the  bright  employees,  and  frequently 
gives  specific  plans  that  cut  rising  costs. 


IMPORTANT  STORE  FACTS  WITHOUT  RED  TAPE. 

What  each  customer  on  his  books  has  bought  and  paid  month  by  month  during  five 
years  is  concisely  shown  to  Mr.  Amsden  by  the  top  form.  The  middle  form  helps  to  keep 
track  of  transactions  involving  large  orders  for  heavy  stock  which  are  uniformly  placed 
villi  various  sourcis  but  under  changing  conditions  of  shipment  and  resale  to  consumers. 
The  loner  form — to  the  left — assembles  a  decade  of  monthly  experience  with  each  Hem 
stocked.  Mr.  Amsden  personally  perfected  these  forms  for  use  in  his  store  at  Dinuba, 
California,  and  believes  that  they  have  helped  him  to  overcome  rising  costs. 
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It  is  a  fact  that  even  in  an  organiza- 
tion as  small  as  mine,  men  soon  show 
tendencies  that  indicate  preferences  for 
a  certain  branch  of  the  business.  These 
written  reports  usually  reveal  these 
"leaning's"  and  thereby  give  me  an  op- 
portunity to  encourage  a  man  in  the 
right  direction.  So  that  they  may  have 
plenty  of  suggestions  from  the  outside 
world,  I  encourage  the  employees  to  read 
business  publications  by  supplying  a 
number  of  copies.  It  is,  however,  an  ab- 
solute rule  that  a  man  must  read  nothing 
but  these  publications  during  business 
hours. 

I  further  request  those  attending  the 
meetings  to  make  written  reports  of  any 
complaints  that  they  encounter.  I  place  . 
strong  emphasis  on  this  request  and  give 
over  a  definite  portion  of  every  meeting 
to  discussing  the  complaints  that  are 
brought  up  for  attention.  One  of  the 
complaints  reported  to  our  first  store 
meeting  helped  me  to  answer  a  question 
that  I  had  been  asking  myself  over  and 
over  again  for  weeks:  "What  can  we  do 
to  get  more  women  to  trade  at  our 
store?"  I  believe  that  satisfied  women 
as  customers  usually  encourage  men  to 
trade  with  you.  So  I  was  anxious  to 
answer  that  question. 

The  timely  complaint  was  short  and  to 
the  point:  "Prohibit  smoking  in  the 
store."  It  happened  that  I  had  been 
usurping  my  privileges  as  head  of  the 
business  and  smoking  in  the  store.  No 
one  else  was  at  fault,  but  that  meeting 
passed — unanimously— a  regulation  ab- 
solutely prohibiting  smoking  in  the 
store  by  anyone  connected  with  the  or- 
ganization. 

My  next  topic — the  second  one  under 
■" managing  the  sales  force" — has  to  do 
with  the  effectiveness  of  carefully  pre- 
pared demonstrations.  I  endeavor  to 
work  out  a  model  demonstration  for  each 
line  that  is  worth  a  demonstration.  We 
carry  a  "Round  Oak"  steel  range.  I 
happen  to  know  something  about  that 
range,  because  twenty  years  ago  I  work- 
ed in  the  factory  and  helped  to  make  the 
first  steel  range  like  it. 

So  I  told  my  salesmen  why  the 
"Round  Oak"  has  a  sub-flue  bottom, 
why  the  base  of  the  oven  is  made  of  ex- 
ceedingly heavy  boiler  iron,  why  very 
thick  asbestos  is  used,  why  the  top  of 
the  oven  is  rigid,  why  the  fire  box  cast- 
ings are  extraordinarily  heavy,  why 
nearly  five  hundred  bolts  and  rivets  are 
used,  and  why  the  damper  is  hinged  in 
a  certain  way.  Now  everybody  in  the 
store  knows  about  all  there  is  to  know 
regarding  a  "Round  Oak." 

I  have  now  reached  the  last  of  my 
three  general  subjects — financing.  I  be- 
lieve that  most  of  the  practical  side  of 
financing  must  be  learned  in  the  rough- 
and-ready,  but  effective,  school  of  ex- 
perience. A  great  deal  of  valuable — 
and  quite  necessary- — knowledge  on  the 


general  subject  can,  of  course,  be  found 
in  books.  But  the  little  detailed  plans 
that  help  in  the  tussle  with  rising  costs 
must  be  picked  up  from  time  to  time  for 
yourself  or  in  a  series  of  articles  like 
this. 

As  I  have  related  already,  I  was  three 
hundred  dollars  in  debt  when  I  opened 
the  store  that  is  making  money  for  me 
to-day.  This  is  the  question  everyone 
asked  me:  "How  did  you  do  it?"  Na- 
turally, I  did  it  on  other  people's  money, 
since  I  had  none  of  my  own.  I  had  al- 
ways worked  on  the  principle  that  it  is 
all  important  to  keep  your  credit  good 
and  strong,  no  matter  what  happens. 
Even  during  the  failure  and  while  tem- 
porarily in  debt,  I  kept  my  credit  stand- 
ing up  to  the  one-hundred-cents-on-the- 
dollar  mark. 

So  I  had  no  trouble  in  getting  backing 
when  I  decided  to  put  to  good  use  the 
lessons  taught  me  by  my  failure.  A 
credit  man  with  one  of  my  wholesale 
sources  once  offered  me  one  hundred 
dollars  if  I  would  tell  him  how  I  manage 
my  financing.  I  did  not  satisfy  his 
curiosity,  but  if  I  had  cared  to,  I  would 
have  told  him  the  simple  fact  that  I  have 
written  a  few  lines  above — I  never  let  a 
shadow  fall  on  my  credit  standing.  I 
imagine  he  would  not  have  thought  that 
truthful  answer  worth  his  hundred  dol- 
lars, but  it  is,  just  the  same. 

I  must  get  back  to  the  "time  table" 
according  to  which  I  am  writing  this 
article,  or  before  I  know  it  I  will  be 
wandering  off  moss  gathering  among  my 
ideas  on  financing.  The  "time  table" 
shows  that  my  first  topic  under  this  gen- 
eral subject  of  financing  is  getting  bet- 
ter results  from  correspondence.  Now 
that  may  appear  at  first  glance  to  be  an 
unusual  topic  to  discuss  in  relation  to 
financing.  But  I  think  that  closer  atten- 
tion to  correspondence  in  the  average  re- 
tail store  will  help  out  the  finances  more 
than  worrying  about  any  other  branch  of 
the  business. 

Avoiding    Difficulties    Resulting    From 

Neglect  of  Correspondence  Means 

Savings. 

I  wonder  how  many  of  us  have  taken 
a  dislike  to  a  wholesale  house  simply 
because  we  fired  a  few  letters  into  the 
waste  paper  basket  that  should  have 
been  answered  with  reasonable  prompt- 
ness There  comes  a  time,  for  example, 
when  it  is  impossible  to  cover  up  on  the 
credit  which  a  wholesale  house  has 
given,  just  as  occasions  arise  when  it  is 
inconvenient  for  certain  of  our  own  cus- 
tomers to  discharge  on  the  tick  of  the 
clock  the  credit  we  have  extended  to 
them.  You  know  how  satisfied  we  would 
be  to  get  a  letter  from  the  customers  ex- 
plaining the  situation  and  how  glad  we 
would  be  to  arrange  extensions. 

But  how  about  our  own  relations  with 
the   wholesale   house  The   conditions 
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which  I  have  imagined  are  practically 
parallel  to  those  existing  between  a  mer- 
chant and  customers  who  let  accounts 
"hang  over"  until  the  skies  clear  off. 

I  am  afraid  that  only  too  often  we 
drop  into  the  waste  paper  basket  the  first 
form  letter  which  the  clerk  in  the  credit 
department  of  the  wholesale  house  sends 
to  us.  We  do  not  think  much  about  it, 
and  possibly  forget  the  matter  entirely 
until  ten  clays  or  so  pass.  Then  a  second 
letter  arrives  from  the  wholesale  house 
— the  clerk  in  that  credit  department  is 
following  out  his  schedule  to  the  letter. 
Again  the  waste  paper  baskets  play  a 
part   in   our   correspondence   methods. 

Matters  drift  along  until  the  credit 
clerk  in  the  wholesale  house  notices  that 
we  are  not  responding  to  the  usual 
stimulants.  He  talks  it  over  with  some- 
body higher  up,  and  it  is  decided  to 
wake  us  up  with  a  letter  a  little  bit 
"hotter"  than  those  we  have  been  drop- 
ping off  the  edges  of  our  desks  into  the 
waste  paper  baskets. 

When  that  peppery  letter  comes  along 
nine  out  of  ten  of  us  get  sore.  That  is 
human  nature,  I  guess.  We  are  sore 
even  when  the  fault  is  entirely  ours.  We 
get  up  on  our  high  horses  and  send  the 
money  to  the  wholesale  house  and  along 
with  it  goes  a  letter  that  expresses,  in 
more  or  less  peppery  terms  from  our 
own  vocabularies,  what  we  think  of 
wholesale  houses  which  write  tart  letters 
to  customers. 

Now  the  point  I  am  making  is  just 
this:  if  we  had  taken  ten  minutes  to 
answer  the  first  letter  from  the  whole- 
sale house,  our  explanations  would  have 
been  accepted  without  question  and  the 
accounts  dropped  for  thirty  days.  But, 
by  yielding  to  a  very  prevalent  trait  in 
human  nature,  we  let  the  accounts  drag 
and  end  up  by  being  at  outs  with  a  valu- 
able source  of  supply  for  absolutely  no 
reason  at  all. 

I  do  not  want  to  be  taken  as  throwing 
stones,  because  I  well  enough  know  that 
I  live  in  a  glass  house,  but  I  have  found 
from  experience  that  it  pays  to  give  cor- 
respondence prompt  attention.  I  am 
merely  passing  along  this  bit  of  experi- 
ence for  what  it  may  be  worth.  I  have 
a  feeling  that  we  often  give  a  great  deal 
of  attention  to  stock  methods  and  ac- 
counting plans,  but  let  the  correspond- 
ence take  care  of  itself. 
A  Practical  Solution  of  the  Problem  of 
How  to  Figure  Profits. 
Now  come  my  experiences  with  figur- 
ing costs.  As  I  write  I  have  before  me 
the  ideas  of  seven  men  on  figuring  costs. 
My  ideas  are  different  from  all  of  theirs, 
but  I  have  been  able  to  adapt  something 
helpful  from  the  plans  of  each  of  the 
seven.  Therefore,  if  I  describe  my  me- 
thods for  handling  costs  possibly  others 
can  make  use  of  one  or  two  of  them,  at 
least. 

(Continued  on  page  42.) 
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Two  Dollars     per   Year 


DID  ANYONE  say  the  Kaiser  was  k-rupp-t? 

•  •        • 

EVERY  DOG  has  his  day — even  der  Deutsche  Eund. 

•  a  • 

HAVE  you  made  a  Hank  movement  in  your  follies? 

•  *        • 

ARE  YOU  taking  stock  mentallv — as  well  as  mate- 
rially? 

•  *        * 

HOW  ABOUT  the  New  Year's  resolutions?     Are 

they  still  intact. 

•  •        • 

THE  MAN  who  carries  all  his  eggs  in  one  basket 

will  find  it  out  these  days. 

•  ■  *        * 

IN  OTHER  words  two  strings  to  your  bow  is  a  wise 

policy. 

»       •       • 

THE  TEST  of  character  is  tokened  by  the  way  a 
man  treats  those  less  fortunate  than  he. 

•  *        * 

STOCK  SHOULD  lie  taken  at  lea§1  once  each  year; 
in  some  cases  it  may     he     advantageous  to  take  it 

oftener. 

•  •        * 

HAPPILY,  many  people  in  America  of  teutonic 
extraction  have  not  use  for  Kruppism  and  "Mein- 

selbe  und  Gottery." 

•  *        * 

AN  OUNCE  of  prevention  is  worth  a  pound  of  cure 
when  it  comes  down  to  the  fire  question.  If  the 
ounce  of  prevention  were  applied,  the  pound  of  cure 
would  become  almost  unnecessary.  When  will  tax- 
payers begin  to  realize  this  fact? 

•  *        * 

THE  "Commercial  Travelers  of  Canada"  have  set_  a 
noble  example  to  other  benevolent  associations  •  in 
contributing  ten  thousand  dollars  to  Canadian  patri- 
otic funds  connected  with  the  war,  and  in  keeping 
in  good  standing  as  mortuary  beneficiaries  those 
Canadian  travelers  who  have  volunteered  for  service 

at  the  seat  of  war. 

•  •        • 

IT  WILL  be  the  sincere  wish  of  all  that  the  year 
1915  will  see  the  end  to  both  the  business  depression, 
which  has  caused  much  suffering,  and  also  to  the  war 
which  is  seriously  affecting  the  world's  commerce, 
sacrificing  millions  of  lives  and  destroying  many 
great  industries.  The  passing  of  1914  did  not  cause 
any  great  regret.  In  an  economic  sense,  1914  was 
marked  by  a  serious  depression,  while  in  a  political 
sense  it  started  the  greatest  war  in  the  world's  history. 


THAT  CONDITIONS  on  the  prairies  are  better  than 
in  any  other  part  of  Canada  and  that  the  wholesale 
trade  is  brightening  up  is  the  optimistic  report  which 
Hon.  Robt.  Rogers  brings  on  his  return  from  Win- 
nipeg. While  inclined  to  think,  in  view  of  general 
trade  reports,  that  the  accent  of  the  Hon.  Bob  in  on 
the  "optimistic,"  the  report  is  nevertheless  encour- 
aging. If  enough  people  will  only  think  with  him 
the  situation  will  undoubtedly  be  greatly  helped. 


I 


The  New  Year — Prospective 

N  contrast  to  the  conditions  which  marked  the 
close  of  the  year  in  the  wholesale  hardware  trade, 
when  the  consensus  of  opinion  was  that  the 
twelvemonth  had  made  a  showing  that  could  gen- 
erally be  described  as  up  to  normal,  the  outlook  for 
the  early  part  of  the  new  year  is  not  favorable.  While 
there  is  nothing  pessimistic  in  the  opinions  of  the 
wholesalers,  January  is  looked  upon  as  likely  to 
prove  the  quietest  of  many  years — and  January  in 
any  year  is  a  dull  month.  The  situation  sums  us 
about  as  follows: 

City  business  which  had  been  dull  found  a  revival 
in  the  holiday  trade  and  a  reaction  is  the  only  logi- 
cal condition  to  lie  looked  for,  particularly  the 
opportunity  is  usually  taken  at  this  time  to  take 
stock,  which  means  light  buying.  In  the  country, 
where  trade  has  been  holding  up,  quietness  must  be 
looked  for  during  the  present  month;  there  will  be 
some  demand  for  seasonable  goods,  but  this  is  not 
likely  to  be  very  important.  In  a  normal  year 
January  is  helped  out  by  orders  from  Western  Can- 
ada, but  these  this  year  are  lacking  to  a  large  extent 
through  poor  demand  in  that  country  and  through  a 
very  conservative  policy  on  the  part  of  eastern  houses 
with  regard  to  credit s. 

THE  STOVE  TRADE. 

This  opinion  that  January  is  to  be  quiet  is  gen- 
eral and  has  been  borne  out  by  the  dullness  of  the 
first  week,  which,  however,  was  accentuated  by  the 
fact  that  in  Quebec  there  was  Epiphany  which  al- 
ways has  the  effect  of  continuing  the  festive  season 
for  a  third  week  with  the  French  people  and  few 
houses  send  out  their  travelers  until  the  second  week. 
One  large  stove  and  furnace  house  in  stating  that 
anuary  would  be  quiet  expressed  the  hope  that  these 
conditions  would  not  extend  into  February  when 
there  was  usually  some  improvement.  However,  a 
fear  was  expressed  that  this  might  be  the  case  as  there 
had  been  a  falling  off  towards  the  end  of  December 
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which  had  been  very  marked.  Up  to  that  time  the 
showing  had  been  very  good  and  it  was  stated  that 
had  it  not  been  for  the  business  done  in  Eastern 
Canada  the  big  foundry  would  probably  have  been 
closed  long  ere  this. 

Paint  men  are  not  looking  for  activity  until  after 
the  first  of  the  month.  Here  the  conditions  are  simi- 
lar to  those  which  affect  the  general  hardware  trade 
and  are  accentuated  from  the  fact  that  there  is  not 
likely  to  be  much  painting  done  from  now  on  until 
after  war  weather  returns. 

For  the  spring  business  the  outlook  is  altogether 
hopeful  for  country  orders.  Already  there  has  been 
considerable  booking  and  indications  are  that  far- 
mers will  spend  freely  for  staple  lines.  One  Montreal 
house  reports  that  at  the  present  time  the  bookings 
on  wire  fence  which  have  been  received  are  the  best 
in  the  history  of  the  firm;  other  lines  look  almost 
equally  good  even  at  this  early  date. 

In  the  heavy  metals  January  should  show  an  im- 
provement over  the  last  two  weeks  of  December  when 
the  holidays  cut  off  the  demand  almost  entirely.  At 
that  no  great  activity  can  be  anticipated  while  build- 
ing and  construction  programs  are  so  near  a  stand- 
still. Looking  ahead  there  is  nothing  to  indicate 
what  may  be  expected  with  regard  to  metal  prices. 
The  market  is  so  unsettled  that  developments  axe  as 
hard  to  forsee  as  the  changes  in  the  wheat  pit.  What 
may  affect  the  London  market  one  day  will  weaken 
New  York  and  vice  versa  and  news  of  a  bullish  char- 
acter may  fall  on  a  declining  market  for  the  reason 
that  speculators  have  seen  the  situation  developing 
long  before  and  have  discounted  it.  At  all  times  the 
metal  markets  are  difficult  to  gauge,  but  the  effect  of 
the  war  upon  transportation  and '  consumption  has 
been  such  that  conditions  since  in  some  lines  have 
been  little  better  than  chaos. 

PRICE  ADJUSTMENTS. 

January  is  likely  to  see  some  price  changes  when 
manufacturers  and  wholesalers  have  a  chance  to 
look  around  and  adjust  things.  From  the  news  of 
the  opening  week  in  Montreal  higher  quotations  for 
linseed  oil,  white  lead  and  glass  are  to  be  looked  for 
while  there  is  a  possibility  of  a  readjustment  of  cut- 
lery prices.  Fishine;  tackle  will  be  dearer,  according 
to  one  house  which  has  changed  their  prices  and 
find  that  the  advances  are  about  ten  per  cent,  above 
the  declines. 

Altogether  the  outlook,  while  indicating  a  quiet 
January  is  satisfactory,  and  there  is  no  pessimism. 
Prospects  are  for  a  continuance  of  good  demands  in 
the  country  when  the  winter  breaks  up  and  for  a 
fair  trade  in  the  cities,  although  the  effects  of  the 
depression  are  certain  to  be  strongly  evident  here. 
Collections  are  reported  as  being  fairly  good  in  the 
country,  rather  difficult  in  the  cities  and  backward 
in  Western  Canada, 


stock  of  ..cattle,  and  the  output  of  hogs  has  increased 
nearly  tenfold.  The  tendency  in  favor  of  mixed 
farming  is  growing.  Westerners  are  also  doing- 
valiant  work  in  preparing  a  larger  acreage  for  the 
future. 


Producing  More. 

THE  latest  livestock  statistics  show  that  in  the 
Canadian  West  the  natural  change  to  mixed 
farming  is  rapidly  taking  place,  and  there  are 
evidences  that  give  abundant  assurance  of  safe,  per- 
manent and  rapid  expansion.  In  the  appeal  to  pro- 
duce more,  the  prairie  provinces  are  making  a 
splendid  response.  Westerners  realize  more  than 
ever  the  weakness  in  complete  dependence  on  one 
line  of  production.  During  the  past  twelve  years  the 
Western  provinces  have  more  than   doiibled  their 


New  Kind  of  Confidence. 

CONFIDENCE,  caution  and  production  are  the 
Canadian  business  man's  essential  equipment  to 

.  face  the  year  1915.  The  future  is  truly  uncer- 
tain, but  whatever  comes,  no  Canadian  can  afford  to 
forget  these  three  watchwords. 

If  Canadians  lose  confidence  in  their  own  ability 
to  pilot  their  well-equipped  ship,  it  cannot  be  ex- 
pected that  outsiders  will  continue  to  exhibit  faith 
in  "the  land  of  opportunity."  Occasions  will  arise 
during  the  year,  says  The  Financial  Post,  when 
confidence  in  ourselves  and  our  country  will  win 
the  confidence  of  British  and  foreign  interests. 

But  we  want  a  new  kind  of  confidence — not  the 
hilarious  and  over-optimistic  variety  which  has  been 
in  vogue  during  late  years,  and  which  has  created 
weaknesses  in  our  financial  position,  that  now  make 
it  additionally  hard  for  us  to  carry  our  share  of  the 
Empire's  burden  in  days  of  strife.  Rather  as  a 
nation  we  need  a  cautious  confidence — one  that  will 
keepus  working  steadily  forward,  content  even  with 
keeping  our  heads  above  water,  but  never  admitting 
defeat  or  retreat.  The  readjustment  which  started  in 
1914  will  continue  in  1915,  and  the  various  busi- 
nesses in  the  Dominion  will  go  through  a  sifting 
process.  On  account  of  inherent  weaknesses  some 
may  fall  by  the  wayside,  but  this  should  cause  no 
alarm.  It  will  mean  in  many  cases  the  triumph  of 
tenacious  business  ability  over  the  gambling  and  ex- 
ploiting element  that  has  played  too  large  a  part  in 
Canadian  affairs,  and  which  thrives  best  in  prosperous 
periods  and  suffers  inevitable  elimination  in  periods 
of  reaction  or  readjustment. 


Winter  Sporting  Goods. 

HARDWARE  men  generally  are  blessing  the 
snow  these  days  because  of  the  business  it  is 
bringing  them  in  connection  with  skates  and 
sleighs  and  so  forth.  One  dealer  told  Hardware  and 
Metal  that,  particularly  at  Christmas  time,  he  could 
not  get  hold  of  sleighs  fast  enough,  there  was  such 
a  big  demand.  The  same  applies  to  skates.  On  ac- 
count of  the  unusual  amount  of  snow  which  fell 
before  Christmas,  dealers  have  the  advantage  this 
year  of  a  somewhat  earlier  beginning  of  this  trade 
than  usual,  and  hard  times  or  no  hard  times,  people 
are  anxious  to  enjoy  the  winter  sport, 

A  number  of  people  bought  skates,  snow  shoes, 
etc.,  for  Christmas  presents  this  year  rather  than 
spend  their  money  on  jewelry  and  other  kinds  of 
more  or  less  ornamental  gifts.  There  is  some  demand 
for  skis,  too,  though  Toronto  and  Ontario  cities  do 
not  go  in  for  this  sport  as  much  as  Montreal. 

There  is,  too,  considerable  trade  being  done  in 
sharpening  skates.  Dealers  seem  to  think  that  a 
good  many  people  who  had  skates  last  year  and  be- 
fore are  making  those  do,  whereas,  if  times  were 
normally  good,  they  would  be  buying  new  skates. 

The  retail  hardwareman  is  having  his  troubles 
just  now  like  retailers  in  many  other  lines,  but  a  note 
of  optimism  is  sounded  by  many.    Optimism  doesn't 
cost  anything,  but  is  a  very  potent  force. 
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The  Value  of  the  Wholesaler  of  Hardware 
as  a  Distributor,  and  Reasons  Why 

He  Is  Essential* 


By  J.  Bennett  Rollins — Carlin  &  Fulton  Co.,   Baltimore. 


MILLS  and  factories  are  operated 
to  convert  the  raw  mineral, 
animal  and  vegetable  material 
into  finished  products  for  the  use  and 
consumption  of  the  great  human  family. 

Scattered  throughout  the  country  are 
hundreds  of  manufactories  engaged  in 
the  output  of  hardware,  cutlery  and 
kindred  articles.  There  is  a  market  for 
the  goods,  a  demand  for  the  things  they 
produce,  and  the  owners  and  operators 
of  these  factories  have  their  capital, 
time  and  labor  in  the  enterprises  as  an 
investment  for  profit. 

When  the  goods  are  made  up  and 
ready  for  the  market,  the  very  important 
question  arises  as  to  by  what  means  and 
through  what  channel  their  products  can 
he  most  effectually  and  economically 
transmitted  to  the  consumer  or  user.  Dis- 
tribution direct  to  the  consumer  is  im- 
possible from  every  point  of  view.  But 
a  moment's  thought  is  sufficient  to  con- 
vince anyone  of  the  folly  of  such  an  en- 
deavor. Viewed  from  the  manufactur- 
er's side,  it  would  require  such  a  multi- 
tude of  salesmen,  so  great  a  distribu- 
ting and  office  force,  and  the  output  of 
such  a  vast  quantity  of  illustrated  cata- 
logs, price  sheets,  etc.,  with  the  atten- 
dant cost  to  reach  the  millions  of  "small 
fry"  buyers  and  consumers,  that  every 
manufacturer  in  the  land  would  be  fin- 
ancially swamped  as  well  as  the  goods 
made  prohibitively  high  in  price.  As  it 
would  be  impossible  for  the  manufac- 
turers to  send  salesmen  to  the  legions 
of  consumers,  the  latter  would  have 
trouble  galore  in  obtaining  desired  art- 
icles in  the  hardware  and  other  lines. 
So  great,  in  fact,  would  their  troubles 
he,  that  the  consumer  would  probably 
harken  back  to  primeval  times  in  secur- 
ing his  needs.  In  his  forced  retrogres- 
sion, when  wanting  firearms  and  am- 
munition, in  lieu  thereof  he  would  use 


♦The  Nationnl  Hardware  Association  of  the 
United  States  recently  conducted  a  contest  for 
the  hest  articles  written  by  travelling  sales- 
men, on  the  subject  of.  "The  Value  of  the 
Wholesaler  of  Hardware  as  a  Distributor,  and 
Reasons  Why  He  is  Essential."  The  contest 
was  particinated  in  very  generally  by  sales- 
men throughout  the  country.  Five  nrizes  were 
offered.  The  subject  is  one  in  which  Canadian 
Hardwaremen  are  greatly  interested,  and  we 
decided  to  publish  the  five  prize-winning  ar- 
ticles for  the  benefit  of  our  readers.  This 
is  the  fifth  and  last  article.  An  article  has 
appeared  in  each  issue  for  the  past  four 
weeks. — Editor. 


pebbles  from  the  brook  in  a  sling  or  a 
bow  with  arrow  points  of  stone,  as  did 
his  forefathers  of  old. 

The  reasons  that  prevent  the  manu- 
facturer from  supplying  the  user  direct 
obtain  and  are  operative  also  in  the  case 
of  the  retail  merchant.  The  retailer  has 
smooth  sailing  with  his  customers,  the 
consumers,  but  there  is  a  chasm  between 
him  and  the  manufacturer,  over  which 
the  only  bridge  is  the  wholesaler.  Let's 
see  how  absurd  and  impossible  it  is  for 
the  retailer  to  distribute  direct  from  the 
factories. 

Ninety  per  cent,  of  the  retail  stores  of 
the  United  States  are  what  is  known  as 
general  merchandise  concerns.  They 
carry  an  assorted  stock  of  goods  com- 
prising hardware,  groceries,  dry  goods, 
shoes,  paints,  etc. — in  fact,  a  little  of 
everything.  In  hardware  they  have  a 
small  quantity  of  at  least  a  hundred  dif- 
ferent articles  made  probably  by  fifty 
separate  factories  and  bought  from  the 
wholesaler  in  often  less  than  original 
packages.  They  can,  and  often  do,  get 
this  entitre  line  from  a  single  whole- 
saler, as  many  articles  and  as  much  of 
each  as  they  want  in  one  shipment  and 
with  but  one  freight. 

Remove  the  wholesaler,  and  they 
would  be  truly  "in  a  fix."  They  would 
not  want  enough  to  make  a  shipment 
from  any  single  one  of  the  50  factories 
their  line  represented.  Imagine  a  re- 
tailer buying  as  his  needs  (even  if  the 
factories  would  sell  in  such  quantities, 
which  they  would  not)  a  half  dozen  axes 
from  one  and  a  few  scythe  stones  from 
yet  another,  and  the  factories  located 
up  in  New  England  and  the  retailer 
down  in  the  glades  of  Florida.  Con- 
sider the  time  elapsing  before  the  goods 
reached  the  consignee,  the  many  exces- 
sive freights  resulting  from  numerous 
shipments  and  long  distances  shipped, 
etc.  The  proprietors  of  the  thousands 
of  general  merchandise  stores  wouldn't 
need  nor  would  they  have,  the  capital 
to  carry  in  stock  the  quantities  of  goods 
required  by  the  factories  to  make  ship- 
ments. 

The  writer  has  had  30  years  of  active, 

practical    experience      in    the    wholesale 

hardware  business,  and  for  the  last  15 

years  of  this  time  has  been   constantly 

88 


on  the  road  as  a  travelling  salesman  and 
has  sold  upwards  of  a  thousand  separate 
and  distinct  retail  merchants,  ranging 
from  the  semi-wholesale  dealer  with  his 
large  stock  down  to  the  small  corner  gro- 
cer whose  sole  hardware  stock  consisted 
of  penny  carpet  tacks. 

In  the  territory  covered  by  the  writer 
there  are  five  entire  counties  with  over 
500  general  merchandise,  grocery  and 
drug  "  stores,  WITH  NOT  A  SINGLE 
HARDWARE  STORE  WITHIN  THE 
CONFINES.  In  several  other  counties 
travelled  there  are  only  one  or  two  to 
a  county.  It  is  inconceivable  that  these 
stores  and  the  consumers  of  hardware 
over  this  considerable  territory  could  be 
supplied  wih  their  wants  in  any  other 
way  than  through  and  by  local  whole- 
salers— those  located  in  the  near-by 
State  metropolis.  They  purchase  in  a 
small  way,  very  frequently  buy,  and 
want  the  goods  in  a  hurry.  There  is  no 
possible  way  for  them  to  deal  direct. 
They  COULD  NOT  buy  in  factory  quan- 
tities The  factories  WOULD  NOT  ship 
in  their  quantities.  These  same  condi- 
tions prevail  and  are  duplicated  over  a 
vast  area  of  the  country,  and  give  in- 
disputable evidence  of  the  futility  of  any 
attempt  to  eliminate  the  wholesaler. 

Tn  the  writer's  territory  a  few  years 
ago  a  capitalist,  a  timber  dealer,  a  for- 
mer merchant  and  a  young  college  grad- 
uate formed  a  co-partnership  under  the 
firm  name  of  Jonson,  Lowe  &  Co.  They 
built  a  large,  up-to-date  department 
store  in  a  thriving  little  town,  wherein 
already  existed  a  like  establishment  that 
did  an  immense  business — the  largest  in 
the  country,  and  which  drew  trade  from 
a  distance  of  25  miles  round  about.  The 
now  firm  wanted  the  trade  enjoyed  by 
the  old  concern,  and  while  their  build- 
iivj  was  under  construction  they  coun- 
seled together  with  a  means  to  accom- 
plish this.  They  concluded  that  all  this 
would  result  from  buying  their  various 
lines  of  stock  direct  from  the  manufac- 
turers. They  would  save  the  middleman's 
profit  and  by  securing  their  goods  at 
lower  prices  than  their  competitor  could 
undersell  him  and  capture  the  trade. 
Theoretically,  the  scheme  worked  beau- 
tifully, but  when  tried  practically,  it 
proved  a  dark,  dark  and  dismal  failure. 
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Tliey  procured  and  perused  manufac- 
turers' catalogs,  whote  a  horde  of  let- 
ters to  various  factories,  spent  a  goodly 
sum  for  postage  stamps,  etc,  etc. 

Some  manufacturers  refused  to  sell 
them,  many  refused  to  ship  the  small 
quantities  wanted  of  each  article,  and 
when  J.  L.  &  Co.  "came  to"  and  realized 
that  about  a  hundred  separate  factory 
shipments  would  be  required  to  complete 
their  stock  of  hardware  articles  alone, 
and  the  same  thing  in  many  other  lines, 
they  abandoned  the  scheme  which  they 
found  in  the  light  of  a  practical  test, 
to  be  only  a  delusion  and  a  snare. 

This  was  five  years  ago.  J.  L.  &  Co.'s 
great  department  store  is  a  successfully 
conducted  enterprise,  but  the  only  art- 
icles they  have  ever  bought  direct  from 
the  manufacturers  are  wire  and  nails. 
From  the  manufacturer  to  the  consumer 
there  is  a  chain  of  four  links,  viz:  manu- 
facturer, wholesaler,  retailer  and  con- 
sumer; each  link  is  necessary  and  de- 
pendent one  upon  another  equally  for 
maintenance.  The  removal  of  the  sec- 
ond link  (the  wholesaler  or  middleman) 
would  bring  about  chaos,  spell  disaster 
and  destroy  the  usefulness  of  the  en- 
tire chain. 

In  plowing,  the  farmer  uses  a  pair  of 
trace-chains.  Suppose  that  his  effort  at 
economy  is  inspired  to  buy  and  attempt 
to  use  but  a  single  chain.  What  could  he 
accomplish  ?  How  much  of  the  soil  of 
good  old  mother  earth  could  he  turn  up 
with   this  incomplete   equipment? 

Again,  when  plowing,  chains  7  feet 
long  are  required  to  reach  from  the  har- 
ness to  the  single-tree.  If  a  link  or  two 
are  removed,  is  not  the  entire  usefulness 
of  the  chain  destroyed?  Verily  so.  So, 
in  the  general  trade  distribution  of 
hardware  and  other  articles,  the  whole- 
saler is  the  link  that  is  not  only  an  econ- 
omic and  saving  medium  to  the  manufac- 
turer, to  the  retailer  and  lo  the  consum- 
er, but  is  a  positively  and  absolutely 
necessary  one.  There  must  be  no  short- 
ening of  the  chain,  no  links  removed. 
But  there  should  be  no  fear,  for  the  link 
represented  by  the  wholesaler  will  ever 
and  forever  be  in  the  chain. 

As  Ion?  as  goods  are  manufactured 
the  wholesaler  will  be  the  distributing: 
medium  for  them,  as  surely  as  the  world 
stands  and  the  sun  shines. 


ADVERTISER  HAS  SEVERAL  PIRST- 
class  English  and  American  agencies  for  the 
whole  Dominion,  which  he  desires  to  dispose 
of  for  small  sum  ready  cash,  balance  spread 
out  over  5  years.  Would  hand  over  these 
agencies,  with  office,  typewriter,  equipment, 
stationery,  samples,  stock,  to  any  traveller 
with  first-class  references  who  would  promise 
diligently  work  agencies.  First-class  refer- 
ences absolutely  necessary  or  offer  not  enter- 
tained. Good  income  assured,  travelling  coast 
to  coast.  Box  154,  Hardware  &  Metal,  Toronto 
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Annual  Convention  of  Alabastine  Co. 

Salesmen  Optimistic  Regarding  1915  Outlook — History 

of  the  Firm — President  of  the  Firm  Was 

a  Painter  and  Decorator. 


'Tp  HE  annual  convention  of  the  sales- 
men  of  the  Alabastine  Co.,  Paris, 
Ont.,  was  held  at  the  head  office  of  the 
company  on  December  29-31.  The  sales- 
men are  very  optimistic  on  account  of 
the  nature  of  the  product  they  sell,  re- 
garding the  outlook  for  1915  business. 
M.  B.  Church,  president  of  the  company, 
and  R.  E.  Haire,  general  manager  and 
secretary-treasurer  of  the  company 
were  both  present  at  the  convention  and 
outlined  the  advertising  and  dealer  co- 
operation plans  which  the  company  is 
introducing  this  year.  Efforts  along  this 
line  will  be  on  a  larger  and  more  elabo- 
rate scale  than  in  past  years. 

A  most  interesting  history  is  linked  up 
with  Alabastine  and  with  its  inventor 
and  patentee,  M.  B.  Church,  who  is  pre- 
sident of  the  Alabastine  Company.  Mr. 
Church,  himself  in  his  earlier  days  a 
painter  and  decorator,  and  withal  an 
inventive  genius,  discovered  Alabastine 
very  much  through  mere  accident.  He 
has  invented  other  things  but  perhaps 
Alabastine  is  the  most  successful  article 
that  he  has  ever  invented. 

It  is  said  that  Mr.  Church  was  the 
original  patentee  of  an  article  in  this 
line  with  the  United  States  Patent  Of- 
fice, patented  in  1875,  and  that  it  was 
the  first  prepared  wall  coating  made 
from  plaster  of  Paris,  which  was  cover- 
ed by  patent.  In  the  early  da3S  it  was 
necessary  to  have  boiling  water  available 
with  which  to  mix  Alabastine.  In  1890 
a  way  was  discovered  to  prepare  Alaba- 
stine so  that  it  would  mix  well,  and  work 
perfectly  with  cold  water.  This  dis- 
covery was  made  by  Mr.  Church  along 
with  R.  E.  Haire,  his  brother-in-law,  who 
were  in  Lonodon,  England  at  the  time, 
working  at  the  manufacturing  plant  in 
the  Old  Country,  and  it  is  said  that  sev- 
eral patents  were  issued  governing  the 
cold  water  improvement,  Mr.  Church 
and  Mr.  Haire  being  the  pioneers  in  tins 
line  also.  It  is  interesting  to  know  just 
in  this  connection  that  Mr.  Haire  is  the 
general-manager  and  secretary-treasurer 
of  the  Alabastine  Company  at  Paris. 
Ontario. 

The  firm  has  been  doing  business  at 
Paris,  Ont.,  for  twenty-nine  years,  and 
during  that  time  it  is  said  that  the  com- 
pany have  adhered  to  the  policy  of  usinj- 
Canadian  and  English  materials,  Cana- 
dian labor,  operated  under  Canadian 
capital.  During  recent  years  the  company 
have  made  numerous  changes  in  their 
product  which  they  state  are  in  the  na- 
ture of  important  improvements  that 
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renders  the  wall-coating  so  that  it 
spreads  freely,  and  covers  better  than 
formerly.  It  is  said  that  brush  marks 
sink  out  and  it  flats  off  to  a  perfectly 
flat  even  surface.  These  points  were  all 
taken  up  in  detail  at  the  convention. 

Towards  the  conclusion  of  the  conven- 
tion an  address  was  delivered  by  C.  C. 
Nixon,  of  Toronto,  on  the  science  of  sell- 
ing. Mr.  Nixon  went  into  detail  giving 
facts  and  demonstrations  as  to  itjw  the 
travelers  may  help  the  dealers  in  the 
trade  to  better  business. 


A   NEW   KNOCKER. 

Mr.  Jonathan  Bines,  of  105  Boun- 
daries Road,  Balham,  S.W.,  sends  us  the 
design  of  a  doorknocker  shown  below. 
Any  brassfounder,  he  says,  may  adopt 
it,   provided     that    (1)    the   knocker   be 


called  the  "Mailed  Fist";  (2)  half  of 
the  profits  of  its  sale  be  given  to  the 
Prince  of  Wales'  Fund;  (3)  the  manu- 
facturer takes  all  risks  of  Majestats- 
Beleidigung. — The  Ironmonger. 


Auto    Fee    May   Be   Advanced. 

Toronto,  Ont.,  Dec.  31. — As  yet  no 
automobile  licenses  or  marks  have  been 
issued  by  the  Provincial  Secretary's  of- 
fice for  the  year  1915  and  the  delay  is 
credited  to  the  indecision  of  the  depart- 
ment as  to  a  possible  advance  in  the 
rates  for  the  coming  year.  It  is  more 
than  likely  that  the  rates  for  the  license 
will  be  advanced,  but  on  what  basis  has 
not  been  decided  as  yet,  and  there  is  a 
possibility  that  the  rate  may  be  levied  on 
either  the  horsepower  or  the  weight  of 
the  car,  with  a  minimum  rate  for  small 
cars.  Until  a  decision  is  arrived  at,  the 
old   numbers  will  remain   in  use. 
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KYANIZE  INTERCHANGEABLE  WINDOW  DISPLAY 


^CUanize 


FLOOR  FINISH  FOR  ALL  WOOD  WORK 


This  cut  shows  our  attractive  New  Window  Trim.  The  different  units 
are  so  made  that  they  can  be  attached  together  in  a  variety  of  different 
ways.  The  oval  units  are  made  from  tough  cardboard  so  they  can  he 
fastened  together  and  taken  apart  without  breaking. 

agent  will  take 
a  d  v  a  ntage  pi' 
this      window 


Kuaruze 


After  using 
these  cards  in 
the  window  dis- 
play they  can 
.  be  easily  taken 
apart  and  used 
as  separate 
show  cards  at 
different  points 
around  the 
store. 

The  window 
display  is  with- 
out doubt  tli.' 
most  effective 
a  d  v  e  rtising  a 
dealer  can  use, 
and  we  certain- 
ly   hope    every 


trim  and  use  it 
in  several  (lit 
t'erent  ways.  A 
dealer's  win-, 
dow  should  pay 
his  rent. 

If  this  display 
is  used  at  the 
time  our  maga- 
zine and  mail 
advertising  is 
appearing,  i  t 
will  be  the  con 
necting  link 
that  makes  the 
sale. 


This  is  Move  Number  Three  of  our  new 
Ten-Move  Selling  Plan. 


fujanize 


We  also  furnish  attractive  Store  Advertising,  Useful 
Display  Cabinets,  Life-Size  Cut-Outs,  Convincing 
Newspaper  Electros,  Handsome  Lantern  Slides, 
Interesting  Mailing  Slips,  Free  Samples  to  Painters 
and  Architects,  Direct  Mail  Advertising  to  Con- 
sumers.   Free  Can  Coupon  Circulars. 

WRITE  FOR  FULL  INFORMATION  ABOUT  THE  CAN  AND  THE  BRUSH. 

Boston   Varnish    Co.,    ItaK  Boston,    U.S.A. 

Canadian       I        J.  H.  ASHDOWN  HARDWARE  CO.,  Calgary,  Winnipeg,  Saskatoon. 
Distributors  /  STURGEONS,  LIMITED,  Church  St.,  Toronto 
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What  THE  KYANIZE  AGENCY  Means 


It  means  that  you  have  the  exclusive 
sale  of  Kyanize  Products  in  your  locality. 
That  you  get  the  full  benefit  of  our  new 
Ten-Move  Selling  Plan  and  our  co- 
operation in  every  legitimate  way  to 
help  you  to  build  up  a  lasting  Varnish 
Business. 


IT  MEANS 

that  when  you  once  get  the 
business  built  up  you  don't 
have  to  share  the  profits  with 
your  competitors.  You  get 
all  the  Kyanize  business  in 
your  locality. 


1 


A  Durable  Finish 


7^unni7P    floor 
unize  FINISH 


Steel   Cabinet  Showing   Kyanize 
Colors  on   Wood. 


IT  MEANS  TOO 

that  our  advertising  will  send 
many  new  customers  to  your 
store  for  Kyanize  who  will 
buy  other  goods  as  well. 
People  will  come  to  your 
store  because  you  sell 
Kyanize. 


YUdnt£6'''udurfiQin 


Life-Size  Cut-Out  for  Window 
Display. 


IT  MEANS  1  THAT  YOU  WILL  HAVE 
THE  HIGHEST  GRADE  VARNISH 

and  can  sell  it  under  our  money  back  for 
the  empty  can  guarantee,  if  it  don't  do 
all  we  claim. 

IT  MEANS  that  you  will  get  the  Varnish 
business  in  your  town  if  you  get  the 
Kyanize  agency. 


This  Attractive   5-foot   Shelf 

Cabinet  Shows  Clear 

Varnish   on   Wood. 


Boston   Varnish    Co., 


EVERETT 
STATION, 


Boston,  U.  S.  A. 


Canadian 
Distributors 


J.  H.  ASHDOWN  HARDWARE  CO.,  Calgary,  Winnipeg,  Saskatoon. 
STURGEONS,  LIMITED,  Church  St.,  Toronto. 
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KEEPING  UP  WITH  RISING  COSTS. 

(Continued  from  page  35.) 

I  have  in  mind  a  man  who  formerly 
owned  a  shoe  store.  For  one  thing,  he 
always  charged  his  freight  and  drayage 
as  an  expense.  I  believe  that  it  is  wisest 
to  add  the  freight  and  drayage  charge  to 
the  cost  of  the  goods.  This  enables  you 
to  charge  it  more  accurately,  because 
you  can  add  it  to  the  cost  of  the  goods 
in  the  exact  proportion  that  the  goods 
have  benefited  from  it. 

Some  goods  eat  up  a  lot  of  freight 
and  teaming,  others  but  small  charges 
for  this  kind  of  service.  If  you  charge 
these  items  directly  to  the  cost  of  the 
goods,  the  lines  that  brought  about 
heavy  freight  charges  will  be  made  to 
stand  their  fair  share.  On  the  other 
hand,  if  you  count  freight  and  drayage 
as  expenses — percentages  of  the  sales — 
all  lines  carry  the  burden  in  the  same 
proportion,   which    is    unfair. 

My  friend,  the  former  retailer  of 
shoes,  also  made  the  mistake  of  figuring 
his  costs  on  the  cost  of  his  stocks  and 
then  handling  them  as  if  they  were  per- 
centages of  his  sales.  This,  of  course, 
undermined  his  chances  of  making  sound 
gains,  because  a  percentage  of  one 
amount  is  larger  than  the  same  percent- 
age of  a  smaller  amount. 

I  do  not  believe  that  many  of  us  are 
making  that  mistake  nowadays,  but  that 
man  who  once  retailed  shoes  did.  He 
should  have  added  fifty  per  cent,  to  his 
cost  prices  to  get  the  thirty-three  and 
one-third  per  cent,  profit  which  he  de- 
sired to  make  on  his  selling  prices.  So  I 
consider  that  he  lost  money,  but  he  feels 
that  he  made  money,  because  he 
retired  from  business  after  three  years 
with  two  thousand  dollars  more  than  he 
had  at  first.  As  a  matter  of  fact,  he 
made  that  two  thousand  dollars  because 
the  value  of  the  land  on  which  his  store 
stood  advanced  by  leaps  and  bounds 
during  the  three  years  he  kept  his 
shingle  over  a  door.  Still,  no  one  can 
deny,  I  believe,  that  he  was  wise  in  sell- 
ing out. 

Although  I  do  not  consider  that  very 
many  of  us  are  figuring  our  cost  per- 
centages on  the  total  of  our  invoices 
and  then  treating  them  as  percentages 
of  the  total  of  the  sales  paid  in  over  the 
counters  by  customers,  I  do  hold  that 
some  of  us  have  been  scared,  by  all  the 
discussion  that  is  making  the  rounds, 
into  believing  that  it  is  a  mercantile 
crime  to  figure  cost  percentages  on  the 
cost  of  2-oods  to  us.  I  believe  that  it  is 
absolutely  safe  to  figure  cost  percentages 
on  the  total  of  our  payments  to  whole- 
salers as  long  as  we  understand  clearly 
that  we  are  doing  so. 

For  example,  I  fisrure  my  cost  of  do- 
ing business — with  the  exception  of  in- 
terest on  the  investment,  depreciation, 
and  losses  from  bad  debts — as  a  percent- 
age of  the  cost  to  me  of  my  goods.    Last 


year  this  percentage  was  twenty  per 
cent.  Then  I  count  interest  on  the  in- 
vestment, depreciation,  and  losses  from 
bad  debts  as  fifteen  per  cent,  of  my  sales. 
I  consider  that  this  plan  is  quite  sound — 
as  long  as  I  know  exactly  what  I  am 
doing — and  find  that  it  answers  my 
needs  very  satisfactorily. 

What  to  do  When  a  Customer  Thinks  he 
Can  Buy  Cheaper  Elsewhere. 

I  let  my  costs  determine  my  prices, 
after  a  fair  net  profit  is  added.  I  never 
allow  the  statement  "I  can  buy  it 
cheaper  from  another  store"  influence 
me.  The  man  in  the  other  store  may  be 
figuring  his  profits  according  to  the 
ideas  of  my  friend  with  the  shoe  store. 
I  would  rather  go  out  of  business  and 
put  my  money  in  good  securities  than  to 
meet  competition  of  that  sort.  Of  course, 
I  mark  down  stickers  and  the  like,  but 
that  is  a  matter  of  merchandising,  not 
of  figuring  costs  of  doing  business. 

To  keep  track  of  my  costs  I  only  use 
four  books,  besides  those  which  are  a 
part  of  every  primary  accounting  sys- 
tem. I  have  a  book  that  amounts  to  a 
condensed  ledger  of  customers'  ac- 
counts. To  this  we  can  always  refer  for 
details  of  our  transactions  with  each 
customer.  From  this  book  we  make  up 
a  large  book  that  we  keep  on  the  counter. 
In  this  book  we  list  all  of  the  charge 
customers.  Once  a  month  I  run  through 
this  book  and  jot  down  the  information 
which  the  clerks  need  in  passing  credit 
purchases. 

The  third  book  contains  a  complete 
record  of  our  stocks  grouped  under 
three  divisions:  paints,  oils,  greases  and 
compounds;  wholesale  and  general  mer- 
chandise; and  implements.  From  this 
book  it  is  possible  to  direct  our  buying 
accurately  and  to  judge  how  deeply  we 
can  go  with  safety  when  good  buys  are 
offered. 

The  fourth  book  I  use  to  record  in- 
formation about  our  implement  stocks 
in  such  form  that  it  will  be  handy  for 
ready  reference.  Under  each  item  is  list- 
ed odd  facts  that  may  be  of  assistance 
under  varying  conditions — such  as  cash 
selling  prices,  costs  f.o.b.  at  the  fac- 
tories, costs  f.o.b.  at  the  wholesale 
houses,  costs  delivered  to  the  store  and 
weights. 

There  only  remains  for  discussion  the 
plans  that  I  have  found  helpful  in  mas- 
tering rising  costs  by  holding  down  the 
losses  from  bad  debts.  No  matter  how 
thoroughly  we  look  into  a  man 's  affairs 
and  how  closely  we  study  his  face  or  ap- 
pearance, credit  losses  occur.  The  entire 
problem  is  to  avoid  allowing  these  losses 
to  grow  too  large. 

One  of  the  plans  that  _  have  used 
with  this  object  in  view  is  to  have  the 
clerks  bring  to  the  store  meetings 
samples  of  the  kind  of  collection  letters 
they  would  write  if  it  was  up  to  them  to 
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get  the  money  in  from  charge  accounts. 
In  several  instances  I  have  been  able  to 
use  successfully  letters  of  this  sort  with- 
out making  changes  of  importance.  In 
other  cases  I  have  used  only  a  para- 
graph or  a  line.  But  almost  without  ex- 
ception these  letters  contain  suggestions 
that  are  exceedingly  helpful. 

Another  plan  I  have  used  is  to  give 
away  each  year  almost  one  hundred  dol- 
lars' worth  of  stock  in  a  contest  of  some 
sort  open  to  everybody.  Then  I  offer  at- 
tractive rewards  in  contest  votes  for 
collecting  accounts  due  me.  This  makes 
a  collector  of  everybody  interested  in 
the  contest  and  offers  an  excellent  op- 
portunity to  get  in  money  without  mak- 
ing customers  with  charge  accounts  feel 
that  they  are  being  nagged. 

I  sent  this  letter  to  those  with  charge 
accounts,  so  that  they  will  get  the  spirit 
of  the  plan: 

"We  are  trying  to  encourage  the  con- 
testants in  their  race  for  the  cycle  car. 
Our  way  of  doing  this  is  to  put  them  in 
the  field  as  our  collectors.  We  will  give 
them  one  thousand  votes  for  every  dollar 
they  collect  by  the  twentieth  of  the 
month.  They  will  call  upon  you  for  as- 
sistance—so please  help  them  out." 

Here  is  another  letter  that  I  find  helps 
me  to  meet  rising  costs  by  reducing  my 
losses  from  bad  debts: 

"The  position  I  am  in  is  not  the  most 
pleasant  in  the  world.  To  avoid  offend- 
ing one  customer  out  of  the  many  who 
trade  with  me,  to  buy  goods  that  will 
satisfy  all  the  requirements  which  come 
up,  to  give  credit  to  those  who  ask  for 
it,  to  keep  my  accounts  with  the  whole- 
sale houses  paid — it  is  rather  a  question 
of  worry  than  of  pleasure. 

"My  credit  is  at  stake,  and  who  does 
not  want  to  keep  his  credit  record 
clean?  To  be  frank,  I  need  money.  I 
have  asked  you  once  before  to  please 
pay  your  bill.  Now  I  am  asking  you 
again  kindly  to  help  out. 

"Your  account  to  date  amounts  to 
$64.50.  If  you  are  absolutely  unable  to 
meet  it  all  at  this  time,  could  you  not 
manager  to  pay  immediately  at  least 
$35.00? 

"I  hope  to  hear  from  you  by  return 
mail — or  by  personal  call." 

This  takes  care  of  the  last  item  on 
the  "time  table"  I  worked  out  for  this 
article.  I  have  told  as  clearly  as  I  can 
how  I  keep  up  with  rising  costs  by  con- 
centrating mv  advertising  appeal ;  study- 
ing my  stocks  carefully;  holding  fre- 
quent store  meetings;  planning  sales 
demonstrations;  handling  correspond- 
ence promptly;  figuring-  costs  according 
to  a  definite  plan;  and  reducing  losses 
from  bad  debts.  It  is  the  plain,  unvar- 
nished "how"  of  what  I  have  learned 
at  the  price  of  years  of  hard  work.  If 
it  proves  worth  the  reading  to  others 
who  are  also  battling  with  rising  costs, 
I  shall  be  glad. 


January  9,  1915. 


Money  for  Use  of  Commerce 

The  Process  of  Expansion  and  Contraction — a  Good  Index  of  Conditions — Record  for 
Fifteen  Years  Back — Continuance  of  Present  Policy  Will  Result  in  Easy 

Money  at  Close  of  the  War. 


Reprinted   from  The  Financial  Post. 


EXPERIENCE  over  a  long  period 
of  years  tells  us  tliat  expansion 
in  business  advances  money 
rates  and  the  yield  on  securities.  Banks 
are  anxious  to  get  all  the  benefit 
possible  from  advanced  rates  and 
the  depositors  also  wish  to  gain  some  ad- 
vantage. As  a  result  the  chief  resources 
of  the  banks,  namely,  savings  deposits 
tend  to  expand  unduly.  There  comes  an 
end  to  such  a  process  of  course  and  it 
sometimes  happens  that  that  end  is  a 
panic.   The  result  is  a  great  reduction  in 


have  plenty  of  money  for  commercial  pur- 
poses of  a  legitimate  character  even 
though  the  loan  market  in  Europe  re- 
mains fairly  stiff  for  some  time.  The  war 
lias  done  one  good  thing  at  least.  It  has 
accelerated  the  process  of  liquidation  and 
at  least  so  far  it  has  not  forced  the 
depositor  to  withdraw  savings  for  pur- 
poses of  consumption.  At  any  rate  the 
withdrawals  for  the  latter  purpose  are 
more  than  offset  by  the  increased  saving 
on  the  part  of  those  profiting  by  produc- 
tion  and    who   are   consuming   less   than 


mercial  loans  is  in  our  opinion  the  best 
index  of  business  conditions  that  is  avail- 
able. A  diagram  brought  up  to  date  in 
this  issue  shows  the  variations  in  savings 
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Whenever  the  two  lines,  representing  respectively,  loans  and  deposits  by  the 
public  in  Canadian  banks,  converge  it  means  contraction  of  business  and  easy 
money.  When  they  diverge  or  widen  the  tendency  is  to  more  active  business  and 
when  the  danger  point  is  passed,  say  88,  it  is  time  to  look  for  trouble  such  as  Can- 
ada has  been  passing  through  in  1913  and  1914. 

At  the  colse  of  November  the  chartered  banks  of  Canada  had  out  as  loans  to 
the  public  79  per  cent,  of  their  deposits.  That  is  to  say  for  every  dollar  left  with 
them  for  safe  keeping,  79  cents  was  loaned  to  the  public.  Nover  before  has  the 
ratio  been  so  low.  The  average  is  about  88.  When  the  ratio  of  loans  to  deposits 
gets  below  85  the  tendency  is  towards  easy  money. 


loans  and  ultimately  an  increase  in  sav- 
ings deposits.  When  this  process  of  re- 
construction is  complete  money  is  plenti- 
ful and  the  assets  throughout  the  country 
have  been  reduced  to  as  liquid  form  as  is 
possible.  Only  then  can  bankers  or  busi- 
ness men  look  forward  to  normal  business 
conditions. 

It  may  be  said  without  hesitation  that 
at  the  present  time  the  banks  have  re- 
duced their  assets  generally  to  a  liquid 
form  and  on  the  other  hand  depositors  are 
returning  to  the  banks  with  their  money. 
Should  the  war  end  this  spring  it  is  very 
probable  that  the  banks  will  be  found  to 


they  produce  or  are  spending  less  than 
they  are  receiving — in  other  words,  living 
well  within  their  means. 

There  is  every  indication  that  money 
for  non-speculative  commercial  purposes 
in  Canada  will  be  available  in  large  quan- 
tities during  1915.  A  year  ago  the  Fin- 
ancial Post  pointed  out  that  there  could 
be  no  very  definite  improvement  in  busi- 
ness conditions  in  Canada  until  the  be- 
ginning of  1915  for  the  reason  that  the 
banks  had  not  at  that  time  reduced  their 
assets  to  a  sufficiently  liquid  form  to 
justify  loan  expansion. 

The  ratio  of  savings  deposits  to  com- 
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deposits  and  commercial  loans  since  the 
beginning  of  the  century.  In  periods  of 
over-extension  the  two  lines  draw  gradu- 
ally apart  until  finally  the  process  is 
overdone  and  the  lines  draw  together  un- 
der the  process  of  liquidation  and  easing 
money  rates.  The  Post  believed  a  year 
ago  that  by  the  beginning  of  1915  the  re- 
construction would  be  complete  and 
money  rates  would  be  easy  enough  to 
justify  a  resumption  of  business  on  more 
active  lines. 

The  war  has,  of  course,  made  a  veiy 
serious  difference  in  the  general  business 
outlook.  Another  factor  was  the  dis- 
appointing crop  in  the  Western  pro- 
vinces. If  the  latter  had  been  normal, 
coupled  with  the  higher  prices  that  pre- 
vailed as  a  result  of  the  European  strug- 
gle, Canadian  business  would  have  re- 
mained on  a  normal  basis  and  liquidation 
would  not  have  been  so  severe.  In  the 
spring  the  outlook  from  a  crop  standpoint 
was  very  cheering  but  later  drought  de- 
stroyed hopes  of  an  approximately  nor- 
mal yield.  So  bright  were  the  farmers' 
prospects  after  seeding  was  done  as  to 
raise  hopes  of  more  general  business  ac- 
tivity and  some  expansion  of  loans  actu- 
ally took  place.  As  soon  as  it  was  realized 
that  the  crop  at  best  would  be  a  light  one, 
and  the  action  of  the  money  markets  be- 
gan to  show  signs  of  disturbance  in  Euro- 
pean diplomatic  circles  contraction  fol- 
lowed. Loans  were  decreased  and  de- 
posits remained  stationary  for  a  time  un- 
( Continued  on  page  45.) 
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Obituary. 
Quebec,  Que. — The  death  occurred  re- 
cently  of  A.     Picher     of     Robitaille  & 
Picher. 

Move  to  Windsor. 
London,  Ont. — It  is  said  that  the  Ideal 
Concrete   Machinery    Co.   will    move    to 
Windsor. 

Erecting  New  Store. 
Pense,  Sask. — H.  McGillvary  has  com- 
menced  to   build   a   new   hardware   and 
furniture  store  at  Stoney  Beach. 

Hardware   Burglars. 

Nordwich,  Ont. — The  hardware  store 
of  J.  W.  Rati  was  burglarized  and  a 
number  of  rifles  and  quantity  of  am- 
munition taken. 

Will  Hold  Convention. 

The  Canada  Metal  Co.,  Toronto,  will 
hold  a  convention  on  January  11  and  12. 
About  20  salesmen  from  all  over  Canada 
will   attend. 

A  Good  Start. 
'  Iver  Johnson's  Arms  and  Cycle 
Works  advise  us  that  they  celebrated 
the  New  Year  by  shipping  out  on  Jan. 
1  four  carloads  of  bicycles,  and  hope 
that  this  may  be  an  indication  of  gen- 
eral business  conditions  for  1915. 

Winnipeg  Notes. 

L.  D.  Osborne,  of  Messrs.  Hume  & 
Osborne,  hardware  merchants,  Oak 
River,  Man.,  was  in  Winnipeg  over  the 
holiday,  and  while  here  called  upon  a 
number  in  the  trade. 

Anions'  the  holiday  visitors  in  Winni- 
peg was  Mr,  J.  R.  Folds,  manager  of  the 
Prince  Albert  Lumber  Co.'s  stores. 

Bought  Kingston  Business 
George  Botsford,  well  known  in  Mont- 
real as  a  manufacturers'  agent  with 
headquarters  on  St.  Paul  street,  has  de- 
cided to  forsake  the  vocation  of  an  in- 
between  man  and  enter  the  retail  busi- 
ness. He  has  recently  bought  out  the 
business  of  John  Corbett  at  Kingston. 
Ont. 

Weekly  Half  Holiday. 
Vernon,  B.C.,  Dec.  30. — Commencing 
with  the  New  Year  the  Thursday  half 
holiday  agTeed  upon  by  the  Retail  Mer- 
chants Association  of  the  Okanagan 
goes  into  effect,  and  in  all  the  principal 
towns  of  the  valley  the  stores  will  close 
on  Thursday  afternons  during  the  year, 


except  in  such  weeks  as  contain  a  statu- 
tory holiday. 

Montreal  Notes. 
Among  travellers  in  Montreal  this 
week  are :  A.  W.  Peck,  Jr.,  of  the  Stan- 
ley Rule  and  Level  Co.,  New  Britain, 
Conn. ;  Mr.  Jones,  with  H.  L.  Judd,  New 
York;  Mr.  Notman,  of  the  McKinnon 
Dash  Co.,  St.  Catharines,  and  Mr.  Cat- 
land  of  the  Corbin  Cabinet  Lock  Co., 
New  Britain,  Conn. 

Takes  Over  Business. 
Hamilton,  Ont.— Alf.  J.  Wright,  of 
Wright's  Hardware,  Hamilton,  Ont.,  who 
purchased  the  stock  and  fixtures  of  the 
Lord  Hardware  Co.,  325  King  St.  E., 
Hamilton,  from  the  assignees,  has  turned 
the  business  over  as  a  going  concern  to 
Robt.  J.  Anderson,  formerly  of  the  Alex- 
ander Hardware  Co.,  who  will  conduct 
a   regular  business  at  the  above  stand. 

Business  Changes. 

Pilot  Butte,  Sask.— Geo.  Ennis  &  Son. 
grocers,  have  been  succeeded  by  H.  A. 
Davidson. 

Walkerton,  Ont. — C.  Patrick  has  dis- 
posed of  his  brush  and  broom  manufac- 
turing business,  the  Walkerton  Broom 
and  Brush  Works,  to  Mullin  Bros. 

Kennedy,  Sask. — J.  Armstrong,  bard- 
ware  merchant,  has  sold  out  to  T.  Cun- 
ningham. 

Fire  Losses. 

Mellerton,  N.B.— The  plant  of  the 
New  Brunswick  Pulp  &  Paper  Co.,  was 
d(  stroyed  by  fire. 

Winnipeg,  Man. — Winnipeg  Hardware 
&  Jobbing  Co.  recently  suffered  a  fire 
loss. 

St.  John,, KB.— J.  L.  McAvity,  Mfg. 
stoves  recently  suffered  a  fire  loss. 

Toronto,  Ont. — Auto  Strap  Razor  Co. 
recently  suffered  a  fire  loss. 

Quebec,  Que. — The  stove  store  of  the 
National  Stove  Co.  was  gutted  by  fire. 

West  Not  So  Bad. 

After  a  trip  in  the  East.  0.  C.  Jones, 
of  the  Miller-Morse  wholesale  hardware 
company's  travelling  staff,  has  returned 
to  Winnipeg  convinced  that  conditions 
throughout  the  West  compare  very  fav- 
orably with  those  existing  in  other  parts 
of  Canada.  Mr.  Jones  visited  his  home 
in  Toronto,  then  went  on  to  Montreal 
to  see  how  business  is  there.  What  he 
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saw  evidently  convinced  him  that  the 
West  isn't  such  a  bad  place  to  be  sell- 
ing in.  "The  East  is  no  better,  perhaps 
not  quite  as  good  as  the  West,"  he 
says. 

Personal. 

H.  Clucas,  manager  of  the  Toronto 
branch  of  the  Canada  Paint  Co.,  has 
returned  from  St.  Louis,  Miss.,  where  he 
spent  the  New  Year  holiday. 

Halifax,  N.S.- — J.  S.  Shatford,  manager 
of  one  of  the  departments  of  the  Im- 
perial Oil  Co.,  has  been  promoted  to  the 
Toronto  branch. 

J.  H.  Lyons,  for  thirty  years  with  M. 
L.  Samuel  Benjamin  &  Co.,  as  travelling 
salesman,  will  after  January  1  next,  sever 
his  connection  with  them.  For  the  pre- 
sent, lie  intends  to  look  after  his  own 
interests. 

Hardwaremen  in  Elections. 

Welland,  Ont. — J.  H.  Crow,  hardware 
merchant,   was  elected  mayor. 

Chatham,  Ont.— E.  J.  Wanless  of  J. 
('.  Wanless  &  Sons,  hardware  merchants, 
wes  elected  mayor. 

Niagara-on-tbe-Lak'e. — W.  H.  C.  Harri- 
son, hardware  merchant,  was  elected 
mayor. 

Port  Hope,  Out.— H.  T.  Bush  of  the 
Standard  Ideal  Mfg.  Co.  was  elected 
mayor. 

Stratford,  Ont,— A.  W.  Fisher  of 
Myers  Hardware  Co.,  was  elected  as 
school  trustee. 

London,  Ont.— F.  G.  Mitchell  of  the 
London  Enaine  Supplies  Co.,  was  elected 
as  water  commissioner. 

Owen  Sound,  Ont. — J.  H.  Christie  was 
elected   as   alderman. 

Stratford,  Ont.— Wm.  Jeffrey  of  the 
McClary  Mfg.  Co.  travelling  staff,  was 
elected   as  school    trustee. 

Haileybury,  Ont. — G.  H.  Rochester 
was  elected  as  alderman. 

Bracebridge,  Ont. — G.  W.  Ecclestone 
as   elected    as   councillor. 

Milton,  Ont.  —  R.  M.  Clements  was 
elected    as    councillor. 

New  Liskeard.  Ont. — W.  Magladery 
was  elected  councillor. 

Neustadt,  Ont. — Jos.  Weber  was  elect- 
ed reeve. 

Weston,  Ont. — Jacob  Bull  was  elected 
as  councillor. 
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LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic  of  interest  to  tl'.e 
trade,  it  being  understood  that  the 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith. 


Watford,  January  2. 
Editor,  Hardware  and  Metal, 
Toronto. 

We  noticed  a  letter  from  a  Chatham 
dealer  in  the  December  26  issue  of  Hard- 
ware and  Metal  and  wish  to  endorse  his 
ideas.  The  American  manufacturer  con- 
siders the  dealer  in  profits  and  moving 
facilities  probably  better  than  any  in  the 
world  and  is  worthy  of  imitation.  The 
"Made  in  Canada"  stamp  used  by  some 
manufacturers  looks  like  a  "Pity  the 
Blind"  card  on  an  able-bodied  fakir.  As 
an  example  of  inconsistency,  we  know  a 
manufacturer  who  is  using  Michigan  raw 
material  with  an  oversupply  in  Canada 
and  still  shouting,  "Use  Canadian-made 
goods. 

Also  in  a  catalogue  recently  issued  by  a 
mail-order  concern  there  is  an  item  at 
43  cents  to  the  consumer  which  is  sold  to 
dealers  at  52%  cents  or  to  jobbers  at  45 
cents.  The  same  article  by  the  same 
maker  who  uses  "Made  in  Canada" 
stamps  freely.  It  is  this  sort  of  unfair 
play  which  is  creating  disloyalty  to  our 
own  manufacturers. 

DEALER. 
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Geo.  W.  Rowney's  Address. 

E.  Boucher,  Saint  Hyaeinthe,  P.Q. — 
Can  you  give  me  the  address  of  Mr. 
Geo.  W.  Rowney;  he  deals  in  artists' 
brushes  1 

Percy  Street,  London,  England. — Ed. 
*     »     * 

Grocers'  Aprons,  Caps  and  Wagon 
Umbrellas. 

C.  L.  Durth,  54  Queen  Street,  Ottawa, 
Ont. — Will  you  please  give  me  the  name 
of  manufacturers  of  grocers'  aprons, 
caps  and  umbrellas  for  advertising  pur- 
poses? 

Spagee  Umbrella  Co.,  of  Norwalk, 
Ohio,  can  supply  you  with  umbrellas  for 
advertising  purposes.  Cooper  Cap  Co., 
Toronto;  John  W.  Peek  &  Co.,  Limited, 
Montreal,  Que.;  the  Redmond  Co.,  Lim- 
ited, Montreal,  Que.,  are  cap  manufac- 
turers; Defiance  Mfg.  Co.,  Ltd.,  Toronto; 
Miller  Mfg.  Co.,  Ltd.,  Toronto,  can  sup- 
ply both  caps  and  aprons. — Ed. 


Sunlight  Stove  No.  9. 
D.  Kennedy,   Stratford,  Ont. — Kindly 
give  me  the  name  of  the  firm  making  the 
Sunlight  Stove  No.  9  on  which  Griffith, 
Guelph,  is  marked. 

The  Sunlight  stove  was  made  by  Bur- 
row, Stewart  &  Milne  Co.,  Hamilton, 
who  can  supply  all  repairs.- — Ed. 


Nickel  for  Carriage  Fronts. 

T.  Avard,  41  Commercial  Street, 
Levis,  Que. — Kindly  give  me  the  names 
of  manufacturers  of  nickel  to  go  on  the 
front  of  buggies  and  carriages. 

McKinnon  Dash  Co.,  St.  Catharines, 
Ont.;  Kaindinger  &  Bruce,  Niagara 
Falls,  N.Y.— Ed. 


Dealers  in  Building  Lumber. 

Thos.  Steinberg,  Marksville,  Ont. — 
Will  you  kindly  tell  me  the  names  of 
some  firms  dealing  in  lumber  for  the 
building  trade? 

Batts,  Limited,  Toronto;  Canada  Lum- 
ber Co.,  Ltd.,  Toronto;  R.  Laidlaw  Lum- 
ber Co.,  Toronto;  Michle  Dyment  &  Son, 
Toronto;  Parry  Sound  Lumber  Co.,  Ltd., 
Toronto;  Webb  Lumber  Co.,  Ltd.,  To- 
ronto ;  John  Hilloch  &  Co.,  Ltd.,  Toron- 
to; Benson  &  Bray,  Ltd.,  Midlands, 
Ont.— Eel. 

*     •     * 

Oxy-Acetylene  Welding  Systems. 
C.  W.  Henderson,  Brantford,  Ont. — I 
would   be  pleased  if  you   could  give  us 
the   names   of   makers   of   axy-acetylene 
outfits. 

Siehe  Gas  Welding  Co.,  Ltd.,  176 
Richmond  Street  West,  Toronto;  W.  D. 


Beath  &  Son,  20  Cooper  Avenue,  To- 
ronto; L'Air  Liquide  Society,  Boler 
Street,  Toronto.— Ed. 

© 


IN  NEXT  WEEK'S  ISSUE. 

The  manufacture  of  shells,  for 
the  British  War  Office,  in  our  Cana- 
dian shops  and  steel  plants  has 
aroused  a  great  deal  of  interested 
curiosity,  among  hardtvare  mer- 
chants, as  to  the  general  methods 
and  processes  involved  in  making 
these  instruments  of  destruction. 
In  our  next  issue  we  will  give  a  de- 
tailed description  of  the  process  of 
manufacture  together  with  illustra- 
tions showing  typical  forms  of 
shrapnel.  We  feel  sure  our  readers 
will  be  interested  in  the  special  arti- 
cle. We  will  also  publish  an  article 
on  fire  insurance  for  the  retailer.  It 
should  prove  timely  and  interesting 
at  this  season  of  the  year,  when  re- 
tailers are  completing  stock-taking 
and  arranging  insurance  matters. 
Other  special  articles  will  appear  in 
addition  to  the  many  regular  week- 
ly departments. — Ed. 


M.  F.  Irwin  Honored. 

London,  Ont.,  Jan.  1. — M.  F.  Irwin, 
for  25  years  with  the  McClary  Manufac- 
turing Co.,  was  the  guest  of  honor  at  a 
big  banquet  of  the  firm  last  evening.  Col. 
Gartshore  presided,  and  during  the  even- 
ing Mr.  Irwin  was  presented  with  "a 
beautifully  illuminated  address  and  a 
very  handsome  locket,  suitably  engraved. 
The  presentation  was  made  by  J.  B. 
Walton,  and  the  address  was  read  by  T. 
E.  Taylor.  Many  pleasing  eulogies  of 
Mr.  Irwin  were  made  during  the  even- 
ing by  various  speakers. 

Mr.  Irwin  was  completely  taken  by 
surprise,  but  thanked  all  for  their  kind- 
ness to  him  and  the  pleasant  relations 
which  have  always  existed.  He  leaves  at 
once  for  Toronto  to  become  manager  of 
the  Toronto  branch  of  the  company 

Mr  Irwin  was  still  further  surprised, 
as  when  he  reached  home  he  found  a 
handsome  house  coat,  the  gift  of  the 
heads  of  various  departments  at  Mc- 
Clary's 


BUSINESS  OUTLOOK  FOR  NEW 
YEAR. 

(Continued  from  page  43.) 

til  the  close  of  the  year  they  showed  a 
tendency  to  increase. 

So  long  as  war  prevails  it  will  be  very 
difficult  for  busine'ss  men  to  foresee  what 
the  course  of  business  during  the  year 
will  be.  In  our  opinion,  given  normal  crop 
conditions,  business  will  remain  dull  but 
not  to  the  same  extent  as  during  the  later 
months  of  the  year  just  closing.  Our  de- 
posits will  increase  and  in  consequence 
the  banks  will  be  able  to  expand  their 
loans.  With  uncertainty  in  the  air  thoy 
will  not  do  this  at  the  expense  of  tftuir 
liquid  position.  They  will  not  be  content, 
nor  is  it  desirable  that  they  should  be,  un- 
less they  have  approximately  25  cents  in 
their  till  or  vault  for  every  dollar  they 
owe  to  the  public.  We  are  in  the  position, 
end  it  is  a  relatively  favorable  one,  of 
having  resources  of  our  own  for  taking 
care  of  our  business  from  day  to  day. 
Without  external  aid  we  cannot  go  on 
building  railways  and  all  their  incidental 
equipment  in  the  form  of  depots  and 
terminals,  nor  canals,  new  buildings  on 
the  same  scale  as  during  the  last  decade, 
and  other  forms  of  capital  outlay.  Many 
of  our  industries  are  dependent  on  this 
class  of  work.  They  have  ahead  of  them 
a  very  lean  period  unless  their  plant,  or 
their  fixed  capital,  can  be  adapted  to 
other  purposes.  Much  of  it  can,  but  in 
the  meantime  they  will  be  "slack." 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 
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NEW    STEVENS    ARMS. 

The  J.  Stevens  Arms  and  Tool  Com- 
pany, of  Chicopee  Falls,  Massachusetts, 
U.S.A.,  are  offering  to  the  Canadian 
trade  their  new  No.  315  ''Competitive" 
grade  double-barrel  hammerless  shot- 
gun, which  has  recently  been  placed  on 
the  market. 

It  is  manufactured  under  their  " Inher- 


ing in  accurate  shooting.  It  is  suitable 
for  use  in  any  position — standing,  kneel- 
ing or  prone.  It  is  of  a  semi-military 
type,  witli  long  fore-end  extending  al- 
most the  full  length:  of  the  barrel,  and 
having  large  hand  hold  similar  to  the 
regular  military  rifles,  equipped  with 
excellent  sights  and  with  loops  for  sling 
strap  or  prone-shooting  strap. 


parts.  It  is  said  to  be  non-pickable  and 
has  no  springs,  no  rivets  and  no  pins. 
The  makers  claim  that  the  lock  affords 
over  51,000  possible  combinations.  The 
lock  is  all  brass  and  will  not  rust.  It 
is  also  claimed  that  the  lock  cannot 
freeze.     There  are  no  keyholes  or  crev- 


side  Arms  Company"  brand,  and  can  be 
obtained  through  any  jobbing  distribu- 
tor. This  gun  is  sold  in  competition 
with  imported  and  American  low-priced 
guns,  so  that  it  may  be  sold  at  retail  for 
$18.50  or  less.  The  makers  state  that 
heretofore  such  competitive  grade  guns 
as  have  been  in  the  market  have  been  of 
"the  same  general  type  as  high-priced 
guns,  and,  consequently,  the  low-priced 
gun  has  been  slighted  in  order  to  save 
•on  the  cost.  In  designing  the  No.  315,  it 
is  said  the  necessity  of  building  a  first- 
class  gun  at  a  low  price  has  been  kept 
clearly  in  mind,  and  the  gun  is  one  of  a 
type  and  design  that  can  be  built  ex- 
cellently and  yet  at  a  low  price.  It  is 
furnished     in     12     and    16    gauges,    all 


FLUE   CLEANER. 

Trelford  Hardware  Co.,  1036  St.  Clair 
avenue,  Toronto,  are  offering  to  the  trade 
the  Common  Sense  Flue  Cleaner  here 
illustrated.  The  firm  claim  that  the  flue 
cleaner  is  easy  running  because  it  has  a 
long  shearing  cut  that  shaves  off  the  car- 
bon perfectly  -with  little  effort.  The 
springs  are  said  to  be  made  out  of  a 
high-grade  steel,  finely  tempered,  and  will 
stand  hot  flues.  The  wear  does  not  come 
on  the  springs,  but  on  the  heavier  knives, 
and  these  knives  are  self-sharpening  and 
adjustable  for  wear.  The  cleaner  is  ad- 
justable and  may  be  used  in  tubes  one- 
quarter  inch  larger  than  listed.  The 
cleaners  are  made  in  five  sizes  ranging 
from  two-inch  to  four-inch. 


Junkunc  Combination  Lock. 

ices  to  fill  up  with  sleet  or  snow  and  the 
makers  say,  even  if  you  did  freeze  one 
of  the  locks  into  a  solid  cake  of  ice — it 
would,  after  knocking  off  the  ice,  work 
as  freely  and  perfectly  as  before.  The 
makers  state  that  the  advantage  of  hav- 
ing a  lock  of  this  kind,  eliminates  the 
annoyance  of  misplacing  or  losing  keys. 
It  also  provides  protection  from  skele- 
ton keys  being  used. 


No.  414  Armory  Model  Rifle 


Common  Sense  Flue  Cleaner. 


be 


lengths.      Descriptive    circulars   will 
sent  anyone  interested  on  request. 

The  illustration  of  the  Stevens  No. 
414  "Armory  Model"  shows  a  rifle  that 
has  been  particularly  designed  for  train- 


JUNKUNC      COMBINATION      LOCK. 

Junkunc  Bros.,  958  West  71st  St., 
Chicago,  111.,  are  offering  to  the  Can- 
adian trade  their  new  Junkunc  Com- 
bination Lock  here  illustrated.  The 
new  lock,  which  is  made  in  7  sizes,  locks 
in  three  places  and  contains  only  four 
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It  is  also  said  that  the  mechanism  of 
the  combination  lock  is  so  simple  that 
anyone  can  operate  it.  However,  one 
must  know  the  combination  otherwise 
you  cannot  open  it.  Descriptive  matter 
featuring  the  entire  line,  will  be  mailed 
on  request. 
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The  Markets  at  a  Glance 

Trade  in  hardware  and  metal  lines  is  seasonably  quiet  and  retailers 
generally  are  engaged  in  stock-taking.  The  usual  seasonable  quiets 
ness  prevails  and  no  great  change  is  expected  for  the  next  two 
months.  A  certain  amount  of  trade  is  passing  in  winter  lines,  and 
jobbers'  salesmen  are  booking  spring  orders.  There  is  very  little 
change  in  the  metal  situation  and  quietness  prevails.  A  number  of 
prices  for  spring  have  been  issued  and  a  few  price  changes  are 
reported. 


MONTREAL. 

MONTREAL,  Jan.  7,  1915.— The 
year  is  starting  off  quietly,  and 
this  is  particularly  so  in  this 
province,  where  Epiphany  spreads  the 
festive  season  over  a  third  week  with 
the  French  people.  The  result  has  been 
that  many  travelers  are  still  at  head- 
quarters and  deliveries  are  very  light. 
Quiet  conditions  are  looked  for  through- 
out the  month.  Country  business,  which 
has  held  well,  cannot  be  expected  to 
pick  up  again  for  a  couple  of  weeks ;  city 
trade  will  be  dull  again  after  the  holi- 
day rush,  i  particularly  as  many  stores 
will  be'  stock-taking  and  building  ma- 
terials, paint,  construction  supplies,  etc., 
cannot  be  expected  to  be  active.  At  the 
same  time,  there  should  be  an  improve- 
ment in  metals  commencing  next  week 
when  the  travelers  get  busy,  as  com- 
pared with  the  holiday  season,  in  which 
there  was  practically  nothing  doing  in 
this  department.  Spring  booking  in 
some  lines  is  very  favorable,  and  coun- 
try trade  looks  good  for  the  spring  and 
summer.     Price    alterations    during   the 


MONTREAL    QUOTATIONS. 

Tin 37c  to  38c 

Spelter    6V2c 

Copper 14V2«5 

Lead,  Trail,  cwt $5.00 

Lead,   Imported,   cwt $5.00 

Antimony 17V2C 

Solder,  y2  x  %   22c 

"Wiping  Solder 20c 

Aluminum,  Ingot 22c  lb. 

Aluminum,  Pattern   23c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope 14c  base 

British  Manila  Rope He  base 

African  Hemp  He  base 

Sisal  9V2c  base 

Lath  Yarn 8%c  base 


week  have  been  of  little  importance,  but 
it  may  be  expected  that  year-end  re- 
adjustments will  result  in  some  changes 
being  made  by  both  manufacturers  and 
wholesalers.  Higher  prices  for  cutlery 
have  been  talked  of;  tin  has  advanced, 
and  there  are  some  readjustments  being 
made  in  fishing  tackle,  but  none  of  these 
are  of  great  significance. 

Tin. — On  the  further  strength  of  the 
tin  market  an  advance  has  been  made 
of  the  price  from  35c  to  37c  to  36c  and 
38c.  The  market  is  very  uncertain,  and 
dealers  state  that  they  are  at  sea  as  to 
gauging  the  developments.  New  York 
may  be  strong  and  London  weak  and 
vice  versa,  and  there  will  be  nothing  in 
statistics  or  official  information  which  is 
any  indication  of  the  trend  of  prices. 
The  market  is  very  much  of  a  gamble. 

Copper. — There  is  little  change  in  the 
market  here,  although  on  outside  in- 
fluences the  tone  is  firmer;  it  was  tend- 
ing in  the  other  direction  a  week  ago. 
New  York  is  at  present  following  Lon- 
don on  a  substantial  rise. 

Solder. — On  the  strength  of  tin  this 
market  is  naturally  firmer,  but  prices 
show  no  material  change.  Half-and- 
half,  22c;  wiping,  20c;  commercial,  19c. 

Other  Metals. — With  the  exception  of 
tin,  as  mentioned,  and  lead,  which  is 
strong,  metals  have  shown  little  change, 
and  have  been  in  light  demand  during 
the  holiday  season.  An  improvement  in 
consumption  is  now  looked  for  with 
travelers  again  on  the  road,  although  a 
land  office  business  is,  of  course,  not  an- 
ticipated in  view  of  the  general  condi- 
tions. Spelter  has  again  become  active 
on  the  American  markets,  and  is  show- 
ing advances;  the  price  remains  6l/2c 
here.  Antimony  is  firm,  particularly 
English  brands,  of  which  there  is  some 
talk  of  an  impending  shortage  on  this 
side  of  the  water;  price  $17.50  and  $18. 
Babbitt  No.  1,  27c;  No.  2,  18c;  No.  3, 
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14c.      Sheet    zinc,   $8.75    in   casks    and 
$9.25  part  casks. 

Bar  Iron  and  Steel. — Conditions  con- 
tinue quiet  here,  and  there  is  little  de- 
mand in  the  trade  for  materials  of  this 
class.  So  far  as  the  industry  in  general 
is  concerned,  a  better  tone  is  looked  for 
in  sympathy  with  improvement  in  the 
United  States. 

Galvanized  Sheets. — While  no  marked 
improvement  can  be  looked  for  here,  the 
quietness  of  the  past  two  weeks  should 
be  helped  to  some  extent  when  travelers 
get  out  again.     Prices  are  steady. 

Nails. — Nails  continue  without  ac- 
tivity. Prices  are  firm  at  $2.15  as  a  base 
for  wire,  and  $2.50  for  cut  nails. 

Iron  and  Lead  Pipe. — This  is  another 
department  where  a  slight  improvement 
is  looked  for  during  the  coming  week, 
hut  a  normal  demand  cannot  be  ex- 
pected. 

Bolts  and  Screws. — There  should  be  a 
little  more  movement  here  than  during 
the  holidays,  but  under  the  existing 
conditions  it  cannot  be  marked.  Prices 
for  screws  are  very  firm. 

Rope  and  Twine. — While  deliveries 
are  light  and  conditions  generally  quiet, 
some  booking  for  spring  trade  is  coming 
in,  and  orders  from  country  points  are 
expected  to  be  well  maintained  for  the 
coming  season. 

Wire  Fencing. — Although,  of  course, 
few  deliveries  of  fencing  are  being 
made,  spring  orders  continue  very  satis- 
factory; in  fact,  the  statement  is  made 
by  one  wholesale  house  that  they  have 
never  had  better  prospects  for  spring 
fencing  business  than  they  have  at  the 
present  time. 

Builders'  Hardware  and  Materials. — 
This  department  continues  quiet.  For 
the  spring  there  are  fair  prospects  with 
regard  to  small  orders,  but  there  is 
little  hope  that  large  contracts  will  ma- 
terialize. 

Cutlery. — Although  the  demand  is 
light,  now  that  the  holiday  trade  is  over, 
the  prices  are  very  firm,  and  at  the  last 
meeting  of  the  Hardware  Association  a 
revision  was  considered.  However,  it 
was  decided  to  make  no  change  for  the 
time  being. 

Fishing  Tackle. — Higher  prices  may 
be  looked  for  in  the  fishing  tackle  lines, 
as  many  of  these  lines  involved  import- 
ed goods.    One  house  in  which  the  prices 
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have  just  been  revised  reports  that  while 
the  price  changes  are  not  all  in  an  up- 
ward direction,  the  general  advance  over 
all  will  be  in  the  neighborhood  of  10 
per  cent. 

Stoves  and  Furnaces. — A  quiet  period 
will  be  unusually  so  in  stoves  and  fur- 
naces. Usually  there  is  little  noted  in 
this  department  after  the  turn  of  the 
year  until-  the  .1st  of  February,  and 
dealers  are  waiting  that  time  to  see  what 
the  indications  may  be.  In  Quebec  and 
East  this  business  was  fairly  well  main- 
tained until  December, '  when  there  was 
a   distinct   falling-off  noted. 

Kitchen  Utensils. — Orders  are  largely 
cpnfined  to  •  country  trade,  and  are  of 
small  proportions,  while  the  concerns 
which  have  outfitting  departments  re- 
port comparatively  small  business. 

Seasonable  Goods. — Preparations  for 
the  sugar  and  syrup  season  are  noted  by 
t|ie  movement  of  sap  spouts  and  other 
equipment  for  the  annual  maple  cam- 
paign. Some  skates  are  also  going  out, 
also  sleigh  bells  and  some  boot  calks  for 
the  lumber  woods  supplies.  Sorting 
business  is  responsible  for  some  small 
orders,  but  they  have  not  amounted  to 
much  this  week. 


TORONTO  MARKETS. 

TORONTO,  Jan.  7.— The  holiday 
season  is  over  and  work  incidental 
to  stock-taking,  as  far  as  jobbers 
are  concerned,  is  practically  completed. 
Travellers  are  out  again  and  business 
should  soon  begin  to  pick  up  after  the 
quietness  of  the  past  two  weeks.  The 
time  has  no  doubt  been  spent  advanta- 
geously in  preparing  for  the  new  year's 
campaign.  The  dullness  has  perhaps 
been  rather  more  pronounced  than  in 
previous  years  on  account  of  the  war 
and  it  is  too  early  to  predict  with  any 
degree  of  certainty  as  to  the  prospects 
for  the  coming  months.  The  trade  gen- 
erally  is  optimistic  and  a  good  year  is 


TORONTO   QUOTATIONS. 

Tin 35c-36c  lb. 

Copper 13V2c-14c  lb. 

Lead 5c  lb. 

Spelter    6i4c-6V2c  lb. 

Antimony 18c  lb. 

Aluminum  Ingot 22c  lb. 

Aluminum  Pattern 23c  lb. 

Solder,  y2  and  V2  22c  lb. 

Wire  Solder 26c  lb. 

Wiping  Solder 19y2c  lb. 

Tinker's  Bar  Solder 26c  lb. 

Wire  Nails $2.05  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope lie  base 

African  Hemp  Rope lie  base 

Sisal  Rope .9y2c  base 


anticipated,  providing  there  are 
no  setbacks  and  also  that  the  community 
continue  to  take  a  sanguine  view  of  busi- 
ness prospects.  The  retail  trade  is 
quiet  after  the  holiday  rush,  although 
there  is  a  fair  demand  for  skates,  snow- 
shovels  and  other  seasonable  lines. 
Wholesalers  are  reasonably  quiet,  trav- 
ellers having  hardly  been  out  long 
-enough-  to  get  in-  much  business.  There 
appears  to  be  a  tendency  at  present 
among  consumers  to  buy  in  smaller  quan- 
tities; stocks,  however,  are  as  a  rule  light 
and  any  improvement  in  trade  should 
result   in '  a  better  demand. 

The  continued  dislocation  in  the  bris- 
tle market  is  causing  considerable  un- 
easiness among  brush  manufacturers. 
There  is.  a  shortage  of  bristles  and  in  ad- 
dition freight  rates  are  higher.  The 
bristle  market  of  Hamburg  is,  of  course, 
cut  off.  making  the  situation  further 
complicated.  This  has  been  a  quiet  week 
iu  the  stove  trade  and  comparatively  lit- 
tle business  has  been  done.  The  rope  and 
twine  markets  are  dull  as  many  manu- 
facturing plants  have  been  practically 
closed  down  for  the  holidays.  The  iron 
and  steel  trade  is  affected  by  similar 
conditions  and  is  therefore  quiet.  Build- 
ing operations  have  been  practically  sus- 
pended consequently  there  has  been  lit- 
tle demand  for  builders'  hardware. 

Tin. — The  market  is  easy  and  price 
steady  at  35  to  36c.  The  situation  indi- 
cates an  increase  in  the  visible  supply. 

Copper. — The  copper  situation  is  still 
unsatisfactory  as  regards  exports,  al- 
though cargoes  are  now  allowed  to  be 
shipped  to  Italy.  Both  the  smelter  and 
refinery  outputs  in  the  United  States  for 
1914  show  a  big  decrease  over  the  pro- 
ceding  year.  The  market  is  dull  and 
prices  range  from  13y2c  to  14c  per 
pound. 

Lead. — The  market  is  firm,  the  export 
demand  helping  to  keep  the  price  from 
going  down.  Lead  is  steady  at  5c  per 
pound. 

Spelter. — The  spelter  market  is  very 
firm  and  price  steady  at  §V\z  per  pound. 

Other  Metals. — The  antimony  market 
is  dull  but  prices  are  firm  at  18c.  Alum- 
inum is  unchanged  at  22c  per  pound. 
The  local  demand  for  all  metals  this 
week  has  been  light.  Manufacturing  es- 
tablishments, however,  are  becoming 
more  active  and  there  should  be  a  corres- 
ponding  improvement   in   business. 

Scrap  Metals. — There  has  been  little 
business  passing  on  account  of  many 
consumers  being  out  of  the  market. 
Prices  are  unchanged  and  are  given  in 
the  current  market  quotations. 

Bar  Iron  and  Steel — There  has  been 
practically  nothing  doing-  during  the 
past  two  weeks.  Consumers  are,  how- 
ever, resuming  operations  and  the  de- 
mand will  improve.  There  is  a  noticeable 
improvement  in  the  steel  trade  in  the 
48 


United  States  with  higher  prices,  but 
they  have  not  affected  this  market  as 
yet.     Prices  are  unchanged  at  $2  base. 

Pig  iron. — The  market  is  stagnant 
with  practically  no  business  offering. 
Foundries  continue  quiet.  Quotations  on 
Hamilton  and  Victoria  brands  are  un- 
changed at  $17  per  ton. 

Wire  Nails. — There  is  a  movement  on 
-foot  to  put  nails  on  a  more  profitable 
basis.  Before  the  present  price  of  $2.05 
went  into  effect,  nails  were  being  quoted 
at  $2.25  base,  the  present  price  therefore 
leaving  little  margin  for  profit.  Present 
price  $2.05  base,  less  2  per  cent.,  30  days. 
Cut  nails  are  being  quoted  at  $2.70  base. 

Iron  and  Lead  Pipe.— The  market  is 
dull  as  the  building  trade  is  very  quiet. 
Lead  pipe  is  being  quoted  at  7y2c,  5  per 
cent,  off,  and  waste  pipe  9c,  5  per  cent, 
off.  Quotations  on  iron  pipe  are  given  in 
the  current  market  quotations. 

Stoves  and  Furnaces. — The  stove  trade 
is  very  quiet.  Travellers  are  now  out 
and  some  improvement  may  be  hoped 
for  in  the  near  future. 

Rope  and  Twine. — A  seasonable  quiet- 
ness prevails  in  this  market  and  the 
situation  is  unchanged.  Prices  are  given 
in   the  current  market  quotations. 

Brushes. — The  brush  situation  shows 
no  signs  of  improvement,  rather  it  is 
getting  more  complicated.  In  addition 
tn  the  shortage  of  bristles  there  is  con- 
siderable difficulty  in  getting  supplies  on 
account  of  the  shortage  of  steamers. 
Increased  freight  rates  have  also  added 
to  the  cost  of  bristle.  Jobbers  have  al- 
ready laid  in  considerable  stocks  of 
brushes  in  anticipation  of  higher  prices 
which,  as  previously  mentioned  in  Hard- 
ware and  Metal,  went  into  effect  at  the 
end  of  last  November.  The  seriousness 
of  the  situation  will  be  appreciated 
when  it  is  understood  that  brush  manu- 
facturers in  the  United  States  have  been 
making  inquiries  in  Canada  for  brushes, 
notwithstanding  the  high  price  here  and 
duty  in  addition.  Hamburg,  the  centre 
of  the  world's  market  for  bristle,  being 
cut  off  further  complicates  the  situation. 


LONDON. 

LONDON,  Ont.,  Jan.  6.  1915.— Traue 
is  seasonably  quiet  this  week  and 
all  the  retail  hardware  merchants 
are  stoek-takinff,  Most  of  the  factory 
and  jobbers'  salesmen  are  again  back  on 
the  road.  Jobbers  are  booking  Spring 
lines  as  usual.  The  hardwaremen  here 
are  hopeful  that  spring  business  will  be 
good.  On  account  of  the  splendid  agri- 
cultural districts  surrounding  London, 
business  has  been  holding  up  exceptional- 
ly well. 

Spring  Lines. 
Poultry  netting  is   offered   for   sprincr 
at  50 — 10 — 5  per  cent.:  wire  cloth  in  100 
ft.  rolls,  $1.50  per  100  ft. ;  in  50-ft.  rolls, 
$1.55  per  100  feet. 
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No.  20  screen  door  hinges  are  offered 
at  $8  per  gross.  Harvest  tools  are  quot- 
ed at  50  per  cent,  discount.  Spades  and 
shovels  are  quoted,  1st — 60  per  cent.; 
2nd,  55—2%  per  cent.;  4th  @  45  per 
cent. 

Wire  Nails,   Etc. 

Wire  nails  are  still  quoted  at  $2.05 
base  and  cut  nails  at  $2.70  base.  The 
demand  is  not  heavy  at  present. 

Paints,  Etc. 

Glass  and  putty  remain  steady  and 
unchanged.  Glass  is  quoted  single  in 
cases  20  per  cent.,  double  20  per  cent. 
Cut  lights  are  quoted  20  per  cent,  from 
pane  list.  Standard  putty  in  100-lb. 
drums  is  quoted  at  $2.75;  25-lb.  drums 
$2.85.  Pure  putty  in  100-lb.  drums  $3.50 
and  25-lb.  drums  $3.60. 

A  new  price  is  quoted  on  turpentine, 
as  follows: 

Per  Imp.  gal. 

1  bbl.  lots 65c 

2  to  4  bbl.   lots    64c 

5  gal.    lots    72c 

Linseed  oil  is  weaker  and  is  quoted  as 
follows : 

Raw.     Boiled. 
1   to  2   bbls    55c        58c 

3  to  5  bbls : 54c         57c 

6  to  9  bbls 53c         56c 

Rope,  Twine. 

Pure  Manila  rope  is  quoted  at  14c 
base;  British  Manila  lie  per  lb.  base; 
African  hemp  lie  lb.  base.  The  de- 
mand  is  very  light  at  present. 

Metals. 

Bar  iron  and  steel  remain  unchanged 
and  are  only  in  fair  demand  at  present. 

Half  and  half  solder  is  quoted  at  22c 
per  lb. 

Linseed   Oil. 

Linseed  oil  declined  1  cent  per  gallon 
during  the  early  part  of  the  week,  and 
then  on  Wednesday  advanced  3  cents 
per  gallon.  The  prices  now  in  effect  are: 


Raw.  Boiled. 

1-2    barrels    .......     58  "61 

3-5         „         57  60 

6-9  „         56  59 

The  market   is   unsteady  and   the   de- 
mand is  light. 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

Pure  Manila  Rope — 15V2C  lb.  base 
British  Manila  Rope  .  .12c  lb.  base 

Sisal 10y2c  lb.  base 

Linseed  Oil,  Raw 66c  gal. 

Linseed  Oil,  Boiled 69c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Galvanized  Iron,  28  'English 

Apollo:  • 

Fleur  de  Lis $4.75 

Queen 's  Head    5.10 

Corrugated    Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 


WINNIPEG. 

WINNIPEG,  Jan.  7.— Men  with 
stock-taking  sheets  are  to  be 
seen  even  in  hardware  windows 
now,  and  the  natural  result  is  a  quiet- 
ness as  far  as  '  ordering  is  concerned. 
However,  though  this  is  a  season  when 
dealers  are  far  from  anxious  to  increase 
their  stock,  the  fact  that  ordering  has 
been  done  upon  a  conservative  basis  for 
some  time  is  resulting  in  the  January  de- 
mand being  perhaps  a  little  better  than 
usual.  What  call  there  is,  of  course,  is 
for  spring  lines. 

A  number  of  prices  have  now  been 
fixed  for  the  coming  year— nails,  for  in- 
stance, being  definitely  put  upon  the 
old  figures,  although  there  is  a  possi- 
bility that  this  price  may  not  obtain 
throughout  the  whole  year. 

New  Building  Paper  Prices. 

The  reduction  in  prices  of  building 
papers,  which  was  foretold  some  weeks 
ago,  has  been  definitely  struck,  the  pres- 
ent figures  being: 

Tarred,  55c  to  82c  per  roll. 

Plain,  40c  to  68c  per  roll. 

The  other  quotations  remain  as 
formerly. 

Files  Up  Slightly 

In  files,  there  has  been  a  slight  ad- 
vance, the  new  quotations  on  American 
being  70c  and  10  per  cent,  off  the  list. 

New  Price  for  Knobs. 

There  has  also  been  an  upward  move- 
ment in  door  knobs,  the  base  knob  being 
$1.25. 

Higher  Quotations  for  Wringers. 

Wringers  also  have  moved  upwards, 
and  at  the  start  of  the  year  are  quoted 
as  follows: 

Royal  Canadian,  $38  per  dozen. 

Eze,  $42  per  dozen. 

Bicycle,  $48  per  dozen. 

Ajax,  $8  each. 

Movement  in  Wire  Prices. 

On  wire  there  have  been  some  slight 
advances  and  one  decline.  The  general 
movement,  however,  has  been  5e  up. 
Details  of  this  are  given  in  the  Winni- 
peg hardware  quotations. 

Good  Time  for  Buying. 

No  change  in  paint  or  oil  quotations 
have  been  struck,  but  there  is  still  a  pos- 
sibility that  an  upward  movement  may 
be  made  in  paint  before  the  end  of  the 
month.  The  present,  indeed,  seems  an 
opportune  time  for  dealers  to  carefully 
consider-  what  paint  and  brushes  they 
will  need  for  the  spring  trade,  and  place 
their  orders  immediately. 
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FARRINGTON  PHILOSOPHY. 

To  act  independently  with  a  customer 
is  to  give  the  impression  that  you  don't 
care  whether  he  buys  or  not.  In  such  a 
case  he  usually  will  not. 

Don't  insist  on  doing  anything  the 
good  old  way  you  always  have  done  it 
if  a  better  way  has  been  discovered. 

Can  a  stingy  man  get  the  reputation 
for  running  a  store  in  a  generous  way 
and  with  a  generous  policy?  Will  a 
stingy  man  ever  run  a  store  in  that 
way? 

It  is  all  right  to  follow  the  "Fight  it 
odt  on  this  line  if  it  takes  all  summer" 
policy  unless  there  is  some  other  line 
you.  can  adopt  that  will  prove  easier 
going. 

Don't  stick  to  any  rule  against  your 
own  judgment  merely  because  you  have 
made  it  a  rule  and: hate  to  change. 

Don't  stop  with  being  honest  with 
your  customers  and  with  your  fellow 
business  men,  employees  or. employer;  be 
lion  est  with   yourself  as  well. 

What  a  customer  expects  to  pay  in 
making  a  certain  purchase  and  what  he 
is  willing  to  pay  may  be  two  different 
prices.  It  is  up  to  the  salesman  to  find 
out. 

We  think  rather  too  much  of  the  trade 
of  the  rich  man  and  his  family.  Most  of 
the-  money  spent  in  your  store  and  mine 
is   that   of  the   comparatively  poor. 

Special  sales  are  successful  just  about 
in  proportion  as  the  selling  force  of  the 
store  takes  an  active  interest  in  their 
success. 

The  best  advertising  is  the  kind  that; 
is  so  simple  that  it  seems  strange  that 
it  pulls  the  way  it  does.  The  average 
reader  understands  simple  language 
best. 

■  You  lose  opportunities  and  probably 
actual  money  every"  time  you  throw  a 
trade  paper  unread  into  the  waste  bas- 
ket. 

Don't  lose  any  sleep  over  your  inabil- 
ity to  devise  new'  and  unheard  of  ad- 
vertising schemes..  Use  the  tried  and 
proved  plans  and  you  will  come  out  all 
right. 

Some  people  have  the  idea  that  the 
one  who  can  talk  loudest  will  win  the 
argument.  Loud  talk  has  no  place  in 
a   store. 

Is  it  any  less  dishonest  to  help  your- 
self to  a  nickel's  worth  of  goods  twen- 
ty times  in  a  month  than  to  a  dollar's 
worth  at  one  time? 

®- — 


When  you  put  your  thinking  cap  on, 
you  can  see  all  sorts  of  improvements 
to  be  made. 

For  a  few  brief  moments  the  Germans 
thought  that  their  methods  were  being 
imitated,  and  that  the  Highlanders  were 
women  being  driven  in  front  of  the 
army. 
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Paint  Department 
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Taking  Stock  in  More  Senses  Than  One   »p°"^„y°™ ,fore » ,loca^- 

»  Around      or  "about"  or  "approxi- 

mately" are  not  words  for  good  busi- 
ness men.  Either  you  have  thirty-one 
half  pint   tins   of  black  paint   on   your 


Stock-Taking  Time  is  a  Splendid  Time  to  Make  a  Study  of  the  Paint  Depart- 
ment— Guess-Work  Should  be  Eliminated. 


Written  for  Hardware  and  Metal  by  E.  Goode. 


THE  old  year  has  gone.  The  new 
year  is  here.  We  have  had  the 
same  number  of  people,  by  New 
Year  card  and  newspaper  columns,  im- 
ploring us  to  "Ring  out  the  Old;  Ring 
in  the  New."  Our  calendars  that  have 
been  on  our  walls  and  on  our  desks  for 
twelve  months  are  in  the  waste  paper 
basket.  New  ones  take  their  place. 
Everybody  is  meeting  us  with  "Happy 
New  Year,"  and  we  are  meeting  every- 
one in  the  same  way.  1914  is  dead.  1915 
is  born. 

With  the  New  Year  comes  stocktaking. 
Hardware  and  Paint  men  generally  are 
taking  stock  of  their  supplies  and  their 
requirements.  The  retailer  in  addition 
to  making  an  inventory  wants  to  find  out 
what  lines,  colors,  quantities  he  needs 
for  spring.  The  wholesaler  is  figuring 
what  he  needs  to  order  from  the  manu- 
facturer. 

Stocktaking  is  an  important  time. 
"Well  begun  is  half  done."  Begin  the 
year  well-equipped,  and  you  are  surer 
of  how  you  will  end  it.  Stocktaking  has 
more  than  one  side  to  it.  First  of  all, 
it  is  a  time  when  there  should  be  a  de- 
tailed, quiet,  mental  review  of  the 
policy  and  ideas  that  have  guided  your 
business  last  year.  You  had  certain  lines 
of  paints  to  handle.  .How  did  they  go? 
Were  they  commensurate  with  the  ag- 
gregate demand  from  the  public  for 
paint?  Did  you  get  your  fair  share,  as  a 
hardware  store,  of  the  trade  that  was 
going?  If  you  did,  devise  methods  and 
think  out  plans  to  double  that  source  of 
revenue  next  year.  If  you  did  not  get 
the  amount  of  trade  that  you  should 
have,  why  didn't  you?  Whose  fault 
was  it?  Did  you  push  those  paint  lines 
enough?  Were  they  displayed  sufficient- 
ly prominently?  How  about  your  clerk 
—did  he  understand  that  you  had  bought 
that  paint,  and  wanted  to  sell  it  again, 
and  that  the  sale  or  non-sale  of  that 
paint  was  a  contributing  factor  to  the 
discussion  of  his  salary?  If  not,  why 
didn't  he?  Did  you  ever  tell  him?  In 
short,  did  you  see  to  it  that  by  every 
means  in  your  power  you  boosted  your 
paint  trade  to  a  higher  level  than  it  was 


in  1913?  If  you  did,  well  and  good.  If 
you  didn't,  a  few  hours  spent  in  consid- 
ering ways  and  means  or  doing  a  bigger 
turnover  in  paints  would  not  be  a  few 
hours  wasted. 

Then  perhaps  you  sold  more  of  one 
color  than  another.  Did  you  seek  to  dis- 
cover why?  Was  it  luck?  Or  is  there  a 
fashion  in  paints?  Or  was  it  because 
you  devoted  less  time  to  pushing  some 
colors  than  others,  with  the  result  that 
you  find  yourself  left  now  with  a  great 
surplus  of  some  lines,  and  a  big  defici- 
ency in  others.  When  you  have  figured 
that  out,  you  will  know  whether  it  was 
because  you  didn't  bother  with  the  lines 
that  did  not  appear  to  sell  well,  or 
whether  it  was  because  there  was  no  de- 
mand for  certain  colors.  That  decided, 
your  line  of  action  is  clear.  You  will 
not  make  the  same  mistake  again. 

The  same  thing  applies  to  sizes.  Per- 
haps big  tins  sell  belter  than  little  ones. 
Or  it  may  be  vice  versa     Much  depends 


shelves,  or  you  have  not.  You  have  not 
"around  thirty."  Exactness  in  figuring 
your  present  supplies  is  your  only  sure 
basis.  Then,  knowing  you  have,  you 
know  what  you  want.  He  is  a  wise  man 
who  knows  what  he  wants,  definitely  and 
finally.  The  only  way  to  arrive  at  this 
position  is  to  be  systematic  in  your 
Stocktaking.  Count  everything;  forget 
nothing.  Put  it  down  in  black  and 
white.  Then  figure  what  certain  lines 
brought  you  in  business  last  year.  De- 
cide whether  the  poorer  ones  ought  to 
have  been  poor  or  not.  And  give  your 
order  accordingly. 

It  will  be  time  very  soon  for  placing 
spring  orders.  A  good  many  people  have 
placed  them  already.  The  pre-requisite 
for  a  successful  year  is  to  start  out  well. 
The  American  has  a  vulgarism  which 
is  typical  and  topical;  he  talks  about 
"knowing  where  you  are  at."  It  is  a 
good  thing  to  know  where  you  are  at. 
See  to  it  that  at  this  time  you  take  stock 
— in  every  sense  of  the  word. 


An  attractive  window  display  of  Kyanize  products  arranged  by  H.  E. 
Stephens  for  the  J.  H.  Ashdown  Hardware  Co.,  Calgary  Alta. 
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MARTIN  -SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN  CANADA 

To  build  a  successful  business  on  a  basis  of  permanence  and  profit,  it  is  absolutely 
necessary  to  supply  your  customers  with  quality  goods  which  will  surely  satisfy  and 
retain  their  confidence,  thus  assuring  repeat  orders,  increased  business,  more  profits. 

Martin-Senour  Paints  and  Varnishes  have  that  essential  quality. 

Our  Dealer  Agents  Vouch  for  it. 
Users  positively  Know  it. 
Time  has  surely  Proven  it. 
We  fully  Guarantee  it. 

The  Martin-Senour  exclusive  agency  is  a  valuable  asset. 

Would  you  like  to  have  the  plan  laid  before  you  for  consideration ?. 


fShe  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


After  the  War? 

No— Right  Now!! 

is  the  time  to  keep  hustling  and,  above  all,  optimistic.  If  you 
imagine  your  business  is  slow,  take  the  time  to  devise  new 
methods  of  stimulating  it. 

Jamieson's  Pure  Prepared  Paints 

are  good  stimulants  for  an  unsatisfactory  paint  trade, 
because  of  the  "consumer  satisfaction"  contained  in  every 


can. 


ALWAYS  READY  TO  TALK  OVER  AN  AGENCY  PROPOSITION. 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 


Established  1858 


Montreal 


Owning  and  operating  P.  D.   Dods  &  Co.,  Limited 


Vancouver 
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Weekly  Paint  Markets 


MONTREAL. 

ONTREAL,  Jan.  7.— The  year  is 
starting  off  quietly  in  the  paint 
trade.  Travellers  are  now  out 
on'  spring  business  in  force  and  such  re- 
pprts  as  are  being  received  from  country 
paints  are  gratifying,  but  as  many  raer- 
cHants  are  busy  stock-taking  deliveries 
™ll  be  light,  as  usual,  in  January,  and 
particularly  so  as  the  demand  in  manu- 
facturing centres  is  considerably 'below 
I  li<-  normal.  Little  activity  is  looked  for, 
therefore,  until  February  when  the 
spring  deliveries  will  Commence.  The  de- 
nj'and  for  linseed  oil,  and  turpentine  is, 
likewise,  light  and  such  is  the  state  of 
the  market  that  prices  are  very  irregular, 
particularly  for  the  former;  in  fact,  it 
i8  very  difficult  to  get  at  a  basis  for  oil 
and  dealers  report  that  there  appears 
to  be  nothing  to  work  on  despite  the 
fact  that  crushers  recently  ad- 
vanced prices  and  report  the  market 
as-  being  very  firm  with  flaxseed  strong 
and  tending  upwards.  Generally  speak- 
ing the  situation  since  a  week  ago  shows 
very  little  change. 

Linseed  Oil. — The  market  is  very  ir- 
regular and  unsettled.  In  fact,  it  is  im- 
possible t°  fiuote  a  definite  basis.  Crush- 
ers who  advanced  their  prices  2c  a  week 
ago  report  that  the  situation  continues 
firm  with  flax  strong  and  tending  to  ad- 
vance; further  increases  are  reported 
ns  the  probability.  In  the  trade  business 
is  very  quiet  and  price  competition  is 
indicated  for  what  is  passing,  although 
hooking  is  only  taken  at  open  prices  in 
ail  cases.  Inquiries  made  generally 
throughout  the  trade  would  indicate  a 
basis  of  58c  and  61e  per  single  barrel  for 
raw  and  boiled  as  compared  with  57c 
and  59V2c  as  quoted  by  the  crushers. 
However,  there  are  quotations  half  a 
cent  above  this  figure  and  one  firm  re- 
ports that  the  old  prices  of  55c  and  58c 
still  hold;  but  it  might  be  mentioned 
that  in  the  latter  case  it  was  stated  that 
little  attention  was  being  paid  to  the 
price  adjustments  as  there  was  no -busi- 
ness  being  done   anyway. 

Raw.  foiled. 

1  to  2  bbls 5B-6SV2c         60-61  V2c 

5  to  10  bbls 57c  59-60c 

5J  sal.  lots    62-63c         64U>-65i/2 

5-gal.  cans  50c  each;  10-gal  cans,  75c 
each. 


Gasoline  and  Benzine. — Business  is  re- 
ported as  just  fair  with  some  improve- 
ment over  the  holiday  conditions  of  a 
week  ago;  Demand  for  oil  is  improved 
on  last  week's  slack  business.  Easiness 
is  noted  in  the  gasoline  market  by  a  re- 
duction of  i/2c  on  100-gal.  lots  and 
over. 

Gasoline. — :In  drums,  l'5"c  gal. ;  tank 
wagon,  less  100  gal.,  14J/2c  gal. ;  100-gal. 
lots  and  over,  13i/4c  gal.  Benzine,  in 
wood  18V2C ;  in  steel  15c.  Canadian 
oil  13y>c ;  American  oil  17c. 

Turpentine. — The  demand  is  small  and 
the  situation  therefore  continues  easy 
with  dealers  generally  quoting  a  price 
slightly  under  the  prices  of  refiners; 
that  is,  63c  is  given  to  the  trade  as  com- 
pared with  631/2c  from  the  importers. 

1  -.-barrel   lots    66c  gal. 

1-barrel   lots    63c  gal. 

2  to  4  barrel  lots 62c  gal. 

5  to  10  barrel  lots  61c  gal. 

Glass  and  Putty. — The  glass  situation 
continues  without  change.  The  demand 
is  slack  and  the  prices  are  very  firm  de- 
spite lack  of  orders.  For  putty  the  mar- 
ket also  continues  firm  despite  compara- 
tively small  consumption;  raw  materials 
are  maintaining  their  high  values. 

White  Lead. — The  market  is  very 
strong  and  there  is  some  talk  of  higher 
prices;  the  matter  was  considered  at  a 
meeting-  of  paintmen  a  week  ago,  but  it 
was  decided  to  take  no  action  for  the  im- 
mediate present.  The  price  is  $8.45 
with  20c  above  for  less  than  ton  lots. 


TORONTO. 

TORONTO,  Jan.  7.— As  might  be 
expected  at  this  time  of  the  year 
there  is  not  much  business  moving 
in  the  paint  trade.  Building  operations 
are  more  or  less  at  a  standstill  and  many 
manufacturing  establishments  have  been 
practically  closed  down  for  the  past  two 
weeks.  Travellers  are  out  again  and 
business  will  no  doubt  become  more  ac- 
tive in  consequence.  The  most  inter- 
esting feature  this  week  has  been  the 
fluctuation  in  linseed  oil,  which  has  ad- 
vanced in  price  after  a  decline  earlier 
in  the  week.  Turpentine  is  steady  with 
light  demand.  The  glass  situation  is  un- 
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changed    and    business    is    quiet.     Putty 
is  also  quiet  with  little  demand.     Mixed 
paints    and    white    lead    are    unchanged. 
There  is  a  good   demand,    for  coal  oil. 
Collections  are  slow. 

Linseed  Oil. — The  maxket  has  been 
subject  to  considerable  fluctuation  dur- 
ing the  week.  One  week  ago,  the  price, 
stood  at  56c,  falling  on  Jan.  4  to  55c;  to-  • 
day  oil  is  being  quoted  at  58c,  and  as'! 
'high  as  59c  by  some  refiners.  The  high 
price  of  flaxseed  in  Winnipeg  caused 
this  advance;  on  the  other  hand,  the  light 
demand  for  oil  has  a  tendency  towards 
price-cutting  in  order  to  srimulate  busi- 
ness.  Quotations  are:. 

Raw.     Boiled. 

Single   bbls 58  61 

3  to  5  bbls 57  60 

6  to  9  bbls 56  59 

Turpentine — The  reduction  in  the 
price  of  turpentine  reported  last  week 
has  been  maintained  and  the  market  con- 
tinues very  quiet  with  light  buying. 
Prices  in  Toronto  are  as  follows :  Single  j 
bbls.,  65c ;  2  to  4  bbls.,  64c  per  Imperial 
gallon.    In  5-gallon  lots,  72c. 

Coal  Oil. — There  is  a  s:ood  movement 
in  coal  oil,  prices  are  holding  steady, 
and  are  given  in  the  current  market  quo- 
tations. There  is  a  fair  demand  for 
gasoline  at  18%c  per  gallon.  Benzine  is 
quiet  at  18c  per  gallon. 

Glass. — There  is  no  change  to  note  in 
the  glass  situation  and  the  market  is 
dull  on  account  of  the  continued  restric- 
tion in  the  building  trade.  Prices  are- 
given  in  the  current  paint  market  quo- 
tations. 

Putty. — The  market  is  dull  and  busi- 
ness is  seasonably  quiet.  The  follow- 
ing prices  are  for  standard  putty  in 
less  than  ton  lots: 

Per  100  lbs. 

Bulk  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12  V2  lbs 2.95 

Cased   tins,  25  lbs 2.90 

Cased   tins,   12V0   lbs 3.10 

Bladders,  bbl..  400  lbs 2.90 

Bladders,  cases.  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 
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Begin  the  Year  Right 


BrandramV  B.B. 
Genuine  White  Lead 

& 

B-H  "English"  Paint 

Guaranteed  pure,  made  on  a  base  consisting  of  70% 
Brandram's  B.B.  Genuine  White  Lead  and  30%  pure 
Oxide  of  Zinc. 

You  will  thus  make  that  prosperity  and  success  we 
heartily  wish  you,  possible  in  your  Paint  Department 
at  least. 

Let  us  have  the  pleasure  of  sending  you  a 
jew  particular  pieces  of  literature  on  the 
subject  of  these  particular  products  of  ours. 


BM 

NDRA 

M-HE 

NDER, 

SON 

■■■  LIMITED 

Montreal 

Halifax 

St.  John 

Toronto 

x     Winnipeg 
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Current  Market  Quotations 

These  'prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices-. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c- 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb-;  f.,o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight   equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
•ett's    17  50      18  00 

ANVILS. 

Buckworth,   per  lb o  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p  c 
Irwin's   auger,   45  p.c. 

'liiK.ur's  auger  70  p.c. 
Rockford's   auger.  50  and   10  p.c 
Gilmour's   car.  47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,  doz g  25 

Cherokee,   doz '.'..'.'.     8  00 

Hand  made,  doz "'     8  00 

Model,    doz mm'm\    8  °5 

Black  Diamond,  doz!]!!'"  9  00 
Samson  single  bit,  doz....  9  00 
Samson  single  bit,  handled, 

doz 1'  50 

Samson  double  bit,  doz...  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit.  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

Boys"  Axes    5  75    6  50 

Bench    Axes,    Samson., 

No.  3,  doz.,  net 9  00 

No.  3,   doz.,   net 9  30 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net \  n  50 

No.  6,  doz.,  net 12  00 

B 

BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough 
Armature  Special,  White  Brass' 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Hercules  Genuine 
White  Bronze.  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60c   lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo,  "A." 
"B,"    "C,"    "D,"    No.    1,   2   and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,   No.   4,  from   6   to  60c  lb. 

BELTING    (Leather). 

Extra,  50  and   10   per  cent. 
Standard,  60  per  cent. 
Lace    leather,    per   side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.           Montreal  Toronto 
Single  bbls.„  gal. . .  .0  20       0  18 
3  bbls 0  17% 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),   list,    %   In. 

dla.  and  smaller,  65  and  10  p.c 
Carriage  Bolts   ($1)   list,  7-16  In., 

52%    and    12%%. 
Machine    Bolts,    %    In.    dla.    and 

smaller.  70  and   5%. 
Machine  Bolts.  7-16  in.   dla.   and 

larger.   60  and  5%. 
Sleigh  Shoe  Bolts,  %  in,  dla.  and 

smaller.  62%%. 
Sleigh    Shoe    Bolts,    7-16    In.    dla. 

aiifl   larger.  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein    Bolts.   75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt   Ends,    60  and    5%. 
Plow  Bolts.  55,  10  and  5%. 
Elevator  Bolts.  60  and   5%. 
Fanry   Head   Bolts.  50  and   5%. 
Shaft  Bolts   ($3)   list.  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
'VhiffWrep   Bolts.   50  and   5%. 
Nuts.   Sonare.   4V.o  off  list. 
Nnta,  Hexagon.  4V,c  off  list.. 
■Stove   Rods,   per  ]h„   5%   to   6c. 
Stove   R"lts.    80   and    7%%. 
Tire   Bolts,    75%. 

BRASS.  Per  lb 

Springs,     sheets,     up    to     20 

gangp    0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless   base    0  24 

Tuhing,  iron   pipe  size,  1  In. 

base     0  24 

Copper  tubing,   4c  extra. 

BUTTS. 

Plated,    howpr    barff    and    nickel. 

No.    241,   45%. 
Wmtight    brass.    45%    off   revised 

list, 
^ast   Iron    loose   pin.   60%. 
Wrought     steM     fact     1oint     and 

loose   pin.   70  and   5%. 
Crescent    brands,    70%. 

BARS    ( Clothes). 

3   spcHonq.   4   ft.,    doz 4  80 

3   sections.   5   ft.,   doz fi  00 

3  sections,   6  ft.,   doz 7  20 

ROTLERS    (Range). 

30-eallon.    Standard,   $4.50;    extra 
heavy,  $7. 

BOARDS,   BAKE.  Per  doz. 

No.  0.  34  Inch  rim,  16x22...  4  2."> 

No.  1.   S4   inch  rim,  18x04...  4  75 

No.  2.   54   inch  rim,  1St?R.  . .  ."  05 

No.   3,   %   Inch  rim.  20t30.  . .  5  00 

No.  0.  5i   inch  rim.  Ifix"?. ..  4  no 

No.   1.   a/t   )nch  rim.  1«t»4...  5  30 

No.  2.   Si   inch  rim.  18x28...  «  60 

No.  3,   %  inch  rim,  20x30. . .  6  30 

BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Size   14x60  Ins..   doz 8  40 

Folding,    14x93  Ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,  stationary,   doz.     1  50 

Folding,   per  doz 3  50 

Folding,  without  sleeve 19  00 


BOARDS   (Wash).  Per  doz. 

Pony    1  20 

Crown    2  05 

Dandy  2  25 

Improved  Globe  2  35 

Standard   Globe   2  45 

Neptune     2  45 

Original  Globe   2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  50 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)  ...  3  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,  15  lb.,  per  doz.  14  70 

Weighted,  20  lb.,   per  doz.  19  90 


CANS. 

Milk  cans  and  palls.  35%.. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and  12%%. 

Hand,  delivery  and  creamery 
cans,   35%. 

Cream  cans,  35  and  12%%:  with 
dome  top.  15c  extra.  Retlnned, 
72%  and  5.  Plain.  72%  and  15. 
Milk   can    trimmings,  20%. 

Common,    cork-lined,   3   per   cent. 
Cans,  Jacketted. 


1  gal.  Jacketed,  per  doz. 

2  gal.  Jacketed,  per  doz. 

3  gal.  jacketed,  per  doz. 
5  gal.,  jacketed,  per  doz. 

10  gal.  jacketed,  per  doz. 


2  70 

3  60 

4  20 
4  80 
8  40 


CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,    per   hhl..   carload 

lots,    f.o.b.    Toronto    1  55 

White    Rrns.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch. 

per   1000    23  00  28  00 

F!re   Brif-k.   English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton    6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%   lb.  tins,   per  doz 1  00 

6  lh.   tins,   per  doz.,   lb 0  05 

2."  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,   ROOFING.       Per   gal. 

Roofing    cpment    (In    bbls)..  0  17 

Cement   (In  5  and  10  gals)..  0  19 

Cpmpnt   (In   2  gals.)    0  25 

Cement    (in   1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per    gross    0  65    0  SO 

Carnentprs    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per   gross 0  20 

CHISELS. 

fMd   chisels,  5x6  In.,  doz 2  20 

Bevel  edge,  1   Inch,   doz.    ...  2  50 

CHAIN. 

Proof  coil,  per  100  lhs.„  %, 
S7.25:  5-16.  $5.10:  34.  $4.35:  7-16. 
S4.05;  %.  $3C0:  9-16.  $3.80:  "/,. 
$3.65;  %,  $3.60:  %.  $3.40:  1.  $3.20. 

Elpctrlc  Weld  Coll  Chain—  BB, 
3-16  in.,  $9  per  100  lbs.:  %  In.. 
$6.25  per  100  lbs.:  5-16  in.,  $4.65 
per  100  Ihs. ;  K  In.,  $4  per  100 
lbs.:  7-16  In..  $4  per  100  lbs.;  % 
In.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No..  1,  $9;  No.  2,  $10; 
No.  3.  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  6  50 
Cadllac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,   Model   D  20  00 

COMPOUND. 

Soclcan  Sweeping.  Per  case. 
4%  lb.  size,  2  doz.  In  case..  4  50 
8  lb.  size,  2  doz.  In  case  ...  7  20 
17  lb.  size,  1  doz.  In  case  . .  «  75 

COPPER.  Montreal  Toronto 

Casting  ingot   $14  00  $14  00 

Bars,  %  to  2  In 23  00    27  50 

Plain  sheets,  14  ox., 
14x28  In.,  14x60  In.  21  00    28  50 

Copper  sheet,  tinned 
14x60,    14    ob 23  60    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  In  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.   5,   Special    0  60 

No.  6,  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  3  75 
Ideal  egg  boxes,  with  filler, 
12   doz.   size,   per  doz,   ...  3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  75    3  00 
AH    bright,    52    sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   . .  4  45        4  45        4  60 
00  . .  4  70        4  70        4  85 
20x28x30   . .   8  90        8  90        9  20 
20x28x80  . .  9  40        9  40        9  70 
M.L.S.  and  Famous—        Per  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base  7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL   TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base  ...       9  50 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  65 

I  X,  14x20  base   5  65 

I    X   X,   14x20   base    6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      .... 

I  X,  Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,   ALARM. 

Good  Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben 2  00 

Baby   Ben    2  00 

CROWBARS.  4%C  per  lb. 

D 
DRILLS. 

Bit  Stock  Drills.  60  and  5  p.c 
Wood    Drills,   35  p.c. 
Straight   Shank    Drills,   ">0  an-.l 
10  per  cent. 
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Six  Leaders 

that  get  varnish- 
business,  and  hold  it. 


f^yoj 


5CARHN0J 


RexpaR 


A  wearproof,  wate  rproof 
varnish.  Tough  and  durable. 
Made  specially  for  floors,  old 
or  new. 


A  "hot  and  cold"  water- 
proof interior  varnish.  Does 
not  mar  or  turn  white  or  get 
brittle  and  chip.  Takes  and 
holds  a  beautiful  polish. 


The  King  of  all  outside  spar 
varnishes.  Embodies  extreme 
durability  and  resistance  to 
hard  wear  and  exterior  ex- 
posure. Absolutely  waterproof. 
Does  not  turn  white. 


A  clear,  free-working  var- 
nish which  dries  with  a  soft, 
velvety  finish  closely  resem 
bling  rubbed  work. 


A  pale,  easy-working,  high- 
grade  varnish.  Gives  a  beau- 
tiful full  gloss. 


An  old-fashioned,  all-round 
master  painter's  varnish.  Good 
for  inside  and  outside  use. 


These  six  Sherwin-Williams'  Varnishes  cover 
the  needs  of  practically  all  the  varnish  customers 
in  your  town.  You  can  get  their  business,  if  you 
go  after  it,  and  supply  their  requirements.  When 
our  Representative  calls  on  you,  ask  him  about 
the  special  assortments,  and  how  the  S-W  Co.  will 
co-operate  with  you  in  going  after  varnish  busi- 
ness in  your  town. 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT,    VARNISH    ACOI_r>R    MAKERS 

L  .    N   S   E   E   D         OIL  CRUSHERS 

MONTREAL,     TORONTO,     WINNiPEO,     VANCOUVER, 

LO  N  DON  .     E  NC. 


Luxeberry 

•White7 
Enamel 


... 

WASHABLE 
NON1-  POROUS 
-GERM J  PROOF 

grA  u;t  i  f  u  l 

.  DUJRABLE 

lthetwhitest- 
-white -enamel 


These  Books  Are 
For  Your  Trade 

To  help  our  dealers  in 
talking  to  their  customers 
about  two  well-known 

Berry  Brothers 
Varnishes 

we  have  issued  these  booklets. 
They  are  filled  from  cover  to  cover 
with  good  varnish  information  — 
facts  that  every  one  of  your  cus- 
tomers should  know. 

These  booklets  are,  however,  only 
one  of  the  many  means  we  employ 
to  assist  our  dealers. 

Write  Berry  Brothers  now  for  your  spring 
supply  of  "dealer  helps."  Put  in  a  "Berry" 
window  or  two  and  watch  your  varnish 
sales  materially  increase.  Get  ready  for 
the  spring  trade  in  your  town. 

RERRY  BROTHERC 

•^wjrld's  L*rjfest.\&rnish  Makers  »-' 

Established  1858 

Walkerville,  Ont. 
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DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  25 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double    Standard 
29  in„  Single 

7  oz.    ..0  17%       6  oz.    ..   0  11% 

8  oz.   . .   0  19%      7  oz.   . .   0  13 

9  oz.    . .   0  22  8  oz.   . .   0  14% 
10  oz.   ..   0  24%      9  oz.    ..   0  16% 
12  oz.   ..   0  29%     10  oz.   ..   0  18 
15  oz.    . .   0  36%     12  oz.   . .   0  21% 

15  oz.    . .   0  29 
Standard,   Single   Filled,    36-inch. 

1  oz 0  17    10  oz 0  23% 

8  oz 0  19    12  oz 0  28% 

F 
FILES  AND  BASES.       Per  cent. 

Disston's    75 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagit  75 

,    MeClellan  Globe   75 

Black    Diamond    66  2-3 

1    Delta  Files   65 

*    Nicholson    66% 

Jowett's  (English  list)  ...  27% 
Spear  &  Jackson  (Eng.  list)     35 

'    Globe     75 

Hellers    70 

'■ 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.;  east  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 

FIXTURES,  STALE.  Doz. 

Hollow   0  81 

Solid    1  35 

O 
GALVANIZED    WARE. 

Dufferin  pattern  pails,  50  p.c. 
English  pattern,  50  per  cent. 
Galvanized    washtubs,   50  p.c. 

GASOLINE  Montreal  Toronto 
Single  bbls.,  per  bbl.  18%  18% 
Three  bbls.,  and  over 0  18 

GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.  thick  1  25 
Smaller  sizes  extra. 

H 
HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-In.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-in.,  per  doz.  ..  5  20 
Web    *  43 

HALTERS    (SISAL) 

%-in.„  $9.00;  7-16  in.,  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-in., 
$15.00. 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.   and   over   0  06 

Masons,  5  lbs.  and  over....  0  08 

Napping,  up  to  2    bs 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent., 

No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,   50   per   cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  aavvy  pick,  25 
p.c, 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per   doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   .".... 9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1 8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New   Milo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.,  sets  . .    .....  6  45 

Steel    King     hangers, 

doz.   sets    6  40 

Storm   King  and  saf- 
ety hangers    5  75 

Storm   King  rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson  Samson 

Per  doz.  Shingle  Claw 

No.  1   13  13  15  10 

No.    2    14  20  15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 
Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Hovsehide,    with    mane   and 

taij,    up    to    3  75 

Sheep  skins,  up  to    1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount.   50  per   cent. 

HEAVY    TEE    AND    STRAP 

HINGES.  Strap.  Tee. 

4  in.,   doz.  prs $103  $0  87 

5  in.,   doz.   prs 1  25  1  00 

6  in.,  doz.   prs 1  35  1  03 

8  in.,  doz.  prs 1  84  1  3S 

10  in.,  doz.   prs 3  24       2  27 

12  in.,   doz.   prs 4  03      3  73 

14  in.,  doz.  prs 4  59       4  00 

Heavy  tee  and  strap  discount, 
40-10  per   cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  hnok  and  strap  hinge — 
TTnder  12  in.,  per  100  lbs....     5  00 
Over  12  in.,   per  100  lbs.    .  .     4  25 
Extra    hooks   for   above,    % 

in.,   per  lb 5Vi 

Extra   hooks   for  above,   % 

in.,    per    lb 5% 

Crate  hinges  and  back  flaps, 
65  nnd  5  per  cent. 

Chest  hinges   and   hinge   hasps, 
65  per  cent. 
HINGES    (SPRING). 

Snring.  per  gross  —  No.  5, 
$18.00;  No.  10.  $19.50;  No.  20. 
SO.50:  No.  50.  $24:  No.  '51.  $9.60: 
No.  120,  $17.40:  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

Chicago    spring   hinges,   15    p.c. 

Triplex    spring    hinges,    40    n.c. 

Chicago  surface  door  (6,000). 
45  per  cent. 

Garden  City  fire  house  hinges. 
1216   ner  cent. 

"Chief"  floor  hinge,  50  p.c. 
HOES.  Grub,   3%-lb.,  $4  doz. 

HOOKS,  GRASS.  English 

Canndinn       Fot 

No.  2.  per  doz 1  60        2  50 

No.  3   per  doz 1  70        ?  no 

No.  4.  per  doz 1  SO        3  25 

HOOKS,    CORN. 

Eureka,    doz 180 

Cyclone,   doz 2  40 

Hoes,  corn,  doz 4  50 

HORSESHOES. 

Iron  shoes,  light,  medium  nnd 
heavy.  No.,  2  nnd  larger,  $3.90: 
No.  1  and  smaller.  $4.15;  snow 
nnttern.  No.  2  nnd  Inrger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.L." 
steel  shoes,  new  light  pnttern.  1 
to  6.  No.  2  and  Inrger.  $4.35;  No. 
1  and  smaller,  $4P0:  "XL."  steel 
shoes,  feather  weight  pnttern.  all 
sizes.  No.  0  to  4,  $5.75:  specinl 
countersunk  steel,  all  sizes.  0-4. 
$6.25;  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition 70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50    2  50 

Common     bar,     per 

100    lbs 2  05    2  00 

Forged      iron,      per 

100  lbs 2  30    2  35 

Refined      iron,     per 

100  lbs 2  40    2  40 

Horseshoe  iron,  per 

100   lbs.    ..,...-...     2  40    2  40 

Mild  steel   .-. 2  25    2  00 

Sleigh   shoe  steel...     2  25    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steel    2  75    3  00 

Tire  steel    2  35    2  20 

Sheet  cast  steel   ...     0  15    0  15 

Toe   calk    steel    3  10    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel   0  08%  0  08% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  inch  0  06 

%  to  1  7-16  in 0  05% 

17-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,   TINNED. 

72x30  up  to  24  gauge,  case 

lots     $  9  50 

Less  than  case,  25c  per  100  lbs. 
72x30  up   to  26  gauge,  ease 

:0tS      10  00 

extra. 

IRONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per  set    0  78 

Mrs.,    Potts,    No.    50,    nickel- 
plated,   per  set    0  85 

Mrs.    Potts,    handles,    Japan- 
ned,  per   gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set  ..1  50 
Asbestos,  No.  90,  per  set   ...   1  20 

Princess   Electric,   each    3  00 

Ideal    Electric,    each    2  85 

Gasoline  Sad  Iron,  each  ...  3  50 
Ideal   Gasoline,  each    3  25 

LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect   22c  ft. 

Chair  Ladders,  each    $2  00 

(Roped  Extension). 


20  ft. 

. . . .$3  00 

42  ft.    ... 

$  7  95 

22  ft. 

3 

™ 

44  ft.    ... 

8  36 

24  ft. 

....   3 

ro 

46 

ft.   ... 

'  8  74 

26  ft. 

....  3  90 

48  ft.   ... 

9  12 

28  ft. 

....   4 

20 

50 

ft.   ... 

9  50 

30  ft. 

....   4 

50 

52 

ft.   ... 

11  44 

32  ft. 

....   4 

80 

54 

ft.   ... 

11  88 

34  ft. 

....  5  78 

56  ft.   ... 

12  32 

36  ft. 

....  6 

12 

58  ft.   ... 

12  76 

38  ft. 

....   6  46 

60 

ft 

13  20 

40  ft. 

....   6 

SO 

(Common 

Extension). 

20  ft. 

.$2  60 

09 

.  2  86 

°4 

.   3  12 

26 

.•  3  38 

°8 

.  3  64 

30 

.   3  90 

32 

.  4  16 

34 

.   5  10 

36 

.   5  40 

38 

.  5  70 

40 

.   6  00 

44 

.    7  48 

(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22    ft.,    each    2  64 

16  ft.,  each   1  76 

14  ft.   each    1  54 

12  ft.,  each  1  20 

single  ladders;  sort  nose,  lc  per 

15  ft.,   each    1  96. 

20  ft.,  each   2  40 

foot  additional. 

8  ft..,   each    $0  80 

LANTERNS.  Per  doz. 

Banner   Buggy 10  75 

Banner  Junior .....  11  75 

Trulite    7  00i 

Wrightlights    7  Oft 

Beacon    7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short  globe,   pattern    7  00 

Cold   blast,  japanned   7  00 

Brass,   well  japanned    9  25 

All    brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold  blast,  common   ruby..  1  60 

Cold    blast,   short    0  65, 

Cold   blast    0  50 

Prism  globes 1  20. 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  3ft 

No.   84,   per   doz 11  8ft 

No.  34X,   per  doz 11  SOf 

No.   37,   per   doz 13  4ft 

No.   042,   per'  doz 15  25 

.No.  42,  per  doz 16  25, 

LATHS  (METAL).  Per  sq.  yd.' 
26-gauge,  painted  metal  lath  0  lft 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal  lath..  0  19- 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 500        5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50        7  50 
Sheets    3    lb.    sq„   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft. 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to  size,   %c  per  lb 
extra. 

LEVELS.         Per  doz.   Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  50 

1628x12,    Rosewood    7  50 

104x24,   Triple   stock    (net).  21  00 

104x27,   Triple   stock    (net).  22  00 

104x30,   Triple   stock    (net).  23  15 

LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  33  00 
Indian   snap,   per  gross    ...  27  00 

MACHINES    (WASHING).     Each 

Canadian    $  5  Oft 

Dowswell    5  0ft 

Hamilton   5  75 

Re-Acting    7  50 

Snowball 8  Oft 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New   Century,   Power,   style 

"D"     24  00 

New  Idea,  style  "B" 11  00 

Plnvtime.   engine   drive    ...  11  00 

Ideal  Power   16  OC 

Seafoam,  electric   60  00 

Seafonm.   engine  drive 25  00 

New    Idea,   electric    80  00 

Sunshine 4  50 

Popular,  No.  1   5  25 

Economic    6  00 

Champion    9  00 

Excell-All    11  Oft 

Blue   Bell,   without   stand..     9  00 
Puritan  Water  Motor,  com- 
plete       16  00 

Hvdro,     One     Tub,     engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto.  Hnmilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net. 
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©CHURCH'S  COLDWATER0 


Alabastine 


|2i-»iJJHE       PERMANENT^ ii^Pl 

MAI ' 


ALL  COATING 


Easy  to  Mix,  Easy  toApp  y. 


Made  in  Twentvone  Tints  and  White 


ALABASTINE  COMPANY 


YW  PARIS  ont.  CANADAYgO 


THE  OHLY  PERMANENT  WALL  COATING; 


«EWY»MMML 


Painters— Save  100  large  words   ALABASTINE  for  Premium. 

ii.iiiiriiiiiiii.iiTiiiiiriiiiiiiiniiMiiiiii.iiiiitiiiiiiniMuiiiiriiiiM.iiiiniiiiiiiriiiiinniiM 

Alabastine    is    selling    better 
now  than  ever  before.    Why? 

BECAUSE 


The  vogue  for  plain  tints  and  water  color  effects  is  rapidly  increasing.  Alabas- 
tine is  the  oldest  and  best  known  brand,  and  you  can  safely  recommend  it  as 
the  most  artistic,  sanitary,  and  practical  material.  More  satisfying  results 
can  be  obtained  at  25  per  cent,  to  50  per  cent,  less  cost  than  with  wall  paper 
or  paint. 

Improved  Quality.  Alabastine  is  now  made  by  a  new  process  and  mixes 
quicker,  brushes  easier,  covers  better,  and  lasts  longer  than  any  other  article 
of  the  kind.  The  new  goods  are  marked  "Slow  Setting,"  meaning  that  it  can 
be  left  mixed  indefinitely  and  remain  in  good  working  condition.  Painters 
and  expert  decorators  use  and  highly  recommend  the  new  goods. 

The  Alabastine  Service.  We  have  trade- 
winners  in  our  store  helps  and  premium 
offers.  Drop  a  line  to  us  or  your  jobber 
and  get  full  information  about  the  Special 
Brush  or  Cash  Premium  to  Painters  and 
free  Stencils  to  users  of  Alabastine  in 
packages  only.  Also  an  entirely  new, 
bigger  and  better  line  this  year,  of  Color 
Cards,  Wall  Books,  Color  Plan  Books,  and 
Stencil  Catalogues.  Get  in  line  for  the 
big,  new,  attractive  Display  Cabinet  and 
Window  Trim. 


ALABASTINE 

Alabastine  is  made  in 
Canada,  from  Canadian 
and  British  materials,  en- 
tirely. O  u  r  extensive 
newspaper  and  magazine 
advertising  in  1915  will 
bring  out  this  feature 
clearly,  and  it  gives  Ala- 
bastine a  big  advantage 
over  the  wall  coatings 
made  in  the  United  States. 


We  have  recently   established   service  stations  as 
follows: 

Winnipeg — Burrow,    Stewart    &    Milne    Co.,    Ltd.,    130 
James    Ave. 

Vancouver — Norman    Jessiman,   2370   Cornwall    St. 

Toronto — M.  M.  Patterson,  30  Garden  Ave. 

The  Alabastine   Company 
Paris,  Limited 
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HARDWARE    AND    ME  T  A  1. 


MALLETS.  Per  doz. 

Tinsmiths',   2%   x  5%    in 1  65 

Carpenters',  round  hickory.  1  93 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4   x    6 100 

Size   glass,   5x7 125 

Size   glass,   6    x  9 160 

Size   glass,   7x9 1  75 

Size   glass,   8   x   10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,  small,  doz...  8  00 

New   Wizard,  large 10  00 

Mop   sticks,   doz 1  io 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  5U 

Crank  wringing,  doz 4  75 

Extra   Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.05  base;  Montreal. 
$2.15  base;   London,  $2.05   base 

Cut  nails  —  Montreal,  $2  50: 
Toronto,  $2.70;   London,  $2.70 

Miscellaneous    wire    nails,    75% 

Coopers'  nails,  33  1-3%. 

Pressed     spikes,     %     diameter, 
per   100  lbs.,   $3   base. 
NAILS    (HORSE    SHOE). 

Capewell.  Per  bos. 

No.  4,   in   25-lb.   box $375 

No.  5,  in  25-lb.,  box 3  75 

No.  6,  in   25-lb.   box 3  50 

No.   7.  in   25-lb.  box 3  05 

No.  8.   in  25-lb.  box ..  3  25 

No.  9.   10,   11   and   12,   in   25I 

lb.   box    3  00 

Less   10  and   5   per   cent.    off. 
NAILS    (HORSE). 

u^'^n^  1coId  f0r^ed  Process 
list,    10th    January,    1912. 

<si»«      t        ^  Prices  per 

\m%  ^g,thV  25"Ib-  bos- 
No.  3,  1%-inch    $4  in 

No.  4,  1%-inch    3  75 

No.  5,  1  15-16 i  50 

No.  6.  2% i  ?n 

No.  7,  2  5-16 %  00 

No.   8,  2%    jSg 

No.   9,   2   11-16   '""  2  60 

No.   10,  2%    2  50 

No.   11,  3   1-16    ::'"•  2  45 

NETTING-,    POTTLTKY 

nff.  iDiz  mesl1-  1!l  WS'  50-10-5% 
off,   1%   In.   mesh,  50-10-5%  off 

c£ll  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING 
%  in.  x  22  ga.  x  12- in.,  roll. $3  00 
%-  n.  x  22  ga.  x  IS-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  5  65 
%-ln.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  In.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples.  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp   (English) 7  00 

U.S.    Navy    (English) 6  50 

Navy    (English)    g  00 

Best    Navy    5  00 

Plumbers   (spun)    ...  4  00    4  00 
OIL. 

Can.     prime     white 

Petrol   0  13% 

Royalite    0  17      0  14 

Palacine    0  21%  0  16% 

Castor  Oil.  per  lb..  0  0S%  0  08% 
Black  oil  (Summer)  0  I2V2  0  1°  ~ 
Black  oil   (Winter).   0  14%  0  14 

Cylinder  Green   0  35      0  35 

Paraffine    0  22      0  °0 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

P.o.b.   Toronto. 
Tea  lead,  pack.,  2%e  lb. 
Tea  lead,  chest,  3c  lb. 
Lead    (heavy   pipe,  etc.),  3%c. 


Brass,  heavy,  7%e  lb. 
Brass,    light,   5%c   lb. 
Zinc,   heavy,  3%c  lb. 
Copper,   heavy,  9%c  lb. 
Old   cast    iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove    plate,   $9    per   ton. 
Mach.  compos.,  No.  1,  8%c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and    shoes,    according    to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5  to  6c  lb.;   auto  tires,   etc.,  4c; 
bicycle   tires,  2%c. 

PACKING    (JUTE). 

Per  Coil  Lots. 

Fine  jute,   lb 0  09% 

Beaver,   lb 0  OS 

Coarse   sewer,   lb 0  07 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.  Paper,   No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred    Fibre,  No.,  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof    building 

paper,  COO  sq.  ft.   roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue    R-S   Sheathing    0  42 

Dry    fibre    No.    1    0  50 

Dry   fibre   No.   2    0  35 

O.K.,  carpet   felt    1  40 

Per  100  lbs. 

Heavy   dry   straw    1  SO 

Heavy    tarred    straw     1  SO 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt,  20  oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos   Bldg 3  ">5 

Heavy   fibre,   32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing        Cement, 

bbls.,     per     gallon     0  17 

Liquid    tins   cement,   5s    0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

Caps,    per   lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,    per  lb 0  17 

Tarred  felt.  Dominion,  7  oz.  2  10 
PICKS    (CLAY). 

5  to  f,  lbs.,,  doz 3  75 

7   lbs.,    doz 4  00 

7  to  S  lbs.,  doz 4  75 

8  lbs.,    doz 5  00 

PINS,   COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS,    CLOTHES. 
Selected  full  count.  Per  case 

5   gross,   4-in.    (loose)     $0  80 

5  gross,  4%-in.  (loose)  0  90 

5   gross,   5   in.    (loose)    1  Oo 

4  gross,   4-in.,   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross.   4   in.    (24   pkgs.   of 

2   doz.   each;    0 '10 

6  gross.   4   in.    (12   pkgs.   of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 

Brass,  50  per  cent. 
PIPE,    STANDARD    WROUGHT. 
Buttweld. 

Size  Black.  Galvanized 

Vi  and  %  inch..  $2  16  $3  06 

%   inch 2  64  3  57 

%    inch    3  05  4  20 

1  inch    4  51  6  21 

1%   inches    6  10  8  40 

1%   inches    7  29  10  04 

2  inches    9  SI  13  51 

2%   inches    15  SO  21  65 

3  inches    20  66  28  31 

3%   inches    24  84  34  04 

4  inches    29  43       .    40  33 

Lap  weld. 

2  inches    11  29  14  99 

2Vo   inches    16  38  22  23 

3  inches    21  42  29  07 

3%    inches    25  76  34  96 

4  inches    30  52  41  42 

4%   inches    35  56  4S  26 

5  inches    41  44  56  24 

6  inches    53  76  72  96 

7  inches    79  97        105  90 


S"x25  lbs.  per  ft.  83  75  111  30 
S"x28  lbs.  per  ft.     96  48      128  40 

9  inches 115  60      153  50 

10"x32  lbs  per  ft  107  20  142  40 
10"x40  lbs.  "  138  00  183  30 
12  inches   174  90      

These    prices    are      for      small 
quantities     only.      Discounts     in 
proportion    to   size   of   order  will 
be  allowed. 
PIPE    (LEAD). 

Lead    pipe,   7%c,   5%   off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and   bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,    Pliers   and    Nippers. 

Button's,  genuine,  37%  to  40 
per  cent. 

PLATES   (BOILER). 

_  Montreal  Toronto 

Plates,   1%   to   %  inch, 

per    100    lbs 2  40    2  50 

Heads,  per  100  lbs.  ...  2  65  2  75 
Tank   plates,  3-16  inch  2  70    2  80 

PLUGS    (METAL)         

I'ainted      wall      plugs,      per  "— "* 

L00O    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 
POLISH.  Doz. 

O-Cedar,  4  oz.  bottles   $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

Liqiud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid  veneer,   quarts   8  40 

Tandem  metal  polish  paste.  6  CO 
A\oline    biass    cleaner,    100 

in   pkg c,  r,n 

R 
RAZORS.  Per   doz. 

Boker's   King   Cutter    ....     14  50 

Henckel's     7  50    20  00 

Gillette   Safety,  each    375 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz .'.',      9  00 

Ern   Razors    6  00  to  IS  00 

Ern  Junior  Razor  14  50 

REELS.    HOSE. 

Plain   wood,   each    0  75 

Plain  wood,  with  drum,  ea.  0  95 
Metal     1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs,  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages,  lc  per  lb.;  %-ln. 
pkffs.,  2c  lb. 

Coppered     Rivets,     net     extras. 
2%e  per  lb. 
ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  ply    R.R 0  75 

3  ply  R..R 0  95 

2  ply  R.R.,  complete  In   roll  1  15 

3  ply   R.R.,  complete  In   roll  1  35 

Samson.   1-ply,   roll    1  45 

Samson,  2-ply,  roll   1  90 

Sampon,  3-piy.  roll   2  30 

Amafite    roofing,    per   sq.    . .  2  70 

Ready  2  ply.  Shield,  per  roll  0  75 

Ready  3  nly.  Shield,  per  roll  0  rs 
Tarred   210  roofing  felt. 

Tarred    roofing    felt,    cwt 2  10 

Oampo  certalnteed,  1  ply....  1  25 
Oompo  certainteed,  2  ply....  1  55 
Compo  certainteed,  3  ply....  1  85 
ROPE.  Lb. 

Pure  Manila   basis    14 

British  Manila  basis    11 

African     hemp    basis     11 

°"tton  rope.  3-16  and  larger    21 

Sisal  basis   9% 

Double  lath   yarn   basis   ...       9% 


Single    lath    yarn    basis    . . .  8% 

Russian  "deep  sea  line  basis  2u 

Russian  tarred  ratline  basis  17 
Russian    tarred    bolt    rope 

basis     18 

Jute   rope   basis    12^2 

Italian  rope  basis   24 

Basis   (•}»"  dia.  and  larger). 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  45 

.;  ply,  40  ft 0  60 

3  ply,  48  ft 0  72 

3  ply,  CO  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  45 

6  ply,  72  ft 1  75 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51) . .  1  80 

No.   1101—2   ft (52) . .  3  90 

1.  1107—2  ft (7) . .  3  60 

No.    1106—2    ft (53%)..  4  10 

No.    1375—3    ft.    ...(66%)..  2  50 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.  1190— With  level    8  85 

No.     1493 — Brass     blacks'bs  1  70 

No.     1494 — Brass     blacks'hs  2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's   Hand,   net   prices,   new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per   cent. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Imperial   standard    30% 

Champion   Even   Balance   ....45% 

Champion   Union    50% 

Champion    Platform    ....45% 

Gurney  Standard   30% 

Union   Scale    50% 

Union   Even   Balance    50% 

Net  prices  on  Champion  scales 
are  as  follow*: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50,  plus  50e 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb..  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,   plus  $1  for  stamping 

SAP  SPOUTS.  Per  1,000 

Bronzed      cast     iron     with 

hooks    6  00 

Eureka,  tinned  steel,  hooks    8  00 

SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  25 

SCREWS    (MACHINE). 

Flat  head,  Iron  and  brass,  35 
per  cent.  Fillister  head,  iron, 
30;  brass,  25  per  cent. 

screws.  Per  cent. 

Wood,   F.   H,   bright,  85,   10,  7%. 

10,  5  per  cent. 
Wood,    R.H.,    bright,   80,   10,    7%, 

10,  5  per  cent. 
O.H.,    bright,   80,    10,   7%,    10   p.c. 

5  per  cent,  off  list. 
Wood,    F.H.,   brass..  75  10  7%  10 
Wood,   R.H.,   brass..  70  10  7%  10 
Wood,    F.H.,    bronze.  70  10  5      10 
Wood,   R.H.,   bronze.  65  10  5      10 

Drive  screws    65  10  5      10 

Set     case     hardened  60  10 

Square  cap   50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz.    ...$5  00 

Bench,  Iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,    doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE   SNATHS. 

No.  1,  per  doz $  8  40 

Vn,   2,    per   doz 7  70 

No.,  3,    per   doz 7  3o 

Brush,   per  doz 8  40 

No.    20,    per    doz 8  75 

STONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  8n 

Diamond,  per  box  1  00 

Ouinebog,   per  box   150 

English,  round  (25  to  box), 

per   nox    2  00 

Emery,    per    doz 0  85 

Carborundum,   per   doz.    ...  2  25 
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A  PROFITABLE  RESOLUTION 

Resolve  to  get  the  best  possible  out  of  your  paint  trade  this  year.    - 
Sell  the  "Made  in  Canada"  line  of  Pure  Linseed  Paint,  which  will 
give  you  the  biggest  profit  and  your  customers  the  utmost  satisfaction. 

This  line  is  Moore's  House  Colors.    One  you  should  know  about. 
The  one  you  should  sell. 

Benjamin  Moore  &  Co.,  Ltd.,  6  Lloyd  St.,  West  Toronto 


*mu 

WHEN  YOU 

SKATE 

WM       is,      m^U^H 

you  will   experience 
a  comfort  and  sense 
of  security  unknown 
before,    if    you    are 
wearing  the 

1  '    .^^E&^Ef^!?; 

Perfection 

Steel   Ankle 

Support 

ff  ' 

Whether  you  are  a  begin- 
ner or  an  expert  skater, 
you    need    the    "Perfec- 
tion" Support — it  is  the 
only  really  efficient  stay 
for  the  ankles. 

Sold  by  all  the  Leading  Dealers. 
Price,  $1.00  pti  paii. 

Owen  Sound    Steel 

Press  Works 

JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W.  Z 

Ct\ntmctor9  to  tl>e  Admiralty  and  War  Office 


iVl«n«jracturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our    new  Catalogue,    fully  illustrated,  mailed    free    on 

Application  to  wholesale  Hardware  Merchants. 

Canadian    Aeents— Eastern:    Geo.  H.  Smith,       39  Adelaide  St.  W.,  Toronto 
Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


i;-U^'„"  :■;-„.•,..  v.,;,--.-^-^^^.,^,'!.--.^,. 
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KETS    (BLACK). 

Montreal  Torontu 

10  gauge 2  50        2  55 

12  gauge 2  55        2  60 

14  gauge 2  35         2  35 

10  gauge  2  40        2  40 

1S-20    gauge     ...     2  45        2  50 
-'2-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28   gauge    2  70        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square  b  75 

24  gauge,  per  square   5  o0 

26  gauge,  per  square   4  25 

28  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Pleur-  Gorbals 
gauge  Head  de-Lis  best  best 
16-20  ..  3  SO  3  45  3  80 

22-24  . .  3  85  3  55  3  85 

26         . .  4  10  3  90  4  10 

28     ...  4  35  4  10  4  35 

Colborne  Crown  —  16-20  gau^e 
$3./60;      22-24      gauge,      $3.65;      26 
gauge,   $3.90;   28  gauge,   $4.15. 
Apollo   Brand.     Montreal  Toronto 

14  gauge   2  05 

16  gauge    2  95 

1S-20  gauge    3  10 

22-24   gauge    3  45        3  20 

26   gauge    3  70        3  55 

28  gauge    4  05        3  70 

10%  oz 4  25         3  90 

MUELLERS,  CORN. 

Black    Hawk,    doz 18  00 

Plymouth   Rock,  doz 8  50 

SHOVELS    ANT>    SPADES. 

1st  2nd  4lo 

Shovels    60    55  and  2',     -j: 

Socket   sc'ps.  50  and  5         45  and  5 

>-ot    scoops  50 
Drain,     tools  60    60 

^oops     50  and  5        45  and  5 

Hollow  backs 

and  sand.  60  45 

Riveted  back  scoops,  1st,  2nd 
and  3rd  grades,  50   per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Gooo\, 
50c  per  doz.  net  extra.  Hal' 
Polished  Goods,  25c  per  doz  net 
extra. 

SIFTERS,    ASH. 

Wood   sifters,   doz.    .  81  — 

Rocker,  No.  1,  each    3  no 

Rocker,  No.  3,  each    o  gn 

Banner,  each    .'.'.     j  n 

SINKS. 

Cast    Iron.    16x24,    $1.10-    18x2» 
$1.50:   20x36,  $2.25. 
.o^!at  J"Jra  enameied  sinks.  16x24 
$3.50;   18x30,  $4;   18x36.  $5.15 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p  c 
SNAPS. 

Harness,   25  per  cent. 

T?nVi^R',  Montreal  Toronto 

Tinker's    bar    0  21        0  *>fi 

^ire  snlrler,  lb.  ..     0  24         0  26 
Bar  half-and-half..  0  22        0  °2 
SOLDERING    IRONS. 
Base,   per  lh.,  28  cents. 

""T.HER     WIPING. 

Acme   0  ]S 

Commercial    "         n  i°i 

Easy    "0  IQii 

Star  Extra  '.arthdo-1 

Strictly  standard  wiping  0  "3' 
""LTER. 
Foreign,   per  100  lbs.  6  50    0  00 

"APLES. 
PnuKry    netting.    100    lbs....    6  70 
Bed,   100  lbs.,    No.   14    . .  6  71 

Blind,     per    lb ... <j  \i 

Bright    Fence,    100    lb.    kegs  •>  50 
Bright     Fence,    25-lb.     boxes  2  75 
Gilv'zod    fence,    100-lb.    kegs  ■>  S3 
Oalv'zd    fence.    25    lb.    boxes  3  Iti 
Cooper's    staples.    45    p.c 
Bright   spear   point,   75   p.c. 
SWEEPERS,   CARPET.      BisseN  < 
Univ.  japd.,  cyco  bearing..  24  no 
Pniv.   N.P..  cyco  bearing...   27  0<! 
Grand     Rapid,    japd.,     ball- 
bearing        Oft      ;.) 

Grand    Rapid.    N.P.,  ' '  bal'l- 

bea ring    on  .y. 

Princess    N.P..    Imli-'bearing  30  i>0 

*°.    ball-bearing    34  01 

Am.  Queen  N.P.,  ball-bear.,  32  00 
Parlor    35  %■ 

"WINGS. 

Baby.    2-passenger,   each    ..  $2  75 

Ontario,    2-passenger,    each  3  75 

Ontario,  4-passenger,  each.  4  25 

Stratford,  4-passenger,  each  5  ."0 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without  awning,  each    ....   12  50 
TACKS.    BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  Vi  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  So  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  aud  blued,  65  and  10; 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
In  paper,  net;  lining  tacks,  in 
bulk.  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glade 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  slme 
rivets,  45  and  10;  cheese  box 
larks.  87%:  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES — Lofkins. 
\ss  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  A  40 
Linen,  No.  404,  66  ft.,,  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea.  1  40 
Rival  steel.  No.  263,  50  ft,  ea.  2  90 
Rival  steel,  No.  266,  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  7C 
Rabone's. 
Tape    Lines,    linen,    No.   2601 

x50.  each   $1  00 

Metallic,  No.  4011x50,  ea 1  35 

Metallic,   No.   4011x66,   ea....   1  55 

Steel.   No.   2S91x50.   ea 2  70 

Steel.    No.   4161x50,   ea 3  00 

"reel,  No.,  4161x50,  ea 5  15 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted   wall  ties,  per  1,000.  5  00 
TIES.    COW. 

McKinnon,  40%  discount. 

Greenings,  40%   discount. 
TIN.  Montreal  Toronto 

Tin.  per  lb 35-37         35-30 

TINNERS'    TRIMMINGS. 

Discount.   45% 

Plain.   70  and   5%. 

Re-tinned.  72  and   5%. 
TOOLS     HARVEST. 

Samson,    47%%;    ord.,    50%.. 
TRAPS    (STEEL   AND    GAME). 

Newhr-use,   40%. 

Hawley  ,\-  Norton,  57%%. 

Victor.   70%. 

Oneid-i    Tump.    65%. 
TRESTLES. 

5  ft.,  each. $1.50      14  ft.,  each. $4.20 

R  ft.,  each.   2.00      16  ft.,  each.   4.80 

10  ft.,,  each.   2.50     18ft.,  each.   5  40 

12  ft.,  each.   3.00      20  ft..  each.  6.00 

TROWELS. 

Disston's.  10%. 
twine    (Binder). 

050  ft.,  per  lb 0  18% 

000  ft.,  per  lb 0  11 

550  ft.,   per  lb 0  OTW 

"00  ft.,  per  lb 0  09 14 

5  ton   lots.   %c   per  lb.   allowance. 
10  ton   lots,   1/10  lb.  allowance. 
Delivered  in  300-1  b.  lots  and  over. 
Wrapping  onffon  5-lb 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..   1%   in.    ...    10  45         9  75 

100  ft.,  2  in 9  60        8  25 

100  ft.,  2%  in 10  25 

100  ft.,  2V,  in.    ...   12  25       10  05 

100   ft,  3  in 13  30       11  00 

100  ft.,  3%   in.    ...   15  55      13  00 

'00  ft.,  4  in 19  80      16  75 

TUBS. 

Samson   Galvanized. 

No.   11.   doz.,   net    12  00 

No.   22.   doz.,   net    14  40 

No.    33,   doz.   net    16  80 

Common    Galvanized. 

No.   1.  doz 6  S3 

No.  2,  doz 7  43 

No.  3,   doz 8  4S 


Per  nest. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.  1,   per   doz 9  00 

No.   2,   per   doz 8  00 

No.    3    per    doz 7  00 

V 

VALVES,    ETC. 

Ground    work,  55%. 

Stand,   compr..  work,   65%. 

High-grade    compr.    work,    55%. 

Cushion   work,  55%. 

Fuller     work,     70%;     No.     0,     70. 

10%,  and   1  and  2  basin   cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard,  60%. 
J     M.    T.    Radiator   Valves,   55%; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

W 

WARE.  COPPER  AND  NICKEL 

Copper   boilers,   kettles,   50%. 
Copper  tea  and   coffee  pots,  50%. 
Copper    pitts,    30   and    5%. 
Foundry   goods,   hollow   ware,   40 

and   5%. 
WAKE.    ENAMELED. 

White    ware,   75%. 

Canada,    Diamond,    Premier,    50 
and    10%. 

Pearl,     Imperial    and     Colonial 
steel,  60  and  10%. 

Star  decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled   street   signs,  50%. 

WARE,    TIN,    PIECED. 

Discount,    35%. 

10-ot.  flaring  sap  huckets,  35% 

0.    10   and    14-qt.    flaring    pails, 
35%. 

Copper  bottom   tea   kettles  and 
boilers,   35%. 

Coal   hods.  35%. 

Boiler    and    tea    kettle    pits,    30 
and    5%. 
WARE,    STAMPED. 

Plain.    72%    and    5. 

Retinned,    72%    and    5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS,    IRON. 

Full   box,   45   per  cent,   smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c:  assorted.  Price  less  50 
lbs.  add  1c  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  fplt....l%c  ft. 
Medium  wood  and  felt   ...1%c  ft. 

Wide  wood  and   felt   2*4c  ft. 

All   fplt   Frost   King    ...$4.40  doz 

WEIGHTS,    SASH. 

Sectional,  1  lb.,   per  100  lbs.  2  00 

Sectional,   %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30  lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.   Horse.  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21  00 

Garden  steel  wheel,  doz.  ...32  40 

Light   garden,   per   doz 22  80 

Heavy  garden.  L-side   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,   28   ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel.  36  ins..   1  25 

Tubular      steel      neckyokes, 

36  inches    1  25 

Tubular     steel     doubletrees, 

40  inches   0  93 

Tubular    steel     lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11.  $3.90:  No.  12  and  13,  $4;  No. 
13%.  $4.10:  No.  14,  $4.25:  No.,  15. 
$4.50:  in  lengths  6  inches  to  11 
inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra:  if  eye  or  loop  on  end  add 
25c   per  lb.  to  the  above. 


WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  li, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.,  17,  $4.45 : 
No.  IS,  $3.10;  No.  19,  $2.&0.  Ai! 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22. 
$7.30:  No.  23,  $7.65;  No.  24,  $S: 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-ll>. 
bundles,  25c;  in  1-lb.  banks,  25c: 
in  %-lb.  hanks,  28c;  in  »4-ll.. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40; 
No.  15,  $2.50  f.o.b..  Montreal,  Tj 
ronto,   Hamilton   and    London. 

WIRE,  SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra ;  No.  13  gauge,  30c  extra ; 
No.  14  gauge,  40c  extra;  No..  15 
gauge,  55c  extra ;  No.  16  gaugt , 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25: 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
In    ]4-Jb.   hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  -sq.  ft.;  in  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths.    8c    sq.    ft. 
WIRE    (FENCE).  Per  cwt. 

Barb    2  35 

No.  9,  coil  spring    2  25 

No.,  9,  plain  galvanized  ...  2  15 
No.  12,  plain  galvanized  ..  2  30 
No.   13,  plain   galvanized    ..     2  40 

O.  &  A.,  No  10  2  30 

O.  &  A.,  No.  11  2  42 

O.   &  A.,   No.   12 2  50 

F.O.B.,    Montreal,   Toronto, 
Hamilton   and   London. 
WIRE    ROPE. 

Galvanized.  1st  grade,  6  strands 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black.  1st  grade.  6  strands.  19 
wires,  %,  $5;  1  inch,  $15.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt. 

Single  Loop,  No.  14  $3  00 

Single  Loop,  No.  15 3  15 

Single    Loop,    No.    16    3  30 

WRINGERS— Less    20    p.c. 

Royal  Canadian  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cvcle,   11   inch    54  00 

Trojan,  12   inch    100  00 

Favorite,    511E     57  75 

Unexcelled  1041E   72  00 

Challenge    311E     48  75 

Gem.  141   47  25 

Sunlight  111   42  Of. 

Ottawa,    341E    54  00 

Empire,  11  in 50  50 

Superior,  11  in 45  25 

Maiestic,   11   in 47  25 

Perfect,  11  in 52  75 

Bicycle,  11  in 56  25 

Wrenches,  Trimo,  65  per  cent  off 

list. 

WRINGERS,  MOP. 

White,   No.  2,  each   $  1  15 

White,   No.  3,  each    1  36 

White,  No.  1,  each   1  55- 

ZINC    (SHEET). 

5  cwt.  casks   8  75        8  0<> 

Part    cask    925        825 
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YOUR  CUSTOMERS  WANT  BABBITT  METALS 

MADE  IN  CANADA 


BABBITT 
METALS 


MADE  BY 


THE 

CANADA  METAL  CO. 

LIMITED 

Give   Excellent    Service. 


Imperial  Genuine 

for 
Heavy  Loads. 

Harris  Heavy  Pressure 

for 
General  Machinery  Bearings 


WE  HAVE  EVERYTHING  IN  METALS 

AND  EVERYTHING  FOR  THE  PLUMBER 


WRITE  FOR  CATALOGUE  "A"— MAILED  FREE. 


THE  CANADA  METAL  COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


—  a  friendly  tip  — 

WINDOW 

Unfortunate    Belgium    can   no   longer 
help  supply  us. 

GLASS 

The    shortage   means   prices  will   ad- 
vance steadily.    Our  stock  of  all  grades 
is  practically  complete — but  we  advise 
immediate  sorting. 

A.  Ramsay  &  Son  Co. 

Montreal 

Established   1842 

1 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
ibs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING  LIQUID. 

Bronzing   liquid,    No.   1    ..$1  75 

Banana    oil,    gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.   ..$14  70 
Weiglited,   20   lbs.,   doz.    ...   19  90 

COATING. 

Cement  Coating    $2  55    $3  CO 

COLORS   (DRY).  Per  lb. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k„  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  Oo 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.  kegs  0  03^3 

*Vliite  ochre,   barrels   0  04 

Yellow    ochre,    barrels    ...  0  01% 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red    oxide,   bbls.  0  02 
Super    magnetic    red    0  02% 

COLORS   IN   OIL. 

Venetian     red     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure  0  23 

Golden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    Oil 

French     permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb..;  pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMELS. 

Per  gallon   in  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co 1  80 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Linduro  ...  4  20 
FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel   B.B 1  65 

GLUE.  Per  lb. 

French   medal    0  15 

English  common   sheet....   0  10 

English    prima    0  17 

White    pigsfoot    ...021 

Perfection   amber,   ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.    bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.   bags    0  20 

Ground  glues,  112-lb.  bags — 

No.  1   0  11 

Extra    0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26     $6  50 

26  to  40  7  00 

41  to  50  7  40 

51  to  60  8  00 

61  to  70 8  75 

71  to  80  9  50 

81  to  85 10  50 

86  to  SO  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26    to    40    10  00 


41    to    50    11  '(I 

51    to    60    12  00 

61    vo    70    12  75 

71    to    SO    13  85 

81    to    85    17  50 

so    to    90    18  85 

91    to    95    19  2C 

96  to  100   22  75 

101  to  105 32  00 

106  to  110 36  00 

Discount  on  36  oz.  glass  20  per 
cent.;  discount  on  double  dia- 
mond, 20  per  cent.;  cnt  sizes,  20 
per  cent. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star    Diamond 

Dp  to     25   $  6.50        $  8.60 

26  to     40   7.00  10.00 

41  to     50   7.40  11.70 

51  to     60   8.00  12.00 

61   to     70   8.75  14.00 

71  to     80   9.50  15.00 

81  to     85  10.50  18.00 

86  to     90 20.50 

91  to     95 22.00 

96  to     95   25.00 

101   to  105    32.00 

106  to   110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads. 30% ;  carloads,  open  price 
when  imported. 

GLASS,  PLATE. 

Montreal: 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto  : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 

LEAD. 

(White  Ground  in  Oil.) 

Prices    per    100   lbs.    in    ton  lots. 
Montreal  Toronto 

Elephant  Genuine    $8  75  $8  Oil 

"Anchor."   pure    S  45  H  CO 

Green    Seal    8  45  8  60 

Brnndram's    B.B.    Gen- 
uine      9  45  9  60 

C.P.  Co.  decorat's  pu.  8  45  8  60 
Crown     and     Anchor, 

pure    8  65  8  80 

Decor'or's  Pure  (Wpg)    8  60 

Moore's     Pure     White 

Lend    8  45  8  60 

Painter's   Perfect   7  95  S  10 

Rams'iy's  Pure  Lead..  8  45  8  60 

Ramsnv's  Exterior    ...   8  15  8  30 

Tiger  Pure   8  45  8  PO 

"Tames    Genuine"    ...10  00  10  15 
Stenhens'    H.    P.    P.    (Win- 
nipeg)      8  70 

Less   than   ton   lots.   20e   per  cwt. 
higher. 

LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,    per   cwt 8  00        6  38 

Genuine.      100-pound 

kegs,  per  cwt 8  25        6  75 

No.   1   casks,   per  100 

lbs 7  75        R  2fi 

Less  quantity    8  50 

LEAD.    ARSENATE    OF. 

1  lb.   pkgs.,    100   lb.    lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...   15  00 
5  lb.  pkgs.,  per  100  lbs...  12  OO 

25  Ih.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  60 
300  lb.  pks*s..  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs...     9  00 

MFKFSrO. 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

Montreal  Toronto 
Single   bbls. ...See   weekly   report 

3  to  5  bbls See  weekly  report 

6  to  9  bbls See  weekly  report 


LINSEED,    BOILED. 

Single  bbls See  weekly  report 

3  to  5  bbls.... See  weekly  report 

6  to  9  bbls See  weekly  report 

PAINTS    (PREPARED). 

Per  gallon 

In  qt.  tins. 
Sherwin  -  Williams     paints, 

base    , 2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism ISO 

Benj.   Moore   Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Brand  ram -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts ISO 

Ramsay's  paints,   pure   ....  1  SO 

Ramsay's    paints.    Thistle..  1  60 

Martin -Senour,   100%    pure.  2  00 

'Senour's    floor    paints    1  (j0 

Jamieson's  Crown  and  An- 
chor brand    1  CO 

Stephens'        House        Paint 

(Winnipeg)    190 

Stephens'         Floor        Paint 

(Winnipeg)    175 

Silkstone  Wall  Color 2  00 

PARIS,   PLASTER. 

Per  bbl 2  25 

PARIS   WHITE. 

In   bbls 0  90 

PIGMENTS. 

Orange   Mineral,   casks...     0  08% 
Orange     Mineral,     100-lb. 
kegs    / 0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.  cans    $0  IS 

2  lb.  cans    0  18 

5  lb.   cans    0  17 

10  lb.,  cans   0  16 

25  lb.   cans    0  12 

100  lb.   kegs    0  11 

'A   barrels    0  10!/2 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   in   casks    2  30        2  40 

Bulk,   100-lb.   drums.  2  50        2  60 

Bulk.  25-lb.  drums..  2  60        2  70 

Bladders.  In   bbls.   . .   2  80        2  90 

Pure    Putty,    60c    cwt.    advance. 

SHELLAC. 

Gum,    25c    lb.;     finest     orange, 
30c  lb. 

TAR    (PINE   TAR). 

Half  pint  tins,  per  doz.   ...     0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

'p'ixite.  1  gal.  cans   2  10 

Cumoff   .    2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See   weekly   report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,   B.B $3  00 

STAINS.  Gal. 

Oil,    &    Spirit,    Berry    Bros... .$2.50 
Water   Stains,   Berry   Bros.  1.25 
Berrycraft  stain  finish  ....  3  00 
Shingletint,  5  gal.  cans   ...   1.15 

VARNISHES. 

Per   gal.   cans 

Liquid  Granite   $3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light    3  00 

T.uxeberry,   white    5  00 

Luxeberry,    spar    4  50 


Luxeberry,     exterior     

Dugloss   finish    

Carriage,   No.   1   

Excello 

War-Not     

Elastic  Oak   

Light  oil  finish    

Gold'   sized    japan    

Baking   black  japan    

No.   1   black  japan    

Crystal    Damar    

No.  1  Damar   

Oilcloth 

House  painters'  white  jap... 

Elastiiite    varnish    

Copaline   varnish    

Granitine  floor  finish    

Jamieson's   floor   enamel    . . . 

Sherwin-Williams'     KOPAL 
varnish   

Canada     Paint    Co.'s     SUN 
varnish  

"Flint-Lae,"   coach    

B.    H.    Ltd.,    "Gold    Medal," 
cases    

Dependon   Lt.  H..  Oil  Finish 

Everlastic   Floor    

Elastica  exterior  finish    

'•'lnttine    floor    finish     

Stovepipe   varnish,    %    pints, 
gross    ."   

Pure    white    shellac    varnish 

Pure     orange     shellac     var- 
nish     

No.     1     orange    shellac   var- 
nish     

Kyanize  floor  finish   

Kyanize  cabinet   rubbing    . . 

Kyanize  spa  

Kyanize  stains    


0  95 
50 


2  50 


9  00 

2  00 

1  00 

1  75 

3  25 

3  25 

4  25 
3  25 


WATER  PAINTS. 

ODalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs 0  07V., 

1   gal.    package,   per  pkge.  0  45 
%   gal.   package,   per   pkg.  0  25 

WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (WHITE). 

XXX  extra    0  11 

X  Grand   0  10'^ 

XLCR    0  09% 

X    Empire    0  08% 

X    Press    0  07% 

WASTE   (COLORED). 

Fancy   0  0<% 

Lion  0  07 

Standard    0  06,4 

Popular   0  05% 

Keen 0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor     ■ 0  06 

Anvil    0  07% 

Axle     0  09 

WASHED    WIPERS. 

Select  white 0  08 

Light    colored     0  06% 

Dark  colored   0  05 


WAX. 


Per    lb. 


Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..038 
Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    .. 

Wax 0  30 

Ronuk  Floor  Wax,  lb.  ...  0  38 
Berry  Bros 0  45 

WHITING. 

Plain,  in   bbls 1  00 

Gilders,   bolted,   in   bbls.    ...  1  20 

ZINC     (DRY). 

Extra    Red   Seal,   V.M. 

ZINC    IN    OIL. 

Pure,  in  25-lb.  irons 0  iO 

No.  1.  in  25-lb.  irons   0  07 

No.  2,   in   25-lb.   irons    0  05% 

Pure   in   Darmar   Varnish.  0  19% 
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SIMONDS  SAWS 


Satisfaction    for    the 
Carpenter. 

Profit  for  the 
Dealer. 

Send  for  Catalog. 
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SIMONDS  CANADA  SAW  CO.,  LIMITED  Montreal,  st.  john,  Vancouver 


Handle 


WIRE  NAILS 

OF  SUPERIOR  QUALITY 
CONSULT  US  AT  ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 
THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

HARRY  F.  MOULDEN  .Winnipeg,  Man. 
GEO.  W.  LAIDLAW,    Vancouver,    B.  C. 


Of 

every  description 
for  building  purposes1 

Sheet,    Plate,    Figured  \k£ 
Leaded,    Mirrors       f|^> 

A    trial    will    convince    you    that    our  t    IJjQ 

quality,   prices  and  service  are  a  triple 
combination    hard    to    beat. 

The  Consolidated  Plate  Glass 
Company  of  Canada,  Ltd. 

241  Spadina  Ave.,  Toronto. 
30  St.  Sulpice  St.,  Montreal. 
375  Balmoral  St.,  Winnipeg. 


"Keystone"  Flexible  Steel  Door  Mats 


Door  mats  are  an  acknow- 
ledged necessity.  The  Key- 
stone is  superior  to  any 
other  mat  made,  yet  our 
list  prices  are  invariably 
lower  than  others. 


The  best  mat  and  at  the 
best  price  should  appeal  to 
you.  The  Keystone  is 
made  in  various  stock  sizes 
and  is  also  furnished  in 
special  shapes  and  sizes. 


Write  your  Jobber  or  direct  to  Us  for  Literature  and   Prices. 

Kuhne-Anderton  Mfg.  Company,  Port  Hope,  Ontario 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  GO 

ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
111/2C  per  lb.;  clip  horn,  12%c. 
\l  «;ER    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and   10  per  cent.  __ 

AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2y2  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3y2  and 
4  lb  ,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2Vi  lb.,  $9.50;  3  lb.,  3% 
lb.  and  4  lb.  $10;  Black  Prince 
Axes  unhandled,  •  $8.00;  Black 
Prince  axes,  handled,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7%  lb.,  $2$  per  doz;  7% 
to  9  lb.,  $30.80. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  Iron,  $2.50;  Swedish  iron, 
$4  25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40:  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brittain 
Brand  Tool  Steel,  $S.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3    per   cent,    off   the   list.. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  is  just  twice 
the   price   of   "single". 

BELT     LACING. 

In  sides,  tanned,  $1  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides 
95c ;  cut,  $1.05. 

BLOCKS. 

Steel,  50  per  cent. ;  wood,  60 
per  cent. 

Steel,  50  per  cent.;  wood,  60  per 
cent. 

Wood,   tackle,    common,   60   per 

cent.  _ 

BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%:  machine, 
:,/s  and  under,  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  65%; 
plough  bolts,  45%:  nuts,  small 
lots,  2c  off;  case  lots,  $2.75  off; 
stove  bolts,  77%%  :  sleigh  shoe 
bolts  to  %,  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality:  plain.  40  to 
68c:  tarred,  felt,  S  and  10  oz., 
$2.60;  16  oz..  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,     65 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-16  in.,  $10.00:  %,  $7.25: 
5-16  $5.85:  %,  $5.00;  7-16.  $4.75: 
"..  $4.50;  9-16,  $4.50;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  6%c. :  %. 
514c;  Tie  out,  70  and  10  per  cent. 
CnURNS. 

Barrel,    No.    0.    $5.13;      No.    1, 
$5.13:    No.   2,   $5.70;   No.  3,   $6.27; 
No.  4,  $7.41  each. 
CLEVISES,   MALL. 

IV2C  per  lb. 
COPPER. 

Sheet  and  plannished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers* 
soft  copper.  10-24  fl.,  26c;  27y2c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,  50:  Imperial,  60:  Pre- 
mier. 50:  Colonial.  60;  white,  70 
and  5;  diamond,  50;  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.  off. 
FILES. 

American,   70  and   10%. 

Nicholson's,  65%.. 


FIXTURES. 

.Stall   hollow   bar,   No.   3,  $1. 
GALVANIZED    WARE. 

37  '..  per  cent. 
GASOLINE. 

Painters'   naptha,   bbls.,  21c  pe>' 
gal. ;    $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  S  00 

26   to   40   6  50  9  00 

41   to  50    7  00  10  25 

51   to   60   7  50  11  00 

61  to  70   8  00  11  75 

GLASS   (Plate). 

35%   off  l.o.b.     Regina,    Winni- 
peg,  Calgary  and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40. 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and     12,     80c,    $1.08,    $1.40,     $2.25. 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 
JA'KSCREWS. 

1  (i  per  cent,  off  list. 
KNOBS. 

Dun,-.  307,  $1.25. 
IKON    BAND. 

!'..   in..  $2.85;   1V4.  $2.S5;   1   in., 
$2.90". 
IRON,    GALVANIZED. 

Apollo  and 
"Pleur  "Queen's 
de  Lis."  Head." 
10%   oz.  or  28  Eng.  4  75        5  10 
28  Am.   or  26  Eng.  4  50        4  85 
26  Am.  or  26  spec'l  4  25        4  60 
24  Am.  and  Eng...  4  10        4  45 
22  Am.  and  Eng.  . .  4  10        4  45 

15  &  20  Am.  &  Eng.  4  00        4  30 

16  Am.   and   Eng...   3  S5         4  15 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb. :  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.   50,    set    ...   1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  bO 

No.  70,   set    1  <;5 

Mrs.    Pott's    common    sad    ire  r 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.    2,    plain    7  25 

No.  20,   X-ray    11  00 

No.  22,  Dash-board  9  75 

Trulite  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil:  less  coll,  $8  cwt.. 
LEAD   WASTE. 

$8  to  $S.50  per  cwt. 
LINSEED    OIL. 

Raw,  per  gal.,  66c;  boiled,  per 
gal..  dOc. 

These    prices    are    for    barrels 
Less   amounts   5e   per  gal.   extrn. 
with  additional  charges  for  can  • 
etc. 
LOCKS. 

Peterboro  and  fittings,  45  p.c 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,   50   per   cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL    CANS.  Gal. 

Tin  vanized 
%  gal.,  dome  top $2  10      $3  04 

1  gal.,   dome  top 2  55        3  42 

2  gal.,   dome  top....  3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 


OILS. 

Silver  Star  oil,  18y2c.  gal. ; 
Royalite  oil,  16c.  gal.;  Palacine 
oil,  isy2c.  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30y2c  gal. 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2y2c; 
less  than  barrel  lots,  3e;  golden 
ochre,  barrels,  3Vac;  less  than 
barrels,  41/2c;  Venetian  red,  bar- 
rel. $2;  less  than  barrels,  $3; 
American  vermillion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    2iy>c.    small    lots 
and  cases.. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

V*  inch,  $3.50  ;%  inch,  $3.60;  y2 
inch,  $4.20;  %  inch,  $5;  1  inch, 
$7.35;  IY4,  inch,  $9.90;  iy2  inch, 
$12:  2  inch,  $16;  2y2  inch,  $25.60: 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  y2  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch,  $12; 
2%  inch,  $19.25;  3  inch,  $25.15; 
3%  inch,  $30.25;  4  inch,  $35.80; 
4y.  inch,  $42.35;  5  inch.  $49.75: 
6  inch,  $64.40. 
PLASTER. 

Paris,  per  bb!.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
inch,  $3.90:  full  polish,  6-7  inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
— 2S  gauge,  $3.60;  26.  $3.45;  24 
$3.35;  22,  $3.35;  1S-20,  $3.35;  14-16, 
$3.10;  10-20,  $3.15. 

PLOW  SHARES   10c   per  lb 

POINTS. 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

lV2-lb.   tins   0  06 

RASPS. 

Heler's     70     and     5    per   cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.;  cop- 
per, No.  8,  32c;  10.  35c;  12,  37c: 
copper  burrs,  No..  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36:  10,  38c;  coppered,  No. 
8.  17s:  30,  18c. 
ROPE. 

Sisal.   10y2c  base;   pure   Manila, 
1514c    base:    British    Manila,    12c 
base;  lath  varn,  9%  base. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same    form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Bright    iron    round      head,      80 
10  and  5   per  cent.;   flat  head,  85 
10  and   5   per   cent.;   round   head, 
brass,  70.  10  and  5  per  cent.;  flat 
head,    brass.   75,   10,   5    per   cent.; 
coach,  60  per  cent. 
SCYTHES. 
Brush,  $8.25. 
Grass.  $7.25  to  $8.50. 
SHOT. 

Soft.  $9.25  per  100  lbs.:  chilled, 
$9.65:      buckshot,      $10.05;      ball, 
SI  0  45. 
SHEET    ZINC. 

Cask    lots,    10%c:    small    lots. 

ioy2c. 

SHOVELS   AND    SPADES. 

Jones  polished.  $8.10  per  doz. ; 
Pox  &  Olds,  $7.10  per  doz.: 
Scoops.  D-handled,  "Black  Cat." 
No.  3.  $7.70:  No.  4,  $8.20:  No.  5, 
$8.50:  No.  6.  $8.75;  No.  8.  $9.25: 
No.    10.    $9.80. 


SNATHS,   SCYTHE. 

Grass,   No.  2,  $7.25;   brush,  No. 
1,  $8.20. 
SOLDER. 

Per   pound,  25   to   26  cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;    %,    $3.90;     7-16,   $3.80;      % 
$3.75;    %,    $3.75.. 
STAPLES. 

Bright    wire   per   cwt.,   $2.55  at 
Fort     William,    $2.95      Winnipeg; 
galvanized    staples,    $3.25    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8y>c  base;  square  tool  steel, 
944c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list. 
STOVE  PIPE.        Rivet.     Paten'd 

6  in.,  per  100  ft....  9  00       9  05 

7  in.,  per  100  ft....  9  50        9  75 
STOVE    PIPE    ELBOWS. 

6  inch,   per  doz 1  42 

7  inch,  per  doz 1  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,   75-10  per  cent,   off  list. 
TIES. 

Cow,  35  per  cent. 
TIN    AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x   28  I.C 10  25 

20   x    28    I.X 12  25 

Terne  Plates 9  75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.  1   1  75 

Elastic   Oak    1  90 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,   brown   Japan    100 

Crystal  Damar 2  50 

Oilcloth    2  25 

Granitine   floor   finish    2  25 

Pure   white   shellac   varnish     2  20 
Pure     orange    shellac    var- 
nish         2  00 

Lumi'iette    2  09 

Best  wearing  body   5  00 

Best  gearing  varnish   4  00 

Extra  light  hard  oil   1  90 

WASHERS. 

Iron,    small    lots.   30   per    cent.; 
full   boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,    NECK    YOKE 

CENTRES. 

42y2  per  cent,  off  the  list. 
WHITE   LEAD. 

Decorators'     pure     white     lead, 
$9.40  per  cwt. 
WIRE,  BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07:  Alberta  2-point,  Fort  Wil- 
liam. $1.65:  Winnipeg,  $1.93; 
Americas  special  2-point,  Fort 
William.  $1.40:  Winnipeg,  $1.65: 
plain  twist,  per  "100  lbs.,  Fort 
William.  $2.80:  Winnipeg,  $3.£0; 
coil  spring,  No.  9,  per  100  lbs.. 
Fort  William,  $2.20;  Winnipeg, 
$2.60:  No.  12,  Fort  William, 
$2,30;  Winnipeg.  $2.70;  plain  gal- 
vanized wire,  No.  9,  Fort  Wil- 
liam, $2.15:  Winnipeg,  $2.55:  No. 
12,  Fort  William,  $2.25;  Winni- 
peg, $2.65. 
"'RE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
SI. 60  per  hundred  sq.  feet;  In  50 
ft.  rolls,  $1.70  per  100  sq.  feet. 
WIRE.  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  looo. 
83,65    Winnipeg,   $3.25    Fort   Wil- 
liam. 
WIRE    (STOVEPIPE). 

IS  and  19  gauge,  5y2c  per  lb. 
WRINGERS. 

Roval    Canadian.   $38   per   doz.: 
Eze.  $42  per  doz. :  Bicycle,  $48  per 

doz. ;  A.iax,  $8  each. 
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HARDWARE  AND  METAL'S   ELECTRO  SERVICE— ASSORTMENT  No.   4 

IJfl 


Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.      Be  sure  and  order  by  number. 

Address  all   orders  for  cuts   to 

Hardware  and   Metal,    143-153   University  Ave.,  Toronto,  Canada 


65 


January  9,  1915. 


HARDWARE     AND     METAL 


The  New  Kitchen  Kumf ort  Toaster 

Another  Androck  Success 

It  can  be  used  on  either  gas,  gasoline  or  coal  oil  stove,  toasts  two  slices  at  a 
time  and  toasts  all  over  alike. 

The  delicious  quality  and  even  color  of  toast  made  on  the  Kitchen  Kumfort 
is  due  to  the  special  design  of  the  base  plate,  which  distributes  the  heat  evenly, 
browning  the  toast  all  over  alike  instead  of  leaving  it  untoasted  iu  places 
and  burned  in  others  as  many  toasters  do. 

Drop  us  a  post  card  to-day  and  we  will  tell  all  about  this  unique  device  and  a 
lot  of  other  quick-selling  profit-makers  we   have   for   you. 

ANDREWS  WIRE  WORKS  OF  CANADA,  LTD.,  Watford,  Ont. 


Kitchen    Kumfort    Toaster    No.    315 
"One    of    the    Androck    Family" 


Tell  us  what  you  have  been  get- 
ting in  GERMAN  and  AUSTRIAN 
WOODENWARE  SPECIALTIES 

—  WE  CAN  SUPPLANT  THEM— 

It  is  our  aim  to  keeP  our  Plant 

running    as    in 

usual  times  and  afford  all  the  work 
possible  to  our  employees  during 
winter. 

We  would  be  pleased  to  have  sug- 
gestions from  the  Wholesale  and  Re- 
tail trade  and  to  pay  for  samples  you 
would  submit  of  anything  we  could 
make  here. 

More  washings  will  be  done  at  home  for  a  time 
now  than  have  been  for  some  years.  This  means 
a  larger  demand  for  Washboards,  Pails  and  Tubs. 
"Cane"  quality  and  finish  assure  easy  sales  and 
satisfaction. 

All  our  Standard  products  are  stocked  to  render 
quick  shipment. 

Hardware  Merchants,  order  from  your  whole- 
sale! 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET  ONTARIO 


F")0  you  know  of 
any  hardware 
dealer,  anywhere  in 
Canada,  who  does 
not  subscribe  to 
Hardware  and  Metal? 

If  so,  you  will  be  doing  him 
a  good  turn  by  giving  us  his 
name  and  address,  so  that 
we  may  send  him  a  sample 
copy  and   order   blank. 


HARDWARE    AND   METAL 

Canada's    Only   Weekly   Hardware    Paper 
MONTREAL     TORONTO     WINNIPEG 


JUST    SHOW    OUR    CATALOGUE 

It  will  make  MONEY  for  you. 

IT  IS  NO  TROUBLE  TO  ERECT  OUR  GOODS. 

WE  DO  ALL  THE  DIFFICULT  WORK  FOR  YOU. 

Mantels;  Electric,  Coal,  Gas  Grates;  Portable  Baskets,  Gas  Logs, 
Fenders  and  Fire  Sets.     Tiles  and  Tile  Work  in  all  its  Branches. 

WRITE  TO-DAY  FOR  CATALOGUE  AND  PRICES 

THE   BARTON-NETTING  CO.,   LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 

OUR  MOTTO  "QUALITY" 
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Corporate  Mark 
Granted  1780. 


GENUINE 
ARTICLE 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  <&  SPORTING 
KNIVES,  RAZORS,  &c 

For  Saie  by  Loading  Wholesale  Houses 


NORCROSS 


CULTIVATOR -HOES 
AND   WEEDERS 


Are  a  good  line  to  boost  because  they  are 

among  the  most  modern  and  practical  tools 

for  garden  and   flowers. 


They  cost  but  little  more 
than  the  ordinary  hoe  but 
produce  better  results  with 
less   labor. 

The    "NORCROSS"    line   is    of    the    highest    quality 
and   finish    throughout,    and   it   is   very   profitable. 
WRITE    FOR    1915    BOOKLET    AND    NAME    OF 
YOUR  NEAREST  JOBBER   WHO    CAN    SUI'PLY 
YOU    WITH    NORCROSS    GOODS. 

C.  S.  NORCROSS  &  SONS,  MFR'S. 
BUSHNELL,  ILL..  U.  S.  A. 


Men  Around  the  Kaiser 

By  Frederic  W.  Wile 

Berlin  Correspondent  of  the  London  Daily  Mail. 

The  only  book  giving  complete  and 
accurate  information  about  all  of  the 
great  German  warriors,  statesmen, 
business  men,  scholars  and  all  those 
who  figure  most  prominently  in  the 
affairs  of  that  country  at  the  present 
moment.  By  a  man  who  has  viewed 
German  affairs  at  close  range.  Price 
$1.00,  Postpaid. 

Book   Department  : 

The  MacLean  Publishing  Co. 


LIMITED 


143-153  University  Ave. 
TORONTO 


Turpentine  Producers'  Agency 

IMPORTERS   OF  TURPENTINE 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261    MACDONELL    AVE. 


TORONTO,   ONTARIO 


m 


Every  Horse  Owner  Buys  at  Sight 


OPEN 


The  Kling  Hame  Fas- 
tener holds  the  hames 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  or 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write   for  circular. 

Look   for   "Kliug"   on   the 
lever. 


The  National  Safety  Snap  Co..  Inc..  Dept.33.  Wilmington.  0..  U.S.A. 

Sole   manufacturers   of   the   Klingsnap   and  Kling    Hame 

Fastener. 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian    Distributing    Agents. 


BOOKS   FOR    HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  be  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Rooks  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship  T. 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Write  for  a  catalogue 
of  Feed  Cookers,  made  in 
all  sizes,  James  Bros. 
Foundry  Co.,  Perth,  Ont. 
Western  Representative  A. 
K.  Hinds  &  Co.,  420 
Chamber  of  Commerce, 
Winnipeg,    Man. 


SPOONE.RS  No  HotBoxeS 

_■     MACHINERY  BEARING  METAL 


PPERI 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
Implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO.,  Ltd. 
Winnipeg.  Calgary  and  Branches 


Your  card  in  our  MANUFACTUR- 
ERS' AGENTS  AND  BROKERS' 
DIRECTORY  pages  will  keep  you  in 
touch  with  every  manufacturer  at 
home  and  abroad,  who  is  looking  for 
agents  to  represent  him  in  Canada. 

Many  of  the  best  British  and  for- 
eign agencies  in  Canada  have  been 
secured  through  the  cards  on  these 
pages. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


IkZ  LAMPBLACKS 

-g  .    d  Germ/trow  of  y(/d//ty 
\.       Mjf  gets  6/gr  bt/swess 

*■*£**»►}  W I LCKES,  MARTIN  WltCKES  CO. 

135    WILLIAM    ST    N£WY0PK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pine, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe   Plates. 


Or 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


®- 


Ht* 


Big    Profit   and    Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  It  has 
several  advantages  over 
the  ordinary  style. 
Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  It  can  be 
readily  con  verted  Into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  In- 
,  terest   to   write   for  fall 

particulars    now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 
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Reproduction  oft 
NEW    StYMOLH    SHOW   CARD 

<2-in.  by  15-in.,  it,  Handsome  Colors. 

Shear  and  Hand  stand  out  In  high   relief,  being  cul 
»ut.     A  show  card   will  be  sent  to  every  dealei 
•ending  his  business  card  with  request  to 
Henry  T.  Seymour  Shear  Co. 

Selliog  Aieats.  WIEBUSCB  &  BILGES,  LU.,  New  York 

A.    MacFARLANE    &    CO    Montreal 
Canadian  Agent* 


B0LTS.R1VETS.WIRE  &  WIRE  NAILS 


Our  equipment  ia  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
mean*.  The    most    thorough    experience    is 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  B0LT45CREW  VZXU. OWEN  SOUND. 
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NICKEL 

SHOT— High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSSL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,   New  York. 


NOVA  SCOTIA  STEEL 

<fe  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    c  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


TT\\\Ulll///. 


vV 


We   have   economical 
■«rh-»i.  COrreet   meth°ds   of  production, 

^absoTutPlv  "I* "v,  ^at   y0U    Set    bar   iron    t^t    is 

'  through0  anf  tTroug^11  ^^  **»  "^  *°  time  "*  the  same 

^u7  VyoCukJP°frP/wr   Cust01me"-a    8Ple°<*id    Profit     awaited 
you.    it  you  prefer  we  can  ship  direct  from  millf 

London  Rolling  Mills  Co.,  Limited,  London,  Canada 

w._i.  ..       w..  8*1*"  Agent? 
Manitoba.    Btaett   ft     Loucks.    Limited, 
Winnipeg;  British  Columbia.  kcPtersS 
&    Teetzel,    Vancourer. 


M 


.\\WY 


!\ 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to  120  mesh. 
Also    Tubular    and  Washer    Points,    Earth    Augers.    Drive  Caps.    Cast  Steel  Drive'  Shoes. 
Tubular  Well  Valves.  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass, Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &  SON,    Canadian   Agents,    MONTREAL 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  lookine  for  iust  such 
proposition  as  you  have  to  offer  RATES  t Payable  in  advance!  :-2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Box    Number    is    required.     Each  figure  counts  as  one  word. 


FOR  SALE 


FOR  SALE— A  SMALL  STOCK  OF  PAINT— 
will  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto. (4) 

FOR  SALE  — HARDWARE  STOCK  —  GOOD 
eastern  location.  Stock  about  $6,000.  Turn- 
over $17,000.  Shows  a  gross  profit  of  nearly 
$4,000.  Apply  Box  153,  Hardware  &  Metal. 
Toronto.  (3) 


WANTED 


WOULD  EXCHANGE  GOOD  CITY  PROP- 
erty  bringing  in  good  revenue  for  hardware 
stock  in  Western  Ontario.  Box  151,  Hard- 
ware &   Metal. 

SALESMEN  WANTED:  To  sell  the  high-grade  Anti- 
Klog  Hand,  Barrel  and  Power  Sprayers  and  I.M.C. 
Lift,  and  Force.  Single  and  Double-Acting  Pumps  fi  r 
Hand.  Wind  Mill  and  Power  use,  to  the  trade  on  a 
strictly  commission  basis.  This  line  is  well  known. 
Give  reference  and  territory  covered  in  first  letter,  which 
will  be  held  in  strict  confidence,  otherwise  no  attention 
will  be  paid   to   the   application. 

ILLINOIS    METALS    CO., 
No.    50    Center   St.. Piano.    Illinois. 

SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 

MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room   314,   Stair  Building,  Toronto. 

DOUBLE  YOUR  FLOOR  SPACE— BY  TrT 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
•extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (rfi 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register   Co.,  2S5   Yonge   Street.   Toronto. 

HARDWARE  WINDOW  DKE.SSINO — THIS 
is  the  first  book  ever  written  rl«vnt««i  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
iug  descriptions.  It  is  the  purpose  of  this 
book  to  Illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  Ideas  of 
the  most  expert  window  dressers  In  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  I'hls  volume,  therefore, 
represents  the  sum  lotal  of  Information  on 
this  subject  presented  as  concisely  as  Is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  In  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  Inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave. 
Toronto 

HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for.  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  Into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10,  postage  paid.  MacLean 
Pub.   Co.,  143  University   Ave.,   Toronto. 


Interested  ? 


In  Buying  a  Business 

in  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  ot  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buyt 

No  Other  Paper  Reaches 
All  These  Men 

RATES: 

(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
ii   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
Town 


Province 
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BUSINESS   LOGIC! 

ADVERTISING  is  intended  to  stimu- 
late trade;  to  establish  a  connection 
for  the  advertiser  and  make  his  name 

well  known;  to  standardize  his  product  and  educate 
the  public  to  an  appreciation  of  its  advantages. 

•J  If  advertising  is  useful  in  times  of  peace,  should  it 
not  be  just  as  helpful  in  times  of  war? 

^  Should  not  the  connection  established  during  a 
period  of  commercial  prosperity  be  maintained,  even 
strengthened,  until  prosperity  returns? 

<I  Should  not  the  process  of  familiarizing  and  educating  go  on? 

<J  If  not,  why  not? 

fl  Changes  are  taking  place  in  the  industrial  life  of  Canada.  New  busi- 
nesses are  coming  into  existence,  some  encouraged  by  the  unusual  con- 
ditions— others  undaunted  by  them.  New  markets  are  being  opened  up. 
The  industrial  map  of  Canada,  like  the  geographical  map  of  Europe, 
is  changing. 

fl  The  persistent  advertiser  will  keep  in  touch  with  his  old  friends  and 
meet  the  newcomers.  During  times  of  war  he  will  get  his  share  of  busi- 
ness and  when  the  war  is  over  his  p  restige  will  have  been  strengthened 
and  his  connection  enlarged.  He  will  have  lost  nothing  and  gained 
much. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified  Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Air   Hoists. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,   Ont. 
Aluminum. 

British    Aluminum   Co.,    Toronto. 
Aluminum     Ware. 

Hoods,    Ltd..    Birmingham,    Eng. 

Northern     Aluminum    Co.,     Toronto. 

Sheet    Metal    Product*    Co.,    Toronto. 
Aluminum,    Alloy,    Ingot,    Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion    Cartridge    Co.,    Montreal. 

Hercules     Powder     Co.,     Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New    York. 

Eley   Bros..   Transcona.    Man. 
Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida, 
N.Y. 

Peck,   Stow   &   Wilcox   Co.,   Southing- 
ton,   Conn. 
Anchors. 

Henderson    &    Richardson,    Montreal. 
Annunciator    System*. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks    &   Cooper.    Sheffield,    Eng. 
Ash   Sifters. 

Burrowes   Mfg.   Co.,   Toronto. 

J.   Samuels,   Toronto. 

Soren    Bros.,   Toronto. 
Auger   Bits. 

A.  C.    Leslie   Co.,   Montreal. 

Ford   Auger   Bit    Co.,    Hoi  joke.    Mass. 
Peck,   Stow   A   Wilcox  Co.,  Southing- 
ton,   Conn. 
Russell      Jennings      Mfg.      Co.,       St. 
Catharines. 
Auto  Accessories. 
E.  T.   Wright  Co.,   Ltd.,   Hamilton. 
Canadian   H.    W.   Johns-Manville   Co., 

Toronto. 
Novelty    Mfg.    Co..    Waterburj.    Conn. 
Auto   Lighting;    Systems. 
Can.   H.   W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 
Axles. 

B.  J.   Cogblln,    Montreal. 

Babbitt    Metal. 

Canada     Metal     Co.,     Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Alonzo   W.   Spooner,   Ltd..   Port  Hope. 
Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 
8heet   Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Baga   and   Sacks. 

Scythes    A    Co.,    Toronto. 
Baits,  Spoon. 
The     Andrew     B.     Hendry    Co..     New 
Haven,    Conn. 

Bale-Ties. 

Frost    Wire    Fence   Co.,    Ltd..    Hamil- 
ton, Ont. 
Laidlaw    Bale-Tie   Co.,   Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 

Bar  Iron. 

Canadian  Tube  &  Iron  Co.,   Montreal. 

Henderson    A    Richardson,    Montreal. 

Steel    Co.    of    Canada,    Hamilton. 

London    Rolling    Mills    Co.,    London. 
Bar    Iron    and    Steel. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 
Barn   Door   Hangers. 

MacKenxie   Bros.,    Winnipeg.    Man. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

Barn  Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Bath    Room   Fittings. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
Landers,  Frary  &  Clark,   New  Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conu. 
Batteries   and    Accessaries. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
MacKenzie   Bros.,    Winnipeg,    Man. 
Northern    Electric   Co.,    Montreal. 

Bells.  „        „     ,  v 

Taylor-Forbes    Co.,     Guelph. 

Bells,    Electric. 

Northern    Electric   Co.,    Monttsal. 

Belting. 

The   Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co. 

Toronto. 
MacKenzie   Bros..   Winnipeg,    Man. 

Bent  Goods. 

Merritt   A  Co.,  Chatham,   Ont. 
Bicycles. 

Bown    Mfg.    Co.,    Birmingham,    Eng. 
Iver  Johnson  '«   Arms   &   Cycle   Works, 
Fltchburg,   Mass. 


Bird    Cages. 

c.    X.    w  tight    Co.,    Ltd.,    Hamilton. 
Andrew   B.   Hendryx  Co.,   New  Haven. 

Biscuit  Boxes. 

Sorea    Bros.,    Toronto. 

Bits. 

Ford    Auger    Bit   Co.,    Holyoke,    Mass. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn. 

Progressive  Mfg.  Co.,  Torrington, 
Conn. 

Kussell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Binder  Twine. 

Consumers    Cordage    Co.,     Montreal. 

Blocks,    Lifting. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,   Toronto,    Ont. 
Bolts  and  Nat*. 
London  Bolt  &  Hinge  Works,  London. 
The     Steel     oo.     of     Canada,      Ltd., 
Hamilton. 

Boilers  and    Radiators. 

Gurney    Foundry    Co.,    Toronto. 
Taylor-Forbes  Co.,   Guelph. 

Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
Canadian  Tube  &  Iron  Co.,   Montreal. 
London  Bolt  &  Hinge  Works,  London. 
The     Steel     Co.     of     Canada,      Ltd., 

Hamilton. 

Bows.  Buggy,  Auto  and  Express 

Merritt  A  Co.,  Chatham,   Ont, 
Box    Strapping. 

J.    E.    Beauchamp   A  Co.,    Montreal. 
The    Stanley    Works,    New    Britain. 

Box   Hinges   and   Lacks. 

The   Stanley    Works,    New    Britain. 
Braces, 

Goodell-Pratt    Co.,     Greenfield.     Mass. 

Miller's    Falls    Co..    New    York. 

Peck,  Stow  A  Wilcox  Co.,  Southing- 
ton,    Conn. 

Stanley  Rule  A  Level  Co.,  New 
Britain. 

Brackets.    Shelf. 

Atlas   Mfg.   Co..    New   Haven,   Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Canada    Steel    Goods    Co..    Hamilton. 
Taylor-Forbes    Co.,     Hamilton. 

Brakes,   Metal    Working. 

Brown.   Boegs  Co..   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 
Brass   Goods. 

Jas.  Cartland  A  Son.  Ltd.,  Birming- 
ham.   Eng. 

Evered    A    Co.,    Smethwlek,    Bng. 

Henderson     A     Richardson.     Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  A  Metal  Co.,  Hamilton 

Braziers. 

Clayton  A  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,   Frary  A  Clark,  New  Britain. 

Brooms. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Brushes. 

Meaklns   A   8ons.   Hamilton. 

Stevens-Hepner    Co..    Port    Elgin. 

O.    F.    Stevens   A    Co..    Winnipeg. 

Winnipeg   Paint   A   Glass   Co..   Winni- 
pee. 
Builders'   Tools   and    Supplies. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

favPTbill.    Leannont   *   Co..    Montreal. 

Howland.  H.  S..  Sons  &  Co..  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Lufkin    Rule    Co..        Windsor.    Ont. 

Miller.    Morse    Hdwe.    Co..    Winnipeg. 

North    Bros.    Mfg.    Co.,    Phlla.,    Pa. 

Stanley  Rule  &  Level  Co.,   N.   Brita.n. 

Builders'    Hardware. 

Canadian  Yale  A  Towne.  St.  Cath- 
arines. 

P.    &    F.    Corbln.    New    Britain.    Conn. 

Evered    &    Co..    Birmingham,    Ene. 

Howland    TT.  S..  Sons  A  Co..  Toronto. 

Lawson     Mfg.     Co..    Chicago. 

Mav    A    Padmore.    Birmingham.    Eng. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

Peek.  Stow  A  Wilcox  Co.,  Cleveland. 
Ohio. 

Richards    Wilcox    Can.    Co..    London. 

The  Stanley  Works.  New  Britali. 
Conn. 

Taylor    Forbes    Co.,    Guelph.    Ont. 

Burlap. 

Dominion    Oilcloth   Co.,    Montreal. 
G.   F.   Stephens   &   Co.,   Winnipeg. 
Burrs. 
The     Stanley     Works,     New     Britain. 

Conn. 
Parmenter  A  Bulloch  Co..  Gananoque. 
The   Steel   Co.   of   Canada,    Hamilton. 


Butts. 

J.    E.    Beauchamp   A   Co.,    Montreal. 

The     Stanley     Works,     New     Britain. 

Taylor    Forbes    Co.,    Guelph,    Ont. 
Butts   and    Hinges. 

J.    E.    Beauchamp   &   Co.,    Montreal. 

The     Stanley     Works,     New     Britain. 

Taylor-Forbes  Co.,   Guelph,   Ont. 
Butts,    Spring. 

Chicago    Spring    Butt    Co.,    Chicago. 
Cake   Tins. 

Soren    Bros.,    Toronto. 
Calipers. 

Peck,  Stow  A  Wilcox  Co.,  Southing- 
ton,    Conn. 

L.   8.    Starrett  Co.,    Athol.    Mass. 
Calks. 

Neversllp    Mfg.    Co.,    New    Brunswlcft, 
N.J. 
Camp   Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.   Co.,    Montreal. 

Macdonald   Mfg.   Co.,   Ltd.,   Toronto. 

MacKenzie   Bros.,    Winnipeg,    Man. 

McClary's,    London,    Out. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada. Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

Carriers,    Cash   and   Parcel. 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,   Ltd  ,   Toronto,  Ont. 
Canada   Plates. 

A.  C.   Leslie  A  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  H.  8.  Thompson  A  Co..  Mont- 
real. 

Sheet    Metal   Products   Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper     Co.,    Grand 

Rapids,    Mich. 
MacKenzie   Bros.,   Winnipeg,   Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 
Eley    Bros.,    N.    Transcona,    Man. 
Remington  Anns  Union  Metallic  Cait 
ridge   Co.,    Windsor,    Ont. 
Carriers. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,   Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 
Greening,   B.,   Wire  Co.,   Hamilton. 
McKlnnon   Chain  Co.,   St.   Catharines. 
Oneida   Community,    Limited,    Niagara 
Falls,  Ont. 

Ceilings,  Metal. 

Metallic  Roofing  Co.,   Toronto. 
Cement. 
The    Canadian    H.    W.    Johns-Manvil!e 

Co.,    Ltd.,    Toronto. 
Alfred    Rogers.    Ltd.,    Toronto. 

Cement    Working    Tools. 

The  Adamite  Wheel  &  Mfg.  Co.. 
Hamilton. 


Toronto. 


Clark.  New  Britain. 
Winnipeg,    Man. 


T.    Slack    &    Co.. 
Chafing    Dishes. 

Landers,    Frary  & 

MacKenzie    Bros., 
Chain    Blocks. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto.   Ont, 
Chain    Clutches. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,    Ont, 
Chain   Drills. 

Smith  A  Hemenway  Co.,  New  York. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon   Chain   Co..    St.   Catharines. 

Oneida   Community,    Oneida,    N.Y. 
Chain.     Trace.     Logging,     Halter, 
Dog   Leads,    Agricultural. 

B.  Greening  Wire  Co..  Hamilton.  Ont. 

McKinnon  Chain   Co.,   St.   Catharines. 
Chains. 

B.   J.   Coghlin,   Montreal. 

Canada    Chain    Co.,    Sarnia. 
Chain,  Treble-Refined   Iron. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Chain    Slings. 

The    Herbert    Morris    Crane    &    Hoist 
Co..    Ltd.,   Toronto,    Ont. 
Chisels. 

Buck   Bros..    Mllbury.   Mass. 

Ooodell -Pratt    Co..    Greenfield.    Mass, 

Peck,    Stow   A   Wilcox  Co.,   Southing- 
ton.   Conn. 

Smith  &   Hemenway  Co.,   New  York. 

Stanley  Rule  A  Level  Co.,  N.  Britain. 
Churns. 

Connor,   .1.   H..   A  Sons,  Ottawa,   Out. 

Cmnmer-Dowswell.    Ltd.,    Hamilton. 

Maxwell,   David,   A   Sons,   St.    Mary's. 

Clippers.  All  Kinds. 

American    Shearer    Mfg.    Co.,    Nashua, 

N.   H. 
Chicago   Flexible   Shaft  Co.,   Chicago. 


Clocks. 

The    Western  Clock  Co.,    La  Salle.    111. 
Clothes    i'ins. 

Wm.    Cane    A    Sons    Co.,    Newmarket, 
Out. 

Meakins    &    Sons,    Hamilton. 
Clothes    Driers.. 
(jiimmcr-Dow»well,    Ltd..    Hamilton. 

Taylor-Forbes   Co.,   Ltd.,    Guelph,  Ont. 
Clothes   Line. 

Hamilton   Cotton  Co.,   Hamilton,   Onu 

MacKenzie    Bros.,    Winnipeg,    Man, 

Clothes    Wringers. 

Cummer-Dowswel   Ltd.,   Hamilton,  Ont. 
J.    H.    Connor  A   Sonl   Ottawa. 
Maxwell,    David,   &   Sons,    si.    Mary's. 
American     Wringer     Co.,     New     Xork 

City. 
Taylor-Forbes   Co.,   Ltd.,    Guelph,  Out. 

Coffee   Percolators. 

Landers,   Frary   &  ulurk,    New   Britain. 
MacKenzie   Bros.,    Winnipeg,    Man. 
National    Electric    Mtg.    i>u..     Xuionto. 
Northern    Electric    Co.,    Montreal. 
Colors,   Dry. 
Allan   Munio   Color  Co.,    Montreal. 

A.  Ramsay   &   Son  Co.,   Montreal. 
Canada    Paint   Co.,    Montreal. 

G.   F.    Stephens   &   Co..    Winnipeg. 
Cold    Rolled    Strip    Steel. 

The     Stanley      Works,     New     Britain, 
Conn. 
Conductor  Pipe. 

Sheet    Metal    fioducts   Co.,    Toronto. 

K.    T.    Wright   Co.,    Ltd.,    Hamilton. 

Wheeler  &    Bain,   Toronto. 
Cord,    Wire    Plcturo. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage. 

Hamilton    Cotton    Co.,    Hamilton. 

Consumers   Cordage    Co.,    Ltd. 

Scythes    &    Co.,    Toronto. 
Cornices,    Metal. 

Metallic   Rooting  Co.,   Toronto. 
Corrugated    Fasteners. 

The   Stanley    Works,   New    Britain. 
Cotton  Duck. 

Scythes   &   Co.,   Toronto. 
Cotton  Wipers. 

Scythes    A   Co.,    Toronto. 
Cow   Ties. 

Greening,    B.,    Wire    Co.,    Hamilton. 

McKinnon  Chain  Co.,  St  Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls. 
Crowbars. 
Cranes,   Klectric. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,   Ont. 
Cranes,    Hand    Power. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,   Ont, 
Cranes,   Overhead   Traveling. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,   Ont. 
Cranes,   Wall. 

The    Herbert    Morris    Crane    A    Hoijt 
Co..    Ltd.,    Toronto,    Ont. 

B.  J.  Coghlin,    Montreal. 

Cultivators,   Hand. 

C.  8.   Norcross  A  Sons,   Bushnell,   HI. 
Cuspidors. 

Thos.    Davidson   Mfg.   Co..    Montreal. 
MacKenzie   Bros.,    Winnipeg,    Man. 
McClary's,    London,    Ont. 
The     Sheet     Metal     Products     Co.     oi 

Canada,     Ltd.,     Montreal,     Toronto 

Winnipeg. 
E.   T.    Wright  Co.,    Ltd.,   Hamilton. 

Cutlery,    Racors,    Scissors,    ate. 

Caverhill,   Leannont   A   Co.,    Montreal. 
Crooks,    Jonathan,    A    Son, 
Henderson    A    Richardson,    Montreal. 
Howland,  H.  S.,  Sons  A  Co.,  Toronto. 
Hutton,   Jas.,   &   Co.,    Montreal. 
Thos.    Mortimer.   Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McGlashan,   Clarke  Co.,   Ltd.,   Niagaia 

Falls. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Alfred    Williams,    Sheffield,    Eng. 

Cutter   and    Sleigh    Stock 

Merritt   A   Co.,   Chatham,    Ont, 
Derricks. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  A  Whitney  Co.,  Dundas,  Oct, 
Door    Bolts. 
Peck,   Stow  A   Wilcox  Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes  Co.,   Guelph,   Ont. 
Door   Checks. 
Canadian    Yale    A    Towne,    St.    Cath- 
arines. 
P.   A   F.   Corbln.   New   Britain,   Conn. 
Wm.    Newman    A    Sons,    Btrminghara 

England. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Doors,  Screen. 
MacKenzie   Bros.,    Winnipeg,    Man, 
.Sanderson,   Harold   Co.,    Paris. 
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CROWBARS 

'No.  102-A— CHISEL  POINT 


We  offer  you  bars  made*  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


R 


UBBER 
OOFINGS 


Write  for  prices  on  our 

"BLACK  CAT" 

"GOOD  LUCK" 

"McCOMB'S  SPECIAL" 


J.  H.  McCOMB  LIMITED 

MONTREAL 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  war  tight  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That't  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can  be  guided  in  any  direction.    That's  adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That'i 
convenience.  And  they  seU  to  Wood  Workers.  Carpenters,  Cabinet  Makers 
and  ethers.    That's  why  you  should  sell  them.    Order  through  your  jobber  to-day. 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


N«TAT,L  Gipe-Hazard  Carriers  — 
IM  them  ten  days — put  them  to 
every  test— and  if  tbey  do  not 
five  Quicker,  better  and  more  sntis- 
tactury  store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Pair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


GALVANIZED  FENCE  HOOK  »r~?£%2?a  "00"en  P'c*ets  °' 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


The 

Condensed  Ad. 

page 
will  interest  you 


. 


Crescent    Universal    Plier 

The  one  plier  that  will  take  all  kind's  of  shapes. 

Will  take  parallel,  round,  half  round,  triangular 
and   other  odd   shapes   with  equal  ease. 

Send  for  a  FREE  sample  and  show  it  to  some  of 
your  customers  who  appreciate  a  high-grade  tool. 

THE  CRESCENT  TOOL 
COMPANY 

Jamestown 
New  York 


,  - — ^ 

FREEH' 
SAMPLE 
COUPON 


THE  CRESCENT  TOOL  COMPANY 
JAMESTOWN.  N.  Y. 

■%/?'  Gentlemen — We    are    retailers 

and   request   a   FREE   sample 
CRESCENT  Universal  Plier: 

Name    

Address 

Name  of  Jobber    


IWRITE  FOR  FREE  SAMPLE 

of  the   most  elective 

WEATHERSTRIP 


i\  m  a  d  e   ', 


Our  Weather" 
Strip   thoroughly  ex- 
cludes wind,  cold,  rain,  dust 
and  snow,  and  the  fact  that  the 
felt  is  glued  to  the  bottom  of   the 
moulding,   makes  it  the  only  dust- 
proof  weather  strip  on  the  market. 
If  your  jobber  cannot  supply  you, ] 
write  us  direct. 

W.  J.  Dennis  &  Company 

2222  West  Lake  .St.,  CHICAGO. 


NAIL 
Passes 

through 
both 

Moulding 
and  Felt 


THE  DENNIS 

=,"CLINCHEir 

FELT  WEATHER  STRIP 
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Door    Hanger: 

Canada    Steel    Goods    Co.,    Hamilton. 

Myers.    P.    E.,   ft    Bro..    Ashland,    O. 

The  Stanley   Works,  New  Britain. 

Richard    Wilcox    Canadian    Co.,    Lon 
don,    Ont, 

Taylor   Forbes  Co.,    Guelph,    Ont. 
Doubletree*. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Drills. 

Pratt   ft    Whitney   Co.,    Dnndas.    Oct. 
Drawer    Prill*. 

P.    ft   P.    Corbin.    New   Britain.   Conn 

Peck,  Stow  ft  Wilcox  Co.,  Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain 
Conn. 

Taylor    Forbes    Co..    fjnelph.    Ort. 
Drills.  Brick  and   Stone. 

Whitman     ft     Bames     Mfg.     Co.,     St. 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerrille. 
Dry   Batteries. 

The   Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Northern    Electric   Co.,    Montreal. 
Door   Mats. 

Kuhne-Anderton    Co.,    Port    Hope.    Ont 
Dustless    Dusters. 

Channell    Chemical    Co..    Toronto. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Dnstless   Hops. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Channell    Chemical    Co..    Toronto. 
Eavetroughs. 

Thos.    Davidson    Mfg.    Co.,    Mortreal. 

The    Sheet    Metal    Products    Co..    To- 
ronto. 

Ic  £  ^^"t  Co..   •Ltd.,    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Wheeler   &    Bain.    Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 

Sheet    Metal    Products   Co.,    Ltd.     To- 
ronto. 

Electrical     Heating    Specialties. 

Landers.    Frary  &  Clark.    New    Britain. 
MacKenzie    Bros.,    Winnipeg,    Man. 
National    Electric    Mfg.    Co..    Toronto. 
Renfrew    Electric    Co..    Renfrew. 
Flexible    Conduit   Co.,    Ouelpb,    Ont. 
Emery   or   Corundum    Wheels. 
The   Carborundum  Co.,   Niagara   Falls, 

The    Canadian    H    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 
Electric    Fixtures. 

The    Bartoc-Netttng  Co.,    Ltd.,    Wind- 

Jaa.   Morrison  Brass  Mfg.  Co.,  Toronto 

Tallman  Brass  &  Metal  Co.,  HamX^ 
l£lectrie  Irons. 

Chicago    Flexible    Shaft   Co.,    Chicago. 

Flexible    Conduit  Co..    Guelph.    OntT 

MacKenzie    Bros..    Winnipeg,    Man. 

Renfrew    Electric    Mfg.    Co..    Renfrew. 

Ijandera    Frary  ft  Clark,  New  Britain^ 

National    Electric    Mfg.    Co.,    Toronto: 
Electrical   Tools. 

8mith  ft  Hemenway  Co.,  New  Tort 
Electricians'    Supplies. 

Northern    Electric  Co..    Montreal. 
Emery   Cloth. 

J<^0aJ"*    &    Sons,    Ltd..    London. 

G.    F.    Stephens   ft    Co.,    Winnipeg. 
Emery    Wheels. 

^amiRon?*    Wh6el    *    **■    °°- 
JEng0a,,ey    &    Sons'    Ltd"    London. 

Enamels. 

£anad*„Paint  Co-  Montreal. 

Marttn-Senour   Co.,    Montreal. 

rratt   ft    Lambert,    Bridgeburg,    Ont, 

A.    Ramsay    &    Son    Co..    Montreal. 

Sherwin-Williams   Co.,    Montreal 

u.    *.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 

Hoods,    Ltd.,    Birmingham.    Ene 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MacKenzie   Bros..    Winnipeg,    ManT^ 

McClary's,   London,   Ont 

Sheet    Metal    Products    Co.,    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  ft   Bulloch   Co..   Gana- 
noque,   Ont 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Eveners,   8,   4  and  8   Horse. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Fasteners.   Storm,   Sash  ft   Screen. 

MacKenzie    Bros.,    Winnipeg     Man. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor  Forbes  Co.,   Guelph,   Ont 
Fencing,    Woven    Wire. 

The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 

Banwell-Hoxie   Wire   Fence  Co..   Ham- 
ilton. 

Filters. 

A.    Ramsay   ft   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 
A.    Ramsay   ft    Son   Co..    Montreal. 


Files    and    Rasps. 

Barnett   Co.,    G.    ft    H.,    Philadelphia. 
Delta    File    Works,    Philadelphia,    Pa. 
Disston,  Henry,  ft  Sons,  Philadelphia. 
Nicholson    File    Co.,    Port   Hope. 
Simonds     Canada      Saw      Co..      Ltd., 
Montreal. 
Firearms    and    Ammunition. 
Harrington    ft    Richardson    Anns    Co., 

Worcester,   Mass. 
Iver-Johnson's    Arms   ft    Cycle    Works, 

Fitchburg,    Mass. 
Remington    Arms    C.M.C.    Co.,    Wind- 
sor,   Ont. 
Fire   Brick. 
Elk   Fire   Brick   Co.    of  Canada,    Ltd., 
Hamilton. 
Fire  Clay. 
Elk   Fire   Brick   Oo.    of  Canada,    Ltd., 
Hamilton. 
Fire    Pots. 
Clayton  ft  Lambert  Mfg.  Co.,  Detroit 
Northern    Electric    Co.,    Montreal. 
Fire   Door   Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co.,     London, 
Taylor   Forbes   Co..    Onelph,    Ont 
Fire   Place    Furnishings. 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Peck,   Stow  ft   Wilcox  Co.,   Southing- 
ton,    Conn. 
Fishing:    Tackle. 
Abbey   &    Imbrie,  New  York. 
Andrew  B.   Hendryx  Co.,  New  Haven. 
Flags. 

Scythes  &  Co.,   Toronto. 
Flashlights,    Electric. 
MacKenzie    Bros,,    Winnipeg,    Man. 
Northern    Electric    Co..    Montreal. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Flint    Paper. 
Jno.     Oakey    ft    Sons,     Ltd.,     London, 
Eng. 
Floor     Wax. 

Cooke  ft   Boulton,  Toronto. 
Food    Choppers. 
Landers,    Frary  ft  Clark.  New  Britain. 
r).    Maxwell    ft    Sons.    St    Mary's. 
Peck,    Stow   &    Wilcox  Co.,    Southing- 
ton,    Conn. 
Folding    Tubular    Steel    Triporis. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Forgings. 
The  Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Frictiou    Hoists. 
The    Herbert    Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont 
Galvanizing. 
Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.   Co.,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
E.    T.    Wright    Co..    Ltd..    Hamilton. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Galvanized   Iron. 

Henderson    *    Richardson,    Montreal. 
John    Lysaght.    Ltd.,    Bristol,    Newport 
and  Montreal. 

B.  ft   S.    H.  Thompson  ft   Co.,    Mont- 
real. 

Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont 
Galvanized    Ware. 

H.  S.  Howland,  Sons  ft  Co..  Toronto. 

E.    T.    Wright    Co..    Ltd..    Hamilton. 

MacKenzie    Bros..    Winnipeg,    Man. 

McClary's,    London,    Ont 

Sheet    Metal    Products    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

Galvanized    Wire. 

Dominion    Iron    and    Steel    Co.,    Ltd.. 
8ydney. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

McClary   Mfg.   Co..   London. 

Sheet    Metal    Products   Co.,    Toronto. 

Soren    Bros. .    Toronto. 

E.    T.    Wright    Co..    Hamilton. 
Garden    Cultivators. 

C.  S.   Norcross  &  Sons,   Bushnell,    111. 
Garden     Tools. 

The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 
Gas   Fixtures. 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor.   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas    Engine    Silencers. 

Maxim    Silencer   Co.,    Hartford,    Conn. 
Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline   Tanks.    Underground. 
Wayne  Oil  Tank  &  Pump  Co..  Wood- 
stock,  Ont. 
Gates. 
Frost   Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ont. 
Gauges. 
Peck,    Stow   &    Wilcox  Co.,    Southing- 
ton,    Conn. 
L.    S.    Starrett  Co.,    Athol.    Mass. 


Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
ilton. 

Excelsior    Plate    Glass    Co.,    Toronto. 

A.    Ramsay   ft   Son,    Montreal. 

G.    F.    Stephens    ft   Co..    Winnipeg. 
Glass  Cutters. 

Smith  ft    Hemenway  Co.,  New  York. 
Glass,    Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Excelsior    Plate    Glass   Co.,    Toronto. 

G.    F.    Stephens    &    Co.,    Winnipeg. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 
Glass,    Sheet    and    Figured. 

A.    Ramsay   ft   Son,    Montreal. 
Glass    Paper. 

A.    Ramsay   ft   Son.   Montreal. 

Jno.     Oakey    ft    Sons,    Ltd.,     London, 
Eng. 
Glass,    Wired. 

G.    F.    Stephens   ft    Co.,    Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Excelsior   Plate  Glass   Co.,   Toronto. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 

Pelton,    Godfrey   S. 

Arthur    Rndd    ft    Co.,    St.    Helen's. 

Sharratt    &    Newth.     London,     Eng. 

G.    F.    Stephens    &    Co.,    Winnipeg. 
Glue. 

Henderson     ft     Richardson,     Montreal. 

O.     F.     Stephens    ft    Co.,    Winnipeg. 
Gouges. 

Buck    Bros..    Mllhiiry.    Mass. 

Peck,    stow   &    Wilcox   Co.,    Southir.g- 
ton.    Conn. 
Gravitv    F.leetric    Hoists. 

The    Herhert     Mnrris    Crane    &    Hoist 
Co..    Ltd.,    Toronto.    Ont. 
Gravity    Lowering    Blocks. 

The    Herhert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 

Cleveland     Stone    Co..    Cleveland. 

Richards-Wilcox     Mfg.      Co..     London. 
Ont 
Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass, 

Remington  Arms-C.M.C.  Co.,  Wind- 
sor. 

Ross    Rifle    Co.,    Quebec 
Hammers. 

Peck.  Stow  &  Wilcox  Co.,  Cleveland, 
Ohio. 

Whitman     ft     Barnes     Mfg.     Co.,     St 
Catharines. 
Handles. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Still.   J.    H.,    Mfg.  Co.,    St   Thomas. 
Hand   Hoists. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Hangers,   Storm   Hash  and   Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor    Forbes   Co.,    Guelph,    Ont. 

Watrous  Acme  Mfg.  Co.,  Des  Moines, 
Iowa. 

Hardware,    Metal    Window. 

Canadian  Tale  ft  Towne,  St  Cath- 
arines. 

P.   &   K.   Corbin.    New   Britain,   Conn. 

The  Stanley  Works,  New  Britain. 
Harvest    Tools. 

H.  S.  Howland,  Sons  ft  Co.,  Toronto. 
Hay    Unloading    Tools. 

MacKenzie    Bros,.    Winnipeg,    Man. 

F.    E.    Myers   ft    Bro.,   Ashland.   Ohio. 

Hay  Wire. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont 

Hinges. 

J.    E.    Beauchamp  &  Co,    Montreal. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hinges.    Spring. 
Chicago    Spring    Butt    Co..    Chicago. 
Taylor-Forbes    Co.,    Ltd.,    Guelph,  Ont. 
Hockey    Sticks. 

Still,    J.    H..    Mfg.    Co..   St.    Thomas. 
Hoists,    Chain,   Electric   and 
Pneumatic. 
The    Herbert    Morris    Crane    ft    Hoi.it 
Co.,    Ltd.,    Toronto,    Ont 
Hoisting    and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Hooks, 
P.   &    F.    Corbin,    New   Britain,   Conn. 
Henderson     &     ftirhardaon.     Montreal. 
The    Herbert    Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont 


Peck,   Stow  ft   Wilcox  Co.,  Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain, 

Conn. 
The  Steel  Co.  of  Canada.   Ltd.,  Ham- 
Hooks,   Hat  and   Coat. 
Peck,   Stow  ft   Wilcox   Co..   Cleveland, 

Ohio. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co.,    Guelph.    Ont. 
Hooks,   Moulding. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn.  . 

Hoops,    Steel    and    Wire. 

Laidlaw    Bale-Tie   Co..    Hamilton,  Ont 
Horseshoes    and    Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,    Garden    and    Lawn, 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Gotta     Percha    ft     Rubber    Mfg.    Co., 
Toronto. 
Ice    Cream    Freezers. 
Wm.    Cane    ft    Sons    Co.,    Newmarket, 
McClary's,    London.    Ont 
North    Bros.    Mfg.    Co..    Philadelphia. 
The     Sheet     Metal     Products    Co.     of 
Canada.    Ltd..    Toronto, 
Ice    Cutting    Tools. 

North    Bros.    Mfg.    Co..    Philadelphia. 
Iron    and    Steel    Bars. 
B.  J.   Coghlin.   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Henderson    ft    Richardson,    Montreal. 
The     Steel     Co.      of     Canada,      Ltd., 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  ft  Iron  Co.,   Montreal. 
The      Steel      Co.     of     Canada.      Ltd., 
Hamilton. 
Iron    Pumps, 
R.    McDongall   Co.,    Gait. 
F.    E.    Myers   &   Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay    &    Son    Co.,    Montreal. 
Kitchen    Cabinets. 

K.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 
Jno,     Oakey    ft    Sons,    Ltd.,    London, 
Eng. 

Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundas,    Ont 
Ladders,    Step. 

Otterville    Mlg.    Co.,    Ottervllle,    Ont 

<i.     F.     Stephens    &    Co.,     Winnipeg. 

Stratford    Mtg.    Co.,    Stratford,    Ont 
Ladders,    Shell. 

F.  E.    .Myers   &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont 

Lampblack. 
The    L.    Martin    Co.,    New    York. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 

Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto, 
Lumps,   Incandescent. 

Northern    Electric    Co.,     Montreal. 
Lanterns. 
Can.  H.   W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
Thos,    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont 
Ontario    Lantern   ft   Lamp   Co.,    Ham- 
ilton,   Ont 
The     Sheet     Metal     Product*     Oo.     9f 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co.,    Hamilton,    Ont 
MacKenzie    Bros,,    Winnipeg,    Man. 

Latch  o». 

Peck,   Stow  ft   Wilcox  Co.,  Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain, 
Taylor   Forbes   Co.,    Guelph,    Ont 
Lawn    Fencing. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 

B.  Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 
D.    Maxwell    ft    Sons,    St.    Mary's. 
S.    P.    Townsend   ft  Co.,    Orange,   N.J. 
Taylor   Forbes    Co.,    Guelph,   Ont 
Whitman     &     Bames     Mfg.     Co.,     St 
Catharines. 

Lawn    Settees. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont 

Stratford  Mfg.  Co.,  Stratford. 
Lawn    Swings. 

J.    E.    Beauchamp   ft   Co.,    Montreal. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont 

Linseed    Oils. 

A.    Ramsay   ft   Son   Co.,    Montreal, 
Lead    Pipe. 

Canada    Metal    Co.,     Toronto. 

Hoyt    Metal  Co.,   Toronto. 
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Value  of  the  Dealer's 
Co-operation 


The  MacLean  Publishing  Co., 
143  University  Avenue, 
Toronto,  Ont. 

Gentlemen : — 

We  are  in  receipt  of  your  circular: — "ARE  YOUR 
GOODS  HANDLED  OR  SOLD,"  also  the  article  headed 
"IGNORING  THE  RETAIL  MERCHANT." 

Beg  to  advise  that  the  experience  of  the  Parsons  & 
Parsons  Canadian  Co.  has  been  exactly  as  stated  in  your 
statement.  We  thoroughly  agree  with  the  position  taken  by 
the  National  Drug  &  Chemical  Co.  that  it  is  necessary  to 
interest  the  Retail  Merchant  with  your  article,  providing  it 
is  worthy  of  consideration  by  the  public  in  general  through- 
out Canada.  In  fact,  we  consider  that  our  advertising  to  the 
trade  has  been  of  far  greater  value  to  us  than  any  consumer 
advertising  we  have  ever  done.  Believing  that  when  you 
offer  and  give  the  Trade  a  satisfactory  article  and  stand  back 
of  it  in  every  way,  you  are  bound  to  obtain  results. 

Wishing  your  publication  greater  success  for  1915,  we 
are, 

The  Parsons  &  Parsons  Canadian  Co., 

H.  F.  Baldwin,  Gen.  Mgr. 

Hamilton,  Ontario,  Dec.  17th,  1914. 
HFB  I  AM. 
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Levels. 
Lufkin    Bule   Co.,   Saginaw,    Mich. 
Goodell-Pratt  Co.,    Greenfield,    Maw. 
J.  Babone  ft  Son*.   Birmingham,   Dug. 
L.    8.    Starrett    Co.,    Athol,    Mass. 
Stanley      Bule     &     Level     Co.,     New 
Britain,  Conn. 

Linseed    Oils. 

Canada  Linseed  Oil  Mills,  Toronto, 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Canadian  Tale  ft  Towne.  8t  Cath- 
arines. 

P.  *  F.   Corbin,  New  Britain,'  Conn. 

Ma?    ft    Padmore,    Birmingham,    Eng. 

Peck.  Stow  ft  Wilcox  Co.,  Cleveland. 
Ohio, 

Taylor   Forbes  Co.,   Ouelph,   Ont 

Lumbering    Tools. 
Argall    Bros.,    Three    Rivers,    Que, 
Pink,  Thos.,  ft  Co.,  Pembroke,  Ont. 

Mail  Boxes. 
J.    E.    Beauchamp    &    Co..    Montreal. 

Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton   Gas   Mantle  Co.,   Hamilton. 

Mantels   and   Orates. 

The  Barton -.Net  ting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Mattings,   Flexible    Steel,    Wire. 

Kuhne-Anderton   Co.,    Port   Hope,    Ont. 

Mechanics'    Tools. 

Stanley  Rule  ft  Level  Co.,  New 
Britain.   Conn. 

Goodell-Pratt    Co..    Greenfield,    Mass. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn. 

L.   S.   Starrett  Co.,   Athol,   Mass. 

Metals. 

Canada    Metal   Co.,    Toronto. 

Caverhill,    Learmont   ft   Co.,   Montreal. 

Henderson    &    Richardson,    Montreal. 

Hoyt   Metal    Co.,    Toronto. 

Leslie,    A.    C,    &   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova  Scotia  Steel  ft  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,   Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  ot 
Canada,    Ltd.,    Toronto. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tallman  Brass  &  Metal  Co.,  Ham- 
ilton. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal     Shingles,    Siding,    Etc. 

Metallic    Roofing    Co.,    Toronto. 

Metal   Polish. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,   Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,    Jahn,    &    Sons,    London,    Eng. 

Mitre   Boxes. 

Smith    ft    Hemenway    Co.,    New    York. 

Mop   Wringers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
White   Mop   Wringer   Co.,    Fultonville. 

Motor    Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith   &   Hemenway  Co.,    New    York. 

Nails,    Wire. 

Dominion  Iron  ft  Steel  Co.,  Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont, 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Neckyokes. 
MacKenzie    Bros.,    Winnipeg.    Man. 

Nickel-Plated     Ware. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada.    Ltd.,   Toronto. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Carborundum  Co..  Niagara  Falls,  N.Y. 
Oil   Stoves. 
Sheet    Metal    Products    Co.,    Toronto. 
MeClary    Mfg.    Co..    London. 
Queen    City    Oil    Co.,    Toronto. 


Oil    Tanks    and    Pumps. 
Sheet    Metal    Products   Co.,    Toronto. 
Wayne  Oil  Tank  ft  Pomp  Co.,  Wood- 
stock, Ont. 
Ornamental   Iron   and   Wire. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Pails. 

Wm.    Cane    ft    Sons   Co..    Newmarket. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sheet   Metal   Products    Co.,    Ltd.,    To- 
ronto. 
Paints,  Otis,  Tarnishes. 

Berry    Bros.,    Ltd..    Walkerrille,    Ont. 

Brandram-Henderion,    Montreal. 

Canada   Paint   Co.,    Montreal. 

Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 

R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal, 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin    ft    Co.,    Toronto. 

Pratt    ft    Lambert,    Inc.,    Bridgeburg. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

Sherwin-Williams    Co..    Montreal. 

G.   F.   Stephens  ft   Co.,   Winnipeg. 
Paint   and   Tarnish   Remover. 

Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 

A.    Ramsay   ft   Son   Co.,   Montreal. 

Perforated    Sheet    Metals. 

Canada     Wire     ft     Iron     Goods     Mfg. 

Co.,    Hamilton.   Ont 
Greening,    B.,    Wire   Co.,    Hamilton. 

Pig   Iron. 

Henderson    ft    Richardson,    Montreal. 
Steel   Co.    of  Canada,    Limited,   Ham- 
ilton. 
A.    C.    Leslie    ft    Co..    Montreal. 
Pipe  Wrenches. 
Peck,    Stow   &   Wilcox  Co.,    Southing 

ton.    Conn. 
Trimont   Mfg.   Co..    Roxbury,    Mass. 

Pipe,    Wrought,    Lead    and 
Galvanized. 

Hoyt    Metal    Co.,    Toronto. 
Steel    Co.    of   Canada.    Limited,    Ham- 
ilton. 
Canadian  Tube  ft   Iron  Co..   Montreal. 

Pipe,    Galvanized    Cond. 

E.  T.    Wright   Co..    Hamilton.    Ont. 
Sheet    Metal    Products   Co..    Ltd.,    To- 
ronto. 

Pipe    Cutters. 

Trimont    Mfg.    Co.,    Roxbury.    Mass. 
/'lane    Irons. 

Buck    Bros..    Milbury,    Mass. 
Plate    Clamps. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Plyers. 

Henderson    &    Rtehardson.    Montreal. 

Peck,    Stow   ft    Wilcox  Co.,    Southing- 
ton,    Conn. 

Smith    &    Hemenway   Co..    New    York. 

Poultry    Netting. 
Greening,    B.,    Wire  Co.,    Hamilton. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Power    Grinders. 
The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 
Pulleys. 
Peck.    Stow  ft  Wtbv>x   Co.,   Cleveland, 

Ohio. 
Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 

Pulleys    (Sash,    etc.). 
P.    ft    F.    Cortiln,   New   Britain.    Conn. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes   Co.,   Ltd.,    Guelph,  Ont 

Pumps. 

R.    McDougall   Co..   Gait,   Ont. 

F.  E.    Myers    &    Bro.,    Ashland.    Ohio 

Putty. 

Brandram-Henderson    Co..    Montreal. 
Canada    Paint   Co..    Montreal. 
Sherwin-Willisms    Co..     Montreal. 
Steel  Co.   of  Canada.   Ltd..   Hamilton 

G.  F.    Stephens   &    Co.,    Winnipeg. 

Ranges. 

Kir-Ben.    Ltd..    Almonte. 
McClary's.    London. 
Gurney    Foundry    Co.,    Toronto. 
Thos.     Davidson     Co..     Montreal. 
Findlav    Bro=..    Carlotnn    Place. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Western    Foundry    Co.,    Wingham. 

Rat    Traps. 

Canada  Wire  ft  Iron   Goods  Mfg.  Co., 

Hnmilton. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Radiators. 
Gnrnev    Foundrv    Co..    Toronto. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 

Ranges.    Electric. 

Northern    Electric    Co.,    Montreal. 


Razors. 
Jonathan    Crookes    ft    Son,    Sheffield, 

Eng. 
Jaa.    Mutton    ft    Co.,    Montreal. 
Miller,    Mors*    Hdw.    Co.,    Winnipeg. 

Reamers. 
Butterfleld   ft   Co.,    Rock    Island,   Que. 
Pratt    ft    Whitney   Co.,    Dundas,    Ont. 
Whitman  ft    Barnes,    St.   Catharines. 

Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y 
Red   Lead. 

Brandram -Henderson    Co.,    Montreal. 
Reels,   Fishing. 

Abbey   ft   Imbrls,   New   York. 
Refrigerators. 

MacKenzie   Bros.,    Winnipeg,    Man. 

McClary'a,    London. 

Sanderson   ft   Harold   Co..   Paris. 
Registers. 

Kir-Ben,    Ltd..    Almonte. 
Reinforcing    Concrete. 

Dominion    Iron    ft    Steel    Co..    Sydney 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont 
Rifles. 

Ross    Rifle    Co.,    Quebec. 

Taylor    Forbes    Co.,    Ouelph,    Ont 

Rims,  Waggon,  Baggy  and  Auto. 

Merritt   &  Co..   Chatham,   Ont 
Rivets. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.    of   Canada,    Hamilton. 

Parmenter  ft  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver   Johnson's    Anns    &    Cycle    Wks., 
Fitchburg,    Mass. 
Roofing. 

Canadian  Supply  ft  Con.  Co.,  Toronto. 

Canadian    H.    W.    Johns-Manville   Co.. 
Toronto. 

H.   S.   Howland  ft  Sons  Co.,  Toronto. 

Lewis    Bros.,     Ltd.,     Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Roofing    Supplies. 

The   Can.    H.    W.   Johns-Manville  Co.. 

Ltd..    Toronto. 
Metallic    Roofing  Co.,   Toronto. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 
Paterson    Mfg.    Co.,   Toronto. 
Rope. 

Consumers    Cordage    Co.,    Montreal. 
Rope   Blocks. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Runways.    Hand    Operated. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Runways,    Electric. 

The    Herbert     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Rules    and    Ganges. 

.Tas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 

T.nfkin    Rule    Co.,    Windsor. 

J.    Rabone  ft   Sons,   Birmingham,   Eng. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,    Guelph,   Ont 
Sash   Fastener*. 

Peck.    Stow  ft   Wilcox  Co.,   Cleveland, 
Ohio. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont 
Saws. 

Disston.   Henry,   ft  Sons.   Philadelphia. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer   Pump   ft   Scale   Co..    Aylmer. 

Burrow,    Stewart  ft    Milne   Co.,    Ham- 
ilton. 
Screen    Poors    and    Windows. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sanderson.    Harold     Co.,     Paris,    Ont 
Screen   Door   Sets. 

P.   ft   F.    Corbin.   New   Britain.    Conn. 

The     Stanley     Works,     New     Britain. 
Conn 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Screw   Plates. 

Butterfleld   ft   Co..   Rock    Island,    Que. 
Screw    Driver   Bits. 

Buck    Bros.,    Milhnrv.    Mass. 

Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,    Conn. 
Screws,    Nuts,    Bolts. 

Northern     Bolt    &     Screw    Co.,     Owen 
Sound.    Ont. 

Steel   Co.    of  Canada,    Ltd..   Hamilton. 
Screws.    Wood. 

Steel  Co.    of  Canada,   Ltd..   Hamilton. 

^rvthe    Stones. 
The   Carborundum   Co.,   Niagara   Falls, 
New   York. 

Serving  Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Shears.    Seissors. 
Henrv    T.    Seymour    Shear    Co.,    New 

York. 
G.    F.    Stephens    ft    Co..    Winnipeg. 


Sbelf    Boxes. 

Cameron    ft    Campbell,    Toronto. 
Shellacs. 

Berry    Bros..    Walkerrille,    Ont 

Shovels   and    Spades. 

Lundy  Shovel  ft  Tool  Co.,   Peterboro. 
Sieves  and   Screens. 
Canada  Win  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 

Silencers. 
Maxim   Silencer  Co.,   Hartford,   Conn. 

Silverware. 
MacKenzie    Bros,,    Winnipeg.    Man. 
McUlaahan,  Clarke  Co.,  Niagara  Fal 
Meriden    Britannia    Co.,    Hamilton. 
Oneida     Community,     Ltd..     Niagara 

Falls. 
Standard    Silver    Co.,    Toronto. 

Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Snow    Shovels. 
The  Sheet  Metal   Products  Co.,   Mont- 
real,  Toronto,    Winnipeg. 
Store    Ladders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont 

Solder. 

Canada   Metal   Co..   Ltd.,   Toronto. 

Hoyt    Metal    Co..    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet  Metal  Products  Co..  Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Northern    Electric    Co. 

Sporting    Goods. 
H.  6.  Rowland,  Sons  ft  Co.,  Toronto. 

Lewis     Bros..     Ltd..     Montreal 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 
Sheet    Metal    Products    Co.,    Toronto. 
E.   T.    Wright   Co.,    Hamilton. 

Springs. 

Bu     J.     Coghlin,     Montreal. 
B.    Greening    Wire    Co.,    Ltd.,    Ham 
ilton.  ..     .      , 

Henderson    &    Richardson.     Montreal. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Spring     Hinges,    etc. 
Chicago  Spring  Butt  Co.,  Chicago.  111. 
Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont 

Stains. 
A.    Ramsay   &    Son  Co.,    Montreal. 

Stains,    Shingle. 
Berry    Bros.,    Walkervule. 

The  Can.  H.  W.  Johns-Manville  Co.. 
L'd.,    Toronto. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

G.    F.    Stephens    ft    Co..    Winnipeg. 

Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Stains,   Wood. 

Berry    Bros.,    Walke.rville. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

A.  Ramsay    ft    Son   Co.,    Montreal. 
Winnipeg    Paint  ft   Glass  Co.,   Winni- 
peg. 

Staples. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain, 
Conn. 
Steel    Wire    Hoops. 

Dominion  Iron  and  Steel  Co..  Ltd., 
8ydney. 

Steel   Co.  of  Canada,   Ltd.,   Hamilton. 

Stencils. 
Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton.  Ont. 
McClary's,    London,    Ont 

E.  T.    Wright   Co.,    Ltd..   Hamilton. 

Store    Ladders. 
MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stocks    and    Dies. 

Butterfleld  ft  Co.,  Rock  Island,  Que. 
Stoves,    Furnaces. 

Burrow,  Stewart  ft  Milne  Co.,  Ham- 
ilton. 

Gumey    Foundry    Co.,    Toronto. 

Findlay   Bros.,   Carleton   Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben,    Ltd..    Almonte. 

McClary's.    London,    Ont 
Stoves.    Gas. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Gurnev     Foundry    Co.,    Toronto. 

McClarv    MTg.    Co.,    London,    Ont 
Stove    Pipes. 
Soren    Bros.,    Toronto. 

Tank    Heaters. 

MacKenzie    Bros..    Winnipeg.    Man. 
Tavlc.r-Forbes    Co..    Ltd.,    Guelph,  Oct. 
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The 
"Daisy" 

Makes 
Quick 
Sales 


This  is  a  strong,  reliable  sifter.  Posi- 
tively dustless  and  very  easy  to  handle. 
Slight  shaking  separates  ashes  from  valu- 
able unburnt  coal,  into  lower  compart- 
ment. Ashes  and  coal  removed  without 
soiling  the  clothes. 


Low   retail   price. 
Splendid  dealers'  profit. 
Made  only  by 

Soren  Bros. 

545  King  St.  W„  Toronto,  Canada 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 
Heavy- 
Pressure 


For 
High 
-CT^^k  Speed 

Always  reliable.     Stocked  by.hardware  dealers. 


MmMbVMfc 


The  L.  MARTIN  CO. 

Manufacturers  of  Pure  Lamp  Blacks,  originators 
of  the  famous  OLD  STANDARD,  EAGLE  and 
PYRAMID  GERMANTOWN  BRANDS  of  Lamp 
Black  and  suppliers  to  90%  of  the  big  Paint  Grind- 
ers who  advertise  in  this  magazine,  beg  to  announce 
that  their  English  factory  is  now  in  a  position  to 
take  care  of  all  Lamp  Black  orders  that  cannot  be 
shipped  from  their  United  States  factories. 


All  kinds  of 

WOOD 

Planes 


THEfjHAPIN-CTEPHENS  PO., 

U  UNION  *»  FACTORY  " 

PINE  MEADOW,  CONN.,  U.S.A 


Smith  Hardware  Co..  Ltd.,    Agents,  Montreal.  Canada. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "«""> 

Avoid  imitations    of    our  ^cQ^D    TRADF"  m 

CUTLERY  *^U  fl<i 

By  seeing  that  this  exact  |  jg^ 

mark   is   on  each    blade.  ^*^AhlTFD     \6^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  <3&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes) 
Best  results  with  least  effort.     Purchasers  delighted,  not 
only   with   the   construction   of  the   machine,   hut   also   with 
the  work  it  turns  out. 

Sheet    Metal    Workers    would    do    well    to    obtain    full 
information    concerning    these    machines. 

THE  McCLARY  MFG.  CO.,  C.  E.  Main,  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Alabastine   Co.,    Paris,    Ltd.,    The....  57 

American    Shearer    Co 4 

American   Wringer  Co.,    The   13 

Andrews    Wire    Works    67 

Aylmer   Pump   Works    68 

Banwell-Hoxie   Wire    Fence   Co 22 

Bamett,    G.    &    H„    Co 4 

Barton    Netting  Co.,    Ltd.,    The 67 

Beardmore    &    Co 23 

Berry    Bros K 

Black,    Thos 22 

Boston    Varnish    Co 40  41 

Brandram-Henderson,    Ltd bJ 

Bridgeport    Hard.    Mfg.    Corp.,    The.  16 

British    Aluminum    Co.,    The    22 

Brown,     Boggs    Co..    Ltd.,    The 21 

Buck    Bros.     .., 22 

Butler,    Geo. -7 

Cameron    &   Campbell    25 

Canada    Metal    Co.,    Ltd.,    The 61 

Canada    Steel    Goods   Co t 

Canada   Wire   &   Iron    Goods    20 

Canadian    Consolidated   Rubber  Co...  26 

Canadian    Tube    &    Iron   Co 

Inside    front    cover 

Canadian    Wm.    A.    Rogers,    Ltd 15 

Carborundum    Co.,    The    1 

Cartland,    James,    &    Son    59 

Caverhill,    Learmont    &   Co 7 

Chapin-Stephens   Co.     The    77 

Chatillon,  John,  &  Sons  ')7 

Chesterman,    Jas.,    &    Co..    Ltd ?5 

Chicago   Flexible    Shaft   Co 19 

Chicago    Spring   Butt  Co 23 


Coghlin,    B.    J 73 

Colt's   Patent    Fire    Arms   Mfg.    Co..  18 

Consolidated   Plate  Glass  Co :  63 

Crescent   Tool    Co.,    The    73 

Crookes,  Jonathan,  &  Co 7T 

Cummer-Dowswell,    Limited    4 


Davidson,   Thos.,   Mfg.  Co. 
Dennis,    W.    J.,    &    Co.    ... 

Elk    Fire    Brick   Co 


Ford    Auger   Bit    Co 77 

GipejHazard    Store    Fixture    Co 73 

Hamilton    Cotton    Co 68 

Hamilton   Stamp  &   Stencil  Co 68 

Hendryx,    A.    B.,    &   Co 16 

Horton   Mfg.   Co 6 

Howland,    H.   S.,    Sons  &  Co 7 

Hoyt  'Metal   Co Inside   back    cover 

Hutton,   James,   &  Co 7T 

Interstate    Electric    Novelty    Co 16 

International    Nickel    Co.,    The    CI 

James   &   Reid   03 

Jamieson  &   Co.,   R.   C 51 

Kuhne-Anderton    Co 63 

Laidlaw   Bale   Tie   Co 63 

Landers,    Frary   &    Clark    2 

Lewis    Bros.,    Ltd 3 

London  Rolling  Mill  Co.,   Ltd 69 

Lufkin    Rule   Co Inside   back   cover 


MarKenzie    Bros. 


23 


Martin-Senour   Co 51 

McClary    Mfg.    Co 11 

McComb,    J.    H '.  73 

McDougall,    R.,    Co 23 

Metallic   Roofing   Co 21 

Millers    Falls   Co 28 

Moore,    Benjamin.    &    Co.,    Ltd 59 

Morris,   Herbert,   Crane  &  Hoist  Co., 

Ltd 10 

Morrison,   Jas.,    Brass   Mfg.   Co 14 

Myers,    F.    E.,   &   Bros 68 

National   Safety  Snap  Co.,    Inc £7 

National  Trust  Co 72 

Neverslip    Mfg.    Co.,    The 8 

Nicholson    File    Co 12 

Norcross,    C.    S.,    &    Sons    67 

North    Bros.    Mfg.    Co 12 

Northern    Bolt   &   Screw   Co 68 

Nova    Scotia  Steel   &   Coal   Co 69 

Oakey,    John,    &    Co 69 

Otterville    Mfg.    Co 69 

Owen    Sound    Steel    Press    Works 59 


Parmenter,    Bulloch    Co.,    The    68 

Pink,    Thos Inside   back   cover 

Progressive    Mfg.    Co 73 

Ramsay,    A.,    &    Sons    61 

Richards   Wilcox    Co 1 

Rogers,    Alfred     24 

Ross    Rifle    Co :...  10 

Russell  Jennings  Mfg.   Co 77 


Seymour,    Henry   T.,   Shear   Co 69 

Sharrat    &    Newth     69 

Shaw,    A„    &   Son    69' 

Sheet    Metal    Products    Co 5 

Sherwin-Williams    Co.,    Ltd .  SC 

Simonds   Canada    Saw   Co.,    Ltd 63 

Soren    Bros 77 

Spooner   Co.,    Alonzo    W.,    Ltd 68 

Spramotor    Works    23 

Stanley    Rule    &    Level    Co 22 

Stanley    Works    79 

Starrett    L.  S.,  &  Co 17 

Steel    Bending    Brake    Works    77 

Steel  Co.    of  Canada,   Ltd 9 

Stevens    Arms    &    Tool    Co 

Outside   back   cove' 

Still,    J.    H.,   Mfg.    Co 20 

Sun     Light    Co 1 

Tallman    Brass    &    Metal    Co 77 

Taylor-Forbes   Co 13 

Toronto   Plate  Glass   Importing  Co..  59 

Trimont    Mfg.    Co 24 

Turpentine    Producers'    Agency    67 

Want    Ads 70 

Western   Wire    &    Nail  Co.,    Ltd 73 

Whitman  &   Bames  Mfg.   Co u 

Wilbusch   &   Hilger,    Ltd i 

Wilckes-Martin-Wilckes    68 

Woods,    Walter,   &   Co.,    Ltd 2M 

Wright,   E.   T.,   Co.,   Ltd 26 

Wrought    Washer    Mfg.    Co 13 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

Butterfleld  ft  Co.,    Rock   Island,   Que. 

Pratt   ft    Whitney   Co..    Dondaa,    Ont. 
Tacks. 

Steel  Co.  of  Canada,   Ltd..  Hamilton. 
Tapes. 

Can.  H.  W.  Johns-Man vllle  Co.,  Ltd. 
Toronto. 

Jas.  Chesterman  ft  Co.,  Sheffield. 
Eng. 

Lnfktn    Rule  Co.,    Windsor,    Ont. 

J.   Rabone  ft  Sons,  Birmingham,  Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 
Technical   Books. 

MacLean    Publishing   Co.,    Toronto. 
Tents    and    Awnings. 

Scythes    ft    Co.,    Toronto. 
Telescopic    Ash    Hoists. 

The    Herbert    Morris    Crane    ft    Host 
Co.,    Ltd.,    Toronto,    Ont. 
Threshing    Tools. 

Pratt   &    Whitney   Co.,    Dundas.    Ont. 
Tiling,   Wall   and   Floor. 

Can.  H.  W.  Johns-ManTille  Co..  Ltd. 
Toronto. 

The  Barton-Netting  Co..  Ltd..  Wind- 
sor, Ont. 

Tinners'   Snip*. 

Peck,    Stow    *    Wilcox  Co.,    Southing- 
ton.    Conn. 
Taylor-Forbes   Co.,    Ltd..    Guelph,  Ont, 
Tin   Plate. 

A.  C.    Leslie    ft    Co.,    Montreal. 

B.  ft  S.  H.  Thompson  ft  Co.,  Mont- 
real, 

Tinware. 
Hoods,    Ltd.,    Birmingham,    Eng 
Soren    Bros.,    Toronto. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Tools. 

Hoods,    Ltd.,    Birmingham,   Eng. 

Buck    Bros.,    MUbury,    Mass. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  &   Hemenway  Co.,  New  York. 

Robt.    Sorby   &    Sons,    Sheffield. 

Stanley  Rule  ft  Level  Co.,  New 
Britain. 


Tools — Metal    Workers'. 

Brown- Knggs    Co.      Hamilton. 
Peck,    Stow  ft   Wilcox  Co.,   Southing- 
ton  ft  Cleveland. 

Tool    Grinders. 

Richards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont. 
Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 
Torches. 

Clayton    ft    Lambert    Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
J.    H.     Still    Mfg.    Co..    St.    Thomas, 
Track    Systems. 
The    Herbert     Morris    Crane    ft    Hji-st 
Co.,    Ltd.,    Toronto,    Ont. 
Travelling-    Cranes. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Tripods. 
The    Herbert    Morris    Crane    &    Hoi3t 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Vacuum    Cleaners. 
Northern    Electric   Co..    Montreal. 
Onward   Mfg.   Co.,   Berlin,   Ont. 

Vacuum   Sweepers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Varnishes;     See    Paints. 

Berry    Bros.,    Ltd.,    Walkerrille,    Ont. 

Imperial    Varnish   and    Color   Co.,    To- 
ronto. 

Pratt   &   Lambert.    Bridgeburg. 

A.    Ramsay    &    8on    Co.,    Montreal. 

G.    F.   Stephens  ft   Co.,   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Metallic    Roofing    Co.,    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wi»sh    Boards. 

Wm.    Cane    &    Sons    Co.,    Newmarket. 

Meakins    &    Sons,    Hamilton. 

Washing   Machines,   Etc. 
J.   H.   Connor   ft   Son.    Ottawa,   Ont. 
Cummer-Dowswell,      Lti.,      Hamilton. 
Henderson    ft    Richardson.    Montreal. 
MacKenzie    Bros.,    Winnipeg.    Man. 
D.    Maxwell    &    Son.    St.    Mary's,    Ont. 
Northern    Electric    Co.,    Montreal. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 


Wagon    Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Washers. 

Steel    Co.    of   Canada,    Ltd.,  Hamilton. 

Wrought  Washer    Mfg.  Co..  Milwaukee. 
Watering-   Cans. 

Soren    Bros.,    Toronto. 
Sheet    Metal   Products  Co.,   Ltd.,   To- 
ronto. 

Wash   Boilers. 

Soren    Bros..   Toronto. 
Sheet   Metal   Products  Co.,    Ltd.,   To- 
ronto. 
Weeders. 
C.    S.    Norcross   ft   Sons,  Bushnell,    111. 

Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 
MacKenzie   Bros,,    Winnipeg,    Man. 
White    Lead. 
Brandram-Henderson    Co.,     Montreal. 
Steel   Co.   of  Canada,   Ltd..    Hamilton. 
G.   F.   Stephens  ft  Co.,   Winnipeg. 

Wholesale    Hardware. 
Thos.    Birkett  &   Son.   Ottawa. 
Caverhill.    Learmont   ft   Co.,   Montreal. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Lewis     Bros.     &     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

Winches. 

The  Herbert  Morris  Crane  ft  Hoist 
Co..    Ltd.,    Toronto,    Ont. 

Windsw    Guards. 
U,    Greening    Wire   Co.,    Ltd.,    Hamil- 
toa. 

Wire    Gnnrds. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hajiil- 
ton. 

Wire  Hoor  Gnards. 

Canada  Wire  &.Iron  Goods  Co.,  Ham- 
ilton,   Ont. 

B.  Greening  Wire  Co..  Ltd..  Hamil- 
ton. 

Wire.    Iron,    Steel,    Brass    and 
Copper. 

Dominion     Iron    &     Steel     Co.,     Ltd., 

Sydney. 
B.    Greening   Wire  Co.,    Ltd.,    Hamil- 
ton. 


Henderson  ft  Richardson.  Montreal. 
Laidlaw  Bale  Tie  Co.,  Han>".ton,  Ont. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

WiTe. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Northern  Bolt  ft  Screw  Co.,  Owen 
Sound,  Ont. 

Northern    Electric   Co.,    Montreal. 

Wire   Mats. 
Andrews     Wire     Works     of     Canada, 

Ltd.,    Watford,   Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Win   Co.,    Ltd.,   Hamil- 
ton. 
Kuhne-Anderton   Co.,    Port  Hope,   Out. 

Wire    Goods,    Bright. 
Frost   Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont, 
Steel  Co.  of  Canada,   Ltd.,  Hamilton. 

Wire    Goods. 

Andrews    Wire   Works,   Watford,   Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Prod  nets. 

Andrew    Wire    Works,    Watford,    Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

Dominion  Iron  ft  Steel  Co.,  Ltd., 
Sydney. 

Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd.,    Hamilton. 

Wire   Springs. 
The     B.     Greening     Wire     Rope     Co., 

Ltd.,    Hamilton. 
Henderson    ft    Richardson,    Montreal. 

Wire    Stretchers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Wood    Finishes. 

Berry    Bros.,    Walkerrille. 

G.    F.    Stephens    ft    Co.,    Winnipeg 
Woven   Wire   Fencing. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Dominion     Iron    &    Steel    Co.,     Ltd., 
Sydney. 
Wrenches. 

Peck,  Stow  ft  Wilcox  Co.,  Southhig- 
ton  ft  Cleveland. 

Trimont    Mfg.    Co.,    Roxbury.    Mass. 

Whitman  ft  Barnas  Mfg.  Co..  St. 
Catharines. 
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STANLEY 

CORRUGATED  STRAP  AND  T-HINGES 

ONE  PAIR  IN  A  BOX  WITH  SCREWS  SHOULD  BE  ON  YOUR  SHELVES 

STANLEY'S  Corrugated  Hinges  are  greatly  superior  to  the  old  style  Hinges. 
Comparing  the  two  lines,  Corrugated  Hinges  have  greater  strength',  conse- 
quently longer  life;  lighter  weight  with  corresponding  lower  freight  charges  and  a 
neater  appearance.  The  combination  of  these  qualities  of  superiority  readily 
explains  the  widespread  and  ever-increasing  popularity  of  Stanley  Corrugated 
Hinges.  - 


Figure    1 

The  greater  strength  with  less  weight  of  material  is  obtained  by  the  application  of  the  old 
principle  of  Engineering  Design,  illustrated  in  Figure  1.  A  piece  of  steel  formed  as  shown  by  the 
shaded  portion,  has  very  nearly  the  same  strength  as  a  piece  of  the  full  area  between  the  dotted 
lines.  It  is  readily  seen  how  this  engineering  principle  has  been  used  in  designing  Stanley's  Cor- 
rugated Hinges. 

Ordinary  hinges,  when  they  rust,  bind  on  the  pin  and  soon  break  at  the  joint. 

The  Corrugations  Around  the  Joint 

of  Stanley's  Corrugated  Hinges  absolutely  prevent  binding  on  the  pin,  no  matter  how  rusty  the 
hinges  may  become.  It  is  in  this  feature  particularly  that  Stanley's  Corrugated  Hinges  are  greatly 
superior  in  strength  and  wearing  qualities  to  any  other  hinges. 

Ast  fnr    Stanley's  No.  935  Heavy  Strap  Hinge 
°      Stanley's  No.  937  Heavy  T-Hinge 

either  loose  or  packed  neatly  one  pair  in  a  strong  telescope  box  with  the  necessary  screws  of  just  the 
right  size. 


NEW     BRITAIN    \X    CONNECTICUT. 

NFW    YORK.  TRADEMARK  CHICAGO. 

Canadian  Representatives :  A.  Macfarlane  &  Co.,  Montreal. 
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If  General  Trade  is  Dull 

Specialize  in  Ross  Cadet  Rifles  which 
are  having  a  ready  sale. 

What  with  Cadet  organizations,  indoor 
Shooting  Clubs,  and  the  ordinary  demand 
for  a  good  .22  calibre  rifle,  there  are 
many  opportunities  of  making  sales. 

The  retail  price  is  $12.00  and  every  sale 
counts. 

THE  ROSS  RIFLE  CO.,  -  QUEBEC 


y////////i»///////////////////////^^^^^ 


Don  t  think  you  can  jump  in 
when  trade  begins  to  boom 
ana  head  off  the  man  who 
stuck  to  his  advertising  guns. 
It  cannot  be  done,  the  other 
fellow  has  too  big  a  handicap. 


v//s/7&/?ssmy7/s/s/w/y///7r////s//////^^^^ 
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Hoyt  Frost  King"  Babbit 


a 


Over  40  years'  experience  in  metal  mixing  with  the  aid  ol 
expert  metal  mixers  makes  this  alloy  as  perfect  as  science 
and  experience  can   make  a  babbitt. 

We  sell  over  5,000,000  dollars'  worth  of  mixed  metals 
annually. 

order   from    your  jobber. 

Hoyt  Metal  Co.,  Toronto,  Ont. 

New  York,  N.Y.;    London,  Eng.;    St.  Louis,  Mo. 


(Made  in  Canada) 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 
are  looking  for  the  trade-mark 


VFJCIN 


The  fact  that 


fUFKIN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
they  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 
the /ufk/n Rule  Co-  ofCanaj>a.Ltp. 


Get  Cat.  No.  9 


W/NDsoftonr. 


PINK'S   LUMBERING  TOOLS 

The    Standard    Tools    in    every    province    of    the    Dominion,    New 
Zealand,  Australia,  etc. 

We   manufacture  all   kinds   of  lumber   tools.     Light   and   Durable. 

LONG   DISTANCE  PHONE.  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the    Dominion   by   all    Wholesale   and    Retail    Hardware 

Merchant*. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers   of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  it, 
and  it's  the  best 
Peavey   made. 


TRADE    MARK 

-STEVENS- 

REG.  U.  S.  PAT.  OFF    6.   FGN. 


STEVENS 


TRADE    MARK 

-FAVORITE™ 

Reg.  U-  S.  Pat.   Off    *  Fgn 


SHOTGUNS— RIFLES— PISTOLS 


SINGLE  BARREL 
DOUBLE  BARREL 
REPEATING 


SINGLE  SHOT  SINGLE  SHOT 

REPEATING 


SHIPMENT  FROM   ANY  JOBBER'S   STOCK 


No.  414  "ARMORY"  MODEL— SINGLE  SHOT 
.22  caliber  only — 26-inch  barrel — Take-Down 
Weight  about  7%  pounds 

Price  List    $14.50 

Designed  by  an  expert  rifle  shooting  instructor.  Particularly  adapted  to  the  require- 
ments of  N.  R.  A.  Clubs,  High  School  Teams,  Boy  Scout  Companies,  etc.,  as  well  as  any 
shooter  desiring  an  accurate  rifle  at  a  very  low  price.  Suitable  for  standing  or  prone 
shooting.    Holds  many  records. 

For  "HOME  GUARDS"  or 
BIG  GAME  HUNTERS 


No.  425  "HIGH  POWER" 

REPEATING   RIFLE 

.25,  .30-.30,  .32  or  .35  caliber.    Weight  about  7  lbs. 

List  Price    $27.50 

Barrel    22"  round;  nickel  steel. 

Receiver  Solid  steel,  blued. 

Action     Lever  style — Coil  main  spring — Visible  hammer. 

Stock  Walnut  with  checkered  steel  butt  plate;  walnut  fore-end  with  blued  steel 
cap. 

Sights  German  silver  blade  front  and  sporting  rear.  Tapped  for  tang  and  tele- 
scope sights. 

Ammunition  Any  standard  make  of  rimless  cartridges,  marked  Rem.  Auto-loading. 
Six  cartridges  may  be  carried — five  in  the  magazine  and  one  in  the 
barrel. 

CARTRIDGES   USED   IN   STEVENS  "HIGH   POWER" 


On  Request  24-Page  Catalog  Imprinted  with  Dealer's  Name  and  Address 

J.    STEVENS    ARMS    &   TOOL    COMPANY 

970  Broadway,  Chicopee  Falls,  Mass.,  U.S.A. 
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"The  Famous  Five 
Keep  Trade  Alive" 

You  start  an  "endless  chain"  of  business  when 
you  sell  these  famous  files 


KEARNEY  i    GREAT   |AMI?DirANi  ADrAniJ 
&  FOOT   |WESTERN|AMERICAN|  ARCADE 


GLOBE 


Made  in  Canada 


You  sell  more  than  just  a  file.  You 
sell  the  net  results  of  50  years'  experi- 
ence. The  economy  of  a  60,000,000 
output  per  year.  The  uniform  quality 
that  marks  thorough  attention  to  every 
detail. 

You  sell  100%  efficient  file  service. 
The  kind  that  brings  buyers  back  for 

more. 


And  you  get  the  benefit  of  our  exten- 
sive advertising  campaign  to  file  users 
in  Machinery,  Railway,  Marine, 
Lumber  and  other  important  indus- 
tries. A  campaign  that  runs  continu- 
ously from  January  1st  to  December 
31st. 


NICHOLSON  FILE  COMPANY 


PORT  HOPE 


Johhers  Everywhere 


ONTARIO 


HARDWARE    AND    METAL 


What  You  Can 
Tell  Your  Customer 


You  Can  Truthfully  State 

That  1847  Rogers  Bros.  @  has  been  the  standard 
silverplate  for  over  sixty-five  years. 

That  no  higher  quality  can  be  obtained  than 

1 847  Rogers  Bros.  ® 

"Stiver  "Plate  that  IV ears" 

That  it  is  MADE  by  CANADIANS  in 
CANADA,  and  is  equal  to  the  best  the 
world  produces. 

No  better  time  than  the  present  to  advertise 
by  means  of  Window  Displays,  and  in  the 
papers. 

We  advertise  the  goods  in  general  publica- 
tions; it  is  for  you  to  let  the  public  know  that 
they  can  be  purchased  from  YOU. 

MERIDEN   BRITANNIA   COMPANY,  Limited 

HAMILTON,  CANADA 


HARDWARE    AND    METAL 
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IT  WILL  PAY  YOU 


TO  SELL 


44 


P.  &  W.  Co." 


SMALL  TOOLS 

PRECISION 

DELIVERY 

QUALITY 

GUARANTEED 

IF  YOUR  JOBBER  CANT  SUPPLY  YOU 
WRITE  US  DIRECT 

PRATT  &  WHITNEY  COMPANY 

OF  CANADA  LIMITED 

DUNDAS  ONTARIO 

MONTREAL— WINNIPEG— VANCOUVER 


No.  543— The  Red  Runner 


1.  Completely  Flexible,   allowing  door  to  swing 

ninety  degrees. 

2.  Lateral  Adjustment,   Double   Apron,   and   Re- 

movable Hinge  Pin. 

3.  Riveted   Malleable   Brackets — a   great   advan- 

tage— no  shorts. 

CANADA'S  VERY  BEST  ROUND  TRACK  HANGER 

CANADIAN 
COMPANY.Ltd. 
LONDON,  ONt. 


fcchards  Wilcox- 


SIMONDS  SAWS 


Satisfaction    for    the 
Carpenter. 

Profit  for  the 
Dealer. 

Send  for  Catalog. 


SIMONDS  CANADA  SAW  CO.,  LIMITED  Montreal,  st.  john,  Vancouver 


January  16,  1915. 


HARD  \Y  A  R  F.     A  N  D     M  E  T  A  I. 


f^is^BPsW^. 


r 


:^/NG  \>% 


■^ 


No  Noise 

But  the 

Swish  of 

the  Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  sub-agent. 

Whoever  starts  to  fsell 
Townsend  Mowers,  con- 
tinues to  do  so. 

For  sale  by  all  Canadian 
Jobbers. 


ASK  FOR  CATALOG 

S.  P.   Townsend 
&  Company 


ORANGE 


N.  J. 


^. 


J 


r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  m/„) 


TRAD6 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  will  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 


HARDWARE    AND     M  E  T  A  L 


January  16,  1915. 


COLT'S    AUTOMATICS 


EXTRA  MAGAZINES  FOR  ABOVE 


COLT'S  NEW  SERVICE 


Holsters  and  Ammunition  to  Suit  Both 

LEWIS  BROS.  LTD.,  Montreal 

WHOLESALE  HARDWARE 


January  16,  1915. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and 
represent  best  designs  and  highest  standards  of  workmanship,  regardless  of  price. 

Some  •tyles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tensioD  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
.Plates  are  perfectly  ground   and   designed   to  cut  hair,  not  break  it   off   by    main   force 


BALL    BEARING 
Retailing  at  about  $2.50. 


NEW    MARKET 
Retailing  at  about  $1.75. 


If  you  are  not  familiar 
with  these  goods,  send  for 
samples  and  compare  them 
with  others. 


IvENOX 
Retailing  at  about  $1.50. 


Hunter,     Fetlock     and     Dag    Clipper,     retailing    at 
about    $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


No 

Falling 
Bristles 


Meakins  Brushes 

please  the  best  of  painters 


Flexibility 
assures  easy 
manipulation 


They'll  get  you  the   "cream" 
of  the  brush  trade 


They  are  under  the  workmanship  of 
experts  from  the  selection  of  material 
to  finished  product — in  Canada. 

Send  for  our  catalog — then  order  from 
your  jobber.-  If  lie  cannot  supply 
you.  we  will  do  so,  quickly. 


MEAKINS  &  SONS  LTD. 

HAMILTON,  ONT. 

Warehouses:  Winnipeg,  London, 
Toronto  and  Montreal. 


HARDWARE    AND    METAL 
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No.  3 


No.   3 


No.  3 


Guaranteed  for    10    candle  feower    in    any    wind 

shipments  lVlade    K  romptly 

the  SHEET   METAL  PRODUCTS  CO.  °1,cmAtNeT 


MONTREAL 


TORONTO 


WINNIPEG 


January  16,  1915. 
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The  Fight  for  Durability 

Chapter  VI. 

A  remarkable  illustration  of  the  importance  of 
heat  treatment  is  shown  in  the  above  cut. 

It  demonstrates  what  happens  to  the  bar  when 
rolled  from  a  burned  ingot. 

This  bar  would  be  unfit  for  rolling  into  sheets,  but 
often  in  the  mad  fight  for  tonnage,  bars  not  so 
severely  burned  are  allowed  to  pass  in  producing 
steel. 

When  rolled  into  plates  and  sheets  the  lesser 
defects  are  practically  covered  up. 

However,  when  the  sheet  is  bent  into  shape  or 
when  it  is  pickled  and  galvanized,  this  burned  con- 
dition manifests  itself  in  the  form  of  a  sliver. 

If  it  does  not  cause  the  sheet  to  break  or  the 
galvanizing  to  peel,  it  eventually  offers  a  weak 
point  for  corrosion  to  set  in,  which  results  in  rapid 
decay. 

ARMCO  IRON 

Resists  Rust 

Sometimes  burned  bars  are  difficult  to  detect,  but 
no  bars  of  American  Ingot  Iron  are  rolled  into 
sheets  without  the  O.K.  of  a  specially  trained  expert 
whose  duty  it  is  to  throw  out  every  defective  bar  as 
soon  as  it  is  sheared. 

This  explains  the  excellent  working  qualities  of 
American  Ingot  Iron  and  is  another  guarantee  of 
its  rust-resisting  quality. 

The  American  Rolling  Mill  Co. 


f       A  M  URICAN 


The  trade  \  /  mark  ARMCO 
carries  tlie  as-  ^t^  su ranee  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
the  mer.t  claimed  for  it 


Licensed  Manufacturers  under 
Patents  granted  To  The  Inter- 
national Metal  Products  Com- 
pany. 

Armco  -  American  Ingot  Iron 
Black      and      Galvanized      Sheets. 

Roofing,  Pipe,  Gutter,  Metal 
Lath    and    Terne    Plate. 

Middletown,  Ohio 

District  Sales  Offices  at  Chicago, 
Pittsburgh,  Detroit,  Cleveland, 
New  York,  St.  Louis,  and  Cincin- 
nati. 


With  these  four  varnishes 
in  stock  you  can  fill  the 
requirements  of  every 
property  owner  and  painter 
in  your  town. 

npHEfpractical  experiments  of  our  chemists    and 
varnish    experts  ,  have   proved    that   one  varnish 
cannot  give  satisfaction   for  all  purposes. 


FOR  CHAIRS 


FOR.  FURNITURE. 


TOR   FLOORS 


FOR    DOORS 


FOR  WOOD -WORK. 


A  varnish  that  is  suitable  for 
furniture  and  inside  wood- 
work is  not  adapted  for  use 
on  floors,  boats,  porches,  or 
surfaces  exposed  to  weather 
and  moisture.  A  varnish  to 
withstand  foot  friction  and 
rough  usage  on  floors,  as  well 
as  washing  and  scrubbing, 
must  have  special  qualities 
not  found  in  furniture  var- 
nish or  spar  varnish.  So  our 
varnish  makers  have  pro- 
duced four  special  varnishes 
to  meet  all  everyday  require- 
ments. 

CP  SUN  VARNISH 

A  bright,  hard  Kopal  varnish. 
for  use  mi  interior  woodwork 
and  furniture,  wagons,  carriages. 
store  fronts,  etc.  This  varnish 
presents  unusual  value  for  a 
paint    dealer   to    push. 

CP  SUN  WATERPROOF 
FLOOR  FINISH 

This  is  a  tough,  durable  var- 
nish, made  specially  for  floors. 
It  dries  hard  over  night,  and 
withstands  the  severe  wear  floors 
are  subject  to.  Water  does  not 
affect  it  or  turn  it  white.  Gives 
fine  results  on  hard  wood,  hard 
pine,  or  any  stained  or  varnished 
floor. 

CP  SUNSPAR 

A  waterproof  spar  varnish  for 
boats,  yachts,  and  other  surfaces 
exposed  to  severe  weather.  Sun- 
spar  does  not  turn  white  when 
in  contact  with  hot  or  cold,  fresh 
or  salt  water,   rain,  etc. 

CP  FLATTING  VARNISH 

A  durable  varnish  specially 
prepared  to  produce  a  rubbed 
effect.  It  dries  in  half  an  hour, 
and  can  be  applied  over  a  full 
gloss  varnish  finish,  with  beauti- 
ful results..  Very  handsome  mis- 
sion effects  are  produced  by  ap- 
plying over  Sun  Varnish  Stain. 


THE  CANADA  PAINT  CO 

LIMITED 

PA1NT-VARNI3H  &  DRY  COLOD  /"V\KERS-LINSf ED  OIL  CRUSHERS 

MONTREAL-  TORONTO 'WINNIPEG  -CALGARY' HALIFAX 
OXIDE  MINES  -  RED  MILL-QUEBEC 
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Stanley 
Planes 

though  known 
for  years  as  the 
best,  have  been 
constantly  im- 
proved from 
time  to  time. 
To-day  there  is 
a  Stanley  Plane 
for  every  pur- 
pose. We  have 
133  varieties  in 
stock. 


COPVEUGHT,  I909.BY    THE    STANLEY    ftULE    AND  LEVEL    COMPANY 


That's  why 
skilled  mechan- 
ics ask  for 

"Stanley" 

when  buying 
tools,  and  will 
accept  no  other 
kind. 

It  requires  no 
effort  or  argu- 
ment to  sell 
anything 
stamped  Stan- 
ley to  the  men 
who  use  tools. 


STANLEY  R.  &  L.  CO.'S  "BAILEY"  PLANES 


STANLEY  LEVELS  FOR  ACCURACY 


STANLEY  BOXWOOD  RULES 


STANLEY  SPOKE  SHAVES 


MORTISE  and  MARKING  GAUGES 


ASK    FOR    CATALOG    SHOWING    FULL    LINE 

CAVERHILL,    LEARMONT   &  CO. 


HEAD  OFFICE  and  WAREHOUSES: 

MONTREAL 


WHOLESALE  DISTRIBUTORS 

BRANCH: 

1073  Hamilton  St.,  VANCOUVER 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 


MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


fll 


& 


'W  &  B"   Wood  Handle  Grips.  Length  open 
6  to   14  inches. 


"W  &  B"  Steel  Handle  Grips.  Length  open 
IS  to  48  inches. 


'W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA 


'Railroad  Special*"  Wrenches 


Machinist's  Knife  Handle  Wrenches 


This  is  the  strongest  and  best  HEAVY  DUTY 
wrench  made.  Head  and  Bar  Drop  Forged  in  one 
piece  from  selected  steel.  Extra  heavy  jaws  thoroughly 
case-hardened.  Indestructible  iron  handle.  PITTED 
WITH  "W.  &  B."  EASY  ACTING  SCBEW. 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market. 
With  the  exception  of  the  difference  in  the  handle  it 
is  practically  the  same  as  the  "Railroad  Special" 
Wrench.  FITTED  WITH  "W.  &  B."  EASY  ACTING 
SCREW. 


Regular  Wrenches 

Head  and  Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW  and  thor- 
oughly seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.   CATHARINES,  Established  61   Years  ONTARIO 
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THE 


STEEL  COMPANY  OF  CANADA 


SCREWS. 

Bright 

Brass 

Bronze 

Plated 

Dowel 

Felloe 

Headless 

Drive 

Rim 

Wing 

Machine 

Side  Knob 

All  Style  Heads 

BOLTS  and 
NUTS. 

Stove 

Track 

Tire 

Carriage 

Elevator 

Machine 

Bridge 

Hook 

Track 

Plow 

BRIGHT  WIRE 
GOODS. 

POLE  LINE 
HARDWARE 

CORRUGATED 
FASTENERS 

STOVE 
SCRAPERS 

WROUGHT 
PIPE 

PIG  IRON 

PUTTY 


HAMILTON 
VANCOUVER 


LIMITED 


HAMILTON,  CANADA 


STEEL  and  IRON 

Angle,  Angle  Bars,  Band,  Mild,  Mer- 
chant Bars,  Machinery,  Tire,  Plain 
and  Twisted  Concrete  Reinforcing 
Bars,  Plow  Beams,  Refined,  Horse- 
shoe, Rivet,  Etc. 


"TIGER"  BRAND 
WHITE  LEAD 


WIRE  NAILS 

All  kinds  and  lengths  in  standard  and 
special  gauges. 


HORSESHOES  and 
HORSESHOE  NAILS 

"BELL"  AND  "M.R.M."  BRANDS 


TACKS 


"INVINCIBLE" 
FENCING  and  GATES 


STAPLES 

Electricians',     Fence,     Blind,     Bed, 
Poultry  Netting,  Cooper. 


SALES   OFFICES: 
MONTREAL  TORONTO 

VICTORIA  HALIFAX 
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WIRE. 

Bright 
Brass 
Spring 
Bolt 

Coppered 
Liquor  Bright 
Oiled  and  An- 
nealed 
Rivet 
Stove  Pipe 
Tinned 
Bottling 
Broom 
Bookbinders' 
Mattress 
Tagging 
Whisk 
Pin 

WIRE  HOOPS 
RIVETS  and 
BURRS. 

Boiler 

Bridge 

Belt 

Hame 

Chisel  Point 

Tinned 

Coppered 

Cooper 

Wheel 

All  Style  Heads 

COTTER  PINS 

CARRIAGE 

TOP 

MATERIAL 

SHIPMENTS 
PROMPT. 


WINNIPEG 
ST.  JOHN 
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DAVIDSON'S  MILK  CAN  TRIMMINGS 

Broad  Hoop  Pattern — Roll  Rim  Bottom 

Bottom  hoop  being  made  out  of  extra  heavy  material  and  rolled  with 
the  grain,  overcomes  any  chance  of  splitting,  the  bottom  edge  being 
rolled  in,  in  such  a  way,  as  to  make  the  bottom  practically  one  piece. 

There  is  no  strain  on  the  can  when  our  Patent  Roll  Rim  Bottom  is 
used.  There  being  no  Sharp  Edge,  friction  is  reduced  and  practical- 
ly all  tear  and  wear  to  factory  floors  and  wagons  is  eliminated. 


Examine  the  diagram  and  see 
how  the  Outer  and  Inner  Rims 
are  rolled  in  and  then  riveted 
to  Bottom  Hoop. 

WE  SHIP  PROMPTLY. 


The  Thos.  Davidson  Mfg.  Company,  Limited 


Montreal 


Toronto 


Winnipeg 


World-wide 


The  reputation  of  the  Daisy  Vacuum  Cleaner  is  world-wide.  It  has  attained 
its  present  popularity  by  sheer  merit.  For  years  the  Daisy  Vacuum  Cleaner 
has  been  doing  good  service  in  Hotels,  Public  Institutions,  Clubs,  and  Domiciles 
of  every  description  in  every  quarter  of  the  globe,  and  being  a  machine  that 
can  be  thoroughly  relied  upon  it  is  just  the  line  for  export  and  home  trade. 


DAISY 


VACUUM 
CLEANER 


The  DAISY  Vacuum  Cleaner  is  a  fine  specimen  of  superiority  of  materials, 
workmanship  and  finish  of  the  British-made  article.  It  is  British  to  the  back- 
bone. Capital,  labor,  materials,  and  made  in  a  healthy  British  factory  by  well- 
paid  British  workpeople. 

ENTIRELY  BRITISH 

REMEMBER  <UHIS  WHEN  THINKING  OF  VACUUM  CLEANERS. 

A  large  range  of  hand  and  power-driven 
machines  from  £2:2:0  to  £18:18:0 

We  hate  just  put  a  new  DAISY  SWEEPER  on  the 
market.  It  is  quite  new  in  design,  has  many  advan- 
tages, among  which  is  the  Flexible  Nozzle  Attachment 
and  Removable  Dust  Bag.  It  is  compact,  portable, 
inul  very  efficient.     You  should  write  for  new  leaflet. 

Write  at  once  for  Trade  Terms  and  Illustrated  Booklet  77. 

The  DAISY  VACCUM  CLEANER  CO.,  Ltd, 


THE 


"BABY" 

£4:4:0 


DAISY. 


Handsomely  made  in  Solid  Oak,  with 
niekel-plated  fittings  ;  has  quadruple  bel- 
lows, and  is  collapsible.  Complete  with 
6  ft.  hose,  carpet  nozzle,  upholstery 
nozzle,      lengthening     tube     and     lever. 


Teleerams:  "1LEKLEAN  BIRMINGHAM. 
Telephones  :  405  and  406  East.        ABC  Code,  5th  Edition. 


LONDON  SHOWROOMS  : 
'  17  Philpot  Lane,  Fenchurch  St.,  E.  C. 

(One  minute  from  bank.) 


HEAD  OFFICE  and  WORKS: 

Leamington  Rd.,  Gravely  Hill 

BIRMINGHAM 


CONTRACTORS  TO  THE  BRITISH  GOVERNMENT. 
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Clothes  Mangle— for  use  on  table 

Hard    maple    rolls    24"    x    3y2".      Steel    ball    bearings 
Good   colors,. 


"Stephenson"  Patented 

Washing  Machine 


A  BIG  TIME  AND 
LABOR    SAVER. 

The  machine  will 
wash  75  to  100  nap- 
kins in  about  5  min- 
utes, or  about  40  to 
50  towels  in  about 
the  same  time;  4  to 
6  sheets,  or  S  to  JO 
shirts  can  be  wash- 
ed in  the  machine 
at  once,  and  washed 
perfectly  clean. 
Makes    the    washing 

of  quilt 


Victor  Clothes  Mangle 

Hard  maple  rolls  24"  x  5".  Hard- 
wood tables.  Tempered  cast 
steel  springs.  Painted  in  attrac- 
tive colors.    Plain  bearings. 


articles, 

worth   the  price  to   some  families   if 
used    on    bed    clothes   alone.,    Instead 

of  boiling  the  clothes  are  put  through  again  for  five  minutes,  with  boil- 
ing hot  water  and  soap;  the  steam  and  hot  water,  combined  with  the  rubbing 
and  soap,  bleaches  the  clothes  better  than  boiling.  It  is  not  necessary  to  touch 
the  clothes  after  putting  them  in   the  Washer. 

Wood  work  painted,  iron   work  japanned,  inside  parts  galvanized. 
If   your   jobber   cannot   supply   you,   write   us   direct. 


Taylor-Forbes  Co.,  Limited 

Head  Office  and  Works:  GUELPH,  ONT. 

Branches  and  Agents: 

Taylor-Forbes   Co..   246  Craig   St.    W.,   Montreal. 
Canadian  United   Mfrs.   Agency,   London,  Eng. 
H.   G.   Rogers,  147  Prince   William   St.,   St.  John,   N.B. 
H.   P.   Moulden   &   Son,  Travelers  Bldg.,   Winnipeg,   Man. 
Taylor-Forbes  Co.,   Ltd.,  1070  Homer  St.,   Vancouver,   B.C. 
11 
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HARDWARE  AND  METAL'S  ELECTRO  SERVICE— ASSORTMENT  No.  3 


93      - 

94 

107 

108 

129 

130 

Electros 

on  this  page  will  be 

supplied  at  15  cents 

each.     Cash  with  order 

.     Be  sure  and  order  by  number. 

Hardware 

and 

Metal, 

Address  all  orders  for  cuts 

143-153  University 

to 

Ave., 

Toronto, 

Canada 
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For  Every  Need 
of  the  Machinist ! 

With  a  well-selected  stock  of  our  micrometers  you 
cau  sell  machinists  and  machine  shops  micrometers 
for  practically  any  kind  of  work  requiring  fine  meas- 
uring instruments. 

The  line  includes  the  common  y2",  1",  2"  machin- 
ists' micrometers  with  ratchet  stop  and  lock  nut; 
screw  thread  micrometers,  sheet  metal  micrometers,' 
bench  micrometers,  micrometer  depth  gages,  govern- 
ment type  micrometers  for  the  toolroom,  quick-acting 
micrometers,  etc. 

The  accuracy  of  all  Starrett  Tools  is  so  widely 
known  that  it  is  a  simple  matter  to  help  make  the 
proper  selection  and  sell  every  machinist  one  or 
nioiT 

Micrometers 


Starrett  micrometers  are  made  with  ratchet  stop  and  lock 
nut  and  in  various  styles  and  sizes  for  measuring  from  zero 
up  to  eight  inches.  Some  are  suited  to  the  use  of  the 
individual  mechanic,  while  others  are  for  the  toolrooms  and 
inspection  departments  of  big  shops  and  may  be  sold  direct 
to  the  purchasing  agents. 

Don't  overlook  sales  on  big  micrometers  direct 
to  the  toolrooms  of  the  shops  in  your  vicinity.  Our 
government  type  micrometers  for  measuring  up  to 
12"  are  good  sellers  for  this  big  trade. 

Send  for  a  supply  of  catalogs  No.  20  M.A.,  giv- 
ing prices  on  all  styles.  Distribute  these  to  'pros- 
pective  customers  to  cultivate  fine  tool  sales. 


6y  invitation 
member  of 


The  L.  S.  Starrett  Co.,  a™ol, 

WORLDS  GREATEST  TOOLMAK.ERS 

New  York  London  42.+13       Chicago 
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"PHILADELPHIA" 


MOWERS 


Are  always  up-to-date  in  everything. 
The   only   Lawn    Mowers   with   all 

VANADIUM 
CRUCIBLE  STEEL 

the    Highest    Grade    and    Toughest    Steel 
known. 

The  "Philadelphia"  Lawn  Mowers  have 
for  46  years  been  the  standard  of  the  world. 
With  such  a  reputation  it  is  no  wonder  they 
are  so  popular  with  the  trade  who  wish  the 
highest  grade  goods. 

21  styles  Hand  and  6  styles  of  Horje 
Mowers,  all  High  Grade. 

New  Catalogs  and  prices  ready. 

THE    PHILADELPHIA    LAWN    MOWER    CO 

Makers  of  Highest  Grade  Mowers  in  the  World 

31st  and  Chestnut  Streets,  Philadelphia,  Pennsylvania,  U.S.A. 
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The  distinctive  strength  of 

Lundy 

Shovels 

will  show  increased  activity 
in  turnover. 


Cold    Rolled 
Blade  Points 

Double  Ply 
Straps 


"D"  OE  LONG 
HANDLE  GAEDEN 

SPADE  NO.  2. 


EAILEOAD  and 
CONTEACTOES' 
SQUAEE  POINT 
"D"  HANDLE 
SHOVEL   NO.   2. 


Besides  being  extra  strong  at  the  strap  and  blade  point  they 
have  our  Patented  "D"  Reinforced  Handle  which  cannot  be 
equalled  by  any  other  style  of  handle  on  the  market.  The 
Grip  is  so  constructed  that  it  cannot  possibly  work  loose  in 
the  hand,  as  nearly  all  other  makes  of  split  handles. 

The  combination  of  strength,  quality,  appearance  and  service 
of  the  Lundy  makes  sales  easy  and  repeat  orders  sure. 

We  make  two  grades — the  Lundy  first — the  Dandy  second. 
IF  YOUR  JOBBER  CANNOT  SUPPLY  YOU,  WRITE  US. 

We  also  make  CONTRACTORS'  ROUND  POINT  "D" 
HANDLE  SHOVELS,  SAND  SHOVELS  WITH  ROUND 
OR  SQUARE  POINT,  "D"  OR  LONG  HANDLE,  etc. 


The  Lundy  Shovel  &  Tool   Company,  Limited 

General  Office  and  Works:  PETERBORO,  ONT. 

SELLING  AGENTS: 

Delorme  Bros.,  Montreal;  Tees  &  Persse,  Ltd.,  Winnipeg;    Tees   &   Persse,   of   Alberta,   Ltd.,    Calgary; 
B.C.  Equipment  Co.,  Vancouver,  B.C.;   Colonial  Varnish  &  Color  Co.,  20  Francis  Street,  Toronto,  Ont. 
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Saves  Time 


and  greatly  facilitates  the 

handling  and  sales  of  wire 

cloth 

The  "Bowser  Wire  Cloth  Display  Rack"  will  give 
you  a  neat,  convenient  place  to  keep  your  wire 
doth,  where  it  is  out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

It  does  away  with  awkwardness  in  unrolling  and 
displays  the  stock  instantly  in  a  very  attractive 
and  effective  manner. 

Let  us  put  you  in  touch  with  some  users — they'll 
tell  you  how  valuable  this  system  of  wire  cloth  dis- 
play really  is. 

Full  particulars  are  ready  for  you — ask  for  them. 

R.  M.  Bowser  &  Son 

RENFREW,  PA. 

MlinMIIIIJJJIIIIIJJMhlllllinilillllllililllillllil'IIILIIIIIIIIIilJ 
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"WIRELESS" 

Fibre  Flashlights 

Now    on    Sale    at    Most 
Leading  Hardware  Stores 

The  Latest  in  Flashlights 

|Have  you  seen  them  ? 
Write  for  illustrated  booklet. 


Interstate  Electric  Novelty  Co. 


TORONTO 


of  Canada,  Limited 
220  King  Street  West 


ONTARIO 


ftOfMK 

the  ENGLISH   WAX 
POLISH  &  CLEANSER 

The  approach  of  Spring  means  the  approach 
of  housecleaning  time. 

And  the  approach  of  housecleaning  time 
means  opportunity  to  sell  Ronuk — for  clean- 
ing and  polishing  floors,  woodwork,  furniture, 
linoleum,  cork-carpet,  auto-bodies  and  any 
other  polished  surfaces. 

"We  are  telling  the  consumer  all  about  it  in 
our  advertisements  in  the  leading  journals. 

"We  have  a  very  special  proposition  for  the 
dealers  this  Spring.    "Write  and  ask  us  about  it. 

RONUK   LIMITED 

53  Yonge  Street 

TORONTO 

MONTREAL  -  WINNIPEG 
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"Metallic"    Building   Materials 

Spell  Profit  and  Reputation  for  You 

There  is  no  manner  of  doubt  about  that — hundreds  of  merchants  gladly  en- 
dorse the  statement.  Their  own  business  experience  has  proven  it  true  and  they 
are  doing  more  to  spread  the  facts  about  the  imperishable  qualities  of  the  "Metal- 
lic" line  than  all  the  advertising  we  could  print.  They  know  that  " Metallic"  pro- 
ducts insure  satisfaction  and  "Repeat"  orders  —  and  that  there  are  a  score  and 
one  uses  for  them. 

"Eastlake"  Steel  Shingles 

are  made  of  the  best  grade  of  sheet  steel  and  are  heavily  coated  with 
zinc.  They  make  the  most  economical  roof  from  the  standpoint  of 
long  service  and  require  no  painting  or  other  protective  treatment. 
Ask  us  to  send  you  full  particulars  regarding  "Metallic"  Building 
Materials.    Write  now — it  means  money  for  you. 

Remember — "Metallic"   building   materials   are   British   through   and 
through    —    no     "Keystone"     or     other     foreign     plates     are     used. 

THE  METALLIC  ROOFING  COMPANY,  LIMITED 

Manufacturers 
TORONTO        and        WINNIPEG 


IS 

Ijlf    WIRE  NAILS 

All  Standard  and  Special  Gauges 


"From 
Ore  to  Fin- 
ished Product" 


NAIL    WIRE,    RIVET    WIRE 

Straightened  and  Cut  to   Length 

Wire  Rods        Steel  Bars 

Prompt  Shipment 


Dominion  Iron  &  Steel 
Company,  Ltd. 


Sydney,  N.S. 


Montreal,  Que. 


Toronto,  Ont. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisfcis  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  [Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


BRONZEMGALVAN 


1 


mm 


IZED 


SAFETY 
FIRST 


See  That 

THIS   MARK 

OF  HIGH  QUALITY 

Is  On   Evcf^   j 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a    supply    of 
stock  sizes? 


Inquiries  Solicited 

Canada   Wire   &   Iron 
.Goods  Co. 

Hamilton.  Out. 


J^lade  in   Canada 


Brooms  of  Quality 


|to  introduce  our 

CANADA  LINE 

Please  note  the  following  SPECIAL  PRICES— 
Sample  order  solicited: 

Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The    Standard    Tools    in    every    province    of    the    Dominion,    New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

LONG  DISTANCE!  PHONE.  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the   Dominion   by   all    Wholesale   and    Retail    Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers   of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 
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way yon  take  it, 
and  it's  the  best 
Peavey   made. 
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Cutlery 


HAS    STOOD    THE    TEST 
FOR    MANY  GENERATIONS 

It  is  made  throughout  on  their  own  premises, 
from  finest  grade  of  steel  regardless  of  cost,  by 
skilled  workmen. 

Butler's  "KEEN"  and  other  Razor  brands  are 
BEGUN  AND  FINISHED  at  Trinity  Works,  NOT 
SENT  to  Germany  for  grinding. 

"Sheffield  made, 
Both  haft  and  blade." 


Trade-Mark  "BUTLER"  granted  a.d.  1768. 
The"     .-"'"'''"  jMark  granted  a.d.  1681. 


"Si1 — 0' 


Butler's    "Cavendish"    brand    (Regd.)    Table 
Knives,  Carvers  and  Plate. 

HIGHEST    ATTAINABLE    QUALITY.       SPECIAL. 


GOLD  MEDALS.    GRAND  PRIX. 

GEORGE  BUTLER  &  C0..LTD.,  Sheffield.  England 

London  Showroom,  62,  Holborn  Viaduct.  E.C. 
CANADIAN  REPRESENTATIVE: 

G.  A.  MARSHALL      70  Lombard  Street,  Toronto 


Brooms 
and  Whisks 

You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  Mali  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner  Company 

[LIMITED 

PORT  ELGIN  ONTARIO 


Let  us 
Place  this 
Case  of 
Fresh  Seeds 
on  your 
Counter 


'sSi 


:«./*.' 


Kdi 


STANDARD 
FULL  SH 
PACKAGES 


E5* 


'ffifficwBm. 

|    ■"'-   Vs3K  ..."-..ns        ,      „„, ,.„  xl„  -Mi 

Mmmmm.: 

i      Rennies  seeds 


SELL  as  many  as  possible,  and  the  remainder  may  be  returned  at  the 
end  of  the  season  at  our  expense.  Our  compact  and  attractive  counter 
display  case  contains  the  assortments  as  above,  an(i  you  will  add 
many  dollars  to  your  profits  if  you  will  let  us  send  you  one  or  more, 
as  your  trade  requires,  on  commission,  all  charges  paid  by   us. 


WM.  RENNIE  CO.,  LIMITED, 


Toronto 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 
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IMPORTERS  AND  DEALERS  IN 


Plate,  Sheet,  and  all  Kinds  of  Glass 

for  building  purposes 
Manufacturers  of  Mirrors  and  Art  Glass.     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excelsior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 


Your    Food    Chof>f>er    Sales 

will    Steadily    Increase 
If  you  sell  the 

"NEW  STANDARD" 

Exclusive  features:  By  means  of  a  Lever 
Lock  it  opens  wide  like  a  book  and  is 
instantly  and  easily  cleaned.  Shear  Cut- 
ting —  Self-Sharpening.  Chops  without 
mashing.  Double  Tinned,  which  makes  a 
perpetual  and  lasting  finish. 
Positive  table  clamp  prevents 
machine  from  shifting  while  in 
use.  Easy  to  operate. 
These  "New  Standard"  features 
are  a  combination  that  gives 
users  highest  satisfaction 
and  dealers  a  splendid 
recommendation. 

Three  knives  and  pulver 
izers  with  each  chopper. 
A  size  for  every  purpose. 
Price  no  higher  than 
others. 

Order  from  your  jobber. 
If  he  cannot  supply  you, 
write  us. 

New   Standard 
Hardware   Works,    Inc. 

MOUNT     JOY,     PA. 

FRED    E.     LAKE,     Ottawa, 

Ont.,  representative  for  East- 
ern Canada. 


High  Quality 

TOOLS 

that  you'll  find 
vary  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 

Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 

White  Mop  Wringer  Co.,   Fultonville,  N.Y. 

20 


Li 


HARDWARE    AND    METAL 


January  16,  1915. 


"HOW    TO    SAVE    MONEY" 

is  a  question  of  more  than  usual  interest  to  most  people  these  days. 

Every  family  in  Canada  can   CUT  THE 

BREAD     BULL     IN     HALF    by    eating 

clean,      wholesome,      home-made      bread 

made     in     THE     '-CANUCK"     BREAD 

MIXER. 

CANUCK   Bread  costs  half  the  price  of 

bakers'    bread.      We    have    experimented 

to   find    out,    and   here   are   the   facts: 

"  CANUCK  "     Home-made     Bread      vs. 

Bakers'     Factory     Bread.      WA     lbs.     of 

home-made  bread  made  in  the  "CA- 
NUCK"  Bread    Mixer  cost   24c.     This  is 

about    2c    per    lb.      The    best    grade    of 

butter,    and    the    finest   quality    of   flour, 

at    retail    prices,    were    used    in    getting 

this  estimate.  Compare  this  with  bak- 
ers' factory  bread  as  follows:  "CA- 
NUCK"   Home-made    loaf,    Vk.    lbs.    at 

2c  per  lb cost   3c. 

isakers'   Factory  loaf,   1%  lbs.   at  present 

P'ice    cost  6c. 

,      .     ,  ,   .        .      .  SAVING    ON   CANUCK    BREAD   100% 

Anybody  can  make  good  bread  right  from  the  start  in  the  "CANUCK"— just 
C"Jl?ST^.the  directions  carefully.  It  is  essential  that  the  LIQUIDS  be  put  in 
l'IRST,  and  the  flour  afterwards.  This  is  a  most  important  thing  for  users 
to  note,  and  if  observed,  success  is  certain.  Instruction  and  receipe  book  with 
each    Mixer.      Write    for    advertising   matter. 

Encourage  Canadian  industry  and  keep  Canadian  monev  in  Canada  for  Cana- 
dian workmen  by  buying  Canadian  goods— better  value  and  superior  quality  goods 
than   you  can   import,   at  that. 


This  shows  how  the  dough  balls  up 
followed 


on  the  agitator 
faithfully. 


rod,  if  directions  are 


E.  T.  WRIGHT  COMPANY,  LIMITED,  Hamilton,  Canada 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES-WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


Adjustable  Scraper  No.  81        J$tfrnUX)1^oU 


No.  81—10  in.   long,  weight  2%.  lbs.     List   Per  Doz.,  $18.00. 
Packed  one  in  a  box. 


This  tool  is  meeting  with  considerable  favor  among  Cabinet 
Makers   and   those   requiring   a   Scraper  for  especially   fine   work. 

It  has  a  rosewood  face,  and  the  handles  are  raised  to  protect 
the  user's  hands.  The  body  and  handles  are  cast  in  one  piece,  and 
are  handsomely  nickel  plated.  The  cutter  is  made  of  a  high  grade 
of  steel. 

Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


TWO  CENTS   PER   WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 
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28    "Service       tranches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Keep  the  Dollar  at  Home 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,1  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches    Throughout 
Canada. 
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WM 96  Years  to  Test  a  Tool pgj 


'"mir 


^IIHIIII  CjAVES    the    mechanic's    time 

IXttttttt  experimenting  with  new  tools. 

HH!!!!!  The  "1819  original  P.S.  &  W.  Co." 

1%%%%%%%%  Snip  has  already  been  approved 

MlZXIlil  by  four  generations  of  users. 

v\\7&%%%%  The  Feck,  Stow  &  Wilcox  Company 
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MFRS.   Mechanics'   Hand  Tools,  Tinsmiths' 

and  Sheet  Metalworkers' Tools  and  Machines, 

Builders'  and  General  Hardware 


Southington,  Conn. 


Cleveland,  Ohio 
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The  first  h'qh-grade  snip         jmlJ&jlJl: 
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CaNAQA 


Every  Inch  of 

QUEEN'S  HEAD" 

Galvanized  Iron 


Is  thoroughly  and  uniformly  galvanized 
This  means  uniform  wear. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 
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DOMINION 


Charcoal  Tinplates 


High-Grade    genuine   Charcoal    Plates 
Tissue  Packed 


it 


Specify  "DOMINION  GROWN 
on  your  next  order. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Consider  Fire  Insurance  Question 

The  Necessity  for  Careful  Study  of  the  Po  hey — The  Company,  Insurance  Clause- 
Difficulties  With  Regard  to  Settlement — The  Need  for  the  Adjuster  —  Some 

Special  Clauses. 


YOU  can  take  a  horse  to  the  water, 
hut  you  can't  make  him  drink. 
You  can  talk  adequate  fire  insur- 
ance to  some  retail  men  until  you  are 
blue  in  the  face,  hut  you  can't  make 
them  insure — not  even  if  you  are  an  in- 
surance agent!  There  is  no  doubt  that 
while  fire  insurance  is  pretty  general  it 
is  still  not  universal,  and  it  is  very  often 
most  inadequate.  There  is  altogether 
too  much  complacency  about  the  matter. 
Many  men  go  into  relations  with  fire  in- 
surance companies  like  a  hull  goes  for  a 
five-barred  gate.  Sometimes  the  bull 
doesn't  do  anything  but  damage  himself. 
Financial  men  have  been  dinning  it 
into  our  ears  for  many  moons  that  Can- 
ada has  an  abnormal  annual  fire  loss. 
The  figures  are  astonishing.  It  has  been 
stated  by  experts  that  they  are  higher 
in  proportion  than  those  of  any  other 
country.  The  fault  is  easy  of  discovery. 
Everybody  blames  his  neighbor.  It  never 
occurs  to  him  to  blame  himself.  The 
majority  of  merchants  take  out  a  fire  in- 
insurauce  policy  and  so  long  as  they 
pay  their  premiums  they  sit  tight  and 
think  thev  have  done  their  duty.  The 
idea  that  fire  may  visit  their  own  par- 
ticular store  never  occurs  to  them. 

It  is  not  the  purpose,  of  this  article 
to  deal  with  the  retailer  in  his  relation 
to  the  fire  insurance  company  as  a  bird 
easy  of  plucking  by  a  successful  plucker. 
That  fire  insurance  men  are  crooks  is  as 
ridiculous  a  supposition  as  it  is  unfair. 
But  there  are  good  and  bad  in  every 
trade.  To  say  that  fire  insurance  men 
are  all  saints  is  just  as  foolish  as  to  say 
they  are  all  sinners.  Nevertheless,  there 
are  those  companies  operating,  from 
whom  the  retail  merchant  will  be  wise  to 
keep  away.  There  are  tricksters  that 
the  retail  merchant  can't  beat  no  matter 
how  he  tries.  Prevention  is  better  than 
cure.  With  the  best  of  companies  the 
wise  retailer  will  use  all  possible  cau- 
tion. And,  indeed,  the  more  cautious  the 
merchant  is  the  better  pleased  will  be 
the  company  if  it  is  a  good  one. 


Study  Your  Policy. 

The  prime  factor  in  getting  a  square 
deal  over  your  fire  insurance  is  to  know 
your  policy.  It  is  a  contract,  by  virtue 
of  which  the  company  agrees  to  pay  a 
certain  sum  of  money  in  case  of  fire, 
providing  that  the  conditions  of  the  con- 
tract have  been  fully  adhered  to  by  the 
assured.  This  means  something  more 
than  mere  prompt  premium  payments. 
Insurance  men — like  retail  grocers — are 
not  in  business  for  their  health.  If  they 
find  themselves  called  upon  to  pay  out  a 
sum  of  money  because  of  fire  their  first 


WELL. THAT 
INSURANCE  5TUFE 
WONT  BOTHER  ME 
ANY    FURTHER 


Some  merchants  get  their  policy  and  are 

too  busy  to  bother  reading  it.    Later 

— they  wish  they  had  done  so. 

impulse  is  to  see  how  small  that  sum 
can  be  made.  It  is  human  nature,  as 
well  as  insurance  nature. 

The  man  who  is  going  to  take  out  an 
assurance  policy  should,  first  of  all,  be 
sure  of  the  standing  of  the  company 
which  he  has  in  mind.  Some  companies 
have  lower  rates  than  others.  Usually 
this  means  that  the  protecting  power  of 
the  company  is  not  so  good.  Since  the 
first  objective  of  fire  insurance  so  far  as 
the  insured  is  concerned  is  protection, 
he  needs  to  be  sure  that  his  risk  is  cov- 
ered by  a  good  company.  Get  the  agent 
to  tell  you  the  financial  standing  or, 
better  still,  show  you  the  balance  sheets 
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of  the  company  for  whom  he  is  acting. 
Be  sure  you  are  with  a  company  which  is 
strong  financially.  It  may  mean  thous- 
ands of  dollars  to  you. 

It  is  most  important  that  the  man  who 
insures  should  understand  his  policy. 
If  you  were  going  to  buy  a  house  you 
would  peruse  the  deed  to  see  if  all  was 
in  order.  Yet  comparatively  few  men 
bother  to  do  this  in  the  case  of  an  insur- 
ance policy. 

All  Policies  Identical. 

The  merchant  who  is  insured  in  more 
than  one  company  should  see  to  it  that 
the  conditions  and  particulars  and 
descriptions  should  be  identical  in  every 
policy.  This  has  two  advantages.  First, 
if  you  should  have  a  fire  it  will  save  a 
good  deal  of  haggling  and  misunder- 
standing between  the  companies.  Sec- 
ondly, it  will  prevent  any  company  from 
giving  you  a  contract  so  worded  that  it 
is  useful  to  the  company  itself,  should 
anything  happen.  For  instance,  a  clause 
that  some  companies  are  fond  of  insert- 
ing is  to  the  effect  that  where  additional 
insurance  is  carried  the  company  should 
be  bound  by  the  policy  most  favorable 
to  it,  not  necessarily  its  own  policy.  This 
obviously  is  a  very  good  "way  out"  for 
the  company. 

Then,  see  to  it  that  your  policy  has  this 
clause,  "Further  insurance  permitted," 
so  that  you  are  at  liberty  to  insure  when 
and  with  whom  you  will,  in  case  of 
necessity,  for  additional  insurance. 

That  Co-Insurance  Clause. 

A  particular  which  very  often  results 
in  disaster  for  a  merchant  is  the  inser- 
tion of  the  80  per  cent,  co-insurance 
clause.  Too  much  care  cannot  be  taken 
by  a  retailer  who  wants  fire  insurance 
before  he  adopts  this  form.  This  is  a 
contract  by  which  the  insured  agrees  to 
keep  insured  to  the  extent  of  at  least 
80  per  cent,  of  the  value  of  the  property. 
If  he  fails  to  do  so  he  himself  must 
stand  for  any  loss  which  would  have 
been   paid    by   the    insurance   he   should 
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have  carried  in  excess  of  that  which  he 
actually  did  carry. 

For  example,  if  a  merchant  has  a 
thousand  dollars  worth  of  stock  and  in- 
sures it  subject  to  this  eighty  per'  cent, 
clause,  he  is  complying  with  the  condi- 
tions. Later  in  the  year  his  stock  in- 
creases to  $1,500,  but  the  merchant  ne- 
glects— perhaps  only  for  a  day  or  two — 
to  increase  his  insurance.  Then  the  fire 
comes  along.  The  loss  and  damage 
amount  to  $600.  The  merchant,  under 
the  co-insurance  clause,  should  have  had 
insurance  to  the  extent  of  eighty  per 
cent,  of  $1,500,  or  $1,200  worth.  Instead 
of  that,  he  has  only  eighty  per  cent,  of 
his  original  $1,000,  which  is  $800.  The 
insurance  company,  therefore,  only  pays 
eight-twelfths  of  the  loss  of  $600,  equal- 
ing $400.  And  the  merchant  must  stand 
the  loss  of  the  other  four-twelfths  of  the 
$600  loss,  which  is  $200,  himself. 

I  hear  from  insurance  experts  that 
careful  examination  into  the  losses  in 
•which  the  co-insurance  law  applies  justi- 
fies the  statement  that  it  is  most  unwise 
for  the  small  man  to  have  the  co-insur- 
ance clause  included  in  his  policy.  Keep 
away  from  it.  Remember  the  words 
"co-insurance,"  and  avoid  them  as  you 
would  thin  ice.  They  are  thin  ice.  Put 
them  up  as  a  bogey,  and  leave  them 
there.  Sometimes  they  are  a  help,  but 
only  rarely.  The  risk  is  too  great.  The 
merchant  may  only  be  delayed  a  day  or 
two  in  getting  extra  insurance  to  meet 
that  clause,  and  yet  the  fire  may  happen 
in  that  time.  It  is  much  better  to  have 
straight  insurance  and  pay  a  little  higher 
rate  for  it  than  pick  up  "co-insurance" 
from  the  bargain-counter  only  to  find 
later  that  it  was  far  more  expensive  in 
the  ultimate  easting-up  of  things. 

Obviously  the  eighty  per  cent,  co-in- 
surance clause  is  a  splendid  thing  if 
your  property  never  burns  up.  In  re- 
turn for  such  a  clause  the  insurance 
company  makes  the  concession  of  a  lower 
rate,  so  that  the  man  who  has  the  co- 
insurance clause  is  able  to  reflect  that  he 
is  getting  cheaper  insurance  than  his 
neighbor  who  has  not  the  co-insurance 
clause.  But  if  he  is  getting  cheaper  in- 
surance he  is  not  getting  the  same  pro- 
tective power,  as  has  been  shown. 

The  insurance  companies  have  two 
good  lines  of  defence  because  sof  this 
clause.  They  can  try  to  prove  that  the 
amount  of  the  damage  is  less  than  the 
amount  claimed  by  the  assured ;  second- 
ly, they  can  seek  to  prove  that  the  value 
of  the  property  before  the  fire  was  more 
than  the  assured  had  figured  it,  and 
hence — as  we  showed  by  an  example 
above — that  the  retailer  was  not  insured 
for  80  per  cent.,  and  so  did  not  comply. 
Furthermore,  not  one  insurance  agent 
in  twenty,  nor  one  merchant  in  more 
than  that,  understands  the  co-insurance 
clause,  and  the  wise  man  doesn't  dabble 
in  things  he  doesn't  understand. 


Stock  and  Property  Separate. 

Many  merchants  think  that  their  in- 
surance policy  covers  their  property, 
stock  and  everything  they  have.  Most 
cormpanies  insure  stock  separate  from 
the  property,  such  as  fixtures  and  so 
forth.  The  retailer  should  be  careful  to 
see  that  his  policy  or  policies  cover  all 
his  belongings.  The  co-insurance  clause, 
for  instance,  treats  each  item  separately. 
When  the  retailer  describes  his  stock 
he  should  not  say  "stock  consisting  of," 
but  "stock  of  merchandise  consisting 
principally  of,"  and  in  this  clause 
should  be  included  "supplies  used  in 
packing,  shipping  and  delivering."  No 
loop-hole  should  be  left.  Some  insurance 
companies  are  adepts  for  discovering 
them  for  themselves,  anyway. 

Get  Hold  of  An  Expert. 

When  trouble  comes  along  it  is  na- 
tural for  us  to  go  to  someone  who  can 
help.  When  you  are  ill  you  go  to  a 
doctor.  If  you  have  a  fire,  go  to  an  in- 
surance expert,  an  adjuster.  This  is  a 
point  which  should  be  noted.     In  case  of 


So  says  Mr.  Merchant  when  the  fire  has 

come  along,  and  he  finds  that  he 

tvasn't  totally  covered. 

a  fire  it  is  a  certainty  that  the  insur- 
ance company  concerned  will  hire 
adjusters,  and  at  such  a  time  an  ad- 
juster for  the  assured  is  a  necessity.  The 
inexpert  retailer  cannot  hope  to  win 
out  against  a  professional  insurance 
man,  and  he  will  lose  if  he  tries.  It  is 
worth  while  paying  an  adjuster  his  fee. 
That  fee  will  probably  be  stiff,  because 
adjusting  is  an  expert's  game,  but  it 
will  be  money  well  spent,  for  with  the 
adjuster's  help  you  will  at  least  know 
that  the  information  you  give  the  insur- 
ance people  will  not  be  used  against 
you.  Don't  try  to  do  your  own  fight- 
ing with  the  company,  if  there  is  going: 
to  be  a  fight.  Pay  the  adjuster  to  do  the 
fighting.  He  is  an  old  hand  at  the  game, 
and  he  knows  how  to  get  under  and  over 
the  adversary's  guard. 

"Specials"  for  Hardwaremen. 
So  far  this  article  might  have  applied 
with  equal  suitability  to  any  retailer, 
almost.  There  are,  however,  certain 
points  of  special  importance  for  the 
hardwareman  to  remember. 
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(1)  If  a  dealer  keeps  coal  oil  or 
lubricating  oil  for  sale  in  any  quan- 
tity exceeding  five  gallons,  a  spe- 
cial permit  must  be  endorsed  on 
that  policy. 

(2)  Any  quantity  of  gasoline  and 
benzine  kept  on  the  premises  must 
be  so  set  forth  in  the  policy. 

(3)  If  any  of  the  store  furnish- 
ings such  as  cash  register  and  so 
forth  are  held  under  lien  or  sale 
agreement,  the  policy  must  read 
"in  the  event  of  the  property  here- 
inbefore mentioned  being  held  under 
royalty,  lien,  or  sale  agreement,  this 
insurance  shall  be  held  to  cover  the 
vendor  and  vendee." 

(4)  The  question  of  the  dealer's 
title  to  the  property  or  stock  should 
be  looked  after.  A  clause  should  be 
included  which  will  read,  with  re- 
gard to  the  property,  "owned  or 
held  in  trust,"  or  "on  consign- 
ment," or  "sold  but  not  delivered," 
or  "for  which  he  is  not  respon- 
sible," or  "held  under  lien,  sale  or 
royalty  agreements,"  according,  of 
course,  to  the  particular  case. 
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RAILROAD  BUYING  STARTED. 

Cleveland,  Ohio,  Jan.  7. — The  extent  of 
the  slump  in  manufacturing  which  took 
place  last  year  is  indicated  by  the  fig- 
ures of  pig  iron  output,  which  was  22,- 
970,926  tons  in  1914,  compared  with  30,- 
652,767  tons  in  1913,  which  had  held  the 
record,  although  1913  was  not  a  satisfac- 
tory year  in  business.  The  production  for 
December  was  1,495,325  tons,  a  loss  of 
5,944  tons  compared  with  November.  The 
average  daily  production  for  December 
was  48,236  tons,  a  loss  of  1 .806  tons  com- 
pared with  November. 

The  encouraging  fact,  however,  is  that 
railroad  buying  has  started  in  a  moderate 
way  and  that  there  are  many  indications 
that  fair  business  will  be  booked  during 
the  first  quarter.  The  Steel  Corporation 
which  was  operating  at  only  28  per  cent, 
of  its  capacity  at  the  close  of  the  year  is 
now  operating  at  40  per  cent.— Iron 
Trade  Review. 


Resumes  Business. 
Fenelon  Falls,  Ont  — F.  C.  Taylor, 
who  lost  his  entire  stock  of  hardware  in 
the  fire  some  weeks  ago,  has  refitted  one 
of  the  stores  formerly  occupied  by  Ter- 
rill  Bros.,  and  has  placed  a  new  stock 
of  general  hardware,  stoves,  paints,  oils, 
etc.,  in  his  new  premises. 

® 

Appoint  New  Traveller. 

Lochlin  Ross,  of  the  warehouse  staff 
of  H.  S.  Howland,  Sons  &  Co.,  has  been 
appointed  traveller  to  cover  the  ground 
from  Sudbury  to  Ft.  William  formerly 
covered  by  the  late  Donald  Roy. 
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Manufacturing  Shells  in  Canada 

A  Few  Facts  Concerning  Shells  in  General  — Details  of  the  Work  Being  Done  in  Cana- 
dian Factories  —  Work  Need  Not  be  Done  in  Single  Plant. 

Firms  Doing  the  Work. 

BY  M.  L.  SMITH,  B.A.S.C* 


THE  unity  and  resourcefulness  of 
the  British  Empire  has  not  only 
been  remarked  in  the  pursuits  of 
peaceful  development  but  has  astonished 
the  world  at  large  and  its  enemies  in  par- 
ticular in  time  of  national  danger.  Dur- 
ing the  great  South  African  war,  hostile 
peoples  saw  and  observed  that  they  must 
settle  differences  not  only  with  England 
but  with  an  Empire  that  valued  its  in- 
tegrity as  its  individual  existence. 

Our  present  unchivalrous  foes  had 
sought  to  overthrow  our  cherished  se- 
curity by  the  building  of  great  guns  and 
enormous  war  factories  such  as  they 
reckoned  could  not  be  equaled  by  little 
England.     In   this   also,   the   latest   and 


Fig.  1. — Simplest  form  of  explosive 
projectiles. 

greatest  of  nation  struggles,  they  have 
found  themselves  pitted  against  the  fac- 
tories of  the  Empire  which,  though  like 
the  converted  cruiser  in  that  they  are 
subverted  from  a  peaceful  purpose,  are 
nevertheless  manned  by  first-class  me- 
chanics who  have  their  hearts  in  the  wel- 
fare of  the  nation.  The  manufacture  of 
shells  in  our  shops  and  steel  plants,  while 
tacitly  commended  by  the  great  mass  of 
citizens  still  has  aroused  a  large  amount 
of  interested  curiosity  as  to  the  general 
methods  and  processes  involved.  By  way 
of  allaying  many  misconceptions  and  cor- 
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recting  a  few  of  a  large  number  of  mis- 
statements, a  short  description  of  the 
various  types  of  projectiles  and  the  op- 
erations involved  in  the  manufacture  of 
the  "Made  in  Canada"  variety  seems 
particularly  appropriate  at  the  present 
time. 

Projectiles,  commonly  known  as  shells, 
have  a  number  of  different  purposes  and 
vary  widely  in  construction.  In  Fig.  1  is 
shown  a  simple  and  much-used  form  of 
explosive  projectile.  The  explosive  charge 
is  seen  encased  in  the  solid  steel  of  the 
shell  and  is  provided  with  a  detonator 
at  the  rear  end  which  in  intended  to  ex- 
plode the  charge  upon  impact  or  immedi- 
ately afterwards.  The  left  half  of  the 
figure  represents  a  projectile  designed 
for  the  destruction  of  fortresses,  earth- 
works, etc.,  where  high  explosive  power 
is  required.  When  required  to  pierce 
hardened  steel  armour,  this  shell  is  pro- 
vided with  a  covering  of  softer  metal 
over  the  hardened  point.  Otherwise  the 
perforating  the  hardened  protective 
surface. 

Shrapnel  Shells. 

For  the  destruction  of  men  and  other 
animate  objects,  the  type  of  projectiles 
known  as  shrapnel  are  employed.  Two 
typical  shrapnel  projectiles  are  shown  in 
Fig.  2,  and  their  operation  is  as  follows. 
The  nose  or  time-fuse  can  be  adjusted  to 
explode  the  shell  at  any  predetermined 
time  after  its  discharge  from  the  gun,  and 
an  effort  is  made  to  have  the  shell  explode 
about  a  hundred  yards  in  front  of  the 
enemy  and  directly  above  him.  The  case 
is  made  of  a  high  grade  of  steel  and  is 
not  itself  shattered. 

The  flame  from  the  time-fuse  explodes 
the  powder  in  the  central  tube  and  the 
rear  end  of  the  shell.  This  simply  blows 
the  fuse-end  off  and  discharges  the  whole 
load  of  bullets  straight  ahead  as  if  shot 
from  an  enormous  shotgun.  The  explo- 
sive charge  is  not  large  in  comparison  to 
the  weight  of  metal  discharged  but,  as  the 
projectile  as  a  whole  has  a  very  consid- 
able  initial  velocity,  each  bullet  will  have 
sufficient  energy  to  administer  a  disabling 
wound  at  100  yards,  and  bullets  enough 
are  provided  to  furnish  one  for  every 
square  yard  of  surface  attacked. 

Timing  Arrangements. 
Shells  are  timed  both  by  clockwork  and 
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by  a  time  fuse.  A  typical  example  of  the 
later  is  shown  in  Fig.  3.  Upon  discharge 
from  the  gun  the  inertia  of  the  percus- 
sion plunger  P  causes  it  to  shear  off  the 
resistance  ring  R  and  fly  back  against  the 
firing  pin  A  which  explodes  the  primer 
charge  J.  The  flame  from  this  passes 
through  the  hole  B  and  ignites  the  fixed 
time-train  C.  This  fixed  time-train  burns 
around  until  it  comes  to  the  hole  E, 
through  which  the  flame  can  pass  to  the 
movable  time-train  at  its  lower  end.  The 
movable  time-train  burns  back  until  the 
hole  D  is  reached  through  which  the 
flame  obtains  access  to  the  powder  G 
which  forms  part  of  the  bursting  charge 
of  the  shell. 


Fig.  2. — Typical  forms  of  common 
shrapnel. 

It  is  easily  seen  that,  by  rotating  the 
movable  ring  M  so  that  the  holes  E  and 
D  become  further  separated  around  the 
circumference  of  the  shell,  the  time  re- 
quired for  the  train  C  to  burn  around  to 
the  hole  E  and  back  along  the  movable 
train  to  the  hole  D  is  increased.  The 
time  allowed,  of  course,  depends  upon 
the  distance  the  shell  has  to  travel  from 
the  gun  to  the  point  where  it  is  desired 
to  discharge  the  bullets,  and  if  the  holes 
E  and  D  be  placed  directly  in  line,  the 
shell  will  explode  but  a  few  feet  from 
the  muzzle  of  the  gun. 

The  time-train  rings  do  not  form  com- 
plete circles  so  that  for  transportation, 
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or  if  it  be  not  desired  to  use  the  time 
fuse,  the  hole  E  is  set  opposite  the  blank 
part  of  the  train  C.  In  case  the  shell 
part  of  the  time-train  C.  In  case  the  shell 
fails  to  explode  through  the  agency  of 
the  time-fuse,  it  will  explode  upon  im- 
pact. Upon  firing,  the  percussion  ring  H 
slips  back  over  the  plunger  which  carries 
the  firing-pin  K.  Upon  impact  of  the 
shell  with  some  solid  object,  the  whole 
flies  forward,  the  pin  K  exploding  the 
primer  charge  T.  This  instantly  ignites 
the  exploding  charge  G  through  the 
tube  0. 

The  Explosive. 

The  explosive  used  in  all  kinds  of  shells 
is,  in  nearly  all  cases,  a  high  grade  of 
black  powder.  Few  of  the  higher  explo- 
sives are  suitable  for  this  purpose.  Any 
of  the  compounds  of  nitro-glycerine  or 
other  explosives  which  are  liable  to  de- 
tonate by  shock  are  manifestly  unsuit- 
able.    Many  deteriorate  in  long  storage, 


TO  PUSH  SPECIALTIES. 

Max  Hill,  manager  of  the  James 
Walker  Hardware  Co.,  Ltd.,  St. 
James  street,  Montreal,  was  asked 
for  his  opinion  regarding  business. 
He  replied  as  follows: 

"We  do  not  anticipate  that  our 
regular  lines  will  be  anyivhere  near 
normal  for  six  or  nine  months  to 
come;  consequently,  it  is  our  inten- 
tion to  push  specialty  propositions 
very  vigorously  during  the  coming 
year. 

"One  of  the  outstanding  features 
at  the  present  moment  is  the  process 
of  elimination  which  is  taking  place 
among  contractors.  During  good 
times,  many  small  ones  started  up, 
and  became  more  or  less  involved 
due  to  their  inability  to  finance,  and 
it  devolved  on  the  supply  merchants 
of  various  kinds  to  carry  them 
along.  The  last  few  months  has  sent 
many  of  these  contractors,  both 
large  and  small,  to  the  wall,  which 
is  not  an  unmixed  evil,  for  it 
clears  the  atmosphere  for  legitimate 
builders,  and  will  in  time  work  out 
its  own  salvation. 

"We  ourselves  are  fortunate  in 
that  we  have  many  departments, 
and  consequently,  if  we  are  slack  in 
one,  we  are  usually  correspondingly 
active  in  others.  Our  tile  depart- 
ment at  the  present  moment  is  ab- 
normally busy.  There  are  a  number 
of  buildings  nearing  completion, 
and  as  we  were  fortunate  enough  to 
secure  many  contracts,  we  have  a 
large  gang  of  men  at  work.  Three 
large  contracts  on  which  we  are 
employed  at  present  are  the  Max- 
well Apartments,  Congress  Hall, 
and  the  Lyola  College  Buildings. 

"Taking  it  all  in  all,  we  have 
much  cause  for  congratulation,  both 
for  the  present  and  for  at  least  six 
months." 


Fig.  3. — Details  of  adjustable  time  fuse. 


and  acids  will  react  with  the  metal  walls 
of  the  projectile.  Picric  acid  or  its  salts, 
alone  or  in  combination  with  other  sub- 
stances intended  to  make  it  less  sensitive 
to  detonation,  are  much  used  in  the  form 
of  the  Japanese  shimose  or  the  British 
lyddite.  Great  care  must  be  exercised 
with  these,  however,  to  prevent  the  ex- 
plosive coming  in  contact  with  the  metal 
surface   of   the  shell. 

In  Fig.  2,  the  left-hand  figure  repre- 
sents a  typical  18-pound  British  shrapnel 
shell  such  as,  along  with  15-pounders,  are 
at  present  being  made  in  large  quantities 
in  Canadian  factories.  The  body  is  forged 
by  hydraulic  pressure  from  a  solid  billet 
of  high  grade  steel,  and  the  machining 
represents  two  simple  series  of  opera- 
tions on  turret  lathes.  After  the  finishing 
of  the  machine  work  and  inspection,  the 
cases  are  subjected  to  a  heat  treatment 
and  oil  quenching. 

The  brass  cap  which  screws  into  the 
steel  body  and  carries  the  fuse  is  turned 
from  the  rough  casting  in  four  turret 
lathe  operations  and  is  fitted  with  a  brass 
plug  for  the  purpose  of  protecting  the 
thread  until  the  fuse,  which  is  made  at 
the  Government  Arsenals  is  to  be  screwed 
in  place.  The  fuse  is  kept  from  becoming 
loose  and  screwing  out  hy  means  of  small 
grub  screws. 

The  central  pipe  carrying  part  of  the 
explosive  charge  is  of  drawn  brass  tub- 
ing cut  to  length ;  shouldered  and  thread- 
ed to  screw  into  the  steel  plate  at  its 
lower  end,  and  is  soldered  into  the  brass 
cap  at  the  top.  The  powder  is  contained 
in  a  tin  cup  which  is  formed  accurately 
to  fit  the  inside  of  the  base  of  the  shell. 
This  means  simple  press  and  soldering 
operations.  The  bullets,  which  are  about 
one-half  inch  in  diameter,  and  of  which 
364  are  required  for  each  shell,  are 
made  of  a  mixture  of  lead  and  antimony, 
and  are  formed  cold  in  dies  under 
presses.  The  copper  rotating  bands  are 
rolled  to  size  and  are  fastened  in  place  by 
means  of  a  closing  press  for  the  purpose. 
The  interstices  between  the  bullets  are 
filled  with  a  matrix  composed  of  certain 
forms  of  pitch  or  other  inflammable  sub- 
stances designed  to  protect  the  bullets 
from  deformation  when  the  shell  is  being 
discharged  from  the  gun,  and  to  indicate 
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by  its  smoke,  the  exact  point  where  the 
explosion  of  the  shell  takes  place. 

All  the  work  in  connection  with  the 
making  up  of  the  shell  need  not  be  done 
in  a  single  plant  or  by  a  single  firm.  They 
are  completed  with  the  exception  of  the 
bursting  charge  and  addition  of  the  fuses, 
and  are  packed  in  special  wooden  crates 
designed  to  hold  six  each  for  shipment. 
The  distribution  of  the  contracts  for  the 
manufacture  of  shells  in  Canada  is  in  the 
hands  of  a  special  shell  committee,  and 
the  difficulties  encountered  in  placing, 
collecting,  assembling  and  inspecting  the 
wide  variety  of  the  work  involved  are 
much  gTeater  than  is  realized  by  the  man 
not  directly  in  touch  with  the  task.  Some 
seemingly  insurmountable  obstacles  have 
been  met  and  overcome  and,  at  the 
present  time,  the  work  is  being  done  al- 
most entirely  in  Canada,  by  Canadians, 
creditably  alike  to  the  latter  and  to  the 
Empire  of  which  they  form  a  part. 

The  following,  among  other  Canadian 
firms  are  filling  contracts  placed  by  the 
Dominion  Shell  Committee,  and  what  is 
here  enumerated  goes  to  show  that  con- 
siderable thought  has  been  given  to  the 
idea  of  spreading  the  requirements  over 
a  wide  area,  both  with  regard  to  shell 
quantity  and  mechanism  detail: 

Northern  Electric  Co. — Tin  cups,  brass 
tubes  and  lead  bullets. 

Thos.  Davidson  Co.  —  Lead  bullets, 
brass  sockets  and   brass  caps. 

Gait  Mach.  Screw  Co.  —  Brass  tubes 
and  grub  screws. 

John  Morrow  Screw  &  Mach.  Co. — 
Brass  tubes,  brass  sockets  and  brass 
caps. 

Can.  Seamless  Wire  Co. — Brass  tubes. 

Canada  Metal  Co. — Lead  bullets. 

Canada  Forge  Co. — Shell  forgings. 

Can.  Billings  &  Spencer  Co.  —  Steel 
discs. 

Chadwick  Brass  Co. — Sockets  and  caps. 

Nova  Scotia  Steel  &  Coal  Co. — Forc- 
ings, plugs  and  sockets. 

Sheet  Metal  Products  Co. — Tin  cups. 

Empire  Mfg.   Co. — Sockets  and  plucs. 

Hamilton   Steel   Co. — Bands. 

Can.  Westinghouse  Co. — Bands. 

Thos.  Robertson  Co. — Bands. 

Firstbrook  Bros.,  Ltd. — Shell  packing 
cases. 
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Will  1915  Be  a  Vegetable  Year  in  Seeds 

//  is  Thought  That  Vegetable  Seeds  Will  be  in  Good  Demand  —  Can  Canada  Produce 
Seed? — German  and  Belgium  Supplies  Cut  Off — Clover  and  Timothy 

Higher,  Also  Roots. 


BY  A.  H.  HAEVEY. 


A  MAN  came  into  the  offices  the 
other  day,  and  perpetrated  a 
pun  for  which  he  ought  to  have 
been  punished.  He  said,  "We  won't  be 
able  to  get  any  seeds  from  Europe  next 
year."  Unsuspectingly  and  in  the  guile- 
lessness  of  our  hearts,  we  said,  very  na- 
turally, "Why?"  "Because,"  said  the 
joker,  "there  won't  be  any  germination 
then." 

Many  a  true  word  is  spoken  in  jest, 
'tis  said.  Certainly  there  will  not  be 
much  germination  in  Germany.  They 
have  their  hands  too  full  over  there  to 
bother  with  seeds  for  export  to  Canada. 
But  this  will  not  greatly  affect  the  Can- 
adian supply  this  next  Spring.  All  the 
-stocks  had  been  bought  before  the  war, 
and  those  which  did  not  come  forward 
from  Germany  and  Belgium  were  re- 
placed by  stocks  from  France.  This  is 
a  chance  for  France.  If  they  can  find 
time  to  devote  to  this  business  this  year 
they  can  take  away  the  enormous  per- 
centage of  seed  supplies  with  which  Ger- 
many provided  the  world,  and  jump  into 
the  place  of  the  country  which  they  will 
thus  oust.  Undoubtedly,  for  many  years 
Germany  has  produced  a  very  large  part 
of  the  flower  seeds  that  the  world  con- 
sumes. 

A  Chance  for  Canada. 

Here,  too,  may  be  a  chance  for  Can- 
ada. Opinions  differ.  Some  seed  men  say 
that  this  climate  is  not  suitable,  never 
will  be  suitable,  for  seed  growing  in  any 
commercial  sense  of  the  word.  It  is  said 
that  what  growing  takes  place  at  present 
is  purely  experimental,  merely  because 
the  climate  is  too  extreme  for  seed- 
growing  as  a  successful  enterprise.  But 
I  was  talking  to  a  very  prominent  and 
expert  man  who  said,  "Nothing  of  the 
sort.  It  is  not  a  question  of  climate.  It 
is  the  labor  and  not  the  climate  that  is 
missing.  In  Germany  and  Russia  and 
Belgium  the  women  and  children — par- 
ticularly the  former — do  most  of  the 
seed -growing.  And  they  do  it  very  cheap- 
ly. We  could  not.  or  we  cannot  at  present, 
get  such  cheap  labor  in  Canada.  If  we 
would,  we  could  make  seed-growing  a 
large  and  profitable  business."  The 
man  who  said  this  is  an  expert  in  this 
line,  and  knows  his  business.  Moreover, 
it  is  demonstrated  that  seeds  are  grown 
in  America  in  quite  large  quantities,  in 
localities  where  the  climate  is  no  more 
propitious  than  it  is  in  Canada. 


Prognostications  for  This  Year 

All  sorts  and  conditions  of  prophecies 
are  rife  as  to  business  for  seed  men  this 
year.  It  is  generally  opined  that  this 
will  be  a  vegetable  year  rather  than  a 
flower  year.  For  two  or  three  reasons 
this  is  probable.  First,  while  gardens  are 
not  an  expensive  item,  still  they  may  be 
regarded  as  something  which  can  be 
done  without  and  if  the  general  public 
has  as  little  money  as  it  is  supposed  to 
have,  every  economy  will  be  effected  in 
some  quarters.  And  this  cuts  the  other 
way.  From  an  economy  point  of  view, 
it  would  pay  people  to  start  their  own 
vegetable  cultivation.  This  can  be  done 
cheaply ;  all  they  need  is  a  back  yard, 
a  few  cents'  worth  of  seed,  lots  of  elbow 
grease  and  common  sense.  This  is  a 
good  line  for  the  retailer  to  take  to 
encourage  people  to  buy  seeds  for  their 
own  particular  cultivation.  Point  out  to 
them  the  thrift  in  each  man  being  his 
own  greengrocer.  There  are  not  wanting 
signs  that  a  good  deal  was  done  along 
this  line  in  several  cities  last  year.  The 
hardwareman  who  knows  his  business 
will  mark  this  sign  of  the  times.  Play  up 
the  vegetable  seed ;  it  wil  be  a  paying  re- 
source. 

As  To  Prices. 

Because  of  the  dearth  of  sales  of 
flower  seeds  the  rise  in  prices,  which  was 
prophesied  will  not  likely  materialize. 
Anyway,  as  we  have  shown,  supplies  for 
this  season  are  all  right.  It  is  3916  that 
will  need  some  weathering.  The  import- 
ers have  not  had  to  pay  more  for  their 
imports,  and  the  American  market  has 
proved  a  good  supply  store.  There  is 
logical  reason  why  prices  of  flowerseeds 
should  advance.  It  is  more  than  likely 
thai  they  will  decline,  it"  husinfss  does 
not  accrue  at  piesent  levels. 

On  root  stuff  it  is  somewhat  different. 
Turnips,  beets,  mangolds,  swedec  and 
so  forth  will  be  higher.  The  English 
supply  is  short  in  all  these,  and  prices  are 
up  on  that  account.  It  is  not  possible  to 
determine  their  exact  level  at  present. 
Most  of  the  seed  men  have  not  gotten 
out  their  final  catalogue,  and  to  a  cer- 
tain extent  prices  are  competitive,  ac- 
cording to  source  of  supply  and  a  half 
hundred  other  conditions  affecting  each 
individual  seed  firm.  But  prices  general- 
ly in  these  lines  are  higher. 

Clover  and  timothy  are  decidedly  high- 
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er,  though  in  neither  case  is  this  put 
clown  by  most  dealers  to  the  effect  of  the 
war.  There  is  a  natural  advance  trend 
from  the  winter  on  towards  the  spring. 
Both  lines  are  therefore  dearer  now  than 
in  November,  for  instance.  But  over 
and  above  that  there  has  been  consider- 
able demand  and  prices  have  naturally 
stiffened.  This  is  particularly  true  of 
clover,  and  of  white  (lawn)  clover  most 
of  all.  Three  years  ago  you  could  get  it 
for  25  cents  a  pound.  It  is  nearer  85 
cents  to-day.  This  is  a  little  difficult  for 
the  layman  to  understand,  because  these 
two  lines  are  Canadian  products,  and 
the  supply  is  not  affected  any  more  this 
year  than  usual.  There  are  no  markedly 
powerful  influences  in  boosting  prices, 
unless  it  be  that  there  are  pretty  heavy 
exports.  There  are  exports  every  year, 
of  course,  but  these  are  more  consider- 
able this  year.  Possibly  that  accounts 
for  the  appreciation  in  price. 

Export  Trade  Affected, 

This  matter  of  export,  however,  is  af- 
fee'ed  in  various  ways.  Take  bulbs,  as 
an  example.  There  is  a  big  export  trade 
done  in  these,  but  this  year  the  chief 
market  was  closed.  Germany  usually 
takes  large  supplies,  but  she  was  not  a 
purchaser  this  year,  and  the  conse- 
quence was  that  dealers  were  forced  to 
cope  with  the  problem  of  disposing  in 
Canada  and  over  the  line  of  a  double 
supply.  Probably  America  will  find  that 
that  is  going  to  be  the  case,  to  a  certain 
extent,  with  flower  seeds.  Some  of 
America's  European  purchasers  will  cer- 
tainly not  be  in  the  market.  The  effect 
should  therefore  be  to  send  prices  down, 
on  this  account. 

Seed  men  generally  have  not  found 
business  too  bad,"  despite  the  unsettled 
condition  of  trade.  Of  course,  theirs  is 
a  different  business  to  some  others,  in 
that  they  have  a  few  weeks  when  they 
really  do  a  very  large  business  while 
the  rest  of  the  year  is  more  or  less  dull. 
They  have,  therefore,  to  make  hay  while 
the  sun  shines.  This  is  partially  reflect- 
ed in  the  trade  of  the  retailer  carryins: 
seeds.  There  are  only  certain  times  in 
the  year  when  he  can  make  good  on  them 
but  at  those  times,  he  should  reap  enough 
of  a  harvest  to  pay  him  for  carrying 
stocks  for  the  balance  of  the  twelve 
months  when  there  is  little  demand. 
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Editorial   Briefs. 

IT  IS  UP  TO  the  retailers  throughout  the  country 
to  offset  the  mail  order  catalogues  going  out  now. 


AN  announcement  recently  made  in  a  trade  paper 
is  likely  to  bring  back  memories  of  happy  days  to 
many  men  past  middle  age.  This  was  none  other 
than  that  copper-toed  red-topped  boots  are  coming  in 
again.  These  were  all  the  rage  about  forty  years  ago, 
and,  according  to  all  accounts  were  "some  boots." 
They  could  be  both  seen  and  heard. 
•        •        * 

ACCORDING  to  reports  people  out  West  are  now 
thinking  more  of  farming  than  of  real  estate.  It  is  a 
good  sign.  If  Western  Canadians  had  thought  more 
of  farming  and  less  of  real  estate  in  the  last  few 
years,  the  West  would  be  far  more  prosperous  than 
it  is.  When  the  sub-division  area  of  the  West  is 
plowed  into  wheat  fields  there  will  be  real  money 
circulating  in  the  country  instead  of  script. 


BECAUSE  he  sent  a  receipted  bill  for  a  pair  of  shoes 
by  parcel  post  in  a  dummy  package,  and  marked  the 
package  "C.O.D.,  4.50,"  alleged  to  be  due  on  a  pur- 
chase of  footwear,  a  Milwaukee  dealer  was  fined  $25 
for  violating  the  postal  laws.  The  parcel  post  will 
do  many  things  in  the  business  world,  but  it  is  not 
yet  ripe  for  the  collection  of  accounts  in  accordance 
with  the  plan  adopted  by  the  Milwaukee  dealer. 

•  •        • 

IN  commenting  on  the  binder  twine  situation  and 
outlook,  the  Cordage  Trade  Journal,  New  York,  says 
that  fibre  values  are  lower  than  they  were  a  year  ago, 
especially  on  the  better  grades  of  Manila.  Sisal  fibre 
is  three-quarters  of  a  cent  lower  than  at  the  opening 
of  1914,  while  Eair  Current  Manila  on  spot  is  ac- 
tually %c  higher  than  on  January  1,  1914.  Mid- 
way is  l3/4c  lower,  and  good  current  is  8  cents  lower. 
Thus,  prices  of  the  Manila  grades  of  binder  twine 
should  not  be  proportionately  as  high  this  season  as 
they  were  last  year. 

•  •        • 

ON  SEVERAL  recent  occasions  reference  has  been 
made  in  this  paper  to  the  brush  situation,  and  the 
difficulty  which  some  manufacturers  were  up  against 
in  securing  raw  materials.    A  recent  weekly  report  of 


the  Department  of    Trade     and     Commerce,  dated 
Birmingham,  England,  stated  as  follows: 

A  Canadian  firm  has  recently  expressed  a  desire 
to  purchase  bristles  from  the  United  Kingdom.  For 
the  benefit  of  importers  it  may  be  stated  (if  not  gen- 
erally known)  that  bristles  are  very  scarce  at  the 
present  time  and  prices  are  advancing.  This  is  due' 
to  the  cessation  of  imports  from  Russia,  valued  last 
year  at  $1,487,000;  from  Germany,  valued  at 
$530,000:  from  Belgium,  valued  at  $28,000;  and  the 
usual  supply  from  France,  valued  at  $156,000,  being 
considerably  curtailed. 


Changes  in  the  Tariff 

THERE  is  a  disturbing  sense  of  expectancy  in  hard- 
ware trade  circles  over  rumors  which  are  circulating 
regarding  proposed  changes  in  the  Tariff.  It  is  well 
known  that  owing  to  the  unprecedented  situation 
created  by  the  war  steps  have  to  be  taken  to  increase 
the  country's  revenue.  Just  what  method  will  be 
adopted  is  the  cause  of  much  speculation,  and  some 
uneasiness.  Proposed  tariff  changes  are  usually 
closely  guarded  by  the  Finance  Minister  and  only  on 
a  few  occasions  has  advance  information  been  al- 
lowed to  leak  out.  Fortunes  have  been  made  and  lost 
in  speculating  on  the  tariff.  It  is  rather  significant 
that  a  great  many  Canadian  wholesale  firms  in  book- 
ing orders  for  foreign-made  goods  for  spring  or  fu- 
ture delivery  are  stipulating  "Subject  to  Tariff 
Changes."  It  is  also  hinted  that  some  firms  are  buy- 
ing in  anticipation  of  a  general  advance  in  the  tariff. 
There  is  gossip  to  the  effect  that  there  will  be  a  gen- 
eral advance  of  5%  or  10%  on  the  present  tariff  and 
that  practically  all  lines  will  be  affected.  This  of 
course  is  only  gossip,  but  there  is  a  possibility  that 
action  of  this  nature  is  under  consideration.  This 
would  undoubtedly  be  the  easiest  and  quickest  way 
of  meeting  the  unprecedented  situation,  but  would  it 
be  the  best?  We  believe  that  the  question  which  is 
indeed  a  momentous  one  should  be  carefully  con- 
sidered from  all  angles  and  that  the  conditions  of 
our  Canadian  industries  should  be  carefully  studied. 
Could  the  tariff  not  be  arranged  so  as  to  give  protec- 
tion to  the  Canadian  industries  which  need  protection 
the  most.  Every  effort  should  be  made  to  assist 
Canadian  manufacturers,  especially  those  who  have 
been  handicapped  by  not  having  sufficient  protection. 
Another  point  which  should  not  be  lost  sight  of  is 
this.     If  changes  are  made     there  should  be  some 
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assurance  that  they  will  be  of  a  permanent  or  other- 
wise nature.  Just  at  the  present  time  new  industries 
are  being  started  and  many  others  are  contem- 
plated. If  through  any  change  which  may  be  made 
in  the  tariff  new  industries  are  started,  they  should 
be  given  some  assurance  that  the  protection  under 
which  they  start  business  will  have  a  degree  of  per- 
manency. Always,  the  building  up  of  our  home  in- 
dustries and  the  encouraging  of  new  ones  should 
be  a  matter  of  first  consideration. 


The  Secret  Rebate. 

DESPITE  the  fact  that  it  is  generally  known  that 
the  giving  of  secret  rebates  is  illegal,  the  practice  is 
still  being  indulged  in  by  many  people.  A  great 
deal  has  been  said  and  written  in  the  past  about  the 
retail  merchant  and  his  price-cutting  tactics,  and  it  is 
very  unfortunate  that  so  many  firms  indulge  in  in- 
discriminate price  cutting  instead  of  standing  up  for 
a  legitimate  profit,  but,  the  fact  should  not  be  over- 
looked that  the  retailer  is  not  alone.  There  are  to- 
day, and  have  been  for  many  years  past,  some  whole- 
salers and  manufacturers  who  extend  secret  rebates. 
Associations  and  agreements  do  not  appear  to  prevent 
the  offering  of  extra  5-7  ^-lO  or  12  V2  per  cent, 
"under  the  hat"  concessions  to  some  firms.  There 
are,  of  course,  some  large  firms  quoting  one  price  to 
all.  They  have  quantity  discounts  which  any  mer- 
chant who  can  handle  the  stated  quantities  can  ob- 
tain, but  they  do. not  make  concessions  to  the  favored 
few.  On  the  other  hand  there  are  wholesalers  and 
manufacturers  or  their  representatives  who  agree  on 
one  price  to-day,  and  go  out  to-morrow  to  offer  secret 
rebates  in  a  manner  which  is  very  unfair  to  many  of 
their  customers  who  do  not  get  in  on  the  Under  the 
Hat  Quotations  but  have  to  pay  the  long  price. 


dian  hardware  merchants  are  men  who  served  many 
years  in  the  severe  school  of  practical  experience  be- 
fore venturing  into  business  for  themselves.  When 
a  new  town  is  opened  up  you  generally  find  that  the 
first  hardwareman  to  open  up  a  store— and  the  hard- 
wareman  is  usually  the  first  merchant — is  a  man  who 
is  a  graduate  of  some  well-known  firm  and  that  he 
has  had  a  training  which  will  assist  him  to  overcome 
the  obstacles  which  often  put  the  inexperienced  busi- 
nessman out  of  business.  During  1914  a  great  many 
undesirable  merchants  in  various  lines  of  trade  were 
forced  to  go  out  of  business.  Many  of  them  would 
never  have  made  a  success  of  business  for  themselves 
and  they  were  making  it  hard,— on  account  of  their 
unbusinesslike  methods,— for  other  merchants.  The 
fact  that  the  larger  majority  of  Canadian  retail  hard- 
waremen  are  practical  businessmen,  is  an  important 
factor  in  the  stability  of  the  Canadian  hardware 
trade. 


Canadian  Failures. 

COMMERCIAL  failures  in  Canada  during  1914  were 
more  numerous  than  in  preceding  years.  The  aggre- 
gate indebtedness  also  increased  considerably.  Total 
insolvencies  numbered  2,898  against  1,719  in  the 
previous  year.  The  liabilities  were  swelled  to  $35,- 
045,095,  as  compared  with  $16,979,406  in  1913. 

The  most  unfavorable  showing  was  made  by  the 
trading  division,  in  which  there  was  a  numerical  in- 
crease of  948  and  an  expansion  in  the  amount  in- 
volved of  about  $10,000,000.  In  manufacturing 
lines  there  were  162  more  defaults  than  in  1913  and 
the  liabilities  were  larger  by  $4,000,000.  Losses 
among  brokers,  agents,  and  similar  concerns  were 
120  in  1914  against  51  in  1913  with  liabilities  for 
$5,303,968  in  1914  against  $1,505,224  in  the  previ- 
ous year.  Geographical  analysis  of  Canadian  insol- 
vency returns  indicate  that,  numerically,  improve- 
ment was  alone  disclosed  by  Nova  Scotia  and  New- 
foundland, while  in  Prince  Edward  Island  there  was 
no  change  from  1913.  The  record  for  other  prov- 
inces was  adverse.  In  regard  to  liabilities,  a  particu- 
larly unfavorable  showing  was  made  by  British  Col- 
umbia. While  failures  in  Canada  during  1914  have 
been  very  numerous  it  is  a  noteworthy  fact  that  busi- 
ness assignments  during  1914  were  proportionately 
fewer  among  hardware  merchants  than  among  mer- 
chants engaged  in  other  lines  of  business.  This  may 
be  explained  partly  by  the  fact  that  retail  hardware- 
men  are  on  the  average  more  experienced  in  hand- 
ling financial  affairs,  and  that  the  majority  of  Cana- 


Fire  Proofing  Shingles. 

IN  A  RECENT  number  of  Conservation  issued  by 
the  Commission  of  Conservation,  is  published  an  in- 
teresting article  pointing  out  the  value  of  paint,  as  a 
fire  preventive,  when  used  on  shingles.  The  informa- 
tion should  prove  exceedingly  interesting  to  retail 
hardware  merchants,  many  of  whom  have  been 
rather  lax  is  pushing  the  sale  of  paints  and  stains 
for  shingles,  although  there  is  an  almost  unlimited 
field  for  the  sale  of  these  products  in  Canada. 

Building  conditions  in  Canada  are  such  as  to  make 
the  use  of  shingles  for  roofing  houses,  stables,  etc., 
almost  universal.  Their  general  use,  in  an  unpro- 
tected condition,  adds  considerably  to  the  ordinary 
fire  risk,  as  well  as  to  the  conflagration  hazard,  and, 
consequently,  increases  the  insurance  rate  on  the 
buildings  concerned.  To  overcome  this  disadvant- 
age, numerous  investigations  and  experinents  have 
been  and  are  still  being  made  with  the  object  of  dis- 
covering a  material  the  application  of  which  will 
render  the  shingle  roof  fireproof,  or,  failing  this,  to 
secure  a  process  of  treatment  of  shingles  whereby 
they  may  be  included  in  the  category  of  slow-burn- 
ing structural  material.  Thus,  it  has  been  demon- 
strated that  the  use  of  a  good  quality  of  linseed  oil 
carrying  a  suitable  pigment  will  materially  reduce 
the  hazard.  By  the  application  of  paint,  the  shingles 
are  protected  from  the  weather,  thus  preventing 
warping  and  the  formation  of  pockets  in  which  hot 
cinders  may  lodge;  irregularities  in  the  surface  are 
also  filled  up  by  the  paint. 

Experiments  have  demonstrated  that,  under  a 
one-minute  exposure  to  flame,  painted  shingles  are 
barely  affected  while  unpainted  shingles  are  badly 
attacked.  Under  a  three-minute  test,  the  unpainted 
shingles  were  severely  burned  while  the  effect  upon 
the  painted  ones  was  such  that  the  actual  burning 
was  limited  to  the  portion  directly  exposed  to  the 
flame,  the  paint  retarding  the  spread  of  the  fire  and 
the  charring  of  the  wood.  In  the  absence  of  any  posi- 
tive fireproofing  material,  the  results  obtained  from 
the  use  of  paint  upon  exposed  shingles  may  be  con- 
sidered one  of  the  best  means  of  reducing  the  fire  risk 
on  shingle-roofed  buildings.  Nearly  every  _  large 
paint  manufacturing  firm  includes  in  its  line  of 
products  paint  suitable  for  shingles,  roofs,  etc. 
Would  it  not  be  a  good  plan  for  retail  hardware 
merchants  to  make  special  efforts  to  push  the  sale 
of  shingle  paints  and  stains  during  1915? 
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1914  Metal  Trades  Review 

Industrial  Depression  and  Noteworthy  Events  During  1914  and  Effects  on  the  Metal 
Trades — Charts  Showing  Price  Fluctuations  During  the  Year. 

Effect  of  War  on  Trades. 


THE  industrial  depression  prevail- 
ing in  Canada  at  the  opening  of# 
the  year  was  very  apparent  in  the 
iron  and  steel  trade.  Conditions  were 
similar  to  the  last  few  months  of 
1913  when  trade  fell  off  after  a  period 
of  good  business  earlier  in  that 
year.  A  noticeable  feature  during  1914 
was  the  falling  off  in  building  permits; 
most  districts,  every  month,  showing  a 
decrease  over  the  corresponding  month 
of  the  preceding  year.  This  of  course, 
vitally  affected  the  steel  trades,  as  it  in- 
cluded in  the  decline  larger  buildings, 
also  factory  extensions.  The  financial 
stringency  was  of  course  responsible  for 
the  curtailment.  It  also  had  the  effect 
of  retarding  the  development  of  indus- 
tries generally  and  patting  a  check  on 
the  building  of  new  factories. 

Another  feature  affecting  the  steel 
trade  was  the  decline  in  railway  con- 
struction which  up  to  the  last  few 
months  had  been  proceeding  at  a  rapid 
rate.  The  railways  were  obliged  for 
economic  reasons  to  considerably  cur- 
tail their  expenditures,  and  new  projects 
were  the  first  thing  to  be  abandoned. 
The  policy  of  retrenchment  wa3  carried 
so  far  as  to  stop  buying  locomotives  and 
rolling  stock  except  that  absolutely 
needed.  Locomotive  and  car  builders 
consequently  suffered,  and  rail  mills 
were  quiet  all  the  year.  The  Govern- 
ment grant  to  the  C.  N.  R.  raised  great 
expectations  of  large  expenditures  in 
connection  with  the  completion  of  the 
road,  but  the  unexpected  happenings  in 
August  put  a  stop  to  that  also. 

A  revival  in  the  steel  trade  was  look- 
ed for  in  the  late  spring,  but  it  did  not 
materialize  to  any  marked  degree,  al- 
though the  industrial  situation  did  im- 
prove during  the  summer.  Prices  on 
bars,  plates  and  small  shapes  which  had 
kept  at  a  steady  level  until  early  in  May 
dropped  a  dollar  a  ton  and  remained  at 
that  level  until  early  in  August  when 
they  went  back  to  the  original  figure.  It 
will  be  noted  that  during  the  first  half- 
year  the  steel  trade  had  been  quiet  but 
gradually  improved  towards  the  latter 
part  of  that  period. 

This  improvement,  however,  was  not 
destined  to  continue,  for  early  in 
August,  Great  Britain  and  of  course  Can- 
ada, became  involved  in  the  most  gig- 
antic struggle  that  the  world  has  ever 
seen.  Naturally  the  trade  of  the  coun- 
try   was    then    thrown    into    a    state    of 


chaos  and  for  a  time  there  was  a  species 
of  panic  in  business  circles.  All  indus- 
tries were  affected  for  a  time,  but  gradu- 
ally the  commonsense  attitude  of  the 
people  asserted  itself  and  a  serious  ef- 
fort was  made  to  keep  the  wheels  of 
industry  moving,  and  as  many  men  em- 
ployed as  possible.  This  effort  met  with 
a  certain  amount  of  success  and  condi- 
tions were  later  on  further  improved 
when  orders  for  several  million  dollars' 
worth  of  war  equipment  and  material 
were  distributed  among  Canadian  con- 
cerns. 

The  steel  trade  was  unfortunately 
rather  badly  hit  by  the  war  as  the  ord- 
ers placed  for  war  material  did  not  by 
any  means  compensate  for  the  loss  of  busi- 
ness from  ordinary  sources.  Strong  efforts 
were  and  still  are  being  made  by  repre- 
sentatives of  all  the  steel  mills  to  obtain 
new  business,  but  in  this  they  have  only 
so  far  been  partially  successful.  There 
have  been  many  views  expressed  as  to 
the  benefits  which  may  accrue  to  the 
steel  industry  on  account  of  the  yar.  Up 
to  the  present  the  war  has  had  a  dis- 
tinctly adverse  effect,  and  the  possibili- 
ties of  much  new  business  in  this  direc- 
tion  can   only  be  conjectured. 

During  the  second  half-year,  the  fin- 
ancial stringency  affected  the  steel  trade 
as  during  the  first  half,  but  only  more 
acutely.  Manufacturing  plants  using 
iron  and  steel  were  exceptionally  quiet, 
operating  at  considerably  reduced  capa- 
city. Foundries  were  also  in  the  same 
condition,  and  at  the  end  of  the  year 
there  are  few  si?ns  of  any  immediate 
improvement.  The  building  trade  dur- 
ing the  second  half-year  was  even  in  a 
worse  condition  than  at  any  time  during 
the  first  half.  The  demand  for  struc- 
tural shapes  therefore  fell  off  consider- 
ably. From  the  low  level  reached  at  the 
end  of  July,  prices  in  Auanst  advanced 
to  the  same  level  as  obtained  in  Janu- 
ary. At  the  beginning  of  October  the 
highest  level  of  the  year  was  reached 
but,  by  the  middle  of  the  month,  prices 
began  to  decline  until  the  present  low 
level  was  reached  early  in  November. 

Pig  Iron. 

Pig  iron,  while  subject  to  practically 
the  same  conditions  as  steel,  did  not 
fluctuate  to  the  same  extent,  prices  keep- 
ing fairly  steady.  Early  in  the  year  the 
market  was  weak  and  never  assumed 
any   degree  of   strength.     Prices   gradu- 
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ally  declined  and  at  the  end  of  the  year 
are  at  a  slightly  lower  level  than  at  the 
beginning.  The  Canada  Iron  Corpora- 
tion's furnaces  at  Midland,  Ont.,  were 
shut  down  throughout  the  year,  but  all 
other  plants  have  produced  some  pig 
iron.  At  the  end  of  September,  the  Vic- 
toria Furnace  at  Port  Colborne,  Ont.. 
was  blown  out,  while  in  November  the 
Steel  Company  of  Canada  blew  in  a. 
furnace  at  Hamilton  which  had  been  shut 
down  for  some  time.  There  was  a  light 
demand  all  the  year. 

With  regard  to  steel  products  gener- 
ally, it  is  hardly  necessary  to  mention 
them  in  detail,  as  business  was  dull  in 
all  lines.  The  returns  of  the  year  when 
published  will  show  a  marked  falling  off 
even  from  the  preceding  year  which 
could  hardly  be  called  a  boom  year.  A 
satisfactory  feature,  however,  is  the  op- 
timistic spirit  which  prevails  in  busi- 
ness circles;  a  feeling  that  the  depres- 
sion is  only  of  a  temporary  nature,  and 
that  in  time  the  steel  industry  will  re-^ 
vive  and  develop  to  a  greater  extent 
than  ever  before  experienced.  One  re- 
sult of  the  war  may  be  that  a  more  ex- 
tensive line  of  products  will  eventually 
be  made  in  Canada.  The  opportunity 
has  been  presented,  and  it  is  to  be  hoped 
that  it  will  be  possible  for  the  mills  to 
take  full  advantage  of  the  situation 
which  is  unparalleled. 

The  important  part  which  metals  play 
in  time  of  war  will  be  conceded  when  it 
is  realized  that  tin,  copper,  lead,  and  an- 
timony are  indispensable  in  the  manufac- 
ture of  its  munitions.  For  this  reason, 
the  fluctuations  in  the  metal  markets 
have  for  the  past  five  months  been  fol- 
lowed with  more  than  ordinary  interest. 
With  the  exception  of  tin,  however, 
which  reached  a  phenomenal  figure,  the 
other  metals  have,  considering  the  situa- 
tion,  been   fairly   steady. 

Tin. 

At  the  beginning  of  January,  tin  was 
at  a  rather  lower  level  than  the  average 
for  each  of  the  two  preceding  years.  The 
market  held  fairly  steady  until  May 
when  the  price  dropped  to  around  35 
cents,  and  early  in  July  to  34  cents, 
reaching  the  lowest  level  of  the  year,  al- 
though equalled  again  in  the  middle  of 
October. 

On  the  outbreak  of  the  European  war 
early  in  August,  the  price  of  tin  went  up 
to    70    cents.     The   price   was,    however. 
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more  or  less  nominal  as  the  conditions 
were  at  the  time  so  unsettled  that  little 
trading  could  be  done;  also  the  London 
and  New  York  metal  exchanges  were 
closed  down,  making  the  situation  more 
complicated,  although  it  was  advisable  to 
take  this  step.  There  was  for  a  time  a 
great  deal  of  uncertainty  as  to  the  pos- 
sibility of  obtaining  supplies  of  the 
metal,  but  this  situation  was  relieved  as 
soon  as  it  became  apparent  that  the  Brit- 
ish navy  had  secured  control  of  the 
trade  routes.  Little  trouble  was  experi- 
enced eventually  in  obtaining  supplies 
with  the  exception  of  one  or  two  cargoes 
lost  in  the  Indian  Ocean. 

After  the  destruction  of  the  German 
cruiser  "Emden,"  the  possibility  of  fur- 
ther trouble  was  eliminated.  Although 
the  demand  was  and  is  still  heavy,  there 
has  always  been  enough  tin  in  sight  to 
meet  requirements,  consequently  the  price 
soon  came  down  to  a  more  nominal  fig- 
ure, touching  35c  at  the  end  of  Septem- 
ber. Towards  the  end  of  October  the 
market  again  became  weaker,  but  since 
then  it  has  been  gradually  getting  strong- 
er until  the  end  of  the  year  finds  tin  in 
a  strong  position  at  36  cents.  The  metal 
exchanges  in  London  and  New  York 
opened  on  November  9  and  had  a  steady- 
ing effect  on  the  market.  In  tin  as  in 
other  metals  there  has  been  considerable 
price  cutting  at  various  times  during  the 
past  few  months  and  in  a  few  eases 
prices  have  been  quoted  as  low  as  33c. 
Copper. 

In  time  of  war,  copper  is  one  of  the 
most  important  of  all  the  metals,  but  the 
market,  considering  the  circumstances, 
has  been  remarkably  steady.  The  market 
this  year  has  not  been  subject  to  the 
same  fluctuations  even  as  in  some  previ- 
ous years.  The  supply  is  more  or  less 
controlled  according  to  the  demand.  The 
main  sources  of  supply,  the  United  States 
and  Mexico,  were  never  in  danger  of  be- 
ing cut  off  from  the  principal  market, 
which  this  year  has  been  Europe.  The 
copper  situation,  however,  is  very  unset- 
tled, as  being  contraband  of  war,  it  is 
subject  to  seizure  by  Great  Britain  when 
consigned  even  to  neutral  ports.  Negoti- 
ations, however,  are  under  way  between 
Great  Britain  and  the  United  States  to- 
wards possible  relief  of  the  situation. 

At  the  beginning  of  the  year,  copper 
was  at  its  highest  level,  being  around 
I6V2C.  Weakness  in  the  market,  how- 
ever, developed  during  February,  and 
the  price  dropped  to  a  shade  under  15 
cents  and  was  maintained  until  the  mid- 
dle of  August,  when  the  market  developed 
further  weakness,  the  price  gradually 
falling  to  13  cents  at  the  end  of  October. 
This  price  held  during  November,  but  in 
December  the  market  showed  strength, 
and  the  price  gradually  rose  to  14  cents. 
At  the  present  time  quotations  range 
from  I31/2  to  14c. 


Lead. 

The  fluctuations  in  the  lead  market  for 
the  year  represent  about  1  cent.  The 
highest  point  being  reached  early  in  Au- 
gust and  the  lowest  around  the  end  of 
October  and  early  part  of  November; 
since  then  the  market  has  been  getting 
gradually  stronger.  Lead,  considering  the 
conditions  which  prevailed  since  the  early 
part  of  August,  has  kept  remarkably 
steady.  In  the  first  seven  months  of  the 
year  business  was  generally  quiet,  and 
the  market  featureless.  Since  the  out- 
break of  the  war,  the  ordinary  business 
has  fallen  off,  but  the  demand  for  it  in 
the  manufacture  of  munitions  of  war  has 
increased  in  volume,  and  this  will,  no 
doubt,  be  maintained  if  not  augmented 
during  the  coming  year. 

Spelter. 

Dullness  was  the  principal  character- 
istic of  the  spelter  market  until  August, 
when  the  war  broke  out  and  created  a 
unique  situation.  The  world's  production 
and  consumption  are  in  normal  times 
fairly  evenly  balanced.  As  the  German, 
Austrian  and  Belgium  productions  are 
now  cut  off,  the  United  States  is  the  only 
large  producing  country.  In  ordinary 
times,  the  latter  consumes  practically  its 
entire  production,  and  this  in  conjunction 
with  the  present  heavy  demand  from 
Europe,  makes  the  spelter  situation  at 
the  close  of  this  year  a  strong  one.  There 
has  been  comparatively  little  fluctuation 
in  prices  during  the  year,  the  difference 
between  the  high  and  low  levels  being  ap- 
proximately 75  cents.  The  price  was 
steady  until  August  when  the  market  be- 
came somewhat  erratic.  A  high  level  of 
f>  cents  was  reached  early  in  September 
and  maintained  until  the  end  of  the  year 
with  the  exception  of  a  temporary 
weakness  early  in  November. 
Antimony. 

The  heavy  demand  for  this  metal  for 
war  purposes  has  caused  a  considerable 
advance  in  price.  On  January  1,  the  mar- 
ket stood  at  8.25  cents,  and  this  held  un- 
til the  first  week  in  August  when  the 
price  jumped  to  25  cents.  The  price  be- 
uan  to  drop  at  the  end  of  August,  until 
by  the  middle  of  September  a  16-cent 
level  was  reached.  This  figure  was  main- 
tained until  the  eii'l  of  November  when 
the  market  strengthened  and  the  price 
rose  to  18  cent,  at  which  it  has  =ince  con- 
tinued firm.  At  the  present  time  the 
situation  is  an  interesting  one,  and  there 
appears  to  be  little  doubt  but  that  the 
present  price  of  antimony  Avill  be  main- 
tained while  the  war  lasts. 
Aluminum 

This  metal  has,  in  common  with  others, 
been  affected  by  the  war  conditions.  The 
difference  between  the  extreme  levels  was 
6V2  cents,  the  gain  since  the  first  of  the 
year  being  2.50  cents.  The  year  started 
with  the  price  at  19.50  cents,  but  soon 
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dropped  to  19  cents  this  figure  being 
maintained  until  towards  the  end  of  July, 
when  the  price  dropped  further  to  18.50 
cents.  It  did  not  stop  at  this  level  very 
long,  as  in  the  second  week  in  August,  the 
price  jumped  to  25  cents  and,  with  the 
exception  of  one  slight  drop,  it  remain- 
ed, at  that  figure  until  October.  After 
this,  the  market  weakened  and,  by  the 
end  of  October,  21  cents  had  been  reach- 
ed. Early  in  December  the  price  ad- 
vanced to  22  cents  and  that  level  has 
since  been  maintained. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  were  taken  from 
the  issue  of  Hardware  and  Metal  of 
January.  1895: — 

"The  annual  dinner  of  the  Hamil- 
ton Commercial  Travelers'  Associa- 
t  ion  was  held  at  the  Royal  Hotel  on 
Friday  night.  Mr.  Harry  Wright 
presided. 

Mr.  Harry  Wright  is  still  in  Hamilton 
and  has  many  friends  throughout  the 
Canadian  hardware  trade  through  his 
many  years'  connection  with  E.  T. 
Wright  &  Co.— Ed. 


Mr.  John  M.  Taylor,  manager  of 
the  Toronto  Radiator  Mfer.  Co.,  who 
has  been  ill  for  a  month  is  rapidly 
recovering. 

John  M.  Taylor  is  now  president  of 
the  Taylor-Forbes  Co.,  with  head  office 
at  Guelph,  and  branch  offices  at  Mont- 
real, Toronto,  Winnipeg,  St.  John,  N.B., 
Vancouver,  B.C.,  London,  Eng. 


"Thos.  S.  Hobbs,  of  the  Hobbs 
Hardware  Co.,  London,  and  repre- 
sentative of  the  Forest  City  in  the 
Ontario  Legislature,  was  on  Friday 
night  banqueted  at  the  Queen's 
Hotel,  Toronto." 

Thos.  S.  Hobbs  is  still  located  at  Lon- 
don as  head  of  the  Hobbs  Hardware  Co. 
He  is  also  interested  in  the  Hobbs  Mfg. 
Co.,  Independent  Cordage  Co..  and  a 
number  of  other  enterprises. — Ed. 


"J.  0.  Thorn,  manager  of  the 
Metallic  Roofing  Co.,  Toronto,  left 
for  Great  Britain  last  Thursday  on 
an  extensive  purchasing  trip." 

J.  0.  Thorn  is  now  managing  director 
the  Metallic  Roofing  Co.,  of  Canada, 
Ltd.,  Toronto.— Ed. 
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Hardware  and  Metal's  Question  Box 

Saskatchewan  hardware  and  plumbing  firm  have  trouble  with  a  bath  apparatus  they  have  installed  and 

ask  for  explanation. 


Editor  Hardware  and  Metal, 
Toronto,  Can. 

Dear  Sir. — We  enclose  herewith  a 
rough  sketch  of  a  bath  apparatus  lately 
installed  here  and  which  is  not  giving 
satisfaction.  We  would  be  greatly 
obliged  if,  in  your  next  issue  of  Hard- 
ware and  Metal,  you  will  give  us  your 
advice  and  suggestions  for  overcoming 
the  trouble  stated  below. 

The  rough  sketch  will  fairly  explain 
itself.  The  boiler  is  on  the  same  floor 
as  bath  and  is  connected  with  water- 
front as  shown,  which  is  about  two 
feet  away.  The  hot  water  pipe  for  bath 
is  taken  from  top  of  boiler,  drops  under 
floor,  runs  a  distance  of  about  10  feet 
and  rises  to  bath  tap.  The  cold  water 
supply  tank  is  about  1  foot  higher  than 
top  of  boiler  and  the  supply  pipe  is 
taken  through  top  of  boiler  as  a  stand 
pipe  to  within  a  foot  of  bottom  of  boiler. 
The  original  trouble  was  a  constant 
thumping  and  shaking  when  anything  of 
a  fire  was  going,  and  the  hot  water  was 
forced  up  the  supply  pipe  in  the  cold 
water  tank.  To  overcome  this  latter  dif- 
ficulty, a  %  vent  pipe  was  taken  from 
top  of  hot  water  pipe  as  shown,  with  the 
open  end  discharging  over  the  tank.  This 
was  done  with  the, idea  that  there  might 
possibly  be  air  accumulating  at  the  top 
of  the  boiler  and  causing  the  hot  water 
to  back  up  the  supply  pipe.  This  vent 
pipe  has  apparently  cured  this,  but 
there  is  still  the  kicking  and  thumping 


going  on  to  an  even  greater  extent  when 
there  is  a  good  fire  in  the  stove,  and  the 
water  is  occasionally  forced  through  the 
vent  pipe  over  supply  tank.  This  is,  how- 
ever, only  intermittent.  Can  you  advise 
us  what  steps  to  take  to  cure  this  kick- 
ing and  thumping  nuisance?  It  seems 
to  us  that  there  is  undue  pressure  on  the 
boiler  when  there  is  a  large  fire  on, 
due  to  some  obstacle  to  free  circula- 
tion. Yours  truly, 

BATH  SUPPLY. 

The  trouble  with  this  installation  can 
be  accounted  for  in  several  ways.  The 
water-front  may  be  too  large,  or  the 
boiler  too  small.  There  is,  however,  one 
thing  which  would  account  for  the 
trouble  as  well,  and  that  is  the  style  of 
connection  between  the  water-front  and 
range  boiler.  We  have  never  seen  a 
range  boiler  with  tappings  the  same  as 
those  which  appear  on  the  side,  as 
shown  in  Fig.  1.  the  sketch  submitted  by 
"Bath  Supply." 

The  vent  would  also  have  been  more 
effective  if  taken  off  as  shown  in  Fig.  2. 
The  proper  method  for  connecting  water- 
fronts and  boilers  is  shown  in  Fig.  2. 
Further,  unless  there  is  a  large  amount 
of  hot  water  required,  we  do  not  think 
it  is  necessary  to  use  a  larger  size  of 
pipe  that  3/4-inch,  whereas  we  note  that 
''Bath  Supply"  has  used  1-inch  pipe. 
There  are  two  very  common  reasons  in 
this    installation    which    would    account 


for  the  rumbling  noise.  These  are,  first, 
improper  connection  at  boiler  and  water- 
front, which  prevents  circulation,  and 
second,  when  water  is  drawn  off  the  cold 
water  enters  the  boiler  and  meets  the 
water  which  we  suppose  gets  very  hot; 
because  on  the  one  hand  there  is  not  the 
amount  of  water  drawn  off  before  it 
gets  excessively  hot,  and  the  cold  and 
hot  water  meeting  sets  up  a  kind  of  ex- 
plosion, which  spends  itself  by  creating 
a  rumbling  noise.  If  there  is  no  im- 
provement after  the  change  of  connec- 
tion is  made  between  the  water-front 
and  boiler  as  shown  in  Fig.  2,  we  would 
suggest  that  a  portion  of  water-front  be 
covered  as  shown  in  Fig.  3.  This  is  a 
sectional  view  of  a  water-front  with  the 
whole  surface  covered.  A  portion  could 
be  covered  in  the  same  manner,  thus  re- 
ducing the  heating  surface  of  the  water- 
front.— Editor. 


WAR  ORDERS. 

The  Neverslip  Manufacturing  Com- 
pany, of  New  Brunswick,  N.J.,  has  re- 
ceived an  order  for  a  million  dollars' 
worth  of  horseshoes,  horseshoe  nails  and 
calks  for  the  Russian  army.  Night  and 
day  forces  are  to  be  put  to  work  at 
once  and  the  order,  it  is  said,  will  not 
be  completed  for  seven  months. 


Elmvale,  Ont. — Chas.     Snyder,     hard- 
ware, has  sold  out  to  J.  H.  Simpson. 
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Ethelbert  Evergreen— The  Junior  Clerk 

The  Troubles  of  Ethelbert  Evergreen  the  Junior  Clerk    to    be  a  Weekly  Feature  in 
Hardware  and  Metal — His  First  Job  With  the  Grinder  Hardware  Company. 

Washing  Windows  the  First  Duty. 


WITH  this  issue  of  Hardware  and  Metal,  we 
introduce  Ethelbert  Evergreen,  the  Junior 
Clerk.  From  now  on  he  will  figure  in  these 
pages,  in  connection  with  his  adventures  and  trials 
as  a  hardware  clerk,  providing  that  each  week  there 
is  something  happens  to  him  interesting  enough  to 
chronicle. 

How  Ethelbert  entered  the  hardware  business  was 
on  the  wise.  His  father  was  a  farmer  in  an  Ontario 
town  who  had  made  considerable  money.  His  son 
Ethelbert  had  been  some  help  on  the  farm,  though 
when  he  was  fifteen^  his  father  had  made  enough 
money  to  give  up  farming.  With  the  proper  paternal 
instinct  he  was  anxious  to  give  Ethelbert  his  chance 
in  life.  He  decided  to  move  to  the  city.  One  of  the 
main  reasons  for  his  so  doing  was  that  he  had  decided 
lo  start  Ethelbert  in  the  hardware  trade.  You  see 
he  was  a  farmer,  and  the  average  farmer  thinks  that 
there  is  wealth  untold  in  the  hardware  trade.  Tt  i- 
one  of  his  stock  argument-  that  the  hardware  merch- 
ant makes  a  huge  profit  on  the  articles  he  sells.  Mr. 
Evergreen  thought,  therefore,  that  as  the  hardware 
trade  had  been  making  fortunes  galore  out  of  him. 
his  son  had  better  fare  forth  and  make  a  fortune  out 
other  farmers.  Moreover,  as  moving  Ethelherl  wisely 
observed  to  his  father,  "I  shall  know  a  lot  about  the 
hardware  business,  Dad.  through  what  T  have  studied 
in  the  hardware  sections  of  the  mail  order  cata- 
logues." Which  his  father  thought  was  a  very 
shrewd  remark,  and  augured  well  for  the  future. 

So  Ethelherl  came  to  town,  and  applied  for  the 
position  of  the  junior  clerk  in  the  Grinder  Hardware 
Company.  What  his  adventures  were  you  shall  see, 
week  by  week.  You  know  Ethelbert  before  we  intro- 
duce him.  He  is, in  most  hardware  stores,  and  most 
other  stores  too,  for  the  matter  of  that.  Indeed  it 
may  even  he  that  (though  tell  it  nol  in  Gath)  yon 
were  Ethelbert  when  you  firsl  started  in  hardware. 
Tf  so.  you  know  the  snags  that  the  junior  is  liable  to 


run  up  against.  You  know  the  practical  jokes  that 
the  others  will  play  on  him.  You  know  the  mis- 
takes he  will  make  and  the  faux  pas  he  will  commit. 
And  you  will  be  able  to  laugh  at  him  and  laugh  with 
him. 

There  is  one  picture  of  Ethelbert  we  should  like 
to  draw  before  we  go  on  to  his  business  experience. 
Ethelbert  is  just  an  ordinary  boy,  and  as  most  ordin- 
ary boys  will,  he  imagined  that  when  he  started  in 
business  he  was  going  to  shake  the  very  foundations 
of  the  hardware  trade.  It  was  natural.  Who  anion  a; 
you  has  not  seen  himself,  the  first  day  he  started  in 
an  office  or  a  store,  filling,  in  a  remarkably  short 
time,  the  managerial  chair  and  becoming  a  power 
in  the  business?  Ethelbert,  then,  was  fired  with 
ambition. 

If  a  boy  never  sees  himself  in  the  manager's  chair, 
he  will  never  get  there.  If  he  never  pictures  to  him- 
self the  time  when  he  will  lie  a  power  in  his  business 
he  will  never  enjoy  the  power.  Rut  by  his  dreams 
and  by  his  visions  as  much  as  by  his  hard  work  and 
business  education,  Ethelbert  will  get  there.  It  will 
be  interesting  to  see  the  things  he  comes  up  against 
on  the  way. 

Your  own  experiences  at  the  beginning  were 
humorous  enough,  So  are  Ethelbert's.  They  are 
humorous  because  they  are  human,  and  human  in 
'hat  they  are  humorous.  Tt  will  do  you  good  to 
laugh  at  Ethelbert.  The  cosmos  is  verv  comic  after 
all. 

These  experiences  will  be  depicted  in  cartoon 
form  every  week,  when  something  exciting  enough 
happens  to  Ethelbert.  Tf  he  heard  from  some  of  his 
fellow  clerks  now  and  then  about  their  experience 
we  could  put  them  in  the  series.  Ethelbert  can  be 
addressed  care  of  Hardware  and  Metal,  when  you 
want  to  tell  us  of  an  experience  that  actually  hap- 
pened  to   the  junior  clerk. 

hook  for  Ethelbert,  then,  week  by  week. 


No.   1 — Troubles  of'Ethelbert  Evergreen,  The  Junior  Clerk. 
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Saskatchewan  R.M.  A.  Executive 

Important  Vital  Questions  Affecting  the  Trade  Discussed — Annual  Conven- 
tion in  Saskatoon  Beginning  Mag  11 — Want 
Business  Tax  Discarded. 

By   Hardware  &  Metal's  Special   Correspondent. 


REGINA,  Sask.,  Jan.  12.— On  Wed- 
nesday, January  6,  the  executive 
of  the  Saskatchewan  Retailers' 
Association  convened  here  for  the  dis- 
cussion of  important  business  affecting 
the  retailers.  The  session  was  thrown 
open  to  all  retailers.  Besides  the  mem- 
bers of  the  executive,  the  two  organizers 
for  the  province,  Messrs.  Arden  and 
Brayley,  were  present,  in  addition  to 
local  secretaries  and  interested  mer- 
chants, many  of  whom  came  several  hun- 
dred miles  to  attend. 

Matters  of  varied  interest  were  taken 
up,  but  probably  the  question  of  su- 
preme importance  was  the  discussion  of 
the  effect  upon  the  merchant  of  the  co- 
operative movement  in  Saskatchewan. 
Much  valuable  matter  was  placed  before 
the  meeting  and  considerable  interest 
aroused. 

In  the  discussing  of  the  topic  of  cash 
discount,  a  real  attempt  was  made  to 
assist  in  the  movement  toward  the  re- 
ducing of  the  high  cost  of  living,  the  ob- 
ject being  to  obtain  goods  at  a  lower 
cost,  the  consumer  as  well  as  the  retailer 
reaping  the  benefit. 

Fire  insurance  formed  the  subject  of 
an  interesting  debate,  and  questions 
were  raised  as  to  whether  the  rates  some- 
times were  not  exorbitant.  Action  was 
taken  with  a  view  to  obtaining  the  re- 
duction of  premium  rates  to  the  re- 
tailer. 

It  was  pretty  generally  agreed  that 
the  attitude  of  the  banks  toward  the 
trading  interests  was  not  as  helpful  as 
it  should  be,  and  this  formed  an  impor- 
tant subject  of  debate,  some  expressing 
the      opinion     that     in     some    instances 


banks  appeared  to  be  prejudiced  to 
trade  development  within  this  province. 

All  the  delegates,  of  course,  were  in 
favor  of  the  doing  away  of  the  business 
tax,  with  the  exception  of  a  nominal  tax, 
which  it  was  agreed  should  be  retained 
in  order  to  give  certain  protection  to 
the  retailers  of  town  or  city.  Every 
effort,  it  was  felt,  however,  should  be 
made  to  reduce  this  tax  to  the  minimum. 

Satisfaction  was  felt  at  the  method 
adopted  by  the  provincial  executive  in 
seeking  advice  from  the  individual  mer- 
chants, and  the  feeling  of  the  meeting 
was  that  if  the  merchants  generally 
realized  the  benefit  to  be  gained  by  mem- 
bership in  the  association  there  would 
not  be  a  retailer  but  would  have  his 
name  on  the  membership  roll. 

It  was  decided  to  hold  the  annual 
meeting  of  the  Saskatchewan  Retail 
Merchants'  Association  in  Saskatoon  on 
May  11,  12  and  13. 

In  the  evening  the  local  retailers  en- 
tertained the  visiting  delegates  to  a 
banquet  at  the  Commercial  Club,  when 
toastmaking  was  the  order  of  the  even- 
ing, practically  all  the  members  of  the 
executive  making  appropriate  addresses. 
Satisfaction  was  expressed  at  the  growth 
of  the  association  in  this  province  in^the 
short  period  during  which  the  associa- 
tion has  been  in  existence,  there  being 
at  the  present  time  over  150  active 
branches,  each  with  local  secretaries,  and 
two  organizers  are  now  devoting  all 
their  time  to  the  opening  up  of  the  work 
in  the  newer  sections  of  the  province. 

The  following  constitute  the  executive, 
all  of  whom  attended  the  conference  in 
Regina  on  January  6: — President,  S.  A. 
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Maybee,  Moose  Jaw;  first  vice-president, 
W.  W.  Cooper,  Swift  Current;  second- 
vice-president,  J.  W.  McLennan,  Kam- 
sack;  treasurer,  J.  L.  S.  Hutchinson, 
Saskatoon,  and  secretary,  F.  E.  Ray- 
mond, Saskatoon. 

@ 

APPOINTED   CANADIAN  AGENTS. 

The  Delta  File  Works,  Philadelphia, 
Pa.,  announce  that  they  have  appointed 
Dorken  Bros.  &  Co.,  Montreal,  as  repre- 
sentatives for  the  Dominion  of  Canada 
for  the  sale  of  Delta  files.  In  announc- 
ing the  appointme7it  the  company  states 
in  part : 

"The  increased  business  and  demand 
for  our  product  has  so  taxed  our  pre- 
vious representation  that  we  felt  the 
necessity  of  giving  the  Dominion  of 
Canada  a  more  careful  and  closer  solici- 
tation for  business,  and  after  looking  in- 
to the  matter  carefully  and  getting  the 
consensus  of  opinion  of  the  best  houses, 
we  believe  we  have  found  in  Dorken 
Bros.  &  Co.  the  ideal  representatives  for 
our  product. 

"They  will  be  under  the  direct  super-' 
vision  of  the  home  office  and  the  same 
selling  policies  and  arrangements  that 
have  been  so  successful  heretofore  will 
be  maintained  and  carried  out  to  the 
last  detail. 

The  object  of  this  change  is  not  so 
much  to  increase  the  number  of  accounts, 
but  to  give  better  and  closer  service  to 
those  already  established  and  such  ad- 
ditional accounts  that  will  be  added  to 
work  in  the  general  plan  of  increasing 
the  demand  for  Delta  files.'' 

Dorken  Bros.  &  Co.  have  also  been  ap- 
pointed representatives  for  Canada  of 
Bullock  Mfg.  Associates.  Springfield. 
Mass. 

@- 

J.  ('.  Newman,  manager  of  the  Mont- 
real branch  of  the  McClary  Mfg.  Co., 
was  in  Toronto  on  a  business  trip  this 
week. 


By  Tom  Bunt 
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Practical  Problems  for  Sheet  Metal  Workers 


Article  No.   13  of  Series 

By   Chas.   Seivers 


IN  Figure  1  we  have  the  side  view, 
end  view,  and  plan  of  a  box  or  pan; 
as  shown,  it  is  tapered  on  both  ends 
and  sides. 

In  making-  an  article  of  this  nature 
the  straight  depth,  as  at  C-E  and  D-F, 
is  usually  given,  leaving  the  slant  height 
or  depth  to  be  worked  out. 

In  doing  this,  it  must  be  remembered 
that  the  side  view  will  show  the  slant 
height  of  the  ends,  as  shown  by  A-C  and 
B-D,  and  that  the  end  view  will  show 
the  slant  height  of  the  sides,  as  shown 
by  G-K  and  L-H. 

Having  laid  out  the  side  and  end 
views,  we  proceed  to  lay  off  the  pattern. 

In  laying  out  pattern  in  this  case  we 
will  make  the  two  sides  and  bottom  in 
one  piece  and  seam  in  the  two  ends. 

Draw  a  line  as  A-B  on  pattern  equal 
in  length  to  A-B  on  side  view,  parallel 
to  A-B;  draw  C-D,  and  at  a  distance 
from  it  equal  to  the  slant  height  of  the 
side,  as  obtained  at  G-K  or  H-L  on  end 
view. 

On  A-B  mark  off  the  distances  or  dif- 
ferences in  top  and  bottom,  as  shown  at 
A-E  and  F-B  on  side  view,  and  draw7 
lines  from  these  points  at  right  angles 


to  A-B,  cutting  C-D,  as  shown;  then 
draw  lines  connecting  A-C  and  B-D, 
completing  pattern  of  one  side. 

At  right  angles  to  C  and  D  draw  lines, 
making  them  equal  in  length  to  the 
width  of  bottom,  as  shown  at  K-L  on 
end  view,  and  draw  a  line  connecting 
them,  as  shown  by  G-H.  This  will  give 
pattern  of  bottom,  as  outlined  by  C-D- 
H-G,  parallel  to  G-H,  and  at  a  distance 
from  it  equal  to  the  slant  height  of  the 
side  as  obtained. 

At  G-K  or  H-L  on  end  view  draw  a 
line,  as  shown  at  K-L,  from  G  and  H, 
and  at  right  angles  to  G-H.  Next  draw 
two  lines,  as  shown  by  G-M  and  H-N; 
from  M  and  N  set  off  a  distance  equal 
to  A-E  or  F-B  on  side  view.  Then 
draw  lines  from  these  points,  as  K-C 
and  L-H.  This  will  complete  outline  of 
pattern   for  two   sides   and   bottom. 

The  allowances  for  seams  and  wired 
edges  are  next  set  off.  On  the  two  outer 
edges,  as  K-L  and  A-B,  are  allowed  the 
edge  for  covering  the  wire,  and  on  the 
sides,  K-G-C-A  and  B-D-H-L,  are 
allowed  the  edges  for  double  seaming, 
and  the  pattern  for  the  end  piece  is 
made   in   the   same   manner  as  the   side 


piece.  On  the  pattern  for  end  piece  the 
line  G-H  is  equal  to  width  of  top,  M-K, 
and  N-L  are  equal  to  A-C  or  B-D  on 
side  view,  being  the  slant  height  of  the 
ends,  and  a  distance  apart  equal  to  K-L 
on  end  view.  The  lines  G-K  and  H-L 
complete  the  pattern.  The  allowance  for 
edges  on  G-H  is  allowed  the  edge  for 
wire.  On  the  other  three  sides,  G-K, 
K-L  and  L-H,  a  single  edge  only  is  al- 
lowed to  enter  the  double  edge  on  body. 

In  Fig.  2  is  shown  a  side  view  and 
plan  of  a  pyramid,  and  a  method  of 
drawing  pattern  for  same.  A-B-C  shows 
the  side  view  and  D-E-F-G-H  the  plan. 

At  right  angles  to  F-H  draw  a  line  as 
H-D  extended  to  K-,  making  it  equal  in 
length  to  the  height  of  side  view,  as 
shown  by  dotted  line  drawn  from  A  to 
base  line  B-C.  Now  draw  a  line  con- 
necting K  and  F.  (This  angle  is  shown  in 
solid  lines  at  angle  and  outlined  by  H1- 
F1  and  K1.)  With  K-F  as  a  radius,  the 
point  M  as  a  centre,  draw  an  arc;  on  the 
arc  mark  off  four  spaces  equal  to  B-C, 
as  shown  by  N-O-P-R-S.  A  line  drawn 
through  these  points  and  from  each  of 
these  points  to  M  will  complete  the  out- 
line of  the  pattern  as  shown. 
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HARDWARE 
LETTER  BOX 


The  Sound  Position  of  Canada 

Canadian  in  Chicago  Has  Many  Opportunities'  to  Compare  Favorably  the 

Business  Situation  in  This  Country  With  That  of  the  United 

States — War  Taxes  There  on  Public  Utilities. 


Ice  Harvesting  Machinery. 
Leisemer     &     Co.,     Mildmay,     Ont. — 
Kindly   give   us  the  name   of  manufac- 
turers of  ice  harvesting  machinery. 

R.  Donaldson  &  Son,  Montreal;  Gif- 
ford-Wood  Co.,  Hudson,  N.Y.  These 
people  are  represented  in  Canada  by  E. 
J.  Banfield,  Stair  Building,  Toronto. — 
Ed. 

#  #  * 

Ice  Plows. 

Thompson  &  Sutherland,  Limited,  New 
Glasgow,  N.S. — Can  you  advise  us  the 
address  of  the  manufacturers  of  ice 
plows  in  Canada? 

R.  Donaldson  &  Son,  Montreal. — Ed. 


Fire  Escapes. 

Frank  Dafoe,  Madoc,  Ont. — Will  you 
kindly  give  me  names  of  manufacturers 
of  fire  escapes? 

Dennis  Wire  &  Iron  Goods  Co.,  Lon- 
don, Ont.;  Hutchinson  &  Sticht,  Mont- 
real, Que.;  The  John  Whitfield  Co.,  To- 
ronto; John  Watson  &  Son,  Limited, 
Montreal,  Que. ;  Canadian  Ornamental 
Iron  Co.,  Toronto,  Ont. — Ed. 


Perforated  Chair  Bottoms. 

A.  M.  Bell  &  Co.,  Ltd.,  Halifax,  N.S.— 
Kindly  give  me  the  addresses  of  makers 
of  perforated  wood  chair  bottoms. 

B.  Neveu,  Rock  Island,  Que.;  Abler 
Veener  Seat  Co.,  Long  Island,  N.Y. ; 
W.  A.  Busse  &  Co.,  316  Union  Park  Ct., 
Chicago,  111.;  J.  E.  Beauchamp  &  Co., 
Coristine  Building,  Montreal,  are  job- 
bers handling  perforated  chair  bot- 
toms.— Ed. 

*     •     • 

Perforated  Steel  Plates. 
J.  L.  Demers,  Thetford  Mines,,  Que. — 
Will  you  kindly,  give  us  the  names  of 
firms  making  perforated  steel  plates, 
other  than  Canada  Wire  &  Iron  Goods 
Co.,  London,  Ont.,  and  B.  Greening  Wire 
Co.,  Ltd.,  of  Hamilton,  Ont.  Also  give 
us  the  names  of  firms  making  poultry 
netting. 

Harrington  King  Perforating  Co.,  Chi- 
cago, 111.,  are  manufacturers  of  per- 
forated steel  plates,  and  the  B.  Greening 
Wire  Co.,  Ltd.,  of  Hamilton,  Ont.,  and 
John  Lysaght,  Limited,  Montreal,  Que., 
can  supply  poultry  netting. — Ed. 


'  I A  HE   following  very  interesting  let- 
ter    is    taken    from    The    Financial 
Post: 
The  Editor, 

Financial   Post, 
Dear  Sir: 

During  a  recent  visit  to  Illinois,  in 
the  course  of  which  I  interviewed  many 
prominent  business  men  of  Chicago,  I 
was  astonished  at  the  erroneous  views 
that  seemed  to  be  current  regarding  the 
effect  of  the  war  upon  business  conditions 
in  Canada  and  the  prosperity  of  the  Can- 
adian people. 

One  of  the  most  common  misconcep- 
tions was  that  the  people  of  Canada  are 
bending  low  under  the  burden  of  exces- 
sixe  war  taxes.  To  the  several  business 
men  of  the  Windy  City  who  gave  utter- 
ance to  this  misconception,  I  explained 
that  it  had  been  necessary  for  me  to  go 
to  the  United  States  to  experience  the 
novelty  of  paying  a  direct  war  tax.  In 
Chicago  I  had  to  pay  a  war  tax  (tech- 
nically known  as  an  Emergency  Revenue 
Tax,  but  commonly  referred  to  as  a 
War  Tax)  of  one  cent  on  a  telegram  I 
sent  from  that  city.  If  I  had  used  the 
long-distance  telephone  I  would  have 
had  to  pay  a  similar  tax;  the  shipment 
of  a  parcel  by  express  would  have  en- 
tailed another  direct  contribution  to  the 
United  States  Treasury,  etc.,  etc.  Those 
who  raised  the  question  of  poverty-be- 
fause-of-War-Taxes  were  astounded 
when,  after  referring  to  the  special  dir- 
ect War  Taxes  in  United  States,  I  stated 
that  none  of  those  taxes  were  in  force  in 
Canada  and  that  the  only  increased 
taxes  in  Canada  as  a  result  of  the  war 
are  a  higher  tariff  on  relatively  few  lines 
and  higher  excise  duties.  As  one  party 
rather  lamely  put  it:  "We  thought  that 
when  we  in  United  States  had  to  pay  a 
tax  on  telegrams,  long-distance  telephone 
rails,  express  shipments,  etc.,  you  Can- 
adians would  have  to  pay  all  these  and 
many  other  taxes  because  wour  country 
is  at  war."  In  answering  this  poverty 
question  I  also  used  statistics  relating 
to  the  per  capita  savings  of  the  people 
of  Canada  and  United  States,  respective- 
ly, which,  as  you  know,  works  out  very 
favorably  to  the  people  of  Canada. 

Another  misconception  was  with  re- 
spect to  the  extent  of  industrial  depres- 
sion in  Canada  as  a  result  of  the  war. 
Several  whom  I  interviewed  referred  to 
the  closing  down  of  one  or  more  Can- 
adian factories,  and  seemed  to  think  that 
these  instances  were  typical  of  the  ef- 
fect of  the  war  upon  Canadian  indus- 
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tries.  Of  course,  I  was  able  to  cite  in- 
stance after  instance  of  Canadian  indus- 
tries that  had  been  benefited  by  the  war 
and  to  point  to  the  war  orders  of  the  Im- 
perial Government  and  the  Allies  that  in 
themselves  are  sufficient  to  keep  many 
Canadian  factories  busy  for  a  consid- 
erable length  of  time.  The  Made-in-Can- 
ada  movement  was  also  referred  to  as 
a  factor  in  the  stimulating  of  Canadian 
industry. 

References  to  a  financial  stringency 
throughout  Canada  and  the  inability  of 
Canadian  banks  to  provide  funds  to  meet 
the  legitimate  needs  of  Canadian  indus- 
try were  answered  by  reminders  of  the 
course  pursued  by  a  number  of  banks 
in  United  States  immediately  after  the 
war  began,  which  banks  availed  them- 
selves of  the  right  to  notice  on  the  de- 
posits and  requested  certain  clients  to 
reduce  withdrawals  to  a  minimum  and 
accept  a  portion  of  the  face  value  of 
cheques  as  a  first  payment  on  account. 
It  was  explained  that  the  Canadian  banks 
had  not  found  it  necessary  to  pursue 
this  course,  notwithstanding  the  fact 
that  when  the  war  began  upwards  of 
$100,000,000  belonging  to  the  chartered 
banks  of  Canada  was  oustanding  in  loans 
in  New  York,  repayment  of  which  could 
not  be  secured  at  the  time. 

It  was  argued  by  many  that  Canada 
was  suffering  from  over-speculation  in 
the  past  and  that  the  people  of  Canada 
were  experiencing  the  natural  results  of 
that  over-speculation.  I  frankly  admitted 
that  Canada  was  suffering  from  over- 
speculation  and  that  certain  readjust- 
ments on  that  account  were  being  made. 
But  I  pointed  out  that  the  time  of  suf- 
fering was  synchronising  with  a  time  of 
an  assured  market  for  all  the  agricul- 
tural products  that  Canada  could  pro- 
duce and  of  much  higher  prices  for  those 
products  than  had  ever  prevailed  in 
the  past.  I  also  referred  to  the  cam- 
paign of  the  Dominion  and  Provincial 
Governments  to  increase  agricultural 
production  during  1915.  I  pointed  out 
that  agriculture  is  the  basic  industry  in 
Canada  and  that  this  increased  agricul- 
tural production  and  assured  market  for 
that  production  at  top  notch  prices  would 
greatly  lessen  what  suffering  there  might 
have  been  from  over-speculation  by  di- 
rectly benefiting  not  only  those  engaged 
in  agricultural  production,  but  indirectly 
the  whole  country. 

There  seemed  to  be  an  impression  in 
some  quarters  that  Canada  had  given  it- 
continued  on  page  41.) 
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Current  News 


Hardware  Burglarized. 

Owen  Sound. — The  hardware  store  of 
Creeper  &  Griffin  has  been  burglarized. 

Elected  for  Third  Term. 
Milton,   Ont. — Capt.    R.   M.    Clements, 
of  Clements  &  Co.,  hardware  merchants, 
has   been  returned   for  a   third   term   as 
Councillor. 

To  Build  New  Block 
Moose  Jaw,  Sask. — Geo.  W.  Walton, 
hardware  merchant,  will  move  his  store 
and  stock  to  a  new  location  on  Third 
avenue.  The  new  premises  will  only  be 
temporary  as  Mr.  Kalton  intends  to  build 
a  new  brick  block  on  the  site  of  his  pres- 
ent store  at  the  corner  of  Second  avenue 
and  Centre  street. 

The  Chicago  Tubing  and  Braiding 
Catalogue. 
The  Chicago  Tubing  &  Braiding  Co., 
21(5-224  N.  Clinton  St.,  Chicago,  have  is- 
sued catalogue  No.  14  featuring-  flexible 
tubing  of  metal,  rubber  and  cotton  for 
conducting  gas,  oil,  air,  water,  steam  and 
for  use  on  automobiles.  Also  plumbers' 
rubber  specialties.  The  catalogue  is  at- 
tractively gotten  up  and  the  illustrations 
are  exceptionally  good.  Copies  will  be 
mailed  on  request. 

The  Hardware  Convention. 

The  annual  convention  of  the  Ontario 
Retail  Hardware  and  Stove  Dealers'  As- 
sociation will  be  held,  as  announced  in 
Hardware  and  Metal,  Dec.  12  issue,  at 
Toronto  on  February  24-25.  The  meetings 
will  be  held  at  the  banquet  hall,  King 
Edward  Hotel.  On  the  evening  of  the 
24th  an  informal  complimentary  dinner 
will  be  tendered  by  the  Canadian  Hard- 
ware Manufacturers'  Exhibitors'  Asso- 
ciation. A  number  of  prominent  speak- 
ers will  be  present.  One  of  the  subjects 
to  be  taken  up  and  discussed  at  the 
convention  will  be  the  Workmens'  Com- 
pensation Act.  Arrangements  are  being 
made  with  the  railways  for  special  rates. 

Dominion  Incorporations. 

Eplett  Mfg.  Co.,  Ltd.,  capitalized  at 
$100,000,  head  office  Cumberland,  Ont., 
to  manufacture,  buy  and  sell  in  drugs, 
chemicals,  paints,  oils,  varnishes,  stains, 
etc. 

Anglo-Franco  Saddlery  Co.  capitalized 


at  $100,000,  head  office  Montreal,  to 
manufacture  and  deal  in  harness,  sad- 
dles and  leather  goods,  military  and 
naval  equipments,  etc. 

The  Target  Practice  Rod  Co.,  capi- 
talized at  $100,000,  head  office  Ottawa, 
to  manufacture  and  deal  in  target  prac- 
tice attachments  for  fire  arms  and  de- 
vices to  be  used  in  connection  therewith. 

The  Mills  Co.,  Ltd.,  capitalized  at 
$250,000,  head  office  Hamilton,  to  pur- 
chase, acquire,  sell,  hold  and  own  shares 
of  the  capital  stock  of  the  Mills  Hard- 
ware Co.,  Ltd.,  to  carry  on  any  other 
business  whether  manufacturing  or 
otherwise  which  may  seem  to  the  com- 
pany  capable  of  being  conveniently  car- 
ried on  in  connection  with  the  business 
or  objects  of  the  company,  to  amalga- 
mate with  any  other  company  or  com- 
panies having  similar  objects,  etc.,  etc. 

St.  John,  N.B.,  Notes. 

St.  John,  N.B. — A  wedding  of  interest 
to  many  .friends  in  the  hardware  trade 
throughout  Canada  was  solemnized  last 
week  in  St.  Paul's  Anglican  Church  here 
by  the  rector,  Rev.  E.  B.  Hooper,  when 
Miss  Frances  Hazen,  daughter  of  Hon. 
J.  D.  Hazen,  Minister  of  Marine  and 
Fisheries,  became  the  bride  of  Major  T. 
Malcolm  McAvity,  son  of  John  A.  Mc- 
Avity,  of  the  firm  of  T.  McAvity  &  Sons. 
The  wedding  was  a  distinct  society 
event.  The  groom  was  supported  by 
James  Hazen,  R.M.C.,  with  Capt.  A.  Mc- 
Millan, Lieutenants  Percy  McAvity, 
Basil  Winter,  and  John  McKenzie  as 
ushers.  At  the  close  of  the  ceremony 
following  the  rendering  of  the  wedding 
march  there  was  a  clash  of  swords  as 
the  officers  of  the  26th  battalion,  of 
which  the  groom  is  popular  as  junior 
major,  formed  an  arch  of  steel  through 
which  the  bride  and  groom  walked  from 
the  church.  A  wedding  trip  to  Upper 
Canada  followed  the  ceremony. 

About  $600  damage  was  done  last 
week  in  a  fire  in  the  foundry  of  the  Mc-. 
Lean,  Holt  Co.,  Ltd.,  in  City  Road.  The 
damage  is  covered  by  insurance. 

The  members  of  the  St.  John  Iron  and 
Hardware  Retailers'  Association  held 
their  annual  meeting  in  the  Board  of 
Trade  rooms  last  week,  hearing  reports 
of  an  encouraging  nature  and  electing 
officers  for  the  ensuing  year.  A.  M. 
Rowan  was  re-elected  president;  Stan- 
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lev  Emerson,  vice-president;  W.  S. 
Clarke,  secretary,  and  Senator  W.  H. 
Thome,  J.  A.  McAvity,  and  James  Pen- 
der, together  with  the  above-mentioned 
officers,  an  executive  board. 

The  pulp  and  paper  mill  of  the  com- 
pany operating  at  Lower  Derby,  N.B., 
was  destroyed  by  fire  last  week,  involv- 
ing a  loss  of  about  $100,000,  partly  in- 
sured. The  plant  was  built  about  six 
years  ago. 

Sudden  Death  of  W.  H.  Rowley. 

Toronto,  Ont. — Death  came  with  dra- 
matic suddenness  Tuesday  night  to  Wil- 
liam H.  Rowley,  president  of  the  E.  B. 
Eddy  Company,  Ottawa,  and  one  of  the 
most  prominent  manufacturers  in  Can- 
ada. Mr.  Rowley  was  stricken  with  a 
ruptured  aneurism  while  drinking  a  cup 
of  tea  with  some  friends  in  the  tea  room 
of  the  King  Edward  Hotel  at  6  o'clock. 
Medical  aid  was  summoned  but  Mr.  Row- 
ley had  expired  within  a  few  minutes  of 
the  seizure. 

Mr.  Rowley  was  on  a  business  visit  to 
the  company's  branch  here..  He  had 
been  in  the  city  since  Sunday  night,  and 
had  been  staying  at  the  National  Club. 
He  had  not  complained  of  anything,  and 
was  apparently  in  his  usual  health  up  to 
the  time  of  his  death.  He  was  65  years 
of  age.  and  leaves  a  wife  and  two  sons, 
residing  in  Ottawa. 

W.  H.  Rowley's  life  had  been  a  very 
aetive  and  influential  one  in  the  Canadian 
world  of  commerce  and  finance.  The  E. 
B.  Eddy  Company,  paper  and  wooden- 
ware  manufacturers,  of  which  he  was 
president,  is  one  of  the  largest  business 
concerns  under  the  British  flag.  Born 
at  Yarmouth,  N.S.,'  March  21,  1851,  a 
descendant  on  his  mother's  side  of  the 
United  Empire  Loyalists,  he  was  a  son 
of  Lieut-Col  J.  W.  H.  Rowley.  He  gra- 
duated from  the  Royal  Military  School 
at  Halifax,  N.S.,  in  1866,  and  was  a 
lieutenant  of  artillery. 

Mr.  Rowley  started  his  business  life 
at  the  Bank  of  Yarmouth.  He  was  man- 
ager of  the  Merchants  Bank  of  Canada 
at  Ottawa  and  other  large  centres.  He 
organized  the  E.  B.  Eddy  Company,  of 
Hull,  Que.,  in  1887,  and  was  secretary- 
treasurer  until  Mr.  Eddy's  death  in  1906, 
when  he  became  president  of  the  com- 
pany.' For  many  years  Mr.  Rowley  was 
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a  prominent  member  of  the  Executive 
Council  of  the  Canadian  Manufacturers' 
Association,  and  after  being  vice-presi- 
dent twice  was  elected  president  of  the 
association  1910-11. 

@- 

RAISE  RAILWAY  RATES. 

Report   is    Confirmed    That   Canadian 

Railways  Will  Ask  Increase. 

Ottawa,  Jan.  12. — Confirmatory  of  the 
report  that  the  railway  companies  are 
likely  to  ask  the  Railway  Commission 
for  an  increase  in  freight  rates,  the  fol- 
lowing memorandum  was  given  out  to- 
day in  C.  P.  R.  official  sources: 

"It  is  understood  that  following  the 
decision  of  the  United  States  Interstate 
Commerce  Commission  in  granting  an  in- 
crease of  freight  rates  in  the  Eastern 
States,  the  Canadian  railway  companies 
are  considering  the  advisability  of  ask- 
ing for  a  somewhat  similar  increase  in 
Eastern  Canada.  The  fact  is  that  there 
have  been  large  decreases  in  freight 
earning  and  greatly  increased  operating 
expenses  in  both  countries,  and  that 
similar  conditions  practically  exist  in 
Canada  as  across  the  border,  where  the 
increase  in  rates  was  freely  given. 


Hon.  Geo.  A.  Clare  Passes  Away 
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self  up  to  interest  and  participation  m 
the  war  to  such  an  extent  as  left  little 
interest  or  effort  for  the  regular  indus- 
trial pursuits.  I  referred  to  the  "Busi- 
nes  as  Usual"  policy  that  has  been  so 
generally  adopted  throughout  Canada 
and  asserted  that  while  Canada  was  de- 
tedmined  to  do  her  full  share  in  the 
work  to  which  the  British  Empire  has 
set  herself,  Canada  was  equally  deter- 
mined to  maintain  her  industrial  ac- 
tivity and  business  conditions  generally 
at  a  point  as  close  as  possible  to  normal 
and  that  the  effort  in  that  direction  was 
meeting  with  a  very  considerable  mea- 
sure of  success. 

Yours  faithfully, 

"A  Reader  of  The  Post." 


Scott  C.  Ball,  representing  the  firm  of 
Sargeant  &  Co.,  of  New  Haven.  Conn., 
has  been  calling  on  the  trade  in  Mont- 
real. 


ADVERTISER  HAS  SEVERAL  FIRST- 
class  English  and  American  agencies'  for  the 
whole  Dominion,  which  he  desires  to  dispose 
of  for  small  sum  ready  cash,  balance  spread 
out  over  o  years.  Would  hand  over  these 
agencies,  with  office,  typewriter,  equipment, 
stationery,  samples,  stock  to  any  traveller 
with  first-class  references  who  would  promise 
diligently  work  agencies'.  First-class  refer- 
ences absolutely  necessary  or  offer  not  enter- 
tained. Good  income  assured,  travelling  coast 
to  coast..  Box  154,  Hardware  &  Metal,  Toronto. 
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'Ip  HE  death  occurred  at  Preston,  Ont., 
on  Jan.  9th,  of  Hon.  Geo.  A.  Clare, 
member  of  the  Federal  Parliament  for 
South  Waterloo,  and  Privy  Councillor. 

Deceased  was  one  of  Canada's  largest 
and  most  widely  known  manufacturers. 
He  was  particularly  well  known  among 
the  hardware  and  stove  trade  owing  to 
his  close  connection  with  a  large  num- 
ber of  Canadian  industries.  He  had  been 
a  member  of  the  privy  council  since  1913. 

For  two  years  Mr.  Clare  was  councillor 
for  Preston,  and  acted  as  Reeve  for  10 
years.  He  was  first  mayor  when  Preston 
was  incorporated  a  town  in  1900.  It  was 
he  who  was  the  means  of  turning  South 
Waterloo    into    a    Conservative    constit- 


Late  GEO.  A.  CLARE,  M.P.,  P.O. 

uency,  for  never  before  1900  had  it 
elected   anyone  but   a  Liberal. 

He  took  an  active  interest  in  all  mat- 
ters relating  to  the  welfare  of  the  town. 

Some  years  ago  he  was  very  ill  during! 
an  election  campaign,  so  iil  that  he  had 
to  be  carried  on  a  chair  to  the  town  hall 
in  order  that  he  could  make  his  speech. 
He  made  it  and  was  elected. 

When  the  Conservative  Government 
came  into  power  Mr.  Clare  was  made  a 
member  of  the  Privy  Council. 

Hon.  Geo.  A.  Clare  was  born  in  Pres- 
ton, Ont.,  on  June  6,  1854.  He  was  edu- 
cated at  the  local  public  school  and 
started  his  business  career  in  his  father's 
stove  factory  in  1875.  In  1881,  with  his 
brothers,  Frederick  and  Henry  C.  Hil- 
born,  he  acquired  the  business  and  op- 
erated same  under  the  title  of  Clare 
Bros.  &  Co.,  which  company  was  incor- 
porated in  1901,  since  when  he  has  been 
president.  He  was  also  president  of  the 
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Gait  Stove  and  Furnace  Company,  Ltd. ; 
Clare  &  Brockest,  Ltd.,  Winnipeg;  Can- 
adian Office  and  School  Furniture  Com- 
pany, Preston;  Solid  Leather  Shoe  Com- 
pany, Ltd.,  Preston,  and  director  of  the 
Preston  Car  and  Coach  Company; 
Stamped  and  Enameled  Ware,  Ltd.,  of 
Hespeler;  Wellington  Mutual  Fire  In- 
surance Company,  Guelph ;  United  Em- 
pire Bank.  He  was  a  member  of  the  Al- 
bany Club,  Toronto,  and  the  Waterloo 
Golf   Club. 

In  1876  he  married  Catherine  Fink, 
daughter  of  Paul  Fink,  Waterloo,  and  is 
survived  by  one  son  and  three  daughters. 

The  funeral  of  Hon.  Mr.  Clare  was 
held  from  his  late  residence,  Queen 
street,  Preston,  on  Jan.  12.  Large  num- 
bers of  friends,  relatives  and  acquaint- 
ances, including  many  prominent  Gov- 
ernment officials,  were  present  to  pay  a 
last  tribute  to  a  prominent  man.  The  pall- 
bearers, were  his  brothers  Frederick  and 
George,  his  brother-in-law  Geo.  Fink,  his 
cousin,  Sir  Adam  Beck,  his  nephews,  H. 
L.  and  H.  J.  Clare,  his  son-in-law,  A.  M. 
Edwards,  Gait,  and  his  son  Alfred.  Among 
those  in  attendance  at  the  funeral  were: 
Hon.  Mr.  Crothers.  representing  the  Do- 
minion Government;  Richard  Blain,  M. 
P.,  Brampton;  W.  A.  Clarke,  M.P.,  North 
Wellington ;  H.  B.  Morphy,  M.P.,  Perth ; 
Dr.  Steele,  M.P.,  South  Perth;  John 
Fisher,  M.P.,  South  Brant:  W.  F.  Cock- 
shutt,  M.P.,  Brantford;  Thos.  Stewart, 
M.P.,  Hamilton;  David  Henderson,  M.P., 
Halton;  W.  G.  Weichel,  M.P.,  North 
Waterloo;  Charles  Mills.  M.P.P.,  North 
Waterloo;  Z.  A.  Hall,  M.P.P.,  South 
Waterloo;  Senator  J.  J.  Donnelly  of 
South  Bruce;  Senator  Alexander  McCall 
of  Simcoe;  Dr.  Klotz,  Dominion  Astron- 
omer, Ottawa;  G.  C.  Anderson,  Superin- 
tendent Rural  Mail  Delivery,  Postofficc 
Department,  Ottawa;  J.  J.  Main,  his 
Honor  Judge  Lennox  of  Toronto,  J.  T. 
Beck,  London,  and  also  Messrs.  W.  H. 
Hargraft  and  F.  R.  MacKelcan  of  To- 
ronto. 


The  Hon.  Minister  of  Public  Works 
for  the  Province  of  Ontario  has  issued 
a  book  of  regulations  in  connection 
with  boilers  of  every  description.  Not 
only  do  stationary,  locomotive  and  other 
high-pressure  boilers  used  for  power 
purposes  come  under  the  act,  but  boilers 
used  for  low-pressure  heating,  as  well. 
All  heating  engineers  should  become  con- 
versant with  the  Act,  and  may  do  so  by 
writing  for  further  particulars  to  D.  M. 
Medcalf,  Chief  Inspector,  Provincial 
Public  Works  Department,  Parliament 
Bnildings,   Toronto. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


INJEX  PRIMER. 

Among  starting-  devices  intended  to 
eliminate  the  usual  spinning  of  a  chill- 
ed motor  in  cold  weather  and  the  dirty 
process  of  raising  the  hood,  priming 
through  cups  or  expensive  priming  spark 
pings,  is  included  the  Injex  Primer  sold 
by  the  Reflex  Ignition  Company,  of 
Cleveland.  This  primer  is  small  and 
easily  installed  consisting  primarily  of 
a  piston  and  plunger  fed  from  the  main 
gasoline  line.  One  pull  of  the  operating 
wire  atomizes  a  powerful  spra3'  of  gaso- 
line into  the  manifold  thoroughly  vapor- 
ized for  a  proper  gas  mixture  in  all 
cylinders  at  the  time  of  ignition  as  the 
motor  draws  air  through  the  intake  pipe. 


Injex  Primer. 

It  is  made  in  a  manifold  type  which  can 
be  attached  to  any  car  by  only  drilling 
a  quarter-inch  hole  in  the  intake  pipe 
and  clamping  the  primer  in  position  by 
a  binding  strap.  A  special  model, 
flange  type,  is  made  for  Fords.  This  is 
installed  between  the  carburetor  and 
flange  on  manifold  and  is  said  to  be 
very  efficient  in  operation. 


TWO  NEW  KEROSENE  TORCHES 
AND  A  KEROSENE  FIRE-POT. 

An  improved  Kerosene  Fire  Pot  No. 
221,  and  a  quart  and  pint  size  kerosene 
torch  Nos.  96  and  95,  respectively,  have 
recently  been  placed  on  the  market  by 
the  Clayton  and  Lambert  Mfg.  Co.,  De- 
troit, Mich.  It  is  claimed  by  the  makers 
that  these  new  torches  and  fire-pot  are  of 
strongest  possible  construction  and  em- 
hody  improvements  designed  to  vive  the 
user  the  maximum  service  and  efficiency. 
The  burners  are  made  with  powerful  gen- 


erators that  superheat  the  kerosene  gas 
before  it  is  burned,  producing  perfect 
combustion   of  the  fuel,   and   enable   the 
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No.  96  Torch. 

user  to  secure  a  clear  blue  flame  free  from 
Miioke  and  odor  and  the  highest  degree 
of  heat.  All  parts  are  easily  accessible 
for  cleaning  should  they  ever  become 
(•logged  from  impurities  in  the  fuel  and 
a  cleaning  needle  is  supplied  free  of 
charge.  The  automatic  brass  pump  fitted 
into  the  tank  supplies  all  needed  air  pres- 
sure quickly.  The  filler  plug  at  the  top 
of  the  tank  is  made  with  an  air-valve 
screw  which  releases  the  air-pressure  and 
extinguishes  the  flame.  The  No.  221  Kero- 
sene Fire  Pot.  herewith  illustrated  is 
made  with  heavy  gauge  seamless  drawn 
steel  tank  with  bottom  and  all  fittings 
welded  in,  not  soldered,  making  it  prac- 
tically indestructible.  The  shield  is  also 
drawn  from  one-piece  steel.    The  No.  96 


221  Fire  Pot. 


Torch  illustrated  is  of  brass,  quart  size, 

and  No.  95  is  similar,  but  smaller.    It  is 

claimed    that    these    new    kerosene    tools 
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give  excellent  service  and  satisfaction  for 
all  indoor  work  and  also  for  outdoor  use 
under  severe  conditions  of  wind  and 
weather,  as  the  burners  are  practically 
windproof.  To  all  those  interested  com- 
plete information  will  be  supplies  by  the 
makers,  the  Clayton  &  Lambert  Mfg. 
Co..  Detroit,  Mich. 


GARAGE   DOOR   HOLDER. 

The  Griffin  Mfg.  Co.,  Erie,  Pa.,  are 
offering  to  the  trade  a  new  garage  door 
holder.    The   holder   is  designed   to  hold 


Griffin  Garage  Door  Holder. 

open  all  heavy  doors,  such  as  garage 
doors.  The  company  states  that  this 
holder  will  secure  a  door  tightly  against 
wind  or  other  causes  which  might  tend  to 
slam  it.  This  holder  is  said  to  be  strong 
and  well  made. 

The  company  states  that  the  garage 
door  holder  may  be  easily  installed  by 
anyone  who  can  handle  a  hammer  and 
screwdriver.  This  device  is  fastened  on 
the  upper  part  of  the  door,  and  is  said  to 
allow  plenty  of  clearance. 

When  the  door  is  thrown  open  in  a 
natural  way  the  bar  or  lever  locks  itself, 
holding  the  door  open  in  the  position  at 
which  it  is  set.  A  slight  pull  on  a  chain 
attached  in  a  convenient  position  tips  the 
lock  and  allows  the  door  to  close  in  the 
ordinary  way.  When  the  door  is  closed 
the  holder  lays  against  the  door  and  it  is 
not  in  the  way. 
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Weekly  Market  Reports 

Statements  From  Buying  Centres 


•  • 


The  Markets  at  a  Glance 

There  is  much  speculation  in  hardware  circles  regarding  anti- 
cipated changes  in  the  tariff,  and  the  trade  in  general  will  await  with 
interest  the  changes,  if  any,  to  be  announced  by  the  Finance  Minister 
at  the  next  session.  Booked  orders  for  spring  delivery  for  foreign- 
made  goods  are  specified  "Subject  to  Tariff  Changes."  The  matter 
is  dealt  with  editorially  elsewhere  in  this  issue.  A  seasonable  quiet- 
ness prevail  in  business  circles.  Stock-taking  is  still  under  way  in 
many  places  and  the  general  impression  is  that  stocks  are  light.  The 
metal  markets  are  quiet,  although  quotations  in  general  are  firm. 
Lower  prices  are  predicted  for  binder  twine  and  cotton  waste.  Lin- 
seed oil  and  turpentine  have  advanced.  Gun  powder  has  also  ad- 
vanced. A  new  list  has  been  issued  on  tinners'  rivets  and  the  dis- 
count remains  unchanged.  The  new  list  is  higher  than  the  old  one 
and  the  advance  in  price  will  be  about  10%.  Travelers  have  started 
out  after  1915  business  and  booked  orders  from  country  districts  are 
very  satisfactory.  Conditions  in  the  industrial  centres  are  quiet. 
There  is  a  general  tendency  on  the  part  of  jobbers  and  retailers  to 
secure  what  might  be  termed  "specialty  lines,"  the  sale  of  which  can 
be  pushed  vigorously  to  make  up  for  any  losses  resulting  from  the 
dropping-off  in  the  sale  of  building  hardware  and  material. 


MONTREAL. 

MONTREAL,  Jan.  14,  1915.— Dur- 
ing the  past  week  there  has 
been  a  revival  of  business  in 
the  general  hardware  trade  that  had  not 
been  looked  for.  Following  the  first 
week  of  the  new  year,  when'  conditions 
were  so  quiet  that  every  day  "seemed 
like  Sunday"  (as  one  wholesaler  put  it), 
orders  began  to  arrive  in  a  brisk  volume, 
and  since  then,  instead  of  the  antici- 
pated unprecedented  dullness,  there  has 
been  an  activity  which  compares  favor- 
ably with  last  year.  This  state  of  affairs 
refers  to  outside  points  from  Toronto 
East;  manufacturing  centres  are  quiet, 
and  the  West  continues  very  dull,  but 
in  the  agricultural  districts  throughout 
Ontario,  Quebec,  and  the  Maritime  Pro- 
vinces, there  are  indications  that  gen- 
eral country  lines  are  moving  briskly. 
There  are  evidences  not  only  that  farm- 
ers have  the  money  to  spend,  but  that  re- 
tailers generally  have  been  cutting 
stocks  so  low  that  they  are  forced  into 
quick  buying  at  a  time  when  they  would 
usually  be  devoting  themselves  to  stock- 
taking; in  other  words,  it  would  appear 
that  the  retailer  is  getting  business  that 
he  had  not  counted  on.  However,  it 
must  be  remembered  that  this  applies 
only  to  general  lines.  In  the  metal 
trades  things  are  very  quiet.  Not  only 
are  there  no  contracts  being  left,  but 
there   are   few   in   sight   and   practically 


everything  of  the  past  has  been  cleaned 
up;  this  makes  very  dull  business  in  all 
lines  of  construction  material,  and  there 
is  no  hope  that  they  will  not  continue. 

Tin. — The  market  continues  strong  on 
the  advance  of  a  week  ago.  In  world 
markets  there  was  a  decline  at  the  close 
of  last  week,  but  a  reaction  was 
brought  about  by  what  was  evidently 
speculative  buying  in  London,  and  there 
was  a  complete  recovery.  The  senti- 
ment over-seas  seemed  to  be  cheerful  on 
the  prospects  that  the  entry  of  other 
European  countries  into  the  war  on  the 
side  of  the  allies  might  shorten  the  cam- 
paign. Quotations  locally  are  from  37c 
to  38c. 

Copper. — Copper  continues  near  tne 
centre  of  the  metal  stage.  The  chief 
factor  in  the  market  has  been  the  ship- 
ping problem,  and  the  American  note 
had  the  effect  of  strengthening  the  mar- 
ket, as  the  British  reply  was  considered 
generally  favorable.  However,  on  the 
recent  advance  in  New  York  the  buying 
was  not  heavy,  as  buying  had  been  gen- 
eral on  the  lower  prices  in  preparation 
for  the  advance.  Here  the  situation  is 
very  strong,  but  the  prices  have  not  ad- 
vanced materially.  Local  quotations  are 
14i/2c. 

Solder. — Solder  remains  firm,  without 
change  in  price.  The  quotations  are  cer- 
tain to  remain  strong,  while  tin  main- 
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tains  its  strength.  Half-and-half,  22e; 
wiping,  20c;  commercial,  19c  . 

Other  Metals. — Spelter  and  antimony 
remain  strong,  but  lead  has  been  weaker, 
although  there  have  been  no  material 
changes  in  the  price  lists.  Spelter  at 
St.  Louis,  after  a  temporary  weakness, 
recovered  with  a  rush,  and  prices  were 
pushed  up.  Antimony  is  likely  to  go 
higher  on  the  least  indication  of  an  at- 
tempt to  buy  in  supplies.  There  are 
supplies  under  contract  on  this  side 
from  European  markets  which  it  is  felt 
can  never  be  delivered;  this  leaves 
China  and  Japan  as  the  only  sources  of 
supply.  Lead,  which  was  strong  a  week 
ago  has  reacted  to  weakness  since,  re- 
vised statistics  having  indicated  an  over- 
production. This  seemed  to  indicate  to 
the  market  that  the  advance  had  been 
artificial. 

Bar  Iron  and  Steel. — Quietness  con- 
tinues and  the  demand  is  very  small. 
Prices  are  steady,  the  base  for  bar  iron 
remaining  at  $2. 

Galvanized  Sheets. — There  is  little 
activity,  although  the  tone  is  better  than 
for  the  past  few  weeks.  Some  booking 
for  spring  delivery  is  noted. 

Nails. — There  is  some  slight  activity 
in  nails,  and  orders  in  small  volume  are 
being  placed  for  futures.  Prices  are  firm, 
with  $2.15  as  a  base  for  wire  and  $2.50 
for  cut. 

Iron  and  Lead  Pipe. — Conditions  are 
slightly  improved  here,  although  still 
very  dull.  Prices  are  very  firm;  in  fact, 
it  is  expected  that  there  will  be  some  ad- 
vances made  in  the  near  future,  as  manu- 
facturers are  revising  their  prices,  and, 
while  the  changes  will  not  be  important, 
the  tendency  will  be  upward.  Under 
normal  conditions  profits  on  pipe  were 
very  small,  and  the  situation  has  not 
been  helped  by  the  war  and  general  de- 
pression. 

Bolts  and  Screws. — Some  sorting  or- 
ders are  noted  in  this  department,  which 
is  an  improvement  on  conditions  of  the 
immediate  past.  Prices  are  firm  and 
steady,  and  are  shown  in  current  quota- 
tions. 

Rope  and  Twine. — Immediate  demand 
here  continues  very  light,  but  there  is 
considerable  booking  for  spring,  and  the 
indications  are  for  a  fair  turnover  on 
farm  business  in  season.    Quotations  are 
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shown  on  current  market  quotation 
pages. 

Wire  Fencing. — Booking  orders  for 
the  spring  continue  in  this  department 
in  fair  volume,  and  the  outlook  is  alto- 
gether satisfactory  for  future  business. 

Hardware  and  Materials. — With  con- 
struction programmes  showing  prac- 
tically nothing  for  the  present  and  little 
for  the  future,  all  building  materials  and 
builders'  hardware  are  very  dull  and 
the  outlook  is  far  from  bright. 

Brushes. — Since  the  outbreak  of  the 
war  there  have  been  several  advances 
made  in  the  prices  of  bristle  brushes, 
and  the  prospects  are  that  quotations 
may  have  to  be  revised  again.  Supplies 
of  bristles  are  short  and  stocks  are  re- 
plenished with  great  difficulty  owing  to 
Europe  being  eliminated  as  a  factor. 
Bristles  of  our  own  country  are  not 
satisfactory,  and  those  imported  from 
the  Orient  do  not  seem  to  suit.  Rough 
brooms  of  bass  are  also  likely  to  go 
higher,  as  they  are  made  from  imported 
wood. 

Stoves  and  Furnaces. — As  expected, 
business  in  this  department  is  very  dull, 
exceptionally  so  even  for  January. 

Kitchen  Utensils. — Here  business  has 
been  picking  up  in  a  satisfactory  man- 
ner in  the  country  districts,  even  better 
than  might  have  been  expected.  Prices 
are  without  change,  although  there  is  a 
firm  tone,  particularly  for  galvanized 
sheets  on  account  of  the  high  price  of 
spelter. 

Seasonable  Goods. — A  few  skates  and 
hockey  sticks  are  being  sold,  and  sup- 
plies for  the  sugar  camps  are  moving- 
out.  Otherwise  business  is  a  general 
sorting  up  of  various  lines,  particularly 
3]      1    a;oods   for  country  trade. 


TORONTO. 

TORONTO,  Jan.  14.— There  has 
been  little  improvement  in  the 
situation  since  the  beginning  of 
the  year.  As  this  is  usually  a  more  or 
less  dull  period,  it  could  not  be  expected, 
especially  under  the  present  conditions, 
that  business  in  the  hardware  trade 
would  be  other  than  seasonably  quiet. 
This  is  especially  noticeable  in  the  city 
where  the  industrial  depression  is  being 
felt  more  severely  than  in  the  country 
districts.  The  building  trade  is  still  very 
quiet,  as  are  most  factories,  except  those 
working  on  Government  orders.  The 
prospects  for  the  country  trade  are  bet- 
ter. A  pronounced  improvement  is  not 
to  be  expected  in  the  immediate  future, 
but  later  trade  will  no  doubt  improve. 

The  U.  S.  Interstate  Commerce  Com- 
mision  has  agreed  to  a  higher  freight 
tariff,  which  will  slightly  affect  goods 
coming  into  Canada.  Manufacturing 
and  mercantile  interests  are  protesting, 
and  the  question  is  being  considered  by 
the  Dominion  Railway  Commission  in  so 


far  as  it  affects  Canadian  interests.  The 
new  binder  twine  prices  will  be  out  early 
in  March,  when  it  is  expected  that  there 
will  be  a  reduction  in  the  schedule. 
Lower  prices  on  cotton  waste  are  expect- 
ed this  month  on  account  of  the  low 
price  of  cotton.  The  raw  fur  situation 
is  very  unsettled,  and  prices  now  aver- 
age 50  per  cent,  below  normal.  The  ex- 
port trade  is  practically  nil  on  account 
of  there  being  no  fur  sales  in  London 
and  Leipsic.  A  new  list  for  tinners' 
rivets  will  be  found  on  another  page. 
The  rope  and  twine  market  is  quiet,  but 
business  has  improved  a  little.  Stoves 
and  furnaces  are  moving  out  slowly,  but 
there  is  a  fair  demand  for  heaters.  The 
demand  for  metals  is  light,  but  prices 
are  generally  firmer,  copper  and  spelter 
both  showing  an  advance  in  price.  The 
building  trade  shows  no  appreciable  im- 
provement, and  there  is  little  demand 
for  builders'  hardware.  The  iron  and 
steel  trade  is  quiet,  but  prices  have  stif- 
fened. 

Tariff  Changes. — It  is  rather  signifi- 
cant that  wholesalers  in  booking  orders 
for  spring  delivery  are  accepting  them 
subject  to  tariff  changes.  This,  of 
course,  applies  only  to  goods  of  foreign 
manufacture.  Many  rumors  are  going 
around  with  regard  to  proposed  tariff 
changes,  but  no  official  information  is 
available.  It  is  generally  known  that 
steps  will  be  taken  to  increase  the  re- 
venue, but  whether  or  not  this  will  be 
in  the  form  of  a  general  advance  in  the 
tariff  is  problematical.  Some  wholesale 
merchants  go  to  the  extent  of  predicting 
a  general  increase  in  the  tariff. 

Tin. — The  tin  situation  continues 
satisfactory,  and  the  market  is  strong. 
The  local  demand  is  light,  and  prices  are 
unchanged  at  35c  to  36c  per  pound. 

Copper. — The  outlook  with  regard  to 
export  copper  has  improved,  and  there 
is  a  more  optimistic  tone  in  the  primary 
markets.  Copper  is  displaying  consider- 
able strength,  and  lias  advanced  Kc,  be- 
ing now  quoted  at  14c-l41/2e  per  pound. 

Lead. — The  market  is  dull,  and  prices 
unchanged  at  5c  per  pound. 

Spelter. — The  spelter  market  is  keeping 
firm  on  good  demand.  The  price  has  ad- 
vanced y&c  per  pound,  and  quotations 
now  read  6^40  to  6%c  per  pound. 

Other  Metals. — Antimony  is  dull,  but 
active,  in  the  New  York  market.  A 
world-wide  scarcity  of  this  metal  is 
creating  a  tendency  towards  higher 
prices.  Present  price  is  18c  per  pound. 
Alnmiifm  is  unchanged  at  22c  per 
pound.  The  local  demand  for  all  metals 
is  light,  although  rather  better  than  last 
week.  Consumers  continue  to  buy  from 
hand  to  mouth  to  fill  immediate  require- 
ments. 

Scrap  Metals. — There  is  a  general 
quietness  in  this  market,  and  nothing  of 
interest  to  note.  Prices  are  unchanged, 
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and  are  given  in  the  current  market 
quotations. 

Bar  Iron  and  Steel. — The  dullness  in 
the  building  trade  and  in  manufacturing 
establishments  is  very  noticeable  in  the 
steel  trade.  Financial  conditions  are 
still  against  any  marked  improvement 
for  some  time.  The  steel  trade  in  the 
United  States  shows  continued  improve- 
ment, and  prices  on  bars  have  stiffened. 
Quotations  here,  however,  are  unchanged 
at  $2  base. 

Pig  Iron. — The  market  is  very  dull, 
and  shows  no  sign  of  any  immediate 
improvement.  Most  foundries  have  start- 
ed operations  again,  but  as  a  rule  on 
short  time;  their  requirements  therefore 
are  not  heavy.  Quotations  on  Victoria 
and  Hamilton  brands  are  unchanged,  at 
17  $17  per  ton. 

,  Wire  Nails. — There  is  no  change  in 
situation.  Wire  nails  are  being  quoted 
at  $2.05  base,  less  2  per  cent.,  30  days. 
Cut  nails  are  unchanged  at  $2.70  base. 

Copper  Rivets. — There  is  a  steady  de- 
mand for  copper  rivets  and  burrs  in  con- 
nection with  Government  orders  for 
saddles  and  similar  equipment.  For  dis- 
counts, see  current  market  quotations. 

Tinners'  Rivets. — A  new  list,  which 
went  into  effect  on  January  1st,  will  be 
found  in  another  column.  The  new 
prices  show  approximately  a  10  per  cent, 
advance  over  the  previous  list  for  pack- 
ages only,  but  the  discounts  remain  the 
same,  and  will  be  found  in  the  current 
market  quotations. 

Iron  and  Lead  Pipe. — The  general 
situation  is  unchanged,  and  business  is 
dull.  Lead  pipe  is  being  quoted  at  7Vfec, 
5  per  cent,  off,  and  waste  pipe  9c,  5  per 
cent.  off.  Quotations  on  iron  pipe  are 
given  in  the  current  market  quotations. 

Stoves  and  Furnaces. — There  is  a  fair 
demand  for  heaters,  but  stoves  and  fur- 
naces are  quiet,  especially  the  latter. 

Rope  and  Twine. — The  market  is 
quiet,  although  there  is  a  fair  demand 
for  twine.  Prices  are  unchanged,  and 
are  given  in  the  current  market  quota- 
tions. 

Binder  Twine. — A  decline  in  prices  of 
binder  twine  may  be  expected  early  in 
March  when  the  new  schedule  comes  out. 
The  extent  of  the  reduction  will  depend 
upon  the  price  of  Manila,  which  is  now 
cheap  on  account  of  decreased  consump- 
tion. 

Cotton  Waste. — A  new  price  schedule 
will  be  out  shortly  and  a  low  range  of 
prices  may  be  expected.  The  reduction 
may  be  accounted  for  in  the  price  of  cot- 
ton, which  is  cheap. 

Raw  Furs  Lower. — The  situation  in 
regard  to  raw  furs  is  very  unsettled. 
The  fur  sales  in  London  and  Leipsic 
have  been  abandoned  on  account  of  the 
war,  consequently  shipments  to  Europe 
have  practically  ceased.  The  catch  this 
season  is  light  so  far,  but  the  quality  of 
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fur  is  generally  good.  The  unsettled 
conditions  have  caused  a  big-  drop  in 
prices,  the  average  decrease  being  50  per 
cent. 

Gunpowder  Advances. — With  the  ex- 
ception of  blasting  powder  all  other 
powders  have  been  advanced  approxi- 
mately 25   per  cent. 


LONDON. 

LONDON,  Jan.  14,  1915.— Business 
in  hardware  lines  is  seasonably 
quiet,  and  retailers  are  finishing  up 
stock-taking'.  Prospects  for  spring  busi- 
ness are  seasonably  good.  Linseel  oil  has 
advanced  four  cents  per  gallon.  Other 
lines  remain  unchanged  in  price. 

Wire  Nails,  Etc. 
Nails  are  quoted  for  spring  or  present 
delivery  at  $2.05  base  for  wire  and  $2.70 
base  for  cut. 

I       Linseed  Oil. 

Owing  to  the  firmness  in  the  flax  mar- 
ket, linseed  oil  has  advanced  four  cents 
per  gallon  and  the  new  quotations  are: 

Raw.     Boiled. 

1  to  2  bbls 62c         65c 

3  to  5  bbls 61c         64c 

6  to  9  bbls 60c         63c 

Rope,  Twine. 
Pure    Manila    rope    is    quoted    at    14c 
base;   British   Manila  lie  per  lb.   base; 
African    hemp    lie    lb.    base.      The   de- 
mand is  very  light  at  present. 

Metals 
Bar  iron  and  steel  remain  unchanged 
and  are  only  in  fair  demand  at  present. 
Half  and  half  solder  is  quoted  at  22c 
per  lb. 

Spring    Goods. 

No.  20  screen  door  hinges  are  offered 
at  $8  per  gross.  Harvest  tools  are  quot- 
ed at  50  per  cent,  discount.  Spades  and 
shovels  are  quoted,  1st — 60  per  cent.; 
2nd,  55 — 21/2  per  cent. ;  4th — 45  per  cent. 
Oyster  shell  is  quoted  at  60c  per  100  lb., 
and  mica  grit  at  55c  per  100  lb. 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

Pure  Manila  Rope — 15V2C  lb.  base 
British  Manila  Rope  .  .12c  lb.  base 

Sisal 10y2c  lb.  base 

Linseed  Oil,  Raw 66c  gal. 

Linseed  Oil,  Boiled 69c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Galvanized  Iron,  28   English 
Apollo : 

Fleur  de  Lis $4.75 

Queen 's   Head    5.10 

Corrugated   Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 


CAN  YOU  TELL  US? 

The  following  letter  has  been  received  by  Hardware  and  Metal  from  an 
Exeter,  Ont.,  hardware  firm : 

"We  have  in  our  possession  one  set  or  pair  of  cast  back  sections  for  a 
coal  range.  These  came  to  us  with  some  of  our  freight  and  had  no  tag  on 
them.  They  were  wired  together  and  the  Grand  Trunk  here  do  not  know 
where  they  came  from.  We  would  like  you  to  try  and  find,  if  possible  the 
maker  of  the  castings  or  for  what  make  of  range  they  belong  to.  The  castings, 
two  in  number,  each  measure  6%  x  7%  inches  and  the  two  pieces  weigh 
twenty-one  pounds.  The  following  figures,  etc.,  are  on  the  top  edge  of  one 
section,  No.  61-55-9-20  B  or  D  and  on  the  top  edge  of  other  section  is  No. 
61-54-9-20  B  or  D.    The  sections  are  both  corrugated  on  both  edges." 

Can  any  of  our  readers  kindly  supply  us  with  the  name  of  a  manufac- 
turer making  a  stove  with  castings  as  above  described. 


WINNIPEG. 

WINNIPEG,  Jan.  14.— This  is,  of 
course,  an  off  season  for  hard- 
ware. Throughout  the  country 
dealers  are  still  busy  stock-taking,  and 
travelers,  who  are  just  now  getting  back 
on  their  territory,  are  finding  it  a  little 
difficult  to  get  merchants  in  the  buying 
humor.  There  are  some  indications, 
however,  that  the  demand  will  very 
shortly  be  of  a  satisfactory  nature. 

One  of  these  indications  is  shown  by 
the  call  for  formaldehyde — a  product 
handled  by  the  hardwaremen  for  the 
benefit  of  the  farmers.  Orders  for  this 
fluid,  which  has  considerable  effect  in 
keeping  the  wheat  crop  clean,  were 
placed  some  time  ago  by  a  great  many 
dealers.  Many  of  these  orders  called 
for  shipment  upon  further  advice.  It 
/ias  become  so  evident  that  heavy  ship- 
ments will  be  called  for  in  February  and 
March  that  some  sales  managers  have 
written  those  who  have  placed  orders 
for  formaldehyde  asking  if  they  would 
not  take  shipment  of  this  in  January. 
One  sales  manager  reports  that  he  has 
received  replies  to  90  per  cent,  of  his 
letters  from  dealers  who  are  not  only 
willing  to  take  immediate  shipments, 
but  who  have  at  this  time  placed  larger 
orders  for  the  product.  It  seems  very 
evident  from  this  that  the  dealer,  who  is 
in  close  touch  with  the  farming  com- 
munity, is  convinced  that  a  very  much 
larger  acreage  is  going  to  be  under  cul- 
tivation next  year,  and  is  prepared  to 
meet  a  larger  demand  from  the  farmers. 
It  is  to  be  borne  in  mind,  too,  that  if 
more  formaldehyde  is  wanted,  more 
binder  twine,  more  threshing  supplies, 
etc.,  will  also  be  required.  No  doubt, 
owing  to  the  light  crop  last  year,  a  good 
deal  of  threshing  supplies  had  to  be  car- 
ried over,  but  with  the  expected  in- 
creased crop  this  year  the  carry-over 
should  be  quickly  cleaned  up. 

Price   changes  are  not   struck  in   any 
large   quantities   during  the  past  week. 
It   is   reported,   however,   that   dry   bat- 
teries are  to  advance  on  the  1st  of  Feb- 
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ruary.  From  one  manufacturer  comes 
word  that  No.  6's  will  advance  lVfec-  and 
No.  8  's  4c.  The  reason  for  this  advance, 
given  out  by  the  manufacturer,  is  the 
higher  cost  of  production  necessitated 
by  difficulty  in  getting  products  from 
Russia  and  other  districts  which  are  now 
at  war. 

Careful  enquiry  makes  it  seem  that 
the  advance  in  batteries  is  not  going  to 
be  general.  One  manufacturer  states 
that  they  have  on  hand  a  supply  of  ma- 
terial sufficient  to  cover  their  require- 
ments for  three  or  four  months,  and  that 
they  do  not  expect  to  make  any  higher 
prices  within  that  time.  Much  the  same 
statement  is  gained  from  the  handler  of 
another  well   known   battery. 

In  view  of  this  somewhat  contradic- 
tory information,  it  would  seem  likely 
that  dealers  will  be  able  to  get  quota- 
tions at  the  present  figures  later  than 
the  1st  of  February.  On  the  other  hand, 
there  is  absolutely  no  likelihood  of  any 
lower  price  in  batteries  being  struck,  and 
to  cover  requirements  as  early  as  pos- 
sible would  seem  the  part  of  wisdom. 

Nails  have  been  definitely  set  on  the 
old  prices  for  1915.  Before  the  end  of 
the  year  a  change  might  come,  but  there 
is  no  immediate  likelihood  of  this. 

It  begins  to  seem  certain  that  no 
change  in  paint  prices  will  be  struck  be- 
fore April.  Fortunately  linseed  oil  is 
low,  and  is  to  some  extent  off-setting  the 
high  price  of  lead  and  zinc.  In  any  event,, 
manufacturers  do  not  seem  anxious  to> 
raise  their  quotations  at  the  present 
time. 

Business  in  paint  lines  is  reported 
upon  favorably  by  the  manufacturers 
and  wholesalers.  From  the  small  towns 
especially  the  demand  for  spring  sup- 
plies is  exceedingly  good — quite  up  to 
expectations.  It  seems  quite  possible, 
indeed,  that  the  demand  from  the  small- 
er places  will  be  larger  than  that  ex- 
perienced last  year.  From  the  larger 
centres  a  falling  off  is  noted,  but  this  is 
not  as  heavy  as  it  was  at  first  feared 
would   be  the  case. 
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Put  Yourself  in  His  Place 

A  Story  About  Two  Men  Who  Started   in    Business  About  the  Same  Time 

With  the  Same  Resources — One  Had  the  Knack  of  Interesting 

Customers — The  Other  Had  Not. 

WRITTEN  FOR  HARDWARE  AND  METAL  BY  E.  GOODE. 


CHARLES  READE,  when  he  wrote 
a  hook  under  the  title  that  is  at 
the  head  of  this  article,  put  his 
finger  upon  the  fundamental  law  of  happy 
relationship,  whether  it  be  in  business, 
in  the  social  order  or  in  anytl  ing  else. 
We  sometimes  forget  that  there  are  other 
points  of  view  besides  our  own.  We  nar- 
row our  outlook,  and  we  limit  our  vision 
until  we  look  at  things  obliquely,  and 
the  strangeness  of  the  oblique  vision  is 
that  t he  more  we  indulge  in  it  the  more 
convinced  we  become  that  it  is  the  right 
vision.  "There  are  two  classes  of  un- 
learned people,"  said  an  old  divine; 
''there  is  the  man  that  does  not  know 
and  that  knows  that  he  does  not  know. 
And  there  is  the  man  who  does  not  know 
and  who  does  not  know  that  he  does  not 
know. ' ' 

I  know  a  town  where  there  were  two 
hardware  stores,  and  they  started  in 
business  about  the  same  time.  In  a  few 
years  though  the  two  men  who  started 
these  stores  had  the  same  resources  and 
the  same  opportunities,  one  of  them  had 
a  business  that  was  twice  as  good  as  the 
other,  and  which  would' have  demanded 
twice  as  much  as  a  sale  price.  And  the 
history  of  it  and  the  reasons  for  it  were 
in  this  wise. 

When  I  moved  to  the  town  I  bought  a 
spiall  house  that  had  been  standing 
empty  for  two  or  three  years.  It  was 
more  or  less  ramshackle.  It  wanted  all 
sorts  of  overhauling,  all  sorts  of  atten- 
tion, and  a  good  deal  of  furniture  of 
different  sorts.  After  a  day  or  two  in 
the  town,  which  had  about  ten  thousand 
people.  I  sallied  forth  down  Main  street, 
in  search  of  a  hardware  store.  I  found 
one,  kept  by  a  man  named  Grim,  and  I 
went  in. 

The  store  was  one  of  the  dingiest 
places  I  have  ever  been  in.  It  was  dark, 
mi  swept  and  dirty.  Now  I  know  that  a 
hardware  store  is  peculiarly  hard  to 
keep  straight  and  natty  and  spruce,  but 
this  seemed  more  than  necessarily 
gloomy.     Moreover,  the  place  seemed  to 


be  dead;  nobody  appeared  though  I  had 
made  enough  noise  in  entering.  I  rap- 
ped on  the  counter.  By  and  by  some  one 
came  shuffling  out  of  a  sort  of  Dim  Un- 
known at  the  back  of  the  store. 

"Mr.  Grim?"  I  said. 

"That's  me,"  said  he  in  a  dour  and 
gloomy  sort  of  way.  He  was  very 
gloomy  man  to  look  at.  though  not  much 
above   forty  years  old. 

"I  want  to  buy  a  stove."  said  I,  "it's 
lor  the  kitchen." 

"Over  there,"  said  Mr.  Grimm,  point- 
ing to  a  heterogenous  jumble  of  stoves 
and  stove  piping  and  so  forth.  I  turned 
to  look  at  the  stoves  while  Mr.  Grimm 
sprawled  over  the  counter. 

"I'll  tell  you."  said  I,  "I  want  a 
Juno,    if  yon    have   it  ?" 

"We  haven't." 

"Perhaps  you  could  get  one  for  mo 
from  Toronto,"  I  volunteered. 

"Might  do  that." 

He  said  it  so  curtly,  with  so  bad  a 
grace  that  I  began  to  think  I  was  wast- 
ing my  time.  However,  there  were  other 
things  I  needed. 

"I  want  some  paint  that  will  tone 
pretty  well  with  this  color."  T  said,  as 
T  produced  a  strip  of  a  brown  paper 
which  I  had  put  on  the  walls  of  the 
front  room.  It  was  a  fad  of  my  wife's 
to  have  rugs  and  paper  and  other  fur- 
nishings in  harmony  as  to  color. 

Mr.  Grim  stretched  forth  his  hand  and 
dug  out  of  a  shelf  at  the  back  of  him  a 
sample  color  card.  This  he  pushed  over 
the  counter  to  me;  he  didn't  say  any- 
thing. I  took  up  the  card,  and  there  was 
no  one  of  the  three  or  four  sample  colors 
which  suited  mine.  There  were  only  two 
or  three  color  samples  left  on  the  card: 
the  others  had  been  torn  off. 

"I  don't  believe  any  of  these  would 
do."  I  said. 

He  snapped  up  the  card.  "Well,  suit 
yourself."  he  said,  and  shuffled  away  to 
the  same- dim  and  dark  unknown  from 
which  he  had  come. 

There  was  nothing  else  for  me  to  do. 
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1  walked  out  of  the  shop,  and  reflected 
that  the  Immortal  Bard  could  never  uni- 
versalize his  saying  about  "What's  in  a 
name."  Here  was  a  name  with  a  nature 
in  it. 

1  had  noticed  in  the  paper  that  there 
was  another  hardware  man  in  the  town. 
Mr.  Grim  and  he  had  the  same  space  in 
the  local  sheet.  I  walked  down  Main 
street,  till  I  came  to  the  other  store,  ft 
was  kept  by  a  Mr.  Bright.  Here  again, 
as  events  proved,  there  was  something  in 
a  name. 

I  liked  the  look  of  that  store  before 
I  went  inside.  The  windows  looked  as 
though  somebody  cleaned  them  now  and 
;i  ain.  The  trim  was  seasonable;  it  was 
the  hunting  season,  and  there  was  a 
mighty  attractive  display  of  guns  and 
ammunition.  I  opened  the  door.  There 
w  ere  two  men,  both  engaged  in  looking 
after  customers,  but  both  of  them  looked 
my  way,  and  one  of  them — I  should  judge 
1  im  to  be  about  forty — bade  me  a  cheery 
"irood-day."  I  had  time  to  look  about 
me.  The  store  was  light  and  bright.  It 
was  well  arranged,  and  had  no  dark 
corners,  yet  it  was  built  in  the  same  year 
as  that  kept  by  Mr.  Grim,  and  was  of 
similar  style. 

By  and  by  the  forty-year-old  man  got 
fhrousrh  with  his  customer,  and  came  to 
me.  "Well,  sir,  what  can  I  do  for  you?" 
His  tone  was  that  of  the-man  who  would 
be  accommodating. 

I  told  him  my  difficulty  about  the 
stove.  Did  he  handle  the  Juno?  No,  he 
didn't;  he  was  very  sorry;  would  any 
other  do?  But  I  had  a  foible  in  my 
head  for  getting'  the  very  stove  I  wanted, 
so  I  said — while  he  was  piloting  me  to 
where  a  row  of  stoves  stood,  clean  and 
<  rderly — "No,  I  wanted  the  Juno." 

"Well."  said  Mr.  Bright,  for  it  turn- 
ed out  that  it  was  the  owner  himself. 
"I'll  tell  you  what  I  can  do.  I  can  get 
that  stove  from  Toronto  for  you,  and 
meanwhile,  if  you  haven't  got  a  stove, 
1  '11  send  one  up,  a  small  second-hand 
one  for  you  to  use  till  the  other  comes 
along." 

I  thanked  him.     This  was  enterprising. 
I;   is  the  little  bit  extra  that  the  sales- 
man does  for  the  customer,  that  he  need 
not  do.  that  pleases  the  customer. 
(Continued    in    next    issue.) 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE   IN   CANADA 

To  build  a  successful  business  on  a  basis  of  permanence  and  profit,  it  is  absolutely 
necessary  to  supply  your  customers  with  quality  goods  which  will  surely  satisfy  and 
retain  their  confidence,  thus  assuring  repeat  orders,  increased  business,  more  profits. 

Martin-Senour  Paints  and  Varnishes  have  that  essential  quality. 

Our  Dealer  Agents  Vouch  for  it. 
Users  positively  Know  it. 
Time  has  surely  Proven  it. 
We  fully  Guarantee  it. 

The  Martin-Senour  exclusive  agency  is  a  valuable  asset. 

Would  you  like  to  have  the  plan  laid  before  you  for  consideration? 


-(She  MARTIN-SENOUR  69. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    •  TORONTO 


After  the  War? 

No— Right  Now! ! 

is  the  time  to  keep  hustling  and,  above  all,  optimistic.  If  you 
imagine  your  business  is  slow,  take  the  time  to  devise  new 
methods  of  stimulating  it. 

Jamieson's  Pure  Prepared  Paints 

are  good  stimulants  for  an  unsatisfactory  paint  trade, 
because  of  the  "consumer  satisfaction"  contained  in  every 
can. 

ALWAYS  READY  TO  TALK  OVER  AN  AGENCY  PROPOSITION. 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 


Montreal 


Established  1858 
Owning  and  operating  P.  D.   Dods  &  Co.,  Limited 


Vancouver 
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Weekly  Paint  Markets 


Li-  . 


MONTREAL. 

MONTREAL,  Jan.  ] 4.— Opinions 
in  the  trade  are  generally  cheer- 
ful all  things  considered.  There 
is  a  seasonable  movement  to  the  coun- 
try, although  city  business  is  inclined  to 
be  quiet.  However,  in  any  year  deliv- 
eries at  this  time  are  very  light  and  busi- 
ness is  largely  confined  to  orders,  which 
reports  indicate  are  fairly  satisfactory 
from  Ontario,  Quebec  and  the  Maritime 
Provinces.  A  little  more  interest  is  not- 
ed in  inquiry  for  oil  and  turpentine  but 
glass  and  putty  are  slow.  Glass  is  inter- 
esting from  the  fact  that  the  situation  is 
likely  to  be  made  even  firmer  should 
there  be  any  change  in  the  tariff  in  favor 
of  British-made  goods,  as  this  would  raise 
the  cost  of  imports. 

Linseed  oil  has  been  the  feature  of  the 
market  with  an  advance  of  three  to  four 
cents  a  gallon  and  the  situation  firm  on 
predictions  of  even  higher  quotations. 
Turpentine  has  gone  up  about  a  cent  to 
two  cents. 

Linseed  Oil. — The  situation  during  the 
week  has  become  very  firm  with  rapidly 
advancing  prices  and  on  the  up  market 
there  has  been  a  slight  revival  of  busi- 
ness, although  consumption  is  naturally 
light.  Orders  are  being  taken  on  a  close 
basis  and  future  bookings  are  open;  in 
fact,  most  deliveries  are  on  placed  busi- 
ness but  the  price  is  at  the  market. 
Crushers,  who  have  advanced  from  57c 
and  59y2c  which  was  the  basis  of  a  week 
ago,  to  62c  and  64y2c,  report  that  the 
market  is  very  firm,  in  sympathy  with 
the  price  of  flax,  and  that  further  ad- 
vances are  looked  for.  A  market  is  hard 
to  strike.  At  a  source  which  is  usually 
taken  in  Montreal  the  quotation  was 
given  as  62c  and  65c  for  single  barrels 
with  nothing  else  being  quoted,  while  a 
cent  above  this  was  the  fisure  at  another 
dealers;  in  this  face  of  this  another 
quotation  of  61c  and  64c  was  received 
but  in  this  case  it  was  explained  that 
there  would  undoubtedly  be  an  advance 
to  the  higher  level  at  the  end  of  the 
week. 

Raw.         Boiled. 

1  to  2  bbls 62     -63         64y2-66 

3to5bbls 61     -62         63y2-65 

6  to  9  bbls 60     -61         62V2-64 

10  bbls.  and  more.  .59y2-60y2     62     -63y2 
5-gal    lots    66     -67        68     -70 


5-gal.  cans  50c  each ;  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — Although  the 
movement  is  not  by  any  means  heavy 
there  is  an  improvement  on  the  holiday 
quiet  which  has  prevailed  in  the  market 
for  a  few  weeks  and  more  buying  is 
noted.  There  has  been  no  change  in 
prices.  In  drums,  15c  gal ;  tank  wagon, 
less  100  gal.,  14y2c;  100-gal.  lots  and 
over,  13y2c  gal.  Benzine,  in  wood,  18y2c; 
in  steel,  15c.  Canadian  oil  13y2c;  Am- 
erican oil  17c. 

Turpentine — More  interest  is  to  be 
noted  in  the  turpentine  market  and  there 
is  also  an  upward  tendency  in  the  prices. 
Whereas  a  week  ago  the  refiners  were 
charging  63y2c,  the  price  in  the  trade 
remained  at  63c ;  the  present  price  of 
the  refiners'  remains  unchanged  while 
dealers  are  quoting  64c  and  as  high  as 
65c  and  there  does  not  appear  to  be  any 
definite  basis. 

Per  gal. 
y,   bbl.   lots    66y2c    68c 

1  bbl.  lots    63y2c     65c 

2  to  4  bbl.  lots   62V2c     64c 

5  to  10  bbl.  lots 6iy2c     63c 

Glass  and  Putty. — Some  interest  has 
been  aroused  in  the  glass  situation  by 
the  prospect  that  there  may  be  some 
change  made  in  the  tariff  in  favor  of  the 
British  manufacturer.  This  would  have 
the  effect  of  strengthening  prices,  it  is 
considered,  as  British  makers  are  not 
prepared  to  ship  much  of  their  product 
to  this  country,  having  enough  to  do  to 
supply  the  demands  at  home.  Prices  are 
firm.  Putty  remains  unchanged  and  firm 
although  the  consumption  is  not  heavy. 

White  Lead.  —  Situation  has  not 
changed  materially  and  prices  remain 
$8.45  a  ton  with  $8.65  quoted  for  less 
than  ton  lots.  A  firmer  tone  has  been 
injected  into  the  market  by  the  Ameri- 
can situation  which  has  shown  additional 
strength  recently. 


TORONTO. 

TORONTO,  Jan.  14.— There  is  a 
general  quietness  in  the  paint  mar- 
ket this  week  which  can  safely  be 
described  as  seasonable.  Orders  from 
the  country  trade  are  beginning  to  come 
in  fairly  well  and  reports  indicate  very 
fair  prospects  for  spring  business.  The 
city  trade  has  hardly  started  moving  yet 
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and  the  prospects  in  this  regard  are  not 
so  bright  on  account  of  the  dullness  in 
the  building  trade  and  in  many  manufac- 
turing  establishments. 

Linseed  Oil.  —  The  market  is  very  ir- 
regular but  strong  on  account  of  the  un- 
usually high  price  for  flaxseed  in  the 
West.  The  price  of  oil  advanced  to  62c 
on  Jan.  9,  and  is  now  64c,  representing 
a  rise  of  6c  during  the  week.  Notwith- 
standing the  light  demand  there  is  said 
to  be  a  possibility  of  a  further  advance 
in  the  near  future  as  flaxseed  has  still 
an  upward  tendency. 

Raw.  Boiled. 

Single  bbls 64  67 

3  to  5  bbls 63  66 

6  to  9  bbls 62  65 

It  must  be  remembered,  however,  that 
the  demand  is  very  light. 

Turpentine.— The  higher  price  in  the 
South  has  been  reflected  in  an  advance 
of  1c  a  gallon  here.  There  is  very  little 
turpentine  moving  out,  but  the  market  is 
strong,  with  the  possibility  of  a  further 
advance  «t  no  distant  date.  It  is  report- 
ed that  the  production  next  year  will  be 
below  normal  on  account  of  the  action 
which  the  Turpentine  Farmers'  Associa- 
tion propose  taking  to  limit  the  output. 
Turpentine  has  been  declared  contraband 
of  war,  which  is  also  affecting  the  situ- 
ation to  some  extent.  Prices  in  Toronto 
are  as  follows:    Sinsrle  barrels.  64c;  2  to 

4  barrels,  65c;  5-gallon  lots.  73c,  per  Im- 
perial gallon. 

Coal  Oil  and  Benzine — There  is  a 
steady  demand  for  coal  oil  for  heaters 
and  prices  are  steady:  see  current  market 
quotations.  Benzine  is  steady  at  18c, 
with  little  demand. 


Glass  Quottaions. 

The  following  quotations  are  made  for 
sheet  glass  by  Toronto  firms.  Points  in 
Ontario,  west  of  and  including  Port 
Hope,  up  to  5,000  ft.,  20  per  cent.;  5,000 
to  10,000  ft,  25  per  cent.;  10,000  and 
over,  30  per  cent.  Points  east  of  Port 
Hope  up  to  5,000  ft.,  25  per  cent,  and 
over  5,000  ft.  30  per  cent.  The  above 
terms  are  offered  when  the  quantities 
mentioned  are  taken  in  one  shipment  at 
one  time. 
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A  SIMPLE 

ILLUSTRATION 

OF 

PURITY 


In  our  ten  inches 
of  space  the  en- 
tire height  is 
taken  up  with 
our  illustration. 
There  is  no  room 
for  aught  else. 


So  it  is  with  B.H. 

"ENGLISH" 

PAINT. 


BRANDR AM  -  HENDERSON 


This 

represents 
70%  of 
Brandrams 
B.  B. 
Genuine 
White 
Lead 


Montreal         Halifax         St.  John 


LIMITED 

Toronto      Winnipeg 
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and 

this,  30% 
of  Pure 
White 
Zinc  for 
all  paints 
that  can 
be  made 
on  a 
white 
base. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15, 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only : 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f..o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight    equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
lett's    17  50      18  00 

ANVILS. 

Buckworth,   oer  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 

Irwin's   auger,   45   p.c. 

fni.'ur's   auger  70  p.c. 
Rockford's   auger,  50  and   10  p.c. 
Gllmour's   car,   47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,    doz .• 8  00 

Hand   made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,    doz 9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit,  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"  Axes    5  75    6  50 

Bench    Axes,    Samson. 

No.   3,   doz.,  net n  00 

No.   3,   doz.,   net 9  30 

No.   4,   doz.,  Bet 10  25 

No.   5,   doz.,   net 11  50 

No.   6,   doz.,   net 12  00 


BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60c   lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A." 
"B,"    "C."    "D,"    No.    1,    2    and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.,     Prices,  6c   to   60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.   3,    No.   4,   from   6   to  60c  lb. 

BELTING    (Leather). 

Extra,   50   and    10   per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.  Montreal  Toronto 

Single  bbls.,,  gal 0  20        0  18 

3   bbls 0  17% 

BOLTS    AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    In. 

dia.  and  smaller,  65  and  10  p.c 
Carriage  Bolts   ($1)   list,  7-16  in., 

52y2    and    12%%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,   70  and  5%. 
Machine   Bolts,   7-16  In.    dia.    and 

larger,   60  and  5%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62y2%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

aula   larger.  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein   Bolts,  75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt   Ends,   60  and   5%. 
Plow  Bolts,  55,  10  and  5%. 
Elevator  Bolts,  60  and  5%. 
Fancy   Head   Bolts,  50  and   5%. 
Shaft  Bolts  ($3)  list,  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
Whiffletree   Bolts.  50  and   5%. 
Nuts,   Square,   4%c  off  list. 
Nuts.  Hexagon,  4%c  off  list- 
Stove   Rods,   per  lb.,  5%   to  6c. 
Stove    Bolts,    80   and    7%%. 
Tire   Bolts,   75%. 

BRASS.  Per  lb 

Springs,    sheets,    up    to    20 

gauge    0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,   seamless   base    0  24 

Tubing,  iron  pipe  size,  1  in. 

base    o  24 

Copper  tubing,   4c  extra. 

BUTTS.. 

Plated,    bower    barff    and    nickel, 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   iron   loose   pin,   60%.. 
Wrought     steel     fast     joint     and 

loose   pin,  70  and  5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3  sections,  4  ft.,   doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,   6  ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,   $4.50;    extra 

heavy,  $7. 


BOARDS,    BAKE. 

No.  0,  %  inch  rim, 
No.  1,  %  inch  rim, 
No.  2,   %  inch   rim, 


No.  3, 
No.  0,   % 


inch   rim, 
inch   rim, 


No.  1,  %  inch  rim, 
No.  2,  %  in(>h  rim, 
No.  3,   %   inch   rim, 


Per 

16x22... 
18x24. 
18x28. .  . 
20x30... 
16x22. . . 
18x24. . . 
18x28. . . 
20x30.  . . 


doz. 
.   4  25 

.   4  75 

.   5  25 

.   5  90 

60 

"0 
fiO 
30 


BOARDS    (Ironing). 

Size   12x60  Ins.,   doz 7  20 

Size   14x60  Ins.,   doz 8  40 

Folding,    14rD   ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,   stationary,   doz.  1  50 

Folding,   per   doz 3  50 

Folding,   without  sleeve 19  00 


BOARDS    (Wash).             Per  doz. 

Pony    1  20 

Crown    2  05 

Dandy  2  25 

Improved   Globe   2  35 

Standard    Globe    2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  50 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,   per  doz.  14  70 

Weighted,   20  lb.,   per  doz.  19  90 


CANS. 

Milk  cans  and  palls,  35%., 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and   12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Retlnned, 
72%  and  5.  Plain,  72%  and  15. 
Milk    can    trimmings,   20%. 

Common,    cork-lined,   3    per   cent. 
Cans,  jacketted. 

1  gal.  jacketed,  per  doz.  . .  2  70 

2  gal.  jacketed,   per  doz.  . .  3  60 

3  gal.  jacketed,  per  doz.  . .  4  20 
5  gal.,  jacketed,  per  doz.  . .  4  80 

10  gal.  jacketed,  per  doz.    . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,    per   bbl.,   carload 

lots,   f.o.b.    Toronto    155 

White    Bros.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch, 

per   1,000    23  00  28  00 

F!re  Brick,  English..  17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz.,,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,    ROOFING.        Per   gal. 

Roofing    cement    (in    bbls)..  0  17 

Cement  (In  5  and  10  gals)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement    (in    1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 

per   gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

^nld   chisels,  5x6  in.,  doz 2  20 

Bevel   edge,  1  inch,   doz.    ...  2  50 

CHAIN. 

Proof  coll,  per  100  lbs.,,  %, 
$7.25;  5-16,  $5.10;  %,  $4.35;  7-16, 
S4.05;  %,  $3.80:  9-16,  $3.80;  %, 
$3.65;  %,  $3.60;   %,  $3.40;  1,  $3.20. 

Electric  Weld  Coll  Chain— BB, 
3-16  in.,  $9  per  100  lbs.;  %  in., 
$6.25  per  100  lbs.;  5-16  In.,  $4.65 
per  100  lbs.;  %  in.,  $4  per  100 
lbs.;  7-16  in.,  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  in  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  in  case   . .  6  75 

COPPER.  Montreal  Toronto 

Casting  ingot   $14  00  $14  00 

Bars,  %  to  2  in 23  00    27  50 

Plain  sheets,  14  ox., 
14x28  in.,,  14x60  in.  21  00    29  50 

Copper  sheet,  tinned 

14x60,    14    oz 28  50    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  in  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.    5,   Special    0  50 

No.  6.  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  3  75 
Ideal   egg  boxes,  with   filler, 
12   doz.    size,    per   doz 3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  75    3  00 
All    bright,    52    sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   . .  4  45        4  45        4  60 
00  . .  4  70        4  70        4  85 
20x28x30  . .   8  90        8  90        9  20 
20x28x80   . .   9  40        9  40        9  70 
M.L.S.  and  Famous—        Per  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL   TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base  ...       9  50 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  65 

I   X,  14x20  base   5  65 

I    X   X,   14x20   base    6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      

I   X,   Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer   Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben 2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit   Stock   Drills.   60  and  5  p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Drills,   SO   mril 
H'  per  cent. 
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HARDWARE    AND    METAL 


January  16,  1915. 


YOUR  CUSTOMERS  WANT  BABBITT  METALS 

MADE  IN  CANADA 


BABBITT 
METALS 


MADE  BY 
THE 

CANADA  METAL  CO. 

LIMITED 

Give    Excellent    Service. 


Imperial  Genuine 

for 
Heavy  Loads. 

Harris  Heavy  Pressure 

for 
General  Machinery  Bearings 


WE  HAVE  EVERYTHING  IN  METALS 

AND  EVERYTHING  FOR  THE  PLUMBER. 


WRITE   FOR  CATALOGUE  "A"— MAILED  FREE. 


.i:=zi 


THE  CANADA  METAL   COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


The  Complete  Line 

"MADE  IN  CANADA" 

Under  the  trade-mark  of  this  house — which  has  been 
established  since  1842,  is  manufactured  everything  for 
the  use  of  the  painter  or  the  man  who  does  his  own 
painting. 

Ramsay's  Ready-Mixed  Paints  are  Dominion-stand- 
ard— they  cover  the  most  area — give  unusually  long 
wear — and  make  a  friend  for  you  of  every  user  you 
sell  them  to. 

Write  us  for  prices  on  your  requirements.  "The 
Right  Paint  to  Paint  Right." 

A.RAMSAY  &  SON  CO. 

MONTREAL 
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January  16.  1915. 


HARDWARE     AND     METAL 


DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  25 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double  Standard 

29  in.,  Single 

7  oz.    ..0  17%  6  oz.  ..   0  11% 

8  oz.    . .   0  19%  7  oz.  . .   0  13 

9  oz.    . .   0  22  8  oz.  . .   0  14% 
10  oz.    ..   0  24%  9  oz.  ..0  16% 
12  oz.    ..   0  29%  10  oz.  ..   0  18 
15  oz.    ..   0  36%  12  oz.  ..   0  21% 

15  oz.    . .   0  29 
Standard.    Single    Filled,   36-inch. 

?  oz 0  17    10  oz 9  23% 

8  oz 0  19     12  oz 0  28% 

F 

FILES  AND  RASPS.      Per  cent. 

Disston's    75 

Great    Western    American..  75 

Kearney   and    Foot,   Arcade  75 

J.    Barton    Smith    Eagit  75 

McClellan  Globe 75 

Black    Diamond    66  2-3 

Delta  Files   65 

Nicholson    66% 

Jowett's    (English    list)    ...  27% 

Spear  &  Jackson  (Eng.  list)  35 

Globe     75 

Hellers   70 

FITTINGS   (IRON  riPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,  STALL.  Doz. 

follow    0  81 

Solid    j  35 

O 
GALVANIZED    WARE. 

Dufferln  pattern  palls.  50  p.c. 

English   pattern,  50  per  cent 

Galvanized    washtubs,   50  p.c. 
GASOLI.NE.  Montreal. 

Single  bhls.,  per  bb 18U 

Three   bbls.   and   over....     18 
.  .,  Toronto. 

Any  .mnntity,  in   bbls....     IS 
Drums    40-gal.,  per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  In.  thick  1  25 

smaller  sizes  extra. 
H 
HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-ln.,  per  gross  8  00 
Jute  Rope,  %-ln„  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  l-ln„  per  doz.  ...  4  00 
Leather,  1%-ln.,  per  doz.  ..     5  20 

Web    *43 

HALTERS    (SISAL) 
i    %;l1n,'J9-00:  7-16  ln-  H0.20;  %- 
$15  00         ''  lD-  *1320:  %-*" 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.  and   over   0  06 

Masons,  5  lbs.  and  over  ...  0  06 
Napping,  up  to  2    bs o  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz.  ..  o  60 

Axe,  No.  1  hickory,  doz...'  2  04 
Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  36  per  cent 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent 

No.  1  and  2  asb  fork,  hoe!  rake 
and   shovel   handles,   50  per  cent 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiflfletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick  25 
p.c, 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per   doz.   pr.  14  40 
Steams  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1   8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New   Milo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.   sets    6  40 

Storm   King   and   saf- 
ety  hangers    5  75 

Storm   King   rail    4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,    with    mane   and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount.  50   per  cent. 

HEAVY    TEE    AND     STRAP 
HINGES.  Strap.     Tee. 

4  in.,   doz.   prs $103    $0  87 

5  in.,  doz.  prs 1  25      1  00 

6  in.,  doz.   prs 1  35      1  03 

8  in.,  doz.   prs.,   1  84      1  38 

10  in.,  doz.   prs 3  24      2  27 

12  in.,   doz.   prs 4  03       3  73 

14  in.,  doz.   prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10   per  cent. 

Light    tee    and    strap    discount, 
70  per  cent. 
Screw  honk  and  strap  hinge — 

Under  12  in.,  per  100  lbs 5  00 

Over  12   In.,  per  100  lbs.    . .     4  25 
Extra    hooks   for   above,    % 

in.,   per  lb 5% 

Extra    hooks   for   above,    % 

In.,    per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest   hinges   and   hinge   hasps. 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$18.00;  No.  10.  $19.50;  No.  20, 
S<5.50:  No.  50.  $24:  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

Chicago    spring   hinges,   15   p.c. 

Triplex    spring    hinges,    40   no. 

Chicago  surface  door  (6,000). 
45  per  cent. 

Garden  City  fire  house  hinges. 
12U   per  cent. 

"Chief  floor  hinge,  50  p.c. 
HOES.  Grub,  3%-lb.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 180 

Cyclone,    doz 2  40 

Hoes,  corn,  doz 4  50 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.,  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.15;  snnw 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.35;  No. 
1  and  smaller.  S4PO-  "XT,"  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes.  0-4. 
Sfi.25;  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50  2  50 

Common     bar,     per 

100    lbs 2  05  2  00 

Forged      iron,      per 

100  lbs 2  30  2  35 

Refined      iron,      per 

100  lbs 2  40  2  40 

Horseshoe  iron,  per 

100    lbs 2  40  2  40 

Mild   steel   2  25  2  00 

Sleigh   shoe  steel...     2  25  2  25 

Domestic   2  30  2  00 

Reeled       machinery 

steei    275  300 

Tire  steel    2  35  2  20 

Sheet  cast  steel    ...     0  15  0  15 

Toe   calk   steel    3  10  3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65  0  65 

Cammell   Laird 0  15 

Black  Diamond  tool 

steel   0  08%  0  08% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  1  7-16  In 0  05% 

1  7-16  to  3  Inch   0  65 

Montreal  40%,  Toronto  40%. 

IRON,  TINNED. 

72x30  up  to  24  gauge,  case 
lots     $  9  50 

Less   than    case,   25c   per   100   lbs. 

72x30  up   to  26  gauge,  case 

iots    10  00 

extra. 

IKONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per  set   0  78 

Mrs..   Potts,    No.    50,    nickel- 
plated,  per  set   0  85 

Mrs.    Potts,    handles,   japan- 
ned, per  gross   9  00 

Sad  Irons,  common,  plain..  5  00 
Sad  Irons,  common,  plated.  5  PO 
Asbestos.  No.  70,  per  set  . .  1  50 
Asbestos,  No.  90.  per  set   ...   1  20 

Princess   Electric,   each    3  00 

Ideal    Electric,    each    2  85 

Gasoline  Sad  Iron,  each  ...  3  50 
Ideal   Gasoline,  each    3  25 

LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   2Rc  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect  22c  ft. 

Chair  Ladders,  each    $2  00 

(Roped  Extension). 

20  ft $3  00  42  ft $  7  95 

22  ft 3  30  44  ft 8  36 

24  ft 3  60  46  ft 8  74 

26  ft 3  90  48  ft 9  12 

28  ft 4  20  50  ft 9  50 

30  ft 4  50  52  ft 11  44 

32  ft 4  80  54  ft 11  88 

34  ft 5  78  56  ft 12  32 

36  ft 6  12  58  ft 12  76 

38  ft 6  46  60  ft 13  20 

40  ft 6  80 

(Common    Extension). 

20  ft.  each   $2  60 

22  "  2  86 

24  "  3  12 

26  "  3  38 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  48 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22    ft.,   each    2  64 

16  ft.,  each  1  76 

14  ft.  each   1  54 

12  ft.,  each   1  20 

single  ladders;  sort  nose,  lc  per 

18  ft.,   each    1  96 

20  ft.,  each  2  40 

foot  additional. 
8   ft..,   each $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 
plain,  per  doz.,  $4.75;  all  brass, 
per  doz.,  $10;  all  brass,  uickel- 
plated,  per  doz.,  $15. 

Banner   Buggy    10  75 

Banner  Junior 11  75 

Trulite    7  00 

Wrightlights   7  00 

Beacon    7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short  globe,   pattern    7  00 

Cold   blast,  japanned   7  00 

Brass,   well   japanned    9  25 

All    brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold  blast,  common   ruby..  1  60 

Cold    blast,   short    0  65 

Cold    blast    0  50 

Prism  globes 1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.   34,   per   doz 1180 

No.  34X,   per  doz 11  80 

No.   37,   per   doz 13  40 

No.   042,   per   doz 15  25 

No.  42,  per  doz 16  25 

LATHS  (METAL).       Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 500        5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50        7  50 
Sheets    3    lb.    sq.,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to   size,   %c   per   lb 
extra. 
LEVELS.         Per   doz.   Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  50 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  33  00 
Indian   snap,   per  gross    ...  27  00 

MACHINES   (WASHING).     Each 

Canadian    $  5  00 

Dowswell   5  00 

Hamilton   5  70 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,  Power,  style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine  drive   ...  11  00 

Ideal  Power  16  00 

Seafoam,  electric   60  00 

Seafoam.  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,   No.  1   525 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,  without   stand..     9  00 
Puritan  Water  Motor,  com- 
plete       16  00 

Hydro,     One    Tub,    engine 

"drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Tortmto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net. 
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MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  hi 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift — every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.    Ask  for  it — 
for   dealer   prices — for   dealer   terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 




Wrought  and  Steel  Plate 


OF  ALL 
DESCRIPTIONS 


i    .  ujm.ii  mm.  ii. it-  j 


PLAIN 

OR 

GALVAN- 

IZED 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Sell  The  Varnish  That 
Won't  Wear  White 

Sell  your  trade  a  floor  varnish 
that  won't  wear  white  or  mar 
under  the  tramping  of  many 
feet  or  the  romping  of  little 
kiddies  at  play. 

Liquid  Granite,  made  by  Berry 
Brothers,  is  that  kind  of  a  varnish. 
It  gives  floors  and  other  interior 
woodwork  a  tough,  elastic  surface 
that  will  not  crack,  check,  or  wear 
white  under  hard  usage.  Nor  will 
the  hottest  water  turn 

Liquid  Granite 

white.  Wood  finished  with  it  may  be  fre- 
quently scrubbed  with  soap  and  hot  water 
without  any  harmful  effect. 
Liquid  Granite,  like  aH  other  products 
of  the  house  of  Berry  Brothers,  is  a  high 
quality  finish — a  quality  that  is  the  result 
of  over  56  years'  experience  in  the  manu- 
facturing of  high-grade  varnishes. 

Send  for  your  supply  of  Berry  Brothers  dealer 
' '  sales  helps. ' '  Get  ready  for  the  spring  varnish 
trade  in  your  town  now.  Put-  in  a  "Berry" 
window  or  two  and  boost  your  varnish  sales. 

BERRY  BROTHERS 
forld's  Largest\&rnish  Makers  V^ 


Walkerville 


Ontario 
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MALLETS.  Per  doz. 
Tinsmiths',  2%  x  5%  in... .  1  65 
Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,  each   6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4x6 1  00 

Size   glass,   5   x   7 1  26 

Size   glass,   6x9 1  60 

Size   glass,   7x9 175 

Size   glass,   8   x   10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.   W.   Mops,   doz 3  25 

New   Wizard,   small,   doz...  8  00 

New  Wizard,  large 10  00 

Mop   sticks,   doz 110 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  50 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.05  base:  Montreal. 
$2.15  base:   London,  $2.05  bnse. 

Cut  nails  —  Montreal.  $2.50: 
Toronto,  $2.70:   London,  $2.70. 

Miscellaneous    wire    nails,    75%. 

Coopers'  nails,  33  1-3%. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,   in  25-lb.  box $3  75 

No.  5,  in  25-lb.,  box 3  75 

No.  6,  in  25-lb.  box 3  50 

No.  7.  in  25-lb.  box 3  25 

No.  8.   In  25-lb.  box 3  25 

No.  9.   10,   11   and   12,   in   25- 
lb.  box    3  00 

Less  10  and  5  per  cent.   off. 
NAILS    (HORSE). 

M.R.M.  cold  forged  process 
list,   10th   January,   1912. 

Prices  per 
Size.,    Length.  25-lb.  box. 

No.  3,  1%-ineh    $4  lo 

No.  4,  1%-inch    3  75 

No.  5,  I  15-16   3  50 

No.  6.  2%    3  10 

No.  7.  2  5-16  2  90 

No.  8,  2%    2  75 

No.  9.  2  11-16   2  60 

No.   10.  2%    2  50 

No.   11,  3  1-16   2  45 

No.  12.  3%    2  45 

NETTING,    POULTRY 

2   in.    mesh,    19   w.g.,   50-10-5% 
off:  1%  in.   mesh,  60-10-5%  off. 
NET   PRICES  ON  SMALL 

SIZES  POULTRY  NETTING. 
%  in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-ln.  x  22  ga.  x  18-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  6  65 
%-1n.  x  22  ga.  x  30-in.,  roll,  fi  90 
%-in.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  60 
1  in.  x  20  ga.  x  18-ln.,  roll..  2  10 
1  In.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  in.  x  20  ga.  x  30-ln.,  roll..  3  25 
1  in.  x  20  ga.  x  3fi-In.,  roll..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples.  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    9  50 

TT.S.    Navy    (American)...     9  00 

New  hemp   (English) 7  00 

TT.S.    Nnvy    (English) (150 

\Tnvy    (English)    6  00 

Rest    Nnvy    5  00 

Plumbers   (spun)    ...   4  00    4  00 
Oil,. 

Can.     prime     white 

petrol   0  13% 

Royalite    0  17      0  14 

Palaoine    0  21%  0  16V, 

Castor  Oil.  per  lb..  0  08%  0  08% 
Rlack  oil   (Summer)  0  12%  0  12 
Black  oil    (Winter).   0  14V,  0  14 

Cylinder  Green    0  35  "  0  35 

Parafflue    0  22      0  20 

XXX  Machine    0  25%  0  21 

OLD    MATERIALS. 

P.o.b.   Toronto. 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  chest.  3c  lb. 
Lead   (heavy  pipe,  etc.),  3%c. 


Brass,  heavy,  7%c  lb. 
Brass,   light,   5%c   lb. 
Zinc,   heavy,  3%c  lb. 
Copper,  heavy,  9%c  lb. 
Old   cast  iron,  $10   per  ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove   plate,   $9   per  ton. 
Mach.  compos.,  No.  1,  8%c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,   such   as    old    rubber, 
boots    and    shoes,    according    to 
trim,   5%c   to   6c   lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5  to  6c  lb.;  auto  tires,   etc.,  4c; 
bicycle  tires,  2%c. 

PACKING    (JUTE). 

Per  Coil  Lots. 

Fine  jute,  lb 0  09% 

Beaver,   lb 0  08 

Coarse  sewer,  lb 0  07 

PAPER,   ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain  Fibre,  No.  1 0  50 

Plain   Fibre,  No.  2 0  32 

Tarred   Fibre,  No.,  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,   roll    0  62 

Dry  Cyclone.  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue   R-S   Sheathing    0  42 

Dry    fibre    No.   1    050 

Drv  fibre  No.  2   035 

O.K.,  carpet   felt    1  40 

Per  100  lbs. 

Heavy   dry   straw    ISO 

Heavy    tarred    straw     1  80 

Spruce    sheathing    3  00 

Carpet  felt,   16  oz 2  60 

Carpet   felt.   20  oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

He.ivv   fibre,   32  ft.   x  60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bhls.,     per    gallon     0  17 

Liquid    tins   cement,   5s    ....  0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

C.nps.    per   lb 0  06 

Rails,  per  lb 0  05 

Mop   Cotton,    per  lb 0  17 

Tarred  felt.  Dominion.  7  oz.  2  10 
PICKS   (CLAY). 

5  to  6  lbs...  doz 3  75 

7   lbs.,    doz 4  00 

7  to  S  lbs.,  doz 4  75 

8  Ihs..    doz 5  00 

PINS,   COTTER. 

Cotter  pins.  90  p.c.  discount. 
PINS.   CLOTHES. 
Selected  full  count.  Per  case 

5  gross,   4-ln.    (loose)    $0  80 

5  gross,  4%-in.  (loose) 0  90 

5   gross.   5   in.    (loose)    1  00 

4  gross,   4-in..    (12   pkgs.    of 

4  dnz.  each)    0  80 

5  eross.   4  in.    (24   pkgs.   of 

2   doz.   each)    0  00 

fi   ?ri->ss.   4  in.    (12   pkgs.   of 

fi   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 

Brass.  50  per  cent. 
PIPE.    STANDARD    WROUGHT. 
Buttweld. 

Size  Black.  Galvanized 

%  and  %  Inch..  $2  16  $3  06 

%   Inch 2  64  3  57 

<%   inch 3  05  4  20 

1  inch    4  51  6  21 

1%  inches    6  10  8  40 

1%  inches    7  29  10  0* 

2  Inches    9  81  13  51 

2%   inches    15  80  21  65 

3  inches    20  66  28  31 

3%   inches    24  84  34  04 

4  inches    29  43  40  33 

Lapweld. 

2  Inches    11  29  14  99 

"«   inches   16  38  22  23 

2  innhes    21  42  29  07 

3U   inches    25  76  34  96 

4  inches    30  52  41  42 

4Vo   Inches   35  56  48  26 

5  inches    41  44  56  24 

6  Inches    53  76  72  96 

7  inches   79  97  105  00 


M 


S"x25  lbs.  per  ft.  83  75  111  30 
8"x28  lbs.,  per  ft.    96  48      128  40 

9  inches 115  60      153  50 

10"x32  lbs  per  ft  107  20  142  40 
10"x40  lbs.  "  138  00  183  30 
12  inches   174  90      

These    prices    are      for     small 
quantities     only.      Discounts     in 
proportion   to  size  of  order  will 
be  allowed. 
PIPE    (LEAD). 

Lead   pipe,   7%c,  5%  off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 
PIPE   (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 6  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,    Pliers   and    Nippers. 

Button's,    genuine,    37%    to    40 
per  cent. 
PLATES   (BOILER). 

Montreal  Toronto 
Plates,  1%  to  %  inch, 

per    100   lbs 2  40    2  50 

Heads,  per  100  lbs.   ...  2  65    2  75 
Tank   plates,  3-16  inch  2  70    2  80 
PLUGS    (METAL), 
Painted     wall     plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 
POLISH.  Doz, 

O-Cedar,  4  oz.  bottles   $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar.  %-gal.  cans  16  00 

O-Cedar,  1-gal.  cans   24  00 

Liqiud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid  veneer,  quarts   8  40 

Tandem  rr.etal  polish  paste.  6  CO 
A*oline    brass   cleaner,    100 

In   pkg fi  no 

It 

RAZORS.  Per   doz. 

Boker's   King   Cutter    14  50 

Henckel's     7  50    20  00 

Gillette   Safety,  each    3  75 

Star  Safety  Razor,  33%  per  cent 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern   Razors   6  00  to  IS  00 

Ern  Tunior  Razor  14  50 

REELS.    HOSE. 

Plain    wood,   each    0  75 

Plain  wood,  with  drum,  ea.    0  95 

Metal    1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Tron   burrs.  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs.  35  and  12%:  burrs,  30 
and  12%  per  cent. 

Extras  on  Conpered  Rivets.  %- 
1b.  packages,  le  per  lb.:  %-1d. 
pkes.,  2c  lb. 

Coppered     Rivets,     net     extras. 
2%c  per  lb. 
ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred   felt  (16  oz.)    2  16 

Per  roll 

2  ply    R  R 0  75 

3  ply  R.R 0  96 

2  plv  R.R.,  complete  in  roll  1  15 

3  ply  R.R..  complete  in  roll  1  35 
Samson.   1-ply,   roll    ........  1  45 

Samson.  2-ply,  roll   1  90 

Samson.  3-plv.  roll   2SO 

Amattte  rooflnsr.  per  sq.  ..  2  70 
Ready  2  ply,  Shield,  per  roll  0  75 
Rpady  3  nly.  Shield,  npr  roll  0  r5 
Tarred  210  roofing  felt. 

Tarred  roofing  felt.  rwt. ...  2  10 
Campo  eertalnteed.  1  plv....  1  25 
Oomno  eertalnteed.  2  plv....  1  55 
Onmno  eertalnteed,  3  ply....  1  S5 
ROPE.  Lb. 

Pure  Manila  basis    14 

British  Manila  basis    11 

African    hemp    basis     11 

Cotton  rcpe,  3-16  and  larger    21 

Sisal  basis  9% 

Double  lath  yarn  basis   ...      9% 


Single   lath    yarn    basis    ...     8% 

Russian  "deep  sea  line  basis  20 

Russian  tarred  ratline  basis  17 
Russian    tarred    bolt    rope 

basis    18 

Jute  rope  basis   12^2 

Italian  rope  basis  24 

Basis   (%"  dia.  and  larger). 

Cotton  rope,  3-16  and  larger  0  21 
Sisal  Clothes  Line. 

3  ply,  30  ft 0  46 

3  ply,  40  ft 0  60 

3  ply,  48  ft 0  7" 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  48 

6  ply,  72  ft 1  '<6 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51) . .  1  80 

No.   1101—2  ft (52) . .  3  90 

.  1167— 2  ft (7)..  3  60 

No.    1106—2   ft (53%) . .  4  10 

No.    1375—3    ft.    ...  (66%) . .  2  50 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.   1190— With  level   8  85 

No.     1493 — Brass     blacks'hs  1  70 

No.     1494— Brass     blacks'hs  2.20 

SAWS. 

Alkins  Hand  and  Crescent,  25  p.c. 
Disston's   Hand,    net    prices,   new 

list. 
Simonds'  Hand,  15  per  cent, 
fihurly   &   Dietrich.   35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial   standard    30% 

Champion  Even  Balance  45% 

Champion   Union    50% 

Champion    Platform    45% 

Gurney  Standard  30% 

Onion   Scale    50% 

Onion   Even   Balance   60% 

Net  prices  on  Champion  scales 
are  as  follow*: 

Champion,  4-lb..  $2.75.  plus  30e 
for  stamping:  Champion  10-lb.. 
$4.12,  plus  50c  for  stamping : 
Champion  24-lb..  $5.50.  pins  50r 
for  stamping:  Champion  600-lb.. 
$15.40.  plus  $1  for  stamping: 
Champion  1200-lb..  $18.15.  plus 
$1  for  stamping:  Champion  2000- 
lb.,  $24.20,   plus  $1  for  stamping 

SAP  SPOUTS.  Per  1,00(1 

Bronzed     cast     iron     with 

hooks    6  00, 

Eureka,  tinned  steel,  hooks     8  00 
SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   8  25 

SCREWS    (MACHINE). 

Flat  head,  iron  and  brags.  35 
per  cent.  Fillister  head,  iron. 
30:  brass,  25  per  cent. 

trews.  Per  cent. 

Wood.   F.  H..   bright,  85,  10.  7%. 

10,  5  per  cent. 
Wood.    R.H..    bright,   80.   10,    7%. 

10.  5  per  cent. 
OH.,    bright,   80.   10.   7%.    10   p  • 

5  per  cent,  off  list. 
Wood.   F.H.,   brass..  75  10  7%  10 
Wood.   R.H.,   brass..  70  10  T%  11 
Wood,    F.H.,   bronze.  70  10  5      10 
Wood,   R.H.,   bronze.  65  10  6      10 

Drive  screws   66  10  5      10 

Set     case     hardened  60  10 

Square  cap   60  and  05 

^exaffon    can    45 

Bench,    wood,    per    doz.    ...$5  0° 

Bench,  iron,  per  doz 4  25 

orYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE   SNATHS. 

No.  1,  per  doz $  8  40 

Mo.   2.    per  doz 7  70 

No.,  3,   per   doz 7  3tf 

Brush,   per   doz 8  40 

No.    20.    per    doz 8  75 

«TONES. 

Western    Red    End    (3    doz. 

to    box),    per   box    0  6r 

Diamond,  per  box  1  00 

Ouinebog,  per  box  1  50 

English,  round  (26  to  box), 

per  nox   2  00 

Emery,    per    doz 0  80 

Carborundum,   per  doz.    ...  2  26 


HARDWARE    AND    METAL 


January  16,  1915. 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,     MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


WIRE  BALE  TIES 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES  as  inferior  to 

none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863 

«*g^^2**. 

INCORPORATED  1895 

Twelve  Medals  of 

.^^d  1          kfeh. 

Special  Grand 

Award  at 

^m- 

fef                          Prize 

INTERNATIONAL 

GOLD   MEDAL 

Expositions. 

Atlanta,  1895 

Copy  of  Catalogue 

will  be  seat  free  to  any  interested 

File  User  upon  application. 

G.  &   H.   BARNETT 

COMPANY, 

PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 

BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship  ..  .  , 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems.  « 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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HARDWARE    AND    METAL 


SHEETS    (BLACK). 

.Montreal  Toronto 

10  gauge 2  50        255 

12  gauge 2  55        2  60 

14  gauge 2  35        2  35 

16  gauge 2  4-0         2  40 

IS- 20    gauge     ...     2  45        2  50 
^2-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28   gauge    2  70        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  otf. 

22  gauge,  per  square   t>  75 

2-k  gauge,   per  square   5  M 

_u  gauge,  per  square    4  25 

2b  gauge,  per  square  4  00 

Galvanized. 

ti.w.  queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best  best 
i«-20  ..  3  60  3  45  3  80 

22-24  ..  3  85  3  55  3  85 

26         . .   4  10  3  90  4  10 

28        . .  4  35  4  10  4  3o 

Colborue  Crown  —  10-20  gauge, 
$3.,W        25S  24      gauge,      $3  tc        -o 
gauge,   $3.90;   *&  gauge,   $4.15. 
Apollo   Brand.      Montreal  Toronto 

14  gauge    2  jjo 

16  gauge   -  90 

16-zo  gauge    ....         3  to 

^2-24    gauge    3  40         &  A) 

26    gauge    3  70         3  55 

28   gauge    4  0?         3  70 

10%  oz. 4  2o         3  90 

SMELLERS,  CORN. 

Black    Hawk,    doz 18  00 

rlyinouth  Hock,  doz 8  oO 

SHOVELS    AND     SPADES. 

1st  2nd  4tn 

Shovels    60    55aud21/2     4u<  ; 

Socket   sc'ps.  50  and  5         45  and  5 
,  ,\  et    scoops  50 
Drain,     tools  60    60 

Scoops     50  and  5         45  and  o 

Hollow  backs 

and  sand.  60  45 

Klveted    back    scoops,    1st,    2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Hair 
Pollened  Goods,  25c  per  doz.  net 
extra. 
SIFTERS,   ASH. 

Wood  sifters,   doz $  1  75 

Rocker,  No.  1,  each    3  60 

Rocker,  No.  3,  each    2  50 

Banner,  each    1  W 

slNKS. 

Cast    Iron,    16x24,    $1.10;    18x30, 
$1.50;  20x36,  $2.25. 

Flat  rlra  enameled  sinks,  16x24 
$3.50;   18x30,  $4;   18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  21        0  26 

Wire  solder,  lb.  ..     0  24        0  26 
Bar  half-and-half..  0  22        0  22 
SOLDERING    IRONS. 
Base,   per  lb.,  28  cents. 
SOLDER     WIPING. 

Acme   0  18 

Commercial    0  19  '/2 

Easy    0  19% 

Star  Extra  arthdora 

Strictly  standard  wiping  0  23 
SPELTER. 

Foreign,  per  100  lbs.  6  50    6  50 
STAPLES. 

Poultry    netting,    100   lbs 6  70 

Bed,   100  lbs.,    No.   14    6  75 

Blind,     per    lb 6  12 

Bright    Fence,    100    lb.    kegs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed    fence,    100-lb.    kegs  2  85 
Gnlv'zd    fence,    25    lb.    boxes  3  10 
Cooper's   staples,    45    p.,c. 
Bright  spear   point,  75   p.c. 
SWEEPERS,  CARPET.     Bisseli'3 
Univ.  Japd.,  cyco  bearing..  24  00 
Univ.  N.P.,  cyco  bearing...  27  00 
Grand    Rapid,    Japd.,    ball- 
bearing      26  00 

Grand    Rapid.    N.P.,      ball- 
bearing     29  00 

Frincess    N.P..   ball-bearing  30  00 

;te.    ball-bearing    84  00 

Am.   Queen   N.P,   ball-bear.  32  00 

Parlor    35  %' 

WINGS. 
Baby.   2-paseenger,   each    . .  $2  75 
Ontario,    2-passenger,    each    3  75 
Ontario,  4-passenger,  each.     4  25 
Stratford,  4-passenger,  each     5  50 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without  awning,  each    ....  12  50 
X  AC  lis,    BRADS,   ETC. 

Carpet  lacks,  blued,  80  and  10 
p.c;  tinned,  60,  15;  (in  kegs,),  40; 
cut  tacks,  blued,  in  dozens  only, 
60  and  10;  %  weights,  60;  Sweiieb 
cut  tacks  olutd  and  tinned, 
bulk,  65  aud  5,  iu  dozens,  75  ana 
10;  Sweues,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10; 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  flue 
nnishiug,  40  aud  10;  lining  tacks, 
in  paper,  net ;  lining  tacks,  iu 
bulk,  16;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
iu  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  poiatcl 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box" 
tacks,  87%;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES— Lufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404,  66  ft„,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea.  1  40 
Rival  steel,  No.  263,  50  ft,  ea.  2  90 
Rival  steel,  No.  266,  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Rabone's. 
Tape   Lines,   linen,    No.   2601 

x50,  each   $1  00 

Metallic,   No.  4011x50,  ea 1  35 

Metallic,   No.  4011x66,  ea 1  55 

Steel,   No.   2891x50,  ea 2  70 

Steel,   No.  4161x50,  ea 3  00 

Steel,  No,  4161x50,  ea 5  10 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 
TIES,    COW. 

McKinnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal  Toronto 

Tin,  per  lb 35-37         35-36 

TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain,  70  and  5%. 

Re-tinned,  72  and  5%. 
TOOLS,   HARVEST. 

Samson,    47%%;    ord.,    50%., 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor,   70%. 

Oneida   Jump,   65%. 
TRESTLES. 

5  ft.,  each. $1.50      14  ft.,  each. $4.20 

8  ft.,  each.   2.00      16  ft.,  each.  4.80 

10  ft,  each.  2.50      18ft.,  each.  5.40 

12  ft.,  each.  3.00      20  ft.,  each.  6.00 

TROWELS. 

Disston's,  10%. 
TWINE    (Binder). 

650  ft.,  per  lb 0  13% 

600  ft.,  per  lb 0  11 

550  ft.,  per  lb 0  09% 

500  ft.,  per  lb 0  09% 

5  ton  lots,  %c  per  lb.,  allowance. 
10  ton  lots,  %c  lb.  allowance. 
Delivered  In  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-pIy    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft.,  1%  in.   ...   10  45        9  75 

100  ft.,  2  in 9  60        8  25 

100  ft.,  2%  In 10  25 

100  ft.,  2%  in.    ...   12  25      10  65 

100  ft,  8  in 13  30      11  00 

100  ft.,  8%  In.   ...   15  55      13  00 

100  ft.,  4  in 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.   11,  doz.,  net   12  00 

No.   22.   doz.,   net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.  1,  doz 6  83 

No.  2,  doz 7  43 

No.  3,   doz 8  48 


Per  nest. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3 — 1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.   0,   per   doz H  00 

No.  1,   per  doz 9  00 

No.   2,   per   doz 8  00 

No.   3    per    doz 7  00 


VALVES,   ETC. 

Ground   work,  55%. 

Stand,  compr,  work,   65%. 

High-grade    compr.    work,    55%. 

Cushion  work,  55%. 

Fuller    work,    70%;     No.    0,    70. 

10%,  and  1  and  2  basin  cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard,  60%. 
J     M.    T.    Radiator   Valves,   55%; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

W 

WARE,  COPPER  AND  NICKEL 

Copper  boilers,   kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pitts,    30    and    5%. 
Foundry   goods,   hollow   ware,   40 

and   5%. 
WARE,    ENAMELED. 

White    ware,   75%. 

Canada,    Diamond,    Premier,   50 
rind    10%. 

Pearl,     Imperial     and     Colonial 
steel.  60  and   10%. 

Star   decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled   street   signs,  50%. 

WARE.    TIN.   PIECED. 

Discount,    35%. 

10-nt.  flaring  sap  buckets,  35%.. 

6.    10   and    14-qt.    flaring    palls, 
35%. 

Copper   bottom   tea    kettles   and 
boilers,  35%. 

rnnl    hods.   35%. 

Boiler    and    tea    kettle    pits.    30 
and   5%. 
WARE,   STAMPED. 

Plain.   72%    and   5. 

Retlnned,    72%    and    5. 

Tinners"  trimmings.  72%  and  3. 
WASHERS,    IRON. 

Full    box.   45   per   cent,   smaller. 

Full  box.  45  p.c.  smaller  lots. 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  lc  lb.:  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt   ...l%c  ft. 

Wide  wood   and  felt    2%c  ft. 

All   felt   Frost  King    ...$4.40  doz 

WEIGHTS.    SASH. 

Sectional,  1   lb.,   per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30  lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.   Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21  00 

Garden   steel  wheel,  doz.   ...32  40 

Light  garden,   per  doz 22  80 

Heavv  garden.  L-slde   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,   28    ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel.  36  ins 1  25 

Tubular      steel      neckyokes, 

36  inches   1  25 

Tubular     steel     doubletrees, 

40  Inches   0  93 

Tubular    steel     lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75:  No.  10,  $3.«0:  No. 
11.  $3.90:  No.  12  and  13,  $4:  No. 
13%.  $4.10:  No.  14.  $4.25:  No.  15. 
$4.50;  in  lengths  6  inches  to  11 
Inches,  discounts  30  per  cent  : 
other  lengths  20c  per  100  lbs 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
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WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  11. 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  -wiiii  solid  line,  No.  17,  $4.45; 
No.  IS,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,   FINE   STEEL. 

Discouut  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.05;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  2S,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 
WIRE,    HAY,  IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40; 
No.  15,  $2.50  f.o.b.,  Montreal,  To 
ronto,   Hamilton   and   London. 

WIRE,  SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  30c  extra; 
No.  14  gauge,  40c  extra;  No..  15 
gauge,  55c  extra;  No.  16  gaugt, 
70c   extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  26c;  In  1-lb. 
hanks,  50c;  In  %-lb.  hanks,  75c; 
in   %-lb.   hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft. 
rolls   $1.55  per   100  sq.   ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,    8c   sq.    ft. 
WIRE   (FENCE).  Per  cwt. 

Barb    2  35 

No.  9,  coil  spring   S  25 

No..  9,  plain  galvanized  ...  2  15 
No.  12,  plain  galvanized  ..  2  30 
No.   13,   plain   galvanized    ..     2  40 

O.  &  A.,  No  10  2  30 

O.  &  A.,  No.  11  2  42 

O.   &  A.,   No.  12 2  60 

F.O.B.,   Montreal,   Toronto, 
Hamilton   and    London. 
WIRE    ROPE. 

Galvanized.  1st  grade,  6  strands 
24  wires,   %,  $5;   1  inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  inch,  $15.10.  Per 
100  feet,  f.o.b.  Toronto. 

MIRE  BALE  TEES. 

Cwt 

Single  Loop,  No.  14   $3  00 

Single  Loop,  No.  15 8  15 

Single    Loop,    No.    16    8  30 

WRINGERS— Less    20    p.c. 

Royal  Canadian  11  In.,  doz.  46  25 

Eze,  11  in.,  per  doz 49  60 

Cycle,   11   inch    64  00 

Trojan,  12   inch    100  00 

Favorite,    511E     67  75 

Unexcelled  1041E   72  00 

Challenge    311E    48  75 

Gem.  141   47  25 

Sunlight  111  42  Of- 

Ottawa,   341E    64  00 

Empire,  11  in 60  50 

Superior,  11  in 46  25 

Majestic,   11  In 47  25 

Perfect,  11  In 62  75 

Bicycle,  11  In 06  25 

Wrenches,  Trimo,  06  per  cent  off 
list. 

WRINGERS,  MOP. 

White,  No.  2,  each   $  1  16 

White,   No.  3,  each    1  36 

White,  No.  1,  each   1  65 

ZINC    (SHEET). 

o  cwt.  casks   875  800 

Part    cask    925  826 
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|  Alabastine  is  selling 
|  better  now  than 
|  ever  before.  Why? 

!      BECAUSE 


THE  ONLY  PERMANENT  WALL  COATING.* 


fflMta 


Painters — Save  100  large  words   ALABASTINE  for  Premium. 


The  vogue  for  plain  tints  and  water  color 
effects  is  rapidly  increasing.  Alabastine 
is  the  oldest  and  best  known  brand,  and 
you  can  safely  recommend  it  as  the  most 
artistic,  sanitary,  and  practical  material. 
More  satisfying  results  can  be  obtained  at 
25  per  cent,  to  50  per  cent,  less  cost  than  with  wall  paper  or  paint. 

Improved  Quality.     Alabastine  is  now  made  by  a  new  process  and   mixes   quicker,  brushes   easier,   covers   better,   and   lasts 
longer  than   any  other   article   of  the   kind.     The   new   goods  are  marked  "Slow  Setting."  meaning  that  it  can  be  left  mixed 
indefinitely  and  remain  in  good  working  condition.     Painters  and  expert   dec- 
orators use  and  highly  recommend  the  new  goods. 

The  Alabastine  Service.  We  have  trade-winners  in  our  store  helps  and  premium 
offers.  Drop  a  line  to  us  or  your  jobber  and  get  full  information  about  the 
Special  Brush  or  Cash  Premium  to  Painters  and  free  Stencils  to  users  of 
Alabastine  in  packages  only.  Also  an  entirely  new,  bigger  and  better  line 
this  year,  of  Color  Cards,  Wall  Books,  Color  Plan  Books,  and  Stencil  Cata- 
logues. Get  in  line  for  the  big,  new,  attractive  Display  Cabinet  and  Window 
Trim. 

We  have  recently  established  service  stations  as  follows  : 
Winnipeg — Burrow,    Stewart    &    Milne    Co.,    Ltd.,    130  James    Ave.     Vaneouver — Norman 
Jessiman.   2370    Cornwall    St.  Toronto — M.   M.  Patterson,  30  Garden  Ave. 


The  Alabastine  Company  of  Paris,  Limited 

PARIS,        -        ONTARIO 


Made  in  Canada 


Alabastine  is  made  in  Canada, 
from  Canadian  and  British  ma- 
terials, entirely.  Our  extensive 
newspaper  and  magazine  adver 
tising  in  1915  will  bring  out  this 
feature  clearly,  and  it  gives 
Alabastine  a  big  advantage  over 
the  wall  coatings  made  in  the 
United  States. 
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Get 

Your 

Share 


of  the  paint  business  this  year.  Let's  get  together  on  the 
subject.  We  can  show  you  how  to  really  give  your 
customers  the  utmost  satisfaction  and  at  a  considerable 
"better  than  usual"  profit  to  yourself.  Moore's  House 
Colors  (Pure  Linseed  Oil  Paint)  are  remarkable  for 
covering  capacity  and  low7  price.    Made  in  Canada,  by 

BENJAMIN  MOORE  &  CO.,  LIMITED 

6   Lloyd    St.  -  West    Toronto 


The  STERLING 


"How  to  Keep  Mail  Orders  at  Home" 

We  have  just  printed  a  booklet,  which  tells  you  how  to  put  the  "kibosh"  on  mail  order 
sales  in  your  community.  It 's  the  livest,  most  helpful  piece  of  printed  matter  ever 
issued  for  dealers  in  farm  implements.  Ask  us  for  a  copy  and  we  will  rush  one  to  you. 
We  will  also  prove  to  you  that  the  grindstones  to  keep  mail  orders  at  home  are 

CLEVELAND  GRINDSTONES 

Sold  only  to  Hardware  and  Implement  Dealers 

The  only  genuine  Berea  grindstones.  The  standard.  No  soft  spots  or  flint  spots. 
Specially  selected  stones  for  farmers'  use.  Every  one  guaranteed  to  you  and  to  your 
customer. 

THE  CLEVELAND  STONE  CO.,  Leader-News  Bldg.,  CLEVELAND,  OHIO 
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HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.    packages,  $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
ibs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID. 

Bronzing   liquid,   No.   1    ..$1  75 

Banana    oil,    gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.   ..$14  70 
Weighted,   20  lbs.,   doz.    ...  19  90 

COATING. 

Cement  Coating    $2  55    $3  tO 

COLORS   (DRY).  Per  lb. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-ib.  k„  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden  ochre,  100  lb.  kegs  0  03^ 

Hike  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01% 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red    oxide,   bbls.  0  02 
Super    magnetic    red    0  02% 

COLORS   IN   OIL. 

Venetian     red     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure   0  23 

Golden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    Oil 

French     permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb..;   pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMELS. 

Per  gallon  in  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &   C.  Co 1  80 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Llnduro  ...  4  20 
FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel   B.B 165 

GLUE.  Per  lb. 

French   medal    0  15 

English   common   sheet....  0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection    amber,   ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.   bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.  bags    0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra    0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26     $6  50 

26  to  40  7  00 

41  to  50  . . , 7  40 

51  to  60  8  00 

61  to  70 8  75 

71  to  80 9  50 

81  to  85 10  50 

86  to  90  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26     $  8  60 

26    to    40    10  00 


41    to    50    11  70 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 

81    to    85    17  50 

8C    to    90    IS  85 

91    to    95    19  20 

96  to  100   22  75 

101  to  105 32  00 

106  to  110  36  00 

Discount  on  16  oz.  glass  20  per 
cent.;  discount  on  double  dia- 
mond, 20  per  cent. ;  cut  sizes,  '.0 
per  cent. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25 $  6.50        $  8.60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60   8.00  12.00 

61  to     70   8.75  14.00 

71  to     80   9.50  15.00 

81  to     85   ......  10.50  18.00 

86  to     90 20.50 

91   to     95 22.00 

96  to     95   25.00 

101  to  105   32.00 

106  to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30%  ;  carloads,  open  price 
when  Imported. 

GLASS,  PLATE. 

Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 

LEAD. 

(White  Ground  in   Oil.) 

Prices    per    100   lbs.    In    ton  lots. 
Montreal  Toronto 

Elephant  Genuine    $8  75  $8  90 

"Anchor."   pure    8  45  8  60 

Green    Seal    8  45  8  CO 

Brandram's    B.B.    Gen- 
uine      9  45  9  60 

C.P.    Co.    deeorafs    pu.  8  45  8  60 
Crown     and     Anchor, 

pure    8  65  S  80 

Deoor'or's  Pure  (Wpg)    8  60 

Moore's      Pure     White 

Lead   8  45  8  60 

Painter's  Perfect   7  95  S  10 

Ramsay's  Pure  Lead..  8  45  S  60 

Ramsav's  Exterior    ...  8  15  8  30 

Tiger  Pure   8  45  8  60 

"Tames    Genuine"    ...10  00  10  15 
Stephens'    H.    P.    P.    (Win- 
nipeg)      8  70 

Less   than    ton   lots.   20c   per   c\vt. 
higher. 

LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,    per   ewt 8  00        6  38 

Genuine,       100-pound 

kegs,  per  cwt 8  25        6  75 

No.   1  casks,   per  100 

lbs 7  75        6  25 

Less  quantity    8  50 

LEAD.    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...  15  00 
5  lb.   pkgs.,   per  100  lbs...  12  OO 

25  lb.  pkgs..  per  100  lhs...  11  00 

100  lb.  pkgs.,  per  100  lbs...  9  75 

200  lb.  kegs,   per  100  lbs...  9  60 

200  lb.   pkgs..   per  100  lbs...  9  50 

600  lb.  casks,  per  100  lbs...  9  00 

MURESCO. 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

Montreal  Toronto 
Single  bbls. ...See  weekly  report 
3  to  5  bbls.... See  weekly  report 
6  to  9  bbls.... See  weekly   report 


LINSEED,    BOILED. 

Single  bbls.... See  weekly  report 

3  to  5  bbls See  weekly   report 

6  to  9  bbls.... See  weekly   report 

PAINTS    (PREPARED). 

Per  gallon 

In  qt.  tins. 
Sherwin  -  Williams     paints, 

base    2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism ISO 

Benj.   Moore  Co.'s 

"Egyptian"    Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Bran  dram -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts 180 

Ramsay's  paints,  pure    ....  1  SO 

Ramsay's    paints,    Thistle..  160 

Martin-Senour,    100%    pure.  2  00 

Senour's    floor   paints    1  60 

Jamleson's  Crown  and  An- 
chor brand    1  60 

Stephens'        House        Paint 

(Winnipeg)    1  90 

Stephens'        Floor        Paint 

(Winnipeg)    175 

Silkstone  Wall  Color 2  00 

PARIS,   PLASTER. 

Per  bbl 2  25 

PARIS   WHITE. 

In    bbls 0  90 

PIGMENTS. 

Orange   Mineral,   casks...     0  08% 
Orange     Mineral,     100-lb. 
kegs   0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.   cans    $0  18 

2  lb.  cans    0  18 

5  lb.   cans    O  17 

10  lb.,  cans    0  16 

25  lb.   cans    0  12 

100  lb.   kegs    0  11 

V,    barrels    0  10'A 

Barrels    0  10 

putty.  Standard 

Montreal  Toronto 

Bulk,    in    casks    2  30        2  40 

Bulk,   100-lb.   drums.   2  50        2  60 

Bulk.   25-lb.   drums..   2  60        2  70 

Bladders,  in  bbls.    . .   2  80        2  90 

Pure   Putty,    60c    cwt.    advance. 

SHELLAC. 

Gum,     25c     lb.;     finest     orange. 
30e  lb. 

TAR    (PINE    TAR). 

Half  pint  tins,  per  doz.   ...     0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

'<\txite.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See   weekly    report 

"nre.  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,   B.B $3  00 

STAINS.  Gal. 

Oil,    &    Spirit,    Berry    Bros.,. $2.50 
Water   Stains,  Berry   Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shingletint,  5  gal.  eans   ...   1.15 
VARNISHES. 

Per   gal.   cans 

Liquid  Granite   $3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light     3  00 

T  nxeberry,   white    5  00 

Luxeberry.    spar    4  50 


Luxeberry,     exterior     

Dugloss   finish    

Carriage,   No.   1    

Bxcello   

Mar-Not     

Eilastie  Oak   

Light  oil  finish    

Gold   sized    japan    

Baking    black   japan    

No.   1   black   japan    

Crystal    Damar    

No.  1  Damar   

Oilcloth    

House  painters'  white  jap... 

Elastilite    varnish    

Copaline   varnish    

Granitine  floor  finish    

Jamieson's   floor   enamel    . . . 

Sherwin-Williams'    KOPAL 
varaish   

Canada     Paint    Co.'s     SUN 
varnish   

"Flint-Lac,"  coach    

B.   H.    Ltd.,   "Gold   Medal," 
cases    

Dependon   Lt.  H„  Oil   Finish 

Everlastic   Floor    

Elastiea  exterior  finish    .... 

Flattine    floor    finish     

Stovepipe   varnish,    %    pints, 
gross    ."   

Pure    white    shellac    varnish 

Pure     orauge     shellac     var- 
nish      

No.     1     orange     shellac   var- 
nish     

Kyanize  floor  finish   

Kyanize  cabinet   rubbing    :. 

Kyanize  spa   

Kyanize  stains  


5  00 
3  00 

1  50 

2  00 
2  70 
1  50 

1  35 

2  00 

1  35 
0  95 

2  50 


2  50 


25 
30 

SO 
55 
30 
25 
00 

9  00 
2  00 

1  90 


3  25 


WATER  PAINTS. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs 0  07>-.> 

1  gal.   package,   per  pkge.  0  45 
%   gal.    package,   per   pkg.  0  25 

WASTE    (POLISHING). 

Cream    0  33 

White 0  12 

WASTE    (WHITE). 

XXX  extra    0  11 

X  Grand   0  10'A 

XLCR    0  09% 

X    Empire    0  OS"! 

X    Press    0  07% 

WASTE   (COLORED). 

Fancy   0  0<% 

Lion   0  07 

Standard    0  06^4 

Populir    OKi'j 

Keen   0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor     0  06 

Anvil    0  07U 

Axle     0  09 

WASHED    WIPERS. 

Select  white 0  08 

Light    colored     0  06% 

Dark  colored    0  05 


WAX. 


Per    lb. 


Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..038 
Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor     . . 

Wax 0  HO 

Ronuk  Floor  Wax.  lb.  ...  0  3S 
Berry  Bros 0  15 

WHITING. 

Plain,  in   bbls 1  00 

Gilders,   bolted,  in   bbls.    ...   1  20 

ZINC     (DRY). 

Extra   Red   Seal,   V.M. 

ZINC   IN   OIL. 

I'ure.  in  25-lb.  irons  0  10 

No.  1,  in  25-lb.  irons   0  07 

No.  2,  in   25-lb.  irons    0  05% 

Pure   in    Darmar   Varnish.  0  lO1^ 
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A  well-filled 
Pocket   Booi\ 


is  a  guarantee  against 
hard  times.  Many 
persons  of  moderate 
income  are  increasing 
their  salaries  by  repre- 
senting us  during  their 
spare  time.  Our  repre- 
sentatives are  earning 
from  five  to  thirty 
dollars  a  week  during 
their  off-time  by  taking 
new  subscriptions  and 
renewals  for  MacLean's 
Magazine  and  The 
Farmer's  Magazine 
among  their  friends  and 
acquaintances. 

MacLean's  Magazine  is  the 
largest  and  most  influential 
monthly  in  Canada,  presenting 
articles  on  national  subjects  and 
strong  Canadian  fiction  in  addi- 
tion to  a  digest  of  world  events. 
Farmer's  Magazine  is  the  herald 
of  agricultural  p  r  o  g  r  e  s  s — a 
monthly  magazine  which  deals 
with  the  problems  of  the  farm 
in  virile  and  readable  form. 

Let  us  show  you  how  you  can 
earn  the  extra  money  you  need. 

Write  to-day  to 

The  Agency  Division 

The 
MACLEAN  PUBLISHING  CO. 

Limited 

145-153  University  Ave..       TORONTO 


V//////////////s/////////////////////////?s/s/ssss///?ss//sss///, 


Distinctive 
Quality! 

Roped  Extension  Ladder 


*^ 


Nfe 


=u 


Made  of  high- 
grade  yellow 
pine  with  rock 
elm  rounds. 
Pounds  so 
placed  as  to 
take  up  all 
strain  and  pre- 
vent sagging. 
Reinforced  by 
hardened  gal- 
vanized steel 
wire,  running 
the  full  length 
of  each  side, 
a  n  d  properly 
embedded  and 
fastened  in  the 
material.  This 
will  extend 
very  easily 
without  the 
usual  catching 
»nd  jerking  — 
has  full  sliding 
motion,  which 
is  worked  with 
a  light  pull  on 
the  rope.,  Can 
be  had  in 
lengths  from  20 
ft.     to     60     ft. 

Absolutely  the 
best  on  the 
market  —  and 
the  ladder 
speaks  for  it- 
self. 

Pays  a  distinc- 
tive  profit. 


The  Stratford  Mfg.  Go. 

Limited 
Stratford,  Ontario 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING     ADVER- 
TISERS 
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THE  NEW  YEAR 

will  bring   you  better  file 

business  if  you  start 

boosting 


I 
I 

3  '■■': 


a 


jj 


DELTA 
FILES 


A  Tact ln  comPe- 

H  I  BO  l  tition  with 
other  makes  of  files 
will  convince  any- 
one that  the  Delta  is 
distinctively  supe- 
rior in  every  way. 
The  responsibility 
for  this  file  perfec- 
tion lies  in  our  long 
experience  in  file 
making,  the  employ- 
ment of  highly  skill- 
ed file  cutters  and 
temperers  and  the 
use  of  crucible  steel. 
We  are  the  only  file 
manufacturers  using 
this  material  abso- 
lutely in  files  from 
3  to  24  inches. 
There's  a  size  and 
shape  for  every  pur- 
pose. 

Order  from  your 
jobber. 

BUT  be  sure  the 
Delta  trade-mark  is 
on  the  tang  of  the 
files  you  receive,  for 
it's  a  guarantee  of 
"Delta"  merit  — 
a  satisfaction,  o  r 
money  back  guar- 
antee. 


DELTA 

If  your  jobber  can- 
not supply  yon', 
write  us. 


DELTA    FILE   WORKS 

PHILADELPHIA.  PA. 


CANADIAN  AGENTS : 


H.  S. 


Howland.    Sons    &    Co..    Toronto; 
Starke,   Seybold.   Montreal  ; 
Wm.    Stairs.    Son    &    Morrow.    Halifax  ; 
Merrick-Anderson    Co..   Winnipeg 


January   16,  1915. 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  00 

ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
U%c  per  lb.;  clip  horn,  12y2c. 
VtUEB    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and   10  per  cent. 

AXES. 

H.  B..  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3%  and 
4  lb,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2%  lb.,  $9.50;  3  lb.,  3% 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unhandled,  $S.00;  Black 
Prince  axes,  handled,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  IVi  lb.,  $28  per  doz;  7=fe 
to  9  lb.,  $30.80. 
UAKS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40:  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brittain 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricnltural  leather  belting, 
66  2-3    per   cent,    off   the   list.. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  is  just  twice 
the   price   of  "single". 

BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb. ;  rawhide,  sides, 
95c;  cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60 
per  cent. 

Steel,  50  per  cent.;  wood,  60  per 
cent. 

Wood,    tackle,    common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60%; 
7-16  and  larger,  50%:  machine, 
%  and  under.  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  65%; 
plough  bolts,  45% :  nuts,  small 
lots,  2o  off;  case  lots,  $2.75  off; 
stove  bolts,  77%%:  sleigh  shoe 
bolts  to  %,  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  S2c  per  roll,  ac- 
cording to  quality:  plain.  40  to 
68c:  tarred,  felt,  S  and  10  oz., 
$2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,      65 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-16  in.,  $10.00:  V*,  $7.25; 
5-16  $5.85:  %,  $5.00;  7-16,  $4.75: 
■  $4.50:  9-16,  $4.50;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  6%c;  %, 
5%e;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;    No.   3,   $6.27; 
No.  4,  $7.41  each. 
CLEVISES,    MALL. 

IV2C  per  lb. 
COPPER. 

Sheet  and  plannlshed  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  26c;  27y2c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, 14  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50:  Imperial,  60;  Pre- 
mier, 50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.  off. 
FILES. 
American,  70  and   10%. 
Nicholson's,  65%.. 


FIXTURES. 

Stall  hollow  bar,  No.,  3,  $1. 
GALVANIZED    WARE. 

37%  per  cent. 
<;asoline. 

Painters'  uaptha,  bbls.,  21c  per 
gal. ;   $3.45   per   case. 
GLASS,  window. 

Single     Double 

Up   to  25  in 6  00  8  00 

26   to   40    6  50  9  00 

41   to  50    7  00  10  25 

51   to   60    7  50  11  00 

61   to  70   8  00  11  75 

GLASS    (Plate). 

35%   off  f.o.b.     Regina,    Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  C0%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40. 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and     12,    80c,    $1.08,    $1.40,     $2.25, 
$3.40  and   $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90:  No.  2 
and  larger,  $4.65;  snowshoes,  No 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight.  $6.50. 
J  \'  K  SCREWS. 

Ill    per    lent.    Off   list. 
E»OBS. 

Door,  307.  $1.25. 

IRON    BAND. 

Hi    in.,   $2.85;    1%,   $2.S5;    1    in., 
$2.90". 
IRON,     GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  2.8  Eng.  4  75        5  10 
28    Am.    or   26  Eng.  4  50         4  85 
26  Am.   or  26  spec'l  4  25         4  60 
24   Am.   and   Eng...   4  10        4  45 
22  Am.  and  Eng.  . .  4  10        4  45 

15  &  20  Am.  *  Eng.  4  00        4  30 

16  Am.   and   Eng...   3  85         4  15 
IRONS,    SAD. 

Common  Sad  Irons,  8  lbs.  and 
8c  per  lb.:  4  lbs..  7V2c  per  lb. 

Mrs.   Pott's   No.   55.   set    0  95 

Mis     Pott's    No.    50,    set    ...  100 
Asbestos  Sad  Irons. 

No.   100,  set    1  bO 

No.   70,    set    1  05 

Mrs.    Pott's    common    sad    iro" 
handles,  85c  a   dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.    2,    plain    7  25 

No.   20,   X-ray    11  00 

No.  22,  Dash-board   9  15 

Trolite  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil ;  less  coil,  $8  cwt. 
LEAD   WASTE. 

$8  to  $8.50  per  cwt. 
LINSEED    OIL. 

Raw.  per  gal.,  66c;  boiled,  per 
gal..  (>9c. 

These    prices    are    for    barrels 
Less    amounts   5c   per   gal.   extri. 
"•;th  ndditional  charges  for  can-, 
etc. 
LOCKS. 

Peterboro  and  fittings,  45  p.c 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.   Fort  William,  $2.40 
base:  Winnipeg,  $2.80  base.     Cut. 
f.o.b.  Winnipeg.  $3.35. 
NAILS.    HORSE. 

Capewell,  10  and  5  off  list. 

NETTING. 

Poultry,  50  per  cent. 
NUTS. 

Square  and  hex.,  small  lots. 
f.o.b.,  $2  off;  case,  $2.75  off. 

OIL    CANS.  Gal. 
Tin  vanized 

y2  gal.,  dome  top $2  10  $3  04 

1  gal.,   dome  top 2  55  3  42 

2  gal.,   dome  top 3  97  4  55 

3  gal.,    dome    top 5  10  7  35 

5    gal.,    dome    top 6  34  8  25 


OILS. 

Silver  Star  oil,  18y2e.  gal. ; 
Koyalite  oil,  16c.  gal.;  Palacine 
oil,  18%c.  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30%c  gal 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3^;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  vermillion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3V2c:  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases.. 
PICKS. 

Clay,  6-7.  $4.50  per  dozen. 
TIPE.  IRON. 

14  inch.  $3.50  :%  inch,  $3.60;  V. 
inch.  $4.20:  %  inch,  $5;  1  Inch, 
$7  35:  1%  inch.  $9.90;  1%  inch, 
$12:  2  inch,  $16;  2%  inch,  $25.(10: 
3  inch,  $33.45. 
IRON  PIPE. 

Black.  %  inch,  $2.50;  %  inch, 
$260;  V-  inch,  $3.20;  %  inch, 
$3.75:  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch.  $8.90;  2  inch,  $12: 
2%  inch,  $19.25;  3  inch,  $25.15; 
8%  inch,  $30.25:  4  Inch,  $35.80: 
4%  inch,  $42.35:  5  inch,  $49.75; 
6  inch,  $64.40. 
PLASTER.. 

Paris,  per  bb!.,  $3.25. 

PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
Inch.  $3.90:  full  polish.  6-7  inch. 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60:  26.  $3.45:  24 
$3.35;  22,  $3.35:  18-20.  $3.35;  14-16, 
$3.10:  10-20.  $3.15. 

PLOW  SHARES   10c  per  lb. 

POINTS. 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTV. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt.   3  10 

iv2-lb.   tins  0  06 

RASPS. 

Heler's      70     and      5    per    cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.;  cop- 
per. No.  8,  32c:  10.  35c;  12.  37c: 
copper  burrs,  No.  8,  44c;  10.  47c: 
12,  51c:  copper  rivets  and  burrs. 
No.  8,  36:  10,  38c;  coppered,  No. 
8.  17s:  10,  18c. 
ROPE. 

Sisal.   10140  base:   pure   Manila, 
1514c    base:    British    Manila,    12c 
base:  lath  varn,  9%  base. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Snring."  $4.25:  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Centurv.  $6.50;  Maple  Leaf,  $5.25: 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases    5%    less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Bright    iron    round      head,      80 
10  and  5  per  cent.;   flat  head,  85 
10  and   5   per  cent.;   round    head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,    brass.   75,   10,   5    per   cent.: 
conch,  60  per  cent. 
SCYTHES. 
Brush,  $8.25. 
Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled, 
$9  65:      buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask     lots,    10%c;     small    lots, 
10V,c. 
SHOVELS  AND    SPADES. 

Tones  polished.  $8.10  per  doz.; 
Fox  Sz  Olds,  $7.10  per  doz. : 
Scoops.  D-handled,  "Black  Cat." 
No.  3,  $7.70:  No.  4.  $8.20;  No.  5, 
$8.50:  No.  6.  $8.75;  No.  8,  $9.25: 
No.  10,  $9.80. 


SNATHS,   SCYTHE. 

Grass,   No.  2,  $7.25;   brush,   No. 
1,   $8.25. 
SOLDER. 

Per  pound,  25   to   26  cents. 
SPIKES. 

Pressed,  K  in.,  $4.50;  5-16. 
$4.15;  %,  $3.90;  7-16,  $3.S0;  % 
$3.75;    %,.  $3.75.:  '      n 

STAPLES. 

Bright    wire   per   cwt.,   $2.55  aJ 
Fort    William,    $2.95      Winnipeg"; 
galvanized    staples,    S3.25    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.S5  base  per  cwt  : 
plow,  common,  $4.50;  crucibie 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel  sy2c  base;  square  tool  steel, 
S2*SrIiasei  spring,  $3.40;  machine, 
$3.i5  base;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list 
STOVE  PIPE.         Rivet.     Paten'd 

6  in.,  per  100  ft....  9  00        9  05 

7  in.,  per  100  ft....  9  50        9  75 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz 1  49 

7  inch,  per  doz ..','/   159 

8  inch,   per  doz 9  97 

TACKS. 

Carpet,  75-10  per  cent,  off  lisi 
TIES. 

Cow.  35  per  cent. 
TIN   AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

20X28I.C PerB10%5 

20   x    28   I.X '    12  fa 

Terne  Plates  07* 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 


Carriage  No.  1   . 

Elastic   Oak    

Furniture   No.   1 
Gold  size  Japan 


Per  gal.  cans 
1  75 

1  90 

1  CO 

2  ?- 


I'nips,    brown    Japan    106 

Crystal  Damar 2  50 

Oilcloth    2  25 

Granttlne  floor  finish  ....'.  2  25 
Pure  white  shellac  varnish  2  20 
Pure     orange    shellac     var- 

.  nisi]    2  00 

Lummette    2  00 

Best  wearing  body 500 

Best  gearing  varnish   4  00 

Extra  light  hard  oil   1  on 

WASHERS. 

Iron,    small    lots,   30   per   cent  : 
full   boxes,   iron,  35  per  cent. 
WHLFFLETREE       CLIPS      AND 
RINGS,   NECK    YOKE 
CENTRES. 

42%  per  cent,  off  the  list. 
WHITE   LEAD. 

Decorators'  pure  white  lead, 
$9.40  per  cwt. 
WIRE,  BARB. 
Per  Spool  of  80  Rods  f.o.b. 
Lyman  4-point,  Fort  William, 
$1.90:  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $177; 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-point,  Fort  Wil- 
liam, $1.65;  Winnipeg,  $1.93; 
American  special  2-point,  Fort 
William,  $1.40:  Winnipeg,  $1.65: 
plain  twist,  per  100  lbs.,  Fort 
William,  $2.80;  Winnipeg,  $3.20: 
coil  spring.  No.  fl  (coiled),  per  100 
lbs..  Fort  William,  $2.20:  Winni- 
peg. $2.60:  No.  12  (coiled).  Fort 
William.  $2.30:  Winnipeg.  $2.70: 
plain  galvanized  wire.  No.  9 
(plain),  Fort  William,  $2.15:  Win- 
nipeg, $2.55:  No.  12  (plain  I.  F01  r 
William.  $2.25:  Winnipeg.  $2.65. 
WIRE    CLOTH. 

Patented  screen,  in  100  ft.  rolls, 
SI. 60  per  hundred  sq.  feet;  in   50 
ft.  rolls.  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 
$2.90  base. 

Bale  ties,  14  gauge,  single  looi>, 
$3.65    Winnipeg,   $3.25    Fort    Wil- 
liam. 
WIRE    (STOVEPIPE). 

IS  and   19  gauge,  5%c  per  lb. 
WRINGERS. 

Roval  Canadian.  $38  per  doz. : 
Eze.  $42  per  doz. ;  Bicycle,  $48  po- 
doz. :  A.1ax,  $8  each. 
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BETTER 
BUSINESS 

What  we  sell  is   not   merely  Mer- 
chandise, hut 

MERCHANDISE 
plus   SERVICE 

Development  in  the  West  has  been  so  rapid  that  only 
the  merchant  -with  a  good  connection  has  been  able  to 
keep  pace  with  it. 

No  jobbers  in  Canada  have  done  more  to  assist  their 
customers  to  increased  prosperity  by  supplying  them 
with  the  newest  and  best  or  merchandise  than 

MILLER-MORSE  HARDWARE  £9 

P""!?'he  BIG  WINNIPEG  HOUsrlV'; 

■with  their  up-to-date  and  approved  methods  or  Service. 

We  are  always  in  the  vanguard  or  progress.  This 
means  efficiency.  You  derive  the  benefit  of  it  ;  for 
through  our  perfected  Service  we  enable  you  to  make  a 
more  rapid  turn-over,  thus  increasing  your  profits. 

Our  stock  is  complete  in  every  detail;  our  Mail  Order 
Department  unrivalled  for  speed,  accuracy  and  despatch. 

Join  hands  with  us  for  BETTER  BUSINESS  in 
1915  and  the  years  to  come. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
cent  nil  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Box    Number    is    required.     Each  figure  counts  as  one  word. 


FOR  SALE 


FOR  SALE— A  SMALL  STOCK  OP  PAINT - 
wilP  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto  (*> 

FOR  SALE  — HARDWARE  STOCK  —  GOOD 
eastern  location.  Stock  about  $6,000.  Turn- 
over $17,000.  Shows  a  gross  profit  of  nearly 
$4,000.  Apply  Box  153,  Hardware  &  Metal, 
Toronto.  (3) 


WANTED 


WANTED— BY  FIRST  CLASS  HARDWARE 
man,  age  thirty,  position  as  travelling  or  retail 
salesman.       Box     156,     Hardware     and     Metal. 

T  -i-oi't.). (6) 

WANTED — POSITION  WITH  HARDWARE 
firm — Capable  of  managing  store— 9  years'  ex- 
perience with  retail  and  on  road.  Best  of 
references.  Temperate.  Oood  reason  for 
change.  Box  155,  Hardware  and  Metal,  Tor- 
onto. <5) 

SALESMEN  WANTED:  To  sell  the  high-grade  Anti- 
Klog  Hand,  Barrel  and  Power  Sprayers  and  I.M.C. 
Lift,  and  Force.  Single  and  Double-Acting  Pumps  f ( r 
Hand,  Wind  Mill  and  Power  use,  to  the  trade  on  a 
strictly  commission  basis.  This  line  is  well  known. 
Give  reference  and  territory  covered  in  first  letter,  which 
will  be  held  in  strict  confidence,  otherwise  no  attention 
will  be  paid   to  the   application. 

ILLINOIS    METALS    CO., 
No.    50    Center   St., Piano,    Illinois. 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mae- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 


MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314.   Stair  Building,  Toronto. 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
8talling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co..  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd..  144  Bay  St., 
Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tfl 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bouse  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register   Co.,  285  Yonge   Street,  Toronto. 


The    Condensed  Ads.  in   this 
Paper  will  bring  good  results 


"Learn  Up-To- 
Date    Pattern 

Drafting." 
Assure  Your- 
self Steady 
Work. 

Learn  it  systematically:  get  our  METHODS; 
we  cover  every  branch  of  work  completely— your 
work. 

WE  AKE  AUTHORIZED  TO  STATE  AND 
ADVERTISE  THESE  HOME  STUDY 
COURSES  ARE  APPROVED  BY  THE  NATL 
S.  M.  CONTRACTORS'  ASSOCIATION. 
We  instruct  Individuals  and  local  classes  by 
Home   Study. 

Full  particulars  sent  you  free.  Come,  write  for 
it   now. 

THE    NATIONAL    SCHOOL 

3555   Olive  Street,  St.  Louis.  U.S.A. 


JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE  TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas   Bldg.  Montreal 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


-® 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following   advertisement    in     your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
Town 


Province 
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NICKEL 

SHOT-High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80  9; 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

M25L 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43   Exchange   Place,    New   York. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

manufacturers   cf 

Emery,   Black   Lead    Emery    Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


LONDON 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to  120  mesh. 
Also    Tubular    and  Washer    Points,    Earth    Augers,    Drive  Caps.   Cast  Steel   Drive   Shoes. 
Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY.  Montreal. 


TWO  CENTS  PER  WORD 

You  can  talk  across    the  continent  for  two    cents  per 
word  with  a  WANT  ad.   in   this  paper. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is   not  a  part  of  the  advertising  contract 
It    is    a    service    we    glve   free,    and    it    is    printed    solely    for    the    convenience    of    our    readers.' 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.      Co., 
Hamilton. 

Carborundum   Co.,    Niagara   Falls,  N.Y. 
Air    Hoists. 

The    Herbert     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto.    Out. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum    Ware. 

Hoods,    Ltd.,    Biimingham,    Eng. 

Northern  Aluminum  Co.,    Toronto. 

Sheet    Metal   Products   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion    Cartridge   Co.,    Montreal. 

Hercules      Powder      Cc. ,      Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New    York. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oueida      Community,      Ltd.,      Oneida, 
N.Y. 

Peck,    Stow    &    Wilcox    Co.,    Southing- 
ton.   Conn. 
Anchors. 

Henderson    &    Richardson,    Montreal. 
Annunciator    Systems. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks    &    Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.    Co.,    Toronto. 

J.    Samuels,   Toronto. 

Soren    Bros.,    Toronto. 
Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford   Auger   Bit    Co.,    Holyoke,    Mais. 
Peck,     Stow    ft     Wilcox     Co.,     South- 

ington,  Conn. 
Russell       Jennings       Mfg.       Co.,       ot. 
Catharines. 
Auto   Accessories. 
Canadian     Consolidated     Rubber     Co  . 

Montreal. 
E.    T.     Wright    Co.,     Ltd.,     Hamilton. 
Canadian    H.    W.    Johns-Manville    Co., 

Toronto. 
Novelty   Mfg.    Co.,    Waterbury,   Conu. 
Auto    Lighting    Systems. 
Canadian    H.    W.    Johns-Manville    Co  . 
Ltd.,   Toronto. 
Axles. 

B.  J.    Coghlin,    Montreal. 
Babbitt    Metal. 

Canada    Metal    Co..    Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Alonzo  W.    Spooner,    Ltd.,    Port  Hope. 
Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Sheet   Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 

Scythes   ft   Co.,    Toronto. 
Baits,    Spoon. 
The     Andrew     B.     Hendry     Co.,     New 
Haven,   Conn. 
Bale-Ties. 
Frost   Wire   Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont. 
Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
The    Stanley    Works,    N'ew    Britain. 
Bar   Iron. 
Canadian  Tube  &   Iron   Co.,    Montreal. 
Henderson    &    Richardson.    Montreal. 
Steel    Co.    of    Canada.    Hamilton. 
London    Rolling    Mills    Co.,    London. 
Bar  Iron  and    Steel. 
Dominion   •  Iron     &      Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes    Co.,    Ltd.,    Guelph,  Ont. 
Barn   Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Can.   H.   W.  Johns-Manville  Co.,  utd  . 

Toronto. 
Landers,   Frary  &  Clark,   New  Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Batteries  and   Accessories. 
Can.   H.   W.   Johns-Manville  Co.,   Ltd., 

Toronto. 
MacKenzie   Bros..    Winnipeg,    Man. 
Northern   Electric   Co.,    Montreal. 
Bells. 

Taylor-Forbes    Co.,    Guelph. 
Bells.    Electric. 

Northern    Electric   Co.,    Montreal. 
Belting. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,    Toronto. 
Gutta    Percha    &    Rubber    Mfg.     Co., 

Toronto. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Bent    Goods. 

Men-itt   &    Co.,   Chatham,    Ont. 
Bicycles. 
Bown    Mfg.    Co.,    Birmingham,    Enf. 


Tver   Johnsons    Arms    &    Cycle    Work' 
Fitchburg,    .Mass. 
Bird    Cages. 

E.    T.    Wright    Co..    Ltd.,    Hamilton. 

Andrew  B.   Hendryx   Co.,   New  Haven. 
Biscuit  Boxes. 

Soren   Bros.,   Toronto. 


Bits. 

Ford   Auger   Bit    Co..    Holyoke,    Mas-. 
Peck.    Stow   &    Wilcox   Co.,    Southing- 
ton,   Conn. 
Progressive      Mfg.       Co.,       Torrington, 

Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder   Twine. 

Consumers   Cordage    Co,,    Montreal. 
Blocks.    Lifting. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Bolts  and   Nuts. 
London  Bolt  &  Hinge   Works,   London. 
The   Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Boilers   and   Radiators. 
Gnrney   Foundry  Co..   Toronto. 
Taylor-Forbes    Co..     Guelph. 
Bolls. 
Northern     Bolt    ft     Screw    Co.,     Owen 

Sound,    Ont. 
Canadian   Tube  &    Iron    Co..    Montreal 
London   Bolt  ft  Hinge  Works,   London. 
Tin    steel   Co..   of  Canada.   Ltd.,  Ham. 
ilton. 

Bows.   Buggy.    Auto  and    Express. 

Mrrritt    ft    Co..    Chatham,    Ont. 
Box   Strapping. 

J.    E.    Roauohamp    ft    Co.,    Montreal. 

The    Stanley    Works.    New    Britain. 
Box   Hinges  and  Locks. 

The    Stanley    Works,    New    Britain. 
Braces. 

Goorlcil-Pratt    Co.,     Greenfield.     Mass 

Miller's    Falls    Co..    New   Tork. 

Peck,    Stow   &    Wilcox    Co.,    Sonthing- 
ton.    Conn. 

Stanley      Rule     &      Level      Co.,      New 
Britain. 

Brackets.    Shelf. 

Ml.,,   Mfc.   Co.,  Nv.w  uaven    conn.. 

The      Stanley      Works,      New      Britain 
Conn. 

Canada     Steel     Goods     Co.,     Hamilton. 

Taylor-Forbes    Co.,    Hamilton. 
Brakes.   Metal    Working. 

Brown.    Boggs    Co..    Hamilton. 

Steel    Rending  Brake  Works,   Chatham. 
Brass    Goods. 

•las.    Cartland    ft    Son,    Ltd..    Binning, 
ham.    Eng. 

Evered    &     Co..     Smethwick.    Eng. 

Henderson     ft     Richardson,      Montreal 

Jas.     Morrison     Brass    Mfg      Co       Tor- 
onto. 

Tallman  Brass  &   Metal  Co.,   Hamilton 
Brass,    Sheets.     Tubes    anil     Rods 

Tallman  Brass  ft  Metal  Co.,   Hamilton 
Braziers. 

Clayton   &   Lambert  Mfg.    Co..   Detroit. 
Bread    Mixers. 

Landers,    Fray    ft    Clark,    New   Britain. 
Brooms. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Brushes. 

Meakins   ft    Sons,    Hamilton. 

Stevens-Hepner    Co..    Port    Elgin. 

G.    F.    Stevens    ft    Co..    Winnipeg. 

Winnipeg   Paint   &   Olass   Co.,    Winni- 
peg. 

Bi.ilders'    Tools   and    Supplies. 

Canada   Wire  &   Iron    Goods   Mfg    Co 

Hamilton. 
Caverhill.    Learmont   ft    Co..    Montreal 
Howland.  H.   S..  Sons  ft  Co..  Toronto 
Lewis    Bros..    Ltd.,    Montreal. 
T"fkin    Rule    Co..    Windsor,    Ont. 
Miller,    Morse    Hdwe.    Co..    Winnipeg. 
North    Bros.    Mfg.    Co..    Phila.     Pa 
Stanley      Rule     ft      Level      Co.,     New 

Britain. 

Builders'    Hardware. 

Canadian     Yale    ft    Towne.     St     Cath- 
arines. 

P.    ftP.    Corbin.    New   Britain.    Conn 

Evered    ft    Co..    Birmingham.    Eng. 

Howland.  H.   S..  Sons  ft  Co.,  Toronto 

Lawson    Mfg.    Co.,    Chicago. 

May  ft  Padmore.  Birmingham.  Eng. 

Miller,    Morse    Hdw.    Co..    Winnipeg. 

Peck     Stow  ft   Wilcox   Co.,    Cleveland, 
Ohio, 

Richards    Wilcox   Can.    Co.,    London. 

The      Stanley     Works     New      Britain, 
Conn. 

Taylor-Forbes    Co.,     Guelph,     Ont. 
Burlap. 

Dominion  Oilcloth  Co..  Montreal 

G.    F.    Stephens   ft   Co.,    Winnipeg. 
Burrs. 

The     Stanley     Works,      New     Britain, 
Conn. 

Parmeuter  ft  Bulloch  Co.,  Gananoque. 
The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.    E.    Beauchamp  &   Co.,    Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,   Guelph,    Ont. 
Butts   and   Hinges.  i 

J.   E.   Beaochamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago   Spring   Butt  Co.,    Chicago. 
take   Tins. 

Soren  Bros.,   Toronto. 
(  ulipers. 

Peek.    Stow   &    Wilcox   Co.,    Southing- 
ton,    Conn. 

L.    s.    Starrett   Co.,    Athol,    Mass. 
<  --Iks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 

(amp   Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

Maelrnald    Mfg.    Co.,    Ltd.,    Toronto. 

MacKenzie    Bros..    Winnipeg,   Man. 

MoClary  s,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada.   Ltd.,    Montreal.    Toronto,    Win- 
nipeg. 
Carriers,  Cash  and   Parcel, 

Gipe-Hazard     Store     Service    Co..     To- 
ronto. 

The    Herbert    Morris    Crane    ft    Hoist 
<  o.,    Ltd.,   Toronto,    Ont. 
Canada    Plates. 

A.  C.    Leslie   ft    Co.,    Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &    H.    S.    Thompson    &   Co.,    Mont- 
real. 

Sheet    Metal    Products    Co..    Ltd      To- 
ronto. 
Carpet     Sweepers. 
Bissell     Carpet     Sweeper    Co..     Gra.vl 

Raruds,     Mich. 
MacKenzie    Bros..    Winnipeg.    Man. 
Cartridges. 
Dominion   Cartridge    Co..    Montreal. 
Eley    Bros.,    N.    Transcona,   Man 
Remington    Amis   Fnion    Metallic  Cait- 
ndge   Co.,    Windsor,   Ont. 
Carriers. 
The    Herbert    Morris    Crane    ft     Hoist 
'  o..    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 
Greening,    B.,    Wire   Co..    Hamilton. 
McKir.non    Chain    Co.,    St.    Catharines. 
Ibicida    Community.    Limited,    Niagara 
rails,    Ont. 
(e'lings.    Metal. 

Metallic    Roofing    Co.,    Toronto. 
('  >nent. 
The    Canadian     If.     W.    Johns-Manville 

Co..    Ltd..    Toronto. 
Alfred    Rogers,    Ltd..    Toronto. 
Cement    Working   Tools. 
The     Adamite     Wheel     ft     Mfg      Co 

Hamilton, 
T.    Slack    &    Co..    Toronto. 
Chafing   Dishes. 
Landers,  Frary  &  Clark,  New  Britain. 
MacKenzie   Bros.,   Winnipeg,    Man. 
Chain   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,    Toronto,   Ont. 
Chain    Clutches. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd..   Toronto,    Ont. 
Chain    Drills. 

Smith    ft    Hemenway    Co.,    New    York. 
Chain.    Manufacturers. 
The     Andrew     B.     Hendrvx    Co       New 

Haven.    Conn. 
McKinnon    Chain    Co..    St.    Catharine? 
Oneida   Community,    Oneida,    N.Y 
Chain.     Trace,     Logging.     Halter. 
Dng    Leads.    Agricultural. 
B.   Creening  Wire  Co.,   Hamilton,  Ont. 
McKinnon    Chain   Co.,    St.    Catharines. 
Chains., 
B.    J.    Coghlin,    Montreal. 
Canada   Chain   Co.,    Samia. 
Chain.   Treble-Keflned   Iron. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Chisels. 
Buck    Bros..    Milburv,    Mass. 
Goodell-Pratt    Co..    Greenfield.    Mass. 
Peck.    Stow    ft    Wilcox    Co.,    Southing- 
ton.    Conn. 
Quality  Tool   Co.,    Montreal. 
Smith    ft   Hemenway   Co..    New   York- 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,    J.    H..   ft   Sons,    Ottawa,    Ont. 
Cirmrner-Dowswell,    Ltd.,    Hamilton. 
Maxwell,    David,    ft    Sons,    St.    Mary's, 
Clippers,    All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashua 

N.H. 
Chicago    Flexible    Shaft    Co.,    Chicago. 

04 


Clocks. 

ri!?«  Wcs«-ni  Clock  Co"  La  Salle,  in. 
t  lothes   Pins. 

WOn't.°ane    &    S°nS    Co"    Newmarket, 

Meakins   ft    Sons,    Hamilton. 
(  lothes    Driers. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
C  lothes  Line. 

Hamilton   Cotton   Co.,   Hamilton,   Ont. 

MacKenzie    Bros.,    Winnipeg,    Man 
(  lothes   \\  ringers. 

Cummer-Dowswell  Co.,  Hamilton,  Ont. 

J.   H.    Coimor  ft   Son,   Ottawa. 

Maxwell,    David,   &    Sons,   St.    Mary's 
cfty.Can     Wringer     C0"     N*w     York 
Coffee  Percolators. 

Landers.   Frary  &  Clark,   New  Britain 

MacKenzie    Bros.,    Winnipeg,    Alan 

va,.ral    i,eCtri.C    Mf*'    Co.    Toronto 
-Northern    Electric   Co.,    Montreal. 

Colors.   Dry. 

Allan  Mun'ro  Color  Co.,  Montreal. 
A.  Ramsay  &  Son  Co.  Montreal 
Canada  Paint  Co..  Montreal  '- 
<*.    F.    Stephens    ft    Co.,    Winnipeg. 

Cold    Rolled    Strip   Steel 
TCon,iS,a"ley      W°rkS'      N"v      Brit;liK- 

Conductor  Pipe 
|he£    ^'Products   Co.,    Toronto. 

H=heTierWrli^-ToLrto1ntoHami,t0- 
Cord,    Wire  Picture 

The    Andrew    B.     Hendrvx    Co.,    New 
Haven,    Conn. 
Cordage. 

Hamilton   Cotton    Co.,    Hamilton. 

Consumers    Cordage    Co.,    Ltd 

Scythes   ft  Co.,    Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,   Toronto. 
Corrugated    Fasleners 

Ibe    Stanley    Works,    New    Britain. 
<  otton    Duck. 

Scythes   lV    Co..    Toronto. 
Cotton    Wipers. 

Scythes  ft    Co.",    Toronto. 
Cow    Ties. 

Greening.     R.,    Wire    Co., 

McKinnon    Chain   Co 

Oneida     Community 
Falls. 
Cranes.  Electric. 

The    Herbert    Morris    Crane 
Co.,    Ltd.,     Toronto,     Ont 
Crane-..    Hand     Power 

The     Herbert    Moms    Crane 
Co..     Ltd..     Toronto.     Ont. 
franc-.    Overhead    Traveling 

The    Herbert    Morris    Crane    ft '  Hoist 
•  0.,     Ltd..     Toronto,     Ont. 
Cranes.    Wall. 

The    Herbert    Morris    Crane    ft    Hoist 
<  o..     Ltd.,    Toronto.     Ont. 
Crowbars. 

B.  J.    Coghlin.    Montreal. 
Cultivators,   Hand. 

C.  S.    Noreross  ft  Sons,    Bushnell,    HI. 
Cuspidors. 

V,\%-  ^"i*011    M'&   Co.,    Montreal. 
MacKenzie    Bros..    Winnipeg.    Man. 
McClary's,    London,    Ont. 
The     Sheet     Metal     Products     Co.     of 
Canada.     Ltd..      Montreal.      Toront, 
Winnipeg. 
E.   T.   Wright  Co.,   Ltd.,   Hamilton. 
Cutlery.    Razors,    Scissors,    etc 
I  averhill     Learmont   ft    Co.,    Montreal. 
Crooks,    Jonathan,   ft    Son. 
Henderson    ft    Richardson    Montreal. 
Howland.  H.  S..   Sons  ft  Co.,  Toronto. 
Hutton.    Jas..    ft    Co.,    Montreal. 
Thos.    Mortimer,    Toronto, 
MacKenzie    Bros..    Winnipeg.    Man 
MoOIashan.   Clarke   Co..   Ltd.,   Niagara 

Falls. 
Miller    Morse  Hdw    Co..   Winnipeg 
Alfied    Williams,   Sheffield,    Eng. 
Cutter  and  Sleigh  Stock, 

Merritt  ft  Co.,   Chatham.   Ont. 
Derricks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..     Ltd..     Toronto,    Ont. 
Dies. 

Pratt   ft   Whitney  Co..   Dnndas,   One. 
Door    Bolts. 
Peck,   Stow   ft   Wilcox  Co.,    Cleveland 

Ohio. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor-Forbes  Co.,   Guelph,   Ont. 
Door    Checks. 
Canadian   Yale   ft   Towne,   St.   Cathat- 

ines. 
P.    ft    F.    Corbin,    New   Britain,  Conn. 
Wm.    Newman    ft    Sons,    Birmingham, 

England. 
Taylor-Forbes   Co.,   Ltd.,    Guelph,  Ont. 
Doors.    Screen. 
MacKenzie    Bros..    Winnipeg,    Man. 
Sanderson,    Harold   Co.,    Paris. 


Hamilton. 
St.  Cathariati. 
Ltd.,      Niagara 


ft    Hoist 


ft     Hoist 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


R 


U|^    y^    r*     T^         Write  for  prices  on  our 
D  D  £j  K  "BLACK  CAT" 

OOFINGS 


«McCOM°B?SLSUPCECIAL"    J  "  "=" 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFEI1 
FROM  ALL  OTHEE  BIT8,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can  be  guided  in  any  direction.     That's  adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.    That's  why  you  should  sell  them.    Order  through  your  jobber  to-day. 


Atlas 

10  Cent 


Fly    Swatter 


This  swatter  has 
an  extra  long 
handle — 10  Inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  It  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  Insertion  of 
your  ad.  if  you 
desire. 

Now  Is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atla*  Mfg.  Co. 

New  Haven,  Conn. 


Big;    Profit   and   Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

Tbey  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 
Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 


You  can  talk  across  the  continent  for  two 
cents  per  word  with  a  WANT  AD.  in 

this  paper. 


WIRE 
GOODS 


Attractive, 

Strong, 

Big  Value 

SOAP 

DISHES 

No.   2. 
Twisted    wire 
frame.  Retin- 

iieil.  Size  6%*- 
4x1%    inches. 

Reversible  Broilers  and  Toasters 

Re  tinned,  corrugated.     We  iu;mu- 


\V  rite    for 
.  omplete 
catalog    and 
prices. 

HUTCH1NS-K1LBOURNE  CO. 

BUFFALO.  N.Y. 
Canadian  Office,  L.  G.  Beebe,   Foy  Bldg., 
Front    St.    W..    Toron 


KITCHEN  UTENSILS  and 

HOUSEHOLD  ITEMS, 
BATHROOM  FIXTURES, 
DISPLAY  EASELS,  ETC. 


AN  AD  IN  THIS  PAPER  WILL 
BRING  RESULTS  AND  HELP  TO 
BUILD  UP  YOUR  BUSINESS. 
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Door    Hangers. 

Canada    Steel    Goods   Co.,    Hamilton. 
Myers.    P,    E.,    &    Bro..    Ashland,    O. 
Tlie    Stanley    Works,    New    Britain. 
Richard     Wilcox    Canadian    Co.,     Lon- 
don,   Out. 
Taylor-Forbes  Co.,   Guelph,   Ont. 
Doubletree*. 

MacKenzie    Bros..    Winnipeg,    Man. 
Drills. 

Pratt   ft    Whitney   Co.,    Dundas.    Oct 
Drawer    Pulls. 
P.    &    F.    Corbin.    New    Britain.    Conn. 
Peck     Stow   ft    Wilcox   Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain 

Conn. 
Taylor    Fnrhes    Co..    Guelph     Ort 
Drills,   Brick  and    Stone. 

Whitman     &     Barnes     Mfg.     Co.,     St, 

Catharines. 
Wilt    Twist    Drill    Co.,    WalkerriUe. 
Dry    Batteries. 

The    Canadian     H.    XV.    Johns  Manville 

Co.,    Ltd.,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Northern    Electric    Co.,    Montreal. 
Door    Mats. 

Kuhne-Anderton    Co..    Port    Hope,    Ont. 
Dnstless    Dusters. 
Channell    Chemical    Co..    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man 
Dnstless    Mops. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Channell     Chemical    Co..     Toronto 
Eavetroughs. 
Thos.     Davidson     .Mfg.     Co..     Mortreal 
The    Sheet    Metal    Product*    Co       I  ,' 
ronto. 

Sheet   .Metal    Products    Co.,    Ltd       To- 
ronto. 

Wheeler    &    Bain,    Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 

Sheet    Metal    Products    Co..    Ltd      To- 
ronto. ' 
Electrical     Heating     Specialties 

Landers.   Frary  ft   Hark.    New    Britain. 

MacKenzie    Bros.,    Winnipeg,    Man. 

National     Electric    Mfg.    Co..    Toronto. 

£fnj£7    Electric    Co..    Renfrew. 

Flexible    Conduit    Co..    Onelph.    Ont 

^fry„or    cornndom    Wheeli. 

The  ^Carborundum    Co..    Niagara    Falls. 

The    Canadian    H.    W.    Johns-Manville 
Co..     Ltd..     Toronto. 
Electric     Fixture.. 

The    Barton-Netting    Co..    Ltd..    Wind 

TSi™^1^""1  1™S  M'8'  Co-  Toronto. 
F-iIiJS  w  "*"  *  Metal  Co-  Hamilton, 
r-lectrlc   Irons. 

Chicago    Flexible    8haft    Co..    Chicago. 

Flexible    Conduit    Co..    Guelph     o?L 

MacKenzie    Bros.,    Winnipeg.    Man. 

Renfrew    Electric    Mfg.    Co?.    Renfrew 

Landers     Frary  ft   ciark,    New   £°'™- 

National  Electric  Mfg.  Co..  Toronto 
Electrical    Tools. 

Smith   ft   Hemenway  Co..   New  yor|[ 

lfnr1cl*nB"    Snpnlles. 

Northern    Electric  Co.,    Montreal 
Emery    Cloth. 

^  °altey    &    Sons.    Ltd..    London. 

TbHamf,tot,te     Wheel     *     M,g-     Co" 
JBng.°akey    *    Sons'     Ltd"     London. 
Enamels. 

?.an?JUoPalnt  Co-   Montreal. 

Msrfin-Sennnr    Co..    Montreal. 

Pratt    ft    Lambert.    Bridgeburg.    Ont. 

She™?^,,*    8°H    Co-      M"ntrea° 
Sherwin-Williams    Co..    Montreal. 
«.     *.    Stephens    *     Co..     Winnipeg. 
Enameled    Ware. 
Hoods.    Ltd       Birmingham.    Eng. 
Thos     Davrdson    Mfg.    Co.      Montreal. 
M^en?e  rBros"    Winnipeg,    Man. 
MeClary's.    London.    Ont 

F     *r     wP!fV.r!^"cN    r°-    Toronto. 
E.    T.    Wright    Co.,    Ltd..    Hamilton. 

Escutcheon    Pins 

Tno,n?™<Stfr  &   R'U,OCb   C°-   Gann- 
The  Steel   Co.   of  Canada.    Ltd.     Ham- 
ilton. 

ET'ne.™.    8.    4    and    fi    Horse. 

MacKenzie  Bros..  Winnipeg.  Man. 
Fasteners.    Storm.    Sash    *    Screen. 

MacKenzie    Bros..    Winnipeg.    Man 

The      Stanley      Works.      New      Britain 
'  onn. 

Taylor   Forbes   Co..    Onelph,    Ont. 
Fencing.     Woven     Wire 

The  Steel   Co.   of  Canada.   Ltd..    Ham 
ilton. 

Bsnwell-Hoxie    Wire    Fence   Co.     Ham- 
ilton. 

Filters. 

A.  Ramsay  ft  Son  Co..  Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay  ft  Son  Co..  Montreal. 
Files    and     Rasps. 

Barnett    Co..    Q.    ft    H..    Philadelphia. 

Delta    File    Works,    Philadelphia.    Pa. 


Disston,   Henry,  &   Sons,   Philadelphia. 
Nicholson    File    Co..    Port    Hope. 
Sunonds      Canada      Saw      Co.,       Ltd.. 

Montreal. 
TirearniM    and     Ammunition. 
Harrington    ft     Richardson    Arms    Co.. 

Worcester.   Mass. 
Iver-.Tohnson's    Arms    &    Cycle    Works. 

Fitchburg,    M  ass. 
Remington    Aims    U.M.C.    Co.,    Wind 

sor,    Ont. 

Tire   Brick. 

Elk    Fire    Brick    Co.    of   Canada.    Ltd.. 
Hamilton. 
Fire  Clay. 
Elk    Fire    Brick    Co.    of   Canada.    Ltd. 
Hamilton. 
Fire    Pots. 
Clayton  &   Lambert    Mfg.   Co..    Detroit. 
Northern    Electric    Co..     Montreal. 
Fire   Door    Fixtures. 
The    Stanley    Works.    New    Britain. 
Richard     Wilcox     Can.     Co..     London. 
Taylor    Forbes    Co.     Onelph.    Ont. 
Fire    Place    Furnishing-). 
The    Barton-Netting    Co..    Ltd..    Wind- 
sor.   Ont. 
Peck,    Stow    ft    Wilcox    Co..    Sonthint'- 
ton,    Conn. 
Fishing    Tackle. 

Abbey   ft    Imbrie.    Now    York. 
Andrew   B.    Hendryx   Co..    New    Haven. 
Flags. 

Scvthes   ft   Co.,    Toronto. 
Flashlights,    Electric. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Northern    Electric    Co..     Montreal. 
Interstate    Electric    Novelty    Co..     To- 
ronto. 
Flint    Paper. 
Jno.     Oakey     &     Sons.     Ltd..     London. 
Eng. 
Floor     Wax. 

Cooke  ft  Bonlton.   Toronto. 
Food    Choppers. 
Landers.    Frary  ft  Clark.    Npw   Britain. 
*>.    Maxwell    *    Son'     St.    M»rv>. 
Peck.    Stow   ft    Wilcox    Co..    Sonthine- 
ton.    Conn. 
Folding    Tubular    Steel    Tripods. 
The    Herbert     Morris    Crane    &    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Force   Cups. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Forgings. 
The  Steel   Co.   of  Canada.    Ltd..    Ham- 
ilton. 
Friction    Hoists. 
The    Herbert    Morris    Crane    *    Ho'St 
Co.,    Ltd.,    Toronto.    Ont. 
Galvanizing. 
Canada     Metal     Co..     Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
The   Steel  Co.   of  Canada.    Ltd..   Ham- 
ilton. 
F.    T.    Wright    Co..    Ltd..    Hamilton 
Sheet   Metal    Products    Co..    Ltd..    To- 
ronto. 
Galvanized    Iron. 

Henderson     ft     Richardson.     Montreal. 
John    Lysaght.    Ltd..    Bristol.    Newport 
and   Montreal. 

B.  &   S.    H.   Thompson   &   Co..    Mont 
real. 

Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  &  Pump  Co..  Wood- 
stock,   Ont. 

I    Galvanized    Ware. 

I        H.   S.  Howland.   Sons  *  Co..   Toronto. 

E.    T.    Wright    Co..    Ltd..    Hamilton. 

MacKenzie    Bros..    Winnipeg,    Man. 

MeClary's.    London.    Ont. 

Sheet    Metal    Products    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Galvanized    Wire. 

Dominion    Iron    and    Steel    Co..    Ltd.. 
Sydney. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, On  I. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

McClary   Mfg.   Co..    London. 

Sheet    Metal    Product*   Co.,    Toronto. 

Soren    Bros..    Toronto. 

E.    T.    Wright    Co..     Hamilton. 
Garden    Cultivators. 

C.  8.    Norcross   ft   Sons,    Bnshnell.    111. 
Garden     Tools. 

The     Adamite     Wheel     A     Mfg.     Co.. 
Hamilton. 
Gas   Fixtures. 

The    Barton-Netting    Co..    Ltd..    Wind- 
sor.   Ont. 
Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 
Gas    Engine    Silencers. 

Maxim    Silencer   Co..    Hartford.    Conn. 
Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Tanks,    Underground. 
Wavne  Oil   Tank  ft   Pump  Co..   Wood- 
stock,   Ont. 
Gates. 
Frost   Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ont. 
Ganges. 
Peck.    Stow    A    Wilcox    Co..    Southing- 
ton,    Conn. 
L.    S.    Starrett   Co.,    Athol.    Mass. 


Glass. 

Toronto     Plate     Glass     Importing    Co.,     | 

Toronto. 
Consolidated      Plate     Glaas     Co.,     To- 

I  oil  10. 

Miller,     Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
iltou. 
Excelsior    Plate    Glass    Co.,    Toronto. 
A.    Ramsay    &    Son,    Montreal. 
G.    F.    Stephens    &    Co..    Winnipeg. 
Glass   Cutters. 

Smith  ft   Hemenway  Co.,  New  York. 
Glass,     Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co.,    Toronto. 
U.     F.    Stephens    &    Co.,    Winnipeg. 
Toronto     Plate     Glass     Importing     Co., 
Toronto. 
Glass,    Sheet    and    Figured. 
A.    Itamany    ft    Son.    Montreal, 
(.lass     Paper. 

A.    Ramsay    &    Son.    Montreal. 
Jno.     Uakey     ft     Sons.     Ltd.,     London, 
ling. 
Glass.    Wired. 
G.    F.    Stephens    &    Co.,    Winnipeg. 
Toronto     Plate     Glass     Importing    Co., 

Toronto. 
Excelsior    Plate   Glass    Co..    Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 
Pelton,    Godfrey    S. 
Arthur    Rudd    ft    Co.,    St.    Helen's. 
Sharratt     &     Newth,     London,     Eng. 
G.    F.    Stephens    &    Co..    Winnipeg. 
Glue. 
Henderson     ft     Richardson,     Montreal. 
G.     F.     Stephens    &    Co..     Winnipeg. 
Gouges. 
Buck    Bros.,    Mllbury,    Mass. 
Peck,    stow    &    Wilcox   Co.,    Southir.z- 
ton,    Conn. 
Gravity    Electric    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Gravity    Lowering    Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 
J.    P.     Clapb rough    ft    Johnston,    Bir- 
mingham. 
Harrington    &    Richardson    Amu    Co., 

Worcester,    Mass. 
Iver  Johnson '»   Arms   ft   Cycle   Works, 

Fitchburg,    Mass. 
Remington    Arms-U.M.C.    Co.,     Wind- 
sor. 
Ross    Rifle    Co.,    Quebec, 
Hammers. 
Peck,    Stow  &   Wilcox  Co.,   Cleveland, 

Ohio. 
Whitman     &     Barnes     Mtg.     Co.,     St. 
Catharines. 
Handles. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Still.    J.    H.,    Mfg.    Co..    St.    Thomas. 
Hand    Hoists. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Hangers,   .storm    Nash  and   Screen. 
The     Stanley      Works,     New     Britain, 

Conn. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Watrous  Acme   Mfg.   Co.,   Des  Moines, 
Iowa. 
Hardware,    Metal    Window. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. 
P.   ft    F.   Corbin.    New   Britain.   Conn. 
The     Stanley     Works,     New     Britain, 
Harvest    Tools. 
H.   S.    Howland.  Sons  &  Co.,  Toronto. 
|    Hay    Unloading    Tools. 

MacKenzie    Bros..    Winnipeg,    Man. 
F.    E.    Myers   ft    Bro.,    Ashland.    Ohio. 
Hay   Wire. 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Hinges. 
J.    E.    Beauchamp   &   Co,    Montreal. 
Canada   Steel    Goods   Co..    Hamilton. 
The     Stanley     Works.     New     Britain, 
Taylor    Forbes    Co..    Guelph,    Ont. 
,   Hinges.    Spring. 

Chicago    Spring    Butt    Co..    Chicago. 
Taylor-Forbes    Co.,    Ltd.,    Guelph,  Ont. 
]    Hockey    Sticks. 

Still.    J.    H..    Mfg.    Co..    St.    Thomas. 
|    Hoists,    Chain,    Electric    and 
Pneumatic. 
The    Herbert    Morris    Crane    ft    Hoi.it 
Co..    Ltd.,    Toronto,    Ont. 
!    Hoisting    and    Conveying 

Machinery. 
I       The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
HookR. 
P.    &    F.    Corbin.    New   Britain.    Conn. 
Henderson     &     Richardson.     Montreal. 
The    Herbert    Morris    Crane    &    Hoist 

Co..    Ltd.,    Toronto,    Ont. 
Peck.    Stow  ft   Wilcox   Co.,   Cleveland. 

Ohio. 
The     Stanley      Works.      New      Britain. 

Conn. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham 


Hookg,   Hat  and   Coat. 

Peck,    Stow  &   Wilcox  Co.,   Cleveland, 
Ohio. 

The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Taylor    Forbes    Co.,    Guelph,    Ont. 
Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn, 
Hoops,    Steel    and    Wire. 

Laidlaw    Bale-Tie   Co.,    Hamilton,  Ont. 

Horseshoes    and    Nails. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Hose,    Garden    and    Lawn. 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Gutta     Percha    &     Rubber    Mfg.    Co., 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Co., 
Montreal, 
Ice    Cream    Freezers. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 
MeClary's,    London,    Ont. 
North    Bros.     Mfg.    Co.,    Philadelphia. 
The     Sheet     Metal     Products     Co.     of 
Canada,    Ltd.,    Toronto, 
Ice    Cutting    Tools. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Quality  Tool  Co.,   Montreal, 
Iron    anil    Steel    Bars. 
B.   J.    Coghlin,    Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd.. 

Sydney. 
Henderson     ft     Richardson,     Montreal. 
The     Steel      Co.      of     Canada,      Ltd., 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  &    Iron  Co.,   Montreal. 
The     Steel      Co.      of     Canada,      Ltd., 
Hamilton. 
Iron    Pumps. 
R.    McDougall    Co.,    Gait. 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 

Japans. 

A.    Ramsay    &    Son    Co.,    Montreal. 

Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.     Oakey    ft    Sons,    Ltd.,     London, 
Eng. 
Knurling    Tools. 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Ladders,    Step. 

OttervUle    Mfg.    Co.,    Ottervtlle,    Ont. 

G.  F.    Stephens    ft    Co.,     Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,    Shelf. 

F.  E,    Myers    k    Bro.,    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The    L.    Martin    Co.,    New    York. 

G.  F.    Stephens    ft    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lamps,    Gasoline. 
Pitner  Gasoline  Lighting  Co.,  Toronto. 

Lumps,   Incandescent. 

Northern     Electric     Co..     Montreal. 

Lanterns. 

Can.  H.  W.  Johns-Manville  Co..  Ltd.. 
Toronto. 

Thos.    Davidson     Mfg.    Co.,    Montreal. 

MeClary's.    London,    Ont, 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton.   Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada.    Ltd..    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 

Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Latcb  os- 
Peck,   Stow  ft   Wilcox   Co.,   Cleveland, 
Ohio. 

The     Stanley     Works,      New     Britain, 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Lawn    Fencing. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell-Hoxie  Wire   Fence  Co.,   Ham- 
ilton. 
Lawn    Mowers.  . 

D.    Maxwell    ft    Sons.    St.     Mary's. 

S.    P.    Townsend    &    Co..    Orange.    N.J. 

Taylor   Forbes   Co..    Guelph,   Ont. 

Whitman     ft     Bames     Mfg.     Co..     St. 
Catharines. 
Lawn    Settees. 

Canada  Wire  ft  Iron  Goods  Co..  Ham- 
ilton.  Ont. 

Stratford   Mfg.  Co..   Stratford. 

Lawn    Swings. 
J.    E.    Beauchamp    ft    Co..    Montreal. 

F.  E.    Myers   &    Bro..    Ashland.    Ohio. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Linseed    Oils. 
A.    Ramsay   ft   Son    Co.,    Montreal. 

Lead    Pipe. 

Canada     Metal    Co..     Toronto. 
Hoyt    Metal  Co.,    Toronto. 
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DIRECTORY   OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Hardwaremen,  sell  the 
Skating  Rink  in  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


SPOON E.RS  No  Hot BoxeS 

/     MACHINERY  BEARING  METAL 


CDPpefuN 


..WIVISM-HUfiftm 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
Implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO.,  Ltd. 
Winnipeg.  Calgary  and  Branches 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings    of   all    Kinds 

Manufactured  by 

THE  KYLE  MALLEABLE 
CASTINGS  CO. 

MERRICKVILLE,  ONT. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


Goods  Well  Displayed  areHalf  Sold  i 

The  most  atlractwe.most  dm* 
able  and  most  ierviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

Write  for  Catalogue  anolVKeli*. 
C#MEftO/V  km  CAMPBELL 


WRITE  FOR  FREE  SAMPLE 

of  the   most  e/^ective 

WEATHER  STRIP 

V  made   A 


Cur   Weather 
Strip    thoroughly   ex- 
cludes wind,  cold,  rain,  dust 
and   snow,   and  the  fact  that  the 
felt  is  glued  to  the  bottom  of   the 
moulding     makes  it  the  only  dust- 
proof  weather  strip  on  the  market. 
If   your  jobber  cannot  supply  you, 
write  us  direct. 

W.  J.  Dennis  &  Company 

2222  West  Lake. St..  CHICAGO. 


NAIL 

Piwi 
through 

both 
Moulding 
and  Felt 


THE  DENNIS 
4'CLINCHEIT 

FELT  WEATHER  STRIP 


%Z  LAMPBLACKS 

,-—-  ..   A 'Gemffltom  of  g>i/d//ty 
'':■■■  mL]'  r/?ef  9efs  *>'9  bus//7ess 
^^JifSSb  W I LCKES,  MARTIN  WILCKES  CO. 


Reproduction  of| 

NEW   SEYMOUR   SHOW   CARD 

'2-in.  by  15-in.,  ir.  tlandsome  Colors. 

Shear  and  Hand  stand  out  In  high  relief,  being  cui 
out.     A  show   card   will  be  sent  to  every   dealei 
•ending  his  business  card  with  request  to 
Henry  T.  Seymour  Shear  Co 

Selling  Aieots.  WIEBUSCB  &  BILGER,  Lid..  New  York 

A.    MaoFARLANE    &    CO    Montreal 
Canadian  Agents 


B0LTS.RIVE1SWIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
mpans.  The    most    thorough    experience    is 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  B0LT45CREW  i^^MM  SOUND. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  B  ope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All  Wholesale    Dealers   Sell   Them. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Levels. 

Lufkin    Rule   Co.,    Saginaw,    Mich. 
Goodell-l'ratt    Co.,    Greenfield.    Mum. 
J.  Babone  ft  Sons,   Birmingham,   Eng. 
L.    8.    Starrett    Co.,    Athol,    Mass. 
Stanley     Bule     &     Level     Co..      New 
Britain,  Conn. 

Linseed    Oils. 

Canada  Linseed  Oil  Mills,  Toronto, 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc 
Canadian    Tale    ft    Towne,    St.    Catb 

arines. 
P.   ft    F.    Corbin,   New   Britain,   Conn. 
*Uj    ft    Padmore,    Birmingham,    Eng 
Peck,    Stow  *   Wilcox   Co.,   Cleveland, 

Ohio. 
Taylor   Forbes   Co.,    Guelph,    Out. 

Lumbering:     Toole. 
Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,   &  Co.,   Pembroke,   Ont 

Mall   Boxes. 

J.    E.    Beauchamp    &    Co.,    Montreal. 

Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton    Gas    Mantle  Co.,    Hamiltoi. 

Mantels   and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind 
sor,   Ont. 

Mattings,   Flexible    Steel,    Wire. 

Kuhne-Anderton    Co.,    Port    Hope,    Out 
Mechanics'    Tools. 

Stanley  Bule  ft  Lerel  Co.,  Nei 
Britain,   Conn. 

Goodell-Pratt   Co.,    Greenfield,    Mass. 

Peck,  Stow  ft  Wilcox  Co.,  Southing- 
ton,    Conn. 

L.    S.   Starrett  Co.,    Athol,    Mass. 

Metals. 

Canada    Metal   Co.,   Toronto. 
Caverhill,   Leannont   ft   Co.,    Montreal 
Henderson    ft    Richardson.    Montreal. 
Hoyt  Metal  Co.,    Toronto. 
Leslie,    A.    C,    ft   Co.,    Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 
Nova    Scotia    Steel    ft    Coal    Co.,    N-» 

Glasgow,    N.8. 
Alonzo  W.   Spooner,   Ltd.,   Port  Hoi« 
The     Sheet     Metal     Products     Co.     or 

Canada,    Ltd.,    Toronto. 
The     8tanley     Works,     New     Britain 

Conn. 
Tsllman     Brass    &     Metal    Co.,     Ham 

ilton. 

Metal    Lockers. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Metal     Shingles,    Siding,    Etc. 

Metallic    Booting    Co.,    Toronto. 

Metal   Polish. 
The   Canadian    H.    W.    Johns-Manvillr 
Co.,   Ltd.,  .Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,  Jehn,  ft  Sons,  London,  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co.,  New  York. 
Mop    Wringers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Wn'v    M°P    Wringer    Co"    ^"Itonville. 

Motor   Cycles. 

Irer-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge 

port,    Conn. 
Smith   &    Hemenway   Co..    New    York. 

Nails,    Wire. 

Dominion    Iron    &    Steel    Co..    Sydney, 

H.  S.  Howland.  Sons  ft  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 
Northern     Bolt    ft    Screw    Co.,     Owen 

Sound,    Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque 
The  Steel   Co.   of  Canada.   Ltd..    Ham 

ilton. 

Neokyokes. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated    Ware. 

MacKenzie   Bros.,    Winnipeg,    Man. 

Oilers. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada.    Ltd.,   Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
R.    E.    Bloomer,   Kelthsburg,   111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Oil    Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 

McClary    Mfg.    Co.,    London. 

>ueen    City    Oil    Co.,    Toronto. 


Oil    Tanks    and    Pumps. 
Sheet    Metal    Product*    Co..    Toronto. 
Wayne  Oil  Tank  ft  Pump  Co.,  Wood 
stock,    Ont. 

Ornamental    Iron    and    Wire. 

Canada  Wire  ft  Iron  Goods  Mfg.   Co. 
Hamilton. 
Packing. 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Pails. 

Wm.    Cane    ft    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet   Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Paints,  Oils,  Tarnishes. 

Berry    Bros.,    Ltd.,    Walkerville.    Ont. 
Brandram-Henderton,    Montreal. 
Canada   Paint  Co.,   Montreal. 
Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
R.  C.  Jamieton  ft  Co.,  Ltd.,  Montreal. 
Martln-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft    Co.,    Toronto. 
Pratt    ft    Lambert,    Inc..    Bridgeburg. 
A.    Ramsay   ft   Son  Co.,   Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.   Stephens  ft   Co.,    Winnipeg. 
Paint   and   Tarnish   Remover. 
Imperial    Vamlah    ft    Color    Co.,    To- 
ronto. 
A.    Ramsay   ft    Son    Co.,    Montreal. 

Perforated    Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     Mfg. 

Co.,    Hamilton,    Ont. 
Greening,    B.,    Wire    Co.,    Hamilton. 
Pig   Iron. 
Henderson    ft    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
A.    C.    Leslie    ft    Co.,    Montreal. 
Pipe   Wrenches. 
Peck,   Stow   ft   Wilcox  Co.,   Southing 

ton.    Conn. 
Trimonr    Mfg.    Co.,    Roxbury.    Mass. 
Pipe,    Wronght,    Lead    and 
Galvanized. 
Hoyt    Metal    Co.,    Toronto. 
Steel    Co.    of   Canada.    Limited,    Ham- 
ilton. 
Canadiar  Tube  &  Iron   Co.,   Montreal. 
Pipe.    Galvanized    Cond. 

E.  T.    Wright   Co..    Hamilton,    Ont. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Pipe    Cutters. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
'/'lane    Irons. 

Buck    Bros..    Mllbury,    Mass. 
Plate   Clamps. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Plyers. 
Henderson    ft    Richardson.    Montreal. 
Peck,    Stow   ft    Wilcox  Co.,    Southing- 
ton.    Conn. 
Smith    *    Hemenway    Co.,    New    Tork. 
Pings,  Electricians'. 
Canadian     Consolidated     Rubber     Co., 
Montri  al. 
Ponltrv     Netting. 
Greening.    B..    Wire   Co..    Hamilton. 
John    Lysaght.    Ltd..    Bristol,    Newport 
and    Montreal. 

Power    Grinders. 

The  Adamite  Wheel  ft  Mfg.  Co., 
Hamilton. 

Pulleys. 

Peck.  Stow  ft  Wilryw  Co.,  Cleveland, 
Ohio. 

Taylor-Forbes  Co..  Ltd.,  Guelph,  Ont. 
Pnllevs    (Sash.    etc.). 

P.    *    F.    CoTtdn.    N«w    Britain     Conn. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes  Co.,  Ltd.,  Guelph,  Ont. 
Pumps. 

R.    MeDougall    Co..    Gait.    Ont. 

F.  E.  Mvers  &  Bro..  Ashland.  Ohio 
Pump    Valves. 

Canadian     Consolidated     Rubber     <  !o". 
Montreal. 
Pntty. 
Rrandram-Henderson    Co..     Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwin-Williams    Co..     Montreal. 
Steel   Co.   of   Canada.   Ltd.     Hamilton 

G.  F.    Stephens    ft    Co..    Winnipeg, 
rlaacea. 

Kir-Ben.    Ltd..     Almonte. 
HoClarv's      London. 
Ourney    Foundry    Co.,    Toronto. 
Thos.     Davidson     Co..     Montreal. 
Fin-'lnv   Brrw..    Carletnn    Place 
MacKenzie    Bros.,    Winnipeg.    Man. 
Western    Foundry    Co.,    Wingham. 
But    Trans. 
Canada    Wire  ft   Iron   Goods   Mfg.   fn.. 

Hmtjiltrm. 
Oneida      Community,      Ltd..      Niatrara 

Falls. 

Radiators. 

Onw,v    Foundrv    Co..    Toronto. 

Taylor-Forbes  Co..  Ltd.,  Guelph,  Ont. 
Ranges,    Electric. 

Northern    Electric    Co..    Montreal. 
Razors. 

Jonathan  Crookea  ft  Bon,  Sheffield. 
Eng. 

.Tas.    Hntton    ft    fo..    Montreal. 

Miller.     Mome    Hdw.    Co..    Winnipeg. 


Reamers. 

Butterfleld   ft   Co..    Rock    Island,   Que. 

Pratt    ft    Whitney   Co.,    Dundas,    Ont. 

Whitman   ft    Barnes,    St.    Catharines. 
Razor    Hones. 

Carborundum  Co.,   Niagara   Falls,  N.V 
Red    Lead. 

B  rand  ram  -Henderson    Co.,    Montreal. 
Keels,    Fishing. 

Abbey   ft    Imbrie.    New    Tork. 
Refrigerators. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London. 

Sanderson    ft    Harold    Co.,    Paris. 

Registers. 

Kir-Ben,    Ltd.,    Almonte. 

Reinforcing   Concrete. 

Dominion    Iron    ft   Steel    Co..    Sydney 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Out. 

Rifles. 

Ross    Rifle    Co.,    Quebec. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Rims.  Waggon,  Bnggy  and  Auto. 
Merritt   ft   Co..   Chatham,    Ont. 
I    Rivets. 

Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,    Ont. 
Steel   Co.    of   Canada,    Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 

Revolvers. 

Iver   Johnson's    Arms    ft    Cycle    Wks., 
Fitchburg,    Mass. 
Roofing. 
Canadian  8upply  &  Con.  Co.,  Toronto. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
H.   8.   Howland   ft  Sons  Co.,  Toronto. 
Lewis    Bros.,     Ltd.,    Montreal. 
Miller.    Morse   Hdw.    Co.,    Winnipeg. 
Roofing    Supplies. 
The   Can.    H.    W.    Johns-Manville   Co.. 

Ltd..    Toronto. 
Metallic    Roofing   Co.,    Toronto. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 
Paterson    Mfg.    Co.,   Toronto. 
Rope. 

Consumers    Cordage    Co..    Montreal. 
Rope   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Runways,   Hand   Operated. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Runways.    Electric. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Rules    and    Gauges. 
.Tas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin    Rule    Co..    Windsor. 
J.   Rabone  A  Sons,  Birmingham.   Eng. 
L.    8.    Starrett    Co..    Athol.    Maas. 
Rubber    Cement. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 

Snd    Irons. 

Taylor   Forbes   Co..    Guelph,   Ont. 
Sash   Fasteners. 
Peck.    Stow  ft   Wilcox  Co.,   Cleveland, 
Ohio. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

Saws. 

Disston.   Henry,   ft   Sons.    Philadelphia. 

Slmonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Avlmer   Pump    ft    Scale   Co..    Aylmer. 

Burrow,    Stewart  &    Milne  Co.,    Ham- 
ilton. 
Screen    Doors    and    Windows. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sanderson.     Harold     Co.,     Paris,    Ont. 

Screen   Door   Sets. 
P.   ft   F.    Corbin.   New   Britain.    Conn. 
The     Stanley     Works.     New     Britain. 

Conn. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 

Screw   Plates. 

Butterfleld   ft   Co.,    Rock   Island.    Que. 
Screw  Drivers. 

Quality  Tool  Co.,   Montreal. 
Screw    Driver   Bits. 

Ruck    Bros.,    Mllbury.    Mass. 

Peck,    Stow   ft   Wilcox   Co.,    Southing- 
ton.    Conn. 

Quality  Tool  Co.,   Montreal. 
Screws,    Nuts.    Bolts. 

Northern    Bolt    ft     8crew    Co..     Owen 
Sound.    Ont, 

Steel  Co.    of  Canada.    Ltd.,    Hamilton, 
screws.    Wood. 

Steel  Co.    of  Canada.   Ltd..   Hamilton. 
Scvthe    Stones. 

The   Carbornndum   Co..    Niagara   Falls. 
New   York. 
Seeds. 

Wm.    Rennie   &    Sons,    Toronto. 
Serving  Dishes. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Shears.    Scissors. 

TTonrv     T.     Seymour     Shear     Co..     New 

York, 

G.    F.    Stephens    ft    Co..    W1nn1r.ee. 


Shelf   Boxes. 

Cameron    ft    Campbell,    Toronto. 
Shellacs. 

Berry    Bros..    Walkerville.    Ont. 

Shovels    and    Spades. 

Lundy   Shovel  ft  Tool  Co.,    Peterboro. 
Sieves  and   Screens. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.    Greening    Wire    Co..    Ltd.,    Ham 
ilton. 

Silencers. 
Maxim   Silencer  Co.,    Hartford,    Conn. 

Silverware. 
MacKenzie    Bros.,    Winnipeg,    Man, 
McGlashan,  Clark*  Co..  Niagara  Fal 
Mcriden     Britannia    Co..    Hamilton. 
Oneida     Community.      Ltd.,      Niagara 

Falls. 
Standard    Silver    Co.,    Toronto. 

Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Snow    Shovels. 
The  Sheet  Metal   Products  Co.,    Mont 
real,    Toronto,    Winnipeg. 
Store    Ladders. 
Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont. 
Solder. 
Canada    Metal    Co.,    Ltd.,    Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Northern    Electric    Co.,    Montreal. 
Sheet    Metal    Products    Co..    Toronto. 
Splicing    Compound. 
Can.  H.  W.  Johns-Manville  Co..   Ltd.. 

Toronto. 
Northern   Electric   Co. 

Sporting  Ooods. 
H.  S.  Rowland,  Bona  ft  Co.,  Toronto. 
Lewis     Bros.,     Ltd..     Montreal, 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 

sheet    Metal    Products    Co.,    Toronto. 

E.    T.    Wright   Co.,    Hamilton. 
Springs. 

B.     J.     Coghlin,     Montreal. 

B.    Greening    Wire    Co.,    Ltd..    Ham 
ilton. 

Henderson    ft    Richardson.     Montreal. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Spring    Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago.    111. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 

Stains. 

A.    Ramsay   ft   Son  Co.,   Montreal. 
Stains,    Shingle. 

Berry   Bros..    Walkarvflle, 

The    Can.    H.    W.   Johns-Manville   Co.. 
Ltd.,    Toronto. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

Winnipeg   Paint  ft   Glass   Co..    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walke.rville. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

A.  Bamsay   ft    Son   Co.,    Montreal. 
Winnipeg   Paint  ft   Glass  Co..    Wlnni 

peg. 
Staples. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.  Greening    Wire    Co.,    Ltd..    Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.   of  Canada.   Lid.,   Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain, 
Conn, 
Steel    Wire    Hoops. 

Dominion    Iron    and    Steel    Co..    Ltd., 
Sydney. 

Steel  Co.  of  Canada,   Ltd.,    Hamilton. 

Stencils. 
Hamilton  Stamp  ft  Stencil  Co.,   Ham- 
ilton,  Ont. 
McClary's,    London,    Ont. 

E.  T.    Wright   Co..    Ltd.,   Hamilton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   ft   Bro.,    Ashland,    Ohio. 
Stocks   and    Dies. 

Butterfleld   &   Co.,    Rock   Island,   Que. 
Stoves,    Furnaces. 

Burrow,    Stewart   ft   Milne   Co..    Ham- 
ilton. 

Qurney    Foundry    Co.,    Toronto. 

Findlay   Bros.,  Carleton   Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.     Ltd.,     Almonte. 

McClary's.    London.    Ont. 
Stoves.    Gas. 

Burrow,    Stewart    &    Milne   Co..    Ham- 
ilton. 

Gurnev     Foundrv     Co..     Toronto. 

McClary    Mfg.    Co..    London.    Ont. 
Stove    Pipes. 

Soren    Bros..    Toronto. 
Tank    Heaters. 

MacKenzie    Bros..    Winnipeg.    Man. 

Tavlor-Forbes   Co..    Ltd.,    Guelph,  Orl. 
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The 
"Daisy" 

Makes 
Quick 

Sales 


This  is  a  strong,  reliable  sifter.  Posi- 
tively dustless  and  very  easy  to  handle. 
Slight  shaking  separates  ashes  from  valu- 
able unburnt  coal,  into  lower  compart- 
ment. Ashes  and  coal  removed  without 
soiling  the  clothes. 


Low   retail  price. 
Splendid  dealers'  profit. 
Made  only  by 


Soren  Bros. 


545  King  St.  W.,  Toronto,  Canada 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


The  L.  MARTIN  CO. 

MANUFACTURERS   OF 

PURE  LAMP  BLACKS 

ORIGINATORS  OF  THE   FAMOUS 

OLD  STANDARD,  EAGLE  and 
PYRAMID  GERMANTOWN 
BRANDS  OF  LAMP  BLACK 

and  Suppliers  to  90%  of  the  big 
Paint  Grinders  who  advertise  in 
this  magazine,  beg  to  announce  that 

their  English  Factory  is  now  in  a 

position  to  take  care  of  all  Lamp 
Black  orders  that  cannot  be  shipped 
from  their  United  States  factories. 


Russell  Jennings 

Auger  Bits  and  Braces 


Auger  Bits  with  ordinary 
shanks,  and  Precision 
Turned  Shanks,  Bit  Braces, 
Screw  Drivers,  Counter 
Sinks,  Expansion  Bits,  etc. 


Russell  Jennings  Mfg.  Co.,  Ltd 

St.  Catharines,  Ont. 


ARCTIC    METAL 


A  babbitt  of  quality 


For 
Heavy- 
Pressure 


For 

High 

Speed 


Always  reliable.    Stocked  by  hardware  dealers. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  EN6.  "■'«» 

Avoid  imitations    of   our  <COED    Tr?/\/)r-  . 

CUTLERY 


By  seeing  that  this 
mark   is  on  each    blade. 


exact  I  Jg^ 


Wanted  ^ 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  6&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made    in    all    sizes) 
Regarding    the    Steel    Bending    Brake    we    purchased   last    Spring,    are 
pleased   to   report   that    we   are   more   than   delighted   with    this   machine, 
not    only    with    the    way   it  is    constructed,    but   with   the    work    it    turns 

out.     'We    formerly    used    a    brake,    but    are    yery    glad    indeed    now 

that  we  haye  made  the  change.     We  get  more  speed  and  better  results. 
Yours  truly, 

THE  McCLARY  MFG.  CO..  C.  E.  Main.  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  heen  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.    The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


-Uabastine   Co.,   Paris,   Ltd.,   The....  57 

American   Rolling   Mill    Co.,    The 6 

Atlas    Mfg.    Co 65 

A.m;n.-m    Sasarer    :-.  i 

Ajtaier    Pump    Works    65 

Barnett.    G.    &    H..    Co 56 

Barton    .Vetting    Co.,     Lid,,    The 18 

Berry    Bros 53 

Bowser.   R.  M.,  &  Son    16 

Braudrani. Henderson,    Ltd 49 

Buck    Bros 20 

Butler,   Geo '  \g 

Cameron    &    Campbell    67 

Canada    Metal   Co.,    Ltd.,    The 51 

Canada    Paint    Co.,    Ltd g 

Canada    Steel    Goods  Co g 

Canada    Wire    &    Iron    Goods u 

Canadian  Consolidated  Rubber  Co....  22 

Canadian  Tube  &  Iron  Co 21 

Caverhill,   Leannont  &   Co 7 

Chapin-Stephens   Co.,   The    72 

Chatillon,    John,    &   Sons    ft 

Cleveland  Stone  Co 57 

Coghlin,    B.    J 65 

C-.immer-Dows-nc!'     Limited 

Inside  back   cover 

Hr.isy   Vacuum  Gl?aner  :-..   Ltd  10 

Davidson.    Thos.,    Mfg.    Co 10 

Delta    File    Works    59 

Dennis.   W.  .1.,  &  Co 67 

Dominion  Iron  &  Steel  Co.,  Ltd 17 


67 

Excelsioi    Plate    Glass    Co..    Ltd 

W 

Ford   Auger  Bit  Co 

69 

Frost  Wire  Fence  Co.,  Ltd 

Outside    back 

cover 

87 

Hamilton    Stamp   &   Stencil    Co. 

.    67 

Harrington   &   Richardson    Anns 

Co 

.      2 

.    65 

Hutton,   James,   &  Co 

69 

Intel-state    Electric    Novelty    Co. 

.    16 

International    Nickel    Co..    The.. 

63 

.    67 

47 

7? 

Kyle    Malleable    Castings    Co.,    The..  67 

Laidlaw   Bale   Tie   Co 56 

Leslie,    A.    C,    &   Co.,    Limited 24 

I. nvis  Bros.,  Ltd 3 

London  Bolt  Works  72 

London    Rolling   Mill   Co.,    Ltd 63 

Lufkin   Rule   Co Inside   back   cover 

Lundy    Shovel    &    Tool    Co.,    Ltd....  56 

Martin-Senour    Co 47 

Martin,   The   L.,   Co 69 

McComb,    J.    H 65 

McDougall,    R.,    Co 63 


THE  PLANT  BEHIND   OUR  PRODUCTS 


Since  1835  John  Chatillon 
&  Sons  have  been  making 
Scales.  These  scales  have  ac- 
quired a  wide  reputation  be- 
cause of  their  superiority  of 
workmanship  and  construc- 
tion. 


The  Universal  Sale  of 

CHATILLON  SCALES 

is  constantly  increasing.  Our  products  stay  sold.  They 
have  a  number  of  imitators,  but  no  superiors.  All  oui 
scales  are  warranted  to  be  accurate  and  perfect  in 
workmanship.  Our  policy  is  quality  products  and  fair 
prices. 

Our  complete  line  of 

BUTCHERS'  CUTLERY 

knives,  cleavers,  steels  and  cutlery  for  hotel,  restaur- 
ant and  kitchen  use,  has  acquired  a  reputation  for 
excellence.  The  users  of  our  line  of  cutlery  are  univer- 
sally satisfied. 

For  twenty-five  years  our  skilled  workmen  have  been 
producing  this  cutlery  The  steel  is  especially  adapted  for 
the  purpose — tempered  by  our  own  process.  The  high 
standard  of  quality  that  has  made  John  Chatillon  &  Sons' 
products  world-famous  is  maintained  throughout  this  line. 

Interesting  illustrated  catalogue  upon  request. 

JOHN  CHA  TILL  ON  &  SONS 

85  Cliff  St.  -  New  York  City 

Quality  Is  absolutely  guaranteed. 


Meakins   &   Sons,    Ltd 4 

Meriden    Britannia    Co.,    Ltd 

Inside    front    cover 

Metallic   Roofing   Co 17 

Miller-Morse   Hdwe.    Co..    Ltd 61 

Moore,    Benjamin,   &   Co.,    Ltd 57 

Morrison,   Jas.,   Brass  Mfg.   Co 14 

Myers,    F.    E.,   &   Bros 67 

National   School,   The   62 

New   Standard    Hdwe.    Works    20 

Nicholson    File    Co.  .Outside    front    cover 

Northern   Bolt  &  Screw  Co 67 

Nova  Scotia  Steel   &  Coal   Co 33 

Oakey,  John,  &   ('o 63 

otterville    Mfg.    Co 63 

Parmenter,   Bulloch   Co.,   The   67 

Peck.    Stow  &   Wilcox   Co.,   The   24 

Philadelphia  Lawn   Mower  Co.,   The.  14 

Pink,    Thos 18 

Pratt   &   Whitney  Co 1 

Progressive   Mfg.    Co 65 

Quality    Tool    Co 65 

Ramsay,   A.,   &  Sons   51 

Rennie,    Wm.,   Co.,    Ltd tg 

Richards   Wilcox   Co 1 

Roofers'    Supply   Co.,    Ltd.,    The 

Inside   hack   cover 


Ronuk,    Limited    16 

Ross    Rifle    Co 72 

Russell    Jennings    Mfg.    Co 69 

Seymour,    Henry  T.,    Shear   Co 67 

Shanatt  &  Newth   63 

Sheet    Metal   Products   Co 5 

Simonds   Canada   Saw    Co.,    Ltd 1 

Soren    Eros 69 

Spooner  Co.,   Alonzo  W.,   Ltd ■  17 

Stanley    Rule   &    Level   Co rn 

Stanley   Works    1  ;i 

Starrett.   L.   S.,  &  Co :s 

Steel   Bending   Brake  Works   69 

Steel    Co.    of   Canada,    Ltd 9 

Stevehs-Hepner  Co 19 

Still.    .1.    H.,    Mfg.    Co 19 

Stratford    Mfg.    Co 59 

Tallman    Brass   &    Metal   Co 69 

Taylor-Forbes   Co n 

Toronto   Plate   Glass   Importing  Co..  56 

Townscnd,    S.    P.,    &    Co 2 

Want    Ads 62 

White   Mop  Wringer  Co 20 

Whitman  &  Barnes  Mfg.  Co 8 

Wilhusch    &   Hilger,    Ltd 4 

Wilckes-Martin-Wilckes    67 

Woods,    Walter,    &    Co.,    Ltd 18 

Wright,    E.    T.,    Co.,    Ltd 21 

Wrought   Washer   Mfg.    Co 53 


r\0  you  know  of 
any  hardware 
dealer,  anywhere  in 
Canada,  who  does 
not  subscribe  to 
Hardware  and  Metal? 

If  so,  you  will  be  doing  him 
a  good  turn  by  giving  us  his 
name  and  address,  so  that 
we  may  send  him  a  sample 
copy  and    order    blank. 


HARDWARE   AND   METAL 

Canada's    Only    Weekly   Hardware     Paper 
MONTREAL     TORONTO     WINNIPEG 
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STANLEY'S 


In    the    STRONG    STANLEY    BOX 

The  Stanley  Box  is  of  the  strong  telescope  pattern  which  has  been  used 
so  many  years  for  Stanley  Butts  and  other  wrought  hardware.  It  is  made 
under  the  same  roof  as  Stanley  Butts,  and  is  of  the  same  high  quality. 
When  you  order  Stanley's  you  know  you  will  not  receive  a  lot  of  flimsy 
boxes  with  flap  ends  and  half  the  screws  spilled  out  in  the  ease. 


cfvuxs  -Mi  9 -see  's  »n{  I 

...-a—-  S.A31NV1S     // 


A  Box  of  Stanley's,  No.  935 


ASK  YOUR  JOBBER    FOR 

Stanley  No.  935,  Corrugated  Strap  Hinge 

Stanley  No.  937,  Corrugated  Extra  Heavy  T.   Hinge 

In  bulk  or  packed  one  pair  in  a  box,  with   screws. 

ALL  STANLEY  PRODUCTS  SHIPPED  PROMPTLY 

THE     STANLEY     WORKS 

NEW      BRITAIN.      CONNECTICUT 

CANADIAN  REPRESENTATIVES: 
A.  MACFARLANE  &  CO..  CORISTINE  BUILDING,  MONTREAL 


-CRAD^ 


*Warv< 

The  Guarantee 
of  Quality 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

Butterfleld   &   Co.,    Rock    Island,   Que. 

Pratt   &   Whitney  Co..   Dundas,   Ont. 
Tacks. 

Steel   Co.   of   Canada,   Ltd.,   Hamilton. 
Tapes. 

Can.  H.  W.  Johns-Manville  Co..  Ltd.. 
Toronto. 

Jas.  Chesterman  &  Co.,  Sheffield, 
Eng. 

Lufkln   Rule   Co.,   Windsor,   Ont. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 
Technical  Books. 

MacLean    Publishing   Co.,    Toronto. 
Tents   and    Awnings. 

Scythes    &    Co.,    Toronto. 
Telescopic   Ash   Hoists. 

The    Herbert    Morris    Crane    &    Host 
Co.,    Ltd.,    Toronto,    Ont. 
Threshing    Tools. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Tiling,   Wall  and   Floor. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Tinners'   Snips. 

Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,    Conn. 
Taylor-Forbes   Co..    Ltd.,   Guelph,  Ont. 
Tin   Plate. 

A.  C.    Leslie    &    Co.,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 


Hoods,    Ltd.,  Birmingham,    Eng. 

Soren    Bros.,  Toronto. 

Sheet   Metal  Products   Co.,    Ltd., 
ronto. 


To- 


Tires,    Auto,    Bicycle;  and 
Baby   Carriage. 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    Milbury,    Mass. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 


Robt.    Sorby    &    dons,    Sheffield. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Tools — Metal    Workers'. 
Brown-Boggs    Co..    Hamilton. 
Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton  &  Cleveland. 
Tool    Grinders. 
Uichards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Torches. 

Clayton    &    Lambert   Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
J.    H.    Still    Mfg.    Co..    St.    Thomas, 
Track   Systems. 
The    Herbert    Morris    Crane    &    Hn.t 
Co.,    Ltd.,    Toronto,   Ont. 
Travelling    Cranes. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Tripods. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Tubing,   Rubber. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Vacuum    Cleaners. 

Northern    Electric    Co..    Montreal. 
Onward   Mfg.   Co.,   Berlin,   Ont. 

Vacuum   Sweepers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Varnishes;    See    Paints. 

Berry    Bros.,    Ltd.,    Wftlkerville,    Ont. 

Imperial    Varnish   and   Color   Co.,    To- 
ronto. 

Pratt   &   Lambert.    Bridgeburg. 

A.    Ramsay    &    Son    Co.,    Montreal. 

O.   F.   Stephens  &   Co.,   Winnipeg. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Ventilators. 

Metallic    Roofing    Co.,    Toronto. 

Wall    Plaster. 

The   Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto,    Ont. 
Wush   Boards. 

Wm.    Cane    &    Sons   Co..    Newmarket, 

Meakins    &    Sons.    Hamilton. 
Washing   Machines,  Etc. 

J.   H.   Connor   &   Son,    Ottawa,   Ont. 

Cummer-Dowswell,      Lt£.,      Hamilton. 

Henderson    &    Richardson,    Montreal. 


MacKenzie    Bros..    Winnipeg.    Man. 
L>.    Maxwell    &    Son,    S:.    Mary's,    out. 
Northern    Electric    Co.    Montreal. 
Taylor-Forbes   Co.,   Ltd.,    Guelph,  Ont. 
Wagon    Jacks. 
Richards-Wilcox    Canadian    Co..     Lon- 
don,   Ont. 

Washers. 

Steel    Co.    of    Canada.    Ltd.,  Hamilton. 
Wrought  Washer    Mfg.  Co.,  Milwaukee. 

Watering    Cans. 

Soren    Bros..    Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Wash    Boilers. 
Snren    Pros..   Toronto. 
Sheet   Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Weeders. 
C.    S.    Norcross   &    Sons.  Bushnell,    111. 

Whips. 

Hamilton    Whip    Co.      Hamilton.    Ont. 
MacKenzie   Bros.,    Winnipeg,    Man. 

White    Lead. 

Brandram-Henderson    Co..    Montreal. 
Steel   Co.    of   Canada.    Ltd..    Hamilton. 
G.    F.    Stephens    &    Co..    Winnipeg. 
Wholesale    Hardware. 
Thos.    Birkett   &   Son.   Ottawa. 
Caverhill.    Learmont   &   Co..   Montreal. 
Howland.   H.  S.,   Sons  &  Co..  Toronto. 
Lewis     Bros.     &     Co..     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

Winches. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Window   Gviftrds. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil 

* — » 

Wire    Guards. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.    Greening    Wire    Co..    Ltd..    Tla.nd- 
ton. 
Wire  Door  Gnards. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.    Greening    Wire    Co..    Ltd.,    Hamil 
ton. 
Wire.    Iron,    Steel,    Brass    and 
Copper. 

Dominion     Iron    &    Steel     Co.,     Ltd. 
Sydney. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil 
ton. 


Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Ham'Hon,  Ont. 
Steel    Co.   of   Canada,    Ltd..    Hamilton. 

Wire. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

Northern    Electric    Co.,    Montreal. 

Vire    Mats. 

Andrews      Wire      Works      of      Canada, 

Ltd.,    Watford,    Ont. 
Canada  Wire  &   Iron   Goods  Mfg.   Co.. 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd..    Hamil 

ton. 
Kuhne-Anderton    Co.,    Port    Hope,    Ont. 

Wire     Goods.     Bright. 

Frost    Wire    Fence    Co..    Ltd.,    Hamil- 
ton,  Ont. 
Steel   Co.   of  Canada.    Ltd..   Hamilton. 

Wire    Goods. 

Andrews    Wire    Works.    Watford,    Ont. 

Canada  Wire  &    Iron   Goods    Mfg.   Co.. 
Hamilton. 
Wire    Products. 

Andrew    Wire    Works.    Watford.    Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wire  Rope. 

The  B.  Greening  Wire  Rope  Co. 
Ltd.,    Hamilton. 

Wire    Springs. 

The     B.     Greening     Wire     Rope     Co., 

Ltd.,    Hamilton. 
Henderson    &    Richardson,    Montreal. 

Wire    Stretchers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Richards-Wilcox    Canadian     Co..     Lon 
don.    Ont. 
Wood    Finishes. 

Berrv    Bros..    Walkervllle. 

G.    F.    Stephens   &   Co.,    Winnipeg 
Woven    Wire   Fencing. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Dominion     Iron     &     Steel     Co..     Ltd.. 
Sydney. 
Wrenches. 

Peck.  Stow  &  Wilcox  Co.,  Southing 
ton  &  Cleveland. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 

Whitman  &  Barnes  Mfg.  Co..  S 
Catharines. 
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If  General  Trade  is  Dull 

Specialize  in  Ross  Cadet  Rifles  which 
are  having  a  ready  sale. 

What  with  Cadet  organizations,  indoor 
Shooting  Clubs,  and  the  ordinary  demand 
for  a  good  .22  calibre  rifle,  there  are 
many  opportunities  of  making  sales. 

The  retail  price  is  $12.00  and  every  sale 
counts. 

THE  ROSS  RIFLE  CO.,  -  QUEBEC 


Do  You  Want 
More  Money? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MACLEAN'S 
'   MAGAZINE 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  Ltd. 

143-153  University  Avenue,  TORONTO 


The   JUNKUNC 


A  NON-FREEZABLE  LOCK 

Hardware  dealers  everywhere  have  endorsed 
this  new  keyless,  non-freeziug  combination 
hasp  lock.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  bolts — contains  only  five 
parts — locks  in  three  places — made  of  Rolled 
Brass. 

Combination 

LOCK 

Made  in  seven  stylos.  The  ideal  lock  for  Auto 
mobiles,  Motorcycles,  Garage  doors,  lockers 
tool  chests,  barns,  etc.,  in  fact  for  every  lock- 
ing purpose.  Fully  guaranteed  and  positively 
"nun-piokable." 

Our  Special  Introductory  Offer 
Write  to-day  for  special  introductory  assort- 
ment and  prices.     Remember,  there's  a  mighty 
good   profit   for  you  in   each   sale.     We  furnish 
circulars  FREE. 
If  your  jobber  cannot  supply  you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956  West  71st  Street,   Chicago 


HARDWARE  AND  METAL 


CORRUGATED  GALVANIZED  IRON 

Sheet   Copper,  Black  Steel  Sheets,  Ready  Roofing,  Etc. 

Ask  us  about  Apollo  Keystone  Copper-Bearing  Sheets. 

We'll  mail  you  our  monthly  stock  list  and  full  particulars  upon  receipt  of  a  card. 


The  Roofers  Supply  Co.,  Limited 


Toronto,  Ont. 


Importers,  Jobbers   and  jVlanufacturers 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 
are  looking  for  the  trade-mark 


VFJCJN 


The  fact  that 


/UFKiN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     they  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

THE/uFK/nRi/LECo.  OFtfAJVAJ>A,lriK 


Get  Cat.  No.  9 


VfilVDSOftONr. 


Extraordinary  Washing  Machines  at  Ordinary  Prices 


Every  Housekeeper  is  looking  for  a  washer  that  has  few  parts  to  care  for  and 
simple  mechanism  that  does  not  get  out  of  order. 

ALL  CUMMER-DOWSWELL  MACHINES  CARRY  THIS  TRADE-MARK 


B,"  and  "C"   (Hind  Drive). 
•C" 


Some  of  the  Leaders  are: — 

New   Idea   (Electric,   with   swinging   wringer).  New  Century   "A," 

Seafoam   "A"   (Electric,  with  stationary  wringer).  New  Idea  "B"  and 

Seafoam    "B"    (Gas,    Gasoline,    Engine    or    Wind-  piyer 

,.mi.11*™)'D  ,  Momentum 

Ideal   (Water  Po-ner).  Noiseless 

Playtime  (Power  and  Hand  Drive).  £oise  ess 

New  Century  "D"  (Water  Power).  buowDau 

Sunlight   (Hand   Drive).  Peerless 

THE  EETAIL  PEICES  ARE  ATTRACTIVE— THE  DEALER'S  PROFIT  RIGHT. 

Sold  through  all  Jobbers. 

Cummer-Dowswell,  Limited,  Makers,  Hamilton,  Canada 


Reproduction  of  front  cover  page  of  ad. 

"THE   FARMER'S   ADVOCATE  "—Oct.  22nd,  1914. 

First  of  a  series  of  7  full  front  page  ads.  that  we  have  contracted  with  the  Advocate  for  this  coming  winter  and  spring. 


Buying  Without 
Seeing 


Seeing  Without^ 
Buying 


WHAT  IS 
A  BARGAIN  ? 


u 


The  average  farmer  to-day  is  getting  to  look  upon  a  fence  bargain 
with  caution,  because  in  the  last  two  or  three  years  these  so- 
called  bargains  have  been  disappointing.      How  often  to  your  knowledge  has 
cheap  fence  turned  out  to  be  just  the  opposite  and  ready  for  repair  or  replace- 
ment in  a  short  while?    Suppose  you  divide  these  bargains  into  classes: 
REAL  BARGAINS — Reasonable  prices  on  Frost  fences  which  have  the  quality  to  draw 

trade  frcm  competitors. 
FAKE  BARGAINS— Worth  even  less  than  the  low  price  asked. 
PARTIAL  BARGAINS — Only  worth  as  much  as  you  pay,  and  consequently  NO  bargain  at  all. 
It  is  certainly  a  hard  matter  for  the  buyer  to  discriminate  between  these  and  to  be  sure 
he  is  getting  his  money's  worth,  unless  he  turns  to  the  firm  that  has  a  reputation  and  which 
does  a  steady  day-in  and  day-out  business — the  firm  that  sells  the  only  fair  way  there  is  to 
sell — through  dealers  who  keep  a  supply  on  hand  which  you  can  see  before  you  buy. 

Is  there  very  much  satisfaction  in  buying  fence  which  is  sold  to  you  at  one  price  and 
your  neighbor  at  another  price,  and  then  your  hardware  dealer  buys  it  lower  still,  although 
you  are  encouraged  to  believe  that  you  are  buying  direct  at  the  lowest  possible  price? 

The  Frost  Fence  Company  has  built  up  an  enormous  business,  principally  because  it 
does  business  in  one  way  only  and  gives  the  buyer  full  value  every  time.  The  old  customers 
with  their  repeat  orders  from  year  to  year  make 


TrostFi 


eilCe  First 


Frost  Fence  is  made  reliable.  Up-to-date  wire  mills  give  us  good  wire,  so  that 
you'll  not  find  Frost  Fence  scaly  and  without  the  proper  protection  against  the  weather. 
The  machines  for  weaving  are  run  slowly  and  smoothly  and  turn  out  good  fence  rather 
than  a  large  quantity;  because  we  believe  that  this  lasting  product  at  fair  prices  will 
build  our  business  larger  than  flooding  the  country  with  low-priced  fence  which  must 
fall  down.  We  want  you  to  know  that  our  advertising  campaign  has  always  been  fair 
and  square  throughout,  and  we  give  every  fence  buyer  the  positive  assurance  that 
we  make  no  wild  claims  whatever.  Frost  Fence  has  a  proud  reputation  to  uphold, 
and  it  will  always  be  made  so  that  it  is  the  REAL  BARGAIN  in  fen 
Get  a  catalogue. 


Seeing 
What  Y 
Buy 


Frost  Wire  Fence  Company 

LIMITED 

Hamilton,  Ontario 

Buying 
WhatYou 
See 


Mr.  Dealer:  Frost  Fence  is  FIRST  because  it  is  the  widest  advertised  fence  to-day, 
it  is  distinct  from  all  others,  and  its  better  quality  and  more  perfect  weaving  are  so  well 
drilled  into  the  consumer.  Our  dealer  can  always  command  the  highest  profit  and, 
with  our  Ring  Lock  Fence  as  a  sideline,  he  can  control  the  bulk  of  the  trade.  We 
also  have  a  fine  line  of  Gates  and  Lawn  Fencing. 

Let  us  send  you  our  prices,  also  our  traveller. 

Frost  Wire  Fence  Company,  Limited,    Hamilton,  Ontario 
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INTRODUCED  IN  1886 


FOR  FINISHING 

FLOORS,  FURNITURE  AND 
INTERIOR    SURFACES 

Why  not  join  our  Army  of  Agents  and  enjoy  the 
profits  to  be  had  from  satisfied  come-back  cus- 
tomers % 

A  card  brings  our  1915  proposition  and  the  real 
meaning  of 

"  Co-operation  " 


Distributed  by 


A.  Ramsay  &  Son  Co. 
Lyon,  Monkhouse,   (Ltd.) 
P.  R.  Begg  &  Co.   (Ltd.) 
Revillon   Wholesale    (Ltd.) 


Montreal,  Que. 
Winnipeg,  Man. 
Vancouver,  B.C. 
Edmonton,   Alta. 


Calgary  Paint  &  Glass  Co. Calgary,   Alta. 


(arpenter-Morton  (ompany 

'-  ■  EST.     I  B4-0 

Makers  of  Fast  Selling  Specialties 
77SudburySt.     Boston,  Mass. 
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Madejin 
La.SaMcJll 

Yv^tclox 


BIG  Ben  is  the  biggest  tiling  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want — five  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch—  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  jooo  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buj. 
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WHEN  YOU 
SKATE 

you  will  experience 
a  comfort  and  sense 
of  security  unknown 
before,  if  you  are 
wearing  the 

Perfection 

Steel    Ankle 

Support 

Whether  you  are  a  begin- 
ner or  an  expert  skater, 
you  need  the  "Perfec- 
tion" Support — it  is  the 
only  really  efficient  stay 
for  the  ankles. 

Sold  by  all  the  Leading  Dealers. 
Price,  $1.00  pet  pait. 

Owen  Sound    Steel 
Press  Works 


CANADA'S  VERY  BEST 


BARN   DOOR 
HANGER 


TROUBLE 
PROOF 


Doors  hung  on  the  CHAMPION,  No.  321.  are'hung  right 

and  will  stay  right. 

Get  the  Genuine  RICHARDS-WILCOX  TROLLEYS. 

RiCHARDS-WILCOX  CANALD„InAdlCOMPAM'„Y„t^TTED 
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The  Grinders  that  You 
will  Sell 

Carborundum  Niagara 
Grinders 


Carborundum  Grinder  showing 
Tool-grinding  Guide 


r  > 


Carborundum  Niagara 
Grinder  Display  Stand 


or  shop,  farm  and  home — for  the 
manual  training  school—  EveVy  ma- 
chine equipped  with  a  Carborundum 
Wheel  —  every  machine  smooth,  and  easy  run- 
ning and  made  from  the  best  of  materials-  The 
castings  strong,  durable,  oil-  and  dust-proof — the 
gears  accurately  cut — the  machines  carefully 
assembled.  They  are  made  in  our  own  plant  — 
and  made  right. v  Several  sizes  and  styles  de- 
signed for  real  grinding  service. 
THEY    ARE    THE    GRINDERS     YOU.    WILL     SELL 

Send  for  complete  details,   descriptions,    etc. 

THE 
CARBORUNDUM   COMPANY 

NIAGARA  FALLS,  N.  Y. 


Carborundum  Grinder  showing 
Mower-section  Holder 


Carborundum  Niagara 
Foot-power  Utility  Grinder 


• in  i  minimi '"iiiiiiiiiuiiiiiiiiiiitiiiiiiiiiumiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiH 
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UNIVERSAL 

Meat  Choppers 


No.  333. 
Price,  $2.50. 

Chops  three  pounds  of  meat  per 
minute.  Diameter  of  hopper,  4  x 
5  iiK-hes.  Diameter  of  barrel,  2>/s 
x  2%  inches.  Weight,  10  pounds 
each. 


No.   304. 
Price,  $4.00. 

Chops  four  pounds  of  meat  per 
minute.  Diameter  of  hopper,  5 
x  6  inches.  Diameter  of  barrel. 
2%  x  3%  inches.  Weight,  16% 
pounds  each. 


No.  305. 
Price,  $5.00. 

Chops  five  pounds  of  meat  per 
minute.  Diameter  of  hopper,  6 
x  7  inches.  Diameter  of  barrel] 
VA  x  4  inches.  Weight,  27  pounds 
each. 


Sanitary 

All  patterns  are  made  with  thumb 
screw  or  clamp,  making  them  re- 
movable from  bench  or  block  for 
cleaning,  putting  into  icebox,  etc. 

Economical 

Owing  to  the  construction  of  the 
feed  screw  considerable  less  meat 
is  left  in  the  machine  after  oper- 
ating than  other  makes. 

Ease  of  Operation 

The  cranks  in  UNIVERSAL  Meat 
Choppers  are  larger  than  in  other 
makes,  giving  a  greater  leverage 
and  requiring  less  work. 

Finish 

UNIVERSAL  Meat  Choppers  are 
heavily  tinned  by  an  exclusive  pro- 
cess, producing  the  finest  possible 
finish.  Handles  are  black  and  add 
considerably  to  the  attractiveness 
of  the  machine. 

Cutting  Parts 

"UNIVERSAL"  knives  and  plates 
are  of  fine  quality  cast  steel,  uni- 
formly ground  and  machined.  The 
knives  are  hollow  ground,  cut 
cleanly,  and  retain  their  edge 
longer  than  other  makes. 

For  prices,  etc.,  write  to  your  jobber  or 
direct  to  us. 

LANDERS,  FRARY  & 
CLARK 

New  Britain,  Conn. 

Makers  of  the  famous 
UNIVERSAL    FOOD    CHOPPER 


Chops  2%  pounds  of  meat  per 
minute  Diameter  of  hopper,  3 
x  4  inches.  Diameter  of  barrel, 
V/z  x  1%  inches.  Weight,  5% 
pounds  each. 


Chops  three  pounds  of  meat  ner 
minute.  Diameter  of  hopper,  i 
x  5  inches.  Diameter  of  barrel, 
2%  x  2%  inches..  Weight,  10 
pounds  each. 


No.  345. 
Price,  $9.00. 

Chops  five  pounds  of  meat  per 
minute.  Diameter  of  large  gear. 
i%  inches.  Diameter  of  barrel, 
3%,  x  4  inches.  Diameter  of  hop- 
per, 6x7  Inches.  Weight,  37 
pounds  each. 
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New  Year's  Resolutions 

BUY  ONLY  THE 
BEST 

I  EWISITE   ROOFING 

is  made  from  Pure  Wool  Felt 
and  Pure  Asphalt. 

We  guarantee  that  each  roll 
contains  108  square  feet  and 
weighs  5  pounds  per  square 
more  than  any  Standard  Brand. 

All  Pure  Roofing,  no  sand  or 
filler. 


Send  us  a  Sample  Order. 


•""'v^T  i 


LEWIS  BROS.,  Limited 

MONTREAL,  QUE. 

WHOLESALE  HARDWARE 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a   range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represact 
best   designs   and    highest   standard!)   of   workmanship,    regardless  i  f  price. 

Some  styles  of  Toilet  Clippers  are  illustrated  lieliiw.  All  are  heavily  copper  plated  and  polished  before  nickeling,  thus  giving  a 
higher  finish,  which  lasts  much  longer  than  ordinary  plating.  The  utmost  care  is  used  in  griuding  and  tempering  the  cutting 
plates,  giving  cutting  qualities  whose  superiority  may  be  readily  demonstrated  by  comparison.  No.  00  and  No.  000  Shaver  for 
beard  and  neck  trimming,  are  clip- 
pers of  the  utmost  lightness  and 
refinement,  not  paralleled  by  any 
other   American    manufacturer. 


STANDARD  No.  0,  No.  1,  and  No.  2. 
Retailing    at    aliont    $2.50.      High-class 
barber's  clipper. 


No.   00    SHAVER 

A   light   and   elegant   Clipper   for   beard 
trimming.      Retailing     at 


and 

about  $2.25. 


SPEED 
Best   low-priced   Clipper   made..     Retail- 
ing at  about  $1.00. 


IMPROVED    COLUMBIAN 
with     grooved     bottom     plate,     retail'nj 
at  about  $1.50. 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal     ||| 

Canadian   Agents  for 

Wiebusch  &   Hilger,  Ltd. 

New   York  City 


CADET 
with   visible   spring,   retailing   at   alout 
$1.00. 


When  placing  your  Spring  paint  order 
don't  overlook  these  two  new  varnishes 

Sherwin-Williams 


Scarnoj 


A  varnish  that  is  waterproof.  Hot  or 
cold  water  won't  turn  it  white.  It  holds 
that  bright,  fresh  look  too.  People  want 
such  a  varnish  for  their  furniture  and 
woodwork. 


Rexpar  is  King  of  Spar  Varnishes 
when  it  conies  to  standing  up  under 
severe  exposure  —  weather,  water  or 
sun.  Extreme  elasticity,  toughness, 
and  durability  make  Rexpar  what  it  is. 


The  Sherwin-Williams  Co 

of  Canada,  Limited 

PAINT.     VARNISH    A   COLOR    MAKERS 
LINSEED     OIL      CRUSHERS 

FACTORIES:        MONTREAL,       TORONTO,       WINNIPEG.        LONDON,     ENo. 
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Work  on  Cold  Days 

Make  Milk  Cans 

We  Can  Supply  the  Trimmings 


From  now  till  Spring,  you  will  be  busy  finding 
work  for  the  "boys."  Line  up  all  the  milkmen  in 
your  locality  for  milk  cans.  We  supply  the  tinned 
sheets,  the  solder  and  all  the  parts.  You  supply 
the  labor,  and  so  keep  more  money  in  your  home 
town.  Hundreds  of  tinsmiths  work  on  milk  cans 
during  their  spare  time  in  the  Winter.  Why  not 
you$ 


Ohipments  IVlade    I  romptly 

the  SHEET   METAL  PRODUCTS  CO.  °ucm*tNeT 

MONTREAL  TORONTO  WINNIPEG 
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Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that  satisfies — 
backed  by  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 

Your  Jobber  will 
Supply  You. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


REECE'S 

Screw  Plates 

ARE  EASY  TO 
SELL  BECAUSE 


They  have  all  the  advantages  of  a  solid 
die,    without   any    of   its   disadvantages. 

The  guide  portion  of  the  Collet  is  cast 
solid  with,  and  is  a  portion  of  the 
Collet;  it  is  impossible  for  it  to  loosen, 
and  thus  permit  the  dies  to  loosen  and 
cut  cross  threads.  Easily  adjusted  to 
cut  smaller,  by  simply  turning  the  Ad- 
justing Screws  on  either  side  of  the 
Collet  in.  To  cut  larger,  adjusting 
screws  are  turned  out,  cover  slightly 
loosened,  when  the  dies  can  be  pushed 
back  against  the  adjusting  screws,  and 
the  cover  is  tightened. 


Dies  are  made  of  the 
best  tool  steel  that  is 
procurable,  and  beiug 
made  in  two  pieces, 
can  be  easily  remov- 
ed for  grinding. 

The  die  having  two 
pieces  exactly  alike, 
can  be  reversed  in  the 
collet  and  used  in 
the  lathe  or  machine. 

Let  us  put  you  next 
the  other  valuable 
and  quick  selling 
points.  Write  for  full 
particulars  now. 


Butterfield 
&  Co.,  Inc. 

ROCK  ISLAND,  P.  Q. 
DERBY  LINE,   VT. 
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/HOWLANDSf 

^samson! 


^QUALITY/ 


i 


H.S.HOWLftND  SONSjj|T^a|| 


>r£ssjfct^ 


ISAMSONl 


For 
Superior  Quality 

and 
Efficient   Service 

sell 

SAMSON   AXES 

THE  UNIFORM  TEMPER 

means   the   same   keen,    hard 
edge  after  repeated  grindings. 


ABSOLUTELY 

GUARANTEED 


H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


WHOLESALE    HARDWARE 

TORONTO 

GRAHAM    NAILS    ARE    THE    BEST 


LIMITED 


OUR    PRICES   ARE    RIGHT 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co,,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


it 


W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


••w  *.  n-  w      a  u      ji     /-    •         t  ,l  "W  Si  B"  Steel  Handle  Grips.  Length  open 

W  &  o      Wood  Handle  Grips.  Length  open  18  j0  48  inches. 

6  to  14  inches. 

These  Wrenches  are  extra  strong,  frames  well  proportioned. 

The  Jaws  are  Drop  Forged  and  tempered,  giving  them  strength  to  resist  the 
most  severe  strains. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 

our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
bpecial,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard  CANADIAN  MADE  WRENCHES. 

Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61  Years 

ST.  CATHARINES,  ONT. 
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THE 


STEEL  COMPANY  OF  CANADA 


SCREWS. 

Bright 

Brass 

Bronze 

Plated 

Dowel 

Felloe 

Headless 

Drive 

Rim 

Wing 

Machine 

Side  Knob 

All  Style  Heads 

BOLTS  and 
NUTS. 

Stove 

Track 

Tire 

Carriage 

Elevator 

Machine 

Bridge 

Hook 

Track 

Plow 

BRIGHT  WIRE 
GOODS. 

POLE  LINE 
HARDWARE 

CORRUGATED 
FASTENERS 

STOVE 
SCRAPERS 

WROUGHT 
PIPE 

PIG  IRON 

PUTTY 


HAMILTON 
VANCOUVER 


LIMITED 

HAMILTON,  CANADA 


STEEL  and  IRON 

Angle,  Angle  Bars,  Band,  Mild,  Mer- 
chant Bars,  Machinery,  Tire,  Plain 
and  Twisted  Concrete  Reinforcing 
Bars,  Plow  Beams,  Refined,  Horse- 
shoe, Rivet,  Etc. 


"TIGER"  BRAND 
WHITE  LEAD 


WIRE  NAILS 

All  kinds  and  lengths  in  standard  and 
special  gauges. 


HORSESHOES  and 
HORSESHOE  NAILS 

"BELL"  AND  "M.R.M."  BRANDS 


TACKS 


"INVINCIBLE" 
FENCING  and  GATES 


STAPLES 

Electricians',     Fence,     Blind,     Bed, 
Poultry  Netting,  Cooper. 


SALES   OFFICES: 
MONTREAL  TORONTO 

VICTORIA  HALIFAX 
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WIRE. 

Bright 
Brass 
Spring 
Bolt 

Coppered 
Liquor  Bright 
Oiled  and  An- 
nealed 
Rivet 
Stove  Pipe 
Tinned 
Bottling 
Broom 
Bookbinders' 
Mattress 
Tagging 
Whisk 
Pin 

WIRE  HOOPS 

RIVETS  and 
BURRS. 

Boiler 

Bridge 

Belt 

Hame 

Chisel  Point 

Tinned 

Coppered 

Cooper 

Wheel 

All  Style  Heads 

COTTER  PINS 

CARRIAGE  TOP 
MATERIAL 

SHIPMENTS 
PROMPT. 


WINNIPEG 
ST.  JOHN 
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Davidson's  "Frost  River"  Refrigerators 


Made  entirely  of  sheet  steel,  galvanized  and  con- 
structed on  sanitary  principles. 

The  exterior  is  Japanned  in  French  Grey  with 
gold  corner  scrolls  and  ornamented  panels.  The 
food  chamber  is  enamelled  a  snowy  white,  with 
tinned,  rustless  wire  shelves. 

All  inside  parts  are  removable  for  cleaning- 
purposes. 

Made  in  three  sizes. 

The  all-steel  body  will  not  warp  or  crack. 

A  "Frost  River"  Refrigerator  should  last  a 
lifetime.   • 

Prices  and  particulars  on  application. 

The  Thos.  Davidson  Mfg.  Co. 

Winnipeg 


Montreal 


LIMITED 

Toronto 


Slippery  Roads 

Will  bring  you  good  business 

IF  YOU  BOOST 

NEVERSLIP  SHOES 
AND  CALKS 

Horse  Shoeing  the 
Neverslip  way  is  rapid- 
ly replacing  the  o  1  d 
method. 

Neverslip  Calks  stay 
sharp  a  long  time,  and 
when  they  wear  out  can 
be  replaced  with  a  com- 
plete set  of  new  ones  in 
20  minutes. 

Without  Red  Tips  they  are  not 


It 's  easy  to  create  a  demand 
and  make  it  consistently  good 
because  horse  shoers  and  horse 
owners  both  recommend  them  as 
being  the  distinctly  superior 
way  of  sharpening. 

Neverslip  goods  save  the  user 
horses,  time  and  money,  and  pay 
the  dealer  a  good  profit. 

Put  in  a  trial  order,  and  let 

your  horse  shoers  know  that  you 
can  supply  them. 

Neverslips 


Our   descriptive   booklet   T   gives   full   information. 
Drop   a   card   for  it   now. 

The  Neverslip  Manufacturing  Co. 

U.S.  Factory  :  New  Brunswick,  N.J. 


Canadian  Factory   and  Office  : 


Keystone 


559  PIUS  IX  AVENUE 


MONTREAL 


No.  4 


No.  5 
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@G  D®no 


Place  your  order  for  1915  Lawn  Mowers  with 
your  jobber  now,  but  be  sure  to  specify 


a 


"Woodyatt"  Lawn  Mower 

Open  four-knife  cylinder.     Tool  steel  knives  oil- 
tempered.  Bearings  are  extra  long  and  adjustable. 
Best   quality  material   used   throughout   its   con- 
struction.   Made  with  grass-box  attachment.   This 
mower  has  been  on  the 
market  longer  than  any 
other  high-grade  mower 
in  the  world. 


a 


Mayflower" 


9-inch  wheels.  Cast 
steel  knives,  oil  tem- 
pered, adjustable  half- 
box  bearings  on  cylin- 
der shaft.  Adjustable 
bottom  knife,  five-knife 
cylinders,  grass  attach- 
ment. Sizes  12-inch, 
14-inch,  16-inch  and  18- 
inch. 


//  your  jobber  cannot  supply 
you,  write  us;  we 7/  be  pleased 
to  quote  you  our  discounts. 


Taylor-Forbes" 
Lawn  Mowers 


because  they  are  high-grade  machines,  with 
distinctive  mechanical  feature  —  because 
they  are  reasonable  in  price.  Canadian-made 
and  backed  up  by  a  guarantee  that  we  will 
replace  them  or  refund  their  purchase 
price,  if  desired,  if  for  any  reason  within 
one  year  from  date  of  purchase  the  pur- 
chaser is  not  satisfied  with  his  investment. 


"Ontario" 

Specially  adapted  for  bowl- 
ing greens.  Used  by  over 
80%  of  them  in  Canada,  and 
is  the  favorite 
machine  with 
bowlers  in  Eng- 
land. 

6  blades,  7y2-inch 
wheels.  Knives  of 
crucible  steel, 
special  temper. 
Constructed  with 
greatest  care  for 
high-class  work. 
Grass  attachment. 
The  most  won- 
derfully con- 
structed machine 
on  the  market. 
Sizes— 12-in.,  14- 
in.,  16-in.,  18-in. 
and  20-in. 


TAYLOR-FORBES 
CO.,  LIMITED 

Head  Office  and  Works: 
GUELPH,     ONTARIO 


Taylor-Forbes   Co., 
246    Craig    St.    W.,    Montreal. 

Canadian   United   Mfrs.    Agency, 
London,  Eng. 

H.    G.    Rogers, 
L47    Prince    William    St.,    St.    John,  N.B. 

H.    F.    Moulden   &  Son, 
Travelers    Bldg.,    Winnipeg,    Man. 

Taylor-Forbes   Co.,   Ltd., 
1070  Homer  St..   Vancouver,   B.C. 


"Empress" 

Open  four-knife  cylin- 
der, lOV^-inch  wheels. 
Special  tool  steel 
knives,  oil  -  tempered. 
Case-hardened,  adjust- 
able bearings.  Case- 
hardened  ball-bearings 
and  balls.  Specially 
prepared,  polished  steel 
shafts.  Cheeks  easily 
attached.  Made  with 
grass-box  attachment. 
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Why  2  Files 

Are  Cheaper 

Thanl 


On  the  left  is  a  cross-section  of  a  new 
file,  as  it  appears  beneath  a  magnifying 
glass.   Note  the  sharp  edge  of  the  teeth. 


On  the  right  is  a  cross-section  of  a  worn 
file,  magnified.  See  how  the  teeth  have  lost 
their  edge.  Obviously,  they  can't  cut  as  fast 
and  deep  and  true  as  when  new. 


So  that  to  get  the  last  possible  use 
from  an  inexpensive  file,  much  costly 
time  and   labor   is  wasted. 

A  practical  test  in  your  customers' 
shops  proves  the  economy  of  discard- 
ing all  files  before  they're  completely 
worn  out.  The  saving  in  time,  laboi 
and  filing  cost  will  show  a  substantial 
profit  over  the  extra  first-cost  of  files. 


KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 


(Made    in    Canada) 


Highest  efficiency  and  lowest  cost  are 
attained  by  using  only  the  "Famous 
Five." 

Our  50  years'  experience — our  60,- 
000,000  yearly  output — our  5  great  fac- 
tories— our  own  specially  designed  and 
built  automatic  machinery  —  and  our 
absolute  control  of  every  manufactur- 
ing operation  —  make  the  "Famous 
Five"  uniformly  efficient  and  econo- 
mical. 


"FILE  FILOSOPHY"  AND  OUR  COMPLETE  CATALOG  SENT   ON   REQUEST 

Nicholson   File    Company,  evIrywSIre  Port   Hope,  Ontario 


No.  1  Power  Slitting  Shears 


Decrease  your  operating 
expenses  by  installing  tools 
embracing  the  necessary 
essentials. 

Correct  Design 
Best  Material 
Perfect  Workmanship 

Our  product  is  the  result  of  40 
years'  manufacturing  experience, 
and  is  a  guarantee  of  satisfaction. 

This  is  the  TIME  to  figure  on 
IMPROVED  METHODS  for  pro- 
ducing your  work.  Let  us  figure 
on  your  next  installation. 

We  will  help  you  make  a  SUC- 
CESS of  it. 

"Service  is  our  Watchword." 
THE  BROWN,  BOGGS  CO.,  LTD. 

HAMILTON,  CAN. 

Tinsmith  Tools,  Sheet  Metal  Workers'  Tools, 
Power  Presses,  Dies,  Etc. 

Western    Representatives:     Messrs.  Bissett  &Loucks, 
Winnipeg  and  Edmonton 
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Our  New  Poultry 
Fence  is  the  Acme 
of  Poultry  Fences 


Built  on  miniature  scale  of 
farm    fence    interwoven     with 

parallel  wires  and  hinge  joints  so  it  stretches  to  posts  straight,  even  and 
nice  without  buckling,  bagging  or  sagging. 

It's  so  stiff  and  satisfactory,  it  does  not  require  top  rail  and  base 
board  or  so  many  posts  as  eld  style  netting. 

Guaranteed  5  to  6  times  as  strong  and  at  least  100  per  cent,  better  in  every  way. 
All  parallel  wires  are  of  even  length  and  all  mesh  of  uniform  size.  They  can't  be  other- 
wise the  way  it  is  made. 

Identify    your  store    with    a    movement  for  better,  cleaner  and  more  sanitary  front 

and  back  yards. 

15  Cyclone 
Sanitary 
Fencing 

is  recognized 
everywhere  as 
the  necessary 
factor  in  this 
great  -move- 
ment. Let  the 
people  know 
^Q  you  sell  Cyclone 
fencing. 

TRELLISES  AND  FLOWER  BED  GUARDS,  BARB  WIRE,  PLAIN  TWISTED 
WIRE,    FENCING     STAPLES,    FENCING    PLIERS,    WIRE    STRETCHERS. 

WHOLESALE  DISTRIBUTORS 

CAVERHILL,    LEARMONT   &  CO. 


HEAD  OFFICE  and  WAREHOUSES: 

MONTREAL 


BRANCH : 

1073  Hamilton  St.,  VANCOUVER 
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Morrison's  Safety  Water  Column 

THE     SAFETY     WATER     COLUMN 

is  all  that  Its  name  Implies.  Its 
extensive  use  and  reliability  has 
proven  that  it  can  be  depended  upon 
under  all  conditions.  By  automat- 
ically sounding  a  signal  whistle 
whenever  the  water  approaches  the 
high  or  low  danger  limit  it  insures 
constant  care  and  watchfulness  on 
the  part  of  the  fireman  and  protects 
the  boiler  from  serious  or  fatal 
injury. 


The  J.M.T.  Line 


OF  STEAM  GOODS 

approved  by  Provincial  Gov- 
ernment inspectors. 

J.  M.  T.  steam  goods  are  manu- 
factured from  first-class  mate- 
rial by  experienced  workmen. 
Every  article  is  tested  before 
leaving  our  factory  and  sold 
under  our  guarantee. 

This  trade-mark 


means 


satisfied  customers. 


We  carry  a  full  line  of  valves,  steam  specialties, 
pressure  and  recording  gauges,  iron  pipe  and  fit- 
tings. Everything  for  the  engineer,  steamfitter 
and  plumher. 

The  James  Morrison  Brass 
Mfg.  Co.,  Limited 

93-97   Adelaide   St.  West,    TORONTO 


Morrison's  Water  Gauges  and  Gauge 
Cocks 

are  made  in  many  styles  to  suit  dif- 
ferent requirements,  all  being  of  the 
same  high  standard  of  quality. 


JMT.  Renewable  Disc  Brass  Valves 

Economical,  long  wearing,  easily  and 
cheaply  repaired.  These  valves  are 
large  and  substantial  in  design  to 
give   free   flow   and   withstand   rough 

usage. 


DO  IT  NOW 

Write   your    local   jobber   for   samples   of 

WostenhoWs  Celebrated  IXL  Razors 


No.  1000 
"Conqueror" 
$13.20  dozen. 


Holl 


OW 


rourn 


Full   Concaved 


No.  2000 

"Peerless" 

$13.60  dozen. 

Gold  Etched 


All  former  German  lines  of  Razors,  Pocket  Knives 
and  Scissors,  can  now  be  replaced  in  this  well-known 

Sheffield  make. 

A.  MACFARLANE  &  CO.,  Limited,  Montreal 

Canadian   Representatives 
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a 


MADE  IN  CANADA" 


Mvu$ 


pate 


Ware  to  be  Proud  of 

Canadians,  and  Canadian  hardware  men  in 
particular,  may  well  be  proud  of  the  Kings' 
Plate — superfine  silverware  entirely  made  in 
Canada.  In  quality,  design,  and  price  it  chal- 
lenges the  finest  imported  lines. 

The  Niagara  Pattern 

The  Niagara  Pattern,  illustrated  here,  is  a 
deservedly  popular  design  of  the  Kings'  Plate 
— guaranteed  plated  on  an  18  per  cent,  base, 
reinforced  in  parts  most  exposed  to  wear.  An 
exquisite  design  in  a  superior  quality  at  a 
moderate  price. 

McGlashan,  Clarke  Co.,   Ltd. 

Niagara  Falls     -     Ontario 
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See  these 
2  Features 


They    make 
this  the  easi- 
est selling 
Hack  Saw 


THE  "Pistol  Grip"  fits  any  hand 
without  crowding.  It  is  easily 
and  securely  grasped,  which  lends 
firmness  to  the  stroke.  The  thumb 
screw  for  tightening  blades,  located  at 
the  inner  end  of  saw,  offers  no  obstruc- 
tion and  allows  for  a  full  stroke  at  all 
times. 

MILLERS  FALLS 

STAR  HACK  SAW  No.lflZ7 

Handle  is  vulcanized  in  one  piece 
around  a  strong,  steel  rib  which  extends 
the  full  length  of  the  handle  and  is 
bolted  to  the  upper  part  of  the  frame. 
The  frame  may  be  adjusted  for  blades 
from  8  to  12  inches  and  at  any  length 
is  kept  rigid  by  means  of  a  strong 
sheath  on  the  back.  The  saw  blades 
may  be  faced  in  four  directions  and  the 
depth  between  frame  and  blade  is  3V2 
inches. 

LET  US  SHOW  YOU. 

This  is  only  one  of  many  quick  sellers  of 
Millers  Falls  make.  Let  us  show  you  the 
time  and  labor-saving  features  that  make 
these  other  Millers  Falls  tools  mighty  attrac- 
tive to  your  trade:  Breast  Drill  200,  Bit  Brace 
872,  Extension  Bit  Holder  6,  Acme  Improved 
Mitre  Box  and  Hand  Drill  1980. 

Send  for  our 
catalog  and  ask 
for  our  store 
helps.  They  are 
real  aids  in 
moving  the 
goods. 


MILLERS  FALL5 


It   Pays   the   Hardware    Man 
to    Handle   Ceiling   Material 
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Louis  XIV  Ceiling   Design,  No.  2160 

VOU  can  make  a  handsome  profit  during  the  Winter 
months  handling 

PEDLARS  st,i  CEILINGS 

If  you  have  not  our  complete  catalogue  No.  21-C  on  file,  write 
TO-DAY  for  a  copy.     It's  FREE. 

The  PEDLAR  PEOPLE,  Limited 

.'Established  1861  76"  K 

Executive  Office  and  Factories:  OSHAWA,  OMAR  0 

MONTREAL     TORONTO      OTTAWA      LONDON      WINNIPEG 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England        LIMITED 

Also  LONDON.    CLASCOW    CAPE  TOWN  and  8YDNEY,  N.8.W. 


Contractors  to  the  Admiralty  and  War  Office 

Original  Patentees  and  Manufacturers  of 

CARTLAND'S   PATENT  HELICAL,  CLIMAX. 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


6753  IRON 

3  in 4/3 

4  " 6/- 

5  ".. 8/fl 

5754  BRASS 

3  in 6/9 

4" 10/- 

5  " 14/- 

per  pair. 


2401 

Wth  2  in. 

Shoe, 
18/-  each. 


6356  IRON 

4  in 23/6 

5  " 32/. 

6" 40/- 

5358  BRASS 

4in 40/. 

5  " 63/. 

6  "    66/- 

per  dozen. 


Manufacturers   of  every   description   of 

BUILDERS'   CABINET,   FANCY   AND 
NAVAL   BRASS   FOUNDRY 


FANL'GHT    OPENERS    AND    GEARINGS    OF    EVERY    HIND 


Architects'   Own   Designs   and   Special   Requirements   Carefully   Executed. 


Our  new  Catalogue,    fully    illustrated,    mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 

Canadian    Agents— Eastern:    Geo.    H.    Smith,    39    Adelaide    St.    W.,    Toronto. 
Western:    W.    T.    McArthur  &    Co.,    1128   Homer   St.,    Vancouver,    B.C. 
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For  Every  Need 
of  the  Machinist ! 

With  a  well-selected  stock  of  our  micrometers  you 
can  sell  machinists  and  machine  shops  micrometers 
for  practically  any  kind  of  work  requiring  fine  meas- 
uring instruments. 

The  line  includes  the  common  V2",  1",  2"  machin- 
ists' micrometers  with  ratchet  stop  and  lock  nut; 
screw  thread  micrometers,  sheet  metal  micrometers, 
bench  micrometers,  micrometer  depth  gages,  govern- 
ment type  micrometers  for  the  toolroom,  quick-acting 
micrometers,  etc. 

The  accuracy  of  all  Starrett  Tools  is  so  widely 
known  that  it  is  a  simple  matter  to  help  make  the 
proper  selection  and  sell  every  machinist  one  or 
more 

Micrometers 


Starrett  micrometers  are  made  with  ratchet  stop  and  lock 
nut  and  in  various  styles  and  sizes  for  measuring  from  zero 
up  to  eight  inches.  Some  are  suited  to  the  use  of  the 
individual  mechanic,  while  others  are  for  the  toolrooms  and 
inspection  departments  of  big  shops  and  may  be  sold  direct 
to  the  purchasing  agents. 

Don't  overlook  sales  on  big  micrometers  direct 
to  the  toolrooms  of  the  shops  in  your  vicinity.  Our 
government  type  micrometers  for  measuring  up  to 
12"  are  good  sellers  for  this  big  trade. 

Send  for  a  supply  of  catalogs  No.  20  M.A.,  giv- 
ing prices  on  all  styles.     Distribute  these  to  pros-   ' 
pective  customers  to  cultivate  fine  tool  sales. 


6Y   INVITATIOM 
MEMBER  OF 


The  L.  S.  Starrett  Co.,  a™°l 


WORLD'S  GREATEST  TOOLMAKERS 


New  York 


t 


London 


42-413 


Chicago 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The^  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


BRONZE 


INBIa$€-K<$ 

GALVANIZED 


S«ft 


Miiilifiiliiiii 


SAFETY 
FIRST 


See  That 
THIS    MARK1 
OF  HIGH  QUALITY 
Is  On    Every    I 
Roll 


"  JVlade   in    Canada" 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 

Inquiries  Solicited 


Canada   Wire   &    Iron 

Goods  Co. 

Hamilton.  Out 

FTTi  1 1 1 1 1 1  ■  i  ■  1 1  n  rTt 


• mi • •••■••• 

"■' »■■■« iiiiinif i nil iiiiiiMixinM: 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please    note  the   following   SPECIAL   PRICES— 

Sample  order  solicited: 

Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We   manufacture   all    kinds   of  lumber   tools.     Light   and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  hy  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturer,  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 
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It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
I'eavey  made. 
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They  give  customers  absolute  satisfaction  because 
they  are  as  rugged  and  will  give  three  times  the 
light  of  the  carbon  lamp  at  the  same  current  con- 
sumption. 

The  fact  that  they've  been  adopted  for  service  on 
fast  trains,  street  cars,  etc.,  where  there  is  much 
vibration,  should  be  sufficient  proof  of  their  durabil- 
ity.   There's  a  good  margin  for  profit. 

Order  from  your  jobber. 


The  Canadian  Sunbeam  Lamp  Co.,  Ltd, 


MONTREAL 


Main  Office  and  Factory :  Toronto,  Ont. 

Branch  Warehouses : 
WINNIPEG  CALGARY  VANCOUVER 
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New  Century 

"A," 

'B,' 

and 

"C" 

(Hand  Dr 

New  Idea  "B" 

and 

"C" 

«•            i 

Flyer 

..            . 

Momentum 

..            < 

Noiseless 

.<            < 

Snowball 

«■            < 

Peerless 

««            < 

Extraordinary  Washing  Machines  at  Ordinary  Prices 

Every  Housekeeper  is  looking  for  a  washer  that  has  few  parts  to  care  for  and 
simple  mechanism  that  does  not  get  out  of  order. 

ALL  CUMMER-DOWSWELL  MACHINES  CARRY  THIS  TRADE-MARK 

Some  of  the  Leaders  are: — 

New   Idea   (Electric,  with   swinging  wringer).  New  Century  "A,"  "B,"  and  "C"   (Hand  Drive) 

Seafoam   "A"    (Electric,  with   stationary  wringer). 
Seafoam    "B"    (Gas,    Gasoline,    Engine    or    Wind- 
mill drive). 
Ideal   (Water  Power). 
Playtime  (Power  and  Hand  Drive). 
New  Century  "D"  (Water  Power). 
Sunlight   (Hand  Drive). 

THE  RETAIL  PRICES  ARE  ATTRACTIVE— THE  DEALER'S  PROFIT  RIGHT. 

Sold  through  all  Jobbers. 

Cummer-Dowswell,  Limited,  Makers,  Hamilton,  Canada 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


———17 


h  High  Quality 

TOOLS 


that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Over  1000 
different  sections 


Patent  Grip-Tight  Socket 


Seamless,        Brazed 
Iron-cased    Mould- 
ings, Beadings,   Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 

GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 

Canadian  Agent,  EDWARD  WILSON,  2095  Esplanade  Ave.,  Montreal 
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It's  good  business   to   recommend 

"Metallic" 

Cornices 

If  you  are  building  a  new  store  or  rebuild- 
ing the  old  one — or  if  anyone  in  your  town  is 


doing  so  - 

Materials 

contract. 


recommend  ''Metallic"  Building 
-  have     them     specified     in 


We  supply  " Metallic"  Cornices  in  a  great  variety  of  styles,  and  are  particu- 
larly well  equipped  to  turn  out  special  orders  of  the  simplest  or  most  elaborate 
patterns.  We  are  always  ready  to  help  in  designing  cornices  that  will  har- 
monize with  building  plans,  and  there  are  many  occasions  when  a  little 
correspondence  would  clinch  a  large  order  for  you.  Write  for  full  particulars. 

THE  METALLIC  ROOFING  COMPANY,  Limited 

Manufacturers  Toronto  and  Winnipeg 

AH  British  Materials — no  "Keystone"  or  other  foreign-made  sheets  used. 


HORSE-SHOE  BRAND  WRINGERS 


WARRANTED  as  to  quality. 


Plain  Bearings 

and  Steel 
Ball  Bearings 


WARRANTED  to  give  satisfaction. 


Enclosed 

Cog 

Wheels 


WARRANTED  as  to  price. 


Plain  Bearings 

No.  340E 

"    341E 

Steel  Ball  Bearings 

No.  360E 

"     361E 

Size  of  Rolls 
lOx  13^  inches 
11  x  13^  inches 


WE  MAKE  THE  LARGEST  VARIETY  OF  WRINGERS  IN  THE  WORLD. 
Send  for  our  new  Price  List. 

THE  AMERICAN  WRINGER  COMPANY 

NEW  YORK  CITY,   U.S.A.  ky 
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WADE    K*RK 


^tfdufcfly 


Ree.  U.  S.  Patent  Office. 

Satisfy  the  most  ex- 
acting requirements  of 
the  Architects  and 
Builder  s — anywhere. 
Write  for  Catalogue. 

LAWSON  MFG.  CO. 

CHICAGO 
215  W.   Huron  St. 


WHO  CAN  BEAT  THEM? 

"KATZ"  Jamb,  Screen  Door 

m      and  Surface  Floor  Hinges 

I 


'GREASE tHAMBEB 


Why  not  sel/so/esf 


Star  Brand 

SOLES 

Best  in  the 
long  "wa/6" 


Star  Brand  soles  are 
made  from  our  own 
leu  t  her  and  we  guar- 
antee   tbem    to    outwear 

all     u'.'KTh. 

And   they   leave  a  good 
Diiirgli)    for    pruflt. 
If    your    jobber    cannot 
bupiily    you,    we'll    ship 
your    order    quickly. 


BEARDMORE     &      CO 


Toronto 


TANNERS 


Montreal 


They  go  Well  with  Cobblers'  Outfits! 


That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing.    I/x>k — 

The  Banwell-Hoxie  Fence  Co ,  Mlddlemies,  Ont.,  Jan.  8,  "13. 

Hamilton,  Ont. 
Gentlemen:  —  I  have  been  selling  fence  for  the  past  seven  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1912  and  have  sold 
in  that  one  ye(:r  more  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length:  the  lock  is  tight  and  strong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  iittle  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  Peerless 
fencing.  Yours  truly,  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about  his  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Hearth  steel  fence  wire — tough,  elastic  and  springy— 
nnd  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospheric  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  "Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
oa  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  half 
as  many  posts  as  other  fences. 

"We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
you  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd., 

Winnipeg,  Man.  Hamilton,  Ont. 


BOOKS   FOR  HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 


22 


HARDWARE    AND    METAL 


January  23,  1915. 


AHERN  FIREPROOF  SAFES 


MADE   IN  CANADA 
SINCE  1880 


Thirty-five  years'  experience  in  manufactur- 
ing fire  and  burglar-proof  safes  means  security 
for  you  when  you  have  your  books  and  valuables 
protected  in  an  Ahern  safe.  These  safes  are 
made  in  all  sizes  and  retail  at  $25.00  and  up. 
Catalogue  No.  9  sent  on  request. 

DEALERS  WANTED 

Write  to-day  for  complete  catalogue  and  prices. 

Please  Address  Dept.  HI 

AHERN    SAFE    CO.,   LIMITED 

(Montreal  Safe   Works) 

MONTREAL  -  CANADA 


WHY 

You  Should  Sell  Our 

HOCKEY  STICKS,  BASE- 
BALL BATS  AND  HANDLES 


J 


They  are  made  in  Canada  from  the  selec- 
tion of  the  wood  to  the  finished  product, 
experts  supervising  the  manufacturing. 
Our  hockey  sticks  are  superior  to  aJl 
others  in  design,  material  and  finish — 
give  them  a  trial  and  you  will  be  con- 
vinced that  this  claim  has  a  s/iind  founda- 
tion. 

Those  who  buy  sticks  upon  appearance  w:Tl 
get  quality  as  well  if  you  sell  our  brand. 
Send  us  your  order  to-day  —  we  guarantee 
satisfaction. 


ST.  MARY'S  WOOD  SPECIALTY 

COMPANY,  LIMITED 
ST.  MARY'S,    ONTARIO,    CANADA 

BRANCHES  AT  WINNIPEG  AND  MONTREAL 


HICRC 


o 


TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 


Chicago  Sprhjg<Butt  Company 


CHICAGO 


NEW   YORK 


a 


SUN" 


"SUN"   Stand   Lamp 

No.   343. 
Over     100     snappy 
styles  of   Fixtures. 


Gasoline  Lamps  are  ready 
sellers  and  with  liberal 
margin. 

Safe,  convenient,  clean, 
odorless,  economical — sat- 
isfactory the  world  over 
for  years.    Truly 

"The  Sun  Outshines  Them 
All" 

in    SALES    as    well    as 
"SUN"  light. 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount. 


"SUN"  Brass 
Blow       Pipe      is 
what      they      all 
■want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  U.S.A. 
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Every  scale  in  our  line  is  guaranteed  to  be  sen- 
sitive and  accurate,  giving  justice  to  both  the  buyer 
and  the  seller.  They  are  legal  for  use  under  the 
weights  and  measures  laws  of  the  Dominion.  The 
best  material  is  used  in  their  construction,  great  care 
taken  in  their  assembling,  and  with  proper  handling 
these  scales  will  last  a  lifetime.  Fully  guaranteed  to 
be  perfect  in  material  and  workmanship  and  to  give 
absolutely  correct  register  on  all  weights  up  to  their 
capacity. 

Chatillon  products  are  a  Standard  gauge  of 
Quality. 


This  line   should  be   in   your  stock— It   will 

add  to  your  reputation  to  carry   Chatillon 

Products.     It  s  Profitable. 

Write  for  pruts    discounts  and  illustrated  catalogue. 

JOHN  CHAtflLLONsSOtfS 


85  Cliff  St. 


New  York  City 


Scale  Makers  Since  1835 


"Keystone"  Flexible 
Steel    Door    Mats 


Wear  For  Years 


A  big  seller  because  there  is  nothing  better 
for  the  purpose.  Note  the  flexible  construc- 
tion; the  wearing  surface;  then  consider  thf 
material — non-rustable  galvanized  ribbon 
steel.  Easily  cleaned,  exceptionally  neat  in 
appearance  and  priced  right. 

Our  Descriptive  Literature  Gladly  Sent  Upon 
Request. 

Your  Jobber  Will  Quote  You 

Kuhne-Anderton  Mfg.  Co. 

SOLE  MANUFACTURERS 
Port  Hope,  Ontario,  Canada 


The 

Best 
Clipper  on 
the  Market 


BARTON- 
GILLETTE'S 
NO  10 


Sells  for  $17.50 
CLIPPER  PLATES 

Get  our  Prices 

Each  plate  packed  in 
a  tin  box. 

Henderson  &  Richardson 

Board  of  Trade  Bldg 

MONTREAL 


Heller-Aller 
Force  Pumps 

"  The  very  profitable  and 
reliable  kind" 

Pump  Cylinders  are  made  of 
heavy  brass  tubing,  which 
has  a  double  advantage. 

It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse 
thread  on  cylinder  caps  (eleven 
threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wear- 
ing or  rusting  off  and  dropping 
into  well. 

Heller  -  Aller    Force    Pumps    are 

equipped  with  the  most  efficient, 
tried  and  tested  valves.  They 
never  fail  in  service. 

Write  for  full  information. 

The  Heller- Aller  Co. 

Windsor,  Ontario 
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HOW    TO    SAVE    MONEY" 


is  a  question  of  more  than  usual  interest  to  most  people  these  days. 

Every  family  in  Canada  can   CUT  THE 

BREAD    BLLL    IN    HALF    by    eating 

clean,      wholesome,      home-made      bread 

made     in     THE     'CANUCK"     BREAD 

MIXER. 

CANUCK  Bread  costs  half  the  price  of 

bakers'    bread.      We    have    experimented 

lo  find   out,   and   here  are  the  facta: 

"  CANUCK  "     Home-made     Bread      vs. 

Bakers'     Factory    Bread.      11%    lbs.     of 

homemade  bread  made  in  the  "CA- 
NUCK"   Bread   Mixer  cost  24c.     This  is 

about    2c    per    lb.      The    best    grade    of 

butter,    and    the   finest   quality   of   flour, 

at    retail    prices,    were    used    in    getting 

this  estimate.  Compare  this  with  bak- 
ers' factory  bread  as  follows:  "CA- 
NUCK"   Home-made    loaf,    1%    lbs.    at 

Ic  per  lb cost  3c. 

Bakers'   Factory  loaf,  lVz  lbs.   at  present 

price   cost  6c. 

SAVING  ON  CANUCK  BREAD  100% 
Anybody  can  make  good  bread  right  from  the  start  in  the  "CANUCK"— just 
follow  the  directions  carefully.  It  is  essential  that  the  LIQUIDS  be  put  in 
FIRST,  and  the  flour  afterwards.  This  is  a  most  important  thing  for  users 
to  note,  and  if  observed,  success  is  certain.  Instruction  and  receipe  book  with 
each    Mixer.      Write    for   advertising   matter. 

Encourage  Canadian  industry  and  keep  Canadian  money  in  Canada  for  Cana- 
dian workmen  by  buying  Canadian  goods— better  value  and  superior  quality  goods 
than  you  can   import,  at  that. 


This  shows  how  the  dough  balls  up  on  the  agitator  rod,  if  directions  are 
followed   faithfully. 


E.  T.  WRIGHT  COMPANY,  LIMITED,  Hamilton,  Canada 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
y8  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We    also    manufacture 
NIPPLES  In  mil  «Uea — black  or  galTantaed. 


WORKS:  LACHINE  CANAL, MONTREAL 


ATTRACTIVE,      CONVENIENT,     DURABLE,     REASONABLE      IN    PRICE. 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance 
of  your  store,  and  will  enable  you  to  give  your  customers 
quicker  and  more  efficient  service. 

Advise    us    space    you   have    available    for   shelf   boxes   and 


shelving,   and   we   will   sketch   out   plan   and   give   you    our 
best  price  for  same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

CAMERON  AND  CAMPBELL.  TORONTO 
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Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Keep  the  Dollar  at  Home 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


i  '. 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches   Throughout 
Canada. 


I 
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Six  (6)  Complete  Wagon  Sets  Like  This— 


Ironed  —  Painted  red 
with  black  stripes  — 
Ready  for  use  and 
packed  in  a  crate  that 
protects  them  from 
marks  or  scratches  in 
transit. 


Knock  one  side  off  crate  and  stand  it  on  your  floor — It  takes  up 
little  space — It  displays  the  goods— It  sells  them. 

Woods  all  guaranteed  Hickory — Ironed  for  hard  use. 

Advertised  in  all  leading  Farm  Papers. 

Write    for   our    catalogue    showing    complete    line    of    "Heider" 
Eveners  and  our  scheme  for  bringing  the  farmers  to  your  store. 

MACKENZIE  BROS.         -  Winnipeg 

Wholesale  Hardware  Specialists 


The 

Ideal    Package    for 

the  Hardware  Trade. 
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McFarlane  Ladder  Works,  Toronto 

Wash  Boards 

One  of  the  new  lines  in  our  new  Catalogue. 
Have  you  received  one  yet? 

This  is  our  first  quality  zinc  face  wash- 
board, being  made  of  the  best  grade  clear 
lumber,  with  thick,  solid  back,  lock  corners, 
and  a  wide  splash  board,  which  protects  the 
operator  from  the  water  splashing  up. 

Write  for  our  New  Catalogue 

and  price  list  on  Step  and  Extension  Lad- 
ders for  every  purpose. 

Painters'  Trestles  and  Supplies. 

Clothes  Bars,  Ironing  Stands,  and  Curtain 
Stretchers,  Bake  and  Pastry  Boards,  Veran- 
dah Furniture  and  Wash  Boards. 

It  will  pay  you  to  get  our  prices,  before 

ordering. 
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Financial  Statement  is  Essential 

The  Financial  Statement  is  Essential  in  the  Relationship  Between  Creditor  and  Debtor 

— Asking  For  a  Statement  is  a  Reasonable  Request  —  Hap-Hazard 

Methods  of  Credit  Granting  Should  Not  be  Indulged  in. 


BY   DAVID  G.   GEORGE. 


«W! 


your 
near 


HAT  is  the  value  of  your 
stock?"  asked  a  credit  man- 
ager the  other  day  when  he 
was  approached  by  a  retail  merchant 
seeking  an  extension  of  credit.  "About 
$4,000,"  replied  the  merchant.  "But  tell 
me  the  actual  value,"  said  the 
credit  manager.  "About  or  around 
$4,000  is  very  indefinite.  What 
have  you  got  to  show  that- 
stock  is  worth  anywhere 
$4,000?  Show  me  your 
stock  sheets  giving  the  in- 
formation in'  detail."  "I 
can't  do  that,"  replied  the 
merchant,  "1  have  made  an 
estimate  of  my  stock,  and  I 
believe  it  is  worth  about 
$4,000,  but  J  have  not  a  de- 
tailed statement."  "In 
other  words,"  said  the 
qredit-man,  "you  have 
made  a  guess  at  the  value 
of  your  stock.  You  cannot 
tell  whether  it  is  worth  one 
thousand  more  or  less  than 
the  amount  you  mention. 
We  cannot  do  business 
on  that  basis.  We  must 
have  facts,  and  we  must 
make  a  definite  arrange- 
ment right  now  to  get 
the  facts  and  to  as- 
certain exactly  the 
condition  of  your 
business  affairs." 

The  above  conversa- 
tion took  place  a  few 
days  ago  in  the  office 
of  one  of  our  large  whole- 
sale houses,  and  is  typical 
of  many  that  are  now  be- 
ing held  daily  throughout 
the  country. 

Business  is  business  to-day, 
and  haphazard  methods  of 
granting  credit  cannot  be  in- 
dulged in.  The  time  has  passed 
when   it    is    considered    reason- 


able to  grant  credit  to  Jim  Thomas  be- 
cause he  says  he  has  a  stock  worth 
"about  or  around  so  much,"  or  because 
he  refers  to  a  friend,  who  says  that 
"Jim"  is  as  good  as  gold. 

Credit-men  throughout  the  country  to- 
day want  facts,  and  they  believe 
that  the  asking  for  a  financial 


We  cannot  do  business  on  that   basis.     We  must  have  facts,  you 
have  made  a  guess  at  t  he  value  of  your  stock 
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statement  is  a  business-like  and  reason- 
able request. 

The  official  organ  of  one  of  the  largest 
bodies    of   credit    men    recently   pointed 
out  that  in  these  days  of  close  margins, 
successful  merchants  and  bankers  do  not 
extend  credit  or  make  loans  without  in- 
formation as  definite  and  exact  as  pos- 
sible as  to  financial  standing. 
Reputation  is  as  big  a  factor  in  granting 
credit  as  ever,  but  not  the  only  factor.    The 
merchant  or  banker  extending  credit  would 
i.e  lax  in  his  methods  and  bring  upon  him- 
self losses  too  heavy  to  bear 
if  he  did  not  satisfy  himself 
that    the    applicant     had,    in 
addition    to    a    good    reputa- 
tion, sufficient  realizable  as- 
sets in  his  business  to  war- 
rant the  belief  that  he  could 
pay  at  maturity. 

It  should  be  clearly  recog- 
nized  that    the  giving    of  a 
signed      financial     statement 
benefits  both  the  receiver 
and  the  giver.    The  credit 
granter    is     benefited     by 
knowing  the   exact   situa- 
tion   instead    of    guessing 
at  it.  and  can  exercise  bet- 
tor judgment   in   deciding 
as  to  the  amount  of  credit 
to  give  or  in  the  granting 
of  requests  for  extensions 
or     renewals     of     credit. 
The    debtor    is    bene- 
fited     because      h  i  3 
credit  is  fixed  on  de- 
finite lines,  confidence 
is  established,  and  his 
trade  is  more  actively 
solicited   by   the   best 
houses,   all   of    which 
means    larger    oppor- 
tunities   to    buy    the 
best  in  the  market  at 
closer  prices. 
When  a  bank  seeks 
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CONVENTION     OF     C.H.M.E.A. 

Hardware  and  Metal  has  received 
a  letter  from  Adam  Taylor,  of  the 
Taylor-Forbes  Co.,  Guelph,  presi- 
dent of  the  Canadian  Hardware 
Manufacturers'  Exhibitors'  Asso- 
ciate^, outlining  the  programme 
for  the  convention  to  be  held  on 
Wednesday  and  Thursday,  Feb- 
ruary 24  and  25.  The  business 
meeting  of  the  association  will  be 
held  on  Wednesday  afternoon  at 
two  o'clock.  On  Wednesday  evening 
at  5.30  p.m.  the  C.H.M.E.A.  will  en- 
tertain the  Ontario.  Retail  Hard- 
ware and  Stove  Dealers'  Associa- 
tion at  dinner  It  is  intended  to  se- 
cure a  prominent  speaker  for  this 
evening.  The  headquarters  of  the 
C.H.M.E.A.  will  be  at  the  Queen's 
Hotel.. 

The  distribution  of  advertising 
souvenirs  by  members  of  the 
Manufacturers'  Association  will  be 
permitted  if  any  of  the  members 
wish  to  undertake  anything  of  this 
kind.  It  is  also  planned  to  hold  a 
joint  meeting  of  the  Ontario  Re- 
,tail  Hardware  and  Stove  Dealers' 
Association  and  the  Canadian 
Hardware  Manufacturers  Exhibi- 
tors' Association  on  Thursday, 
February  25. 


depositors  or  a  municipality  wishes 
to  borrow  money,  the  resources  of 
the  bank  or  municipality  are  adver- 
tised, and  put  in  such  form  that 
tb.ose  who  may  be  induced  to  become  de- 
positors or  purchasers  may  know  that 
their  moneys  on  deposit  or  invested  will 
be  returned  upon  demand  or  at  date 
fixed  in  the  bond,  as  the  case  may  be.  So, 
a  seeker  of  credit  from  a  bank,  manufac- 
turer or  wholesaler  should  not  consider 
it  an  intrusion  upon  his  private  affairs 
to  be  asked  to  show  what  his  resources 
are. 

This  relationship  of  confidence  be- 
tween buyer  and  seller  is  one  of  the  dis- 
tinct steps  in  safe  and  progressive  busi- 
ness, and  is  now  generally  conceded  and 
cultivated  in  commercial  and  banking 
affairs.  The  merchant  desiring-  and  ask- 
ing" the  best  in  money  and  merchandise 
credit  should  be  willing,  gladly,  to  fur- 
nish- correct  information  upon  his  busi- 
ness affairs.  For  the  convenience  of  those 
desiring  to  make  a  financial  statement, 
forms  can  be  secured,  at  small  cost,  so 
arranged  that  the  information  desired 
may,  be. gotten  together  in  a  systematic 
yet   simnle   way. 

The  furnishing  of  an  accurate  and  ex- 
plicit financial  statement  is  based  upon 
a  recent  Account  of  Stock.  If  the  maker 
has  not  taken  such  an  inventory  in  his 
business,  then  "the  statement,  is  merely 
gK£s&-wbrk  and  of  very  slight  value. 


The  taking  of  stock  is  a  part  merely 
of  an  accountancy  system,  so.  therefore, 
all  merchants  should  keep  at  least  simple 
books  of  account  and  take  careful  and 
correct  inventories  at  intervals  of  not 
longer  than  twelve  months. 

Financial  statements  should  be  in 
writing1  and  signed.  If  made  by  a  co- 
partnership, the  name  of  the  partner 
giving-  same  should  he  added  to  the  firm's 
signature;  if  in  behalf  of  a  corporation, 
the  name  of  the  officer  and  his  title. 

The  information  disclosed  by  a  finan- 
cial statement  is  intended  to  show  the 
true  condition  of  the  business  as  a  reas- 
onable assurance  of  its  debt  paying  ca- 
pacity, and  while  some  of  the  items  are 
very  important,  such  as  real  property, 
fire  insurance,  annual  sales  and  expenses, 
yet  the  information  which  bears  directly 
upon  and  is  an  index  of  the  soundness 
and  safety  of  a  business,  are  the  quick 
asets  and  the  quick  liabilities. 
■  Quick  assets  are: 

Cash  on  hancf; 

Cash  in  bank; 

Oood  accounts; 

Notes  receivable; 

Stock    on  hand  at  actual  market  value. 

Quick  liabilities  are: 

Amount  owed  for  merchandise  not 
due; 

Amount  owed  for  merchandise  past 
due; 

Amount  owed  on  notes  payable,  un- 
secured ; 

Due  individuals  for  borrowed  money; 

Due  bankers  for  borrowed  money. 

Added  is  the  question : 

Have  you  endorsed  notes? 

Merchandise  should  be  given  at  ac- 
tual cost  when  fresh  and  salable;  if  out- 
of-date  or  shop-worn,  a  discount  should 
be  taken  from  cost  price. 

Accounts  and  bills  receiveable  should 
represent  accounts  for  merchandise  sold 
and    delivered. 

When  the  collection  of  an  account  col- 
lectible is  in  doubt,  that  account  or  bill 
should  not  be  included  in  these  two  items 
but  transferred  to  the  item  of  doubtful 
accounts. 

Loans  to  partners  or  corporation  offi- 
cers should  not  be  included  under  ac- 
counts receivable. 

Accounts  payable  should  include  all 
indebtedness  for  merchandise,  and  loans 
from  individuals,  whether  or  not  con- 
nected with  the  concern. 

Contingent  liabilities  are  on  account 
of  endorsements  or  guarantees  under- 
taken by  an  individual  co-partnershio  or 
corporation,  which  he  or  it  may  be  called 
uoon  to  redeem  at  any  time;  the  possi- 
bility of  this  redemption  is  usually  look- 
ed upon  as  more  or  less  remote,  yet  may 
"occur,  and  if  the  occurrence  happens, 
then  such  endorsement  or  guaranty  be- 
comes an  immediate  liability  of  the  busi- 
ness. 
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Ac-curacy  and  freedom  in  giving  finan- 
cial statements  build  up  safe  business 
and  permit  the  extension  of  confidence 
and  favors.  Every  encouragement  should 
be  given  their  use. 

Asking  for  a  financial  statement  is  a 
business-like  and  reasonable  request, 
and  merchants  should  so  regard  it. 

0 l 

TRADE   IN  DECEMBER. 

Ottawa,  Jan.  ,18.: — A  large  increase  in 
exportation  of  manufactured  goods  is 
an  encouraging  feature  of  the  December 
trade  and  commerce  report,  which  was 
issued  to-day.  As  compared  with  De- 
cember of  last  year,  the  increase  is  over 
two  million  dollars,  while  for  the  nine 
months  of  the  fiscal  year  it  exceeds  12 
millions.  While  the  export  of  animals 
and  animal  products  grew,  other  agricul- 
tural exports  were  only  a  third  of  the 
same  month  last  year. 

The  fact  that  in  December  Canada  ex- 
ported six  millions  more  of  goods  than 
it  imported  show  that  the  adverse  bal- 
ance of  trade  is  gradually  declining.  A 
big  item  in  imports  latterly  is  coin  and 
bullion,  since  Canada  has  been  a  deposi- 
tory for  the  Bank  of  England. 


1915  RESOLUTIONS  OF  A  LIVE 
WIRE. 

I  owe  it  as  a  duty  to  my  wife  and 
family  as  well  as  to  my  business  to  se- 
cure a  net  profit  on  every  article  I  sell 
during  1915.  I  shall  endeavor  to  sell 
everything  at  a  profit  and  push  the  sales 
of  only  those  goods  that  give  me  a  fair 
profit  above  overhead  expenses. — A.L.W. 


BUY     A     BALL     OF     COTTON 

(WITH  A  LITTLE  COPPER 
IN  IT.) 

There  is  food  for  thought  in  the 
-statement  which  has  recently  been 
made  that  the  attitude  of  the  Unit- 
ed States  Government  in  the  matter 
of  the  present  crisis  abroad  is  not 
strengthening  our  friendly  relations 
with  any  of  the  countries  now  at 
war.  We  protest  vigorously  that  we 
are  neutral,  in  fact,  we  make  quite 
a  fuss  about  it  and  contribute  liber- 
ally to  the  relief  movements  for  all 
of  the  belligerents.  Then  we  slip 
one  of  the  powers  a  few  million  dol- 
lars' worth  of  copper,  ivrapped  up 
in  cotton,  and  other  contraband  and 
for  the  other  fellow  we  work  our 
powder  mills  and  ammunition  fac- 
tories overtime.  No  wonder  Eng- 
land wants  to  frisk  our  clothes 
every  time  she  meets  us  on  the  high 
seas,  and  if  the  Germans  harbor  a 
little  resentment  against  us  when 
it's  all  over  we  can't  very  well  blame 
them..—Frorn  the  Paint  and  Varnish 
Record  an  American  Trade  Paper. 
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A  Window  Display  that  Attracted  Large  Crowds.    The  Display  Appeared  in  the  Display  Window  of  the 

Toronto  Electrical  Construction  Co.,  Toronto.       !".'•' 


Display  That  Attracted  Attention 

A  Recent  Window  Display  by  a  Toronto  Firm  Attracted  Considerable  Attention  on 
Account  of  Novel  Features  Incorporated  Into  the  Display — 

How  it  Was  Arranged. 


WHEN  you  get  a  crowd  gathered 
round  your  window  you  have 
gone  a  long  way  towards  mak- 
ing some  of  them  buy.  Successful  win- 
dow display  is  half  the  battle.  Christ- 
mas furnished  ample  opportunity  to  turn 
the  tendency  of  the  average  person  to  be 
interested  and  appealed  to  through  the 
eye  to  good  account.  One  of  the  attrac- 
tive windows  seen  at  this  season  was  that 
of  the  Toronto  Electrical  Construction 
Company,  on  Adelaide  Street  West.  It 
was  a  window,  first,  which  although  it 
looked  good  by  day,  looked  very  much 
better  still  when  the  electric  light  was 
on  it,  and  the  little  details  which  make 
the  scene  picturesque  were  thus  well 
brought  out. 

The  background  was  of  dark  blue  can- 
vas, painted  as  a  scenic  drop  at  a 
theatre.  Trees,  snow-covered,  rose  every 
here  and  there,  breaking  the  monotony 
of  the  blue.  There  was  a  rustic  bridge 
over  a  stream,  and  Santa  Clans  was  seen 
driving  his  famous  team  bringing  pres- 
ents. 'Way  back  was  a  railroad,  along 
which  a  little  car  ran,  and  near  which 
stood  a  semaphore  signal.  By  electrical 
devices  Santa  Clans  moved  to  and  fro 
across  the   bridge,   while   the   train   ran 


along  from  east  to  west,  and  then  west 
to  east,  the  semaphore  moving  each  time 
to  allow  the  train  to  pass. 

At  night  a  number  of  cunningly-con- 
cealed lamps  lit  up  the  various  windows 
of  the  cottage  and  the  church.  A  pale 
yellow  moon  rises  in  the  sky,  and  the 
whole  made  a  very  delightful  picture. 

One  very  good  advertising  "stunt" 
was  introduced  in  the  shape  of  a  board 
which  stood  in  a  near-by  field  with  "To- 
ronto Electrical  Construction  Company" 
printed  thereon,  after  the  manner  of  the 
signboards  you  may  see  in  the  fields  as 
yon  ride  in  the  railroad  car. 

The  "drop  scene"  forms  a  big  half 
hexagon,  standing  well  back  at  the  back 
and  two  sides  of  the  window,  thus  leav- 
ing practically  the  whole  of  the  floor 
space,  which  was  covered  by  ' '  snow  ' ' — 
in  other  words,  cotton  batten  which 
sparkles  with  diamond  dust.  On  the 
snow  lay  all  sorts  of  the  smaller  electri- 
cal novelties  that  the  concern  sells,  such 
as  pocket  lamps,  torches  and  so  forth, 
though  not  so  many  that  the  person  see- 
ing the  window  reflects,  "What  a  jam!" 
The  large  space  gave  the  air  of  general 
spaciousness,  which  was  very  effective. 
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The  height  of  the  window,  too,  added  to 
the  impression. 

Both  time  and  money  were  spent  upon 
this  window.  The  drop  scene  was  paint- 
ed by  a  theatre  artist,  and  was  exceed- 
ingly well  done,  while  the  necessary 
lighting  and  the  two  moving  vehicles — 
the  car  and  the  Santa  Clans  team — 
Avould  mean  expense  also.  But  it  was 
worth  it,  because  the  whole  window 
was  a  very  effective  device  for  interest- 
ing the  public  in  the  things  which  the 
firm  sells. 

I  see  the  window  is  still  being  used. 
This  is  sometimes  wise  in  a  city  where 
there  is  much  transient  trade.  When 
you  have  a  good  thing,  there  is  no  reason 
why  it  shouldn't  be  used  for  some  time. 
It  would  be  hard  to  imagine  a  better 
window  display  for  this  particular  kind 
of  store  than  the  one  described  above. 
It  must  have  cost  a  good  deal  both  to 
get  it  going  and  to  keep  it  going,  but  it 
probably  paid,  because  it  was  such  an 
effective    drawing    card. 

As  an  all-the-year-round  window,  it  is 

just  as  good  as  a  Christmas  display.    By 

removing  the  figure  of  Santa  Claus  and 

re-arranging  the  base,  taking  away  the 

(Continued  on  page  33.) 
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THIS  department  of  Hardware  and 
Metal,  started  a  few  weeks  ago, 
is  being  followed  closely  by  hard- 
ware salesmen  and  window  trimmers 
throughout  Canada.  Hardware  and 
Metal  has  received  many  letters  from 
readers  who  state  that  they  are  extreme- 
ly interested  in  the  series,  and  are  pre- 
paring attractive  show  cards  from  ad- 
vertisements which  appear  in  this  paper. 
Some  of  the  cards  now  being  prepared 
will  not  be  used  until  next  spring,  but 
window  trimmers  have  more  time  on 
their  hands  now  than  they  will  have  dur- 
ing the  spring  rush  and  are  therefore 
preparing  cards  in  advance. 

Every  window  trimmer  who  has 
studied  display  methods  knows  that  an 
attractive  show  card,  accompanying  a 
display,  is  a  valuable  asset.  There  was 
a  time  when  the  cost  of  securing  attrac- 
tive show  cards  was  fairly  high,  but 
such  is  not  the  case  now.  Tn  every  is- 
sue of  Hardware  and  Metal  a  larare  nam- 


(Slethes 
Ulan^les 


The 


Victor" 

with  stand 


Tht 


WOODYATT 

fo_r  use 
on  table 


The  illustrations  used  in  preparing  the 
above  show  card  suggestion  were  taken 
from,  the  advertisement  of  the  Taylor- 
Forbes  Co.,  on  page  11  of  last  week's 
issue  of  Hardware  and  Metal.  The  origi- 
nal from  which  this  reproduction  was 
made  measured  12  inches  x  22  inches. 


The  following  tools  were  used  in 
preparing  the  show  cards  featured 
in  this  article: 

No.  6  red  sable  writer  brush. 

Blunt  or  ball-pointed  pen  nib. 

No.  2  round  writing  pen  nib. 

Thick-handled   penholder. 

Soft  lead  pencil. 

Scissors  and  ruler. 

Cardwriter's  black  ink. 

Black  carbon  ink  for  pen  work. 

Paste. 

White  cardboard. 

The  cost  of  above  articles  is  very 
small  and  the  same  materials  and 
tools  can  be  used  a  great  many 
times. 


her  of  very  attractive  illustrations  ap- 
pear in  the  advertisements.  With  very 
little  labor — practically  no  expense — 
and  by  following  the  instructions  given 
in  (he  series  of  articles,  "Show  cards 
that  you  can  make  from  advertisements 
which  appeared  in  last  week's  issue  of 
Hardware  and  Metal,  any  hardwareman 
with  average  ability  can  prepare  attrac- 
tive show  cards — cards  which  if  used 
properly  will  pay  big  dividends. 

Tn  this  issue  are  shown  three  show- 
card  suggestions,  in  the  preparation  of 
which,  illustrations  from  the  advertising 
pases  of  the  last  issue  of  Hardware  and 
Metal  have  been  used.  The  illustration 
used  on  the  Simonds  Saw  Card/.'  ap- 
peared on  page  1  of  last  week's  issue. 
The  card  shows  how  a  small  illustration 
can  be  used  effectively  on  a  small  sized 
card.  The  card  measures  9  x  14  inches. 
The  instructions  for  preparing  this  card 
are  as  follows: — Arrange  the  lay-out  on 
the  card  first  with  lead  pencil  and  select 
the  place  to  place  the  illustration.  Ap- 
ply thick  paste  to  the  cut-out  making 
sure  not  to  get  any  of  the  adhesive  on 
the  face  of  the  illustration.  After  plac- 
ing the  illustration  rub  down  gently 
with  blotting  paper.  The  two  top  words 
were  made  with  a  No.  6  red  sable  w liter 
brush,  using  the  brush  stroke  method. 
The  next  two  lines  have  been  executed 
with  a  stub  writing  pen.  This  style  of 
lettering  is  known  to  cardwriters  as 
half  script  or  knock-out  lettering.  The 
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bottom  line  is  a  quick  form  of  Roman 
one-stroke  lettering  made  with  the  same 
pen.  The  same  pen  was  used  for  the 
ruling  of  the  border  and  corner  pieces. 

In  preparing  the  "Lantern  Card,"  il- 
lustrations which  appeared  on  page  5  of 
last  week's  issue  have  been  used.  They 
include  illustrations  of  three  lanterns 
and  a  trade  mark.  The  lettering  and 
scroll  were  done  with  a  stub  pen.  The 
word  lantern  was  made  with  a  No.  6 
brush.  The  bottom  line  was  made  with 
the  heavy  strip  pen. 

When  mounting  the  lantern  illustra- 
tions if  the  same  lay-out  as  is  here 
shown  is  desired,  care  should  be  taken 
to  get  the  three  at  equal  distances  apart 
and  the  centre  illustration  square  in  the 
centre  of  the  card. 

On  the  "Mangle  Card"  two  illustra- 
tions which  appeared  on  page  11  of  last 
week 's  issue  have  been  used.  The  upper 
illustration  was  cut  from  the  ad.  on  the 


The 

Lantern 

Gua ran  teed. & 
io  Cand/e  Power 
In  any  gJTnd 


The  illustrations  used  in  preparing  the 
above  show  card  suggestion  were  taken 
from  the  advertisement  of  The  Sheet 
Metal  Products  Co.  on  page  5  of  last 
week's  issue  of  Hardware  and  Metal.  The 
original  from  which  this  reproduction 
was  made  measured  12  in.  x  22  in. 
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square  and  a  black  pen  line  was  used  to 
cover  up  the  edges  of  the  paper. 

The  lower  illustration  being  entirely 
cut  out  shows  up  splendidly  and  looks 
as  though  it  was  drawn  or  printed  on 
the  card  itself.  The  two  words  at  the 
top  were  executed  with  a  No.  6  red  sable 
brush  using-  the  one  stroke  method.  The 
words  ' '  Victor ' '  and  ' '  Woodyatt, ' '  were 
made  with  the  blunt  pen  by  outlining. 
Tliev   were   then    filled   in    with    a    small 
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Made  in  Canada 


The  illustrations  used  in  preparing  the 
above  show  card  suggestion  were  taken 
from  the  advertisement  of  the  Simonds 
Canada  Saw  Co.,  Ltd.,  on  page  1  of  last 
week's  issue  of  Hardware  and  Metal.  The 
original  from  which  this  reproduction 
was  made  measured  9  inches  x  14  inches. 

brush.  The  small  lettering  was  accom- 
plished with  a  No.  2,  round  writing  pen 
nib. 

HardwaTemen  interested  in  this  series 
should  follow  closely  the  new  special 
scries  of  card  writing  article  now  run- 
ning in  this  paper.  These  special  articles 
appear  in  the  first  issue  of  each  month. 


DISPLAY     THAT     ATTRACTED 
ATTENTION. 

(Continued  from  page  31.) 

"snow"  and  so  forth,  it  could  be  made  a 
display  which  might  be  used  at  any  time. 
It  would  have  been  interesting  to  find 
out  just  how  it  worked.  Doubtless  con- 
siderable work  was  involved  in  fixing  it 
up  in  the  first  place.  The  back  of  the 
window,  which  was  not  seen  by  the  pub- 
lic, looked  a  queer  jumble  of  batteries 
and  pulleys  and  so  forth,  which  were 
necessary  to  the  correct  working  of  the 
devices  employed. 


Visit  to  the  Ross  Rifle  Factory 

Hardware  and  Metal  Representative    Had    an    Interesting  Interview  With 

Wm.  Campbell,  General  Manager—  Plant  Surrounded 

by  Electrically  Charged  Wire  Fences. 


NOT  everybody  can  gain  entrance 
into  the  Ross  rifle  factory  these 
days,  but  the  representative  of 
Hardware  and  Metal  managed  it.  It  has 
to  be  done  diplomatically,  however,  as 
there  are  three  8-ft.  wire  fences,  charged 
with  10,000  volts  of  electricity,  to  be  en- 
countered, and  the  sentry  has  to  be  con- 
vinced as  to  the  visitor's  intentions.  This 
was  done  without  much  trouble,  and  the 
writer  soon  found  himself  being  con- 
ducted into  the  presence  of  Mr.  Camp- 
bell. 

Cordial,  as  always,  the  general  man- 
ager stated  that  he  would  gladly  talk  for 
fifteen  minutes  for  the  benefit  of  Hard- 
ware and  Metal  readers,  though  he  also 
remarked  that  evidently  the  barbed  wire 
fences  and  military  g-uards  were  not 
of  much  effect,  as  they  had  been  placed 
there  particularly  for  the  benefit  of 
newspaper  men.  In  reply  to  one  or  two 
questions,  Mr.  Campbell  gave  some  in- 
teresting facts,  which  will  be  of  more 
than  passing  interest,  particularly  in 
view  of  rumors  and  statements  which 
have  recently  been  heard. 

A  False  Rumor. 

First,  Mr.  Campbell  was  asked  whe- 
ther there  was  any  truth  in  the  rumor 
that  the  Ross  rifle  factory  was  turning 
out  Lee-Enfield  rifles.  The  reply  was 
that  he  had  heard  this  rumor,  and  it  was 
most  peculiar  that  it  had  ever  been 
started,  because  anyone  who  knows  any- 
thing about  the  manufacture  of  rifles 
will  understand  that  to  make  Lee-En- 
field rifles  it  would  be  necessary  to  scrap 
nearly  all  the  machinery  now  in  use,  and 
to  install  new  machinery  at  enormous 
cost  in  order  to  be  able  to  make  the  ne- 
cessary parts,  this  rifle  being  entirely 
different  in  construction  to  the  Ross.  The 
Ross  Rifle  Co.  has  orders  on  hand,  and 
is  at  present  manufacturing,  for  the 
Canadian  Government,  50,000  Ross  rifles 
and  for  the  British  Government  100,000 
Ross  rifles,  all  of  the  Mark  III.  pattern. 
These  orders  also  include  bayonets. 

The  next  point  upon  which  Mr.  Camp- 
bell was  asked  to  throw  some  light  was 
whether  there  was  any  truth  in  the 
statement  that  the  Princess  Patricia's 
Light  Infantry  went  to  the  front  equip- 
ped with  Lee-Enfield  rifles.  Mr.  Camp- 
bell replied  that  he  had  no  definite  in- 
formation upon  this  point,  but  that  he 
could  readily  understand  that  such 
might  be  the  case.  His  reasons  for 
thinking  there  might  be  truth  in  this 
were  as  follows :  —  The  Princess 
Patricia's  are  a  seasoned  body  of 
veteran    fighters — nearly    every    one     of 
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them  having  seen  service  before;  a  very 
large  percentage  of  them  are  English  by 
birth,  and  obtained  their  military  train- 
ing in  England.  Therefore,  they  are 
used  to  the  Lee-Enfield,  and  would  find 
any  other  rifle  strange  to  handle.  This 
regiment,  when  they  arrived  at  Quebec, 
requested  the  authorities  to  outfit  them 
with  the  rifle  they  had  been  used  to,  but 
it  is  understood  that  no  decision  was 
made.  Mr.  Campbell  says  it  is  quite 
likely  that  on  their  arrival  in  England 
they  renewed  this  request,  and  the 
authorities  may  have  acceded  to  it.  It 
would  certainly  seem  to  be  the  easiest 
way  to  give  these  men  the  rifles  -that 
they  are  accustomed  to  handle,  and  to 
keep  the  Ross  rifles  for  the  new  recruits, 
who  would  just  as  soon  have  one  as  the 
other. 

A  Big  Output. 

The  Plains  of  Abraham  certainly  show 
great  activity  these  days.  A  new  addi- 
tion has  been  made  to  the  factory  cover- 
ing 50,000  square  feet,  and  in  a  few 
weeks  the  output  of  the  factory  will 
amount  to  500  rifles  per  day.  This  re- 
fers, of  course,  to  military  rifles,  and 
does  not  include  sporting  rifles,  the 
manufacture  of  which  will  go  on  as 
usual.  The  factory  is  running  day  and 
night,  and  will  do  so  for  some  time  to 
come.  Mr.  Campbell  states  that  inquiries 
have  been  received  for  military  rifles 
from  Belgium,  France,  Russia  and  South 
Africa,  but  that  unless  further  addi- 
tions are  made  to  the  factory  it  will  not 
be  possible  to  accept  business  from  these 
countries  for  some  time. 


SALES  EXPANDED. 

Cleveland,  Ohio,  Jan.  14. — The  Iron 
Trade  Review  to-day  says: 

Eastern  bookings  of  pig  iron  have  ex- 
panded considerably!.  One  Cleveland 
agency  reports  the  sale  of  about  4,000 
tons  during  the  past  10  days.  There  has 
also  been  moderate  buying  at  Chicago, 
but  throughout  the  country  there  is  not 
much  activity  in  pig  iron. 

In  finished  lines,  railroad  business  is 
developing  slowly.  The  unusually  severe 
requirements  as  to  specifications  put  out 
by  the  Pennsylvania  will  delay  placing 
of  rails  for  that  system. 

The  recent  advance  in  prices  of 
shapes,  plates  and  bars  is  being  well 
maintained.  Prices  of  wire  products 
have  been  advanced  a  dollar  per  ton  and 
prices  of  cast  iron  pipe  are  somewhat 
higher. 
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Two  Dollars    per'Year 


THE   FINANCIAL   statement   is   essential   in 
relationship  between  Creditor  and  Debtor. 


ASKING  FOR  a  financial  statement  is  a  business-like 
and  reasonable  request    and    merchants  should  so 

regard  it. 

*  »        * 

THE  MERCHANT  can't  pay  his  own  bills  if  he 
doesn't  get  his  money  from  his  customers.  But  the 
man  who  is  determined  to  pay  as  he  goes  is  going  to 
get  that  money.  He  should  make  up  his  mind 
firmly  to  meet    every    obligation     at     the  date  of 

maturity. 

*  *        * 

DURING  STRENUOUS  times  the  retailer  must 
sometimes  have  to  act  strenuously  to  keep  his  finan- 
cial sails  trimmed  properly.  A  great  many  credit 
customers  must  be  ruled  with  a  firm  hand  or  eventu- 
ally they  will  be  hopelessly  lost.  There  was  never  a 
time  when  the  retailer  should  watch  his  credits  so 

closely. 

*  *        • 

PAY  YOUR  bills  as  you  go.  Don't  shirk  this  all- 
important  duty.  Uneasy  lies  the  head  that  has  un- 
paid accounts  to  think  of.  The  trade  must  remember 
too,  that  when  the  war  is  over,  the  merchant  with  the 
brightest  future  will  be  the  man  who  has  kept  up  his 
payments  and  who  has  insisted  on  getting  his  money 

from  his  customers. 

*  •        • 

PLACE  A  TIME  limit  as  well  as  a  money  limit  on 
every  new  applicant  not  absolutely  known  to  be  able 
to  meet  every  debt  incurred,  and  never  err  on  the 
wrong  side  in  arriving  at  a  decision.  If  the  merchant 
gets  in  the  money  due  him  he  can  pay  his  own  bills. 
,In  any  event  he  should  keep  up  his  reputation  for 
meeting  obligations  at  maturity.  Remain  square  with 
the  wholesaler  and  manufacturer. 


the  tion  between  America  and  Europe  has  been  lost.  On 
one  side  of  the  water  prices  are  likely  to  go  up  and 
on  the  other  side  down  and  vice  versa. 

Recently  the  upward  trend  in  London  has  been 
so  strong — such  are  the  prices  that  have  been  paid 
by  the  warring  nations  for  needed  materials — that 
New  York  and  the  other  American  markets  have 
been  carried  up  (and  Canada  with  them)  in  spite  of 
themselves  as  it  were.  The  actual  situation  on  this 
side  of  the  Atlantic  is  that  the  consumption  does  not 
warrant  the  present  prices  and  with  copper,  which 
has  been  the  spectacular  feature  of  the  market,  it  is 
pointed  out  that  the  price  is  solely  upheld  by  foreign 
buying  and  curtailment  of  production.  Should  the 
present  high  prices  influence  an  increase  of  produc- 
tion a  reaction  in  price  is  predicted  to  follow.  And  to 
a  more  or  less  extent  this  same  condition  of  affairs 
applies  to  the  other  metals. 

The  speculation  on  this  side  of  the  Atlantic  with 
regard  to  the  European  buying  movement  is  such  as 
to  bring  the  following  comment  from  The  American 
Metal  Market: 

"The  trade  here  are  asking  themselves  what  is 
the  reason.  Does  it  represent  a  growing  optimistic 
feeling  that  something  unexpected  may  occur  to 
bring  the  war  to  a  sudden  end?  Certainly  it  has 
nothing  to  do  with  conditions  here,  as  outside  of 
activity  caused  by  foreign  orders  business  in  every 
direction  is  disappointingly  dull,  and  sentiment  here 
is  being  adversely  affected  by  the  failure  of  general 
business  to  show  the  improvement  that  it  was  con- 
fidently expected  would  come  with  the  new  year." 


The  Metal  Situation 

THE  CANADIAN  trade  is  much  at  sea  on  the  metal 
market.  In  which  the  Canadian  dealers  are  not  in  a 
position  unique  for  the  situation  is  a  puzzle  to  the 
whole  "metal"  world  and  has  been  for  some  months. 
One  might  just  as  well  try  to  forecast  the  wheat 
market..  There  is  money  to-day  for  the  men  who 
can  guess  the  market  correctly — but  guess  is  a  word 
used  advisedly. 

Canada  is  directly  influenced  by  the  American 
markets  and  the  Americans  are  usually  influenced 
by  London  quotations,  but  since  the  war  the  connec- 


War  and  the  Trade  Paper 

THE  FINANCIAL  POST  has  been  running  a  series 
of  articles  with  the  object  of  interesting  the  Domin- 
ion Government  in  taking  more  comprehensive  steps 
for  the  securing  of  war  contracts  for  Canadian  firms. 
In  a  recent  article  The  Post  says:  Within  a  week  after 
war  broke  out,  a  meeting  of  trade  paper  editors  was 
called  in  London  and  their  views  as  experts  on  busi- 
ness were  published  in  the  British  papers  to  reassure 
the  nation  as  to  the  stability  of  business.  The  Board 
of  Trade  called  in  consultation  some  of  the  leading 
editors.  Lloyd  George  asked  Sir  George  Paish,  the 
editor  of  The  Statist,  a  weekly  commercial  and  finan- 
cial paper,  for  advice  in  the  emergency  and  eventu- 
ally insisted  upon  him  giving,  his  whole  time,  until 
the  war  should  be  over,  to  the  service  of  the  Govern- 
ment as  technical  financial  adviser,  and  the  splendid 
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way  in  which  Britain  has  met  the  emergency  has 
been  due  to  this  trade  paper  editor  more  than  to  any 
other  factor,  as  was  pointed  out  by  J.  W.  Flavelle  in 
an  address  a  short  time  ago. 

In  the  States,  too,  since  the  present  emergency 
arose,  the  editors  of  the  leading  trade  papers  have 
been  called  to  discuss  conditions  with  the  President 
and  members  of  his  Cabinet,  but  particularly  with 
their  Minister  of  Trade. 

These  class  paper  editors  are  the  specialists  in 
journalism.  Their  opinions  are  unbiased.  They 
have  no  personal  interests  to  serve.  Their  success 
depends  upon  how  well  they  serve  their  readers  as  a 
whole.  Any  preference  for  any  firm  or  clique  would 
be  fatal  to  the  paper.  They  are  constantly  called 
upon  by  the  courts  for  expert  evidence  in  complicated 
cases.  Occasionally  they  are  consulted  privately  by 
judges  desiring  information  to  guide  them  in  coming 
to  a  decision  in  business  or  technical  cases.  Of  course 
these  are  mere  incidents  in  the  work  of  these  journal- 
ists. Their  chief  object  is  to  give  the  news  of  the 
particular  trade  or  industry  in  which  their  readers 
are  interested,  news  for  which  general,  daily  and 
wreekly  newspapers  with  their  space  crowded  with 
war,  crime,  baseball  or  society  news  cannot  afford 
space. 

Ploughing   Matches. 

A  GREAT  deal  is  being  said  and  written  about 
"Home  Town  Associations"  and  other  associations 
whose  objects  are  to  further  the  interest  of  the  home 
community.  Much  good  work  is  undoubtedly  being 
done  in  some  toAvns  where  the  local  merchants  are 
taking  an  interest  in  the  affairs  of  the  community 
and  endeavoring  to  secure  the  co-operation  of  towns- 
people and  also  farmers  in  the  surrounding  districts. 
In  this  connection  Hardware  and  Metal  suggests,  as 
it  did  last  year,  that  in  outlining  the  year's  program 
the  local  associations  should  not  overlook  the  value 
of  the  old-time  ploughing  match. 

There  was  a  time  in  Ontario  and  Quebec  when 
the  ploughing  match  was  an  event  of  importance  in 
many  localities.  Later,  interest  in  the  matches  de- 
creased greatly,  especially  among  the  younger  men. 
As  a  result,  good  ploughing  and  good  soil  cultivation 
have  fallen  back  some  points  since  the  old  days,  ex- 
cept in  the  few  districts  where  the  matches  have  been 
continued.  As  the  first-class  ploughman  is  likely  to 
be  a  good  cultivator  of  the  soil,  agriculture  and  the 
local  community  in  general,  has  suffered.  On  the 
other  hand,  the  farmer  who  regards  ploughing 
merely  as  a  process  of  turning  over  land,  the  sooner 
done  the  better,  will  not,  and  can  not,  be  a  good  cul- 
tivator of  the  soil.  Unless  the  soil  is  well  ploughed, 
it  is  impossible  to  give  the  land  the  best  of  prepara- 
tion for  the  seed. 

It  is  encouraging  to  note,  however,  that  the 
ploughing  match  is  being  revived,  and  that  the 
Prairie  Provinces  also  are  taking  a  keen  interest  in 
competitions  of  this  kind.  If  they  are  beneficial  as 
an  aid  to  better  farming  on  the  virgin  prairie  thev 
are  of  even  greater  value  in  the  older  parts  of  the 
country,  where  the  land  needs  more  careful  working 
to  maintain  soil  fertility  and  increase  crop  produc- 
tion. Good  ploughing  is  a  matter  of  good  ploughmen 
as  well  as  of  good  ploughs  and,  as  these  matches  en- 
courage good  workmanship,  they  are  worthy  of  sup- 
port by  all  interested  in  better  farming,  and  the  local 
merchant  should  be  very  much  interested  in  better 
farming. 
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5  and  10c.  Stores  Sell  by  Mail. 

SINCE. the  introduction  of  the  Parcel  Post  System 
in  the  United  States  and  Canada  a  large  number 
of  original  selling  methods  have  been  adopted 
by  various  firms.  It  was  generally  known  that  the 
parcel  post  would  prove. a  boon  to  the  department 
stores  and  mail-order  houses,  and  that  many  natural 
advertisers  would  benefit  greatly. 

It  was  also  generally  known  that  a  great  many 
retail  firms  would  try  and  run  a  mail  order  depart- 
ment in  connection  with  their  local  business  but  it 
was  not  generally  thought  that  the  5-10-15  cent  stores 
would  enter  the  parcel  post  or  mail  order  selling  field. 

For  many  years  past  it  has  been  argued  that  the 
5-10-15  cent  stores  could  not  successfully  sell  by  mail 
and  yet  there  is  now  at  least  one  large  concern  adver- 
tising nationally  to  sell  by  parcel  post  and  this  is 
probably  the  signal  for  a  number  of  the  syndicate 
stores  to  launch  into  the  parcel  post  or  mail  order 
selling  field. 

It  is  quite  true  that  the  5  and  10  cent  store  can- 
not sell  a  ten  cent  article  by  parcel  post  and  make  a 
profit  on  it,  but  the  plan  they  are  working  on  is  the 
selling  of  goods  in  groups,  the  cost  totalling  50c,  $1, 
$2,  etc.,  as  the  case  may  be.  A  catalogue  is  issued 
showing  the  various  groups  which  the  stores  offer. 

The  "selling  in  groups"  plan  for  retailers  has 
often  been  urged  by  Hardware  and  Metal. 

The  result  of  the  new  departure  on  the  part  of 
the  5c-10c-15c  stores  will  be  watched  with  consider- 
able interest. 


Weights  and  Measures  Inspection. 

EVERY  time  the  Department  of  Inland  Revenue 
issues  a  statement  on  the  inspection  of  Weights 
and  Measures,  there  is  brought  to  light  the  incon- 
sistency of  compelling  merchants  to"  pay  for  that 
inspection  or  any  part  of  it.  In  the  latest  "Blue  Book 
received  on  the  subject  there  is  ample  evidence  that 
the  present  system  of  assessing  the  retail  trade  for 
the  inspection  of  their  weights  and  measures  is  un- 
fair and  unreasonable. 

The  total  revenue  collected  during  the  year  end- 
ing March  31,  1914,  by  Government  inspectors  was 
$113,705.30.  Further  figures  show  that  during  the 
year  there  were  67,184  weights  presented  for  in- 
spection and  out  of  that  number  66,846  were  verified 
and  only  338  rejected,  or  a  percentage  of  .503.  In 
Measures  of  Capacity  there  were  122,869  presented 
for  inspection,  122,819  of  which  were  verified  and 
only  50  rejected.  Yet  all  retail  merchants  whose 
weights  and  measures  were  inspected  had  to  pay  the 
shot  whether  guilty  of  having  correct  appliances  or 
not.  It  should  too,  be  understood  that  even  where 
incorrect  weights  or  measures  are  found,  the  trouble 
is  due  in  the  great  majority  of  cases  to  no  wilful  fault 
on  the  part  of  the  merchant. 

The  matter  of  scale  and  measure  inspection  is  for 
the  good  of  the  people  as  a  whole,  and  the  cost 
should  be  entirely  borne  by  the  Government  as  the 
representatives  of  the  people.  Why  should  the  Gov- 
ernment bear  the  cost  of  health  inspection  and  not 
the  inspection  of  weights  and  measures?  Both  are 
for  the  protection  of  the  public.  Yet  the  retailers 
for  no  benefits  whatever — judging  from  the  number 
of  scales  and  measures  found  correct — had  to  pay 
during  the  last  fiscal  year  no  less  than  $113,705.30. 
That  is  most  unfair,  and  the  Government  has  no 
argument  to  meet  the  accusation. 
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Twine  and  Cordage  Industries 

Many  Canadian  Twine  and  Cordage  Industries  Have  Gone  Out  of  Business  Since  the 

Free  Listing  of  Their  Products — Those  in  Close  Touch  With  the  Twine  and 

Cordage  Industry  Claim  That  Protection  is  Necessary. 


IN  last  week's  issue  of  Hardware  and 
Metal  was  published  an  article  re- 
garding changes  in  the  tariff,  and 
urged  that  every  consideration  be  shown 
our  home  industries.  It  is  well  known 
that  owing  to  the  unprecedented  situa- 
tion created  by  the  war,  action  has  to  be 
taken  to  increase  the'  country 's  revenue. 
On  one  hand,  there  are  rumors  current  to 
the  effect  that  a  general  increase  in  the 
tariff  will  be  made,  while  others  believe 
that  at  the  coming  session  of  the  Do- 
minion Parliament  the  Government  will 
introduce  legislation  providing  for  a  spe- 
cial tax  on  certain  imports  and  exports, 
so  as  to  partly  provide  for  war  expendi- 
tures. Proposed  tariff  changes  arc 
usually  closely  guarded  by  the  Finance 
Minister,  but  there  is  usually  a  disturb- 
ing sense  of  expectancy  for  a  few  weeks 
preceding  the  session  of  Parliament. 

At  this  time,  when  the  ways  and 
means  of  internal  revenue  are  being  con- 
sidered, we  recall  the  twine  and  cordage 
industry.  Those  engaged  in  the  industry 
in  Canada  claim  that  it  suffers  from 
class  legislation. 

Hardware  and  Metal  has  interviewed 
a  number  of  men  closely  identified  with 
the  twine  and  cordage  industry,  and  the 
consensus  of  opinion  of  those  in  the 
trade  can  be  summed  up  as  follows: — 

While  the  export  of  natural  products, 
such  as  grain,  produce,  cattle,  fish,  lum- 
ber, paper,  and  minerals,  furnishes  some 
of  the  funds  required  for  our  develop- 
ments and  national  operations,  the  bet- 
ter support  of  healthy  home  industries 
rather  than  encouraging  importing  would 
go  far  towards  retaining  for  circulation 
in  Canada  the  riches  produced  by  the 
soil. 

Seventy-five  per  cent,  of  the  Canadian 
twines  and  cordage  requirements  are  on 
the  "free  list,"  such  as  binder  twine, 
Manila  cordage  (under  y2  in.  diameter 
for  fishing  net  head  ropes  and  lobster 
traps),  net  and  trawl  twine,  seine  twine, 
gilling  thread,  barked  marline,  net  nor- 
sels,  jute  and  hemp  yarns,  oakum  and 
plumbers'  oakum.  Considerably  over 
half  of  Canada's  twines  and  cordage  is 
imported,  and  an  overwhelming  propor- 
tion of  same  is  used  in  the  Dominion's 
agricultural  and  fishing  pursuits.  The 
question  constantly  arises,  why  should 
agricultural  and  fishing  interests,  which 
by  reason  of  years  of  high  prices  for 
their  products,  are  in  most  prosperous 
conditions,  be  nurtured  at  the  expense 
of  a  sound  and  necessary  industry1?      A 


commercial  enterprise  employing  so 
much  steady  labor,  power  and  capital 
should  not  be  embarrassed  by  unfavor- 
able custom  regulations. 

The  following  list  of  cordage  and 
twine  factories  that  have  operated  in 
Canada  in  the  past  twenty  years  clearly 
elucidates  the  contention  that  this  in- 
dustry has  been  battling  against  odds 
which  can  be  remedied  without  detri- 
ment to  any  interests: 

Memorandum  of  Cordage  and  Twine 
Factories  Operating  in  Canada  the 
Past  Twenty  Years. 

Consumers'    Cordage     Co.,    Montreal, 

P.Q. 

Plymouth  Cordage  Co.,  Welland,  Ont. 

Consumers'  Cordage  Co.,  Dartmouth, 
N.S. 

Brantford  Cordage  Co.,  Brantford, 
Ont. 

Ayton  Cordage  Co.,  Ayton,  Ont.,  liqui- 
dated 1903. 

Canada   Flax  and  Fibre  Co.,  Lachine, 
Que.,  liquidated  1911. 
Canadian  Cordage  and  Mfg.  Co.,  Peter- 
borough,  Ont.,  liquidated  1910. 

Chatham  Binder  Twine  Co.,  Chatham, 
Ont.,  liquidated  1904. 

Brandon  Cordage  Co.,  Brandon,  Man., 
liquidated  1904. 

Ferguson  Brothers,  Kingston,  Ont., 
liquidated  1902. 

Frontenae  Cordage,  Kingston,  Ont., 
liquidated  1905. 

McKenzie  &  Co.,  Valleyfield,  Que., 
liquidated  1908. 

Perth  Flax  &  Cordage  Co.,  Stratford, 
Ont.,  liquidated  1906. 

Walkerton  Binder  Twine  Co.,  Walker- 
ton,  Ont.,  liquidated  1903. 

Welford  Brothers)  London,  Ont.,  liqui- 
dated 1902. 

James  Brown  &  Son,  Quebec,  P.Q., 
dismantled. 

Thos.  Connor  &  Sons,  St.  John,  N.B., 
dismantled. 

A.  Main  &  Son,  Hamilton,  Ont.,  dis- 
mantled. 

A.  W.  Morris  &  Brothers,  Port  Hope, 
Ont.,  dismantled. 

Ontario  Central  Prison,  Toronto,  Ont., 
dismantled. 

Kingston  Penitentiary,  Kingston,  Ont., 
closed. 

Jas.  Lochrie,  Toronto,  Ont.,  closed. 

Richelieu  Cordage  Co.,  St.  John,  P.Q., 
closed. 

Bannerman  Brothers,  Lachute,  P.Q., 
burned. 
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Farmers'  Binder  Twine  Co.,  Brant- 
ford, Ont.,  burned. 

Though  various  causes  can  be  set 
down  for  disaster,  it  is  claimed  that 
nearly  all  of  the  foregoing  plants  which 
have  ceased  to  operate  have  done  so 
since  the  free  listing  of  most,  if  not  all, 
of  their  products.  The  factories  still 
operating,  though  favored  in  some  ways 
by  cheap  location  and  power  or  reduc- 
tion m  capital,  do  not,  with  continued 
heavy  imports,  find  sufficient  business  to 
go  around. 

On  September  27th,  1912,  the  Moose 
Jaw  "Evening  Times"  stated  that  the 
Morely  Twine  &  Machinery  Co.  would 
put  up  a  hinder  twine  factory  in  Moose 
Jaw,  capitalized  at  $500,000,  with  a  ca- 
pacity of  12  tons  daily,  to  be  completed 
October,   1914. 

On  19th  August,  1913,  the  St.  John 
"Standard"  stated  that  Connors  Bros, 
would  establish  a  rope  walk  in  St.  John, 
X.B.,  at  once. 

While  any  of  the  twine  and  cordage 
plants  which  have  assigned  for  the  bene- 
fit of  the  creditors  could  have  been  pur- 
chased at  from  20  per  cent,  to  25  per 
cent,  of  the  original  cost,  none  resumed 
operations.  Evidently  the  close  ex- 
amination of  conditions  surrounding  this 
industry  in  Canada  not  only  arrested  the 
promotion  of  the  above  two  new  plants, 
but  discouraged  any  fresh  investment  of 
capital  for  the  manufacture  of  twine  and 
cordage  in  Canada. 

As  many  of  the  American  cordage 
makers,  even  with  a  home  distribution 
ten  times  larger  to  fourteen  times  the 
population,  over  a  smaller  area  than 
Canada  (not  forgetting  their  proximity 
to  Canada  with  no  custom  barrier),  have 
ceased  making  binder  twine,  or  dropped 
out  of  the  struggle  entirely,  any  criticism 
of  the  failure  of  our  factories  to  succeed 
under  the  more  difficult  conditions 
of  the  Canadian  market  should  be 
witheld. 

The  purchasing  of  material  for  binder 
twine  so  far  in  advance  of  its  sale,  and 
continual  outlay  throughout  the  year  for 
labor,  storage,  interest,  insurance,  etc., 
with  but  one  shipping  and  settling  date, 
make  this  business  both  hazardous  and 
unusually  speculative. 

From  the  above  facts  it  will  be  seen 
that  it  is  not  difficult  to  start  or  cease 
operating  in  the  twine  and  cordage  busi- 
ness,  but   invariably   there   is   the   same 
(Continued  on  page  48.) 
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How  You  Can  Develop  Business* 

Business  Now  Received  by  the  Producer  While,  Apparently  Originating  from,  the 

Customer,  Really  Originates  with  the  Producer — Determining  How  Best  to 

Apply  Principles  of  Developing    New    Business. 


BY  H.  S.   DUDLEY. 


A   MID-WESTERN  contractor  in  a  w 
city  of  about  100,000  came  in  the 
other  day  to  get  some  free  books 
on  concrete  work. 

During  our  talk  he  told  me  business 
in  his  town  was  a  little  dull — he  didn't 
have  as  many  jobs  on  hand  as  he  ex- 
pected. 

That  statement  was  something  inter- 
esting to  contractors  large  and  small  if 
you  take  it  apart  and  look  at  it. 

I  asked  him  where  his  business  came 
from. 

"Why!"  he  said,  "from  people  who 
are  going  to  build.'' 

Of  course  it  did.  But  compare  for  a 
minute  the  contracting  business  witli  al- 
most any  mercantile  business. 

T  asked  him  where  ho  thought  the 
business  came  from  that  the  cement 
manufacturers,  for  instance,  received. 

He  gave  me  the  same  answer:  "From 
people  who  need  cement  for  construc- 
tion work." 

I  told  him  he  was  wrong,  that  the  busi- 
ness the  cement  manufacturers  received 
came  from  the  cement  manufacturers 
themselves,  and  that  the  same  thing  was 
just  as  true  about  many  other  lines  of 
trade. 

He  asked  what  I  meant.    Simply  this: 

Do  you  suppose  that  prospective  build- 
ers would  be  interested  in  concrete,  that 
architects  would  be  designing  concrete 
buildings  and  contractors  erecting  such 
buildings,  unless  the  cement  companies 
ever  since  the  infancy  of  the  industry  in 
this  country  had  persistently  and  force- 
fully directed  attention  to  the  value  of 
Portland  Cement  as  a  building  ma- 
terial ? 

You  know  they  would  not. 

Put  it   another1  way. 

Suppose  a  wonderfully  durable  paint 
had  been  made  in  small  quantities  twen- 
ty years  ago.  Wouldn't  everyone  with 
painting  to  do  want  to  use  it  to-dSy  if 
they   knew    about   it? 

Rut  what  if  they  didn  't  know  about 
it? 

How  much  Postum  Cereal  would  be 
sold  to-day  if  people  had  not  been  con- 
stantly told  of  its  value — and  so  on  right 
down  the  list? 

Tn  each  instance  when  analyzed  you 
can  see  the  business  now  received  by 
the.  producer,  while  apparently  originat- 
ing from  the  customer,  really  originates 

"Reprinted   from   tlie  Contractors'  Atlas. 


ith  the  producer.    Now  compare  these 
facts  with  your  business — contracting. 

Ask  yourself,  and  answer  honestly, 
"How  much  of  your  business  really 
originates  with  you?" 

The  next  step  in  figuring  out  this  pro- 
position takes  us  back  to  that  contrac- 
tor's original  statement.  He  said  "Busi- 
ness is  a  little  sIoav." 

Analyzed,  that  statement  means  that 
the  people  he  expected  would  build  were 
not  building,  a  condition  he  accepted 
with  as  good  grace  as  possible  under  the 
circumstances,  apparently  believing  that 
he  could  not  do  anvtbing  toward  ehang- 


Two:    To  apply  them! 

In  determining  the  best  methods  of 
developing  new  business  it  is  wise  to 
remember  that  you  are  very  likely  to 
be  the  favored  bidder  if  you  have 
worked  to  bring  the  job  up  to  the  build- 
ing point,  because  the  builders  then  are 
indebted  to  you  for  your  assistance  and 
co-operation. 

Suppose  your  business  lies  in  a  small 
town.  What  are  you  doing  to  interest  the 
citizens  in  erecting  a  concrete  band- 
stand in  the  square?  How  many  resi-v 
dents  have  built  concrete  drives  or  new 
sidewalks     recently     because     you     con- 


/  told  him  he  was  wrong — that  the  business  the  cement  manufacturers 
received  came  from  the  cement  manufacturers  themselves  and  that  the  same 
thing  was  true  about  many  other  lines   of  trade. 


ing  such  a  condition  as  far  as  he  was 
concerned,  and  especially  taking  steps  to 
prevent   its  recurring  in  future. 

As  against  that,  the  plain  facts  are 
that  the  same  principles  in  business  pro- 
motion which  are  constantly  being  ap- 
plied nationally  can  be  applied  locally 
with   equal  success. 

Then  to  carry  this  to  a  successful 
conclusion  for  you,  or  for  anyone  in- 
terested, there  remain  only  two  con- 
siderations: 

One:  To  determine  how  best  to  apply 
these  two  principles  of  developing  new 
business. 
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vinced  them  they  should?  How  many 
have  stuccoed  over  their  frame  houses? 
How  often  have  you  argued  the  wisdom 
and  economy  of  concrete  roads  before 
your  country  commissioner  or  board  of 
aldermen? 

Unless  you  have  done  all  these  things, 
and  many  more,  you  have  no  right  to 
complain  about  slow  business,  unless 
you  want  to  complain  about  yourself  to 
yourself. 

And  if  your  contracting  is  in  some 
city,  small  or  large,  how  many  times  has 
some  movement  for  better  housing  in  the 
(Continued  on  page  52.) 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken — Feeling  the  Pulse  of  Business — 

Improved  Outlook. 


Feeling  the  Pulse  of  Business 

From  American  Artisan. 

It  is  worthy  of  note  that  there  has  been  no  time  in 
many  years  when  so  many  salesmanagers  and  other  execu- 
tives of  large  manufacturing  and  wholesale  enterprises 
have  been  "on  the  road." 

They  are  not  out  to  sell  goods.  This  they  leave  to  their 
salesmen.  Their  object  is  to  "feel  the  pulse  of  business," 
and  they  are  seeking  information  at  first  hand,  interview- 
ing retailers,  bankers,  other  manufacturers  and  whole- 
salers, consumers  of  various  classes. 

And  this  is  the  important  feature  of  this  unusual  pro- 
cedure: These  men  are  going  back  to  their  places  of 
business  in  a  much  more  sanguine  frame  of  mind — not 
merely  hopeful  of  the  future,  but  convinced  that  the  fund- 
amental conditions  are  right  and  that  the  turning  point 
toward  Prosperity  has  actually  been  passed.  So  they  are 
preparing  to  meet  the  demand  for  goods  of  all  kinds  which 
is  bound  to  come,  and  which  is  already  beginning  to  mani- 
fest itself. 

From  a  condition  of  pessimism,  the  East  is  fast  chang- 
ing into  active  optimism,  and  the  effect  is  showing  itself 
in  the  purchases  of  raw  materials  and  operating  of  fac- 
tories. 


Improved  Outlook 

From  Dun's  Bulletin. 

The  New  Year  opened  with  a  decided  improvement  in 
the  business  outlook,  although  the  actual  volume  of  trans- 
actions is  still  much  below  the  average.  At  every  leading 
centre  there  is  a  notable  expansion  of  confidence,  owing 
to  the  remarkable  progress  which  has  been  made  in  re- 
storing the  financial  situation  to  normal  and  re-establish- 
ing the  favorable  balance  of  international  trade,  in  spite 
■of  the  limited  shipping  facilities.  There  are,  however, 
unmistakable  signs  of  increased  activity  in  domestic  busi- 
ness, notwithstanding  that  conservation  continues  the  con- 
trolling policy  in  all  quarters.  On  the  constructive  side 
there  is  the  basic  soundness  of  an  absence  of  large  stocks 
carried  on  credit,  while  the  recent  railroad  decision  is 
already  having  the  effect  of  stimulating  more  liberal  con- 
tracts for  rails,  cars  and  other  equipment.  The  iron  and 
steel  industry,  though  still  operating  at  less  than  50  per 
cent,  of  capacity,  is  facing  the  future  with  new  hope  based 
upon  actual  indications  of  improvement. 


Marking  Imported   Clocks 

From   the   Ironmonger. 

British  manufacturers  who  have  seriously  taken  up 
the  production  of  inexpensive  clocks  are  anxious 
that  foreign-made  clocks  should  be  compulsorily 
marked  on  the  dial  with  the  country  of  origin  in  legible 
print,  because  such  clocks  are  so  much  like  British  in 
appearance  that  unless  some  such  distinguishing  mark  is 


applied  the  public  is  liable  to  be  taken  in.  Not  many 
customers  who  buy  a  cheap  clock  take  the  trouble  to  ex- 
amine the  movement.  They  are  generally  guided  by  the 
look  of  the  clock,  the  tick,  and  the  assurance  of  the  shop- 
keeper that  the  clock  will  "keep  time."  If  they  did 
examine  the  movement  they  would  probably  find  that  in  a 
German-made  clock  the  mechanism  is  of  steel,  electro- 
brassed,  instead  of  solid  brass,  and  that  the  pinions  are 
of  the  lantern  type — that  is,  composed  of  thin  wires  like 
a  tiny  round  cage,  instead  of  being  cut  from  the  solid  steel 
bar,  as  is  the  case  with  British-made  clocks.  But  these 
points  are  hardly  likely  to  be  noted  by  the  ultimate  pur- 
chaser, although  they  are  of  vital  importance  to  the  dur- 
ability and  time-keeping  qualities  of  the  clock.  They  make 
British  clocks  threepence  or  fourpence  dearer  to  manufac- 
ture than  German,  and  it  is  by  just  that  margin  that  the 
foreign  clocks  have  kept  the  British  off  the  market  in  times 
past.  Our  manufacturers  might  have  met  this  competition 
long  ago  by  the  adoption  of  foreign  methods  of  production, 
but  they  have  always  refused  to  put  an  article  on  the 
market  which  they  knew  to  be  practically  useless.  Now 
that  an  opportunity  for  taking  up  the  trade  again  has 
presented  itself  they  have  taken  advantage  of  it  most 
thoroughly,  and  laid  down  expensive  plants.  They  realize, 
however,  that  as  soon  as  the  war  is  over  they  may  have 
to  face  the  same  kind  of  competition  that  they  have  had 
to  meet  before,  and  therefore  they  ask  that  it  may  be 
made  impossible  for  foreign  goods  to  be  passed  off  as 
British. 


Who  Are  Nation's  Business  Men? 

From  the  Sporting  Goods  Dealer. 

All  merchants  who  are  characterized  as  live-wires,  or 
nearly  all  of  them,  have  a  desire  to  become  big  business 
men.  They  look  up  the  cliff  afar  and  see  far  upon  the 
apex  of  the  pinnacle  a  spot  in  the  business  world,  which 
if  they  could  reach,  would  make  them  extremely  happy. 

The  small  business  man  is  apt  to  look  upon  the  big 
business  man  with  well  developed  envy.  Thousands  are 
striving  to  become  his  equal.  They  are  looking  forward 
with  a  considerable  degree  of  expectancy  to  the  time  when 
they  can  occupy  a  ten-story  building;  when  they  can  own 
a  battery  of  automobiles;  when  they  can  take  trips  to 
Europe  and  when  they  can  lead  a  life  of  perfect  ease,  with 
the  whole  of  the  big  store  working  like  clock-work  and 
grinding  out  profit  dollars  faster  than  one  man  can  count. 

But  here  is  a  pathetic  tale  of  trouble.  Henry  Siegel, 
bankrupt,  was  looked  upon  as  the  merchant  prince.  He 
was  at  the  head  of  a  gigantic  mercantile  corporation.  He 
was  the  envy  of  thousands  of  smaller  merchants.  He  was 
looked  upon  as  a  big  merchant.  But  was  he?  Is  a  man 
who  makes  a  failure  of  a  business — whether  big  or  little — 
is  he  a  big  business  man? 

Perhaps,  after  all,  the  merchant  who  considers  himself 
among  the  small  fry  is  the  real  merchant  prince  of  the 
nation. 
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Practical  Problems  for  Sheet  Metal  Workers 


Article  No.  13  of  Series 

By  Chas.  Seivers 


IN  this  article  we  will  take  up  the 
.question  of  square  pipe  and  several 
steps  for  its  development. 

In  Fig.  1  at  A  is  a  section  through 
pipe  giving  width  of  front  and  sides.  B 
and  C  are  front  and  side  elevations  of 
same.  As  the  object  shown  in  this  case 
is  of  same  size  at  top  and  bottom,  its 
development  is  quite  simple.  At  D  is 
shown  a  pattern  for  a  piece  of  pipe  the 
size  and  length  as  shown  at  A,  B  and  C. 

Draw  two  lines  parallel  to  each  other, 
and  a  distance  apart  equal  to  length  of 
B  or  C  as  shown  in  1-2  and  3-4;  at  one 
end  draw  a  line  at  right  angles  to  1-2, 
connecting  it  to  3-4  at  point  3  as  shown 
by  1-3.  From  this  line  mark  off  the 
width  of  face  of  pipe  as  at  B,  then  the 
width  of  end  as  at  C,  and  repeat  to 
complete  pipe. 

Next  draw  a  line  connecting  the  last 
two  points  as  shown  by  3-4,  from  line 
4-3  mark  off  the  seam  allowance;  on 
this  edge  usually  the  single  edge  is  al- 
lowed, and  from  1-3  mark  off  the  double 
edge. 


In  Fig.  2  are  shown  three  different 
bends  or  angles  in  a  piece  of  square 
pipe,  as  the  development  or  offset  at  A, 
and  elbow  at  B  are  practically  the  same 
we  will  only  develop  the  offset  shown  at 
A.  The  outline  of  the  offset  as  shown 
at  A  forms  the  pattern  of  the  two  ends, 
all  that  is  needed  to  complete  being  to 
allow  the  single  edue  for  seaming.  The 
next  step  is  to  obtain  the  two  face 
pieces.  Draw  two  lines  parallel  to  each 
other  and  a  distance  apart  equal  to  width 
of  face  of  pipe  (or  as  shown  at  B,  Fig. 
1).  As  shown  by  lines  1-4  1-4,  at  D  at 
right  angles  to  1-4  draw  a  line  connect- 
ing them  as  shown  by  line  1-1.  From 
1  and  1  mark  off  the  distance  1-2.  At 
A  2-3  and  3-4,  draw  lines  connecting 
these  points  as  shown  by  2-2,  3-3  and 
4-4.  To  complete,  allow  the  seam  al- 
lowance on  two  edges  1-4  and  1-4.  The 
piece  for  opposite  face  is  obtained  in 
same  manner  using  the  space  5-6,  6-7 
and  7-8. 

At  C  is  shown  an  elbow  in  which  the 
side  of  the  pipe  is  the  portion  to  be  ob- 


tained. As  in  the  bends  shown  at  A 
and  B,  the  outline  shown  at  C  is  the  pat- 
tern, the  allowance  for  edge  only  being 
needed  to  complete.  To  obtain  sides 
first  divide  two  edges  of  C  as  shown. 
Draw  two  lines  parallel  to  each  other 
and  a  distance  apart  equal  to  width  of 
end,  as  shown  by  1-8  and  1-8.  Draw  a 
line  at  right  angles  to  1-8  connecting 
1-1 ;  from  1  mark  off  the  spaces  ob- 
tained on  the  outer  edge  of  C,  as  shown 
by  1-2-3-4-5-6-7-8.-  From  8  draw  a  line 
at  right  angles  to  1-8  connecting  8-8, 
completing  length  of  pattern.  The  piece 
for  inner  side  of  C  is  obtained  in  the 
same  manner,  using  the  spaces  1-2-3-4-5-6, 
the  seam  allowance.  A  full  size  of  the 
seam  is  shown  at  E;  on  the  part  C  a 
single  edge  is  allowed,  on  the  sides  then 
will  be  required  first  an  allowance  equal 
to  the  single  edge,  and  then  one  of 
double  the  width.  At  e  1  is  shown  the 
seam  when  ready  to  finish  and  at  2  the 
finished  seam. 

(Continued   in   Next   Issue.) 
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Fire  Losses. 
Buckingham,    Que. — E.     M.     Lapierre 
has  suffered  a  fire  loss. 

Obituary. 

Tatainagouche,  N.S. — The  death  took 
place  recently  of  George  Clarke,  hard- 
ware merchant. 

Personal. 
W.  H.  Newton,  sales  manager  for  the 
Canada  Paint   Co.,  Ltd.,  Montreal,  was 
in  Toronto  this  week  for  a  few  days  on 
a  business  trip. 

Resigns  Position. 
Aylmer,  Ont. — John  H.  Glover,  for 
several  years  manager  of  the  Aylmer 
Pump  &  Scale  Co.,  has  resigned  thai 
position  and  sold  his  interests  in  the 
business  to  M.  E.  Seed,  who,  it  is  said, 
will  likely  be  made  manager  at  the  an- 
nual meeting  to  be  held  shortly.  Mr. 
Glover  will  give  all  his  attention  to  his 
hardware  business. 

Business  Changes.  . 

Wiarton,  Ont. — Kyle  &  Hunter  have 
dissolved  partnership,  D.  J.  Hunter  con- 
tinuing. 

Huntoon,  Sask. — Walter  &  Gillespie, 
hardware  merchants,  have  been  succeed- 
ed by  Walter  &  Hanson. 

Mortlach,  Sask. — J.  C.  Strowger,  tin- 
smith, has  sold  out  to  A.  K.  Helliwell. 

Woodville,  Ont. — The  hardware,  stove, 
tinsmithing  and  plumbing  business  form- 
erly owned  by  Dure  Bros.,  has  been  sold 
to  the  Woodville  Mercantile  Co.,  Ltd.,  a 
general  departmental  store.  The  firm 
consists  of  S.  W.  Keown,  president;  J. 
E.  Dure,  vice-president;  F.  C.  T.  Smith, 
general  manager;  J.  N.  Campbell,  secre- 
tary-treasurer. 

Promotion  for  Winnipeger. 
Winnipeg,  Man. — F.  J.  Baker,  after  a 
ten  years'  alliance  with  the  Alaska  Bed- 
ding Company,  has  been  promoted  to  the 
office  of  general  manager  of  the  Winni- 
peg plant,  succeeding  J.  H.  Parkhill,  who 
goes  to  Toronto,  there  to  manage  the 
Alaska  Feather  and  Down  Co.  Mr.  Park- 
hill  will,  however,  retain  his  position  as 
president  of  the  local  concern,  and  will 
still  devote  a  great  deal  of  his  time  to 
executive    matters    connected    with    it. 


Bad  Fire  at  Sherbrooke. 
A  serious  fire  which  for  a  time  men- 
aced the  whole  business  section  of  Sher- 
brooke, Que.,  on  Friday  last,  broke  out 
at  the  establishment  of  Codere,  Sons  & 
Co.,  one  of  the  largest  hardware  firms 
in  the  township.  A  bottle  of  wood  al- 
cohol which  was  standing  on  a  gas  stove 
was  accidentally  upset  and  the  flames 
spread  rapidly.  Jos.  Codere,  managing- 
director  of  the  firm,  was  overcome  by 
smoke  while  endeavoring  to  throw  the 
hooks  of  the  firm   into  a  fireproof  vault 


PELEG  HOW  LAND, 

President,  H.  S.  Howland  Sons  &  Co.  Ltd., 
President  the  Imperial  Bank.     Mr. 
Howland  was  last  week  elected  a 
Director    of    the    Confederation 
Life  Assurance  Co.  in  succes- 
sion to  the  late  Colonel  D.  R. 
Wilkie. 


and  had  to  be  taken  to  the  hospital;  his 
injuries,  however,  are  not  very  serious. 
Several  of  the  employees  were  rescued 
with  the  aid  of  ladders.  When  the  fire 
was  at  its  height  an  explosion  took  place, 
which  shook  the  buildings  in  the  imme- 
diate vicinity.  It  was  with  the  greatest 
difficulty  that  the  buildings  owned  by 
C.  0.  Genest  and  L.  A.  Codere,  as  well 
as  the  Edwards  Furniture  Company's 
si  ore,  escaped.  The  loss  to  property 
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and  stock  will  amount  to  about  $100,000, 
which  is  well  covered  by  insurance. 

A  GOOD  SIGN. 
St.  John,  N.B. — The  city  council  of 
St.  John  recently  offered  $280,000  of  5 
per  cent,  bonds  to  the  public.  The  entire 
issue  was  taken  up  by  the  citizens  of 
St.  John  within  a  few  days  of  the  bonds 
being  placed  on  the  counter  and  more 
could  easily  have  been  disposed  of.  This 
affords  a  striking  idea  of  the  satisfac- 
tory condition  of  St.  John's  finances. 


MONCTON    MERCHANTS    JOIN 
D.  R.  M  A. 

Moncton,  N.B. — At  a  representative 
meeting  of  the  merchants  of  Moncton 
in  the  Board  of  Trade  rooms.  Y.M.C.A. 
building,  the  Moncton  branch  of  the  Re- 
lail  Merchants'  Association  of  Canada 
h  as  formed  and  officers  elected.  C.  N. 
Cameron,  secretary  of  the  New  Bruns- 
wick board,  and  R.  C.  Doyle,  district 
secretary,  were  present  at  the  meeting 
and  delivered  comprehensive  addresses 
on  the  aims  and  objects  of  the  associa- 
tion, clearly  setting  forth  the  many  ad- 
vantages to  the  merchants  of  Moncton 
in  forming  such  an  association  in  this 
city.  It  was  unanimously  decided  to  have 
a  "Dollar  Day"  in  Moncton  some  time 
during  the  month  of  February,  and  a 
meeting  will  be  held  when  all  details  will 
lie  worked  out  and  plans  completed. 
"Dollar  Day"  lias  been  held  in  many 
Canadian  cities,  and  in  some  cities  it 
is  held  twice  a  year,  and  local  merchants 
feel  very  optimistic  regarding  the  day  for 
this  citv. 

Among  the  many  things  taken  up  and 
discussed  was  fortnightly  pay,  and  the 
asociation  decided  to  use  every  effort  to 
have  the  I.  C.  R.  pay  fortnightly  in- 
stead of  monthly,  as  at  present. 

During  the  course  of  his  remarks,  Mr. 
Cameron  dealt  with  trading  stamps,  stat- 
ing how  the  association  got  legislation 
making  this  evil  practice  illegal ;  also 
the  gold  and  silver  marking  act.  so  that 
dishonest  dealers  could  not  misrepresent 
jewelry.  He  spoke  about  the  need  of 
interprovincial  judgments,  so  that  a 
judgment  given  in  this  Province  would 
hold  good  in  any  part  of  Canada.  He 
also    stated    that    manufacturers    should 
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be  held  responsible  for  adulteration,  in- 
stead of  the  retail  merchant.  Another 
important  subject  was  that  of  mail  order 
houses,  Mr.  Cameron  pointing  out  why 
retail  catalogue  houses  should  pay  a  fair 
share  of  taxes  in  this  province,  the  same 
as  other  places  of  business.  He  also 
stated  that  if  the  Bulk  Sales  bill  was 
passed  in  the  local  'legislature,  it  would 
lessen  the  retail  sales  and  cause  hard- 
ship. He  also  pointed  out  why  the  fees 
for  the  testing  of  scales  and  measures 
should  be  taken  out  of  the  public  treas- 
ury and  not  out  of  the  retailer's  pocket. 
He  also  told  how  old  accounts  should  be 
protected  against  the  bad  ones  through 
this  association.  In  conclusion,  Mr.  Cam- 
eron said : 

"The  business  or  selling  goods  at 
retail  can  never  be  dispensed  with.  It 
is  the  most  important  channel  through 
which  all  merchandise  and  all  produce 
must  flow  to  reach  the  consumer  witli 
convenience  and  with  the  least  expense. 

"The  capital  employed  in  the  retail 
trade  of  Canada  outnumbers  in  amount 
the  value  of  all  the  asricultural  indus- 
tries with  the  authorized  capital  of  the 
chartered  banks  combined.  We  occupy 
and  own  more  expensive  premises,  we 
pay  more  insurance,  more  rent,  more 
taxes,  more  freight,  more  cartage,  en- 
gage more  help,  own  more  horses,  spend 
more  money  and  give  more  credit,  than 
all  the  agricultural  and  other  commercial 
classes  combined. 

"We  are  less'  understood  and  more 
abused  than  all  other  classes,  because 
we  have  been  'hiding  our  light  under  the 
bushel,'  and  other  classes  have  demand- 
ed justice  and  equity.  We  are  now  be- 
ginning to  realize  our  position  and  our 
importance   in   the   community. 

"To  protect  ourselves,  our  families 
and  our  future  business  conditions,  we 
must  all  line  up  under  one  strong,  power- 
ful and  properly  organized  Associa- 
tion. 

"As  units  we  are  helpless,  but  as  an 
organized  body  we  become  a  mighty 
power." 

Mr.  Doyle  spoke  on  the  credit  report- 
ing branch  of  the  association,  fully  ex- 
plaining how  this  department  is  operat- 
ed, which  is,  briefly,  the  gathering  of 
statistics  relating  to  those  purchasing 
goods  from  merchants  with  no  inten- 
tion of  paying  for  them. 

He  said  the  association  in  New 
Brunswick  is  preparing  a  list  of  these 
delinquents,  and  the  names  of  all  who 
do  not  pay  will  be  supplied  to  the  mer- 
chants.   j& 

The  imports  for  the  month  of  Decem- 
ber totalled  $31,454,883,  as  compared 
with  $52,571,831  in  the  corresponding- 
month.  Exports  last  month  totalled  $37,- 
193,624  as  against  $55,803,676  in  Decem- 
ber of  1#13. 
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Wholesale    Harness    Manufacturers. 

Jos.  Harmer,  Drumbo,  Ont. — Could 
you  tell  me  where  I  could  get  in  touch 
with  a  wholesale  harness  concern? 

B.  F.  Ackerman  &  Son,  Peterborough, 
Ont.;  Beal  Bros.,  Toronto,  Ont.;  Heney 
Carriage  &  Harness  Co.,  Montreal,  Que.; 
Samuel  Trees  &  Co.,  Toronto  Ont.;  La- 
montague,  Limited,  Montreal,  Que; 
Wood  Bros.,  St.  Catharines,  Ont.— Ed. 


FRED.  W.  OTTON. 

of  H.  H.  Otton  &  Sons,  hardware  mer- 
chants, Barrie,  Ont.    Mr.  Otton  has 
been    eletced    Chairman    of    the 
Barrie  Board  of  Education. 


Water  Wheels. 

D.  Mistele,  Rodney,  Ont. — Kindly  give 
me  the  addresses  of  manufacturers  of 
water   wheels. 

Canadian  Allis-Chalmers,  Ltd.,  Toron- 
to, Ont. ;  Wm.  Kennedy  &  Sons,  Ltd., 
Owen  Sound,  Ont.;  Wm.  &  J.  G.  Greey, 
Toronto.— Ed. 

Paint  for  Cement  Floors. 

D.  K.  Clarke,  Hamilton,  Ont,— Will 
you  kindly  tell  us  the  names  of  firms 
manufacturing  a  paint  suitable  to  use 
on  a  cement  floor,  to  reduce  the  dust? 

Canada  Paint  Co.,  Limited,  Montreal, 
Que. ;  Brandram-Henderson,  Limited, 
Halifax  and  Montreal;  B.  Moore  &  Co., 
Ltd.,  Toronto,  Ont.;  The  Martin-Senour 
Co.,  Limited,  Montreal,  Que. ;  Berry 
Bros.,  Walkerville,  Ont.;  R.  C.  Jamie- 
son  &  Co.,  Limited,  Montreal,  Que.;  A. 
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Ramsay  &  Son  Co.,  Montreal,  Que.;  G. 
F.  Stephens  &  Co.,  Ltd.,  Winnipeg, 
Man.;  Pinchin-Johnson  Co.,  of  Canada, 
Ltd.,  Toronto,  Ont.;  Sherwin-Williams 
Co.,  of  Canada,  Limited,  Montreal, 
Que.— Ed. 

Newman  Bros.   Shotgun. 

James  H.  Walker,  Dunnville,  Ont. — - 
Will  you  kindly  inform  me  where  the 
Newman  Bros  shotgun  is  made :  I  want 
some  repairs  for  one? 

This  gun  was  made  in  Belgium,  but 
owing  to  the  conditions  there  at  present, 
no  repairs  could  be  secured  from  there. 
Caverhill,  Learmont  &  Company,  of 
Montreal,  are  Canadian  jobbers  handling 
this  line,  and  they  could  very  likely  give 
you    repairs. — Ed. 

Fire  Escapes. 

Sumner  Co.,  Moncton,  N.B. — Can  you 

advise  us  the  names  of  any  makers  of  fire 
escapes  in  Canada? 

Universal  Fire  Escape  Co.,  234  De  La 
Roche,  Montreal;  J.  Watson  &  Son,  of 
Montreal,  Ltd.,  167  Wellington  street, 
Montreal. 


LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic  of  interest  to  ti.e 
trade,  it  being  understood  that  the 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith.  ' 


RE    WORKMEN'S    COMPENSATION. 
Editor,  Hardware  and  Metal, 
Toronto. 

I  have  seen  several  items  in  Hardware 
and  Metal  regarding  the  Workmen's  Com- 
pensation Act,  but  I  am  not  quite  clear 
as  to  the  position  of  the  retail  trade,  and 
I  think  that  if  you  would  publish  this  let- 
ter and  answer  the  questions,  it  would  be 
of  great  assistance  to  your  readers  who 
wish  to  live  up  to  the  letter  of  the  act. 

I  run  a  retail  hardware  business  with  a 
tin  shop  and  harness  shop  in  connection. 
In  the  hardware  store  I  employ  one  clerk, 
one  bookkeeper  and  one  teamster.  In  the 
tin  shop  I  employ  one  man,  and  in  the 
harness  shop  I  employ  one  man.  Am  I 
exempt  with  all  my  employees  from  as- 
sessment by  the  Workmen's  Compensation 
Act. 

If  you  would  kindly  answer  this  letter 
through  the  column  of  your  paper,  you 
would  very  greatly  oblige. 

X.  Y.  Z. 

You  are  exempt  all  round,  unless  your 
tinsmith  does  outside  work.  If  the  tin- 
smith does  inside  shop  work  only  and  is 
not  called  upon  to  do  outside  work  such 
as  putting  up  eave-trough,  etc.,  he  is  not 
included  under  the  Act.  If  the  tinsmith 
does  outside  work  he  comes  under  the 
Act,  but  all  your  other  employees  are 
exempt. — Editor. 
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Annual  Convention  of  Canada 
Metal  Co.  Ltd. 


Third  Annual  Convention  Held  at  Toronto  Last  Week- 
are  Optimistic  Owing  to  Increase  in 
Wheat  Acreage. 


-Western.  Salesmen 


THE  third  annual  convention  of 
the  Canada  Metal  Co.,  Ltd.,  was 
held  at  the  head  office  of  the 
Company,  Toronto,  last  week.  Each 
year  this  company  get  their  sales-staff 
together  from  all  quarters  of  the  Do- 
minion. The  managers  from  the  fac- 
tories at  Winnipeg  and  Montreal  bring 
in  the  salesmen  who  make  their  head- 
quarters at  these  centres.  When  the 
roll   was  called  nineteen  were  present. 

W.  G.  Harris,  Jr.,  vice-president  of 
the  company  presided,  and  his  opening 
address  was  briefly  a  word  of  welcome 
and  he  seated,  what  proved  to  be  a  fact, 
"This  convention  is  to  be  a  week  of 
hard  work  for  everyone  and  there  will 
be  little  time  for  the  usual  frills  outside 
business." 

Mr.  Harris,  Sr.,  president  and  general 
manager  of  the  company,  had  a  cheery 
word  of  welcome  for  the  salesmen  and 
expressed  his  pleasure  at  being  able  to 
meet  them  all  each  year  and  to  spend 
a  few  days  going  over  past  records  and 
planning  for  future  successes.  He  spoke 
of  the  wonderful  growth  of  the  com- 
pany, how  a  few  ^ears  a~o  only  very 
little  ground  was  covered  outside  Toron- 
to, hut  to-day  the  whole  of  the  Dominion 
is  covered   by  nineteen   salesmen. 


The  first  morning  was  taken  up  by  go- 
ing over  the  yearly  report  of  the  sales 
for  1914,  and  many  suggestions  were 
made  as  to  the  plans  for  1915,  for  as 
one  salesman  remarked,  year  by  year 
our  sales  have  increased  and  it  will 
need  some  brilliant  planning  and  hard 
work  to  go  ahead  in  1915,  but  we  mean 
to  do  it,  if  at  all  possible:  The  after- 
noon was  devoted  to  questions,  and 
questions  asked  referred  to  newspaper 
metals,  babbitt  metals,  ingot  metals  and 
plumbers'  supplies.  All  were  invited  to 
ask  questions  and  there  is  not  the  slight- 
est doubt  by  this  means  much  useful  in- 
formation was  gained.  A  Western  sales- 
man declared  he  had  learned  more  about 
metals  in  one  afternoon  than  he  could 
learn  in  twelve  months  on  the  road. 

Each  day  was  full  of  real  hard  work. 
Business  and  trade  conditions  were  dis- 
cussed from  all  points  of  view  and 
from  all  parts  of  Canada.  At  noon  of 
each  day  lunch  was  provided  on  the 
premises  and  a  fine  jovial  crowd  sat 
down  to  do  justice  to  the  chef's  catering. 

One  day  was  a  day  to  be  remembered, 
for  the  winners  of  the  various  competi- 
tions had  the  pleasure  of  receiving  the 
various  prizes.  These  competitions  have 
proved  a  huge  success  and  are  thorough- 


ly approved  of  by  the  salesmen,  for  it 
causes  a  little  friendly  rivalry.  Each 
year  over  $1,000  is  presented  to  the  com- 
petitors, and  in  addition  one  prize  is  a 
gold  watch  and  chain  suitably  inscribed. 
Upon  H.  C.  Crow,  who  has  taken  such  a 
great  interest  in  arranging  these  compe- 
titions and  carrying  them  through  to 
their  ultimate  success',  fell  the  honor 
of  presenting  the  gold  watch  and  chain 
to  A.  E.  Byers,  the  winner  of  the  Harris 
Heavy  Pressure  competition,  and  no 
doubt  there  will  be  a  good  many  hard- 
waremen  agents  for  H.  H.  P.  who  will 
have  the  pleasure  of  seeing  it. 

To  give  an  idea  of  the  subjects  upon 
which  salesmen  addressed  the  conven- 
tion and  also  to  illustrate  how  useful 
they  were,  one  salesman  had  for  his 
subject  Plumbing  Supplies  and  how  I 
Assist  the  Hardwareman  Who  Has  a 
Plumbing  Business  in  Connection  with 
the  Hardware. 

Other  subjects  by  salesmen  were: 

Babbitt  Metals,  and  How  I  Aid  the 
Hardware  Merchant  to  Build  a  Connec- 
tion. 

Ingot  Metals,  and  How  the  Hardware 
Merchant  Can  Handle  Them  to  Make  a 
Profit. 

Solder,  Sheet  Lead,  Lead  Pipe,  and 
It's  Possibilities. 

How  Harris  Heavy  Pressure  Sales 
Won  the  Gold  Watch,  and  what  Part  wac 
Played  by  the  Agents  and  How  They 
Assisted. 

One  evening  the  whole  staff  visited 
Shea's  Theatre,  so  that  even  though  Mr. 

(Continued  on  page  47.) 


Salesmen  attending  the  annual  convention  of  Canada  Metal  Co. 
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Steel  Co.  of  Canada  Convention 

Third  Annual  <  'on  vention  of  Sales  Managers,  Works  Managers  and  Salesmen 

Held  at  Hamilton — A  Trip  Through  the 

Works. 


ON  January  13,  14  and  15  the  Steel 
Company  of  Canada  held  its  third 
annual  convention  of  sales  man- 
agers, works  managers  and  salesmen  at 
Hamilton,  Ont.  Representatives  were 
there  from  as  far  east  as  Halifax  and  St. 
John  to  as  far  west  as  Winnipeg. 

The  convention  was  in  charge  of 
Robert  Hobson,  the  general  manager, 
assisted  by  F.  H.  Whitton,  assistant  gen- 


ROBT.  HOBSON. 
Gen.  Mgr.  Steel  Co.  of  Canada,  Ltd. 

eral  manager,  and  R.  H.  McMaster,  man- 
ager of  the  Montreal  office.  The  sessions 
were  attended  by  the  president,  Chas.  S. 
Wilcox,  and  the  vice-president,  Cyrus  A. 
Birge,  who  were  both  very  interested  in 
the  papers  read  and  the  discussions  which 
followed. 

The  convention  was  devoted  to  prac- 
tical demonstration  of  sections  of  the 
company's  plant,  as  well  as  to  the  read- 
ing of  papers  on  relevant  subjects.  On 
Thursday  morning  the  party  was  taken 
through  the  Bar  Mill  and  the  Wire  Rod 
Mill  by  R.  G.  Wells,  H.  G.  Girven  and 
George  A.  Simpson,  and  were  shown  the 
detailed  manufacture  of  iron  and  steel. 
In  another  section  the  party  saw  the 
manufacture  of  pig  iron.  The  Canada 
factory  was  then  visited,  and,  under  the 
guidance  of  J.  Orr  Callaghan,  the 
manager,  and  J.  C.  Callaghan,  assistant 
manager,  the  party  saw  screws,  rivets, 
wire  nails,  stove  bolts  and  kindred  lines 
in  the  making. 

Special  attention  was  given  to  the 
various  papers   presented   by   delegates. 


They  were  all  handled  well,  and  were. 
most  enjoyable  as  well  as  instructive.  A 
noteworthy  paper  was  given  by  H.  H. 
Champ,  treasurer  of  the  company,  on 
"Credits." 

The  business  outlook  was  touched  on 
by  several  officials,  and  the  opinion 
voiced  by  most  of  them  was  that  1915 
will  be  a  better  year  than  was  antici- 
pated a  few  months  ago.  The  turning 
point  has  been  passed,  and  the  fact  of 
low  stocks  in  the  hands  of  the  dealers 
means  that  as  soon  as  confidence  is  re- 
stored trade  will  pick  up  to  a  marked 
extent.  There  are  evidences  of  this  al- 
ready. 

The  arrangements  for  the  convention 
were  in  the  hands  of  Messrs.  George 
Spence,  Charles  E.  Harrison  and  George 
A.  Simpson,  who  are  to  be  congratulated 
on  its  success.  "Best  we  ever  had"  was 
the  general  opinion. 

By-the-by,  on  Thursday  morning,  when 
the  men  got  down  to  breakfast,  there 
seemed  to  be  a  new  form  of  greeting 
very  much  in  vogue.  "How  is  every- 
thing by  you1?"  was  the  question.  "By 
me  it's  all  right,  too,"  came  the  reply. 
This  seemed  *familiar  to  a  good  many  of 
the  delegates. 


PUT  YOURSELF  IN  HIS  PLACE. 

(Continued  from  last  week.) 

"Where  shall  I  send  it?"  said  Mr. 
Bright. 

I  indicated  the  house. 

"Oh,  you've  taken  that  old  place  of 
Peterson's.  Well,  I'm  glad  to  make 
your  acquaintance,  Mr.  Black?  That's  a 
good  bit  of  property  you  have  up  there, 
and  this  is  a  go-ahead  town.  Sir,  you 
ought  to  make  money  on  that  house  of 
yours  in  a  year  or  two." 

Now  I  have  always  liked  the  man  who 
will  boost  for  his  own  town.  I  became 
interested  in  what  Mr.  Bright  was  say- 
ing and  we  went  on  chatting  about  the 
town. 

"Well  now,"  he  said,  "I  guess  you'll 
want  several  things  for  that  house  of 
yours.  I  know  it  well.  There  is  some 
glass  needs  fixing  in  the  windows,  isn't 
there?  And  I  think  you'll  find  it  pays 
to  put  weather-strip  on  your  doors  up 
there,  Mr.  Black.    How  about  paint?" 

I  told  him  my  difficulty  about  match- 
ing the  brown  tint  of  my  front  room. 
"I  guess  I  can't  do  any  better  for  you 
immediately  than  Mr.  Grim  could.  But 
I'll  tell  you,  if  you  like  to  leave  that 
sample  color  here,  and  come  in  in  a 
couple  of  days,  I  think  T'll  be  able  to 
fix  you  up." 
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I  left  it  with  him.  I  also  gave  him  the 
order  for  some  window  glass  and  weath- 
er stripping.  In  addition.  1  had  ordered 
a  stove  from  him.  Altogether  I  had 
spent  or  contracted  to  spend  about  thirty 
dollars. 

Two  daj's  later,  Mr.  Bright  came  in  to 
see  me.  It  was  about  8.30  in  the  morn- 
ing. 

"Here's  that  paint  for  your  front 
room,"  he  said,  handing  me  a  can.  "One 
of  the  boys  was  in  Toronto  on  Saturday 
night,  and  I  got  him  to  look  it  up  for 
me.    What  do  you  think  of  it?" 

I  took  him  into  my  front  room  and 
showed  him  the  fixtures  and  furnishings 
and  so  forth.  The  paint  he  had  brought 
was  the  very  thing. 

"Why  don't  you  have  that  stove-pip- 
ing white  instead  of  black?  It  would 
look  much  better  if  yo»  gave  it  a  couple 
of  coats  of  aluminum,"  said  Mr.  Bright. 

And  so  on.  By  and  by  the  stove  came, 
and  I  found  with  it  as  with  everything 
I  got  from  Mr.  Bright,  complete  satis- 
facton.  Now,  that  is  the  difference  be- 
tween Mr.  Grim  and  Mr.  Bright.  Bright 
was  no  better  at  his  trade  than  Grim; 
he  didn't  know  any  more  about  the  tech- 
nical end  of  the  business.  But  he  had 
the  knack  of  placating  and  interesting 
his  customers.  He  laid  himself  out  to 
serve  you,  knowing  right  well  that  it 
was  himself  he  was  serving.  In  short  he 
put  himself  in  the  place  of  the  customer. 
It  cost  him  nothing  but  a  little  effort. 
But  it  gained  him  a  nice  profit.  He  was 
alive,  alert.  Instead  of  fiddling  round  in 
a  dark  little  office  in  a  dark  stuffy  store, 
he  set  out  to  accommodate  people  who 
came  into  his  store.  The  consequence 
was  that  his  business  gTew,  while  Mr. 
Grim's  shrunk. 

There  ought  to  be  another  beatitude — 
"Blessed  are  they  who  know  how  to 
serve,  for  theirs  is  the  credit  balance." 


SHELL  MANUFACTURE. 

Representatives  of  various  manufac- 
turing companies  are  in  Ottawa  this 
week  conferring  with  the  Government  in 
connection  with  the  construction  of 
shells.  These  companies,  the  demand  for 
whose  normal  output  has  been  seriously 
interfered  with  by  the  war,  are  anxious 
to  take  advantage  of  a  demand  which 
promises  to  be  fairly  brisk  for  some 
time  to  come,  and  to  manufacture  a  pro- 
duct which  can  be  profitably  disposed 
of.  Already  a  large  number  of  manu- 
facturing firms  have  put  in  the  plant 
necessary  for  such  manufacture,  and  it 
is  estimated  that  the  total  output  of 
Canadian  shells  will  soon  approximate 
100,000  per  day.  It  is  expected  that  this 
will  shortly  be  increased  until  200,000 
per  day  are  being  turned  out  for  the 
cannon  of  the  allies. 


January  23,  1915. 


Martin-Senour  Co.  Ltd.  Convention 

No  Trace  of  Pessimism  at  the  Annual  Convention  of  the  Sales  Staff  of  the  Martin- 
Senour  Co. — Demonstration  of  Products  and  Discussion  of  Prices 
— Window  Display  Advertising  Dealt  With. 


THE  last  week  of  the  year  of  the 
Martin-Senour  Co.,  Limited,  was 
marked  by  the  annual  sales  con- 
vention of  the  selling  force  of  the  com- 
pany, who  were  in  session  from  Decem- 
ber 28  to  31,  inclusive.  Originally  the 
date  had  been  set  for  December  16,  but 
through  the  illness  of  the  general  man- 
ager, W.  H.  Gerke,  a  postponement  was 
made  and  it  was  a  matter  of  satisfaction 
and  pleasure  to  all  that  lie  was  able  to 
be  present  on  thf  later  dales  and  to  par- 
ticipate in  what  was  voted  as  being  the 
most  profitable  convention  yet  held. 

The  business  sessions  were  held  at  the 
Place  Viger  Hotel,  and  a  strenuous  pro- 
gram was  canned  out.  The  convention 
was  called  to  order  by  the  general  man 
ager,  who  welcomed  Hie  sales  stall'. 
which  showed  no  break  in  the  ranks  bill 
a  little  expansion  in  numbers.  It  was  a 
source  of  pleasure  to  the  salesmen  to 
have  also  in  attendance  Z.  E.  Martin,  the 
president  of  the  company,  whose  thor- 
ough experience  from  bottom  to  tup 
of  all  stages  of  the  paint  business,  and 
whose  expression  of  thanks  to  salesmen 
for  '.rood  work  already  done,  and  his  op- 
timistic outlook  for  the  future  provided 
a  real  incentive  for  greater  things.  Mr. 
Martin's  attendance  was  like  a  home- 
coming, as  he  is  Canadian  born,  his 
birthplace  being  Knowlton,  Que. 

Monday  was  devoted  to  territory  re- 
ports, salesmen  being  in  attendance 
from  all  districts  east  of  Port  Arthur. 
In  connection  with  these  reports  it  was 
an  outstanding  fact  that  despite  the  un- 
settled conditions  which  had  prevailed 
throughout  the  year,  and  particularly 
from  the  1st  of  August,  that  there  was 
a  substantial  gain  indicated  all  down 
Hie  line;  there  was  no  trace  of  pessim- 
ism and  the  general  feeling  indicated 
was  that  the  new  year  would  show  no 
falling  behind. 

Commencing  on  Tuesday  afternoon, 
following  a  demonstration  of  products 
and  discussion  of  prices  which  occupied 
the  morning,  the  campaign  for  the  com- 
ing year  was  gone  over. 

This  showed  many  pleasant  surprises 
to  the  salesmen,  who  were  more  than 
gratified  to  find  that  along  this  line  of 
work  also,  not  the  least  sign  of  retrench- 
ment was  shown,  and  that  greater  things 
than  ever  before  were  being  planned  in 
the  way  of  a  strenuous  publicity  cam- 
paign, which  would  be  national  in  its 
far-reaching     power.      Many     new     and 


bright  features  of  display  were  shown 
fur  the  first  time,  all  of  which  were  ready 
for  distribution  to  the  dealer  agents 
with   their  spring  orders. 


Z.  E.  MARTIN, 

President,  Martin-Senour  Co.,  Ltd.,  who 
attended  the  convention. 


At  the  advertising  session  an  innova- 
tion was  sprung  in  the  erection  of  a 
full-size  window  showing  how  completely  \\ 


the  Martin-Senour  Co.  have  provided 
for  the  needs  of  the  dealer  agents  in  the 
matter  of  window  trimming  and  display 
materials  for  the  coming  year. 

Wednesday  was  devoted  to  general 
business  and  further  demonstration  of 
goods,  visits  to  the  new  home  of  the  Mar- 
tin-Senour Co.  in  course  of  erection  at 
Mile  End,  and  the  varnish  plant,  and 
promises  were  given  that  the  next  con- 
vention would  partake  somewhat  of  a 
house  warming  in  the  new  premises, 
which  would  be  completed  during  the 
coming  spring. 

The  tenth  annual  family  dinner  formed 
the  social  event  of  the  convention  while 
a  theatre  party  also  provided  a  pleasant 
evening's  entertainment.  At  the  dinner 
which  was  held  at  the  Canada  Club,  J.  A. 
Xaud,  the  sales  manager,  acted  as  toast 
master.  Here,  as  elsewhere,  the  predom- 
inating sentiment  was  optimism  for  the 
business  outlook  for  the  year. 

@ 

Westerners  Elected. 

Yellow    Crass.    Sask. — 1.     C.     Baker, 

hardware    merchant,    was   elected    Mayor 

lor   the  year  1915.     R.   C.   McLaren,  of 

McLaren    &    Son,    hardware    merchants, 

as   elected    as   Alderman    for   1915. 


The  Martin-Senour  Window  Display. 
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AN   OPTIMISTIC   VIEW. 

Avila  Raymond,  proprietor  of  The 
Raymond  Hardware  Company,  343 
Notre  Dame  Street  West,  Mont- 
real, who  conducts  a  large  paint  and 
varnish  department,  was  asked  by  Hard- 
ware and  Metal  for  his  opinion  on  busi- 
ness.    He  replied : 

"I  expect  to  be  busy  as  soon  as  spring 
opens  up,  for  this  reason :  Proprietors 
of  houses  in  Montreal  who  wish  to  se- 
cure tenants,  will  have  to  get  to  work 
and  make  their  houses  attractive.  For 
the  past  four  years  landlords  have  done 
little  or  nothing  to  their  houses,  knowing 
they  would  rent  anyway.  Tenants  did 
their  own  decorating,  but  this  year  the 
man  who  is  paying  a  fair-sized  rental 
will  be  unable  to  spend  money  on  paint. 

"This  means  that  the  contractor  who 
takes  on  tliese  repair  jobs  will  get  quick- 


Bonusing  Clerks  for   Efficiency 

System  of  Large  Canadian  Department  Store  is  to  Give  Each  Deserving 

Employee  $5  Per  Month  Bonus — Must  Exceed  Average 

Sales,  Be  Courteous  to  Customers. 


W.  H.  GERKE, 
General  Manager,  Martin-Senour  Co., Ltd. 


er  returns  than  he  did  on  new  buildings, 
and  the  percentage  will  be  better  for  the 
hardwaremen,  though  the  volume  of  busi- 
ness done  may  be  less. 

"I  fully  expect  the  demand  for  this 
repair  work  to  be  considerable  around 
April  and  May.  Landlords  will  want 
quantities  of  builders'  hardware  for  re- 
pair work,  paints,  wallpaper,  and  to 
apply  paint  he  will  require  brushes.  You 
will  find  that,  a  large  number  of  them 
will  hire  painters  as  so  much  an  hour 
and  buy  their  own  material. 

"I  know  many  cases  where  landlords 
have  approached  their  tenants,  and  asked 
them  to  stay  where  they  are  for  another 
year.  In  many  instances  the  tenant  has 
decided  to  stay  at  reduced  rental,  on 
condition  that  necessary  repairs  are 
made.  Invariably  the  landlord  is  only 
too  glad  to.  accede  to  the  request.  These 
conditions  should  also  have  a  good  ef- 
fect on  the  plumbing  business." 


DOES  a  clerk  work  any  harder  and 
give  any  better  service  when  al- 
lowed a  bonus? 

Clerks,  you  may  think,  who  do  their 
very  best  all  the  time  are  being  sought 
after,  and  are  paid  high  wages,  so  that 
they  have  no  desire  for  bonuses.  Never- 
theless, several  large  firms  have  seen  fit 
to  introduce  bonusing  systems  into  their 
establishments,  believing  that  the  effi- 
ciency of  the  staff  as  a  whole  will  be 
raised. 

In  many  cases,  bonuses  have  failed  ut- 
terly. The  question  has  been  raised  re- 
peatedly at  conventions  of  retail  mer- 
chants and  the  prevailing  opinion  seemed 
to  be  that  to  encourage  a  salesman  to  do 
better  by  offering  a  bonus  had  the  ten- 
dency to  encourage  him  to  sell  goods 
by  Look  or  crook,  often  resulting  in 
dissatisfaction  both  to  the  proprietor 
and  to   the   customer. 

But  the  fact  remains  that  the  large 
department  store  of  the  T.  Eaton  Co. 
bonuses  its  clerks,  and  with  conspicuous 
success.  If  the  assertion  were  made  that 
Eaton's  do  this  to  increase  their  sales, 
they  would  deny  it  with  emphasis,  yet 
there  is  no  doubt  whatever  that  more 
goods  are  sold  in  Eaton's  than  would  be 
the  case  if  no  bonuses  were  given. 

Store  Atmosphere  Improved. 

They  aver  that  a  more  important  re- 
sult is  achieved  by  sharing  profits  than 
that  of  an  increased  turnover,  to  wit, 
that  the  general  atmosphere  of  the  store 
is  improved.  When  their  system  is  ex- 
plained, will  you  agree  with  this? 

For  years  Eatons  tried  to  bonus  their 
clerks  effectively,  and  many  of  their  sys- 
tems were  discarded,  giving  place  event- 
ually to  the  one  at  present  in  vogue, 
which  they  consider  as  nearly  perfect  as 
possible. 

All  the  clerks,  and  other  employees  in 
the  store,  are  divided  into  two  classes, 
which  might  be  called  the  "better  than 
average,"  and  "worse  than  average." 
The  total  amount  of  the  store's  sales  is 
known,  so  that  an  average  is  easily  ar- 
rived at.  Take  a  smaller  store,  in  which 
the  sales  per  man  are  $120,  $110,  $90. 
$80,  $70  and  $60:  the  average  is  $90. 
All  above  that  figure  set  a  bonus  of  $5 
per  month.  The  bonus  of  the  T.  Eaton 
Co.  is  the  same  for  everybody — never 
higher  than  $5.  Those  whose  sales  are 
below  the  average  do  not  get  a  bonus, 
unless  their  sales  exceed  those  of  the 
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corresponding  month  of  the  previous 
year. 

Other  things  have  a  bearing  on  this 
matter  besides  sales.  Wrong-  addresses 
taken,  errors  in  making  out  accounts, 
mistakes  of  any  kind,  and  complaints  of 
customers,  all  determine  whether  a  man 
receives  his  bonus  or  not.  These  errors 
are  recorded  on  a  percentage  sheet,  and 
weigh  against  good  salesmanship. 

Five  dollars  is  a  nice  "wind-fall"  at 
the  end  of  each  month,  and  the  average 
clerk  will  do  his  utmost  to  exceed  the 
average,  besides  doing  his  best  to  avoid 
errors  and  complaints  from  customers. 
Complaints  are  always  carefully  investi- 
gated in  the  office,  and  no  clerk  is  al- 
lowed to  suffer  because  the  customer 
happened  to  be  born  with  a  choleric 
temper. 

Results  in  Courteous  Clerks. 

The  company  says  that  this  is  a  sys- 
tem which  encourages  courtesy  to  cus- 
tomers, and  with  courteous  clerks  it  is 
argued,  bigger  sales  will  result,  and  the 
general  reputation  of  the  store  will  im- 
prove. 

It  is  interesting  to  note  that  this  sys- 
tem is  applied  to  inspectors,  drivers,  and 
other  employees  as  well  as  to  the  clerks. 
It  is  true  that  they  have  no  sales  to 
watch,  but  their  conduct,  good  or  bad, 
decides  whether  they  receive  a  bonus  or 
not.  The  whole  idea  of  the  firm  is  to 
produce  employees  as  much  above  the 
average   as  possible. 


® 


Don 't  waste  a  good  opportunity  to  ad- 
vertise. 

*  *     • 

Good  window  trims  are  the  forerun- 
ners of  sales. 

*  *     » 

Spread  the  G-ospel  of  good  cheer — be 
optimistic. 

*  *     » 

An  effective  advertisement  must  say 
something  worth  while  about  the  goods. 

*  *     * 

Tendering  suggestions  on  Cold  Weath- 
er lines  in  January  is  working  along  the 
line  of  least  resistance. 

*  *     • 

When  a  customer  enters  your  store  do 
you  look  at  her  as  if  she  were  a  heartily 
welcome  guest  or  an  intruder  breaking 
into  your  cash  drawer? 
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Pratt  &  Lambert  Salesmen's  Convention 

Most  Successful  Year  in  the  History  of  the  Organization  Winds  Up  With  Big  Conven- 
tion— Numerous  Presentations  to  Salesmen  —  Another  Contest  Announced. 


IF  one  would  convince  himself  of  the 
fact  that  business  has  not  been  so 
bad  during  the  past  year  as  some 
would  have  us  believe,  he  would  only 
have  to  look  at  the  stream  of  salesmen 
that  poured  into  the  Buffalo  factory  of 
Pratt  &  Lambert,  Inc.,  Jan.  5th,  on  the 
occasion  of  the  big  national  salesmen's 
convention.  Largely  as  the  result  of  the 
efforts  put  forth  by  these  men,  Pratt 
&  Lambert,  Inc.,  have  just  completed 
their  most  successful  year,  despite  war 
talk,  "calamity  howlers"  and  any  num- 
ber of  other  causes  that  have  put  the 
"crimp"  in  some  business  concerns. 

Preliminary  to  the  opening  of  the 
convention,  the  salesmen  inspected  the 
Buffalo  factory.  Since  the  last  conven- 
tion many  additions  and  improvements 
have  been  made  in  the  plant. 

Luncheon  was  served  at  the  cafe  at 
the  Buffalo  plant  at  1  o'clock.  The  con- 
vention opened  at  2.30  o'clock  Tuesday 
afternoon  with  an  address  of  welcome 
by  W.  H.  Andrews,  President.  His  talk 
made  every  man  feel  at  home.  Mr.  An- 
drews spoke  of  the  success  which  the 
business  had  during  the  past  year,  and 
thanked  the  sales  force  for  having  con- 
tributed so  largely  in  making  this  suc- 
cess possible.  He  stated  that  it  was  his 
opinion  that  poor  and  indifferent  busi- 
ness had  reached  rock  bottom  and  that 
from  now  on  business  is  bound  to  rise 
up  again  to  a  high  point,  by  a  natural 
law. 

He  then  turned  the  convention  over 
to  J.  H.  McNulty,  general  manager  and 
convention  chairman,  who  in  a  brief  ad- 
dress outlined  the  work  that  the  conven- 
tion would  try  to  accomplish.  In  clos- 
ing he  introduced  F.  W.  Robinson,  gen- 
eral superintendent  who  gave  an  address 
on  "Facilities  and  Methods  of  the  Pratt 
&  Lambert  Factories".  Mr.  Robinson 
spoke  of  the  great  care  that  is  observed 
from  the  selection  of  raw  material  to 
the  completion  of  the  finished  product  to 
insure  absolute  quality  and  uniformity. 
He  was  followed  by  J.  F.  Thomas,  sup- 
erintendent of  laboratories,  who  spoke 
on  "Laboratory  Work".  The  laborat- 
ory is  really  the  creative  centre  of  the 
varnish  factory  and  the  description  of 
the  constant  testing  and  experimenting 
that  is  done  in  the  laboratory  to  make 
better  products,  which  seems  to  have 
reached  the  last  notch  of  possible  per- 
fection, was  very  interesting  to  the 
salesmen.  An  illustrated  talk  on  raw 
materials  used  in  varnish-making  by  R. 
W.  Lindsay,  chief  chemist,  gave  the  men 


a  little  more  intimate  insight  into  the 
goods  they  are  selling,  especially  the 
newer  men. 

After  Mr.  Lindsay's  talk,  all  the  fac- 
tory and  office  employees  of  the  Buffalo 
plant  were  ushered  into  the  convention 
room,  where  Mr.  Andrews  awarded  cash 
prizes  for  the  best  suggestions  made  by. 
employees  during  the  current  period.  He 
also  presented  each  one  who  has  been  in 
the  employ  of  the  company  a  year  or 
more  with  a  $5  gold  piece.  Every  em- 
ployee regardless  of  the  length  of  his  or 
her  service  was  also  given  an  insurance 
policy  providing  for  a  payment  in  case 
of  death,  to  the  beneficiary  of  a  sum 
equivalent  to  his  or  her  annual  salary. 

Special  cars  then  took  the  salesmen 
to  the  University  Club  where  dinner  was 
served  at  6  o'clock.  This  was  followed 
by  an  illustrated  lecture  on  "The  Pratt 
&  Lambert  Salesmen  in  Europe"  by  Mr. 
Andrews.  The  program  for  the  night's 
entertainment,  which  was  entitled  "Joy 
Night,  Pratt  &  Lambert  Convention", 
described  this  as  follows,  Joy  No.  2,  W. 
H.  Andrews,  Travelogue.  An  illustrat- 
ed lecture  on  the  adventures  of  the 
Pratt  &  Lambert  commercial  tourists 
and  their  escape  from  the  war  stricken 
Europe  on  that  famous  dash  for  safety 
on  the  mighty  "Mauretania"- — the  fast- 
est trip  ever  made  across  the  ocean — 
four  days  and  ten  hours.  After  the  lec- 
ture copies  of  the  "Bone  Book",  which 
humorously  portrays  by  text  and  illus- 


tration some  of  the  experiences  of  the 
Pratt  &  Lambert  salesmen  in  Europe 
was  distributed  to  all  in  attendance. 

A  bowling  contest  between  the  teams 
from  the  Eastern,  Western,  Central  and 
Canadian  divisions  was  the  next  event 
on  the  evening's  program.  After  a  buf- 
fet luncheon,  taxi  cabs  took  the  men  to 
the  Hotel  Statler,  convention  head- 
quarters. 

Wednesday  morning,  Mr.  McNulty 
went  over  selling  points  of  leading  pro- 
ducts made  by  this  concern.  He  was  fol- 
lowed by  J.  H.  Waterbury,  resident  man- 
ager of  the  Buffalo  office,  who  gave  a 
sales  demonstration  on  Vitralite.  He 
showed  the  salesmen  how  to  demonstrate 
this  enamel  to  the  dealer,  to  show  its 
better  color,  great  capacity,  covering 
property  and  easy  working  qualities. 
After  luncheon  at  the  plant,  the  after- 
noon session  opened  with  a  talk  on  the 
"Systematizing  of  a  Salesman's 
Work,"  by  J.  N.  Welter,  manager  of  the 
Chicago  office.  Mr.  H.  Scheib  was  then 
called  upon  to  describe  the  very  prac- 
tical system  which  he  has  used  with 
great  success  to  proper^'  plan  out  his 
work  in  advance.  The  selling  points  of 
other  products  were  then  taken  up  by 
Mr.  McNulty,  the  convention  chairman. 

A  country  dinner  was  served  at  the 
Saturn  Club  at  6.15.  Music  was  furnish- 
ed by  a  real  old-fashioned  country  band- 
garbed  in  gorgeous  attire.  The  band 
marched    through    the    club    rooms    and 


Pratt  &  Lambert  Salesmen  in  the  Banquet  Hall  of  the  Hotel  Statler,  Buffalo. 
One  of  the  pleasant  events  in  connection  with  their  recent  sales-staff 

convention. 
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headed  by  Mr.  Andrews  paraded  to  the 
dining  room  followed  by  the  salesmen. 
The  band  consisted  of  members  of  the 
P.  &  L.  organization. 

The  dinner  was  followed  by  a  theatre 
party  at  the  Star  Theatre  to  see  Marie 
Cahill  and  Richard  Carle,  in  "90  In 
the  Shade."  Tickets  were  also  furnish- 
ed all  office  and  factory  employees,  so 
that  the  theatre  was  pretty  well  filled 
with  Pratt  &  Lambert  employees  and 
friends.  The  comedians  pulled  off  some 
good  P.  &  L.  jokes  for  the  special  benefit 
of  the  party. 

Thursday  morning,  J.  B.  Bouck,  Jr., 
resident  manager  of  the  New  York  office, 
spoke  on  "The  Salesman's  Relation  to 
the  Credit  System."  Be  emphasized 
that  the  credit  department  and  the 
salesmen  should  work  hand  in  hand  for 
best  results.  C.  A.  Steward,  architec- 
tural manager,  Chicago,  concluded  the 
morning:  program  with  a  talk  on  "Archi- 
tectural work."  He  showed  the  cabinets 
containing  panels  finished  with  Pratt  & 
Lamhert  products  which  are  furnished 
architects.  These  cabinets  brought  the 
greatest  admiration  of  the  newer  men 
who  had  never  seen  them  before. 

In  the  afternoon  W.  P.  Werheim,  ad- 
vertising manager,  delivered  an  address 
on  "Pratt  &  Lambert  Advertising."  He 
talked  from  a  big  chart  on  the  wall 
which  outlined  the  entire  Pratt  &  Lam- 
bert advertising  plan.  This  chart  was 
connected  up  by  ribbons  with  exhibits 
on  either  side  showing  the  actual  things 
charted.  Mr.  Werheim  also  displayed 
charts  to  show  that  Pratt  &  Lambert 
through  their  advertising  were  reaching 
practically  every  family  with  sufficient 
income  to  buy  high-grade  varnish  pro- 
ducts, and  another  chart  showed  the  up- 
ward trend  and  increase  in  sales  on 
various  products.  Mr.  Werheim  showed 
proofs  of  the  advertisements  which  will 
appear  in  the  national  magazines  this 
spring.  These  advertisements  brought 
forth  the  unstinted  admiration  of  the 
salesmen.  A  new  plan  is  to  be  worked 
out  in  Pratt  &  Lambert  magazine,  ad- 
vertising this  spring;  many  of  the  ad- 
vertisements will  appear  in  color.  Mr. 
Werheimsaid  that  Pratt  &  Lambert  ad- 
vertising would  be  bigger  this  spring 
than  ever  before.  He  remarked  that 
Pratt  &  Lambert  advertising  is  not  to 
sell  goods  to  the  dealer,  but  to  sell 
gqods  for  the  dealer,  to  get  the  goods 
which  Pratt  &  Lambert  sell  him  off  his 
shelves  and  the  profits  into  his  pocket. 
This  he  said  was  forcibly  brought  out 
last  year  when  people  were  talking 
bad  times  and  manufacturers  in  the  var- 
nish business  and  other  lines  of  business 
cut  down  their  advertising  Pratt  &  Lam- 
bert did  not  cut  down  on  their  adver- 
tising and  the  result  was  that  their  sales 
Showed  a  decided  increase,  the  Pratt  & 


Lambert  line  proving  to  be  a  profit 
equalizer  to  dealers  who  handled  it  to 
make  up  for  diminished  profits  on  goods 
whose  manufacturers  cut  down  on  their 
advertising  and  withdrew  their  co-op- 
eration. 

"Varnish  Talks,"  Pratt  &  Lambert 
painters'  magazine,  also  came  in  for 
much  favorable  comment. 

Thursday  evening  the  convention  was' 
practically  wound  up  by  a  big  banquet 
held  at  the  Hotel  Statler  at  7.30  o'clock. 
An  orchestra  furnished  music  during  the 
evening.  Mr.  Andrews  acted  as  toast 
master.  In  his  opening  remarks  Mr.  An- 
drews again  stated  that  the  business  of 
Pratt  &  Lambert,  Inc.,  was  a  remark- 
ably successful  one  during  1914,  and 
thanked  the  salesmen  for  making  this 
possible.  He  stated  he  was  proud  of  the 
men  who  represented  the  organization 
and  that  Pratt  &  Lambert  always  tried 
to  get  high-grade  men  and  that  when  he 
looked  around  the  room  at  those  as- 
sembled he  thought  that  they  had  been 
successful  in  doing  this.  He  also  stated 
that  it  was  the  ambition  of  the  com- 
pany to  develop  the  men  with  it  and 
he  thought  that  in  this  it  had  met  with 
a  great  measure  of  success.  Mr.  An- 
drews covered  many  of  the  basic  prin- 
ciples of  salesmanship  in  his  talk  which 
was  an  inspiration  to  every  man  who 
heard  it. 

After  these  remarks  Mr.  Andrews  got 
down  to  some  real  definite  business  of 
the  evening.  One  of  the  first  things  he 
did  was  to  present  silver  cigarette  eases 
to  the  members  of  the  victorious  New 
York  bowling  team.  J.  B.  Bouck,  man- 
ager of  the  New  York  office,  who  did  so 
much  to  spur  the  New  York  bowling 
team  to  success  by  lung  power,  was 
given  a  handsome  cigar  case.  Mr.  An- 
drews also  awarded  the  prize  for  indi- 
vidual high  score  to  J.  G.  Schroeder  of 
the  Chicago  office.  Then  he  presented 
cheques  for  $100  to  every  salesman  who 
"made  his  quota."  A  large  number  of 
salesmen  made  their  sales  quota  for 
1914. 

Insurance  policies,  which  were  men- 
tioned before,  were  then  presented  to 
every  memher  of  the  sales  force.  When 
it  is  considered  that  these  men  are  all 
making  good  salaries  and  that  the  insur- 
ance policies  provide  for  payment  to  the 
beneficiary  in  the  case  of  death  equiva- 
lent to  a  year's  salary  of  the  deceased, 
but  not  to  exceed  $3,000,  it  can  be 
readilv  seen  that  these  policies  represent 
something  of  real  value. 

Mr.  Andrews  then  referred  to  the  sales 
competition  which  was  conducted  last 
spring  for  prizes  of  a  trip  to  Europe. 
He  said:  "You'll  remember  we  men- 
tioned last  year  that  if  this  contest  was 
successful  that  we  might  run  a  similar 
contest  for  a  trip  to  the  San  Francisco 
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Exposition  this  year.  This  we  have  de- 
cided to  do.  A  similar  contest  will  start 
immediately,  ending  in  time  for  the  win- 
ners to  start  for  the  Exposition  about 
July  1st.  In  the  ease  of  a  married  man, 
he  will  be  given  the  privilege  of  taking 
his  wife  at  the  expense  of  the  firm.  The 
stay  in  San  Francisco  will  be  for  two 
weeks,  and  will  include  stop  over  privi- 
leges, which  will  enable  the  men  to  see 
the  Exposition  at  San  Diego  as  well  as 
San  Francisco,  and  to  visit  other  points 
of  interest.  From  the  enthusiasm  with 
which  the  announcement  of  this  com- 
petition was  received,  it  will  enable  the 
Pratt  &  Lambert  organization  to  do 
things  in  as  big  a  way  this  spring  as  the 
European  trip  competition  enabled  them 
to  do  last  spring. 

In  concluding,  Mr.  Andrews  called 
upon  Mr.  McNulty,  general  manager  of 
the  company,  to  say  something.  Mr.  Mc- 
Nulty gave  his  thanks  to  the  salesmen 
for  the  success  they  have  made  possible, 
and  expressed  confidence  in  the  per- 
sonnel of  the  sales  organization.  Many 
others  spoke  at  the  banquet,  and  every 
man  who  spoke  brought  out  the  fine 
spirit  of  loyalty  which  seems  to  be  in- 
herent with  all  employees  of  this  com- 
pany. 

Friday  morning  some  of  the  odds  and 
ends  of  the  convention  which  did  not  be- 
long to  the  convention  proper  were 
cleaned  up.  In  the  afternoon  business 
sessions  were  held  by  various  divisions. 
One  division  was  for  new  men,  J.  H. 
Waterbury,  Buffalo  resident  manager, 
acting  as  chairman;  another  session  was 
held  for  manufacturing  men,  J.  H.  Shan- 
ley  acting  as  chairman.  Business  ses- 
sions were  also  held  by  the  architectural 
department  and  by  the  railway  depart- 
ment, J.  Parker  Gowing  acting  as  chair- 
man. 

The  attractive  menus,  place  cards,  pro- 
grams, etc.,  used  during  the  convention 
were  printed  in  the  Pratt  &  Lambert 
private  printing  plant. 


ANNUAL  CONVENTION  OF  CANADA 
METAL  CO.,  LIMITED. 

(Continued  from  page  42.) 
Harris,  Jr.,  promised  no  frills,  yet  a  few 
were  allowed  to  step  in. 

When  the  convention  finally  broke  up, 
all  admitted  that  though  it  had  been  a 
strenuous  time,  yet  there  was  no  doubt 
that  it  might  fitly  be  described  as  a 
brilliant  success  and  each  one  departed 
hoping  to  once  more  meet  in  1916, 
when,  as  the  Western  men  prophesied, 
the  West  will  have  more  to  say,  for  1915 
will  see  wonderful  improvements  owing 
to  the  great  increase  in  the  wheat  acre- 
age. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


BRIGHT-EYE  LANTERN. 

THE       accompanying       illustration 
shows  the   "Bright  Eye"   electric- 
lantern  attachment  which  is  a  new 
device  put  on  the  markei   to  operate  on 
an  ordinary  dry  battery. 

The  illustrations  are  self  explanatory. 
The  attachment  merely  slips  on  over  the 
top  of  the  battery  and  is  screwed  down 
by  the  battery  Jhumbserew. 

It  is  made  of  brass,  brush  finished,  and 
weighs   but   5   ounces. 

The  manufacturers  state  that  it  will 
give  a  light  when  submerged  in  water 
for  24   hours.    It    retails  for  $1.35. 


m 
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The  Bright  Eye  Lantern. 

The  Chas.  B.  Ellis  Company,  301  Power 
Building,  Montreal,  are  the  sole  dis- 
tributors for  Canada. 


CHATILLON'S  MEAT   TENDERER. 

John  Chatillon  &  Sons,  85-93  Cliff 
Street,  New  York,  are  offering  the  trade 
an  improved  ' '  meat  tenderer ' '  here  illus- 
trated. Meat  tenderers  are  used  exten- 
sively in  markets,  restaurants  and  hotels. 
In  the  new  tool  the  ready  dissembling 
feature  is  said  to  be  of  considerable 
value,  as  it  lends  itself  to  the  ready 
cleaning  of  the  tool.  The  element  of 
sanitation  is  thereby  brought  into  focus, 
and  this  idea  has  been  carried  to  its 
greatest  development  in  that  all  parts 
are  made  of  metal,  giving  no  opportunity 


for  foreign  matter  to  remain  by  absorp- 
tion as  would  be  the  case  if  wood  was 
employed  in  any  part  of  its  construction. 
Another  convenient  feature  is  provided 
in  the  new  tool  in  that  the  two  halves 
are   hinged,  and   by  pressing  the  button 


Chatillon's  Meat   Tenderer. 

at  the  end  of  the  handle  the  two  hinges 
(tan  be  swung  apart,  exposing  the  entire 
interior. 


GLASSBRITE. 

The  Benjamin  P.  Forbes- Co.,  409  Su- 
perior Avenue  N.W.,  Cleveland,  U.S.A., 
represented  in  Canada  by  C.  F.  &  E.  J. 
Earle,  Toronto,  and  J.  S.  Langevin, 
Gamier  Street.  Montreal,  offer  to  the 
Canadian  hardware  trade  "Glassbrite,'' 
a  chemical  window  cleaner,  reduced  to 
the  form  ol  an  impalpable  powder  free 
from  acid,  grit  or  harmful  substances, 
which  is  used  for  cleaning  signal  lights, 
head  Lights,  coach  and  cab  windows,  win- 
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How  Bright  Eye  Lantern  is  operated. 

dows  in  residences,  offices,  stores  and 
garages,  as  well  as  wind  shields;  limous- 
ine windows,  show  cases,  cut  glass,  elec- 
tric lamp  globes,  shades  and  reflectors, 
enamelware,  polished  silver,  gold  and 
diamonds.  No.  1  "Glasbrite"  powder 
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is  put  up  in  1-5  lb.  nickel-plated  sifter 
top  cans;  No.  1  "Glasbrite"  paste  is 
put  up  in  1-5  and  1  lb.  flat  round  cans. 
Sample  packages  will  be  mailed,  free 
on  request,  by  the  manufacturer  . 


THE  PENLITE. 

The  Interstate  Electric  Novelty  Co. 
of  Canada,  Ltd.,  are  now  offering  to  the 
trade  what  they  term  the  "Penlite."  It 
is  an  electrical  flashlight,  constructed  so 


Glassbrite   in   sifter-top   can. 

as  to  imitate  a  fountain  pen,  and  is  fitted 
with  a  clasp  and  held  in  the  pocket  in  a 
like  manner  (or  as  a  regular  fountain 
pen).  The  makers  state  it  will  become 
a  popular  seller,  both  for  the  novelty  of 


The  Penlite. 

the  same  and  the  convenient  manner  in 
which  it  can  be  carried. 


TWINE    AND    CORDAGE 
INDUSTRIES. 

(Continued  from  page  36.) 
disappointing   result,   with    the    loss    of 
money  invested. 

The  difficulties  with  which  this  in- 
dustry is  beset  could  be  ameliorated  by 
some  readjustment  of  present  free  listed 
articles,  such  as  binder  twine  for  our 
extensive  grain  fields,  fishing  cordage  for 
our  numerous  lakes,  rivers  and  coast 
operations,  and  jute  yarns  and  twines 
for  pulp  paper  and  electrical  industries, 
all  of  which  are  well  able  to  share  the 
upkeeping  of  home  commercial  enter- 
prises. 
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The  Markets  at  a  Glance 

The  most  notable  price  changes  during  the  week  have  taken 
place  in  quotations  on  linseed  oil.  Although  the  demand  for 
oil  is  very  quiet,  prices  advanced  rapidly,  following  the  rapid 
advances  in  the  flax  markets.  In  the  metal  markets  nearly  all 
metals  have  advanced  during  the  week.  This  advance  is  not  caused 
by  the  local  demand,  as  it  is  very  light  at  present.  Considerable 
speculation  exists  as  to  how  the  tariff  changes,  if  any  are  made,  will 
affect  the  hardware  trade.  Firms  handling  large  quantities  of  glass 
appear  to  be  particularly  interested.  An  article,  on  the  tariff  changes, 
in  last  week's  issue  of  Hardware  and  Metal  has  created  a  great  many 
enquiries,  as  it  was  the  first  intimation  given  out  by  any  trade  paper 
that  there  is  a  possibility  of  a  change  taking  place.  Spring  booking 
is  proceeding  fairly  well.  Reductions  in  the  price  of  some  lines  are 
expected  while  on  others  higher  prices  are  predicted.  Business  is 
seasonably  quiet.  In  the  industrial  centres  a  great  many  factories 
are  only  running  short  time.  A  great  many  firms  are  still  stock- 
taking and  it  is  generally  believed  that  stocks  are  comparatively 
light. 


MONTREAL. 

MONTREAL,  Jan.  21.  —  Business 
continues  in  fairly  good  volume, 
but  the  orders  are  for  the  most 
part  of  the  sorting  order  and  not  heavy. 
They  are  confined  to  general  lines  for 
outside  points  in  Ontario  and  Quebec ; 
city  and  Western  business  continues  dull. 
Movement  is  hardly  so  satisfactory  as  a 
week  ago  and  on  the  whole  below  the 
normal,  although  holding  up  in  the  de- 
partments which  show  demand.  Dealers 
consider  they  have  little  to  complain  of 
under  the  existing  conditions.  Collec- 
tions in  country  districts  of  the  East  are 
fair,  although  there  is  some  complaint 
that  farmers  are  not  getting  prompt  pay- 


MONTREAL    QUOTATIONS. 

Tin 37c  to  38c 

Spelter    6y2c 

Copper 14y2e 

Lead,  Trail,  cwt $5.00 

Lead,   Imported,   cwt $5.00 

Antimony 17y2c 

Solder,  y2  x  V2   22c 

Wiping  Solder  . 20c 

Aluminum,  Ingot 22c  lb. 

Aluminum,  Pattern   23c  lb. 

Wire  Nails  . . : $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope 14c  base 

British  Manila  Rope   ....lie  base 

African  Hemp  lie  base 

Sisal   9y2c  base 

Lath  Yarn 83/4c  base 


ment  for  their  wood;  cities  are  very 
slow  and  the  West  is  bad.  In  building 
materials  and  in  the  metals  business  is 
quiet  and  seems  likely  to  continue  so. 
Metals  are  firm  in  price  with  the  excep- 
tion of  lead  and  advances  are  noted  for 
copper  and  spelter,  with  tin  also  a  shade 
higher.  Market  is  very  hard  to  follow  on 
account  of  war  conditions.  Prices  for 
pipe  are  to  be  revised,  and,  although 
changes  will  not  be  material,  they  will 
be  in  the  upward  direction  owing  to  in- 
creased cost  of  production,  and  it  is 
understood  that  the  discounts  are  to  be 
eliminated,  which  will  simplify  the  quo- 
tations. Dealers  are  revising  all  cutlery 
prices  with  advances  that  average  about 
ten  per  cent. 

The  Metals. — The  whole  situation  con- 
tinues as  a  puzzle  to  the  trade.  With 
the  exception  of  lead,  all  departments 
show  firmness.  In  London  there  is  a 
continued  advance  in  values  which  is 
difficult  to  understand,  unless  there  is  an 
underlying  feeling  that  the  war  may  end 
sooner  than  the  outward  state  of  affairs 
would  indicate.  Of  course  there  is  the 
fact,  too,  that  war  prices  prevail  and 
that  Governments  are  not  haggling  over 
trifles  in  the  way  of  cost  at  a  time  like 
this.  On  the  other  hand  there  is  much  to 
indicate  weakness  in  the  near  future  in 
the  United  States,  and  the  fact  that 
there  is  strength  in  Canada  would  rather 
seem  to  indicate  that  we  are  still  fol- 
lowing the  Americans  up  and  have  not 
yet  reached  the  top.  In  all  departments 
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it  is  the  latter  market  rather  than  Lon- 
don which  Canada  follows ;  lead  formerly 
was  controlled  by  English  dealers  but  a 
change  took  place  in  this  regard  some 
months  ago. 

Tin. — The  situation  is  firm  despite  a 
weak  feeling  throughout  the  trade  in  the 
United  States.  In  London  there  is  a  con- 
tinued demand  at  higher  prices  indicat- 
ing that  there  are  urgent  war  needs. 
Here  prices  are  fairly  steady. 

Copper. — An  advance  of  half  a  cent — 
from  14c  to  14y2c — has  been  made  in  this 
market  and  the  situation  is  very  firm; 
so  far  the  increase  only  applies  to  ingot, 
but  there  are  likely  to  be  other  changes. 
The  London  market  is  on  the  up  grade, 
largely  on  the  strength  of  sales  to  Rus- 
sia and  Japan.  In  the  United  States  it 
is  recognized  that  the  present  price  is 
the  result  of  restricted  production  and 
for  that  reason  the  situation  is  being 
watched  closelv.  With  increased  produc- 
tion there  would  probably  be  a  decline, 
as  consumption  has  fallen  off  with  the 
exception  of  this  export  war  business. 

Solder.  —  With  tin  firm  there  is  a 
strong  market  but  it  is  noted  that  the 
consumption  is  small  and  evidently  buy- 
ers are  holding  off  for  what  small  sup- 
plies they  need  or  else  have  stocks  on 
hand.  Half  and  half  22c,  wiping  20c, 
commercial  19e. 

Other  Metals — An  advance  of  y4C  is 
noted  in  spelter.  The  situation  in  the 
United  States  would  indicate  that  this 
market  has  followed  copper  on  the  un- 
derstanding that  purchases  of  spelter 
are  sure  to  coincide  with  those  of  cop- 
per for  export.  The  antimony  market  is 
inclined  to  advance  on  strength  abroad 
and  the  quotation  is  very  firm.  Lead  is 
at  the  same  price  as  last  week,  but  con- 
tinues weak. 

Bar  Iron  and  Steel. — The  hardware 
trade  finds  little  demand  for  these  ma- 
terials; they  are  practically  dead.  Prices 
are  firm  with  the  base  for  bar  iron  at 
$2. 

Galvanized  Sheets. — Movement  con- 
tinues in  narrow  channels  with  the  prices 
very  firm  in  view  of  the  high  prices  of 
spelter  and  other  materials. 

Nails. — Booking  orders  are  fairly  sat- 
isfactory, but  the  movement  for  present 
consumption    is   very    small.    Prices    are 
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TORONTO   QUOTATIONS. 

Tin 36c  lb. 

Copper 14y2c-15c 

Lead 5c  lb. , 

Spelter 6%'e-7c 

Antimony 18c  lb. 

Aluminum  Ingot 22c  lb. 

Aluminum  Pattern 23c  lb. 

Solder,  y2  and  V2  22c  lb. 

Wire  Solder 26c  lb. 

Wiping  Solder 19y>c  lb. 

Tinker's  Bar  Solder 26c  lb. 

Wire  Nails $2.05  base 

Cut  Nails $2.70  base 

Poultry   Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope lie  base 

African  Hemp  Rope lie  base 

Sisal  Rope 9V^c  base 


firm  with  $2.15  as  the  base  for  wire  and 
$2.50   for  cut. 

Iron  and  Lead  Pipe. — Prices  remain 
firm  but  a  change  is  expected  by  next 
week.  This  will  be  a  general  readjust- 
ment, with  the  elimination  of  the  present 
system  of  discounts.  The  change  will 
be  generally  welcomed  by  the  trade. 
Some  slight  changes  in  an  upward  direc- 
tion may  be  looked  for  but  these  will 
not  be  material.  Strength  is  due  to  in- 
creased cost  of  production  with  smaller 
volume  of  business;  also  the  situation 
in  materials. 

Bolts  and  Screws. — Demand  is  fairly 
steady  and  the  market  is  very  firm  on 
the  quotations  shown  in  Current  Market 
Quotation  pages. 

Rope  and  Twine. — Bookings  for  spring 
continue  good  in  the  lines  required  for 
farm  business.  Some  changes  in  the 
prices  of  binder  twine  are  to  be  expect- 
ed, probably  downward. 

Wire  Fencing. — Future  outlook  con- 
tinues good  and  bookings  for  spring  both 


for  fencing  and  for  poultry  netting  are 
heavy. 

Builders'  Hardware  and  Materials.  — 
There  is  little  to  be  said  here.  It  is  gen- 
erally known  that  construction  programs 
are  showing  little  indication  of  activity 
for  the  coming  season  and  the  demand  is 
therefore  very  small;  there  is  practically 
no  movement   whatever. 

Sjoves  and  Furnaces. — Here  there,  is,, 
practically  no  movement  for  the  time  be- 
ing and  dealers  are  interested  in  what 
next  month  may  bring  as  there  is  usually 
some  revival  at  that  time. 

Kitchen  Utensils. — Business  in  coun- 
try lines  continues  good,  but  city  de- 
mand is  weak.  Makers  are  waiting  with 
interest  an  announcement  regarding 
tariff  changes  which  will  affect  prices. 
Situation  is  generally  firm  on  upward 
trend   of  metal  materials. 

Cutlery. — Cutlery  prices  are  being  re- 
vised with  a  general  advance  over  all 
lines.  This  will  amount  to  aiiout  ten 
per  cent.  Situation  is  that  with  German 
goods  out  of  the  market  ihere  is  a  short- 
age in  sight  and  preparations  are  being 
made  for  it. 

Seasonable  Lines. — Business  is  gener- 
ally of  the  sorting  up  variety  but  a  bet- 
ter movement  of  shoe  calks  and  of  maple 
utensils  is  noted. 


TORONTO. 

TORONTO,  Jan.  21.— Business  in 
the  hardware  trade  has  shown 
some  improvement  since  the  be- 
ginning of  the  year,  but  conditions  can 
hardly  be  called  normal,  taking  it  all 
round.  The  city  trade  is  distinctly  quiet, 
but  there  is  a  fair  volume  of  business 
coming  from  the  country  districts,  al- 
though probably  not  so  much  as  usual. 
A  factor  which  is  having  a  somewhat 
unsettling  effect  in  business  circles  is  the 
expectation  of  a  higher  customs  tariff. 
There    is    some    speculation    as    to    the 


means  to  be  employed  to  meet  the  need 
of  increased  revenue  consequent  on  the 
heavy  demands  on  the  Dominion  Treas- 
ury for  outfitting  the  overseas  contin- 
gents and  other  purposes.  The  decrease 
in  revenue  from  customs  receipts  will 
also  have  to  be  allowed  for  in  the  Gov- 
ernment estimates.  The  possibility  of 
an  increase  in  the  freight  rates  in  East- 
ern Canada  must  also  be  taken  into  ac- 
count. Officials  of  the  Canadian  rail- 
ways are  considering  the  question,  and 
it  is  reported  that  a  petition  will  be 
submitted  to  the  Dominion  Board  of 
Railway  Commissioners.  Increase  of 
operating  expenses  and  decrease  in  re- 
ceipts are  given  as  the  reason  fob:  this 
action. 

There  are  few  price  changes  tp  note 
this  week,  and  the  market  is,  generally 
speaking,  steady.  It  is  practically  im- 
possible to  obtain  supplies  of  Russian 
hemp  on  account  of  the  war,  with  the  re- 
sult that  products  made  of  this  material 
have  advanced  in  price.  Cotton  waste 
has  not  advanced  as  yet,  but  is  expected 
to  do  so  anytime.  In  general  hardware, 
business  is  slow  except  in  a  few  season- 
able lines,  which  are  moving  fairly  well. 
Builders'  hardware  is  quiet,  as  there  is 
a  general  dullness  in  the  building  trade. 
Retailers  report  fair  business  in  winter 
sporting  goods.  Stoves  and  furnaces  are 
slow,  but  heaters  are  moving  out  fairly 
well.  There  is  a  pretty  good  demand 
from  the  country  trade  for  shelf  lLnqs. 
In  the  metal  markets,  the  local  demand 
is  light,  although  improving.  Copper 
and  spelter  have  advanced  x/2c  and  y^c 
per  pound  respectively,  other  metals  be- 
ing firm  at  unchanged  prices.  There  is  a 
better  demand  for  bar  iron,  but  the  pig 
iron  market  is  dull.  Copper  scrap  has 
advanced  Y^c  per  pound  in  sympathy 
with  the  strong  copper  market. 

Tin. — The  market  has  advanced  in 
London,  believed  to  be  caused  by  the  dif- 
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WINNIPEG  QUOTATIONS. 

Solder 25c-2fic  lb. 

Wire  Nails $2.80  base 

Cut  Kails $3.35  base 

Pure  Manila  Rope — lSy^c  lb.  base 
British  Manila  Rope  .  .12c  lb.  base 

Sisal    10y2c  lb.   base 

Linseed  Oil,  Raw   77c  gal. 

Linseed  Oil,  Boiled  ......  80e  gal. 

Poultry  Netting 50%  oil 

Turpentine 75c 

Galvanized  Iron,  28   English 
Apollo: 

Pieur  de  Lis $4.75 

Queen's   Head 5.10 

Corrugated    Sheets,   28-gauge 

galvanized $3.45 

Glass,  Pirst  Break $5.25 

Anvils: 
Peter  Wright  .  .80  lbs.  &  up  12V2c 

Clip  Lorn 13V*>c 

Vises : 
Peter  Wright  45  lbs.  &  over  14y2c 


ficulty  in  getting  cargoes  unloaded  at 
the  docks,  and  also  on  account  of  Gov- 
ernment orders.  The  local  market  is 
f^rm,  but  the  price  is  unchanged  at  36c 
per  pound. 

Copper. — The  price  of  copper  has  ad- 
vanced V2C  per  pound  in  sympathy  with 
the  London  market,  which  is  strong.  The 
exports  situation  is  unchanged,  but  large 
orders  are  being  placed  from  customers 
in  Europe  and  Russia.  Production  has 
hitherto  been  restricted,  but  on  account 
of  heavy  export  demand  there  is  a  pos- 
sibility of  the  output  being  increased. 
Copper  is  now  MV2C  to  15c  per  pound. 

Lead. — The  lead  market  is  easy,  and  a 
reaction  in  price  is  anticipated  by  the 
trade.  The  price  is  unchanged  at  5c  per 
pound. 

Spelter. — The  primary  markets  are 
strong-,  with  higher  quotations.  The 
heavy  exports  and  gradual  improvement 


in  domestic  demand  account  for  the 
strength  of  the  market.  •  Local  prices 
have  advanced  \<±c,  prices  now  reading 
63,4c  per  pound. 

Other  Metals. — The  antimony  market 
is  very  strong,  due  to  increased  demand, 
and  the  metal  is  in  a  strong  position. 
The  price  is  firm,  but  unchanged  at  18c 
per  pound,  with  the  possibility  of  an 
advance.  Aluminum  is  unchanged  at 
22c  per  pound.  There  is  light  demand 
for  solder;  prices  are  given  in  our  cur- 
rent market  quotations.  The  local  de- 
mand for  all  metals  is  light,  but  is  grad- 
ually improving.  Prices  on  metals  are 
given  in  the  panel  on  preceding  page. 

Bar  Iron  and  Steel. — There  is  some 
improvement  in  the  demand  for  bar  iron, 
but  general  conditions  in  the  iron  and 
steel  trade  show  little  change.  The 
building  trade  is  dull,  and  manufactur- 
ing establishments  using  steel  products 
are,  in  the  majority  of  cases,  not  work- 
ing at  anything  like  capacity.  Prices 
are  unchanged  at  $2  per  base. 

Pig  Iron. — The  market  is  featureless, 
but  should  show  signs  of  improvement 
shortly.  Victoria  and  Hamilton  brands 
are  being  quoted  at  $17  per  ton. 

Wire. — A  few  spring  orders  are  being 
booked  for  galvanized  wire  for  fencing, 
and  there  is  a  steady  demand  for  mat- 
tress wire.  Prices  for  all  lines  are  given 
in  the  current  market  quotations. 

Wire  Nails. — The  situation  is  un- 
changed, with  a  fair  volume  of  business. 
Wire  nails  are  being  quoted  at  $2.05 
base,  less  2  per  cent.,  30  days.  Cut  nails 
are  unchanged  at  $2.70  base. 

Iron  and  Lead  Pipe. — Conditions  af- 
fecting these  lines  are  unchanged  and 
business  continues  dull.  Lead  pipe  is> 
being  quoted  at  7V2C,  5  per  cent,  off,  and 
waste  pipe  9c,  5  per  cent.  off.  Quotations 
on  iron  pipe  are  given  in  our  current 
market  quotations. 

Stoves  and  Furnaces. — There  is  little 
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movement  in  stoves  and  furnaces,  this 
being  usually  the  case  at  this  time  of  the 
year. 

Rope  and  Twine. — With  the  exception 
of  Russian  hemp  rope,  there  is  no  change 
in  the  situation.  Rope  is  quiet,  but  twine 
continues  fairly  active.  Prices  are  un« 
changed,  and  are  given  in  the  current 
market  quotations. 

Russian  Hemp  Rope  Higher. — The  dif- 
ficulty of  obtaining  supplies  of  hemp 
from  Russia  owing  to  the  war  is  causing 
much  anxiety  in  the  trade.  It  is  prac- 
tically impossible  to  obtain  Russian 
hemp  now,  and  the  present  stocks  of 
raw  material  may  possibly  be  used  up 
before  the  war  terminates,  in  which  ease 
the  situation  will  be  serious  unless  a 
suitable  substitute  can  be  found.  The 
new  prices  are  as  follows:  Deep  sea  line, 
23c;  tarred  ratline,  19c;  tarred  bolt 
rope,  21e  per  pound. 

Tinners'  Rivets. — A  new  list,  which 
went  into  effect  on  January  1st,  will  be 
found  in  another  column.  The  new 
prices  show  approximately  a  10  per  cent, 
advance  over  the  previous  list  for  pack- 
ages only,  but  the  discounts  remain  the 
same,  and  will  be  found  in  the  current 
market  quotations. 

LONDON. 

LONDON,  Jan.  20,  1915.— Business 
is  quiet  this  week,  and  retail  mer- 
chants are  finishing  stocktaking 
and  preparing  to  take  in  spring  goods. 
Present  indications  are  that  spring  trade 
will  be  fairly  good.  The  chief  feature 
this  week  is  the  further  advance  in  lin- 
seed oil  quotations.  New  prices  on  oil 
are: 
Raw  Linseed — 

1  to  2  barrels 68c  per  gallon. 

3   to   5         „         ... .67c     „       „ 

6   to   9         „     66c     „       „ 

Boiled— 

1  to   2         „     71c     „       „ 

3   to   5         „     70e     „       „ 

6   to   9         „     69e     „       „ 

Turpentine  is  quoted  in  single  barrel 
lots  at  66c  per  Imperial  gallon;  2  to  4- 
barrel  lots,  65c  per  Imperial  gallon;  5- 
gal.  lots,  73c  per  Imperial  gallon. 

Orders     for    spring    goods    are    being 
booked  verv  much  as  usual. 
Rope,   Twine. 
Pure   Manila   rope   is   quoted   at    14e 
base;  British  Manila,  lie  per  lb.  base; 
African    hemp,    lie    lb.    base.     The    de- 
mand is  very  light  at  present. 
Metals. 
Bar  iron  and  steel  remain  unchanged 
and  are  only  in  fair  demand  at  present. 
Half  and  half  solder  is  quoted  at  22c 
per  lb. 

Spring  Goods. 
No.  20  screen  door  hinges  are  offered 
at  $8  per  gross.    Harvest  tools  are  quot- 
ed at  50  per  cent,  discount.    Spades  and 
shovels   are   quoted:   1st— 60  per   cent4 
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2nd,  55 — 2x/2  per  cent.;  4th — 45  per  cent. 
Oyster  shell  is  quoted  at  60c  per  100  lb., 
and  mica  grit  at  55c  per  100  lb. 


WINNIPEG. 

WINNIPEG,  Jan.  21.— The  week 
has  been  notable  for  the  con- 
tinued advances  in  linseed  oil, 
which  started  about  ten  days  ago.  The 
product  has  seemed  to  touch  a  new  level 
almost  every  day,  and  every  indication 
is  that  still  higher  prices  will  be 
reached. 

Outside  of  oil  the  market  has  shown 
only  minor  changes.  In  business  gener- 
ally, however,  there  has  been  a  consider- 
able  improvement,  and  evidence  is  lo  be 
had  that  dealers  are  getting  through 
their  stocktaking,  and  are  Beady  to  place 
orders  for  goods  which  their  recent  in- 
ventory-taking has  shown  they  will  need 
before  the  spring  buying  commences. 

At  the  present  time  there  is  a  lair  call 
for  all  spring  lines,  although  it  has  to  be 
recorded  that  the  demand  for  builders' 
supplies  is  considerably  lower  than  in 
former  years.  In  the  country  districts, 
however,  and  in  the  small  towns,  even 
for  this  line,  there  is  a  remarkable  de- 
mand. 

While  no  change  in  Manila  rope  has 
been  struck,  the  market  for  the  raw  pro- 
duet  shows  considerable  weakness,  and 
it  may  he  that  a  change  will  come  here 
before  spring.  The  demand  for  rope 
does  not  seem  as  heavy  as  in  past  years. 
No  other  cause  for  the  weak  tone  to  the 
market  is  apparent,  and  there  may  be  no 
change  here,  but  indications  are  fol- 
lower prices  towards  spring. 

Anvils  Up  One  Cent. 

Anvils  have  advanced  slightly — about 
le  per  lb.  This  seems  one  of  the  ad- 
vances which  does  not  have  to  be  credit- 
ed to  the  war.  Anvils  have  remained 
steady  for  over  a  year,  and  apparently 
this  increase  is  more  due  to  general 
higher  cost  of  doing  business  than  to 
any  advance  in  raw  materials. 

The  new  quotations  are: 

Peter  Wright,  80  lbs.  and  up,  12y2c 
per  lb. 

Clip  horn,  13y2c. 

Vises  also  have  taken  a  move  for  much 
the  same  reason  as  anvils.  The  advanced 
quotations  just  struck  are:  Peter  Wright 
solid  box  vises,  45  lbs.  and  over,  14y2c 
per  lb. 

Even  three  years  ago,  when  linseed  oil 
was  at  a  very  high  figure,  jumps  of  over 
lie  in  a  week  were  unusual.  This  ad- 
vance has  just  occurred,  however,  quota- 
tions having  been  advanced  from  66c 
and  69c  to  77c  and  80c.  Indeed  it  cannot 
be  said,  with  any  certainty,  that  the 
present  quotations  are  77c  for  raw  and 
80c  for  boiled.  As  this  is  written,  some 
handlers  are  quoting  oil  at  79c  and  82e. 

What  brought  the  sudden  change  is 
hard     to     understand,     but     apparently 


crushers  suddenly  found  themselves  hav- 
ing difficulty  in  securing  flax.  The  flax 
crop  was  short  in  the  United  States  as 
well  as  in  Canada  and  on  the  American 
market.  Prices  for  flax  have  been  going 
up  very  rapidly.  This  would  have  na- 
turally brought  about  an  advance  on  the 
Canadian  flax  market,  but  this  advance 
has  been  made  sharper  by  reason  of  ex- 
portations  of  Canadian  flax  in  the  last 
few  weeks.  All  indications  are  that 
still  higher  prices  will  be  touched.  Deal- 
ers would  do  well  to  keep  their  supplies 
at    a  reasonably  high  point. 

The  Effect  on  Paint. 

When    it    is    considered   that   lead    and 
zinc  are  both  high  at  the  present  time, 
the    materially    advanced   prices   on   lin- 
seed  oil   might    make  it  appear  that  an 
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advance  in  paint  will  be  necessary.  Care- 
ful enquiry,  however,  seems  to  indicate 
that  no  such  advance  will  come  at  least 
until  well  on  in  April,  and  dealers  will 
be  able  to  keep  their  spring  orders  at 
the  present  quotations.  After  April  or 
early  May,  however,  an  advance  is  prac- 
tically certain  to  take  place  unless  there 
are  declines  in  some  of  the  raw  products. 
Dealers  might  well  make  a  note  to 
carefully  go  over  their  paint  stocks — 
determine  what  they  need  for  their 
spring  business,  and  place  an  order  for 
this  probably  by  the  1st  of  April. 


THE  TURPENTINE  INDUSTRY. 

A  committee  of  turpentine  men  from 
various  parts  of  the  South  recently  called 
upon  Senator  Hoke  Smith  of  Georgia, 
Bryan  of  Florida  and  other  representa- 
tives of  the  southern  states  in  the  in- 
terests of  the  turpentine  industry,  which 
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has  been  badly  crippled  by  the  European 
war.  A  meeting  will  be  held  in  Mont- 
gomery, Ala.,  in  the  near  future  which 
will  be  attended  by  representatives  of 
naval  stores  factors  and  producers  of 
the  South.  At  this  meeting  final  plans 
will  be  made  to  meet  the  situation.  A 
general  meeting  will  also  be  held  and 
this  one  will  be  attended  by  representa- 
tives of  every  state  in  the  South,  from 
the  Carolinas  to  Texas. 

® 


GOSPEL  OF  CHEERFULNESS. 

Every  optimist  in  Canada  ought  to  take 
a  pessimist  in  charge.  The  cheerful  man 
should  gently  lead  the  disciple  of  calami- 
ty to  some  quiet  corner,  and  there  impart 
to  him  as  kindly  as  the  only  true  optimist 
can,  the  knowledge  that  this  country  will 
still  be  distinctly  visible  on  any  good  map 
of  the  world  when  peace  is  concluded  in 
Berlin.  The  pessimist  is  not  a  thinker 
and  his  imagination  flourishes  only  in 
grooves  of  gloom.  It  is  necessary  that  he 
be  trained  to  walk  upright  in  the  sunshine 
among  the  people  who  are  adapting  them- 
selves to  new  conditions  before  he  can 
be  expected  to  shake  off  his  adopted  con- 
victions and  take  his  proper  place  in  the 
daily  toil  of  the  nation.  The  national  ma- 
chinery in  this  country  did  not  stop  when 
the  first  German  goose-stepped  across  the 
borders  of  Belgium.  Canadians  did  not 
take  to  their  cellars  nor  cease  to  eat  as 
usual.  Neither  did  the  products  of  the 
fertile  fields  of  Canada  disappear  from 
the  bins  and  the  elevators  or  the  livestock 
perish  on  the  hillsides.  Few  manufactur- 
ing plants  of  consequence  had  to  close  be- 
cause of  the  inauguration  of  hostilities 
and  those  that  did  will  be  started  again 
before  long.  Admittedly,  the  war  has  dis- 
turbed business,  but  not  beyond  the  pos- 
sibility of  rapid  and  efficient  adjustment, 
and  those  adjustments  have  in  large  mea- 
sure been  already  achieved.  As  the  first 
shock  is  always  the  hardest  to  bear,  it  is 
reasonably  safe  to  assume  that  the  prob- 
lems of  the  future  will  be  as  capably 
handled  and  that  day  by  day  the  nation 
will  progress  to  a  position  of  steadiness 
and  contentment. 


DEVELOP  BUSINESS. 

(Continued  from  page  37.) 
poorer  quarters  received  your  support? 
How  often  has  some  tactful  word  drop- 
ped to  the  proper  man  at  your  lodge 
started  him  thinking  about  the  erec- 
tion of  his  own  buildings  to  house  his 
business,  with  a  consequent  job  for 
you. 

To  how  many  real  estate  operators  are 
you  furnishing  free  consultation  on 
practical  building  problems? 

Why,  man,  there  are  a  thousand  ways 
to  work  up  new,  more,  and  profitable 
business. 

Admit  it— have  you  really  scratched 
the  surface  yet? 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN   CANADA 

To  build  a  successful  business  on  a  basis  of  permanence  and  profit,  it  is  absolutely 
necessary  to  supply  your  customers  with  quality  goods  which  will  surely  satisfy  and 
retain  their  confidence,  thus  assuring  repeat  orders,  increased  business,  more  profits. 

Martin-Senour  Paints  and  Varnishes  have  that  essential  quality. 

Our  Dealer  Agents  Vouch  for  it. 
Users  positively  Know  it. 
Time  has  surely  Proven  it. 
We  fully  Guarantee  it. 

The  Martin-Senour  exclusive  agency  is  a  valuable  asset. 

Would  you  like  to  have  the  plan  laid  before  you  for  consideration1? 

&*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


THE  FIRST  LINE  OF  DEFENCE 

against  decay  is  paint,  of  some  sort.  The 
better  the  paint  the  more  secure  and  lasting 
is  the  defence. 

Jamieson's  Pure  Prepared  Paints 

possess  wearing  qualities  that  will  make 
them  pre-eminently  satisfactory  to  your  cus- 
tomers because  of  the  many  long  years  of 
experience  which  each  drop  represents. 

Agencies  open?     Yes,  a  few.     Write  us, 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 

Established  1858 

Montreal  Vancouver 

Owning  and  operating  P.  D.  Dods  &  Co.,  Limited 

Makers  of  Jamieson's  Pure  Prepared  Paints.  • 
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MONTREAL. 

MONTREAL,  Jan.  21.— The  paint 
situation  in  general  shows  little 
change,  although  there  has  been 
ajn  improvement  in  immediate  orders 
considering-  the  season  and  conditions, 
^hile  the  spring  booking  is  considered 
as  satisfactory.  Taken  altogether,  the 
trade  has  little  to  complain  of  with  the 
exception  of  the  falling-off  in  business 
in  Western  Canada  and  the  weakness  of 
some  lines  which  depend  upon  the  manu- 
facturing trades.  Linseed  oil  is  the  fea- 
ture of  the  market,  there  being  a  fur- 
ther advance  of  5c  to  6c  a  gallon;  the  in- 
creases are  so  rapid  that  it  is  difficult  to 
put  the  quotations  on  a  solid  footing. 
The  situation  is  still  very  strong,  and 
crushers  are  predicting  further  advances. 
Qtherwise  prices  are  without  change,  al- 
though generally  firm.  Tariff  changes 
are  being  awaited  with  interest,  espe- 
cially  in   relation   to  glass. 

Linseed  Oil. — The  trade  has  seldom 
seen  a  more  active  market  than  during 
the  last  week  so  far  as  prices  are  con- 
cerned, although  the  consumption  is  not 
heavy,  and  the  whole  business  is  being 
handled  on  a  hand-to-mouth  basis  so  far 
as  possible  with  all  placed  business  at 
future  prices.  Oil  has  been  following 
the  flax  market  closely,  and  although  the 
advance  during  the  week  is  5c  to  6c  a 
gallon,  the  crushers  state  that  owing  to 
the  position  of  flax  other  advances  may 
bie  looked  for  in  the  near  future — per- 
haps before  the  end  of  the  week.  Dealers 
have  followed  the  crushers  closely;  the 
latter  quote  67V2C  and  70c  as  compared 
with  62c  and  64V2c  of  a  week  ago,  which 
is  an  advance  of  5y2e,  while  the  former 
are  at  68c  and  71c  as  compared  with  62e 
apd  65e,  which  is  a  change  of  6c.  At  the 
same  time  the  tendency  is  upward  on 
these  prices,  and  some  sources  are  quot- 
ing as  high  as  69c  and  72c. 

Raw.  Boiled. 

1  to  2  barrels  67V2c  69c  70c  72c 
3|to  5  barrels  66y2c  68c  69c  71c 
6 1  to  9  barrels  65y2c  67c  G8c  70c 
10  barrels  and 

iniore    65c   ■   66V2c    67y2c  69y2c 

5-igal.  lots...  72c  73c  74c  76c.  ■ 
")-!gal.  cans,  50c  each;  10-gal.  cans,  75c 
each. 

jGasoline  and  Benzine. — A  heaviness  in 
the  movement  of  gasoline  in  large  quan- 


tities and  difficulty  on  the  part  of  deal- 
ers in  stocking  at  this  season  has  result- 
ed in  refiners  reducing  the  price  on  tank 
wagon  orders  under  100  gallons  to  the 
former  100-gallon  price,  which  means  a 
change  in  the  scale  of  V2C,  but  which 
will  have  a  more  general  effect  in  reduc- 
ing orders  rather  than  cost.  The  demand 
is  only  fair  even  for  the  quiet  season.'. 
In  drums,  15c  gal. ;  tank  wagon,  13Vfec. 
Benzine  in  wood,  18y2c;  in  steel,  15c. 
Canadian  oil,  13y2c;  American  oil,  17c. 

Turpentine. — Although  the  market  is 
reported  as  being  firm,  and  while  the 
'  prices  have  not  generally  changed  from 
last  week,  with  65c  generally  qnntcil  as 
a  base,  it  is  siirnilicant  that  there  are 
still  prices  of  63c  heard,  which  indicates 
that  the  dealers  are  not  holding  together. 

Per  gal. 

y2-bbl.    lots     66y2c     68c 

1-bbl.  lots   63V2c     65c 

2  to  4-bbl.  lots 62V2c     64c 

5  to  10-bbl.  lots 6iy2c     63c 

Glass  ani  Putty.— The  glass  situation 
is  without  change,  prices  being  firm  and 
demand  slow.  Interest  is  still  being  felt 
in  the  expected  tariff  developments,  but 
there  is  nothing  new  in  the  gossip.  Putty 
holds  firm  on  a  slow  demand. 

White  Lead. — Firm  tone  to  the  mar- 
ket continues  without  change,  with  the 
priees  remaining  at  $8.40  and  $8.65  for 
less  than  ton  lots  for  pure  grades. 

TORONTO. 

TORONTO.  Jan.  21.— Seasonable 
business  is  the  best  term  to  use  in 
describing  conditions  in  the  paint 
trade  this  week.  Some  paint  people  say 
the  country  trade  is  very  little  behind 
last  year,  and  that  the  city  trade  is 
quiet.  Spring  orders  are  coming  in  fairly 
well,  but  a  tendency  to  hold  back  is 
noticeabfe.  Business  has  improved 
slightly  since  the  beginning  of  the  year, 
but  collections  are  slow. 

Linseed  oil  is  again  the  feature  of  the 
week,  having  advanced  4  cents  a  gallon. 
The  high  price  of  flax  seed  is  the  reason 
for  this  ,and  further  advances  may  be 
expected,  although  the  demand  for  oil  is 
light.  Turpentine  is  firm,  but  business 
is  slow.  A  new  schedule  of  prices  for 
Paris  green,  to  be  issued  shortly,  will  be 
the  same  as  1914.  There  is  no  change  in 
the  glass,  although  any  change  in  the 
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tariff  would  affect  the  situation.  Mixed 
paints  and  white  lead  are  unchanged,' 
There  is  a  fair  demand  for  coal  oil  and 
gasoline,  but  benzine  is  dull. 

Linseed  Oil. — Prices  continue  to  ad-l 
vanee,  and  are  expected  to  go  consider- 
ably higher.  Jobbers  claim  that  even  at 
present  prices  oil  is  selling  too  cheap  to; 
be  profitable,  considering  the  price  of- 
seed,  which  is  still  going  up.  Business, 
is  light,  notwithstanding  the  inducement 
to  buyers  that  the  prospect  of  higher, 
prices  in  the  future  might  offer.  Crush-, 
ers  are  making  profits  from  oil  cake, 
which  helps  to  make  up  for  the  small 
margin  on  oil.  There  is  a  prospect  of  an. 
improvement  in  business,  which  will  tend! 
to  help  prices  upward.  Oil  has  advanced 
4  cents,  and  is  now  being  quoted  in  To- 
ronto as  follows: 

Raw.  Boiled. 

Single  bbls 68  71 

3  to  5  bbls 67  70 

6  to  9  bbls 66  69 

Turpentine. — The  market  is  firm  and 
prices  unchanged.  No  new  turpentine  is 
being  received  at  Savannah,  and  all  or- 
ders are  being  shipped  from  stock.  The 
season  opens  in  March,  when  the  farm- 
ers will  resume  operations.  The  demand, 
is  light,  but  prices  are  firm  as  follows  in 
Toronto:  Single  barrels,  66c;  2  to 4  bbls., 
65e;  5-gallon  lots,  73c  per  Imperial 
gallon. 

Paris  Green. — A  new  price  list  of 
Paris  green  will  be  issued  shortly.  The 
prices  and  conditions  will  be  the  same  as 
the  1914  schedule. 

Gasoline. — A  new  arrangement  has' 
been  adopted  for  the  price  schedule  in 
the  current  paint  market  quotations. |; 
The  new  arrangement  reads  now  as  fol- 
lows:—Any  quantity  in  barrels  18c  and 
40-gallon  drums  15e  per  gallon. 

Glass. — Considerable  speculation  ex- 
ists as  to  the  probability  of  a  higher 
tariff,  but  in  the  meantime  the  following! 
quotations,  are  made  for  sheet  glass  by; 
Toronto  firms.  Points  in  Ontario,  west! 
of  and'including  Port  Hope,  up  to  '5,000 ' 
ft.,  20  per  cent.;  5,000  to  10,000  ft.,  25 J 
per  cent.;  10,000  and  over,  30  per  cent. 
Points  east  of  Port  Hope  up  to  5,000  ft.,; 
25  per  cent,  and  over  5,000  ft.  30  perl 
cent.  The  above  terms  are  offered  when  . 
the  quantities  mentioned  are  taken  in 
niie  shipment  at  one  time. 
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The  Psychology  of 
The  Purchase 


Consider  this: 


First  comes  the  need,  the  desire. 

Because  of  the  desire  to  fill  this  need  the  results  of  the  purchase  are  of  vital 
interest  to  the  purchaser — he  is  the  keenest  observer,  making  deductions  that 
are  inevitable  and  indisputable.  i] 

The  failure  of  the  article  to  satisfy  signs  the  death  warrant  of  goods  of  in- 
adequate quality,  likewise  of  the  standing  of  the  merchant  who  recommended 
them. 

/  ■    j  •  >   ■}  * 

One  such  experiment  in  buying  remains  in  the  memory  of  the  buyer  as  futile 
and  wasteful. 

He  is  wary  next  time  almost  to  suspicion,  and  is  ready  even,  if  necessary,  to 
pay  more,  remembering  his  last  experience. 

The  product  he  now  buys  must  be  guaranteed. 

IT  STANDS  ALL  TESTS'?  All  being  right,  he  takes  credit  to  himself  for  his 
wise  purchase,  and  acclaims  the  virtue  of  the  goods  as  his  own. 

He  is  constrained  to  advertise  his  success  in  his  new  purchase — proudly  and 
with  enthusiasm. 

Generously  he  shares  his  knowledge  with  his  neighbors  and  adds  his  personal 
weight  to  the  makers'  guarantee  of  the  goods,  and  almost  insists  that  they 
too  should  not  risk  buying  a  poor  article. 

He  speaks  highly  of  that  merchant  who  sold  the  article,  and  does  not  rest  until 
all  in  his  environment  are  acquainted  with  the  merits  of  HIS  new  discovery. 

Thereafter  all  competing  products  are  non-existent  to  him — he  will  have  none 
of  them,  and  rests  satisfied  and  convinced  as  to  the  policy  of  buying  a  good 
article. 

SUCH,    IN    SHORT,    IS    THE    LIEE    HISTORY    OF    THE 
GROWTH    OF    THE    SALE    OF    BRANDRAM'S    B.B. 
GENUINE    WHITE   LEAD,   AND   EVERY    MER- 
CHANT IN  CANADA  WHO  SELLS  WHITE 
LEAD  SHOULD  CONSIDER  THIS  MAT- 
TER   AND    STOP    AT    NOTHING 
SHORT     OF    SELLING    THE 
VERY    BEST    LEAD    ON 
THE  MARKET. 

BRANDRAM'S  B.  B.  GENUINE  WHITE  LEAD 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2&%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f.,o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight   equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
lett's    17  50      18  00 

ANVILS. 

Buckworth,   Der  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and   10  p.c. 

Irwin's   auger,   45  p.c. 

iiiiiiiur's  auger  70  p.c. 
Rockford's  auger,   50  and   10  p.c. 
Gllmour's   car,  47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,   doz 8  00 

Hand  made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,   doz 9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit.  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"   Axes    5  75    6  50 

Bench    Axes,    Samson. 

No.  3,   doz.,  net 9  00 

No.   3,   doz.,   net 930 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net 1150 

No.   6,   doz.,   net 12  00 


BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices  6  to  60c  lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"    "C,"    "D,"    No.    1,   2  and   3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades.  No.  1,  2, 
3.,     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,   No.   4,   from   6  to   60c  lb. 

BELTING    (Leather). 
Extra,   50   and    10   per   cent. 
Standard,  60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.           Montreal  Toronto 
Single  bbls.,  gal....0  20       0  18 
3  bbls 0  17% 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1),    list.    %    in. 

dla.  and  smaller,  65  and  10  p.c 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%    and    12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,  70  and   5%. 
Machine   Bolts,   7-16  in.   dla.    and 

larger,  60  and  5%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,  62%%. 
Sleigh    Shoe    Bolts,    7-16    in.    dla. 

aim   larger.  50  and  12%%. 
Coach    and    Lag    Screws,    75    and 

5%. 
Skein    Bolts,   75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt   Ends,   60  and   5%. 
Plow   Bolts.  55,   10  and  5%. 
Elevator   Bolts.  60  and  5%. 
Fancy   Head   Bolts.  50  and   5%. 
Shaft  Bnlfs   ($3)   list,  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
"'Inffipfrpp   Bolts.   50  and   5%. 
Nuts,   Square,   4%c  off  list. 
Nuts.  Hexagon.  4%c  off  list.. 
Stove   Rods,   per  lb.,  5%   to   6c 
Stove    Rilts,    80   and    7%%. 
Tire    Bolts,    75%. 

BKASS.  Per  lb 

Springs,     sheets,     up    to    20 

gauge    0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,   seamless   base    0  24 

Tubing,  iron   pipe  size,  1  in. 

base    0  24 

Copper  tubing,   4c  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast  iron   loose   pin,   60%.. 
Wrought     steel     fast     joint     and 

loose  pin,  70  and  5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3  sections,  4  ft.,   doz 4  SO 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,   $4.50;    extra 
heavy,  $7. 


BO; 

1R 

OS, 

BAKE. 

Per  doz. 

No. 

0, 

% 

inch  rim, 

16x22.. 

.   4  25 

No. 

1. 

ft 

inch   rim, 

18x24.. 

.   4  75 

No. 

2, 

% 

inch   rim, 

18x28. . 

.  5  25 

No. 

••',. 

% 

inch   rim, 

20x30. . 

.   5  90 

No. 

0, 

% 

inch   rim, 

16x22. . 

.   4  60 

No. 

-i. 

% 

inch   rim, 

18x24. . 

.   5  30 

No. 

0 

% 

inch  rim, 

18x28. . 

.   5  60 

No. 

3. 

% 

inch   rim, 

20x30. . 

.   6  30 

BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Size   14x60  ins.,   doz 8  40 

Folding,    14xM  ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,  stationary,  doz.  1  50 

Folding,   per  doz 3  50 

Folding,  without  sleeve 19  00 


BOARDS    (Wash).  Per    doz. 

Pony    1  20 

Crown   2  05 

Dandy   2  25 

Improved  Globe  2  35 

Standard   Globe    2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb.,  per  doz.  14  70 

Weighted,  20  lb.,   per  doz.  19  90 


CANS. 

Milk  cans  and  pails.  35%.. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and   12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Retinned, 
72%  and  5.  Plain,  72%  and  15. 
Milk    can    trimmings,   20%. 

Common,   cork-lined,   3   per   cent. 
Cans,  jacketted. 

1  gal.  Jacketed,  per  doz.  . .  2  70 

2  gal.  jacketed,  per  doz.  . .  3  60 

3  gal.  jacketed,  per  doz.  . .  4  20 
5  gal.,  jacketed,  per  doz.  . .  4  80 

10  gal.  jacketed,  per  doz.   . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,    per   bbl.,   carload 

lots,    f.o.b.   Toronto    155 

White    Bros.    English.    2  00  2  05 

"Lnfarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz..,   lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 


CEMENT,    ROOFING.        Per   gal. 

Roofing    cement    (in    bbls)..  0  17 
Cement  (in  5  and  10  gals)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement    (in    1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 

per   gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

^old  chisels,  5x6  In.,  doz 2  20 

Bevel  edge,  1  inch,  doz.   ...  2  50 

CHAIN. 

Proof  coil,  per  100  lbs.„  %, 
$7.25;  5-16,  $5.10;  %.  $4.35;  7-16, 
S4.05;  %,  $3.80;  9-16,  $3.80:  %, 
$3.65;  %,  $3.60;  %,  $3.40;  1,  $3.20. 

Electric  Weld  Coll  Chain— BB, 
3-16  in.,  $9  per  100  lbs.;  %  In., 
$6.25  per  100  lbs.;  5-16  in.,  $4.65 
per  100  lbs.;  %  in.,  $4  per  100 
lbs.;  7-16  in..  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No..  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  6,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric   each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model   D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 
4%  lb.  size,  2  dos.  in  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doc.  Id  case  . .  0  76 

COPPER.  Montreal  Toronto 

Casting   ingot    $14  50  $14  00 

Bars,  %  to  2  In 23  00    27  50 

Plain  sheets,  14  os., 
14x28  In.,  14x60  In.  21  00    20  50 

Copper  sheet,  tinned 

14x60,    14    oz 23  60    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  20  00    37  50 

Braziers'  In  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.   5,  Special    0  BO 

No.  6.  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  8  75 
Ideal   egg  boxes,  with  filler, 
12   doz.   size,   per  doz,   ...  3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    ..  2  75    3  00 
An   bright,   52   sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52  . .  4  45        4  45        4  60 
CO  . .  4  70        4  70        4  85 
20x28x30  . .  8  90        8  90        0  20 
20x28x80  . .  9  40        9  40        0  70 
M.L.S.  and  Famous—        Per  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base  ...      9  50 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  65 

I   X,  14x20  base   6  66 

I   X  X,   14x20  base   6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      

I   X,  Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20   base    4  50 

20x28,  double  box   8  00 

CLEVICES.  7%c  per  lb 

CLOCKS,   ALARM. 

Good  Morning,  ea 0  80 

Look   Out   0  92 

Big  Ben 2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit  Stock  Drills.  60  and  5  p.c. 
Wood   Drills,  35  p.c. 
Straight    Shank    Drills,    *>0   anil 
10  per  cent. 
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STRICTLY  SOLDER  IS  A  FAVORITE. 


Harris  Heavy  Pressure 

The  Babbitt  Meta! 
"WITHOUT    A    FAULT" 

WRITE   FOR   CATALOGUE  "A" 
MAILED  FREE. 


CO.      l_  T  D._ 

TO RONTO 


^£^> 


EASY  WIPING  SOLDER. 


THE  CANADA  METAL  COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


RAMSAVS 

-  PAINT 


THE  COMPLETE  LINE 

"Made  in  Canada" 

Under  the  trade-mark  of  this  house- 
which  has  been  established  since  1S42,  is 
manufactured  everything  for  the  use  of  the 
painter  or  the  man  who  does  his  own 
painting. 

Ramsay's  Ready-Mixed  Paints  are  Domin- 
ion-standard— they  cover  the  most  area  — 
give  unusually  long  wear — and  make  a 
friend  of  every  user  you  sell  them  to. 
Write  us  for  prices  on  your  requirements. 
"The   Right  Paint  to   Paint  Right." 

A.  RAMSAY  &  SON  CO. 

Montreal   & | 


\\ 
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DRIERS. 

Clothes,  4  sides,   16   bars,   fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  !>:ise  ...  8  25  8  25 
1  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double     Standard 
29   in.,  Single 

7  oz.    ..0  17%      6  oz.    ..   0  11% 

8  oz.   ..   0  19%      7  oz.    ..   0  13 

9  oz.    ..   0  22  8  oz.   ..   0  14% 
10  oz.    ..   0  24%      9  oz.    ..   0  16% 
12  oz.    ..   0  29%     10  oz.   ..   0  18 
15  oz.    ..   0  36%     12  oz.    ..   0  21% 

15  oz.    ..   0  29 
Standard.    Single    Pilled,   36-inch. 

I  oz 0  17     10  oz 0  23% 

8  oz 0  19     12  oz 0  28% 

F 
FILES  AND  RASPS.       Per  cent. 

Disston's    75 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J     Barton    Smith    Eagit-  75 

McClellan  Globe   75 

Black    Diamond    662-3 

Delta  Files   65 

Nicholson    66% 

Jowett's  (English  list)  ...  27% 
Spear  &  Jackson  (Eng.  list)     35 

Globe     75 

Hellers   70 

FITTINGS   (IRON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,  STALL.  Doz. 

Hollow   0  81 

Solid    1  85 

O 

GALVANIZED    WARE. 

Dufferln   pattern   pails.  50  p.c. 

English    pattern,  50   per  cent. 

Galvanized    washtubs,   50   p.c. 
GASOLINE.  Montreal. 

Single  bMs.,  per  bb 18% 

Three   bbls.   and    over....     18 

Toronto. 

Any  quantity,  in   bbls IS 

Drums    40-gal.,   rer  gal..     15 
GRINDSTONES.        Per  100  lbs. 
Over  40  lbs.  and   2  in.  thick  1  25 

Smaller  sires  extra. 
II 
HALTEKs  (SXAP  AM)  RING). 
Jute  Rope,  :vin  .  per  grogs  8  00 
Jute  Rope,  %-in..  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-ln.,  per  doz.  ...  4  00 
Leather,  1%-ln.,  per  doz.  ..  5  20 
Web    -2.  43 

HALTERS    (SISAL) 

%-in.,  $9.O0;  7-16  in..  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-in  , 

$15.00.  .78, 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.   and   over   0  06 

Masons.  5  lbs.  and  over  ...  0  06 

Nfipping,  up  to  2    bs 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe.  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent.. 

No.  1  and  2  ash  fork,  hoe,  rake, 
and    shovel   handles,  50   per  cent. 

Team  whiff  letrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  ).ick,  25 
p.c. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  20 
per  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.    No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  CO 

Perfect,   No.  1    S  50 

Perfect,     No.     1%     9  50 

Perfect,    No.   2    10  00 

New    Milo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.  sets 6  45 

Steel    King     bangers, 

-loz.   sets    6  40 

Storm    King   and   saf- 
ety  hangers    5  75 

Storm    King   rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign   6  50 

Chicago    Friction.        Oscillating 
and   Big  Twin  Hangers,  5  p.c. 
steel  track,  1  x  3-16  in. 

(100  ft.)    $3  2.i 

Steel  track,  1%  in 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horschide,   with    mane   and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50   per  cent. 

HEAVY    TEE    AND    STRAP 
HINGES.  Strap.      Tee. 

4  in.,   doz.   prs $1  03     $0  87 

5  in.,   doz.   prs 1  25       1  00 

fi  in.,  doz.   prs 1  35      1  03 

8  In.,  doz.  prs 1  84      1  38 

10  in.,  doz.   prs 3  24      2  27 

12   in.,   doz.   prs 4  03.     3  73 

14    in.,   doz.   prs 4  59       4  00 

Heavy  tee  and  strap  discount, 
40-10   per   cent. 

Light    tee    and    strap    discount, 
70  per   cent. 
Screw  hook  and  strap  hinge — 

T'nder  12  in.,  per  100  lbs 5  00 

Over   12   in.,  per  100  lbs.    ..     4  25 
Extra    hook!)    fur    above,    % 

in.,    per   lb 5% 

Extra    hooks    for    above,    % 

in.,     per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and   5   per  cent. 

Chest   hinges   and   hinge   hasps, 
P5  per  cent. 
HINGES    (SPRING). 

Snring.  per  gross  —  No.  5, 
SIS  00:  No.  10.  $19.50;  No.  20, 
•^DO-  No.  SO  S24:  No.  51.  $9.60: 
\'n,  120,  $17.40;  ofrset  No.  192, 
$16  BO. 

Chicago  hoirl  back  screen  door 
Iron,   gross.  $12. 

("Miloago    spring    hinges,    15    p.c. 

THnlpx    spring    hinges,    40    p.p. 

Chicago  surface  door  (6,000). 
45   per   cent 

Cnrden  City  fire  house  binges. 
1°i£    per   cent. 

"Chief"   floor   hinge.  50   pr. 
HOES.  Grub.    3%-lb..   $4    doz. 

HOOKS.  GRASS.  English 

Canadian       Fox 

Vo.  2.  per  doz 1  CO        2  50 

No.   3   per  doz 1  70        2  90 

No.  4.  per  doz 1  SO        3  25 

"OOKS,    CORN. 

Fnrclca.    doz 1   SO 

'"rclnne.    doz 2  40 

Hoes.  corn,  doz 4  50 

"ORSESIIOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  $3  90; 
No.  1  and  smaller.  $4.15:  s'i"W 
pattern.  No.  2  and  lareer.  $4.15: 
No.  1  and  smaller.  S4-10-  "V.L " 
sfccl  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  lnrgpr.  $4  3.":  No. 
1  and  smaller.  S4  <"0-  "V  T,  "  stool 
shops,  fo-itlipr  weight  p-'tfern.  all 
sIzps.  No.  0  to  4.  S5  75:  special 
oopntprsunk  sfpel,  all  s'zes.  0-4 
«coe;.  r„e  weight  stool  shoes,  n!1 
sWos  Vo.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50;. 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-Ib.  boxes. 

HOSE,   LAWN. 

Competition   70  '  10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %    in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50    2  50 

Common     bar,     per 

100    lbs 2  05    2  00 

Forged      iron,      per 

100  lbs 2  30     2  35 

Refined      Iron,      per 

100  lbs 2  40     2  40 

Horseshoe  iron,  per 

100    lbs 2  40     2  40 

Mild   steel    2  25    2  00 

Sleigh   shoe  steel...     2  25    2  25 

Domestic    2  30    2  00 

Reeled       machinery 

steel    2  75    3  00 

Tire  steel    2  35    2  20 

Sheet  cast  steel    ...     0  15    0  15 

Toe   calk    steel    3  10    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cam mell  Laird 0  15 

Black  Diamond  tool 

steel    0  0S%  0  0S% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  inch   0  06 

%  to  17-16  in 0  05% 

1  7-16  to  3   inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,   TINNED. 

72x30  up   to   ?4  gauge,  case 
lots     $  9  50 

Loss    than    case,   25c   per   100   lbs. 

72x30  up   to  26  gauge,  case 

iots    10  00 

extra. 

IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per   set    0  78 

Mrs.     Potts,    No.    50,    nickel- 
plated,    per   set    0  85 

Mrs.    Potts,    handles,    Japan- 
ned,  per   gross    9  00 

Sad  Irons,  common,  plain..  5  00 
Sad  Irons,  common,  plated.  5  50 
Asbestos.  No.  70.  per  set  . .  1  50 
Asbestos,  No.  90.   per  spt   ...   1  20 

Princess    Elpctrlc,    each    3  00 

Ideal    Electric,    each    2  S5 

Oasnllne  Sad  Iron,  each  ...  3  50 
Ideal   Gasoline,  each    3  25 

LADDERS.   ETC. 

(Step  Ladders). 

Shelf-lock   12c  ft. 

Ontarlc 16c  ft. 

Faultless    20c  ft. 

Extra   Heavv   2Rc  ft. 

Hercules    23c  ft. 

Decorator    18c  and   20c  ft. 

Porfpct    22c  *t. 

Chair   Ladders,   each    $2  00 

(Roped   Extension). 
20  ft $3  00       42  ft $7 

22  ft 3  30 

24  ft 3  fO 


26  ft. 
28  ft. 

30  ft. 
32  ft. 
34  ft. 
36  ft. 

o«     ft. 


3  90 

4  20 

4  50 

4  SO 

5  7R 

6  12 
fi  4fl 


44  ft. 
46  ft. 
48  ft. 
50  ft. 
52  ft. 
54  ft. 
56  ft. 
58  ft. 
60  ft. 


..  9 
.  .  9 
,.  11 
.  .  11 
..  12 
..  12 
. .    13 


40  ft 6 


(Common    Extension). 

ft.  each   $2  60 

2  86 

3   12 

3  3* 

3  «4 

3  90 

4  16 

••  5  10 

5  40 

5  70 

6  00 

7  4S 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22    ft.,    each    2  04 

16  ft.,  each   l  76 

14  ft.   each    i  54 

12  ft.,  each   l  20 

single  ladders;  sort  nose,  lc  per 

15  ft.,   each    l  96 

20  ft.,  each   2  40 

foot  additional. 

8   ft.,   each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 
plain,  per  doz.,  $4.75;  all  brass, 
per  doz.,  $10;  all  brass  nickel- 
plated,  per  doz.,  $15. 

Banner   Buggy    10  75 

Banner  Junior n  75 

Trulite    7  00 

Wrightlights   700 

Beacon    7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short   globe,   pattern    7  00 

Cold   blast,  Japanned   7  00 

Brass,   well   japanned    9  25 

All    brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold   blast,  common   ruby..  1  60 

Cold    blast,   short    0  65 

Cold    blast    0  50 

Prism  globes  .    1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.   34,   per   doz 11  SO 

No.  34X,  per  doz 11  60 

No.   37,   per   doz 13  40 

"No.   042,   per   doz 15  25 

No.  42,  per  doz 16  25 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal   lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 500        5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50        7  50 
Sheets    3    lb.    sq,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  Sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets  to  size,  %c  per  lb 
extra. 

LEVELS.  Per   doz.    Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  50 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  33  00 
Indian   snap,   per  gross    ...  27  00 

MACHINES    (WASHING).     Each 

Canadian    $  5  00 

Dowswell    6  00 

Hamilton    5  J& 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New   Century,   Power,   style 

"D"    24  00 

New   Idea,   style  "B" 1100 

Playtime,   engine  drive    ...  11  00 

Ideal  Power  10  00 

Seafoam,  electric   60  00 

Seafoam.  engine  drive 25  00 

New    Idea,   electric    80  00 

Sunshine     4  50 

Popular,  No.  1    5  25 

Economic    6  00 

Champion    9  00 

Exeell-All    11  00 

Blue   Bell,   without    stand..     9  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hvdro,     One     Tub,     engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto.  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net. 
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Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


Wrouqhtand  Steel  Pl^ 

WASHERS 

of  all  descriptions 


Round  &  Square 

Plain  or  A 

Galvanized  JW 


Annealed 
Rivet   Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Sell  The  Varnish  That 
Won't  Wear  White 

Sell  your  trade  a  floor  varnish 
that  won't  wear  white  or  mar 
under  the  tramping  of  many 
feet  or  the  romping  of  little 
kiddies  at  play. 

Liquid  Granite,  made  by  Berry 
Brothers,  is  that  kind  of  a  varnish. 
It  gives  floors  and  other  interior 
woodwork  a  tough,  elastic  surface 
that  will  not  crack,  check,  or  wear 
white  under  hard  usage.  Nor  will 
the  hottest  water  turn 

Liquid  Granite 

white.  Wood  finished  with  it  may  be  fre- 
quently scrubbed  with  soap  and  hot  water 
without  any  harmful  effect. 
Liquid  Granite,  like  all  other  products 
of  the  house  of  Berry  Brothers,  is  a  high 
quality  finish — a  quality  that  is  the  result 
of  over  56  years'  experience  in  the  manu- 
facturing of  high-grade  varnishes. 

Send  for  your  supply  of  Berry  Brothers  dealer 
"sales  helps."  Get  ready  for  the  spring  varnish 
trade  in  your  town  now.  Put  in  a  "Berry" 
window  or  two  and  boost  your  varnish  sales. 

BERRY  BROTHERS 
I  <INCOB.POB-A.TED>  »       ^^ 

/6r\&s  Largest\fornish  Makers  V^ 


Walkerville 


Ont 


ario 
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MALLETS.  Per  doz. 

Tinsmiths',   2%   x  5%   In 1  Go 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  S,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4   x   6 100 

Size   glass,   5x7 125 

Size   giass,   6   x   9 1  60 

Size   glass,    7    x   9 1  75 

Size   glass,   8   x   10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,    10   x    14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,  doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,   doz...  8  00 

New   Wizard,   large 10  00 

Mop   sticks,   doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,   doz 150 

Crank   wringing,   doz 4  75 

Kxtra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  •  wire  nails. 
Toronto,  $2.,05  base;  Montreal. 
$2.15   base;   London,  $2.05   base. 

Cut  nails  —  Montreal.  $2.50: 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire    nails,    75%. 

Coopers'  nails,  33  1-3%. 

Pressed     spikes,     %     diameter, 
per  100   lbs.,   $3   base. 
NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,   In  25-lb.  box $3  75 

No.  5,  In   25-lb.,  box 3  75 

No.  6,  in  25-lb.   box 3  50 

No.  7.  In  25-lb.   box 3  25 

No.  8.   In  25-lb.   box 3  25 

No.  9,   10,   11   and   12,   In  25- 
lb.   box   3  00 

Less   10   and   5   per   cent.    off. 
NAILS    (HORSE). 

M.R.M.     cold      forged     process 
list,    10th    January,    1912. 
„,  _  Prices  per 

Size.,    Length.  25-lb.  box. 

No.  3,  1%-iuch    $4  10 

No.  4,   1%-iuch    3  75 

No.  5,  1  x5-16   3  50 

No.   6 .2%    3  10 

No.  7,  2  5-16   2  90 

go-   8,   2%    2  75 

No.  9,   2   11-16   2  60 

No-   JO.  2%    2  50 

No.   11,  3  1-16   2  45 

No.   12.  3%    2  45 

NETTING,    POULTRY 

2    in     mesh,    19    w.g.,    50-10-5% 
off;   1%   In.   mesh,  50-10-5%  off.. 
NET   PRICES   ON   SMALL 

SIZES  POULTRY  NETTING. 
%  in.  x  22  ga.  x  12-In.,  roll. $3  00 
%-  n.  x  22  ga.  x  18-in.,  roll.  4  30 
%-  n.  x  22  ga.  x  24-ln.,  roll.  5  65 
%-  n.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  n.  x  20  ga.  x  12-ln.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-ln.,  roll..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp   (English) 7  00 

U.S.    Navy    (English) 6  50 

Navy    (English)    . .     6  00 

Best    Navy    5  00 

Plumbers  (spun)    ...  4  00    4  00 

OIL. 

Can.     prime     -white 

Petrol   0  13V2 

Royalite    0  17      0  14 

Palacine    0  21%  0  16% 

Castor  Oil,  per  lb..   0  0*%  0  08% 
Black  oil   (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Paraffine    0  22      0  20 

XXX   Machine   0  25%  0  21 

OLD    MATERIAL8. 

F.o.b.   Toronto. 
Tea  lead,  pack.,  2%c  lb. 
Tea  lend,  chest,  3c  lb. 
Lead    (heavy    pipe,  etc.),  3%c. 


Brass,  heavy,  7%c  lb. 
Brass,    light,   5%c   lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old   cast    iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove    plate,    $9    per   ton. 
Mach.,  compos.,  No.  1,  9c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and    shoes,    according    to 
trim,   5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   6c   lb.;   auto    tires,   etc.,   4c; 
bicycle   tires,   2%c. 

PACKING    (JUTE). 

Per   Coll   Lots. 

Pine  Jute,  lb 0  09% 

Beaver,   lb 0  08 

Coarse   sewer,   lb 0  07 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.   Paper,  No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.   2 0  32 

Tarred    Fibre,   No.,  1 0  02 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  C2 

Dry  Cyclone,  15  1-bs 0  50 

Tarred     Fibre,    Good    Luck 

Brand,   per   roll    0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.   roil 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing    0  42 

Dry    fibre    No.    1    0  50 

Drv   fibre   No.   2    0  So 

O.K.,  carpet   felt    1  40 

Per   100   Iba, 

Heavy   dry    straw    1  f 0 

Hoary    tarred    straw     1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet    felt,   20   oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos   Bldg 3  25 

Heavy    fibre,   32  ft.    x   60  ft., 

per  100  lbs 2W 

Liquid        Roofing       Cement, 

hbls.,     per     gallon     0  17 

Liquid    tins   cement,   5s    ....  0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  cnal   tar,  per  bbl.   ...    5  00 
Shlrfgle  Varnish,  per  bbl.   ...   5  00 

Tans,    per    lb 0  05 

Rails,   per  lb 0  05 

Mop    Cotton,    per   !h 0  17 

Tarred   felt.   Dominion.   7   oz.  2  10 
PICKS   (CLAT). 

5  to  C  lbs.,,  doz 3  7B 

7    lbs.,    doz 4  00 

7  to   8  lbs.,    doz 4  75 

8  lbs.,    doz 5  00 

PINS.    COTTER. 

Cotter  pins.  90  p.c.  discount. 
PINS,    CLOTHES. 
Selected  full  count.  Per  ease 

5   gross,   4-ln.    (loose)    $0  80 

5  gross.  4%-ln.  (loose)  0  90 

5    gross,    5    in.    (loose)     ....     1  Ou 

4  gross,    4-ln.,    (12    pkgs.    of 

4  doz.  each)    0  80 

5  gross.    4   In.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross.    4   In.    (12   pkgs.    of 

fi   doz.    each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount.  50  per  cent. 

Brass,   50   per   cent. 
PIPE.    STANDARD    WROUGHT. 
Buttweld. 

Size  Black.  Galvanized 

%  and  %  inch..   $2  16  $3  06 

%   inch    2  64  3  57 

%    inr-h 3  05  4  20 

1  inch    4  51  6  21 

1%    inches    6  10  8  40 

1%   Inches    7  29  10  04 

2  Inches    9  81  13  51 

2%   inches    15  80  21  65 

3  Inches    20  66  28  31 

3%   Inches    24  84  34  04 

4  inches    29  43  40  33 

Lapweld. 

2  Inches    11  29  14  99 

2%   inches    16  38  22  23 

3  inches    21  42  29  07 

3%   inches    25  76  34  96 

4  Inches    30  52  41  42 

4K>   inches    35  56  48  26 

5  inches    41   44  56  24 

6  inches    53  76  72  96 

7  Inches   79  97  105  30 


8"x25  lbs.  per  ft.     83  75      111  30 
8"x28  lbs.  per  ft.     96  48      128  40 

9  inches 115  CO      153  50 

10"x32  lbs  per  ft  107  20       142  40 
10"x40  lbs.       "       138  00       1S3  30 

12  inches   174  90       

These  prices  are  for  small 
quantities  only.  Discounts  in 
proportion  to  size  of  order  will 
be  allowed. 

PIPE    (LEAD). 

Lead    pipe,   7%e,   5%   off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-ineh,  65%  and  10  off. 

7  and  8-in.,  45%  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  "3 

5  inch,  in  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,    Pliers   and    Nippers. 

Button's,    genuine,    37%    to    40 
per  cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   1%   to   %   Inch, 

per    100    lbs 2  40    2  50 

Heads,  per  100  lbs.   ...   2  65    2  75 
Tank   plates,  3-16  inch  2  70    2  80 
PLUGS    (METAL). 
Painted     wall     plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 
POLISH.  Doz 

O-Cedar,  4  oz.  bottles   $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

LIqlud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid   veneer,  quarts    8  40 

Tandem  metal  polish  paste.  6  CO 
Axoline    brass    cleaner,    100 

in   pkg 6  r,n 

R 

RAZORS.  Per    doz. 

Boker's    King    Cutter    14  50 

Henckel's     7  50     20  00 

CJillette   Safety,  each    3  75 

Star  Safety   Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern   Razors   6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain    wood,   each    0  75 

Plain  wood,  with  drum,  ea.  0  95 
Metal     l  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron    burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of  hnrrs.  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets.  Vi- 
lb.  packages,  le  per  lb.;  %-ln. 
pkes..  2e  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred   felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt  (16  oz.)    2  16 

Per   roll 

2  ply    R.R 0  (5 

3  ply  R.R 0  :« 

2  ply   R.R.,   complete  In   roll  1   15 

3  ply   R.R..   complete   in    roll   1  35 

Samson.   1-ply.    roll    1  45 

Samson.  2-ply,  roll    1  90 

Samson.  3-plv.  roll   2  "0 

Amatlte  roofing,  per  sq.  . .  2  70 
R-ady  2  ply.  Shield,  per  roll  0  75 
R"adv  3  nlv.  Shield,  per  roll  0  rg 
Tarred   210   rooflnu   felt. 

Tarred    roofing    felt,    owt 2  10 

Oampo  certalnteed.  1  plv....  1  25 
Compo  certalnteed.  2  plv....  1  55 
Oompo  certalnteed,  3  ply....  1  85 
ROPE.  Lb. 

Pure   Manila    basis    14 

British   Manila   basis    11 

African     hemp     basis     11 

Sisal  basis   ' 9% 

r> "iiMe   lath    ynrn    basis    ...       H'/j 


Single    lath    yarn    basis    ...     8% 
Russian  "deep   sea  line   basis  23 
Russian  tarred  ratline  basis  19 
Russian     tarred     bolt    rope 

basis   21 

Jute   tope   basis    12% 

Italian  rope  basis   24 

Basis   (%"   dia.   and  larger). 
Cotton  rope,  3-16  and  larger    0  -1 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  46 

3  ply,  40  ft 0  bO 

3  ply,  4S  ft 0  'ill 

3  ply,  CO  ft 0  90 

3  ply,  72  ft 1  08 

3   ply,   100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  CO  ft 1  45 

C  ply,  72  ft 1  i5 

6  ply,  100  ft 2  40 

RULES,     BOXWOOD. 

Hi  bone's.      Per  doz 

Xo.  1375—2  ft (51)..  1  80 

No.    1101—2    ft (52) . .  3  90 

.  1107—2  ft (7)..  3  60 

No.    HOG— 2    ft (53%)..  4   10 

No.    1375—3    ft.     ...(06%)..  2  50 

No.   1112—3   ft.,   hf.    bound.  6  00 

No.   1190— With   level    8  85 

No.     1493 — Brass     blacks'hs  1  70 

No.     1494—  Brass     blacks'hs  2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

Disston's   Hand,    net   prices,   new 

list. 
Slmonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial    standard    ZO'A 

Champion    Even    Balance    ....45% 

Champion   Union    50% 

Champion    Platform    45% 

Gurney  Standard   30% 

Union   Scale    50% 

Union   Even   Balance    .50% 

Net  prices  on  Champion  scales 
are  as  follow*: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping:  Champion  10-lb.. 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50.  plus  50c 
for  stamping;  Champion  COO-lb.. 
$15.40.  plus  $1  for  stamping: 
Champion  1200-lh..  $18.15.  plu.s 
$1  for  stamping;  Champion  2000- 
lb.,   $24.20,    plus   $1   for   stamping 

SAP  SPOUTS.  Per  1,000 

Bronzed      cast      Iron      with 

hooks    6  00 

Eureka,  tinned   steel,  hooks    8  00 
SCOOPS    (1URNACE). 

Doz. 

D.  Handle $3  25 

L.   Handle    S  25 

SCREWS    (MACHINE). 

Flat  head.  Iron  and  brass,  35 
per  cent.  Fillister  head,  Iron, 
30;   brass,  25  per  cent. 

SCREWS.  Per  cent. 

Wood.   F.   H.„   bright,  85,   10,  7%. 

10,  5  per  cent. 
Wood.    R.H.,    bright,   80,    10,    7%, 

10.  5  per  cent. 
O.H.,    bright,   SO.    10.   7%.    10   p.'-. 

5   per  cent,   off  list. 
Wood.    F.H..    brass..   75  10  7%  10 
Wood,    R.H.,    brass..   70  10  7%  JO 
Wood,    F.II..,    bronze.  70  10  5       10 
Wood,    R.H.,   bronze.  65  10  5      10 

Drive  screws   65  10  5      10 

Set     case     hardened  60  10 

Square  cap   60  and  05 

TTexagon    cap    45 

Bench,    wood,     per    doz.     ...$5  09 

Bench.  Iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,    doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE    SNATHS. 

No.  1,  per  doz $  8  40 

vt.    '-.    per    doz 7  70 

No.,  3,   per   doz 7  3-i 

Brush,    per   doz 8  40 

No.    20.    per    doz 8  75 

sTONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  6^ 

Diamond,  per  box   J  00 

Ouinebpg.    per    box    150 

El-gllsii,   round    (25  to   box), 

per    .'ox    2  00 

Emery,     per    doz 0  85 

( 'i'i  rln. in". 1 11:11.    per    doz.    ...  2  25.' 
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RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MlRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


>.     ■ 


GLASS 

BENDERS 

TO 

THE 

TRADE 


WE  HAVE  THE  FACILITIES  FOR  TURNING  OUT 

The  Highest-Grade  Baling  Wire  and  Bale-Ties 


at  a  reasonable  cost — a  baling  wire  that  allows  the  dealer  good 

profits  and  is  certain  to  create  enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We  also  manufacture  WIRE  NAILS  and  STAPLES,  0.  &  A. 
WIRE,  WIRE  BARREL  HOOPS,  ETC.,  each  having  a  quality  that 
is  unsurpassed. 

THE  LA  ID  LAW  BALE-TIE  CO.,  Limited,  Hamilton,   Ontario 

GEO    W.  LAIDLAW,  Vancouver,  B.C.  HARRY  F.  MOULDEN.  Winnipeg,  Man. 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G,   &   H.   BARNETT   COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


N°5I 


N°52 


N°53 


N°58 


N°59 


"BAILEY"    IRON    SPOKE    SHAVES 

.1   tew  numbers  of  which  are  herewith  illustrated,  are  superior 
in  style  and  finish  to  any  Others  on  the  market. 

The  cutters  are  made  from  a  high  grade  of  steel,  well  tem- 
pered  and  sharpened,  ready  for  use.  The  handles  are  japanned, 
and  through  each  a  hole  is  made  to  hang  the  tool  up  out  of 
(In'  way  when  not  in  use. 

These   Spoke   Shaves   are   now   being   made   in    our   Canadian 
factory. 

Stan  ley  Rule  8c  Level  Co, 

New  Britain,  Conn.  U.S.A. 
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HARDWARE    AND    METAL 


.EETS   (BLACK). 

Montreal  Toronto 


...     2  50 

2  55 

...     2  55 

2  60 

. ..      2  35 

2  35 

...      2  40 

2  40 

18-.:0    gauge 

...      2  45 

2  50 

U2-24    gauge 

...      2  50 

2  55 

26   gauge    

...      2  60 

2  65 

...     2  TO 

2  75 

SHEETS. 

Corrugated 

,  galv..  10 

p.c.  off. 

22  gauge,   per 

square  .. 

0    IO 

24  gauge,   per 

square   .. 

5  oO 

-o  gauge,   per 

square   .. 

4  25 

26  gauge,  per 

square   .. 

4  OO 

Galvanized. 

\i.\\ .       yueen' 

s     Fleur- 

Gorbais 

gauge       Head 

de-Lis 

best  best 

lti-20  . .  3  60 

3  45 

3  SO 

±l-±±   . .   3  65 

3  55 

3  85 

26         ..   4  10 

3  yo 

4  10 

28         ..4  35 

4  10 

4  35 

Colborue  Crown  —  10-20  gauge, 
.■>3.ou;      22-24     gauge,     $3.65;      26 
gauge,    $3.90;    26   gauge,   $4.15. 
Apollo    Braud.      Montreal  Toronto 


2  95 

2  95 

3  10 
3  20 
3  55 
3  70 

3  yo 


14   gai'ge 
16    gauge 

16-zO   gauge    . 

22-24    gauge    3  45 

26   gauge    3  70 

28   gauge    4  05 

10=54  oz„   4  25 

siiKl.LERS,  CORN. 

Black    Hawk,    doz 18  00 

.  ij  ujuuib   Rock,  doz 8  50 

SUOVKLS    AND     SPADES. 

1st  2nd  4th 

Shovels    60    55  and  2%     4u 

Socket    sc'ps.  50  and  5  45  and  5 

siuups  50 
Drain,     tools  60    60 

Scoops     50  and  5         45  and  5 

Hollow  backs 

and  sand.   60  45 

Kiveled    back    scoops,    1st,    2nd 
and   3rd   grades,   50   per   cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished. Goods, 
50c  per  doz.  net  extra.  Hair 
Polished  Goods,  25c  per  doz.  net- 
extra. 
mi  riiRS,    ASH. 

Wood  sifters,   doz $  1  75 

Rocker,   Mo.   1,   each    3  60 

Rocker,  No.  3,  each    2  50 

Banner,  each    1   ft 

SINKS. 

Cast    iron,    16x24,    $1.10;    1Sx3(\ 
$1.50;   20x36,   $2.25. 

Plat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;   18x36,  $5.15. 
SLIDING     SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  21        0  26 

Wire  solder,  lb.  ..     0  24        0  2« 
Bar  half-and-half..  0  22        0  22 
SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
MILDER     WIPING. 

Acme  0  18 

Commercial    0  19% 

Easy    0  19% 

Star  Extra arthdora 

Strictly  standard  wiping  0  23 
"Fl.TEK. 
Foreign,  per  100  lbs.   6  75    6  75 
I'M'LKS. 

100-lb.   kegs    4  50 

25-lb.   boxes    4  85 

10-lb.   boxes   5  25 

Poultry    netting,    100   lbs 6  70 

Bed,   100  lbs.,   No.   14    6  75 

Blind,     per    lb , 6  12 

Bright    Fence,    100    lb.    kegs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed    fence,    100-lb.    kegs  2  86 
Galv'zd    fence,    25    lb.    boxes  S  10 
Cooper's    staples,    45    p.c. 
Bright  spear   point,  75  p.c. 
SWEEPERS,  CARPET.     Blsseli'S 
Univ.  Japd.,  cyeo   bearing..  24  00 
Univ.   N.l'..  cyco  bearing...  27  00 
Grand     Rapid,    japd.,    bail- 
bearing    26  00 

Grand     Rapid.    N.P.,      ball- 
bearing     29  00 

Princess    N.P..   ball-bearing  30  00 

-     Mil-bearing    34  00 

Am.   Queen   N.P.,   ball-bear.,  32  00 

Parlor    35  00 

"WINGS. 

Baby.  2-onssenger,  each  ..  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each     5  P0 


Beyers  Gliding  Settees  with 

awning,    each    8  50 

Without   awning,  each    ....  12  50 
TACKS,    BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  SO,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozeus  only, 
SO  and  10;  %  weights,  00;  Swedes 
cut  tacks  blued  and  tinued, 
bulk,  S5  and  5,  in  dozens,  75  aud 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  giuip, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  aud  blued,  65  and  10; 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk,  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  In 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%:  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES — Lurking. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft,  ea...  1  10 
Metallic.  No.  603.  50  ft.  ea.  1  40 
Rival  steel,  No.  263,  50  ft,  ea.  2  90 
Rival  steel,  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Ra  bone's. 
Tape   Lines,    linen,    No.   2601 

x50.   each    $1  00 

Metallic,   No.  4011x50,  ea 1  35 

Metallic.   No.   4011x66,  ea 1  55 

Steel.   No.   2S91x50,   ea 2  70 

Steel,   No.   4161x50,  ea 3  00 

Steel,  No..  4161x50,  ea 5  15 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 
TIES.    COW. 

McKinnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal  Toronto 

Tin,    per   lb.    ...36-37         35-36 
TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain.   70  and  5%. 

Re-tlnned,  72  and  5%. 
TOOLS,    HARVEST. 

Samson,    47%%;    ord.,   50%.. 
TRAPS    (STEEL  AND    GAME). 

Newhouse,  40%. 

Hnwley  &  Norton,  57%%. 

Victor,   70%. 

Oneida    Jump,    66%. 
TRESTLES. 

5  ft.,  each. $1.50      14  ft.,  each. $4.20 

8  ft.,  each.  2.00     16  ft,  each.  4.80 

10  ft.,  each.  2.50     18  ft,  each.  5.40 

12  ft.,  each.  3.00      20ft.,  each.  6.00 

TROWELS. 

Disston's.  10%. 
TWINE    (Binder). 

650  ft.,  per  lb 0  13% 

600  ft.,  per  lb 0  II 

550  ft.,  per  lb 0  09% 

nOO  ft.,  per  lb 0  09% 

5  ton   lots,  %c  per  lb.,  allowance. 
10  ton   lots,  %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-ply    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  in.   ...  10  45        9  75 

100  ft,  2  in 9  60        S  25 

100  ft,  2%  in 10  25 

100  ft.,  2%  in.    ...   12  25      30  65 

100  ft,  3  In 13  30       11  00 

100  ft.,  3%   in.   ...   IB  55      13  00 

100  ft.,  4  In 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.   11.   doz.,  net   12  00 

No.   22.    doz.,   net    14  40 

No.   33,   doz.   net    16  80 

Common   Galvanized. 

No.  1,  doz 6  83 

No.  2,  doa 7  43 

No.  3,  doz 8  48 


Per   nest. 

Nests  of  3 — 0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.  1,   per   doz 9  00 

No.   2,   per   doz 8  00 

No.    3    per    doz 7  00 

V 

VALVES,   ETC. 

Ground   work,  55%. 

Stand,   eompr..  work,   65%. 

High-grade    compr.    work,    55%. 

Cushion  work,  55%. 

Fuller    work,     70%;     No.     0,     70. 

10%,  and   1  and  2  basin   cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and    5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard.  60%. 
J     M.    T.    Radiator   Valves,   55%; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

W 

WARE,   COPPER  AND  NICKEL. 

Copper   boilers,   kettles,  50%. 
Copper  tea  and   coffee  pots,  50%. 
Copper    pitts,    30   and   5%. 
Foundry   goods,   hollow   ware,   40 

and   5%. 
WARE,    ENAMELED. 

White    ware,   75%. 

Canada,    Diamond,    Premier,    50 
and    10%. 

Pearl.     Imperial    and     Colonial 
steel.   60  and   10%. 

Star   decorated   steel,  33%%. 

Hollow  ware,   tinned  steel,  40% 
off. 

Enamelled   street   signs,  50%. 

WARE.    TIN.    PIECED. 

Discount.    35%. 

10-nl.  flaring  sap  buckets.  35%. 

6.    10    and    14-qt.    flaring    pails. 
35%. 

Copper   bottom   tea   kettles  and 
boilers.   35%. 

Coal    hods.   35%. 

Roller    and    tea    kettle    pits,    30 
and    5%. 
WARE,    STAMPED. 

Plain.    72%    and   5. 

Retlnned.    72V.    and    5. 

Tinnprs"  trimmings.  72%  and  5. 
WASHERS.    IRON. 

Full    hox.    45   per  cent,   smaller. 

Full  box.  45  p.c.  smaller  lots. 
30  p.c:  assorted.  Price  less  50 
lbs.  add  lc  lb.:  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%e  ft. 
Medium  wood   and  felt   ...l%c  ft. 

Wide  wood  and  felt   ?%c  ft. 

All  felt  Frost  King    ...$4.40  doz 

WEIGHTS.    SASH. 

Sectional.  1   lb.,   per  100  lbs.  2  00 

Sectional.  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30   lbs.,    per   100  1  60 

WEIOHTS. 

Smarts.  Horse.  3%e  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21   00 

Garden    steel   wheel,   doz.    ...32  40 

Light   garden,   per   doz 22  80 

Heavy  garden.  L-side   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   Ins 100 

Tubular   steel.   36  ins..   1  25 

Tubular      steel      neckyokes, 

36  inches   1  25 

Tubular     steel     doubletrees, 

40  Inches   0  93 

Tubular    steel     lumbermans, 

44    inches     0  35 

WIPERS. 

(See  Paint  Markets) 
WIBK. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10.  $3.c0:  No. 
II.  $3.90:  No.  12  and  13.  $4:  No. 
13Vo.  $4.10:  No.  14.  $4.25:  No..  15. 
$4.50;  in  lengths  6  inches  to  11 
Inches,  discounts  30  per  cent; 
other  lengths  20c  per  100  lbs 
extra;  if  eye  or  loop  on  end  add 
25c   per  lb.   to  the  above. 


WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  I?j, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  liue,  No.  17,  $4.45: 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6. 
strand,  No.  18,  $2.60;  No.  19. 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE    STEEL. 

Discouut  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22. 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $13; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c ;  oiling,  10c ;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 
WIRE,    HAY,  IN    COILS. 

No.    13,    $2.30;     No.    14,    $2.40; 
No.  15,  $2.50  f.o.b.,  Montreal,  To 
ronto,   Hamilton   and   London. 

WIRE,  SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  30c  extra; 
No.  14  gauge,  40c  extra;  No.,  15 
gauge,  55c  extra;  No.  16  gaugt, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles  15c,  In 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in   %-ib.  hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,   8c    sq.    ft. 
WIRE    (FENCE).  Per  CWt. 

Barb    2  35 

No.  9.  coil  spring   2  25 

No.,  9,  plain  galvanized  ...  2  15 
No.  12,  plain  galvaniied  ..  2  30 
No.   13,  plain   galvanized    . .     2  40 

O.  &  A.,  No  10  2  30 

O,  &  A.,  No.  11  2  42 

O.  &  A.,   No.  12 2  50- 

F.O.B.,    Montreal,   Toronto, 
Hamilton    and    London. 
WIRE    ROPE. 

Galvanized.  1st  grade,  6  strands 
24  wires,  %,  $5;   1  Inch,  $10.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  inch,  $16.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TLBS. 

Cwt. 

Single  Loop,  No.  14  $3  00 

Single  Loop,  No.  16 J  15 

Single    Loop,    No.    16    3  30 

WRINGERS — Less    20    p.C 

Royal  Canadian  11  In.,  doi.  46  25 

Eze,  11  In.,  per  doz 49  60 

Cycle,  11  Inch    64  00 

Trojan,  12  Inch    100  00 

Favorite,    511E     67  75 

Unexcelled  1041B   72  00 

Challenge    311E    48  75 

Gem.  141   47  26 

Sunlight  111  42  00 

Ottawa,   341E    64  OO 

Empire,  11  In 50  60 

Superior,  11  In 45  25 

Malestie,   11  In 47  25 

Perfect,  11  in 62  75 

Bicycle,  11  In 60  25 

Wrenches,  Trlmo,  86  per  cent  off 
list. 

WRINGERS,  MOP. 

White,   No.  2,  each   $  1  15 

White,  No.  3,  each   1  35 

White,  No.  1,  each   1  65 

ZINC    (SHEET). 

5  cwt.  casks  875  800 

Part    cask    925  S25 
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Alabastine  is  selling 
better  now  than 
ever  before.  Why? 

BECAUSE 


The  vogue  for  plain  tints  and  water  color 
effects  is  rapidly  increasing.  Alabastine 
is  the  oldest  and  best  known  brand,  and 
you  can  safely  recommend  it  as  the  most 
artistic,  sanitary,  and  practical  material. 
More  satisfying  results  can  be  obtained  at 


THE  ONLY  PERMANENT  WALL  COATING.* 

*® — <\ 

COLD      WATER/ 


&9&  I  EASY    TO   APJLV]^ 


Painters — Save  100  large  words   ALABASTINE  for  Premium. 


25  per  cent,  to  50  per  cent,  less  cost  than  with  wall  paper  or  paint. 
Improved  Quality.     Alabastine  is  now  made  by  a  new  process  and  mixes   quicker,  brushes   easier,   covers  better,   and 
longer  than  any  other  article   of  the  kind.     The   new  goods  are  marked  "Slow  Setting, "  meaning  that  it  can  be  left 
indefinitely  and  remain  in  good  working  condition.     Painters  and  expert  dec- 
orators use  and  highly  recommend  the  new  goods. 

The  Alabastine  Service.  We  have  trade-winners  in  our  store  helps  and  premium 
offers.  Drop  a  line  to  us  or  your  jobber  and  get  full  information  about  the 
Special  Brush  or  Cash  Premium  to  Painters  and  free  Stencils  to  users  of 
Alabastine  in  packages  only.  Also  an  entirely  new,  bigger  and  better  line 
this  year,  of  Color  Cards,  Wall  Books,  Color  Plan  Books,  and  Stencil  Cata- 
logues. Get  in  line  for  the  big,  new,  attractive  Display  Cabinet  and  Window 
Trim. 

We  have   recently  established   service  stations  as  follows: 


lasts 
mixed 


Winnipeg — Burrow,    Stewart    &    Milne    Co.,    Ltd.,    130  James    Ave.     Vancouver — Norman 
Jessiman,   2370   Cornwall    St.  Toronto — M.  M.  Patterson,  30  Garden  Ave. 

The  Alabastine  Company  of  Paris,  Limited 

PARIS,        -        ONTARIO 


Made  in  Canada 


Alabastine  is  made  in  Canada, 
from  Canadian  and  British  ma- 
terials, entirely.  Our  extensive 
newspaper  and  magazine  adver- 
tising in  1915  will  bring  out  this 
feature  clearly,  and  it  gives 
Alabastine  a  big  advantage  over 
the  wall  coatings  made  in  the 
United  States. 


WHAT  SPRING  WILL  BRING 

A  considerable  profit  in  paint  sales  to  all  dealers  who  are 
prepared  for  it. 

The  best  way  to  prepare  is  to  stock  Moore's  House  Colors 
(Pure  Linseed  Oil  Paint).  They'll  give  you  an  extra  sized 
profit  and  no  complaints. 

MADE    IN    CANADA 

Benjamin  Moore  &  Co.,  Ltd.     -     6  Lloyd  St.,  West  Toronto 


SIMONDS  SAWS 


Satisfaction   for    the 
Carpenter. 

Profit  for  the 
Dealer. 

Send  for  Catalog. 


SIMONDS  CANADA  SAW  CO.,  LIMITED  Montreal,  st.  john,  Vancouver 
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HARDWARE    AND    METAL 


ALABASTINE. 

2%   lb.    packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL,. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID. 

Bronzing   liquid,   No.   1    ..$1  75 

Banana   oil,    gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.  ..$14  70 
Weighted,  20  lbs.,  doz.  ...  19  90 
COATING. 

Cement  Coating    $2  55    $3  00 

COLORS    (DRY).  Per   ID. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k..  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.  kegs  0  03ya 

v'liite  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01% 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red    oxide,   bbls.  0  02 

Super    magnetic    red    0  02% 

COLORS   IN   OIL. 
Venetian     red     1-lb.     tins, 

pure 01- 

Chronie  yellow,  pure  0  23 

a  ilden  ocbre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome    green,    pure    0  11 

French     permanent   green, 

pure    0  15 

Siguwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb.,;  pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMELS. 

Per  gallon  In  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co 1  80 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Linduro  ...  4  20 
FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 1  65 

GLUE.  Per  lb. 

French   medal    0  15 

English  common   sheet 0  10 

English    prima    0  17 

White   pigsfoot    0  21 

Perfection   amber,   ground, 

No.    1230 0  13 

Cake,   bone,   112-lb.   bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.  bags    ....  0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra    ....  •   0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26     $6  50 

26  to  40  7  00 

41  to  50 7  40 

51  to  CO  8  00 

61  to  70 8  75 

71  to  80 9  50 

81  to  85 10  50 

86  to  SO  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26     $  8  60 

26    to    40    30  00 

41    to    50    11  76 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 


SI    to    85    17  50 

SO    to    90    18  85 

91    to    95    19  20 

96  to   100    22  75 

101  to  105 32  00 

106  to  110  36  00 

The  following  discounts  sin 
marie  for  sheet  glass  by  Tor  ntn 
firms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5.000  ft.,  20%  ;  5.000  to  10.000 
ft.,  25%  ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
5,000  ft.,  25%,  and  over  5,000  ft. 
K)%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
'ire  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25   $  6.50        $  S..60 

20   to     40    7.00  10.00 

41   to     50    7.40  11.70 

51   to     60   S.00  12.00 

CI   to     70    8.75  14.00 

71   to     80   9.50  15.00 

SI   to     85   10.50  18.00 

S6  to     90   20.50 

91   to     95 22.00 

96  to     95    25.00 

101   to  105    32.00 

106   to   110    36.00 

With  the  folio-wing  discounts: 
Any  quantity  up  to  100  cases, 
25%:  100  cases  and  less  than  car- 
loads. 30%  :  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,   eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  in   Oil.) 
Prices    per    100   lbs.    in    ton    lots. 
Montreal  Toronto 

Elephant  Genuine    $8  75  $8  90 

"Anchor,"   pure    8  45    8  CO 

Green    Seal    8  45    8  60 

Brandram's    B.B.    Gen- 
uine      9  45    9  60 

C.P.    Co.    decorat's    pu.  8  45    S  60 
Crown     and     Anchor, 

pure    8  65    S  80 

Decor'or's  Pure  (Wpg)    8  CO 

Moore's      Pure     White 

Lead    8  45     8  60 

Painter's   Perfect    7  95     8  10 

Ramsay's  Pure  Lead..  8  45    8  60 
Ramsay's   Exterior    ...   8  15     8  30 

Tiger  Pure   8  45    8  60 

"James    Genuine"    ...10  00    10  15 
Stephens*    H.    P.    P.    (Win- 
nipeg)     ,..., 8  70 

Less   than   ton   lots,   20c   per  cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,    per   cwt 8  00        6  38 

Genuine.       100-pound 

kegs,  per  cwt.  ....  8  25  6  75 
No.   1   casks,   per  100 

lbs 7  75        6  25 

Lpss  quantitv 8  50 

LEAD.    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...  15  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  CO 
300  lb.  pkgs.,  per  100  lbs...  9  50 
COO  lb.  casks,  per  100  lbs.  .  .  9  00 
MURFSCO. 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

Montreal  Toronto 
Single  bbls.... See  weekly  report 
3  to  5  bbls.... See  weekly  report 
6  to  9  bbls.... See  weekly  report 


LINSEED,    BOILED. 

Single   bbls.... See  weekly  report 

3  to  5  bbls.... See  weekly  report 

6  to  9  bbls See  weekly  report 

PAINTS    (PREPARED). 

Per  gallon 

In  qt.  tins 
Sherwin  -  Williams     paints, 

base    2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism 1  £0 

Benj.   Moore   Co.'s 

"Egyptian"   Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Bran  dram-Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts....  1  SO 

Ramsay's   paints,   pure   ....  1  SO 

Ramsay's    paints,    Thistle. .  1  60 

Martin -Senour,    100%    pure.  2  00 

Senour's    floor   paints    1  60 

Jamleson's  Crown  and  An- 
chor brand    1  60 

Stephens'        House        Paint 

(Winnipeg)    190 

Stephens'        Floor        Paint 

(Winnipeg)    1  75 

Silkstone  Wall  Color 2  00 

PARIS,   PLASTER. 

Per  bbl 2  25 

PARIS   WHITE. 

In    bhls.    .: 0  90 

PIGMENTS. 

Orange   Mineral,   casks...     0  08% 
Orange     Mineral,     100-lb. 
kegs    0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.   cans    $0  IS 

2  lb.   cans    0  18 

5  lb.  cans    0  17 

10  lb.,  cans   0  16 

25  lb.  cans    0  12 

1O0  lb.    kegs    0  11 

%   barrels    0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   in   casks    2  30        2  40 

Bulk,   100-lb.   drums.   2  50        2  60 

Bulk.   25-lb.   drums..   2  60        2  70 

Bladders,  in   bbls.   . .   2  80        2  90 

Pure   Putty,    60c   cwt.   advance. 

SHELLAC. 

Gum,     25c    lb.;     finest     orange, 
30c  lb. 

TAR    (PINE   TAR). 

Half  pint  tins,   per  doz.   ...     0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

ri\-ite.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5  gal See  weekly  report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,  B.B $3  00 

STAINS.  Gal. 

Oil,    &   Spirit,    Berry    Bros... $2.50 
Water   Stains,   Berry  Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shingletint,  5  gal.  cans   ...  1.15 
VARNISHES. 

Per  gal.   cans 

Liquid   Granite   $3  00 

Elastic    Interior    3  00 

Elastic   Outside   6  00 

Luxeberry,    light     3  00 

T  nxeberry,   white    5  00 

Luxeberry,    spar    4  50 


5  00 
3  00 

1  50 

2  00 
2  70 
1  50 

1  35 

2  00 

1  35 
0  95 

2  50 
25 
50 
95 
25 
25 
25 
75 


Luxeberry,     exterior     

Dugloss   finish    

Carriage,   No.   1    '.) 

Excello   

.War-Not     

Elastic  Oak    

Light   oil   finish    [ 

Gold    sized    japan    

Baking    black   japan    

No.   1   black   japan    

Crystal    Damar    

No.  1  Damar   . . . 

Oilcloth ......' 

House  painters'  white  jap". '. 

Elastilite    varnish    

Cnpaline   varnish    

Granitine   floor   finish    WW 

Jamieson's   floor   enamel 

Sherwin-Williams'  KOPAL 
varalsh   

Canada  Paint  Co.'s  "SUN  ' 
varnish   

"Flint-Lac,"  coach    .WW 

B.  H.  Ltd.,  "Gold  Medal," 
cases    

Dependon   Lt.  H.,'Oil"pinish 

Everlastic   Floor    

Elastica   exterior   finish  W" 

'■'lattine    floor    finish     ..    . 

Stovepipe  varnish,  %  pints, 
gross    j    ; 

Pure    white    shellac    varnish 

Pure  orange  shellac  var- 
nish      

No  1  orange  shellac'  var- 
nish      1  75 

Kyanize  floor  finish   ..WW  3  25 

Kyanize  cabinet   rubbing    .     3  25 

Kyanize  spa  4  95 

Kyanize  stains    .WW  3  25 

WATER  PAINTS. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs  0  07% 

1    gal.    package,    per   pkge.  0  45 
%   gal.   package,   per   pkg.  0  25 

WASTE    (POLISHING). 

Cream    

White ' 


2  50 

2  25 
1  30 

1  80 

1  55 

2  30 
4  25 

3  00 

9  00 
2  00 

1  DO 


WASTE    (WHITE). 

XXX  extra    

X  Grand    ...    . 

XLCR    WW 

X    Empire    

X    Press    


WASTE   (COLORED). 

Fancy   

Lion   '.'.'.'. 

Standard    "WW 

Popular '. 

Keen 


0  13 
0  12 


0  11 
0  10fc 
0  09% 
0  08% 
0  07% 


0  0<% 
0  07 
0  06% 
0  05% 
0  05 


WASTE    (PACKING). 

Arrow    0  15 

Anchor     0  06 

A'1?'1    0  07% 

Axle    0  09 

WASHED    WIPERS. 

Select  white 0  08 

Light    colored     0  06% 

Dark  colored   0  05 

WAX.  Per   ib. 

Johnson's  Floor,  natnral..  0  38 
Johnson's  Floor,  bliifk  ..038 
Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    .. 

Wax 0  30 

Ronuk  Floor  Wax,  lb.  ...  0  38 
Berry  Bros 0  45 

WHITING. 

Plain,  In   bhls 100 

Oild°rs.    bolted,   in    bbls.    ...   1  20 
ZINC     (DRY). 

Extra  Red  Seal,  V.M. 

ZINC  IN   OIL. 

Pure,  in  25-lb.  irons 0  10 

No.  1.  >n  25-lb.  irons   0  07 

No.   2,  in   25-lb.   irons    0  05% 

Pure  in    Darmar   Varnish.  0  19% 
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Heart-Shape 
Flexible  Steel  Mats 


Sure  sellers  wherever  the  old- 
fashioned  germ-harboring  jute 
brush  or  rubber  is  in  general  use. 

Our  Flexible  Steel  Mats  are  made  of  best  gal- 
vanized material,  in  any  and  all  shapes  and 
sizes,  for  every  requirement. 

They  are  perfect  scrapers,  and  can  be  reversed 
after  long  service,  making  two  mats  in  one. 

Flexibility  of  construction— the  ability  to  con- 
form to  uneven  spots  is  attained  at  no  loss  of 
strength,  by  means  of  FOUR-FOLD  CON- 
STRUCTION AT  THE  JOINTS. 

Jot  down  your  request  for  full  information 
now. 

Andrews  Wire  Works  of  Canada 

Limited 
jE&  WATFORD,  ONTARIO 


No.  3500 

The  latest  of  the  Franco  Novelties.    Easily 
carried   in    the   pocket. 

Write  for  particulars  to  your  jobber  or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 

220  King  Street  West 
TORONTO  ONTARIO 


The   Bowser  Wire 

Cloth  Display  Rack 

SAVES  TIME 

and  greatly  facilitates  the 

handling  and  sales  of  wire 

cloth 

The  "Bowser  Wire  Cloth  Display  Rack"  will  give 
you  a  neat,  convenient  place  to  keep  your  wire 
cloth,  where  it  is  out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

It  does  away  with  awkwardness  in  unrolling  and 
displays  the  stock  instantly  in  a  very  attractive 
and  effective  manner. 

Let  us  put  you  in  touch  with  some  users — they'll 
tell  you  how  valuable  this  system  of  wire  cloth  dis- 
play really  is. 

Full  particulars  are  ready  for  you — ask  for  them. 

R.  M.  Bowser  &  Son 

RENFREW,  PA. 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  00 

ANVILS. 

Peter   Wright,  SO  lbs.   and   up, 
I2%c  per  lb.;   clip   horn,   13%c. 
*liGER    BITS. 

"Irwin"     bits,     45     per     cent.; 
common,  70  and   10  per  cent. 

AXES. 

H.  B.,  1  lb.,  56.25  per  doz. ;  1% 
lb  $0.65;  2  lb.,  $6.90;  2%  lb, 
$7:50;  2%  lb.,  $7.75;  3,  3V4  and 
4  lb  $?  H.  B.  Handled  Axes, 
2  lb  $8;  2%  lb.,  $9.50;  3  lb.,  3y2 
lh  ana  4  lb  $10;  Black  Prince 
Axef  unhandled  $8.00;  Black 
Prinre  axes,  handled,  $10.-'o, 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7%  lb.,  $28  per  doz;  7% 
to  9  lb.,  $30.80. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
*4"5-  sleieh  shoe  steel,  t^.oo, 
Wring  steel,  $3.40;  machinery 
Steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  'lbs.,  $8.50 ;  Brittain 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3    per   cent,    off   the   lj*t.. 

No.  1,  66  2-3  per  cent,  off     st. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  is  just  twice 
the   price   of  "single". 
BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb. ;  rawhide,  sides. 
95c';  cut,  $1.05. 
BLOCKS. 

Steel,    50    per    cent;    wood,    60 

PesteCeei!50  per  cent.;  wood,  60  per 
^Wood,   tackle,   common,  60  per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%;  machine, 
*  and  under,  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  Oo %  , 
plough  bolts,  45%;  nuts  small 
lot*  "o  off;  case  lots,  $2.75  off; 
stove  bolts  77%%;  sleigh  shoe 
bolta  to  %!  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality;  plain  40  to 
68c;  tarred,  felt,  8  and  10  oz., 
$2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,      65 
per  cent,  off  the  list. 
CHAIN. 

Coll,  3-16  in.,  $10.00;  %,  f T-25 ; 
5-16  $5.85:  %,  $5.00;  7-16 ;,  $4.  <5; 
".  $4.50;  9-16,  $4.50;  %,  $4.40;  %, 
$4i25.  Logging,  5-16,  6%c;  %, 
5%e;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0,    $5.13;      No     1, 
$5.13:    No.   2,   $5.70;    No.  3,  $6.27; 
No.  4,  $7.41  each. 
CLEVISES,   MALL. 

7%e  per  lb. 
COPPER. 

Sheet  and  plannished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  26c;  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50;  Imperial,  60;  Pre- 
mier. 50:  Colonial.  60;  white,  70 
and  5;  diamond,  50:  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.   off. 
FILES. 

American,  70  and   10%. 

Nicholson's,  65%. 


FIXTURES. 

Stall  hollow   bar,   No.  3,  $1. 
GALVANIZED   WARE. 

37y2  per  cent. 
GASOLINE. 

Painters'  naptha,  bbls.,  21c  pe 
gal. ;   $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  8  00 

26   to   40    6  50  9  00 

41   to  50    7  00  10  25 

51  to  60   7  50  11  00 

61   to   70   8  00  11  75 

GLASS   (Plate). 

35%   off  f.o.b.    Reglna,    Winni- 
peg,  Calgary  and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40, 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and     12,    80c,    $1.08,    $1.40,     $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 
JACKSCREWS. 

CO  per  cent,  off  list. 
KNOBS. 

Door,  307,  $1.25. 
IKON    BAND. 

1V2   in.,   $2.85;   1%,   $2.85;   1   in., 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%   oz.   or  28  Eng.  4  75        5  10 
28  Am.   or  26  Eng.  4  50        4  85 
26  Am.  or  26  spec'l  4  25        4  60 
24  Am.  and  Eng...  4  10        4  45 
22  Am.  and  Eng.  ..   4  10        4  45 

15  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and  Eng...  3  85        4  15 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6e  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.    50,    set    ...  1  00 
Asbestos  Sad  Irons. 

•No.  100,  set   1  fcO 

No.  70,   set   '. 1  05 

Mrs.    Pott's    common    sad    lroti 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.    2,    plain    7  25 

No.  20,   X-ray   11  00 

No.  22,  Dash-board   9  75 

Trulite  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil ;  less  coll,  $8  cwt 
LEAD   WASTE. 

$8  to  $S.50  per  cwt. 
LINSEED    OIL. 

Raw,  per  gal.,  80c;  boiled,  per 
gal.,  77c. 

These  prices  are  for  barrels 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  can~, 
etc. 

LOCKS. 

Peterboro  and  fittings,  45  p.c. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut. 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  50  per  cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL   CANS.  Gal. 

Tin  vanizpfl 
%  gal.,  dome  top $2  10      $3  04 

1  gal.,   dome  top 2  55        3  42 

2  gal.,   dome  top 3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Silver  Star  oil,  18%c.  g.nl.: 
Povalite    oil,    16c.    gal.;    Palacine 


oil,  18y2C.  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  41e;  Polariue  oil,  COc  gal.; 
Prairie  Harvester  oil,  30y2c  gal. 
DRV  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2y2c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%e;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  vermillion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3V2C;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases., 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

%  inch,  $3.50  ;%  inch,  $3.60;  y> 
inch,  $4.20;  %  inch,  $5;  1  Inch, 
$7.35;  IV*  inch,  $9.90;  1%  inch, 
$12:  2  inch,  $16;  2%  inch,  $25.60; 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  Yi  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  iy2  inch,  $8.90;  2  inch,  $12: 
2%  inch,  $19.25;  3  Inch,  $25.15; 
3%  inch,  $30.25;  4  Inch,  $35.80; 
4y,  inch,  $42.35;  5  Inch,  $49.75; 
6  inch,  $64.40. 
PLASTER. 

Paris,  per  bb!.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
inch,  $3.90;  full  polish,  6-7  inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
$3.10;  10-20,  $3.15. 

PLOW  SHARES   10c  per  lb. 

POINTS. 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

1%-lb.   tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.;  cop- 
per. No.  8,  32c;  10,  35c;  12,  37c: 
copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36;  10,  38c;  coppered,  No. 
8,  17s:  10,  18c. 

ROPE. 

Sisal,   10%c  base;   pure  Manila, 
1514c    base:    British    Manila,    12c 
base;  lath  yarn,  9%  base. 
SAWS.  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as   Toronto    quota- 
tions,   making    discounts    in     all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,  brass.  75,  10,  5  per  cent.; 
coach,  60  per  cent. 
SCYTHES. 

Brush,  $8.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled, 
$9.65:      buckshot,      $10.05;      ball, 
$10  45. 
SHEET    ZINC. 

Cask    lots,    10%c;     small     lots, 
10V?c. 
SHOVELS   AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Pox  &  Olds.  $7.10  per  doz.: 
Scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70:  No.  4,  $8.20:  No.  5, 
$8.50:  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9. so 
SNATHS.   SCYTHE. 

P-"«,  No.  2.  $7.25;  brush.  No. 
1,  $8.25, 


SOLDER. 

Per   pound,  25   to  26  cents. 
SPIKES. 

Pressed,     %     In.,     $4.50;     5-16. 
$4.15;    %,   $3.90;     7-16,  $3.80;      % 
$3.75;    %,    $3.75.. 
STAPLES. 

Bright   wire   per   cwt.,  $2.55  at 
Port    William,    $2.95      Winnipeg ; 
galvanized    staples,    $3.25    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.S5  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow. 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
'J 'A'-  base;  spring,  $3.44;  machine, 
$3.75  base ;  tire,  $3.00. 
STEEL     SQUARES, 

40  per  cent,  off  new  list. 
STOVE  PIPE.        Klvet.    Paten'd 

6  in.,  per  100  ft 9  00        9  05 

7  in.,  per  100  ft...  9  50        9  75 
STOVE    PIPE   ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,  per  doz 1  69 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow.  35  per  cent. 
TIN  AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  25 

20   x    28    I.X '. ..   12  25 

Terne  Plates 9  75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.  1   175 

Elastic   Oak    1  90 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,   brown  Japan    100 

Crystal  Damar 2  50 

Oilcloth    2  25 

Granltlne  floor  finish    2  25 

Pure   white  shellac   varnish     2  20 
Pure    orange    shellac    var- 
nish      2  00 

Lumlnette    2  00 

Best  wearing  body   5  00 

Best  gearing  varnish 4  00 

Extra  light  hard  oil 1  90 

VISES. 

Peter  Wright's  solid  box  vises, 
15  lbs.  and  over,  14%c  lb. 
WASHERS. 

Iron,   small   lots,   30   per  cent; 
full  boxes,  Iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK   YOKE 

CENTRES. 

42%  per  cent,  off  the  Hit 
WHITE   LEAD. 

Decorators'     pure    white 
$9.40  per  cwt. 
WIRE,  BARB. 

Per  Spool  of  80  Rod*  f.o.b. 

Lyman  4-point,  Fort  William, 
$1.90:  Winnipeg,  $2.25;  Glldden 
2-point,  Fort  Wililnm,  $1.77; 
Winnipeg,  $2.10:  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-point,  Fort  Wil- 
liam, $1.65;  Winnipeg,  $1.93; 
American  special  2-point,  Fort 
William,  $1.40;  Winnipeg,  $1.65; 
plain  twist,  per  100  lbs.,  Fort 
William,  $2.80;  Winnipeg,  $3.^0: 
coil  spring,  No.  9  (coiled),  per  100 
lbs.,  Fort  William,  $2.20:  Winni- 
peg. $2.60:  No.  12  (coiled),  Fort 
William,  $2.30:  Winnipeg,  $2.70; 
plain  galvanized  wire,  No.  9 
(plain),  Fort  William.  $2.15;  Win- 
nipeg, $2.55:  No.  12  (plain).  Fort 
William,  $2.25:  Winnipeg,  $2.65. 
WTRE    CLOTH. 

Patented  screen.  In  100  ft  rolls, 
SI. 60  per  hundred  sq.  feet;  In  50 
ft.  rolls.  $1.70  per  100  sq.  feet. 
WIRE.  PLAIN. 

$2.90  base. 

Bale  ties.  14  gauge,  single  loon, 
$3.65    Winnipeg,   $3.25    Fort    Wil- 
liam. 
WIRE    (STOVEPIPE). 

18  and   19  gauge,  5%e  per  lb. 
WRINGERS. 

Royal  Canadian.  $38  per  doz.: 
Eze,  $42  per  dnz. :  Bicycle,  $48  pe- 
doz. ;  Ajax,  $8  each. 


lead. 
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(registered  trade   mark) 


FLAT  WALL  COLOUi 


'IL©©1&  h,iKe  Silli      -     Wear  JLnke  Stome" 


i 


Enables  the  home-maker  to  secure  attractive  and  permanent 
decorative  effects  never  before  possible.  It  is  the  most  sat- 
isfactory finish  for  plaster  and  metal  walls  and  ceilings. 
Fine  for  refinishing  Burlap.  Silkstone  is  durable  and  sani- 
tary— is  not  affected  by  steam  or  moisture — may  be  washed 
with  warm  water  and  Castile  soap.  Suitable  for  every  wall 
in  the  house — takes  the  place  of  wall  paper  and  kalsomine. 
Twenty-five  attractive  shades. 


\i 


i 


THIS  QUICK-SELLING  LINE 
WILL  GREATLY  INCREASE 
YOUR     PAINT    SALES. 


§ 


Shade  Cards,  Literature  and  full  information  sent  on  request. 


G.  F.  STEPHENS  &  CO.,  LIMITED 

Paint  and  Varnish  Makers 
WINNIPEG    AND    CALGARY 


J5vpgz^.fu7pgg0>tf!Ey9§%§i>,i 
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HARDWARE  AND  METAL'S  ELECTRO  SERVICE— ASSORTMENT  No.  3 


93 

94 

107 

L08 

129 

130 

Electros 

on  this  page  will  be 

supplied 

at  15  cents 

each.     Cash  wi 

th  order 

.     Be  sure  an 

i  order  by  i 

lumber. 

Hardware 

and 

Metal, 

Address  al 

143-153 

orders  for  cuts 

University 

to 

Ave., 

Toronto, 

Canada 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Hardwaremen,  sell  t lie 
Skating  Kink  in  your 
town  n  J  &  It  Kink 
Semper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 
Perth.  Ont. 


SPOONE.RS  No  HotBoxeS 

_.     MACHINERY  BEARING  METAL 


PPBRI 


CANADIAN  MADE. 


.lliiUXliLliJIlTJ 
'lil'iu**1     **4a  III 

IP|>^         BEST            ^"^jHI     I 

l^^PENNSYLVANIA  QUALITY   ^^a.  I  ■ 

fNo  Older  To  Small  To  Receive  Our  Bal   ^B  ■   Q 

Attention                                         Tm  Pj 

/  ELK  FIRE  BRICK  CO.,  «.».  LIMITED   ^ 

*                              HAMILTON.  CANADA                                 \ 

PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  ns  a  standard  line  of 
implements,  widely  advertised  and 
known  tn  the  dealer  and  consumer 
alike  as  the  liest  and — hacked  by  tho 
name  MY  Kits  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WItlTK. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.   Calgary   and  Branches 


Your  card  in  our  MANUFACTUR- 
ERS' AGEXTS  AND  BROKERS' 
DIRECTORY  pages  will  keep  you  in 
touch  with  every  manufacturer  at 
home  and  abroad,  who  is  looking  for 
agents  to   represent  him   in   Canada. 

Many  of  the  best  British  and  for- 
eign agencies  in  Canada  have  been 
secured  through  the  cards  on  these 
pages. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


The  PARMENTER  BULLOCH  CO.,  Ltd, 
GANANOQUE,  ONT. 
Iron  and  Copper  Klvets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wirt  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Kseutcheon  l'lns, 
Leather  Shoe  aud  Overshoe  Buckles, 
IVIloe    Hates. 


®- 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


®- 


Big-    Profit   and    Satisfaction 
tin   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  cell 
easily  because  it  has, 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  aud  works 
easier. 

While  designed  for 
hand  use  it  can  he 
readily  converted  into 
a  Windmill  Pump  hy 
the  addition  of  a  flat 
liar,  which  screws  into 
the  cress  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  ccale 
Company,  Limited 

Aylmer,     Ont.,     Canada 
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£A"d  LAMPBLACKS 

/-rjsr^  j4 'GemaarotM  of  'ft/a/tty 
j  '%f*jZ'f£\   ?fat  gets  d/g  di/s/aess 
"fe^*^  Wl LCKES. MARTIN. WILCKES  CO. 

*^  135    WILLIAM    ST.NEWYOPK 


Reproduction  of 
NEW    SEYMOUR    SHOW    CARD 
12-in.   by   15-in..   in   Handsome   Colors. 
Shear   and   Hand   stand   out   in   high   relief,   be- 
ing cut  out.     A  show  card  will  be  sent  to  every 
dealer   sending  his   business   card   with   request 
to 

Henry    T.    Seymour    Shear    Co. 

Selling  Agents,  WIEBUSCH   &  HIEGER,  Etd., 

New   York 

A.    MacFAREANE    &    CO..    Montreal 

Canadian    Agents, 


BOLTS.RIVETS.WIRE  &  WIRE  NAILS 


Our  equipment  is  atich  that  we  can  positively 
guarantee  our  products  to  he  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    roost    thorough    experience    is 

behind     the     manufacture     of    our    lines. 


THE  NORTHERN  BOLTd  SCREW  ZZZX. OWEN  SOUND. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Box    Number    is    required.     Each  figure  counts  as  one  word. 


FOR  SALE 


MISCELLANEOUS 


FUK  SAI.K— A  SMALL  STUCK  Ul'  PAINT— 
will  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto. '  <4> 


WANTED 


WANTED— CRUCIBLE  STEEL  SALESMAN 
for  trade  iu  Canada.  Apply,  stating  experi- 
ence, to  C.  W.  V..  P.O.  Box  126S,  Montreal,   (4) 

EXPERIENCED    HARDWARE    TRAVELLER 

wants  position.  Good  connection  in  Northern 
Ontario.      Box    157,    Hardware   &    Metal.        (li) 

WANTED— BY  FIRST  CLASS  HARDWARE 
man,  age  thirty,  position  as  travelling  or  retail 
salesman.  Box  156,  Hardware  and  Metal, 
Trrort.). (3) 

WANTED— BY  WELL-ESTABLISHED  RE- 
tail  hardware  firm  in  good  Ontario  town,  an 
experienced  hardware  man  to  take  half-inter- 
est in  business.  The  Avery  Hardware  Co., 
Strathroy,    Out. (tf) 

WANTED— POSITION  WITH  HARDWARE 
firm — Capable  of  managing  store — 9  years'  ex- 
perience with  retail  and  on  road.  Best  of 
references.  Temperate.  Good  reason  for 
change.  Box  155,  Hardware  and  Metal,  Tor- 
onto. (°) 

SALESMEN  WANTED:  To  sell  the  high-grade  Anti- 
Klog  Hand,  Barrel  and  Power  Sprayers  and  I.M.C. 
Lift,  and  Foice.  Single  and  Double-Acting  Pumps  for 
Hand,  Wind  Mill  and  Power  use,  to  the  trade  on  a 
strictly  commission  basis.  This  line  is  well  known. 
Give  reference  and  territory  covered  in  first  letter,  which 
will  be  held  in  strict  confidence,  otherwise  no  attention 
will  be  paid  to  the  application. 

ILLINOIS    METALS    CO., 
No.   50   Center   St., Piano,    Illinois. 

SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  In- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,  Toronto. 

double  your  floor  space— by  in- 

stalliug  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fensom  Elevator  Co.,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


THE  NATIONAL  CASH  REGISTER  COM- 
puuy  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bouse  on  earth.  We 
can  prove  11.  Make  as.  The  National  Cash 
Register  Co.,  2S5   Yonge  Street,  Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  writteD  rl»vnf«wl  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  Illustrations  with  full  work- 
ing descriptions.  It  Is  the  purpose  of  this 
book  to  illustrate  and  explain  bow  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  Is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  I'hls  volume,  therefore, 
represents  the  sum  lotal  of  Information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  Illustrated  directions  given  In  Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  In  good  hardware  displays  at  no  cost 
whatever,  size  8x11  Inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave.. 
Toronto. 
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JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE  TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas  Bids.  Montreal 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following   advertisement    in    your   "Want" 

A.d.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
Town 


Province 
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NICKEL 

SHOT— High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

M2XL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43   Exchange   Place,   New   York. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 


'WELLINGTON' 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per-  • 
feet  satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett    &    Loucks,    Limited,    Winnipeg 

British    Columbia — McPherson    &, 
Teetzel,  Vancouver 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to  120  mesh. 
Also    Tubular    and  Washer    Points.    Earth    Augers,    Drive  Caps.   Cast  Steel   Drive   Shoes, 
Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Brass  Wire  Cloth,  and  Perforated  Sheet  Brass.  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KNIFE     POLISH    GALVANIZED  FENCE  HOOK  ZFr^Vnl?."*  I"oorfen  p,cket8  on 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   t  T 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  Londnn,  England 


FENCE  HOOK 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited, 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified   Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is   printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Air   Hoists.  . 

The    Herbert    Morris    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum    Ware. 

Hoods,    Ltd.,    Bii-minsham,    Eng. 

Northern   Aluminum  Co.,   Toronto. 

Sheet    Metal   Products   Co.,    Toronto. 
Aluminum,    Alloy,     Ingot,     Sheet, 

Wire- 

British    Aluminum    Co.,    Toronto. 

Ammunition. 

Dominion   Cartridge   Co.,   Montreal. 

Hercules     Powder     Co.,     Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   New   iork. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

ODeida     Community,      Ltd.,      Oneida, 
N.Y. 

Peck,    Stow   &   Wilcox  Co.,   Southing- 
ton.   Conn. 
Anchors. 

Henderson   &    Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks   &   Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Alfg.   Co.,  Toronto. 

J.    Samuels,   Toronto. 

Soren    Bros.,    Toronto. 
Agger    Bits. 

A.  C.   Leslie  Co.,   MontreaL 

Ford    Auger   Bit    Co.,    Uolyoke,    Ma&s. 
Peck,     Stow    &     Wilcox     Co.,     Soutn- 

ington.   Conn. 
Russeil       Jennings       Mfg.       CO.,       ot. 

Catharines. 
Auto   Accessories. 
Canadian     Consolidated     Rubber    Co-, 

Montreal. 
E.    T.    Wright    Co..    Ltd.,    Hamilton. 
Canadian    H.    W.    Johns-Manville    Co., 

Toronto.  _ 

Novelty   Mfg.   Co.,   Waterbury,  Conu. 
Auto    Lighting    Systems. 
Canadian    H.    VV.   Johns-Manville   Co.. 

Ltd.,    Toronto. 
Axles. 

B.  J.    Coghlin,    Montreal. 
Babbitt    Metal. 

Canada    Metal   Co.,   Toronto. 

Hoyt    Metal    Co..    Toronto. 

Alonzo  W.   Spoouer,   Ltd.,   Port  Hope. 

Tallman    Brass    &    Metal    Co.,    Ham- 
ilton, _..      _ 

Sheet    Metal   Products   Co.,    Ltd.,    To- 
ronto. 
Bag*  and  Sacks. 

Scythes  &   Co.,   Toronto. 
Baits.    Spoon. 

The     Andrew    B.     Hendry    Co.,     New 
Haven,    Conn. 
Bale-Tics. 

Frost   Wire   Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont.  _   . 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

The    Stanley    Works,    ^ew    Britain. 
Bar   Iron. 

Canadian  Tube  &  Iron  Co.,   Montreal. 

Henderson   &    Richardson.    Montreal. 

Steel    Co.    of    Canada,    Hamilton. 

London   Rolling   Mills   Co.,    London. 
Bar   Iron   and    Steel. 
Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney. 
Barn   Poor  Hangers. 

MacKenzie   Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co..    Ltd.,    Guelph,  Ont. 
Barn    Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 

Canadian     Consolidated     Rubber     Co., 
Montreal.  ... 

Can.   H.   W.  Johns-Manville  Co.,  utd.. 
Toronto. 

Landers,   Frary  &  Clark,   New  Britain. 

Novelty   Mfg.    Co.,    Waterbury, ^Conn^ 
Batteries  and   Accessories. 

Can.   H.   W.   Johns-Manville  Co.,   Ltd., 
Toronto. 

MacKenzie   Bros.,    Wmnipeg,    Man. 

Northern  Electric  Co.,   Montreal. 

Bells. 

Taylor-Forbes    Co.,    Guelph. 

Bells.    Electric. 

Northern   Electric  Co.,   Montreal. 

Belting. 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
The   Can.    H.    W.    Johns-Man  vile    Co. 

Ltd.,   Toronto. 
Gntta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
MacKenzie   Bros..    Winnipeg,    Man. 

Bent    Goods. 

Merritt   &   Co.,   Chatham,    Ont. 
Bicycles. 
Bown    Mfg.    Co.,    Birmingham,    Eng. 


Iver  Johnson's   Arms   &   Cycle   Work?. 
Fitchburg,    Mass. 
Bird    Cagts. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Andrew  B.   Hendryx  Co.,  New  Haven. 

Biscuit  Boxes. 

Soren   Bros.,  Toronto. 

Bits. 
Ford   Auger  Bit   Co.,   Holyoke.    Mas?. 
Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,   Conn. 
Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder   Twine. 

Consumers    Cordage   Co,,    Montreal. 
Blocks.    Lifting. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Bolts  and   Nuts. 
London  Bolt  &  Hinge  Works,  London, 
The  Steel  Co.  of  Canada,   Ltd.,  Ham 
ilton. 
Boilers   and   Radiators. 
Gurney   Foundry   Co.,   Toronto. 
Taylor-Forbes    Co..    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
Canadian   Tube  &   Iron   Co.,    Montreal. 
London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 
Bows,  Buggy,  Auto  and  Express. 

Merritt   &   Co.,    Chatham.    Ont. 
Box   Strapping. 
.7.    E.    Beanchamp   &   Co.,    Montreal. 
The   Stanley   Works,    New   Britain. 

Box  Hinges  and  Locks. 

The   Stanley   Works,   New   Britain. 
Braces. 

Ooodcll-I'ratt    Co.,     Greenfield.     Mass. 

.Miller's    Falls   Co..    New   York. 

Peck,    Stow   &    Wilcox   Co.,    Southing- 
ton.    Conn. 

Stnnlev     Rule     &     Level     Co.,     New 
Britain. 
Brackets.    Shelf. 

Atlas  Mfg.  Co.,  New  Haven.  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Panada    Steel    Goods    Co.,    Hamilton. 

Taylor-Forbes   Co.,   Hamilton. 
Brakes,   Metal    Working. 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Rending  Brake  Works,  Chatham. 
Brass   Goods. 

Jas.    Cartland   &   Son,    Ltd.,    Birming- 
ham.   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson     &     Richardson,     Montreal. 

Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 

Tallman  Brass  &  Metal  Co.,  Hamilton 
Brass.    Sheets.    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

B'^ziers. 

Clayton  &  Lambert  Mfg.   Co.,  Detroit, 
Bread   Mixers. 

Landers,   Fray   &  Clark,   New  Britain. 
Brooms. 

MacKenzie  Bros.,   Winnipeg,   Man. 
Brushes. 

Meakins   &    Sons,    Hamilton. 

Stevens-Hepner    Co..    Port    Elgin. 

G.    F.    Stevens    &    Co.,    Winnipeg. 

Winnipeg   Paint   &  Glass   Co.,   Winni- 
peg. 
Builders'   Tools  and    Supplies. 

Canada   Wire  &   Iron  Goods  Mfg.  Co  . 
Hamilton. 

Cavei-hill.    Learmont  &   Co.,    Montreal. 

Howland,  H.  S..  Sons  &  Co.,  Toronto. 

Lewis   Bros.,   Ltd.,    Montreal. 

Lufkin    Rule    Co..    Windsor,   Ont. 

Miller,    Morse    Hdwe.    Co..    Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Stanley      Rule    &     Level      Co.,     New 
Britain. 
Builders'    Hardware. 

Canadian    Yale    &    Towne,    St    Cath- 
arines. 

P.    &    F.    Corbin.   New   Britain.    Conn 

Evered    &   Co..    Birmingham,    Eng. 

Howland.  H.  S..  Sons  &  Co.,  Toronto. 

Lawson   Mfg.    Co.,   Chicago. 

Mav  &  Padmore,  Birmingham,  Eng. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Peck,   Stow  &   Wilcox   Co.,   Cleveland, 
Ohio. 

Richards   Wilcox   Can.    Co.,   London. 

The     Stanley     Works)     New     Britain, 
Conn. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 

O.    F.    Stephens   &   Co.,   Winnipeg. 
Burrs. 

The     Stanley     Works,     New     Bntani, 
Conn.  .    -       „ 

Parmenter  &  Bulloch  Co.,   Gananoque. 

The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,   Guelph,   Out. 
Butts   anil    Hinges. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,   Guelph,   Ont. 
Butts,    Spring. 

Chicago   Spring   Butt   Co.,    Chicago. 
Cake    Tins. 

Sbren  Bros.,  Toronto. 
Calipers. 

Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,    Conn. 

L.   S.    Starrett  Co.,   Athol,   Mass. 
talks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Camp   Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

Macicnald   Mfg.    Co.,    Ltd.,   Toronto. 

MacKenzie    Bros..    VVinnipeg,    Man. 

McClary's,    London,   Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ala,    Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash   and   Parcel. 

Gipe-Bazard    Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 

Canada    I'latcs. 

A.  C.    Leslie   &    Co.,    Montreal. 
Roofers   Supply   Co.,   Toronto. 

B.  &   H.   S.   Thompson   &  Co.,   Mont- 
real. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissel]     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

MacKenzie    Bros.,    VVinnipeg.   Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Eley    Bros.,    N.    Transcona,    Man. 

Remington  Aims  Union   Metallic  Cart- 
ridge Co.,   Windsor,  Ont. 
Carriers. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 

Greening,    B.,    Wire   Co.,   Hamilton. 

McKir.non   Chain   Co.,   St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls,    Ont. 
CeMiners,    Metal. 

Metallic   Roofing  Co.,   Toronto. 
C"ment. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Alfred    Rogers,    Ltd.,    Toronto. 
Cement  Working  Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

T.    Slack   &   Co.,   Toronto. 
Chafing    Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 

MacKenzie   Bros.,   Winnipeg,   Man. 
Chain   Blocks. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,   Ltd.,  Toronto,  Ont. 
Chain    Clutches. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Chain    Drills. 

Smith    &    Hemenway   Co.,   New   York. 
Chain,    Manufacturers. 

The     Andrew    B.     Hendryx    Co.,     New 
Ha*. en.   Conn. 

McKinnnn    Chain   Co.,   St.    Catharines. 

Oneida   Community,   Oneida,   N.Y. 
Chain.     Trace.     Logging,     Halter, 
P"g    Leads.   Agricultural. 

B.  C.reening  Wire  Co.,  Hamilton,  Ont. 

McKinnon   Chain   Co.,   St.   Catharines. 
Chains., 

B.    J.    Coghlin,    Montreal. 

Canada    Chain    Co..    Sarnia. 
Chain,   Treble-ltefined   Iron. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 

Buck    Bros..    Milburv.    Mass. 

Ooodell-Pratt   Co.,    Greenfield,    Mass. 

Peck,    Stow   &   Wilcox   Co.,    Southing- 
ton,    Conn. 

Quality  Tool   Co.,    Montreal. 

Smith    &    Hemenway   Co..    New   YorK. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,   J.   H.,   &  Sons,    Ottawa,   Ont. 

C.immer-Dowswell,    Ltd.,    Hamilton. 

Maxwell,    David,   &   Sons,   St.    Mary's, 
Clippers,    All    Kinds. 

American    Shearer    Mfg.    Co.,    Nashua, 
N.H. 

Chicago   Flexible    Shaft   Co.,    Chicago. 


Clocks. 

The  Western  Clock  Co.,  La  Salle,  ni. 
Clothes    Pins. 

Wm.    Cane   &    Sons    Co.,    Newmarket 
Ont. 

Meakius    &    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,   Ltd.,   Hamilton. 
Clothes  Lire. 

Hamilton   Cotton   Co.,   Hamilton,   Ont. 

AlacKenzie    Bros.,    Winnipeg,    Man. 
Clothes    Wringers. 

Cummer-Dowswell  Co.,  Hamilton,  Ont. 

J.    H.    Connor  &    Son,    Ottawa. 

Maxwell,    David,   &   Sons,   St.    Mary's. 

American     Wringer     Co.,     New     York 
City. 

Coffee  Percolators. 

Landers,   Frary  &  Clark,  New  Britain. 

MacKenzie    Bios.,    Winnipeg,    Man. 

National   Electric   Mfg.    Co..   Toronto 

Northern    Electric   Co.,    Montreal. 
Colors,   Dry. 

Allan    Monro    Color   Co.,   Montreal. 

A.    Ramsay    &    Son    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Or.    F.    Stephens    &    Co..    Winnipeg. 
Cold   Rolled   Strip   Steel. 

The     Stanley     Works,     New     Britain, 
Conn. 

Conductor  Pipe. 

Sheet    Metal    Products   Co..   Toronto. 

E.    T     Wright    Co.,    Ltd..    Hamilton. 

Wheeler   &    Bain,    Toronto. 
Cord,   Wire  Picture. 

The    Andrew    B.    Hendryx    Co..    New 
Haven,    Conn. 
Cordage. 

Hamilton   Cotton    Co.,    Hamilton. 

Consumers    Cordage    Co.,    Ltd. 

Scythes  &  Co.,   Toronto. 
Cornices,    Metal. 

Metallic  Rooting  Co.,  Toronto. 
Corrugated    Fasteners. 

The    Stanley   Works,    New    Britain. 
Cotton    Duck. 

Scythes  &  Co.,   Toronto. 
Cotton    Wipers. 

Scythes  &   Co.',   Toronto. 
Cow   Ties. 

Greening,    B.,    Wire    Co..    Hamilton. 

McKinnon   Chain   Co.,   St.  Cathariuti. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Cranes.  Electric. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Cranes.    Hand    Power. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.   Overhead   Traveling. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.   Wall. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Crowbars. 

B.  ,T.    Coghlin,   Montreal. 
Cultivators,   Hand. 

C.  S.   Norcross  &  Sons,   Bushnell,   111. 
Cuspidors. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,   London,   Ont. 

The     Sheet     Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Torontc 
Winnipeg. 

E.   T.   Wright  Co.,   Ltd.,   Hamilton. 
Cutlery.   Razors,    Scissors,   etc. 

Caverhill.    Learmont   ,tr   Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Henderson    &    Richardson     Montreal. 

Howland,  H.  S..  Sons  &  Co.,  Toronto. 

Hutton,    Jas.,    &    Co.,    Montreal. 

Thos.    Mortimer,    Toronto. 

MacKenzie    Bros.,    Winnineg,    Man. 

McGlashan,   Clarke  Co.,  Ltd.,   Niagara 
Falls. 

Miller    Morse  Hdw.    Co.,   Winnipeg. 

Alfied    Williams,   Sheffield.    Eng. 
Cutter  and  Sleigh  Stock. 

Merritt  &  Co.,   Chatham,   Ont. 
D'-rricks. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  &   Whitney  Co.,   Dundas,   Ont. 
Door   Bolts. 

Peck,   Stow  &   Wilcox  Co.,    Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain. 
Conn. 

Taylor-Forbes  Co..   Guelph,   Ont. 
Door    Checks. 

Canadian   Yale  &   Towne,    St.   Cathat- 
ines. 

P.    &    F.    Corbin,    New    Britain,  Conn. 

Wm.    Newman    &    Sons,    Birmingham, 
England. 

Taylor-Forbes  Co.,   Ltd.,    Guelph,  Ont. 
Doors,   Screen. 

MacKenzie   Bros.,    Winnipeg,   Man. 

Sanderson,    Harold  Co.,   Paris. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  Iliprh  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B  .  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


R 


UBBER 
OOFINGS 


-Write  for  prices  on  our 

"BLACK  CAT" 

"GOOD  LUCK" 

"McCOMB'S  SPECIAL" 


J.  H.  McCOMB  LIMITED 

MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cros3-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle   and   can   be  guided   in    any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  iobber  to-day. 


ASK  YOUR  JOBBER  FOR  "QUALITY"  SCREW-DRIVERS 


No.   10 


Made  of  one  solid  piece  of  steel  the 
whole  length  of  the  handle.  Highly 
Polished  and  Tempered  under  Pyro- 
meter Reading.  Rubheroid  finished 
handle.  Manufactured  by 
QUALITY  TOOL  CO..  MONTREAL 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD 
97  Ontario  St.,  Toronto,  Canada 


INSTALL  Glpe-Hazard  Carriers  — 
u.ir  liiein  leu  days — put  them  to 
every  lest— and  if  they  do  not 
piv»-  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


How  to  Invest  Money 

By   GEORGE   GARR   HENRY 

One  of  the  most  useful  and  easy-to-read  books 
ever  written  on  the  elementary  principles  of  in- 
vestment. 

Will  save  the  ordinary  investor  many  mis- 
takes. Price,  prepaid,  75c.  Insure  your  capital 
by  ordering  this  book  at  once  from 

TECHNICAL  BOOK  DEPARTMENT 

MACLEAN  PUBLISHING  COMPANY,  Limited 
143-153  University  Avenue,  Toronto 


Cultivator-Hoes  and  Weeders 

ARE  EASY  TO  INTRODUCE,  because  they 
cost  hut  little  more  than  the  ordinary  hoe,  and 
THEREAFTER  MAKE  BIG  DEMAND,  be- 
cause users  tell  their  neigh- 
bors   how    they    can    accom 


plish  much  more 
and  better  work 
with  less  labor. 
With  a  choice  of 
three  sizes  at  varying  prices— including  the 
HIGHEST  QUALITY  THAT  GOOD  MA- 
TERIAL. WORKMANSHIP  AND  SPECIAL- 
IZING CAN  PRODUCE,  you  can  satisfy  every 
possible    requirement    of 

a  customer. 

We  do  not  make  wheel 
plows.  Illustration  shows 
how  5-prong  tool  w  ill 
attach,  bv  means  of  our 
UNIVERSAL  CON- 
NECTION furnished  ex- 
tra at  small  cost. 
Ask  us  for  literature 
and  name  of  your  near- 
est    .ii'hhHr     will)     linn  tips 

the    "Norcross"    Garden 

Tools. 


C.  S.  Norcross  &  Sons 

Manufacturers 
BUSHNELL.  ILL.  U.S.A. 


January  23,  1915. 


HARDWARE     A  *  D     METAL 


CLASSIFIED   LIST   OF   ADVERTISEMENTS 


Door   Hangers. 

Canada    Steel   Goods   Co.,    Hamilton. 

Myers,    F.    E.,    A    Bio.,    Ashland,    O. 

The    Stanley    Works,    New    Britain. 

Richard    Wilcox    Canadian    Co.,    Lon- 
don,   Out. 

Taylor-Forbes  Co.,   Guelph,   Ont. 
Doubletrees. 

Mackenzie  Bros.,  Winnipeg,  Man. 
Drills. 

Pratt    &    Whitney    Co.,    Dnndas,    Oct. 
Drawer    Pulls. 

P.    &    F.    Corbin.    New    Britain,    Conn. 

Peck,    Stow   A   Wilcox   Co.,   Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain 
Conn. 

Taylor  Forties  Co..  Ouelph.  Ort. 
Drills,   Brick  and    Stone. 

Whitman     A     Barnes     Mfg.     Co..     St. 
Catharines. 

Wilt  Twist  Drill  Co.,  Walkerrille. 
Dry   Batteries. 

The    Canadian    H.    W.    Johns-Manvilli 
Co.,    Ltd.,    Toronto. 

Mackenzie    Bros.,    Winnipeg,    Man. 

Northern  Electric  Co.,  Montreal. 
Door    Mats. 

Kuhne-Anderton    Co.,    Port    Hope,    Ont 
Dustless    Duster*. 

Channel)     Chemical    Co..    Toronto. 

MacKenzie  Bros.,  Winnipeg,  Man. 
Dustlcas    Mops. 

MacKenzie    Bios.,    Winnipeg,    Man. 

CliHiinell  Chemical  Co.,  Toroulu. 
Eavetroughs. 

Thos.     Davidson     Mfg.     Co.,     Montreal. 

The    Sheet    Metal    Product*    Co.,     to- 
ronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Wheeler   &    Bain,    Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 

Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 
Elei-irh-al     Heating     Specialties. 

Lander*.    Frary   &   Clark.    New    Untaln. 

MacKenzie    Bros.,    Winnipeg,    Man. 

National     Electric    Mfg.    Co.,    Toronto. 

Renficw    Electric    Co..    Renfrew. 

Flexible    Conduit    Co..    Onelph.    Ont. 
Emery    or    Corundum     Wheels. 

The   Carborundum    Co.,    Niagara    Falls, 

The    Canadian    H     W.    Johns-ManvilU 
Co..     Ltd..     Toronto. 
Electric     Fixture*. 

The    Barton-Netting   Co..    Ltd..    Wind 
sor 

.Ta«     Morrison    Brass  Mfg.  Co..  Toronto 

Tall-nan   Brans  A  Metal  Co..  Hamilton 
Electric    Irons. 

Chicago    Flexible    Shaft    Co..    Chicago. 

Flexible    Conduit    Co..    Ouelph     Ont. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Renfrew     Electric    Mfg.    Co..     Renfrew. 

Lander*.    FrarT   A   Clark.    New    Britain 

National     Electric    Mfg.    Co..    Toronto. 
Electrical    Tools. 

Smith   &    nemenwav  Co..   New  York. 
Electricians'    Supplies. 

Northern  Electric  Co.,  Montreal. 
Emery    Cloth. 

John    Oakey    A    Sons.    Ltd..    London, 
Eng. 

O.  F.  Stephens  A  Co.,  Winnipeg. 
Emery    Wheels. 

The     Adamite     Wheel     A     Mfg.     Co.. 
Hamilton. 

Jno.     Oakey    A    Sons,     Ltd..    London. 
Eng. 
Enamels. 

Canada   Paint  Co..   Montreal. 

Mnrtln-Sennnr   Co..    Montreal. 

Pratt    *    Lambert.    Bridgehurg.    Ont. 

A.    Ramsax    A    Son    Co..     Montreal. 

Sherwin-Williams    Co..    Montreal 

G.    F.    Stephens    &    Co.,    Winnipeg. 
Enameled     Ware. 

Hoods.     Ltd..     Birmingham.     Eng. 

Thm.    Davidson    Mfg.    Co..     Montreal 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClarVs.    London.    Ont. 

Sheet    Metal    Trodiicts    Co..    Toronto. 

E.    T.    Wright    Co..    Ltd..    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  A   Bulloch  Co..   Gana- 
nnqne.    Ont. 

The  Steel   Co.  of  Canada.    Ltd.,   Ham- 
ilton. 

Erenera.    S.    4    and    S    Unrie. 

MacKenzie    Bros..    Winnipeg.    Man. 
;F»«.t»ner«.    Storm.    «n«h   A    «rreen. 
MacKenzie    Bros..    Winnipeg.    Man. 
The     Stanley      Works.      New      Britain, 

Conn. 
Tavlor   Forbes  Co..    Ouelph.    Ont. 
Fencing.    Woven     Wire. 
The   Steel   Co.   of  Canada.    Ltd..    Ham- 
ilton. 
Banwell-Hoxie   Wire   Fence  Co..   Ham- 
ilton. 

Filters. 

A.  Ramsay  &  Son  Co..  Montreal. 
Fie  ii  n<l     Rolled    Glass. 

A.  Ramsay  A  Son  Co.,  Montreal. 
Files    and     Hasps. 

Bamett    Co..    O.    A    H..    Philadelphia. 

Delta    File    Works,    Philadelphia,    Pa. 


Disston,  Henry,  A  Sons,   Philadelphia. 

.Nicholson    rile    Co.,    Port    Hope. 

suuouu*      Cauada      Saw      Co.,      Ltd., 
Muuueai. 
firearms    and    Ammunition. 

Hairington    &     Richardson    Anus    Co., 
\\  orcealer,    Mass. 

Iver-Johnsun's    Arms    A    Cycle    Works, 
Filcuburg,    Mass. 

Remmgiuu    Aims    U.M.C.    Co.,    Wind- 
sor.   Ont. 

Fire   Brick. 

Elk    Fire    Brick    Co.   of  Canada,    Ltd., 
Hamilton. 
Fire  I' lay. 

Elk    Fire    Brick    Co.    of  Canada,    Ltd., 
Hamilton. 
Fire    Pots. 

Clayton  &    Lambert  Mfg.  Co.,    Detroit. 

Northern     Electric    Co..     Montreal. 
Fire    Door    Fixtures. 

The    Stanley    Works,    New    Britain. 
.  Richard     Wilcox     Can.     Co.,     Loudon, 

Taylor    Forbes    Co..    linelph,    Out. 
Fire    Place    Furnishing*, 

The    Bai ton-Netting    Co..    Ltd..    Wind- 
sor.   Ont. 

Peck,    Stow    A    Wilcox   Co.,    Southint'- 
ton,    Conn. 
Fishing    'tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew   B.   Hendryx   Co.,   New   Haven. 
Flags, 

Scythes  A   Co..    Toronto. 
Flu-Mights.    Electric. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Northern     Electric    Co..     Montreal. 

Interstate     Electric    Novelty    Co.,     To- 
ronto. 
Flint     Paper. 

Jno.     Oakey     A     Sons.     Ltd.,     London, 
Eng. 
Floor     Wax. 

Cooke  A    Boultnn,   Toronto. 
Food    Chopper*. 

Landers.    Fiary  A   Clark.   New   Britain. 

'>.     Mavwpll    A    Sons.    St.    Mary's. 

Peck.    Stow    A    Wilcox    Co..    Southing- 
ton.    Conn. 

Folding:    Tubular    Steel    Tripods. 
The    Herbert     Morris    Crane    A     Hoist 
Co..    Ltd.,    Toronto.    Ont. 
Force    Cups. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Forcings. 
The   Steel   Co.  of  Canada.    Ltd.,   Ham- 
ilton. 
Friction    Hoists. 
The    Herbert     Morris    Crane    A    Hoist 
Co..    Ltd..    Toronto.    Ont. 
UaDanizing. 
Canada     Metal     Co.,     Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
The   Steel  Co.   of  Canada,    Ltd.,   Ham- 
Mum. 
E     T.    Wright    Co.      Ltd..    Hamilton 
Sheet    Metal    Product*    Co.,    Ltd.,    To- 
ruuto. 

Galvanised    Iron. 

Henderson    A     Richardson,    Montreal. 
Joliu    Ljoaghl.     Lul..    Bristol,    Newport 
and   Mi  in  Heal. 

B.  A    S.    U.   Thompson   A   Co.,    Mont 
real. 

Galvanized    Steel    Tanks. 
Wayne  od   Tank  A  Pump  Co.,  Wood- 
stock,   Ont. 

Galvanized    Ware. 

H.   S.   Howland.   Sona  A   Co..   Toronto. 

b.    T.    W  right    Co..    Ltd.,    Hamilton. 

MacKenzie    Bros.,    Winnipeg.    Man. 

MuClary  s,    Loudon,    Out. 

Sheet    Metal    Products    Co.,    Toronto. 

Thos.     Davidson    Mtg.    Co.,    Montreal. 
Galvanized    Wire. 

Dominion    Iron    and    Steel    Co.,    Ltd.. 
Sydney. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Om. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

McClary    Mfg.    Co.,    London. 

Sheet    Metal    Product*    Co.,    Toronto. 

Soren    Bros.,    Toronto. 

E.    T.    Wright    Co..     Hamilton. 
Garden     Cultivators. 

C.  8.    Norcross   &   Sons,    Bushnell,    111. 
Garden     Tools. 

The     Adamite     Wheel     A     Mfg.     Co., 
Hamilton. 
Gas    Fixtures. 

The    Barton-Netting   Co.,    Ltd..    Wind- 
sor,   tint, 
•las.   Morrison  Rrass  Mfg.  Co.,  Toronto. 
Ga»    Engine    Silencers. 

Mavim    Silencer    Co..    Hartford,    Conn. 
Gasoline. 

Timer  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pitner  Gasoline  Lighting  Co..  Toronto. 
Gasoline    Tanks.    (  nderground. 
Wayne  Oil   Tank  A   Pump  Co.,   Wood- 
work.  OnL 
Gates. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton. Ont. 
Gauges. 
Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton,    Conn. 
L.    8.    Siairett   Co.,    Athol,    Mass. 


Glass. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Cousolidated     Plate     Glass     Co.,     To- 
ronto. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
ilton. 

Excelsior    Plate    Glass    Co.,    Toronto. 

A.    Itamsay   A    Son,    Montreal. 

G.    F.    Stephens    A   Co.,    Winnipeg. 
Glass  Cutters. 

Smith  A   Hemenway  Co.,  New  York, 
Glass,     Ornamental. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 

Excelsior    Plate    Glass    Co.,    Toronto. 

O.     V.    Stephens    A    Co.,    Winnipeg. 

Toronto     Plate     Glass     Importing     Co., 
Toronto. 
Glass.    Sheet    and    Figured. 

A.    Ramsay    A    Son,    Montreal. 
Glass    Paper. 

A.    Ramsay    A    Son.    Montreal. 

Jno.     Oakey    A     Sons,     Ltd.,     London, 
Eng. 
Glass.    Wired. 

(!.     F.    Stephens    A    Co..    Winnipeg. 

Toronto     Plate     Glass     Importing     Co., 
Toronto. 

Excelsior   Plate   Glass    Co.,    Toronto. 

Consolidated      Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 

Pelton.    Godfrey    S. 

Arthur    Rndd    A    Co..    St.    Helen's. 

Sharratt     A     Newth.     London.     Eng. 

O.     F.    Stephens    A    Co..    Winnipeg. 
Glue. 

Henderson     A     Richardson,     Montreal. 

O.     F.     Stephena    A     Co..     Winnipeg. 
Gouges. 

Buck    Bros..    Mllhnry.    Mass. 

Peck,    stow    A    Wilcox    Co.,    Southir.g- 
ton.    Conn. 
Gravitv    Flectric    Hoists. 

The    Herbert     Morris    Crane    A    Hoist 
Co..     Ltd..     Toronto.     Ont. 

Gravity    Lowering    Blocks. 
The    Herbert     Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland. 
Richards-Wilcox     Mlg.      Co.,     London, 
I  lut. 
Guns. 
J,     P.    Clapbrough    A    Johnston,     Bir- 
mingham. 
Harrington    A    Richardson    Arms    Co., 

Worcester,     Mass, 
Iver   Johnson's    Aims   A    Cycle    Works, 

Fitchburg,    Mans. 
Remington     Aims  CM. C.    Co.,    Wind- 
so!. 
Ross    Rifle    Co.,    Quebec 
Hammers. 
Peck,    Stow  A   Wilcox   Co.,   Cleveland. 

(lino. 
Whitman     A     Barnes     Mtg.     Co.,     St. 
Cuthannes. 
Handles. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Still.   J.    H..    Mfg.   Co..    St.    Thomas. 
Hand    Hoists. 
The    Herbert     Morris    Crane    A    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hangers,   storm    stash  and    Screen. 
The      Stanley      Works,      New      Britain, 

Conn, 
Taylor    Forbes   Co.,    Ouelph,    Ont. 
Watrous   Acme   Mfg.   Co.,   Des  Moines, 
Iowa. 
Hardware,    Metal    Window. 
Canadian     Yale    A    Towne,     St.     Cath- 
arines. 
P.   &    F.   Corbin.    New    Britain.   Conn. 
The     Stanley      Works,     New     Britain, 
Harvest    Tools. 

H.  S.    Howland,  Sons  A  Co.,  Toronto. 
Hay     I  nli, ailing     Tools, 
MacKenzie    Bros..    Winnipeg,    Man, 
K.    K.    Myers   A    Bro.,    Ashland.   Ohio. 
Hay   Wire. 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Hinges. 
J.    E.    Beauchamp   A  Co,   Montreal. 
Canada   Steel   Good*   Co..    Hamilton. 
The     Stanley     Worka,     New      Britain, 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hinges.    Spring. 
Chicago    Spring     Butt    Co..    Chicago. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Hockey    sucks. 

Still.    J.    H..    Mfg.    Co..    8k    Thomas. 
Hoists,    Chain,   Electric   and 
Pneumatic. 
The    Herbert    Morris    Crane    A    Hoi.it 
Co..    Ltd.,    Toronto,    OnL 
Hoisting    and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    A    Haist 
Co..    Ltd.,    Toronto,    Ont. 
Hooks, 
P.    &    F.   Corbin,    New    Britain,   Conn. 
Henderson     A      lllch»rd«nn.     Montreal. 
The    Herbert     Morris    Crane    A    Hoist 

Co..    Ltd.,    Toronto,    Ont. 
Peck,    stow  A    Wilcox   Co.,   Cleveland, 

Ohio. 
The     Stanley     Work*,     New     Britain, 

Coan. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 


Hooks,   Hat  and   Coat. 

Peck,  Stow  A  Wilcox  Co.,  Cleveland, 
Ohio. 

The  steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Taylor    Forbes    Co.,    Guelph,    Ont. 
Hooks,    Moulding. 

The    Andrew     B.     Hendryx    Co.,     New 
Haven,    Conn. 
Hoops,     Steel     and     Wire. 

Laidlaw    Bale  Tie   Co.,    Hamilton,  Onu 

Horseshoes     anil     Nails. 
The   Steel   Co.   of  Canada,    Ltd.,  Ham- 
ilton. 
Hose.    Garden    anil     I, awn. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Canadian    H.    W.    Johns-Mauville 

Co.,    Ltd.,    Toronto. 
Gutta     1'ercha    A     Rubber    Mfg.    Co., 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Ice    Cream     Freezers. 
Wm.    Cane    A    Sous    Co.,    Newmarket, 
McClary's.    London,    Ont, 
North     Bros.     Mfg.    Co.,     Philadelphia. 
The     Sheet     Metal     Products     Co.     of 
Canada.    Ltd..    Toronto. 
Ice     (lilting    Tools. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Quality  Tool  Co.,   Montreal. 
Iron    and    steel    Bars. 
B.   J.    Coghlin.    Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Henderson    A    Richardson,    Montreal. 
'The     Steel      Co.      of     Canada,      Ltd.. 

Hamilton. 
London    Rolling    Mill    Co.,    London. 

Iron    Pipe. 
Canadian  Tube  A  Iron  Co.,   Montreal 
The      Steel      Co.     of     Canada,      Ltd., 
Hamilton. 

Iron    Pumps. 
It.    McDougall    Co.,    Gait, 

F.  E.    Myers   A    Bro.,    Ashland.    Ohio. 

•lapans. 

A.  Ramsay    A    Son    Co..    Montreal. 

Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.    Oakey    A    Sona,    Ltd.,    London, 
Eng. 
Knurling    Tools. 
Pratt    A    Whitney    Co.,    Dundas,    Ont. 

I, adders.    Step. 
Otterville    Mfg.    Co.,    Ottervllle,    Ont. 

G.  F.     Stephena    A    Co.,     Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders.    Shelf. 

F.  E.    Myers   A    Bro.,    Ashland.   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don. Ont. 

Lampblack. 
The     L.     Martin    Co.,     New    York. 

G.  F.     Stephens    A     Co..     Winnipeg. 
Wilckes     Martin     Wilckea     Co.,     New 

York. 
Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Lamps,    Incandescent. 

Northern     Electric    Co.,     Montreal. 

Lanterns. 

Can.  H.  W.  John»-Manville  Co.,  Ltd., 
Toronto. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Ontario  Lantern  A  Lamp  Co.,  Ham- 
ilton.   Ont. 

The  8heet  Metal  Product*  Co.  of 
Canada,    Ltd..    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 

Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Latches. 

Peck.  Stow  A  Wilcox  Co.,  Cleveland, 
Ohio.  ,    , 

The     Stanley     Works,     New     Britain, 

Taylor   Forbes   Co.,    Guelph,    Ont, 
Lawn    Fencing. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton.  _ 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell-Horie   Wire   Fence  Co.,   Ham- 
ilton. 
Lawn    Mowers. 

D.    Maxwell    A    Son*.    St.    Mary'*. 

S.    P.    Townsend    A    Co..    Orange,    N.J. 

Tavlor    Forbes    Co..    Guelph.    Ont. 

Whitman     A     Bames     Mfg.     Co.,     St. 
Catharines. 
Lawn    Settees. 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 

Stratford    Mfg.  Co.,  Stratford. 

Lawn    Swings. 
J.    E.    Beauchamp    A    Co..    Montreal. 

F.  E.   Myers   A   Bro.,   Ashland.    Ohio. 
Stratford     Mfg.     Co.,    Stratford.     Ont. 

Linseed    Oils. 
A.    Ramsay   A    Son    Co.,    Montreal. 

Lead    Pipe. 
Canada     Metal    Co.,    Toronto. 
Hoyt    Metal   Co.,   Toronto. 
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Tell  us  what  you  have  been  get- 
ting in  GERMAN  and  AUSTRIAN 
WOODENWARE  SPECIALTIES 

—  WE  CAN  SUPPLANT  THEM— 

It  is  our  aim  to  keeP  our  Plant 

— — ^^—^^——  running  as  in 
usual  times  and  afford  all  the  work 
possible  to  our  employees  .during 
winter. 

We  would  be  pleased  to  have  sug- 
gestions from  the  Wholesale  and  Re- 
tail trade  and  to  pay  for  samples  you 
would  submit  of  anything  we  could 
make  here. 

More  washings  will  be  done  at  home  for  a  time 
now  than  have  been  for  some  years.  This  means 
a  larger  demand  for  Washboards,  Pails  and  Tubs. 
"Cane"  quality  and  finish  assure  easy  sales  and 
satisfaction. 

All  our  Standard  products  are  stocked  to  render 
quick  shipment. 

Hardware  Merchants,  order  from  your  whole- 
sale! 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET  ONTARIO 


jgggSBiallsSBBa  ^  i '  i  i ,L]l '  ■ '  ^ 


RnU     THE  QHAPIH-STEPHEKS   (JO. 

U\.     3    I    1*^^  UN, ON    '"FACTORY     W 

^,  ^      PINE  MEADOW,    CONN.,  U.S.A. 

SMITH" HARDWARE  CO..  LTD..  Agents.  MONTREAL.  CANADA 


The  Genuine   MYERS  Dollar  Sewing  Awl 


See  that  Thread  Reel  **  under  the  finger  tips. 

THIS   PRINCIPLE   IS    RIGHT. 
JUST   OUT   NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors. 

Actual   size  of  box   10%   x   4%   x  1%.    One   box   with  every    % 

doz.  awls.     Shipping  weight  2  lbs. 

Ask   for  1914  catalogue  and   wholesale   prices. 

C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 

6374  University  Avenue.  CHICAGO.  ILL..  U.  S.  A. 
Canadian  distributors:   Merrick-Anderson   Co.,   Winnipeg,  Man., 
Canada;    A.   Prud'homme  &   File,   Limited,   10    Rue   de  Bresoles, 
Montreal,    Canada;    The    Hobbs    Hardware    Co.,    Ltd.,    London, 
Ont.,    Canada;    Marshall-Wells    Co.,   Ltd.,    Winnipeg,    Man.,    Can. 


BETTER  BE   READY 


Are  you  prepared  for  cold,  rough,  win- 
ter weather  and  are  you  in  position  to 
take  care  of  the  rush  emergency  orders 
for  repair  work  that  are  sure  to  come? 
Don't  let  your  competitor  beat  you  to 
it.  It  will  pay  you  to  look  well  to  your 
stock  of  C.  &  L.  File  Pots  and  Torches 
at  this  time.  Remember  this,  with  C. 
&  L.  Fire  Pots  and  Torches  you  can, do 
your  work  quicker  and  better  with  about 
half  the  fuel  expense  of  other  makes. 
Jobbers  will  supply  at  factory  price. 
Send  for  catalog— it's  free. 


No.  1  Fire  Pot 


CLAYTON   i 
MFG. 

Detroit.  Mich.. 


LAMBERT 
CO. 

U.S.A. 


BROOKS  &  COOPER, 

Mourehole  Forge 

Sheffield 


Corporate  Jtlarfe, 


tErabe    i<Iar 
M.    &  H. 

ARMITACE 
MOUSE 
HOLE 
FORGE. 


Patentees  of 
the    Solid  Top 
Anvil. 


Agent : 

ALEXANDER 
GIBS, 
MONTREAL 


For  sale  by 
Leading 
Wholesale 
i   Houses 


Corporate  Mark 


Granted  1780. 


Jonathan  Crookes   &    Son 

Sheffield,   Eag.and 

SUPREME  CUTLERY 


Turpentine  Producers'  Agency 

IMPORTERS   OF  TURPENTINE 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261    MACDONELL   AVE. 


TORONTO,   ONTARIO 
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Levels. 

Lufkin    Rule   Co.,    Saginaw,    Mich, 

O'JU.It-11   1'ialt     Co.,     Gieeutleld,     Mass. 

J.    Uaboue  &   Sons,   Birmingham,   Eng. 
L.    8.    Slairett    Co.,    Alkul,     Mass. 
Stanley      UuJe     ft     Level     Co.,     New 
liiiiain,   Conn. 

Linseed    Oils.  , 

Canada  Ljiseed  Oil  Mills,  Toronto, 
Montreal. 

Locks.    Knobs,    Escutcheons,    etc. 

Canadian  Yale  &  Tome,  St.  Cath- 
arines. 

P.    ft    F.    Corbin,   New    Britain.    Conn. 

May     ft     Paduiure.     Birmingham,     Eng. 

Peck.  3tow  ft  Wilcox  Co.,  Cleveland, 
Ohio. 

Tailor    Forbes   Co.,    Quelph,    Ont. 

Lumbering     Tools. 

Argall    Bros.,    Three    Rivers,    Que. 
1'iuk,   Tlios.,   &  Co.,   Pembroke,   Ont 

Mail   Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Mantles. 

Pituer  Gasoline  Lighting  Co.,  Toronto. 

Hamilton    Gas    Mantle   Co.,    llainiitoi.. 

Mantels    and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind 
sor,   Out. 

Mattings,   Flexible    Steel.    Wire. 

Kuhne-Auderton    Co.,    Port   Hope,    Ont. 
Mechanics'    Tools. 

Stanley      Rule     ft      Level     Co.,     Nei 

Britain,    Conn. 
Gundell -Pratt    Co.,    Greenfield,    Mass. 
Peck.    Stnw    &    Wilcox   Co.,    Southinz- 

ton.    Conn. 
L,    S.   Starrett  Co.,    Athol.   Mass. 
Metals. 
Canada   Metal   Co.,    Toronto. 
Caverhill,    Leannont    «t    Co.,    Montreal. 
Henderson    &    Richanlson,    Montreal. 
Hoyt    .Metal    Co.,    Toronto. 
Leslie,    A.    C,    ft    Co..    .Montreal. 
Miller,    Morse    lldw.    Co..    Winnipeg. 
Nova    Scotia    Steel    &    Coal    Co.,    New 

t.lasgow,    N.S. 
Alonzo   W.   Spooner,    Ltd.,   Port  Hope. 
The     Sheet     Metal     Products     Co.     01 

(  anada,     Ltd.,    Toronto. 
The     Stanley     Works,      New     Britain 

Conn. 
Tallman     Brass    &    Metal    Co.,    Ham 

ilton. 

Metal    Lockers. 
Canada    Wire  &   Iron   Goods  Mfg.  Co. 
Hamilton. 

Metal     Shingles,    Siding.    Etc 
Metallic    Roofing    Co.,    Toronto.  ' 

Metal    Polish. 
The    Canadian    H.    W.    Johns-Manvill, 
Co.,    Ltd.,    Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,  John,  &  8ons,  London.  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co.,  New  York. 
Mop    Wringers. 

MacKenzie    Bros..    Winnipeg.    Man. 

White    Mop    Wringer    Co.,    FultuuvUle. 

Motor    C.vrles. 

lTpV,'!.?hns<>"'\,Arms  &  C*cIe  w°rks, 
1' itchhurg,    Mass. 

Nail    Pullers. 

I     ^QrL  cSST*    HdW-    C0r»-    Brid*e 
Smith   ft    Hemenway  Co.,    New   York. 
Nails.    Wire. 
Dominion    Iron   &    Steel    Co.,    Sydney, 

N£T  o'nf    &    SCreW    C0-     °™ 

TnTsHpi"  r    B","??h  Co-  "»nanoq„e. 
The  steel   Co.  of  Canada,  Ltd.,   Ham- 
uion. 

Neekyokes. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Nickel-Plated     Ware 

MacKenzie   Bros..    Winnipeg.    Man. 
Oilers. 

Thos.    Davidson    Mfg     Co..    Montreal. 

The  Sheet  Metal  Products  Co.  of 
Canada.    Ltd.,   Toronto. 

g-   £.    Wright    Co      Ltd.,    Hamilton. 

R.   E.   Bloomer,   Kelthsburg,   111. 

Oil    Stones. 

Carborundum  Co..   Niagara  Falls,  N.Y. 
Oil    Stoves. 
I  Sheet    Metal    Product*    Co..    Toronto. 

McClary    Mfg.    Co..    London. 

?ueen   City    Oil    Co.,    Toronto. 


Oil    Tanks    and     Pumps. 

Sheet    Metal     I'roducta    Co..    Toronto. 
V\ayne  Oil  Tank  ft  Pump  Co.,   Wood- 
stock,   Oct. 

Ornamental    Iron    and    Wire. 
Canada   Wire  &   Iron   Goods  Mfg.   Co. 
Hamilton. 
Packing. 
Canadian     Consolidated     Rubber     Co., 
Montreal, 
Pails. 
Wm.    Cane    ft    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Paints,  Oils,  Varnishes. 

Berry     Bros.,     Lui.,     V\  alkervllle,     Ont. 
Braudram-  Henderson,     Montreal. 
Canada    Paint   Co.,    Montreal. 
Imperial     Varnish    ft     Color    Co.,     To- 
ronto. 
R.  C.  Jamleson  ft  Co.,  Ltd..  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft    Co.,    Toronto. 
Pratt    ft     Lambert.     Inc.,     Bridgeburg. 
A.    Ramsay    &    Son   Co..    Montreal. 
Sherwin-Williams    Co.,     Montreal. 
G.    F.    Stephens   A    Co..    Winnipeg. 

Paint    and     Varnish     Remover, 

Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
A.    Itamsay    ft    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 
Canada     Wire     &     Iron     Goods     Mfg. 

Co..    Hamilton.    Ont. 
Greening,    B.,    Wire    Co.,    Hamilton. 
Pig    Iron. 
Henderson    ft    Richardson.    Montreal. 
Steel    Co.    of    Canada.    Limited.    Ham- 
ilton. 
A.    C.    Leslie    &    Co.,    Montreal. 
Pipe    Wrenches. 
Peck.    Stow    ,*    Wilcox   Co..    Southing 

ton.    Conn. 
Trmioni    Aug.    Co.,    Roxbury,    Mass. 
Pipe.     Wrought,    Lead    and 
Galvanised. 
Hoyt    .Metal    Co.,    Toronto. 
Stwl    Co.    of    Canada.    Limited,    Ham- 
ilton. 
Canadian   Tnhe  ft    Iron    Co..    Montreal. 
Pipe.    Galvanized     Cond. 

F.  T.    Wrleht    r-o.      Hamilton     Ont 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

!'<'«•    <  utters. 

Tvimont    Mfg.    Co.,    Roxbury,    Mass. 
'Mane    Irons. 

n.,<-k    Hros..     Mllbnry,    Mass. 
Thitc    Clamps. 
The    Herheit     Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto.    Ont. 
Plvers. 
Henderson      ft      Richardson.     Montreal 
Peck.    Stnw    ft    Wilcox    Co..    Southing- 
ton,    Conn. 
Smith    *     Hom-mwuT    Co.,    New    York. 
Plugs.   Electricians'. 
Canadian     Consolidated     Rubber     Oo., 
M'.ntreal. 
Po.iltrv     Netting. 
Owning.    R..    Wire    Co..    namtlton. 
John    l.Tiflcht.    Ltd.,    Bristol,    Newport 
and    Montreal. 

Power    Grinder*. 

The     Ad.mite     Wheel     ft     Mfg.     Co.. 
TTamllton. 
Pulley*. 

Prr*     Stow   ft   YffliVK   Co..    Cleveland. 

••bin. 

Tnvlnr-Forhes    Co..    Ltd..    Onelph.  Ont 
Pnllovs     ,«T«h.    pfc  ) 
p     *    F     rv-Wn     y„»    TtHfMr,     rn„n. 
MacKrnrip    Rros..    Winnipeg      Mnn 
Taylor-Forbes   Co..    Ltd..    Onelph,  Ont. 

Tt.    Mer.ooc.all    rn..    Gait.    Ont. 
V     F„     \r,„„    ^    „.„,.,    A,hlan^     Ohio 
Pi»rnn    Valves. 
Can.vlinn     Consolidated     Rubber     Co., 
Montreal. 

PtTtfv 

P-on^r^m  TTondrr«nn     fn..     Montreal 

r-,n«r1„      p,l„t     <-„        Mor,t,„nl 
StirnHn-Tt'tTIUnis     Cn.        Mnntrn,l 
Steel     Cr,      o»    r„„„*n       T.td        TT„mlltnn 

G.  F.    Stephens    ft    Co..    Winnipeg. 

I?""!!**. 

Rir  Tt»n.     T.M..     Almonte. 
v.ron»rv,«      Tnn^m. 

OnrneT     Pm-n-liT     Co..     Tnwmtn. 
Tb~i       D«Hd*on      fn.,      \t"">»e»l. 
T>:„n.,,     p.„„        p,r|„.„n     Pl.,oe. 

MacKenzie    Bros..    Wrnnineu.    Stan. 
TTno>»-n    Foundry    Co..    Wine-ham. 
Rot     Trnn«. 
Panada    wire  A  Iron   Goods  Mfg.   Co. 

TTomiltor,. 
0"»<*i      Community,      Ltd.,      Niagara 

FaTls. 

Radiators. 

(D*.*nnT     P/.,.Tl^"f     Go..     Toronto. 

Taylor-Forbes   Co..    Ltd.,    Onelph.  Ont. 

Ranges,     Fl-ctrlc. 

Northern    Electric    Co.,    Montreal. 
RoTor«. 
.Tcnthan     Orookes    ft     Hon.     Sheffield. 

Eng. 
.Tis      Hn*fon     ft     r'n.,     Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 


Itea  liters. 

Ruittrneld    ft   Co..    Rock    Island,   Que. 

Piatt    &     v\  uitney    Co.,    Duudaa.    out. 

Whitman    &    Barnes,    St.    Catharines. 
Razor    Hones. 

Carborundum  Co.,   Niagara   Falls,  N.Y 
lied    Lead. 

Brandiaui-Henderson    Co.,    Montreal. 
Reels,     I  ishing. 

Alibey    &    luibne,    New    York, 
Rel  rigerators. 

MacKenzie    Bros.,    Winnipeg,    Man. 

MtiClaiy'S,     Luutlun. 

Sanderson    &    Uaiold    Co.,    Paris. 

Registers. 

Ki  i   1.  tn,    Ltd.,    Almonte. 
Reinforcing    Concrete. 
Dominion     Iron    &    Steel    Co..    Sydney 
Canada  Wire  &  lion  Goods  Co.,  Ham- 
ilton,  Out. 

Rifles. 

Ross    Rifle    Co.,    Quebec. 

Taylor    Forbes    Co..    (iuelph,    Ont. 

RiniN,    Waggon,  Bugg.v  and  Auto. 

Merritt    &    Co.,    Chatham,    Out. 
Rivets. 

Northern    Bolt     ft    Screw    Co.,    Owen 
Sound,    Out. 

Steel    Co.    of    Canada,    Hamilton. 

Parmentel  ft  Bulluck  Co.,  Gauanoque. 
Revolvers. 

iver    Juhnson's    Arms    ft    Cycle    Wits., 
Kitcliburg,    Mass, 

Rooting. 

Canadian  Supply  ft  Con.  Co.,  Toronto. 

Canadian    U.    VV.    Jobns-Manvtlle    Co., 
Tiironlo. 

H.   S.    Howland   ft   Sons  Co.,   Toronto. 

Lewis     Bios..     Ltd.,      Montreal. 

Miller.    Morse    Hdw.    Co.,    Winnipeg. 
Roofing    Supplies. 

The   Can.    II.    W.    Johns-Manville  Co., 
Ltd..    Toronto. 

Metallic    Itooflng   Co.,    Toronto. 

Miller.    MntNe    lldw.    Co..    Winnipeg. 

Paterson    Mfg.    Co.,    Toronto. 
Rope. 

Consumers    Cordage    Co..    Montreal. 
Rone    Blocks. 

The     Herheit     Morris    Crane    ft    Hoilt 
Co..    Ltd.,    Toronto.    Ont. 

Runways,    Hand    Operated. 

The     Hcrheil     Morris    Crane    ft    HiLrt 
Co..    Ltd..    Toronto.    Out. 
Runways.    Electric. 
The     Herheit     Moms    Crnne    ft    Hoift 
Co..     Ltd..    Toronto.    Out. 
Rules    and     Gauges. 
.Ins.     Cheoterronn    ft     Co..     Ltd.,    Shef- 
field.    Kneland. 
T.ufkin     Rule    Co.,     Windsor. 
J.    Itnhnne  ft    Sons,    Rlrminghnm.    Eng. 
T.      S.     SfnrroM     r"n.,     Athol.     Mass. 
Rubber    Cement. 
C.'iTin-liiin     Consolidated     Rubber     Co.. 
Montreal. 
end    Irons. 

Tnvlor    Forhe«    Co..    Onelph.    Ont. 
Cf>«ri     r'nslpnrrs. 
Peck.    Stow   ft    Wilcox   Co.,    Cleveland, 

<">hio. 
Tiylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

TM«s*nn.    Henrv.    ft    Sons.    Philfl'lplnhia. 
Simonds    Canada    Saw    Co..    Montreal. 
<<nl-s. 

^'mpr    P'^mn    ft    Scale    Co..    Aylmer. 
rt"rrr,w.    Stewart    ft    Milne    Co.,    Ham- 
ilton. 

Vfr'-r-*y      Pnnn      and      WlTido"*«. 

MacKenzie    Bros..    Winnipeg.    Man. 
Snndemon      TTnrold     Co..     Paris.     Ont. 
sVrecn    Poor    Spf«. 
P.    ft    F.    CorWn     V<*w    Britain.    Conn. 
The      Stanley     Works.      New     Britain. 

rnnn 

Tavlnr-Forhes    Co.,    Ltd.,    Guelph,  Ont, 
Serew    Platea. 

Botterfleld    ft    Co.,    Rock    Island,    Que. 
prrciv    VV'VPr*. 

Qonlity  Tool    Co..    Montreal. 
Scrpxv    Driver    Bits. 

P..ck      Pros..      Mllh.,^       >ts«s. 

Peck.    Stow    ft    Wilcox    Co.,    Sonthing- 
ton.    Conn. 

0"ality  Tool   Co..   Montreal. 
Screws.     Nnt«.     Bolts. 

Northern     Rolt     ft     Screw    Co.,     Owen 
Sound      Ont. 

Steel    Co.    of  Canada.    Ltd.,    Hamilton 
^rrfvra.     Wood. 

Steel   Co.    of  Canada.    Ltd..   Hamilton. 
«cvthe     Stones. 

The    Caehnrundum   Co.,    Niagara    Falls, 
V"w   York. 
Speds. 

"'"'     lit""''"   ft   Sons,    Toronto. 
Serving-    Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Shears,    ecissor*. 

TT«nrr    T.    Seymonr    Shear    Co.,    New 

York. 

ft.    V.    Stpphens    ft    Co..    Winnipeg. 


sli,  If    Boxes. 

Cameron     &     Campbell,     Toronto, 
■slu  llacs. 

Berry    Bros..    Walkerville,    Ont. 
sliuxels    and     Spatleii. 

Lundy    Shovel    ft    Toul    Co.,    Peterboro. 
Sieves   and    Screens. 

Canada    Wire  &    Iruu   Goods  Mfg.   Co., 
Hamilton. 

B.     Greening     Wire     Co.,     Ltd.,     Ham- 
ilton. 
Silencers. 

Maxim    Silencer   Co.,    Hartford,    Conn. 
Silverware. 

MacKeuzie    Bros.,    Winnipeg,    Man. 

McUlaaUuu,    Clarke  Co..    Niagara    I*  al 

Meiideu     Britannia     Co.,     Hamilton. 

Oueiila      Community,      Ltd.,      Niagara 
Falls. 

Standard     Silver    Co.,    Toronto. 
Singletrees. 

-viuc.veuzie    Bros..    Winnipeg,    Man. 
Slings. 

The     Herbeit     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Out. 
Snow    Shovels. 

The   Sheet   Metal    Products   Co.,    Mont- 
real,   Toroulo,    Winnipeg. 
Store    Laddrrit. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don,   Out. 
Solder. 

Canada    Metal    Co.,    Ltd.,    Toronto. 

Hoyt    Melal    Co.,    Toiuuto. 

Northern     Electric    Co.,     Montreal. 

Sheet    Metal     Products    Co.,    Toronto. 
Splicing    Compound. 

Can.    II.   VV.  Julius- .ManvUle  Co.,  Ltd., 
Toronto. 

Northern    Electric    Co. 
Sporting    Goods. 

H.  S.   Rowland,  Sons  ft  Co.,  Toronto. 

Lewis     liiuo.,     LUI.,     Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.    T.    Wright   Co.,    Hamilton. 
Springs. 

11.      J.      Coghlin.      Montreal. 

B.    Greening    Wire    Co..     Ltd.,    Han 
ilton. 

Henderson     ft     Richnrdson.     Montreal. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Spring     Hinges,    etc. 

Chicago  Spriiiu    Run   ''o..  *~"hlcftffo.   111. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Stains. 

A.    Ramsay   ft    Son    Co.,    Montreal. 
Stains,    Shingle. 

Berry    Broa..     Walkerville. 

The    Can.    II.    W.   Johns-Manville   Co., 
Ltd..    Toronto. 

A.    Ramsay    &    Son    Co..    Montreal. 

G.     F.     Stephens    ft     Co.,     Winnipeg. 

Winnipeg    Paint   ft    Glass   Co..    Winni- 
peg, 
■stains.    Wood. 

Berry    Bro*..    Walke.rville. 

G.     F.     Stephens    ft     Co..    Winnipeg. 

A.  RamsHy    ft    Son    Co..    Montreal. 
Winnipeg    Paint   ft    Glass  Co.,    Winni- 
peg. 

Staples. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 

B.  Greening    Wire    Co..    Ltd.,    Hamil- 
ton. 

The    Stanley    Works,     New     Britain. 

Steel    Co.    of   Canada.    Ltd.,    Hamilton. 
Steamers    and    Boilers. 

Snren     Rros.,    Toronto. 
Steel,    Cold     Rolled     Strip. 

The     Stanley     Works,     New     Britain, 
Conn. 
Steel     Wire    Hoops. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

Steel    Co.  of  Canada,   Ltd.,    Hamilton, 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton.  Ont. 

McClary'a.     London.    Ont. 

E.  T.    Wright    Co.,    Ltd.,   Hamilton. 
Store     I.  ailders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers    ft    Bro.,    Ashland.    Ohio. 
Stocks    and     Dies. 

Butterfleld    ft    Co..    Rock    Island,    Qne. 
Stoves.    Furnaces. 

Burrow,    Stewart    ft    Milne   Co.,    Ham- 
ilton. 

Oumey    Foundry    Co..    Toronto. 

Findlay    Bros.,    Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.     Ltd..     Almonte. 

McClary's.    London,    Ont. 
Stoves.    Gas. 

Burrow,    8tewart    ft    Milne   Co.,   Ham- 
ilton. 

Gumev     Foundry     Co.,     Toronto. 

McClary    MTg.    Co..    London.    Ont. 
Stove    Pipes. 

Soren    Bros..    Toronto. 

Tank    TTeaters. 

MacKenrie    Bros..    Winnipeg.    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Oct. 
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SPECIAL  JOBBING 

FOR  MANUFACTURERS 

We  can  take  care  of  that  surplus  for 

you. 

Anything  in  the  line  of  Foundry,  Shell 

or  Woodwork. 

Facilities   for   quick,   reliable   jobs   at 

reasonable  prices. 

Send  specifications  for  quotation  to-day. 
Larmond  Manufacturing  Co.,  Limited 

GUELPH,  ONTARIO 


FORD 


hiwm 


An|Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


^Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, - 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


ARCTIC    METAL 

A  babbitt  of  quality 


For 

Heavy 

Pressure 


For 

High 

Speed 


ran  cool  bearingsj 

IT'S  Hfi  IABLL 

Always  reliable.     Stocked  by  .hardware  dealers. 


The  L.  MARTIN  CO. 


Manufacturers  of  Pure  Lamp  Blacks,  originators 
of  the  famous  OLD  STANDARD,  EAGLE  and 
PYRAMID  GERMANTOWN  BRANDS  of  Lamp 
Black  and  suppliers  to  90%  of  the  big  Paint  Grind- 
ers who  advertise  in  this  magazine,  beg  to  announce 
that  their  English  factory  is  now  in  a  position  to 
take  care  of  all  Lamp  Black  orders  that  cannot  be 
shipped  from  their  United  States  factories. 


No    Getting   Away   From  It 


OPEN 


The  Kling  Hame  Fastener 
holds  customers  as  well  a? 
horses.  Anyone  can  attach 
it  in  a  minute.  Keeps  the 
collar  uniform!}'  tight  at  all 
times.  No  matter  huw  be 
lunges,  the  horse  can't  open 
it  or  break  it.  We  refund 
the  money  for  any  that  may 
be  returned  to  our  dealers. 
Costs  you  $2.25  a  dozen  from 
any   jobber. 

Look   for   "Kling"     on     the 
lever.     Circular    on    request. 


The  National  Safety  Snap  Co.,  Inc..  Dept.  33,  Wilmington,  0..  U.S.  A. 

Sole  manufacturers  of  the  Klingsuap  and   Kling  Hame 

Fastener. 

D.  C.  Ross  &  Co.,  5G  Colborne  Street,  Toronto,  Ont. 

Canadian    Distributing   .Agents. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  uuiio 

Avoid  imitations   of   our  -<cOED    TR/QQr-  . 


& 


CUTLERY  *  U^  J, 

By  seeing  that  this  exact  |  .A, 

mark   is  on  each    blade.  ^?>4AJTFn     1&®1 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes) 
If  you   are   in   the   market  for   a   Bending  Brake,   apply   to 
us  for  catalogue  and  price  list. 

There  is  no  use  trying  to  get  along  with  antiquated  tools. 
To   be  successful,   you   must   be   up-to-date. 
The    Steel    Brakes    do    the    largest    variety    of    work    with 
accurate  results. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Ahern   Safe   Works   23 

Alabastine    Co.,    Paris,    Ltd.,    The...  63 

American    Shearer    Co 4 

American   Wringer  Co.,  The   21 

Andrews    Wire    Works    S5 

Aylmer    Pump    Works    69 

Banwell-Hoxie    Wire    Fence   Co 22 

Barnett,  G.  &  H.,  Co 61 

Barton   Netting   Co.,    Ltd.,    The 18 

Beardmore   &   Co 22 

Berry    Bros 59 

Bowser,    R.    M..   &   Son    65 

Brandram-Henderson,    Ltd 55 

Brown-Hoggs   Co.,    Ltd.,   The    12 

Brooks  &  Cooper  /« 

Buck    Bros 2D 

Butterfield   &   Co.,    Inc 6 

Cameron    &    Campbell    25 

Canada  Metal   Co.,    Ltd.,   The  57 

Canada   Steel   Goods  Co 8 

Canada   Wire   &    Iron   Goods 1£ 

Canadian    Consolidated    Rubber    Co., 

Limited    26 

Canadian    Sunbeam    Lamp    Co.,    Ltd.  IS 

Canadian   Tube  &   lion   Co 25 

Cane,    Wm„   &    Sons   Co 75 

Carborundum   Co.,    The   1 

Carpenter-Morton  Co. Outside  front  cover 

CartJand,  Jas.,  &  Son  lb 

CaverhiH,    Leannont   &   Co 13 

Chapin-Stephens  Co.,   The  75 

Chatillon,    John,    &.    Sons    24 


Chicago   Spring   Butt  Co 23 

Clayton   &  Lambert  Mfg.    Co 75 

Coghlin,    B.    J TJ 

Consolidated    Plate    Gla3s    Co 65 

Crookes,    Jonathan,    &    Sons    75 

Cummer-Dowswell,   Limited    20 

Davidson,    Thos.,    Mfg.    Co 10 

Elk    Fire    Brick    Co 69 


Ford    Auger   Bit    Co 77 

Gipe-Hazard    Store    Service   Co 73 

Hamilton    Cotton    Co .-...    69 

Hamilton    Stamp   &    Stencil    Co 69 

Heller-Aller  Co.,    The   24 

Henderson    &    Richardson    24 

Hendryx,    Andrew   Co.    Co.,    The    .... 

Inside   back    cover 

Howland.    H.    S.,    Sons   ft   Co 7 

Hoyt   Metal   Co Inside  back  cover 

Hutton,   James,    &  Co 77 

Interstate    Electric    Novelty    Co 65 

International    Nickel   Co.,    The    71 

James  &    Reid    69 
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Stephens,    G.    F.,    &   Co.,    Ltd 67 
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Butterfield    &    Co.,    Rock    Island,    Que. 

Pratt    ft    Whitney    Co..    Dundas,    Out. 
Tacks. 

Steel   Co.   of  Canada,   Ltd..   Hamilton. 
Tapes. 

Can.  II.  \v.  Johns-Man vllle  Co..  Ltd 
Toronto. 

Jas.  Chesterman  ft  Co.,  Sheffield, 
Eng. 

Lufkin    Rule   Co.,    Windsor,    Ont. 

J.    lUhnne  &  Sons,   Birmingham,   Eng. 
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Soren    Bros..    Toronto. 
Tecliniml    Book*. 

MacLean    Publishing   Co.,    Toronto. 
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Scythes    ft    Co..    Toronto. 
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sor,    (>nt. 

Tinners*    Snlpn. 

Pton:    r'onn.*    *"«"   C°"    8°athta* 
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Co.,    Ltd..    Toronto,    Ont. 
Travelling    Crares. 
The     Herbert     Morris    Crane    ft    Hoist 
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don.   Ont. 

Washers. 

8teel    Co.    of   Canada.    Ltd.,  Hamilton. 
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MacKenzie    Bros.,    Winnipeg,    Man. 
White    Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel   Co.   of  Panada.    Ltd..    Hamilton. 
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Cnverhill.    bearmont    *    Co.,    Montreal. 
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ilton,  Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 
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Copper. 
Dominion    Iron    ft    Steel    Co.,    Ltd.. 

Sydney. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 


Henderson    ft     Richardson,     Montreal, 
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Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
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S  TAN  LE  VS 

Wought  Steel  ScreenDoor  Hardware 


Set  No.  1750. 


The  Doors  May  Be  Removed  by 
Merely  Slipping  Out  the  Pins 
and  Are  as  Readily  Re-hung  in 
Spring. 


EACH  SET  COMPLETE 

IN  A  NEAT  BOX 

wITH  SCREWS 


DEALERS  and  BUILDERS 


alike  are  PLEASED  with  the  high  quality  of  the  hard- 
ware and  the  convenient  way  it  is  packed  ready  for  use. 

Set  No.  1750  consists  of  two  3x3  Ornamental  lo3se  pin  Butts;  one  5-in.  wrought-steel  pull;  one  No.  3 
high-grade  steel-wire  spring,  greatly  superior  to  the  ordinary  screen  springs;  and  one  gate  hook  and  eye. 
This  is  the  very  best  set  of  screen  hardware  on  the  market,  but  sells  at  prices  comparing  favorably  with 
other  makes  of  greatly  inferior  quality. 

Set  No.  1752  is  less  expensive  but  fully  equal  to  the  screen-door  sets  of  other  manufacturers.  It  is 
made  up  of  two  2V2  x  2Vk  Butts ;  one  4V2-in.  pull ;  one  No.  2  steel  spring,  and  one  gate  hook  and  eye. 

These  sets  are  handsomely  finished  in  Japan, 
Antique  Copper  or  Dull  Brass,  or  the  new 
"Stanley"  Sherardized,  rustproof  finish,  which  is 
just  the  finish  for  outside  use.  Packed  twelve 
boxes  in  a  carton,  one  gross  sets  in  a  case. 


January  23,  1915. 
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If  General  Trade  is  Dull 

Specialize  in  Ross  Cadet  Rifles  which 
are  having  a  ready  sale. 

What  with  Cadet  organizations,  indoor 
Shooting  Clubs,  and  the  ordinary  demand 
for  a  good  .22  calibre  rifle,  there  are 
many  opportunities  of  making  sales. 

The  retail  price  is  $12.00  and  every  sale 
counts. 

THE  ROSS  RIFLE  CO.,  -  QUEBEC 


TRIMO 


A  "PIPING"  GOOD  WRENCH 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  10",  14"  only. 


NUT  WITH  NUT  GUARDS 

iandle  Send  for  Catalog  No.  150  wood  handle 

TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 
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Hoyt  Frost  King 


J  9  Distinctive  Quality 

(Made  in  Canada) 


MAKES  SATISFACTION  COMPLETE. 

Those  who  use  it  come  back  and  back  again  for  more. 
We  sell  over  5,000,000  dollars'  worth  of  mixed  metals 
annually— IS  THIS  NOT  PROOF  OF  POPULARITY.' 

Order  from  your  jobber. 

Hoyt  Metal  Co.,  Toronto,  Ont. 

Factory  and  Offices,  Eastern  Ave.  t  nd  Lewis  St. 

New  York,  N.Y.;    London,  Eng.;    St.  Louis,  Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  ^VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 
are  looking  for  the  trade-mark 


The  fact  that 


JUFKJN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     they  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 
the /ufk/n Rule Co.  ofQanada,Ltj>. 


Get  Cat.  No.  9 


W/NDSO/tONT. 


BREEDING  CAGES 


A  WORD  FOR   QUALITY 

are  now  ready  for  the  greatest  demand  which  begins  in  January 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and  green 
trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer,  two 
nests  with  holders,  four  cups  and  six  perches. 

No.  80S  Japanned,  17%  in.  long,  8%  in.  wide,  13%  in.  high. 
No.  86  Japanned,  20  in.  long,  10  in.  wide,  14  in.  high. 
No.  87  Japanned,  22  in.  long,  11  in.  wide,  15%  in.  high. 
No.  88  Japanned,  24y2  in.  long,  12%  in.  wide,  16%  in.  high. 
No.  113  Japanned,  26%  in.  long,  10  in.  wide,  13%  in-  high. 

THE  ANDREW  B.  HENDRYX  COMPANY 


and  continues  through  May 


New  Haven,  Conn. 


No.   10 


Simple  and  handy  to  use. 

Very  light  yet  exceedingly  strong. 

They  preserve  the  hose. 


M9KINN0N 


No.  20 


ALL  STEEL  REELS 

SELL  BEST 


Order  NOW  for  spring  delivery 

McKinnon  Dash  Company 

St.  Catharines,  Ont. 


No.  10 

»tr»iin 


McKinnon  Electric-Swell-Weld  Tie-Outs 


25% 

More 
Weld 


25% 

More 

Wear 


Short  link — can't  kink 

Actually  tested 

Fully  guaranteed 


25% 

More 
Strength 

25% 

More 
Value 


The  only  welded  tie-out  made,  and  it's  made  in  Canada 

Electrically  welded  from  special  drawn  steel  wire,  of  highest  tensile  strength ;  made  by  welding 
the  double  thickness  of  stock,  assuring  a  long  lapped  perfect  weld;  finished  with  a  swell  of  25% 
at  the  weld,  thus  strengthening  the  only  possible  point  of  weakness  by  this  added  material. 


McKinnon  Chain  Co., 


MADE   BY 


St.  Catharines,  Ont. 
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The 
PENN 
Safety 


The 

Razor 

with 

Perfect 

Blades 


GOOD  old  English  steel  from  Sheffield!  There's  nothing  that 
can  beat  it  unless  it  is  the  peculiarly  English  desire  for 
a  clean,  smooth  shave.  Let  a  troop  train  take  a  siding  and 
Tommy  Atkins  is  out  with  his  razor  and  soap.  That's  why  the 
greatest  money-maker  a  hardware  man  can  stock  to-dav  is  THE 
PENN  SAFETY— The  RAZOR  WITH  PERFECT  BLADES, 

It  is  a  razor  of  great  simplicity,  efficiency,  rich  appearance  and 
low  price.  You  can  sell  twenty  Penn  Safet}T  Razors  at  $1.25  to  one 
at  a  higher  price.  It  has  taken  its  place  as  one  of  the  six  safety 
razors  having  a  nation-wide  sale  in  the  United  States.  It  is  be- 
coming as  well  known  as  Pears'  Soap  through  its  great  merit  as  a 
shaving  tool,  its  popular  price,  and  its  splendid  blades  of  fine  Shef- 
field steel. 

Penn   Safety— $1.25 

This  razor,  in  its  beautiful  case,  with  5  blades,  re- 
tails for  $1.25.  Triple  silver-plated,  with  a  hand- 
somely knurled,  perfectly  balanced  handle.  Only 
two  parts.  The  blades  can  be  inserted  in  a  few 
seconds  and  are  held  at  just  the-  correct  angle  for 
shaving.  The  drop  flange  guard  is  a  great  improve- 
ment in  razor-making. 

The  spring  hinge  case  is  made  of  thin  steel,  covered  with  a 
hand-tooled  material  which  looks  like  genuine  Spanish  leather. 
It  is  very  rich  looking  and  compact. 

No.    10   Penn   Safety   Outfit— $2.00 

Those  who  travel  will  appreciate  the  Penn  Safety  outfit 
shown  at  the  right.  In  addition  to  the  Penn  Safety  and 
blades,  this  special  case  contains  a  silver-plated  stropper 
and  a  high-grade  leather  strop — a  complete  shaving  outfit 
packed  in  small  compass.  The  purchaser  can  strop  his  own 
blades  and  save  time  and  money. 

Order  these  Penn  Safety  outfits  through  your  regular 
jobber  or  direct  from  us  if  he  does  not  have  them.  You  can 
make  money  with  the  Penn  Safety — the  razor  with  perfect 
blades. 

A.  C.  PENN,  Incorporated  new yoITc^V 
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A  New 

UNIVERSAL  Electric  Sad  Iron 


to  Sell  for  $3.00 


BUILD  UP  YOUR  ELECTRIC  IRON  BUSINESS 
WITH   THIS   NEW  POPULAR-PRICED    IRON 

Unit  of  best  nichrome  wire  wound  on  India  Mica.  Positive  contacts  and  reinforced  terminals.  Arc 
proof  connecting  plug.  The  socket  plug  is  separable  and  will  break  from  any  angle  without  damage 
to  the  fixture.  Remember,  this  iron  will  pass  any  laboratory  life  test  and  is  guaranteed  for  five  years. 


E903    with    stand.    Eastern    Zone,    Price 
E903       "  "         Western       "  " 


$3.00 
3.25 


E9021      UNIVERSAL,      Tourist 
Electric     Sad     Iron,     complete 
with    velvet    bag,    $3.75. 


The  Western  Zone  includes  all  territory  west  of  Winnipeg. 

Finished  in  either  full  nickel  or  with  baner  half  finished  base. 


Two  other  UNIVERSAL 
Electric  Sad  Irons 

Every  newejst  improvement  is  embodied 
in  the  UNIVERSAL  Tourist  Iron  and  the 
Iron  De  Luxe..  Built  on  the  famous  UNI- 
VERSAL Thernio-C'ell  principle  which 
causes  the  heat  to  radiate  through  the 
bottom  or  ironing  surface  only,  thus  pre- 
venting its  natural   tendency  to  rise. 


E901  UNIVERSAL  Iron  De  Luxe 
Eastern  zone  with  stand,  $4.00 
Western         "  "  "  4.50 


For  prices  etc.,  write  to  your  Jobber  or  direct  to  us. 

fri^ilt*     LANDERS,  FRARY  &  CLARK     ^^j^ 

N S  mfw   RR1TAIM  ..  CCtNNFCT\C\  IT  ^ y 


NEW  BRITAIN 


CONNECTICUT 
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IT  WILL  PAY  YOU 


TO  SELL 
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P.  &  W.  Co." 


SMALL  TOOLS 

PRECISION 

DELIVERY 

QUALITY 

GUARANTEED 

IF  YOUR  JOBBER  CAN'T  SUPPLY  YOU 
WRITE  US  DIRECT  . 

PRATT  &  WHITNEY  COMPANY 

OF  CANADA  LIMITED 

DUNDAS  -  ONTARIO 

MONTREAL— WINNIPEG— VANCOUVER 


Richards -Wilcox 

BALL-BEARING 
GRINDSTONES 


are  without  an 
equal  for 

STRENGTH, 

EASY- 
RUNNING 
and 
DURABILITY. 

Genuine   Berea 
Grit 


THE  LINE 

No.  300— "Cycle."  No.  025— "King." 

No.  400—  "Victor."  No.  320— "Family." 

All    Bail-Bearing    and    Guaranteed. 

PUT    A    COUPLE    OUT    IN    FRONT    AND    LET    THEM 

SELL     THEMSELVES. 


fcchards  Wilcox- 


CANADIAN 

COMPANY.Ltd. 

L LONDON, 0NT 


if 


CURTAIN  POLES  and  FITTINGS.   STAIR  RODS  and  EYES 

No. 
1771 


No.  2319 
Solid  Brass  Cased  Rodding.     Cast  Ends. 
These  Rods  are  far  superior  to  light  angle  tube 


Buttercup, 
Rose. 

1115 


G.  B.  BIRCH,     THE  CHEAPSIDE  BRASS  FOUNDRY,  Birmingham,  England 
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Business  as  Usual 

Thanks  to  the  loyalty  of  our  custom- 
ers and  the  popularity  of  Keystone 
Brand  Brushes  and  Brooms,  we  have 
been  able  to  keep  our  factory  miming 
full  time  with  a  full  staff  during  the 
year  1914.  The  prospects  are  that  we 
will  have  to  increase  our  staff  in  the 
near  future  and  thereby  employ  more 
Canadian  labor. 

Will  you  help  us  to  do  it? 

Stevens-Hepner  Co.,  Ltd. 

Port  Elgin,  Ontario 


Your    Food    Chofifcer    Sales 

will     Steadily     Increase 
If  you  sell  the 


ii 


NEW  STANDARD" 

Exclusive  features:  By  means  of  a  Lever 
Lock  it  opens  wide  like  a  book  and  is 
instantly  and  easily  cleaned.  Shear  Cut- 
ting —  Self -Sharpening.  Chops  without 
mashing.  Double  Tinned,  which  makes  a 
perpetual  and  lasting  finish. 
Positive  table  clamp  prevents 
machine  from  shifting  while  in 
use.  Easy  to  operate. 
These  "New  Standard"  features 
are  a  combination  that  gives 
users  highest  satisfaction 
and  dealers  a  splendid 
recommendation. 
Three  knives  and  pulver- 
izers with  each  chopper. 
A  size  for  every  purpose. 
Price  no  higher  than 
others. 

Order  from  your  jobber. 
If  he  eauuot  supply  you, 
write   us. 


New   Standard 
Hardware    Works,    Inc 

FRED  E.  LAKE,  Ottawa, 
Ont..  representative  lor  East- 
ern  Canada. 

MOUNT     JOY,     PA. 


Long  years  of  experience  in  manu- 
facturing up-to-date  cutlery  has  placed 
the  name  of  Foster  Bros,  as  the  "Seal 
of  satisfaction"  on  every  piece  of 
cutlery  we  sell.  Every  safeguard  has 
been  provided  to  insure  long  life  to  our 
products,  great  care  has  been  exercised 
in  their  making  and  their  finish  is  extra 
fine. 

We  offer  a  complete  line  of  butcher  knives,  cleavers 
and  steels.  All  hand-forged  double  shear  steel,  hand- 
ground  and  tempered  in  a  manner  that  has  made  them 
world-wide  for  their  wonderful  cutting  qualities. 

No  brand  of  cutlery  is  more  favorably  known  to- 
day. It  has  been  on  the  market  for  25  years.  Our 
cutlery  is  carefully  inspected  before  leaving  the  fac- 
tory, and  is  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 

Do  you  carry  them?     If  nor,  ask  your 

jobber   for    pa-ticula'-s  or    write     for 

descriptive  catalogue. 


JOHrJcHAflLLOrtSSOKS 

85  Cliff  St.  -  New  York  City 

Scale  Makers  Since  1835 


The  "Saltley  Vulcanus"  l\  h.p. 
Two-Stroke  Light  Motor  Cycle 


LIST  PRICE 

23  Guineas 


LIST  PRICE 

23  Guineas 


Complete  as  illustration,  with  A.M.A.C. 
Carburettor,  U.H.  Magneto.  Michelin 
Tyres,  24  in.  by  2  in.  Very  Silent  Running. 
The  Cheapest  Motor  Cycle  on  the  Market. 
No  Better  Value  obtainable.  All  Parts 
Guaranteed. 

THE   SALTLEY    CYCLE    COMPANY 

86  Snow  Hill,  BIRMINGHAM,  ENGLAND 

Teleerams:  "EXPORTER,  BIRMINGHAM." 
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THE  NAME 


DISSTON 


on  Saws,  Files,  Levels  or  Other  Tools 

IS  A  CASH  ASSET 


Hardware  Merchants 


It's  an  assurance  that  High  Mer- 
chandise Standards  are  maintained 
in  the  store. 


The    Dealer    who    fails    to 
take    advantage     of    this 
DISSTON    reputation,    lets 
a   trade-winning,    money- 
making    opportunit}7 
slip  by. 


WE  ARE 
Headquarters 
for 

Disston  Goods 

WRITE  US  FOR  PRICES 


Disston  Files 


ARE   MADE 

of    the    Highest     Grade     Crucible     Steel, 
Thoroughly  Hardened  and  Carefully  Milled, 

AND  ARE  USED 

to    Sharpen    every    Disston    Saw    made    and    for 
every  purpose  to  which  a  File  is  put  in  an  Extensive 
Manufacturing  Plant,  turning  out  the  enormous  quan- 
tities of  goods  made 

by  Henry  Disston  &  Sons 

Put  Disston  Saws,  Files  and  Tools  in  your  Windows  and 
Show  Cases — Profit  by  their  Reputation  and  Good  Name. 

IT'S  THE  MODERN  METHOD— IT'S  GOOD  BUSINESS. 

LEWIS  BROS.,  Limited,  Montreal 


January  30,  1915. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  tlie  trade.  They  are  all  quality  goods,  and  represent 
best   designs   and    highest   standards   of   workmanship,    regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  aro  perfectly  ground  and   designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 

Retailing    at    about    $2.50. 


NEW   MARKET  PATTERN 
Retailing    at    about    $1.75. 


If    you    are    not    familiar  §;• 

with  these  goods,  send  for 
samples  and  compare  them 
with    others. 


LENOX 

Retailing    at    about    $1.50. 


Hunter,  Fetlock  and  Dog  Clipper, 
retailing   at   about   $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


-^B.. 


r 


~\ 


:Mwo  \Jt 


No  Noise 

But  the 

Swish  of 

the  Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  sub-agent. 

Whoever  starts  to  sell 
Townsend  Mowers,  con- 
tinues to  do  so. 

For  sale  by  all  Canadian 
Jobbers. 


ASK  FORI'CATALOG 

S.  P.  Townsend 
&  Company 


ORANGE 


N.  J. 


V. 


J 
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Edge 
wards 


incurled       dcwvn- 
with    heavy    roll. 


Self-righting  tinned  bail,  li 
Springs  upright  and  f 
stays   upright. 

The     name     "BEACON 
embossed    on    every    lan- 
tern. 


Multiple  match  scratcher.    Q 
Not  found   on   any   other    Q 
lantern    made,    and   fully 
patented. 


Patent  extinguisher.  An 
exclusive  feature  used 
only  on  the  "BEACON.' 
Serviceable,  Simple  and 
Safe. 


Short,      wide      globe    —  in 
short   to   get   away   from  I  / 
the  beat  above  the  flame  '  *■ 
— wide    to    get    the    hand 
in. 


Large  tinned  steel  uoz-  I  ft 
zle,  double  seamed,  sold-  \l\ 
ered      and      fitted      with 

brass    cap. 


10  lbs.  pressure  tests 
every  inch  of  this  seam 
on  every  lantern.  The  10 
bottom  itself  is  corru-  \{J 
gated  radially.  This  is  a 
feature  of  the  "BEACON" 
found   nowhere  else. 


Tinned  wire  ring,  firmly 
clinched  and  upright  to 
receive    finger. 


Ears  clinched  into  tube 
and  flushed  with  solder. 
Nothing  stronger  made- 
Tubes  double  seamed  in- 
to lantern  head  and  sold- 
ered  inside. 


Strengthening 

tubes. 


ribs      o  n 


Safety  globe  guard.  No 
other  lantern  globe  is  so 
well    protected. 


Inside  globe  lift, 
the     way      and 

works. 


Not  in 
always 


Taper  fit  tinned  steel 
burner  —  burner  cannot 
become   loose. 


Single  deck  bowl,  em- 
bossed and  with  rounded 
tup.  The  "BEACON"  way 
of  attaching  the  tubes 
and  burner  to  the  bowl 
is  the  strongest  way  by 
test. 


shipments  lVlade    1   romptly 


the  SHEET   METAL  PRODUCTS  CO. 


OF  CANADA 
LIMITED 


MONTREAL 


TORONTO 


WINNIPEG 
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Give  the  average 
person  a  paint  brush 
and  he's  happy— 

W  HY  ?  Because  it  gives  him 
pleasure  in  seeing  the  re- 
markable and  agreeable  improvement 
which  a  little  paint  or  varnish  makes; 
because  at  a  small  cost  he  beautifies, 
protects  and  greatly  enhances  the  value 
of  his  property — it  is  human  nature  to 
like  to  paint. 

When  you  sell  a  can  of 
Sanitone  or  Sun  Varnish 
Stain— 


you  not  only  make  an  immediate  profit,  but  you  clinch 
a  customer,  who  will  buy  from  you  again,  when  he 
requires  paints  or  varnishes,  because  what  he  bought 
before,  has  given  results  that  please  him.  Advertising 
and  salesmanship  may  sell  a  can  of  paint  or  varnish 
once — but  the  second  sale  depends  entirely  on  the  job 
the  first  can  produces. 


THE  CANADA  PAINT  CO 

LIMITED 

PA1NT-VARN1SR&  DRY  COLOR  MAKERS-LINSfED  OIL  CRUSHERS 

MONTREAL"  TORONTO-WINNIPEG  -CALGARY-HALIFAX 

OXIDE  MINES  -  RED  MILL-QUEBEC 


Stack 
Gas  Heaters 


One  minute  after  they're 
lit  they  give  hot  water 
continuously  at  the  tap* 

Stack  heaters  are  guaranteed 
to  produce  more  hot  water  for 
a  given  quantity  of  gas,  and  to 
last  longer  than  any  other 
copper  coil  heater  of  equal 
capacity. 

A  PEACH  FOR  THE  PRICE 
and  one  that  is  certain  to  find 
many  buyers. 

Place  your  order  now  for 
Spring  delivery. 

THE  JAMES   MORRISON    RRASS 
MANUFACTURING  CO.,  LTD. 

93-97  Adelaide  Street  West,  Toronto 
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LUMBERING  TOOLS 


No.  i  Round  bill  PEAVEYS,  fine,  crucible 
cast  steel  hooks,  selected  split  rock  maple  handles. 


j 


~ T5 — ' 


No.  4  Diamond  bill  Peaveys,  fine,  crucible  cast 
steel  hooks,  selected  split  rock  maple  handles. 


No.  14  Duck  bill  Cant  Dogs,  fine,  crucible  cast 
steel  hooks,  selected  split  rock  maple  handles. 


SKIDDING 
TONGS 

No.  31 

ror 

large  or 
small 
logs. 


TIMBER   GRIPS.    Swivel 
joint  will  grip  at  any  angle. 

BOOT  CALKS,  all  sizes. 


Caverhill,  Learmont  &  Co. 


No.  31 


HEAD  OFFICE  AND 
WAREHOUSES 

MONTREAL 


BRANCH 
1073  Hamilton  St. 

VANCOUVER 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 
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W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


"W  &  B"  Steel  Handle  Grips.  Length  open 
W  &  B      Wood  Handle  Grips.  Length  open  18  to  48  inches. 

6  to  14  inches. 

These  types  of  "W  &  B"  Wrenches  are  particularly  adapted  for  the  proper 
handling  of  metal  pipe. 

The  movable  jaw  with  sharp-edged,  grooved  teeth,  gives  a  sure  grip. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 

our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
Special,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard  CANADIAN  MADE  WRENCHES. 

Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61  Years 

ST.  CATHARINES,  ONT. 
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THE  STEEL  COMPANY  OF  CANADA 


HAMILTON,  CANADA 


LIMITED 


THREADED  PRODUCTS 


THE 

THREADS 

ARE 

TRUE 


THE 
HEADS 

ARE 
PERFECT 


WOOD  AND  MACHINE  SCREWS 

BRIGHT  WIRE  GOODS 


WROUGHT  PIPE  AND   NIPPLES 

BOLTS 
BOOT  CALKS 


Our  stocks  are  complete,  which 
enable  us  to  give  prompt  service. 


SALES    OFFICES: 
HAMILTON        MONTREAL        TORONTO        WINNIPEG 
VICTORIA  VANCOUVER     ST.  JOHN         HALIFAX 
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Galvanized  Garbage  Cans 


Nestable 


Save  Freight 


Fitted  with  Bail  and  Back  Handles. 

Take  up  very  little  space  in  the  store. 

Cannot  rust,  as  cans  are  heavily  galvanized  after  being 
made  up. 

Made  to  stand  hard  usage. 

The  Seamless  Cover  locks  on  and  cannot  be  nosed  off  by 
dogs  or  blown  off  by  the  wind. 

They  meet  the  requirements  of  the  Sanitary  Laws  and  in 
every  way  are  right  up  to  date. 

Three  sizes  in  stock         -         Nos.  2       3       4 


Imp.  Capacity 


Gallons  8     10     15 


The  Thos.  Davidson  Mfg.  Co.,  Ltd. 


Toronto 


Montreal 


Winnipeg 


THE  PALMER'S  PATENTED 

HAMMOCKS,  COUCH  HAMMOCKS 
AND  ACCESSORIES 


New  York  Office: 
55  Worth  St. 


Canadian  Office  : 

200  McGill  St.,  Montreal 

R.   N.   Scott,  Representative 

Write  for  Catalogs  and 
Price   List. 


THE  I.  E.  PALMER  CO. 

ARAWANA   MILLS  MIDDLETOWN,   CONN.,  U.S.A. 
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HAT 

AND  COAT 

HOOKS 


Nos.  206,  1206 

No.  200— PI. -i ted. 
No.    120G — Solid    Bronze. 
Illustration    full   size. 

//    your   Jobber    does     not    have 
them,    we'll    supply;    you    quickly 


WARDROBE   HOOK 

No.  207— Plated. 

No.    1207— Solid   Bronze. 

Projects  6  Inches. 


Taylor-Forbes   Co.,  Limited 

Head  Office  and  Works:   GUELPH,  ONT. 

Taylor-Forbes   Co.,   246  Craig  St.   W.,   Montreal. 

Canadian   United   Mfrs.  Agency,    I/oudon,    England. 

H.  G.   Rogers,  147  Prince  William   St.,   St.  John,  N.B. 

H.  F.  Moulden  &  Son,  Travelers  Bldg.,  Winnipeg,  Man. 

Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 
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Five  Favorites 

The  lion's  share  of  the  files  used 
in  Canada  are  these  five  famous 
brands : 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

Made  in  Canada 

Most  users  prefer  them  because 
they  reflect  50  years'  experience  in 
making  good  files.  Because  they 
never  vary  in  quality  or  work. 
Because  a  sixty  -  million  output 
yearly  means  maximum  value  at 
minimum  cost. 

With  4,000  patterns  to  select  from 
— with  huge  stocks  ready  to  ship  at 
a  moment's  notice — we  guarantee 
you  the  right  files  at  the  right  price, 
at  the  right  time. 

And  we're  showing  your  trade 
that  "it  costs  less  to  use  more." 
Teaching  them  to  use  more  Files. 

That  means  GOOD  BUSINESS 
for  you. 

Nicholson  File  Company 


PORT  HOPE 


Jobbers 
Everywhere 


ONTARIO 


Read  "File  Filosophy"  and  be  an 
authority  on  files.  A  copy  with  our 
catalog  will  be  sent  yon  free  on 
request. 


The  Fight  for  Durability 

Chapter  VII. 

TONNAGE  vs.  QUALITY 

The  first  sacrifice  demanded  by  durability  is  the 
elimination  of  all  thoughts  of  tonnage. 

Ingots  mast  be  cropped,  i.e.,  the  top  end  of  the 
ingot  is  always  dirty,  due  to  the  impurities  rising  to 
the  top  of  the  ingot  while  in  the  mold,  and  to  some 
of  the  free  gases  being  forced  into  the  portion  which 
solidifies  last,  forming  a  honeycombed  top. 

Sometimes  the  top  of  (he  cooling  ingot  sinks  down 
in  the  centre  just  as  dough  will  drop  in  making 
bread.  This  hole  is  known  as  a  pipe,  and  the  piped 
bar  which  results  from  rolling  such  an  ingot  will 
result  in  an  imperfect  sheet. 

Many  failures  of  steel  rails  and  rapid  rusting  of 
sheets,  roofing,  etc.,  are  due  to  the  fact  that  this 
piped  end  is  not  cut  off  far  enough  back  in  the  good 
metal  to  insure  all  traces  of  the  pipe  and  impurities 
being  removed. 

ARMCO  IRON 

Resists  Rust 

The  illustration  shows  the  end  of  a  bar  that  comes 
from  an  ingot  that  has  not  been  properly  cropped. 

When  rolled  into  a  sheet  this  defect  will  some- 
times hide  itself  from  the  naked  eye.  If  galvanized, 
an  inferior  coating  results. 

The  demon  of  rust  inevitably  finds  and  attacks  this 
weak  point.  The  analysis  may  not  reveal  defects  of 
this  character.  Therefore,  we  find  it  necessary  to  ex- 
ercise the  most  rigid  inspection  and  to  crop  far  more 
severely  than  in  ordinary  Open  Hearth  practice.  1 1 
cuts  down  the  tonnage  and  increases  the  cost,  but  it 
insures  to  you  the  highest  rust-resisting  quality  in 
Armco- American  Ingot  Iron. 

The  American  Rolling  Mill  Co. 

Licensed      Manufacturers  under 

Patents  granted  to  The  Inter- 
national Metal  Products  Com- 
pany. 

Armco  -  American  Ingot  Iron 
Black      and      Galvanized      Sheets, 

Roofing,  Pipe,  Gutter,  Metal 
Lath   and    Terne   Plate. 

Middletown,  Ohio 

District  Sales  Offices  at  Chicago, 
Pitts-burgh,  Detroit,  Cleveland, 
New  York.  St.  Louis,  and  Cincin- 
nati. 


The  trade  \  /  mark  ARMCO 
carries  the  as-  ^■^  su ranee  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  -the  highest  degree 
Ilia  merit  claimed  for  it 
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Tools 


Every  Mechanic  is  a 
Possible  Customer 

Not  far  from  your  store  are  many  machinists, 
carpenters,  electricians,  and  other  mechanics  who 
are  logical  buyers  for  Starrett  Tools.  Machinists 
form  the  backbone  of  this  tool  trade,  but  many 
special  tools  bring  in  other  classes  of  mechanics  as 
well  as  amateurs  and  home  owners. 


What  a  Line  of 
Starrett  Tools  Includes: 

In  any  stock  of  Starrett  Tools 
there  should  be  steel  rules  and 
tapes,  calipers  and  dividers,  steel 
squares,  Mvels,  levels,  protractors, 
combination  sets,  micrometers, 
vernier  calipers,  surface  gages,  ' 
speed  indicators,  hack  saws,  cabi- 
net scrapers,  screwdrivers,  etc. 

Chief  Selling  Points: 

Briefly,  the  selling  points  of 
Starrett  Tools  are  accuracy  and 
efficiency.  Every  tool  is  guaran- 
teed to  be  mechanically  accurate. 
Tn  addition  these  tools,  designed 
by  practical  men,  may  be  used  on 
a  larger  variety  of  work  and  on 
more  special  operations  than  any 
others.  The  graduations  are 
etched  clean  and  sharp  by  a 
superior  patented  process. 


Who  Makes  Them: 

Starrett  Tools  are  made  by  The 
L.  S.  Starrett  Co.,  founded  by 
Leroy  S.  Starrett,  himself  a  prac- 
tical mechanic.  They  are  made 
in  the  largest  plant  in  the  world 
devoted  exclusively  to  the  manu- 
facture of  fine  tools  and  are 
backed  by  the  guarantee  of  this 
tremendous  organization. 

Value  of  Display: 


By  displaying  any  line  in  your 
window,  you  increase  your  chances 
for  getting  business  where  the  need 
or  demand  already  exists.  When 
you  display  Starrett  Tools  you  get 
this  same  benefit  and  also  create  a 
larger  proportion  of  new  business 
than  on  almost  any  other  line 
because  mechanics  see  a  new  kind 
of  tool,  buy  it,  and  use  it  to  advan- 
tage when  otherwise  they  would 
make  shift  without  it. 


We  want  dealers  to  have  a  supply  of  our  320-page 
catalog  No.  20M.A.  on  hand  to  distribute  to  mechanics. 
Send  for  supply  now.  Link  up  your  display  with  Our 
advertising /md  you'll  get  results. 


The  L.  S.  Starrett  Co.,  Athol,  Mass. 

WORLD'S  GREATEST  TOOLMAKERS 
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World-wide 


The  reputation  of  the  Daisy  Vacuum  Cleaner  is  world-wide.  It  has  attained 
its  present  popularity  by  sheer  merit.  For  years  the  Daisy  Vacuum  Cleaner 
has  been  doing  good  service  in  Hotels,  Public  Institutions,  Clubs,  and  Domiciles 
of  every  description  in  every  quarter  of  the  globe,  and  being  a  machine  that 
can  be  thoroughly  relied  upon  it  is  just  the  line  for  export  and  home  trade. 


DAISY 


VACUUM 
CLEANER 


The  DAISY  Vacuum  Cleaner  is  a  fine  specimen  of  superiority  of  materials, 
workmanship  and  finish  of  the  British-made  article.  It  is  British  to  the  back- 
bone. Capital,  labor,  materials,  and  made  in  a  healthy  British  factory  by  well- 
paid  British  workpeople. 

ENTIRELY  BRITISH 

REMEMBER  THIS  WHEN  THINKING  OF  VACUUM  CLEANERS. 

A  large  range  of  hand  and  power-driven 
machines  from  £2:2:0  to  £18:18:0 

We  have  just  put  a  new  DAISY  SWEEPER  on  Vie 
market.  It  is  quite  new  in  design,  has  mann  adran- 
tagrs,  among  which  is  the  Flexible  Nozzle  Attachment 
and  Remoiable  Dust  Bag.  It  is  compact,  portable, 
and  very  efficient.     You  should  write  for  new  leaflet. 

Write  at  once  for  Trade  Terms  and  Illustrated  Booklet  77. 


THE 


"BABY" 
£4:4:0 


DAISY. 


Handioineij'  made  in  Solid  Oak,  with 
nickel-plntod  fittings;  has  quadruple  bel- 
lows, and  is  collapsible.  Complete  with 
6  ft.  hose,  carpet  nozzle,  upholstery 
nozzle,      lengthening     tube     and     lever. 


The  DAISY  VACUUM  CLEANER  CO.,  Ltd.  Le^t°^G 


Telegrams:      ILEKLE^N  BIRMINGHAM. 
Telephones  :  405  and  406  East.        ABC  Code,  5th  Edition. 


LONDON  SHOWROOMS  : 
17  Philpot  Lane,  Fenchuich  St. 


E.  C. 


d  WORKS : 

ravelly  Hill 

BIRMINGHAM 


{One  minute  from  bank.) 

CONTRACTORS  TO  THE  BRITISH  GOVERNMENT. 


No 

Falling 
Bristles 


Meakins  Brushes 

please  the  best  of  painters 


Flexibility 
assures  easy 
manipulation 


They'll  get  you  the   "cream" 
of  the  brush  trade 


They  are  under  the  workmanship  of 
experts  from  the  selection  of  material 
to  finished  product — in  Canada. 

Send  for  our  catalog — then  order  from 
your  jobber.  If  he  cannot  supply 
you,  we  will  do  so,  quickly. 


MEAKINS  &  SONS  LTD. 

HAMILTON,  ONT. 

Warehouses :  Winnipeg,  London, 
Toronto  and  Montreal. 
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aStanle^l&ols 


Fiq  5. 


STANLEY  BENCH  BRACKET 

No.  203 

A  tool  that  will  immediately  commend  itself  to  the  Carpen- 
ter, the  Cabinet  Maker  or  in  fact  to  any  one  occupied  or 
interested  in  carpentry  or  woodworking  of  any  kind  where  a 
bench  is  necessary. 

It  simply  requires  that  one  or  more  holes  (not  smaller  than 
one  inch)  be  bored  in  the  front  of  the  bench.  The  shape  of 
the  tool  is  such  that  when  the  jaw  or  nose  is  put  through  the 
hole,  it  is  automatically  held  in  place,  and  by  means  of  the 
screw  clamp,  the  board  being  worked  upon,  is  quickly  and 
firmly  secured. 

The  illustrations  show  clearly  a  few  of  the  many  ways  in 
which  this  Bracket  may  be  used. 

The  body  of  the  Bracket  is  made  of  iron — japanned,  and  the 
clamp  screw  is  strong,  well  threaded  and  nickel  plated. 

YOU  WILL  FIND  THIS  TO   BE   A   GOOD 
SELLER.     WRITE  US  FOR  PRICES,  ETC. 


STANDARD 

THE  WORLD 

OVER. 


Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


EVERY 
TOOL    . 
GUARANTEED 


m  I 


^iii!iii;i!iiiii:i!iiiii;i:iii;iii:i;i:i!iiiiiii!i!iii:!ii:iiiiiiiiiiiiiii!iii 
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DO  IT  NOW 

Write   your    local   jobber   for   samples   of 

Wostenholm's  Celebrated  I  XL  Razors 


No.  1000 
"Conqueror" 
$13.20  dozen. 


Holl 


ow    yjrourn 


Full   Concaved 


No.  2000 

"Peerless" 

$13.60  dozen. 

Gold  Etched 


All  former  German  lines  of  Razors,  Pocket  Knives 
and  Scissors,  can  now  be  replaced  in  this  well-known 

Sheffield  make. 

A.  MACFARLANE  &  CO.,  Limited,  Montreal 

Canadian   Representatives 


"FROM  ORE  TO 
FINISHED 
PRODUCT" 


Dominion 

Iron  &  Steel 

Company,  Limited 

Head  Office  and  VPoris: 

SYDNEY,  N.  S. 

Branch  Sales  Offices : 

MONTREAL        TORONTO 

118  Wellington 


112  St.  James 
St. 


QUICK 

DELIVERY 

FROM  STOCK 
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AHERN  FIREPROOF  SAFES 


MADE   IN  CANADA 
SINCE  1880 


Thirty-five  years'  experience  in  manufactur- 
ing fire  and  burglar-proof  safes  means  security 
for  you  when  you  have  your  books  and  valu- 
ables protected  in  an  Ahern  safe.  These  safes 
are  made  in  all  sizes  and  retail  at  $25.00  and 
up.    Catalogue  No.  9  sent  on  request. 

DEALERS  WANTED 

Write  to-day  for  complete  catalogue  and  prices. 

Please  Address  Dept.  H2 

AHERN    SAFE    CO.,   LIMITED 

(Montreal  Safe   Works) 

MONTREAL  -  CANADA 


WHY 

You  Should  Sell  Our 

HOCKEY  STICKS,  BASE- 
BALL BATS  AND  HANDLES 


T 


They  are  made  in  Canada  from  the  selec- 
tion of  the  wood  to  the  finished  product, 
experts  supervising  the  manufacturing. 
Our  hockey  sticks  are  superior  to  ail 
others  in  design,  material  and  finish — 
give  them  a  trial  and  you  will  be  con- 
vinced that  this  claim  has  a  sAind  founda- 
tion. 

Those  who  buy  sticks  upon  aj^pearance  w'U 
get  quality  as  well  if  you  sell  our  brand. 
Send  us  your  order  to-day  —  we  guarantee 
satisfaction. 


ST.  MARY'S  WOOD  SPECIALTY 

COMPANY,  LIMITED 
ST.  MARY'S,    ONTARIO,    CANADA 

BRANCHES  AT  WINNIPEG  AND  MONTREAL 


No.  3500 

The  latest  of  the  Franco  Novelties.    Easily 
carried   in    the   pocket. 

Write  for  particulars  to  your  jobber  or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 

220  King  Street  West 

TORONTO  ONTARIO 


The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


]■_• '2  "i   ™% 

fl                  ^ 

..J 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd, 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


JVlade   in    Canada 


Brooms  of  Quality 


to  introduce  our 


CANADA  LINE 


Please    note  the   following   SPECIAL   PRICES- 

Sample  order  solicited: 


Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  >  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture   all   kinds   of  lumber   tools.     Light   and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 
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and  it's  the  best 
Pearey  made. 
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Save  your  friend,  the  Builder,  time  and  money  by  recommending 

"Metallic"   Skylights 

WE  manufacture  skylights  of  all  sizes  and  shapes,  suitable  for  all  kinds  of  buildings. 
When  you  are  supplying  the  hardware  for  a  job,  make  the  most  of  your  opportunity 
by  recommending  "Metallic"  Skylights.     Write  to  us  at  once,  giving  us  exact  particu- 
lars and  we  will  send  you  full  information — information  that  will  increase  your  order  on  that 
building  by  a  handsome  margin.  Remember,  too,  "Metallic"  Skylights  are  built  of  British-made 
materials  by  skilled  Canadian  workmen. 

It  will  pay  you  to  have  our  catalogue  handy,  illustrating  and  describing  our  skylights, 
ventilators,  cornices,  etc. — indeed  you  should  have  all  our  catalogues  describing  the  "Metal- 
lic" line  of  building  materials  in  full.    Write  to-day  ! 

THE  METALLIC  ROOFING  CO.,  LIMITED 

Toronto  Manufacturers  Winnipeg 


r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  m/„) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


\     ^,  TRADE 


Harrington  &  Richardson  Arms  Company, 


A.  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  will  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 
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Extraordinary  Washing  Machines  at  Ordinary  Prices 

Every  Housekeeper  is  looking  for  a  washer  that  has  few  parts  to  care  for  and 
simple  mechanism  that  does  not  get  out  of  order. 

ALL  CUMMER-DOWSWELL  MACHINES  CARRY  THIS  TRADE-MARK 

Some  of  the  Leaders  are: — 

New   Idea   (Electric,  with   swinging  wringer).  New  Century  "A,"  "B,"  and  "C"   (Hand  Drive). 

Senfoam  "A"   (Electric,  with  stationary  wringer).  ^ew  j,jea  "g»  an(j  «£•>  «• 

Seafoam    "B"    (Gas,    Gasoline,    Engine    or    Wind-  p]Ver  " 

I dMl1  (Walter  Power).  Momentum  « 

Playtime  (Power  and  Hand  Drive).  Noiseless 

New  Century  "D"  (Water  Power).  bnowball 

Sunlight   (Hand   Drive).  Peerless  " 

THE  RETAIL  PRICES  ARE  ATTRACTIVE— THE  DEALER'S  PROFIT  RIGHT. 

Sold  through  all  Jobbers. 

Cummer-Dows well,  Limited,  Makers,  Hamilton,  Canada 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


Wflfo 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 

Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 

White  Mop  Wringer  Co.,   Fultonville,  N.Y. 
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THE   PRISCO   DINNER   PAIL   SA^^^iSSY 


MADE  IN  CANADA 


No  sharp  corners— no  raw  erig^s— everything  rounded  to  facilitate  quick  and  perfect  cleaning. 
NOBODY  LIKES  SOGGY  GRIB.  The  tea  compartment  in  Prisco  Pails  is  at  the  top,  so  the 
food  is  not  affected  by  the  steam  heat  from   the  liquid,  and   remains  dry  and  free  from  sogginess. 


Extra      large      tea  compartment, 

which   locks   securely  to    top   of   pail 

by    6pring   action   of  the    heavy    tin- 
ned  wire   bail. 


Pie  t,ray  with  rounded  corners  and 

folding  wire  handles  to  facilitate 
removal— easily  wiped  clean,  and  no 
corners  or  crevices  for  food  to  lodge 
in   and  decay. 

PRI-SOO     PAILS. 

sizes,     Small,     Medium     and 


MADE  IN  CANADA 


Three 

Large 
Nos. 
Inches 

Doz.   in   Carton 
W't  per  Carton,  lbs.  11 

There  is  nothing    cheap  about 
Prisco  Pails  but  the  price. 


100       200       250 
8'/4x5tt    9x6    9%x6% 
Ms         %         Vi 
12         14 


E.T. 


Smooth,  retinned  Seamless  Cup, 
which  fits  snugly  so  liquid  can't 
slop  out  of  container,  but  does  not 
bind,  and  is  easily  removed  by  a 
simple    twist. 

Varnished   Wood   Handles. 

Body  of  Pail  made  of  I.  X.  Tin 
l'late,  in  ONE  PIECE,  and  re- 
inforced  with   neat   flat  beads. 

Manufactured  by 

WRIGHT  COMPANY,  LIMITED 

HAMILTON,   CANADA 


Large  opening  in  tea  container, 
with  strong  rigid  collar,  through 
which  hand  can  easily  be  inserted 
to  thoroughly  clean  every  portion 
of   the   interior  of   tea  compartment. 

Edge  of  Pail  heavily  wired  and 
very  rigid.  Ears  riveted  on.  Both 
Pail  and  tea  container  are  double 
seamed  and  then  soldered,  and  are 
guaranteed    leak    proof. 

MADE  IN  CANADA 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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28    "Service       Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Keep  the  Dollar  at  Home 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve   you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches   Throughout 
Canada. 


§ 
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Introduce  Them  to 
Your  Trade 

These  two  new  and  beautiful  designs  in 
wrought  bronze  or  steel  are  shown  in  the  new 
P.  S.  &  W.  catalog  of  Locks,  Knobs  and 
Builders'  Hardware.  They  suggest  the  variety 
and  beauty  of  the  entire  line  of  Pexto  lock 
sets.  And,  remember,  any  of  the  Pexto  de- 
signs will  interchange  with  those  of  other  big 
makers  as  to  knob  and   bey  spacing  and  back  set. 

In  the  new  catalog  all  lock  sets  of  the  same 
design  are  grouped  together  for  quick  reference. 
Illustrations  are  clear.  Description  beneath  each 
picture  is  short,  to  the  point — giving  all  the  facts 
you  want  to  know  in  a  hurry.  All  goods  shown  in 
the   book  are  made  in   Cleveland. 

Your  customers  will  be  interested  in  the  new 
additions  to  our  line  of  builders'  hardware,  locks, 
inside  and  front  door  mortise  sets,  store  door 
bandies  and  locks,  drop  handle  drawer  pulls,  etc. 

Write  to-day  for  new  catalog. 

The  Peck,  Stow  &  Wilcox  Company 

SOUTHTNGTON,  CONN. 
CLEVELAND,  O. 

Address  all  correspondence 
to  Cleveland 


I 
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The   Substitutes    for  « 


CANADA 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEEN'S  HEAD"  WEAR 

or 

"QUEEN'S   HEAD"  SATISFACTION 

John  Lysagttt,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  "DOMINION  CROWN" 

A.  0.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Flaxseed  and  Oil  Situation 

Situation  in  Oil  Which  Has  Appeared  Rather  Confusing  of  Late  is  Now  Clearing 
Reasons  for  Recent  Advances — Good  Demand  for  Oil  Cake — The  Euro- 
pean Demand  and  its  Effect  Here. 


THIS  is  a  time  when  all  business 
men  admit  their  inability  to  de- 
termine with. any  degree  of  cer- 
tainty what  is  going  to  develop.  There 
is  no  precedent,  and  outlining  any  policy 
far  in  advance  must  of  necessity  be 
largely  guess  work.  This  general  state 
of  things  has  a  good  deal  to  do  with  the 
particular  position  of  linseed  oil  at  the 
present   time. 

All  in  the  trade  know  the  rapid  ad- 
vances this  product  has  made  in  the  past 
two  or  three  weeks.  Many,  however,  do 
not  know  the  cause  for  these  advances. 
It  is  doubtful  if  anybody  understands 
all  these  causes,  but  a  certain  amount 
of  information  is  available,  and  this  in- 
formation seems  to  indicate  that  the 
present  prices  will  decline  slightly — or, 
in  any  event,  that  no  great  further  rise 
may  be  expected. 

Big  European  Demand. 

The  Argentine  crop  of  flax  is  always 
a  factor  upon  which  the  price  of  seed  in 
the  States  and  in  Canada  largely  hinges. 
At  the  outbreak  of  war  it  was  expected 
that  the  foreign  demand  for  this  Argen- 
tine product  would  be  greatly  reduced. 
This,  taken  in  conjunction  with  the  re- 
ports of  a  very  large  crop  in  the  Argen- 
tine, leads  dealers  to  believe  that  the 
American  market  would  be  flooded  with 
Argentine  flax.  Only  in  the  past  few 
weeks  has  it  become  apparent  that  quite 
the  reverse  is  true.  In  the  first  place, 
there  is  good  reason  to  believe  that  the 
reports  of  the  crop  in  the  South  Ameri- 
can Republic  were  exaggerated.  Then 
the  demand  from  Europe,  instead  of  be- 
ing less  than  usual,  has  been  very  much 
greater,  the  countries  there  paying  large 
prices  for  flax.  During  January  prices 
in  Holland  ranged  from  $1.90  to  $2.02, 
and  in  view  of  this  it  is  small  wonder 
that  reports  show  3,200,000  bushels  were 
shipped  to  Europe  from  the  Argentine  in 
January,  during  which  period  there  were 
no  shipments  to  the  United  States  what- 
ever. 

What  is  causing  the  large  European 
demand  is  somewhat  hard  to  understand. 


It  is  stated,  however,  on  very  good  au- 
thority that  paint  concerns  in  the  Old 
Country  are  doing  excellent  business — ■ 
fully  up  to  former  years.  They  are  work- 
ing hard  for  business,  and  they  are 
reaching  after  and  securing  a  good  deal 
of  the  trade  which  formerly  went  to 
German}'. 


Results  of  Christmas 
Window  Display  Contest 

The  judges  in  Hardware  and 
Metal's  Annual  Christmas  Window 
Display  Contest  have  announced  the 
following  prize  winners : 

Places  of  5,000  and  over. — First 
prize,  H.  W.  Parr,  Sommerville 
Hardware  Co.,  Edmonton;  second 
prize,  Chas.  By  ford,  c\o  the  Bond 
Hardware  Co.,  Guelph,  Ont.;  third 
prize,  R.  T.  Thornhill,  c\o  P.  Hym- 
men  Co.,  Berlin,  Ont.;  fourth  prize, 
Fred  J  Mills,  c\o  Mills  Hardware 
Co.,  Hamilton,  Ont. 

Places  5,000  and  under. — First 
prize,  W.  A.  Evans,  c\o  D.  Lecfcie, 
Kelowna,  B.C.;  second  prize,  John 
F.  Bingham  c\o  Binn's  Hardware,. 
Newmarket,  Ont.;  third  prize,  Car- 
ter Bros.,  Picton,  Ont.;  fourth  prize, 
A.  L.  Shiells,  Kincardine.  Full 
particulars  with  prize  winning  win- 
dows will  appear  in  future  issues  of 
Hardware  and  Metal.  The  judges 
were :  C.  W.  Conn,  vice-president, 
Ontario  Retail  Hardware  and  Stove 
Dealers'  Association;  H.  H.  Black, 
of  the  Canadian  Window  Trimmers' 
Association;  Chas.  E.  Screaton, 
sales  manager,  H.  S.  Howland,  Sons 
&  Co.;  T.  B.  Costain,  managing 
editor,  MacLean  Publications  and 
former  editor  of  Hardware  and 
Metal. 


Canada  Exporting  Flax. 

So  bi«  is  the  European  demand,  in 
fact,  that  almost  for  the  first  time  Can- 
ada is  exporting  linsed  to  that  market. 

In  connection  with  linseed  oil,  it  must 
be  remembered  that  the  sale  of  oil  cake 
is  a  very  important  feature.  In  the  cake, 
in  fact,  lies  much  of  the  profit  there  is 
in  crushing  the  oil.  When  war  was  de- 
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clared,  fear  was  felt  that  the  demand 
for  cake  from  Europe  would  be  greatly 
reduced.  This  would  mean  that  oil  cake 
would  have  to  be  stored  here.  In  itself 
this  storing  would  be  a  costly  proceed- 
ing. It  would,  moreover,  at  the  very 
best,  delay  the  securing  of  profits. 

Call  for  Oil  Cake  Improved. 

Far  from  the  demand  for  oil  cake  be- 
ing destroyed,  however,  it  seems  that  it 
is  now  better  than  ever.  A  large  pro- 
ducer of  oil  in  Winnipeg  stated  this  week 
that  never  before  has  it  been  possible  to 
secure  such  good  prices  for  oil  cake  as 
those  now  being  obtained  in  Holland. 
Apparently,  moreover,  there  is  no  reason 
why  this  demand  should  fall  off. 

It  was  the  sudden  realization  that  oil 
is  still  wanted  in  Europe,  and  that  there 
is  still  a  market  there  for  oil  cake,  which 
caused  a  flurry  on  the  American  market, 
resulting  in  the  rapid  advances  in  lin- 
seed oil,  which  were  reported  during  the 
last  two  or  three  weeks.  This  flurry  is 
now  subsiding,  and  the  impression  is 
that  prices  will  do  no  more  than  hold 
steady.  As  always,  the  rising  market 
brought. out  heavy  buyers.  Now  flax-seed 
has  fallen  off  slightly,  and  a  decline 
would  seem  possible.  On  the  other  hand, 
a  steady  demand,  which  is  being  felt 
from  Europe,  coupled  with  a  very  satis- 
factory demand  from  Canada  and  in  the 
United  States,  is  considered  more  likely 
to  hold  prices  somewhere  in  their  pres- 
ent neighborhood. 

At  the  start  of  the  war  wholesalers 
placed  sparing  orders  for  oil.  They  did 
not  know  what  was  going  to  happen,  and 
did  not  know  what  would  be  required. 
Now  general  conditions  seem  very  much 
more  favorable,  and  these  orders  have 
been  largely  increased.  It  seems,  indeed, 
that  the  sales  for  this  year  will  com- 
pare favorably  with  other  years,  every- 
thing being  considered. 

Summing  up,  the  oil  situation  appears 
to  illustrate  how  difficult  it  is  to  deter- 
mine what  may  develop  in  times  of  war. 
It  seems,  however,  that  the  situation  is 
now  clearing,  and  that  dealers  may  look 
for  steady  prices. 
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Annual  Meeting  Saskatoon  R.M.A. 

Banquet  and  Annual  Meeting  of  the  Saskatoon  Retail  Merchants'  Association  Held  on 
Jan.  21 — Endeavoring  to  Make  City  Big  Retail  Centre — Preparations 
For  Forthcoming  Convention  in  May. 


THE  annual  meeting  of  the  Saska- 
toon Ketail  Merchants'  Associa- 
tion was  held  on  January  21.  J. 
L.  S.  Hutchinson,  of  the  Saskatoon 
Hardware  Company,  Limited,  who 
for  the  past  two  years  has  been  presi- 
dent of  the  association,  retired  from  the 
presidency,  and  C.  T.  Woodside  was 
unanimously  elected  for  the  next  twelve 
months,  and  in  addition  to  the  other  offi- 
cers appointed,  committees  were  elected 
to  carry  out  the  arrangements  for  the 
Retailers'  Convention,  which  is  to  be 
held  in  the  city,  May  11,  12,  and  13, 
when  between  500  and  600  delegates  are 
expected  to  be  present  from  all  parts  of 
the  province.  One  of  the  most  impor- 
tant proposals  dealt  with  was  that  of 
running-  frequent  excursions  into  Saska- 
toon during  the  summer  from  various 
country  points,  in  order  to  build  up  Sas- 
katoon as  a  retail  centre,  the  excursion- 
ists to  be  repaid  a  certain  percentage  of 
their  purchases  from  members  of  the 
association. 

Mr.  Hutchinson's  Address. 
Before  the  business  proceedings  an  ex- 
cellent luncheon  was  served.  J.  L.  S. 
Hutchinson  afterwards  presided,  and  the 
success  of  the  association  during  the 
past  year,  as  reflected  in  the  large  at- 
tendance at  that  gathering,  was  the  note 
which  ran  through  his  opening  address. 
Regina,  Moose  Jaw,  and  Weyburn  were 
also,  he  said,  meeting  with  great  suc- 
cess in  the  work  of  the  association.  Re- 
ferring to  the  benefit  which  accrued  to 
Saskatoon  by  the  head  office  of  the  asso- 
ciation being  located  in  this  city,  he  re- 
minded the  retailers  that  they  also  de- 
rived benefits  from  membership  in  the 
Provincial  and  Dominion  Association. 
He  referred  to  Hie  reciprocal  benefits  to 
be  derived  by  the  retailer  and  the  farm- 
er, and  hoped  the  membership  of  the 
association  during  the  ensuing  year 
would  be  trebled.  He  believed  that  with- 
in a  few  months'  time  they  would  be 
able  to  place  an  insurance  scheme  before 
the  members  which  would  save  them  in 
premiums  from  25  to  50  per  cent.,  and 
would  not  depreciate  their  policies  one 
iota,  because  they  would  be  standard- 
ized, and  would  not  contain  any  catch 
clauses. 

Mr.  Hutchinson  also  touched  upon 
various  phases  of  the  year's  work  of 
the  association,  and  the  saving  which 
was  effected  to  retailers  especially  by 
taking  advantage  of  the  credit  rating 
system.      Past    and    prospective    legisla- 


tion in  the  interests  of  retailers  was  also 
touched  upon.  Speaking  of  the  forth- 
coming Retailers'  Convention,  to  be  held 
in  Saskatoon  on  May  11,  12,  and  13,  he 
said  he  believed  that  it  would  be  the 
largest  retailers'  convention  ever  held 
in  the  province,  and  hoped  every  mem- 
ber would  do  his  best  to  make  it  a  huge 
success.  As  he  retired  from  the  position 
of  president  of  the  association,  after 
two  years,  he  hoped  that  the  officers  to 
be  elected  for  the  ensuing  year  would  be 
"live  wires,"  increase  the  membership 
of  the  association,  and  keep  the  good 
work  going. 


J.  L.  S.  HUTCHINSON, 

of  the  Saskatoon  Hardivare  Co.,  Ltd., 
Saskatoon,  Sask.,  retiring  president  Sas- 
katoon   Retail    Merchants'    Association. 

F.  E.  Raymond,  secretary,  gave  a  very 
comprehensive  report  of  the  year's  work 
of  the  association,  dealing  with  all  the 
questions  which  had  been  brought  before 
them  during  the  twelve  months,  and 
showing  that  the  association  is  very 
much  alive  to  the  interests  of  retailers, 
both  in  the  city  and  country. 

At  the  close  of  1914  the  association 
had  83  members,  42  of  whom  were  in 
good  standing.  He  pointed  out  in  regard 
to  their  credit  rating  system  that  they 
had  approximately  5,000  names  on  the 
file  and  in  some  cases  as  many  as  eight 
or  ten  ratings  on  the  same  party,  and 
the  number  of  names  on  the  file  was  be- 
ing added   to   continually. 

The  President,  commenting  on  the 
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business  tax,  which  they  had  asked  the 
council  to  reduce,  said  that  while  the 
tax  at  Regina  and  Moose  Jaw  was  high- 
er than  at  Saskatoon,  at  Prince  Albert 
they  had  been  promised  a  reduction  of 
40  per  cent.  They  did  not  want  it  done 
away  with,  but  they  felt  the  retailers 
should  be  encouraged  rather  than  dis- 
couraged by  the  City  Council. 

The  president's  and  secretary '9  re- 
ports were  adopted,  and  J.  M.  Brayey, 
in  the  absence  of  P.  E.  Guppy,  read  the 
treasurer's  report,  which  showed  that 
they  commenced  the  year  with  $98.12 
cash  in  hand  and  finished  the  year  with 
$267.12  in  hand. 

The  following'  officers  were  then  un- 
animously appointed : — President,  C.  T. 
Woodside;  first  vice-president,  Harry 
Tupling;  second  vice-president,  F.  E. 
Fawcett;  hon.  secretary,  J.  H.  Sewell; 
treasurer,  H.  O.  Jones. 

In  connection  with  the  forthcoming 
convention,  the  following  were  appoint- 
ed:— Billeting  committee,  C.  D.  Mitch- 
ner,  A.  W.  Wylie,  and  F.  Holmes;  en- 
tertainment committee,  J.  Burton,  Aid. 
Paul,  H.  J.  Currie,  Twiss,  J.  A.  Pretty, 
D.  F.  Streb;  reception  committee,  J.  A. 
Pretty,  E.  J.  Meilicke  and  F.  M.  Beatty. 

It  was  intimated  that  during  the  con- 
vention, in  addition  to  the  business 
meetings,  there  would  probably  be  lec- 
tures on  various  subjects  in  the  even- 
ings, theatre  parties  in  the  afternoons,  a 
banquet,  a  performance  of  the  oratorio, 
"Elijah,"  and  probably  lectures  by  Dr. 
Krebs  on  business  methods  and  sales- 
manship. 

H.  Tupling,  in  thanking  them  for  the 
honor  they  had  conferred  upon  him, 
spoke  of  the  spirit  of  co-operation  which 
should  exist  amongst  the  retailers  of  the 
city,  and  said  he  should  like  to  see  Sas- 
katoon in  1915,  which  was  expected  to 
be  the  banner  year,  the  centre  of  the 
wheel  of  commerce  and  the  association 
the  biggest  organization  in  the  province. 

J.  Burton,  manager  of  J.  F.  Cairns' 
store,  said  a  great  deal  had  been  said 
with  regard  to  the  benefits  to  be. derived 
by  the  city  from  the  work  of  the  associa- 
tion, but  so  far  nothing  had  been  said 
with  regard  to  building  up  the  trade  of 
the  city  as  a  retail  centre.  What  was 
wanted  now  was  money,  not  talk,  and 
this  year  they  would  have  to  do  all  tney 
could  to  increase  the  returns  from  their 
businesses.  He  then  suggested  tnat 
during  the  summer,  excursions  should  be 
(Continued  on  page  44.) 
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LESSON  NO.  2. 

BEFORE  delving  into  this  lesson  I 
would  urge  all  of  you  who  have 
.  definitely  decided  to  follow  this 
card-writing  series"  to  ask  yourselves 
this  question:  "Have  1  mastered  the  les- 
son set  forth  in  this  paper  a  month 
ago?" 

Can  you  honestly  say:  "Yes,"  or  is 
the  answer  "No."  You  know  better 
than  anyone  else  whether  you  have,  be- 
come master  of  all  the  lines,  curves  and 
figures.  You  also  know  that  if  you  have 
not  you  are  the  only  one  who  is  going 
to  lose  thereby.  If  there  is  any  doubt 
in  your  mind  show  your  work  to  your 
employer  or  some  other  competent  per- 
son, and  let  him  say  whether  it  comes 
up  to  the  standard  shown  in  chart  No. 
I.  If  he  says  that  you  haven't,  then 
you  have  surely  neglected  that  all  im- 
portant part  of  the  work  on  which  so 
much  depends— PRACTICE.  Omit  the 
practice  from  all  kind  of  study  and  the 
theory  is   soon  to  be  forgotten.        You 


must  practice  all  the  time  even  when 
you  are  able  to  make  the  lessons  correct- 
ly. If  you  don't  you  go  back — you  can- 
not  stand   still.  * 

Actual  Show  Cards  Already. 

This  month  I  am  giving  in  chart  form 
the  upper  case  Roman  alphabet.  This 
form  of  lettering  goes  hand-in-hand 
with  the  figures  of  last  month,  and  com- 
bining the  two  this  month  we  can  make 
show  cards  suitable  and  acceptable  for 
any   store. 

The  student  should  start  practice  work 
by  laying  out  a  half  sheet  card  with 
guide  lines  one  and  one-half  inches  a- 
part  across  the  card.  Then  begin  with 
the  oblique  line  exercises  preceding  the 
"A"  as  shown  in  the  chart,  using  a 
pencil  to  block  out  the  work  before  the 
pen  is  applied.  The  exercises  should  be 
pursued  until  you  have  succeeded  in  get- 
ting the  lines  parallel — and  remember  a 
ruler  must  not  be  used.  Having  accom- 
plished the  straight  lines,  next  make  the 
letter   "A."      This   letter   requires   and 


heeds  a  great  deal  of  practice  so  as  to 
have  both  sides  properly  balanced — the 
dotted  lines  illustrate  one  method  to  as- 
sist the  student  in  this. 

The  two  sets  of  curved  lines  in  the 
letter  "B"  require  frequent  practice. 
Note  that  the  lower  one  extends  more  to 
the  right  than  does  the  upper.  Care,  too, 
should  be  exercised  in  getting  the  "C" 
graceful.  The  upper  spur  should  come 
directly  above  the  lower  point.  The 
curved  lines  of  the  "D"  should  be 
farthest  apart  at  the  centre.  The  up- 
right lines  necessitate  a  great  deal  of 
practice  as  many  beginners  have  diffi- 
culty in  keeping  them  from  slanting 
either  to  the  right  or '  to  the  left.  It 
makes  the  "E"  more  attractive  to  have 
the  centre  stroke  slightly  nearer  the  top 
than  the  bottom.  Parallel  horizontal 
lines  such  as  precede  the  "F"  consti- 
tute the  best  kind  of  a  practising  ex- 
ercise. 

The  making  of  spurs  should  occupy 
considerable    of   the    student's   time    as 
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The  making  of  each  letter  in  this  chart  is  fully   explained  in  the  text. 
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Figure  l.—A,  B,  C,  D,  E. 
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they  add  the  "life"  to  this  class  of  let- 
ter. Make  careful  note  of  the  exercises 
preceding  the  "G"  and  "H."  The 
cross  bar  of  the  "H"  should  be  slightly 
above  the  centre  of  the  letter  for  the 
sake  of  good  apearance.  The  straight 
lines  of  the  "I,"  the  same  as  all  other 
similar  ,  ones,  must  be  kept  equal  dis- 
tances apart  for  the  full  length  of  the 
letter.  The  tail  of  the  "J"  requires 
much  attention — the  two  preceding  ex- 
ercises will  help  the  mastering  of  this. 
"K"  is  made  up  of  straight  lines  but 
nevertheless  requires  long  practice  be- 
fore it  can  be  used  on  Che  show  card. 
The  upper  right  hand  slanting  line 
should  join  the  upright  a  little  above  the 
centre.  The  lower  arm  of  the  "h" 
should  extend  to  the  right  about  two- 
thirds  the  height  of  the  upright  to  bal- 
ance it  evenly. 

The  Intricate  Letters  "M"and  "0." 
"M"  is  a  letter  upon  which  many 
amateurs  fall  down  so  study  it  careful- 
ly. The  centre  point  should  be  exactly 
in  the  centre  of  the  upright  lines.  The 
two  outside  lines  of  the  "N"  should  be 


drawn  first  and  the  sloping  lines  insert- 
ed afterwards. 

"0"'  is  one  of  the  most  difficult  let- 
ters in  the  alphabet  to  make.  Both 
sides  must  be  of  uniform  curves.  Four 


aZEDSE 


Today 


0     0 
0     0 


This   shows    how   the   "T"    Square   is   used   for 
ruling  the  card. 
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strokes  are  all     that     are     required  to 
make  it. 

The  curved  lines  of  the  "P"  should 
join  the  upright  as  near  the  centre  as 
possible.  The  tail  of  the  "Q"  should 
be  as  graceful  as  the  other  paTt  of  the 
letter.  The  tail  of  the  "R"  when 
pointed  as  shown  here  should  project  a 
little  more  to  the  right  than  the  upper 
curve.  "S"  like  the  "0"  is  very  intri- 
cate and  requires  patience  and  practice 
to  master.  The  curved  lines  should  he 
practised  many  times.  Perfecting  the 
upper  spurs  of  the  "T"  is  where  many 
have  trouble.  They  must  both  be  ;it 
the  same  slant  only  opposite.  The  up- 
right lines  of  the  "TJ"  should  termin- 
ate about  one-eighth  of  an  inch  above 
the  lower  guide  line  so  as  to  have  room 
to  join  them  both  up  with  the  curve 
lines.  The  "V"  and  "W"  are  of  a 
somewhat  similar  nature,  only  the  latter 
requires  the  angles  of  the  slanting  lines 
to  be  even  as  the  dotted  line  indicates. 
The  intersection  of  both  lines  of  the 
"X"  should  be  slightly  nearer  the  top 
than    the    bottom.         The    angle    of    the 
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Saws 


fS2* 


Upwards 


j 


Figure  3. 


"Y"  should  be  at  equal  distance  be- 
tween the  guide  lines.  The  sloping-  lines 
of  the  "Z"  also  require  a  great  deal  of 
attention.  The  "&"  and  all  punctuation 
marks  require  just  as  much  attention 
and  practice  as  does  any  letter  on  the 
chart.  The  arrows  indicate  the  direc- 
tion in  which  to  draw  the  strokes.  The 
student  should  begin  from  the  upper  left 
hand  corner  and  work  towards  the  low- 
er right  corner  always.  The  small  cross 
lines  indicate  the  beginning  and  end  of 
the  curved  lines. 

The  same  pen  nibs  as  illustrated  last 
month  should  be  used  for  this  work.  The 
more  blunt  the  nib  is  the  better,  provid- 
ing the  ink  will  flow  off  it  freely. 

Hints  on  Spacing. 

One  of  the  most  important  points  for 
the  beginner  is  the  mastering  of  proper 


Types   nf  Nibs. 


spacing  on  the  show  card.  The  letters 
may  be  formed  almost  perfect  but  if  the 
card  is  poorly  spaced  the  good  lettering 
goes  for  naught.  I  have  heard  experi- 
enced card-writers  say,  and  I  know  it  to 
be  a  fact,  that  a  card  poorly  lettered 
and  well  spaced  is  far  superior  as  a  mer- 
chandise card,  than  the  one  well  letter- 
ed and  poorly  spaced. 

When  a  card  is  well  spaced  and  pro- 
perly balanced  up,  it  can  be  read  at  a 
glance. 

One  serious  error  that  the  beginner 
often  makes  is  the  working  in  of  too 
many  curved  lines.  Once  and  a  while 
they  are  all  right  but  the  majority  of 
show  cards  should  be  lettered  straight 
across,  parallel  with  the  top  and  bottom 
of  the  card.  I  have  seen  many  cards  of 
the  amateur  type,  on  which  every  word 
was  written  in  a  curve.  Prospective 
customers  waste  much  time  if  they  stop 
to  read  it,  but  in  the  majority  of  cases 
the   card   is  left  unread. 

Read-As-You-Run  Cards. 

The  one  great  point  to  aim  at  when 
executing  a  show  card  is  to  make  it  the 
"Read-as-you-run"  variety,  and  all  de- 
pends on  the  layout. 

Special  To-day,  $2.00. 

Fig.  No.  I  shows  five  different  lay- 
outs for  an  ordinary  card.  Cards  like 
these  are  of  the  ordinar}*  sale  variety, 
but  you  see  how  many  different  layouts 
all  with  the  same  wording  can  be  made 
and  all  are  probably  equally  effective. 

The  "T"   Square  Helpful. 

Many  card-writers  use  a  "T"  square 
with  which  to  rule  out  the  cards.  This 
is  a  very  sure  and  quick  way  of  getting 
guide  lines  at  right  angles  with  the  ends 
of  the  card.  Fig.  No.  2  demonstrates 
its  use. 

One  can  also  get  the  same  result  if 
care  is  taken  with  an  ordinai'y  ruler  by 
measuring  with  the  eye;  with  continued 
practice  you  can  rule  a  card  just  as  ac- 
curately as  if  it  had  been  measured. 

The  Fig.  3  card  gives  a  fair  indication 
of  what  kind  of  work  should  be  expected 
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from  the  person  who  follows  this  lesson 
thoroughly.  This  card  gives  the  combi- 
nation of  the  first  and  second  lesson  put 
into  actual  practice. 

In  the  Fig.  4  card  we  have  a  combi- 
nation of  lettering  and  neat  layout.  The 
cards  are  exceedingly  simple  but  you 
must  admit  that  they  could  with  pro- 
priety be  used  along  with  the  very  best 
display  of  merchandise. 


HOME   TOWN  ASSOCIATION. 

It  had  its  origin  in  the  State  of 
Illinois,  but  is  spreading  rapidly  as  its 
obvious  merits  are  recognized.  It  is 
solely  for  the  purpose  of  helping  "the 
country  merchant  to  adopt  more  modern 
methods  so  that  he  may  sell  more  goods. ' ' 
The  Home  Town  Association  makes  an 
appeal  to  the  country  merchant  "to  ad- 
vertise, hustle,  hold  and  build  up  his 
trade."  Thus  it  aims  to  meet  the 
M.O.H.  on  its  own  ground,  the  only  way 
to  meet  it  successfully.  Further  than 
that,  it  appeals  "to  the  farmers  and  the 
local  public  spirit  to  trade  at  home,  and 
thereby  to  build  up  the  home  country 
town." 

The  local  newspapers  should  throw 
themselves  heartily  into  such  a  move- 
ment, for  it  is  one  that  brings  mutual 
benefit  to  all  parties.  The  movement 
will  bring  them  more  business:  it  will 
turn  trade  that  goes  outside  into  the  na- 
tural local  channels.  A  Home  Town  As- 
sociation should  be  started  in  every  town 
in  Canada. 


Dainty 
Silverware 

VARIOUS 

Designs 


Figure  4. 
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Two  Dollars    per  Year 


ARE  YOU  doing  any  guessing  on  the  war-tax? 

•  »        • 

DON'T  WASTE  a  good  opportunity  to  advertise. 

•  •        • 

GOOD  WINDOW  trims  are  the  forerunners  of  sales. 

•  •        • 

MANY  PRICE  changes  are  taking  place  in  the 
hardware  markets.     The  wise  buyer  will  follow  the 

market  reports  closely. 

•  •        • 

WHEN  A  customer  enters  your  store  do  you  look 
at  him  as  if  he  were  a  heartily  welcome  guest  or  an 
intruder  breaking  into  your  cash  drawer? 

•  •        • 

STOCK-TAKING  is  still  the  order  of  the  day  in 
many  Canadian  hardware  stores.  From  reports  re- 
ceived  it   appears   as  though   stocks  generally   are 

light. 

•  •        • 

EVERY  RETAIL  hardwareman  should  push  collec- 
tions to  the  limit.  It  is  a  good  plan  to  be  optimistic 
but  a  little  ready  money  to  back  up  the  optimism  will 

prove  valuable. 

•  »        » 

NOW  THAT  THINGS  are  beginning  to  settle  again 
more  in  their  regular  stride  leave  "The  War"  out  of 
your  store  announcements  unless  there  is  some  special 
reason  for  mentioning  it. 

•  •        • 

JUDGING  BY  REPORTS  from  Europe,  buyers  are 
havinc  almost  as  lively  a  time  on  the  Continent  these 
days  as  war  correspondents.  Kitchener  seems  to  have 
reserved  judgment  on  the  former. 

•  *        * 

THE  "REDUCED  BARGAINS"  offered  in  some  of 
the  January  sales  suggest  almost  as  much  truth  in 
the  make-up  of  the  ad.  as  in  the  daily  hallucinations 
of  messages  from  "Berlin — By  wireless  to  Sayville, 

L.  I." 

•  •       • 

WHEN  THE  war  is  over  it  will  be  found  that  the 
men  who  kept  a  bold  front,  who  advertised  as  usual 
and  who  maintained  their  reputation  for  honesty  and 
quality,  will  be  the  men  to  first  feel  the  beating  of  the 

pulse  of  good  times. 

r  •        •        • 

THE  FORD  Motor  Co.  continue  to  be  the  sensation 
of  the  automobile  world.  Its  sales  of  40,000  cars  for 
export  to  the  allies  is  said  to  be  the  largest  single 


automobile  order  ever  taken.  It  is  understood  to 
represent  between  $16,000,000  and  $18,000,000  cash. 

»        •        • 

THERE  IS  A  great  deal  of  talk  just  now  regarding, 
possible  changes  in  the  tariff.  Some  people  predict 
tarifi  changes  on  raw  materials  as  well  as  on  manu- 
factured products.  Some  American  firms  are  even 
going  so  far  as  to  advise  Canadian  clients  to  buy 

heavily. 

•        •        • 

AN  AMERICAN  contemporary,  the  Iron  Trade 
Review  under  date  of  Jan.  28  states  that:  High 
ocean  freights  are  interfering  seriously  with  the  busi- 
ness of  not  only  the  United  States,  but  Great  Britain 
and  other  nations.  On  account  of  the  difficulties 
connected  with  the  importing  of  ore  from  Spain  and 
the  Mediterranean,  due  to  the  high  charges  made 
by  vessels,  prices  of  steel-making  irons  in  England 
have  rapidly  advanced  and  inquiries  for  about  30,000 
tons  have  been  received  from  England.  Italy  and 
Japan  also  have  sent  out  inquiries  for  American 
pig  iron.  It  is  doubtful,  however,  whether  much 
business  can  be  done  in  exporting  pig  iron  at  present 
ocean  freights. 
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The  Question  Box 

ONE  of  the  chief  advantages  of  a  retail  associa- 
tion is  that  it  affords  members  an  opportunity 
to  get  together  and  exchange  ideas.  No  mer- 
chant can  attend  a  gathering  of  men  engaged  in  the 
same  business  as  himself  without  acquiring  know- 
ledge and  ideas  from  those  he  comes  in  contact  with ; 
knowledge  which  he  can  afterwards  apply  in  the 
management  of  his  own  business  with  profit  to  him- 
self. 

This  is  the  most  practical  side  of  association  con- 
ventions. Recognition  of  the  value  of  this  phase  of 
the  work  has  resulted  in  the  arrangement  of  "Ques- 
tion Box"  sessions.  At  the  convention  of  the  Ontario 
Retail  Hardware  and  Stove  Dealers'  Association  to 
be  held  at  Toronto  on  Feb.  24  and  25,  it  is  expected 
that  the  question  box  discussion  will  be  one  of  the 
most  important  discussions  of  the  convention. 

For  the  benefit  of  merchants  who  have  never  at- 
tended a  convention,  it  may  be  explained  that  pre- 
vious to  the  opening  of  a  Question  Box  session,  the 
members  write  down  on  slips  of  paper  any  questions 
which  they  would  like  discussed.  These  are  put  in  a 
box  and  when  the  meeting  starts,  are  drawn  out  one 
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by  one.  Each  question  drawn  out  is  discussed  by  the 
meeting  at  large.  "With  so  many  men  of  wide  prac- 
tical experience  taking  part  in  the  debates,  it  follows 
that  considerable  light  was  thrown  on  each  subject 
introduced.  Questions  are  threshed  out  from  every 
standpoint  and  the  opinions  given  are  backed  up  by 
the  sound  business  experience  of  the  speakers. 

The  Question  Box  session  at  the  last  convention 
was  rather  disappointing  but  the  officers  of  the 
association  state  that  at  the  coming  convention  the 
"Question  Box"  sessions  will  be  a  real  live  one. 


Measuring  Up  To  Capacity 

IT'S  a  good  thing  to  be  discontented  when  it  spurs 
a  man  on  to  greater  endeavor.  Keeping  up  to 
last  year  in  sales  is  standing  still,  so  the  merchant 
should  not  be  content  unless  his  business  increases. 
You  cannot  measure  the  value  of  inspiration  that 
comes  from  constantly  increasing  sales.  And  the 
way  to  bring  that  about  is  application.  Dig  in  and 
do  it — then  keep  at  it. 

Perhaps  you  as  a  merchant  do  not  know  as  much 
as  you  should  about  your  own  business.  Do  you? 
Take  an  inventory  of  yourself  and  your  qualifica- 
tions, as  well  as  of  your  merchandise,  and  follow  out 
the  idea  by  extending  the  investigation  to  your  staff. 
Perhaps  some  fault  of  your  own  is  preventing  a 
healthy  flow  of  inspiration  and  interest  in  the  busi- 
ness of  your  assistants.  Personal  stock-taking  may 
show  you  that.  Perhaps  you  have  a  drone  or  two  in 
your  employ — it  will  pay  you  to  find  that  out.  Get 
the  best  out  of  yourself  and  see  that  all  about  you 
measure  up  to  capacity. 


$665,000,000  in  Savings  Banks— A  Record 

DOES  any  merchant  imagine  that  because  pur- 
chasing has  been  curtailed  that  fundamentally 
conditions  are  not  sound  in  Canada?  Does 
anyone  imagine  that  the  falling-off  in  many  centres 
of  retail  buying  signified  just  that  much  depletion  in 
the  "surplus"  of  the  public?  Official  returns  show 
that  savings  deposits  in  Canadian  chartered  banks 
were  greater  at  the  close  of  1914  than  at  any  time  in 
Canada's  financial  history  —  $665,000,000  on  Dec. 
31,  1914,  compared  with  $626,000,000  on  Dec.  31, 
1913,  and  $625,000,000  on  Dec.  31,  1912. 


The  Metal  Markets 

THERE  has  been  a  destinctly  upward  tendency 
in  metal  quotations  during  the  past  week.  This 
has  not  been  caused  by  an  increased  demand. 
Trade  is  very  quiet.  The  upward  trend  in  prices  has 
been  caused  by  strength  in  the  London  markets.  The 
American  Metal  Market  under  date  of  Jan.  25,  pub- 
lished the  following  cable  from  London : 

The  London  market  is  feeling  very  cheerful  to- 
day over  their  naval  victory,  and  the  advance  in 
metals  was  continued. 

Tin  advanced  £5  for  spot,  £3  for  futures. 

Copper  advanced  15s. 

Spelter  advanced  15s. 

Lead  advanced  2s.  6d. 

All  markets  here  to-day  are  very  strong,  but  not 
much  business  doing.  Sellers  are  very  shy,  being 
much  impressed  by  the  continued  advances^  abroad, 
and  trying  to  form  an  opinion  as  to  whether  it  means 
prices  are  to  be  established  on  a  higher  basis  and 


remain  there.  Also  what  effect  it  is  to  have  in  reviv- 
ing our  home  trade,  as  outside  of  export  and  orders 
for  war  material,  home  consumption  has  so  far  shown 
little  improvement.  An  extremely  optimistic  view 
seems  to  have  come  over  the  English  people  to-day 
regarding  an  early  end  of  the  war. 

Opinions  have  been  cabled  to  some  of  the  trade 
that  the  war  will  end  in  three  months.  If  anything 
like  this  is  to  take  place  the  advances  are  more  than 
justified,  as  a  boom  to  mark  the  closing  two  or  three 
months  of  the  war  is  quite  to  be  expected.  But 
Artcmus  Ward  used  to  say:  "Don't  prophesy  unless 
you  know,"  and  who  knows? 


Government  Relief 

THOUGH  there  is  general  commendation  of  the 
course  the  government  is  taking  in  sending 
relief  to  farmers  in  certain  Western  sections 
which  yielded  no  crop  last  year,  it  yet  seems  that  a 
hardship  is  being  brought  upon  dealers,  wholesalers 
and  manufacturers,  and  indirectly  upon  the  people 
whom  the  government  want  to  help  by  certain 
actions  of  the  government  in  this  connection. 

When  relief  is  necessary  the  government  sends 
an  order  to  the  local  merchant,  and  the  merchant, 
very  frequently,  sends  this  order — or  a  collection  of 
such  orders — to  the  wholesaler  or  manufacturer  in 
payment  for  the  goods  required.  The  trouble  with 
this  is  that  the  wholesaler  or  manufacturer,  upon 
sending  these  orders  to  the  government,  gets  back  a 
cheque  which  is  made  out  to  the  dealer  who  origin- 
ally supplied  the  goods  to  the  needy  farmer.  The 
wholesaler  or  manufacturer  thereupon  has  to  send 
that  cheque  to  the  dealer  for  his  endorsation.  The 
difficulty,  of  course,  is  that  wholesalers  are  taking  a 
certain  risk  with  those  dealers  whose  accounts  are  in 
bad  shape.  It  seems  the  government  is  not  paying 
for  this  relief  work  any  too  speedily — two  or  three 
months  being  the  usual  time.  Now  in  three  months 
some  dealers  are  going  to  go  into  liquidation.  There- 
fore, by  the  time  the  governments'  cheque,  which  is 
really  in  payment  of  goods  the  merchant  received 
from  some  wholesaler  or  manufacturer,  is  forwarded 
for  endorsation  to  the  merchant,  by  the  wholesaler 
or  manufacturer,  said  merchant  may  be  in  another 
part  of  the  country. 

There  is  one  Winnipeg  house  which  has  shipped 
goods  to  the  value  of  $65,000  against  these  orders  on 
the  government.  It  would  seem  that  such  an  order 
is  about  as  safe  as  anything  could  be,  but  in  view  of 
the  fact  that  cheques  are  made  out  to  the  dealer,  the 
order  in  reality  is  only  as  safe  as  the  dealer.  As  far 
as  can  be  made  out,  these  orders  are  not  a  prior  claim, 
and  in  case  of  liquidation  would  go  in  as  any  other 
claim  against  the  merchant. 

So  much  for  the  hardship  of  the  wholesaler  and 
manufacturer.  The  hardship  on  the  dealer  is  that 
these  wholesalers  and  manufacturers  are  showing 
some  hesitancy  in  shipping  goods  against  these  gov- 
ernment orders.  As  a  result  merchants  are  losing 
some  business,  and  the  farmer,  who  needs  the  goods 
badly  in  many  cases,  is  being  deprived  of  this  assist- 
ance. 

On  the  face,  it  would  appear  the  government 
might  in  the  first  place  make  prompter  payment 
against  these  orders,  and  in  the  second  place,  might 
issue  cheques  to  whoever  holds  the  order — not  neces- 
sarily in  favor  of  the  merchant  to  whom  the  order 
was  first  made. 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken— Feeling  the  Pulse  of  Business — 

Improved  Outlook. 


German  Maximum  Prices  for  Metals 

From  American  Metal  Market. 
Commenting'  upon  the  maximum  prices  for  metals  re- 
cently fixed  by  the  Federal  Council,  the  Berliner  Tage- 
blatt  says  that  Germany  need  not  fear  a  scarcity  of  metals 
during  the  war,  as,  apart  from  the  home  production,  the 
stock  of  raw  metals  and  old  materials  can  be  effectively 
increased  by  seizing  all  the  objects  made  of  these  metals 
and  melting  them  down.  This,  in  fact,  is  now  being  done 
in  Belgium.  The  Frankfurter  Zeitung  points  out  that  in 
fixing-  the  maximum  prices  for  metals,  the  Government 
pursued  same  futile  course  as  in  fixing  the  prices  for 
wheat,  hides,  and  other  products — that  is  to  say,  it  defer- 
red action  until  it  was  only  partly  possible  to  break  down 
the  exorbitant  speculative  rise  in  prices  which  had  been 
engineered.  Private  consumers,  and  especially  the  State, 
would  have  been  spared  enormous  sums  if  the  maximum 
prices  had  been  fixed  weeks  or  months  earlier. 

•  •         • 

Prices  Obtained  for  Rails 

From  Financial  Post. 

During  the  week  the  United  States  papers  have  com- 
mented freely  upon  the  acquisition  by  the  Algoma  Steel 
Company  of  Canada  of  many  orders  for  rails.  Rails  are 
one  of  the  very  few  steel  products  of  Canada  that  are 
admitted  into  the  United  States  free  of  duty.  The  New 
York  Journal  of  Commerce  in  its  issue  of  Monday  last 
stated  that  the  Algoma  Mill  was  still  aggressive  for  busi- 
ness and  recently  made  quotations  of  25.50  delivered  at 
Toledo  on  standard  sections  as  against  tenders  of  31.50 
by  Domestic  Rail  Mills.  We  can  speak  authoritatively  in 
saying  that  the  price  attributed  to  the  Algoma  Mill  in  this 
instance  is  not  correct.  The  Journal  in  question  says  that 
the  difference  in  price  is  not  likely  to  be  readily  overcome 
and  Canadian  mills  will  probably  have  small  difficulty  in 
securing  orders  for  the  surplus  tonnage. 

We  are  assured  that  the  price  obtained  by  the  Algoma 
Steel  for  the  rails  it  is  supplying  to  the  States  is  one  that 
under  the  circumstances  is  profitable. 

At  a  recent  meeting  of  the  Algoma  Steel.  W.  C.  Franz 
was  appointed  president  of  the  Lake  Superior  Coal  Com- 
pany and  of  the  Canton  Coal  &  Coke  Company,  two  sub- 
sidiaries of  the  Algoma  Steel  operating  in  West  Virginia. 

*  *         * 

Hoarding  Their  Cash 

From  the  Ironmonger. 

There  are  about  6,000  limited  liability  companies  in 
the  German  Empire,  and  only  about  300  of  these  had  pub- 
lished their  balance  sheets  for  the  year  1913-14  at  the 
end  of  December.  In  view  of  the  war  exceptionally  large 
sums  have  been  kept  back  this  year  instead  of  being  dis- 
tributed among  the  shareholders,  the  total  under  this  head 


being  estimated  at  nearly  75  million  marks  (3,500,0001.) 
tor  the  300  companies  aforementioned.  Five-sixths  of 
this  amount  is  represented  by  sums  written  off  or  placed 
to  reserve.  This  does  not  include  large  amounts  (in  the 
rase  of  the  Allgemeine  Elektrizitats  Gesellschaft  alone 
represented  by  10  million  marks)  which  have  been  written 
off  prior  to  the  estimation  of  the  gross  profits  for  the  busi- 
ness year.  The  metallurgical  industry  in  particular  has 
set  aside  enormous  sums  in  the  form  of  emergency-funds 
for  the  results  of  the  war.  These  reserves  alone  amount 
for  the  Phoenix  Steel  Works  to  9  million  (450,0001.),  the 
Deutsch-Luxemburg  Works  to  6V2  million  (325,0001.),  the 
Mannesmann  Tube  Works  to  4  million  (200,0001.),  the 
Rombach  Steel  Works  to  3  million  (150,0001.),  the  Bochum 
Worqs  to  2y2  million  (125,0001.),  and  the  Lorraine- 
Aumetz-Friede  Works  to  2  million  (100,0001.).  The  Krupp 
Works  have  set  aside  2,460,000m.  (123,0001.)  and  the 
Gutehoffnungshiitte  about  2,900,000m.  (145,0001.)  for 
similar  purposes.  If  fortune  favors  the  Allies  these  re- 
serves may  come  in  handy  towards  the  settlement  of  the 
compensation  claims. 


Probable  Difficulties 

From  Hardware  Age. 

Europe  is  bein«  urged  to  be  quick  and  liberal  with  its 
pensions.  Europe's  pensions  will  probably  be  the  most 
lasting  memento  of  the  monstrous  struggle  in  which  she 
is  engaged.  If  the  mortality  is  one-half  as  great  as  dis- 
patches indicate,  and  a  liberal  pension  policy  prevails, 
posterity  will  be  taxed  in  vast  sums  for  decades  to  come 
to  recompense  individuals  who  are  voluntary  targets  for 
the  machine  guns. 

The  United  States  paid  more  than  $4,000,000,000  in 
pensions  on  account  of  the  Civil  War.  It  is  paying  more 
now  every  year  than  the  cost  of  the  building  program  and 
up-keep  of  the  navy.  Our  war  losses,  though  enormous. 
are  trivial  when  compared  with  the  awful  destruction  in 
the  present  war. 

The  question  naturally  arises  how  will  the  continental 
nations  be  able  to  survive  so  enormous  an  increase  in  their 
normal  expenses  in  times  of  peace?  The  answer  is  that 
they  won't.  There  will  he  more  than  one  individual  con- 
tract repudiated  by  the  warring  nations  when  peace  lias 
been  declared  and  civic  disturbances  that  will  shake  more 
than  one  government  are  foreboded. 

If  the  skirts  of  the  United  States  are  kept  clear,  and 
there  is  every  reason  to  believe  that  we  will  not  be  drawn 
into  this  trouble,  this  will  certainly  be  a  country  to  which 
many  of  the  good  citizens  of  war-wrecked  countries  will 
want  to  come. 

Stringent  legislation  forbidding  the  citizens  of  many 
of  these  countries  from  leaving-  their  native  states  may  be 
expected. 
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Steel    Trade   Conditions   in 

Britain 

Hardware  and  Metal  Representative  Interviews  a  Manufacturers'  Agent  Whi 

Has  Just  Returned  to  Canada  After  a  Six  Weeks' 

Business  Visit  in  England. 


G.  A.  Marshall,  a  manufacturers' 
agent  in  Toronto,  who  represents  British 
firms  in  the  steel  and  cutlery  business, 
has  just  returned  from  a  business  trip 
to  the  Old  Country.  He  interviewed  his 
respective  firms  in  Yorkshire  as  to  the 
situation  in  Britain  under  war  condi- 
tions, and  speaks,  therefore,  authorita- 
tively, particularly  as  the  firms,  whose 
representative  Mr.  Marshall  is,  include 
that  of  George  Butler  &  Company,  steel 
and  cutlery  manufacturers,  of  Sheffield, 
Mr.  Marshall  had  the  following-  to  say  to 
a  representative  of  Hardware  and  Metal : 

"The  cutlery  trade  is  at  present  in  a 
congested  state;  the  ordinary  home  trade 
demand  has  fallen  off  since  Christmas, 
and  the  Board  of  Trade  statistics  show 
that  the  exports  are  somewhat  lighter. 
The  only  increase  worthy  of  notice  in 
the  latter  is  said  to  be  in  favor  of  the 
United  States,  who  have  sent  large  or- 
ders for  razors.  The  pocket-knife  cutlers 
are  demanding  an  all-round  advance 
of  10  per  cent.,  following  the  one  of  5 
per  cent,  last  August.  The  War  Office 
is  urging  the  makers  of  razors  and  mili- 
tary knives  to  increase  their  output,  and 
I  learn  that  there  is  a  great  difficulty  in 
keeping  up  with  the  urgent  requirements 
for  this  source  on  account  of  a  consider- 
able number  of  skilled  young  men  cut- 
lers joining  the  forces.  A  good  amount 
of  business  in  penknives,  scissors  and 
razors  is  being  refused  for  want  of  pro- 
ducing facilities,  and  also  to  keep  up  the 
supply  of  army  contracts  as  near  to  time 
as  possible." 

As  to  the  steel  trade,  Mr.  Marshall 
thought  it  was  in  a  sound  position.     He 


summed  it  up  as  follows: — "The  steel 
trade,  I  understand,  opened  with  excel- 
lent prospects  at  the  beginning  of  the 
New  Year.  France  is  buying  heavily, 
chiefly  for  the  upkeep  of  her  army,  and 


GEO.  A.  MARSHALL. 


also  for  general  purposes.  Valuable  or- 
ders are  being  received  from  Russia ; 
shipbuilders  are  sending  good  orders  for 
high-speed  steel,  drills  and  files,  and  the 
position  of  crucible  steel  shows  a  steady 
recovery. ' ' 

It  is  noteworthy  that  in  this  trade, 
particularly  the  War  Office  requirements 
must  take  first  place,  and  doubtless  that 


No.  3 — Troubles  ol   Ethelbert   Evergreen,   the  Junior  Clerk. 


is  some  handicap  from  the  ordinary  pur- 
chaser's point  of  view,  though  not  from 
that  of  the  manufacturer. 

' '  The  edged  tool  and  saw  trade  could 
do  with  more  work,  but  the  engineers' 
and  small  tools  trade  is  busy,"  says  Mr. 
Marshall. 

Altogether  the  outlook  from  the  Brit- 
ish point  of  view  is  one  which  should  be 
good  ground  for  optimism.  Mr.  Marshall 
hopes  to  see  British  trade  conditions 
duplicated  in  Canada,  and  sees  no  reason 
why  they  should  not  be. 


TO  APPLY  FOR  INCREASED  RATES. 

Sasaktoon,  Sask. — The  recent  success 
of  American  railways  in  securing  from 
the  Interstate  Commerce  Commission  a 
5  per  cent,  freight  rate  increase  east  of 
the  Mississippi  is  reported  to  have  en- 
couraged Canadian  railroads  to  a  similar 
effort.  It  is,  therefore,  expected  that 
within  the  next  few  weeks  they  will  ap- 
ply to  the  Dominion  Board  of  Railway 
Commissioners  for  higher  rates  east  of 
Tort  Williarn.  The  request  will  not  apply 
west  of  that  city,  and  will  not,  therefore, 
affect  the  Western  freight  rates  judg- 
ment which  came  into  operation  on  1st 
September  last, 

It  may  be  remembered  that  the  vital 
contention  in  the  Western  freight  rates 
case  was  that  Eastern  rates  were  much 
lower  than  those  prevailing  in  the  West. 
Unquestionably,  the  present  sub-normal 
period  is  being  seriously  felt  by  trans- 
portation companies;  and  as  an  indica- 
tion of  the  trend  of  things,  notice  of  in- 
creased freights  on  goods  exported  from 
Eastern  Canada  to  the  United  States 
has  just  been  given  from  the  Montreal 
office  of  the  Canadian  Pacific  Railway. — 
Saskatoon  Board  of  Trade  Letter. 


Toronto.  Ont. — The  death  occurred 
here  of  Charles  H.  Bellinger,  city  trav- 
eller for  the  Dunlop  Rubber  Co. 


— By  Tom  Bunt 
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Practical  Problems  for  Sheet  Metal  Workers 


Article  No.    15  of  Series 

By   Chas.   Seivers 


IN  this  issue  we  will  take  up  the  de- 
velopment of  a  round  or  cylindrical 
vessel.  Before  taking  up  the  work- 
ing out  of  its  parts,  it  might  be  best  to 
first  take  up  a  few  points  with  regard 
to  the  method  of  figuring  out  the  area 
and  circumference  of  same. 

To  find  the  area  of  a  circle  multiply 
the  square  of  the  diameter  by  .7854. 

Take  for  example  a  circle  of  10 
inches  diameter.  The  square  of  10  is 
10,  multiplied  by  10  equals  100;  .7854 
multiplied  by  100  equals  78.54,  the  area 
of  a  10-inch  circle. 

To  find  the  circumference  of  a  circle 
multiply  the  diameter  by  3.1416. 

For  example,  take  a  circle  7  inches  in 
diameter.  Multiply  3.1416  by  7,  which 
equals   21.9942  inches. 

In  common  practice  the  decimal  .1416 
is  not  made  use  of,  the  fraction  one- 
seventh  taking  its  place,  thus 

Multiply  7  inches  by  3 1-7,  which 
equals  22  inches;  this  result  compared  to 
the  one  obtained  by  using  the  decimal 
shows  a  difference  of  less  than  one,  one- 
hundredth  of  one  inch. 

In  dealing  with  the  method  of  obtain- 
ing the  circumference,  we  show  an  easily 


made  rule.  For  this  purpose  it  is  con- 
venient, and  when  made  of  sheet  metal 
can  be  bent  around  most  any  curve,  thus 
saving  the  necessity  of  using  dividers  or 
compasses.  Its  construction  is  simple. 
Take  a  two-inch  strip  of  metal,  half 
hard  or  springy  brass  preferred,  and 
mark  out  as  near  as  possible  to  3 1-7 
inches  as  many  times  as  the  length  of 
rule  is  to  be.  Mark  these  spaces  1-2-3, 
etc.,  as  shown,  to  show  the  circumfer- 
ence for  1-2  and  3,  etc.,  inches  diameter. 
Divide  each  space  into  halves,,  quarters 
and  eights  and  mark  off  as  shown. 

In  Fig.  1  we  show  the  plan  and  side 
views  of  a  round  tin  dipper.  With 
height  and  diameter  given  or  drawn, 
first  mark  out  and  form  up  the  body  of 
the  dipper.  To  mark  out  mark  off  a 
strip  in  width  equal  to  height  of  article, 
as  A-B  and  C-D. 

At  one  end,  as  at  A-C,  draw  a  line  at 
right  angles  to  A-B  or  C-D  from  A-C 
mark  off,  either  by  spacing  with  com- 
passes, or  by  using  a  rule,  the  circum- 
ference of  the  article.  If  the  spacing 
method  is  used,  do  not  make  the  spaces 
too  big,  as  by  so  doing  a  small  amount 
of  the  girth  is  lost.    If  done  by  multiply- 


ing the  diameter  by  3  1-7,  it  works  out 
pretty  near  exact,  and  if  a  diameter  rule 
is  used  there  is  very  little  chance  for  a 
mistake  being  made.  Having  marked 
out  the  body,  next  allow  the  edge  re- 
quired for  wiring  at  top  and  single  edge 
for  double  seaming  on  bottom.  The  seam 
allowance  is  usually  placed  on  each  end, 
thus  if  a  one-quarter  inch  edge  is  used, 
allow  three-eighths  of  an  inch  on  each 
end.  The  reason  for  this  is  shown  at 
the  drawing  of  a  seam,  the  joint  shown 
is  cut  at  the  lock  by  the  line  H-E-F, 
the  line  A-B  above  that  line  and  C-D 
below.  Make  up  the  complete  line  A  to 
D,  leaving  the  three  edges  over,  which 
have  to  be  allowed  as  described  above. 
After  forming  up  body,  and  turning 
edge  to  receive  bottom,  the  size  of 
blank  to  make  same  is  measured  for 
with  rule  and  compasses. 

The  inner  line  on  bottom  shows  size 
of  article,  the  middle  or  incomplete  line 
the  size  of  edge  turned  out  on  bottom 
of  body,  and  the  outer  line  the  size  of 
blank  required  to  seam  on  to  body.  The 
handle  is  a  tapered  strip  with  a  wired 
allowance  on  both  sides,  the  projection 
(Continued  on  page  37.) 
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The  Principle  of  Elbow  Pattern  Developing 

A  Complete  Course,  Treating  in  a  Simple  Way,  the  Art  of   Elbow  Pattern    Developing.     Specially  Written  for  Those 

Who  Have  Only  Received  a  Limited  Geometrical  Education. 


By   EDWIN  NEWSOME 


IF  there  is  one  portion  in  the  study  of  pattern  develop- 
ment that  is  of  greater  interest  to  the  apprentice  than 
another,  it  is  that  of  thoroughly  mastering  the  prin- 
ciples involved  in  the  developing  of  various  elbow  pat- 
terns. There  is  more  to  be  learned  than  one  can  teach. 
The  teacher  can  only  go  part  of  the  way,  and  before  any 
person  has  really  derived  the  satisfaction  of  "knowing 
how"  he  must  have  worked  the  various  problems  out  in 
his  own  mind  and  cut  many  a  sheet  of  metal  to  waste  into 
the  bargain.  The  writer  never  yet  made  an  elbow,  be  it 
whatever  kind,  without  feeling  that  such  an  accomplish- 
ment gave  a  certain  degree  of  satisfaction. 

There  is  a  certain  fascination  in  elbow  pattern  develop- 
ing and  to  one  who  has  thoroughly  mastered  the  prin- 
ciples there  is  nothing  which  would  raise  one's  ire  sooner 
than  to  see  or  have  to  fit  up  a  poor  lot  of  elbows. 

There  is  no  part  in  the  work  of  the  tinsmith's  or  sheet- 
metal  worker's  practice  which  is  so  necessary  as  elbow 
practice,  no  matter  what  curve,  offset  or  turn  is  required 
either  round,  square,  or  oval,  it  can  be  overcome  by  elbow 
pattern  development. 

For  this  reason  it  is  necessary  to  study  the  various 
angles,  mitres  and  degrees.  No  matter  how  many  pieces 
an  elbow  has,  each  piece  should  be  some  specific  degree  so 
that  by  adding  the  number  of  pieces  they  will  eventually 
make  90  degrees. 


For  example  we  will  draw  a  perfect  square,  Fig.  1, 
every  square  has  four  corners  of  90  degrees,  and  to  get 
perfectly  around  these  corners  we  must  make  a  turn  of 
90  degrees,  some  way  or  other,  and  if  it  requires  90  de- 
grees to  turn  each  corner  of  a  square,  four  such  turns 
must  make  a  circle  (see  Fig.  2).  When  we  speak  of  de- 
veloping a  two-piece  90-degree  elbow,  we  mean  that  an 
elbow  is  to  be  developed  with  two  parts  of  45  degrees  each 
from  a  given  line,  so  that  by  joining  the  two  mitres  of  45 
degrees  a  point  will  be  reached  which  will  be  90  degrees 
from  that  given  line  (see  Fig.  3,  lines  A,  B,  and  C,  D.). 
Therefore  in  Fig.  3  we  see  that  at  points  A,  B,  C,  D,  in- 
cluding the  dotted  mitre  line,  we  have  the  elevation  of  a 
two-piece  elbow,  proving  also  that  it  would  require  eight 
pieces  of  45  degrees  to  make  a  complete  circle  of  360  de- 
grees. Fig.  4  gives  us  the  elevation  of  what  is  termed  a 
3-piece  elbow. 

Now,  in  a  two-piece  elbow,  both  pieces  are  the  same 
mitre,  from  lines  A,  B,  and  C,  D,  in  Fig.  3;  but  in  a  3- 
piece  elbow  such  is  not  the  case,  although  the  mitres  are 
the  same  degree,  pieces  number  one  and  three  are  22*4 
degrees  each,  there  is  only  one  mitre  to  each  piece,  whereas 
piece  No.  2  has  two  mitres  of  22V2  degrees  each,  the  three 
again  making  a  total  of  90  degrees'. 

(Continued  in  next  Issue.) 
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Current  News 

Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Fire  Losses. 
Theodore,  Sask. — The  J.  F.  Learmouth 
hardware  store  was  destroyed  by  fire. 

Business  Changes. 
Rocanville,      Sask. — W.     Gibson     has 
taken   over  the  hardware   and   tinsmith- 
ing  business  of  Kidd  &  Clements. 

Ontario  Incorporations. 

Auto  Heater  Co.,  Ltd.,  capitalized  at 
$150,000,  head  office  Toronto,  to  manu- 
facture and  deal  in  auto  heaters  and 
heating  devices  for  carriages,  etc. 

Oppose  Tax. 

Macleod,  Alta. — The  proposal  to  in- 
troduce a  business  tax  in  the  town  is 
meeting  with  general  opposition  from 
the  professional  men  and  merchants, 
and  a  deputation  waited  on  the  council 
to  protest  against  the  tax,  and  a  petition 
signed  by  practically  every  one  concern- 
ed was  handed  in. 

Early  Closing  Law. 
At  Fort  William  the  Retail  Merchants' 
Association  have  determined  that,  witli 
the  co-operation  of  the  police  depart- 
ment, the  early  closing  by-law  will  be  in 
future  enforced.  It  is  not  thought  to  be 
fair  that  merchants  in  the  high  rent  sec- 
tion of  the  city  should  be  forced  to  close 
their  stores  at  the  time  called  for  in  the 
by-law,  while  other  merchants  with  stores 
away  from  the  busines  sections  should 
be  allowed  to  keep  open. 

Death  of  A    P.  Boyer. 

Stratford,  Ont. — Word  was  received 
by  Chas.  A.  Moore,  manager  of  the  Strat- 
ford Manufacturing  Co.  of  the  death  in 
Goshen,  Indiana,  of  Allan  P.  Boyer, 
president  of  the  Stratford  Manufactur- 
ing Co.,  and  of  the  Goshen  Manufactur- 
ing Co.,  one  of  the  oldest  ladder  and 
swing  manufacturers  in  the  United 
States. 

The  late  Mr.  Boyer  was  well  known  in 
Stratford  on  account  of  his  connection 
with  the  Stratford  Manufacturing  Co., 
and  was  a  frequent  visitor  to  the  city  in 
this  connection. 

Western  Notes. 

J.  Marantz,  of  Sifton,  Man.,  has  added 
a  hardware  department  to  their  new 
store  at  Souther,  Sask,  the  Miller-Morse 
Hardware  Co.  receiving  the  opening  or- 
der.    This  is  the  fourth  store  that  Mr. 


.Marantz  operates.     He  claims  that   busi- 
ness this  year  is  far  from  bad. 

Geo.  Morrison,  of  the  Moose  Jaw 
Hardware  Co.,  was  in  Winnipeg  during 
the  week  on  his  way  to  his  old  home  in 
London,  Ont.,  where  he  will  spend  a  few 
weeks. 

Montreal  Notes. 

.J.  H.  Cale,  special  representative  of 
the  Alabast'ine  Company  of  Pans,  Ont., 


C.  A.  BIRGE. 

Vice-president,  Steel  Co.  of  Canada,  who 
has  been  re-elected  vice-president,  Bank 
of  Hamilton.  Mr.  Birge  is  an  ex-president 
of  the  Hamilton  Board  of  Trade  and  of 

tlie  Canadian  Manufacturers'  Association. 


has  been  in  Montreal  for  a  few  days  ex- 
plaining  the  virtues  of  alabastine  and 
kindred  specialties. 

Alexander  T.  Taylor,  formerly  of  the 
old-established  hardware  firm  of  Messrs. 
Taylor  &  Sons,  Carleton  Place,  Ontario, 
but  now  in  commercial  life  in  Winnipeg, 
paid  a  brief  visit  to  Montreal,  calling 
upon  his  business  connections.  Mr.  Tay- 
lor was  introduced  at  the  Board  of 
Trade,  Montreal,  by  William  H.  Evans. 

Among  the  travelers  in  Montreal  this 
week  were  E.  A.  Cabano,  of  the  Buffalo 
Specialty  Co.,  Buffalo,  N.Y.;  C.  K. 
Eickler,  the  Slaymaker  Lock  Co.,  Lan- 
caster, Pa.;  F.  Dawes,  of  the  A.  Field 
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Co.,  Sheffield,  England;  P.  D.  Ivey,  vice- 
president  of  the  International  Malleable 
Iron  Co.,  Guelph,  Ont.;  Mr.  Allan,  of  the 
Stevens-Hepner  Co.,  Port  Elgin,  Ont.; 
Mr.  North,  of  0.  B.  North  &  Co.,  New 
Haven,  Conn.,  and  Mr.  Ball,  of  the  Do- 
minion Snath  Co.,  Waterville,  Que. 

St.  John,  N.B.,  Notes. 

St.  John,  N.B. — Lieutenant  T.  E. 
Ryder,  who  has  been  manager  of  the 
Canadian  Fairbanks  Co.  in  St.  John  for 
the  last  few  years,  has  joined  the  over- 
seas forces,  and  is  now  training  with 
the  divisional  ammunition  column  in 
Fredericton. 

A  convention  of  hardware  men  from 
Halifax  assembled  in  the  city  recently 
in  convention  discussing  matters  of  in- 
terest regarding  the  hardware  trade  in 
the  East.  Reports  from  various  centres 
showed  business  to  be  about  as  usual. 
Among  the  visitors  to  the  city  were  H. 
H.  Dalton,  of  Halifax,  who  presided ; 
Messrs.  Crowell  and  Simmons,  also  of 
Halifax;  W.  T.  H.  Spinney,  Yarmouth, 
and  J.  S.  Neil,  of  Fredericton. 

A  business  deal  of  importance  was 
transacted  this  week,  when  the  entire 
Hilyard  property  in  Strait  Shore  was 
acquired  by  J.  S.  Gregory  at  an  outlay 
said  to  lie  about  $150,000.  The  Hilyard 
property  has  for  years  been  the  scene 
of  extensive  lumbering  and  saw  milling 
operations  by  Messrs.  Hilyard,  and  it  in- 
cludes the  site  of  the  Maritime  Nail 
Works,  who  have  a  lease  of  their  loca- 
tion. This  lease,  however,  does  not  in- 
clude the  harbor  rights. 


TO  GIVE  DAY'S  PAY. 

The  employees  of  the  Stevens-Hepner 
Company  are  to  give  a  day's  pay  to  help 
the  patriotic  fund. 

The  amount  is  to  be  divided  between 
the  Canadian  Patriotic  Fund,  which  is 
to  help  the  families  of  the  men  at  the 
front,  and  the  Belgian  Fund. 

To  this  splendid  gift  on  the  part  of 
the  whole  staff  of  the  works  will  be 
added  the  sum  of  $200  to  be  given  by 
the  firm.  The  fund  will  be  available  in 
the  course  of  about  ten  days. 

This  is  a  splendid  addition  to  the  work 
being  done  in  Port  Elgin,  and  shows  a 
loyal  spirit  on  the  part  of  the  firm  and 
the  employees. 


January  .'-50,  1915. 
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TILLING  AN  ACRE  OF  TIME. 

THE  years  of  our  lives  may  be  com- 
pared to  acres  of  time.  Unlike 
land  acres,  we  can  only  work  our 
yearly  acres  one  at  a  time,  having  how- 
ever, the  same  advantage  as  the  agricul- 
turist that  careful  working  and  atten- 
tion insures  success  in  future  efforts. 

In  the  old  Roman  days,  each  citizen 
was  allowed  two  acres  for  his  own  main- 
tenance. The  ushering  in  of  the  year 
1915  has  brought  each  one  of  us  an  acre 
of  time,  untillable  by  any  one  else, 
which  cannot  be  sold  or  mortgaged  and 
from  which  we  are  left  to  reap  the  har- 
vest proportionate  to  our  skilful  tilling 
The  wise  worker  of  the  soil  ploughs 
and  cross-ploughs  his  field  and  the  fin- 
ished surface  after  seeding  shows  an 
evenness  which  delights  the  eye.  No  deep 
ruts  are  visible.  The  farmer  has  planned 
his  plowing;  what  we  see  is  the  result 
of.  the  plans  carried  out  to  perfection. 

The  working  of  time  acres  is  too  often 
marred  by  the  presence  of  ruts.  The 
New  Year  period  has  been  dedicated  by 
man  to  the  forming  of  plans  and  the 
making  of  resolutions,  only  a  few  of  the 
latter  escaping  the  fate  of  the  ten  com- 
mandments. There  is  stil!  desire  in  most 
people's  minds  to  make  at  least  one  re- 
solution which  may  be  kept  and  if  we 
wished  to  put  one  in  writing  which 
could  be  profitably  made  and  kept  by 
us  all  it  would  read : 

"I  will  get  out  of  the  ruts  T  made  in 
1914." 

Few  of  us  escape  falling  into  rutty 
ways  during  a  year  of  routine.  Many 
of  us  have  yet  to  realize  the  depth  of 
the  ruts  we  have  travelled  in  if,  indeed, 
we  have  become  conscious  of  their  exis- 
tence. A  rut  impedes  freedom  of  action 
and  is  a  barrier  to  the  exercise  of  initia- 
tive. How  can  wo  till  our  acre  if  the 
wheels  of  effort  drag1  in  the  ruts  of 
habit?  Most  lack  of  success  credited  to 
bad  luck  can  be  ascribed  to  mental  sloth- 
fulness  or  "rutting." 

Tn  the  office  of  a  large  factory,  a  clerk 
came  to  his  employer  and  said,  "I  have 
a  complaint  to  make.  I  have  served  you 
faithfully  and  well  for  fifteen  years.  On 
the  death  of  Thompson  last  week,  you 
gave  the  position  to  Boyd,  who  has  only 
been  here  three  years.   That  position  was 


mine  by  right  of  good  and  lengthy  ser- 
vice." 

A  rumbling  was  heard  outside.  The 
boss  said,  "Jim,  before  I  consider  your 
case,  go  outside  and  tell  me  what  is 
causing  that  racket." 

Jim  returns.  ' '  Some  big  waggons  go- 
ing down  the  street." 

Boss:     How    many   are    there? 

Jim'  I'll  go  and  see.  (Returning) 
Eight. 

Boss:  What  a  noise  they  make.  1 
wonder  what's  in  them. 

Jim:  I  don't  know  but  I'll  find  out. 
(Returning.)    They're  full  of  wheat. 

Boss:  I  wonder  where  they  came  from? 

Jim:  I  don't  know  but  I'll  ask.  (Re- 
turning.)   They  came  from  Wheeling. 

Boss:  Where  are  they  goin°\  do  yon 
think? 

-Tim:  I'll  ascertain.  (Returning.)  They 
are  «'oin<r  to  Steuben ville. 

Boss:  Send  Boyd  here.  (Boyd  en- 
ters.) Boyd,  find  out  wltal  is  making  that 
racket  outside. 

Boyd  leaves  without  comment,  is  ab- 
sent two  minutes  and  returns. 

Boyd:  Eisrht  waggons,  loaded  with 
wheat  from  Wheeling  and  going  to  Steu- 
ben ville.     (Boyd  departs.) 

Boss:  Tt's  true,  Jim,  you  have  served 
mo  faithfully  for  fifteen  years  but  you 
have  not  served  yourself  as  well.  You 
took  five  trips  to  notice  what  Boyd  dis- 
covered in  one.  Do  you  wonder  at  his 
promotion?    My  boy,  you  are  in   a  rut. 

Let  us  avoid  ruts  as  much  as  possible, 
remembering  that  our  1914  acre  can 
never  be  harvested  again. — Reprinted 
from  The  Brass  World. 


PROBLEMS  FOR  SHEET  METAL 
WORKERS. 

(Continued  from  page  34.) 

on  either  end  being  used  to  rivet  on  to 
body.  The  length  of  handle  can  be  got 
by  spacing,  or  if  not  marked  out,  by 
forming  up  narrow  strip  to  suit,  and 
then   using  as   pattern   for  length. 

At  Fig.  2  is  shown  a  pipe  pattern.  This 
needs  but  a  small  amount  of  time,  yet 
quite  often  pipes  do  not  fit  properly. 
The  length  of  the  pipe  is  usually  govern- 
ed by  the  width  of  the  sheet.  Mark  off 
the  circumference  to  suit  diameter  re- 
quired. Then  mark  off  the  seam  allow- 
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anees  to  suit  folders,  and  at  one  corner 
mark  back  on  the  sheet  the  amount  to 
be  taken  off  to  allow  pipe  to  enter  into 
another,  as  shown  by  dotted  lines,  which 
then  forms  seam  allowance.  In  order 
to  readily  tell  small  end  it  is  customary 
to  cut  a  notch  off  that  corner,  and  in 
finally  completing  the  pipe  a  rivet  should 
be  placed  at  both  ends.  The  small  end 
of  the  pipe  should  have  the  rivet  about 
2  inches  from  extreme  edge,  and  the 
large  end  the  rivet  is  placed  at  the  edge. 
"See   sketch  of  pipe,  Fig.  2. 

(Continued  in  next  issue.) 


HARDWARE 
LETTER  BOX 


Manufacturers  of  Aluminum  Ware. 

A.  Koenig,  Paris,  Ont.— Kindly  give 
us  the  names  of  manufacturers  of  alum- 
inum ware  in  Canada. 

Ware  Mfg.  Co.,  Oakville,  Ont.;  North- 
ern Aluminum  Co.,  Ltd..  Sterling  Road, 
Toronto;  The  Sheet  Metal  Products  Co., 
Ltd.,  199  River  Street,  Toronto— Editor. 
Scandanavian  Belting. 

■fas.  Flett,  Wiarton,  Ont. — Can  you  in- 
form me  where  I  can  secure  Scanda- 
navian Belting? 

Beardmore  Belting  Co.,  37  Front  St., 
E.,    Toronto:    Federal    Engineering   Co., 
Ltd.,  Toronto,  Ont.— Editor. 
Omitted  From  Last  Week's  Quection 
Box. 

The  following  names  were  by  mistake 
omitted  from  the  inquiry  of  D.  Mistele, 
Rodney,  Ont.,  who  inquired  for  names  of 
manufacturers  of  waterwheels. 

Wm.  Hamilton  Co.,  Ltd.,  Peterborough, 
Ont.;  Boving  Co.,  of  Canada,  Ltd.,  To- 
ronto, Ont.;  Barber  Bros,  of  Meaford. 
Ont.— Editor. 

Bee  Keepers'  Supplies 

Bonthron  &  Dryedale,  Kensall,  Ont. — 
Kindly  advise  us  who  are  manufacturers 
of  bee  keepers'  supplies  in  Canada. 

Ham  &  Nott  Co.,  Ltd.,  Brantford,  Ont. 
The  Root  Canadian  House.  183  Wright 
Ave.,  Toronto,  Ont.;  The  Chas.  E.  Hop- 
per Co.,  Toronto,  Ont. — Editor. 


January  30,  1915. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


NEW  STANLEY  PRODUCTS. 

The  Stanley  Rule  &  Level  Co,  New 
Britain,  Conn.,  have  recently  placed  two 
new  tools  on  the  market.  The  Portable 
Bench  Dog  No.  202  is  said  to  be  a  most 


Stanley  Bench  Dog  No.  202. 

convenient  tool  for  all  kinds  of  work  re- 
quiring the  use  of  a  bench-dog,  especial- 
ly when  a  work  bench  is  not  available. 
One  or  more  dogs  can  be  so  placed  as 
to  securely  hold  a  board  or  other  work 
in  almost  any  position  required.  Even 
in  connection  with  a  fixed  or  permanent 
bench-dog  it  will  be  found  useful  to 
hold   steady   the   other  end   of  a  board 


Stanley  Bench  Bracket  No.  203. 

while  being  worked.  The  dogs  are  made 
entirely  of  metal,  with  well-sharpened 
points  and  blued  finish. 

The  Stanley  Bench  Bracket  No.  203 
is  claimed  to  be  a  tool  that  will  im- 
mediately commend  itself  to  the  car- 
penter, the  cabinet  maker  or  in  fact  to 
anyone  occupied  or  interested  in  car- 
pentry or  woodworking  of  any  kind 
where  a  bench  is  necessary. 

It  simply  requires  that  one  or  more 
holes  (not  smaller  than  one  inch)  be 
bored  in  the  front  of  the  bench.  The 
shape  of  the  tool  is  such  that  when  the 
jaw  or  nose  is  put  trough  the  hole,  it  is 
automatically  held  in  place,  and  by 
means  of  the  screw  clamp,  the  board  be- 


ing worked  upon  is  quickly   and  firmly 
secured. 

The  body  of  the  bracket  is  made  of 
iron — japanned,  and  the  clamp  screw  is 
strong,  well  threaded  and  nickel  plated. 
The  weight  is  1  lb.  Descriptive  circulars 
will  be  mailed  on  request. 


FOR  GABLE  DOORS. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don, are  now  offering  trolley  track  and 
hangers  for  gable  doors  on  barns.  They 
claim  many  advantages  for  this  method 
of  hanging  gable  doors,  particularly 
that  they  are  not  thrown  around  by  the 
wind  and  are  handled  readily  either 
from  above  or  below.  Doors  are  hung 
with  counter-balance  weights,  and  are 
held  by  suitable  centre-stop  or  by  track 
running  across  the  bottom  of  door,  as 
shown   by   the   accompanying   cut. 


plete  with  magneto,  carburetor,  driving 
gear  and  gasoline  tank.  This  motor  is 
controlled  by  means  of  a  lever  attached 
to  the  handle-bars  and,  it  is  said,  the  de- 
vice does  not  in  any  way  interfere  with 
the  rider's  perfect  control  of  the  bicycle. 
The  manufacturer  states  that  for  those 
who  enjoy  fishing  trips  or  who  like  to 
get  out  into  the  woods  or  beside  the 
lakes  and  streams,  the  Motor  Wheel  will 
furnish  a  simple  and  convenient  means 
of  transportation  without  the  necessity 
of   the   tiresome   pedaling  incident   to  a 


THE  MOTOR  WHEEL. 

Smith  Motor  Wheel  is  the  name  of  an 
interesting  device  recently  perfected 
which,  it  is  said,  in  a  few  minutes  con- 
verts any  bicycle  into  self-propelled  ve- 
hicle capable  of  carrying  the  rider  100 
miles  on  a  single  gallon  of  gasoline.  It 
consists  of  a  small  wheel  fitted  with  a 
heavy  motorcycle  tire  which  is  fastened 
to  the  frame  of  the  bicycle  beside  the 
rear  wheel  and  which  carries  a  one-cylin- 
der, four-cycle  motor,  l1/^  x  2^4,  com- 


Motor  Wheel  Attached  to  Bicycle. 

long  bicycle  trip.  The  Smith  Motor 
Wheel  is  made  by  A.  O.  Smith  Company, 
Milwaukee,  Wis. 


KNAPP  MOTORS. 

Knapp  Electric  &  Novelty  Co.,  511 
West  51st  street,  New  York,  are  offering 
the  Canadian  trade  a  line  of  small  motors 
to  run  on   street   current     or     battery. 


Richards    Wilcox  trolley  track  and  hangers  for  yaOle  doors. 
38 


These  motors  can  be  used  for  demonstra- 
tion or  experimental  purposes,  running 
small    drills,    emery    wheels,      polishers, 


HARDWARE    AND    METAL 

companying  cut  and  it  is  said  that  it  is 
easily  handled.  The  wheels  enable  the 
operator  to  shove  it  around  with  very 
little  effort. 

There  is  a  special  thread  lifter  which 
is  attached  to  the  outlet  of  the  tool  used 
for  cleaning  carpets  and  floors.  This  is 
said  to  enable  the  machine  to  pick  up 
lint  or  thread  in  any  quantity,  even 
from  carpets  which  are  very  hard  to 
clean,  and  permits  perfect  cleaning  to 
be  done  under  all  circumstances.  There 
is  also  a  special  starting  switch  which 
will  be  seen  near  the  top  of  the  frame 
just  below  the  handle. 

The  B.  F.  Sturtevant  Company  of 
Canada,  Limited,  are  manufacturing  all 
sizes  of  these  cleaners  at  their  works  in 
Gait,  Ont. 


Two  Types  of  Knapp  Motors. 

etc.  A  large  range  is  shown  in  the  cata- 
logue published  by  the  firm.  The  ac- 
companying cuts  show  two  of  the  many 
types  offered  to  the  trade. 

STURTEVANT  CLEANER. 

A  new  Sturtevant  vacuum  cleaner  of 
the  Bag-on-the-Handle  type  has  been  de- 
veloped and  is  to  be  placed  on  the  mar- 
ket at  once. 

This  cleaner  is  the  last  of  a  series  of 
15  which  the  Sturtevant  Company  have 
already  built.  Besides  the  Bag-on-the- 
Handle  cleaner,  they  have  six  other  sizes 
of  portable  machines  and  nine  sizes  of 
stationary  cleaners. 

The  new  cleaner  is  shown   in  the  ac- 


January  HO,  1915. 

ELECTRIC  SPECIALTIES. 

Belling  Electric,  an  English  firm  rep- 
resented in  Canada  by  Frank  Ritz,  Suite 
9,  Winchester  Apartments,  Toronto,  are 
introducing  to  the  Canadian  trade  a 
new   line  of  electric   specialties,  includ- 


FILE  DISPLAY  BOARDS. 

Delta  File  Works,  Philadelphia,  Pa., 
have  arranged  to  supply  the  trade  with 
attractive  display  boards  showing  assort- 
ments of  files.  One  of  the  assortments 
is  shown  in  the  accompanying  illusti'a- 
tion.  The  display  boards  have  been  made 
so  that  they  can  be  used  with  Multiplex 
display  fixtures  as  well  as  in  other  ways. 
Full  particulars  may  be  secured  by  writ- 
ing to  the  manufacturers. 


One  Type  of  Knapp  Motor. 

ing  electric  boiling  rings,  grillers,  griller- 
ovens,  electric  fires  for  bathroom  and 
bedroom  use,  etc. 

® 

Berlin,  Out.,  Jan.  21. — At  a  represen- 
tative and  largely  attended  meeting  of 
manufacturers  of  Waterloo  County  here 
this  afternoon  it  was  decided  to  energet- 
ically get  after  export  trade,  particular- 
ly in  lines  which  were  formerly  supplied 
bv  Germanv  and  Austria. 
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The  Sturtevant  Bag-on-the-Handle-Cleaner. 


One  of  the  Display  Boards  supplied  by  Delta  File 
Works. 
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Weekly  Market  Reports 

Statements  From   Buying  Centres 


The  Markets  at  a  Glance 

Quite  a  number  of  price  changes  have  taken  place  in  hardware 
lines  during  the  past  week  mostly  in  a  downward  direction.  Among 
the  lines  affected  are  iron  pipe,  waste,  packing,  linseed  oil,  and  several 
metals.  Business  is  seasonably  quiet.  Orders  from  the  small  towns 
are  about  normal,  but  city  trade  is  slightly  below  normal.  There  is 
still  a  disturbing  sense  of  expectancy  in  hardware  circles  over 
rumors  which  are  circulating  regarding  proposed  tariff  changes. 
Considerable  price-cutting  is  noticed  in  some  lines. 


MONTREAL. 

MONTREAL,  Jan.  28,  1915.— Busi- 
ness of  an  immediate  character 
from  country  districts  of  On- 
tario and  Quebec  and  from  the  Maritime 
Provinces  continues  up  to  normal  or  bet- 
ter, which  has  offset  to  a  large 'extent  the 
falling:  off  in  Western  Canada,  where 
there  is  usually  a  seasonable  demand 
during-  this  month,  and  the  weakness  of 
the  cities  of  this  province  and  Ontario. 
Generally  it  is  felt  that  business  is  con- 
tinuing- better  than  could  have  been  look- 
ed for,  indicating  that  stocks  had  been 
run  to  a  low  level.  Booking  for  spring 
in  the  sections  mentioned  is  also  very 
good,  being-  up  to  normal,  and  some  deal- 
ers think  a  little  better,  than  a  year  ago. 
Price  changes  during  the  week  are 
largely  confined  to  the  metals,  where,  de- 
spite comparatively  quiet  business,  the 
advances  have  been  important.  Tin, 
spelter  and  antimony  have  shown  sharp 
advances,  and  such  markets  as  galvan- 
ized sheets,  tinware,  solder,  etc,  are  very 
firm.  Copper  is  holding  firm,  despite 
larger  production   in   the  United  States, 


MONTREAL    QUOTATIONS. 

Tin 39V2  to  40c 

Spelter    V^c 

Copper   14l/2C 

Lead,  Trail,  ewt $5.00 

Lead,    Imported,   cwt $5.00 

Antimony 19c 

Solder,  ''■>  x  '••  19y2  to  22c 

Solder  ''strictly''   22e  to  24c 

Aluminum,  Ingot 22c  lb. 

Aluminum,  Pattern    23c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope 14c  base 

British  Manila  Rope   ....lie  base 

African  Hemp  lie  base 

Sisal ..   9y2c  to  10c 

Lath  Yarn 834c  to  9%c 


and  lead  is  also  holding  its  own  in  sym- 
pathy with  the  others.  Builders'  hard- 
ware and  supplies  are  quiet,  and  move- 
ment of  stoves  is  very  slow. 

A  feature  of  the  business  is  specula- 
tion as  to  what  effect  the  changes  in  the 
tariff  may  have  on  the  market,  and  there 
are  a  large  number  of  articles  which  are 
being  mentioned.  The  chief  interest  in 
the  situation,  however,  would  appear  to 
be  on  the  part  of  the  American  houses 
anxious  to  get  business  on  this  side  of 
t  he  line,  and  they  are  urging  the  advisa- 
bility of  immediate  buying,  in  order  to 
cover  the  situation. 

The  Metals. — The  market  is  a  very  in- 
teresting one,  and,  as  during  the  past 
several  months,  continues  to  be  entirely 
a  puzzle.  Advances  have  been  made  in 
several  departments,  and  the  others  are 
firm.  The  foreign  demand  is  responsible. 
London  has  a  strong  buying  movement 
for  spots,  caused  by  war  consumption 
and  shipping  congestion,  and  this  has  ex- 
tended to  futures,  although  on  the  face 
of  conditions  the  reason  is  not  apparent. 
Americans  have  followed  the  London  in- 
fluence, although  in  some  departments 
the  reason  is  not  very  evident.  For  in- 
stance, the  improvement  in  the  price  of 
copper  has  resulted  in  an  increase  in  the 
production,  and  in  this  metal,  as  in  the 
others,  the  consumption  is  nothing-  like 
up  to  normal  on  this  side  of  the  water. 
In  some  departments  the  metal  market 
shows  the  evident  effect  of  manipula- 
tion. 

Tin. — This  is  the  feature  market  of 
the  week,  the  advance  being  2c  a  pound. 
London  is  the  cause.  Spots  have  gone 
up  on  short  supplies,  caused  by  trans- 
portation difficulties  and  war  demand, 
and  futures  have  advanced  also,  appar- 
ently without  reason.  The  situation  has 
affected  prices  on  this  side  of  the  water. 
Price  now  39e-40c. 

Copper. — The  copper  market  has  been 
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tending  upwards,  although  there  is  no 
change  here.  Again  London  has  been 
the  influence,  as  there  is  some  apprehen- 
sion in  the  States  that  the  buying  move- 
ment is  under  war  excitement.  The  pro- 
duction in  America  has  been  curtailed  tc- 
about  50  per  cent.,  and  this  is  being 
increased  on  the  higher  prices,  and  a  re- 
action is  possible. 

Solder. — On  the  strength  of  tin  the 
market  is  advancing,  but  prices  cover  a 
large  range  from  the  fact  that  many 
dealers  who  had  large  stocks  bought 
have  not  advanced  prices,  probably 
owing  to  the  small  consumption.  "Com- 
mercial" is  quoted  all  the  way  from' 
19y2c  to  22c  and  "strictly"  at  22c  to 
24c. 

Other  Metals. — There  is  an  advance  of 
a  full  cent  in  spelter.  American  reports 
are  to  the  effect  that  dealers  appear  to 
have  the  market  cornered  and  are  not 
offering.  It  is  considered  that  the  for- 
eign demand  and  market  does  not  war- 
rant the  present  high  prices,  and  de- 
velopments are  awaited  with  interest. 
Price  here  is  $7.75,  as  compared  with 
$6,75  last  week  and  $6.50  the  previous 
week.  The  advance  in  antimony  from 
$17.50  to  $19  does  not  appear  to  have 
adequate  explanation.  The  American 
market  is  strong,  but  not  active,  the 
strength  appearing  to  be  underlying. 
Here  the  explanation  appears  to  be  that 
local  holders  are  governing  the  situation. 
Lead  is  steady. 

Bar  Iron  and  Steel. — This  department 
continues  very  quiet,  with  small  demand, 
and  there  appears  to  be  considerable 
competition  for  what  business  is  moving. 
Instead  of  the  steady  base  of  $2,  there 
are  quotations  heard  from  $1.95  to  $2.05. 

Galvanized  Sheets. — Market  is  very 
firm  under  small  demand,  and  prospects 
are  for  higher  prices  in  the  event  of  the 
present  high  prices  for  spelter  and  other- 
raw  materials  being  maintained. 

Nails. — Demand  here  is  quiet  and 
shows  a  falling  off.  It  is  reported  that 
competition  has  demoralized  prices  in 
sections  west,  but  dealers  here  claim  to- 
be  holding  to  the  base — $2.15  for  wire- 
and  $2.50  for  cut. 

Iron  and  Lead  Pipe. — Prices  here  con- 
tinue firm,  but  the  readjustment  in  prices 
which  has  been  promised  has  not  yet 
been  effected.  As  stated  before,  it  will 
deal  more  particularly  with  a  chanse  of 
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•the  discount  system  than  with  altera- 
tions of  net  figures. 

Bolts  and  Screws. — Market  is  very 
quiet,  but  prices  of  raw  materials  keep 
screws  very  firm.  Prices  are  shown  on 
current  market  quotation  pages. 

Rope  and  Twine. — Situation  is  firm, 
an  advance  being  noted  in  Russian  hemp, 
which,  however,  has  no  great  effect  on 
the  general  trade.  The  trade  here  re- 
cently decided  upon  fractionally  higher 
prices  for  sisal  and  lath  yarn,  and  there 
is,  therefore,  a  range. 

Wire  Fencing. — Conditions  continue 
about  the  same,  with  continued  spring 
bookings  and  prospects  for  good  busi- 
ness. 

Builders'  Hardware  and  Materials. — 
These  departments  are  very  quiet,  and 
talk  of  tariff  changes,  which  would  af- 
fect some  lines,  has  been  little  or  no  in- 
centive to  buying. 

Stoves  and  Furnaces. — Quietness  in 
this  market  would  seem  to  indicate  that 
the  spring  improvement  in  business, 
usually  looked  for  about  the  1st  of  Feb- 
ruary, will  be  delayed,  as  had  been  gen- 
erally anticipated. 

Kitchen  Utensils. — Further  advances 
are  almost  certain  to  take  place  in  this 
department  on  account  of  the  higher 
prices  for  raw  materials — copper,  tin, 
spelter,  etc.  Demand  from  country  sec- 
tions continues  good,  but  cities  are  dull. 

Seasonable  Lines. — Business  is  largely 
of  a  sorting-up  nature,  covering  general 
country  lines.  Syrup  and  sugar-making 
utensils  are  moving  satisfactorily,  and 
there  is  also  a  continued  demand  for 
shoe  calks. 


TORONTO. 

TORONTO,  Jan.  28.— Conditions  in 
the  hardware  trade  in  the  city 
are  inclined  to  be  quiet  and  are, 
if  anything,  under  normal.  There  is  a 
fair  movement  in  a  few  seasonable  lines 
but  otherwise  business  is  dull.    The  dull- 


TORONTO  QUOTATIONS. 

Tin ..'.'...    ..-37c 

Copper   15c 

Lead 5c  lb. 

Spelter   8c 

Antimony 18c  lb. 

Aluminum  Ingot 22c  lb. 

Aluminum  Pattern 23c  lb. 

Solder,  i/2  x  %    23c  lb. 

Wire   Solder    27c  lb. 

Wiping  Solder 2(H/2c  lb. 

Tinker's  Bar  Solder   27c  lb. 

Wire  Nails $2.05  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope lie  base 

African  Hemp  Rope lie  base 

Sisal  Rope 9V2c  base 


PARIS  GREEN  PRICES  FOR  1915. 

Prices  F.O.B.  Montreal,  Quebec,  Halifax  and  St.  John: 

C  P  Co.  Bergers 

600-lb.  casks 16  16% 

250  lb.  cask* 16%  17 

100-lb.  drums 17y4  18 

50-lb.  drums 17%  18 

25-lb.  drums 17"%  18% 

1-lb.  packages,  100  case 19%  20% 

%-lb.  packages,  100  case 21%  22% 

1-lb.  tins,  100  case . .  .  .              20%  21% 

%-lb.  tins,  100  case 23% 

Prices  F.O.B.  Toronto,  Hamilton  and  London,  %c  lb.  advance. 


ness  is  to  a  large  extent  on  account  of 
more  or  less  uncertainty  as  to  the  out- 
look for  the  immediate  future  for  trade 
generally.  There  is  a  decided  tendency 
to  economize  and  buying  is  of  a  more 
conservative  nature  than  is  usual,  even 
at  this  time  of  the  year.  The  country 
trade,  on  the  other  hand,  is  far  more 
satisfactory,  although  orders  even  in  this 
case  are  not  heavy.  The  prospects  of  a 
higher  tariff  continue  to  cause  some  un- 
certainty in  the  trade  and  there  is  much 


speculation  as  to  the  possible  effect  on 
business.  The  necessity  of  increased  re- 
venue is,  however,  recognized  and  higher 
duties  will  no  doubt  be  accepted  with- 
out much  criticism. 

The  most  important  price  change  to 
note  this  week  is  in  wrought  iron  pipe; 
the  new  prices  showing  slight  decline, 
varying  according  to  the  size  of  the  pipe. 
Jute  rope  is  cheaper  by  IV2C  per  lb., 
and  jute  packing  from  le  to  l%c  per  ib. 
The    rope    market    is    seasonably    quiet 


NEW  PRICES  ON  IRON 

PIPE. 

As  predicted  in  recent  issues  of  Hardware  and  Metal  a  change  has  been 

made  in  quotations  on  standard  wrought  iron  pipe.     The  quotations  in  this 

panel  went  into  effect  at  Toronto  on  Jan.  25, 

and  are  lower  than  those 

previously  quoted.    The  prices  shown  are  for  sm 

all  quantities.    Discounts  in 

proportion  to  size  of  orders  will  be  given.     Following  are  the  net  prices 

now  in  effect : 

BUTT  WELD. 

Size.                                              Black. 

Galvanized. 

„%"  and  %"                                     $2.07 

$  2.97 

%"                                                      2.51 

3.44 

%"                                                     2.88 

4.03 

1"                                                        4.25 

5.95 

1%"                                                    5.75 

8.05 

lV,"                                                    6.88 

9.63 

2"                                                        9.26 

12.95 

2%"                                                  14.63 

20.48 

3"              *                                       1913 

26.78 

31/0"                                                  23.00 

32.50 

4"                                            |           27.25 

38.15 

2%" 
3" 

3V2" 

4" 

4y2" 

5" 

6" 

7" 

8"  x  25  lbs.  per  ft. 

8"  x  28  lbs.  per  foot 

9" 

10"  x  23  lbs  per  ft. 

10"  x  40  lbs.  per  ft. 

12" 


4t 


1913 

26.78 

23.00 

32.50 

27.25 

38.15 

fVPW±jLD. 

$10.75 

$14.43 

14.92 

20.77 

19.51 

.  27.16 

23.46 

32.66 

27.80 

38.70 

34.93 

47.63 

40.70 

55.50 

52.80 

72.00 

73.78 

99.96 

77.50 

105.00 

89.28 

120.96 

106.95 

144.90 

99.20 

134.40 

127.70 

173.04                    i 

!   175.00 

i 
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and  prices  are  unchanged  with  the  above 
exception.  On  this  page  will  be  found 
the  new  cotton  waste  list  which  has  just 
gone  into  effect.  It  will  be  noticed  that 
all  lines  composed  of  cotton  are  cheaper 
but  prices  of  wool  packing-  waste  are 
higher.  The  general  hardware  business  is 
quiet  and  builders'  hardware  continues 
inactive.  A  few  seasonable  lines  are 
moving  out  fairly  well,  and  there  is  a 
fair  demand  for  winter  sporting  goods. 
There  is  not  much  business  passing  in 
stoves  and  heaters  but  the  demand  for 
furnaces  has  improved  during  the  week. 
In  the  metal  markets  continued  strength 
in  London  has  been  reflected  in  the  local 
market;  tin,  spelter  and  solder  all  show- 
ing advances  of  approximately  lc  per 
pound.  The  demand,  however,  is  com- 
paratively light,  although  improving. 
The  pig  iron  and  scrap  metal  markets 
are  dull  while  little  activity  is  noticeable 
in  the  iron  and  steel  trade. 

Tin. — The  market  is  unsettled  and  con- 
tinues to  advance  on  account  of  a  scar- 
city of  spot  metal  there,  although  as  re- 
gards "futures"  the  reason  is  not  very 
clear.  In  the  local  market,  tin  has  ad- 
vanced lc  and  is  now  being  quoted  at 
37o  per  pound. 

Copper. — The  market  is  strong  on  ac- 
count of  heavy  buying  in  London  and 
prices  are  very  firm.  The  international 
situation  with  regard  to  copper  is  bright- 
er and  little  trouble  may  be  expected  over 
exports  of  this  metal.  In  the  local  mar- 
ket copper  is  firm  at  15c  per  pound. 

Lead. — The  demand  is  increasing  and 
the  market  is  firm  with  a  possibility  of 
higher  prices.  Lead  is  being  quoted  at 
5c  per  pound. 

Spelter.  —  It  is  reported  from  New 
York  that  the  spelter  market  has  been 
cornered  and  that  the  price  there  is  high- 
er than  in  London.   Spelter  is  in  good  di>- 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

Pure  Manila  Rope — 15V2c  lb.  base 
British  Manila  Rope  .  .12c  lb.  base 

Sisal 10y2c  lb.  base 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Galvanized  Iron,  28   English 
Apollo : 

Fleur  de  Lis $4.75 

Queen's  Head 5.10 

Corrugated   Sheets,  28-gauge 

galvanized $3.45 

Glass.  First  Break $5.25 

Anvils : 
Peter  Wright  .  .80  lbs.  &  up  12V2o 

Clip  Lorn 13V2c 

Vises : 
Peter  Wright  45  lbs.  &  over  14V2c 


mand  and  the  market  strong  at  ad- 
vanced prices.  Locally  spelter  has  ad- 
vanced lc  and  is  now  8c  per  pound. 

Solders. — There  has  been  an  all  round 
advance  of  lc  per  pound  on  solders  on 
account  of  the  higher  price  of  tin. 
Prices  are  given  in  panel  and  in  the  cur- 
rent market  quotations. 

Other  Metals. — The  antimony  market 
is  quiet  but  very  firm.  The  metal  is  in  a 
strong  position  as  the  demand  is  heavy. 
Locally  the  price  is  unchanged  at  18c 
per  pound.  In  the  local  market  there  is  a 
fair  demand  for  metals  and  business  is 
gradually  improving,  although  still  of  a 
hand-to-mouth    order. 


NEW   PRICES   ON    WASTE. 

Cents 
per  lb. 
Polishing   Waste. 

Cream   0  11% 

White    Wiping    Waste. 

XXX   Extra    0  09* 

X    Grand    0  Ofly4 

XLPR    O  l)s>% 

X   Empire   0  OS 

X   Press   0  07% 

Colored    Wiping   Waste. 

Fancy   0  07% 

Lion     0  06% 

Standard    0  0(5 

Popular    0  05% 

Keen    0  05 

Wool   Packing   Waste. 

Arrow     0  16 

Axle  0  11 

Anvil    0  OS 

Anchor   0  06% 

Washed    Cotton    Wipers. 

Select  White   0  08% 

Mixed  Colored   0  00 

Dark    Colored    0  05 

This   list  subject   to   trade  discount  for 
quantity. 


Scrap  Metals. — There  is  continued 
dullness  in  the  market  and  no  further 
change  in  prices  over  those  reported  last 
week.  Prices  are  given  in  our  current 
market   quotations. 

Bar  Iron  and  Steel — There  is  a  little 
better  demand  for  bar  iron  from  manu- 
facturing interests,  but  the  general  con- 
dition of  the  iron  and  steel  trade  shows 
hardly  any  improvement.  Industrial 
conditions  are  against  any  pronounced 
recovery  in  the  trade  in  the  immediate 
future.  Prices  are  unchanged  at  $2 
base. 

Pig  Iron. — There  is  nothing  doing  in 
the  pig  iron  market  and  little  prospect 
of  any  immediate  improvement.  Vic- 
toria and  Hamilton  brands  are  quoted 
at  $17  per  ton. 

Wire  Nails. — The  nail  situation  is  un- 
changed. Wire  nails  are  being  quoted 
at  $2.05  case,  less  2  per  cent.,  30  days. 
Cut  nails  are  unchanged  at  $2.70  base. 

Lead  Pipe. — Business  is  quiet,  the 
building  trade  not  having  shown  any 
improvement.  Lead  pipe  is  being  quoted 
at  7y2e,  5  per  cent,  off,  and  waste  pipe 
9c,  5  per  cent.  off. 

Iron  Pipe  Change. — On  the  preceeding 
page  will  be  found  the  new  pipe  list 
which  has  been  readjusted,  prices  in 
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most  cases  being  lower.  General  condi- 
tions are  the  cause  of  this  change,  but 
how  long  the  list  will  remain  in  force  is 
not  certain,  as  there  is  a  possibility  of 
advanced  prices  in  the  event  of  a  higher 
tariff  going  into  effect. 

Stoves  and  Furnaces. — The  stove  busi- 
ness is  quiet,  but  furnaces  are  moving- 
out  better.    Heaters  are  quiet. 

Rope  and  Twine. — The  market  is  sea- 
sonably quiet  but  prices  unchanged  with 
the  exception  of  jute  rope  which  is  iy2c 
lower,  being  now  quoted  at  lie  per 
pound.  The  demand  for  jute  rope  is 
light  and  the  lower  price  may  stimulate 
business. 

Jute  Packing  Lower — There  has  been 
a  change  in  the  prices  of  jute  packing; 
jute  is  down  and  the  demand  light.  The 
new  prices  are  as  follows:  Fine  jute, 
8y2c;  Beaver  7y2c,  and  coarse  sewer  6y2c 
per  pound.  The  decline  ranges  from  y2c 
to  iy2c.  according  to  grade. 

Duck  and  Cotton  Twine. — A  change  in 
prices  of  these  lines  may  be  expected 
very  shortly,  owing  to  the  decline  in 
raw  cotton. 

Cotton  Waste  Lower. — As  predicted  in 
Hardware  and  Metal  on  Jan.  9th,  prices 
on  cotton  waste  have  been  reduced  on 
account  of  cheaper  cotton.  It  will  be 
noticed  in  the  list  which  is  given  in  a 
panel,  in  another  column,  that  wool 
packing  waste  is  higher,  accounted  for 
bv  the  advance  in  wool. 


LONDON. 

LONDON,    Ont.,     Jan.     28,     1915.— 
Business      continues      seasonably 
quiet.      Collections    are     reported 
fair.     A  good  number  of  spring  orders 
are  being  booked.    A  new  price  has  been 
issued  in  barrel  churns,  which  are  quoted 
at  40  per  cent,  discount,  making  the  net 
price:  No.  4,  $5.40    each;    No.  1,  $5.40 
each;  No.  2,  $6  each;  No.  3,  $0.60  each; 
No.  4,  $7.80  each;  No.  5,  $9.60  each. 
Change  in  Packings. 
Russian    packing    is    now    quoted    at 
15y2c,  and  Italian  No.  2,  at  15y2c.  Other 
lines  are  unchanged. 

Pure  Manila  rope  is   still   quoted   at 
14c   base;    British    Manila,   lie   per   lb. 
base;  African  hemp,  lie  lb.  base.     The 
demand  is  very  light  at  present. 
Linseed  Oil. 
No   changes   have   taken   place   in   oil 
quotations,  which  are  as  follows: — 
Raw  Linseed — 

1  to  2  barrels 68c  per  gallon. 

3  to  5         „     67c     „        „ 

6  to  9         „     66c     „        „ 

Boiled— 

1   to  2         „     71c     „ 

3   to   5         „     70c     „        „ 

6   to  9         „     69c     „        „ 

Turpentine  is  quoted  in  single  barrel 
lots  at  66c  per  Imperial  gallon;  2  to  4- 
barrel  lots,  65c  per  Imperial  gallon;  5- 
gal.  lots,  73c  per  Imperial  gallon. 
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Orders    for    spring    goods     are    being 
booked  very  much  as  usual. 

Putty  and  glass  are  unchanged.    Putty 
is  quoted  as  follows: — 

Standard  100-lb.  drums $2.75 

„        25-lb.        „         2.85 

Pure  100-lb.  drums   3.50 

„        25-lb.         „         3.60 

Quotations   in   white  lead  remain  un- 
changed. 


WINNIPEG. 

WINNIPEG,  Jan.  27.— A  good  im- 
provement in  ordering  has  been 
noticed  in  the  last  week.  Deal- 
ers are  now  practically  all  through  with 
their  stock-taking.  Inventory  sales  are 
quite  the  order,  and  already  dealers  are 
arranging  for  their  Spring  stock.  The 
exceedingly  cold  weather  is  causing 
some  to  think  that  Spring  will  set  in 
early,  and  with  such  a  possibility  in 
view,  it  is  now  time  to  plan  what  will  be 
needed  by  the  farmers  and  by  the  town 
people. 

Batteries  Are  Up. 

In  prices  only  a  few  changes  have 
been  noted  during  the  week.  A  little 
time  ago  it  was  stated  that  batteries 
were  practically  certain  to  advance  on 
the  1st  of  February.  This  advance  has 
been  definitely  announced,  the  general 
rise  being  about  10%,  which  means  an 
advance  per  battery  of  from  1  to  4c. 
The  cause  of  this  rise  is,  of  course,  the 
difficulty  of  getting  some  of  the  mater- 
ials used  in  the  manufacture.  Espe- 
cially is  a  certain  class  of  manganese, 
which  comes  from  Russia,  difficult  to 
secure  at  the  present  time  owing  to  the 
Dardanelles  being  blocked,  and  to  the 
mines  being  closed  down. 

One  large  handler  of  batteries  ex- 
presses his  belief  that  the  present  rise 
will  be  only  one  of  several.  Manufactur- 
ers will  not  supply  handlers  in  any  large 
quantities,  thus  preventing  handlers  get- 
ting a  stock  which  will  tide  them  over 
any  long  period.  These  handlers  in  their 
turn  have  to  sell  the  dealers  in  com- 
paratively   small    quantities. 

While  the  advance  in  batteries  is  gen- 
eral, there  are  one  or  two  smaller  con- 
cerns, which  because  of  fortunate  buying, 
are  still  able  to  supply  their  cells  at  the 
old  figure  and  expect  to  hold  to  these 
old  figures  for  a  month  or  two. 

Change  Coming  in  Iron  Pipe. 

Within  a  week  new  quotations  will  be 
announced  on  iron  pipe.  The  idea,  how- 
ever, is  not  to  strike  any  higher  figure, 
but  rather  to  make  a  re-adjustment  in 
the  quotations  which  seems  desirable, 
Details  of  this  re-adjustment  will  be 
given  in  the  next  issue. 

Linseed  Up  2c  More. 

Following  the  rapid  rise  in  linseed  oil 


reported  last  week,  another  advance  of 
2c  is  herewith  reported  the  raw  now 
being  quoted  at  79c  and  the  boiled  at 
82c.  Elsewhere  in  this  issue,  some  fuller 
comment  on  the  oil  situation  is  made.  It 
may  be  stated  here,  however,  that  the 
general  impression  among  oil  men  is  that 
the  present  prices  will  probably  hold 
steady  or  decline  slightly,  as  the  ad- 
vance was  really  greater  than  the  actual 
market  conditions  warranted.  These 
market  conditions,  however,  as  far  as 
can  be  learnt,  do  justify  a  strong  tone 
to  this  product. 

What  of  the  Tariff. 

At  the  present  time  there  is  a  good 
deal  of  discussion  taking  place  as  to  the 
likelihood  of  parliament  making  tarriff 
changes  at  the  coming  session.  All 
realize,  of  course,  that  the  Dominion 
expenditures  this  year  are  greater  than 
they  have  been  for  many  seasons.  On 
the  other  hand  almost  every  department 
is  showing  decreased  revenue.  It  is  felt 
by  some  that  increased  duties  will  be 
placed  upon  many  lines  with  the  object 
of  securing  the  necessary  revenue. 
There  is  talk  of  a  duty  being  put  upon 
raw  material  as  well  as  upon  the  finish- 
ed product.  This  would  insure  a  con- 
siderable increase  to  the  Government. 
It  would  also,  of  course,  render  necess- 
ary an  increase  in  the  price  of  many 
lines. 

Definite  information  as  to  this  action 
will  not,  of  course,  be  available  until 
parliament  meets,  but  communications 
being  received  from  manufacturers  at 
the  present  time  indicate  their  belief 
that  some  such  action  will  be  taken. 

Paint  men  report  a  condition  of 
affairs  which  is  on  the  whole  satisfac- 
tory. There  is  no  attempt  to  claim  that 
large  orders  are  being  placed  this  year. 
One  paint  man  stated  that  orders  like 
six  and  eight  hundred  dollars  are  prac- 
tically unheard  of,  but  dealers  are  going 
over  their  stock  now  and  placing  orders 
from  $75  to  $250.  It  is  evidently  the 
dealers'  intention  to  carry  as  small  a 
stock  as  they  possibly  can  and  yet  give 
service  to  their  customers.  This  will  re- 
quire a  careful  scrutiny  of  the  stock,  as 
the  spring  advances,  in  order  that  sup- 
plementary orders  may  be  placed  in  pro- 
per time.  The  tendency  toward  moderate 
buying  is  regarded  by  manufacturers  as 
very  wholesome. 

Generally,  collections  are  reported  as 
fair.  In  the  fall  prophecies  were  to  be 
heard  regarding  the  number  of  failures 
which  would  occur  after  the  new  year. 
Tt  is  very  cheering  to  notice  that  this 
wholesale  assigning  has  not  taken  place. 
Retailers  appear  to  be  weathering  the 
hard  conditions  in  very  creditable 
fashion. 
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THE   TURPENTINE  SITUATION. 

The  annual  review  by  Jas.  Watt  &  Son, 
London,  England,  of  the  rosin  and  tur- 
pentine trades  during  1914  states  that  at 
the  end  of  July,  1914,  turpentine  had  re- 
covered from  the  great  shock  of  the 
Savannah  collapse  in  March,  1913. 

By  that  time  it  was  recognized  that  the 
1914  crop  in  the  U.  S.  would  be  consider- 
ably smaller  than  those  of  1913  and 
1912;  it  was  also  seen  that  the  wood 
turpentine  industry  was  in  a  moribund 
condition,  and  that  the  world's  demand 
was  well  on  the  road  to  overtake  the 
supply  forthcoming  at,  and  around,  34/-. 

Then — the  war-cloud  burst  over  Eur- 
ope, and  there  was  chaos. 

The  first  fear  was  that  shipments  from 
the  U.  S.  to  the  U.  K.  would  be  greatly 
hampered  and  early  in  August  we  saw 
the  price  rise  to  38/6.  It  was  soon  evi- 
dent, however,  that  American  shipments 
to  Great  Britain  were  fairly  safe,  but  to 
Holland  they  were  risky,  and  to  Ger- 
many, Russia  and  Belgium  impossible. 

The  fear  then  arose  that  London 
would  become  the  "dumping  ground" 
for  that  quantity  which,  in  normal  times, 
would  have  been  exported  to  the  Con- 
tinent. So,  when  several  cargoes,  afloat 
to  Germany  and  the  Netherlands  at  the 
outbreak  of  the  war,  were  diverted  to 
British  ports,  it  caused  a  panicky  feel- 
ing on  both  sides  of  the  Atlantic;  the 
price  quickly  dropped  to  29/6  in  Lon- 
don, and  as  low  as  32  cents  is  reported 
to  have  been  taken  in  the  U.  S. 

Measures  had  to  be  devised  to  meet 
the  difficulties  of  a  wholly  unparalleled 
situation. 

In  the  U.S.  it  was  recognized  that  the 
cutting  off  of  about  one-third  of  the 
outlet  called  for  instant  and  drastic 
curtailment  of  the  supply,  notwithstand- 
ing the  smaller  crop. 

The  same  American  factors  who  saved 
the  situation  in  1913  again  intervened ; 
they  forced  the  producers,  to  shut  down 
operations  in  the  woods;  they  obtained 
assurance  of  financial  assistance  to  carry 
stocks;  they  formed  a  protective  Tur- 
pentine Farmers'  Association  and  they 
succeeded  in  putting  the  trade  on  its 
feet   again. 

Tn  Great  Britain  the  demand  proved 
much  better  than  it  had  been  feared  it 
could  be  under  war  conditions;  the  Con- 
tinental cargoes  diverted  to  London  were 
soon  absorbed,  and  stocks  diminished  so 
rapidly  that  now  they  are  not  only  mod- 
erate, but  really  dangerously  low. 

Only  once  during  this  century  has  the 
visible  supply  for  London  on  31st  De- 
cember been  as  low  as  it  was  in  1914, 
viz.,  in  1906,  when  the  supply  was  21,811 
barrels  and  the  price  50/3. 
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Making  Paint  Sales  in  Winter 

Some  Merchants  do  a  Very  Fair  Paint  Business  During  the  Winter  Months- 
Opportunities  for  Sales — Labor  Cheaper  in   Winter. 

By  HENRY  LEWIS. 


NOW  that  the  stock-taking  season 
is  almost  over,  let  us  look 
around  to  see  if  there  are  not 
some  ways  in  which  sales  can  be  stimu- 
lated during'  an  off-season,  or  rather  a 
season  that  is  usually  looked  upon  as 
being  a  quiet  one  for  the  retail  hardware 
merchant.  Although  they  are  greatly  in 
the  minority  as  far  as  numbers  are  con- 
cerned, there  are  a  great  many  hard- 
waremen  who  are  doing  a  very  fair  busi- 
ness in  paints  during  the  winter  months. 

I  have  in  mind  one  man  in  particular 
who  runs  two  or  three  paint  window  dis- 
plays during  the  winter  months.  He 
also-  pushes  paint  in  many  other  ways, 
and  he  does  a  very  fair  amount  of  win- 
ter paint  business.  There  are  some  hard- 
ware dealers  who  are  satisfied  to  wait 
until  each  line  is  in  actual  demand, 
whereas  they  could  employ  methods  at 
times  when  the  lines  were  quiet  to  create 
a  demand. 

Let  us  look  for  a  few  moments  at  the 
question  of  winter  paint  sales.  It  is  the 
general  opinion  of  quite  a  number  of 
dealers  to-day  that  after  the  early  fall 
rush  has  been  satisfied  and  paints  get 
quiet,  that  there  is  no  further  demand 
for  them  until  the  following  spring  rush 
starts  in.  Many  merchants  seem  to  be 
satisfied  to  wait  for  this  demand,  and 
apparently  are  following  the  old  pro- 
verb, which  runs — -"Everything  comes  to 
him  who  waits."  Why  wait  for  a  de- 
mand when  you  could,  by  throwing  out  a 
suggestive  hint  to  your  customers, 
create  one?  Is  it  your  opinion  that  the 
merchant  who  "waits"  makes  the  same 
progress  as  the  merchant  who  is  not 
satisfied  to  wait,  but  goes  out  after  this 
demand  and  meets  it  two  or  three 
months  in  advance  of  his  competitor? 
Which  of  the  two  appeals  to  you  as  the 
one  to  succeed? 

Some  people  will  ask,  "what  class  of 
painting  can  be  carried  on  during  the 
winter  months?"  Outside  work,  of 
course,  is  suspended  during  the  cold  wea- 
ther, so  naturally  we  will  have  to  direct 


our  attention  to  inside  work  altogether. 
Now  the  question  arises,  what  advan- 
tages are  there  in  painting  at  this  time 
of  the  year.  First  and  foremost  comes 
the  answer  temperature.  There  is  but 
little  doubt  that  when  the  stoves  and 
furnaces  are  going  full  blast  that  the 
air  as  well  as  the  walls  and  ceilings  of 
any  house  is  much  dryer  than  during  the 
summer,  spring  and  fall.  Therefore,  it 
seems  that  for  inside  decorating  a  better 
season  could  not  be  chosen. 

The  home  of  every  man  is  used  during 
the  winter  months  for  entertaining,  or 
even  spending  quiet  evenings  there,  and 
everyone  will  admit  that  the  more  at- 
tractive and  pleasant  the  home  appears, 
the  more  pride  the  family  will  take  in  it. 
Almost  every  man  spends  quite  a  num- 
ber of  evenings  at  home  during  the  win- 
ter months,  and  these  could  be  devoted 
to  the  brightening  up  of  his  house. 

These  facts  will  have  to  be  brought  to 
the  attention  of  your  customers,  as  most 
people  think  the  proper  time  for  this 
work  is  in  the  spring.  Why  should  any 
man  live  in  his  house  all  winter  and  then 
as  soon  as  he  can  take  advantage  of  the 
outdoor  air  by  enjoying  his  evenings  on 
the  verandah  or  elsewhere,  start  to  paint 
up  the  interior  of  the  house? 

One  of  the  quickest  ways  to  bring 
these  facts  before  your  customers  is  to 
make  a  window  display  of  paints  used 
for  inside  work.  Possibly  a  couple  of 
neat  window  cards  bearing  helpful  sug- 
gestions would  break  the  ice,  or,  in  other 
words,  bring  the  attention  of  your  cus- 
tomer or  the  passer-by  to  the  idea  of 
brightening  up  his  home.  It  might  also 
be  a  good  plan  to  mention  these  things 
to  customers  who  enter  your  store,  as  it 
could  be  done  without  any  trouble  while 
waiting  on  them,  and  point  out  to  them 
the  advantages  to  be  gained  by  doing 
this  work  at  the  present  time. 

There  is  one  important  feature  in  con- 
nection with  this  work  which  does  not 
come  into  play  as  often  as  it  should, 
and  with  some  dealers  it  is  never 
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thought  of.  To  use  paint  it  is  necessary 
to  use  a  brush,  and  there  are  very  few 
homes  to-day  possessing  a  good  paint 
brush.  It,  therefore,  might  not  be  a  bad 
idea  to  make  a  display  of  some  brushes 
as  well.  If  a  merchant  gets  after  this 
business  there  is  no  good  reason  why  he 
cannot  show  a  decided  increase  in  his 
paint  sales  during  the  winter  months. 
The  demand  will  have  to  be  created, 
and  this  can  be  done  by  suggesting  the 
idea  in  different  ways  to  the  customer. 

Perhaps  the  most  redeeming  features 
of  brightening  up  during  the  winter 
months  by  the  man  who  does  not  do  this 
work  himself  will  be  the  argument  of 
cost.  In  the  first  place,  labor  is  cheaper 
than  in  the  summer  months,  as  it  is  the 
off-season  of  the  trade,  and  naturally 
those  employed  in  that  work  are  only 
too  anxious  for  employment  and  will  not 
make  their  prices  too  stiff.  Then,  again, 
skilled  workers  could  be  secured,  as 
there  would  be  a  larger  field  of  men  to 
choose  from.  The  lines  which  would 
come  into  prominence  would  be  floor  pre- 
parations, varnishes,  stains  and  paints 
for  walls,  etc.  Even  if  it  is  impossible 
for  a  man  of  ordinary  circumstances  to 
spend  the  money  for  labor,  this  work  can 
all  be  done  by  an  amateur,  as  there  are 
no  fancy  or  delicate  parts  to  paint. 


ANNUAL  MEETING   SASKATOON, 
R.  M.  A. 

(Continued  from  page  26.) 
run  into  the  city  from  various  parts  of 
the  country,  say,  Tuesdays  and  Fridays. 
Each  member  of  the  association  could 
contribute  a  donation  towards  this,  and 
a  certain  percentage  of  the  money  spent 
by  those  who  came  in  could  be  returned 
to  the  customers,  the  stubs  of  their  re- 
ceipts being  turned  in  to  a  central  office. 
A  combined  system  of  advertising  the 
price  of  their  goods  and  these  excursions 
in  the  newspapers  could  be  adopted,  and 
he  believed  that  great  benefit  would  ac- 
crue to  the  business  houses  of  the  city 
if  this  was  adopted.  He  mentioned  that 
the  same  thing  had  been  tried  at  Wey- 
burn,  and  one  merchant  had  1,100  visi- 
tors in  his  store  in  one  day  as  the  result. 
The  executive  was  asked  to  take  up  the 
matter,  in  conjunction  with  Mr.  Burton, 
at  their  next  meeting. 


HARDWARE    AND    METAL 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE   IN   CANADA 

News  From  the  Front 

The  Martin-Senour  Co.,  Ltd.,  is  right  out  in  front  with  the  strongest  publicity  campaign  ever  used  by  any  Paint 

and  Varnish  firm  in  this  country,  to  further  promote  the   sale   of  their  products. 

What  does  this  mean  for  our  Dealer  Agents? 

It  means  that,  war  or  no  war,  we  are  going  to  sell  more  Paint  and  more  Varnish  than  ever  before. 

It  means  that  every  Martin-Senour  Dealer   Agent  is   going   to    benefit    immeasurably   by    this    campaign    and    set 

more  Paint  and  more  Varnish  than  ever  before. 

This  campaign  is  complete  in  every  detail.     All  the  be.3*    mediums  of  publicity  will  be  used,  including  the  largely 

circulated  city  and  town   Newspapers,  Magazines,  Farm  and  Eeligious  Journals,  etc. 

This  story  of  Martin-Senour  Quality  and  Merit  will  be  carried  to  every  nook  and  corner  of  the  country,  and  will 

be  read  by  several  million  people. 

Coupled  with  this  campaign  of  Publicity,  we  have  many   new  features  of  display  for  both  Interior  and  Exterior 

use. 

In  fact,  the  Ship  "Big  Sales"  is  cleared  for  action  and  ready  to  sail. 


Gfie  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


This  Label  Means  Satisfied  Varnish 
Customers  and  Profitable  Varnish  Sales 

The  Berry  Brothers  label  on  a  varnish  barrel  or  can  is  a  safe  guide  to  good 
varnish,  either  for  the  user  or  the  dealer. 

It  stands  for  an  experience  of  over  half  a  century  in  the  making  and  use 
of  finishes  and  japans  for  every  known  purpose. 


Dealers  in  paints  and  var- 
nishes throughout  the  Do- 
minion know  that  they  can  place  the 
utmost  confidence  in  the  products  of  the 
House  of  Berry  Brothers. 

There  is  a  Berry  Brothers  product  for 
every  finishing  need,  but  the  most  frequent 


OTHERS 

VARNISHES 


needs  are  met  by  one  of  the 
following :  — 
Liquid  Granite — A  floor  varnish  whose 
name  suggests  its  wonderful  durability. 

Luxeberry  White  Enamel — Unequalled 
for  white  interior  finishing.  A  white 
enamel  that  stays  white. 


aERRYBROTHERC 
Iforld-s  Largest\fcrnish  Makers W 

Walkerville,  Ontario 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  Jan.  28.— The  situa- 
tion in  general  remains  much 
the  same,  with  a  light  demand 
for  immediate  delivery  and  satisfactory 
orders  for  spring  from  country  districts 
in  Ontario  and  East.  New  prices  for 
Paris  green  have  been  announced,  and, 
while  C.  P.  C.  is  quoted  about  the  same 
as  the  prices  announced  a  year  ago,  Ber- 
gers  is  a  full  cent,  under  for  the  time 
being.  Prices  are  likely  to  strengthen 
later,  it  is  announced.  White  lead  mar- 
ket is  advancing,  an  increase  of  10c  cwt. 
being  noted  in  less  than  ton  lots,  and 
further  increases  are  spoken  of.  Linseed 
oil  is  stronger  than  last  week,  but  ad- 
vances are  not  material,  although  70c 
and  73c  on  a  barrel  basis  is  mentioned, 
where  69c  and  72c  was  the  high  mark  a 
week  ago. 

Linseed  Oil. — The  tendency  in  the  oil 
market  is  still  upward.  Crushers  are 
still  quoting  as  a  week  ago  for  imme- 
diate delivery,  but  for  orders  a  few 
weeks  hence  the  price  is  one  cent,  above, 
or  68V2C  and  71c  on  the  barrel  basis. 
Futures  are  generally  higher.  In  the 
trade  the  quotation  of  68c  and  71c  is 
still  given  by  one  firm,  but  generally  the 
tendency  is  higher,  and  from  two  sources 
the  price  given  was  70c  and  73c,  which 
is  a  full  cent  above  the  maximum  of  a 
week  ago.  The  business  is  being  con- 
ducted on  a  very  close  basis,  and  orders 
are  generally  small;  in  many  cases  de- 
liveries are  at  the  market  on  placed  or- 
ders— but  what  the  market  is  for  the 
time  being  is  hard  to  decide. 

Raw.  Boiled. 

1  to  2  barrels 68c-70c         71c-73c 

3  to  5  barrels 67c-69c         70c-72e 

6  to  9  barrels 66c-68c         69c-71c 

10  barrels  over   ....   65c-67c         68c-70c 
5-gal.    lots    70c-72c        73c-75c 

5-gal.  cans,  50c  each;  10-gal.  cans,  75c 
each. 

Gasoline  and  Benzine. — The  market 
continues  without  change  and  demand  is 
fair.  Possibilities  of  a  tariff  are  still 
a  live  factor. 

Turpentine. — Conditions  continue  very 
unsettled  here,  so  far  as  prices  are  con- 
cerned, although  there  appears  to  be  a 
further  small  improvement  in  demand. 
Refiners  are  still  quoting  63y2e,  but  the 
dealers  are  all  over  the  market.  While 
65c  is  still  quoted  in  single  barrel  lots, 


this  appears  to  be  the  top,  and  some 
seem  satisfied  to  get  63c.  In  one  excep- 
tional instance  a  price  of  62c  is  indirect- 
ly reported. 

Per  gal. 
V2-bbl.  lots   66c    68c 

1-bbl.  lots   63c     65c 

2  to  4-bbl.  lots   62c     64c 

5  to  10-bbl  .lots   61c     63c 

Paris  Green. — The  new  prices  for 
Paris  Green  for  C.  P.  C.  and  Bergers 
brands  are  given  this  week.  It  will  be 
noted  that  for  the  former  the  new  quo- 
tations indicate  a  }4c  off,  and  for  the 
latter  there  is  an  even  cent  reduction. 
At  the  same  time,  it  must  be  remem- 
bered that  the  business  was  in  rather  a 
bad  position  at  the  opening  a  year  ago 
and  prices  were  high.  For  the  time  be- 
ing the  agents  for  Bergers  report  that 
the  lower  prices  will  hold,  but  there  is 
likely  to  be  an  early  advance.  It  is  re- 
ported that  there  are  considerable  stocks 
in  dealers'  hands,  and  that  as  soon  as 
these  are  exhausted  the  advanced  values 
of  bluestone  and  other  raw  materials 
affected  by  the  war  will  effect  a  higher 
range. 

White  Lead. — Position  of  white  lead 
has  been  gaining  strength  for  some  time, 
and  the  result  is  noted  in  an  advance  of 
10c  in  less  than  ton  lots.  Prices  now  are 
.f8.40  and  $8.75.  It  is  reported  that  there 
are  likely  to  be  further  changes  in  an  up- 
ward direction. 

Glass  and  Putty. — Glass  continues  in  a 
strong  position,  but  demand  is  light. 
Putty  is  also  strong  on  a  weak  demand. 


TORONTO. 

TORONTO,  Jan.  28.— Conditions  in 
the  paint  market  are  showing  some 
inprovement  with  regard  to  the 
country  trade;  one  paint  house  reports 
that  they  have  booked  more  spring  ord- 
ers this  year  than  last  for  the  corres- 
ponding period.  On  the  other  hand,  the 
city  trade  is  quiet,  but  has  shown  some 
improvement  since  the  beginning  of  the 
year. 

Linseed  oil  is  in  light  demand  but  is 
very  firm  and  is  expected  to  advance 
again  in  the  near  future.  Turpentine 
is  unchanged  and  business  is  dull.  The 
new  Paris  Green  list  will  be  found  in  an- 
other column;  prices  are  the  same  as 
last  year.  White  lead  bookings  are  show- 
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ing  some  improvement  and  the  demand 
for  whiting  is  better.  The  glass  situa- 
tion is  unchanged  and  business  is  quiet. 
Putty  is  unchanged  with  light  demand. 
Collections   are   still    slow. 

Linseed  Oil. — The  demand  is  light  but 
prices  are  being  maintained  very  firm. 
It  is  generally  agreed  that  oil  is  too 
cheap  at  the  present  price  considering 
the  high  level  flaxseed  has  reached,  and 
that  oil  is  bound  to  advance.  Flaxseed 
for  future  delivery  is  even  higher  than 
spot  seed.  One  reason  why  business  is 
light  at  the  present  time  is  because  a 
considerable  quantity  of  oil  was  sold 
last  November  at  prices  which  could  not 
be  secured  now  within  10c  per  gallon, 
and  consumers  do  not  like  paying  the 
present  and  higher  price;  there  is,  how- 
ever, little  prospect  of  cheaper  oil.  The 
following  prices  are  being  quoted  in  To- 
ronto. 

Raw.         Boiled. 

Single  bbls 68  71 

3  to  5  bbls 67  70 

6  to  9  bbls ..66  69 

Turpentine.— The  fact  that  turpentine 
and  resin  have  been  declared  contraband 
by  the  British  Government  is  helping  to 
maintain  prices,  although  there  is  very 
little  turpentine  moving.  Producers  in 
(he  South  have  been  trying  to  induce  the 
government  at  Washington  to  force  the 
Brifish  Government  to  withdraw  this 
decision,  but  without  effect.  Resin  is 
used  largely  as  a  matrix  in  the  manu- 
facture of  shells;  it  can  therefore  be 
readily  understood  why  it  was  placed 
on  the  contraband  list,  and  why  the 
British  Government  refused  to  rescind 
its  decision.  The  following  prices  are 
prevailing  in  Toronto:  Single  bbls.,  66c; 
2  to  4  bbls.,  65c;  5-gallon  lots,  73c  per 
Imperial  gallon. 

Paris  Green. — As  stated  in  the  last 
issue  of  Hardware  and  Metal  a  new 
price  list  for  1915  has  been  issued  which 
will  be  found  in  another  column.  It  will 
be  observed  that  the  prices  are  the  same 
a?  last  year  and  are  subject  to  the  same 
conditions. 

White  Lead. — Bookings  are  good  and 
market  is  firm.  One  house  has  advanced 
lead  10c  per  cwt.,  on  quantities  of  less 
than  ton  lots  only.  This  advance  is  not 
general. 
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January  L'O,  1915. 


A  Triune 
Triumph 


SCIENCE 

states  that  the  perfect  paint  must  consist  of  the  perfect 
proportion  of  70  per  cent,  of  Pure  White  Lead  and  30  per 
cent,  of  Pure  Oxide  of  Zinc,  ground  in  pure  Linseed  Oil 
and  Dryers — the  formula  we  have  taken  for  our 

B-H  "English"  Paints 

(70%  Brandram's  B.  B.  Genuine  White  Lead,  30%  Pure 
Oxide  of  Zinc  for  all  colors  and  tints  made  on  a  white 
base.) 

COMMERCE 

finds  in  the  unequalled  and  world-wide  acknowledgment 
of  the  superiority  of  Brandram's  B.  B.  Genuine  White 
Lead — and  the  established  position  of  B-H  "English" 
Paints,  the  guarantee  of  a  sure  and  steady  sale  on  a  sound 
PROFIT  BASIS.  This  fact  is  making  a  strong  appeal 
to  the  progressive  Canadian  business  man  of  to-day. 


ART 


appeals  to  the  consumer  particularly,  who  is  concerned 
with  the  artistic  effects  he  can  secure  with  B-H  "English" 
Paints — their  brilliancy  and  purity — the  exquisite  range 
of  colors  and  tints — and  the  expert  color  schemes  and  ar- 
rangements supplied  to  him  by  the  dealer,  all  count  with 
him.  These  things  enable  architects  to  specify  without 
hesitation  and  make  property  owners  prefer  B-H  "Eng- 
lish" Paints  everv  time. 


B  *£ 

lNDR^ 

lM-HE 

IBBIdEI 

SON 

^M  LIMITED 

Montreal 

Halifax 

St.  John 

Toronto 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%   pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  -and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Cliilleri,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f..o.b.  Montreal,  Toronto, 
Hamilton.  London,  St.  John  and 
Halifax    freight    equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
lett's    19  00        18  00 

ANVILS. 

Ruckworth,   per  lb 0  10V4 

AUGERS. 

Ford's  niisrer  hits,  30  and  10  p.c 

Irwin's   auger,   45   p.c. 

Iinnur's   anger   70   p.c. 
Rockford's   auger.   50  and   10  p.c 
Gilmour's   car,   47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,    doz 8  00 

Hand  made,  doz 8  00 

Model,    doz ,,     8  25 

Bljick    Diamond,    doz "     9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

„  doz 12  50 

Samson    double    bit,    doz..,  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit.  doz ."'6-75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

•Boys"   Axes    5  73    6  50 

Bench    Axes,    Samson.. 

No.  3,   doz.,  net 9  00 

No.   3,   doz.,   net 9  30 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net : n  50 

No.   6,   doz.,   net 12  00 

B 
BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough 
Armature  Special,  White  Brass, 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid.  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60e   lb., 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo,  "A." 
"B."    "C,"    "D,"    No.    1,   2   and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,   No.   4,   from   6   to  60c  lb. 

BELTING    (Leather). 
Extra,   50   and    10   per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.   1,  $1.25. 

BENZINE.  Montreal  Toronto 

Single  bbls..,  gal 0  20        0  18 

3  bbls 0  17y2 

BOLTS   AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    In. 

dia.  and  smaller,  65  and  10  p  c. 
Carriage  Bolts    ($1)   list,  7-16  in., 

52%    and    12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and   5%. 
Machine   Bolts,   7-16   in.    dia.    and 

larger.   60  and  5%. 
Sleigh  Shoe  Bolts,  %  in.,  dia.  and 

smaller.  62%%. 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

aiM   larger.   50  and   12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein    Bolts,   75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt    Ends,    60   and    5%. 
IMow   Bolts.  55,  10  and  5%. 
Elevator   Rolts.   60  and   5%. 
Fanpy    Head    Bolts.  50  and   5% 
Shaft  Bolts   ($3)   list.  50  and  10% 
Step   Bolts,   large   head    ($3)    list 

50  and  5%. 
^'hifflotree   Bolts.   50   and   5%. 
Nuts,   Square,   4%c  off  list. 
Nuts,   Hnxagon.  4%c  off  list. 
Stove   Rods,    per   lb.,   5%   to   6c. 
Stove    Bnlts.    80   and    7%%. 
Tire    Bolts,    75%. 

BRASS.  Per  lb 

Springs,     sheets,     up     to     20 

gauge    0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless   base    0  24 

Tubing,  iron   pipe  size,  1  in. 

base 0  24 

Copper   tubing,   4c   extra. 

BUTTS. 

Plated,    bower    barff    and    nickel 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list, 
fast   iron   loose   pin,   60%.. 
Wrought     stee!     fast     1oint     and 

loose   pin.  70  and   5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3   sections,   4  ft.,  doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,   $4.50;    extra 

heavy,  $7. 


BOARDS,    BAKE. 

No.  0.  %  inch  rim, 
No.  1.  %  inch  rim, 
No.  2,   %   inch   rim, 


No.  3, 

No.  0,  % 

No.  1.  % 

No.  1.  % 

No.  3.  % 


inch  rim, 

inch  rim, 

inch  rim, 

inch  rim, 

inch  rim, 


Per  doz. 

16x22...  4  25 

18x24...  4  75 

!Sx28...  5  25 

20x30...  5  90 

16x22...  4  60 

18x24...  5  SO 

18x28...  5  60 

20x30...  6  30 


BOARDS    (Ironing). 

Size   12x60  Ins.,  doz 7  20 

Size   14x60   Ins.,   doz 8  40 

Folding,    14r9J   Ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,   stationary,- doz.  1  50 

Folding,   per  doz 3  50 

Folding,   without  sleeve 19  00 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown    2  05 

Dandy   2  25 

Improved  Globe   2  35 

Standard    Globe    2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  50 

Diamond  King  (Glass)    3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,   per  doz.  14  70 

Weighted,  20  lb.,   per  doz.  19  90 


CANS. 

Milk  cans  and  palls,  35%. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and   12%%. 

Hand,      delivery     and 
cans,  35%. 


creamery 


Cream  cans,  35  and  12%%;  with 
dome  top.  15c  extra.  Retlnned. 
72%  and  5.  Plain.  72%  and  15 
Milk    can    trimmings,    20%. 

Common,    cork-lined,   3   per   cent 
Cans,  jaeketted. 

1  gal.  jacketed,  per  doz.  . .  2  70 

2  gal.  jacketed,  per  doz.  . .  3  60 

3  gal.  jacketed,  per  doz.  . .  4  20 
•">  gal.  jacketed,  per  doz.  . .  4  80 

10  gal.  jacketed,   per  doz.    . .   8  40 

CEMENT    AND    FIREBRICK. 

T.css     than     carload     lots     . .  1  85 
Portland,    per   bbl..   carload 

lots,    fob.    Toronto    I  55 

White    Bros.    English.    2  00  2  05 

"Lafarge"   cement,   in   wood  3  40 

Fire      brick,       Scotch. 

Per    1  000    23  00  28  00 

F!re   Brirk,    English..  17  00  21   00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  66    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,   per  doz ]  00 

6  lb.   tins,    per   doz.,,   lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,    ROOFING.        Per   gal. 

Roofing    cement    (In    bbls)..  0  17 
Cement  (In  5  and  10  gals)..  0  19 

Cement   (In   2  gals.)    0  25 

Cement    (in    1    gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per    gross    0  65    0  SO 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

Cnld  chisels,  5x6  in.,  doz 2  20 

Bevel   edge,   1   inch,   doz.    ...  2  50 

CHAIN. 

Proof    coil,     per    100    lbs.,     V. 
S7.25;   5-16,   $5.10;    %.   $4.35;   7-16, 
S4.0n;     Vo.    $3«0:    9-16.    $3  80:     54 
$3.65;  %,  .$3.60:   %,  $3.40;  1.  $3.20. 

Electric  Weld  Coll  Chain— BB, 
3-1R  in.,  $0  per  100  lbs.;  %  In 
$6.25  per  100  lbs.:  5-16  In.,  $4.65 
per  100  lbs.;  %  in.,  $4  per  100 
lbs.:  7-16  in..  $4  per  100  lbs.;  % 
in.,  $4   per  100  lbs. 

Electric    Weld    Loading    Chain, 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,    each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  In  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  In  case   . .  6  7& 

COPPER.  Montreal  Toronto 

Casting   ingot    $15  00  $15  00 

Bars,  %  to  2  in 23  00    27  50 

Plain    sheets,    14   oz., 

14x28  in.,,  14x60  In.  21  00     29  50 

Copper  sheet,  tinned 
14x60,    14    oz 23  50    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'     in     sheets, 

6x4  base   24  00     29  50 

CORD    (SASH). 

No.    5,    Special    0  50 

No.  6.  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,   doz..  3  75 
Ideal   egg   boxes,   with   filler, 
12   doz.    size,    per   doz 3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  75    3  00 
All    bright,    52    sheets.   3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   ..   4  45        4  45         4  60 
60   . .   4  70        4  70        4  85 
20x28x30   . .    8  00         8  90         9  20 
20x28x80   .  .   9  40        9  40        9  70 
M.L.S.  and  Famous —        Fer  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base  7  00 

I  X  X  X,  14x20  base  ....       9  50 

CHARCOAL    TIN    PLATES. 

Raven  and  Mtirex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I   X  X,  14x20  base   7  00 

I  X  X  X,  14x20  base   ...       9  50 

"Allaway's   Best"  Standard 
Quality. 

I  C,  14x20  base  4  65 

I   X,  14x20  base   5  65 

I    X   X,   14x20   base    ....       6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      .... 

I    X,   Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer   Steel — 

I    C.    14x20    base    4  50 

20x28,  double  box    9  00 

CLEVICES.  7%c    per   lb 

CLOCKS,    ALARM. 

Good    Morning,  ea.    0  80 

Look    Out    0  92 

Big  Ben   2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit  Stock   Drills.   60  and   5  p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Drills,    "0   and 
1(>  per  cent. 
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MADE  IN  CANADA 


Harris  Heavy  Pressure 

F"  The  Babbitt  Metal 
"WITHOUT    A    FAULT" 

WRITE   FOR   CATALOGUE  "  A  " 
MAILED   FREE. 


STRICTLY  SOLDER  IS  A  FAVORITE. 


^ 


*U. 


^Sy 


CANADA 

Co.     l_  T  & 
TO  RON T O 


EASY  WIPING    SOLDER. 


THE  CANADA  METAL   COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


January  30,  1915. 
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DRIERS. 

Clothes,  4  sides,   16  bars,   fold- 
ing,   duz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  26 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double  Standard 

29   in.  Single 

7  oz.   . .   0  17%  6  oz.  . .   0  11% 

8  oz.   ..   0  19%  7  oz.  ..   0  13 

9  oz.    ..   0  22  8  oz.  ..   0  14% 
10  oz.    ..   0  24%  9  oz.  ..   0  16% 
12  oz.    ..   0  29%  10  oz.  ..   0  18 
15  oz.    . .   0  3694  12  oz.  . .   0  21% 

15  oz.    ..   0  29 
Standard.    Single   Filled,   36-inch. 

?  oz O  17     10  oz 9  23% 

8  oz 0  19     12  oz 0  28% 


FILES  AND  RASPS.       Per  cent. 

Disston's    75 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagit      .     75 

MeClellan  Globe   75 

Black    Diamond     66  2-3 

Delta  Files   65 

Nicholson    66% 

Jowett's    (English    list)    ...     27% 
Spear  &  Jackson  (Eng.  list)     85 

Globe     75 

Hellers    70 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,   STALL.  Doz. 

Hollow   0  81 

Solid    1  3P 

O 
GALVANIZED    WARE. 

Dufferln  pattern  pails.  50  p.c. 

English   pattern,  50   per  cent. 

Galvanized    washtubs,   50  p.c. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and   over 18 

Toronto. 

Any  .junntity,  in   bbls IS 

Drums    40-gal.,   rer  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.  thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-In.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-in.,  per  doz.  ..  5  20 
Web    t  a 

HALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-in., 
$15.00. 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.  and   over   0  06 

Masons,  5  lbs.  and  over  ...  0  06 

Napping,  up  to  2    bs 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash.  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent- 
No.  1  and  2  ash  fork,  hoe,  rake, 
and    shovel   handles,  50   per  cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c, 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra   quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P..D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zeuith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1   8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New  Milo,  flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.   sets    6  40 

Storm   King  and  saf- 
ety  hangers    5  75 

Storm   King   rail    4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehide,    with    mane   and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50   per  cent. 

HEAVY    TEE    AND     STRAP 

HINGES.  Strap.     Tee. 

4  in.,   doz.   prs $103    $0  87 

5  in.,   doz.  prs 1  25      1  00 

6  in.,  doz.   prs 1  35      1  03 

8  in.,  doz.   prs 1  84      1  38 

10  in.,  doz.   prs 3  24      2  27 

12  in.,   doz.   prs 4  03      3  73 

14  in.,  doz.   prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10   per   cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  book  and  strap  hinge — 
Tinder  12  in.,  per  100  lbs....     5  00 
Over  12  in.,  per  100  lbs.    ..     4  25 
Extra    hooks   for   above,    % 

in.,   per  lb 5% 

Extra    hooks    for   above,    % 

in.,     per    lb 5% 

Crate  hinges  and  back  flaps, 
65  and  5  per  cent. 

Chest   hinges   and   hinge   hasps. 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$18.00;  No.  10,  $19.50;  No.  20, 
$8.50:  No.  50.  $24;  No.  51,  $9.,60; 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

Chicago   spring   hinges,   15    p.c. 

Triplex    spring    hinges,    40    p.c. 

Chicago  surface  door  (6,000). 
45  per  cent. 

Garden  City  fire  house  hinges. 
12]A   per  cent. 

"Chief"  floor  hinge,  50  p..c. 
HOES.  Grub,  3%-lb.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60        2  50 

No.  3   per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 180 

Cyclone,    doz 2  40 

Hoes,  corn,  doz . . . .     4  50 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy,  No.,  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.15;  simw 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller,  $440:  "X.L  " 
steel  shoes,  new  light  pattern,  1 
to  6.  No.  2  and  larger.  $4.35;  No. 
1  and  smaller,  $4  TO:  "X  L"  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75;  special 
countersunk  steel,  all  sizes.  0-4. 
Sfi.25:  toe  weight  steel  shoes,  aP 
st7os.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %    in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60    2  50 

Common     bar,     per 

100    lbs 2  05    2  00 

Forged      iron,      per 

100  lbs 2  30    2  35 

Refined      iron,      per 

100  lbs 240    240 

Horseshoe  iron,  per 

100    lbs 2  40     2  40 

Mild   steel   2  25    2  00 

Sleigh  shoe  steel...     2  25    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steei    275    300 

Tire  steel    2  35    2  20 

Sheet  cast  steel    ...     0  15    0  15 

Toe   calk    steel    3  10    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel    0  08%  0  0S% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  17-16  in 0  05% 

17-16  to  3   inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,  TINNED. 

72x30  up   to   24  gauge,  case 
lots     $  9  50 

Less   than    case,   25c   per   100   lbs. 

72x30  up  to  26  gauge,  case 

:ots    10  00 

extra. 


IKONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 
per  set   

Mrs.,  Potts,  No.  50,  nickel- 
plated,   per  set    

Mrs.  Potts,  handles,  Japan- 
ned,  per   gross    

Sad    Irons,    common,    plain.. 

Sad   irons,    common,    plated. 

Asbestos.   No.  70.   per  set    . . 

Asbestos,  No.  90.  per  set   ... 

Princess    Electric,   each    .... 

Ideal    Electric,    each    

Gasoline  Sad    Iron,  each    ... 

Ideal   Gasoline,  each    ,. 

LADDERS,   ETC. 


(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  fl. 

Perfect   22c  *t. 

Chair   Ladders,   each    $2  00 

(Roped  Extension). 
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(Common    Extension). 
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3 

3 
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(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22   ft.,   each    2  64 

16  ft.,  each  1  76 

14  ft.   each    1  54 

12  ft,  each    1  20 

single  ladders;  sort  nose,  lc  per 

18  ft.,  each    1  96 

20  ft.,  each   2  40 

foot  additional. 
8  ft.,   each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 
plain,  per  doz.,  $4.75;  all  brass, 
per  doz.,  $10;  all  brass,  nickel- 
plated,  per  doz.,  $15. 

Banner   Buggy    10  75 

Banner  Junior 11  75 

Trulite    7  00 

Wrightlights   7  00 

Beacon   7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short   globe,   pattern    7  00 

Cold  blast,  japanned  7  00 

Brass,   well   japanned    9  25 

All    brass    24  00 

Little  Bobs  A.C.,  doi 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold  blast,  common   ruby..  1  60 

Cold    blast,   short    0  65 

Cold   blast   0  50 

Prism  globes  .    1  20 

LATCHES    (YALE,    NIGHT). 

No.  26,  per  doz $  3  30 

No.   34,   per   doz 1180 

No.  34X,   per  doz 11  80 

No.   37,   per   doz 13  40 

No.   042,   per   doz.,   15  25 

No.  42,  per  doz 16  25 

LATHS  (METAL).  Per  sq.  yd. 
26-gaugej  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal   lath..  0  19 

LEAD.  Montreal  Toronto 

Trail.   100  lbs 500        5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50        7  50 
Sheets    3    lb.    sq.,    ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets  to  size,   %c  per  lb 
extra. 
LEVELS.         Per  doz.   Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed  4  50 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 


Russia  snap,  per  gross 
Indian   snap,   per  gross 


83  00 

27  00 


MACHINES    (WASHING).     Each 

Canadian    $5  00 

Dowswell    6  00 

Hamilton   6  lb 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New   Century,   Power,   style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...  11  00 

Ideal  Power  16  OC 

Seafoam,  electric   60  00 

Seafoam,  engine  drive 25  00 

New    Idea,   electric    80  00 

Sunshine     4  50 

Popular,  No.  1   525 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,   without    stand..     9  00 
Puritan  Water  Motor,  com- 
plete        16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston. 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up 
wards. 
Stephenson    Washers,    $6    net 
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Just  February  and  March 
and  then 

I      SPRING  PAINTING  BEGINS! 

I 

|  WITH 

!     Jamieson's  Pure  Prepared 
I         Paints  and  Varnishes 


R.  C.  Jamieson  &  Co., 

LIMITED 

Montreal      Vancouver       ' 


Established  1858 

Owning  and  operating  P.  D. 
Dods  &  Co..  Ltd. 


on  the  "firing  line"  you'll  command 

the  trade  in  your  locality. 

The  Jamieson  100%  VALUE  will  get  you  the  re-orders  of 
the  best  of  painters.  Not  long  till  Spring  painting  begins, 
so  be  sure  to  place  your  order  now.  Let  us  put  our  Agency 
proposition  before  you. 


_l 
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Wrought  and  Steel  Plat| 


Ki*'jiw*'*>*wVi"  '■•'" 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


..;■  A'.".1.'.-.;.1.-;.;!.'.'.-!1.1.^ !  i:'.. 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Good  Pumps 
with  Good  Profits 

We  are  looking  for  the  pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  fitted, 
good  through  and  through 
'Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 

Write 

The 

R.  McDougall  Co.,  limited 

GALT,   CANADA 
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MALLETS.  Per  doz. 

Tinsmiths',  2%   x  5%   in 1  Go 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  S,  oak 15  00 

MANGLES. 

Victor,  each    $14  25 

VVoodyatt,   each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4   x   6 100 

Size   glass,   5   x   7 126 

Size   giass,   6    x   0 160 

Size   glass,   7   x   9 175 

Size   glass,   8   x    10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,  O-Cedar,   doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,   doz...  8  00 

New   Wizard,  large 10  00 

Mop  sticks,  doz 110 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  3u 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.05  base;  Montreal, 
$2.15  base;   London,  $2.05  base. 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire   nails,   75%. 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per   100   lbs.,   $3   base. 

NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,  In  25-lb.  box $3  75 

No.  5,  in  25-lb..  box 3  75 

No.  6,  in  25-lb.   box 3  50 

No.  7,  In  25-lb.   box 3  25 

No.   8.   in   25-lb.   box 3  25 

No.  9,   10,  11   and   12,   in  25- 
lb.   box    3  00 

Less   10   and   5   per   cent.    off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process 
list,    10th    January,    1912. 

Prices  per 
Size.,    Length.  25-lb.  box. 

No.  3,   1%-lnch    S4  10 

No.   4,   1%-luch    3  75 

No.  5,  1  ..5-16   3  50 

No.   6.   2%    3  10 

No.  7,  2  5-16   2  90 

No.  8,  2%    2  75 

No.   9,   2   11-16    2  60 

No.   10,   2%    2  50 

No.   11,  3   1-16    2  45 

No.    12.    3%    2  45 

NETTING,    POULTRY 

2    in.    mesh,    19    w.g.,    50-10-5% 
off;   1%   in.   mesh,  50-10-5%  off.. 
NET   PRICES   ON   SMALL 

SIZES  POULTRY  NETTING. 
%  in.  x  22  ga.  x  12-ln.,  roll. $3  00 
%-ln.  x  22  ga.  x  18-In.,  roll.  4  30 
%-in.  x  22  ga.  x  24-ln.,  roll.  5  65 
%-In.  x  22  ga.  x  30-lu.,  roll.  6  90 
%-ln.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  in.  x  20  ga.  x  12-ln.,  roll..  1  60 
1  in.  x  20  ga.  x  18-ln.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  In.  x  20  ga.  x  36-ln.,  roll..  3  80 
1  in.  x  20  ga.  x  48-ln.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp   (English) 7  00 

U.S.    Navy    (English) 6  50 

Navy    (English)    6  00 

Best    Navy    5  00 

Plumbers   (spun)    ...   4  00    4  00 

OIL. 

Can.      prime     white 

petrol   0  13% 

Royalite    0  17      0  14 

Palacine    O  21%  0  16% 

Castor  Oil,  per  lb..  0  0S%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Paraffine    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  chest,  3c  lb. 
Lead    (heavy   pipe,  etc.),  S^c. 


Brass,  heavy,  7%c  lb. 
Brass,   light,   5%c   lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old   cast    iron,   $10   per   ton. 
Wrought  iron,   No.  1,  $6  per  ton. 
Wrought  iron,   No.  2,  $2  per  ton. 
Stove    plate,    $9    per    tun. 
Mach..  compos.,  No.  1,  9c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and     shoes,    according     to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   Cc   lb.;   auto    tires,   etc.,   4c; 
bicycle   tires,   2%e. 

PACKING    (JUTE). 

Per  Coil   Lots. 

Fine  jute,  lb 0  0S% 

Beaver,  lb 0  07% 

Coarse   sewer,   lb 0  06% 

PAPER,    ETC. 

O.K.   Paper,  No.  1,  per  roll     0  95 

O.K.   Paper,  No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.  1 0  50 

Plain   Fibre,  No.  2 0  32 

Tarred   Fibre,  No.,  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,  per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  05 

Sheathing    (Surprise)    0  40 

Blue    R-S   Sheathing    0  42 

Dry    fibre    No.    1    0  50 

Dry   fibre   No.   2    0  35 

O.K.,  carpet   felt    1  40 

Per   100   lbs. 

Heavy   dry    straw    1  SO 

Heavy    tarred    straw     180 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet   felt,   20   oz 2  60 

Resin   sized   Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,   3?  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

hhls..     per    gallon     0  17 

Liquid    tins   cement,   5s    ....  0  13 

Crude  coal  tnr,  per  bbl 4  .10 

Refined  cnnl  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.   ...   .1  00 

Caps,    per   lb 0  05 

Ralls,  per  lb 0  0", 

Mop    Cotfnn.    per   lb 0  17 

Tarred   felt.  Dominion,  7  oz.  2  10 
PICKS   (CLAY). 

5  to  6  lbs.,,  doz 3  71 

7    lbs.,    doz 4  00 

7  to  8  lbs.,   doz 4  7.1 

8  lbs.,    doz 5  00 

PINS.    COTTER. 

Cotter  pins.  90  p.c.  discount 
PINS.    CLOTHES. 
Selected  full  count.  Per  nsn 

5    gross,    4-ln.    (loose)     $0  80 

5  gross,  4%-In.  (loose)   0  90 

5   gross.   5    In.    (loose)    1  0(» 

4  gross,   4-In„    (12   pkgs.    of 

4  dnz.  each)    0  80 

5  gross.   4  In.    (24   pkgs.   of 

2   doz.   each)    0  90 

6  gross.   4  In.    (12   pkgs.   of 

6   doz.    each)    1  00 

PIN    (ESCUTCHEON). 
Steel,  discount,  .10  per  cent. 
Brass,  50  per  cent. 

PIPE,  STANDARD  WROUGHT. 

Buttweld. 
Size  Black.  Galvanized 

Va,  and  %  inch..  $2  16  $3  06 

U    Inch 2  64  3  17 

V*    inch 3  05  4  20 

1  Inch    4  51  6  21 

1%   Inches    6  10  8  40 

1%   Inches    7  20  10  04 

2  Indies    9  81  13  .11 

2%    Inches    15  80  21   6.1 

3  Inches    20  66  28  31 

Mi/„    Inches    24  84  34  04 

4  inches    29  43  40  33 

Lapweld. 

2  inches    11  29  14  99 

2%  Inches   16  38  22  23 

3  Inches    21   42  29  07 

SU    Inches    25  7fi  34  96 

4  Inches    30  52  41  42 

4 if.   Inches    35  56  48  26 

.1   Inches    41   44  56  24 

6  Inches    53  76  72  96 

7  Inches   79  97  105  TO 


S"x25  lbs.  per  ft.  83  75  111  30 
8"x28  lbs.  per  ft.     96  48      12S  40 

9  inches 115  GO      153  50 

10"x32  lbs  per  ft  107  20  142  40 
10"x40  lbs.  "  13S  00  183  30 
12  inches   174  90       

For    new    prices    see    panel    on 
another  page. 
PIPE    (LEAD). 

Lead    pipe,   7%c,   5%    off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and   bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 

PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  Inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers   and   Nippers. 

Button's,  genuine,  37%  to  40 
per  cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,  1%   to   %  Inch, 

per    100   lbs 2  40    2  50 

Heads,  per  100  lbs.  ...  2  65  2  75 
Tank   plates,  3-16  Inch  2  70    2  80 

PLUGS    (METAL). 
Painted     wall     plugs,     per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000. .  23  00 

POLISH.  Doz. 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

Llqlud  veneer,  4-ozs 2  00 

Liquid   veneer,  12-ozs 4  00 

Liquid   veneer,   quarts   8  40 

Tandem  metal  polish  paste.     8  GO 
A.\olIne    brass    cleaner,    100 
in   pkg c,  •() 

R 
RAZORS.  Per   doz. 

Boker's    King    Cutter    14  50 

Henckel's     7  50     20  00 

Gillette   Safety,  each    3/5 

Star  Safety   Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-RerfSy',    doz 9  00 

Ern    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  .10 

REELS.    HOSE. 

Plain    wood,   each    0  75 

Plain   wood,  with  drum,  ea.  0  95 

Metal     1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs.  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs.  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets,  V4- 
lb.  packages,  lc  per  lb.;  %-lr>. 
pksrs..  2e  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  plT    R.R 0   (5 

3  ply  R.R 0  35 

2  ply    R.R.,   complete   In    roll  1   1.1 

3  ply    R.R.,   complete   In    roll  1  3.1 

Samson.   1-ply,   roll    1  45 

Samson,  2-ply,   roll   1  90 

Samson,  3-ply.   roll   2  30 

Amatlte  roofing,  per  sq.  . .  2  70 
Ready  2  ply.  Shield,  per  roll  0 '75 
Ready  3  ply.  Shield,  per  roll  0  Co 
Tarred   210   roofing  felt. 

Tarred    roofing   felt,    ewt....  2  10 

Campo  certalnteed,  1  ply....  1  2.1 

Compo  certalnteed,  2  ply....  1  5.1 

Compo  certalnteed,  3  ply 1  85 

ROPE.  Lb. 

Pure  Manila   basis    14 

British   Manila   basis    11 

African     hemp    basis     »11 

Sisal    basis,    9%-10 

Double  lath   yarn   basis    ..O1^-!)^ 


Single  lath  yarn   basis    ...8%-9V4 
Russian   deep   sea   line   basis  TA 
Russian  tarred   ratline  basis  19 
Russian    tarred     bolt    rope 

basis   21 

Jute  rope  basis  11 

Italian  rope  basis    -4 

Basis   (%"   din.  and   larger). 
Cotton  rope,  3-16  and  larger     0     1 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  45 

a   ply,  40  ft 0  bO 

3  ply,  48  ft 0  '1 

3  ply,  GO  ft 0  90 

3   ply,  72  ft 1  08 

3  ply,   100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  16 

6  ply,  60  ft 1  46 

«  ply,  72  ft 1  <6 

6  ply,  100  ft 2  40 

RULES,     BOXWOOD. 

Ra bone's.      Per  doz 

No.  1375—2  ft (51)..     1  80 

No.   1101— 2   ft (52)..     3  90 

n.  1107— 2  ft (7)..     3  60 

No.    1100— 2    ft (53%)..     4  10 

No.    1375— a    ft.     ...(66%)..     2  60 
No.   1112—3   ft.,   hf.   bound.     «  00 

No.  1190— With  level   8  88 

No.    1493 — Brass     blacks'ha    1  70 

No.     1494— Brass     biacks'ha    2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

DIsston's   Hand,   net   prices,   new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,   35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial    standard    30"}r 

Champion  Even   Balance   ....45% 

Champion   Union    50% 

Champion    Platform    45% 

Gurney  Standard   30% 

Union   Scale    60% 

Union   Even   Balance    50% 

Fairbanks    Standard    Scales.. 30% 

Crown  Even  Balance   45% 

Richelieu   Union    Scale    50% 

Dominion   Platform   Scales. .  .45?« 

Net  prices  on  Champion  scales 
are  us  follows: 

Champion,  4-lb.,  $2.75,  plus  30i 
tor  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50,  plus  50c 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,  plus  $1  for  stamping 
sap  SPOUTS.  Per  1,000 

Bronzed      cast      iron      with 

hooks    6  00 

Eureka,  tinned   steel,  hooks    8  00 
-KOCH'S    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  25 

SCREWS    (MACHINE). 

Flat    head,    iron    and    brass,   35 
per    cent.      Fillister     head,     Iron, 
MO;   brass,  25  per  cent. 
screws.  Per  cent. 

Wood,   F.   H.„   bright,  85,   10,  7%, 

10,  5  per  cent. 
Wood,    R.H.,    bright,   80,    10,   7%, 

10,  5  per  cent. 
O.H.,    bright,   80,    10,   7%,    10   p.-. 

5  per  cent,  off  list. 
Wood,    F.H.,   brass..  75  10  7%  10 
Wood,   R.H.,   brass..   70  10  7%  10 
Wood,    F.H.„    bronze.  70  10  5      10 
Wood,    R.H.,   bronze.  65  10  5      10 

Drive  screws    65  10  5      10 

Set      case      hardened  60  10 

Square  cap   60  and  05 

Hexagon    cap     45 

Bench,    wood,    per    doz.     ...$5  09 

Bench,  iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE    SNATHS. 

No.  1,  per  doz $  8  40 

Vo.   1,    per   doz.    7  70 

No.,  3,   per   doz 7  3o 

Brush,   per  doz 8  40 

No.    20.    per    doz 8  75 

'TONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  8r 

Diamond,  per  box  1  00 

Ouinebog,  per  box   1  50 

Ei'gllsh,  round  (25  to  box), 

per  nox   2  00 

Emery,    per    doz 0  S.> 

Carborundum,   per   doz     ...  2  -M 
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RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


We  have  the  finest    machinery    and  every   facility  for 
producing  best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care   in    the    drawing    to    obtain  a  regular 
gauge.     Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 

THE  LAIDLAW  BALE  TIE  CO.,  LIMITED,  HAMILTON 

GEO.W.  LAIDL\W,Vancouver.B.C.  HAR  RY  F.  MOULDLN. Winnipeg.  Man. 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 

Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  vrlll  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY,  -  PHILADELPHIA,    PA 

Owned  and  operated  by  Nicholson  File  Co. 


BOOKS   FOR    HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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SHEETS   (BLACK). 

Montreal  Toronto 

10  gauge 2  50        2  55 

12  gauge 2  55        2  60 

14  gauge 2  35        2  35 

16  gauge 2  40        2  40 

18-20    gauge    ...     2  45       2  50 
22-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28   gauge    2  70        2  75 

.  SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square tj  75 

24  gauge,  per  square  5  o0 

26  gauge,  per  square 4  25 

28  gauge,  per  squai'e   4  00 

Galvanized. 

B.VV.  yueen's  Fleur-  Gorbais 
gauge  Head  de-Lis  best  best 
MS- 20  ..  3  SO  3  45  3  80 

22-24  . .  3  85  3  55  3  85 

26        ..  4  10  3  90  4  10 

28        . .  4  35  4  10  4  35 

Colborne  Crown  —  16-20  gauge, 
$3.jb0;     22-24     gauge,     $3.65;     26 
gauge,   $3.90;   2s  gauge,   $4.15. 
Apollo   Brand.     Montreal  Toronto 

14  gauge   2  95 

16   gauge    2  95 

18-20  gauge    3  10 

22-24   gauge    3  45        3  20 

26   gauge    3  70        3  55 

28  gauge   4  05        3  70 

10%  oz 4  25        3  90 

SHELLERS,  CORN. 

Black    Hawk,    doz IS  00 

ilymoutb  Koek,  doz 8  50 

SHOVELS    AND    SPADES. 

1st  2nd  4iu 

Shovels    60    55  and  2 Vi     in 

Socket   sc'ps.  50  and  5         45  and  5 

.    svuujjs  50 
Drain,     tools  60    60 

Scoops     50  and  5        45  and  5 

Hollow  backs 

and  sand.  60  45 

Riveted  back  scoops,  1st,  2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Gooda, 
50c  per  doz.  net  extra.  HaU 
Polished  Goods,  25c  per  doz.  net 
extra. 

»l  ITERS,    ASH. 

Wood   sifters,   doz $  1  7." 

Rocker,  No.  1,  each    3  61/ 

Rocker,  No.  3,  each    2  50 

Banner,  each    1  ft 

SINKS. 

Cast    iron,    16x24,    $1.10;    18x3i 
$1.50;   20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;  18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  21        0  26 

Wire  solder,  lb.  ..     0  24        0  26 
Bar  half-and-half..  0  22        0  22 
SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
!•  OLDER     WIPING. 

Acme   0  18 

Commercial    0  19% 

Easy    0  19% 

Star  Extra arthdora 

Strictly  standard  wiping  0  23 
-  T-FLTER. 
Foreign,  per  100  lbs.   6  75    6  75 

"•*•  XI'LES. 

lOO-lb.   kegs    4  50 

25-lb.   boxes    4  fen 

10-lb.  boxes   5  2." 

I'uultry    netting,    100   lbs 6  to 

Bed,   100  lbs..   No.   14    6  W 

Blind,     per    lb 6  12 

Bright    Fence,    100    lb.    kegs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Oalv'zed   fence,   100-lb.    kegs  2  S5 
Galv'zd    fence,    25    lb.    boxes  3  10 
Cooper's   staples,   45    p..c. 
Bright  spear  point,  75  p.c. 
SWEEPERS,  CARPET.     Blsseli's 
Dniv.  Japd.,  cyco   bearing..  24  00 
Univ.   N.P..  cyco  bearing...  27  00 
Grand    Rapid,    Japd.,    bail- 
bearing    2(1  U'j 

Grand    Rapid.    N.P.,      ball- 
bearing     29  &• 

Princess    N.P.,   ball-bearing  30  00 

tfe.    ball-bearing    34  00 

Am.  Qneen  N.P„  ball-bear..  32  00 
Parlor    35  0<; 

CT»'INGS. 

Baby.   2-passenger,   each    ..  $2  75 

Ontario,    2-passenger,    each  3  75 

Ontario,  4-passenger.  each.  4  25 

Stratfcrd.  4-passenger,  each  5  ."C 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without  awning,  each  ....  12  50 
TACKS.   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  SO,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  S5  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%:  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks.  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10: 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10:  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
hulk.  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers.  10;  saddle  nails,  in 
bulk.  15:  tufting  buttons,  22  line 
in  dozens  only.  60:  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper.  9  and  10:  double  pointed 
tacks,  bulk.  55:  clinch  point  shoe 
rivets,  45  and  10:  cheese  box 
tacks.  87%:  trunk  tacks,  80  and 
20:  strawberry  box  tacks,  80  and 
10 

TAPES — Lurking. 
\ss  skin,  No.  713,  50  ft.,  doz.  2  So 
Ass  skin.  No.  714.  66  ft.,  doz.  A  40 
Linen.  .No.  404.  66  ft.,  ea . . .  1  ^0 
Metallic.  No.  603.  50  ft.,  ea .  1  40 
Rival  steel,  No.  263.  50  ft,  ea.  2  90 
Rival  stepl.  No.  266.  100  ft.  4  00 
Reliable  Jr.,  No.  103.  50  ft.  2  70 
R a  bone's. 
Tape    Lines,    linen,    No.   2601 

x50.   each    $1  00 

Metallic,   No.   4011x50.   ea I  35 

Metallic.    No.    4011x66.   ea 1   55 

Steel.    No.    2R01y50.    ea 2  70 

Steel.    No.   4161x50.   ea 3  00 

Steel.  No..  4161x50,  ea 5  15 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000..  $5  nn 
Painted  wall  ties,  per  1.000.  5  00 
TIES.    COW. 

McKlnnon,  40%  discount. 

Greenings,  40%   discount. 
TIN.  Montreal   Toronto 

Tin.    per   lb.    ...36-37        35-36 
TINNERS'    TRIMMINGS 

Discount,  45% 

Plain.  70  and   5%. 

Re-tlnned,  72  and  5%. 
TOOLS.   HARVEST. 

Samson,    47%%;    ord.,    50%. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  *•  Norton,  57%%. 

Victor,   70%. 

Oneida    .Tump,    66%. 
TRESTLES. 

5  ft..  each. $1.50      14  ft.,  each. $4.20 

Rft.,  each.  2.00      16  ft.,  each.  4.R0 

10  ft.,  each.  2.50     IS  ft.,  each.   5.40 

12  ft..  each.  3.00     20  ft.,  each.  6.00 

TROWELS. 

Dtsston's.  10%. 
fWi\E    (Binder). 

PRO  ft.,  per  lb 0  13% 

<V)0  ft.,  per  lb 0  17 

550  ft.,  per  lb 0  00Yt 

500  ft.,  per  lb 0  00% 

5  ton   lots.  %e  per  lb    allowance. 
10  ton   lots,   %o  lb.   allowance, 
nelivered  In  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  In.    ...   10  45        9  75 

100  ft.,  2  In 9  60        R  25 

100  ft..  2%  In 10  25 

100  ft..  2U>   in.    ...    12  25       10  65 

100  ft.,  3   In 13  30       11  00 

100  ft..   3U   In.    ...   15  55       13  00 

too  ft..  4  In 19  SO      16  75 

TUBS. 

Samson  Galvanized. 

No.   11.   doz.,  npt    12  00 

No.   22.   doz.,  net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.   1.   doz fi  83 

Vo.  2.   doz 7  43 

No.  8,   doz 8  48 


Per   nest. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.   1,    per   doz 9  00 

No.   2,   per   doz 8  00 

No.   3    per    doz 7  00 

V 

VALVES,   ETC. 

Ground    work,  55%. 

Stand,   compr.    work,   65%. 

High-grade    compr.    work,    55%. 

Cushion   work,  55%. 

Fullpr    work,    70%:     No.     0,     70. 

10%,  and   1  and   2  basin   cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks.    60,    10%;    roundway,    60 

and    5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves.  50%:  Standard.  60%. 
J     M     T.    Radiator   Valves,   55%; 

Standard.     60:      patent     quick 

opening  valves.  70  and  10%. 

w 

WARE,  COPPER  AND  NICKEL. 

Copper   boilers,    kettles.  50%. 
Copper  tea   and   coffee  nnts,  50%. 
Copper    pltts,    30   and    5%. 
Foundry   goods,   hollow   ware,   40 
and   5%. 

HARE,    ENAMELED. 

White    ware.    75%. 

Canada,  Diamond,  Premier,  50 
and    10%. 

Pearl,  Imperial  and  Colonial 
steel.   60  and    10%. 

Star  decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled  street  signs,  50%. 

MARE,   TIN,   PIECED. 

Discount,    35%. 

10-ot.  flaring  sap  buckets,  35%.. 

6.  10  and  14-qt.  flaring  pails, 
35%. 

Copper  bottom  tea  kettles  and 
boilers,  35%. 

Coal   hods.   35%. 

Boiler    and    tea    kettle    pits,    30 
and    5%. 
WARE,   STAMPED. 

Plain.    72%    and   5. 

Retlnned,   72%   and   5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS,    IRON. 

Full   box,   45  per  cent,   smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  le  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt   ...l%c  ft. 

Wide  wood  and  felt   2%c  ft. 

All  felt  Frost  King   ...$4.40  doz. 

WEIGHTS,    SASH. 

Sectional,  1   lb.,   per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid.   3   to   30   lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse.  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    .  .21  00 
Garden   steel  wheel,  doz.   ...32  40 

Light   garden,   per  doz 22  SO 

Heavy  garden.  L-slde  33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,    34   ins 1  00 

Tubular  steel.  36  ins.    1  25 

Tubular      steel      neckyokes, 

36  Inches   1  25 

Tubular     steel     doubletrees, 

40  inches   0  95 

Tubular    steel    lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80:  No. 
11.  $3.90:  No.  12  and  13.  $4:  No. 
13%.  $4.10:  No.  14,  $4.25:  No.  15. 
S4.50;  in  lengths  6  Inches  to  11 
Inches,  discounts  30  per  cent  : 
other  lengths  20c  per  100  lbs 
extra:  if  eye  or  loop  on  end  add 
25c   per  lb.  to  the  above. 


WIRE,  CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  1 
$4.90;  No.  18,  $3;  No.  19,  $2.70. 
6  wir<»  solid  line,  No..  17,  $4.45; 
No.  IS,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft  measure;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No,  22, 
$7.30:  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12:  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  In  1-Ib.  hanks,  25c: 
In  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 

WIRE,   HAY,   IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40: 
No.  15,  $2.50  f.o.b..  Montreal,  To 
ronto,   Hamilton   and   London. 

WIRE,  SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra ;  No.  13  gauge,  30c  extra ; 
No.  14  gauge,  40c  extra;  No..  15 
gauge,  55e  extra;  No.  16  gang*. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  In  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in   %-ib.   hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  In  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut   lengths,   8c   sq.   ft. 

WIRE   (FENCE).  Per  cwt. 

Barb    2  35 

No.  9,  coil  spring   2  25 

No.,  9,  plain  galvanized  ...  2  15 
No.  12,  plain  galvanized  ..  2  30 
No.   13,  plain   galvanised    . .     2  40 

O.  &  A.,  No  10  2  30 

O.  &  A.,  No.  11  2  42 

O.   &  A.,   No.   12 2  60 

F.O.B.,   Montreal,   Toronto, 
Hamilton   and   London. 

WIRE   ROPE. 

Galvanized.  1st  grade,  8  strands 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black.  1st  grade.  6  strands.  19 
wires,  %,  $5;  1  inch,  $15.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt. 

Single  Loop,  No.  14   $3  00 

Single  Loop,  No.  15 3  15 

Single   Loop,    No.    16    3  30 

WRINGERS — Less    20    p.C. 

Royal  Canadian  11  In.,  dos.  46  25 

Eze,  11  in.,  per  doi 49  50 

Cycle,   11   inch    54  00 

Trojan,   12   Inch    100  00 

Favorite,    511E     57  75 

Unexcelled  1041E   72  00 

Challenge    311E     48  75 

Gem.  141   47  25 

Sunlight  111 42  OC. 

Ottawa,   341E    54  00 

Empire,  11  in 50  50 

Superior,  11  In 45  ?." 

Malestic,  11   In 47  25 

Perfect,  11  in 52  75 

Bicycle,  11  In 60  XS 

Wrenches,  Trimo,  66  per  cent  off 
list. 

WRINGERS,  MOP. 

White,  No.  2,  each   $  1  15 

White,   No.  3,  each   1  35 

White,  No.  1,  each   1  65 

ZINC    (SHEET). 

5  cwt.  casks   875  800 

Part    cask    925  826 
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THE  ONLY  PERMANENT  WALL  COATING.© 


Alabastine  is  selling 
better  now  than 
ever  before.  Why? 

BECAUSE 

The  vogue  for  plain  tints  and  water  color 
effects  is  rapidly  increasing.  Alabastine 
is  the  oldest  and  best  known  brand,  and 
you  can  safely  recommend  it  as  the  most 
artistic,  sanitary,  and  practical  material. 
More  satisfying  results  can  be  obtained  at 
25  per  cent,  to  50  per  cent,  less  cost  than  with  wall  paper  or  paint. 

Improved  Quality.     Alabastine  is  now  made  by  a  new  process  and   mixes   quicker,  brushes   easier,   covers  better,  and  lasts 
longer  than  any  other  article  of  the  kind.     The  new  goods  are  marked  "Slow  Setting, "  meaning  that  it  can  be  left  mixed 
indefinitely  and  remain  in  good  working  condition.     Painters  and  expert  dec- 
orators use  and  highly  recommend  the  new  goods. 

The  Alabastine  Service.  We  have  trade-winners  in  our  store  helps  and  premium 
offers.  Drop  a  line  to  us  or  your  jobber  and  get  full  information  about  the 
Special  Brush  or  Cash  Premium  to  Painters  and  free  Stencils  to  users  of 
Alabastine  in  packages  only.  Also  an  entirely  new,  bigger  and  better  line 
this  year,  of  Color  Cards,  Wall  Books,  Color  Plan  Books,  and  Stencil  Cata- 
logues. Get  in  line  for  the  big,  new,  attractive  Display  Cabinet  and  Window 
Trim. 

We  have  recently  established  service  stations  as  follows  : 
Winnipeg — Burrow,    Stewart    &    Milne    Co.,    L,td.,    130  James   Ave.     Vancouver — Norman 
Jessiman,   3370   Cornwall   St.  Toronto — M.  M.  Patterson,  30  Garden  Ave. 


Painters — Save  100  large  words   ALABASTINE  for  Premium. 


The  Alabastine  Company  of  Paris,  Limited 

PARIS,        -        ONTARIO 


Made  in  Canada 

Alabastine  is  made  in  Canada, 
from  Canadian  and  British  ma- 
terials, entirely.  Our  extensive 
newspaper  and  magazine  adver- 
tising in  1915  will  bring  out  this 
feature  clearly,  and  it  gives 
Alabastine  a  big  advantage  over 
the  wall  coatings  made  in  the 
United  States. 


1 

Sometimes,    somewhere,    somebody    may    make    a    fine    Linseed    Oil    Paint, 
superior  to  Moore's  House  Colors.     At  the  present  no  one  is  doing  it. 

Write  us  for  particulars  of  this  excellent  line.    It 
means  extra  profit  for  you  and  better  goods  for 
your  patrons. 

Benjamin   Moore  &  Company,  Ltd.,     4  Lloyd  St.,  West  Toronto 

MADE  IN  CANADA 

SIMONDS  SAWS 


Satisfaction   for   the 
Carpenter. 

Profit  for  the 
Dealer. 

Send  for  Catalog. 


/mi'"'-v»W,l 


"WrtAW^VW/, 


SIMONDS  CANADA  SAW  CO.,  LIMITED  Montreal,  st.  john,  Vancouver 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%  lb.   packages,  $6.20  per  100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID. 

Bronzing   liquid,    No.   1    ..$1  75 

Banana    oil,   gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.  ..$14  70 
Weighted,  20  lbs.,  doz.  ...  19  90 
COATING. 

Cement  Coating   $2  55    $3  CO 

COLORS  (DRY).  Per  lb. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k.,  ..  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  0b 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden  ochre,  100  lb.  kegs  0  03yj 

vlnte  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01% 
Spruce  ochre,  100  lb.  kegs  0  02 
Canadian    red    oxide,   bbls.  0  02 

Super   magnetic   red    0  02% 

COLORS   IN   OIL. 
Venetian     red     1-lb.     tins, 

pure 0  12 

Chrome  yellow,  pure  0  23 

Gulden  ochre,  pure 0  14 

French  ochre,  pure 0  12 

Chrome   green,    pure    0  11 

French     permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb..;  pat- 
ent 1  lb.  tins,  lie  lb. 

ENAMELS. 

Per  gallon   In  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co 1  80 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Llnduro  ...  4  20 
FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 165 

GLUE.  Per  lb. 

French  medal    0  15 

English  common  sheet 0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection   amber,  ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.   bags..  0  10 

Hide,   112-lb.   bags    0  15 

Gelatine,  112-lb.   bags    ....  0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra   0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26    $6  50 

26  to  40 7  00 

41  to  50 7  40 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 9M 

81  to  85 10  50 

86  to  80  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    . .  .• $  8  60 

26    to    40    10  00 

41    to    50    11  70 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 


81    to    85    17  50 

so    to    90    18  85 

91    to   95    19  20 

96  to   100   22  75 

101  to  105 32  00 

106  to  110 36  00 

The  following  discounts  are 
made  for  sheet  glass  by  Toronto 
firms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5,000  ft.,  20%  ;  5,000  to  10,000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
5,000  ft.,  25%,  and  over  5,000  ft. 
H>%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
iire  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25 $  6.50        $  8.60 

20  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60   8.00  12.00 

61  to     70  8.75  14.00 

71  to     80   9.50  15.00 

81  to     85   10.50  18.00 

86  to     90 20.50 

91  to     95 22.00 

96  to     95 25.00 

101   to   105    32.00 

106  to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal: 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto: 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  in  Oil.) 
Prices    per    100   lbs.    in    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $8  75  $8  90 

"Anchor,"   pure    8  45    8  60 

Green    Seal    8  45    8  60 

Brandram's   B.B.    Gen- 
uine      9  45    9  60 

C.P.   Co.    decorat's    pu.  8  45    8  60 
Crown     and     Anchor, 

pure    8  65    8  SO 

Decor'or's  Pure  (Wpg)    8  60 

Moore's     Pure     White 

Lead   8  45    8  60 

Painter's  Perfect  7  95    8  10 

Ramsay's  Pure  Lead..  8  45    8  60 
Ramsay's  Exterior    ...  8  15    8  30 

Tiger  Pure   8  45    8  60 

"James   Genuine"    ...10  00    10  15 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less   than   ton   lots,   20e   per   cwt. 
higher. 

LEAD    (RED    DRY). 

Genuine,      560-pound 

tasks,    per   cwt 8  00        6  38 

Genuine,      100-pound 

kees,  per  cwt 8  25        6  75 

No.   1   casks,   per  100 

lbs 7  75        6  25 

Lpsr  quantitv    8  50 

LEAD.    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...  15  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  60 
300  lb.  pkgs.,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs...  9  00 
MURESCO. 

Tints  in  5  lb.  packages,  per  100 
lbs..   $5.40. 
OILS    (LINSEED   RAW). 

Montreal  Toronto 
Single  bbls. ...See  weekly  report 
3  to  5  bbls.... See  weekly  report 
6  to  9  bbls See  weekly   report 


LINSEED,    BOILED. 

Single  bbls See  weekly  report 

3  to  5  bbls.... See  weekly   report 
6  to  9  bbls.... See  weekly   report 

PAINTS    (PREPARED). 

Per  gallon 

In  qt.  tins. 
Sherwin  -  Williams     paints, 

base   2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and   Prism ISO 

Benj.   Moore  Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    175 

Brand  ram-Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts....  1  SO 

Ramsay's  paints,   pure   180 

Ramsay's    paints,    Thistle..  160 

Martin-Senour,   100%   pure.  2  00 

Senour's    floor   paints    160 

Jamieson's  Crown  and  An- 
chor brand   1  60 

Stephens'       House       Paint 

(Winnipeg)    1  90 

Stephens'        Floor        Paint 

(Winnipeg)    175 

Silkstone  Wall  Color 2  00 

PARIS,  PLASTER. 

Per  bbl 2  25 

PARIS  WHITE. 

In   bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks...     0  08% 
Orange     Mineral,     100-lb. 
i»«  0  os% 


kegs 
PRIMER. 


Gal. 
25 


Luxeberry   Primer   $2 

PASTE   WOOD   FILLER  B.B. 

Lb. 

1  lb.  cans    $0  18 

2  lb.  cans    0  18 

5  lb.  cans   0  17 

10  lb.,  cans    0  16 

25  lb.   cans    0  12 

100  lb.  kegs   0  11 

%  barrels   0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   in   casks    2  30        2  40 

Bulk,   100-lb.   drums.   2  50        2  60 

Bulk,  25-lb.  drums..  2  60        2  70 

Bladders,  in  bbls.   . .  2  80        2  90 

Pure   Putty,   60c   cwt.  advance. 

SHELLAC. 

Gum,    25c    lb.;     finest     orange, 
30c  lb. 

TAR    (PINE   TAR). 

Half  pint  tins,  per  doz.  ...    0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

T.-ixite,  1  gal.  cans  2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5  gal See  weekly   report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid  Slating,   B.B $3  00 

STAINS.  Gal. 

Oil,    &    Spirit,    Berry    Bros...$2.50 
Water  Stains,  Berry  Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shingletint,  5  gal.  cans   ...   1.15 
VARNISHES. 

Per  gal.   cans 

Liquid  Granite   $3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light    3  00 

T  uxeberry,   white    5  00 

Luxeberry,    spar    4  50 


Luxeberry,     exterior     5  00 

Dugloss   finish    ; 3  00 

Carriage,   No.   1    150 

Bxcello   2  00 

.Vlar-Not     2  70 

Elastic  Oak   150 

Light  oil  finish    135 

Gold    sized    japan    2  00 

Baking   black   Japan    135 

No.   1   black   japan    0  95 

Crystal    Damar    2  50 

No.  1  Damar   2  25 

Oilcloth 1  50 

House  painters'  white  Jap...  1  96 

Elastilite    varnish    2  25 

Copaline   varnish    2  25 

Granitine  floor   finish    2  25 

Jamieson's   floor   enamel    ...  175 
Sherwin-Williams*    KOPAL 

var.iish   2  50 

Canada     Paint   Co.'s    SUN 

varnish   2  25 

"Flint-Lac,"  coach    130 

B.   H.    Ltd.,    "Gold   Medal," 

cases    1  80 

Dependon  Lt.  H„  Oil  Finish  1  55 

Everlastic   Floor    ' 2  30 

Elastica  exterior  finish   4  25 

I'lnttine    floor    finish     3  00 

Stovepipe   varnish,    %    pints, 

gross    9  00 

Pure   white    shellac   varnish  2  00 
Pure     orange     shellac     var- 
nish      1  00 

No.    1    orange    shellac  var- 
nish     1  75 

Kyanlze  floor  finish   3  25 

Kyanlze  cabinet   rubbing    . .  3  25 

Kyanlze  spa   4  25 

Kyanlze  stains   3  25 

WATER  PAINTS. 

Opalite,  300  lb!  bbls 0  07 

Opalite,  100  lb.  kegs 0  07% 

1  gal.   package,   per  pkge.  0  45 
%   gal.   package,   per   pkg.  0  25 

WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X  Grand   0  10% 

XLCR    0  09% 

X    Empire    0  08% 

X    Press    0  07% 

WASTE   (COLORED). 

Fancy   0  0<% 

Lion 0  07 

Standard    0  06^4 

Popular   0  05% 

Keen 0  05 

WASTE    (PACKING). 

Arrow    0  35 

Anchor     0  06 

Anvil    0  07% 

Axle     0  09 

WASHED    WIPERS. 

Select  white 0  08 

Light    colored     0  06% 

Dark  colored   0  05 


WAX. 


Per   lb. 


Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..038 
Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    .. 

Wax 0  30 

Ronuk  Floor  Wax.  lb.  ...  0  38 
Berry  Bros 0  45 

WHITING. 

Plain,  in   bbls 100 

Gilders,   bolted,  in   bbla.    ...  1  20 

ZINC     (DRY). 

Extra   Red  Seal,  V.M. 

ZINC   IN   OIL. 

Pure,  in  25-lb.  irons  0  10 

No.  1.  in  25-lb.  irons  0  07 

No.  2,   in  25-lb.  irons    0  05% 

Pure  in    Darmar   Varnish.  0  19% 
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In  Time  of  War  Prepare 

x  .jI0  r^  ]iu.         for  Peace 


While  the  cannons  roar,  and  the 
bombs  explode,  all  is  noise 
and  confusion.  Remember  that 
calm  always  follows  a  storm, 
and  that  peace  must  follow  war. 
If  you  lean  against  the  door-post 
and  wait  till  the  storm  is  over 
.  before  getting  busy  you'll  be  too 
late. 

This  country  must  and  will  get 
into  its  swing  again  and  commence  to 
move— and  that,  too,  before  long.  Already 
the  signs  indicate  prosperity.  Be  ready  to  move 
with  it  at  the  first  indication  of  returning  activity.  The  popu- 
lation is  increasing,  people  must  have  homes,  barns,  machinery 
and  wagons ;  they  must  be  painted,  and  you  must  have  the  paint 
to  supply  them  when  they  want  it. 

Our  salesman  will  call  and  show  you  our  1915  proposition  and 
tell  you  how  he  can  get  you  ready  to  reap  the  benefit  from  an 
early  start.  Tell  us  when  it  will  be  most  convenient  for  you 
to  see  him. 

Have  him  come.  You  have /everything  to  gain  and  nothing 
to  lose  from  our  plan  of  co-operation. 

Minerva  Paints  Are  Made 

In  Canada 

PINCHIN-JOHNSON  &  COMPANY  (OF  CANADA) 
Paint,  Color  and  Varnish  Manufacturers 

377-387  CARLAW  AVE.  TORONTO.  CANADA 

OWNED  AND  CONTROLLED  BY  CANADIAN  CAPITAL.     KEEP  YOUR  MONEY 
AT  HOME   AND    AID  CANADIAN  PROSPERITY 


QUALITY-  EFFICIENT  SERVICE 
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HARDWARE    AND     METAL 


Winnipeg   Hardware  Quotations 


AMMUNITION. 

Ponder,    per    keg    $7  00 

ANVILS. 

Peter    Wright,   SO  lbs.   aifd   up, 
I2%c   per  lb.;   clip   horn,   lSVaC. 
AtUEK    BITS. 

"Irwin"  bits,  45  per  cent.; 
eonimou,  70  and  10  per  cent. 

AXES. 

H.  B..  1  lb.,  $G.23  per  doz. ;  1% 
lb.,  $0.05;  2  lb.,  $0.90;  2V6  1L>-, 
$7.50;  2%  lb.,  $7.75;  3,  ZVi  and 
4  lb.,  $6;  11.  B.  ll.iiidlecl  Axes, 
2  lb.,  $8;  2V6  ">.,  $9.50;  3  lb.,  3^ 
lb.  ana  4  ll>.  $10;  Black  Prince 
Axes  unhandled,  $s.00;  Black 
Prince  axes,  bandied,  $10.-5; 
Bench  axes.  33  per  cent;  broad 
axes,  5  to  7 'A  lb.,  $28  per  doz;  7%, 
to  9  lb.,  $30>0. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR   IRON. 

Bar  Iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40:  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.30;  Brittain 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber — CO  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3    per   cent,    off    the   list.. 

No.  1,  GO  2-3  per  cent,  off  list. 

■Standard,  CO  per  cent,  off  list. 

The  "double"  list  Is  just  twice 
thefprlce  of  "single". 

B$UI    LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c;  cut,  $1.03. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  CO 
per  cent. 

Steel,  50  per  cent.;  wood,  CO  per 
cent. 

Wood,   tackle,   common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  00%; 
7-16  and  larger,  50%:  machine, 
%  and  under,  00%  ;  7-16  and  over, 
50%;  machine  set  screws,  05%; 
plough  bolts,  45%:  nuts,  small 
lots,  2c  off;  case  lots,  $2.75  off; 
stove  bolls,  77Mi%;  sleigh  shoe 
bolts  to  %,  50%;  7-10  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  53  to  82c  per  roll,  ac- 
cording to  quality;  plain.  40  to 
C8c:  tarred,  felt.  S  and  10  oz., 
$2.00;  10  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,     C5 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-10  In.,  $1000:  %.  $7.25; 
5-10  $5>5;  %,  $.-,00:  7-10.  $4.75; 
'<..  $1.50:  9-16.  $4.50:  %,  $4.40;  9*, 
$4.25.  Logging.  5-10,  CV4<-.;  %, 
5V£c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0.    $3.13;      No.    1, 
$5.13;    No.    2,   $3  70;    No.   3,   $0.27; 
No.  4,  $7.41   each. 
CLEVISES,   MALL. 

7V(>c   per  lb. 
COTTER. 

Sheet  and  plannlshed  copper, 
34c  per  11).  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  20c;  27&C. 
DRILLS. 

Bit  Stock,  CO  per  cent.;  Black- 
smith, Vft  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50:  Imperial,  CO;  Pre- 
mier. 50:  Colonial.  CO:  white.  70 
and  5:  diamond,  50:  granite,  00%. 
FERRULES  AND  RINGS. 

30   per  cent.   off. 
FILES. 

American.   70  and   10%. 

Nicholson's,  65%.. 


FIXTURES. 

Stall   hollow  bar.  No.  3,  $1. 
GALVANIZED   WARE. 

37%  per  cent. 
GASOLINE. 

Painters'  naptha,  bbls.,  21c  per 
gal.;   $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Dp  to  25  in 0  U0  8  00 

20   to  40   6  50  9  00 

41   to  50    7  00  10  25 

51   to   00   7  50  11  00 

01   to   70   S  00  11  75 

GLASS    (Tlate). 

35%   off   f.o.b.     Begina,     Winni-    ' 
peg,   Calgary   and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  C0%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40, 
$2.25,  $3.40  and   $5.20. 

Corrugated  strap,  4,  5,  0,  8,  10, 
and     12,    80c,    $1.08,    $1.40,    $2.23, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.00;  No.  2 
and  larger,  $4.05;  snows  hoes,  No. 

0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.00;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $0.50. 

.IA(  KSCREWS. 

00  per  cent,  off  list. 
KNOBS. 

Door,  307,  $1.25. 
IRON    BAND. 

1V2   in.,  $2.85;   IV*.  $2.85;   1   in., 
$2.00. 
IRON.    GALVANIZED. 

Apollo  and 
"Kleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  2S  Eng.  4  75        5  10 
28  Am.   or  26  Eng.  4  50        4  85 
26  Am.  or  26  spec'l  4  25        4  CO 
24  Am.  and   Eng...  4  10        4  45 
22  Am.  and  Eng.  ..  4  10        4  45 
18  &  20  Am.  &  Eng.  4  00        4  30 
16  Am.  and  Eng...  3  85        4  15 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7V6c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.   50,    set    ...  1  00 
Asbestos  Sad   Irons. 

No.   100,   set   1  80 

No.  70,  set   1  (.5 

Mrs.    Pott's    common    sad    Iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.    2,    plain    7  25 

No.  20,   X-ray   11  00 

No.  22,  Dash-board   9  75 

Trtillte  short  globe,  doz.  ...  7  25 
LEAD    PIPE. 

$7.50  coil:  less  coll,  $8  cwt.. 
LEAD    WASTE. 

$s  to  $s.50  per  cwt. 
LIN'SEED    OIL. 

Paw.  per  gal.,  70c;  boiled,  per 
gal.,   82c. 

Those    prices    are    for    barrels 
Less   amounts  5c   per  gal.  extri, 
with  additional  charges  for  can~, 
etc. 
l.orns. 

P"torhnro  and  fittings,  45  p.c. 
MATTOCKS. 

Pick.  $5.75;  cutter,  $3.75. 
NAILS. 

Wire,   f.o.h.   Fort   William,  $2.40 
base;   Winnipeg,  $2..c0  base.     Cut. 
f.o.b.    Winnipeg.  $3.33. 
NAILS.    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  50  per  cent. 
NUTS. 

Square    and     hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.73  off. 
OIL  CANS.  Oal. 

Tin  vanized 
%  gal.,  dome  top $2  10      $3  04 

1  gal.,   dome   top 2  55        3  12 

2  gal.,    dome   top 3  97         4  55 

3  gal.,    dome    top 5  10        7  35 

5    eitl.,    dome    top 6  34        8  25 

OILS. 

Silver  Slar  oil,  18V£o.  gal.: 
Royalite    oil,    16c.    gal.;    Palaclne 


oil,  isy2c.  gal.;  Capital  Cylinder, 
50c  gal.;  Standard  gas  engine 
oil,  4!c;  Polarine  oil,  COc  gal.; 
Prairie  Harvester  oil,  3014c  gal. 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3Mjc;  less  than 
barrels,  4^c;  Venetian  red,  bar- 
rel, $2;  less  thau  barrels,  $3; 
American  vermilllon,  12c;  Eng- 
lish vermilliou,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3'/..c;  English  purple  oxide,  in 
casks,  3'/_>c;  less  quantities,  4c 
per  lb.  Bed  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases., 
PICKS. 

Clay,  6-7.  $4.50  per  dozen. 
PITE,  IRON. 

Va,  inch,  $3.50  ;%  inch,  $3.C0;  % 
inch,  $4.20;  %  inch,  $5;  1  inch, 
$7.35;  1%  inch,  $990;  1%  inch, 
$12:  2  inch,  $16;  2%  inch,  $25.60; 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  Inch,  $2.50;  %  Inch, 
$2  00;  %  inch,  $3.20;  %  inch, 
$3.75;  1  Inch,  $5.50;  IVi  Inch, 
$7.45;  1%  inch,  $8.00;  2  Inch.  $12: 
2%  inch,  $10.25;  3  inch,  $25.15; 
3%  inch,  $30.25;  4  inch,  $33.80; 
4%  inch,  $42.35;  5  inch,  $49.75; 
6  Inch.  $fi4.40. 
PLASTER. 

Paris,  per  hbi.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
Inch,  $3.00;  full  polish,  C-7  Inch, 
$4.65;  8  inch,  $4.00.  Black  sheets 
—28  gauge,  $3.C0:  26.  $3.45;  24 
$3.35;  22,  $3.35:  18-20,  $3.35;  14-16,, 
$3.10;  10-20,  $3.15. 

PLOW   SHARES   10c   per  lb. 

POINTS. 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  Irons,  per  cwt.. 3  10 

IV'b.   tins   0  06 

RASPS. 

Heler's     70     and     5  per  cent.: 
Heler's    horse   tooth   rasps,   60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.;  cop- 
per. No.  8,  32c;  10.  35c;  12,  37c: 
copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36;  10,  38c;  coppered,  No. 
8,  17s:  10,  l&c. 
ROPE. 

Sisal,  IOV2C  base;   pure  Manila, 
151/2C    base:    British    Manila,    12c 
base:  lath  yarn,  9%  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
SVrlnp.  $4.25:  Lance  Tooth  or 
Lightning  blades,  $0.50:  New 
Century.  $0.50;  Maple  Leaf,  $5.25; 
Prince  Bupert,  $S.00. 
SCALES. 

Same    form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases    5%     less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Brierhf  iron  round  head,  80 
10  and  5  per  cent.:  flat  head,  85 
10  and  5  ppr  cent.:  round  head, 
lir:i«s.  70.  10  nnfl  5  per  cent.:  flat 
head,  brass.  75.  10,  5  per  cent.; 
coach.  CO  per  cent. 
SCVTMES. 

Brush,  $8.25. 

<Ji-asS,  $7.25  to  $S.50. 
SHOT. 

S-ft,  $0.25  per  100  lbs.:  chlllpd, 
snr5:      buckshot,      $10.05;      ball, 

ST)  J5 

SHEFT    ZINC. 

Cask  lots,  10%c;  small  lots, 
10V.C 

shovels  And  sp»des. 

.Tones  polished.  $8.10  per  doz.; 
Fox  &  Olds.  ;7.13  per  doz.: 
Scoops.  P-handlod.  "Black  Cat." 
No  3.  $7.70:  No.  4,  $8.20:  No.  5, 
««50:  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10  fit  <o 
SNATHS.    SCTTI'F. 

Gra=s,  No.  2,  $7.25;  brush,  No. 
1,  $8.25. 


SOLDER. 

Per   pound,  25  to  26  cents. 
SPIKES. 

Tressed,     %     in.,     $4.50;     5-16. 
$4.15;    %,   $3.1)0;     7-10,  $3.80;     % 
$3.75;    %,   $3.75... 
STAPLES. 

Blight    wire   per   cwt.,  $2.55  at 
Port     William,    $2.05      Winnipeg; 
galvanized    staples,    $3.20    Winni- 
peg- 
STEEL. 

Sleighshoe,  $2.S5  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.23;  harrow. 
$3.25  base;  cast,  octagon  tool 
steel,  SVzC  base;  square  tool  steel, 
0(4c  base;  spring,  $3.40;  machine, 
$:s.75  base;  lire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list. 
STOVE  pipe.        Rivet.    Paten'd 

6  in.,  per  100  ft....  9  00        9  05 

7  In.,  per  100  ft 9  50        0  76 

STOVE    PITE    ELBOWS. 

6  inch,  per  doz 1  42 

7  Inch,  per  doz 1  69 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
TIN   AND   TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  25 

20   x   28    I.X 12  25 

Terne  Plates 0  75 

TOOLS.    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c.    . 
VARNISHES. 

Per  gal.  cans 

Carriage  No.  1   175 

Elastic   Oak   1  00 

Furniture  No.  1   1  CO 

Gold  size  Japan 2  25 

Turps,  brown  Japan    100 

Crystal  Damar 2  50 

Oilcloth 2  25 

Granltine  floor   finish    2  25 

Pure  white  shellac   varnish    2  20 
Pure    orange    shellac    Tar- 
nish       2  00 

Luminette 2  00 

Best  wearing  body   6  00 

Best  gearing  varnish  4  00 

Extra  light  hard  oil 1  90 

VISES. 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  14%c  lb. 
WASHERS. 

Iron,   small   lots,  30  per  cent.; 
full   boxes,   iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK   YOKE 

CENTRES. 

42%  per  cent,  off  the  list 
WHITE   LEAD. 

Decorators'     pure     white    lead, 
$9.40   per  cwt. 
WIRE,   BARB. 

Per  Spool  of  80  Bods  f.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glldden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10:  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-point,  Fort  Wil- 
liam, $1.C5:  Winnipeg,  $1.93; 
American  special  2-polnt,  Fort 
William,  $1.40;  Winnipeg,  $1.05: 
plain  twist,  per  100  lbs.,  Kort 
William,  $2.80;  Winnipeg,  $3.20: 
coll  spring,  No.  9  (coiled  I,  per  10J 
lbs.,  Fort  William,  $220:  Winni- 
peg. $2X0:  No.  12  (coiled),  Fort 
William,  $2.30:  Winnipeg,  $2.70: 
plain  galvanized  wire,  No.  9 
(plain).  Fort  William,  $2.15;  Win- 
nipeg. $2.55:  No.  12  (plain).  Fort 
William,  $2.25;  Winnipeg,  $2.C5. 
WIRE    CLOTH. 

Patented  screen,  in  300  ft.  rolls, 
S1.C0   per  hundred   sq.   feet:   in  60 
ft.  rolls.  $1.70  per  100  sq.  feet 
WIRE.  PLAIN. 

$2.00  base. 

Bale  ties.  14  gauge,  single  loon, 
$3.65    Winnipeg,   $3.25    Fort   Wil- 
liam. 
WIRE    (STOVEPIPE). 

19  and   10  gauge,  5'/2c  per  lb. 
WRINGERS. 

Royal  Canadian.  $38  per  doz.: 
Eze,  $42  per  doz.:  Ricycle,  $48  per 
doz.;  Ajax,  $8  each. 
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HELPERLOGUE 

7 


OUR  ANSWER 

This  is  not  a  catalogue,  but  a  book  which  has  been  carefully  written 

and  compiled  by  men  experienced  in  all  the  various  branches 

of   merchandising    and    advertising.      Problems    which 

daily  confront  you  are  solved  in  the  pages  of  this 

Helperlogue.     We  ask  your  assistance  in 

helping  us  make  this  book  of  material 

benefit  to  you  through  your 

ready  co-operation 

with 


..    .-MORSE  HARDWARE  GP 

S?the  BIG  WINNIPEG  HOusrilV^ 
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It  is  just 
as  easy 


A 


for  you  to  "hand 
out"  the  best  file 
as  it  is  to  handle 
an   inferior   one. 

DELTA 
FILES 


have  proved  their 
distinctive  merit 
over  and  over 
again  b  y  com- 
parative tests, 
and  they  leave  a 
good  margin  of 
profit. 

To  convince  you 
that  these  are 
facts — not  claims 
— Ave  '11  put  you 
in  touch  with 
dealers  and  users 
who  are  thor- 
oughly familiar 
with  Delta  qual- 
ities. 

There's  a  shape 
for  every  pur- 
pose and  an  iron- 
clad guarantee  to 
back  them. 

Send  your  jobber 
a  trial  order  now, 

but  —  accept  no 
substitutes.  If  he 
cannot  supply 
you,  write  us. 


DELTA 

DELTA    FILE   WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS': 

H.   S.   Howland,    Sons    &    Co..    Toronto; 

Starke,   Soy  bold.   Montreal  : 

Wm.    Stairs,    Son    &    Morrow,    Halifax  ; 

Merrick-Anderson    Co.,   Winnipeg 

ALL  LEADING  JOBBERS 


Where  Canada  Leads 
the  World 


[n  a  strong  article  in  the  February  issue  of  MacLean's 
Magazine,  Elmesley  Bartlett  brings  out  a  host  of  interest- 
ing facts  with  reference  to  Canada's  pre-eminence  in  certain 
lines.  Silver,  nickel,  asbestos,  furs,  binders  are  among  the 
products  of  the  Dominion  that  are  dealt  with.  Much  has 
been  done  to  bring  the  name  of  Canada  into  the  limelight 
of  foreign  competition  and  to  establish  the  possibility  of  a 
manufactured  product  from  a  "tenderfoot"  country  win- 
ning its  place  against  a  phalanx  of  freight  rates,  tariffs  and 
prejudice. 

After  reading  this  article  you  will  gain  a  deeper  pride 
in  the  land  of  your  birth  and  a  wider  view  of  the  possibili- 
ties that  the  future  holds  forth. 

The  February  issue  is  full  of  other  features  that  will 
appeal  especially  to  business  men.    Here  are  some  of  them . 

Safeguarding  Canada's  Level  Crossings. 
Service  and  Super-Service. 

An  article  dealing  with  new  ideas  in  retail  merchandising. 

Canadian  Women  in  Business. 
Organize  Men  for  Peace. 
The  Camphor  Monopoly. 
Cutting  the  Cost  of  Education. 
The  Business  Outlook. 

A  review    of  conditions    in    Canada  by  the    Editor  of 
The  Financial  Post.         • 

And  in  addition  twenty-four  other  features — war 
articles,  stories  and  sketches,  covering  a  wide  range  and 
appealing  to  every  taste. 

MacLean'sl  Magazine 

FEBRUARY  NUMBER  NOW  ON  SALE 
$2.00  a  Year  20  cts.  a  Copy 

MACLEAN  PUBLISHING  CO.,  LIMITED 
143-153   UNIVERSITY  AVENUE,    TORONTO,   ONT. 


If  you  assembled  side  by  side  the  forty  to  fifty  thousand  hinders 
and  reapers  turned  out  by  Canadian  factories  they  would  fill 
the  roadside  for  eighty  miles. 
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DIRECTORY   OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SP0ONE.RS  No  Hot  BoxeS. 

_■     MACHINERY  BEARING  METAL       


CflfiPiSJ 


Hardwaremen,  sell  the 
Skating  Rink  in  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


J\ 

ill"  USUI: \iiiv 

1 1  ^"^^     BEST      ^^j  W  *  1  f 

l^^PENNSYLVANIA  QUALITY   ^^»_  1   ■ 
fNo  Order  To  Small  To  Rccetoe  Our  Best   ^B  ■  \ 
Attention                                       \«   1 

ILK  FIRE  BRICK  CO..  ».":..  LIMITED  ^J 

HAMILTON.  CANADA                                Tjj 

PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and— backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings    of  all    Kinds 

Manufactured  by 

THE  KYLE  MALLEABLE 
CASTINGS  CO. 

MERRICKVILLE.  ONT. 


%z  lampblacks 

j — ^~  -v  d '  Germafoiv/j  of  0&&/7ty 
_l  .^    Mat  gets  6/g  bt/swess 

^^OsS*}  WILCKES.MARTIN.WILCKESCO. 

135    WILLIAM    ST.NEWroRH 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails.  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pine, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe   Plates. 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive.most  dur- 
able and  most  serviceable  shWf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

&i »«  !x>%  svw  <W> 


write  lor  Cstologu*  mJrWlitf 

C/TMeZflOn  ml  CAMracu. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


@ 


@- 


Big    Profit   and   Satisfaction 
in   Selling 


"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier.- 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  bv 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 
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Reproduction  of 
NEW    SEYMOUR    SHOW   CARD 
12-in.   by   15-in.,  in   Handsome  Colors. 
Shear  and   Hand   stand   out  in   high  relief,  be- 
ing cut  out.    A  show  card  will  be  sent  to  every 
dealer  sending  his  business  card  with  request 
to 

Henry    T.    Seymour   Shear   Co. 

Selling  Agents,  W1EBTJSCH  &  IIILGER,  ltd., 

New  York 

A.    MacFARLANE    &    CO..    Montreal 

Canadian  Agents. 


BOLTS.RIVETS  WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
n.iarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    mast    thorough    experience    is 

behind     the     manufacture     of    our     lines. 


THE  NORTHERN  B0LT4SCREW  ^."^.OWEN SOUND. 


mSSM 

:   ■■.-  - 

IllSiSlI 

IllflJii 

- 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ail.  Advertisement  I'age  of  IIAUDWAUB  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  Just  such 
proposition  as  you  have  to  offer.  BATES  (payable  in  advance)  : — 2c.  per  word  first  Insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Box    Number   Is    required.     Each  figure  counts  as  one  word.* 


BUSINESS  CHANCES 

OPENING,  FOR  COUNTRY  HARDWARE, 
tinsmitliing;  sell  flour,  feed,  salt,  cement,  har- 
ness, fence  posts,  furniture.  Best  fruit  farm- 
ing district.  Kent  County.  Have  new  brick 
block  on  main  road  and  corner.  Enquire  Chas. 
Foster,  Cedar  Springs,  Ontario. 

WANTED 

WANTED— SET  OF  SECOND-HAND  TIN- 
smith's  tools  at  once.  Apply  Box  15S,  Hard- 
ware  &    Metal,    Toronto.  (5) 

EXPERIENCED  HARDWARE  TRAVELLER 
wants  position.  Good  connection  in  Northern 
Ontario.      Box    357,    Hardware   &    Metal.        (til 

WANTED— BV  FIRST  CLASS  HARDWARE 
man,  age  thirty,  position  as  travelling  or  retail 
salesman.  Box  15G,  Hardware  and  Metal, 
Tri-onto.  (5) 

WANTED— POSITION  WITH  HARDWARE 
firm — Capable  of  managing  store — 0  years'  ex- 
perience with  retail  and  on  road.  Best  of 
references.  Temperate.  Good  reason  for 
change.  Box  155,  Hardware  and  Metal,  Tor- 
onto. (5) 

"BRITISH   AGENCY"— ADVERTISERS   HAV- 

iug  good  connection  among  Ironmongers  and 
Hardware  houses  in  United  Kingdom  are  open 
to  take  up  one  or  two  good  "live"  lines  to  run 
with  own  manufactures.  Rayduct  Manufac- 
turing Coy.,  12  Station  Parade,  Eastbourne, 
Sussex.  (•">> 

TRAVELLER,  WITH  AUTOMOISILE,  HAS 
first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
house  on  commission  basis  or  salary  and 
commission.  Box  15S),  Hardware  &  Metal, 
Toronto. 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLeau's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mae- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Out. 


FOR  SALE 


EUR   SALE— A  SMALL   STUCK   UK   PAiNT  — 

will  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto. (4) 

MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  Ult 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.    Room    314,    Sttlr    Unlldlng.    Tnr..nt.. 

DuLBLK  iUtlt  FLuulC  MAI  K— Hi  l.N- 
stalllug  an  Otls-Fensoiu  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  apace  ou 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otl8-Eensom  Elevator  Co.,  Toronto. 

CrOuIJ  STENOGRAPHERS  ARE  W  II  A  T 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington   Typewriter  Co.,   Ltd..   141   Bay  St.. 

Tnrnnt" 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Snnolipd  by  ti'e  fr:uic  throughout  Canada,  (tfi 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bouse  on  earth 
We  can  prove  it.  Make  us.  The  National  Cash 
Rpgister  Co.,  2S5   Yonge  Street,  Toronto. 

iiAKDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  devoted  exclu- 
sively to  Hardware  Display.  There  are  256 
pages  and  over  2O0  illustrations  with  full 
working  descriptions.  It  Is  the  purpose  of 
this  book  to  illustrate  and  explain  how  hard- 
ware windows  may  be  dressed  to  the  best 
advantage — how  they  can  be  made  to  sell 
goods.  It  is  not  a  theoretical  work  but  a  col- 
leclion  of  specimens  of  the  best  work  and 
ideas  of  the  most  expert  window  dressers  in 
the  world.  These  men  have  contributed  their 
experience  covering  the  many  phases  of  hard- 
ware window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  ou 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the  simple 
illustrated  directions  given  in  "Hardware 
Window  Dressing"  any  clever  clerk  can  put 
In  good  hardware  displays  at  no  cost  what- 
ever. Size  Sxll  inches.  Price  $2.C0  postpaid. 
MacLoan  Pub.  Co.,  143  University  Ave.,  To- 
ronto. 


JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  burnt  without  tools, 
l'ull  i he  lever  and  it's  iluue.  No  mure  trouble 
Willi  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  e<|iial  it  fur  WINTER 
STUUM  DOOItS.  as  well  as  SCREEN  IMIOltS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

He  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WHITE  FOR 
SAMPLE  TO 

SAUNDFRS  &  WAINWRIGHT 
St.  Nicholas   Bide.  Montreal 


An  ad.  in  this  journal  brings 

your  goods  to  the  attention 

of  the  buyer. 


f 


yy 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in     your    "Want" 

Ad.  Page  ....  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.)  . ., , 


Signed 
Town 


Province 
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NICKEL 

SHOT— High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelling  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  fiats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,   New  York. 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

*  The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    r  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint   Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


Mm. 


m 


m 


i&Fj? 


GRA1 


Never  Varies 
in  Quality  and  Toughness 


London  B; 


•on  is  absolutely  flawless 
uniform  throughout,  assuring  the  buyer  intrinsic 
value  for  his  money. 

Our  methods  of  production  enable  us  to  produce  this 

high-grade  Iron  at  the  lowest  prices.     It  will  pay  you 

to  sell  it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  Sales  Agems  CANADA 

'irHU"  '  <^iw         Man'tcti".  ristett  &   Uuls,  Ltd..  Winnipeg. 

'^^WM^^0^*^         British  Columbia.  MacPherson  & 
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m 
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&& 
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Teetzel,  Vancouver 

gag 


,iswm 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


ESTABLISHED  1849 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA  : 


Calgary.  Alta. 
Edmonton,  Alta. 
Halifax.  N.S. 
London,  Ont. 
Ottawa.  Ont. 
St.  John,  N.B. 


Vancouver,  B.C. 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec,  Que. 
1  oronto.  Ont. 
Winnipeg,  Man. 


Victoria.  B.C. 

Reputation  eaincd  by  lone  years  of  vigorous, 
conscientious  and  successful  work- 


Thomas  C.  Irving, 


General  Manaerer 
Western    Canada 


TORONTO 


®" 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 
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A  Few  Dollars 
More   a  Week 

makes  a  big  difference  in  your  yearly  in- 
come. 

Have  you  ever  thought  how  you  might 
add  to  your  weekly  salary  without  inter- 
fering with  your  regular  work? 

W ill  you  let  us  solve  this  problem  for 
you? 

So  far  this  year,  we  have  shown  seventy- 
five  enterprising  and  ambitiouscierks  how 
to  make  $5.00  a  week  more  during  their 
spare  hours.  They  will  each  make  addi- 
tional salary  every  week  this  year,  and 
longer  should  they  wish. 

If  you  would  like  us  to  s'how  you,  write 
to-day. 

This  is  genuine. 

THE 
MACLEAN  FUBLISHING  CO. 
143-153  University  Ave.,  Toronto 


January  30,  1915. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our   readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Air    Hoists. 

The    Herbert    Msrris    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern   Aluminum  Co.,    Toronto. 

Sheet    Metal    Products   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion   Cartridge   Co.,   Montreal. 

Hercules     Powder     Co.,      Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge   Co.,    New    York. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida, 
N  Y. 

Peck,    Stow    ft    Wilcox   Co.,    Southing- 
ton.  Conn. 
Anchors. 

Henderson   ft    Richardson,    Montreal. 
Annunciator   Systems.         i 

Northern    Electric    Co.,    Montreal.      ,_ 
Anvils.  .,     _ 

Brooks   ft  Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.   Co.,  Toronto. 

J.   Samuels,   Toronto. 

Soren    Bros.,    Toronto. 
Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford    Auger    Bit    Co.,    Holyoke,    Mm. 
Peck,     Stow    &     Wilcox     Co.,     South- 

ington,   Conn. 
Russeil      Jennings       Mfg.       Co.,      ot 

Catharines. 
Auto   Accessories. 
Canadian     Consolidated     Rubber    oo 

Montreal.  .       _ 

E     T     Wright    Co.,    Ltd..    Hamilton. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
Novelty   Mfg.   Co.,   Waterbury,  Conn. 
Auto   Lighting   Systems. 
Canadian   H.    W.    JohnS-ManTffl*   Co.. 

Ltd.,    Toronto. 

B.  J.    Coghlin,    Montreal. 
Babbitt    Metal. 

Canada    Metal    Co..   Toronto. 

Hoyt    Metal    Co..    Toronto. 

Alonzo  W.   Spooner,   Ltd.,   Port  Hope. 

Tallman    Brass    &    Metal    Co..    Ham- 

iltori.  _ 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 

Scythes  &   Co.,    Toronto. 
Baits,    Spoon. 
The     Andrew     B.     Hendry     Co.,     New 
Haven,   Conn. 
Bale-Ties. 
Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton,   Ont.  j 
Laiillaw  Bale-Tie  Co.,   Hamilton,  Ont. 
The    Stanley    Works,    ^ew    Britain. 
Bar  Iron.                                     .... 
Canadian  Tube  ft  Iron  Co.,   Montreal. 
Henderson    ft    Richardson,    Montreal. 
Steel    Co.    of    Canada,    Hamilton. 
London    Rolling   Mills   Co.,    London. 
Bar  Iron  and    Steel. 
Dominion     Iron     ft     Steel     Co.,     Ltd., 

Sydney. 
Barn   Door  Hangers. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Barn    Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Can.   H.  W.  Johns-Manville  Co.,   utd,. 

Toronto. 
Landers,  Frary  &  Clark,   New  Britain. 
Novelty   Mfg.    Co.,    Waterbury,    Conn 
Batteries  and  Accessories. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Northern  Electric  Co.,   Montreal. 
Bells. 
Taylor-Forbes    Co.,    Guelph. 

Bells.    Klectric. 

Northern  Electric  Co.,   Montreal. 

Belting. 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,    Toronto. 
Gntta     Percha    ft.   Rubber    Mfg.     Co. 

Toronto. 
MacKenzie   Bros.,    Winnipeg,    Man. 

Bent    Goods. 

Merritt   ft    Co.,    Chatham.    Ont. 
Bicycles. 
Bown    Mfg.    Co.,    Birmingham,    Eng. 


Iver  Johnson's   Arms   &   Cycle   Work? 
Fitchburg,    Mass. 
I    Bird    Cages. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Andrew  B.  Hendryx  Co.,  New  Haven. 

Biscuit  Boxes. 

Soren   Bros.,   Toronto. 

Bits. 

Ford   Auger   Bit   Co.,    Holyoke,   Mas'. 

Peck,    Stow   &    Wilcox    Co.,    Southing- 
ton,   Conn, 

Progressive      Mfg.      Co.,      Torrington, 
Conn. 

Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder   Twine. 

Consumers   Cordage   Co,,    Montreal. 
Blocks,   Lifting. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Bolts  and   Nuts. 

London  Bolt  &  Hinge  Works,  London 

The  Steel  Co.  of  Canada,   Ltd.,  Ham 
ilton. 
I    Boilers  and   Radiators. 

Gumey  Foundry  Co.,   Toronto. 

Tavlor-Forbes    Co..    Guelph. 
Bolts. 

Northern    Bolt    ft    Screw    Co.,     Owen 
Sound,    Ont. 

Canadian   Tube  &  Iron  Co.,   Montreal. 

London  Bolt  A  Hinge  Works,  London. 

The  Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 

Bows,  Buggy,  Auto  and  Kxpress. 

Merritt   ft   Co.,    Chatham,    Ont 
Box  Strapping. 

,T.    E.    Beauchamp   ft   Co.,    Montreal. 
The   Stanley   Works,    New   Britain. 

Box  Hinges  and  Locks. 

The   Stanley   Works,    New    Britain. 
Braces. 

Goodcll-Pratt    Co.,     Greenfield.     Mass. 

Miller's   Falls   Co.,   New  York. 

Peck.    Stow   ft    Wilcox   Co.,    Southing- 
ton.    Conn. 

Stanley      Rule     ft     Level      Co.,      New 
Britain. 
Brackets.    Shelf. 

Atlas  Mfg.  Co.,  New  Haven,  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Canada     Steel     Goods     Co.,     Hamilton. 

Taylor-Forbes    Co.,   Hamilton. 


Brakes,  Metal   Working. 

Brown.    Boggs    Co..    Hamilton. 
Steel   Rending  Brake  Works.   Chatham. 
Brass    Goods. 
Jas.    Cartland    ft    Son,    Ltd..    Birming- 
ham,   Eng. 
Evered    &    Co.,    Smethwick,    Eng. 
Henderson     &     Richardson,     Montreal. 
Jas.     Morrison     Brass    Mfg.    Co.,     Tor- 
onto. 
Tallman  Brass  ft  Metal  Co..  Hamilton 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
B'azlers. 

Clayton  ft  Lambert  Mfg.   Co.,  Detroit, 
Bread   Mixers. 

Landers,    Fray   ft   Clark,   New   Britain, 
Brooms. 

MacKenzie   Bros.,    Winnipeg,   Man. 
Brushes. 
Meakins    ft    Sons,    Hamilton. 
Stevens-Hepner  Co.,    Port   Elgin. 
G.    F.    Stevens   ft    Co.,    Winnipeg. 
Winnipeg   Paint  ft   Glass  Co.,   Winni- 
peg. 
!    Builders'  Tools  and    Supplies. 
Canada  Wire  ft   Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont  ft   Co.,    Montreal. 
Hovriand,  H.  S..  Sons  ft  Co.,  Toronto. 
Lewis   Bros.,    Ltd.,    Montreal. 
Lnfkin   Rule   Co..    Windsor,   Ont. 
Miller.    Morse    Hdwe.    Co.,    Winnipeg. 
North    Bros.    Mfg.    Co.,    Phlla.,   Pa. 
Stanley      Rule     ft      Level      Co.,     New 
Britain. 
Builders'    Hardware. 
Canadian    Yale    ft    Towne,     St    Cath- 
arines. 
P.    ft    F.    Corbin,   New   Britain.    Conn 
Evered    ft   Co..    Birmingham,    Eng. 
Howland.  H.  S..  Sons  ft  Co.,  Toronto. 
I.awson    Mfg.    Co.,   Chicago. 
Mav  &  Padmore,  Birmingham,  Eng. 
Miller.    Morse    Hdw.    Co.,    Winnipeg. 
reck.    Stow  &  Wilcox   Co.,   Cleveland, 

<~>hio. 
Richards   Wilcox  Can.    Co.,    London. 
The     Stanley     Works     New     Britain. 

^onn. 
Taylor-Forbes    Co.,    Guelph,    Ont. 
B'irlaii. 
Dominion  Oilcloth  Co.,  Montreal. 
Ci.    F.    Stephens   ft   Co.,    Winnipeg. 
Burrs. 
The     Stanley     Works,      New     Britain, 

Conn. 
Parmcuter  ft  Bulloch  Co.,   Gananoqre. 
The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.   E.    Beauchamp  ft  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts   and    Hinges. 

J.    E.    Beauchamp  ft  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago   Spring    Butt    Co.,    Chicago. 
Cake    Tins. 

Soren  Bros.,  Toronto. 
Calipers. 

Peck,    Stow   &    Wilcox   Co.,    Southing- 
ton,   Conn. 

L.    S.    Starrett  Co.,    Athol,   Mass. 
(  alks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Camp  Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co..  Montreal. 

Macdcnald  Mfg.    Co.,   Ltd.,   Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash  and   Parcel. 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,   Toronto,   Ont. 
Canada    Plates. 

A.  C.    Leslie   ft    Co.,    Montreal. 
Roofers   Supply   Co.,    Toronto. 

B.  ft   H.   S.   Thompson   ft  Co.,   Mont- 
real. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 
Bissell     Carpet     Sweeper    Co.,     Grand 

Rapids,    Mich. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Cartridges.  ' 

Dominion    Cartridge    Co.,    Montreal. 
Eley    Bros.,    N.    Transcona,   Man. 
Remington   Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 
Carriers. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Casseroles, 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle  and   Trace  Chains. 
Greening,    B.,    Wire   Co.,    Hamilton. 
McKir.non  Chain   Co.,   St.   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls,    Ont. 
Ceiling*,   Metal. 

Metallic   Roofing  Co..   Toronto. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Alfred    Rogers,    Ltd.,    Toronto. 
Cement  Working  Tools. 
The     Adamite     Wheel     ft     Mfg.     Co.. 

Hamilton. 
T.    Slack   ft   Co..   Toronto. 
Chafing   Dishes. 
Landers,  Frary  ft  Clark,  New  Britain. 
MacKenzie   Bros.,   Winnipeg,   Man. 
Chain   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,   Ont. 
Chain    Clutches. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,  Ont 
Chain    Drills. 

Smith    ft    Hemenway   Co.,    New    Yoik. 
Chain,    Manufacturers. 
The     Andrew    B.    Hendryx    Co.,     New 

Ha\en,  Conn. 
McKinnon  Chain   Co.,   St.    Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Chain.     Trace.     Logging,     Halter. 
Dog   Leads,    Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon   Chain   Co.,   St.   Catharines. 
Chains., 
B.    J.    Coghlin,    Montreal. 
Canada   Chain    Co.,    Samia. 
Chain,   Treble-Refined   Iron. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 
Buck    Bros.,    Milburv,    Mass. 
Goodell-Pratt    Co.,    Greenfield,    Masc. 
Peek.    Stow   ft    Wilcox  Co.,    Southiug- 

ton,    Conn. 
Quality  Tool  Co.,   Montreal. 
Smith   ft   Hemenway   Co.,    New  Tore. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,   ,T.   H.,   ft  Sons,    Ottawa,   Ont. 
Cnmmer-Dowswell,     Ltd.,    Hamilton. 
Maxwell,    David,    ft   Sons,    St.    Mary's, 
Clippers,    All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashua. 

N.H. 
Chicago    Flexible    Shaft    Co.,    Chicago. 


Clocks. 

The  Western  Clock  Co.,  La  Salle,   III. 
Clothes    Pins. 

Wm.    Cane   ft    Sons    Co.,    Newmarket, 
Ont. 

Meakins    ft    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,    Ltd..    Hamilton. 
Clothes  Line. 

Hamilton  Cotton  Co.,   Hamilton,  Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Clothes    \\  ringers. 

Ciunmer-Dowswell  Co.,  Hamilton,  Ont. 

J.   H.    Connor  &   Son,   Ottawa. 

Maxwell,    David,   ft   Sons,    St.    Mary's. 

American     Wringer    Co.,     New     York 

Coffee  Percolators. 

Landers,  Frary  ft  Clark,  New  Britain. 

MacKenzie   Bros.,    Winnipeg,    Man. 

National    Electric   Mfg.    Co.,    Toronto 

Northern    Electric   Co.,    Montreal. 
Colors,   Dry. 

Allan    Munro    Color  Co.,   Montreal. 

A.    Ramsay   ft    Son  Co.,   Montreal. 

F.anaTda  DPaint    Co.,    Montreal. 
«-..",.,',   S,tePhen3    &   Co..    Winnipeg. 
C<~d   JKo'led   Strip  Steel. 

ConnStanley     Work3'     New     Britain. 
Conductor  Pipe. 

Sheet    Metal    Products   Co..    Toronto. 

WhI'k,   i*»    Co-.    Ltd..    Hamilton. 

Wheeler   ft    Bain,    Toronto. 
Cord,    Wire  Picture. 

^HaveT"^8-    *tndTyX    °*'    N" 
Cordage. 
Hamiltou   Cotton    Co.,    Hamilton 
Consumers    Cordage   Co..    Ltd. 
Scythes  ft  Co.,    Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,  Toronto 
Corrugated    Fasteners. 

The    Stanley    Works,    New    Britain 
t  otton    Duck. 
|       Scythes  ft   Co.,   Toronto. 
i    Cotton    Wipers. 
i       Scythes  ft  Co.",   Toronto. 

Cow    Sprays. 
!       The  Poterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow  Sprayers. 

I    Cow    tUT™  M?g'  C°-  LM"  Toron'9- 
Greening, 'b       wire    Co.,    Hamilton. 
&$£n,mn  Chain  .Co"   St-  Catharines. 
Fall's.    Commimity-      Ltd.,     Niagara 
Cranes.  Electric. 
The    Herbert    Morris    Crane    ft    Hoiat 
-  Co.,    Ltd.,    Toronto,    Ont. 

Crane*.    Hand    Power. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.    Overhead    Traveling 
The    Herbert    Morris    Crane    ft '  Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Cranes.    Wall. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Crowbars. 

B.  3.    Coghlin,   Montreal. 
Cultivators,    Hand. 

C.  S.   Not-cross  ft  Sons,   Bushnell,   111. 
Cuspidors. 

Thos     Davidson    Mfg.    Co.,    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,   London,   Ont. 

The     Sheet     Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Torontc 
Winnipeg. 

E.   T.   Wright  Co..   Ltd.,   Hamilton. 
Cutlery,    Razors,    Scissors,   etc. 

Caverhill,    Learmont  ft   Co.,   Montreal. 

Crooks,   Jonathan,   ft   Son. 

Henderson    ft    Richardson    Montreal. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Hutton,    Jas..    ft   Co.,    Montreal. 

Thos.    Mortimer,    Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McGlashan,   Clarke  Co.,  Ltd.,   Niagara 
Falls. 

Miller    Morse  Hdw.   Co.,  Winnipeg. 

Alfied    Williams,   Sheffield,    Eng. 
Cutter  and  Sleigh  Stock. 

Merritt  &  Co.,   Chatham,   Ont. 
Derricks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  ft   Whitney  Co.,   Dundas,   Ont 
Door   Bolts. 

Peck,   Stow  ft  Wilcox  Co.,    Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain. 
Conn. 

Taylor-Forbes  Co.,    Guelph,   Ont. 
Door    Checks. 

Canadian   Yale   ft   Towne,    St    Cathar- 
ines. 

P.    ft    F.    Corbin,    New    Britain,  Conn. 

Wm.    Newman    ft    Sons,    Birmingham. 
England. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Doors.    Screen. 

TvLicKenzie    Bros.,    Winnipeg,    Man. 

Sanderson,    Harold  Co..   Paris. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


R 


UBBER 


Write  for  prices  on  our 

"BLACK  CAT" 

OOFINGS  ^Sswfmv  "■SKr™ 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can  be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  iobber  to-day. 


ASK  YOUR  JOBBER  FOR  "QUALITY"  SCREW-DRIVERS 


Made  of  one  solid  piece  of  steel  the 
whole  length  of  the  handle.  Highly 
Polished  and  Tempered  under  Pyro- 
meter Reading.  Rubberoid  finished 
handle.  Manufactured  by 
QUALITY  TOOL  CO..  MONTREAL 


FORD  MASTER  VIBRATOR 

The  "American  Master"  differs  from  all  others. 
Takes  place  of  switch  on  coil  box.  No  lock  required. 
Dealers,  write  for  prices. 

GEO.  W.  MacNEILL,      85  Richmond  Street  West 

Exclusive  Factory   Agent  TORONTO 


How  to  Invest  Money 

By   GEORGE   GARR  HENRY 

One  of  the  most  useful  and  easy-to-read  books 
ever  written  on  the  elementary  principles  of  in- 
vestment. 

Will  save  the  ordinary  investor  many  mis- 
takes. Price,  prepaid,  75c.  Insure  your  capital 
by  ordering  this  book  at  once  from 

TECHNICAL  BOOK  DEPARTMENT 

MACLEAN  PUBLISHING  COMPANY,  Limited 
143-153  University  Avenue,  Toronto 


YOU'LL   GET  BETTER  RESULTS 
FROM  SELLING 

HUTCHINS  KILBOURNE 
WIRE   GOODS 

NO 
BURN 


Kettle  Bottom  and  Round  Meat  Rest 

Foiir  Sizes— 6,   7,  8,  9  inches 


No.  356 


Dish  Drainers 

This  is  the  strongest,  best  appear- 
ing and  biggest  value  of  any  drainer 
on  the  market. 

Order  a  few  and  see  for  yourself. 
WRITE  for  Complete  Catalog 

HUTCHINS  KILBOURNE  CO. 

BUFFALO.  N.Y. 

Manufacturers  of  WIRE  GOODS, 
WOOD  AND  METAL  SPECIALTIES,  ETC. 
Canadian  Office  :     L.  G.  Beebe,   Koy  Bids.', 
32  Front  St.  W.,  Toronto. 
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Door   Hangers. 

Canada    Steel    Goods   Co.,    Hamilton. 

Myers,    F,    E.,    &    Bro.,    Ashland,    O. 

The    Stanley    Works,    New    Britain. 

Richard    Wilcox    Canadian    Co.,    Lon- 
don,   Out. 

Taylor-Forbes  Co.,  Guelph,  Ont 
Doobletreea. 

ilni'keii/.ie  Bros.,  Winnipeg,  Man. 
Drill*. 

Pratt   &    Whitney   Co.,    Dundas.    Oct. 
Drawer    Pulls. 

P.    ft    F.    Corhin.    New   Britain.    Conn. 

Peck.    Stow  &   Wilcox  Co.,   Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain. 
Conn. 

Tavlor  Forbes  Co..  Onelnh,  Ort. 
Drill*.    Rrlck   and    Stone. 

Whitman     &     Barnes     Mis.     Co.,     8t. 
Catharines. 

Wilt  Twi«t  Drill  Co.,  Walkerrille. 
Dry    Butteries. 

The    Caiisilian    TT.    W.    Johns-Manville 
Co..    Ltd..    Toronto. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Northern  Electric  Co.,  Montreal. 
Door    Mats. 

Knhne-Anderton    Co.,    Port    Hope,    Ont. 
Dnstless    Rnster*. 

Ch»>."clt     Chemical    fo..    Toronto. 

MaoKenzip  Bros.,  Winnipeg,  Man. 
Dn-tl--i    Mop*, 

MacKenzie    Bros..    Winnipeg.    Man. 

Channell  Chemical  Co.,  Toronto. 
Eiivt'(nmt  lt«. 

Thos.     Davidson    Mfg.    Co.,    Mortreal. 

The    Sheet    Metal    ProdueU    Co.,    To- 
ronto. 

E.    T.    Wrieht    Co..    Ltd..    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Wheeler   &    Bain,    Toronto. 
Elbow*. 

E.    T.    Wrieht    Co..    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Electrical     TIeatlnr     Specialties. 

I.an-t"*      Pmrr    ft    Clark      Now    Britain. 

MacKenzie    Bros.,    Winnipeg.    Man. 

National     Electric    Mfg.    Co..    Toronto. 

Renfrew    Electric    Co..     Rpnfrcw. 

Flc-rlhle    Conduit     rn..     Onelnh.     Ont. 
Emery    or    Corundum     Wtieela. 

The   Carborundum    Co..    Niagara    Falls 
N.T. 

The    Canadian    n     W.    Johns-Manville 
Co..     Ltd.      Toronto. 
Elect  rlr     FIt to  re*. 

The    Barton. Netting   Co.,    Ltd..    Wind 
sor- 

Ja«     Morrt.cn   Hm«  Mfg.  Co..  Toronto. 

Tallman  Br,.,  &  Metal  Co.,  Hamilton. 
Electric   Iron*. 

Chicago    FIctIM*    Shaft    Co..    Chicago. 

Fle,IMe    Tondnlt    Co.      Onelnh      Ont. 

MacKenzie    Bro...    Winnipeg,    Man. 

Renfrew    Electric    Mfg.     Co..     Renfrew. 

Lander.     r-»rr   ft    Clark.    New   Britain. 

Nation.!    Fieetrto    MfK.    Co..    Toronto. 
Elocfrlril    Tool*. 

Smith   ft    TTemenir.T  f*o..  New  York. 

El«c<  rlrlan*'     Qiipntle*. 

Northern    Electric  Co.,    Montreal. 
Emery    Cloth. 
John    Oakey    ft    Sons.    Ltd..    London. 

En*. 
O.    F.    S'onhen*    ft    Co..    Winnipeg. 
Emory     TThccl*. 
The     Adamite     Wheel     ft     Mfg.     Co., 

Hamilton. 
Jno     Oakey    ft    8on»,     Ltd..    London. 

nut, 

Atamela, 
Canada   Paint  Co..  Montreal. 

V>e*tn  Qcnonr    Co..     Mnniroal. 

Pratt    ft    Lamhert.    Bridgernirg.    Ont. 

A.     Tlam«»T     ft     Son     Co..     Montreal. 

Rherwln- Will  lams    Pn..    Montreal 

G.    F.    Stephen,    ft    Co.,    Winnipeg. 
Enameled     Ware. 

Hoods.     I.M..     Birmingham.     Eng. 

Tho«.    Davidson    Mfg.    r-o..    Montreal 
■MacKenzie    Bro...    Winnipeg,    Man. 

Medair'..    London.    Ont. 

Rheet    Metal    Product.    Co..    Toronto. 

E.   T.    Wright    Co.,    Ltd..    Hamilton. 
E*cntohoon    Pin*. 

The  Parmonter  ft   Bnlloch   Co.,   Gana- 
nnane.    Ont. 

The  Steel   Co.  of  Canada.   Ltd.,  Ham- 
ilton. 

Erencr*.    S.    4    and    IS    Tfnrae. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Fn'tcncr*.    Storm.    «a«h   ft    Screen. 
MacKenzie    Bros..    Winnipeg,    Man. 
The      Stanley      Works,      New      Britain, 

Conn. 
Taylor   Forbes  Co..   Gnelph,    Ont. 
Fencing.    Woven     Wire. 
The   Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Banwell-Hoxie   Wire  Fence  Co.,   Ham- 
ilton. 

Filter*. 

A.  Ramsay  ft  Son  Co.,  Montreal. 
Figured     Rolled    Glass. 

A.  Ramsay  ft  Son  Co.,  Montreal. 
F|l««    "ml     Rumin. 

Barnett  Co.,    G.    ft   H.,    Philadelphia. 

Liuiu.    File    Works,    Philadelphia,     Pa. 


Disston.   Henry,  ft  Sons,   Philadelphia. 
Nicholson    Kile    Co.,    Port    Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 
Firearms    and     Ammunition. 
Barrington    ft    Richardson    Arms    Co., 

Worcester,   Mass. 
Iver-.Inhnsnn's    Arms    ft    Cycle    Works, 

Fitchhnrg,    Mass, 
Remington    Arms    U.M.C.    Co.,    Wlnd- 
aor.    Ont. 
Fire   Rrlrk. 
Elk    Fire    Brick   Co.   of  Canada,    Ltd., 
Hamilton. 
Fire   Clnv. 
Elk    Fire    Brick    Co.    of  Canada,    Ltd., 
Hamilton. 
Fire     Pot*. 
Clavton   ft   Lambert   Mrg.  Co..   Detroit. 
Northern     Electric    Co..     Montreal. 
Fire    Poor    Flvtttres. 

"Hie    Stnn'ev    Work.      New    Rri'aln. 
Richard     WilcoT     Can.     Co.,     London, 
Tarlor    Forbes    Co.      ("••lelnh,     Ont. 
Fire    Place    FtirnUhlng-a. 
The    Barton-Netting    Co..    Ltd..    Winrt- 

»»'.      Ont. 

Peck.    Stow    ft    Wilcox    Co.,    Southing- 
tnn.    Conn. 
FUblne    Tackle. 

AbbcT    ft     Ininrie      New    York. 

Andrew   B.   Hendryx   Co.,   New   Haven. 
Flap*. 

Sevthes    ft    Co..    Toronto, 
Ftoe'-Mp-bt*.      Flcctrtc. 

MacKenzie    Bro...    Winnipeg.    Man. 

Northern      Fleet-to     Co.        Montreal. 

Interstate    Electric    Norelty    Co..    To- 
ronto. 
Flint    Pnner. 
.Tno.     Oakey    ft    8ons,    Ltd..     London, 
Ene. 
Floor     Way, 

Cooke  ft    Bowtton.  Toronto. 
Food    Chnnnrr*. 
Lander.     F-firr  ft  Clark.   New  Britain. 
*>.     Maxwell     ft     <Jen«.     St.    Marr's. 
Peck.    Stow    ft    Wilcox    Co..    Son:hine- 
ton.     Conn. 

Folding:    Tubular    Steel    Tripods. 
The     Herhert     Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Force   Cups. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Forcing;*. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Friction    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto,   Ont. 
Galvanizing. 
Canada     Metal    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The   Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
E.    T.    Wright    Co..    Ltd..    Hamilton. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Galvanized    Iron. 
Henderson    ft     ltlchard*on.    Montreal. 
John    l.yaaght.    Ltd.,    Bristol,    Newport 
and   Montreal. 

B.  ft    S.    II.   Thompson  ft   Co..   Mont 
real. 

Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  ft  Pump  Co.,  Wood- 
stock,   Ont. 

Galvanized    Ware. 

II.  S.   Howland.  Sons  ft  Co..  Toronto. 
K.    T.    Wright    Co..    Ltd..    Hamilton. 
MacKenzie    Bros..    Winnipeg,    Man. 

Mvl'lary ...    London.    Out. 

Sheet    Metal     Product*    Co.,    Toronto. 

Thos,     Daridson    Mfg.    Co.,    Montreal. 

Galvanized    Wire. 

Dominion    Iron    and    Steel    Co.,    Ltd.. 
Svdnev. 

Froat    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.   Olil. 
Garbage     Can*. 

Thos.    Daridson    Mfg.    Co..    Montreal. 

MeClary    Mfg.   Co..    Ixmdon. 

Sheet    Metal    Products    Co.,    Toronto. 

Soren     Bros..    Toronto. 

K.    T.    Wrieht    Co..    Hamilton. 
Garden     Cultivator*. 

C.  fl.    Norero**  ft   Sons,    Bushnell,    HI. 
Garden     Tools. 

The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 
Ga«    Fixture*. 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor.   Ont. 
Ja..   Morrison  Brass  Mfg.  Co..  Toronto. 
Gn«    Engine    Silencer*. 

Maxim    Silencer    Co..    Hartford,    Conn. 
Cnsnllne. 

Pitner  Gasoline  Lighting  Co.,  Toronto, 
Gasoline    Lamp    Supplies. 

Pitner  Oa.nllne  Lighting  Co..  Toronto. 
Gasoline    Tanks.    I'ndergrnund. 
Wavne  Oil   Tank  ft   Pump  Co..   Wood- 
.toek,   Ont. 
Cntes. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton.  Ont. 
Gnngres. 
Peck.    «tow    ft    Wilcox  Co.,    Southing- 
ton,    Conn. 
L.    8.    Starrett   Co..    Athol.    Mass. 


Glass. 

Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
ilton. 
Excelsior    Plate    Glass    Co.,    Toronto. 
A.    Itamsay    ft    Son.    Montreal. 
G.    F.    Stephens    ft    Co..    Winnipeg. 
Class   Cutters. 

Smith  ft    llemenway  Co.,  New  York. 
Glass,     Ornamental. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Class    Co..    Toronto. 
O.     F.    Stephens    H    Co..    Winnipeg. 
Toronto     Plate     Glass     Importing    Co., 
Toronto. 
Glass.     Sheet    and     Figured. 
A.    Ramssy    ft    Son.    Montreal. 
Glass     Paper. 

A,    Itamsny    ft    Son.    Montreal. 
Jno.     Oakey    ft    Sons,    Ltd.,     London, 
Eng. 
Glass.    Wired. 
O.     F.    Stephen,    ft    Co..    Winnipeg. 
Toronto     Plate    Glass    Importing    Co., 

Toronto. 
Excel. for    Plate   Glass   Co.-,    Toronto. 
Consolidated      Plate     Glass     Co.,     To- 
ron  t  o. 
Glaziers'    Diamonds. 
Peltnn.    Oodfrev    S. 
Arthur    Rudd    ft    To..    St.    Helen"*. 
Sharratt     ft     Newth.     London.     Eng. 
O.    F.    Stephens    ft    Co..    Winnipeg. 
Glue. 
nenderson     ft     Rlrhard.nn,     Montreal. 
O.     F.     Stephens    ft    Co..    Winnipeg. 
Goitres. 
Buck    Bro...    Mllh.irr.    M,„, 
Teek.    Stow   ft    Wilcox    Co..    Southlr.pt- 
ton.    Conn. 

O-ovit*-     Flectr'c     Ho'«t«. 
The     Herbert     Morris     Crane     ft     Hoist 
Co..     Ltd..     Toronto.     Ont. 
Gr-ivltv    T,ntver'r>gr    R'oohs. 
The     Herbert     Mnrri.    Crane     ft     noist 
Co..    Ltd..    Toronto.    Ont. 
Grindstones. 
Cleveland     Stone    Co.,    Cleveland. 
Richards-Wilcox     Mfg,     Co.,     London, 
out. 
Guns. 
J.    P.    Clapbrough    &    Johnston,     Bir- 
mingham. 
Harrington    ft    Richardson    Arms    Co., 

Worcester.    Mass. 
Iver  Johnson's    Arms   ft   Cycle   Works, 

Kltohburg,    Mass. 
Remington    Arms-C.M.C.    Co.,     Wind- 
sor. 
Ros.    Rifle    Co.,    Quebec 
Hammers. 
Peck.    Stow   ft   Wilcox   Co..   Cleveland. 

Ohio. 
Whitman     ft     Bamea     Mfg.     Co.,     St. 
Catharines. 
Handles. 
MacKenzie    Bro..,    Winnipeg.    Man. 
Still.    .1.    II..    Mfg.   Co..    St.    Thouia*. 
Hand    Hoists. 
The    Herhert     Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hangers.    Storm    Sash   anil    Screen. 
The     Stanley     Works,      New     Britain, 

Conn. 
Taylor    Forbes    Co..    Gnelph.    Ont. 
Watroua  Acme   Mfg.   Co.,   Des  Moines, 
Iowa. 
Hardware.    Metal     Window. 
Canadian     Tale    ft    To«ne.     St.     Cath- 
arines. 
P.    ft    F.    Corhin.    New    Britain.    Conn. 
The     Stanley      Works.      New      Britain. 
Harvest     Tools. 

II.   S.    Ilowland.   Son.  ft   Co..  Toronto. 
Ilnv     reloading    Tool*. 
MacKenzie    Bros..    Winnipeg.    Man. 
F.    E.     Mvers   &    Bro.,    Ashland.    Ohio. 
Hay    Wire. 
Fro«t    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton. Ont. 
If  In  area, 
J.    K.    Beanehamp   ft    Co.    Montreal. 
Canada    Steel    Good.    Co..    Hamilton. 
The     Stanley      Works.      New      Britain, 
Tavlor    Forbes    Co.,    Gnelph,    Ont. 
Hinges.    Spring;. 
chioaeo    Sprine     Butt    Co..    Chicago. 
Taylor-Forbes    Co..    Ltd.,    Guelph,  Ont. 
Hockey    sticks. 
Still.    J.    II..    Mfe.    Co..    St.    Thomas. 

Hoists.    Cliain,    Electric    and 
Pncitinnl  ic. 

The     Herbert     Morris    Crane    &    Hoi.it 

To       Ltd..    Toronto.    Ont. 
Hoii-tinjr    and    Conveying 
Machinery. 
Tire    Herhert     Morris    Crane    ft    Hoist 

Co..    Ltd.,    Toronto,    Ont. 
Hooks. 
P.    ft    F.    Corhin.    New    Britain.    Conn. 
Henderson      A       ftiehaHson.       Montreal. 
The    Herhert     Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Peck.    Stow   ft    Wilcox    Co.,    Cleveland. 

Ohio. 
The     Stanley     Worka,     New     Britain, 

Coitn. 
The  Steel  Co.  of  Canada,  Ltd.,  H»m- 


lioops.    Steel    and    Wire. 
Haven.    Conn. 
Peck,    Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hooks.    Moulding. 

The    Andrew     B.     Hendryx    Co.,     New 
Hooks,    Hat   and    Cout. 

Laidlaw    Bale  Tie    Co.,    Hamilton,  Ont. 
Horseshoes    anil     Nails. 
The  Steel  Co.  of  Cauada,   Ltd.,  Ham- 
ilton. 
Hose.    Harden    and    T.awn. 
Canadian     Consolidated     Rubber    Co., 

Montreal. 
The    Canadian    n.    W.    Johns-ManvUle 

Co.,    Ltd.,    Toronto. 
Gotta     Peichu    ft     Rubber    Mfg.    Co., 
Toronto. 
Horse    Covers. 
Canadian     Cousolidated    Rubber    Co., 
M  ont  real. 
Ice    Cream    Freezers. 
Wm.    Cane    ft    Sous    Co.,    Newmarket, 
Mcdary's.    London.    Ont. 
North     Bros.     Mfg.    Co..     Philadelphia, 
The     Sheet     Metal     Products     Co.     of 
Canada.    Ltd..    Toronto. 
lee     (lilting     Tools. 
North    Bros.    Mfg.    rn..    Philadelphia. 
Quality  Tool  Co.,   Montreal. 
Iron    anil     Steel    Rars. 
It.   J.    Cnghtin.    Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Henderson    ft    Richardson,    Montreal. 
The     Steel      Co.      of     Canada,      Ltd.. 

Hamilton. 
London    Rolling    Mill    Co.,    London, 
Iron    Pipe. 
Canadian   Tube  ft   Iron   Co..    Montreal. 
The      Steel      Co.     of     Canada,      Ltd., 
Hamilton. 
Iron     Pumps, 
it.    McDougall    Co.,    Gait. 
K.    E.    Myers   ft   Bro.,    Ashland.    Ohio. 
Japans, 

A.  Ramsay    ft    Son    Co.,    Montreal. 
Kitchen    Cabinets. 

E.  T.    Wright    Co..    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.    Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundas,    Ont. 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Otterville.    Ont. 

O.     F.     Stephens    ft    Co..     Winnipeg. 

Stratford    Mfg.    Co.,    Stratford.    Ont. 
Ladders.    Slielf. 

F.  E.    Myer.   ft    Bro..    Ashland,   Ohio, 
Richards-Wilcox    Canadian    Co..    Lon- 
don. Ont. 

Lampblack. 
The     L.     Martin    Co..    New    York. 
O.     F.     Stephens    ft    Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 
York. 
Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Lumps.    Incandescent. 

Northern     Electric    Co.,     Montreal. 
Lanterns. 
Can.   II.   W.  Johns-ManTille  Co..  Ltd.. 

Toronto. 
This.     Davidson     Mfg.    Co..     Montreal. 
McClary's.    London,    tint. 
Ontario    Lantern    ft    Lamp   Co.,    Ham- 
ilton,   tint. 
The     Sheet      Metal     Product*     Co.     of 
Canada.    Ltd..    Toronto. 

E.  T.    Wright    Co.,    Ltd..    Hamilton. 
La  shea. 

Hamilton    Whip    Co..    n.mHfnn.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man, 
I.tlcbw*. 

Peck.    Stow  ft  Wlliox   Co..   Cleveland. 
Ohio. 

The     Stanley     Works.      New      Britain. 

Taylor    Forbes    Co.,    Gnelph,    Out. 
Lawn     Fencing. 

Canada   Wire  ft   Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.  Greening    Wire    Co.,    Ltd..    Hamil 
ton. 

Banwell-Hoxie   Wire   Fence  Co.,   Ham 
ilton. 
Lawn    Mowers, 
D.     Maxwell    ft    Sons.    8t.    Mary's. 
S.    P.    Townsend    ft    Co..    Orange.    N.J. 
Taylor    Foibes    Co..    Guelph,    Ont. 
Whitman     ft     Barnes     Mfg.     Co..     St 
Catharines. 
La  MP    Settees. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 
Stratford   Mfg.  Co.,  Stratford. 
Lawn     Swings. 
.1.    E.    Beanehamp    ft    Co..    MontreaL 

F.  E.    Mvers   ft    Bro.,    Ashland.    Ohio. 
Stratford     Mfg.     Co.,    Stratford,     Ont 

Linseed    Oils. 

A.    Ramsay   ft   Son   Co.,    Montreal. 
Lead    Pipe. 

Canada     Metal     Co..     Toronto. 

Hoyt    Metal   Co..    Toronto. 
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No.  71 
FIRE  POT 


A  HOT  ONE 


The  No.  71  is  fitted  with  burner,  producing  two 
blue  flames  burning  from  each  side  to  the  center, 
giving  intense  heat  with  sub-flame  so  that  the 
burner  may  be  turned  down  low  when  not  ill 
active  use.  The  No.  71  Tire  Pot  is  Odorless, 
Smokeless  and  Noiseless.  You  can  quickly  licit 
a  12-1  b.  copper  and  melt  a  pot  of  lead  at  the 
same  time  if  desired.  Fitted  with  patented 
automatic  brass  pump,  which  easily  and  q.iickly 
supplies  all  needed  air  pressure.  Tank  is  made 
of  heavy  galvanized  iron,  reinforced,  making  it 
strong  and  durable.  Try  the  No.  71  and  you 
will  be  pleased  and  satisfied.  Jobbers  will 
supply  at  factory  price.  Send  for  catalog— it's 
free. 

Clayton  &  Lambert  Mfg.  Co. 

DETROIT.  MICH.,  U.S.A. 


A  NON-FREEZABLE  LOCK 

Hardware  flo.ilers  everywhere  have  endorsed 
this  new  keyless,  non-freezing  combination 
hasp  lock.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  bolts — contains  only  five 
parts — locks  in  three  places — made  of  liolled 
Brass. 

The   JUNKUNC      Wc"? 

Made  in  seven  styles.  The  ideal  lock  for  Auto- 
mobiles, Motorcycles,  Garage  doors,  lackers 
tool  chests,  barns,  etc..  iu  fact  for  every  lock- 
ing purpose.  Fully  yuarantced  and  poaiticctu 
'non-tJickublc." 

Our  Special  Introductory  Offer 
Wriic   to-daj    for  special   introductory  assort 
ment  and  prices.     Remember,   there's  a   mighty 
good   profit   for  you  in  each   sale.      We   furnish 
circulars  li'IIEE. 
If  your  jobber  cannot  supply  you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956   West  71st  Street,    Chicago 


*       \  We  have  a  large  stock  of  Carriage  and 

Machine    Bolts    a  n  d    Coach    Screws, 
Rivets,  Nuts  and  Washers,  from  which 
Ave  can  fill  all  orders  immediately. 
Prompt  Shipments.  Reasonable  Prices. 

London  Bolt  &  Hinge  Works 

LONDON.         CANADA 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


Cutlery 


HAS    STOOD    THE    TEST 
FOR    MANY  GENERATIONS 

It  is  made  throughout  on  their  own  premises, 
from  finest  grade  of  steel  regardless  of  cost,  by 
skilled  workmen. 

Butler's  "KEEN"  and  other  Razor  brands  are 
BEGUN  AND  FINISHED  at  Trinity  Works,  NOT 
SENT  to  Germany  for  grinding. 

"Sheffield  made, 
Both  Itaft  and  blade." 


Trade-Mark  "BUTLER"  granted  a.d.  1768. 
The    k|i»r  "V  J  Mark  granted  a.d.  1G81. 


Butler's    "Cavendish"    brand    (Regd.)    Table 
Knives,  Carvers  and  Plate. 

HIGHEST    ATTAINABLE    QUALITY.       SPECIAL. 


GOLD  MEDALS.    GRAND  PRIX. 

GEORGE  BUTLER  &  C0..LTD.,  Sheffield.  England 

London  Showroom,  62.  Holborn  Viaduct.  E.C. 
CANADIAN  REPRESENTATIVE: 

G.  A.  MARSHALL      70  Lombard  Street,  Toronto 


Do  You  Want  More 
Money? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the\ 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-153  UNIVERSITY  AVENUE,  TORONTO 
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Levels. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
J.   Rabone  &   Sons,    Birmingham,    Eng. 
L.    S.    Starrett    Co.,     Athol,     Mass. 
Stanley      Rule     &      Level     Co.,      Ne» 
Britain,   Conn. 

Linseed    Oils. 

Canada  Linseed  Oil  Mills,  Toronto. 
Montreal. 

Locks.    Knobs,    Escutcheons,    etc 
Canadian     Yale    &    Towne,     St.    Catb 

arines. 
P.    &    F.    Corbin,    New    Britain.    Conn. 
May    A     Padmore.     Birmingham.     Enp 
Peck.   Stow  *   Wilcox   Co.,   Cleveland, 

Ohio. 
Taylor   Forbes   Co..    Ouelph,    Ont. 

Lumbering    Tools. 
Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,   &  Co.,   Pembroke,  Ont 

Mail    Boxes. 
J.    E.    Beauchamp    A    Co.,    Montreal. 

Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton    Gas    Mantle   Co.,    Hamiltoi.. 

Mantels   and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind 
sor,   Ont. 

Mattings,   Flexible    Steel,    Wire. 

Kuhne-Anderton    Co..    Port    Hope.    Ont. 
Mechanics'    Tools. 
Stanley     Rule     A      Level     Co.,      Ners 

Britain.   Conn. 
Goodell-Pratt    Co..    Greenfield,    Mass. 
Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton,    Conn. 
L.    S.   Starrett   Co.,    Athol,    Mass. 

Metals. 

Canada    Metal    Co.,    Toronto. 

Caverhill,    Learmont   A   Co.,    Montreal 

Henderson    &    Richardson,    Montreal. 

Hoyt    Metal    Co..    Toronto. 

Leslie,    A.    C,    &    Co..    Montreal. 

Miller,    Morse    Hdw.    Co..    Winnipeg. 

Nova  Scotia  Steel  A  Coal  Co.,  N«w 
Glasgow,    N.S. 

Alonzo  W.    Spooner,    Ltd.,    Port  Hope. 

The  Sheet  Metal  Products  Co.  01 
Canada.    Ltd.,    Toronto. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tallman  Brass  &  Metal  Co.,  Ham- 
ilton. 

Metal     Lockers. 
Canada   Wire  &   Iron  Goods  Mfg.  Co. 
Hamilton. 

Metal     Shingles,    Siding.    Etc. 

Metallic    Roofing    Co.,    Toronto. 
Metal    Polish. 

The  Canadian  TT.  W.  Johns-Manville 
Co..    Ltd       Toronto. 

Metal    P.. I  »h,    i--mnrr    Cloth,    Etc. 

Oakey,  Jehu.  .V-  Sons.  London,  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co.,  New  York. 
Mop    Wringers. 

MacKenzie    Bros.,    Winnipeg.    Man. 

White  Mop  Wringer  Co.,  Fultonville 
r*.Y. 

Motor    Cycles. 

l7£;JS*nson'a  Arms  A  Cycle  Works, 
ritchburg,    Mass. 

Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge 

port,    Conn. 
Smith   &   Hemenway  Co.,    New    York. 
Nails.    Wire. 
Dominion    Iron   A    Steel    Co.,    Sydney, 

¥:>£'  HoW,,anl:  S£ns  *  Co-  Toronto. 

Laidlaw   Bale-Tie  Co..   Hamilton,   Ont. 

Northern  Bolt  A  Screw  Co.,  Owen 
Sound,   Ont. 

Parmenter  A  Bulloch  Co.,  Gananoque. 

The  steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Neckyokes. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated     Ware. 
MacKenzie   Bros.,    Winnipeg,    Man. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada,    Ltd.,   Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamflton 
R.   E.    Bloomer.    Keithsburg.    111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil    Stoves. 

Sheet    Metal    Product*    Co.,    Toronto. 
McClary    Mfg.    Co.,    London. 
■Jueen    City    Oil    Co..    Toronto. 


Oil    Tanks    and     Pumps. 
Sheet    Metal    Products    Co.,    Toronto. 
Wayne  Oil  Tank  &   Pump  Co.,    Wood- 
stock,   Ont. 

Ornamental    Iron    and    Wire. 

('an»<la    Wire  A   Iron   Goods   Mfg.   Co. 
Hamilton. 
Packing. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Pails. 
Win.    Cane    A    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 

Paints.  Oils,  Varnishes. 

Berry    Bros.,     Ltd..     Walkerville,     Ont. 
Brandram-Henderson.     Montreal. 
Canada    Paint   Co.,    Montreal. 
Imperial    Varnish    A    Color    Co.,    To- 
ronto. 
R.  C.  Jamieson  A  Co..  Ltd.,  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    &    Co..    Toronto. 
Pratt    A    Lambert,    Inc..    Bridgebnrg. 
A.    Ramsay    A    Son    Co..    Montreal. 
Sherwin-Williams    Co..     Montreal. 
Q.    F.    Stephens  A   Co..   Winnipeg. 
Paint    and    Varnish    Remover. 
..    Imperial    Varnish    A    Color    Co.,    To- 
ronto. 
A.    Ramsay    ft    Son    Co..    Montreal. 
Perforated     Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     Mfg. 

Co..    Hamilton.    Ont. 
Oreenine.    B..    Wire    Co.,    Hamilton. 
Pig    Iron. 
Henderson    *    Richardson.    Montreal. 
Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
A.    C.    Leslie    *    Co..    Montreal. 
Pine   Wrenches. 
Peck.    Stow    ft    Wilcox   Co..    Southing 

ton,    Conn. 
Trimont    Mfg.    Co..    Roxhury.    Mass. 
Pipe.     Wronght.    Lead    and 
Galvanized. 
Hovt    Metal    Co..    Toronto. 
St»el    Co.    of    Canada.    Limited.    Ham- 
ilton. 
Canadian   Tube  *   Iron   Co..    Montreal, 
fine.    Galvanized    Cond. 
F.    T.    WHirhf    Co..    Hamilton.    Opt 
Sheet    Metal    Products    Co.,    Ltd..    To- 
ronto. 
Pine    Cutters. 

Trimont    Mfg.    Co..    Roxbury,    Mass. 
iMane    frons. 

Book    Bros..    Mflbury,    Mass. 
Plate    Clamps. 
The    Herhert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Plvers. 
Henderson     ft    Richardson.     Montreal. 
Peck.    Stow    ft    Wilcox   Co..    Southing 

ton.    Conn. 
Smith    *    Hemenwnv    Co..    New    York. 
Plugs.  Electricians'. 
Canadian     Consolidated     Rubber      3o.. 
Montreal. 
Pnnlrrv     Netting. 
nroprdne.    R..    ^V're   Co..    Hamilton. 
John    T.vwhr.    Ltd..    Bristol.    Newport 
and    Montreal. 

I    Power    Crinders. 

Th»      » Somite     Wheel     ft     Mfg.     Co.. 
TTimrtton. 
Pulleys. 

Perk     Stow  &   Wn>,->*   Co.,    Cleveland. 
Ohio. 

Tavlor-Forbes   Co..    Ltd.,    Gnelph.  Onl 
Pnllevs     (Smli.    etc.}. 

P     *    V.    P,v*nIti.    V~w    P-ltaln     Conn. 

MarTCrnrle    Bros.,    Winnipeg.    Man. 

Tavlor-Forbes    Co..    Ltd.,    Ouelph.  Ont. 
Pumps. 

p.    MeDnntniTt    rv...    fjalt.    Ont. 

V.    K.    Wv»rs   ft    Bro..    Ashland,    Ohio 
Pump    Valves. 

Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pi.ttv. 

rcrflndmm-Hpnderson    Co..     Montreal. 

Canada     Point    Co..     Montreal. 

Ohenrln-WllUams     Pa..      Montreal 

Steel    Co.    of   Canada.   T,td.     Hamilton 

O.    V.    Stephens    ft    Co..    Winnipeg 
Rnupes. 

Kir-Ben.    Ltd..    Almonte. 

MnClarv's.     T/ondrm. 

O'lmpv    Foundry    Co..    Toronto. 

Thos.      Davidson     Co..     Montreal. 

F!n-"av    Bros..    Carlson    Place. 

MacKenzie    Bros.,    Wtnnrneg.    Man. 

Western    Foundry   Co.,    Wtngham. 
Rot    Trans. 

Canada   Wire  ft  Iron  Goods  Mfg.   Co.. 
Hnmilton. 

Oneida      Community.      Ltd.,      Niagara 
Falls. 
Radiators. 

Om-nev    Fnrmdrv    Co..    Toronto. 

Taylor-Forbes   Co.,    Ltd.,    Gnelph.  Ont. 
Ranges.    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 

Jonathan    Crookes    ft    Son,    Sheffield, 
Eng. 

.Tas.    Hutton    ft    Co..    Montreal. 

Miller,    Morse    Hdw.    Co..    Winnipeg. 


Uea  filers. 
Butterfield    ft    Co..    Bock    Island,    Que. 
Pratt    &    Whitney    Co..    Dundas.    Unt. 
Whitman   ft    Barnes,    St.    Catharines. 

Razor    Hones. 

Carborundum   Co.,   Niagara   Falls,  N.Y 
Red    Lead. 

Brandram-Hendereon     Co.,     Montreal. 
Reels.    Fishing. 

Abbey    ft    Imbrie,    New    York. 
Refrigerators. 
MacKenzie    Bros..    Winnipeg,    Man. 
MeClary's,     London. 
Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Ben,    Ltd..    Almonte. 
Reinforcing    Concrete. 
Dominion    Iron    ft    8teel    Co..    Sydney 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont, 
Rifles. 
Ross    Rifle    Co.,    Quebec. 
Taylor    Forbes    Co..    Gnelph.    Ont. 
Rims,  Waggon,  Bnggy  and  Auto. 

Merritt   ft   Co.,   Chatham,    Ont. 
Rivets. 
Northern     Bolt    ft    8crew    Co.,    Owen 

Sound.    Ont. 
Steel   Co.    of   Canada.    Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitehburg,    Mass. 
Roofing. 
Canadian  Supply  ft  Con.  Co.,  Toronto. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
H.   S.   Howland   ft  Sons  Co.,   Toronto. 
T.pwIs     Bros..      Ltd.,     Montreal. 
The  Paterson  Mfg.   Co.,  Ltd..  Toronto. 
Miller.    Mnrw   Hdw.    Co..    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Rnnflng    Supplies. 
The   Can.   H.    W.   Johns-Manville   Co.. 

Ltd..    Toronto. 
Metallic    Ronflnrr  Co.,   Toronto. 
Miller     Morse    T*dw.    Co..    Winnipeg. 
The  Paterson  Mfg.  Co.,  Ltd.,  Toront\ 
Rope. 

Consumers    Cordage    Co.,    Montreal. 
Rone   Blocks. 
The    Herhert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto.    Ont. 
Runways.    Hand    Operated. 
The    Herbert    Morris    Crane    ft    Hlhl 
Co.,    Ltd..    Toronto,    Ont. 
Rnnwavs.    Electric. 
The    Herbert     Morris    Crane    ft    Hoirt 
Co.,    Ltd.,    Toronto,    Ont. 
Rules    and     Ganges. 
.Tas.    Ohestermsu    ft    Co.,    Ltd.,    Shef- 
field.   Fnelsnd. 
T.nfkln    Rule    Co..    Windsor. 
J.    Rabone  ft   Sons.   Birmingham.   Eng. 
T,.    S.    Starrett    Cn.,    Athol.    Mass. 
Rubber    Cement. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Snd    Irons. 

Taylor    Forbes   Co.,    Ouelph,   Ont. 
Sash    Fasteners.        4 
Peck     stow  ft   Wilcox   Co..   Cleveland, 

Ohio. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

Bo.vS. 

Pisstnn.    Henrv.    ft    Sons.    Philadelphia. 

Slmonds    Canada    Saw    Co..    Montreal. 
Scales. 

\  rimer    P"mn    A    Scale    Co..    Aylmer. 

B"rrnw,    Stewart    ft    Milne   Co.,    Ham- 
ilton. 
Krr^on    Doors    and     windows. 

MacKenzie    Bros..    Winnipeg.    Man. 

Sanderson.     Harold     Co..     Paris,     Ont. 

Screen   Door   Sets. 

P.    ft   F.    Corbin     New    Britain.    Conn. 

The     Stanley     Works,     New     Britain. 
r"nnn 

Taylor-Forbes   Co..    Ltd.,    Gnelph,  Ont. 
Screw    Plates. 

Butterfield    ft    Co.,    Rock    Island.    Qre. 
Screw   Drivers. 

Quality  Tool   Co..    Montreal. 
Screw    Driver   Bits. 

Pork     P-os..     MflhnTT.     Miss. 

Peck.    Stow   ft   Wilcox  Co.,    8outhing- 
ton.    Conn. 

Quality  Tool   Co..   Montreal. 
Screws.    Nuts.    Bolts. 

Northern     Bolt    ft    Screw    Co..     n».ii 
Sound      Ont. 

Steel   Co.   of  Canada.    Ltd.,   Hamilton 
Screws.    Wood. 

Steel  Co.    of  Canada,   Ltd..   Hamilton. 
«nvthe    Stones. 

The   Carborundum   Co.,   Niagara    Falls 
Now  York. 
Seeds, 

Wm.    Rernie   ft   Sons,    Toronto. 
8errlng   Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Shears.    Scissors. 

Henrv    T.    Seymour    Shear    Co.,    New 
York. 

G.    F.    Stephens    ft    Co..    Winnipeg. 


Shelf    Boxes. 

Cameron    A    Campbell,    Toronto. 
Shellacs. 

Berry    Bros..    Walkerville.    Ont. 
Shovels    and     Spades. 

Lundy  8hovel  A  Tool  Co.,  Peterboro. 
Sieves   and    Screens. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.    Greening    Wire    Co..    Ltd..    Ham 
11  ton. 
Silencers. 

Maxim   Silencer   Co..    Hartford.    Conn 

Silverware. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Mctilashan,   Clarke  Co..   Niagara  Fal 
Meriden     Britannia    Co.,     Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Standard    Silver    Co.,    Toronto. 

Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Slings. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto.    Ont, 
Snow    Shovels. 
The  Sheet  Metal   Products  Co.,    Mont- 
real,   Toronto.    Winnipeg. 
Store    Ladders. 
Richards-Wilcox    Canadian    Co..    Lon- 
don,    Ont, 

Snider. 

Canada    Metal    Co.,    Ltd.,    Toronto. 

Hoyt    Metal    Co..    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet  Metal  Products  Co.,  Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 

Northern    Electric   Co. 

Sporting    Goods. 
H.  8.  Rowland,  Sons  ft  Co.,  Toronto. 

Lewis     Bros.,     Ltd.,     Montreal 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,    Hamilton. 
Springs. 

U.     J.     Coghlin,      Montreal. 

B.  Greening  Wire  Co.,  Ltd..  Hani 
ilton. 

Henderson    ft    Richardson.    Montreal. 

Taylor-Forbes   Co.j    Ltd.,   Gnelph,  Ont. 

Spring    Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

Stains. 
A.    Ramsay   ft    Son    Co.,    Montreal. 

Stains,    Shingle. 

Berry    Bros..    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

A.    Ramsay   A    Son   Co..    Montreal. 

G.    F.    Stephens    A    Co.,    Winnipeg. 

Winnipeg   Paint   A   Glass  Co..   Winni 
peg. 
stains.    Wood. 

Berry    Bros.,    Walke.rville. 

G.    F.    Stephens    A    Co.,    Winnipeg. 

A.  Ramsay    A    Son   Co.,    Montreal. 
Winnipeg   Paint  ft  Glass  Co.,  Winni 

peg. 

Staples. 
Canada  Wire  ft  Iron  Good*  Ce„  Ham 
ilton,    Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hamfl 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Steamers   and    Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain, 
Conn. 
steel    Wire    Hoops. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

Steel   Co.  of  Canada,   Ltd.,   Hamilton. 

Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,  Ont. 
MeClary's,    London,    Ont. 

E.  T.  Wright  Co..  Ltd..  Hamilton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Stocks    and    Dies. 

Butterfield  ft  Co.,  Bock  Island,  Que. 
Stoves.    Furnaces. 

Burrow,  Stewart  ft  Milne  Co.,  Ham- 
ilton. 

Gurney    Foundry    Co.,    Toronto. 

Findlay  Bros..   Carleton   Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.    Ltd.,    Almonte. 

MeClary's.    London,    Ont. 
Stoves,    Gas. 

Burrow,  Stewart  ft  Milne  Co..  Ham- 
ilton. 

Gurney     Foundry    Co.,    Toronto. 

McClary    MTg.    Co.,    London,    Ont, 
Stove    Pipes. 

Soren    Bros.,    Toronto. 
Tank   Heaters. 

MacKenzie    Bros..    Winnipeg.    Man. 

Taylor-Forbes   Co..    Ltd.,    Guelph,  Oct. 
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SPECIAL  JOBBING 

FOR  MANUFACTURERS 

We  can  take  care  of  that  surplus  for 

you. 

Anything  in  the  line  of  Foundry,  Steel 

or  Woodwork. 

Facilities   for   quick,   reliable   jobs   at 

reasonable  prices. 

Send  specifications  for  quotation  to-day. 
Raymond  Manufacturing  Co.,  Limited 

GUELPH,  ONTARIO 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


The  L.  MARTIN  CO. 

MANUFACTURERS   OF 

PURE  LAMP  BLACKS 

ORIGINATORS   OF  THE   FAMOUS 

OLD  STANDARD,  EAGLE  and 
PYRAMID  GERMANTOWN 
BRANDS  OF  LAMP  BLACK 

and  Suppliers  to  90%  of  the  big 
Paint  Grinders  who  advertise  in 
this  magazine,  beg  to  announce  that 

their  English  Factory  is  now  in  a 

position  to  take  care  of  all  Lamp 
Black  orders  that  cannot  be  shipped 
from  their  United  States  factories. 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1 855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 
Heavy 

Pressure 


For 

High 

Speed 


Always  reliable.     Stocked  by  hardware  dealers. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  «<e©ED    TR/\[)p-  . 

CUTLERY  *?^L  ^[i** 

By  seeing  that  this  exact  |  ^J^ 

mark   is  on  each    blade.  ^RANTED     \&^" 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  ®>  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given    on    request.      Work    quickly    and    easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


American     foiling     Mills     Co.,     The  12 

Aylmer  Pump  &  Scale   Co.,   Ltd.    ...  61 

Ahem    Safe   Works    17 

Alabastine    Co.,     Paris,    Ltd.,    The..  55 

American    Shearer    Co 4 

Bamett,    G.    &    H.,   Co 53 
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Bradstreets     £3 
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Bowser,     R.     M.,    &    Son     17 

Bran  liam-Henderson,    Ltd 47 

Buck     Bros,     29 

Cameron    &    Campbell    61 

Canada    Metal    Co..    Ltd.,    The    49 

Canada     Steel     Goods     Co 8 

Canada   Wire   &    linn    Goods    18 

Canadian     Consoli  lated    Rubber   Co., 

Limitel    22 

Canada   Paint  Co.,    Ltd 6 

Caverhill,    Leaimont    &    Co 7 

Clayton    &    Lambert    Mfg.    Co 67 
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Caverhill,    Learmont    &    Co.    '. 13 

Chatillon,    John,    &    Sons    "2 
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Metallic    Roofing    Co 19 

Moore,   Benjamin.   &  Co.,   Ltd 55 
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Progressive     Mfg.     Co 65 

Perk,    stow    &    Wilcox,    Co.,    The....    — 
Pinohin-Jnhnsnn     &     Co.     57 


Quality    Too]     Co. 
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Ramsay,    A..    &    Sons    49 

Kichar  Is-Wilcox    Co 1 

Raymond     Mfg.     Co..     Ltd 69 


Roofers    Supply    Co,,    Ltd 

Inside    Back    Cover 

Ross    Rifle    Co 72 

Russell    Jennings     Mfg.     Co 69 

Santley    Cycle    Co.,    The    2. 

Stevens-Hepner    Co.,     Ltd 2 

Saunders    &     Wainwright     62 

Seymour,    Henry    T.,    Shear    Co 61 

Sharratt    &    Newth    63 

Sheet    Metal    Products    Co 5 

Simonds   Canada    Saw   Co.,   Ltd 55 

Spooner    Co.,    Alonzo    W.,    Ltd 61 

St.    Mary's  Wood  Specialty  Co.,   Ltd.  17 

Stanley  Rule  &  Level  Co 15 

Stanley    Works    1-71 

Starrett,    L.    S.,    &    Co 13 

Steel     [tending     Brake     Works     69 

Steel    Co.    of    Canada,    Ltd 9 

Still.    J.    H..    Mfg.    Co 20 

Tallman   Brass  &  Metal   Co C9 

Taylor-Forbes    Co 11 

Toronto    Plate    Glass    Importing   Co..  53 

D  I.     S      P.     &     Co 4 

Want     Ads 62 

Whitman    &   Paines    Mfg.    Co 8 

Wilbusch    &    Hilger,    Ltd 4 

White    Mop    Wringer    Co.    ......    20 

Wilrkes-Martin-Wilcltes     61 

Woods,   Walter,   &   Co.,    Ltd 18 

Wright.    E.    T.,    Co.,    Ltd 21 

Wrought    Washer    Mfg.    Co 51 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Tap*. 

Huiterfleld    &•    Co..    Rock    Island.    Que. 

Pratt  &  Whitney  Co..  Dumlas,  Oat. 
Tacks. 

Steel  Co.  of  CaDada.  Ltd..  Hamilton. 
Tapes. 

Can.  n.  W.  Johns-Manville  Co..  Ltd., 
Toronto. 

Jas.  Chesterman  &  Co.,  Sheffield, 
Eng. 

Lnffcin    Rule   Co..    Windsor.    Ont. 

J.  Itahnne  &  Sous,  Birmingham,  Eng. 
Tea  Kelt  Irs. 

Soren     Bros..    Toronto. 
Technical    Honk*. 

Marl.ean    Publishing   Co.,    Toronto. 
Tents    nn<l    Awnings. 

Scythes    *    Co..     Toronto. 
Telescopic    A-U    Hoists. 

The     Herbert     Mmris    Crane    &    Host 
Co..    Ltd..    Toronto,    Out. 
Threshing    Tools. 

Pratt  &  Whitney  Co..  Dundas,  Ont. 
Tiling,    Wall    and    llnnr. 

Can.  IT.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.  Ont. 

Tinners'    Snip*. 

Peck,  stnw  A  Wilcox  Co.,  Sonthing- 
tnn.    Conn. 

Taylor- Forbes  Co..  Ltd.,  Guelph,  Ont. 
Tin    Plate. 

A.  C.     Leslie    *    Co..    Montreal. 

B.  &  S.  11.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods.     Ltd.,    Birmingham,     Eng. 
Soren     Bros..     Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Tires,    Auto,    Bicycle    and 
Baby    Carriage. 
Canadian     Cousolidated     Rubber     Co., 
Montreal. 

Tool*. 

Hoods.    Ltd.,    Birmingham.    Eng. 
Buck    Bros.,    Mllbnry,    Mass. 
The    Cliaptn    Stephens   Co.,    Pine   Mea- 
dow,   Pnnn. 
The      Ooodell-Pratt      Co.,      Greenfield, 

Mass. 
Millers    Falls    Co..    New    York. 
Peck,    Stow    &    Wilcox   Co.,    Southing- 
ton.    Conn. 
Smith  &  Uemenwaj  Co.,  New  York. 


llubt.     Sorby    &     Sous.     Sheffield. 
Stanley      Rule      &      Level      Co.,      New 
r.ntain. 
Tools — Metal     Workers'. 
Mmu-n-l'-'iKit*    Cn.      ilmiiilmn. 
Peck.    Stnw    ,t-    Wilcox    Co.,    Southing- 
ton   &    Cleveland. 
Tool    Grinder*. 
Itirhards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont. 
Taylor-Forbes   Co.,    Ltd.,    Guelph.  On'- 
Torches. 

Clayton    &    Lambert    Mfg.  Co..  Detroit. 
Tool     Handles    and     Lumbering 
Tools. 
J.     11.     Still    Mfg.    Co..    St.    Thomas, 
Track    Systems. 
The     Herbert     Morris    Crnne    &    Hii.-t 
Co..    Ltd..    Toronto,    Ont. 
Travelling    Crapes. 
The     Herbert     Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Out. 
Tripods. 
The     Herbert     Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Trolleys. 
The     Herbert     Morris    Crane    &    Hoist 
Cn..    Ltd..    Toronto,    Ont. 
fnh'Pg.    Rlihbcr. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vacuum    Cleaner*. 
Ynrthem     F!lee*  ric    Co..    Montreal. 
Onward    Mfe.    Cn..    Berlin.    Ont. 

Vacuum    Sweepers. 

Mackenzie    Bros..    Winnipeg,    Man. 
Vnrnishes:     See    Paints. 

Rerrv     Pros..     Ltd..     WslkerrilTe.     Ont. 

Imperial    Varnish    and    Color    Co.,    To- 
ronto. 

Pratt    *    T.amhert.    Rridgehurg. 

A.     Ttamsnv     &     Son     Co..     Montreal. 

G.    F.    Stephens    &    Co..    Winnipeg. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 

Ventilators. 

Metallic    Hooting    Co.,    Toronto. 
Wnll     TMost-r. 

The    Canadian    TT.    W.    Johns-Manville 
Co..    Ltd..    Toronto,    Ont. 
W->«h    Boards. 

Wm.    Cnne    A-    Sons    Co..    Newmarket. 

Menkino    A-    Sons.    Hamilton. 

Washing    Machines.    Ft". 
J.    TT.    Connor    A-    Son.    Ottawa.    Ont. 
Cummer  Dowswell.       LC'.,       Hamilton. 
Henderson    &    Richardson,    Montreal. 


Maclvenzie    Bros.,    Winnipeg.    .Man. 

D.    .Ma.\uell    It    Son.    .Si.    Marys,    Ont. 

Northern    Klectric    Co  .    Montreal. 

Taylor-Forbes   Co.,   Ltd.,   Guelph,  Out. 
Wagon    .lack*. 

Ri<  hards-Wilcox    Canadian    Co.,    Lon- 
don,   Out. 
Washers. 

Steel    Co.    of   Canada.    Ltd..  Hamilton. 

Wrought  Washer    Mfg.  Co.,  Milwaukee. 
Watering    tans. 

Soren    Pros..    Toronto. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Wash    Boiler*. 

Porr-n    Pros.,    Toronto, 
8heet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Wcechrs. 

C.    S.    Norcross   &   Sons,  Bushnell,    111. 
Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
White    Lead. 

Prandram-llenderson     Co.,     Montreal. 

Steel    Co.    of   Canada.    Ltd..    Hamilton. 

G.    F.    Stephens   &    Co.,    Winnipeg. 

Wholesale    Hardware. 

Thos.    Birkett    &    Son.    Ottawa. 

Caverhill.    I.earmont    &    Co..    Montreal. 

HowUnd.    n.   S.,   Sons  &   Co..  Toronto. 

Lewis     Bros.     &     Co.,      Montreal. 

Miller.    Morse    Hdwe.    Co.,    Winnipeg. 
W'pchcs. 

The    Herhert    Morris    Crane    &    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Win,l..w    C ,iard~. 

B.    Greening    Wire   Co.,    Ltd.,    Hamil- 

>V!re     Gunrds. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton.   Ont. 
B.    Greening    Wire    Co..    Ltd.,    Hajml- 
ton. 
^Virr   Tlonr  Gnnrds. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Wire.    Iron,    Steel,    Brass    and 
Copper. 
Dominion     Iron     &    Steel     Co.,     Ltd.. 

Sidney. 
B.    Greening   Wire  Co.,    Ltd.,    Hamil- 
ton. 


Henderson  &  Uichard.Mju.  Muulreal. 
Lm  Hhh  Uale  Tie  l"o„  llmr'Mi.n.  Ont. 
Steel   Co.   of  Cauada,   Ltd.,    Hamilton. 

Wl-e. 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton.  Out. 
Northern     Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
Northern    Electric    Co.,    Montreal. 
Wire   Mats. 
Andrews      Wire     Works     of     Canada, 

Ltd..    Watford.    Ont. 
Canada   Wire  &   Iron   Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co..    Ltd..    Hamil- 
ton. 
Kuhne-Anderton    Co..    Port    Hope,    Ont. 

Wire    Goods.     Hrlglit. 
Frost    Wire    Fence    Co..    Ltd.,    Hamil- 
ton. Ont. 
Steel   Co.   of  Canada.    Ltd.,   Hamilton. 
Wire    Goods. 
Andrews    Wire    Works.    Watford.    Ont. 
Canada   Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Wire    Products. 

Andrew    Wire    Works.    Watford.    Ont. 

Canada  Wire  4  Iron  Goods  Co.,  Ham- 
ilton.   Ont. 

Dominion  Iron  &  8teel  Co.,  Ltd., 
Sydney. 

Wire   Hope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd.,    Hamilton. 

Wire    Spring*. 
The     B.     Greening     Wire     Rope     Co., 

Ltd..    Hamilton. 
Henderson    &     Richardson,    Montreal. 
Wire    Stretcher*. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont, 
Wood    Finishes. 
Berrv    Bros..    Walkerville. 
G.    F.    Stephens    &    Co..    Winniper 
Woven    Wire    Fencing. 
Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton. Ont. 
Dominion     Iron    &     Steel    Co.,     Ltd., 
Sydney, 
Wrenches. 
Peck.    Stow   *   Wilcox   Co.,    Southing 

ton  &  Cleveland. 
Trimont    Mfg.    Co..    Roxbnry,    Mass. 
Whitman     &     Bames     Mfg.     Co..     Si 
Catharines. 
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THAT  MAKE 

Stanley's  Corrugated  Hinges 

so  much  stronger  than  the  old  style  strap  and  T-Hinges 

Instead  of  binding  on  the  pin  and  breaking,  soon  after  they  become  rusty,  Stanley's  Corrugated  Hinges, 
because  of  their  construction,  never  bind  and  consequeutly  are  not  subjected  to  the  uneven  strains  that  even 
the  toughest  steel  can  not  long  withstand. 

STRONGER,  LIGHTER  IN  WEIGHT,  NEATER  IN  APPEARANCE 

it  is  not  surprising  that  Stanley's  Corrugated  Hinges  are  becoming  more  and  more  popular  every  day.  The 
corrugations  of  the  leaves  do  not  add  materially  to  the  strength,  but  simply  serve  as  an  ornamental  feature 
which  gives  a  finished  appearance  to  the  hinges. 

In    ordering   specify   Stanley's 

No.   935   Corrugated  Heavy   Strap  Hinge. 
No.  937  Corrugated  Extra  Heavy  T- Hinge. 

Sizes,  4  to  12  inches. 

Besides  the  plain  steel,  these  hinges  are  also  made  in  Japannjd  and  Galvanized  finishes  or  Galvanized 
with  Brass  Pins. 


Packed  in  barrels,  or  one  pair  in  a  box  with  screws. 


SEE  BOX  STRAP  ADVT.,  PAGE  1. 


TgLJL.«H.J 


Manufactured  by  fRAD£> 

THE    STANLEY   WORKS 

NEW  BRITAIN,  CONN. 

Canadian  Representatives: 

A.    MACFARLANE   &  CO.,  Montreal        A)aR^ 


HARDWARE    AND    METAL 


Knowledge  of  the  Right 
Sort  Means  Profit 

Every  salesman  who  handles  fire-arms  should  get,  and 
read  most  carefully,  the  large.  Ross  Rifle  Catalogue.  It  gives 
details  of  Ross  P  ifle  ballistics  and  its  careful  perusal  will  fit 
a  salesman  to  talk  more  intelligently,  not  only  of  Ross  Rifles, 
but  of  every  fire-arm  on  his  shelves. 

We  send  it  free  on  request. 
Please    mention   this   paper. 

THE  ROSS  RIFLE  CO.,  -  QUEBEC 


ARE  YOU  THE  MAN  AT  THE  HELM? 

Are  you  running  your  ship  of  business  along  the  shortest  and  safest 
course  "to  the  harbor  of  success?  Or  are  you  going  a  roundabout  way, 
scratching  and  scraping  along  the  rocks  of  loss  and  failure. 

Get  in  the  right  course,  be  on  the  lookout  for  new  thoughts,  ideas, 
schemes,  etc.,  and  you  will  have  a  successful  run. 

STORE  MANAGEMENT  COMPLETE 

is  a  guide  that  will  show  you  how  to  get  the  maximum  trade  and  profit 
out  of  your  business.  This  book  is  written  by  Frank  Farrington  (a 
companion  book  to  "Retail  Advertising  Complete.")  It  tells  all  about 
the  management  of  a  store.  The  following  is  a  synopsis  of  one  of  the 
chapters : 

CHAPTER  V.— THE  STORE  POLICY— What  it  should  be 
to  hold  trade.  The  money-back  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivery  goods. 
Substitution.  Handling  telephone  calls.  Courtesy.  Rebat- 
ing railroad  fare.     Courtesy  to  customers. 

"Store  Management— Complete"  is  bound  in  cloth,  contains  272 
pages,  16  full-page  illustrations,  and  13  chapters.  $1.00  brings  this  book 
to  you  postpaid.     Money  refunded  within  10  days  if  not  satisfactory. 


TECHNICAL   BOOK   DEPARTMENT 
MacLean    Publishing   Co. 


143-153  University  Avenue 


TORONTO 
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GALVANIZED  and  BLACK  STEEL  SHEETS 

Queers   Head,  Fleur-dt-Lis, 
Apollo,    American    Bessemer 

The  Roofers  Supply  Co.,  Limited,  Toronto,  Ont. 

Importers,  Jobbers   ana   JVlanufacturers 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  ^VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 


VFKiN 


The  fact  that 


JUFKiN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     tney  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 
7he /ufk/n Rule Co.  ofQanaj>a,Ltj>. 


Get  Cat.  No.  9 


W/wdsckcnt. 


IMPORTERS  AND  DEALERS  IN 

Plate,  Sheet,  and  all  Kinds  of  Glass 

for  building  purposes 
Manufacturers  of  Mirrors  and  Art  Glass.     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excelsior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 


k^//////////;////////^/////^^^^ 
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Make  Your  Local  Advertising 
Pull  Good  Business! 

Almost  without  exception  the  hardware  merchants  who  have  made  their 
advertising  pay  big,  have  consistently  used  small  electros  for  illustrating  their 
local  advertising.  Such  firms  as  Russill  Hardware  Co.,  Toronto;  Mills  Hard- 
ware Co.,  Hamilton;  Purdom  Hardware  Co.,  London,  have  proven  beyond 
peradventure  that  these  small  electros  brighten  up  their  advertisements  and 
actually  pull  business. 

But  the  question  has  been:  "Where  can  we  get  those  electros?"  This  ques- 
tion was  often  put  to  Hardware  and  Metal  and  finally  the  editors  got  together 
and  arranged  a  series  of  200  electros  of  staple  hardware  lines.  These  were  made 
available  to  our  readers  about  three  months  ago,  and  hundreds  of  them  have 
since  been  sold  at  the  nominal  price  of  15  cents  each. 

We  illustrate  above  only  a  small  proportion  of  these  cuts.  Will  you  write 
us  for  our  sample  sheets  showing  our  whole  selection? 

HARDWARE  AND  METAL 

143-153  University  Avenue  TORONTO 


MONTREAL 


WINNIPEG 
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Covers  That  Cover  Canada! 


In  serving  the  Canadian  hardware  trade  for  the  past 
26  years,  Hardware  and  Metal  has  built  up  a  subscrip- 
tion list  embracing  nearly  all  hardware  merchants  in  the 
Dominion. 

By  placing  an  advertisement  on  the  front  or  back 
cover  of 


Manufacturers,  manufacturers'  agents,  etc.,  will  put  their 
message  in  a  position  that  will  gain  the  attention  of  thousands 
of  hardware  merchants  who  are  prospective  quantity  buyers 
of  their  goods. 

The  cost1?  Small,  indeed,  for  the  service  rendered.  Front 
covers  (7^4  x  8")  printed  in  2  colors  —  $65  each;  Back 
covers  (714  x  10")  printed  in  2  colors — $50  each.  The  extra 
color  of  back  cover  must  be  the  same  as  is  used  on  the  front 
cover. 

WE'LL  BE  PLEASED  TO  PLACE  OUR  OPEN  DATES  ON 
THESE  COVERS  BEFORE  YOU.  By  taking  a  front  or  back 
cover  for  1915,  vou  also  secure  option  on  the  same  dates  for 
1916. 
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MONTREAL 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES— WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS   OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


fi 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Ys  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We    also     manufacture 
NIPPLKS  in  all  sizes — black  or  galvanised. 


WORKS:  LACHINE  CANAL, 


MONTREAL 


HARDWARE    AND    METAL 


February  6,  1915. 


f'":.> 


Another  Good  One     f| 

For  Profit  ^*    CANADA'S   VERY  BES 


^S^^r 


S3<38  SMffiSn 


Heart-Shape 
Flexible  Steel  Mats 

SUEE  SELLEES  WHEEEVEE  THE 
OLD-FASHIONED  GERM-HARBORING 
JUTE  BEUSH  OE  EUBBER  IS  IN  GEN- 
EEAL  USE. 

Our  Flexible  Steel  Mats  are  made  of  best 
galvanized  material,  in  any  and  all  shapes 
and  sizes  for  every  requirement. 

They  are  perfect  scrapers  and  can  be  re- 
versed after  long  service,  making  two 
mats  in  one. 

Flexibility  of  construction — the  ability  to  con- 
form to  uneven  spots  is  attained  at  no  loss 
of  strength,  by  means  of  FOUR-FOLD  CON- 
STRUCTION AT  THE  JOINTS 

Jot  down  your  request  for  full  information 
now. 

Andrews  Wire  Works 
of  Canada 

Limited 
WATFORD,  ONTARIO 


BARN    DOOR 
HANGER 


STORM 

PROOF 


JUMP 

PROOF 


ii^rJ<^'-a--    "* 


BIRD 


PROOF 


IAROS-WILCC' 

''Pf;dA  'in 


TROUBLE 
PROOF 


Doors  hung  on  the  CHAMPION,  No.  321,  are  hung  right 

and  will  slay  right. 

Get  the  Genuine  RICHARDS- WILCOX  TROLLEYS. 

RiCHARDS-WILCOX  CANA^^nCOMPA^n\^TTED 


immimmim:  mi;  iimi  mm  I1!!;  mum  mil  inn  mm 


liimmili:    !|!l|.::;||||!li|i||||Mli     mi 


lllli>:'illlll:i;:llllll|i,lllE 


Boost  Your  Razor  Strop     ^\ 
Sales  —  Stock    Up    with    (     Mb 
Carborundum  Razor  Strops    %^  %J 


They  are  cut  from  genuine  horsehide,  soft, 
smooth,  pliable  — 
Into  the  corrugated  sharpening  side  is  rolled  the  finest 
of  Carborundum  powder  — the  strops  sharpen  and 
finish  —  bring  the  dull  razor  to  an  edge 
in  a  twinkling. 

The  hardware  of  the  strops  is  new,  novel, 
practical.  ^  Carborundum  Strops  appeal  to 
every  shaver  and  they  will  open  the  way 
to  profits  for  you. 


WRITE    ABOUT    FREE    DISPLAY    CASE    AND 
RACK    OFFER. 


THE  CARBORUNDUM  COMPANY,  Niagara  falls,  n 


'mimmiJiimmiiHHiiiiiOH 
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The 


UNIVERSAL 

Mayonnaise  Mixer  and  Cream  Whip 


Makes  perfect  mayonnaise 
dressing  in  a  fraction  of  the 
time  required  by  the  hand 
method.  No  especial  skill  is 
required  and  any  recipe  may 
be  used. 

The  UNIVERSAL  Mayon- 
naise Mixer  eliminates  all 
difficulty  in  mixing  the  oil 

and  egg  while  the  salad  is 
being  beaten,  a.*  the  oil  cup 
is  equipped  with  a  valve  ad- 
justment which  regulates  the 
flow  of  oil  from  a  single  drop 
to  as  great  a  quantity  as 
desired. 

The    dasher    travels    around 

the  jar  as  well  as  revolving 
the  blades  and  this  double 
motion  mixes  whatever  is  in 
the  jar  more  thoroughly  and 
in  less  time  than  any  other 
may  on  naise  mixer. 

These  features  alone  make 
the  UNIVERSAL  Mayon- 
naise Mixer  superior  to  any 
other  on  the  market  and  are 
points  which  every  house- 
keeper will  appreciate. 


.  The  bowl  is  entirely  open  at 
the  top  and  the  inside  is  per- 
fectly smooth  with  no 
grooves.  It  is  not  fastened 
to  the  frame  and  is  easily 
removed,  for  cleaning,  by 
loosening  the  thumb  nuts  at 
the  sides. 

When  these  thumb  nuts  are 
loosened  the  entire  operating 
part  may  be  removed  from 
the  bowl. 

All  metal  parts  are  heavily 
tinned,  thus  insuring  free- 
dom from  rust. 

A  large  clamp  holds  the 
mixer  securely  to  the  table, 
making  it  easy  to  operate. 

The  UNIVERSAL  Mayon- 
naise Mixer  is  remarkable  for 
its  simplicity  of  construction 
and  the  ease  with  which  it 
may  be  cleaned. 


No.  150.      Mayonnaise  Mixer.      Mixing  Capacity  1  Pint.      Each   $2.00 

It  may  be  used,  with  excellent  results,  for  beating  eggs,  and  mixing  all  light  bat- 
ters, and  as  a  cream  whipper  it  is  unexcelled.  A  pint  of  pure  cream,  taken  from  the 
ice,  can  be  whipped  stiff  in  one  minute  and  the  whites  of  two  eggs  can  be  beaten 
stiff  in  less  than  two  minutes. 

The  UNIVERSAL  Mayonnaise  Mixer  is  adapted  to  all  mayonnaise  recipes,  prepar- 
ing them  with  less  work  and  in  far  less  time  than  can  be  done  by  hand. 

For  prices,  etc.,  write  to  your  Jobber  or  direct  to  us. 

^universale       LANDERS,  FRARY  &  CLARK       ^jver^ 

V ^  NEW  BRITAIN  ::  CONN.,  U.  S.  A.  ^ 7 
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They  Grip 


As  the 

BRITISH 

BULL-DOG 

PROTECTS 

ALL  BRITISH 

SUBJECTS 

So  do  our 
BOOT 
CALKS 
Guard  against 
ACCIDENTS 
of  many  kinds. 


7  5 

WING  SCREW  PATTERN 


000      00  0  l  2 

DRIVE  PATTERN 


Our  Calks  are  specially  made  for 

Lumbermen,  Loggers,  Hunters,  Woodsmen 

and  Ice-Cutters 

THEY  ARE  EASY  TO  INSERT! 

For  further  particulars,  please  see  page  228  of  our  Catalogue,  then  let  us 

know  the  Largest  Quantity  you  can  handle  and  we  will  give 

you  a  Special  Price. 

We   are   Headquarters. 

Place  your  Order  now  for  Immediate  and  Future 

Shipments  with 


CBS£A  LEWIS  BROS., 


for 
WOODSMEN 


LIMITED 

MONTREAL 


BOOT 
CALKS 

for 
ICE-CUTTERS 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a   range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 
best    designs   and    highest   standards    of   workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated  below.  All  are  heavily  copper  plated  and  polished  before  nickeling,  thus  giving  a 
higher  finish,  which  lasts  much  longer  than  ordinary  plating.  The  utmost  care  is  used  in  grinding  and  tempering  the  cutting 
plates,  giving  cutting  qualities  whose  superiority  may  be  readily  demonstrated  by  comparison.  No.  00  and  No.  000  Shaver  for 
beard  and  neck  trimming,  are  clip- 
pers of  the  utmost  lightness  and 
refinement,  not  paralleled  by  any 
other   American    manufacturer. 


STANDARD  No.  0,  No.  1,  and  No.  2. 
Retailing    at    about    $2.50.      High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 
with    grooved    bottom    plate,    retailing 
at  about  $1.50. 


A  light  and  elegant  Clipper  for  beard 
and  neck  trimming.  Retailing  at 
about  $2.25. 

If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agent*  for 

Wiebusch  &   Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced   Clipper   made., 
ing  at  about  $1.00. 


Retail- 


CADET 
with   visible  sprlug,   retailing  at  alout 
$1.00. 


KOJWK 


ENGLISH  WAX 
POLISH  &  CLEANSER 


The  approach  of  Spring  means  the  approach  of  houseclean- 
ing  time,  the  opportunity  to  sell  Ronuk — for  cleaning  and  polish- 
ishing  floors,  woodwork,  furniture,  linoleum,  cork-carpet,  auto- 
bodies  and  any  other  polished  surfaces. 

"Live"  advertising  in  the  daily  papers  is  telling  the  people  of 
these  uses  for  Rcnuk,  is  educating  them  to.  look  for  more  than 
ordinary  "floor  polish."  Dealers  who  handle  Ronuk  will  get  thi* 
business- — is  that  you? 

We  have  a  very  special  proposition  for  the  dealers  this  Spring. 
Ask  your  Jobber  about  it,  or  write  us  direct. 

RONUK  LIMITED 

53  Yonge  Street,  TORONTO 

Montreal,     Winnipeg 
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Keep  Your  Men  Working 

Unless  you  get  busy  now,  many 
owners  are  going  to  put  off  neces- 
sary roofing  repairs.  Don't  wait 
for  them  to  get  after  you.  Get 
after  them,  point  out  repair  work 
that  should  be  done  and  quote 
prices  for  doing  it. 

For  Quick  Delivery  at  Best  Prices 

We  can  supply 

EAVE-TROUGH 

CONDUCTOR  PIPE 

ALL  NECESSARY  FITTINGS 

SOLDER 


Shipments  lVlade    I  romptly 

the  SHEET   METAL  PRODUCTS  CO.  0FL?^T 

MONTREAL  TORONTO  WINNIPEG 
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Efficient  Files  For  Every  Field 

We  make  more  than  4000  different  styles  of  Files.  No  matter  what  your 
customer  calls  for,  you  can  exactly  fill  his  need  with  some  one  pattern  of  the 
"Famous  Five" 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN  ARCADE 

GLOBE 

(MADE  IN  CANADA) 


If  it  isn't  on  your  shelf — it  can  be  shipped  AT 
ONCE  frond  our  stock.  (It's  surprising  how  much 
file  business  you  can  carry  on — with  a  very  small 
shelf-stock  of  the  "Famous  Five.") 

Our  big  factory-stocks  are  at  your  disposal. 
Practically  all  our  orders  are  shipped  the  day 
they're   received. 


Instead  of  tying  up  your  capital  in  big  stocks 
and  turning  it  slowly  —  you  invest  but  a  small 
amount  in  the  "Famous  Five" — and  turn  it  many 
limes  each   year. 

With  the  "Famous  Five"  you  meet  every  demand 
i|uickly — to  the  best  interests  of  YOU  and  your 
trade. 


Our  complete  catalog  shows  the  range  ani  variety  of  our  lines.  "File  Filosophy" 
will  give  you  some  new  tips  on  selling  more  files.     Write  for  FREE  COPIES  to 

NICHOLSON  FILE  COMPANY,  Port  Hope,  Ontario. 


Clamp  this  Bench  Drill 
Press  to  your  Counter 

and  you  will  soon  see  how  great  is  the  number 
of  your  customers  who  are  really  interested 
in  the  purchase  of   a   better  bench   drill  press. 

MILLERS  FALL5 

BENCH  DRILL  PRE55  No2IO 

Speed  is  instantly  changeable  by  means  cf  the  knurled  ring 
pointed  out  in  the  illustration.  Crank  is  adjustable  within  3 
to  6  inch  radius.  Table  on  swivel  arm  may  be  raised  within 
range  of  2  inches.  Chuck  is  of  famous  "STAR"  pattern 
with  firm-gripping,  accurate-centering  jaws,  operated  by 
springs  protected  from  injury.  To  the  man  in  the  market  for 
a  bench  drill  press,  this  one  sells  almost  on   first  inspection. 

Let   us  show  you 

This  is  only  one  of  the  many  quick  sellers  of  Millers  Falls  make.  Let 
us  show  you  the  practical  time-and-labor-saving  features  of  Brea-t 
Drill  2  0.  Hack  Saw  1J27,  Bit  Brace  8/2.  Extension  Bit  Holder  6,  Acme 
Improved  Mitre  Box  and  Hand  Drill  1*80—  new  tools  that  will 
strongly  appeal  to  wood  and  metal  workers.  Also  plea  e  feel  free  fo 
consult  us  on  any  selling  problem  relative  to  tools.  It  is  part  of  our 
policy  to  co-operate  with  the  retailer  to 
the  fullest    possible  extent.     Catalog  sent 


MILLERS  FALL5 


on  request. 


MILLERS    FALLS    CO 

Millers  Falls, 
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A  250  CANDLE  POWER  LIGHT 

at  an  approximate  cost  of 
V2C.  per  hour. 


The  Last  Word 

in 

Gasoline  Light 
Perfection 


No.  10-PORTABLE  GASOLINE  READING  LAMP 

is  an  exceptionally  beautiful  lamp;  neat  in  style,  convenient 
in  size;  perfectly  constructed;  handsomely  nickel-plated 
with  a  four-color  hand-decorated  china  shade;  stands  22 
inches  high;  8  inches  in  diameter  at  the  base;  quick  re- 
movable generator;  2  high-grade  mantles:  adjustable  light; 
low  pressure  operation;  all  working  parts  concealed  bin 
instantly  accessible;  fount  holds  one  quart  of  gasoline  and 
will    burn    about    14   hours   on    one   tilling. 


Simple,  Safe 

Convenient 

Economical 

Efficient 

Reliable 

Durable 


THE  "STORM  KING"  GASOLINE  LANTERN 

is  an  efficient,  safe  and  reliable  light;  absolutely  storm- 
proof, and  will  burn  anywhere  in  any  position;  very  simple 
in  construction  and  operation;  easy  to  light  and  extin- 
guish; equipped  with  automatic  tip  cleaner,  which  pre- 
vents clogging;  stands  13  inches  high;  6  inches  in  diameter 
at  base;  mica  chimney;  nickel-plated  fount;  polished  frame 
and  top;  will  hold  one  quart  of  gasoline,  and  burns  about 
15   hours  on   one  filling. 


No  Dirt 

No  Danger 

Cheaper  than 
coal  oil 

More  efficient 
than  electricity 


MSAMSONIfJ 


THE  "COMFORT"  TWO  POINT  GASOLINE  IRON 

This  latest  invention  in  gasoline  irons  is  thoroughly  reliable;  quick  lighting;  quick  removable 
self-cleaning  generator;  positive  shut-off  against  pressure;  perfect  regulation;  gas  tip  cannot 
become  enlarged;  all  parts  quickly  accessible;  takes  less  alcohol  to  light  it  than  any  othec 
gasoline  iron  on  the  market;  protected  handle:  fount  holds  one-half  pint  of  gasoline  and  will 
operate  the  iron  from  3  to  4V2  hours  with  one  filling;  nickel-plated  ebony  handle;  7  inches  long; 
.'{14   inches   wide:  CV4    inches   high.     Easily   adjusted.     Always  to  be  trusted. 

WRITE  FOR  PRICES. 

H.  S.  HOWLAND,  SONS  &  CO. 

WHOLESALE    HARDWARE  LIMITED 

WE  SHIP  PROMPTLY  TORONTO       OUR  PRICES  ARE  RIGHT 

GRAHAM    NAILS    ARE    THE    BEST 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


'W  &  B"   Wood  Handle  Grips.  Length  open 
6  to  14  inches. 


"W  &  B"  Steel  Handle  Grips.  Length  open 
18  to  48  inches. 


"W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA 


"Railroad  Special*"  Wrenches 


Machinist's  Knife  Handle  Wrenches 


This  is  the  strongest  and  best  HEAVY  DUTY 
wrench  made.  Head  and  Bar  Drop  Forged  in  one 
piece  from  selected  steel.  Extra  heavy  jaws  thoroughly 
case-hardened.  Indestructible  iron  handle.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW. 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market. 
With  the  exception  of  the  difference  in  the  handle  it 
is  practically  the  same  as  the  "Railroad  Special" 
Wrench.  FITTED  WITH  "W.  &  B."  EASY  ACTING 
SCREW. 


Regular  Wrenches 

Head"  and"" Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW  and  thor- 
oughly seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.   CATHARINES,  Established  61   Years  ONTARIO 
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THE  STEEL  COMPANY  OF  CANADA 


HAMILTON,  CANADA 


LIMITED 


THREADED  PRODUCTS 


THE 

THREADS 

ARE 

TRUE 


. 


THE 
HEADS 

ARE 
PERFECT 


WOOD  AND  MACHINE  SCREWS 


J\ 


BRIGHT  WIRE  GOODS 
WROUGHT  PIPE  AND  NIPPLES 

BOLTS 
BOOT  CALKS 


Our  stocks  are  complete,  which 
enable  us  to  give  prompt  service. 


HAMILTON 
VICTORIA 


SALES   OFFICES: 
MONTREAL        TORONTO 
VANCOUVER    ST.  JOHN 


WINNIPEG 
HALIFAX 
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Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that  satisfies — 
backed  by  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 

Your  Jobber  will 
Supply  Yon. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


10 
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The  "Adanac" 

Thoroughly   High-class. 

Special   crucible  Tool   Steel,   oil  tempered. 
Equipped   with   train    of   gears. 

Best    quality    material    used    throughout    its    con- 
struction. 

All    parts   easily    adjusted. 

Four   blades — 10V6-inch   wheels,   6%-ineh    cylinder. 
Sizes— 17  in.,   19  in.,  21  in. 


The  "Woodyatt 


JJ 


Open  four  and  five-knife  cylinder.  Tool  steel 
kniv<  s,  oil  tempered.  Bearings  are  extra  long  and 
adjustable.  Best  quality  material  used  through- 
nut  its  construction.  Made  with  grass-box  attach- 
ment. This  mower  has  been  on  the  market 
longer  than  any  other  high-grade  mower  in 
the  world. 


The  "Daisy" 


Cast   steel    knives,   oil   tempered. 
Adjustable    half-box    bearings    on    cylinder   shaft. 
Adjustable  bottom   knife. 
Three   and   four-knife   cyl- 
inder.   7-inch  drive  wheels. 
Sizes1 — 12  in.,   14   in.,,   lfi   in. 


Specify  Taylor-Forbes 
Lawn  Mowers 


BECAUSE 


They  are  high-grade  machines'  with  dis- 
tinctive mechanical  features  —  BECAUSE 
they  are  reasonable  in  price,  Canadian-made  and  backed 
up  by  a  guarantee  that  we  will  replace  tlieni  or  refund 
their  purchase  price,  if  de»ired.  if  for  any  reason  within 
one  year  from  date  of  purchase  the  purchaser  is  not  satis- 
fied   with    his    investment. 


If    your    jobber    cannot    supply    you,    write    us; 
we'll    be    pleased    to    quote    you    our    discounts. 

The  Taylor-Forbes  Co.,  Limited 

Head  Office  and  Works:   GUELPH,  ONT. 

Taylor-Forbes  Co., 

246    Craig    Street    W.,    Montreal. 

Canadian   United   Mfrs.  Agency, 

London,    England. 

H.    G.    Rogers, 

147  Prince   William   St.,  St.   John,   N.B. 

H.,  P.  Moulden  &  Son, 

Travelers  Bldg.,  Winnipeg,  Man. 

Taylor-Forbes  Co.,  Ltd., 
1070   Homer   St.,    Vancouver,   B.C. 


The 
"Empress 


If 


Open  four  and  five-knife  cylinder.  10%- 
ineh  wheels.  Special  tool  steel  knives,  oil 
tempered.  Case-hardened,  adjustable  bear- 
ings. Case-hardened  ball-bearings  and 
balls.  Specially  prepared,  polished  steel 
shafts.  Cheeks  easily  attached.  Made  with 
grass-bos    attachment. 


Cast  steel  knives,  oil  tempered.  Adjustable 
lialf-box  bearings  on  cylinder  shaft.  Adjust- 
able bottom  knife.  Wood  rollers  of 
hard  maple.  Three  and  four-knife 
cylinder.  9-inch  drive  wheels.  Same 
high-grade  steel  used  in  this  Mower 
as  in  the  Woodyatt.  Sizes  12  in.,  14 
16  in. 


The  "Star" 
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MPS'  oaf 

Wm.  Newman  &  Sons 


LIMITED 


BIRMINGHAM,  ENG. 


Agents:  TEES  &  PERSSE,  Ltd.,  Calgary,  Alta. 


YOUR 


U/AMTQ    OANADIAN-DUILT 

CUSTOMER  YVMIN  I  O   Ohain-        Dlocks, 


and  it  is  an  easy, 
pleasant  and  a 
profitable  task 
for  you  to  supply 
the  demand. 


— "it 
■ 


A  ' 


Write    for   all 
particulars  to 

THE 

HERBERT  MORRIS 
CRANE  &  HOIST 
COMPANY,  Limited, 

EMPRESS   WORKS, 

PETER  STREET,  TORONTO. 
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Starratt  Toots 


Every  Mechanic  is  a 
Possible  Customer 

Not  far  from  your  store  are  many  machinists, 
carpenters,  electricians,  and  other  mechanics  who 
are  logical  buyers  for  Starrett  Tools.  Machinists 
form  the  backbone  of  this  tool  trade,  but  many 
special  tools  bring  in  other  classes  of  mechanics  as 
well  as  amateurs  and  home  owners. 


What  a  Line  of 
Starrett  Tools  Includes: 

In  any  stock  of  Starrett  Tools 
there  should  be  steel  rules  and 
tapes,  calipers  and  dividers,  steel 
squares,  bevels,  levels,  protractors, 
combination  sets,  micrometers, 
vernier  calipers,  surface  gages, 
speed  indicators,  hack  saws,  cabi- 
net scrapers,  screwdrivers,  etc. 

Chief  Selling  Points: 

Briefly,  the  selling  points  of 
Starrett  Tools  are  accuracy  and 
efficiency.  Every  tool  is  guaran- 
teed to  be  mechanically  accurate. 
In  addition  these  tools,  designed 
by  practical  men,  may  be  used  on 
a  larger  variety  of  work  and  on 
more  special  operations  than  any 
others.  The  graduations  are 
etched  clean  and  sharp  by  a 
superior  patented  process. 


Who  Makes  Them: 

Starrett  Tools  are  made  by  The 
L.  S.  Starrett  Co.,  founded  by 
Leroy  S.  Starrett,  himself  a  prac- 
tical mechanic.  They  are  made 
in  the  largest  plant  in  the  world 
devoted  exclusively  to  the  manu- 
facture of  fine  tools  and  are 
backed  by  the  guarantee  of  this 
tremendous  organization. 

Value  of  Display: 

By  displaying  any  line  in  your 
window,  you  increase  your  chances 
for  getting  business  where  the  need 
or  demand  already  exists.  When 
you  display  Starrett  Tools  you  get 
this  same  benefit  and  also  create  a 
larger  proportion  of  new  business 
than  on  almost  any  other  line 
because  mechanics  see  a  new  kind 
of  tool,  buy  it,  and  use  it  to  advan- 
tage when  otherwise  they  would 
make  shift  without  it. 


We  want  dealers  to  have  a  supply  of  our  320-page 
catalog  No.  20M.A.  on  hand  to  distribute  to  mechanics. 
Send  for  supply  now.  Link  up  your  display  with  our 
advertising  and  you'll  get  results. 


The  L.  S.  Starrett  Co.,  Athol,  Mass. 

WORLD'S  GREATEST  TOOLMAKERS 
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SIX 

DEALER 

HELPS 

FREE, 


Steel  Fishing  Rods 

FREE,      FREE 


A  "Bristol"  1915  Art  Calendar— FREE— 16  x  20,  in  full  colors,  painting  by  Philip  R.  Goodwin. 

Metal  Store  Sign— FREE.      Hanger  loop,  gray  enamel,  gold,  red  and  black,  size  7  x  16  inches. 

Art  Window  Cut-Out  FREE — 3  panels,  in  full  colors,  centre  panel  same  as  calendar,  beautiful  display 
for  store  or  window.    Size  27  x  34  inches. 

NEWSPAPER  ELECTROS— FREE.     Send  for  proof  sheet  showing  31  different  newspaper  cuts  we 
give  free.    Get  it  to-day. 

CATALOGUE— FREE.    Describes  and  illustrates  31  different  "BRIS-  -__   _ 

TOL"  Steel  Fishing  Rods.     Tn  order  to  know  the  complete  line  you 

should  have  this  catalogue. 

4-page  CIRCULARS— FREE.     Tell  us  how  many  you  want— 50,  75, 

100,  200  or  more,  and  we  will  send  them  to  you  without  cost.     They 

are  beautifully  illustrated  on   I  pages,  and  describe  11  different  rod<  in 

a  wav  which  will  make  every  fisherman  feel  the  need  of  more  rods. 


i 


THE  HORTON  MFG.  CO. 

302  Horton  St.,  Bristol,  Conn. 


Morton   Mfg.   Co., 

302  Horton  St.,  Bristol,  Ct. 
Please  send  us  at  once  the  followiug 
Dealer  Helps. 

(  )  1915  art  calendar  FREE. 

(  )  Metal   store  sign   FREE. 

I  )  Art   window   cut-out   FREE. 

(  )  Newspaper    proof   sheet    FREE. 

i  i  Catalogue   FREE. 

(  )  4-page  circulars  FREE. 


Name 
.Street 


City 


State 


Calks 


Keystone 


No.  4 


No.  5 


All  Neverslips  Have 
RED  TIPS 


Take  the  slift  out  of  sn^ery  roads 

Every  owner  of  valuable  horses  needs  them  and  needs  them 
badly  because  they  prevent  accidents  that  result  from  slips, 
and  save  much  time. 

Neverslip  Red  Tip  Calks  wear  sharp  with  use,  and  when  worn  out  can  be 
replaced  with  a  complete  set  of  new  ones  in  twenty  minutes. 

Horse  Shoersand  Horse  Owners  highly  recommend  Neverslip  Calks  and  Shoes. 

Grasp  this  field  for  more  business  that  slippery  roads  present.  Your 
Horseshoers  should  sell  Red  Tips. 

Sit  down  now  and  write  for  our  booklet  T.  It  gives  full  information.  We 
can  supply  all  demands  quickly  from  stock. 


The  Neverslip  Manufacturing  Co. 

U.S.  Factory  :  New  Brunswick,  N.J. 


Canadian  Factory   and  Office  : 


559  PIUS  IX  AVENUE 
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Stack 
Gas  Heaters 


One  minute  after  they're 
lit  they  give  hot  water 
continuously  at  the  tap. 

Stack  heaters  are  guaranteed 
to  produce  more  hot  water  for 
u  given  quantity  of  gas,  and  to 
last  longer  than  any  other 
copper  coil  heater  of  equal 
capacity. 

A  PEACH  FOR  THE  PRICE 
and  one  that  is  certain  to  find 
many  buyers. 

Place  your  order  now  for 
Spring  delivery. 

THE  JAMES   MORRISON    BRASS 
MANUFACTURING  CO.,  LTD. 

93-97  Adelaide  Street  West,  Toronto 


COVERS 

THE  CONTINENT^.-*. 

Auto  Accessories  of  Standardized 
Quality  Plus  Standardized  Service 

Change  places  nidi  your  customer,  [magine  yourself  one  of  the 
many  thousands  of  car  owners  who  use  arid  buy  automobile  acces- 
sories. 

r  Would  not  the  guarantee  Of  a  $.",,000,000  corporation,  backed  by  a 
Service  in  actual  operation  in  every  important  city  of  North  Amer- 
ica,  be  a   great — if  not  a  deciding  factor — in   your  purchase? 

'i  Such  is  the  Johns-Manville  guarantee  on  .Tohns-Manville  Automo- 
bile Accessories— and  such  is  the  efficiency  of  Johns-Manville 
Service. 

H  And  remember  that  you  are  able  to  offer  your  customers  this  two- 
fold assurance  of  satisfaction  at  no  extra  cost. 

Carter  Carburetor 

Multiple-Jet    Principle 

Works  WITH  the  Engine,  NOT 
AGAINST  It 

Never  "lags"  or  "drags."  Built  on  a  principle'  that 
gives  the  engine  complete  automatic  control  over  the 
amount   of  fuel   consumed. 

Effects  a  real  increase  in  economy,  flexibility  and 
power.  Allows  lowest  throttle,  insures  quickest 
"pick-up,"  and  estimated  conservatively,  saves  10 
per  cent,   on  fuel. 


Long  Horn 

Sure   as   a   Hammer  on    a   Gong. 

A  mechanical  warning  signal  operated  by 
direct  pressure  of  hand  or  elbow.  Its  unfail- 
ing, instant  response  is  short  and  sharp  or 
loud  .ind  long-sustained,  at  the  will  of  the 
operator;  All  working  parts  are  self-con- 
tained,  hardened  an'd  practically  wear-proof. 
Easily  installed.  Requires  no  attention  save 
occasional  oiling,  and  will  outlast  the  car. 
All    profit — clear    profit.      Prices   $6   to   $16. 


First  Cost 
the  Only   Cost 


trnrl  Lens  (blinding) 

Gives  Daylight  Safety   to   Night   Driving. 

Illuminates  the  roadway  clearly  in  front  of  the  car, 
yet  does  not  throw  a  blinding  glare  into  the  eyes 
of  motorists  or  pedestrians.  This  is  made  possible 
by  a  front  glass  of  pronounced  curvature,  frosted 
over  its  entire  surface  with  the  exception  of  a  clear 
space  slightly  below  the  centre,  about  3x5  inches, 
through  which  a  powerful  searching  beam  is  pro- 
jected, forward  and  downward,  on  the  road.  Does 
away  with  the  necessity  of  side  lights.,  Requires 
no  special  attachments,  and  is  easily  fitted  to  any 
lamps   in    place   of   the   old-style  front   glasses. 

Made  in   sizes   to   fit   all   standard   lamps. 


Other  Johns-Manville  Accessories 

Jones  Speedometer;  Johns-Manville  Shock  Absorber;  Red  Seal  Dry 
Batteries;  J-M  Fire  Extinguisher;  J-M  Non-Burn  Brake  Lining;  J-M 
(Mezger)  Soot-Proof  Spark  Plug;  J-M  Automobile  Clock;  J-M  Nareo 
Products;  J-M  Tirenew;  J-M  Automobile  Tape;  G-P  Muffler  Cut-Out ; 
"Noark"  Enclosed  Fuses. 

Write   nearest    Branch   for   hooklets   and    proposition    to    DEALERS. 

THE  CANADIAN   H.  W.  JOHNS-MANVILLE  CO.,  LTD. 


Toronto  Montreal 


Winnipeg       Vancouver 

2444- A 
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"PHILADELPHIA" 


The  Mower  of  Excellence 


The  acknowledged  leader  for  over  46 
years,  it  still  remains  in  the  front  rank ; 
has  never  been  equalled  as  regards  sim- 
plicity, durability  and  highest  grade 
material. 

Buy  goods  with  a  reputation.  You  will 
find  all  the  latest  improvements  in  the 
"Philadelphia."' 

All  knives  Vanadium  Crucible  Steel. 

Twenty-one  styles  hand  and  six  styles 
horse  mowers. 

Catalogs  and  selling  helps  ready.     - 


THE  ORIGINAL  ALL  STEEL  MOWER 


THE    PHILADELPHIA    LAWN    MOWER    CO. 

Makers  of  the  Highest  Grade  Goods  Only 

31st  and  Chestnut  Streets,  Philadelphia,  Pennsylvania,  U.S.A. 


HORSE-SHOE    BRAND  WRINGERS 

WARRANTED  as  to  quality.  WARRANTED  to  give  satisfaction.  WARRANTED  as  to  price 


Plain  Bearings 

and  Steel 
Ball  Bearings 


Enclosed 

Cog 
Wheels 


Plain  Bearings 

No.  340E 

"    341E 

Steel  Ball  Bearings 

No.  360E 

"     361E 

Size  of  Rolls 
lOx  1^  inches 
11  x  124  inches 


WE  MAKE  THE  LARGEST  VARIETY  OF  WRINGERS  IN  THE  WORLD. 
Send  for  our  new  Price  List. 

THE  AMERICAN  WRINGER  COMPANY 

NEW  YORK  CITY,   U.S.A. 
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Mr  Punch 

Goodell-Pratt  Automatic  Drill  No.   185 

See  the  illustration  in  lower  corner?  It  is  taken  from 
our  popular  advertising  on  Mr.  Punch.  Do  you  get  the 
idea?  We  are  trying  to  sell  Mr.  Punch  to  men  and  boys 
who  ordinarily  don't  buy  good  tools.  Every  month  we  show 
a  new  home  use  for  Mr.  Punch.  Screwing  skates  to  boots, 
making  bookcases,  boat  building,  putting  up  shelves,  etc. 
Sooner  or  later  a  good  many  thousand  men  are  going  to 
yield  to  the  impulse  and  buy  Mr.  Punch. 


mm 


GOODELL 
PRATT 


1500  GOOD  TOOLS 


Let  that  sale  be  the  first  step  toward  said  purchaser's 
acquiring  a  kit  of  good  tools.  Sell  him  a  Goodell-Pratt 
Vise,  Bit  Brace.  Lathe,  Automatic  Screw  Driver. 

The  future  of  the  hardware  business  depends  on  educat- 
ing more  men  to  the  uses  of  good  tools.  We  propose  to  do 
our  share  of  the  work.  Back  us  up  by  sending  for  some 
snappy  dealer's  helps  which  are  ready — signs,  booklets, 
etc.,  and  a  great  silent-salesman  for  the  counter. 


GOODELL-PRATT  COMPANY 

Greenfield,  Mass. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd, 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


BRON2EJ*nGALVANIZiDl 


tm 
mm 


W'ffliljl 


SAFETY 
FIRST 


See  That 

THIS    MARK 

OF  HIGH  QUALITY 

Is  On    Every   j 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 

Inquiries  Solicited 


Canada   Wire   ft   Iron 

Goods  Co. 

Hamilton,  Ont 

Ittiii  in...  hi  n  rrtff 


■  •■■■■■■■■III ■■■■■•■■■■■■•■•■■llliiiiii.j    iiiiiii.iii 
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J^lade  in   Canada 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please   note  the   following  SPECIAL   PRICES— 

Sample  order  solicited: 

Fine   Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  <p4*5l) 
No.  2  Canada,  4  String  -  -  tj>4»U  J 
No.  3  Canada,  4  String    -    -    $3e75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all   kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY.  LIMITED 

Manufacturer*  of  Lumber  Tool* 

PEMBROKE  -  -  ONTARIO 
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USSELL     JENNINGS  .  __,-_; 


Auger  Bits 

The  well-known  double  twist  auger  bits  bearing  the  name  Russell  Jennings 
were  invented  by  Mr.  Russell  Jennings  and  patented  by  him  in  1855. 
Bits  made  in  imitation  of  this  standard  have  been  called  "Jenning  Pattern," 
but  the  only  similarity  is  in  name  and  shape.     The  quality  of  mateiia 
and  workmanship  in  Russell  Jennings  bits  has  never  been  equalled. 


Precision  Tools  with 
Turned  Shanks 

The  cutting  qualities  of  Russell  Jennings  bits  could 
not  be  improved,  but  the  ordinary  bit  thank  used  on 
all  bits  has  never  proved  satisfactory.  We  now 
furnish  a  complete  line  of  auger  bits  with  our 
Piecision  turned  shank  which  prevents  the  bit  from 
pulling  out  of  the  brace  chuck  and  keeps  it  in  perfect 
alignment. 


Braces,  Expansive  Bits 
Bit  Extensions,  etc. 

Besides  auger  bits  the  Russell  Jennings  line  also 
includes  machine  bits,  Dowel  bits,  bit  braces,  solid 
head  expansive  bits,  bit  extensions,  screw-driver  bits, 
countersinks,  tapers,  reamers,  etc.  These  may  be  sold 
separately,  or  in  convenient  sets  of  various  com- 
binations. 


Yankee  Tools 

The  well-known  Yankee  push  braces  and  screw-drivers  may  now  be  used  with  Russell  Jennings  Precision 
turned  shank  tools  as  we  have  furnished  Yankee  brace  No.  75X  and  their  ratchet  screw-driver  No.  3IX  with 
our  Precision  chucks. 

Miscellaneous  Tools  l  i 

We  also  make,  for  use  with  our  own  braces  or  with  Yankee  push  braces,  a  variety  of  tools  such  as  screw-driver 
bits,  German  gimlet  bits,  taper  reamers,  countersinks,  Forstenei  bits,  etc. 
Write  for  catalog  and  booklets  describing  these  tools  and  giving  prices. 


L___H» 


Russell  Jennings  Manufacturing  Co. 


St.    Catharines,  Ont. 
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CONSIDER  THIS! 

The 

Bridgeport  Line 

BOX  TOOLS  OF  ALL  KINDS 
Large  VARIETY  to  select  from 

Get  our  Catalog  and  Prices 


The  BRIDGEPORT 
HARDWARE  MFG.  CORP. 

Bridgeport,  Conn.,  U.S.A. 

Canadian  Sales  Agent  : 

PRESCOTT  W.  ROBINSON,  695  Victoria  Ave. 

Montreal 


Chatillon  Scales  are  made  in  every  style  and 
capacity  for  every  purpose.  They  ensure  "ACCUR- 
ACY"— one  of  the  watchwords  of  Modern  Business 
universally  demanded.  Secure  the  appreciation  of 
your  customers  by  selling 

Chatillon  Scales 


We  guarantee  their  accuracy,  strength,  reliability, 
durability,  high-grade  construction.  Used  by  the  largest 
scale  users,  recommended  by  the  best  retailers,  O.K.-ed  by 
all  weighing  commissions,  adapted  to  the  standards  of  all 
nations. 

All  we  can  do  here  is  to  call  your  attention  to  these 
facts.  The  proof  lies  with  the  thousands  of  satisfied  users 
throughout  the  Dominion. 

Write  to  us  for  illustrated  catalogue,  or  ask  your  jobber. 


JOHN  {HA'flLLONS SONS 

85  Cliff  Street  -  New  York  City 

Scale  Makers  Since  1835 


AHERN  FIREPROOF  SAFES 


Thirty-five  year?'  experience  in  manufactur- 
ing fire  and  burglar-proof  safes  means  security 
for  you  when  you  have  your  books  and  valu- 
ables protected  in  an  Ahern  safe.  These  safes 
are  made  in  all  sizes  and  retail  at  $25.00  and 
up.    Catalogue  No.  9  sent  on  request. 

DEALERS  WANTED 

Write  to-day  for  complete  catalogue  and  prices. 

Please   Address  Dept.  H.3 

AHERN    SAFE    CO.,   LIMITED 

(Montreal  Safe    Works) 

MONTREAL  -  CANADA 


A  word  for  quality 


THE    CAGE    DISTINCTIVE 

A  new  idea  in  cage  manufacture. 

Colonial  Cage  No.  9000 

Made  of  all  brass  and  in  place  of  wires  and  rail,  ^-inch  seamless  brass 
tubing  is  used,  giving  a  rich  and  solid  appearance  to  the  cage.  The 
cups  are  inside  and  protected  by  a  sliding  screen.  The  base  contains 
a  deep  drawer.  Furnished  in  Dull  Brass,  Polished  Brass  or  Antique 
Copper.     • 


The  Andrew  B.  Hendryx  Co., 


NEW  HAVEN,  CONN. 
U.  S.  A. 
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THE  STORY  OF  THE  RALEIGH 

Once  upon  a  time  a  scarlet  cloak  made  a  man's  fortune,  and  in  making  this 
man's  fortune  it  wielded  a  powerful  influence  upon  the  exploration  and  devel- 
opment of  North  America. 

You  have  probably  heard  the  story.  It  has  been  told  in  many  a  school 
reader  and  in  stories  for  children.  It  has  been  the  inspiration  of  many  a  boy 
taking  his  first  lessons  in  courtesy  and  chivalry,  and  it  has  given  many  a 
maiden  a  different  idea  of  her  position  in  the  world  and  the  treatment  to  which 
she  may  be  entitled  when  she  becomes  a  queen  dispensing  royal  favors. 

According  to  the  story,  Sir  Walter  Raleigh  was  strolling  one  day  through 
the  forest,  when  he  first  met  Elizabeth,  Queen  of  England.  He  had  just  re- 
turned from  some  extensive  explorations  as  a  member  of  a  party  with  one  of 
his  kinsmen.  Fortune  had  not  smiled  upon  him.  In  fact,  he  was  so  reduced 
in  circumstances  that  his  fine  clothing  represented  the  largest  part  of  his  estate. 
His  day,  however,  had  come,  and  it  brought  him  a  great  opportunity.  For- 
tunate for  him  that  he  had  fine  clothes ;  fortunate  for  America  that  he  wore  a 
splendid  scarlet  cloak.  But  for  his  apparel,  Raleigh  might  have  passed  un- 
noticed by  the  Queen  and  the  history  of  America  might  have  been  materially 
changed. 

We  honor  the  great  explorer  by  giving  his  name  to  one  of  our  most  beauti- 
ful patterns.   It  has  the  same  grace  and  the  same  strength  which 
so  characterized  the  man.    Its  long  sweeping  lines  give  it  the 
same  power  of  fascination.     The  beauty  and  charm  of  the 
Raleigh  pattern  will  win  for  it  the  favor  of  the  Queens  of 
the  Canadian  homes. 


Write  for  Discounts  to  Us  or  your  Jobber 


Wm,  A.  Rogers 

LIMITED 

570   King   Street  West 

Toronto 


WINNIPEG: 
Hammond  Building. 


VANCOUVER: 
Fairfield  Building.  ^T  CANADIAN 

WM.   A.    ROGERS 

LIMITED 


HP 
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Follow  the  Government's  Example 

BUY  THE  COLT 

Governments  do  not  buy  Automatic  Pistols  on  claims  or  say-so,  but  on  rigid  compar- 
ative tests. 

The  COLT  was  adopted  for  the  U.  S.  Army  and  Navy  because  of 
its  marked  superiority  to  any  other  Pistol.  {"Army  and  Navy 
Journal  "  report  gives  full  details — a  copy  sent  free  on  request.) 

If  YOU  use  these  arguments  it  will  make  the  COLT  an  "easy  seller''  because  of 
the  proof  as  to  which  pistol  is  the  best  for  home  protection— 
the  trade  you  are  interested  in. 

SAFETY  plus  QUICKNESS  are  two  more  points  in 
favor  of  the  COLT. 


The  COLT  is  automatically  safe  because  the  Colt  Grip 
Safety  requires  uo  thought — the  Colt  is  ready  for  Instant  use 
yet  positively  safe — can't  be  fired  until  the  trigger  is  pur- 
posely  pulled. 


Send  for  supply  of  new  booklets 
"HOW  TO  SHOOT" 

COLT'S    PATENT  FIRE   ARMS 
MFG.   CO. 

HARTFORD,  CONN, 
or  A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


BE  PATRIOTIC 

Encourage   Home   Industries 

JENKINS  BROS.'  VALVES 


Buy 


Fig.    300 

Type    "K" 

I'.rass    Gate    Valve 

Screwed. 


They  are  the  best  for  all  services 

Why  send  abroad  for  valves  when  such  splendid  goods  are 
made  right  here  in  Canada  by  a  Company  whose  name  is  a 
by-word  in  every  Country  in  the  World? 

Jenkins  Bros.'  Valves  are  stocked  by  all  first-class  dealers. 
Catalogue  sent  free  upon  request. 

JENKINS  BROS.,  limited 

103  St.  Remi  Street        -        Montreal 
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LARGE    ORDERS  AWAITING 

The  Hardware  Man  Who  Handles 

PEDLAR'S  £,  CEILINGS 

MADE  IN  CANADA 

WHY  not  negotiate  for  this  business  with  your 
local  Gymnasiums,  Churches,  Halls,  Stores  and 
Residences?  There  is  a  handsome  profit  in  it 
for  you.  If  you  have  not  a  copy  of  our  illustrated 
Ceiling  Catalogue  No.  21C  on  file,  write  for  it  NOW. 
Address  Branch  Nearest  you. 

The  PEDLAR  PEOPLE,  Limited 

Established  1861  4-L 

Executive  Office  and  Factories:  OSHAWA,  ONTARIO 

MONTREAL      TORONTO      OTTAWA      LONDON      WINNIPEG 


Hardware  dealers  everywhere  are  stocking 
a  line  of 

ELECTRIC  FLASHLIGHTS 


Flashlights 

are  standard,  the  most  simple  to  operate 
and  absolutely  guaranteed. 

Franco  "Wireless" 

The  only  non-short  circuiting  fibre  flash- 
lights. Has  concealed  connections  and  is 
practically  unbreakable. 

Write  for  catalogue  to  your  jobber  or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  King  Street  West,  TORONTO,  ONTARIO 


HICAC 

wwm  iini 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue   M   29.  It  fully  illustrates  and  describes 
the    most    complete    line    of    Spring    Hinges    manufactured. 


Chicago  Spring,  ^Buti  Compaq 


CHICAGO 


NEW   YORK 


WIRE  NAILS 

OF  SUPERIOR  QUALITY 
CONSULT  US  AT  ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — -these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

HARRY  F.  MOULDEN  .Winnipeg,  Man. 
GEO.  W.  LAIDLAW,    Vancouver,    B.  C 
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Selling  Paint  For  Profit 

Prestige  means^more  sales  and  more  profit. 


THE  prestige  of  Sherwin-Williams  paints  and 
varnishes  is  strongly  established.  It  is  an 
asset  to  every  S-W  agent,  it  helps  to  sell  the 
S-W  products,  on  his  shelves,  and  it  aids  his  hard- 
ware sales  as  well.  Prestige  brings  a  buyer  across 
the  street  to  buy  from  the  S-W  store,  after  he  has 
looked  at  a  bargain  window  of  ordinary  paint. 

SWP    stands    for — Sherwin-Williams   Prestige    — 
among   prepared    house-paints. 


S-W  Flat-tone  is  equally  famous  among  flat-drying 
oil  paints.  S-W  Scar-not,  Mar-not,  and  Eexpar 
are  varnishes  that  excel.  It  is  the  same  right  down 
the  order  blank. 

Every  sale  of  a  Sherwin-Williams  product  helps 
to  increase  the  prestige,  and  profit,  of  the  S-W  store. 
Is  it  any  wonder  then,  that  S-W  agents  profit  well 
in  their  Paint  Department? 

In  placing  your  Spring  paint  order,  do  not  over- 
look S-W  interior  finishes  and  specialties. 


Sherwin-Williams 

Paints  &Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WlLUAMS   Co.   of  Canada,    Limited :    Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 


No.  1  Power  Slitting  Shears 


Decrease  your  operating 
expenses  by  installing  tools 
embracing  the  necessary 
essentials. 

Correct  Design 
Best  Material 
Perfect  Workmanship 

Our  product  is  the  result  of  40 
years'  manufacturing  experience, 
and  is  a  guarantee  of  satisfaction. 

This  is  the  TIME  to  figure  on 
IMPROVED  METHODS  for  pro- 
ducing your  work.  Let  us  figure 
on  your  next  installation. 

We  will  help  you  make  a  SUC- 
CESS of  it. 

"Service  is  our  Watchword." 
THE  BROWN,  BOGGS  CO.,  LTD. 

HAMILTON,  CAN. 

Tinsmith  Tools,  Sheet  Metal  Workers'  Tools, 
Power  Presses,  Dies,  Etc. 

Western    Representatives:     Messrs.  Bissett  &  Loucks. 
Winnipeg  and  Edmonton 
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OU  can  make  the  old  store  cleaner  and  brighter  than 
most  new  ones  by  installing  beautiful  and  artistic 

"METALLIC" 

Ceilings  and  Walls 

More  than  that,  Sir,  your  cus- 
tomers will  admire  them  — 
they  will  make  it  easy  for  you 
to  sell  more  "Metallic"  goods. 

Think  of  the  tremendous  possibilities  right 
in  your  town  for  trading  in  these  fire-proof, 
sanitary  and  inexpensive  building  materials. 
The  stores  of  your  brother  merchants,  homes, 
schools,  theatres,  hotels,  cafes  and  public  buildings — all  can  be  beautified  and  enhanced  in  value  by  "Metallic"  Ceilings 
and  Walls.  Erected  in  your  own  store  they  will  successfully  demonstrate  their  beauty  and  utility.  Send  for  our  illus- 
trated catalogue  "H"  and  price-list  and  we  will  show  you  how  you  may  readily  and  easily  add  to  your  profits. 

Have  you  our  latest  catalogue  of  the  full  line  of  "Metallic"  Building  Materials?    It  is  an  effective  salesman. 

REMEMBER — "Metallic"  Building  Materials  are  British-Made.      No  "Keystone"  or  other  foreign  plates  used. 

The  Metallic  Roofing  Company,  Limited,  Manufacturers 

TORONTO  and  WINNIPEG 


We  help  yon  to  estimate  on  interiors  like  this. 

for  you. 


There's  money  in  them 


Three   sizes:   Nos.  1,  2  and  4.     Cut  illustrates  size  No.  4. 


DAVIDSON'S 

Northern  Refrigerators 

MADE  J  FROM  WELL-SEASONED 

HARDWOOD 

ANTIQUE  OAK  FINISH 

Dry  Cold  Air  principle  insuring  rapid 
circulation  to  every  nook  and  corner. 

Perfectly  insulated  walls.  Patent  drip 
valve  prevents  any  air  from  entering 
through  the  drain.  Galvanized  iron  lin- 
ing throughout.  Removable  shelves.  Easy 
roll  casters.    Extra  large  ice  chamber. 

Write  for  Prices  and  Particulars. 

The  Thos.  Davidson  Mfg.  Co., 

Limited 
Toronto  Montreal  Winnipeg 
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TRIMO 

A  "PIPING"  GOOD  WRENCH 


Ai^y- 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  10",  14"  only. 


NUT  WITH  NUT  GUARDS 


STEEL  HANDLE 


Send  for  Catalog  No.  150  WOOd  handle 


TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 


Extraordinary  Washing  Machines  at  Ordinary  Prices 


Every  Housekeeper  is  looking  for  a  washer  that  has  few  parts  to  care  for  and 
simple  mechanism  that  does  not  get  out  of  order. 

ALL  CUMMER-DOWSWELL  MACHINES  CARRY  THIS  TRADE-MARK 


Some  of  the  Leaders  are: — 

New   Idea   (Electric,  with  swinging  wringer).  New  Century  "A,"  "B,"  and  "C"   (Hand  Drive). 

Seafoam  "A"   (Electric,  with  stationary  wringer).    n„w  1^-,,   «r»  aT,j  «r»> 

Flyer 


Seafoam    "B"    (Gas,    Gasoline,    Engine    or    Wind- 
mill drive). 
Ideal   (Water  Power). 
Playtime  (Power  and  Hand  Drive). 
New  Century  "D"  (Water  Power). 
Sunlight   (Hand  Drive). 


Momentum 
Noiseless 
Snowball 
Peerless 


THE  RETAIL  PRICES  ARE  ATTRACTIVE— THE  DEALER'S  PROFIT  RIGHT. 

Sold  through  all  Jobbers. 

Cummer-Dowswell,  Limited,  Makers,  Hamilton,  Canada 


Sell    Heller-Aller    Goods 

They  pay  good  profits,  and  the  quality  insures  satisfaction 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel  and  they  will  stand  a  lot  of 
hard    usage. 

Screw  caps  opening  on  top  to  fill  up  by  and 
a  faucet  in  the  side  near  the  bottom  to  draw 
off  contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write    for    it. 


HALF-ROCND    TROUGHS 

These  troughs  have  a  steel  frame  or  truss 
at  each  end.  They  are  built  to  stand  up 
under  the  abuse  to  which  such  goods  are 
subjected. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


OIL  AND  GASOLINE 
TANKS 
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Wholesale  Distributors 
for 

Hunt  Planes 
Stanley  Tools 
Community  Silver 
Colborne  Electric  Irons 
O-Cedar  Mops  and  Polish 
Cavalier  Vacuum  Sweepers 


tf 


With  our  large  and  varied  stock  we  are  prepared 
better  than  ever  to  take  care  of  all  orders 
entrusted  to  our  care,  and  to  give  entire  satis- 
faction to  all  our  customers. 

Mail  orders  are  given  special  attention. 

We  keep 

RAILROAD  AND  MILL  SUPPLIES 

at  lowest  prices. 

High  Speed  Carbon  and  Mild  Steel,  Shovels,  Picks,  Crowbars  and 
Wheelbarrows,  Drag  and  Wheel  Scrapers,  Cement  Barrows,  etc. 

Caverhill,  Learmont  &  Co. 


Head  Office  and  Warehouses 
MONTREAL 


Branch 
1073  Hamilton  St.,  VANCOUVER 
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NOWMADEIN  CANADA 

BY  THE  PERFECTION  STOVE 
CO.,  LIMITED,  SARNIA,  ONT. 

1VJEW  Perfection  Oil  Cook  Stoves  are 
easy    to    sell    because    Canadian 
housewives  know  all  about  them. 

The  New  Perfection  has  been 
advertised  for  years  throughout  the 
Dominion.  This  year  again  an 
expensive  advertising  campaign 
will  run  in  magazines,  farm  papers, 
and  newspapers  everywhere. 

By  selling  New  Perfection  Oil  Cook 
Stoves  you  are  helping  along  the  Made 
in  Canada  movement,  and  at  the  same 
time  handling  the  very  best  oil  cook 
stove  on  the  market. 

New  Perfection  Oil  Cook  Stoves  are 
made  with  1,  2,  3  and  4  burners,  cabinet 
tops,  drop  shelves,  towel  racks,  etc. 

They  are  especially  good  sellers  during 
the  summer  months  because  they  keep 
the  kitchen  cool  and  free  from  dirt,  soot 
and  ashes. 

For  catalogue  and  price  list  address  the 
nearest  branch  office  of 


THE  IMPERIAL  OIL  COMPANY 


TORONTO 
REGINA 


MONTREAL 
SASKATOON 


LIMITED 

ST.  JOHN 
CALGARY 


HALIFAX 
EDMONTON 


WINNIPEG 
VANCOUVER 


Made   in 


Canada 
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MADE  IN  CANADA 


Extra      large      tea  compartment, 

which   locks   securely  to    top   of   pail 

by   spring   action   of  the   heavy   tin- 
ned  wire  bail. 


THE   PRISCO   DINNER   PAIL   sane'^&iclaalssy 


MADE  U  CANADA 


No  sharp  comers— no  raw  edges— everything  rounded  to  facilitate  quick  and  perfect  cleaning. 
NOBODY  LIKES  SOGGY  GRUB.  The  tea  compartment  in  Prisco  Pails  is  at  the  top,  so  the 
fuod  is  not  affected  by  the  steam  heat  from   the  liquid,  and  remains  dry  and  free  from  sogginess. 


MADE  IN  CANADA 


Pie  tray  with  rounded  corners  and 
folding  wire  handles  to  facilitate 
removal — easily  wiped  clean,  and  no 
corners  or  crevices  for  food  to  lodge 
hi  and  decay. 

PRISCO     PAILS. 
Three     sizes,     Small,     Medium     and 

Large. 

Nos.                                100       200  250 

Inches                       SYix5Vt    9x6  9%x6% 

Doz.    in    Carton          V2         V2  V2 

W't  per  Carton,  lbs.  11         12  14 

There   is  nothing    cheap  about 
Prisco  Pails  but  the  price. 


E.T, 


Smooth,  returned  Seamless  Cup, 
which  fits  snugly  so  liquid  can't 
slop  out  of  container,  but  does  not 
bind,  and  is  easily  removed  by  a 
simple    twist. 

Varnished    Wood   Handles. 

Body  of  Pail  made  of  I.  X.  Tin 
Plate,  in  ONE  PIECE,  and  le- 
inforced   with   neat   flat   beads. 

Manufactured  by 

WRIGHT  COMPANY,  LIMITED 

HAMILTON,   CANADA 


Large  opening  in  tea  container, 
with  strong  rigid  collar,  through 
which  hand  can  easily  be  inserted 
to  thoroughly  clean  every  portion 
of   the   interior  of   tea  compartment. 

Edge  of  Pail  heavily  wired  and 
very  rigid.  Ears  riveted  on.  Both 
Pail  and  tea  container  are  double 
seamed  and  then  soldered,  and  are 
guaranteed   leak   proof. 


MADE  IN  CANADA 


Improved  Patent  Flush 
Handle 


TRADE 


CHESTERMAN'S 

MEASURING  TAPES  l'°"M""" 


j  c 


and  Steel 
MARKS 


cJ2?g£      TRE<^BLE 


l!M]llll]Ulip|M!MP|MP|m|MMiniHlllIIUIi)lUl|lMl!M|llilNI. 
"■  'I        "I        3i    _^S|        sl     '61        i\        at     la\        ~ 


For  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


niMirin|imiim]M|iuniiiiiiiii|LU!iiiri|iji!|iiii  11111 


Steel  Rules,  Gauges,  etc. 


Engineers'  Small 
Tools 


ATTRACTIVE,     CONVENIENT,     DURABLE,     REASONABLE      IN    PRICE. 

Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance       shelving,   and   we   will    sketch    out   plan    and    give   you   our 

of  your  store,  and  will  enable  you  to  give  your  customers       best  price  for  same. 

quicker  and  more  efficient  service.  Send  for  illustrated  catalogue,  it  will  interest  you. 

Advise    us    space    you   have    available    for   shelf   boxes    and       CAMERON   AND  CAMPBELL,  TORONTO 
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28    "Service       'Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Keep  the  Dollar  at  Home 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches    Throughout 
Canada. 
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Hangers  That  Sell 
~S  More  Hangers!" 


These  simple  "20th  Century"  round-track  hangers  appeal  to  the 
common  sense  of  your  farmer  customers  who  open  and  close  barn 
doors  every  day  of  their  lives. 

They  don't  need  a  brass  band  speech  to  tell  them  these  hangers  won't 
jump  the  track!!    They  can  see  the  strong  projecting,  protecting  lip. 

The  powerful  one  malleable  piece,  comprising  frame  and  hood,  holds  up 
the  largest,  heaviest  doors.     That  means  a  lot  to  a  barn  owner!! 

"20th  Century"  Barn  Door  Hangers 


SMOOTH,  QUIET-RUNNING 

They  just  slip  along  on  highly  durable  Roller  Bearings — 
without  a  squeak  or  a  catch.  A  slight  impulse  moves 
the  door.  They  slide  along  like  a 
sharp  sled  rail  on  slippery  January 
ice— until  the  door  is  fully  closed 
or    open. 


"20th  Century"  Track  is  easy  to 
install — built  in  2-foot  sections.  So 
crated  you  can  shove  100  feet  of 
Track  under  the  counter,  where  it 
will  be  out  of  the  way. 


Mackenzie  Bros.,  Winnipeg,  Man. 

WHOLESALE  HARDWARE  SPECIALTIES 


TRADE" 


STANLEY 

WROUGHT  STEEL 

Screen    Door   Hardware 

COMPLETE  SETS 
IN  CONVENIENT  PACKAGES 

Set  No.  1750  is  made  up  of  one  pair  of  3x3  ornamental,  loose-pin 
butts  to  screw  on  the  surface  of  the  door;  one  five-inch  wrought  steel 
pull ;  one  high-grade  No.  3  spring,  of  much  better  quality  than  is  usually 
used  on  screen  doors ;  one  gate  hook  and  eye.  Each  set  is  packed  securely 
in  a  neat,  strong,  telescope  carton,  with  screws  of  the  proper  size  and 
finish,  ready  to  be  handed  to  the  customer. 

These  sets  are  finished  in  Japan,  Antique  Copper,  Dull  Brass,  or 
the  Rust-Proof  "Stanley"  Sherardized  finish. 

A  less  expensive  set,  No.  1752,  is  also  put  up  with  21/2x21/2  butts,  and  a  No.  2  Spring.    It  is  made  of  good 
materials  and  is  fully  equal  to  other  sets  on  the  market. 

Send  in  your  order  for  Stanley  Screen  Hardware,  and  be  prepared  for  Spring  business.     Write  us,  if  your 
jobber  cannot  supply  you.     See  page  1. 

A.   MACFARLANE  &   CO. 

Coristine  Building,  Montreal 
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Set  No.  1750. 


TRADf 

(sw) 

Mar* 


Canadian   Representatives  of 

THE  STANLEY  WORKS 

new  york  New  Britain,  Conn.  Chicago 

32 


TRADE 

iK  Mar* 


HHMME-NEIAL 


Vol.  XXVII. 


FEBRUARY  6,  1915 


No.  6 


Farmers  Are  Buying  Goods 

Signs  of  Healthy  Conditions  in  Agricultural.  Communities — Experience  of  One  Firm 
— Mail  Order  Houses  Busy — High  Prices  for  Farm  Products — 

Deposits   in  Banks. 

By  HENRY  LEWIS. 


CARTER  BROS.,  retail  hardware 
merchants  of  Picton,  Out.,  con- 
ducted their  annual  "cash  sale" 
during  the  three  days  of  the  Picton 
poultry  show  held  last  week,  and  with 
the  same  weather  conditions  prevailing 
the  cash  sales  showed  an  increase  of 
•$3G8  over  the  corresponding  period  of 
last  year.  When  it  is  taken  into  consid- 
eration that  Picton  is  a  town  of  less  than 
5.000  population  and  that  the  business 
during  the  three  days'  sale  was  chiefly 
with  agriculturists,  the  sales  results  are 
not  only  gratifying  to  Carter  Bros.,  but 
are  of  special  interest  to  other  hardware 
merchants  located  in  agricultural  dis- 
tricts. 

The  splendid  increase  in  sales,  men- 
tioned above,  was  largely  the  result  of 
advertising  in  two  local  papers,  window 
displays,  and  pushing  seasonable  goods. 
The  results  obtained  help  to  strengthen 
the  claim  that  there  is  plenty  of  money 
in  the  agricultural  districts  and  that  the 
farmers  will  spend  the  money  if  the  re- 
tail hardwaremen  will  go  hard  after  the 
business. 

In  many  parts  of  Canada  optimistic 
reports  are  being  given  out  by  the  small 
town  merchants;  many  of  them  claim 
that  business  is  about  normal.  A  few 
merchants  state  that  since  the  beginning 
of  the  war  they  have  pushed  the  sales 
end  of  their  business  harder  than  ever 
and  as  a  result  have  shown  very  fair 
increases.  The  retail  hardware  merchant 
who  is  located  in  a  good  agricultural  dis- 
trict, where  the  farmers  have  money  and 
are  getting  high  prices  for  their  pro- 
duets  should  have  no  trouble  whatever 
in  boosting  1915  sales  over  those  of 
1914.  His  less  fortunate  brothers  in 
the  industrial  centres  will  have  to  offset 
losses  sustained  through  the  curtailment 
of  building  operations,  and  outputs  of 
some  factories,  but  not  so  with  the 
merchant  who  depends  for  business  on 
the  agriculturist. 


Recent  statistics  show  that  the  mail 
order  houses  are  selling  tremendous 
quantities  of  goods  to  farmers  and  resi- 
dents of  small  towns  located  in  agricul- 
tural districts.  Some  of  the  figures 
showing  the  mail  order  business  of  the 
past  few  months  are  astounding  and  if 
the  total  was  announced  would  probably 
create  a   sensation  in  trade  circles.    All 


BUSINESS  MORE  THAN 
USUAL. 

That  business  in  country  dis- 
tricts is  good,  for  the  hardware 
merchant  who  will  go  after  it,  is 
clearly  shown  in  the  results  obtain- 
ed by  Carter  Bros.,  hardware  mer- 
chants, Picton,  Ont.,  in  a  three 
days'  sale  recently  conducted  by 
them.  In  a  recent  letter  to  the 
Editor  of  Hardware  and  Metal,  W. 
J.  Carter,  a  member  of  the  firm,  said 
in  part:  "We  are  highly  delighted 
over  the  results  of  a  special  cash 
sale  put  on  during  the  three  days 
of  Picton's  big  Poultry  Show  last 
week.  Our  sales  were  $368.00 
greater  than  during  the  correspond- 
ing days  of  last  year,  with  the  same 
weather  conditions  prevailing.  We 
credit  the  great  success  of  the  sale 
largely  to  advertising.  In  addition 
to  three  regular  spaces  in  each 
local  paper,  we  ran  a  number  of 
locals  calling  attention  to  the  sale." 
W.  J.  Carter  is  second  vice-presi- 
dent, Ontario  Retail  Hardware  and 
Stove  Dealers'  Association. 


large  concerns  are  now  catering  to  the 
fai'mer  and  it  is  up  to  the  retail  mer- 
chant to  secure  a  good  share  of  the  pro- 
fitable business  which  is  actually  taking 
place. 

The  country  town  merchant  who  takes 
it  for  granted  that  business  is  bad,  be- 
cause some  of  the  newspapers  tell  of  un- 
employment,  etc.,   in   the   big   cities,   is 
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getting  in  wrong.  There  is  a  large  vol- 
ume of  country  business  being  done  at 
the  present  time  and  will  continue  to  be 
done   throughout  the  present  year. 

Nearly  all  authorities  agree  that  the 
calamity  of  war  will  prove  beneficial  to 
the  Canadian  farmer  and  that  rural 
populations   will  benefit. 

On  this  central  fact  the  welfare  of  the 
various  classes  that  constitute  a  typical 
village  community  depends.  There  are 
storekeepers,  professional  men  and  others 
whose  services  are  essential  to  a  rural 
life.  If  these  communities  are  healthy 
and  prosperous  there  need  be  no  fear  for 
the  remainder  of  Canada.  The  rural 
population — of  the  farm  and  the  village 
or  town — is  the  backbone  of  the  Domin- 
ion and  always  will  be.  If  all  is  well  with 
this  class  there  can  be  no  real  cause  for 
alarm.  Our  climate  is  fairly  reliable  and 
if  during  the  coming  year  the  weather 
man  sends  us  but  normal  weather  the 
farmer  will  have  as  much  produce  to  sell 
as  he  ever  had  and  he  will  get  more 
money  for  it. 

Although  we  had  war,  financial  para- 
lysis and  collapse  during  1914,  Ihe  rural 
districts  of  the  Dominion  were  not  af- 
fected except  in  well  defined  districts 
that  were  unfortunate  in  respect  of  the 
weather.  Farmers  got  more  for  then- 
produce  than  usual;  they  paid  their 
debts  as  well  or  better  than  usual  and 
look  upon  another  year  as  having  pros- 
pects for  their  material  welfare  better 
than  those  which  faced  them  a  year  ago. 
The  harvest  of  1913  was  bountiful  but 
the  price  was  low  and  it  had  a  sobering 
effect.  A  check  was  given  to  buying  un- 
necessaries.  That  year,  as  well  as  1914. 
was  characterized  by  the  liquidation 
of  much  debt.  At  the  close  of  the  lat- 
ter, the  farmers  were  in  the  position  of 
having  economized,  perfoce,  to  a  very 
large  extent,  for  about  two  years  during 
which  they  "nibbled"  at  their  liability 
(Continued  on  page  37.) 
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Window  Contest  Prize  Winners 

Announcement  of  Eight  Prize  Winners  in  Hardware  and  Metal's  Annual  Christmas 
Window  Display  Contest — Two  First  Prizes  go  to  Western  Canada  Firms  — 

Quality  of  Displays  Better  Than  Ever. 


DESPITE  the  handicap  imposed  by 
climatic  conditions  and  the  far 
from  satisfactory  business  condi- 
tions which  prevailed  at  the  latter  part 
of  last  year,  the  Annual  Christmas  Win- 
dow Contest  of  Hardware  and  Metal 
was  in  some  respects  better  than  ever. 
The  number  of  photographs  entered  was 
not  as  large  as  last  year  in  one  class; 
this  being  accounted  for  by  the  fact  that 
in  many  districts  the  windows  were  so 
frosted  over  that  photographs  were  im- 
possible. The  quality  of  the  displays 
entered  was  better  than  ever,  however. 
The  judges  considered  that  the  window 
awarded  first  prize  in  the  contest  for 
places  over  5.000  was  the  finest  hard- 
ware trim  which  had  ever  came  to  their 
attention,  and  the  other  prize  winners 
came  so  close  that  the  same  high  praise 
might  almost  be  awarded  to  each  one. 

The  judges  of  the  contest  were  C.  W. 
Conn,  Tillsonburg,  vice-president  On- 
tario Retail  Hardware  and  Stove  Deal- 
ers' Association;  Chas.  E.  Scrcaton,  To- 


ronto, sales-manager  H.  S.  Howland 
Sons  &  Co..  Toronto;  H.  H.  Black,  To- 
ronto, chairman  of  Executive  Committee, 
Canadian  Association  of  Display  Men; 
T.  B.  Costain,  managing  editor  MacLean 
publications,  and  former  editor  of  Hard- 
ware  and   Metal. 

The  prizes  are  as  follows:  Places  5,000 
and  over — First  prize.  $10 :  second  prize, 
$5;  third  prize,  $3;  fourth  prize,  $2. 
Towns  under  5,000  —  First  prize, 
-*10;  second  prize,  $5;  third  prize,  $3; 
fourth  prize,  $2.   The  prize  winners  are: 

Places  of  5,000  and  over. — First  prize, 
H.  W.  Parr.  Sommerville  Hardware  Co., 
Edmonton;  second  prize,  Chas.  Byford, 
cio  the  Bond  Hardware  Co.,  Guelph, 
Ont.;  third  prize,  R.  T.  Thornhill,  c|o  P. 
Hymmen  Co.,  Berlin.  Ont. :  fourth  prize, 
Fred  J.  Mills,  c|o  Mills  Hardware  Co., 
Hamilton.  Ont. 

Places  of  5.000  and  under. — First 
prize,  W.  A.  Evans,  do  D.  Leckie,  Kel- 
owna,  B.C.;  second  prize.  John  F.  Bing- 
ham, c|o  Binn's  Hardware.  Newmarket, 


Ont.;  third  prize,  Carter  Bros.,  Picton, 
Ont.;  fourth  prize,  A.  L.  Shields,  Kin- 
cardine. 

After  going  through  the  list  of  photo- 
graphs entered,  the  judges  were  unani- 
mously of  the  opinion  that  hardware 
store  window  trimming  had  reached  a 
new  stage  in  its  development.  As  dem- 
onstrated in  the  best  displays  submitted, 
window  triming  in  hardware  stores  has 
become  a  business 'in  itself,  a  science, 
even  an  art.  It  is  doubtful,  from  a  truly 
artistic  standpoint,  if  the  largest  de- 
partmental stores  with  their  high  sal- 
aried and  trained  window  trimmers  have 
even  shown  anything-  better  than  the 
prize  winning:  trims  in  Hardware  and 
Metal's  contest. 

The  judging-  in  the  contest  for  places 
over  5,000  proved  an  arduous  task.  The 
judges  worked  by  a  process  of  elimina- 
tion, gradually  narrowing  the  contest 
down  until  the  four  best  had  been  se- 
lected. Arranging  these  four  in  the 
order   in    which    the   nrizes    were    to   be 


Window  display  that  took  first  prize  in  Hardware  and  Metal's  Annual  Christmas  Window  Display  Contest  for  places 
over  5,000.  The  display  was  arranged  by  Harold  W.  Parr,  for  the  Sommerville  Hardware  Co.,  Edmonton,  Alta.  In  a 
letter  to  Hardware  and  Metal,  Mr.  Parr  stated  as  follows:  "The  background  of  this  window  was  made  of  beaver-board, 
7  ft.  x  4  ft.,  finished  in  marble  effect  with  an  air  brush,  but  not  discernible  in  the  picture.  The  balls  at  the  top  are  gold, 
also  the  cone  points  where  each  section  joins.  The  mouldings  are  also  gold.  The  three  panels  are  made  of  white  felt 
{centre)  and  yellow  silk,  puffed.  The  two  outer  panels  have  a  bunch  of  pink  roses  and  green  fern.  The  lights  in  each 
section  are  amber  glass,  the  fixtures  of  the  brass  fitted  cage  type.  The  centre  of  the  tvindow  is  used  for  displaying 
cut  glass  and  silverware  on  purple  plush.  On  either  side  are  brass  goods,  casseroles,  trays,  reading  lamps,  etc.,  display- 
ed on  white  sateen,  puffed.  The  two  large  show  cards  are  of  gold  mat  board,  the  one  on  the  left  a  lattice  effect  with  pink 
roses.     The  two  show  cards  at  the  top  are  on  grey  mat  board  to  match  the  marble  effect  on  background." 
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Window  display  that  took  first  prize  in  Hardware  and  Metal's  Annual  Christmas  Window  Display  Contest  in  towns 
of  under  5,000.  The  display  was  arranged  by  W.  A.  Evans  for  D.  Leckie,  hardware  merchant,  Kelowna  B.C. 
In  a  letter  to  Hardware  and  Metal,  Mr.  Evans  stated  as  follows:  "The  background  of  this  window  was  construct- 
ed of  beaver-board,  tinted  with  terra-cotta  flat  wall  paint,  paneled  with  pleated  cheese  cloth,  drawn  together  at 
the  bottom  to  resemble  curtains.  The  tops  of  the  curtains  are  trimmed  with  Oregon  grape  leaves,  the  border 
above  being  filled  in  with  sprays  of  poinsetta  vines.  Show  cards  are  attached  to  the  draped  cheese  cloth.  Cards 
are  trimmed  with  sprigs  of  Oregon  grape.  The  raised  ledge  along  the  back  and  side  of  the  window,  also  the  floor 
are  covered  with  red  cloth  which  shows  the  goods  to  advantage.  On  the  ledge  such  lines  as  carvers,  table  cutlery 
cut  glass,  etc.,  are  displayed.  On  the  main  floor  the  goods  shoivn  include  lamps,  carvers,  trays,  child's  sets 
vacuum  bottles,  alarm  clocks,  crumb  trays  and  brushes,  scissors,  pocket  and  table  cutlery,  electric  irons,  etc.  The 
stands  are  used  for  showing  different  kinds  of  cut  glass." 


awarded  then  became  an  even  more  dif- 
ficult test.  It  was  prettv  srenerally  con- 
ceded at  the  start,  however,  that  the 
window  of  the  Somerville  Hardware  Co.) 
Edmonton,  trimmed  by  Mr.  Parr,  was 
first  choice.  Mr.  Parr  had  entered  into 
decorative  effects  on  a  wider  scale  than 
perhaps  had  ever  been  atteimoted  before. 
The  background  was  artistic,  striking 
and  exceptionally  well  balanced.  The 
goods  shown  were  thoroughly  in  keeping 
with  the  decorative  effect.  Mr.  Parr 
had  aimed  to  attract  the  very  best  trade 
with  this  display  and  had  arranged  his 
background  and  had  selected  the  stock 
with  this  in  view. 

The  window  of  the  Bond  Hardware  Co., 
trimmed  by  Mr.  Byford,  was  a  good  sec- 
ond. Mr.  Byford  had  the  advantage  of 
an  exceptionally  larsre  window  The  lack 
of  a  permanent  background  had  been 
overcome  by  buildinsr  in  an  elaborate 
backsround  of  "beaver  board  with  mar- 
blized  pillars  surmounted  by  large  elec- 
tric light  globes.  Mr.  Byford  showed  a 
splendid  selection  of  snoods  and  his  ar- 
rangement of  the  stock  was  perfection. 
The  decision  between  these  two  windows 
for  first  place  was  made  largely  on  the 
point  of  originality.  Mr.  Parr  had  an 
effect  that  was  practicallv  new.  It 
would  compel  attention  even  more  surely 


than  the  technically  Derfect  and  compre- 
hensive display  of  Mr.  Bvforrl 

The  third  place  went  to  the  P.  Hym- 
men  Co.  of  Berlin,  R.  H.  Thornhill,  win- 


Chas.  E.  Screaton,  on  left;  C.  W.  Conn,  on 
right.    Two  of  the  Judges  in  Hard- 
ware and  Metal's  contest. 
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dow  trimmer,  and  fourth  Diane  to  the 
Mills  Hardware  Co.  of  Hamilton,  the 
display  in  the  latter  case  being  arranged 
by  Fred  Mills.  The  window  of  the 
Mills  Hardware  Co.  was  more  "stocky" 
than  any  of  the  other  prize  winners,  con- 
taining a  larger  variety  of  goods.  The 
Mills  window  was  technically  perfect  in 
point  of  arrangement,  but  the  decorative 
effect  and  general  arrangement  were 
along  standard  lines.  The  third  prize 
winner  showed  considerable  originality 
although  some  imperfect  details  in  ar- 
rangement and  workmanship  detracted 
from   the  general   effect. 

Taking  them  all  in  all,  these  four  win- 
dows were  as  fine  as  anything  which 
could  be  devised;  and  it  is  fair  to  say  in 
justice  to  the  other  contestants  that 
there  were  a  half  dozen  other  displays 
which  fell  only  a  little  bit  short  of  the 
standard  set  by  the  four  prize  winners. 
This  is  particularly  the  case  with  the 
display  of  the  J.  H.  Ashdown  Hardware 
Co.,  Winnipeg,  C.  H.  Smith,  window 
trimmer.  This  display  was  ranked  fifth 
and  was  considered  closely  by  the  judges 
for  one  of  the  prizes. 

The  windows  entered  in  the  second 
contest  for  places  under  5,000  were 
equally  creditable,  considering  the  facil- 
ities which  the  trimmers  had  in  most 
(Continued  on  page  42.) 
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Hardware  Meetings  at  Toronto 

Program  Announced  for  Tenth  Annual  C onvention  of  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association — C.H.M.E.A.  Will  Also  Hold  Convention — 

Important  Questions  to  be  Discussed 


THE  official  program  for  the  10th 
Annual  Convention  of  the  On- 
tario Retail  Hardware  and  Store 
Dealers'  Association  has  been  issued 
and  appears  in  the  accompanying  panel. 
The  Convention,  as  announced  on  sev- 
eral occasions  in  previous  issues  of  this 
paper  will  be  held  at  the  King  Edward 
Hotel,  Toronto,  on  Feb.  24  and  25. 

The  Retail  Association  was  organized 
in  April,  1906,  with  the  object  of 
discussing  matters  of  interest  to  retail 
hardware  merchants.  The  first  three 
conventions  were  purely  educational,  but 
several  hardware  manufacturers  ex- 
pressing  a   desire   to   make   educational 


W.  F.  MacPHERSON, 

Prescott,  Out.,  President  Ontario  Hard- 
ware and  Stove  Dealers'  Association. 
The  Asociation  will  hold  a  two-day  con- 
vention in  Toronto  on  Feb.  24  and  25. 

displays  of  goods,  exhibitions  have  been 
held  for  six  years,  and  at  Ottawa  last 
February  entertainment  took  precedence 
over  educational  discussions. 

The  war  in  Europe  having  prevented 
the  securing  of  the  Armories  for  the 
proposed  Hardware  Exhibition  at  Lon- 
don, the  executive  officers  of  the  Eetail 
Hardware  Association  decided  to  hold  a 
purely  business  convention  at  Toronto, 
the  most  central  point  available,  and 
special  railway  and  hotel  rates  have  been 
secured. 

A    short   two-day    convention    with    a 


business  programme  has  been  arranged, 
and  retailers  are  promised  by  President 
Macpherson  that  this  year's  convention 
will  be  a  business  gathering  from  start 
to  finish.  The  talk  on  "Hardware  Buy- 
ing," Mr.  Macpherson  says,  ought  to  be 
worth  from  $10  to  $100  for  any  dealer 
to  hear. 

Close  Meetings. 

During  the  past  few  years  some  of 
the  retailers'  meetings  which  were  sup- 
posed to  be  for  members  only  have  been 
more  or  less  open  meetings,  to  which  per- 
sons who  were  not  members  of  the  As- 
sociation secured  admittance.  At  the 
coming  convention  the  meetings  for  re- 
tailers will  be  for  members  of  the  Asso- 
ciation only.  No  outsiders  will  be  ad- 
mitted. Only  two  exceptions  will  be 
made,  and  these  in  the  cases  of  repre- 
sentatives of  the  two  Canadian  hard- 
ware trade  papers. 

There  will,  of  course,  be  two  open 
meetings  to  which  the  entire  trade,  in- 
cluding members  of  the  Exhibitors'  As- 
sociation, will  be  welcomed. 

The  close  meetings  will  be  devoted 
largely  to  discussing  questions  of  im- 
portance to  the  retailers.  It  is  intended 
to  devote  considerable  time  to  questions 
pertaining  to  the  buying  of  hardware. 
Prices  quoted  by  various  firms  will  be 
compared  and  the  members  hope  that  in 
this  way  they  will  be  of  inestimable 
value  to  each  other.  Quantity  buying  is 
also  another  feature  to  be  taken  up. 
It  appears  that  at  the  present  time,  in 
certain  sections  of  the  country,  two  or 
three  or  more  buyers  club  together  and 
buy  large  orders  of  certain  lines  in  order 
to  secure  quantity  discounts.  Members 
of  the  Executive  of  the  Association  will 
tell  of  instances  where  the  plan  has  been 
tried  out.  Sources  of  supplies  will  also 
come  in  for  considerable  discussion. 

The  officers  of  the  association  feel  that 
these  questions  along  with  others  on  the 
program  will  create  a  lively  interest  in 
the  meetings. 

The  proposed  affiliation  with  the  Ee- 
tail Merchants'  Association  will  also  be 
discussed  and  members  will  probably  be 
asked  to  vote  for  or  against  affiliation. 
There  is  a  feeling  amongst  the  members 
that  the  question  should  be  decided  at 
the  forthcoming  convention. 

The  Workmen's  Compensation  Act, 
about  which  many  complaints  have  been 
made  by  retailers,  will  also  be  discussed 
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at  considerable  length.  The  tariff  should 

also  bring  forth  considerable  comment. 

The  Question  Box. 

The  officers  state  that  the  Question 
Box  Session  at  the  coming  Convention 
will  be  a  real  live  one.  The  Session  at 
Ottawa  was  very  disappointing  and  the 
management  of  the  discussion  this  year 
will  be  along-  entirely  different  lines 
from  those  in  vogue  at  last  convention. 

One  of  the  chief  advantages  of  a  re- 
tail association  is  that  it  affords  mem- 
bers an  opportunity  to  get  together  and 
exchange  ideas.  No  merchant  can  at- 
tend a  gathering  of  men  engaged  in  the 
same    business    as    himself    without    ac- 


ADAM  TAYLOR, 

of  the  Taylor  Forbes  Co.,  Guelph,  Ont., 
President  Canadian  Hardware  Manu- 
facturers' Exhibitors'  Association.  The 
Association  will  hold  a  convention  at 
Toronto  oyi  Feb.  24  and  25,  and  ivill 
tender  a  complimentary  dinner  to  the 
Retailers'  Association  on  the  evening 
of  Wednesday,  Feb.  24. 

quiring  knowledge  and  ideas  from  those 
he  comes  in  contact  with;  knowledge 
which  he  can  afterwards  apply  in  the 
management  of  his  own  business  with 
profit  to  himself. 

This  is  the  most  practical  side  of  asso- 
ciation conventions.  Recognition  of  the 
value  of  this  phase  of  the  work  has  re- 
sulted in  the  arrangement  of  "Question 
Box"  sessions. 
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For  the  benefit  of  merchants  who  have 
never  attended  a  convention,  it  may  be 
explained  that  previous  to  the  opening- 
of  a  Question  Box  session,  the  members 
write  down  on  slips  of  paper  any  ques- 
tions which  they  would  like  discussed. 
These  are  put  in  a  box  and  when  the 
meeting  starts,  are  drawn  out  one  by 
one.  Each  question  drawn  out  is  dis- 
cussed by  the  meeting  at  large.  With 
many  men  of  wide  practical  experience 
taking  part  in  the  debates,  it  follows 
that  considerable  light  was  thrown  on 
each  subject  introduced.  Questions  are 
threshed  out  from  every  standpoint  and 
the  opinions  given  are  backed  up  by  the 
sound  business  experience  of  the 
speakers. 

In  view  of  the  many  important  events 
that  have  transpired  during  the  past 
few  months  it  is  highly  important  that 
the  retailers  get  together  and  discuss  all 
problems  of  interest  to  the  trade. 

The  Manufacturers. 

The  Canadian  Hardware  Manufac- 
turers' Exhibitors'  Association  will  also 
hold  a  convention  at  Toronto  on  the 
same  dates  as  the  Retailers'  Convention. 
The  headquarters  of  the  Manufacturers' 
will  be  at  the  Queen's  Hotel 

The  business  meeting  of  the  associa- 
tion will  be  held  on  Wednesday  after- 
noon at  two  o'clock.  On  Wednesday 
evening  at  6  P.M.  the  C.H.M.E.A.  will 
entertain  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association  at  din- 
ner. It  is  intended  to  secure  a  promi- 
nent speaker  for  this  evening. 

The  distribution  of  advertising  souve- 
nirs by  members  of  the  Manufacturers' 
Association  will  be  permitted  if  any  of 
the  members  wish  to  undertake  anything 
of  this  kind. 

Hotel  Rates,  Etc.,  at  Toronto. 

Those  who  intend  coming  to  Toronto 
to  attend  the  convention  are  requested 
to  ask  for  a  Convention  Certificate  when 
buying  railway  ticket.  Tickets  are  good 
coming  Feb.  20  to  26,  returning  to 
March  2. 

Although  the  Ontario  Legislature  will 
be  in  Session  during  the  Convention 
there  will  be  ample  accommodation  in 
Toronto  hotels.  Those  attending  the 
Convention  should  make  reservations  di- 
rect with  hotel  preferred.  A  few  of 
Toronto  hotels  with  rates  are: — 


Tenth  Annual  Convention  Program  of  O.  R.  H.  &  S.  D.  A. 

Wednesday,  Feb.  24. 

9  A.M.:  Registration  of  members  and  distribution  of  badges  in  conven- 
tion offices,  second  floor  King  Edward  Hotel. 

10  A.M. -.Opening  Session  of  Convention  in  banquet  hall,  King  Edward 
Hotel.  Representatives  of  the  Canadian  Hardware  Manufacturers'  Exhi- 
bitors' and  Retail  Merchants'  Association  are  invited  to  attend  this  meeting. 

2  P.M.:  Members  meeting — Retailers  only,  in  banquet  hall,  King 
Edward  Hotel.  A  heart  to  heart  discussion  on  the  buying  of  hardware,  com- 
parison of  prices  paid,  etc.,  led  by  President  Macpherson.  (It  is  planned  to 
make  this  meeting  the  most  interesting  in  the  history  of  the  Association, 
and  it  should  be  worth  many  dollars  for  any  dealer  to  attend.) 

6  P.M.: Complimentary  dinner  (informal  dress)  tendered,  to  the  mem- 
bers of  the  Retail  Hardware  Association  by  the  Canadian  Hardware  Manu- 
facturers Exhibitors'  Association  (Adam  Taylor,  Guelph,  President),  fol- 
lowed by  program  of  entertainment. 

THURSDAY,  FEB.  25. 

9  A.M.:  Business  Session  in  banquet  hall,  King  Edward  Hotel.  Com- 
mittee reports,  discussion  on  proposed  affiliation  with  Retail  Merchants' 
Association,  consideration  of  Workmen's  Compensation  Act,  election  of  officers 
for  1915,  etc. 

2  P.M. -.Members'  Meeting — Retailers  only,  banquet  hall,  question  box 
discussion  and  continuation  of  Talks  on  hardware  buying  begun  on  Wednes- 
day afternoon. 

8  P.M.:  Question  Box  discussion  or  theatre  party  as  decided  by  members 
in  attendance. 


FARMERS  ARE  BUYING  GOODS. 

(Continued  from  page  33.) 
which  now  forms  a  smaller  ratio  of  the 
wealth  they  now  possess.  Since  the  de- 
claration of  war  still  greater  care  and 
economy  has  been  exercised.  Under  the 
circumstances  it  is  no  wonder  complaint 
with  regard  to  the  way  in  which  their 
liabilities  have  been  taken  care  if  is  of 
rare    occurrence. 

What  has  been  said  applies  to  Can- 
ada, taken  as  a  whole.  In  the  West  the 
conditions,  generally,  have  not  been  quite 
as  favorable  as  in  other  portions.  The 
crop  failed  in  limited  districts  so  com- 
pletely as  to  necessitate  the  action  of 
the  Government  on  behalf  of  the  suf- 
fering farmers. 

Speaking  generally,  however,  the  farm- 
ers have  been  economical  now  for  two 
years;  they  have  paid  off  much  of  their 
liability  and  their  wealth  is  greater  than 
ever.  This  attitude  has  resulted  in 
quieter  business  for  the  tradesmen  and 
in  general  trade  contraction.  But  we 
cannot  attribute  to  the  farmer  responsi- 
bility for  all  our  trade  contraction.  By 
far  the  greater  proportion  is  due  to  the 
cessation  of  large  capital  expenditures 
in  the  form  of  railway  building  and 
other   large    enterprises.     That    part    of 


Hotel.  Plan. 

King  Edward  European 

Queen's    American 

Prince  George   American 

Walker  House   American 

Carls   Rite    American 

Mossop's    European 

Iroquois    American 

Palmer   European 


Room    with   Bath- 
One  person  $2.50 

Two  persons  ..$4.00 

$4  00  and  up 
$3.50  and  up 
$3  00  and  up 
$3  00  and  up 

(One)    $2  00 

(Two)    $3.50 

$2.50  and  up 
$1.50  and  up 


Room   without   Bath. 


.$1.50 

.$2.50 

$3.00  and  up 
$3.00  and  up 
$2.50  and  up 
$250  and  up 

.$1.50 

(Two)    $2.50 

$2  00  and  up 
$1.00  and  up 
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our  domestic  trade  which  originates  and 
is  sustained  as  a  rule  by  the  farmer  is 
the  steadiest  and  the  most  reliable.  The 
wants  of  the  rural  consumer  constituted 
the  most  normal  element  in  trade  dur- 
ing last  year  and  his  waDts  during  the 
ensuing  year  will  be,  if  present  prospects 
hold,  larger  than  usual  and  will  result 
in  setting  in  motion  some  of  the  present 
idle  wheels  of  industry. 

At  no  time  have  the  chances  of  higher 
prices  for  every  kind  of  farm  product 
been  better.  It  is  all  very  well  to  talk 
of  prospects  but  what  are  the  founda- 
tions of  our  belief  in  this?  It  is  patent 
to  everyone  that  millions  of  men  usually 
employed  in  producing  more  than  they 
consume  are  now  engaged  in  destroying- 
much  and  consuming  more  than  usual. 
This  will  create  a  great  void  for  the  very 
products  for  which  Canadian  soil  is  best 
fitted  to  produce  and  at  no  time  in  Can- 
adian history  has  the  producer  been  bet- 
ter equipped  to  produce.  Not  only  is  the 
market  in  Europe  offering  greater  de- 
mands than  usual  but  the  gates  are  open 
wide  to  a  market  on  this  continent.  The 
United  States  is  taking  our  produce  to  a 
greater  extent  every  year. 

As  our  business  depends  fundamental- 
ly upon  the  farmer  we  have  no  reason 
to  be  gloomy  with  respect  to  the  future. 
Facts  tell  us,  beyond  question,  that  for 
our  produce  during  the  past  year  we 
have  received  more  than  usual  and  the 
piospect  is  that,  for  a  very  much  larger 
production,  during  the  current  year  the 
farmers  will  obtain  more  than  they  did 
in  the  past  year.  If  there  is  any  real 
(Continued  on  page  52.) 
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IRISH  PAPERS  are  making  a  great  deal  of  a  sug- 
gestion, that  glass  making,  which  once  nourished  in 
Ireland,   might  be   revived   with   advantage   at  the 

present  time. 

•  »        * 

IT  IS  CLAIMED  that  orders  placed  in  Canada  so 
far  for  shrapnel,  amount  to  thirty  million  dollars. 
This  industry  is  of  very  recent  birth  in  Canada  and 
some  firms  are  turning  out  shells  at  the  rate  of  1,000 

each  week. 

•  •        • 

IT  IS  EXPECTED  that  the  budget  speech  will  be 
delivered  on  Feb.  9.  It  will  be  awaited  with  interest 
by  all  branches  of  the  hardware  trade.  For  some 
weeks  past  there  has  been  considerable  speculation 
as  tc  what  changes  would  take  effect  and  some  buy- 
ing in  anticipation  of  changes  has  taken  place. 

•  •        • 

THE  AFFAIRS  IN  hand  include  the  providing  of 
military  forces,  the  insuring  of  a  food  output  for  the 
allies,  the  financing  of  a  large  deficit  and  an  unusual 
monetary  demand.  That  the  financial  problem  will 
receive  prompt  attention  is  assured  by  the  promise 
of  the  budget  by  Tuesday  next. 

•  •        • 

IT  IS  HIGHLY  important  that  there  should  be  a 
large  attendance  at  the  Convention  of  the  Ontario 
Retail  Hardware  and  Stove  Dealers'  Association  at 
Toronto,  this  month.  The  ability  of  the  association 
to  cope  with  the  problems  which  arise  in  the  retail 
hardware  trade  depends  on  the  membership.  If  a 
larger  number  of  hardware  merchants  can  be 
brought  into  the  fold,  the  influence  of  the  associa- 
tion will  be  broadened  accordingly  and  the  possi- 
bilities of  doing  work  of  real  practical  value  to  the 
members  and  to  the  trade  at  large  will  be  heighten- 
ed. There  is  great  need  for  an  increased  member- 
ship. 

•  »        • 

H.  W.  HUTCHINSON,  one  of  the  directors  of  the 
Dominion  Bank,  who  came  from  Winnipeg  to  Tor- 
onto, to  attend  the  annual  meeting  says  that  up  to 
the  1st  of  November  collections  in  the  West  were 
excellent,  but  since  that  time  they  fell  off.  At  the 
end  of  the  year,  that  is  on  December  30th,  the  lia- 
bilities in  the  West  were  considerably  less  propor- 
tionately than  they  were  at  the  end  of  the  previous 
year.  Mr.  Hutchinson  ascribes  this  condition  not  so 
much  to  volume  of  payments  made  but  to  greater 
economy  exercised  by  the  people  generally  and  to 
the  general  attitude  in  not  assuming  liabilities.  If 
the  peonle  continue  to  be  careful,  as  they  are  at  the 


present  time,  conditions  in  the  West  will  very  soon 
right  themselves.  The  country  is  alright,  says  Mr. 
Hutchinson.  Present  economy  and  frugal  living  is 
laying  the  foundation  for  greater  buying  power. 


The   Metal   Markets 

NEARLY  all  quotations  on  metals  have  ad- 
vanced considerably  during  the  past  week,  in 
fact  the  advances  appear  to  be  a  great  deal 
more  than  actual  conditions  warrant.  In  Canadian 
markets  trade  in  metals  is  exceedingly  quiet  and 
advances  have  all  been  caused  by  foreign  advances. 
Stocks  in  Canada  are  light,  and  the  demand  is  also 
light.  The  belief  is  expressed  in  many  quarters  that 
present  prices  are  high  considering  present  condi- 
tions and  lower  prices  are  wanted.  The  American 
Metal  Market  in  commenting  editorially  on  the  ex- 
traordinary London  metal  market  states  that  the 
foreign  advance  in  every  metal  except  pig  lead  con- 
tinues, and  is  most  uncanny  since  it  has  taken  place 
during  a  time  when  American  trade  outside  of  ex- 
port orders  has  been  disappointing  and  showing  very 
few  signs  of  recovery. 

No  less  an  authority  than  E.  T.  Stotesbury,  of 
J.  P.  Morgan  &  Company,  in  an  address  said  this 
week  that  he  hesitated  to  speak  lest  his  remarks  be 
distorted.  Nevertheless,  he  declared  emphatically 
that  the  whole  business  world  was  out  of  gear  and 
that  he  saw  no  hope  for  the  near  future.  "I  have 
heard  so  much  of  business  looking  up"  he  said,  "but 
how  can  it  do  otherwise  when  it  is  lying  on  its  back. 
I  wish  I  could  say  that  the  prospect  was  favorable. 
The  fact  is  that  corporations  with  which  I  am  con- 
nected are  not  doing  more  than  30  per  cent,  of  their 
normal  business.  One  corporation  with  which  I  am 
connected  this  past  week  reduced  its  dividend  from 
7  per  cent,  to  5  per  cent.,  and  the  outlook  for  the 
business  of  that  corporation  is  not  encouraging.  Take 
Baldwins,  for  instance;  ordinarily  we  employ  about 
17,500  men.  We  have  not  now  more  than  4,000  men 
at  work."  Mr.  Stotesbury's  remarks  seemed  to  ac- 
cord quite  closely  with  the  showing  made  by  the 
quarterly  statement  of  the  Steel  Corporation  on 
Tuesday. 

And  yet  in  the  past  four  weeks  remarkable  ad- 
vances have  taken  place  in  the  London  metal 
market : 

Do  American  conditions  cut  no  figure  in  these 
times?  It  would  seem  so,  or  is  it  that  excited  war 
mentality  has  carried  the  foreign  operators,  for  the 
present,  away  from  all  sound  and  conservative  views 
and  operations.    The  pace,  we  consider,  is  too  rapid 
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to  hold,  unless  a  great  change  is  to  come  over  this 
country,  or  the  war  to  come  to  a  sudden  end  and 
with  it  the  boom  that  might  then  be  expected. 


The  Metric  System 

MOST  countries  throughout  the  world  with  the 
exception  of  Great  Britain,  her  colonies  and 
the  United  States,  have  adopted  the  metric 
system,  and  at  the  present  time  when  Canada  is 
endeavoring  to  increase  her  trade  with  foreign  coun- 
tries, it  is  being  urged  in  some  quarters  that  Canada 
should  take  up  the  question  of  adopting  the  metric 
system.  It  is  claimed  that  if  we  adopt  the  system 
we  will  find  it  just  as  superior  to  the  one  in  present 
use  as  dollars  and  cents  are  superior  to  pounds,  shil- 
lings and  pence.  One  writer  in  advocating  the  adop- 
tion of  the  metric  system  says: 

"The  metric  system  has  been  described  as  'in 
design  the  greatest  invention  of  human  ingenuity 
since  that  of  printing.'  The  units  of  length — the 
meter — divides  by  tens  (like  the  dollar)  into  tenths 
and  hundredths.  The  'meter'  (unit  of  length)  di- 
vides into  the  centimeter  and  millimeter  (like  the 
cents  and  mills  of  our  coinage).  The  decimal  part 
of  a  meter — 'decimeter' — is  about  a  'hand'  or  four 
inches.  The  decimeter  cube  is  a  unit  of  volume. 
That  volume  of  water  gives  the  unit  of  weight.  Six 
numeral  prefixes  and  five  names  give  all  metric 
tables  of  weight  and  measure,  which  can  be  formed 
by  any  one.  Each  term  is  a  definition,  and  the  prefix 
indicates  the  numerical  value.  A  simpler  scheme 
could  not  be  devised.  The  essentials  of  the  metric 
system  can  be  learned  in  a  few  minutes.  Workmen 
can  take  up  its  use  almost  without  instruction,  in 
fact  in  metric  countries  the  people  need  practically 
no  formal  instructions  in  the  system.  In  contrast 
with  the  extreme  ease  with  which  the  metric  system 
may  be  learned  is  the  fact  that  no  living  American 
can  repeat  the  tables  of  weights  and  measures  used 
in  this  country." 


Business  Re-organizing 

ACCORDING  to  The  Financial  Post  some  of 
Canada's  industrial  institutions  have  felt  the 
pulse  of  easier  money.  From  the  centres  of 
wealth  in  the  United  States  enquiries  are  being  made 
with  a  view  to  the  investment  of  money.  The  bears 
of  some  years  on  the  south  side  of  the  line  now  see 
for  the  next  few  years  a  period  of  prosperity.  They 
base  their  hopes  upon  the  abundance  of  easy  money. 
This  they  believe  will  stimulate  industry.  That 
easier  money  is  finding  its  way  into  Canada.  Already 
it  has  sought  somewhat  vigorously  our  high-class 
securities,  and  now  it  is  looking  for  employment  in 
other  lines  where  the  returns  are  higher.  The  evi- 
dence of  this  movement  is  not  yet  very  pronounced, 
but  it  is  to  be  found. 

All  the  reports  of  the  financial  organizations  are 
of  a  very  optimistic  character.  Bank  presidents  and 
directors  are  especially  so.  There  is  more  activity 
in  the  stock  markets,  and  security  houses  are  more 
optimistic  generally.  Many  industries  are  beginning 
to  take  back  their  men.  A  pedlar  of  tea,  from  house 
to  house,  who  has  a  good  reputation,  says  he  did  a 
good  business  in  January  because  many  of  his  cus- 
tomers were  getting  back  to  work.  Unquestionably 
the  business  of  the  country  is  being  reorganized,  and 
for  that  purpose  "our  house  has  been  set  in  order." 

Stocks  in  wholesale  houses  are  lower,  and  those 


in  retail  stores  also.  At  some  of  the  largest  jobbing- 
centres  stocks  are  said  to  be  only  50  per  cent,  of 
normal.  This  condition  cannot  "  remain  as  it  is. 
Meanwhile  the  people  are  continuing  to  avoid  incur- 
ring liability,  and  have  very  appreciably  lowered  that 
which  accumulated  during  the  years*  of  abnormal 
expansion. 

We  can  look  forward,  therefore,  to  a  steady  im- 
provement, which  will  become  quicker  as  a  new  crop 
season  approaches.  For  the  moment  uncertainty  as 
to  tariff  is  acting  as  a  deterrent  to  business,  and  is 
the  cause  of  some  speculative  buying  of  commodities. 


Moisture  Aplenty  in  the  WestTjg* 

ATRIP  through  the  Canadian  West  at  the  pres- 
ent— as  was  made  recently  by  a  Hardware  and 
Metal  representative — is  not  the  dishearten- 
ing experience  that  some  people  seem  inclined  to 
think.  There  is  no  pretence  that  business  is  as  brisk 
as  it  has  been  in  some  past  years,  but  there  is  also  no 
feeling  that  the  country  is  in  for  any  permanent  set- 
back. It  seems,  moreover,  the  spirit  of  confidence  is 
based  upon  careful  investigation. 

At  this  season  of  the  year  there  is  always  a  great 
deal  of  speculation  as  to  the  crop.  Moreover,  con- 
jectures as  to  this  are  usually  very  favorable.  It  is 
only  during  the  summer  that  any  real  set-backs  are 
admitted.  In  the  present  case,  however,  things  are 
somewhat  different.  More  than  ever  manufacturers 
and  wholesalers  are  anxious  to  get  at  the  exact  facts, 
for  upon  next  year's  crop  a  great  deal  depends.  It  is 
quite  possible,  of  course,  that  there  will  be  poor  dis- 
tricts in  1915,  but  from  what  can  be  learned,  there 
seems  no  possible  reason  to  expect  that  over  the  whole 
West  the  yield  will  not  be  greater  by  a  good  many 
thousand  bushels  than  it  was  during  1914. 

All  who  are  watching  the  West  will  remember 
that  south-western  Saskatchewan  and  southern  Al- 
berta had  exceedingly  poor  crops  last  year.  There 
were  sections  in  this  district  where  farmers  did  not 
take  the  trouble  to  thrash.  There  was  not  enough 
grain  to  make  this  worth  while.  This  most  unfor- 
tunate result  came  unexpectedly — after  the  crops  had 
got  a  good  start.  Up  probably  to  the  middle  of  July 
everything  was  in  fine  shape,  but  then  the  ground 
was  completely  burned  out. 

That  such  a  state  of  affairs  should  occur  in  this 
belt  during  1915  seems  practically  incredible.  Up  to 
date  conditions  have  been  very  satisfactory.  There 
were  exceedingly  heavy  rains  in  October,  and  now 
the  snow  has  covered  the  ground — it  has  melted  into 
the  ground  and  covered  the  ground  again.  Experts 
state  that  there  is  seven  feet  of  moisture  in  the  land 
in  this  district.  Talking  with  a  farmer  who  has  2% 
sections  of  land  in  this  belt,  and  who  last  year  reaped 
a  crop  of  only  2,000  bushels,  the  statement  made  that 
whether  there  are  any  rains  or  not  up  to  the  middle 
of  June  the  crops  will  be  all  right.  It  hardly  seems 
reasonable  that  further  moisture  will  not  be  secured 
during  the  course  of  the  spring. 

In  the  Western  cities,  where  so  much  depends 
upon  the  coming  crop,  the  feeling  is  one  of  confi- 
dence. All  admit  the  possibility  of  failures  in  certain 
districts,  but  there  have  not  for  years  been  better  pros- 
pects of  a  good  general  yield  than  at  the  present  time. 
One  going  through  the  country  sees  on  every  hand 
that  more  land  than  usual  is  prepared  for  the  crop, 
and  it  is  very  evident  that  the  moisture  is  in  the  land 
in  satisfactory  quantities. 
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Current  News 


Renders  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Fire  Losses. 

Bracebridge,  Ont. — The  large  hard- 
ware store  of  Geo.  W.  Ecclestone  was 
gutted  by  lire. 

Parkhill,  Ont. — The  hardware  store 
and  stock  of  J.  B.  Lindsay  was  destroy- 
ed by  fire. 

Enters  Firm. 
Markdale,  Ont.— W.  S.  Perkins,  hard- 
ware merchant,  has  taken  Well  Man  as 
a  partner  in  the  business. 

Increase    Capital. 
Notice  has  been  given  that  the  capital 
stock  of  Benjamin  Moore  &  Co.  has  been 
increased   from  $80,000  to  $160,000. 

Obituary. 
The   death   occurred   at   Montreal   re- 
cently of  William  Almour,  who  for  many 
years  was  associated  with  the  hardware 
firm  of  W.  &  C.  Brewster. 

New  Firms. 
Winnipeg  Beach,  Man. — W.  J.  Wood, 
hardware  and  implements  has  opened  a 
branch  at  Arnaud. 

Sherbrooke,  Que.— The  B.  &  L.  Manu- 
facturing Co.  have  started  business  here, 
handling  automobile  lubricants  and 
supplies. 

Toronto  Show-Room. 

The  Dominion  Register  Co.,  Ltd., 
manufacturers  of  the  McCaskey  Account 
systems  and  counter  check  books  have 
opened  a  show  room  and  sales  office  in 
the  Stevenson  Bldg,.  cor.  Church  and 
Lombard  Sts.,  Toronto. 

Catalogues  Wanted. 
Hardware  and  Metal  has  received  a 
letter  from  Geo.  W.  Ecclestone,  whose 
big  hardware  store  at  Bracebridge,  Ont., 
was  totally  destroyed  by  fire,  requesting 
that  the  trade  send  him  catalogues  and 
price  lists  of  hardware  lines.  The  fire 
destroyed  cabinet  and  catalogues  com- 
pletely. 

A  Presentation. 

Winnipeg,  Man. — On  Wednesday  even- 
ing some  of  the  members  of  the  J.  H. 
Ashdown  staff  went  to  the  home  of  Mr. 
and  Mrs.  Richard  Thomas.  Charles 
street,  and  arranged  a  real  surprise 
party.  Mr.  Thomas,  who  has  been 
connected  with  the  firm  for  nearly  twen- 
ty years  past  is  severing  his  connection. 
A    collection    was    taken    up   and    Mr. 


Thomas  was  presented  with  a  very 
handsome  gold  watch.  A  very  pleasant 
evening  was  spent. 

Joined  Firm. 

Orillia,  Ont. — The  Orillia  Hardware 
Co.  recently  announced  that  W.  B. 
Wright  and  D.  W.  Elder  had  become 
members  of  the  firm,  which  in  future 
will  be  known  as  the  Orillia  Hardware 
Co.,  Ltd.  Mr.  Mullett  will  still  retain 
his  interest  in  the  firm. 

Death  of  J.  W.  Allen. 

The  death  took  place  at  Aylmer,  Ont.. 
of  James  Allen,  in  his  72nd  year.  Mr. 
Allen  was.  one  of  Aylmer 's  oldest  and 
most  respected  business  men,  having 
been  engaged  in  the  hardware  and  tin- 
smithing  business,  under  the  firm  name 
of  Wright  &  Allen,  for  the  past  forty 
years.  It  was  the  oldest  business  firm 
in  Aylmer. 

Deceased  was  a  Conservative  in  poli- 
tics and  a  Methodist  in  denomination. 
He  was  a  member  of  Aylmer  Lodge  No. 
94,  I.O.O.F.,  and  Aylmer  Encampment 
No.  42. 

The  late  Mr.  Allen  is  survived  by  his 
widow,     two     sons    and     one     daughter, 

Factory  Not  Damaged. 
A  fire  which  broke  out  in  the  Mani- 
toba Anchor  Wire  Fence  Co.,  Ltd.,  cor- 
ner Henry  and  Beacon  Streets,  Winni- 
peg, Tuesday  night,  caused  damage, 
which  Mr.  McKay,  the  manager,  has 
roughly  estimated  at  $3,000.  The  fac- 
tory fortunately  is  not  hurt  in  the  least, 
but  water  caused  some  damage  in  the 
warehouse,  and  both  fire  and  water  prac- 
tically destroyed  the  office  fixtures.  The 
loss  is  entirely  covered  by  insurance.  It 
is  expected  that  the  work  of  repairing 
the  office  can  be  commenced  before  the 
end  of  the  week.  Coming  at  this  season, 
the  fire  will  not  have  had  as  bad  an 
effect  in  interfering  with  work  as  would 
have  been  the  case  had  it  occurred  in 
spring. 

Western  Notes. 

I.  G.  Crossley  of  Softcoat,  Sask.,  spent 
several  days  in  Winnipeg  this  week. 

Thos.  Cadham,  buyer  for  J.  L.  Cad- 
ham  of  Portage  La  Prairie,  was  in  Win- 
nipeg during  the  week  on  business. 

Winnipeg  wholesale  houses  are  now  en- 
gaged in  their  annual  cnrling  competi- 
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tion  for  the  cup  offered  by  the  Steele 
Company  of  Canada.  Six  rinks  are  en- 
tered, representing  the  James  Robert- 
son Co.,  Merrick-Anderson  Co.,  J.  H. 
Ashdown  Hardware  Co.,  Marshall  Wells. 
Miller-Morse  Hardware  Co.,  and  Wood 
Vallanc-e. 

The  store  of  McElhone  &  Kelly  of 
Gadsby,  Alta.,  was  completely  destroyed 
by  fire  Monday  of  last  week.  Just  how 
the  fire  started  is  not  known.  Mr.  Park- 
inson of  the  Miller-Morse  Hardware 
Company's  travelling  staff,  was  engaged 
in  taking  the  usual  spring  order  when  the 
blaze  was  first  noticed.  While  he  and  all 
the  others  in  the  store  had  time  to  get 
out,  the  older  form  on  which  items  were 
being'  listed,  and  other  stationery  carried 
by  Mr.  Parkinson,  was  destroyed.  It  is 
understood  the  loss  is  fully  covered  by 
insurance  and  the  firm  is  taking  steps  to 
continue  business  with  as  little  delay  as 
possible.     New  stock  is  now  on  order. 

J.  L.  S.  Hutchinson  of  the  Saskatoon 
Hardware  Co.  was  among  those  visiting 
Winnipeg  this  week.  Geo.  German  of 
Tugaske,  Sask.,  and  C.  H.  McLeod  of 
Marango  were  also  in  the  city. 

Ontario  Incorporations. 

F.  T.  Hill  &  Co.,  Ltd.,  capitalized  at 
$150,000,  head  office,  Markdale,  to  carry 
on  a  wholesale  and  retail  business  in 
groceries,  dry  goods,  hardware,  plumb- 
ing, heating,  steam-fitting,  roofing  and 
sheet  metal  business,  and  to  purchase 
the  businesses  heretofore  carried  on  at 
Markdale,  Tara,  Orangeville,  Alliston 
and  Highgate,  under  the  name  of  Hill  & 
Co. 

The  Orillia  Hardware  Co.,  Ltd.,  capi- 
talized at  $40,000,  head  office,  Orillia, 
Ont.,  constituting  S.  L.  Mullett,  C.  E. 
Mullett,  D.  W.  Elder,  Jr.,  W.  B.  Wright, 
D.  W.  Elder,  Sr.,  to  deal  and  sell  in 
hardware,  stoves,  electrical  goods,  etc. 

The  Globe  Graphite  Mining  and  Re- 
fining Co.,  capitalized  at  $500,000,  head 
office,  Port  Elmsley,  Ont. 

News  From  St.  John,  N.B 
St.  John,  N.B.,  Jan.  30.— A  novel  and 
patriotic  way  was  adopted  by  the  hard- 
ware firm  of  T.  McAvity  &  Sons,  on 
Thursday  of  this  week,  to  open  their 
handsome  new  show  rooms  in  King 
street,  when  they  gave  them  over  to  the 
ladies  of  De  Monts  Chapter,  Daughters 
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of  tJie  Empire  for  the  holding  of  a  tea 
and  sale  in  aid  of  the  Canadian  Patriotic 
Fund.  The  new  rooms  up  to  re- 
cently were  formerly  a  separate  store 
occupied  by  another  firm,  but  since  be- 
ing' taken  over  by  the  McAvity  firm  have 
been  made  into  bright,  up-to-date  quar- 
ters equipped  on  a  plan  not  excelled  in 
eastern  Canada  and  equalled  by  few 
hardware  stores  in  the  Dominion.  Mod- 
ern lighting  and  store  fixtures  are  a 
feature  of  the  new  show  rooms  which 
were  a  centre  of  attraction  this  week 
because  of  the  formal  opening  the  way 
described. 

Messrs.  McAyity  were  most  generous 
in  their  aid  to  the  ladies.  In  addition 
to  giving  over  their  handsome  new  dis- 
play rooms,  the  firm  provided  an  orches- 
tra, decorations  and  other  essentials. 
The  orchestra  was  ensconced  in  the  big 
new  windows  facing  on  King  street 
which  were  attractively  decorated  with 
flags,  the  colors  of  the  Allies  being 
nicely  arranged,  cut  flowers,  and  palms. 
All  through  the  show  rooms  were  flags, 
bunting  and  flowers,  with  the  different 
booths  and  tables  prettily  located.  A 
large  crowd  of  citizens  had  tea  in  the 
rooms  and  the  event  was  most  successful 
in  every  way.  The  ladies  of  the  chapter 
expressed  their  hearty  gratitude  to 
Messrs.   McAvity  for  their  kindness. 

A  Unique  Window  Display. 

One  of  the  most  unique  and  original 
window  displays  seen  in  St.  John  for 
some  time  was  that  presented  in 
the  store  of  W.  H.  Tliorne  &  Co.  Ltd., 
this  week,  showing  a  miniature  war- 
ship, "H.M.S.  Lafalot, "  fully  equipped 
for  action  on  the  deep.  The  "warship" 
was  built  entirely  of  various  articles  of 
every  day  use  in  the  hardware  trade. 
Her  plates  were  three  saws  of  the  cross- 
cut type  arranged  with  teeth  down- 
wards, one  atop  of  the  other,  and  pre- 
senting a  formidable  appearance.  The 
prow  was  a  bright  and  shining  nozzle  of 
of  a  coal-hod  (galvanized) ;  the  decks 
were  a  covering  of  small  sheets  of  tin. 
Galvanized  wash  basins  built  up  on 
round  bake  pans  formed  the  turrets,  and 
protruding  from  the  fierce-looking  craft 
were  "fish-horns"  representing  so  many 
guns.  Mounted  for'ard  was  a  fearsome 
looking  gun,  made  of  a  cylinder  phono- 
graph record,  with  "  cookee-cutters  "  as 
side-wheels  on  its  carriage.  A  mouse- 
trap of  the  familiar  wood  and  wire  type, 
a  wire  "toaster,"  coils  of  wire,  and  an 
assortment  of  other  articles  entered  into 
the  upper  rigging  of  the  craft  which 
attracted  much  attention  from  passers- 
by  and  which  was  the  source  of  many 
compliments  for  the  clever  work  in  its 
designing. 

Complimentary  Dinner. 

A  complimentary  dinner  was  this 
week   tenedered   by   the   officers   of   the 


3rd  regt.  C.A.,  to  Major  T.  Malcolm 
McAvity,  formerly  of  the  staff  of  T. 
McAvity  &  Sons,  in  honor  of  his  ap- 
pointment to  the  important  position  of 
brigade  major  of  the  eastern  divisional 
infantry  brigade,  with  headquarters  at 
Quebec.  He  has  been  a  major  in  the 
26th  battalion  for  overseas  service  since 
its  muster  in  St.  John,  and  his  appoint- 
ment to  the  higher  office  was  a  mark  of 
recognition  of  his  ability  as  a  soldier. 
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LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic-  of  interest  to  the 
trade,  it  being  understood  that  the 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith. 


Editor   Hardware   and  Metal, 
Toronto,  Canada. 

Some  weeks  ago  you  published  a  num- 
ber of  letters  re  settlement  of  accounts 
with  English  firms.  We  have  attached  a 
letter  which  we  have  just  received  from 
our  principals  in  England  and  ask  you  to 
kindly  publish  same. 

Manufacturers'  Agent. 

The  letter  reads  as  follows: — 

8th  Jan.,  1915. 

Bill  July  31st,  90  days,  £13.1.3.  We  are 
in  receipt  of  your  postcards  of  December 

15th,  and  23rd,  and  also  note  H 's 

own  letter  of  the  18th,  which  you  send  lis. 
We  note  the  complaint  is  that  the  goods 
arrived  late,  and  realize  that,  as  usual,  he 
puts  all  the  blame  on  to  us.  You  will 
realize  that  this  is  grossly  unfair:  the 
goods  were  despatched  within  a  reason- 
able time  of  receipt  of  the  order,  and  had 
it  not  been  for  the  war,  over  which  we 
have  no  control,  they  would  have  been  de- 
livered to  him  in  proper  season.  How  the 
manufacturer  can  be  expected  to  bear  all 
these  troubles  passes  our  comprehen- 
sion. We  note  that  he  coolly  ask  us 
to  extend  the  bill  until  90  days  after 
March  1st,  next,  and  that  in  the  mean- 
time he  has  left  the  goods  in  the 
Bonded  Warehouse,  piling  up  expenses. 
We  hope  you  will  at  once  take  the  matter 
up  energetically,  and  get  him  to  clear  the 
goods,  and,  although  it  is  not  our  fault, 
we  will  meet  him  by  extending  his  bill  to 
90  days  from  December  18th,  which  is  the 
date  when  he  received  the  goods.  Of 
course,  any  expenses  incurred  through  his 
leaving  the  goods  in  the  warehouse  must 
be  paid  by  him.  Kindly  let  us  know  as 
soon  as  possible  how  the  matter  stands. 
As  soon  as  it  is  paid  we  can  credit  you 
with  commission. 

These  sickening  occurrences  almost 
make  one  determined  never  to  do  any 
more  foreign  trade  at  all,  as  we  are  abso- 
lutely in  the  hands  of  our  customers,  if 
they  like  to  act  unscrupulously. 


Split  Pulleys. 

J.  L.  Demers,  Thetford  Mines,  Que. — 
Desires  to  know  where  cast  iron  split 
pulleys  can  be  secured. 

Williams  &  Wilson,  St.  James  Street, 
agents  for  American  Split  Pulley  Co.; 
The  Canadian  Fairbanks-Morse  Co., 
Limited,  Montreal  and  Toronto;  The 
Dodge  Mfg.  Co.,  Limited,  Toronto,  Ont. ; 
Positive  Clutch  &  Pulley  Works,  Aurora, 
Ont.;  Elmira  Transmission  &  Machinery 
Co.,   Elmira,  Ont.— Editor. 

Pressure  Water  Systems. 

The  Lougheed  Hardware  Company, 
Lougheed,  Alta.— Kindly  give  us  the 
names  of  firms  who  handle  pressure 
water  systems  for  country  houses. 

J.  H.  Ashdown  Hardware  Co.,  Winni- 
peg, Man.;  the  General  Machinery  Co., 
Ltd.,  Toronto,  Ont.;  National  Equipment 
Co.,  Toronto,  Ont.;  Empire  Mfg.  Co., 
London,  Ont. — Ed. 

Leather  Belts  and  Sheathes. 

A.  M.  Bell  &  Co.,  Ltd.,  Halifax,  N.S.— 
Can  you  give  us  the  names  of  makers  of 
leather  belts  and  sheathes? 

Mackenzie  Bros.,  Winnipeg,  Man.; 
Beardmore  Belting  Co.,  Toronto,  Ont.; 
J.  L.  Goodhue  &  Co.,  Limited,  Toronto, 
Ont.;  D.  K.  MacLaren,  Limited,  Mont- 
real, Que. ;  J.  D.  McArthur  &  Co.,  Brock- 
ville,  Ont.;  the  J.  C.  McLaren  Belting- 
Co.,  Limited,  Montreal,  Que.;  Sadler  & 
Howarth,  Montreal,  Que.;  Dominion 
Belting  Co.,  Hamilton. — Ed. 

Reed  Chairs  and  Motor  Boat  Tops. 

The  Keewatin  Hardware  Co.,  Kee- 
watin,  Ont. — Kindly  give  us  the  names 
of  firms  manufacturing  reed  chairs  for 
motor  boats  and  motor  boat  tops. 

The  following  firms  manufacture  reed 
chairs: — Canada  Furniture  Mfgs.,  Lim- 
ited, Woodstock,  Ont.;  Gendron  Mfg. 
Co.,  Ltd.,  Toronto,  Ont.;  Imperial  Rat- 
tan Co.,  Ltd.,  Stratford,  Ont,;  H.  &  F. 
Gid dings  &  Co.,  Granby,  Que. 

Re  motor  boat  tops,  any  of  the  firms 
mentioned  below  can  supply  you: — Auto 
Top  and  Supply  Co.,  Limited,  Winnipeg, 
Man.;  Conboy  Carriage  Co.,  Ltd.,  To- 
ronto, Ont. :  Cutten  &  Foster,  Toronto, 
Ont.— Ed. 


Yours  truly, 


-,  Limited. 


Owen  Sound  merchants  have  insti- 
tuted a  campaign  against  the  mail  order 
houses  and  by  a  system  of  close  prices 
and  newspaper  advertising  are  trying  to 
convince  the  people  of  the  folly  of  send- 
ing their  money  out  of  town. 
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Practical  Problems  for  Sheet  Metal  Workers 


Article  No.   16  of  Series 

By   Chas.   Seivers 


IN  this  issue  we  are  taking  up  prob- 
lems more  of  a  mechanical  nature. 
Most  of  the  articles  previously  pub- 
lished have  been  of  an  educational,  or 
geometrical  nature,  and  while  there  are 
several  ways  to  develop  elbow  patterns, 
the  methods  shown  here  will  be  found 
to  be  about  as  simple  as  possible,  and 
are  adopted  in  a  great  many  tinshops  at 
the  present  time. 

In  Fig.  1  is  shown  a  right  angled  2- 
piece  or  90  degree  elbow  and  Fig.  2  an 
angle  or  45  degree  elbow  of  two  pieces. 
The  development  of  each  is  done  by 
adopting  practically  the  same  method. 

Having  drawn  a  side  view  of  the 
elbow  Fig.  1  and  obtained  the  cutting  or 
mitre  line,  the  developing  of  the  pattern 
can  be  gone  on  with.  At  one  end  as 
shown,  draw  a  half  circle  of  the  diam- 
eter of  the  pipe  and  divide  into  a  num- 
ber of  equal  parts  as  shown  by  1,  2,  3,  4, 
5,  6,  7,  8,  9.  Through  these  divisions 
draw  lines  parallel  to  the  sides,  cutting 
the  mitre  line  B-D.  To  mark  off  pattern, 
draw  two  parallel  lines  as  A-A  and  X-X, 
At  one  end  draw  a  line  at  right  angles 
connecting  them,  as  A-X.  Rrom  this 
point  mark  off  the  spaces  on  sec- 
tion or  half  circle  at  end  of  side  view, 


repeating  to  make  circumference  com- 
plete, draw  lines  connecting  the  different 
points  extending  them  past  X-X.  From 
A-C  on  side  mark  off  a  space  equal  to 
the  distance  apart  of  the  two  lines  A-X 
on  pattern,  as  shown  by  X-X  on  side 
view,  this  line  will  be  used  as  a  point 
from  which  to  obtain  the  different 
lengths.  With  the  compasses  or  di- 
viders, measure  the  distance  from  the 
line  X-X  to  mitre  or  cutting  line  D,  and 
mark  off  from  X  on  line  A-X  of  pat- 
tern, this  liife  corresponds  or  is  the  same 
as  division  numbered  9.  Then  measure 
from  the  line  X-X  to  D-B  on  each  of 
the  other  divisions  and  mark  off  in  divi- 
sions on  pattern  marked  with  same  num- 
ber. A  line  drawn  through  the  points 
thus  obtained  will  give  the  outline  of 
the  pattern  required.  The  angle  elbow 
shown  in  Fig.  2  is  worked  out  in  the 
same  manner,  and  requires  no  further 
explanation.  The  dotted  lines  shown 
in  section  in  Fig.  1  from  the  diameter,  as 
shown  by  the  line  5-13,  now  draw  a 
radius  at  right  angles  as  shown  by  the 
line  to  point  9  and  draw  a  line  con- 
necting two  of  the  points  on  the  circle, 
thus  obtained,  as  9  and  13.  Bisect  the 
line   9-13   and  from  the  point  obtained 


draw  a  line  to  end  of  diameter  at  point 
5,  the  distance  from  point  5  to  X  is  equal 
to  one-quarter  of  the  circumference. 

@ 

PRIZE  WINNERS. 
(Continued  from  page  35.) 
cases.  The  space  at  the  disposal  of  the 
trimmer  was  smaller  in  practically  all 
cases,  but  exceptionally  good  use  was 
made  of  it.  The  selection  here  again 
proved  difficult,  but  the  judges  finally 
arranged  the  prize  winners  in  the  order 
named.  Here  again  the  decisions  were 
leached  upon  two  points:  the  power  of 
the  display  to  attract  the  attention  of 
the  passer-by  through  its  originality  or 
attractiveness  and,  more  important  still, 
its  selling  power  after  attention  had  been 
gained.  On  these  counts  the  first  prize 
was  awarded  unanimously.  In  connection 
with  the  second  prize  winner,  it  was  dif- 
ficult to  appraise  the  display  at  its  pro- 
per value,  as  the  photograph  submitted 
was  not  clear.  It  was  apparent,  however, 
that  the  display  had  consisted  of  a 
splendid  variety  of  goods  ranged  in  a 
typical  Christmas  setting.  The  third 
prize  winner  was  a  well-arranged  dis- 
play. The  background  in  this  case  had 
been    arranged    with      particular     skill. 
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HONESTY  WITH  TIME. 

WE  are  all  familiar  with  a  certain 
class  of  employees,  who,  while 
they  are  honest  with  respect  to 
cash  transactions,  sort  of  cut  the  corn- 
ers in  giving  time  to  their  employers. 
These  people  are  often  the  ones  who 
complain  of  lack  of  opportunity,  and 
of  the  "pull"  which  some  other  fellow 
has,  which,  according  to  their  idea,  se- 
cures promotion  and  favor. 

While  there  is,  perhaps,  a  vast  differ- 
ence between  taking-  an  employer's  cash 
and  not  delivering-  the  full  number  of 
hours  for  which  he  pays,  there  would 
seem  to  be  quite  a  direct  relationship  be- 
tween the  two,  and  if  one  is  dishonest 
the  other  evidently  leans  considerably 
that  way. 

Let  us  suppose  that  you  are  a  clerk 
and  that  your  employer  pays  you  eigh- 
teen dollars  per  week  of  fifty  hours.  If 
you  arrive  at  your  place  of  business  half 
an  hour  late  in  the  morning,  take  an 
extra  half  hour  at  noon,  and  "kill"  one 
hour  during  the  day,  you  would  waste 
twelve  hours  of  your  employer's  time 
during  the  week.  By  receiving  your  full 
number  of  hours  your  employer  would 
pay  thirty-six  cents  an  hour  for  your 
work,  but  if  you  have  delivered  only 
thirty-eight  hours  the  work  would  cost 
him  over  forty-seven  cents  an  hour. 

There  are  a  great  many  who  feel  that 
as  long  as  they  "get  their  work  out" 


they  have  done  well  all  that  is  required 
of  them,  but  would  not  promotion  be 
liable  to  come  more  speedily  if,  after 
their  regular  duties  are  performed,  they 
would  devote  the  rest  of  the  time  for 
which  they  are  paid  to  endeavoring  to 
find  some  way  in  which  they  might  im- 
prove methods,  increase  the  profits  or 
decrease  expenses  of  their  employer? 

A.  large  number  of  employees  who  are 
required  to  put  in  considerable  overtime, 
with  no  extra  compensation  except  pos- 
sibly "supper  money,"  feel  rather  jus- 
tified in  cutting  down  their  actual  num- 
ber of  working  hours  whenever  possible, 
but  if  they  are  paid  during  absence  on 
account  of  illness,  during  vacations,  days 
off,  etc.,  their  argument  is  hardly  a  fair 
one,  and  by  giving  their  full  time  and  a 
little  more  occasionally  when  necessary 
they  are  simply  playing  the  game  of 
"Give  and  Take." 

Remember  that  your  employer  pays 
for  ability  and  service,  and  if  your 
measure  of  service  more  than  fills  his 
expectations  you  will  be  marked  for  pro- 
motion. Make  your  employer's  interests 
yours,  and  do  for  him  as  you  might  rea- 
sonably expect  your  employees  to  do  for 
you  were  you  running  a  business  of  your 
own. — By  0.  G.  Bennett,  in  Business. 
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The  more  goods  you  show,  the  more 
people  you  will  interest.  The  more  goods 
you  show-card,  the  more  sales  you  make. 


The  fellow  who  keeps  hammering 
away  isn't  necessarily  a  knocker. 

*  *     * 

One  way  to  keep  the  boys  on  the  farm 

is  to  install  a  motor  grindstone. 

*  *     • 

The    employer    who    broods    over    his 

troubles  only  increases  his  brood. 

*  *     * 

A  crank  is  a  man  who  hasn't  discov- 
ered that  he  isn't  the  only  person  in  the 

world  to  be  considered. 

*  »     * 

The  Germans  have  not  yet  lost  all 
their  sense  of  humor.  They  still  like 
their  little  joke.  The  German  League 
for  the  Promotion  of  Industry  has  voted 
to  give  the  medal  voted  every  five  years 
for  the  most  important  service  rendered 
to  the  cause  of  industry  to  the  head  of 
the  Krupp  firm,  in  recognition  of  the 
appearance  of  the  17-inch  howitzer. 


No.  4 — Troubles  of  Ethelbert  Evergreen,  the  Junior  Clerk — Ethelbert  as  a  Salesman 


—By  Tom  Bunt 
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NEW  LUNCH  KIT. 

A  new  lunch  kit  is  offered  to  the  trade 
by  the  Icy-Hot  Bottle  Co.,  Cincinnati, 
Ohio,  which  besides  being  conveniently 
small  and  light  it  is  claimed  to  keep  food 
fresh    and    moist,    and    coffee    or    other 


Icy-Hot  Lunch  Kit. 


beverages  hot  or  cold  all  day  and  night. 
The  entire  case  is  metal,  black  enameled 
and  the  upper  compartment  holds  an 
Icy-Hot  Bottle  which  it  is  said  will  keep 
hot  liquids  hot  24  hours,  or  cold  liquids 
cold  3  days.  The  lower  part  is  for  the 
lunch,  and  is  separated  from  the  upper 
part  by  a  metal  lid  which  serves  as  a 
tray  when  lunch  is  being  eaten.  The 
entire  outfit  equipped  with  the  bottle 
shown  is  said  to  be  inexpensive. 


ALUMINUM    AND    METAL    POLISH. 

Schroeter  Bros.  Hdw.  Co.,  717  Wash- 
ington Ave.,  St.  Louis,  Mo.,  are  acting 
as    general    distributors    for    the    new 


'-y  -71  w" 


Rapid  Shine  Auto  Polish. 

"Rapid  Shine"  Aluminum  Polish.  They 
claim  that  it  is  a  non-injurious  metal 
polish  for  all  metals — especially  for 
aluminum,  as  also  for  copper,  brass,  nick- 
el and  steel.    They  claim  it  requires  very 


little  rubbing,  does  the  work  rapidly, 
and  leaves  a  lasting  luster;  works 
equally  well  on  hot  or  cold  surfaces,  con- 
tains no  acid,  and  will  not  injure  the 
hands.  It  is  put  up  in  cans  from  1-6  pint 
cans   to   one  gal.   can  capacity. 

The  "Rapid  Shine  Products  Com- 
pany" are  also  manufacturing  a  new 
"Rapid  Shine"  automobile  body  and 
piano  polish,  an  improved  scientific 
compound  for  polishing  and  cleaning 
automobile  bodies,  carriages,  pianos, 
furniture,  hardwood  floors,  etc.  When 
applied  regularly  it  is  claimed  to  pre- 
vent varnish  from  cracking  and  removes 
grease,  and  marks  caused  by  mud  drying 
on  the  automobile  body,  also  keeps  the 
fine  finish  on  pianos  always  looking 
bright  and  removes  the  bluish,  smoky 
dullness  that  is  so  often  seen  on  all 
highly  polished  surfaces  of  pianos,  rose- 


Rapid  Shine  Aluminum  Polish. 

wood  and  mahogany  furniture,  etc.  It 
is  not  a  varnish  or  veneer,  but  a  pre- 
pared liquid  food  and  cleanser.  It  re- 
quires little  rubbing,  and  leaves  a  dry 
finish.  It  is  put  up  in  bottles,  from  two 
oz.  to  half  gal.   size. 


NEW  VACUUM  CLEANERS. 
Two  new  "Torrington"  vacuum  clean- 
ers are  being  offered  by  the  National 
Sweeper  Company,  Montreal,  Que.,  and 
Torrington,  Conn. — ' '  Torrington  De 
Luxe"  and  "Torrington  Model  W." 
They  are  both  combination  vacs  and 
carpet  sweepers  and  essentially  contain 
the  same  construction  as  the  "Torring- 
ton Model  K,"  differing  in  degree  of 
finish,  style  of  box  and  minor  details 
of  equipment. 
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In  the  literature  put  out  on  the  "Tor- 
rington" line  it  is  explained  that  the 
new  Model  W  is  designed  to  sell  at  un- 
restricted retail  prices,  but  that  close 
co-operation  of  dealers  is  asked  and  in- 
sisted   upon  in     maintaining    the  resale 


Torrington  Model  W. 

prices.  The  "De  Luxe"  model  is  dis- 
tinguished by  a  box  of  Circassian  Wal- 
nut hand-rubbed,  and  the  fittings  in 
every  way  are  claimed  to  make  it  an  un- 
usually handsome  model. 


SPECIAL  RATE  FOR  CORRESPOND- 
ENCE TO  SOLDIERS. 

The  Post  Office  Department,  Ottawa, 
under  date  of  January  29,  announces 
that  arrangements  have  been  made 
whereby  the  ordinary  rate  of  two  cents 
per  ounce,  applicable  to  all  letters  sent 
from  Canada  to  the  United  Kingdom, 
will  apply  to  letters  addressed  to  British 
and  Canadian  troops  on  the  Continent. 
The  rate  on  ordinary  letters  from  Can- 
ada for  the  Continent  is  five  cents  for 
the  first  ounce,  and  three  cents  for  each 


Torrington  De  Luxe. 

subsequent  ounce,  so  that  this  extension 
of  the  two-cent  an  ounce  rate  to  letters 
addressed  to  our  soldiers  on  the  Con- 
tinent is  a  decided  reduction  in  favor  of 
correspondence  going  to  the  soldiers. 


February  6,  1915. 


Weekly  Market  Reports 

Statements  From  Buying  Centres 


The  Markets  at  a  Glance 

Severe  snow  storms  have  affected  trade  somewhat  during  the 
past  week.  Many  branch  railway  lines  were  completely  tied  up  for 
2  or  3  days  during  the  week.  Some  buying  in  anticipation  of  tariff 
changes  has  taken  place.  In  the  North-west  the  hardware  trade  has 
been  stimulated  to  some  extent  by  general  stores  adding  hardware  to 
their  stock  and  by  new  firms  starting  business.  Country  trade  con- 
tinues seasonably  good  and  there  appears  to  be  a  feeling  of  optimism 
throughout  the  agricultural  districts.  Metal  markets  are  firm  and 
many  advances  have  taken  place.  These  have  been  due  to  advances 
in  the  primary  markets.    Locally,  business  in  metals  is  very  quiet. 


MONTREAL. 

MONTREAL,  Feb.  4,  1915.— Dif- 
ferent opinions  are  heard  in  the 
trade  this  week  as  to  the  condi- 
tion of  trade.  In  some  quarters  there 
has  been  a  considerable  rush  of  light 
orders  while  others  have  noted  a  falling- 
off  since  the  first  of  the  month ;  different 
reports  are  also  heard  as  to  business  in 
January,  some  indicating  a  better  Jan- 
uary than  a  year  ago,  while  others  are 
to  the  effect  that  while  the  number  of 
orders  and  activity  was  greater,  the  fig- 
ures show  a  falling-off  in  volume.  Opin- 
ions agree,  however,  that  the  booking 
business  is  ahead  of  last  year  and  this 
is  a  further  sign  that  stocks  have  been 
run  low  and  that  business  is  on  a  good 
basis.  Both  demand  and  bookings  are 
confined  largely  to  general  farm  lines 
which  find  a  demand  in  the  smaller  cen- 
tres; city  business  in  Quebec  and  On- 
tario and  all  departments  in  Western 
Canada  continue  very  quiet. 
Price  changes  for  the  week  have  not 


MONTREAL    QUOTATIONS. 

Tin 43V2  to  44c 

Spelter 8c 

Copper. 14y2c 

Lead,  Trail,  cwt $5.00 

Lead,  Imported,  cwt $5.00 

Antimony 19c 

Solder,  y2  x  V2   19V2  to  22c 

Solder  "strictly"    ....22c  to  24c 

Aluminum,  Ingot 22c  lb. 

Aluminum,  Pattern 23c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   14c  base 

British  Manila  Rope   lie  base 

African  Hemp He  base 

Sisal    9V2c 

Lath  Yarn 8%e 


been  important  with  the  exception  of 
tin  and  spelter,  which  are  away  up,  and 
departments  of  the  trade  in  which  metals 
figure  directly  as  raw  materials,  show 
firm  prices  throughout.  New  prices  for 
pipe  will  be  announced  within  the  week 
and  will  be  firmer  in  tone  with  an  ab- 
solute minimum  set.  There  is  some  slight 
improvement  in  this  department.  Also 
there  has  been  noted  some  slight  demand 
for  builders'  hardware  and  other  lines 
which  begin  to  move  with  the  spring. 

The  tariff  continues  as  a  big  factor  in 
the  market.  Price  changes  are  likely  to 
be  many  after  the  announcement.  Some 
dealers  figure  that  business  has  been  bet- 
ter of  late  on  account  of  buying  in  anti- 
cipation of  tariff  changes  —  and  these 
changes  appear  to  be  expected  more  in 
the  shape  of  special  internal  war  taxes 
rather  than  import  duties.  Import  duties 
alone,  it  is  thought,  would  not  meet  the 
issue. 

The  metal  markets  continue  to  show 
great  strength,  and  the  feature  is  an  ad- 
vance of  4c  in  tin  and  14c  in  spelter 
since  the  last  quotation,  while  lead,  cop- 
per and  antimony  hold  their  prices  firm- 
ly on  outside  markets,  which  continue 
to  show  an  upward  tendency.  The  whole 
influence  continues  to  be  the  foreign  mar- 
ket, and  in  the  States  there  appears  to 
be  considerable  indifference  as  to  supply. 

Tin. — Tin,  which  a  week  ago  was  quot- 
ed at  39V2C  to  40c,  is  now  at  43V2C  to 
44c,  a  rise  of  4c.  The  advance  is  the 
result  of  London  demand  and  it  is  be- 
lieved that  there  is  some  manipulation 
afoot  there,  although  continental  demand 
and  the  activities  of  German  submarines 
are  real  factors  of  importance.  Against 
the  interest  abroad  is  the  American  re- 
port which  shows  a  material  increase  in 
the  visible  and  on  the  strength  of  this 
indifference  has  developed  in  New  York. 
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Copper — The  foreign  market  con- 
tinues to  influence  strength  on  this  side, 
despite  the  position  of  the  States  where 
production  could  be!  easily  increased. 
Demand  on  this  side  is  either  for  export 
or  for  war  orders  to  be  executed  here. 
Taken  altogether,  the  market  is  not  so 
active. 

Solder. — On  the  big  advance  that  has 
been  made  in  tin,  which  amounts  to 
about  7c  in  the  past  two  weeks,  there  is 
a  natural  increase  in  the  cost  of  copper. 
However,  the  usual  effect  of  an  advance 
in  solder  is  to  cut  off  the  demand  and 
for  this  reason  dealers  with  a  stock  on 
band  are  not  inclined  to  increase  the 
price.  The  result  is  that  there  is  a  con- 
siderable range  in  the  prices  being  asked 
and  this  range  has  not  altered  during  the 
week,  although  the  tendency  is  towards 
the  top;  20e  to  22c  covers  commercial 
and  22c  to  24c  is  the  ranoe  for  commer- 
cial with  concessions  offered  between 
these  prices  on  large  quantities. 

Other  Metals. — Spelter,  which  ad- 
vanced lc  a  week  ago  shows  another  ad- 
vance of  14c  this  week,  the  price  now  be- 
ing 8c.  Here  the  London  market  shows 
slightly  under  the  American  basis,  con- 
sidering cost  of  export,  and  American 
dealers  are  holding  their  stocks  so  close 
as  to  lead  to  the  opinion  that  there  has 
been  ?ome  successful  manipulation  going 
on.  Antimony  is  firm  at  19c  and  the  mar- 
kets appear  to-be  comparatively  clear  of 
stocks  which  can  be  had  at  prices  which 
would  indicate  any  decline.  The  present 
price  is  over  double  that  of  a  year  ago. 
Lead  holds  its  position  firmly  and  there 
is  a  feeling  on  the  other  side  of  the  line 
that  further  advances  are  to  be  looked 
for  from  the  trust. 

Bar  Iron  and  Steel. — The  week  has 
seen  a  continuance  of  very  quiet  condi- 
tions and  competition  for  what  business 
is  passing  makes  a  spread  of  $1.95  to 
$2.05  in  the  base  price  for  bar  iron. 

Galvanized  Sheets. — Price  changes  are 
to  be  looked  for  if  spelter  continues  in 
its  present  position,  as  manufacturers 
are  faced  with  rather  a  serious  problem. 

Nails. — A  few  booking  orders  are  still 
being  received  and  dealers  are  maintain- 
ing their  price  firmly,  despite  reports 
from  outside  that  there  is  price-cutting 
going  on.  The  base  for  wire  is  $2.15  and 
for  cut  $2.50. 
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HARDWARE    AND    METAL 


Iron  and  Lead  Pipe. — New  trade  prices 
on  iron  and  lead  pipe  may  be  looked  for 
next  week,  manufacturers  having  al- 
ready set  their  minimum  scale.  While  the 
change  particularly  affects  the  discounts 
rather  than  the  actual  cost,  it  will  be 
found  that  the  tendency  is  towards  a 
higher  level  and  this  will  be  noted  par- 
ticularly by  those  who  buy  in  small  quan- 
tities 

Bolts  and  Screws. — Some  houses  re- 
port a  little  better  demand  for  bolts  and 
screws,  which  is  attributed  to  the  fear 
that  these  manufacturers  may  be  affect- 
ed by  a  war  tax. 

Rope  and  Twine. — Demand  here  is 
light,  although  there  is  some  fair  book- 
ing being  done.  Prices  are  generally 
firm,  and  are  shown  in  current  quota- 
tions. 

Wire  Fencing. — Some  booking  for 
spring  is  still  being  done,  but  for  the 
most  part  orders  are  pretty  well  in  and 
the  feeling  is  that  for  both  fencing  and 
poultry  netting  the  season  will  be  better 
than  that  of  1914. 

Builders'  Hardware  and  Materials — 
Although  there  is  a  continued  dullness 
in  this  department,  it  is  noted  that  there 
is  a  little  interest  in  door  sets  for  houses, 
which  indicates  that  there  may  be  an 
improvement  of  a  material  character  in 
the  near  future. 

Stoves  and  Furnaces. — The  break  in 
the  dullness  which  had  been  hoped  for 
by  the  1st  of  February  has  not  arrived 
and  seems  to  be  indefinitely  postponed. 
Until  construction  commences  again,  lit- 
tle movement  can  be  looked  for.  During 
the  week  there  has  been  a  little  activity 
on  repair  work  as  the  result  of  cold- 
weather   freeze-ups. 

Kitchen  Utensils. — A  further  advance 
in  the  price  of  tin  has  created  a  still 
firmer  feeling  in  this  department  and 
higher  prices  would  appear  to  be  war- 
ranted. However,  the  trade  seems  to  be 
waiting  for  the  tariff  announcement  be- 
fore taking  any  action. 


Seasonable  Lines.  —  Sap  goods  and 
boot  calks  are  still  going  out  but  general 
movement  is  in  sorting  goods.  Some  in- 
terest is  being  shown  in  spring  lines  in 
the  booking,  there  being  orders  for  such 
goods  as  hoes,  lawn  mowers,  sprinklers, 
fly  screening  and  even  ice  cream  freezers. 


TORONTO   QUOTATIONS. 

Tin    39c-40c 

Copper   1514c 

Lead   5*4  c 

Spelter 8%&-9c 

Antimony 19c  lb. 

Aluminum  Ingot 22c  lb. 

Aluminum  Pattern 23c  lb. 

Solder,  V2  x  i/2 25c  lb. 

Wire  Solder 28c  lb. 

Wiping  Solder 21c  lb. 

Tinker 's  Bar  Solder 27c  lb. 

Wire  Nails   $2.05  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope lie  base 

African  Hemp  Rope   lie  base 

Sisal  Rope 9y2c  base 


TORONTO. 

TORONTO,  Ont.,  Feb.  4.— The  prin- 
cipal topic  of  interest  this  week 
in  hardware  circles  is  the  budget. 
Much  speculation  naturally  exists  as  to 
what  lines  will  be  affected,  and  also  the 
effect  on  trade  generally.  Under  normal 
conditions  the  anticipation  of  tariff 
changes  usually  has  a  very  disquieting 
effect  on  trade,  but  under  present  condi- 
tions this  is  not  so  noticeable,  although 
there  is  a  tendency  to  defer  buying  until 
the  new  tariff  is  published.  There  is 
little  change  in  the  outlook  and  business 
in  hardware  circles  is  still  rather  quiet, 
especially  in  the  city.  There  has  been 
some  improvement  recently,  but,  gener- 
ally speaking,  conditions  are  still 
under  normal.  The  country  trade 
is  much  better,  but  collections  are  slow. 
The  farmers  have  money,  but  do  not 
seem  inclined  to  part  with  it. 

Retailers  are  doing  a  fair  business  in 
seasonable  lines,  and  we  understand 
were  practically  sold  out  of  snow  shovels 
during  the  recent  storm.  Skates  and 
other  winter  sporting  goods  are  moving 
out  well.  Builders'  hardware  is  quiet, 
there  being  no  improvement  in  the  build- 
ing trade.  There  is  a  fair  demand  for 
general  hardware.  Stoves  and  heaters 
are  quiet  and  the  market  dull.  The  rope 
and  twine  trade  is  quiet,  and  the  situa- 
tion unchanged.  The  iron  and  steel 
trade  is  dull. 

The  Metals. — The  metal  markets  con- 
tinue to  show  strength,  although  the  de- 
mand is  light.  The  local  market  prices 
reflect  the  conditions  in  the  primary 
markets,  which  are  subject  to  different 
influences.  The  continued  advance  in 
prices  in  the  local  market  is,  therefore, 
hardly  warranted  by  conditions  here. 
The  entire  list  in  the  primary  markets 
has  also  advanced,  apparently  more  than 
actual  conditions  warrant,  notwitstand- 
ing  the  heavy  demand  for  some  metals 
for  munitions  of  war.  Tin  has  advanced 
2c  per  pound,  and  the  market  is  strong, 
although  the  local  demand  is  light.  Cop- 
per has  advanced  Y^e  per  pound,  with 
small  demand.  Spelter  continues  to  ad- 
vance, being  now  %c  per  pound  higher. 
Lead  is  stronger,  and  has  advanced  ^c 
per  pound,  while  antimony  has  advanced 
lc  per  pound  and  is  very  firm. 

Tin. — This  metal  has  advanced  in  Lon- 
don, this  being  attributed  to  manipula- 
tion. The  local  market  has  advanced  2c, 
and  is  strong.  Tin  is  quoted  at  39c  to 
40c  per  pound. 

Copper. — The  copper  market  in  Lon- 
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don  has  advanced  and  is  strong.  Pro- 
duction is  being  increased  at  the  mines, 
and  is  now  probably  75  per  cent,  of  nor- 
mal. The  local  market  has  advanced  %e, 
and  the  price  is  now  1514c  per  pound. 

Lead. — The  New  York  market  is 
strong  and  quotations  higher.  The  ad- 
vance has  been  anticipated  in  the  trade 
on  account  of  all  other  metals  going  up. 
Lead  has  advanced  ^c,  being  now 
quoted  at  514c  per  pound. 

Spelter.— The  market  is  unsettled,  but 
continues  to  advance,  although  the  pres- 
ent price  is  nominal.  In  the  local  market 
spelter  has  advanced  %c,  and  the  price 
ranges  from  8%c  to  9c  per  pound. 

Other  Metals. — Solders  have  been 
made  an  all-round  advance  of  approxi- 
mately 2c  per  pound  in  sympathy  with 
the  tin  market.  Detailed  prices  of  sol- 
ders are  given  in  the  current  market 
quotations.  There  is  a  heavy  demand 
for  antimony,  and  the  market  is  strong. 
The  price  has  advanced  lc,  and  antimony 
is  now  19c  per  pound.  Aluminum  is  un- 
changed at  22c  per  pound. 

Scrap  Metals. — Business  is  light,  and 
the  market  is  dull.  Prices  are  un- 
changed, and  are  given  in  the  current 
market  quotations. 

Bar  Iron  and  Steel. — Conditions  in 
the  steel  trade  do  not  show  any  im- 
provement. Business  is  still  quiet  more 
or  less  on  account  of  a  similar  condition 
in  trade  generally.  Prices  are  unchanged 
at  $2  base. 

Pig  Iron. — The  market  is  dull  and 
featureless;  foundries  still  continue  to 
operate  at  reduced  capacity.  Victoria 
and  Hamilton  brands  are  quoted  at  $17 
per  ton. 

Galvanized  Sheets. — The  high  price  of 
spelter  has  caused  an  advance  of  $3 
per  ton  on  galvanized  sheets  in  the 
States.  There  has,  however,  been  no 
change  in  prices  in  the  local  market  as 
yet. 

Wire  Nails- — The  nail  situation  is  un- 
changed, and  no  further  announcement 
has  been  made  with  regard  to  the  pro- 
posed readjustment  of  prices.  Wire  nails 
are  being  quoted  at  $2.05  base,  less  2  per 
cent.  30  days.  Cut  nails  are  unchanged 
at  $2.70  base. 

Iron  and  Lead  Pipe. — Business  con- 
tinues quiet  and  prices  are  unchanged. 
Lead  pipe  is  being  quoted  at  71/£c,  5 
per  cent,  off,  and  waste  pipe  9c,  5  per 
cent.  off.  The  new  prices  on  iron  pipe 
are  given  in  the  current  market  quota- 
tions. 

Stoves  and  Furnaces. — The  market  is 
very  quiet,  and  there  is  nothing  of  par- 
ticular interest  to  note. 

Kitchen  Utensils. — The  country  trade 
continues  fairly  good,  but  the  city  trade 
is  dull.  There  have  been  no  price 
changes  to  date,  but  the  continued  ad- 
vance in  copper  and  tin  may  affect  the 
situation  in  this  regard. 
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Rope. — The  rope  market  is  quiet,  with 
seasonable  business.  The  raw  jute  hemp 
market  advanced  recently,  but  rope  is 
unchanged  in  price. 

Duck. — A  reduction  in  price  of  some 
lines  of  cordage  and  duck  is  expected 
in  a  few  days. 


LONDON. 

LONDON,  Ont.,  Feb.  3.— The  most 
severe  snowstorm  in  years  has 
tied  up  business,  and  trains  on 
nearly  all  branch  lines  have  been  held 
up;  in  fact,  a  number  of  trains  had  to 
be  cancelled.  City  business  is  fair  for 
this  season  of  the  year.  Orders  for 
future  delivery  are  being  received  in 
fair  volume.  With  the  exception  of  iron 
pipe,  no  price  changes  have  taken  place 
during  the  week. 

New  Prices  on  Pipe. 

The  following  net  prices  are  now  in 
effect  on  iron  pipe; — 

Standard   Buttweld. 

Black.   Galvanized. 

i/4 207  297 

3/8   207  297 

1/2    251  344 

%    288  403 

1     425  595 

1%   575  805 

li/2    688  963 

2     926  1,295 

21/2    1463  2048 

3     1913  2678 

31/2  2300      3250 

4  2725      3815 

Spring  Goods. 

A  very  fair  amount  of  spring  booking 
is  still  coming  on  the  following  lines: — 
Screen  wire,  in  100-ft.  rolls,  at  $1.50  per 
100   sq.   ft.;   50-ft.  rolls,  $1.55  per  100 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

Pure  Manila  Rope — 15y2c  lb.  base 
British  Manila  Rope  .  .12c  lb.  base 

Sisal 10y2c  lb.  base 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Galvanized  Iron,  28   English 
Apollo : 

Fleur  de  Lis $4.75 

Queen 's  Head    5.10 

Corrugated   Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 

Anvils : 
Peter  Wright  .  .80  lbs.  &  up  12y2c 

Clip  Lorn 1 13V2c 

Vises : 
Peter  Wright  45  lbs.  &  over  14y2c 


sq.  ft. ;  poultry  netting,  50-10-5  per 
cent. ;  harvest  tools,  50  per  cent. ;  fence 
staples,  bright,  in  100-lb.  kegs,  $2.50  per 
100  lbs.;  25-lb.  boxes,  $2.75  per  100  lbs.; 
galvanized  100-lb.  kegs,  $2.85  per  100 
lbs.;  25-lb.  boxes,  $3.10  per  100  lbs. 
Fence  hooks  are  quoted:  For  galvanized 
in  100-lb.  kegs,  $2.85  per  100  lbs.;  in 
25-lb.  boxes,  $3.10  per  100  lbs. 

Linseed  Oil. 

No  changes  have  taken  place  in  oil 
quotations,  which   are   as  follows: — 

Raw   Linseed- — 

1  to  2  barrels 68c  per  gallon. 

3   to  5         „     67c  „  „ 

6   to   9         „     66c  „  „ 

Boiled— 

1  to  2         „     71c  „  „ 

■  3   to  5         „     70c  „  „ 

6   to   9         „     69c  „  „ 

Turpentine  is  quoted  in  single  barrel 
lots  at  66c  per  Imperial  gallon;  2  to  4- 
barrel  lots,  65c  per  Imperial  gallon;  5- 
gal.  lots,  73c  per  Imperia>  gallon. 


WINNIPEG. 

WINNIPEG,  Feb.  3.— The  brisker 
business  noted  last  week  con- 
tinues. It  is  apparent  that  many 
dealers  are  feeling  the  advisability  of 
buying  in  small  quantities.  Nevertheless, 
the  general  run  of  orders  is  satisfactory. 
From  what  can  be  learned  at  the 
wholesale  houses,  January's  business  will 
hardly  come  up  to  January  of  last  year. 
The  decline,  however,  is  not  serious 
enough  to  cause  any  worry.  Of  course 
the  real  state  of  affairs  will  not  manifest 
itself  until  the  end  of  this  month  or 
f  arly  in  March. 

A  general  line  of  spring  goods  is  be- 
ing bought  at  the  present  time.  It  must 
also  be  noted  that  a  number  of  hard- 
ware stores  are  being  opened  or  new 
hardware  departments  established  in 
general  stores.  The  opening  stocks  re- 
quired for  these  is  doing  a  good  deal  to- 
wards holding  the  volume  of  business  on 
a   satisfactory  basis. 

Oil  Steadier  Now. 

As  far  as  prices  are  concerned,  the 
week  has  been  singularly  quiet.  The 
advance  in  some  lines  of  batteries,  re- 
ported a  week  ago,  has  come  into  effect. 
This  is  an  advance  of  10  per  cent.  There 
is  also  an  indication  that  batteries  may 
go  a  little  higher,  but  competition  may 
prevent  this  though  the  additional  cost 
of  raw  material  would  probably  justify 
a   further  rise. 

As  was  indicated  in  an  article  dealing 
exclusively  with  oil  in  last  week's  issue, 
a  steady  tone  has  been  manifest  in  this 
line.  The  2c  advance  struck  a  week  ago 
has  been  maintained,  but  no  further  ad- 
vances are  recorded — oil  still  being 
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quoted  at  79  and  82c.  It  seems  likely  that 
these  quotations  will  hold  for  some  time. 

Back  to  Land  Movement. 

As  always  at  this  time,  the  stove 
business  is  rather  quiet.  Some  travellers 
are  out  on  the  road  and  more  will  go 
out  next  month.  There  is  already  talk 
of  an  active  spring  and  fall  in  the  stove 
trade.  It  is  very  evident  that  many  peo- 
ple are  going  back  to  the  land  this  year. 
Some  men  who  left  the  farm  to  engage 
in  work  in  the  city  when  all  was  activity 
have  now  decided  to  move  back.  They 
will  hardly  go  on  the  farm  until  spring, 
but  then  many  of  them  will  need  stoves. 
It  must  be  remembered,  moreover,  that 
very  many  of  these  people  have  consid- 
erable funds.  When  fall  comes  they  will 
also  need  heaters  for  their  houses.  In- 
deed, this  back  to  the  land  movement — 
and  it  seems  a  considerable  movement, 
too— is  likely  to  create  a  good  call  for 
many  goods.  It  will,  for  instance,  bring 
a  good  demand  for  fencing,  building 
paper,  paints,  etc.  It  will  do  a  good  deal 
toward  lessening  the  falling  off  in  orders 
for  some  of  these  lines  which  has  been 
expected. 

Prospects  for  Threshers'  Goods. 

Further  evidence  which  is  continually 
being  received  as  to  a  large  acreage 
under  cultivation,  makes  the  prospect 
seem  bright  for  a  good  sale  of  threshers' 
supplies.  It  is  true  that  the  short  crop 
and  the  very  short  straw  of  last  season 
resulted  in  a  fair  amount  of  these  sup- 
plies being  carried  over.  With  an  aver- 
age crop,  however,  and  the  increased 
acreage,  this  carry-over  will  not  last  long 
and  the  demand  for  new  goods  should 
be   very   satisfactory. 


Manager  of  Hudson's  Bay  Co.  Resigns. 

Calgary,  Alta. — I.  M.  Baker,  who  has 
been  the  manager  of  the  Hudson's  Bay 
Company  for  upwards  of  twenty  years, 
is  about  to  resign. 

In  the  service  of  the  Company,  he  has 
been  in  many  places.  From  Kenora  he 
was  transferred  to  Fort  Frances,  and 
from  there  he  went  to  Fort  Q'Appelle, 
subsequently  leaving  for  Calgary. 


Dominion  Incorporations. 

Leather-Canvas-Textile  Mfg.  Co.,  capi- 
talized at  $50,000,  head  office,  Ottawa,  to 
manufacture  and  deal  in  leather,  canvas 
and  textile  goods. 

Scroggies,  Ltd.,  capitalized  at  $50,000, 
head  office,  Montreal,  to  acquire  and 
operate  the  business  now  carried  on  by 
Walter  Bruce  Scroggie. 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 

From  Which  the  Item  is  Taken — Feeling  the  Pulse  of  Business 

Improved  Outlook. 


An  Electric^Dinner 

From  Wall  St.  Journal. 

C  EVERAL  New  York  electric  men  went  out  to  Toledo 
to  attend  an  electric  Christmas  dinner  given  by  the 
Toledo  Railways  &  Light  Co.,  and  they  have  not  yet  quit 
talking  about  the  affair. 

From  start  to  finish  everything  was  done  by  electricity, 
showing  Jiow  rapid  has  been  the  advance  in  the  manufac- 
ture of  various  domestic  appliances.  There  were  no  ordi- 
nary place  cards  but,  when  it  was  announced  that  dinner 
was  served,  a  little  electric  sign  bearing  the  initials  of 
the  man  who  was  to  sit  at  that  place,  flashed  up  at  each 
plate.  An  electric  soup  dish,  and  electric  steak  broiler, 
electric  chafing  dish  and  an  electric  cigar  lighter  were  at 
each  plate.  Each  man  cooked  his  own  soup  in  his  indi- 
vidual dish,  broiled  his  steak  on  an  individual  grill  and 
other  food  was  prepared  in  individual  chafing  dishes. 

There  was  an  individual  percolator  for  the  coffee  and 
the  potatoes  were  baked  in  electric  ovens,  cigars  were 
lighted  by  individual  electric  cigar  lighters  and  as  fitting 
finale  a  photograph  of  the  guests  was  taken  by  an  electric 
flashlight. 


upward  movement  in  prices  of  many  lines.  Montreal 
reports  to  Bradstreets  have  a  more  optimistic  note.  Orders 
for  spring  are  coming  in  fair  volume. 


Effect  Being  Felt 

From  Bradstrwts. 

'"pORONTO  reports  to  Bradstreet's  say  that  commercial 
operations  to  supply  the  Allied  armies  in  Europe  are 
doing  more  to  offset  the  bad  effects  of  slack  ordinary  trade 
than  they  have  been  given  credit  for.  Leather  firms  are  as 
busy  as  can  be,  many  shoe  factories  have  orders  to  fill,  the 
grocery  trade  is  getting  its  quota  of  orders  and  iron  and 
steel  concerns  have  been  turning  their  attention  to  the 
manufacture  of  shrapnel  shells.  In  many  cases,  new  ma- 
chinery  has  been  installed  and  adjustments  made  for  the 
output  of  the  death-dealing  instrument.  Several  concerns 
in  Ontario,  most  of  them  in  Toronto,  are  reported  pre- 
paring for  the  work  this  week.  Add  to  these  the  woollen 
factories  working  for  the  same  end  and  the  flour,  grain 
and  packing  firms  supplying  the  needs  of  the  Allied 
nations  and  we  have  a  substantial  bulwark  to  trade  in  this 
time  of  stress.  While  this  one  sided  activtiy  has  been 
going  on  since  September,  its  effect  on  local  trade  and 
commerce  in  general  is  now  being  felt.  It  means  work  and 
buying  power  that  would  not  otherwise  exist. 
While  some  wholesale  firms  see  little  improvement  in  their 
ordinary  lines,  others  speak  of  a  distinct  turn  for  the 
better.  Trade  is  still  slow  in  wholesale  dry  goods  houses. 
Orders  are  coming  in  to  hardware  houses  from  the  country 
in  fair  volume.  Dullness  in  building  is  keeping  city  busi- 
ness backward.  Grains  advanced  this  week  to  new  high 
levels.  Spring  wheat  flour  advanced  to  20  cents  per  barrel 
and  winter  wheat  flour  50  cents  per  barrel.  Cattle  are 
firm.  Canadian  iron  and  steel  foundries  have  considerable 
orders  from  United  States  railways  for  rails,  having 
underbid  concerns  across  the  line.  One  reason  for  im- 
provement in  trade  in  commodities  locally  is  the  impend- 
ing advance  in  the  Canadian  tariff  which  will  result  in  an 


Silverware  in  United  States 

From  First  National  Bank  of  Boston  News  Letter. 
'TPIIE  total  production  of  silverware  in  the  United  States 
aggregates  about  $50,000,000  per  annum,  nearly  all  of 
which  is  produced  in  New  England.  The  two  general 
classes  of  silverware,  sterling  and  plated,  are  each  divided 
into  two  broad  types,— in  the  case  of  sterling  into  hollow 
and  flat— in  the  case  of  plated  ware  into  nickel  and  whole 
metal.  , 

Concerns  almost  as  old  as  New  England  itself  ex- 
perienced their  worst  year  in  1914.  Incidentally,  the 
production  of  silverware  is  something  of  a  barometer  of 
general  trade,  entering  as  it  does  into  hotels,  shipping, 
dining  car  service,  domestic  table  use,  and  as  wedding  and 
other  gifts. 

Operations  currently  are  on  the  basis  of  4  days  per 
week  and  forces  employed  are  about  75%  of  normal, 
making  a  net  operating  capacity  of  50%.  The  outlook 
with  respect  to  orders  is  far  from  satisfactory.  The  de- 
mand for  hollow  sterling  silverware — the  highest  grade 
of  silverware  produced— has  been  dwindling  strikingly  for 
the  greater  part  of  1914  and  is  now  of  minimum  propor- 
tions. It  seems  to  be  the  case  that  purchases  of  wedding 
and  other  gifts  have  been  switched  from  hollow  sterling 
silverware  to  less  expensive  articles.  Hotel  ware,  as  the 
better  grade  of  plated  silverware  is  termed,  has  stood  up 
fairly  well  in  demand — being  reinforced  from  the  ranks 
of  the  former  purchasers  of  sterling  silverware  and  be- 
cause of  the  fulfilment  of  pending  contracts.  As  a  result 
of  these  requirements  plated  ware  production  is  by  itself 
nearly  90%  of  its  normal  volume.  Railroad  silverware 
buying  is  almost  nil,  as  are  steamship  requirements. 
During  December  there  was  a  slight  betterment  in  the 
demand  from  the  railroads,  but  apparently  to  replenish 
partially  supplies  which  had  been  rendered  impossible  for 
further  use. 

Although  the  retailers  of  silverware  experience  their 
best  business  in  the  spring  and  Christmas  holiday  months, 
the  manufacturers  produce  and  sell  throughout  the  year  so 
that  the  present  dullness  prevailing  throughout  the  trade 
is  not  seasonal.  There  are  practically  no  telegraphic 
orders  being  received.  Here  again,  trade  authorities  com- 
plain of  the  operations  of  the  new  tariff  and  resulting 
importations. 


THERE  IS  PLENTY  of  money  in  the  country  and 
a  large  amount  is  waiting  for  every  retail  merchant 
who  is  aggressive  enough  to  go  after  it. 


THE  SESSION  of  Parliament  opened  on  Thursday 
of  this  week,  is  expected  to  be  one  of  the  most,  if  not 
the  most  important  ever  held  in  the  history  of  the 
Dominion. 
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Paint  Up  and  Clean   Up  Campaign* 

The  Commercial  Value  of  the  Paint-Up  and  Clean-Up  Campaign  to  the 

Paint  Dealer. 


LOOKING  upon  the  question  of  a 
from  the  commercial  basis  alone, 
Paint-up  and  Clean-up  Campaign 
one  can  see  its  inestimable  value  to  the 
paint  dealers  who  co-operate.  There 
are  many  merchants  who  feel  that  they 
must  judge  from  a  business  standpoint 
all  propositions  connected  with  mer- 
chandising, and  so  they  should  be  in- 
terested in  these  few  notes  on  the  com- 
mercial value  of  the  campaign  to  retail 
merchants. 

The  Paint-up  and  Clean-up  Campaign 
is  not  a  proposition  of  a  few  years' 
standing,  because  it  is  really  based  upon 
the  old  universal  custom  of  spring  clean- 
ing. It  does  not  even  mean  any  change 
in  this  custom,  but  increases  the  interest 
of  the  people  as  a  whole  in  spring  clean- 
ing. While  the  movement,  in  a  larger 
sense,  has  for  its  purpose  the  artistic 
and  sanitary  development  of  a  com- 
munity, it  means  from  the  commercial 
standpoint  of  the  paint  dealer  that  the 
campaign  unites  paint-up  and  clean-up, 
teaching  that  it  is  necessary  to  paint-up 
if  one  is  going  to  clean-up. 

One  of  the  big  problems  of  the  paint 
dealer  is  the  education  of  the  household 
trade,  teaching  the  layman  to  use  paint 
for  spring  cleaning  and  showing  him  how 
to  apply  it  for  household  jobs.  In  this 
connection  the  housewife  plays  an  im- 
portant part  and  she  must  be  taught 
that  paint  stands  for  cleanliness,  and 
furthermore,  that  she  can  paint  now- 
adays, since  paints  are  prepared  and 
mixed  ready  for  use.  When  the  layman 
fully  appreciates  that  clean-up  means 
paint-up,  paint  sales  will  be  increased 
many  times;  the  real  value  of  the  Paint- 
up  and  Clean-up  Campaign  to  the  dealer 
is  in  the  education  of  the  public  that 
clean-up  means  paint-up. 

The  campaign  is  one  that  reaches  the 
individual  through  the  community.  It 
incites  a  general  interest  and  inspires 
the  people  to  paint  their  houses.  In  the 
timber  days  when  wood  was  plentiful 
and  paint  was  not  available,  the  old  log 


*Reprinterl   from    Paint,    the   Dealer' 
zine. 


Maga- 


cabins,  of  course,  were  not  painted,  but 
with  the  beginning  of  community  life 
buildings  were  painted  by  all  who  could 
afford  to  paint  them.  In  this  day  it 
might  be  said  that  there  are  few  build- 
ings erected  in  any  town  or  city  of  the 
country  that  are  not  at  least  painted 
after  their  erection.  Of  course,  there 
are  two  reasons  for  this  painting:  one, 
that  paint  is  necessary  as  a  preservative, 
and  the  other,  that  a  building  is  not  fin- 
ished until  it  is  painted.  After  the  build- 
ing receives  its  first  painting,  the  matter 
of  preservation  is  usually  forgotten  and 
the  house  is  not  re-painted  until  the  old 
paint  is  worn  off  by  the  elements  or  until 
an  adjoining  house,  newly  painted,  shows 
a  contrast.  The  Paint-up  and  Clean-up 
Campaign  makes  everyone  in  the  com- 
munity think  about  painting  his  house 
and  consider  carefully  if  it  needs  to  be 
painted. 

When  it  comes  to  house  painting,  it  is 
a  rule  that  as  soon  as 'one  man  paints  his 
house  his  neighbors  follow  suit.  It  is 
not  so  much  the  idea  that  one  simply 
follows  the  other,  but  the  improved  ap- 
pearance of  the  newly-painted  house 
creates  a  desire  on  the  part  of  the  neigh- 
bor for  painting  and  decorating.  As  one 
story  goes,  a  paint  dealer  hired  a  painter 
to  paint  his  house  and  to  do  it  slowly 
through  a  period  of  several  months,  so 
that  in  this  way  he  could  get  the  atten- 
tion of  his  neighbors  and  interest  them 
in  painting  their  own  houses.  His  plan 
proved  highly  successful,  because  it  did 
inspire  quite  a  number  of  his  neighbors 
to  paint  their  houses.  In  this  same  way, 
but  on  a  larger  scale,  the  Paint-up  and 
Clean-up  Campaign  inspires  people  to  re- 
paint their  houses. 

An  important  feature  of  the  campaign 
is  that  it  brings  the  paint  merchants  be- 
fore the  public  eye.  Unless  the  paint 
dealer  be  located  in  a  residence  district, 
the  large  majority  of  consumers  do  not 
see  his  store  or,  at  least,  do  not  pay  any 
attention  to  it.  Dealers,  who  handle 
strictly  a  paint  and  varnish  line,  should 
be  most  enthusiastic  over  this  compaign, 
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because  they  are  not  in  touch  with  the 
people  in  any  other  way  than  through 
the  selling  of  paint  and  varnishes  for 
paint-up  and  clean-up  purposes. 

It  is  the  practice  to  designate  one  week 
in  the  spring  as  Paint-up  and  Clean-up 
week  and  to  advertise  this  through  all 
the  civic,  social  and  industrial  organiza- 
tions. For  a  period  of  a  month  or  so  be- 
fore this  Paint-up  and  Clean-up  week, 
and  particularly  during  the  week  itself, 
the  dealers  should  carry  on  their  big- 
gest advertising  campaign  of  the  year. 
While  the  whole  community  is  interested 
in  Paint-up  and  Clean-up,  and  while  all 
consumers  are  more  or  less  in  a  recep- 
tive state  of  mind,  the  dealers'  advertis- 
ing will  be  most  effective.  For  this  period 
he  should  plan  several  window  displays, 
should  arrange  for  a  series  of  advertise- 
ments in  the  daily  paper,  and  as  the 
Paint-up  and  Clean-up  week  approaches 
should  use  a  number  of  slides  at  the 
moving  picture  shows  in  his  neighbor- 
hood. When  this  Paint-up  and  Clean-up 
Campaign  is  going  on,  there  is  no  doubt 
whatever  that  the  dealers'  advertising 
will  bring  returns. 

During  Paint-up  and  Clean-up  week 
every  merchant,  who  handles  paint, 
should  have  a  spring  opening  and  should 
decorate  his  store  in  some  artistic  way. 
At  all  times  of  the  year  it  would  not  do 
to  make  a  show-place  of  his  store,  but 
this  is  one  time  when  he  should  really 
do  it  and  even  go  so  far  as  to  put  in 
special  decorations,  such  as  palms,  ferns, 
flowers,  etc.  It  would  not  be  a  bad  idea 
to  have  a  demonstrator  showing  how  to 
apply  household  paints  particularly,  or 
at  least  some  one  explain  about  the 
paints  for  different  parts  of  the  house. 
It  could  be  announced  through  all  adver- 
tisements that  all  are  invited  to  come 
and  learn  how  paint  is  used  to  clean  up 
and  re-decorate  the  home. 

The  paint  dealer  who  does  not  take  an 
active  part  in  the  Paint-up  and  Clean-up 
Campaign  is  missing  a  big  opportunity 
to  increase  the  number  of  customers  for 
his  store.  His  business  is  to  teach  the 
community  that  clean-up  means  paint- 
up  and,  of  all  times  to  do  it,  the  best 
time  is  when  he  has  so  much  co-opera- 
tion and  when  the  people  are  willing  to 
listen. 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  Feb.  4.— The  situa- 
tion remains  without  important 
change.  Nothing;  of  note  is  re- 
corded in  the  price  changes  during  the 
week  and  the  general  tendency  is  for 
firm  quotations.  Orders  for  immediate 
delivery  are  light  and  spring  bookings 
from  central  and  eastern  country  points 
are  altogether  satisfactory.  Snow  this 
week  has  handicapped  shipping  to  some 
extent,  but  the  interference  is  not  ser- 
ious, as  there  is  little  demand  for  quick 
deliveries.  Linseed  oil  remains  within 
about  the  same  range  with  lower  quota- 
tions tending  towards  the  top;  crushers 
quote  the  same  figure,  with  the  market 
strong  after  a  weakness  early  in  the 
week.  Lead,  putty  and  glass  are  all  very 
firm. 

Linseed  Oil.— The  market  is  inclined 
to  be  stronger  than  a  week  ago.  Crush- 
ers have  not  changed  prices  and  the  high 
point  remains  the  same,  but  there  is  an 
upward  tendency  from  the  bottom  of 
the  range.  Flax  was  weaker  for  a  few 
days,  but  the  reduction  in  price  was  not 
sufficient  to  affect  the  market  and  the 
reaction  carried  the  price  above  the  pre- 
vious level.  The  situation  is  now  firm. 
Crushers  quote  68y2c  and  71c,  as  a  basis, 
as  before,  but  whereas  68c  and  71c  was 
heard  in  the  trade  last  week  the  dealers 
low  is  now  69c  and  72c  and  the  majority 
of  quotations  are  at  70c  and  73c,  with 
69c  and  72c  for  quantities.  The  move- 
ment is  slow,  denoting  continued  small 
consumption. 

Raw.  Boiled. 

1  to  2  bbl   68V2c-70c  71c-73c 

3  to  5  bbl 67y2c-69c  70c-72c 

6  to  9  bbl 66i/2c-68c  69c-71c 

10  bbl.  and  over   . .  65y2c-67c  68c-70c 

5-2-al.  lots   71c     -72c  74c-75c 

5-gal.  cans  50c  each;  10-gal.  cans,  75c 
each. 

Gasoline  and  Benzine. — Demand  con- 
tinues fair.  Volume  of  business  is  about 
the  same  as  a  year  ago  at  this  season. 
Prices  are  without  change  and  are  likely 
to  continue  so  for  some  time  unless  there 
is  a  change  in  the  tariff,  for  which  pro- 
vision is  being  made  in  all  contracts  for 
future  delivery.  In  drums,  15c  gal.;  tank 
wagon,  less  100  gal.,  14y2c. ;  100-gal.  lots 
and  over,  13Voe  gal.    Benzine,  in  wood. 


18y2c. ;  in  steel,  15c.   Canadian  oil  13y2c ; 
American  oil  17c. 

Turpentine. — The  market  here  is  in- 
clined to  be  a  shade  firmer,  although 
there  is  no  important  change  in  prices. 
However,  64c  is  being  quoted  as  the  low 
where  63c  was  heard  a  week  ago. 

Per  gal. 
y2  bbl.  lots   66y2c-68c 

1  bbl.  lots  63y2c-65c 

2  to  4  bbl.  lots  62y2c-64c 

5  to  10  bbl.  lots  6iy2c-63c 

White  Lead. — Lead  continues  very 
firm   and   the   advance   of   10c   on   small 


SCHEDULE     OF    PRICES    FOR 

1915   ON   CP   NEUTRAL 

ARSENATE      OF      LEAD. 

Paste  Form. 

1-lb.  bottles,  per  100  lbs.. $19.00 

2-lb.  bottles,  per  100  lbs..  16.00 

5-lb.  bottles,  per  100  lbs..  12.00 

12y,-lb.  irons,  per  100  lbs..  11.50 

25-lb.  irons,  per  100  lbs. .  11.00 

50-lb.  irons,  per  100  lbs. . . .  10.50 

100-lb.  irons,  per  100  lbs..  9.75 

200-lb.  irons,  per  100  lbs. . . .  9.60 

Barrels,  per  100  lbs 9.00 

CP  LIGHT  GRAVITY. 

Dry  Arsenate  of  Lead. 

1  lb.,  per  100  lbs $30.00 

5  lbs.,  per  100  lbs 26.00 

10  lbs.,  per  100  lbs 24.00 

25  lbs.,  per  100  lbs 20.50 

100  lbs.,  per  100  lbs 19.00 

Ex.  Warehouse — Montreal,  Tor- 
onto and  Halifax,  N.S.  Freight 
allowance  to  Hamilton,  Ont.,  and 
St.  John,  N.B. 

Terms:  2%  30  days  or  net  3  mos. 


lots  made  a  week  ago  is  well  maintained. 
Demand  is  not  very  heavy.  Prices — $8.40 
in  ton  lots  and  $8.75  for  less. 

Glass,  Putty,  Etc. — There  is  little  or 
no  change  here.  Demand  continues 
small  and  prices  very  firm,  for  both 
glass  and  putty. 

In  connection  with  the  new  prices  for 
Paris  Green  it  might  be  explained  that 
while  the  prices  given  a  week  ago  for  the 
C.  P.  Co.  bratid  appeared  to  be  a  quarter 
cent  less  than  a  year  ago*  the  old  quo- 
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tation  was  evidently  given  on  the  Toron- 
to and  not  the  Montreal  basis.  The  ac- 
tual situation  is  that  there  is  no  change 
made.  Bergers,  as  stated,  is  lc  under  the 
quotation  of  last  year  and  is  %c  above 

C.  P.  Co.  

TORONTO. 

TORONTO,  Feb.  4.— The  situation 
in  the  paint  trade  is  practically 
the  same  as  last  week.  The  city 
business  is  quiet,  but  spring  bookings 
from  the  country  continue  to  be  satisfac- 
tory. There  has  been  a  general  advance 
in  white  lead  of  10c  per  cwt.  in  less  than 
ton  lots.  In  dry  colors,  vermilion  O.J. 
has  advanced  2c  per  pound,  other  lines 
being  unchanged.  Linseed  oil  and  tur- 
pentine are  unchanged,  with  light  de- 
mand. The  glass  situation  is  unchanged, 
but  there  is  a  possibility  of  the  new 
tariff  affecting  the  trade.  This  statement, 
of  course,  holds  goods  for  any  imported 
lines.  Putty  prices  are  unchanged,  and 
the  market  is  quiet.  Coal  oil  is  moving 
out  well,  but  gasoline  is  quiet.  There  is 
an  active  demand  for  Paris  green.  Col- 
lections are  slow. 

Linseed  Oil. — The  market  is  in  a  more 
settled  condition  after  the  recent  ad- 
vance, and  prices  are  holding  firm.  Flax- 
seed weakened  during  the  week,  but  is 
stronger  again,  with  steady  demand. 
Higher  prices  for  oil  are  anticipated,  as 
the  present  price  is  generally  considered 
to  be  too  low,  considering  the  cost  of 
seed.  The  demand  continues  to  be  light, 
but  the  market  is  in  an  interesting  con- 
dition. The  following  prices,  which  are 
unchanged,  are  being  quoted  in  Toronto: 

Raw.  Boiled. 

Single  bbls 68  71 

3  to  5  bbls 67  70 

6  to  9  bbls 66  69 

Turpentine. — The  market  is  dull,  and 
there  is  little  turpentine  moving.  The 
prices  are  stagnant  at  Savannah' and  the 
general  situation  is  unchanged.  There 
has  been  no  change  in  prices,  and  the 
following  prevail  in  Toronto: — Single 
barrels,  66c;  2  to  4  barrels,  65c;  5-gallon 
lots,  73c  per  Imperial  gallon. 

White  Lead. — The  10c  advance  in  less 
than  ton  lots  is  in  effect  for  all  brands. 
Lead  is  showing  some  strength,  and  some 
nice  spring  orders  have  been  booked. 
There  is  a  possibility  of  a  further  ad- 
(Continued  on  page  52.) 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN   CANADA 

PURITY  and  TRUTH 

It's  a  source  of  great  satisfaction  for  a  Dealer- Agent  tc  positively  know  that  every  time  he  sells  a  can  of 
100%  Pure  Paint,  he  has  provided  his  customer  with  100%  Efficiency.  He-  knows  his  customer  has  bought 
satisfaction  because  100%  Pure  means  highest  quality  and  lasting  service. 

It 's  also  a  source  of  great  satisfaction  for  a  Dealer- Agent  to  know  that  the  story  of  100%  Pure  Quality  and 
Service  is  not  only  widely  heralded,  but  it  is  truthfully  told  in  such  a  way  and  through  such  numerous  medi- 
ums as  to  make  it  the  easiest  and  most  profitable  to  sell. 

Purity  in  Paint,  Truth  in  Advertising,  the  winning  combination. 


&fie  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


Jamieson's 

PURE   PREPARED    PAINTS 
AND  VARNISHES 


THEN  YOU'LL  STICK 
TO  THEM 


The  100  per  cent.  VALUE  IN  EVERY  CAN  is  sure  to  make  friends  of  your 
most  exacting  customers — is  sure  to  stimulate  the  sales  of  paint  department 
— is  sure  to  build  your  prestige  as  a  paint  dealer. 

We'll  be  pleased  to  furnish  you  with  list  of  dealers  so  you  can  write  them  re 
their  experiences  with  Jamieson's  Paints  and  Varnishes. 

Drop  us  a  card  now.  Don't  put  it  off,  'cause  you're  liable  to  forget. 

R.  C.  JAMIESON  &  CO.,  OmIted;  Montreal,  Canada 

ESTABLISHED    1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 
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vance  in  prices.  Prices  are  given  in  the 
current  paint  market  quotations. 

Dry  Colors.— Vermilion  O.J.  has  ad- 
vanced 2r  on  aeeount  of  a  shortage  in 
dyes :  permanent  reds  are  also  higher. 
vermilion  O.J.  is  now  22c:  Venetian 
red,  best  bright,  2c.  and  Venetian  No.  1, 
l%c  per  pound. 

Glass.- — The  situation  is  strong,  and 
business  is  quiet.  The  possible  effect  of 
the  proposed  tariff  changes  is  causing 
some  interest  in  the  glass  trade.  It  is 
not  certain,  however,  that  prices  would 
be  advanced  immediately,  even  if  the 
tariff  on  glass  were  raised.  The  glass 
situation  is  an  interesting  one. 

Coal  Oil. — There  is  a  fair  demand  for 
coal  oil;  prices  arc  given  in  current  mar- 
ket quotations.  Gasoline  and  benzine 
are  dull  at  18c  and  IS1  2''  per  gallon  re- 
spectively. 

Putty. — The  market  is  quiet  and  de- 
mand light.  The  following  prices  are 
for  standard  putty  in  less  than  ton  lots. 

Per  100  lbs. 

Bulk  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12%  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12i/2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 
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TAKE  IT  CALMLY. 


The  decision  of  the  Supreme  Court  of 
the  United  States  that  an  employer  has 
the  right  to  decline  to  employ  a  man  be- 
cause he  is  a  member  of  a  labor  union 
simply  says  to  the  union  man  that  he 
has  no  right  to  demand  that  his  employ- 
er do  what  the  union  is  not  willing  to  do 
for  the  employer.  That  is,  a  union  man 
who  refuses  to  work  with  a  non-union 
man  whom  the  employer  wishes  to  em- 
ploy cannot  force  his  own  employment. 

The  decision,  following  that  of  the 
Danbury  hatters'  case,  is  of  great  im- 
portance and  probably  will  be  violently 
denounced  by  labor  leaders,  but  it  will 
be  well  for  them  to  accept  the  decision 
calmly  and  try  to  reform  the  unions  so 
that  employers  will  prefer  union  men. 
The  unions  will  be  compelled  to  be  more 
reasonable  in  their  demands,  and  the 
present  is  an  excellent  time  to  begin  to 
establish  more  harmonious  relations  be- 
tween employers  and  employees.  Repre- 
sentatives of  capital  and  labor  have  been 
getting  pretty  near  to  each  other  in  con- 
ferences concerning  the  unemployment 
problem,  and  still  closer  relations  ought 
to  be  established. — The  Iron  Trade  Re- 
view, Cleveland,  Ohio. 


Catalogues 

and 

Booklets 


1915  Calendar. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio, 
have  issued  a  1915  calendar  in  poster 
form.  A  full  line  of  the  firm's  products 
is  shown  on  the  calendar.  Copies  will  be 
mailed  to  the  .trade  on  request. 

The  Bone  Book 
Pratt  &  Lambert,  Inc.,  Bridgeburg, 
Canada,  have  issued  "The  Bone  Book," 
being  an  account  of  the  adventures  of 
the  twelve  Pratt  &  Lambert  Commercial 
Tourists  Abroad,  and  their  escape  from 
war-ridden  Europe  on  that  memorable 
trip  of  the  S.S.  "Mauretania."  when 
she  broke  the  trans-Atlantic  record  in 
four  days  and  ten  hours — the  fastest 
trip  ever  made  across  the  ocean. 

Taylor  Forbes  Catalogue. 
An  attractive  1915  lawn  mower  cata- 
logue has  been  issued  by'  the  Taylor 
Forbes  Co.,  Guelph,  Ont.  The  catalogue 
consists  of  32  pages,  and  shows  the  com- 
plete line  of  Taylor  Forbes'  mowers  and 
parts.     Copies  will  be  mailed  on  request. 

. @ , 


NICKEL-PLATING    ALUMINUM. 

A  communication  has  recently  been 
presented  to  the  Academie  des  Sciences 
by  M.  Le  Chatelier,  in  which  the  author 
states  that  he  has  succeeded  in  nickel- 
plating  aluminum,  hitherto  unaccom- 
plished. This  has  considerably  prevented 
the  extension  of  employment  of  this 
metal,  which  lends  itself  to  so  many 
purposes,  since  its  dull  appearance,  es- 
pecially after  prolonged  use,  has  been 
much  against  it.  The  difficulty  has  been 
surmounted  by  a  preliminary  scouring  of 
the  aluminum  in  a  bath  of  hydrochloric 
acid  containing  iron.  The  iron  precipi- 
tated on  the  surface  of  the  aluminum 
forms  a  kind  of  network,  and  when  the 
piece  of  metal  is  then  passed  into  the 
nickel  bath,  the  nickel  becomes  fastened 
in  this  network  and  adheres  strongly  to 
the  aluminum. 


MONTREAL  NOTES. 

Geo.  Ramsden,  one  of  the  veteran  hard- 
ware travellers  of  Canada,  who  repre- 
sents Caverhill,  Learmont  &  Co.,  has 
been  laid  up  for  a  few  days  at  his  home 
at  Port  Hope,  but  expects  tc  be  calling 
on  the  trade  again  in  the  course  of  a  few- 
days. 

Among  the  trade  visitors  in  the  city 
this   week   were  L.   A.   Cornelius,  presi- 
dent of  the  Wolverine  Companies,  with 
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plants  at  St.  Thomas,  Ont.,  New  York, 
N.Y.;  Grand  Rapids,  Mich.,  and  San 
Francisco;  G.  W.  Carter  of  the  Eagel 
Lock  Co.,  Tarryville,  Conn.,  and  M.  J. 
Fultz  of  the  American  Pad  and  Textile 
Co.,  Chatham,  Ont. 

William  Almour,  whose  death  took 
place  recently  in  Montreal,  was  born  in 
1832,  and  for  many  years  was  connected 
with  the  hardware  firm  of  W.  &  C.  Brew- 
ster. He  was  long  prominent  in  sport  cir- 
cles and  was  a  member  of  the  first  hunt 
club  formed  in  1849  which  had  its  ken- 
nels at  Logan 's  farm.  He  was  an  officer 
of  the  1st  Montreal  Field  Battery  and 
afterwards  of  the  Royal  Guides,  of  which 
he  remained  a  member  until  they  dis- 
banded. 

#- 

FARMERS    ARE    BUYING    GOODS. 

(Continued  from  page  37.) 

distress  in  the  country,  or  any  class  of 
business  that  is  suffering  it  is  because 
it  has  not  been  built  upon  sound  foun- 
dations. That  being  the  case  it  is  to  the 
advantage  of  Canada  that  it  should  at 
this  time  crumble  and  pass  away  and 
leave  the  land  purged  of  what  is  not  fit 
to  live. 

For  al!  the  operations  on  our  farms 
there  is  every  prospect  of  the  banks  of 
the  country  having  all  the  necessa re- 
funds. For  the  moving  of  actual  pro- 
duce for  which  there  is  a  real  demand 
there  will  be  no  doubt  as  to  the  financ- 
ing. During  the  last  week  of  Decem- 
ber last  the  Government  statement  cov- 
ering the  operations  of  the  chartered 
banks  of  the  Dominion  for  the  month 
of  November  was  issued  and  it  disclosed 
a  state  of  affairs  that  was  indicative  of 
steadiness,  and  which  was  re-assuring. 
Deposits  by  the  public  were  shown  to  be 
on  the  increase  and  correspondingly 
commercial  loans  contracted.  The  latter 
movement  is  not  unusual  at  that  period 
of  the  year.  For  every  dollar  the  public 
had  on  deposit  with  the  banks,  seventy- 
nine  cents  were  out  on  loans.  Usually 
the  amount  out  on  loans  is  eighty-four 
cents  or  thereabouts  out  of  every  dollar. 
Never  before  has  the  ratio  of  loans  to 
deposits  been  so  low.  Another  fact 
worthy  of  note  in  connection  with  the 
bank  statement  is  that  the  aggregate  of 
actual  cash  in  the  till,  the  amount  due  to 
banks  from  their  correspondents  abroad, 
and  Government  securites  were  very 
much  larger  at  the  end  of  November 
than  it  has  ever  been  before.  We  may 
take  it  from  these  facts  that  the  banks 
are  in  a  position  to  take  care  of  the 
legitimate  commercial  needs  of  the  coun- 
try during  the  year.  One  thing  is  sure, 
the  movement  of  any  kind  of  merchan- 
dise will  be  facilitated. 


HARDWARE    AND    METAL 


February  6,  1915. 


AN  EXPERIMENT 

IN  POLITICAL  ECONOMY! 

There  is  always  a  relationship  between  the  drop  of  water  and  the 
ocean ! 

Between  the  sale  and  purchase  of  a  HOME  PRODUCT  and  the 
NATIONAL  DEBT! 

Between  goods  bought  at  home,  or  abroad,  and  the  CREDIT  and 
DEBIT  of  the  Nation! 

Our  idea  in  Canada  to-day  is  to  keep  the  balance 
of  trade  more  in  our  favor  than  ever  before! 

To  sell  more  to  foreign  countries  than  we  buy  from  them ! 

To  buy  more  of  our  own  products  than  those  of  foreign  countries! 

IN  PAINTS  AND  WHITE  LEAD  YOU  CANNOT  GET  A 
MORE  THOROUGHLY  REPRESENTATIVE  CANADIAN 
PRODUCT  THAN 

BRANDRAM'S   B.B. 
GENUINE  WHITE  LEAD 

AND 

B-H  "ENGLISH"  PAINTS 

MADE  BY  AN  ALWAYS  CANADIAN  FIRM,  EMPLOYING 
CANADIAN  LABOR,  SPENDING  CANADIAN  MONEY  IN 
CANADA. 

Handle  these  paints — sell  them — recommend  them — use  them  yourself 
— and  you  are  practising  Political   Economy  in  a  very  concrete  way. 

More  about  this  later  on  when  you  see  the  im- 
proved trade  returns  at  the  end  of  the  year,  both 
for  you  and  for  everybody  else. 


B  M 

NDRA 

m^H. 

EIS 

fDER, 

SON 

MB  LI  MIT  E  D 

Montreal 

Halifax 

St.  John 

£g 

Toronto 

,     Winnipeg 
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HARDWARE    AND    METAL 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2y2%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers.  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40o;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f.,o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight   equalized. 

ANTIMONY. 

Cookson's    or   Hal- 
lett's    19  00        19  00 

ANVILS. 

Buckworth,   per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 

Irwin's   auger,   45   p.c. 

Iim nr's  auger  70  p.c. 
Rockford's  auger,  50  and   10  p.c 
Gilmour's  car,  47%   p.c, 
Clark's  expansive,  40  p.c 
AXES. 

Daisy,   doz 6  25 

Cherokee,   doz 8  00 

Hand   made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,   doz 9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit,  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"  Axes   5  75    6  50 

Bench    Axes,    Samson. 

No.  3,   doz.,  net 9  00 

No.   3,   doz.,   net 9  30 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net 11  50 

No.   6,   doz.,   net 12  00 

B 
BABBITT. 

Canada  Metal  Co.,  Ltd. — Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frictlonless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and    4.     Prices   6   to   60c   lb.. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo,  "A." 
"B."    "C,"    "D,"    No.    1,   2  and   3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,   No.   4,   from   6   to  60c   lb. 

BELTING    (Leather). 

Extra,   50   and    10   per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.  Montreal  Toronto 

Single  bbls.,,  gal 0  20        0  18 

3  bbls o  17% 

BOLTS   AND   NUTS. 

Carriage  Bolts  ($1),  list,  %  in. 
*  dia.  and  smaller,  65  and  10  p  c 
Carriage  Bolts   ($1)  list,  7-16  In., 

52%    and    12%%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,   70  and  5%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,   60  and  5%. 
Sleigh  Shoe  Bolts,  %  in.,  dia.  and 

smaller,  62%%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

atfH  larger.  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein   Bolts,   75%. 
Square    Head    Blank    Bolts,    60% 
Bolt   Ends,   60  and   5%. 
Plow  Bolts,  55,  10  and  5%. 
Elevator  Bolts,  60  and  5%. 
Fancy   Head   Bolts.  50  and  5%. 
Shaft  Bolts  ($3)  list,  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
Whiffietree  Bolts.  50  and   5% 
Nuts,   Square,   4%c  off  list. 
Nuts,  Hexagon,  4%c  off  list. 
Stove   Rods,   per  lb.,  5%   to  6c 
Stove    Bolts,   80   and    7%%. 
Tire   Bolts,   75%. 

BRASS.  Per  lb 

Springs,     sheets,     up     to    20 

gauge    o  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,   seamless   base   0  24 

Tubing,  iron  pipe  size,  1  in. 

base    o  24 

Copper  tubing,   4c  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   Iron   loose   pin,  60%.. 
Wrought     steel     fast     Joint     and 

loose  pin,  70  and  5%. 
Crescent    brands,    70%. 

BARS   (Clothes). 

3  sections,  4  ft.,   doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3  sections,   6  ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,   $4.50;    extra 

heavy,  $7. 

BOARDS,    BAKE.  Per  doz. 

No.  0,   %  inch   rim,  16x22...  4  25 

No.  1,   %  inch   rim,  1Sx24...  4  75 

No.  2,   %   inch   rim,   18x28. .  .  5  25 

No.   3,   %   Inch    rim,  20x30...  5  90 

No.   0,   %   inch   rim,   16x22...  4  CO 

No.   1.   %   inch   rim,   18x24.  . .  5  30 

No.  2,   %   inch   rim,  18x28...  5  60 

No.  3,   %  Inch   rim,  20x30...  6  30 

BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Size   14x60   ins.,   doz 8  40 

Folding,    14r5J   Ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,   stationary,   doz.  1  50 

Folding,   per   doz 3  50 

Folding,   without  sleeve 19  00 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown    2  05 

Dandy  2  25 

Improved  Globe   2  35 

Standard   Globe    2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,   per  doz.  14  70 

Weighted.   20  lb.,    per  doz.  19  90 


CANS. 

Milk  cans  and  palls,  35%.. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and  12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Retlnned, 
72%  and  5.  Plain,  72%  and  15. 
Milk    can    trimmings,   20%. 

Common,    cork-lined,   3   per   cent. 
Cans,  Jacketted. 

1  gal.  Jacketed,  per  doz.  . .  2  70 

2  gal.  Jacketed,  per  doz.  ..  3  60 

3  gal.  Jacketed,  per  doz.  ..  4  20 
5  gal.,  Jacketed,  per  doz.  ..  4  80 

10  gal.  Jacketed,  per  doz.   . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots    . .  1  85 
Portland,   per   bbl.,   carload 

lots,   f.o.b.   Toronto    1  55 

White    Bros.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire     brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,  ROOFING.       Per  gal. 

Roofing    cement    (in    bbls)..  0  17 
Cement  (In  5  and  10  gals)..  0  19 

Cement  (in  2  gals.)   0  25 

Cement    (In    1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per   gross    0  65    0  80 

Carpenters   lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per   gross 0  20 

CHISELS. 

•"rild  chisels,  5x6  In.,  doz 2  20 

Bevel  edge,   1   Inch,   doz.    ...  2  50 

CHAIN. 

Proof  coll.  per  100  lbs.,  %, 
$7.25;  5-16,  $5.10;  %.  $4.35;  7-16, 
S4.05;  %,  $3.80;  9-16,  $3.80:  %, 
$3.65;  %,  $3.60;   %,  $3.40;  1,  $3.20. 

Electric  Weld  Coll  Chain— BB, 
3-16  in.,  $9  per  100  lbs.;  %  in., 
$6.25  per  100  lbs.;  5-16  In.,  $4.65 
per  100  lbs.;  %  In.,  $4  per  100 
lbs.;  7-16  in..  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 
4%  lb.  size,  2  doz.  in  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  in  case   . .  6  75 

COPPER.  Montreal  Toronto 

Casting  ingot   $15  25  $15  25 

Bars,  %  to  2  in 23  00    27  50 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  In.  21  00    29  50 

Copper  sheet,  tinned 

14x60,    14    oz 28  60    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  In  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.   5,   Special    0  60 

No.  6,  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  dot..  3  75 
Ideal  egg  boxes,  with  filler, 
12   doz.   size,   per  doz.   ...  3  50 

CANADA  PLATES. 

Ordinary,  52  sheets   . .  2  75    3  00 
All    bright,    52   sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   ..  4  45        4  45        4  60 
00  . .  4  70        4  70        4  85 
20x28x30  . .  8  90        8  90        9  20 
20x28x80  . .  9  40        9  40        »  70 
M.L.S.  and  Famous —        Per  box 

I  C,  14x20  base $7  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base 9  GO 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  6  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base  ...       9  50 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  66 

I  X,  14x20  base  5  66 

I    X   X,   14x20   base    ....       6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      

I   X,  Terne  Tin    9  40 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben 2  00 

Baby    Ben    2  00 

CROWBARS.  4%c   per  lb. 

D 
DRILLS. 

Bit  Stock   Drills.   60  and   5  p.c 
Wood   Drills,   35   p.c. 
Straight    Shank    Drlils,   ">0   and 
l<>  per  cent. 
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STRICTLY  SOLDER  IS  A  FAVORITE. 


Harris  Heavy  Pressure 

The  Babbitt  Metal 
"WITHOUT    A    FAULT" 

WRITE   FOR' CATALOGUE  "A" 
MAILED   FREE. 


*M      I 


-CMC 

CANADA 

C  o.    \_  t'd. 
H>       TORONTO 
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EASY   WIPING   SOLDER. 


THE  CANADA  METAL   COMPANY,  LIMITED 
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HARDWARE     AND     METAL 


D  BIBBS, 

Clothes,  4  sides,  16  bars,  fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  25 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double     Standard 
29  in.,  Single 

7  oz.    ..0  17%       6  oz.    ..   0  11% 

8  oz.   . .   0  19%      7  oz.    . .   0  13 

9  oz.    ..   0  22  8  oz.   ..   0  14% 
10  oz.   . .  0  24  Mi      9  oz.   . .   0  16)4 
12  oz.   . .   0  29%     10  oz.   . .   0  18 
15   oz.    . .    0  36%     12  oz.    . .    0  21% 

15  oz.    . .   0  29 
Standard.    Single    Pilled,   36-inch. 

1  oz •  17     10  oz •  23% 

8  oz 0  19     12  oz 0  28% 

r 
FILES  AND  BASPS.       Per  cent. 

Disston's    75 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagie  75 

McClellan  Glebe 75 

Black    Diamond    66  2-3 

Delta  Files  65 

Nicholson    66% 

JoTvetfs  (English  list)  ...  27% 
Spear  &  Jackson  (Eng.  list)     85 

Globe     75 

Hellers   70 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.:  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
B1XTUBES,  STAlt  Doz. 

Hollow   0  81 

Solid    1  85 

O 
GALVANIZED    WABE. 

Dufferin  pattern  pails.  50  p.c. 

English   pattern,  60  per  cent. 

Galvanized    washtubs,   50  p.c. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and   over....     18 

Toronto. 

Any  .juantity,  in  bbls IS 

Drums.   40-gal„   per  gal..     15 
GBIND8TONES.       Per  100  lbs. 
Oyer  40  lbs.  and  2  in.  thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS  (SNAP  AND  BING). 
Jute  Rope,  %-ln.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-ln.,  per  doz.  ..     5  20 

we°    I  a 

HALTERS    (SISAL) 

%-ln.,  $9.00;  7-16  in.,  $10.20;  %- 
iii'i,11-40:  9"16  in>  *13-2°;  %-in., 

$15.00. 

HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and   over   0  06 

Masons,  5  lbs.  and  over  ...  0  06 
Napping,  up  to  2    i>s 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz...!  2  04 
Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent- 
No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,  50  per   cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  aavvy  pick,  25 
p.c. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubleti-ees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
;>er  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGEBS,    BABN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1 8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New   Mllo,  flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.   sets    6  40 

Storm    King  and   saf- 
ety  hangers    5  75 

Storm   King  rail    4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  8-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson  Samson 

Per  doz.  Shingle  Claw 

No.  1   13  13  15  10 

No.    2    14  20  15  70 

HIDES. 

Trimmed    hides,   green  0  12    0  13 
Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with   mane  and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50  per  cent. 

HEAVY    TEE    AND    8TRAP 
HINGES.  Strap.     Tee. 

4  In.,  doz.  prs $1  03    $0  87 

5  In.,  doz.  prs 1  25      1  00 

6  in.,  doz.   prs 1  35      1  03 

8  in.,  doz.  prs.   1  84      1  3S 

10  in.,  doz.   prs 3  24      2  27 

12  in.,  doz.   prs 4  03      3  73 

14  In.,  doz.  prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10  per  cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  honk  and  strap  hinge — 
Under  12  in.,  per  100  lbs....     5  00 
Over  12   In.,   per  100  lbs.    .  .     4  25 
Extra    hooks   for   above,   % 

In.,  per  lb 5% 

Extra   hooks   for  above,   % 

In.,    per    lb 5% 

Crate  hinges  and  back  flaps, 
65  and  5  ner  cent. 

Chest  hinges   and   hinge   hasps, 
65  per  cent. 
HINGES    (SPBING). 

Spring,  per  gross  —  No.  5, 
$18  00:  No.  10.  $19.50;  No.  20, 
S«50:  No.  50.  S24:  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
Iron,   gross,  $12. 

Chicago   spring   hinges,   15   p.c. 

Triplex    spring   hinges,   40   p.c. 

Chicago  surface  door  (6,000). 
45  ner  cent. 

Garden  City  fire  house  hinges. 
121/?.   per  cent. 

•Thief  floor  hinge,  50  p..c. 
HOES.  Grub,  3%-1b.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70       2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 180 

Cyclone,    doz 2  40 

Hoes,  corn,  doz 4  N 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4,15;  snow 
pattern.  No.  2  and  larger,  $4.15: 
No.  1  and  smaller,  $4.40:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.35;  No. 
1  and  smaller,  $4.60:  "XL."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
conntersunk  steel,  all  sizes,  0-4. 
Sfi.25;  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 


IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60    2  50 

Common     bar,     per 

100    lbs 2  05    2  00 

Forged      Iron,      per 

100  lbs 2  30    2  35 

Refined      Iron,     per 

100  lbs 2  40    2  40 

Horseshoe  Iron,  per 

100    lbs 2  40    2  40 

Mild  steel    2  25    2  00 

Sleigh   shoe  steel...     2  25    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steel    2  75    3  00 

Tire  steel    2  36    2  20 

Sheet  cast  steel   ...     0  15    0  15 

Toe   calk   steel    3  10    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel   0  08%  0  08% 

Silver  tool  steel  ...     0  18%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  17-16  In 0  05% 

17-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,  TINNED. 

72x30  up  to  24  gauge,  case 
lots     $  9  50 

Less   than   case,   25c   per  100   lbs. 

72x30  up   to  26  gauge,  case 

:ots    10  00 

extra. 

IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per  set   0  78 

Mrs.,   Potts,    No.    60,    nickel- 
plated,   per  set   0  85 

Mrs.    Potts,   handles,   japan- 
ned, per  gross    9  00 

Sad  Irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set  . .  1  50 
Asbestos,  No.  90.  per  set   ...   1  20 

Princess   Electric,  each    3  00 

Ideal    Electric,    each    2  85 

Gasoline  Sad  Iron,  each  ...  3  50 
Ideal   Gasoline,  each    3  25 

LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect   22c  ft. 

Chair   Ladders,   each    $2  00 

(Roped  Extension). 


20  ft.  . 

..$3  00 

42  ft.  ... 

$  7  95 

22  ft.  . 

44  ft.  ... 

8  36 

24  ft.  . 

..  3  60 

46  ft.  ... 

8  74 

26  ft.  . 

..  3  90 

48  ft.  ... 

9  12 

28  ft.  . 

...  4  20 

50  ft.  ... 

9  50 

30  ft.  . 

. . .  4  50 

52  ft.  ... 

11  44 

32  ft.  . 

..  4  80 

54  ft.  ... 

11  88 

34  ft.  . 

. .  5  78 

56  ft.  ... 

12  S2 

36  ft.  . 

...  6  12 

58  ft.  ... 

12  76 

38  ft.  . 

. . .  «  46 

60  ft.  . . . 

13  20 

40  ft.  . 

...  6  80 

(Common   Extension). 

20  ft.  each  $2  60 

22  "  2  86 

24  "  3  12 

26  "  3  38 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  48 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22   ft,   each    2  64 

16  ft.,  each  1  76 

14  ft.  each    1  64 

12  ft.,  each   1  20 

single  ladders;  sort  nose,  lc  per 

18  ft.,   each    1  96 

20  ft.,  each   2  40 

foot  additional. 
8  ft.,,   each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,  per  doz.,  $4.75;  all  brass, 

per  doz.,  $10;  all  brass",  uiekel- 

plated,  per  doz.,  $15. 

Banner  Buggy    10  75 

Banner  Junior 11  75 

Trulite   7  00 

Wrightlights   7  00 

Beacon    7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short  globe,  pattern    7  00 

Cold  blast,  japanned   7  00 

Brass,  well  japanned    9  26 

All    brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  76 

Cold  blast,  common  ruby..  1  60 

Cold    blast,   short    0  66 

Cold    blast   0  50 

Prism  globes 1  20 

LATCHES    (YALE,    NIGHT). 

No.  26,  per  doz $  3  30 

No.  34,  per  dos 11  80 

No.  34X,  per  dos 11  80 

No.   37,   per  doz 13  40 

No.   042,   per  doz 16  25 

No.  42,  per  doz 18  25 

LATHS  (METAL).        Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,  galv.   metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 5  25        5  25 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60        7  50 
Sheets    3    lb.    sq.,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft •  60        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to  size,   %c  per  lb 
extra. 
LEVELS.  Per  doz.    Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewood    7  60 

104x24,  Triple  stock  (net) .  21  M 
104x27,  Triple  stock  (net) .  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  88  00 
Indian   snap,  per  grots    ...  27  00 

MACHINES    (WASHING).      Bach 

Canadian    .- $  5  00 

Do wswell    6  00 

Hamilton   5  70 

Re-Acting    7  60 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,  Power,  style 

"D"     24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...  11  00 

Ideal  Power  16  OC 

Seafoam,  electric   60  00 

Seafoam,  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine 4  50 

Popular,  No.  1   526 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,  without  stand..     9  00 
Puritan  Water  Motor,  com- 
plete      1«  00 

Hydro,     One     Tub,    engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,    $6   net 
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More-Profit  Pumps 
—Real  Profit 


No   use   to   sell   a  pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.   Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Wrought  and  Steel  Pla$ 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


|F}rom  the  most 
Palatial  House- 

For  Every  Finishing  Need  in 
the  Modest  Cottage  or  the 
Most  Pretentious  Home  or 
Skyscraper — There  is  a  Per- 
fect Berry  Brothers  Varnish. 

In  selling  varnishes  to  your  trade — no 
matter  the  class  or  size  of  the  job— do 
not  lose  sight  of  this  important  fact : 

For  57  years  Berry  Brothers'  products  have  been 
the  choice  of  home  owners,  architects,  builders, 
painters  and  decorators — because  of  sjjeerlmerit. 

By  selling  Berry  Brothers'  Varnishes — you  are 
promoting  the  best  interests  of  your  customer 
aslwell  as/your  own.  Among  the  most  widely 
used  Berry  architectural  finishes  and  the  ones 
you  should  sell  the  most  of  are  these  two  ster- 
ling products: 


LUXEBERRY  WHITE 
ENAMEL 

Used  on  woodwork,  metal 
or  plaster  it  gives  a  beauti- 
ful rich,  durable  and  wash- 
able finish  —  whitest  white 
which  stays  white.  It  will 
not  check,  fade  or  turn 
yellow. 


LIQUID  GRANITE 
FLOOR  VARNISH 

A  perfect  floor  finish  as  last- 
ing as  its  name  indicates.  It 
produces  a  tough  elastic  sur- 
face of  surpassing  beauty. 
It  will  not  wear  white,  check 
or  peel  under  the  hardest 
kind  of  hard  wear  and  tear. 


Sell  your  trade  a  varnish  that  has  proven  itself 
by  years  of  actual  service — a  varnish  that  sells 
on  its  own  merit.       Write  for  dealer  proposition. 

aERRY  BROTHERC 
|  ,,NCOR.POIVATtD.  W^ 

/brld's  Largest-Varnish  Makers  V^ 

Walkerville,  Ontario 


To  the  Little 
Bungalow  Home" 


J^b^fe. 
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MALLETS.  Per  doz. 

Tinsmiths',  2%   x  5%   in 1  65 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,  each   6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4x6 100 

Size   glass,   5   x   7 126 

Size   glass,   6   x   9 160 

Size   glass,   7   x  9 1  75 

Size   glass,   8   x    10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,   doz...  8  00 

New   Wizard,   large 10  00 

Mop  sticks,   doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  30 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz l  35 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.05  base;  Montreal, 
$2.15  base;   London,  $2.05   base. 

Cut  nails  —  Montreal,  $2.50: 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous   wire   nails,   75%. 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3   base. 

NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,   in  25-lb.  box $3  75 

No.  5,  in  25-lb..  box 3  75 

No.  6,  in  25-lb.   box 3  50 

No.  7.  in  25-lb.  box 3  25 

No.  8.  in  25-lb.  box 3  25 

No.  9,   10,  11  and   12,   in   25- 

!!>•  box   3  00 

Less  10  and  5  per  cent.   off. 
NAILS    (HORSE). 

M.R.M.     cold     forged     process 
list,   10th   January,   1912. 
„.         T        ..                   Prices  per 
Size.,    Length.                   25-lb.  box. 
No.  3,  1%-Inch    $4  10 

No.  5,  1  x5-16  3  50 

No.  6.   2%    3  10 

No.  7,  2  5-16  2  90 

no.  s,  2%  ;;;  2  75 

No.  9,  2  11-16   2  60 

go.  10,  2%    -  2  50 

No.  11,  3  1-16   2  45 

No.  12.  3%    2  45 

NETTING,    POULTRY 

2    In     mesh,    19    w.g.,    50-10-5% 
off;   1%   in.   mesh,  60-10-5%  off. 
NET   PRICES   ON   SMALL 

SIZES  POULTRY  NETTING. 
%  In.  x  22  ga.  x  12-ln.,  roll. $3  00 
%-ln.  x  22  ga.  x  18-in.,  roll.  4  30 
%-ln.  x  22  ga.  x  24-in.,  roll.  5  65 
%-  n.  x  22  ga.  x  30-ln.,  roll.  6  90 
%-ln.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  60 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in„  roll..  3  25 
1  in.  x  20  ga.  x  38-ln..,  roil..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best   (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp  (English) 7  00 

U.S.   Navy    (English) 6  50 

Navy    (English)    6  00 

Best    Navy    5  00 

Plumbers  (spun)   ...  4  00    4  00 

OIL. 

Can.     prime     white 

Petrol  0  13% 

Royalite    0  17      0  14 

Palaclne    0  21%  0  16% 

Castor  Oil,  per  lb..  0  0S%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parafflne    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

P.o.b.   Toronto 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  chest,  3c  lb. 
Lead    (heavy   pipe,  etc.),  3%c. 


Brass,  heavy,  7%c  lb. 
Brass,   light,   5%c   lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old   cast   iron,  $10  per  ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  Iron,  No.  2,  $2  per  ton. 
Stove   plate,  $9   per  ton. 
Mach..  compos.,  No.  1,  9c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and    shoes,    according    to 
trim,   5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5  to  6c  lb.;  auto   tires,   etc.,  4c; 
bicycle   tires,  2%c. 

PACKING    (JUTE). 

Per  Coll   Lots. 

Fine  jute,  lb 0  08% 

Beavpr,  lb 0  07% 

Coarse  sewer,   lb 0  06% 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.   Paper,  No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred   Fibre,   No.,  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,  per  roll   0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.  roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue   R-S   Sheathing    0  42 

Dry    fibre    No.    1    0  50 

Drv  fibre  No.  2   035 

O.K.,  carpet  felt   1  40 

Per  100  lbs. 

Heavy   dry   straw    ISO 

Heavy    tarred    straw     1  80 

Spruce   sheathing    3  00 

Carpet   felt,   16  oz 2  60 

Carpet   felt,  20  oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,  32  ft.   x  60  ft, 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bbls.,     per    gallon     0  17 

Liquid    tins   cement,   5s    ....019 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...   5  00 
Khlngle  Varnish,  per  bbl.  ...  6  00 

Caps,    per   lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

Tarred  felt,  Dominion.  7  oz.  2  10 
PICKS  (CLAY). 

5  to  6  lbs.„  doz 3  75 

7   lbs.,   doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,    doz 5  00 

PINS,   COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS,   CLOTHES. 

Selected  full  count.  Per  case 

5   gross,   4-in.    (loose)    $0  80 

5  gross,  4%-in.  (loose)   0  90 

5    gross,    5    In.    (loose)     ....     1  00 

4  gross,   4-ln..   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross,   4  In.    (24   pkgs.   of 

2   doz.   each)    0  00 

6  gross.   4   in.    (12   pkgs.   of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 
Brass,  50  per  cent. 

PIPE.    STANDARD    WROUGHT. 

Butt  weld. 
Size.  Blank  Galvanized 

V*"  and  %"  ....$    2  07  $    2  97 

2"   2  51  3  44 

%"    2  SS  4  03 

1"   4  25  5  95 

1%"     5  75  S  05 

IV,"   0  8S  9  63 

2"    9  20  12  95 

2V/'     14  63  20  48 

3"   19  13  26  78 

3%"    23  00  32  50 

i"~ 27  25  38  15 

Lapweld. 

2"   $  10  73  $  14  43 

2%"    14  92  20  77 

3"   IS  51  27  1R 

3V>"   ?3  46  32  66 

4"    "7  SO  3S  70 

4%"    34  93  47  63 

5"  40  70  55  50 

6"  52  SO  72  00 


7" 73  78  99  96 

8"x25  lbs.  per  ft.     77  50  105  00 

S"x28  lbs  per  ft.    5*  28  120  96 

9"   106  95  144  90 

10"x23  lbs  per  ft    99  20  134  40 

10"x40  lbs  per  ft  127  70  173  04 

12"   175  00         

PIPE    (LEAD).  « 

Lead   pipe,   7%c,  5%   off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium   and   extra   heavy   pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 

PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  In  10-ft.  lengths 5  53 

5  inch,  in  10-ft,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers  and   Nippers. 

Button's,    genuine,    37%    to    40 
per  cent 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,  1%  to  %  Inch, 

per    100    lbs 2  40    2  50 

Heads,  per  100  lbs.  ...  2  65    2  75 
Tank   plates,  3-16  inch  2  70    2  80 

PLUGS   (METAL). 

Painted     wall     plugs,     per 

1,000 $20  00 

Galv.  wall  plugs,  per  1,000. .  23  00 

Doz. 

$2  00 

4  00 

10  00 

16  00 

24  00 

2  00 

4  00 

8  40 

6  60 


POLISH. 

O-Cedar,  4  oz.  bottles     

O-Cedar,  12-oz.  bottles   

O-Cedar,    1-qt.    can    

O-Cedar.  %-gal.  cans  

O-Cedar,   1-gal.   cans    

Llqlud  veneer,  4-ozs 

Liquid  veneer,  12-ozs 

Liquid  veneer,  quarts   

Tandem  n:etal  polish  paste. 

Axollne    brass    cleaner,    100 

In   pkg 


6  50 


RAZORS. 


Per   doz. 


Boker's    King    Cutter    14  50 

Henckel's     7  50    20  00 

Gillette   Safety,  each    3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern   Razors   6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS.    HOSE. 

Plain    wood,   each    0  75 

Plain  wood,  with  drum,  ea.  0  95 

Metal     1  40 

RIVETS    AND    BURRS. 

Irou  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs,  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages,  lc  per  lb.;  %-lo. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  ply    R.R 0  75 

3  ply  R.,R 0  95 

2  ply   R.R.,  complete  In   roll  1  15 

3  ply   R.R.,  complete  In   roll  1  35 

Samson.   1-ply,   roll    145 

Samson,  2-ply,  roll   1  90 

Samson,  3-ply,  roll  2  SO 

Amattte  roofing,  per  sq.  . .  2  70 
R-arty  2  ply,  Shield,  per  roll  0  75 
Ready  3  ply.  Shield,  per  roll  0  T5 
Tarred  210  roofing  felt. 

Tarred    roofing   felt,    cwt 2  10 

Campo  certainteed,  1  ply 1  25 

Compo  certainteed,  2  ply....  1  55 
Compo  certainteed,  3  ply....  1  85 

ROPE.  Lb. 

Pure  Manila   basis    14 

British   Manila   basis   11 

African    hemp    basis     11 

Sisal    basis    9% 

Double  lath   yarn   basis 9% 


Single  lath  yarn  basis   8% 

Russian  deep  sea  line  basis  23 
Russian  tarred  ratline  basis  19 
Uussi  111     tarred     bolt    rope 

basis  21 

Jute  rope  basis  11 

Italian  rope  basis   24 

Basis   (%"  dia.  and  larger). 
Cotton  rope,  3-16  and  larger    0    1 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  46 

a  ply,  40  ft 0  60 

3  ply,  48  ft 0  72 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  16 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1(5 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 
No.  1375—2  ft.   .......  (51) . .     1  80 

No.    1101—2   ft (52) . .     3  90 

1.  1167—2  ft (7) . .     3  60 

No.    1106—2    ft (53%)..     4  10 

No.    1375—3    ft    ...(66%)..     2  50 
No.   1112—3   ft.,   hf.   bound.     6  00 

No.  1190— With  level   8  85 

No.     1493 — Brass     blacks'ha    1  70 

No.     1494— Brass     blacks'ha    2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

Disston's   Hand,    net   prices,   new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,   35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial   standard    30?; 

Champion   Even   Balance   46% 

Champion   Union    60% 

Champion    Platform    45% 

Gurney  Standard   30% 

Union   Scale    60% 

Union   Even   Balance    50% 

Fairbanks    Standard    Scales.. 30% 

Crown  Even  Balance  45% 

Richelieu   Union    Scale    60% 

Dominion   Platform   Scales... 45% 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping ; 
Champion  24-lb.,  $5.50,  plus  50c 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb„  $24.20,  plus  $1  for  stamping 
SAP  SPOUTS.  Per  1,000 

Bronzed      cast     iron      with 

hooks    ft  00 

Eureka,  tinned  steel,  hooks     8  00 
SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  26 

SCREWS    (MACHINE). 

Flat    head,    iron    and    brass,   36 
per   cent.      Fillister    head.    Iron, 
30;  brass,  25  per  cent. 
SCREWS.  Per  cent 

Wood,   F.   H.„   bright,  86,  10,  7%, 

10,  5  per  cent. 
Wood,    R.H.,    bright,   80,   10,   7%, 

10,  5  per  cent. 
OH.,    bright,   80,   10,   7%,    10   p.c. 

5  per  cent,  off  list. 
Wood,    F.H.,   brass..  75  10  7%  10 
Wood,   R.H.,   brass..  70  10  7%  10 
Wood,    F.H.,    bronze.  70  10  5      10 
Wood,   R.H.,   bronze.  65  10  5      10 

Drive  screws    65  10  5      10 

Set     case     hardened  60  10 

Square  cap   60  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz.    .  ..$5  00 

Bench,  iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  6ft 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE   SNATHS. 

No.  1,  per  doz $ 

No.   2,   per  doz 

No.,  3,    per  doz 

Brush,   per  doz 

No.    20,    per   doz 

STONES. 

Western    Red    End    (3   doz. 

to    box),    per    box    

Diamond,  per  box  

Ouinebog,   per  box   

English,  round  (25  to  box), 

per   r>ox    

Emery,    per    doz 

Carborundum,   per  doz.    ... 


8  40 
7  70 

7  35 

8  40 
8  75 

0  Sr- 

1  00 
1  50 

2  00 
0  85 
2  26 
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RED 

S 

BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 
TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

bent,   Mirror 


PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED, 

and    ORNAMENTAL     GLASS 

DON     ROADWAY 


TORONTO 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         »mi?ed 

Alto  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  tho  Admiralty  and  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796  Iron 
screw    ...   4/ 

screw 6/6 

179S   Brass 

screw 5/6 

screw 8/6 

1797  Gun  Metal 

%  screw 6/6 

V6  screw 10/6 

each. 


% 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentees  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KI»D 

Architects'   Own   Designs   and   Special   Requirements  Carefully   Executed. 
Our    new    Catalogue,    fully    illustrated,    mailed    free    on    application    to 

Wholesale    Hardware    Merchants. 

Canadian   Agents— Eastern :   Geo.    H.    Smith,   39   Adelaide    St.    W.,   Toronto. 

Western:    W.    T.    McArthur   &    Co.,    1128    Homer    St.,    Vancouver,    B.C. 


WHEN  YOU 
SKATE 

you  will  experience 
a  comfort  and  sense 
of  security  unknown 
before,  if  you  are 
wearing  the 

Perfection 

Steel    Ankle 

Support 

Whether  you  are  a  begin- 
ner or  an  expert  skater, 
you  need  the  "Perfec- 
tion" Support-^it  is  the 
only  really  efficient  stay 
for  the  ankles. 

Sold  by  all  the  Leading  Dealers. 
Price,  $1.00  pei  pah. 

Owen  Sound    Steel 
Press  Works 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  vrill  be  sent  free  to  any  interested   File   User  upon  application. 

G.   &    H.   BARNETT   COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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KliTS   (BLACK). 

Montreal  Toronto 

10  gauge 250        255 

12  gauge 255        260 

14  gauge 2  35        2  35 

16  gauge 2  40        2  40 

18-20    gauge     ...     2  45        2  50 
22-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28   gauge   2  TO        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square O  75 

24  gauge,  per  square 5  50 

20  gauge,  per  square   4  25 

28  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best  best 
16-20  ..  3  SO  3  45  3  80 

22-24   . .  3  85  3  55  3  85 

26         . .  4  10  3  90  4  10 

28        . .  4  35  4  10  4  35 

Colborne  Crown  —  16-20  gauge, 
•W.t.O;      22-24     gauge,     $3.65;      26 
gauge,   $3.90;   28  gauge,   $4.15. 
Apollo   Brand.     Montreal  Toronto 

14  gauge    2  i)o 

16   gauge    2  95 

18-20  gauge    3  10 

22-24   gauge    3  45        3  20 

26   gauge    3  70        3  55 

28  ga  age    4  05         3  70 

10%  oz 4  25        3  90 

>  HELLERS,  CORN. 

Black    Hawk,    doz 18  00 

.  i.\  inuutu  Kock,  doz 8  50 

SHOVELS    AND    SPADES. 

1st  2nd  4io 

Shovels    60    55  and  2%     4. 

Socket   sc'ps.  50  and  5         45  and  5 

i    scoups  50 
Drain,     tools  60    60 

Scoops     50  and  5        45  and  5 

Hollow  backs 

and  sand.  60  45 

Riveted  back  scoops,  1st,  2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 

-HTKRS,    ASH. 

Wood   sifters,   doz $  1  To 

Rocker,  No.  1,  each    3  60 

Rocker,  No.  3,  each   2  50 

Banner,  each    lft 

SINKS. 

Cast  Iron,  16x24,  $1.10;  18x31', 
$1.50;  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;   18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's  bar 0  21  0  27 

Wire  solder,  lb.  . .  0  24  0  28 

Bar  half-and-half.  0  22  0  25 

SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
SOLDER     WIPING. 

Acme    0  20 

Commercial    0  21% 

Easy    0  21% 

Star  Extra    0  22 

Strictly  standard  wiping  0  24 

-  'TLTER. 

Foreign,  per  100  lbs.  9  00    9  00 

•  -  Vt'LES. 

100-lb.   kegs    4  50 

25-lb.   boxes    4  85 

10-lb.   boxes   5  25 

Poultry    uetting,    100   lbs 6  TO 

Bed,   100  lbs.,   No.   14   6  75 

Blind,     per    lb 6  12 

Bright    Fence,    100   lb.    begs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed    fence,    100-lb.    kegs  2  85 
Galv'zd    fence,    25    lb.    boxes  3  10 
Cooper's   staples,   45    p.«. 
Bright  spear   point,  75  p.c. 
SWEEPERS,   CARPET.      Bisselis 
Univ.  japd.,  cyco  bearing..  24  00 
Univ.   N.P..  cyco  bearing...  27  00 
Grand    Rapid,    japd.,    ball- 
bearing       26  00 

Grand    Rapid.    N.P.,      ball- 
bearing     29  00 

Princess   N.P.,  ball-bearing  SO  00 

're.    ball-bearing    34  00 

Am.  Queen  N.P.,  ball-bear.,  32  00 
Parlor    35  00 

"WINGS. 

Baby.  2-Dassenger,  each  . .  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  28 
Stratford,  4-passenger,  each     5  ."0 


Beyers  Gilding  Settees   with 

awning,    each    8  50 

Without   awning,  each    ....   12  50 
TACKS,   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  85  and  5,  In  dozens,  75  aud 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45: 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10; 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk.  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk.  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  polJtei 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES — Lnfkina. 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  6  40 
Linen,  No.  404.  66  ft,  ea...  1  10 
Metallic.  No.  603.  50  ft.,  ea.  1  40 
Rival  steel.  No.  263.  50  ft,  ea.  2  90 
Rival  steel,  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Ra  bone's. 
Tape   Lines,   linen.    No.   2601 

x50,  each   $1  00 

Metallic,   No.  4011x50,  ea 1  35 

Metallic,   No.  4011x66,  ea 1  55 

Steel.   No.   2891x50,  ea 2  70 

Steel,  No.  4161x50,  ea 3  00 

Steel,  No..  4161x50,  ea 5  15 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  tics,  per  1,000.  5  00 
TIES.    COW. 

McKinnon,  40%  discount. 

Greenings,  40%   discount. 
TIN.  Montreal  Toronto 

Tin,  per  lb 39-40        39-40 

TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain.   70  and  5%. 

Re-tinned,  72  and  5%. 
TOOLS,   HARVEST. 

Samson,    47%%;    ord.,    50%., 
TRAPS    (STEEL  AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor,  70%. 

Oneida   Jump,   65%. 
TRESTLES. 

5  ft.,  each. $1.50     14  ft,  each. $4.20 

8  ft.,  each.  2.00     16  ft,  each.  4.80 

10ft,  each.  2.50     18ft.,  each.  5.40 

12  ft.,  each.  3.00     20  ft.,  each.  6.00 

TROWELS. 

Disston's.  10%. 
TWINE    (Binder). 

650  ft,  per  lb 0  13% 

600  ft.,  per  lb 0  11 

550  ft,  per  lb 0  09% 

500  ft,  per  lb 0  09% 

5  ton  lots,  %e  per  lb.,  allowance. 
10  ton   lots,   %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.  1%  In.   ...   10  45  9  75 

100  ft.,  2  In 9  60  8  25 

100  ft,  2%  In 10  25 

100  ft.,  2%  in 12  25  10  65 

100  ft,  3  In 13  30  11  00 

100  ft.,  3%  In.  ...  15  55  13  00 

100  ft.,  4  In 19  80  16  75 

TUBS. 

Samson  Galvanized. 

No.  11,  doz.,  net   12  00 

No.  22,   doz.,  net    14  40 

No.   33,   doz.   net    16  80 

Common  Galvanized. 

No.  1.  doz 6  83 

No.  2,  doz 7  43 

No.  8,   doz 8  48 


Per  neat. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,  per  doz 11  00 

No.  1,   per  doz 9  00 

No.  2,  per  doz 8  00 

No.   3   per   doz 7  00 


VALVES,   ETC. 

Ground   work,  55%. 

Stand,   compr.,  work,  65%. 

High-grade    compr.    work,    55%. 

Cushion  work,  55%. 

Fuller    work,     70%;     No.    0,    70. 

10%,  and  1  and  2  basin  cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard,  60%. 
J    M.   T.   Radiator  Valves,  55%; 

Standard,      60;      patent     quick 

opening  valves,  70  and  10%. 

W 
WARE,  COPPER  AND  NICKEL. 

Copper   boilers,   kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pitts,    30   and   5%. 
Foundry   goods,   hollow   ware,   40 
and   5%. 

WARE.    ENAMELED. 

White    ware,   75%. 

Canada,  Diamond,  Premier,  50 
and    10%. 

Pearl.  Imperial  and  Colonial 
steel,  60  and  10%. 

Star   decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled   street   signs,  50%. 

WARE,    TIN,   PIECED. 

Discount,    35%. 

10-ot.  flaring  sap  buckets,  35%. 

6.  10  and  14-qt.  flaring  pails, 
35%. 

Copper  bottom  tea  kettles  and 
boilers,  35%. 

Coal   hods.   35%. 

Boiler    and    tea    kettle    pits,    30 
and   5%. 
WARE,   STAMPED. 

Plain.    72%    and   5. 

Retlnned.    72%    and    5. 

Tinners"  trimmings.  72%  and  5. 
WASHERS.    IRON. 

Full   box.   45  per  cent,  smaller. 

Full  box.  45  p.c.  smaller  lots. 
30  p.c:  assorted.  Price  less  50 
lbs.  add  1c  lb.:  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  fclt....l%c  ft. 
Medium  wood  and  felt  ...l%c  ft. 

Wide  wood  and  felt   2%c  ft. 

All  felt  Frost  King   ...$4.40  doz. 

WEIGHTS,    SASH. 

Sectional,  1  lb.,   per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30  lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21  00 
Garden  steel  wheel,  doz.   ...32  40 

Light  garden,   per  doz 22  80 

Heavy  garden,  L-side  33  00 

Heavy    farm,    solid    side    ...33  00 
WH1FFLETREES. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  Ins 1  25 

Tubular      steel      neckyokes, 

36  inches   1  25 

Tubular     steel     doubletrees, 

40  inches   0  95 

Tubular    steel    lumbermans, 

44    inches    0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No..  15. 
$4.50;  In  lengths  6  Inches  to  11 
Inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra;  If  eye  or  loop  on  end  add 
>Pc  per  lb.  to  the  above. 


WIRE,  CLOTHES  LINE. 

No.  7  wire  solid  line.  No.  It 
$4.90;  No.  18,  $3;  No.  19,  $2.70, 
6  wiro  solid  line,  No.,  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  Alt 
prices  per  1,000  ft  measnre;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30:  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2. 
Nos.  26-31,  $4;  Nos.  30-84,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
banks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering 
16c. 

WIRE,   HAY,  IN   COILS. 

No.    13,    $2.30;    No.    14,    $2.40; 
No.  15,  $2.60  f.o.b.,  Montreal,  To 
ronto,  Hamilton  and   London. 

WIRE,  SMOOTH  STEEL. 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  80c  extra; 
No.  14  gauge,  40c  extra;  No..  15 
gauge,  55c  extra ;  No.  16  gaugt , 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  26c;  In  1-lb 
hanks,  50c;  in  %-lb.  hanks,  76c; 
in   %-'ib.   banks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft;  in  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut   lengths,    8c    sq.   ft. 

WIRE  (FENCE).  Per  cwt. 

Barb    2  35 

No.  9,  coil  spring   2  26 

No.,  9,   plain   galvanized    ...  2  15 

No.  12,   plain   galvanized    ..  2  30 

No.   13,   plain   galvanized    . .  2  40 

O.  &  A.,  No  10  2  30 

O.  &  A.,  No.  11  2  42 

O.   &  A.,   No.  12 2  60 

F.O.B.,   Montreal,   Toronto, 
Hamilton   and   London. 

WIRE    ROPE. 

Galvanized.  1st  grade,  6  strands 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  Inch,  $1610.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt. 

Single  Loop,  No.  14  $8  00 

Single  Loop,  No.  15 8  15 

Single    Loop,    No.    16    3  30 

WRINGERS — Less    20    p.C 

Royal  Canadian  11  In.,  dos.  46  26 

Eze,  11  in.,  per  doz 40  60 

Cvcle,   11   inch    64  00 

Trojan,  12   inch    100  00 

Favorite,    511E     67  75 

Unexcelled  1041B   72  60 

Challenge    311E    48  75 

Gem.  141   47  26 

Sunlight  111  «  00 

Ottawa,   341E    54  00 

Empire,  11  in 60  60 

Superior,  11  in 45  25 

Malestic,   11   in 47  25 

Perfect,  11  in 52  75 

Bicycle,  11  in 66  25 

Wrenches,  Trimo,  66  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each  $  1  15 

White,  No.  3,  each  1  36 

White,  No.  1,  each   1  65 

ZINC    (SHEET). 

5   cwt.   casks    1100      1100 

Part  cask   11  25        11  25 
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Alabastine  is  selling 
better  now  than 
ever  before.  Why? 

BECAUSE 


The  vogue  for  plain  tints  and  water  color 
effects  is  rapidly  increasing.  Alabastine 
is  the  oldest  and  best  known  brand,  and 
you  can  safely  recommend  it  as  the  most 
artistic,  sanitary,  and  practical  material. 
More  satisfying  results  can  be  obtained  at 


Painter*— Save  100  large  words   ALABASTINE  for  Premium. 


The  Alabastine  Company  of  Paris,  Limited 

PARIS,        -        ONTARIO 


25  per  cent,  to  50  per  cent,  less  cost  than  with  wall  paper  or  paint. 
Improved  Quality.     Alabastine  is  now  made  by  a  new  process  and   mixes   quicker,  brushes   easier,   covers   better,   and   lasts 
longer  than  any  other  article   of  the  kind.     The   new  goods  are  marked  "Slow  Setting,"  meaning  that  it  can  be  left  mixed 
indefinitely  and  remain  in  good  working  condition.     Painters  and  expert  dec- 
orators use  and  highly  recommend  the  new  goods. 

The  Alabastine  Service.  We  have  trade-winners  in  our  store  helps  and  premium 
offers.  Drop  a  line  to  us  or  your  jobber  and  get  full  information  about  the 
Special  Brush  or  Cash  Premium  to  Painters  and  free  Stencils  to  users  of 
Alabastine  in  packages  only.  Also  an  entirely  new,  bigger  and  better  line 
this  year,  of  Color  Cards,  Wall  Books,  Color  Plan  Books,  and  Stencil  Cata- 
logues. Get  in  line  for  the  big,  new,  attractive  Display  Cabinet  and  Window 
Trim. 

We  have  recently  established  service  stations  as  follows  : 
Winnipeg — Burrow,    Stewart    &    Milne    Co.,    Ltd.,    130  James   Ave.     Vancouver — Norman 
Jessiman,   2370    Cornwall    St.  Toronto — M.  M.  Patterson,  30  Garden  Ave. 


Made  in  Canada 

Alabastine  is  made  in  Canada, 
from  Canadian  and  British  ma- 
terials, entirely.  Our  extensive 
newspaper  and  magazine  adver 
tising  in  1915  will  bring  out  this 
feature  clearly,  and  it  gives 
Alabastine  a  big  advantage  over 
the  wall  coatings  made  in  the 
United  States. 


Saves  labor,  trouble,  money 

The  first  cost  of  Amatite  is  low. 
You  can  easily  lay  it  yourself  — ■  a 
saving  in  labor  and  expense. 

JxOOJlfTfi[fil'   I*  requires  no  painting,  a  big  saving 
•^ ^W^-**"!/    in  money,  labor  and  annoyance. 

Its  mineral  surface  is  fire-resisting.     To  buy  it  means  satisfaction. 

Sample  on  request- 


THE   PATERSON   MANUFACTURING   COMPANY,   LIMITED 


Montreal 


Toronto 


Winnipeg 


Vancouver         St.  John,  N.  B. 


Halifax,  N.  S. 


Sydney,  N.  S. 


BOOKS   FOR    HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%  lb.   packages,  56.20  per  100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID. 

Brouziug   liquid,   No.   1    ..$1  i5 

Banana    oil,   gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.   ..$14   i0 
Weighted,   20  lbs.,   doz.    ...   19  90 

COATING.  .„  ce     ,„  ._ 

Cement  Coating   $2  55    $.3  U) 

COLORS    (DRY).  PJ"   lD" 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna.  100-lb.  k..  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs  0  05 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs..  0  20 
Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.  kegs  0  03^ 

■  liite  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01  Mi 
Spruce  ochre,  100  lb.  kegs  0  02 
Canadian   red   oxide,   bbls.  0  02 

Super    magnetic    red    0  02% 

COLORS   IN   OIL. 
Venetian     red     1-lb.     tins, 

pu  re 0  1- 

Ohrome  yellow,  pure   0  2a 

(iulden  ochre,  pure 0  14 

French  ochre,  pure 0  12 

Chrome   green,    pure    Oil 

French     permanent   green, 

pure    0  16 

Sign  writers'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb..;  pat- 
ent 1  lb.  tins,  lie  lb. 

KNAJIEL8. 

Per  gallon   In   quart  tins. 

Alba-Gloss  enamel    4  00 

Anchor  Floorlustre 1  80 

FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel   B.B 1  65 

GLUE.  Per  lb. 

French   medal    0  15 

English   common   sheet 0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection   amber,  ground, 

No.    1230    0  13 

Cake,  bone,  112-lb.   bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.   bags    ....  0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra   0  15 

GLAS8. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26    $6  50 

26  to  40 7  00 

41  to  50 7  40 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 »  &• 

81  to  85 10  50 

86  to  no  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26    to    40    10  00 

41    to    50    11  70 

51    to    60    12  00 

61    to    70    12  75 

71    to    P0    13  85 

81    to    85    17  50 

S6    to    90    18  85 

91    to   OS    19  20 

96  to   100   22  75 

101  to  105 32  00 

106  to  110 36  00 


The  following  discounts  are 
made  for  sheet  glnss  by  Toronto 
firms.  Points  in  Ontario,  west 
of  find  including  Port  Hope,  up 
to  5.000  ft.,  20%  ;  5,000  to  10.000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
■5,000  ft.,  25%,  and  over  5,000  ft. 
W%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
are  taken  in  one  shipment  ;it  one 
time. 

MONTREAL   QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25 $  6.50        $  8.60 

20  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60   8.00  12.00 

61  to     70   8.75  14.00 

71  to     80  9.50  15.00 

81  to     85   10.50  18.00 

86  to     90 20.50 

91   to     95 22.00 

96  to     95   25.00 

101   to  105    32.00 

106  to  110 36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto: 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  in   Oil.) 
Prices    per    100   lbs.    In    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $8  75  $8  90 

"Anchor,"   pure    8  45    8  60 

Green    Seal    8  45    8  60 

Brandram's   B.B.    Gen- 
uine      9  45    9  60 

C.P.   Co.    decorat's    pu.  8  45    8  60 
Crown     and     Anchor, 

pure    8  65    8  80 

Decor'or's  Pure  (Wpg)    8  60 

Moore's     Pure     White 

Lead 8  45    8  60 

Painter's  Perfect   7  95    8  10 

Ramsay's  Pure  Lead..  8  45    8  60 
Ramsav's  Exterior    ...  8  15    8  30 

Tiger  Pure   8  45    8  60 

"James    Genuine"    ...10  00    10  15 
Stephens*    H.    P.    P.    (Win- 
nipeg)         8  70 

Less   than   ton   lots,   30c   per  cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,    per   cwt 8  00        6  38 

Genuine,      100-pound 

kegs,  per  cwt 8  25        6  75 

No.  1  casks,  per  100 

lbs 7  75        6  25 

Less  quantity    8  60 

LEAD,    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.  .$17  50 

2  lb.,  pkgs.,  per  100  lbs...   15  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  60 
300  lb.  pkgs.,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs...  9  00 
MURESCO. 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OTLS    (LINSEED   RAW). 

For  prices  see  weekly  report. 
LINSEED.    BOILED. 

Single  bbls See  weekly   report 

PAINTS    (PREPARED). 

Per  gallon 
Tn  qt.  tins 
Sherwtn  -  Williams     paints, 

base    2  00 

Panada  Paint  Co.'s  pure...  2  00 
Elephant   and   Prism 180 


Benj.   Moore   Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    175 

Bran  dram -Henderson's 

"English"    2  00 

Fresco-Tone,   in    quarts....     1  80 

Ramsay's   paints,  pure    1  80 

Ramsay's  paints,  Thistle..  1  60 
Martin-Senour,   100%    pure.     2  00 

Senour's   floor   paints    1  60 

Jamleson's   Crown   and   An- 
chor brand   1  60 

Stephens'       House       Paint 

(Winnipeg)    1  90 

Stephens'        Floor        Paint 

(Winnipeg)    1  75 

Silkstone  Wall  Color 2  00 

PARIS.   PLASTER. 

Per  bbl 2  25 

PARIS   WHITE. 

In    bbls 0  90 

PARIS   GREEN., 
Prices   f.o.b.    Montreal,   Quebec, 
Halifax   and    St.    John. 

C  P  Co.  Bergers 

600-lib.    casks    16  16% 

250-lb,    casks    16%        17 

100-11).    drums    17%         18 

50-lb.  drums  17%        18 

25-lb.  drums  17%        18% 

1-lb.  pack.,  100  case.  19%  20% 
%-lb.  pack.,  100  case  21%  22% 
1-lb.  tins,  100  case  ..  20%  23% 
%-lb.  tins,  100  case..    ..  23% 

Prices    f.o.b.    Toronto,    Hamilton 

and   Lowlon,   %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  08% 
Orange     Mineral,     100-lb. 

kegs   0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.  cans   $0  18 

2  lb.  cans   0  18 

5  lb.  cans    0  17 

10  lb.,  cans    0  16 

25  lb.  cans    0  12 

100  lb.  kegs   0  11 

%    barrels    0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   in   casks    2  30        2  40 

Bulk,  100-lb.  drums.  2  50  2  60 
Bulk,  25-lb.  drums..  2  60  2  70 
Bladders.  In  bbls.   . .  2  80        2  90 

Pure  Putty,  60c  cwt.  advance. 
SHELLAC. 

Gum,  25c  lb.;  finest  orange, 
30c  lb. 

TAR    (PINE   TAR). 

Half  pint  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  YARNISH. 
REMOVER. 

Taxite.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5  gal See  weekly  report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid  Slating,  B.B $3  00 

STAINS.  Gal. 

Oil,  &  Spirit,  Berry  Bros...  $2.50 
Water  Stains,  Berry  Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shingletint,  5  gal.  cans  ...  1.15 
VARNISHES. 

Per   mil.   cans 

Liquid  Granite   ."..$3  00 

Elastic   Interior    3  00 

Elastic  Outside    6  00 

Luxeberry,    light    3  00 

T  uxeberry,  white   5  00 

Luxeberry,    spar    4  50 


Luxeberry,     exterior     5  00 

Dugloss   finish    3  00 

Carriage,   No.   1    1  CO 

Excello   2  00 

Mar-Not     2  70 

Elastic  Oak    1  50 

Light  oil  finish    1  30 

Gold'   sized    japan    2  00 

Baking    black   japan    135 

No.   1   black  japan    0  95 

Crystal    Damar    2  50 

No.  1  Damar 2  25 

Oilcloth 1  50 

House  painters'  white  Jap...  1  Do 

Elastilite    varnish    2  25 

Copaline   varnish    2  25 

Granitine  floor  finish    2  25 

Jamieson's   floor   enamel    ...  1  75 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada     Paint    Co.'s     SUN 

varnish   2  25 

"Flint-Lac,"  coach   130 

B.   H.    Ltd.,   "Gold   Medal," 

cases    1  80 

Dependon   Lt.  H..  Oil  Finish  1  55 

Everlastlc   Floor    2  30 

Elastica  exterior  finish    ....  4  25 

Flattlne    floor    finish    3  00 

Stovepipe  varnish,   %   pints, 

gross    9  00 

Pure   white    shellac   varnish  2  00 
Pure     orange     shellac     var- 
nish      1  00 

No.     1    orange    shellac  Tar- 
nish     1  75 

Kyanize  floor  finish   3  25 

Kyantze  cabinet   rubbing    . .  3  25 

Kyanize    spar    4  25 

Kyanize  stains   $  25 

WATER   PAINTS. 

Opalite,  300  lb.  bbls 0  07 

Opnllte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (POLISHING). 

Cts.  per  lb. 
Cream    0  11  % 

WASTE,    WHITE    WIPIN/J. 

XXX   Extra    .0  09% 

X   Grand    0  09% 

XLCR    0  08% 

X   Empire    0  08 

X  Press    0  07% 

WASTE,    COLORED    WIPING. 

Fancy    0  07V> 

Lion    OOfi^i 

Standard    0  06 

Popular    0  05V, 

Keen  0  05 

WASTE,   WOOL   PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil    0  08 

Anchor    0  06% 

WIPERS,    WASHED   COTTON.    . 

Select  White 0  OS1  . 

Mixed  Colored   0  06 

Dark  Colored  0  05 

This   list   subject   to   trade 
discount   for   quantity. 
WAX.  Per   lb. 

Old  English  Flour  Wax  .  0  38 
Cooke    &    Boulton's    Floor    .. 

Wax 0  30 

Ronuk    Floor  Wax,  lb.    ...  0  38 

Berry  Bros 0  i5 

Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..0  38 
WHITING. 

Plain,  in  bbls 0  90 

Gilders,  bolted,  in  bbls...  1  00 

ZINC    (DRY). 

Extra   Red   Seal,   V.M. 

ZINC   IN   OIL. 

Pure,  In  25-lb.  Irons 0  10 

No.  1,  in  25-lb.  Irons  0  07 

No.  2,   m   25-lb.   Irons    ....  0  05% 
Pure  In   Darmar   Varnish.  0  19% 
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Stones  Which  Outsell  the  Mail  Order  Man 

Competition  is  mighty  close  nowadays.  You  know  that!  Every  dealer  needs 
to  watch  that  he  stocks  only  goods  which  give  absolute  satisfaction  as  long  as 
they  are  used.  Stock  quality!  Talk  quality!  Show  your  customers  the  advan- 
tage of  buying  guaranteed  merchandise  of  known  reputation,  right  at  home. 
That's  the  way  we  sell 

Cleveland  Grindstones 

Sold  only  to  Hardware  and  Implement  Dealers 

Here  are  the  only  genuine  Berea  stones — the  acknowledged 
world-standard  grindstone  rock.  Every  one  personally 
selected  for  proper  grit  by  experts  of  50  years'  experience. 
Every  one  guaranteed  to  wear  evenly  and  smoothly.  Fair 
priced  to  the  dealer,  allowing  a  good  profit.  Delivered  to 
you  by  a  nearby  jobber.  We  make  it  easy  for  you  to  sell 
Cleveland  Grindstones,  and  keep  your  home  trade.  We  tell 
how  in  a  mighty  strong  book — 


*«W       .til 

EMPIRE, 


EMPIRE 

, '  A  ball-bearing,  strong- 
/lr     made     power    grind- 
'  (tone,  built  to  run  by  gas 
,    engine.     Especially    adapted 
.  to    farm    or    machine    shop.  I 
/  Oast-iron     frame     and     trough 
/that  will  not  rust  out.   Genuine 
J  Berea   atone.     One   of   the   many 
I  fine  models  of  CLEVELAND 
'  GRINDSTONES. 


Strength, 
Safety, 
Service 

and  Satisfaction 


"How  to  Keep 
Mail  Orders  at  Home" 

— the  livest,  most  helpful  piece  of  printed  matter  ever  issued 
for  hardware  and  implement  dealers.  Ask  for  a  copy,  and  we 
"    one  to  you — FREE. 


THE  CLEVELAND   STONE  CO. 

Leader-News  Bldg.,  Cleveland,  O. 


STERLING 

Ball-bearing  with  steel  tubular 
frame.  Rigid  and  strong.  Genu- 
ine Berea  or  Huron  stone. 
Shipped  knocked  down  and 
crated.     Only   one  bolt  to  set. 
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HARDWARE     AND     METAL 


Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  00 

ANVILS. 

Peter   Wright,  80   lbs.   and    up. 
I2%e   per  lb.;   clip   horn,   13%c. 
AUGER    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and   10  per  cent. 

AXES. 

H.  B.,  1  lb.,  $6.25  per  doz.;  1% 
lb.,  $0.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3y2  and 
4  lb.,  $S;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2%  lb.,  $9.50;  3  lb.,  3% 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unhandled,  $8.00;  Black 
Prince  axes,  handled,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7%  lb.,  $28  per  doz;  7% 
to  9  lb.,  $30.80. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brittatn 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3    per   cent,    off   the   list.. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  Is  just  twice 
the   price  of  "single". 

BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c;  cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60 
per  cent. 

Steel,  50  per  cent.;  wood,  60  per 
cent. 

Wood,   tackle,    common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%;  machine, 
%  and  under,  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  65%; 
plough  bolts,  45%;  nuts,  small 
lots,  2o  off;  case  lots,  $2.75  off; 
stove  bolts,  77%%;  sleigh  shoe 
bolts  to  %,  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality;  plain,  40  to 
68c;  tarred,  felt.  8  and  10  oz., 
*2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,     65 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-16  in.,  $10.00;  %,  $7.25; 
5-16  $5.85:  %,  $5.00;  7-16,  $4.76; 
'...  S4.50;  9-16,  $4.50;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  6%c. ;  %, 
514c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0.    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;    No.  8,   $6.27; 
No.  4,  $7.41  each. 
CLEVISES,   MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  plannished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  26c;  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50;  Imperial,  60;  Pre- 
mier, 50;  Colonial,  60;  white,  70 
and  6;  diamond,  50;  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.  off. 

FILES. 

American,  70  and  10%. 
Nicholson's,  66%. 


FIXTURES. 

Stall  hollow   bar,  No.  3,  $1. 
GALVANIZED   WARE. 

S1V2  per  cent. 
GASOLINE. 

Painters'  naptha,  bbls.,  21c  pev 
gal. ;   $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  8  00 

26  to  40   6  50  9  00 

41  to  50   7  00  10  25 

51  to  60   7  50  11  00 

61  to  70   8  00  11  75 

GLASS   (Plate). 

35%  off  f.o.b.    Regina,    Winni- 
peg,  Calgary  and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80e,  $1.08,  $1.40, 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and    12,    80c,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel,    No.   0   to    1, 
$5  35;    No.    2    and    larger,    $5.10: 
featherweight,  $6.50. 
.IACKSCREWS. 

60  per  cent,  off  list. 
KNOBS. 

Door,  307,  $1.25. 
IKON    BAND. 

1%   in.,  $2.85;   1%,  $2.S5;   1   in., 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  2S  Eng.  4  75        5  10 
2S  Am.   or  26  Eng.  4  50        4  85 
36  Am.  or  26  spec'l  4  25        4  60 
24  Am.  and  Eng...  4  10        4  45 
22  Am.  and  Eng.  . .  4  10        4  45 

15  &  20  Am.  &  Eng.  4  00        4  30 

16  Am.  and  Eng...  3  85        4  15 
IRONS,   8AD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.   50,    set    ...   1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  fcO 

No.  70,  set   1  Co 

Mrs.    Pott's    common    sad    ircu 
bandies,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.   2,    plain    7  25 

No.  20,   X-ray   11  00 

No.  22,  Dash-board  0  75 

Trulite  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil;  less  coil,  $8  ewt. 

LEAD   WASTE. 

$8  to  $S.50  per  cwt. 

LINSEED    OIL. 

Raw,  per  gal.,  79c;  boiled,  per 
gal.,  82c. 

These    prices    are    for    barrels 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  ean~, 
etc. 
LOCKS. 

Ppterhoro  and  fittings,  45  p.c. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut. 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  50   per  cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL  CANS.  Gal. 

Tin  vanlzerl 
Vt  gal.,  dome  top $2  10      $3  04 

1  gal.,   dome  top 2  55        3  42 

2  gal.,   dome  top....  3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Silver  Star  oil,  18V4e.  gal.; 
Royallte    oil,   16c.   gal.;    Palaclne 


oil,  18%c.  gal.;  Capital  Cylinder, 
56c  gal.;  Standard  gas  engine 
oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30%c  gal 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  vermlllion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3V4c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

Yi  Inch,  $3.50  ;%  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12:  2  inch,  $16;  2%  inch,  $25.60: 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  inch,  $2.50;  %  Inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch,  $12; 
2%  inch,  $19.25;  3  Inch,  $25.15; 
3%  inch,  $30.25;  4  inch,  $35.80; 
4%  inch,  $42.35;  5  inch,  $49.75: 
6  inch,  $64.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES.  CANADA. 

Half  polish,  6-7  inch,  $3.65;  S 
inch.  $3.90;  full  polish,  6-7  inch, 
$4.65:  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35:  1S-20,  $3.35;  14-16, 
$3.10;  10-20,  $3.15. 

PLOW   SHARES    10c   per  lb. 

POINTS. 

Landslide    plow,    1%    x    14    in.. 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt.   3  10 

IVlb.   tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURR8. 

Iron  rivets,  55  per  cent.;  cop- 
per, No.  8,  32c;  10.  35c;  12,  37c: 
copper  burrs,  No.  8,  44c:  10.  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36;  10,  38c;  coppered,  No. 
8,  17s:  10,  18c. 

ROPE. 

Sisal,   10%c  base;   pure  Manila. 
15V2c    base:    British    Manila,    12c 
base:  lath  yarn,  9%  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25:  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $5.25: 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as    Toronto    quota- 
tion*,   making    discounts    In    all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,  brass,  75,  10,  5  per  cent.; 
coach,  60  per  cent. 
SCYTHES. 

Brush,  $<*.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65:      buckshot,      $10.05;      ball, 
$10  45. 
SHEET    ZINC. 

Cask    lots,    10%c;    small    lots, 
10%e. 
SHOVELS  AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Pox  &  Olds,  57.10  per  doz.: 
Scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70:  No.  4,  $8.20;  No.  5, 
$8.50:  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.80 
SNATHS.   SCYTHE. 

Grass,  No.  2,  $7.26;  brash.  No 
1,  $S.26. 


SOLDER. 

Per  pound,  25  to  26  cents. 

SPIKES. 

Pressed,     %     in.,     $4.50;     6-16. 
$4.15;    %,   $3.90;     7-16,  $3.80;     y» 
$3.75;    %,   $3.75.. 
STAPLES. 

Bright   wire   per  cwt.,  $2.55  at 
Port    William,    $2.95      Winnipeg; 
galvanized    staples,    $3.25    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
944  c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list 
STOVE  PIPE.         Rivet.     Paten'd 

6  in.,  per  100  ft....  9  00        9  06 

7  in.,  per  100  ft 9  50        9  76 

STOVE    PIPE    ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,  per  doz 1  69 

8  inch,  per  doz 2  87 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
TIN   AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  25 

20   x   28   I.X 12  25 

Terne  Plates 0  75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent.. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.  1   175 

Elastic  Oak   ...     190 

Furniture  No.  1 1  Co 

Gold  size  Japan 2  25 

Turps,   brown  Japan    100 

Crystal  Damar 2  50 

Oilcloth    2  26 

Granitine   floor   finish    2  26 

Pure   white  shellac   varnish     2  20 
Pure    orange    shellac    Tar- 
nish        2  00 

Luminette    2  09 

Best  wearing  body  5  00 

Best  gearing  varnish  4  00 

Extra  light  hard  oil 1  90 

VISES. 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  14%c  lb. 
WASHERS. 

Iron,   small   lots,   30   per   cent.; 
full   boxes,   iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,    NECK   YOKE 

CENTRES. 

42%  per  cent,  off  the  list 
WHITE   LEAD. 

Decorators'     pure     white     lead, 
$9.40  per  cwt. 
WIRE,  BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lyman  4-polnt,  Fort  William, 
$1.90:  Winnipeg,  $2.26;  Glidden 
2-polnt,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-polnt, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-polnt,  Fort  Wil- 
liam, $1.66;  Winnipeg,  $1.93; 
American  special  2-polnt,  Fort 
William,  $1.40;  Winnipeg,  $1.65; 
plain  twist,  per  100  lbs.,  Fort 
William,  $2.80;  Winnipeg,  $3.20: 
coil  spring,  No.  9  (coiled),  per  100 
lbs.,  Fort  William,  $2.20:  Winni- 
peg, $2.60:  No.  12  (colled),  Fort 
William,  $2.30;  Winnipeg,  $2.70; 
plain  galvanized  wire,  No.  9 
(plain),  Fort  William,  $2.15;  Win- 
nipeg, $2.55:  No.  12  (plain).  Fort 
William,  $2.25;  Winnipeg,  $2.65. 
WIRE   CLOTH. 

Patented  screen,  in  160  ft.  roll*, 
SI. 60  per  hundred  sq.  feet;  In  50 
ft.  rolls,  $1.70  per  100  sq.  feet 

WIRE.  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3,65    Winnipeg,   $3.26    Fort   Wil- 
liam. 
AVI  RE    (STOVEPIPE). 

18  and  19  gauge,  5%c  per  lb. 
WRINGERS. 

Royal  Canadian,  $38  per  doz. : 
Eze,  $42  per  doz. ;  Bicycle,  $48  per 
doz. ;  AJax,  $8  each. 
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(registered  trade    mark) 


The  new  decorative,  durable,  sanitary  finish  for  plaster  or 
metal  walls  and  ceilings  and  for  refinishing  burlap.  Silk- 
stone  takes  the  place  of  wall-paper  and  kalsomine — is  better 
because  it  may  be  thoroughly  cleansed  by  simply  washing 
with  warm  water  and  soap — is  not  affected  by  steam  or  mois- 
ture— especially  suited  to  Bath  Rooms,  Kitchens,  Dining 
Rooms  and  Bedrooms. 

SILKSTONE  FLAT  WALL  COLOURS 
SHOULD  FORM  PART  OF  YOUR 
"THIS  SEASON'S"  STOCK.  THEY  ARE 
READY  SELLERS  TO  ALL  INTER- 
ESTED IN  INTERIOR  DECORATION. 

Full  information,  color  cards,  terms  and  prices  on  request. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

Paint  and  Varnish  Makers 
WINNIPEG    AND    CALGARY 


ft 
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Safeguard  Your 
Investments! 

READ 

THE  FINANCIAL  POST 


EirriTsrsrri  -  BANts  coH-rmut  to  liquidate  zz2UZ£X22£z  irr^rsLvi-sri 

SmJWtrS  2  *Y  MWMKfflMBCM  LOUS  s;"rlrT'^rB""t_iLj_j_i 


Gives  its  readers  informa- 
tion essential  in  determining 
the  quality  of  investments. 
Provides  an  up-to-date  his- 
tory of  financial  and  com- 
mercial undertakings  as  a 
guide  to  present  and  pros- 
pective investments. 

The  Investor's  Informa- 
tion Bureau  is  conduct- 
ed, free  of  charge,  for 
the  benefit  of  subscrib- 
ers. 

Write    for    a    free 
sample  copy. 

The  Financial  Post 
of  Canada 

"The    Canadian    Newspaper    for 
Investors." 

143-153  University  Avenue 
TORONTO 


U  CRESCENT    t 

ADJUSTABLE  WRENCH  j  j 

.inch  sizi'  |  ; 

65c. 

JamFom   R» 
u  Strang  as  Ordinary  Steel 

;r.\li.\\l'l  1  i>  SATISFACTORY  OR  ]  , 
VOI  K   MONEY  BACK  i  | 


DISPLAY   BOARD 

for  the 

4-inch  CRESCENT  WRENCH 

Place   tliis   board   on   1 1 1 < -   counter  or  show   case   in    your   tool  department   and 
sec  it  Increase  your  wrench  sales. 

Made  .if  heavy  cardboard  with  a  locked  easel  buck,  size  8%  x  111/2  inches. 

The  six   4- incLi    wrenches    will    be  Hilled   at   the   regular  trade   discounts,   with 
no  charge  for  the  board. 

Order   through    your    regular    jobber    or    use    the   coupon. 

THE  CRESCENT  TOOL  CO.. 

Jamestown,  N.Y. 


THE    CRESCENT   TOOL   CO.,   Jamestown,   N.Y. 

Send    us    one    of    your    Silent     Salesmen    mounted     with    six    4-ineh    CHKSCKM 
Wrenches. 


Bill    through    (Jobbers) 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 

Developments 

are  discussed  every  week  in 

THE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor's  Information  Bureau  Is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $3.00  per  annum. 

THE  FINANCIAL  POST  OF  CANADA 

"  The  Canadian  Newspaper  for  Investors  " 

TORONTO,  CANADA 
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KEEP  THE  SHOOTING   CLUB 
IN  MIND 

MR.  DEALER 


With  half  a  million  active  trapshooters  anil 
nearly  4,000  shooting  clubs,  there  is  going  to  be 
"something  doing"  this  year.  Every  one  of  these 
"powder  burners"  must  have  shells.  The  store 
selling 


DU 


SPORTING  POWDERS 

BULK  OR  DENSE 

is  the  sportsman's  headquarters — he  relies  on  tht 
other  goods  being  up  to  the  high  grade  of  the 
DP   1'ONT  Loads   you   sell. 

Go  after  the  trapshooters.  Get  in  the  game  your- 
self. Be  a  "mixer".  Keep  the  guns  busy.  Boost 
the  shooting  game.     It  pays. 

If  you  want  advertising  help, 
window  displays,  sporting: 
powder  booklets,  send  your 
"S-O-S"  to  Dept.  429-1).  We'll 
be   listening:   for   your   call. 

PONT    POWDER    COMPANY 

Established  1802 
WILMINGTON,    DELAWARE 


Let  us 
Place  this 
Case  of 
Fresh  Seeds 
on  your 
Counter 


Mmmsm  wm 
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I      Kennies  Seeds 


SIOLL  as  many  as  possible,  and  the  remainder  may  be  returned  at  the 
end  of  the  season  at  our  expense.  Our  compact  and  attractive  counter 
display  case  contains  the  assortments  as  above,  and  you  will  add 
many  dollars  to  your  profits  if  you  will  let  us  send  you  one  or  more, 
as  your  trade  requites,  on  commission,  all  charges  paid   by  us. 


WM.  RENNIE  CO.,  LIMITED, 


Toronto 


Handy  to  handle. 

Time  and  bother  saving. 

A  complete  selling  index  of  3,800 

styles,  sizes  and  finishes  of 

BETTER  THAN  NECESSARY  TOOLS 


[50 'Chambers  5t. 
New  YorK,MY 
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MANUFACTURERS  OF 

"REDDEVIL'mS 
AND  HARDWARE  SPECIALTIES 
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TABLE-TOPS 


HOW  CAN  YOU  GET  A 
BRIGHT,  CLEAN,  LONG- 
WEARING  KITCHEN 
TABLE-TOP  EXCEPT  BY 
USING 

ALUMINIUM 

Sheet  for  Covering  ? 

WE  HAVE  SUPPLIED 
MANY  HUNDRED  SQUARE 
FEET  OF  SPECIALLY  PRE- 
PARED  SHEET  FOR 
TABLE-TOPS.  THE  COST 
IS  SURPRISINGLY  LOW. 
MAY  WE  QUOTE  YOU? 

THE 


PJiBritish  Aluminium  Co. 


of  London,  England  Limited 

60  W.  FRONT  ST.,  TORONTO 

Eastern  Agents  :     Spielmann  Agencies,  Montreal. 
Western  Agents:     Engineering  and  General  Supply  Co., 

Winnipeg. 


Tell  us  what  you  have  been  get- 
ting in  GERMAN  and  AUSTRIAN 
WOODENWARE  SPECIALTIES 

—  WE  CAN  SUPPLANT  THEM— 

It  is  our  aim  to  keeP  our  Plant 

running    as    in 

usual  times  and  afford  all  the  work 
possible  to  our  employees  during 
winter. 

We  would  be  pleased  to  have  sug- 
gestions from  the  Wholesale  and  Re- 
tail trade  and  to  pay  for  samples  you 
would  submit  of  anything  we  could 
make  here. 

More  washings  will  be  done  at  home  for  a  time 
now  than  have  been  for  some  years.  This  means 
a  larger  demand  for  Washboards,  Pails  and  Tubs. 
"Cane"  quality  and  finish  assure  easy  sales  and 
satisfaction. 

All  our  Standard  products  are  stocked  to  render 
quick  shipment. 

Hardware  Merchants,  order  from  your  whole- 
sale! 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET  ONTARIO 


Handle  your   Oils  and 
Gasoline   with   the 

Wayne   Pump 


IT  PREVENTS  WASTE 
DUE  TO  EVAPORATION, 
LEAKAGE  AND  SPILL- 
ING AND  MAKES  TFIESE 
GOODS  MORE  PROFIT- 
ABLE. 


It   saves  time  and   labor,   as 

there  Is  no  constant  filling 
and  handling  of  measuring 
cups,  and  does  away  with 
dust    and    unpleasantness. 

Throws  a  pint,  quart,  half- 
gallon  or  gallon,  and  mea- 
sures  exactly. 

Works  easily,  and  when  not 
in  use  can  be  securely  lock- 
ed. Gears  are  completely 
housed.  All  parts  accurately 
machined  and  thoroughly 
tested,  and  are  interchange- 
able. 

If  you  are  interested  in  a 
clean,  safe,  money-saving 
way  of  handling  oils  and 
gasolines,  jot  down  a  line 
for  full  particulars  on  the 
Wayne     System     NOW. 

THE  WAYNE  OIL  TANK 
AND  PUMP  COMPANY 

WOODSTOCK,  ONT. 


rsYi'iW* :':  i'iYiYi'sYsViYi 

lillltlltiimiMIHII 
IIIIIIIIIIIIIIHICIill 
MIIHMIMMMIIIMM 

Iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 
iiiiiiiiiimiiiimiiiiiiiiiiiiiimnmii 
iiimiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiii 

li i iitiinuUMUiuMtm 


inn 
minimi 

|  iiiiiiiiiiiiiiiiiiiii 
I'liiiimiiiiiiiiiiiii 

I   4ll1lllllllltllliilir 


iiiiimmim  i  i  iliii  iiiiiiiii 
imiimmimiimmiiiiimiii 

HOMIMMMHMMIItllllllMHIl 


illlllllllllimillillhllll!!.:  ;,!inlillllll!l! 

iiiiiimiiiiiiiiimiiiliiiliiiinimiiiNiiiiiiiiiiiiiiiiiii 
iiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiniimiiiiiiiiiiiiiiiiiiiiiii 


jiiiiimiiiiinii 


Tell  Your  Customers 

to  beautify  their  homes  by  fencing  the  lawn 
and  garden  with  Peerless  Ornamental  Fence. 

YOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.      It's  fence  service — 
not  price — that  brings  you  customers.  Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.  We  have  letters  from  dealers 
all   over   the    Dominion   substantiating  these  statements. 

PEERLESS 

Ornamental   Fencing 

is  made  of  strong,  stiff,  galvanized  wire  that  will  not  sag 

In  addition  to  galvanizing,  every  strand  is  given  a  coating 

of  zinc  enamel  paint,  thus  forming  the  best  possible  insurance 

I  against  rust.     Peerless  Ornamental  Fence  is  made  in  several 

[styles.     It's  easy  to  erect,  and  holds  its  shape  for  years. 

Send  for  free  catalog:.     If  interested,  ask  about  our  farm  and  poultry  fencing. 
Agents  nearly  everywhere.     Agents  wanted  in  open  territory. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Winnipeg,  Man.  —  Hamilton,  Ont. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPO ONERS  No  Hot  BoxeS 

_.     MACHINERY  REARING  METAL        -— " 


PPERI 


Hardwaremen,  sell  the 
Skating  Rink  in  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 

Perth,  Ont. 


J\ 

1  ^"^^      BEST        ^^J  m*  1  1 

l^^PENNSYLVANIA  QUALITY   ^^^  ■  ■ 
fNo  OrJtr  To  Small  To  Receloe  Our  Best   ^B  ■ 
Attention                                     >■  1 

ILK  FIRE  BRICK  CO.,  »£..  LIMITED  AJ 

HAMILTON.  CANADA 

PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  haye 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO.,  Ltd. 
Winnipeg,  Calgary  and  Branches 


The 

CONDENSED    AD. 


PAGE 


WILL    INTEREST   YOU 


%Z  LAMPBLACKS 
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WILCKES.  MARTIN.  WILCKES  CO. 

135    WILLIAM    ST  .NEWYOPK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pine, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,  Estate   ann 
Fire  Insurance  Agents. 


5Vi  Toronto  Street, 
Toronto. 


52  Canada  Life  Bldg., 
Montreal. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 
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Big    Profit   and    Satisfaction 
in   Selling- 


"AYLMER 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 


Reproduction  of 

NEW    SEYMOUR    SHOW    CARIT 

12-in.  toy   15-in.,   in   Handsome  Colors. 
Shear  and  Hand  stand  out  in  high  relief,  be- 
ing cut  out.    A  show  card  will  be  sent  to  every 
dealer  sending  his  business   card   with  request 
to 

Henry    T.    Seymour    Shear    Co. 

Selling  Agents,  WIEBCSCH  &  IIILGEK,  Ltd., 

New   York 

A.    MacFARLANE    &    CO.,    Montreal 

Canadian    Agents. 


BOLTS.RIVETS.WIRE  &WIRENAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  Tbf 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    cTnerience    is 

hehind     the     manufacture     of    our     lines. 


THE  NORTHERN  BOLTdSCREW  ^?rT\NDy0WEN  SOUND. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All  Wholesale    Dealers   Sell   Them- 
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HARDWARE    AND    METAL 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Bot    Number    is    required.     Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 

OPENING,  FOR  .  COUNTRY  HARDWARE, 
tinsmitliing;  sell  flour,  feed,  salt,  cement,  har- 
ness, fence  posts,  furniture.  Best  fruit  farm- 
ing district.  Kent  County.  Have  new  brick 
block  on  main  road  and  corner.  Enquire  Chas. 
Foster,  Cedar  Springs,  Ontario. 

WANTED  ~ 

EXPERIENCED  HARDWARE  TRAVELLER 
wants  position.  Good  connection  in  Northern 
Ontario.      Box    157,    Hardware   &    Metal.        (ti> 

WANTED  —  HARDWARE  POSITION  B5 
young  man,  ten  years'  retail  experience,  cap 
able  of  managing  store  and  office  work.  Can 
furnish  references  as  to  ability  and  character 
Box    163,    Forget,   Sask.  (Ti 

WANTED  TO  PURCHASE,  GOING  HARD- 
tvare  business  Located  in  town  or  small  city. 
stuck  about  five  thousand,  state  reasons  for 
selling.  Box  161,  Hardware  ami  Metal.  To- 
ronto., (6) 

WANTED-    IX   SMART   TOWN   OR    VILLAGE 
in    good    agricultural    district    in    Ontario, 
clean    hardware    stuck,    about    four    thousand. 
Applv  Bos  160,  Hardware  and  Metal,  Toronto 

(7) 


TRAVELLER,  WITH  AUTOMOBILE.  HAS 

first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
house  on  commission  basis  or  salary  and 
commission.  Box  159,  Hardware  &  Metal, 
Toronto. 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
Mac-Lean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153- 
University    Ave.,    Toronto,    Ont. 


FOR  SALE 


MISCELLANEOUS 


FOR  SALE  — HARDWARE  STOCK  — GOOD 
eastern  location.  Stock  about  $6,000.  Turn- 
over .flT.OOO.  Shows  a  gross  profit  of  nearly 
•fLOOO.  Apply  Box  153,  Hardware  &  Metal, 
Toronto.  (8) 

FOR  SALE— A  SMALL  STOCK  OF  PAINT— 
will  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto. (4) 


SEPARATE  SEALED  TENDERS  addressed 
to  the  undersigned,  will  be  received  at 
this  office  until  4.00  P.M.,  on  Monday,  March 
1st,  1915,  for  the  supply  of  "Brooms  and 
Brushes,"  "Chain,"  "Hardware,"  "Hnse,"  "Oils 
and  Greases,"  "Packing,"  "Paint,  Paint  Oils. 
etc.,"  "Manilla  Rope,"  "Wire  Rope,"  and 
"Steam  Pipe,  Valves  and  Fittings,"  for  the 
departmental  dredging  plant  in  Ontario  and 
Quebec., 

Each  tender  must  be  sent  in  a  separate  enve- 
lope and  endorsed  "Tender  for  Hardware,  On- 
tario and   Quebec, Pender  for  ('bain.  Ontario 

i r i < l   Quebec,"  etc.,  as  the  case  may   be. 

Tenders  Will  QOl  be  considered  unless  made 
upon  forms  furnished  by  the  Department  and 
in  accordance  with  conditions  contained  there- 
in. 

Combined  specification  and  form  of  tender 
can    be  obtained   at  this  Department. 

Each  tender  must  be  accompanied  b.\  an 
tccepted  cheque  on  a  chartered  bank,  payable 
to  the  order  of  the  Honourable  the  Minister  of 
Public  Works,  for  the  amount  mentioned-  in 
the  tender. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.    Room   .314.   Stair   Building.   Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


I; v    order, 


C.   DFjSROCHERS, 

Secretary. 


Department  <>f  Public  Works. 
T1!H7  Ottawa,   February   1st, 
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JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws — the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE  TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas   Bide.  Montreal 


Big  Sellers 


Price    nearly    as  low    as   that  of  a 
hoe— The    results   €ti  ciaedly  better 


Cultivator-Hoes  and  Weeders 


They  make  the  gar- 
dener's work  easy,  the 
plants  grow  faster — 
and  their  sales  easy. 
One  quality — the  I"  si 
Specially  attractive 
finish. 

Write  us  for  name  of 
your  nearest  jobber 
who  can  supply  you 
with  "N  o  r  c  r  o  s  s" 
goods. 

C.  S.  Norcross  &  Sons 

Manufacturers 

BUSHNELL.  ILL.  U.S.A. 


NEW  PURITAN  REFRIGERATORS 

at  a  price  made  to  suit  the  1915 
'Pocket  &ook 


They're  made  of  Hardwood, 
Well    Insulated. 

Have  perfect  circulation,  re- 
movable parts,  swing  base 
board,  golden  finish,  bronze  or 
polished  Roman  Gold  Trimming 
and  White  Enamel  or  Galvan- 
ized lining. 

FULLY  GUARANTEED. 

Their  good  value  assures  good 
sales  and  satisfied  customers. 

The  Sanderson-Harold 
Company,  Limited 

PARIS,  CANADA 
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NICKEL 

SHOT— High  and  Low 

Carbon 

INGOTS— Two  Sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

M2SL 

We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43   Exchange  Place,   New   York. 


NOVA  SCOT! A  STEEL 

d  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   c  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint   Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


\ 
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^\^*"""^  We    have    economical 

^"     and   correct   methods   of  production, 
written   means   that   you   get   bar   iron    that    is 
absolutely   reliable   in   toughness,   strength   and    work 
ability  at   the  lowest  prices. 

«,rnL*°n8ifI1Sent8  I°U  receive  fr0D1  time  t0  time  are  «» 
through  and  through. 

I   ™y  aT/tock    foJ  y°ur    customers— a    splendid     profit     a 
^you.     If  you  prefer  we  can  ship  direct  from  mill 

1  ^London  Rolling  Mills  Co.,  Limited,  London,  Canada 

.,     „  .  8alea  Agents 

Manitoba.    Bluett    *     Loucka.    Limited. 
Winnipeg;  British  Colombia,  McPhereon 
&    Teetzel,    Vancourer. 


same 
waits  '>l 


////  /  /  I  I  I   |  »  \  WWW 


A" 


i\ 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


GALVANIZED  FENCE  HOOK  StfESH?'  Woo"en  "'cket*  *" 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


The   INFALLIBLE  GLAZIER'S   DIAMOND 


Just  the  Tool  for  Inexperienced   Glass  Cutters 


iO 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY    S.   PELTON    &   SON,    Canadian    Agents,    MONTREAL 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite    Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,   Niagara  Falls,  N.Y. 
Air   Hoists. 

The    Herbert    Msrris    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern   Aluminum  Co.,   Toronto. 

Sheet   Metal    Products   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion  Cartridge  Co.,   Montreal. 

Hercules     Powder     Co.,      Wilmington. 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New   York. 

Eley    Bros..    Transcona,    Man. 
Animal    Traps. 

Oneida     Community,      Ltd.,      Oneida, 
N.Y. 

Peck,    Stow    ft   Wilcox   Co.,    Southing- 
ton.  Conn. 
Anchors. 

Henderson    &    Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks  &  Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.    Co..  Toronto. 

J.    Samuels,    Toronto. 

Soren    Bros.,    Toronto. 
Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford    Auger    Bit   Co.,    Holyoke,    Mass. 
Peck,     Stow    &     Wilcox     Co.,     South- 

ington,   Conn. 
Russell      Jennings       Mfg.       Co.,      ou 

Catharines.    » 
Auto   Accessories. 
Canadian     Consolidated     Rubber    Co., 

Montreal.  - 

E     T     Wright    Co.,    Ltd.,    Hamilton. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto.  _. 

Novelty  Mfg.   Co.,   Waterbury,  Conn. 
Auto    Lighting    Systems. 
Canadian    H.    W.    Johns-ManYille   Co.. 

Ltd.,    Toronto. 

B.  J*    Coghlin,    Montreal. 
Babbitt    Metal. 

Canada    Metal    Co.,    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Vlonzo  W.   Spoouer,   Ltd.,   Port  Hope. 

Tallman    Brass    &    Metal    Co.,    Ham- 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 

Scythes  &   Co.,   Toronto. 
Baits,    Spoon. 

The     Andrew     B.     Hendry     Co.,     New 
Haven,   Conn. 
Bale-Ties.  „ 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley    Works,    *Jew    Britain. 
Bar  Iron. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 

Henderson    &    Richardson,    Montreal. 

Steel    Co.    of    Canada,    Hamilton. 

London   Rolling   Mills   Co.,    London. 
Bar   Iron  and    Steel. 
Dominion     Iron     ft     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Barn    Equipment. 

MacKenzie    Bros..    Winnipeg,    Man. 
Bath  Room  Fittings. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

Can.   H.  W.  Johns-Manville  Co.,  utd  . 
Toronto. 

Landers,  Frary  &  Clark,  New  Britain. 

Novelty   Mfg.    Co.,    Waterbury,    Conn 
Batteries  and   Accessories. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Northern   Electric  Co.,   Montreal. 
Bells. 

Taylor-Forbes    Co.,    Guelph. 

Bells.    Electric. 

Northern   Electric  Co.,   Montreal. 

Belting. 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,   Toronto. 
Outta     Percha    ft    Rubber    Mfg.     Co., 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Bent    Goods. 

Merritt   &    Co.,    Chatham,    Ont. 
Bicycles. 
Bown    Mfg.    Co.,    Birmingham,    Eng. 


Iver  Johnson's   Anns   &    Cycle   Work? 
Fitchburg,    Mass. 
Bird    Cages.. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Andrew  B.   Hendryx  Co.,  New  Haven. 
Biscuit  Boxes. 

Soren   Bros.,  Toronto. 
Bits. 
Ford  Auger  Bit  Co.,   Holyoke,   Mas?. 
Peck,    Stow   &    Wilcox   Co.,    Southing- 
ton,   Conn. 
Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder   Twine. 

Consumers   Cordage   Co,,    Montreal. 
Blocks.   Lifting. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Bolts  and   Nuts. 
London  Bolt  ft  Hinge  Works,  London 
The  Steel  Co.   of  Canada,   Ltd.,  Ham 
ilt.on. 
Boilers  and   Radiators. 
Gurney  Foundry   Co.,   Toronto. 
Taylor-Forbes    Co..   -Guelph. 
Bolts. 
Northern    Bolt    ft    Screw    Co.,     Owen 

Sound,    Ont. 
Canadian   Tube  &   Iron  Co.,   Montreal. 
London  Bolt  ft  Hinge  Works,  London. 
The  Steel  Co.,  of  Canada,  Ltd.,  Ham 
ilton. 

Bows.  Buggy.   Auto  and  Express. 

Merritt    &   Co..    Chatham,    Ont 
Box   Strapping. 

J.    E.    Beauchamp   ft    Co.,    Montreal. 

The   Stanley   Works.    New   Britain. 
Box  Hinges  and  Locks. 

The   Stanley   Works.    New   Britain. 
Braces. 

Gnortell-Pratt     Co.,     Greenfield,     Mass. 

Miller's    Falls   Co..    New   York. 

Peck.    Stow    &    Wilcox    Co.,    Southing- 
ton.     Conn. 

Staple*     Rule     &     Level     Co.,     New 
Britain. 
Brackets.    Shelf. 

Atlas  Mfg.  Co.,  New  Haven.  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Canada    Steel    Goods    Co.,    Hamilton. 

Taylor-Forbes    Co.,    Hamilton. 
Brakes,   Metal    Working. 

Brown.    Boggs    Co..    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 
Brass    Goods. 

Jas.    Cartland    ft    Son.    Ltd.,    Blrmlng- 

■   ham,    Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson     ft     Richardson,     Montreal. 

Jas.     Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 

Tallman  Brass  ft  Metal  Co..  Hamilton 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  ft  Metal  Co.,  Hamilton 
Braziers. 

Clayton  ft  Lambert  Mfg.   Co.,  Detroit, 
Bread    Mixers. 

Landers,    Fray   *   Clark,    New  Britain. 
Brooms. 

MacKenzie   Bros.,   Winnipeg,   Man. 
Brushes. 

Meakins    ft    Sons.    Hamilton. 

Stevens-Hepner   Co.,    Port    Elgin. 

G.    F.    Stevens    &   Co.,    Winnipeg. 

Winnipeg   Paint   ft   Glass  Co.,    Winni- 
peg. 

Builders'  Tools  and    Supplies. 

Canada  Wire  *  Iron   Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,    Learmont  ft  Co.,    Montreal. 

Howlnnd.  H.  S..  Sons  ft  Co.,  Toronto. 

Lewis   Bros.,    Ltd.,    Montreal. 

f.nfkin   Rule   Co.,    Windsor,   Ont. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Stanley      Rule     ft      Level      Co.,     New 
Britain. 
Builders'    Hardware. 

Canadian    Yale    ft    Towne,    St    Cath- 
arines. 

P.    &    F.    Corbin,   New  Britain.    Conn 

Evered    &  Co.,    Birmingham,    Eng. 

Howlund.  H.  S..  Sons  ft  Co.,  Toronto. 

Lawson    Mfg.    Co.,   Chicago. 

May  ft  Padmore.  Birmingham,  Eng. 

Miller.    Morse    Hdw.    Co.,    Winnipeg. 

Peek.    Stow  ft   Wilcox   Co.,   Cleveland, 
Ohio. 

Richards   Wilcox   Can.    Co.,    London. 

The     Stanley     Works)     New     Britain, 
Conn. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 
Bi'rrs. 

The     Stanley     Works,     New     Britain, 
Conn. 

Parmeuter  ft  Bulloch  Co.,  Gananoqv.e. 

The  Steel  Co.  of  Canada,  Hamilton. 
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Butts. 

J.   E.   Beauchamp  ft  Co.,   Montreal. 

The    Stanley    Works,    New   Britain. 

Taylor-Forbes   Co.,    Guelph,   Ont 
Butts   and    Hinges. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New   Britain. 

Taylor-Forbes   Co.,    Guelph,   Ont 
Butts,    Spring. 

Chicago   Spring   Butt  Co.,    Chicago. 
Cake    Tins. 

Soren  Bros.,  Toronto. 
Calipers. 

Peck,    Stow   ft   Wilcox   Co.,    Southing- 
ton,    Conn. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
(amp  Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co.,  Montreal. 

Macdcnald  Mfg.    Co.,   Ltd.,   Toronto. 

MacKenzie    Bros.,    Winnipeg,   Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash  and   Parcel. 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,   Toronto,   Ont. 
Canada    Plates. 

A.  C.    Leslie   &    Co.,    Montreal. 
Roofers   Supply   Co.,    Toronto. 

B.  ft    H.    S.    Thompson   &   Co.,    Mont- 
real. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Eley    Bros.,    N.    Transcona,    Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 
Carriers. 

The    Herbert     Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 

Greening,    B.,    Wire   Co.,    Hamilton. 

McKir.non  Chain   Co..   St.   Catharine?. 

Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 
Ceilings,    Metal. 

Metallic   Roofing  Co.,   Toronto. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Alfred    Rogers,    Ltd.,    Toronto. 
Cement   Working   Tools. 

The     Adamite     Wheel     ft     Mfg.     Co.. 
Hamilton. 

T.    Slack   &   Co.,    Toronto. 
Chafing   Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 

MacKenzie   Bros.,   Winnipeg,  Man. 
Chain  Blocks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,   Ont. 
Chain    Clutches. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,  Ont. 
Chain    Drills. 

Smith    &    Hemenway    Co.,    New    York. 
Chain,    Manufacturers. 

The     Andrew    B.    Hendryx    Co.,     New 
Ha^en,   Conn. 

McKinnon  Chain   Co..   St.    Catharine?. 

Oneida  Community,   Oneida,   N.Y. 
Chain.     Trace,     Logging.     Halter. 
Dog    Leads,   Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon   Chain   Co.,   St.   Catharines. 
Chains., 

B.    J.    Coehlin,    Montreal. 

Canada  Chain    Co.,    Saraia. 
Chain,   Treble-Refined    Iron. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,    Greenfield.    Mass. 

Peck.    Stow   ft   Wilcox  Co.,    Southing- 
ton,    Conn. 

Quality  Tool  Co.,   Montreal. 

Smith   &   Hemenway   Co.,   New  YorK. 

Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.   H.,   *  Sons,   Ottawa,   Ont. 

Cnmmer-Dowswell,    Ltd.,    Hamilton. 

Maxwell,    David,    ft    Sons,    St.    Mary's, 
Clippers,    All    Kinds. 

American    Shearer    Mfg.    Co.,    Nashua. 
N.H. 

Chicago    Flexible    Shaft    Co.,    Chicago. 


Clocks. 

The  Western  Clock  Co.,  La  Salle.   HI. 
Clothes    Pins. 

Wm.    Cane   ft   Sons   Co.,   Newmarket, 
Ont. 

Meakins   ft    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,   Ltd.,   Hamilton. 
Clothes  Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont 

MacKenzie   Bros.,    Winnipeg,    Man. 
Clothes    Wringers. 

Cummer-DowsweU  Co.,  Hamilton,  Ont 

J.   H.   Connor  ft  Son.   Ottawa. 

Maxwell,    David,   &   Sons.   St    Mary's 

American     Wringer    Co.,     New     York 

Coffee  Percolators. 

Landers,   Frary  &  Clark    New  Rrif.,v 

Allan   Munro    Color  Co.,  Montreal 
§£?$$    Co°.  ^ont^ 

ConnStanIey     W0rks'     New     Britain, 
Conductor  Pipe 
Sheet    Metal    Products   Co.,    Toronto 

C™d'   .Wire  Future. 
^ave^nn6-    Hendr^    <*•    *•* 
j    Cordage. 

Hamilton   Cotton    Co.,    Hamilton 

wE™6?   £orda*e    Co.?  LML 
Scythes   &  Co.,   Toronto 
]    Cornices,    Metal. 

Metallic  Roofing  Co..  Toronto 
Th^l?te,d    Fas<eners. 
CoX„St&W°rks'    New   Britain. 

C,1Sr^ipCe°rsTOront0- 
Scythes  &   Co.-,   Toronto. 
Cow    Sprays. 

Co^S^raTe^-  °""  LM"  T°™<°- 
c™   Tie*,™0"  M!g-  °°-  Ltd"  Toronto. 

Mc&chai^.,^    C&" 
Oneida      Community,  '  ffc^fe 

Cranes.  Electric 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Cranes.    Hand    Power 

/&.HW«kcSZ?  *  Hoi,t 

c™nes-    Overhead    Traveling 

^o  H?S?rt  .rMorris    Crlne    I'  Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Cranes.    Wall. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.      Ltd.,    Toronto,    Ont. 
Crowbars. 

B.   J.   Coghlin,   Montreal. 
Cultivators,   Hand 

Cuspidors™3  &  S°n''   Bushne11'   «1- 

M^ir  DaTidl0D    Mfg.    Co.,    Montreal 
MacKenzie    Bros.,    WinnipW,    Man 
M.cC1ary's,   London,   Ont.  - 

The     Sheet     Metal     Products     Co.     of 

Winnipeg  LW-     M°ntreaI-     T°™" 
E.   T.   Wright  Co.,   Ltd..   Hamilton. 

Cr!,eri!''nKrazors'    Scissors,   etc. 
Caverhill     Learmont  ft   Co.,   Montreal 
Crooks,   Jonathan,   A   Son.      JMOntrenl- 
Henderson    &    Richardson    Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 

Thn.'0"^-    &  £°"    Montreal         ° 
Thos.    Mortimer,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Falls3,  6  C°-  Ltd"   Niagara 

M$c5   SSE5e  Hdw-   °°-  Winnipeg. 

Alfied    Williams,  Sheffield,    Eng 
Cutter  and  Sleigh  Stock 

Merritt  &  Co.,   Chatham,    Ont. 
D-rricks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt   ft   Whitney  Co.,   Dnndas,   Ont. 
Door   Bolts. 

Peck,    Stow  ft   Wilcox  Co.,    Cleveland 
Ohio. 

The     Stanley     Works,     New     Britain 
Conn. 

Taylor-Forbes  Co.,    Guelph,    Ont 
Door    Checks. 

Canadian   Yale  ft  Towne,    St.   Cathar- 
ines. 

P.    ft    F.    Corbin,    New    Britain,  Conn. 

Wm.    Newman    ft    Sons,    Birmingham 
England. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont 
Doors,    Screen. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sanderson,    Harold  Co.,   Paris. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN     ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize  in  all   kinds 
of  Roofing  Materials. 

WRITE  US  FOR   PRICES. 

J.  H.  McCOMB  LIMITED 

MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFKR 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can  be  guided   in   any  direction.     That's  adaptability. 

Alade  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  iobber  to-day. 


Ask  Your  Jobber  for  "QUALITY"  Tools 


No.  30 


Specially  designed  for  Electricians 


Made  in  Canada 
High-grade  mechanics'  hand 
tools,  screw  drivers,  cold 
chisels,  wood  chisels,  nail  sets, 
ice  picks,  scratch  awls,  center 
punches,  etc. 

QUALITY  TOOL  CO. 

1554  St.  Patrick  St.,  Montreal 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St..  Toronto,  Canada 


INSTALL  Gipe-Hazard  Carriers  — 
■i.w  theui  teu  flays — put  them  to 
every  test— and  If  they  do  not 
tr've  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  is  It  not? 
Investigate  our  modern  Electric 
Catle  Cash  Carrier  an<3  Pneumatic 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


Turpentine  Producers'  Agency 

IMPORTERS  OF  TURPENTINE 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  Foi 

BADEN  LINSEED  OILS 


261    MACDONELL   AVE. 


TORONTO,   ONTARIO 


Every  Horse  Owner  Buys  at  Sight 


OPEN 


CLOSED 


The  Kling  Hame  Fas- 
tener holds  the  hames 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  or 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write  for  circular. 

Look   for   "Kling"  on   the 
lever. 


The  National  Safety  Snap  Co..  Inc..  Dept.33,  Wilmington.  0.,  U.S.A. 

Sole   manufacturers   of   the   Klingsnap   and  Kling    Hame 
Fastener. 
D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 
Canadian     Distributing    ,\gent«. 
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Door  Hangers. 

Canada    Steel   Goods   Co.,    Hamilton. 
Myers,    F.    E.,    &    Bro.,    Ashland,    O. 
The    9tanley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,    Lou 

don,    Ont 
Taylor-Forbes  Co.,  Quelph,  Ont. 
D»«bletrees. 

Mackenzie    Bros.,    Winnipeg,    Man. 
Drills. 

Pratt   &    Whitney    Co.,    Dtmdas,    Oct. 
Drawer    Pulls. 
P.    &    F.    Corbin.    New   Britain,   Conn. 
Peck,   Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain 

Conn. 
Taylor    Forbes    Co..    Onelph.    Ort. 
Drill*,    Brick   and    Stone. 
Whitman     ft     Bames     Mfg.     Co.,     St. 

Catharines. 
Wilt    Twist    Drill   Co.,    Walkeirille. 
Dry   Batteries. 

The    Canadian    H.    W.    Johns-Manrille 

Co.,    Ltd.,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Northern    Electric   Co.,    Montreal. 
Door    Mats. 

Knhne-Anderton    Co.,    Port    Hope,    Ont. 
Dnstless    Dusters. 
Channell    Chemical    Co.,    Toronto. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Dnatlrss    Mops. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Channel]    Chemical    Co.,    Toronto. 
Eavet  roughs. 
Thos.     Davidson     Mfg.    Co.,     Mortreal. 
Th»    Sheet    Metal    Products    Co.,    To- 
ronto. 
E.    T.    Wright   Co..    Ltd.,    Hamilton. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Wheeler   ft    Bain,    Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 
Sheet    Metal    Products    Co.,    Ltd..    To 
ronto. 
Electrical      Meeting     Specialties. 
Landers.    Frary   ft  (lark.    New    Britain.     ' 
MacKenzie    Bros..    Winnipeg,    Man. 
National    Electric    Mfg.    Co..    Toronto. 
Renfrew    Electric    Co..    Renfrew. 
Flexible    Conduit    Co..    Ooolph.    Ont. 
Emery   or   Corundum    Wheels. 
The   Carborundum   Co..    Niagara    Falls 

N.T. 
The    Canadian    H     W.    Johns-Manville 
Co..     Ltd..     Toronto. 
Electric     Fixture*. 
The    Barton-Netting   Co..    Ltd..    Wind 

sor. 
Js«.    Morrison   Brass  Mfg.  Co..  Toronto. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Electric    Irons. 
Chicago    Flexible    Shaft    Co..    Chicago. 
Flexlhle    Condnit    Co..    Onelph.    Out 
MacKenzie    Bros.,    Winnipeg,    Man. 
Renfrew    Electric    Mfg.    Co..    Renfrew. 
Landers.    Frarv  ft   Clark.   New  Britain. 
National    Electric    Mfg.    Co..    Toronto. 
Electrical    Tools. 

Smith  ft   Hcmenwav  Co..   New  York. 
Electricians'    Supplies. 

Northern    Elsctrie   Co.,    Montreal. 
Emery    Cloth. 
John    Oakey    ft    Sons.    Ltd..    London. 

Ene. 
O.    F.    Stephens    ft    Co..    Winnipeg. 
Emery    Wheels. 
The     Adamite     Wheel     ft     Mfg.     Co. 

Hamilton. 
Jno.     Oakey    ft    Sons.     Ltd..     London. 
Ene. 
Enamels. 
Canada   Paint  Co..   Montreal. 
Mnrtin-Senonr    Co..    Montreal. 
Pratt    ft    Lambert.    Bridgehnrg.    Ont. 
A.    Ram«av    ft    Ron    Co..     Montreal. 
Sherwin-Williams    Co..    Montreal 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 
Hoods.     Ltd..     Birmingham.    Ene 
Thn*    Dsvidson    Mfe.    Co..    Montreal. 
MacKenzie    Bros..    Winnipeg,    Man. 
McClary's.    London.    Ont. 
S'tl    ^*f*'    P^neta    Co..    Toronto. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 
The  Parmenter  ft   Bulloch  Co.,   Qana- 

noqne.   Ont. 
The  Steel  Co.  of  Canada.   Ltd..   Ham- 
ilton. 

Eveners.    8.    4   and    B    Horse. 

MacKenzie  Bros..  Winnipeg.  Man. 
Fasteners.   Storm.   Rash  ft   Screen 

MacKenzie    Bros.,    Winnipeg.    Man. 

The     Stanley     Works.     New     Britain, 
Conn. 

Taylor  Forbes  Co.,   Guelph,   Ont. 
Fencing.    Woven    Wire. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Banwell-Hoxie   Wire  Fence  Co.,   Ham- 
ilton. 

Filter*. 

A.  Ramsay  ft  Son  Co.,  Montreal. 
Figured    Rolled    Glass. 

*.  Ramsay  ft  Son  Co.,  Montreal. 
Bile*    and    Rasps. 

r:arnett   Co.,    G.    ft   H..    Philadelphia. 

Selta    File    Works.    Philadelphia,    Pa, 


Disston,   Henry,  ft  Sons,   Philadelphia. 

Nicholson    File    Co.,    Port   Hope. 

Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 
Firearms    and    Ammunition. 

Harrington    ft    Richardson    Arms    Co., 
Worcester,   Mass. 

Iver-.Iohnson's    Arms    &    Cycle    Works, 
Fitchburg,    Mass. 

Remington    Arms    D.M.C.    Co.,    Wind- 
sor,   Ont. 

Fire   Brick. 

Elk   Fire   Brick    Co.    of  Canada,    Ltd.. 
Hamilton. 
Fire  Clay. 

Elk    Fire    Brick    Co.    of  Canada,    Ltd., 
Hamilton. 
Fire     Pots. 

Clayton  ft   Lambert   Mfg.  Co..   Detroit. 

Xorthem     Electric    Co..     Montreal. 
Fire    Door    Fixtures. 

The    Stanley    Works.    New    Britain. 

Richard     Wilcox     Can.     Co.,     London, 

Taylor    Forbes   Co..    Onelph,    Ont. 
Fire    Place    Furnishings. 

The  Barton-Netting  Co..  Ltd..  Wind- 
sor.   Ont. 

Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Fishing    Tackle. 

Abbey   ft    Imhrie.   New   York. 

Andrew  B.   Hendryx  Co..  New  Haven. 
Flags. 

Scythes  ft  Co..    Toronto. 
Flashlights.     Electric. 

MacKenzie    Bros..    Winnipeg.    Man. 

Northern     Electric    Co..     Montreal. 

Interstate    Electric    Norelty    Co..    To- 
ronto. 
Flint    Paper. 

Jno.     Oakey    ft    Sons,    Ltd..     London. 
Eng. 
Floor     Wax. 

Cooke  ft   BoMlton.  Toronto. 
Food    Chopper-). 

Landers.    Frary  ft  Clark.   New  Britain. 

r>.    Maxw»ll    ft    Qm,,.    st.    Marx's. 

Peck.  Stow  ft  Wilcox  Co..  Sonthing- 
ton.    Conn. 

Folding    Tnhnlar    Steel    Tripods. 
The    Herbert     Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont 
Force    Cups. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Forgings. 
The  Steel   Co.   of  Canada.   Ltd..   Ham- 
ilton. 

Friction    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Galvanizing. 

Canada     Metal    Co..     Toronto. 

Tios.    Davidson    Mfe.    Co..    Montreal 

The  Steel  Co.  of  Canada.  Ltd..  Ham- 
ilton. 

E     T.    Wrieht    On..    Ltd..    Hsmlllrm. 

Sheet  Metal  Products  Co.,  Ltd.,  To- 
ronto. 

Galvanized    Iron. 
Henderson    ft    Richardson.    Montreal. 
John    Lvsaeht.    Ltd..    Bristol.    Newport 
and   Montreal. 

B.  ft  S.  H.  Thompson  ft  Co.,  Mont 
real. 

'    Galvanized    Steel    Tanks. 

Wavne  Oil  Tank  ft  Pump  Co..  Wood- 
stock.   Ont 
I    Galvanized    'Ware. 

I        H.   S.   Howland.   Sons  ft  Co..  Toronto, 
f;    T-    Wright    Co..    Ltd..    Hamilton. 
MacKenzie    Bros..    Winnipeg.    Man. 
McClary's.    London.    Ont. 
Sheet    Metal    Products    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
Galvanized    Wire. 
Dominion    Iron    and    Steel    Co.,    Ltd.. 

Svdnev. 
Frost    Wire   Fence    Co..    Ltd..    Hamil- 
ton, Ont 
Garbage    Cans. 
Thos.     Daridson    Mfe.    Co..    Montreal. 
McClary   Mfg.   Co..    London. 
Sheet    Metal    Products   Co..    Toronto. 
Soren    Bros..    Toronto. 
E.    T.    Wrieht    Co..    Hamilton. 
Garden     Cnltlvatora. 

C.  S.    Norcross   ft   Sons,    Bushnell,    111. 
Garden     Tools. 

The     Adsmite     Wheel     ft     Mfg.     Co.. 
Hsmtlton. 
Gas    Flvtnre*. 

The    Bsrton-Nettlng    Co..    Ltd.,    Wind- 
sor.   Ont. 
.Tas.  Morrison  Brass  Mfe.  Co..  Toronto. 
|    Gas    Engine    Silencers. 

Marim    Silencer  Co..    Hartford.    Conn. 
Gasoline. 

Plrner  Gasoline  Llrhttnr  Co.,  Toronto. 
Gasoline    Lamp    Snpplles. 
Plrner  Gasoline  Lighting  Co..  Toronto. 
I   Gasoline   Tanks.    Tndergrnnnri. 
Wame  Oil  Tank  ft  Pump  Co..  Wood- 
stock.  Ont 
Gotes. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton. Ont. 
Ganges. 
Peck.    Stow   &    Wilcox   Co.,    Southing- 
ton,    Conn. 
L.    S.    Starrett  Co.,    Athol,    Mass. 


Glass. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
Man. 
ilton. 
Excelsior    Plate    Glass    Co.,    Toronto. 
A.    Ramsay   ft    Son,    Montreal. 
G.    F.    Stephens    ft   Co..    Winnipeg. 
Glass   Cutters. 

Smith  ft   Hemenway  Co.,  New  York. 
Glass.    Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co..    Toronto. 
O.    F.    Stephens    &    Co..    Winnipeg. 
Toronto    Plate    Glass     Importing    Co., 
Toronto. 
Glass.     Sheet    and    Figured. 
A.    Ramsay   ft    Son,    Montreal. 
Glass    Paper. 
A.    Ramsay   ft    Son.    Montreal. 
Jno.     Oakey    ft    Sons.     Ltd.,     London, 
Eng. 
Glass.    Wired. 
G.    F.    Stephens    ft    Co..    Winnipeg. 
Toronto     Plate    Glass    Importing    Co., 

Toronto. 
Excelsior   Plate  Glass   Co.,   Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 
Pelton.    Godfrey   S. 
Arthur    Rndd    ft    Co.,    St.    Helen's. 
Sharratt     ft     Newth.     London.     Eng. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Glue. 
Henderson     ft     Richardson,     Montreal. 
O.     F.     Stephens    ft    Co..    Winnipeg. 
Gouges. 
Buck    Bros..    Mllbiiry.    Mass. 
Peck.    Stow    ft    Wilcox    Co.,    Southlr.g- 
tnn.    Conn. 
Gravltv    Flectric    Hoists. 
The    Herbert     Morris    Crsne    ft    Hoist 
Co..    Ltd..    Toronto.    Ont 
Gravity    Lowering    Blocks. 
The    Herbert     Morris    Crsne    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland     Stone    Co..    Cleveland. 
Richards-Wilcox     Mfg.     Co..     London. 
Ont 
Gnns. 
J.    P.    Clapbrough    ft    Johnston.    Bir- 

mlnehsm. 
Harrineton    ft    Richardson    Arms    Co., 

Worcester.     Mass. 
Iver   Johnson's    Arms   ft    Cycle   Works, 

Fltohrmrg,    Mass. 
Remington     Arms-U.M.C.    Co..    Wind- 
sor. 
Rw    Rifle    Co..    Quebec. 
Hammers. 
Peck.    Stow  ft   Wilcox  Co..   Cleveland. 

Ohio. 
Whitman     ft     Bames     Mfg.     Co.,     St. 
Catharines. 
Handles. 
MscKenzie    Bros.,    Winnipeg.    Man. 
still     ]     R.     Mfg.   Co..    St.    Thomas. 
H»nd    Hoists. 
The    Herbert    Morris    Crsne    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hanger*.   Storm   Sash  and   Screen. 
The      Stanley      Works.      New     Britain, 

Conn. 
Tnvlor    Forbes    Co..    Guelph.    Ont. 
Wstrous  Acme   Mfg.   Co..  Des  Moines, 
Tows. 
Hardware.    Metal    Window. 
Csnsdlan     Yale    ft    Towne.    St     Cath- 
erines. 
P.    ft    F.    Corbin.    New   Britain.    Cono. 
The     Stanlev     Works.      New      Britain. 
Harvest    Tools. 

H.  S.    TTowlaud.   Sons  ft  Co..  Toronto. 
K«v    Fnloadlng    Tool*. 
MacKenzie    Bros..    Winnipeg.    Man. 
F.    V.     Mvers   ft    Bro..    Ashland.   Ohio. 
Hav   Wire. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton. Ont 
Hinges. 

T     E.    Bwiuehamn   ft   Co,    Montreal. 
Canada    Steel    Hoods    Co..    Hamilton. 
Thp      Stsnlev     Works      New     Britain. 
Tsvlor    Forho.    Co.,    Onelph.    Ont 
H'»»ees.    Spring. 
r»v,;„,p„    SoHnc    Bntt    Co..    CMcaeo. 
Tavlor-Forbes    Co..    Ltd.,    Guelph.  Ont. 
TTn«.Vev     Stick* 

Still     3.    H.     Mfe.    Co..    St.    ThomaR. 
Hoist*.    Chain.    Electric    and 
Pneumatic. 
The    Herbert    Morris    Crsne    ft    Hoiat 
Co       Ltd..    Toronto.    Ont. 
Holstlne-    and    Conveying; 
Mifblnery. 
The    Herbert     Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hooks. 
P     ft    F.    CottHn     New   Britain.    Conn. 
TT*nd«»v«rt»»      a       ft1*»hsv'«on.      Montreal. 
The    Herbert    Morris    Crsne    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
P«wk.    Stow  ft   Wilcox  Co..   Cleveland. 

Ohio. 
Th»     Stsnley     Works,     New     Britain. 

Coon. 
The  Steel  Co.  of  Canada.   Ltd.,  Ham- 


Hoops,     Steel    and    Wire. 
Haven,    Conn. 
Peck.    Stow  &    Wilcox   Co.,   Clevtland, 

Ohio. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co.,    Guelph.    Ont 
Hooks,   Moulding. 

The    Andrew     B.     Hendryx    Co.,    New 
Hooks,   Hat  and   Coat. 

Laidlaw    Bale-Tie   Co.,    Hamilton,  Ont 
Horseshoes    and    Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose.    Garden    and    Lawn. 
Canadian     Consolidated     Rubber    Co., 

Montreal. 
The    Canadian    H.    W.    Johns-Manrille 

Co.,    Ltd.,    Toronto. 
Gntta     Perchu    ft     Rubber    Mfg.    Co.. 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Ice    Cream    Freezers. 

Wm.    Cane    ft    Sons    Co.,    Newmarket, 

McClary's,    London,    Ont 

North    Bros.     Mfg.    Co..    Philadelphia. 

The     Sheet     Metal     Products     Co.     of 
Canada.    Ltd.,    Toronto. 
Ice    Cutting    Tools. 

North    Bros.    Mfg.    Co..    Philadelphia. 

Quality  Tool  Co.,   Montreal. 
Iron    and    Steel    Bars. 

B.  J.   Coghlin.   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd.. 
Sydney. 

Henderson    &    Richardson,     Montreal. 

The     Steel     Co.      of     Canada,      Ltd.. 
Hamilton. 

London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 

Canadian   Tube  ft  Iron  Co.,   Montreal. 

The     Steel      Co.     of     Canada,      Ltd.. 
Hamilton. 
Iron    Pumps. 

R.    McDougall    Co.,    Gait 

F.  E.    Myers   &   Bro.,    Ashland.    Ohio. 
Japans. 

A.    Ramsay    ft    Son    Co.,    Montreal. 
Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.    Oakey    ft    Sons,    Ltd.,    London. 
Eng. 
Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundas.    Ont 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Otterville,    Ont 

G.  F.    Stephens    ft    Co..    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont 

Ladders.    Shelf. 

F.  E.    Myers   ft    Bro..    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don. Ont 

Lampblack. 

The    L.    Martin    Co.,    New    York. 

G.  F.    Stephens    ft    Co.,    Winnipeg. 
Wilckes     Martin     Wllckes     Co.,     New 

York. 
Lamps,    Gasoline. 
Pitner  Gasoline  Lighting  Co.,  Toronto. 

I    Lamps,   Incandescent, 

Northern     Electric    Co.,     Montreal. 
Lanterns. 

Can.  H.   W.  Johns-Man ville  Co..  Ltd.. 
Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont 

Ontario    Lantern    ft    Lamp    Co..    Ham- 
ilton.   Ont. 

The     Sheet     Metal     Products     Co.     of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Lntrh^a. 

Peck.   Stow  ft   WIImi   Co..   Cleveland, 
Ohio. 

The     Stanley     Works,     New     Britain, 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Lawn    Fencing. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

V..    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

Banwell-Hoxie  Wire  Fenee  Co.,   Ham- 
ilton. 
Lawn    Mowers. 

D.    Maxwell    ft    Sons.    St.    Mary's. 

S.    P.   Townsend   ft  Co..   Orange.   N.J. 

Taylor    Forbes    Co..    Guelph,    Ont 

Whitman     ft     Bames     Mfg.     Co.,     St 
Catharines. 
Lawn    Settees. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 

Stratford   Mfg.  Co.,  Stratford. 
Lawn    Swings. 

J.    E.    Beaucbamp   ft   Co.,    Montreal. 

F.  E.   Myers  ft   Bro.,   Ashland.   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont 

Linseed    Oils. 
A.    Ramsay   &   Son    Co.,    Montreal. 

Lead    Pipe. 
Canada     Metal    Co.,    Toronto. 
Hoyt    Metal    Co.,   Toronto. 
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Do   You  Sell  These  JOHNSON  Garden  Tools? 

A  GOOD  VARIETY  OF  STYLES  ONLY  ONE  QUALITY— THE  BEST 


No.     215— A     Leader.  v        ,.•„„     0     .    .     T  „      „  No..  213— Riveted    Shank 

Finished  in  Blue  Enamel.  n£°-    |%TS°cket;T%?ng    ^n<lle-,  Bri»ht    Finish. 

Blade    Polished    and    Enameled    Red. 

Handsomest  and  Best  Made  Implements  on  the  Market.  THEY  SELL  ON  SIGHT. 


Nn    "511     Tfnrtrod   «Upo1  •  ^ — '  No-    217— Transplanter. 

Strongest   Trowel    Mule  No-     2500— Asparagus     Knife.  A    Most    Handy    Implement, 

fetrongest^  J-™^  -u'me  Forged— Hardened   Edge,   Fine   Finish 

Manufactured  by  William  Johnson,  Hedenberg  Works,  Newark,  N.  J. 

WRITE  TO  DAY  FOR  BOOKLET  SHOWING  17  STYLES 


PURE   PARIS   GREEN 
ARSENATE  OF  LEAD 

Dry  Colors  of  Every  Description 

Made  in  Canada 
By 

The  Allan  Munro  Color  Company 

LIMITED 

MONTREAL 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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Levels. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
Ooodell-Pratt   Co.,    Greenfield.    M»m. 
3.   Babone  A  Sons,  Birmingham.   Eng. 
L.    8.    Starrett    Co.,    Athol,    Mass. 
Stanley     Bule     &     Level     Co.,      Ne» 
Britain,  Conn. 

Linseed   Oils. 

Canada    Linseed    Oil    Mills,    Toronto 
Montreal. 

Locks.    Knobs,    Escutcheons,    etc 
Canadian    Tale    A    Towne,    St.    Cath 

arines. 
P.    A   F.    Corbin,   New   Britain,'  Conn. 
May    A    Padmore.    Birmingham,    Eng 
feck.    Stow  A   Wilcox   Co.,   Cleveland, 

Ohio. 
Taylor   Forbes   Co..   Ouelph,   Ont 

Lumbering     Tools. 
Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,  &  Co.,   Pembroke,  Ont. 

Hall   Boxes. 
J.    E.    Beauchamp    A    Co.,    Montreal. 

Mantles. 

Pitner  Oasollne  Lighting  Co.,  Toronto. 
Hamilton   Oas   Mantle  Co.,    Hamilton. 

Mantels   and    Grates. 

The    Barton-Netting   Co..    Ltd.,    Wind 
•or,   Ont. 

Mattings.    Flexible    Steel.    Wire. 

Kohne-Anderton    Co..    Port    Hope.    Out 
Mechanics'    Tools. 
Stanley      Rule     &      Level     Co.,      Ne^ 

Britain.   Conn. 
Goodell-Pratt    Co..    Greenfield,    Maw. 
Peck,    Stow   A    Wilcox  Co..    Southing- 
ton,    Conn. 
L.    S.    Starrett  Co.,    Athol.    Mass. 

Metals. 

Canada    Metal   Co.,    Toronto. 
Caverhill,    Learmont   A   Co.,    Montreal. 
Henderson    ft    Richardson.    Montreal. 
Host    Metal    Co.,    Toronto. 
Leslie,    A.    C,    ft    Co..    Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 
Nova    Scotia    Steel    ft    Coal    Co.,    Nrv 

Glasgow.    N.8. 
Alouzo  W.   Spooner,    Ltd..   Port  Hope. 
The     Sheet     Metal     Products    Co.     ot 

Canada.    Ltd..    Toronto. 
The     Stanley     Works,      New     Britain 

Conn. 
Tallman    Brass    &    Metal    Co..    Ham 

il  ton. 

Metal    Lockers. 
Canada   Wire  &   Iron   Goods  Mfg.  Co. 
Hamilton. 

Metal     Shingles,    Siding,    Etc. 

Metallic    Roofing    Co..    Toronto. 
Metal   Polish. 
The    Canadian    H.    W.    Johns-ManvilW 
Co.,    Ltd..    Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,  Jshn,  ft  Sons,  London,  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co..  New  York. 
Hop    Wringers. 

MacKenzie    Bros.,    Winnipeg,    Man 

White   Mop    Wringer    Co..    Fultonville, 

n.y. 

Motor    Cycles. 

'^Johnson's  Arms  &  CJde  Works, 
Fitchburg,    Mass. 

Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge 

port,    Conn. 
Smith   ft   Hemenway   Co.,    New    York. 
Nails,    Wire. 
Dominion    Iron   &    Steel    Co.,    Sydney. 

¥:,%■  HowI,'ndJ  Son»  *  Co-  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
I  N°rthera  Bolt  *  Screw  Co.,  Owen 
Sound,    Ont, 

Parmenter  ft  Bulloch  Co.,  Gananooue. 

The  steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Neekyokes. 
MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated     Ware. 

MacKenzie   Bros.,    Winnipeg,    Man. 

Oilers. 

Thos.    Davidson    Mfg.    Co.,    Montreal 
The     Sheet     Metal     Products     Co.     of 

Canada,    Ltd.,    Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
B.   E.    Bloomer,    Keithsburg,   111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves. 

Sheet    Metal    Product*    Co.,    Toronto. 

MeClary    Mfg.    Co.,    London. 

3ueen   City    Oil    Co.,    Toronto. 


Oil    Tanks    and    I'uuips. 
Sheet    Metal    Products    Co.,    Toronto. 
Wayne  Oil  Tank  ft  Pump  Co.,  Wood 
stock,    Ont, 

Ornamental    Iron    and    Wire. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co. 

Hamilton. 
Packing. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 

Pails. 

Wm.    Cane    ft    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 
Paints,  Otis,  Tarnishes). 
Berry    Bros.,    Ltd..     Walkerville.    Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint  Co.,    Montreal. 
Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
R.  C.  Jamieson  ft  Co.,  Ltd..  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft    Co.,    Toronto. 
Pratt    ft    Lambert.    Inc.,    Bridgeburg. 
A.    Ramsay   ft    Son   Co..    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.   Stephens  ft   Co..   Winnipeg. 
Paint    and    Varnish    Remover. 
Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
A.    Ramsay    &    Son    Co..    Montreal. 
Perforated     Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     Mfg. 

Co..    Hamilton.    Ont. 
Greenine.    B..    Wire    Co..    Hamilton. 
Pig    Iron. 
Henderson    ft    Richardson.    Montreal. 
Steel    Co.    of   Canada.    Limited,    Ham- 
ilton. 
A.    C.    Leslie    A    Co.,    Montreal. 
Pipe  Wrenches. 
Peck.    Stow   ft    Wilcox   Co..    Southing 

ton.    Conn. 
Trimont    Mfg.    Co..    Roxhnry.    Mass. 
Pipe.     Wronght.    Lend    and 
Oalvanlzed. 
Hovt    Metal    Co..    Toronto. 
Steel    Co.    of    Canada,    Limited.    Ham- 
ilton. 
Canadiar  Tube  ft   Iron   Co..   Montreal. 
Pine.    Galvanized    Cond. 
V.    T.    Wriffht    Co..    Hamilton.    Ont. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Pine    Cntters. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
Plane    Irons. 

P.mfc    Pros..    Mflbury.    Mass. 
Plate    Clamps. 
The    Herhert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
PI  vers. 
Henderson     ft     Richardson.     Montreal. 
Peek.    Stow    ft    Wilcox    Co..    Sonthtng- 

trm.    Conn. 
Smith    *    w™»nw«T    Co..    New    York. 
Pings.   Electricians'. 
Canadian     Consolidated     Rubber     'Jo.. 
Montreal. 
Pnttltev     Netting. 
1"mhif.    P..    Wtro    Co..    Hamilton. 
John    T.rsscrht     T,td..    Bristol.    Newport 
and    Montreal. 

v>rt\r-pr    Ortnder*. 

Tfc»      Arf„,T!it»      Wheel      ft      Mfg.      Co.. 
TTsTTirttnTi. 
Pnllevs. 

Peck.    Stow  ft  Wllrv»x   Co.,   Cleveland. 
Ohio. 

Tnvlor-Pofbes    Co..    Ltd.,    Onelph.  Ont 
P^llovs     («i«h.    et«v>. 

p     *    v    r™«i,     v-w   PMt.tn     r<onn 

MacKenzie    Bms.,    Wlnntnc*.    Man. 

Taylor-Forbes   Co.,    Ltd.,    Gnelph,  Ont 
Pnmps. 

P.    MoDoniraTl    Co..    Gait.   Ont. 

V.    v..    Mvors   ft    Bro..    Ashland.   Ohio. 
Pump    Valves. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Pnttv. 

Rrandram-Henderson    Co..     Montreal. 

Canada    Point    Co..    Montreal. 

Shertrin-WHHsms     Co..     Montreal. 

Steel   Co.    of   Panada.    Ltd.     Hamilton. 

O.    F.    Stephens    ft    Co..    Winnipeg. 
Ranges. 

Kir-Ben.     Ltd..     Almonte. 

McClaryV     London. 

O'imey    Foundry    Co.,    Toronto. 

Thos.     Davidson     Co..     Montreal. 

F^n-ilsv    Pros..    Carletnn    Place. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Western    Foundry   Co.,    Wingham. 
Rat    Traps. 

Canada    Wire  ft  Iron   Goods   Mfg.   Co., 
Hamilton. 

OneMa      Community.      Ltd..      Niagara 
Falls. 
Radiators. 

Onmev    Foundry    Co..    Toronto. 

Taylor-Forbes   Co.,    Ltd.,    Gnelph,  Ont. 
Ranges.    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 

Jonathan     Crookes    ft    Son,    Sheffield, 
Eng. 

Jas.    Hutton    ft    Co..    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 


Reamers. 

Butterfleld  ft  Co.,  Rock  Island,  Que. 
Pratt  ft  Whitney  Co..  Duudaa.  Ont. 
Whitman   ft    Bames,    St.    Catharines. 

Razor    Hones. 

Carborundum  Co.,  Niagara  Falls.  N.I 

Red    Lead. 

Brandram-Henderson    Co.,    Montreal. 
Reels,    Fishing. 

Abbey   ft    Imbrie,    New    York. 
Retrigerators. 

MacKenzie    Bros.,    Winnipeg,    Man, 

McClary's,    London. 

Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Ben,    Ltd.,    Almonte. 
Reinforcing    Concrete. 

Dominion    Iron    ft    Steel    Co..    Sydney 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont, 
Rifles. 

Ross    Rifle    Co..    Quebec. 

Taylor    Forbes    Co..    Gnelph.    Ont. 
Rims.  Waggon,  Buggy  and  Auto. 

Merritt   ft   Co..    Chatham,    Ont. 
'    Rivets. 

Northern     Bolt     ft    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.    of   Canada.    Hamilton. 

Parmenter  ft  Bulloch  Co.,  GananoQue. 
Revolvers. 

Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,    Mass. 
Rooting. 

Canadian  Supply  ft  Con.  Co.,  Toronto. 

Canadian    H.    W.    Johns-Manvllle   Co., 
Toronto. 

H.   S.   Howland   ft   Sons  Co..  Toronto. 

Lewis     Bros..     Ltd..     Montreal. 

The  Paterson  Mfg.  Co.,  Ltd..  Toronto. 

Ml'l«r.    Morse    Hdw.    Co..    Winnipeg. 
•    Rooting  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
:    Roofing    Supplies. 

The   Can.    H.    W.   Johns-Manvllle   Co.. 
Ltd..    Toronto. 

Metallic    Hoofing   Co..    Toronto. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 

|    Rope. 

Consumers    Cordage    Co.,     Montreal. 

i    Rope   Blocks. 

The    Herbert    Morris    Crane    ft    Hol-it 
Co..    Ltd.,    Toronto,    Ont. 

Runways.   Hand   Operated. 

The    Herbert    Morris    Crane    ft     Hilrt 
Co..    Ltd..    Toronto,    Ont. 
Rnnways.    Electric. 
The    Herbert     Morris    Crane    &    Hoi't 
Co.,    Ltd.,    Toronto.    Ont. 
Rules    and    Ganges. 
Jas.    Ohesterman    ft    Co..    Ltd.,    Shef- 
field.   England. 
LnfWn     Rule    Co..    Windsor. 
J.    Rabone  A   Sons.   Birmingham.   Eng. 
L.    H.    Starrett    Co..    Athol,    Mass. 
Rnbber    Cement. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Sad    Irons. 
Taylor   Forbes   Co.,    Guelph,   Ont. 

Sash   Fasteners). 

Peck,   Stow  ft   Wilcox   Co.,   Cleveland, 
Ohio. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 

Saws. 
Disston.   Henry,   ft  8ons,   Philadelphia. 
Simonds    Canada    8aw    Co.,    Montreal. 
Scales. 
Avlmer   Pump   ft    Scale   Co..    Aylmer. 
Burrow,    Stewart  ft    Milne  Co.,    Ham- 
ilton. 
|    Screen    Boors    and    Windows. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Sanderson.     Harold    Co.,     Paris,    Ont. 
!    Screen    Boor   Sets. 

P.  ft  F.  Corbin,  New  Britain,  Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor-Forbes   Co.,    Ltd.,   Guelph,  Ont 

1    Screw    Plates. 

|  .   Butterfleld  ft   Co.,   Rock   Island,   Que, 

!    Screw    Drivers. 

Quality  Tool  Co.,   Montreal. 
Screw    Driver   Bits. 
Buck    Bros.,    Mllbury,    Mass. 
Peck,    Stow    ft    Wilcox   Co..    Southing- 
ton.    Conn. 
Quality  Tool  Co.,   Montreal. 

Screws,    Nuts,    Bolts. 

Northern    Bolt    ft    Screw    Co.,     Owen 
Sound,   Ont 

Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,    Wood. 

Steel  Co.  of  Canada,  Ltd..  Hamilton. 
Scythe    Stones. 

The   Carborundum   Co.,   Niagara   Falls, 
New    York. 
Seeds. 

Wm.    Rennie   ft   Sons,   Toronto. 
Serving    Dishes. 

MacKenzie    Brua.,    Winnipeg,    Man. 
aliears,    scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 
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Shelf    Boxes. 

Cameron    ft    Campbell,    Toronto, 
.shellacs. 
Berry    Bros..    Walkerville,    Oat 

shovels    and    Spades. 
Lundy   Shovel   A  Tool   Co.,   Peterboro. 

Sieves  and    Screens. 
Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Ham 

ilton. 

Silencers. 
Maxim   Silencer  Co.,   Hartford,   Conn 

Silverware. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McUlashan,  Clarke  Co.,  Niagara  Kal 
Meriden    Britannia    Co.,    Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Standard    Silver    Co.,    Toronto. 
Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man, 
Slings. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,    Ont 
Snow    Shovels. 
The  Sheet  Metal   Product*  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 
Rlchards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont 

Solder. 

Canada   Metal   Co.,   Ltd.,   Toronto. 

Hoyt    Metal   Co.,   Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet  Metal  Products  Co..  Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manvllle  Co.,  Ltd., 
Toronto. 

Northern    Electric    Co. 

Sporting   Goods. 
H.  S.   Rowland.  Sons  A  Co.,  ToronU. 
Lewis     Bros.,     Ltd.,     Montreal. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 

Sheet    Metal    Products   Co.,    Toronto. 

E.   T.   Wright  Co.,   Hamilton. 
Springs. 

U.     J.     Cogbjin.     Montreal. 

B.  Greening  Win  Co.,  Ltd.,  Ham 
ilton. 

Henderson    A    Richardson.     Montreal. 

Taylor-Forbes  Co.,  Ltd.,  Gselph,  Ont 
Spring     Hinges,    etc 

Chicago  Spring  Butt  Co.,  Chicago.  111. 

Taylor-Forbes  Co.,   Ltd.,   Guelph,  Ont 

Stains. 

A.    Ramsay  A   Son  Co.,   Montreal. 
>t:iins,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manvllle  Co.. 
Ltd.,    Toronto. 

A.    Ramsay  A   Son   Co.,  Montreal.  * 

G,    F.    Stephens    A    Co.,    Winnipeg. 

Winnipeg   Paint  A   Glass   Co.,    Winni- 
peg. 
stains.    Wood. 

Berry    Bros.,    Walke.rrille. 

G.    F.    Stephens    A    Co.,    Winnipeg. 

A.  Ramsay    A    Son   Co.,    Montreal. 
Winnipeg   Paint  A   Glass  Co.,   Winni- 
peg. 

Staples. 
Canada  Wire  A  Iron  Goods  Ce.,  Ham- 
ilton,  Ont 

B.  Greening  Wire  Co..  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Steamers   and    Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain, 
Conn, 
steel    Wire    Hoops. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  A  Stencil  Co.,  Ham- 
ilton,  Ont. 

McClary's,    London,    Ont 

E.  T.    Wright   Co..    Ltd.,   Hamilton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   A    Bro.,    Ashland,   Ohio. 

Storks    and    Dies. 
Butterfleld  A  Co..    Rock  Island,   Que. 

Stoves.    Furnaces. 

Burrow,    Stewart   A  Milne  Co.,   Ham- 
ilton. 
I      Onmey    Foundry    Co.,    Toronto. 

Findlay   Bros.,   Carleton   Place. 

Thoa.    Davidson    Mfg.    Co.,    Montreal, 

Kir-Ben.    Ltd..    Almonte. 

McClary's.    London,    Ont 
Stoves.    Gas. 

Eurrow,  Stewart  A  Milne  Co.,  Ham- 
ilton. 

Onmey     Foundry    Co.,    Toronto. 

MeClary    MTg.    Co.,    London,    Ont 
Stove    Pipes. 

Soren    Bros.,    Toronto. 

Tank   Heaters. 

MacKenzie    Bros..    Winnipeg.    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
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SPECIAL  JOBBING 

FOR  MANUFACTURERS 

We  can  take  care  of  that  surplus  for 

you. 

Anything  in  the  line  of  Foundry,  Steel 

or  Woodwork. 

Facilities   for   quick,   reliable   jobs   at 

reasonable  prices. 

Send  specifications  for  quotation  to-day. 
Raymond  Manufacturing  Co.,  Limited 

GUELPH,  ONTARIO 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 
Heavy 

Mt 

For 
High 

Pressure 

FOR  COOL  BEAfltNGSJ 
IT'S  Pfl  lABLt- 

Speed 

Always  reliable.     Stocked  by  hardware  dealers. 


<=>|VJ 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown   Brands. 

Suppliers   of    Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN   CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


No.  32   Torch. 


Are  You  Ready? 

Winter  always  brings  rush  orders,  and 
those  that  can  give  prompt  attention 
get  the  business.  Here's  where  "Johnny 
on  the  spot"  is  apt  to  get  your  good 
customer  away  from  you.  He  is  ready, 
has  plenty  of  C.  &  L.  Torches  and  Fire 
Pots  that  are  always  in  good  order  and 
the  men  to  man  them.  Have  you  enough 
of  the  torches  to  be  a  "Johnny  on  the 
spot"  and  hold  your  business  and  get  a 
slice  of  your  competitors  as  well?  A 
No.  32  Torch  is  the  best  quart  size,  com- 
bination torch  ever  made.  Jobbers  sup- 
ply at  factory  price.    Our  catalog  is  free. 

Clayton    &  Lambert    Mfg.  Co. 
Detroit.  Mich..  U.S.A. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations   of   our 


LIMITED 


,t*ED  T(MOf 

CUTLERY  *  J^  J^  *l 


By  seeing  that  this  exact 
mark   is  on  each    blade. 


Wanted  \^' 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  £&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes) 
Best  results  with  least  effort.     Purchasers  delighted,  not 
only   with   the  construction   of  the   machine,   but   also   with 
the  work  it  turns  out. 

Sheet    Metal    Workers    would     do    well    to    obtain    full 
information    concerning    these    machines. 

THE  McCLARY  MFG.  CO..  C.  E.  Main.  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Ahem    Safe    Works    20 

Alabastine    Co.,    Paris,    Ltd.,    The...  CI 

American    Shearer    Co 4 

American    Wringer   Co.,    The    16 

Andrews    Wire    Works    of    Can.,    Ltd.  1 

Aylmer    Pump    &    Scale   Co.,    Ltd 69 

Banwell-Hoxie   Wire   Fence  Co.,   Ltd.  65 

Barnett,   (i.   &  H.,   Co 59 

Barton    Netting    Co.,    Ltd..    The 18 

Berry    Bros 57 

Bissell    Carpet    Sweeper   Co 79 

Bowser,    It.    M.,    &    Son    79 

Brandram-Htndcison,    Ltd 53 

Bridge] mit    Hdwe.    Mfg.    Corp.,    The.  20 

British   Aluminium   Co.,   Tiie   68 

Brown-Boggs    Co.,    Ltd.,    The 24 

Buck    Bros 10 

Cameron  &  Campbell   29 

Canada   Metal  Co.,   Ltd.,  The  56 

Canada    Steel    Goods    Co 8 

Canada    Wire  &    Iron    Goods    18 

Canadian    Consolidated    Rubber    Co.. 

Limited     30 

Canadian   H.   W.  Johns-Manville  Co., 

Ltd 15 

Canadian    Tube    A    Iron    Co 

Inside    front    cover 

Cane,   Wm.,   &   Sons   Co 08 

Carborundum   Co.,   The   

Cartland,    Jas.,    &    Son    59 

Caverhill,    Learmont    &    Co 27 

Chapin-Stephens    Co..    The    8!) 

Chatillon,  John,   &   Sons   20 

Chest  erman,    Jas.,    &    Sons    2* 

Chicago   Spring    Butt   Co 23 


Clayton    &    Lambert    Mfg.    Co 77 

Cleveland   Stone  Co.,   The    63 

Coghlin,    B.    J 73 

Colts   Patent    Fire   Arms    Mfg.    Co....  22 
Consolidated  Plate  Glass  Co.  of  Can- 
ada,   Limited    63 

Crescent    Tool    Co.,    The    66 

Crookes,    Jonathan,    &    Son    80 

Gummer-Dowswell,    Limited    26 

Davidson     Tiros.,    Mfg.   Co 25 

Dominion    Belting    Co.,    Ltd 67 

Du    Pont    Powder   Co 67 

Elk    Fire    Brick    Co 69 

Fold   Anger   Bit   Co 77 

Gipe-Hazard    Store    Fixture    Co 73 

Goodell-Pratt    Co 17 

Imperial    Oil    Co 28 

interstate    Electric    Novelty   Co 23 

international    Nickel    Co.,    The 71 

Hamilton    Cotton    Co J 

Heller. Aller    Co..    The    26 

Hen.liyx,    A.     B..    Co..    The 20 

Horton    Mfg.    Co.,    The    14 

Howland,    H.    S..    Sons   &   Co 7 

Hoyl   Mi  tal  Co.,   Lt ■I...lnsi  le  back  cover 

Hutton.    James.    &    Co 77 

James    A    Reid    69 

Jamieson    A    Co..    R.    C 51 

Jenkins    Bids.,    Limited    22 

Jenkins    &    Hardy    31 

Johnson,   Wm jj 

Knhne -Ami. !i  ton    Co.. .Inside   back   cover 

Laidiaw    Bale   Tie   Co.    23 


I, on. his,    Fraiy    &    Clark    2 

Lewis    Luis..    Ltd 3 

London   Bolt  &    Hinge  Works   f,7 

London    Rolling    Mills    Co..    Ltd 71 

Lnfkin    Rule    Co Inside    back    cover 


Mackenzie    Bros 

Marthi-Senour    Co 

Martin.    The    L..    Co 

McComb.    J.    H 

McDongall.     R..    Co 

Meakins    &    Sons,    Ltd 

Outside   front   eo 

Metallic    Rooting   Co 

Millers    Falls    Co 

Morris,   Herbert.    Crane   &    Hoist  Co., 

Lid 

Morrison,    Jas..    Brass    Mfg.    Co 

Monro    Allan    Color    Co 

Myers,   F.   E..   A   Bros 

National    Safets    Snap    Co 

Newman,    Wm..    .V:    Sons    

Wuislip    Mfg.    Co..    The    

Nicholson   Pile  Co 

Xoreioss.    C.    S..    &    Sons    

North    Bros.    Mfg.    Co 

Northern   Bolt  .V  Screw  Co..   Ltd 

Nova   Scotia    Steel   &   Coal    Co 

Oakey,  John,   &  Co 

Otterville   Mfg.    Co 

Owen    Sound    Steel    Press    Works 

Parmentcr.    Bulloch    Co..    The    

Paterson    Mfg.    Co.,    Ltd.,    The    

Pedlar  People,   Ltd..  The   

Philadelphia    Lawn    Mower   Co 

Pink.  Thos 


Progressive   Mfg.   Co 73 

Public    Works,    .Minister    of    70 

Quality    Tool    Co 73 

Ramsay.    A..    &    Sons    55 

Raymond    Mfg.    Co..    Ltd 77 

Ueunie.    Wm.,    Company    67 

Richards-Wilcox   Co 1 

Ri  gets,    Win,    A..    Limited    'j| 

Roniik.    Limited    | 

K<>s<     Rifle    Co 8(1 

Russell    Jennings    .Mfg.    Co 19 

.Sanderson-Harold    Co..    Ltd 711 

Saunders  &  Wainwright  7ti 

Seymour,     Henry    T.,    Shear    Co 69 

Shairatt    .V    Xcwth    71 

Shaw,    A..    &    Sim     71 

Sheet    Metal    Products   Co 5 

Sherwin-Williams   Co.,    Limited    2) 

Smith    &    Hemcnuay    Co.,     Inc 67 

s 'I     Co..    Alotizo    W.,    Ltd Gil 

Stanley    Rule    &    Level    Co 7il 

Stanley   Works   y 

Starrett.    L.    S.,   &   Co 13 

Steel    Bending    Brake    Works    77 

Steel    Co.    oi    Canada,    Ltd      <l 

step  liens.   <;.    F.,  &  Co.,    Ltd 65 

Still.   J.    H..    .Mfg.    Co in 

Stratford    Mfg.    Co..    Ltd 63 

Son    Light    i'o St) 

Tallman    Brass   &    Metal   Co 77 

Taylor-Forbes  Co 11 

Toronto    Plate    Glass    Importing    Co.  59 

Tiiinuiit   Mfg.   Co 26 

Turpentine    Producers     Agency    73 

Want    Ads 62 

Wayne   Oil    Tank   &   Pump  Co.,    Trie  68 

Western    Wire    Si    Nail    Co.,    Ltd 71 

Whitman  &   Bames  Mfg.   Co  C 

Wilbueeh    &    Hilger,    Ltd 4 

Wilckes-Martin-Wilckes    69 

Wools,    Walter,    .V:    Co..    Ltd 18 

Wright.    E.    T.,    Co..    Ltd 29 

Wrought    Washer    Mfg.    Co 57 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

hi. tier-field    *   Co.,    Rock    Island,   Que. 

Pratt   A    Whitney   Co..    Dundas,    Ont. 
Tacks. 

Steel   Co.   of  Canada.    Ltd..   Hamilton. 
Tapes. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd. 
Toronto. 

Jas.  Chesterman  A  Co.,  Sheffield. 
Bug, 

Lufkin    Rule   Co.,    Windsor,    Ont. 

J.    Rabone  *  Sons,  Birmingham,   Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 
Technical    Books. 

MaeLean    Publishing   Co.,    Toronto. 
Tents    and    Awnings. 

Scythes    A    Co.,    Toronto. 

Telescopic    Ash    Hoists. 

r«  Hi^rt-MoiTta    Cnlne    *    Herat 
Co.,    Ltd.,    Toronto,    Ont. 

Threshing    Tools. 

Pratt    A    Whitney    Co..    Dundas,    Ont 

Tiling,    Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd. 

loronto. 
The    Barton-Netting   Co.,    Ltd..    Wind- 

w>r.   unt. 

Tinners'    Snips. 

pton;  cSL*  WUoox  Co-  8o°th** 

Taylor-Forbes   Co..    Ltd.,    Ouelph.  Ont. 
Tin    Plate. 

n'  *,aLaHe.Jk    Co"    Montreal, 
re*  Thompson   A  Co.,    Mont- 

Tinware. 

Hoods,    Ltd.,    Birmingham.    En* 

Soren    Bros.,    Toronto. 

Sheet    Metal   Products   Co.,    Ltd.,    To- 

Tires,    Auto,    Bicycle    and 
Baby    Carriage. 

Canadian     Consolidated     Rubber     Co 
Montreal.  ' 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng 

Buck    Bros.,    Mllbury,    Mass. 

The  Chap  In  Stephens  Co.,  Pine  Mea- 
dow,   Cunn. 

The  Goodell-Pratt  Co.,  Greenfield. 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  8tow  A  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  A  Hemenway  Co.,  New  York. 


Robt.    Sorby   A    Sons,    Sheffield. 
Stanley      Rule     A      Level     Co.,     New 
Britain. 
Tools — Metal    Workers'. 
Rrown-Roggs    Co.      Hamilton. 
Peck,    Stow   A    Wilcox   Co..    Southing- 
ton  A  Cleveland. 
Tool    Grinders. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.   Otit. 
Taylor-Forbes   Co.,    Ltd.,    Ouelph,  Ont. 
Torches. 

Clayton    A    Lambert   Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tool*. 
J.    H.    Still    Mfg.    Co..    8t.    Thomas, 
Track    Systems. 
The    Herbert    Morris    Crane    A    Hjist 
Co..    Ltd.,    Toronto,    Ont. 
Travelling-    Cranes. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Tripods. 
The    Herbert    Morris    Crane    A    Hoiit 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd..    Toronto,    Ont. 
Tubing.    Rubber. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Vacnnm    Cleaners. 
Northern    Electric    Co..    Montreal. 
Onward   Mfg.   Co..    Berlin,   Ont. 

Vacnnm   Sweepers. 

MacRenzie    Bros.,    Winnipeg,    Man. 
Varnishes;     See    Paints. 

Berry    Bros..     Ltd..     Walkerville,     Ont. 

Imperial    Varnish    and    Color   Co.,    To- 
ronto. 

Pratt    A    Lambert.    Bridgeburg. 

A.    Ramsay    A     Son    Co..     Montreal. 

O.    F.    Stephens   A    Co..   Winnipeg. 

Winnipeg    Paint    A    Glass    Co..    Win- 
nipeg. 

Ventilators. 

Metallic    Roofing    Co..    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    .Tohns-Manville 
Co..    Ltd..    Toronto,    Ont. 
Wash    Boards. 

Wm.    Cane    A    Sons    Co..    Newmarket 

Meakins    A    Sons.    Hamilton. 
Washing    Machines,    Etc. 

J.    H.    Connor   A   Son.    Ottawa,   Ont. 

Cummer-Dowswell.      Lt:.,       Hamilton. 

Henderson    A    Richardson,    Montreal. 


MacKende    Bros.,    Winnipeg,    Man. 

D.    Maxwell    A    Son.    St.    Mary's.    Ont. 

Northern    Electric    Cn..    Montreal. 

Taylor-Forbes   Co..    Ltd.,    Ouelph,  Ont. 

Wagon    Jacks. 

Richards-Wilcox    Canadian    Co..    Lon- 
don,  Ont 

Washers. 

8teel    Co.    of  Canada,    Ltd..  Hamilton. 
Wrought  Washer    Mfg.  Co.,  Milwaukee. 
Watering   Cans. 
Soren    Bros.,   Toronto. 
Sheet    Metal   Preduets  Co.,   Ltd.,   To- 
ronto. 

Wash   Boilers. 

Snron    Pros..   Toronto. 
Sheet    Metal    Products    Co.,    Ltd..    To- 
ronto. 

Weeders. 

C.    8.    Noreross   A   80ns.  Bushnell.    111. 
Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MaeRenzls   Bros.,    Winnipeg,   Man. 
White    I,ead. 

Brandram-Hemderson    Co.,     Montreal. 

Steel    Co.    of   Panada.    Ltd..    Hamilton. 

Q.   F.   Stephens  A   Co.,   Winnipeg. 
Wholesale    Hardware. 

Thos.    Birkett   A   Son.   Ottawa. 

Caverhill.    Learmont    A    Co..    Montreal. 

Howland.  H.  S..  Sons  A  Co.,  Toronto. 

Lewis     Bros.     A     Co..     Montreal. 

Miller.    Morse    Hdwe.    Co.,    Winnipeg. 
Winches. 

The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont 
Window   Gnarrts. 

B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire    Gnnrrta. 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.    Greening    Wire    Co..    Ltd..    Hand 
ton. 
Wire  Door  Gnarda. 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont 

B.    Greening    Wire    Co.,    Ltd.,    Hamil 
ton. 

Wire.    Iron,    Steel,    Brass    and 
Copper. 
Dominion     Iron    A     8teel     Co.,     Ltd.. 

Sydney. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 


Henderson    A     Richardson.     Montreal. 
Laidiaw  Bale  Tie  Co.,   Ha«r»ton.  Ont 
Steel   Co.  of  Canada,   Ltd..    Hsaalltoc. 
W«-e. 
Frost    Wire    Fanes    Co.,    Ltd.,    Hamil- 
ton, Ont 
Northern     Bolt    A    Screw    Co.,    Owen 

Sound,  Ont 
Northern    Electric   Co.,    Montreal. 
Wire   Mats. 
Andrews     Win     Works     of     Caaada 

Ltd..    Watford,   Ont 
Canada  Wire  A  Iron  Goods  Mfg.  Co. 

Hamilton, 
B.    Greening   Win   Co.,   Ltd,,   Hamil- 
ton. 
Kuhne-Anderton   Co.,-  Port  Hop*,   Oat 

Wire    Goods,    Bright. 
Frost   Win   Fanes  Oe.,   Ltd..   Hamfl 

ton,  Ont. 
Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Wire    Goods. 
Andrews   Win   Works,   Watford,   Ont 
Canada  Win  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Wire   Products. 
Andrew    Wire   Works,    Watford.    Ont 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton, Ont 
Dominion     Iron    A     Steal     Co.,     Ltd.. 
Sydney. 

Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd.,    Hamilton. 

Wire    Springs. 
The     B.     Greening     Wire     Rope     Co.. 

Ltd..    Hamilton. 
Henderson    A    Richardson,    Montreal. 
Wire    Stretchers. 
MacKenzie    Bros.,    Winnipeg,    Maa. 
Richards-Wilcox    Canadian    Co.,     Lon 
don,    Ont 

Wood    Finishes. 

Rerry    Bros.,    Walkerville. 

G.    F.    Stephens   A    Co.,    Winnipeg 
Woven    Wire   Fencing. 

Frost   Wire   Fence   Co.,    Ltd.,   Hamil- 
ton, Ont. 

Dominion     Iron    A    Steel     Co.,     Ltd. 
Sydney. 
Wrenches. 

Peck.    Stow  A    Wilcox   Co.,    Bonthina 
ton  A  Cleveland. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 

Whitman     A     Barnes     Mfg.     Co..     S 
Catharinea. 
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The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


<S 


STANLEY  "HURWOOD"  ICE  PICKS 

STYLE  E 
Strongest,   Sharpest   and   Handiest  Ever  Manufactured 

Similar   in   construction   to   the   celebrated 

Stanley  "Hurwood"  Screw  Drivers 

They  have  a  number  of  distinctive  features  that  cannot  help 
but  attract  attention.  An  attractive  Display  Stand  furnished 
with  each  dozen  ice  picks.  It  will  pay  you  to  investigate 
this    proposition. 

Stanley  Rule  &.  Level  Co. 

New  Britain,  Conn.  U.S.A. 


V^HEN  trade  begins  to  boom  it  will  be 
,  *  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 
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Sell 

ROSS 

CADET 

RIFLES 

This 

Spring 


TTUNDREDS  of  Cadet  organ- 
A  A  izations  are  forming  and 
they  all  will  require  Rifles — The 
Ross  Cadet  is  the  arm  authorized 
by  the  Government  for  Cadet 
Corps.  It  is  a  strong,  safe,  and 
accurate  weapon  using  .22  short 
or  long,  or  long  rifle  cartridges, 
and  is  not  only  good  to  drill 
with,  but  an  excellent  all-round 
arm  for  house  or  farm. 

Order  early  to  secure  your  share 
of  this  trade. 

Ross  Rifle  Company 

QUEBEC,   CANADA 


it 


SUN 
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"SUN"   Stand   Lamp 

No.   343. 
Over     100     snappy 
styles  of  Fixtures. 


Gasoline  Lamps  are  ready 
sellers  and  with  liberal 
margin. 

Safe,     convenient,     clean, 
odorless,  economical — sat- 
isfactory the   world  over 
for  years.    Truly 
"The  Sun  Outshines  Them 

All" 

in    SALES    as    well    as 

"SUN"  light. 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount. 


"SUN"  Brass 
Blow      Pipe      is 
what      they      all 
want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  U.S.A. 


All  kinds  of 

WOOD 


THEPHAPIN-CTEPHENS  P   ., 

U  UNION  V  FACTORY   U 

PlanCS  PiNE  MEADOW,  CONN.,  U.S. A 

Smith  Hardware  Co..  Ltd..    Agent*.  Montreal.  Canada. 


Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  V^  s=a«A^  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Sale  by  Leading  Wholesale  House* 
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H  A  R  D  W  ARE    AND    M  E  T  A  L 


"HOYT  FROST  KING 
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Over  40    years' 
experience 

in  selecting  and  mixing 
of  metals  has  resulted 
in  an  alloy  of  exception- 
ally fine,  uniform  grain 
-  an  alloy  that  gives 
distinctive  service  and 
satisfaction. 


The  re-order  kind 

You  can  sell  Hoyt  Frost 
King  Babbitt  M  eta] 
with  confidence  that  its 
merit  will  bring  buyers 
back  and  back  again  for 
more. 

Send  us  a  trial  order 
through  your  jobber. 


Made  in  Canada  by 

HOYT  METAL  CO.,     Factory  and  Offices,    Eastern  Ave.  and  Lewis  St.,     TORONTO,  ONT. 

New   York.    N.Y.;    London,    Eng  ;   St.   Louis,   Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR   HOUSEHOLD   USE 

Enables  anyone   to   keep  the  waste  pipes  of  sinks,   basins,   baths,   tubs, 
etc.,   free  and    clear,  and   in  a  safe  and  sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY    BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta   Percha   &    Rubber   Mfg.   Co.,   of  Toronto,   Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 


'UFKIN 


The  fact  that 


VFKiN 

Measuring  Tapes  and  Rules 

are   RIGHT  has  been  their  experience  or 
BY  AL        tney  have  been  educated  up  to  it  by    their 


JOBBERS 


associates. 


MADE    IN    CANADA    BY    CANADIAN    LABOR 

THE/l/FK/NRl/LEftO.  OF  QanAJ>A,LTJ>. 


Get  Cat.  No.  9 


V//NDSOR.  OAfK 


"Keystone"  Flexible  Steel  Door  Mats 


Door  mats  are  an  acknow- 
ledged necessity.  The  Key- 
stone is  superior  to  any 
other  mat  made,  yet  our 
list  prices  are  invariably 
lower  than   others. 


The  best  mat  and  at  the 
best  price  should  appeal  to 
you.  The  Keystone  is 
made  in  various  stuck  sizes 
and  is  also  furnished  in 
special  shapes  and  sizes. 


Write  your  Jobber  or  direct  to  Us  for  Literature  and  Prices. 

Kuhne-Anderton  Mfg.   Company,   Port   Hope,  Ontario 


fl       |l 


MEAKINS 

BRUSHES 


ATTRACTIVE  IN  APPEARANCE, 
AND  ATTRACTIVE  IN  QUALITY  TO 
ALL  FAMILIAR  WITH  THEM. 

Don't  leave  room  for  dissatisfaction — put 
Meakins'  brushes  in  stock  now,  and  boost 
them,  for  they  are  good  insurance  and  are 
very  profitable. 

All  sizes  in  all  kinds.  Write  us  for  catalog, 
then  order  from  your  jobber. 


Meakins  &  Sons,  Ltd. 

HAMILTON,  ONT. 

Warehouses  : 
WINNIPEG         LONDON         TORONTO         MONTREAL 
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Starrett  Toots 

This  actual  photograph  should  be  of  interest  to  every  hardware 
dealer.  It  shows  why  a  machinist  must  have  good  tools  and  it  also 
shows  that  the  sales  to  a  single  machinist  may  reach  quite  a  large  total. 
This  one  man  has  micrometers,  squares,  levels,  rules,  a  surface  gage, 
center  tester,  bevel  protractor,  and  calipers,  dividers,  etc. 


Bear  in  mind  that  machinists  form  just  one  class  of 
customers  for  Starrett  Tools.  Carpenters,  engineers, 
electricians,  chauffeurs,  and  amateurs  all  help  swell  the 
total.  No  fine  tools  are  so  well  advertised  to  each  of 
these  classes  as  Starrett  Tools  and  nowhere  will  you 
receive  more  assistance  in  making  sales.  Most  import- 
ant of  all,  no  tools  compare  with  these  for  accuracy,  and 
service  to  the  user. 


*» 


SEE  OUR  AD.  ON  PAGE  7 


Send  for  Free  Catalog. 

Every  dealer  should  keep  ;i 
supply  of  Starrett  catalogs 
No.  20M.A.  to  distribute  to 
possible   customers. 


The  L.  S.  Starrett  Co., 


Athol,  Mass. 


WORLD'S  GREATEST  TOOLMAKERS 
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Tumbler  and  Toothbrush  Holder 

No.  2830 

Per  Dozen,  $13.20. 

Without   Tumbler 


UNIVERSAL 

Bath-Room  Fixtures 


Made  for  your  discriminating  customers. 
By  using  extra  heavy  materials  the  con- 
struction of  UNIVERSAL  Bath-Room 
Fixtures  is  unusually  solid  which  insures 
great  strength  and  durability. 

The  plating  of  nickel  is  extremely  heavy, 
giving  a  fine  mirror-like  finish  which 
wears  longer  and  is  easier  kept  clean 
than  the  rougher,  mottled  finishes  of 
cheaper  goods. 

In  design  UNIVERSAL  Bath-Room 
Fixtures  are  most  pleasing  and  each 
piece  is  built  to  harmonize  perfectly  witli 
all  other  pieces. 


No.  2G31 

Per   Dozen,   $21.00 

Without  Glass   Tumbler 


4t 


No.  1230 
Per   Dozen,  $10.20 
Without   Tumbler 


f UNIVERSAL^ 


Crystal    Plate   Glass 

No.,  865—24x5   inches,  each    $8.00 

No.  865 — 30x5  Inches,  each    8.50 

Opal   Glass 

No.   815—24x5  inches,  each    $9.00 

No.  815 — 30x5  inches,  each    9.50 

Including  China  Soap  Dishes,  but  without   Glass    or   China    Tumblers 

UNIVERSAL  Bath-Room  Fix- 
tures have  many  points  of 
superiority  besides  those  men- 
tioned above — the  way  in  which 
the  Wall  Plates  are  made,  the 
methods  of  fastening  the  fix- 
tures to  these  plates — the  extra 

fine    quality    of    French   Plate  ^P~$jpffa 

Glass  used  in  the  shelves.  These 
and  many  other  points  go  to 
make  UNIVERSAL  Bath-Room 
Fixtures  superior. to  any  others. 

Write    for    information    about  gfl        J'lfcli* 

Bath-Room  Fixture  Display 
Cabinets. 

.  No.  451 

For  prices,  etc..  write  your  Glass  Towel  Bar 

...  ,.  Sizes  18  to  48  inches 

jobber  or  direct  tO  US.  $39.60  to  $78.60  Per  Dozen. 

LANDERS,  FRARY  &  CLARK  fuavmsAq 

New  Britain,  Conn. 
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THE  BRAND 
OF  QUALITY 


A  GUARANTEE 
IN  ITSELF 


INCREASE  YOUR  SALES 

BY  MAKING 

BLACK  DIAMOND 

GOODS  YOUR  SPECIALTY. 

They  are  the  most  complete  line  of  high-grade 
manufactured  goods  sold  anywhere! 

Our  catalogue  explains  everything. 

We  stand   behind   every  article 
bearing  our  trade-mark. 


BLACK  DIAMOND 


"Best  in  the  Land — 


BLACK  DIAMOND  BRAND" 


SAWS 
CHISELS 

SCREW  DRIVERS 
PLIERS 
BRACES 
PLANES 
AUGER  BITS 
TWIST  DRILLS 


MACHINE  WRENCHES 

HAMMERS 

TOOL  CABINETS 

AXES 

HANDLES 

SCYTHES 

LAWN  MOWERS 

GARDEN  HOSE 


SEWING  MACHINES 

TABLE  CUTLERY 

CASES  OF  CARVERS 

RAZORS 

CLIPPERS 

SCISSORS 

POCKET   KNIVES 

HUNTING  KNIVES 

BUTCHER  KNIVES,  ETC. 


BLACK  DIAMOND — so  named  because 

EVERY  ARTICLE  IS  GENUINE. 


LEWIS  BROS.,  Limited 
Montreal 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best   designs   and   highest   standards   of   workmanship,    regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground  and  designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 

Retailing    at    about    $2.50. 


NEW   MARKET   PATTERN 
Retailing    at    about    $1.75. 


If  you  are  not  familiar 
with  these  goods,  send  for 
samples  and  compare  the:» 
with    others. 


LENOX 
Retailing    at    about    $1.50. 


Hunter,  Fetlock  and  Dog  Clipper,       a 
retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


Wostenholm's 
Celebrated 


Complete  line  of 

Razors,   Scissors, 

Pocket  and  Table 

Cutlery 


1858 
PEN  KNIFE 


Hand-Forced 
Cutlery 


Decidedly  better  than 

the  German  Cutlery 

you  used  to  get 


Ask  your  jobber 
for  samples. 


Geo.   Wostenholm    &   Son 

SHEFFIELD,  ENGLAND 
A.  MACFARLANE  &  CO.,  Montreal— Canadian  Representative 
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Edge     incurled     down- 
wards with   heavy  roll. 


Self  -  righting  tinned 
bail.  Springs  upright 
and  stays    upright. 

The  name  "BEACON" 
embossed  on  every  lan- 
tern. 


M/ultiple  match  scratch- 
er.  Not  found  on  any 
other  lantern  made. 
and  fully   patented. 

Patent  extinguisher. 
An  exclusive  feature 
used  only  on  the 
"BEACON."  Service- 
able,  Simple  and   Safe 


Short,  wide  globe  — 
short  to  get  away  from 
the  heat  above  the 
flame — wide  to  get  the 
hand   in. 


Earge  tinned  steel  noz- 
zle, double  seamed, 
soldered,  a  n  d  fitted 
with    brass   cap. 


10  lbs.  pressure  tests 
every  inch  of  this  seam 
on  every  lantern.  The 
bottom  itself  is  corru- 
gated radially.  This  is 
a  feature  of  the  "BEA- 
CON" found  nowhere 
else. 


W. 


Tinned  wire  ring,  firm- 
ly clinched  and  up- 
right to   receive   finger. 


Ears  clinched  into  tube 
and  flushed  with  solder. 
Nothing  stronger  made. 

Tubes  double  seamed 
into  lantern  head  and 
soldered    Inside. 


Strengthening    ribs    on 
tubes. 


Safety  globe  guard.  No 
other  lantern  globe  la 
so    well    protected. 


Inside  globe  lift.  Not 
in  the  way  and  always 
works. 


Taper  fit  tinned  steel 
burner — burner  cannot 
become  loose. 


Single  deck  bowl,  em- 
bossed and  with  round- 
ed top.  The  "BEACON" 
way  of  attaching  the 
tubes  and  burner  to 
the  bowl  is  the  strong- 
est way  by  test. 


Guaranteed  for  10  candle  power  in  any  wind 

Shipments  Made  Promptly 


OF  CANADA 
LIMITED 


the  SHEET   METAL  PRODUCTS  CO. 

MONTREAL  TORONTO  WINNIPEG 
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"Turning  Round  on  a 
Smaller  Margin" 

"Economy"  is  the  watchword  for  1915. 

Small  stocks — quick  turnovers  —  better 
percentages  on  lesser  volume  is  the  general 
plan. 

Hardwaremen  realize  that  there's  more  net 
profit  on  a  $200  stock  turned  five  times,  than 
on  a  $1000  stock  turned  once. 

It's  the  close-figuring  man  who  will  make 
more  money  with  less  business  this  year. 

You  will  find  the  "Famous  Five"  Line  of 
Files 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(  vtade  In  Canada) 


fit  right  into  this  plan.  You  don't  need  to 
carry  a  big  shelf-stock — for  we  carry  big 
stocks  at  our  Plant.  95%  of  our  orders  are 
shipped  the  same  day  they're  received. 

With  over  4000  patterns  at  your  command 
— with  a  50-year  reputation  for  UNIFORM 
efficiency  and  economy — with  the  prestige 
that  results  from  supplying  90%  of  the 
country's  file  requirements — with  a  four- 
square price-policy  to  all — and  with  a  con- 
tinuous advertising  campaign  to  increase  the 
demand  for  Files,  the  "Famous  Five"  line  is 
a  mighty  good  line  for  every  dealer's  stock. 

Get  a  copy  of  our  catalog 
— and  see  your  Jobber  for 
stocks. 


NICHOLSON  FILE  CO. 


Port  Hope 


Jobbers 

Everywhere 


Ontario 


The  Fight  for  Durability 

Chapter  VIII. 

The  scar  on  the  surface  of  the  bar  shown  above 
means  a  great  deal  to  the  trained  eye.  There  is  and 
always  has  been  a  temptation  to  pass  such  bars 
because  when  rolled  down  into  thin  sheets  or  sec- 
tions, the  defect  is  hardly  noticeable,  or  if  noticed,  is 
not  the  cause  of  complaint. 

This  scar  indicates  a  blow  hole  or  occluded  gas 
condition.  The  scum  of  iron  over  it  has  been  raised 
in  the  soaking  pit.  When  passing  through  the 
ponderous  rolls  of  the  Blooming  Mill  this  scum  or 
scab  has  been  torn  loose,  exposing  the  defect. 

Bars  of  this  kind,  if  not  rejected,  will  be  the  cause 
of  trouble  later  due  to  other  blow  holes  not  revealed 
or  to  a  quick  deterioration  at  this  point  in  the 
finished  product. 

The  galvanizing  may  cover  it  up,  but  a  sore 
remains  which  will  make  the  zinc  give  way  at  this 
point  sooner  or  later. 

ARMCO  IRON 

Resists  Rust 

It  is  only  by  giving  strictest  attention  to  these 
minutest  details  that  a  uniformly  rust-resisting  pro- 
duct can  be  guaranteed  as  in  Armco-American 
Ingot  Iron. 

The  American  Rolling   Mill  Co. 

Licensed  Manufacturers  under 
Patents  granted  to  The  Inter- 
national Metal  Products  Com- 
pany. 

Axmco  -  American        Ingot  Iron 

Black      and      Galvanized  Sheets, 

KooUngr,  Pipe,  Gutter,  Metal 
Lath   and    Terne   Plate. 

Middletown,  Ohio 

District  Sales  Offices  at  Chicago, 
Pittsburgh,  Detroit,  Cleveland, 
New  York,  St.  Louis,  and  Cincin- 
nati. 


The  trade  \  /  mark  ARMCO 
•ies  the  as-  ^^  surance  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
uces, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
tiie  merit  claimed  for  it. 
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Across  the  Counter  from  Abu 

Men  who  buy  Statrctt  Totffe 

Machinists  -Carpenters  -Engineers 
Chauffeurs  -Electricians-E  tc . 


*■* 


:>""^i 


Every  Man 
Is  a  Possible  Customer 


\  our  counter  marks  a  change  of  view  point.  You  are  interested 
in  selling  goods  of  reliable  quality  for  a  satisfactory  profit.  Across 
the  counter  from  you  many  men  come  in  the  course  of  a  year — 
all  interested  in  getting  value  for  their  money. 


Every  one  of  these  men  is  a  possible 
customer  for  Starrett  Tools.  If  they 
are  machinists,  carpenters  or  electri- 
cians, the  fine  tools  for  their  trade  will 
appeal  to  them.  They  are  always  in- 
terested in  new  and  improved  tools. 
If  the  men  are  motorists,  amateur 
mechanics,  or  home  owners  they  can  be 
interested  in  scrapers,  screwdrivers, 
ratchet  wrenches,  etc.  Whether  you 
sell    to   the   mechanic    or   business   men, 


each  Starrett  sale  is  profitable  to  you 
and  so  satisfactory  to  your  customer 
that  he  comes  back  for  more  tools  of 
the  same  line,  particularly  if  you  give 
him  our  catalog  to  study.  The  only 
way  to  increase  your  tool  business  is 
to  keep  a  full  stock.  When  men  want 
tools,  they  generally  need  them  at  once 
and  if  you  cannot  sell  them  they  go 
elsewhere.  And  remember,  every  man 
is  a  possible  customer  for  Starrett  Tools. 


Write  for  a  supply  of  catalogs  No.  20  M.A.  to  distribute  to  customers. 

The  L  S  Starrett  Co  'Athol '  Mass 

^Worlds  jGveaiest  "^Toolmakevs 
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BUY  MADE-IN-CANADA  GOODS 

All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


"W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


"W  &  B"  Wood  Handle  Grips.  Length  open  "W  &  B"  Steel  Handle  Grips.  Length  open 

6  to  14  inches.  18  to  48  inches. 

These  Wrenches  are  extra  strong,  frames  well  proportioned. 

The  Jaws  are  Drop  Forged  and  tempered,  giving  them  strength  to  resist  the 
most  severe  strains. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 

our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
Special,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard  CANADIAN  MADE  WRENCHES. 

Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61  Years 

ST.  CATHARINES,  ONT. 
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THE  STEEL  COMPANY  OF  CANADA 


HAMILTON,  CANADA 


LIMITED 


THREADED  PRODUCTS 


THE 

THREADS 

ARE 

TRUE 


•      f? 


»■ 


w& 


THE 
HEADS 

ARE 
PERFECT 


WOOD  AND  MACHINE  SCREWS 

BRIGHT  WIRE  GOODS 
WROUGHT  PIPE  AND  NIPPLES 


BOLTS 
BOOT  CALKS 


Our  stocks  are  complete,  which 
enable  us  to  give  prompt  service. 


SALES   OFFICES: 
HAMILTON        MONTREAL        TORONTO        WINNIPEG 
VICTORIA         VANCOUVER    ST.  JOHN         HALIFAX 
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The 

Knickerbocker 

Regulator 


-—a  safe  and  positive  remedy  for 

faulty  hot  water  systems 

Entirely  automatic  in  its  action  on  both  open  or 
closed  systems  of  hot  water  heating.  Easily  ap- 
plied to  old  as  well  as  new.  Connects  with  one- 
inch  nipple  to  outlet  on  top  of  expansion  tank. 

Increases  radiation  from  25  to  30%.  Reduces  the 
size  of  pipes  and  fittings.  Makes  a  hot  water 
system  equivalent  to  low  pressure  steam  plant. 

Get  it  now.  Its  service  guarantees  satisfaction, 
and  there  is  a  very  liberal  profit. 

Particulars  on  request. 


The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  West,  TORONTO 


A  Guaranteed   Ladder 


When  you  buy  McFarlane's  Line  of 
Ladders  and  Woodenware  you  get  our 
Absolute  Guarantee  as  to  Quality  and 
Service.  Some  of  the  lines  we  manu- 
facture: 

Step  and  Extension  Ladders 
Painters'  Extension  Planks  and 

Trestles 
Swing  Stages  and  Supplies 
Bake,  Pastry  and  Skirt  Boards 
Curtain  Stretchers 
Veranda  Furniture 
Wash  Boards. 


McFarlane    Ladder    Works 

RIVER  STREET,  TORONTO 

Write  for  Complete  Catalogue. 


I 


1 
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"IDEAL"  Gasoline  Iron 

Self-Heating 

The  Ideal  is  made  from  the  highest  grade  material. 
Burner  and  Generator  are  manufactured  under  the 
direction  of  men  with  20  years'  experience  in  such 
work. 

When  the  "Ideal"  is  hot  enough  to  iron  heavy  linens 
there  is  but  '2%  lbs.  pressure  on  the  tank — while  every 
tank  is  tested  to  stand  175  lbs.  THIS  INSUKES  AB- 
SOLUTE SAFETY. 

Cost  of  operation  is  less  than  one  cent  per  day  for  a  family  of  five. 

A    tank    o  £ 
--->-^_^—  gasoline 

will  burn 
for  four 
hours. 

Heat      can 
be     regulat- 
ed    to     suit 
conditions. 
No 

possibility 
of  scorching 
clothes. 
There   is   no 
gas,   the 
combustion 
being 
perfect. 
Handle    and 
operator    al- 
ways  cool. 


MRS.  POTTS  Cold  Handle 
Sad  Irons 

GENUINE   PATTERN.      No.    50,   nickel   plated.     No. 
55,   polished   japanned   top,   stand   coppered. 


your 

jobber 

does 

not 

have 

them, 

write 

us 


Universal  Sad  Iron  Handles 

Made   of   Steel    Parts   and    Enameled    Wood    Handle. 

Will  fit  all   makes  of  Potts  Sad  Irons. 

''We    are    the    exclusive    manufacturers    of    Universal 

Handles." 


Taylor-Forbes    Co.,  Limited 

Head  Offices  and  Works:  GUELPH,  ONT. 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal. 

Canadian  United  Mfrs.  Agency,  London,  England. 

H.  G.  Rogers,  147  Prince  William  St.,  St.  John,  N.B. 

,H.  P.   Moulden  &  Son,  Travelers  Bldg.,  Winnipeg,  Man. 

Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 


Exposed  parts  are  nickeled  and 

polished,  giving  the  Iron  an 

attractive  appearance 


"POTTS"  Handles 


Stretcher  is  made  of  cast  iron,  the  handle  of  wood. 
Every  handle  guaranteed  to  fit  every  Taylor- 
Forbes    iron. 


m§!iiP^ 


Sleeve  Irons 


N'ickel   face,   plated   top,   with   narrow   point   suitable 
for  finest   work;   lace,  waists,  etc. 
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No 

Falling 
Bristles 


Flexibility 
assures  easy 

Mi    •  n  1  manipulation 

eakins  Brushes 

please  the  best  of  painters 


They'll  get  you  the   "cream" 
of  the  brush  trade 


They  are  under  the  workmanship  of 
experts  from  the  selection  of  material 
to  finished  product — in  Canada. 

Send  for  our  catalog — then  order  from 
your  jobber.  If  he  cannot  supply 
you,  we  will  do  so,  quickly. 


MEAKINS  &  SONS  LTD. 

HAMILTON,  ONT. 

Warehouses:  Winnipeg,  London, 
Toronto  and  Montreal. 


The   Trade    Paper 

By  Elbert  Hubbard 

I  know  hundreds  of  high,  prosperous  business  men,  manufacturers,  dealers, 
jobbers,  craftsmen,  and  I  cannot  recall  a  single  instance  in  which  the  mentally 
successful  man  does  not  read  his  specialized  paper.  He  subscribes  for  it  and 
he  pays  for  it  promptly. 

When  you  subscribe  for  your  trade  paper  and  assimilate  it,  you  are  up- 
lifted, inspired,  given  courage,  pep,  intellectual  vim  and  vigor  and  enough 
trade  information  to  make  you  free  from  the  trials  and  tribulations  which 
beset  the  man  who  "doesn't  know." 

These  things  all  have  a  direct  influence  on  the  bank  and  mental  balance. 

The  trade  paper  binds  everybody  in  the  business  into  a  fraternity,  which 
spells  length  of  days,  because  it  "serves"  and  its  service  is  based  on  specific 
knowledge. 
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Comparing  Cost  With  Convenience 

The  Bissell  Sweeper  ranks  high  among  the  generally  used 
household  utilities.  There  is  probably  no  other  labor-saving 
article  in  the  home  that  furnishes  so  much  genuine  comfort  and 
convenience,  even  at  several  times  the  cost.  No  other  utensil 
is  so  frequently  needed  by  the  housewife. 

BISSELUS 

"CYCO"  BALL  BEARING 

CARPET  SWEEPER 

is  pre-eminent  in  its  field  of  usefulness. 

It  is  the  handy,  inexpensive  cleaning  device  for  every-day  use. 

Consistently  advertised  and  sold  under  a  sincerely  conceived  business  policy  which  aims 

at  a  liberal  co-operation  with  the   dealer  in  the  sale  of  our  goods  and  which,  through 

standard  prices  that  are  universally  observed,  insure  him  a  reasonable  profit,  the  Bissell 

sweeper  has  become   a   staple   whose   constant  growing  popularity  is  evidenced  by  the 

steady  increase  of  our  sales  from  the  inception  of  our  business  to  the  present  time. 

BISSELL    CARPET    SWEEPER   CO. 

GRAND  RAPIDS,  MICH. 

(Largest   Exclusive  Carpet   Sweeper   Manufacturers  in  the   World) 

BRANCHES  : 

new  york  city  C AN ADI AN  FACTOR Y  • 

(Sales  and  Stock-rooms  and  Export  Department)  V^i"H1  t^.U X/^Vl^     1  rt\-  1  UR  1     . 

NIAGARA  FALLS,  ONT. 


25  Warren  St 
PARIS.  FRANCE;  LONDON.  ENGLAND-Agency 


Red  Tip  Calks  and  Shoes 


give  horses  maximum  pull- 
ing power  on  icy  roads  and 
prevent  accidents  that  re- 
sult from  falls. 

They  save  horse  shoers  and  horse  owners 
much  time  in  keeping  horses  sharp  shod,  as  they 
are  very  durable  and  wear  sharp  with  use, 
When  worn  out  they  can  be  replaced  with 
a  new  set  in  20  minutes. 
Tell  horse  owners  about  them  and  get  black- 
smiths to  supply  them. 

They're  a  good  line   to    handle   because    they 
give   "repeat  order  satisfaction." 

Our  Booklet  T  gives  full    particulars. 

Wrjte  for  it  now. 

ALL   NEVERSLIPS    HAVE    RED    TIPS 

The  Neverslip 

Manufacturing  Co. 

U.S.  Factory  :  New  Brunswick,  N.J. 

Canadian  Factory   and  Office  : 

559  PIUS  IX  AVENUE      MONTREAL 
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Fig.  3 

PORTABLE  BENCH  DOG 

Very  convenient  for  all  kinds  of  work  requiring  the  use 
of  a  'Bench  Dog,  especially  where  a  well-appointed  work 
bench  is  not  available. 

One  or  more  can  be  so  placed  as  to  securely  hold  a  board 
or  other  work  in  almost  amy  position  required.  Even  it 
connection  with  a  fixed  or  permanent  Bench  Dog,  it  will 
be  found  useful  to  hold  steady  the  other  end  of  a  board 
while  being  worked. 

Made   entirely    of    metal,    with    well- 
sharpened    points    and    blued    finish. 
S«-n<l    for   special    circular. 

Stanley  Rule  &.  Level  Co. 

New  Britain,  Cqnn.  U.S.A. 


Hardware  dealers  everywhere  are  stocking 
a  line  of 

ELECTRIC  FLASHLIGHTS 


Flashlights 

are  standard,  the  most  simple  to  operate 
and  absolutely  guaranteed. 

Franco  "Wireless" 

Thejonly  non-short  circuiting  fibre  flash- 
lights. Has  concealed  connections  and  is 
practically  unbreakable.  :  jjf;^1      1 

L         Write  for  catalogue  to  your  jobber  or  direct  to|  '___j 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  King  Street  West,  TORONTO,  ONTARIO 


WHY 

Hardware  Dealers  should  handle 
BUFFALO  BRAND 


Oils,  Lubricants  and  Specialties 
BECAUSE 

They    are    the    ONLY    Oils    in    Western 
Canada    not    sold    direct    to    Consumers 

and 
The    ONLY    firm    in    Western    Canada 
which   protects  the  dealer  in  this  way  is 

Prairie  City  Oil   Co.,   Limited 

WINNIPEG,  MAN. 

Look  for  other  equally  good  Reasons  in   next 
issue,  but  get  ready  for  Spring  by  ordering  NOW. 


j 
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The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,    DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 
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ANNOUNCEMENT 


We    respectfully    advise    the    trade    that     we     have    appointed 

MR.  J.  A.  EVANS,  of  WINNIPEG 

our  Agent  for  Manitoba,  Saskatchewan  and  Alberta 

with  Branch  Warehouse  corner  MARKET  AND  PRINCESS  STREETS,  WINNI- 
PEG, where  a  full  line  of  Samples  and  a  complete  stock  of  "TREASURE"  Stoves 
and  Ranges  are  carried  and  are  now  on  display. 

"TREASURE"  goods  are  well  and  favorably  known  in  Canada  from  the  Atlantic 
to  the  Pacific,  and  acknowledged  by  friends  and  competitors  alike  to  be  in  a  class 
by  themselves,  while  prices  are  as  low  as  is  commensurate  with  quality,  and  will 
compete  with  any  line  sold  in  Canada. 

STEEL  RANGES— The  finest  line  as  regards  qual- 
ity, finish  and  competitive  features.  Are  Money- 
Makers  and  Business-Builders.  Including  the 
"Sovereign"  (as  illustrated),  "Premier,"  "West- 
ern," "New  Domestic,"  "New  Doric." 

CAST  RANGES— We  make  the  highest  grade,  from 
the  celebrated  "OTHELLO  TREASURE,"  known 
as  the  "Wonder  Baker,"  to  the  lowest-priced  Cast 
Range.  Making  a  complete  line  with  the  following 
Ranges:  "Othello,"  "BRITISH,"  "City,"  and 
"I.X.L." 

COOK  STOVES  for  Coal:  "Family,"  "Diamond," 
"New  Macassa. "  For  Wood:  "New  Bermuda," 
"New  Florida,"  Pansy,"  "Daisy,"  "Nelson." 

BASE  BURNERS— Largest  line  of  efficient  Base 
Heaters.  Nickel  the  whitest,  brightest  and  longest 
lasting.  Including  "Art,"  "Empire,"  "Crown," 
"Ruby." 

OAKS — A  strong  line,  from  the  highest  grade  to 
the  lowest-priced  medium  grade.  Including  "Trea- 
sure Heater,"  "Riverside  Oak,"  "Oak  Treasure," 
"100  Series  Oak." 

HOT  BLASTS— Eight  styles  and  sizes. 
LAUNDRY  STOVES— Six  styles  and  sizes. 
AIR-TIGHTS — Seven  distinct  lines  and  styles. 
GAS    HEATERS    AND    RANGES  —  "  CHARM, " 
"MOORE'S  COMBINATION"  COAL  AND  GAS, 
etc. 

Dealers  who  arrange  for  "TREASURE"  Trade-mark  goods  can  rest  assured 
that  same  indicates  quality,  efficiency,  coupled  with  right  price.  The  GREATEST 
LINE  for  EXCLUSIVE  HANDLING  made  in  Canada. 

Illustrated  Price  List  will  be  forwarded  on  application  to 

J.  A.  Evans,  Market  &  Princess  Sts.,  Winnipeg,  Man. 

The  D.  MOORE  COMPANY,  Limited 

HAMILTON,  ONTARIO 
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No  Noise 

But  the 

Swish  of 

the  Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  sub-agent. 

Whoever  starts  to  sell 
Townsend  Mowers,  con- 
tinues to  do  so. 

For  sale!  by  all  Canadian 
Jobbers. 


ASK  FOR  CATALOG 

S.  P.  ^Townsend 
"  ^Company 


ORANGE 


N.  J. 


^. 
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There  is  a  big  opportunity  for 
varnish  sales  in  every  town. 

With  a  reasonable  supply  of  these  varnishes  on 
your  shelves  you  will  be  able  to  take  care  of  every 
demand  made  by  your  customers  and  the  local 
painters. 

C  P  Sun  Varnish — A  bright,  durable  kopal  var- 
nish for  general  use  on  furniture,  woodwork,  doors, 
carriages,  etc. 

C  P  Sun  Waterproof  Floor  Finish— A  waterproof 
varnish,  made  to  withstand  the  severe  conditions 
iioors  are  subject  to. 

C  P  Sunspar — A  spar  varnish  that  is  absolutely 
waterproof,  for  use  on  boats,  store  fronts,  and  other 
exposed  surfaces. 

C  P  Flatting  Varnish — Gives  a  beautiful  rubbed 
effect  when  used  over  a  gloss  varnish  finish. 

THE  CANADA  PAINT  CO. 

LIMITED 

MONT  R  EAL-TOPONTO  -WINNIPEG  *  CALGARY-  HALIFAX 


r&RARMS(& 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6.35  »/„) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  will  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


SAFETY 
FIRST 


SeeThat 

THIS    MARK 

OF  HIGH  QUALITY 

Is  On    Every    i 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 


Inquiries  Solicited 

Canada   Wire   &    Iron 

Goods  Co. 

r         Hamilton,  Ont.  _* 

teftr..  ,,flTfft 
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Jvlade   in    Canada  " 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please    note  the  following  SPECIAL  PRICES— 

Sample  order  solicited: 

Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  *p4.DU 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all   kinds   of  lumber  tools.     Light   and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 
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Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


Cutlery 


HAS    STOOD    THE    TEST 
FOR    MANY   GENERATIONS 

It  is  made  throughout  on  their  own  premises, 
from  finest  grade  of  steel  regardless  of  cost,  by 
skilled  workmen. 

Butler's  "KEEN"  and  other  Razor  brands  are 
BEGUN  AND  FINISHED  at  Trinity  Works,  NOT 
SENT  to  Germany  for  grinding. 

"Sheffield  made, 
Both  haft  and  blade." 


Trade-Mark  "BUTLER"  granted  a.d.  1768. 


The 


Mark  granted  a.d.  1681. 


Butler's    "Cavendish"    brand    (Regd.)    Table 
Knives,  Carvers  and  Plate. 

HIGHEST    ATTAINABLE    QUALITY.       SPECIAL. 
GOLD  MEDALS.    GRAND  PRIX. 

GEORGE  BUTLER  &  CO..LTD.,  Sheffield.  England 

London  Showroom,  62.  Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE: 

G.  A.  MARSHALL      70  Lombard  Street,  Toronto 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 
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IMPORTERS  AND  DEALERS  IN 


Plate,  Sheet,  and  all  Kinds  of  Glass 

for  building  purposes 
Manufacturers  of  Mirrors  and  Art  Glass.     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excelsior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 


A  quarter  of  a  century's  dis- 
tribution of  Foster  Bros.'  Brand 
of 

BUTCHERS'  CUTLERY 

has  accomplished  world-wide 
prestige.  The  reputation  of 
this  line  is  due  solely  to  those 
qualities  of  good  service  and 
durability  that  every  user  of 
CUTLERY  seeks. 

Cutlerj'  for  Hotel,  Restaurant 
or  Kitchen  use  in  various  shapes 
for  various  uses,  forms  part  of 
this  complete  line.  Every 
piece  fully  warranted.  The 
blades  are  securely  riveted  to 
the  handles  and  will  not  loosen. 
The  Foster  Bros.'  Brand  Cutlery  should 
be  in  every  Canadian  Hardware  store. 
It  is  a  profitable  line  to  handle.  It  is 
used  wherever  good  quality  is  essential. 

Our  illustrated  catalogue  will  convince 
you.    Write  for  a  copy. 


JOHrtcHAflLLOMsSONS 

85  Cliff  Street  -  New  York  City 

Scale  Makers  Since  1835 


AHERN  FIREPROOF  SAFES 


Thirty-five  years'  experience  in  manufactur- 
ing fire  and  burglar-proof  safes  means  security 
for  you  when  you  have  your  books  and  valu- 
ables protected  in  an  Ahern  safe.  These  safes 
are  made  in  all  sizes  and  retail  at  $25.00  and 
up.    Catalogue  No.  9  sent  on  request. 

DEALERS  WANTED 

Write  to-day  for  complete  catalogue  and  prices. 

Please  Address  Dept.  H.4 

AHERN    SAFE    CO.,   LIMITED 

(Montreal  Safe   Works) 

MONTREAL  -  CANADA 


THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors    and    Housekeepers    praise    these 

wringers,  because  they  wring  easily    and 

neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White  Mop  Wringer  Co.,   Fultonville,  N.Y. 
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"MADE 

IN 

CANADA" 


Our  1915  Price  List  on 


10-foot  lengths — No  prick  marks — Absolutely  perfect  fitting. 


DIE-STAMPED  EAVETROUGH  and 


in  »  -»  .  »*v  ,-.  *>-  -^  ,■'«-, 


"QUALITY 
FIRST" 


Tight  seam — Easy-fitting — Straight  and  true. 

CONDUCTOR  PIPE 

Is  now  ready  for  distribution.  Drop  us  a  card.  Elbows,  Shoes,  Ridge,  Valley, 
Nosing,  Standing  Seam  Roofing,  etc.  Write  for  your  copy  to-day.  It  will  help 
you  to  get  business. 

THE  METALLIC  ROOFING  COMPANY,  LIMITED 

Manufacturers 
Toronto  and  Winnipeg 


Davidson's  Watering  Pots 

Get  in  your  stock  and 


"Be  Prepared" 


Japanned  Green.     Made  in  7  sizes:  1,  2,  3,  6, 
10  and  14  Quarts. 

Galvanized.    Made  in  3  sizes :  10,  16,  20  Quarts. 

Tight,  Sound  Seams,  Strongly  Made  Bodies. 

Fitted  with  Patent  Cleanable  Roses. 

We  Ship  Promptly. 


The  Thos.  Davidson  Mfg.  Co.,  Limited 


Toronto 


Montreal 


Winnipeg 
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It  isnt  a  SPRAMOTOR  unless  we  made  it 


The    Profitable    Agency 

See  the  man  in  the  picture!  What  is  he  doing?  He 
is  protecting  his  crops  by  adequate  spraying  with  a 
SPRAMOTOR.  He  is  doing  what  his  neighbors  will 
hasten  to  do  when  they  see  his  good  results. 

You  can  make  some  money  out  of  this  man's  mis- 
sionary work,  by  being  ready  to  supply  your  customers 
with  SPRAMOTOR  outfits.  The  trade  is  a  steady  one, 
because  they'll  want  SPRAMOTOR  parts  and  acces- 
sories, right  along.  Don't  send  them  elsewhere  to  find 
what  you  should  carry! 

We  want  good,  live  agents,  willing  to  make  big 
money.    Write  us. 


Made    in    Canada 
No  duty  to  pay. 

SPRAMOTOR 
WORKS 


2601    Erie  St.. 
BUFFALO,   N.  Y. 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for   dealer   prices — for   dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Wrought  and  Steel  Plate 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


PLAIN 

OR 

GALVAN. 

1ZED 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 

subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-153  UNIVERSITY  AVENUE,  TORONTO 
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TRACTION  ENGINE 
HEADLIGHTS 

— Made  in  Canada — 
FOR  COAL  OIL  OR  ACETYLENE  GAS 

Active  operations  about  the  farm,  consequent 
upon  the  opening  of  spring,  will  soon  create 
a  steady  demand  for  these  Headlights. 
Heavy    solid    copper     nickel-plated     parabola 
reflectors. 

Well    made,     well    japanned,    heavy    wooden 

base,  complete  in  every  detail. 

The    quality    is    maintained    to    the    highest 

degree,  despite  the  low  price. 

Packed  1  each  in  a  wooden  box. 

A   complete   stock  on   hand. 

Prompt  shipments  guaranteed. 

Eepair  parts  supplied  at  a  short  notice. 

E.  T.  WRIGH  '  COMPANY,  LIMITED,       Hamilton,  Canada 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES— WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


Talking  to  the  Point- 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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28    "Service       tranches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Wherever  Possible 
Patronize  Home  Industries 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service"   Branches    Throughout 
Canada. 


rtrftffl?^ryatift8tifra<ii^i^y>>rt-^l^hsrt^t^ 


24 


£^^^i^^^^^^^^i^i^^(^tSl^^i^^ 


HARDWARE    AND    METAL 

CANADA'S    ONLY    WEEKLY    HARDWARE    PAPER 


Vol.  XXVII. 


TORONTO,  FEBRUARY  13,   1915. 


No.  7 


CONTENTS 

Reply  to  Speech  From  the  Throne 27-8 

A  Risky  and  Unfair  Experiment 29 

Store  in  Suburbs  vs.  Departmental 30-1 

Value  of  Signed  Statement 31 

What  Service  Means 32 

The  Professional  Pedlar 32 

Lines  that  Are  Selling  Tto-Day 34 

What  Other  Papers  Say 35 

Current  News 36-7 

New  Hardware  Goods 38 

Practical  Problems  For  Sheet  Metal  Workers 39 

Weekly  Market  Reports 40-1-2 

Clerks'  Page • 43 

Weekly  Paint  Markets ■ 44-5 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

JOHN  BAYNE  MACLEAN,  President.  H.  T.  HUNTER,  General  Manager. 

ESTABLISHED   1S87 

Cable  address:  Maepubco,   Toronto;  Atabek,   London,  Eng. 

Publishers  of  Trade  Newspapers  which  circuate  in  the   Provinces  of  British  Columbia,  Alberta,  Saskatchewan, 
Manitoba,  Ontario,  Quebec,  Nova  Scotia,  New  Brunswick,  P.  E.  Island,   Newfoundland. 

HARDWARE  AND  METAL 


J.    G.    LORRIMAN,    Manager. 

H.    M.    REID,   Eastern    Manager., 

ALEX.  WALE'S,  Advertising  Representative. 

S.  S.  Moore,  Ontario  Representative. 


GEO.  D.  DAVIS,  Editor. 
J.  iW.  TYSON,  Associate  Editor. 
C.  W.  BYERS,  Associate  Editor. 
A.   G.   WEBSTER,   Associate  Editor. 


CHIEF   OFFICES: 

CANADA — Montreal,  701-702  Eastern   Townships  Building;  Toronto,  143-153  University  Ave.,  Telephone  Main 

7324;   Winnipeg,   34   Royal   Bank   Building,   Telephone  Garry  2313. 
GREAT   BRITAIN— London,    The   MacLean    Company  of  Great  Britain,   Limited,  S8  Fleet  Street,  E.C.,  E.   J. 

Dodd,  Director.     Telephone,  Central  129600.     Cable  Address:    Atabek,    London,   England. 
UNITED  STATES— New  York,  R.,  B.   Huestis,  115  Broadway,    N.Y.,    Telephone    Rector    8971;    Boston,    C.    L. 

Morton,  Room  733,  Old  South  Building,  Telephone  Main   1024.     A.  H.  Byrne,  140  So.   Dearborn  St.,   Room 

607,   Chicago,   Telephone  Randolph  3234. 
SUBSCRIPTION   PRICE— Canada,   Great  Britain,   South  Africa  and  the  West  Indies.  $2  a  year;  United  States, 

$2.50  a   year;   other  countries,  $3  a  year;  Single  Copies,  10  cents.     Invariably  in   advance. 


7M^r^r«tif«tfr/8vir^i>«ir)M»8vii>OTn 


25 


February  13,  1915. 


HARDWARE    AND    METAL 


1! 


The  Nick  of  Time 

PEXTO  chisels  aren't  guaranteed  to 
rip  sidings  off  a  barn  or  pry  open 
window  casings. 

But  they  do  give  the  sharpest  edge 
and  the  longest  service  and  the  least 
grinding  to  the  man   that   uses    them 


right. 


1  mill 

■»♦♦♦♦!♦►.»♦«♦♦♦  ♦ .  * 
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The     Peck,     Stow    &    Wilcox    Company 

MFRS.    Mechanics!    Hand    Tools,    Tin- 
smiths' and  Sheet  Metal  Workers'  Tools 
and     Machines,     Builders'     and     Gener  il 
Hardware. 

CLEVELAND,    OHIO 

Pexto  tools  are  equally 
popular  with  householders 
and    expert    mechanics. 


CANADA 


Every  Inch  of 

"QUEEN'S  HEAD" 

Galvanized  Iron 

Is  thoroughly  and  uniformly  galvanized 
This  means  uniform  wear. 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


I* 


DOMINION 


Charcoal  Tinplates 


High-Grade    genuine    Charcoal   Plates 
Tissue  Packed 


Specify  "DOMINION  CROWN1 
on  your  next  order. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Reply  to  Speech  from  the  Throne 

Address  in  Reply  to  Governor-General 's  Speech  Delivered  by  W .  G.  Weichel,  M.  P.,  a 
Retail  Hardware  Merchant — Business  Conditions  in  Canada — A  Bright 

Outlook  for  the  Future. 


TO  W.  G.  Weichel,  M.P.,  hardware 
merchant  of  Waterloo,  Ont.,  fell 
the  honor  of  moving"  the  address 
in  reply  to  the  Governor-General's 
speech  at  the  opening'  of  the  House  of 
Commons  at  Ottawa  this  week.  Mr.  Wei- 
chel has  a  wide  acquaintance  in  the 
Canadian  hardware  trade,  and  knowing 
that  the  readers  of  Hardware  and  Metal 
would  be  interested  in  the  address,  which 
refers  at  considerable  length  to  business 
conditions  in  Canada,  a  portion  of  the 
address  is  here  appended: 

"Mr.  Speaker,  it  would  be  folly  on  my 
part  not  to  admit  that  1  am  to  a  cer- 
tain extent  embarrassed  to-day  in  try- 
ing to  perform  the  task  that  has  been 
assigned  to  me.  I  fully  appreciate  the 
courtesy,  the  broad-minded  spirit  of 
British  fair  play,  which  accompanies  this 
honor,  yet  I  realize  that  the  same  is  not 
to  myself,  but  to  the  constituency  I 
have  the  honor  to  represent  in  this 
House,  to  the  worthy,  frugal,  energetic 
and  industrious  citizens  of  North  Water- 
loo. On  behalf  of  my  constituents,  I 
desire  to  express  to  the  right  hon.  the 
Prime  Minister  my  deep  appreciation  of 
the  generous  impulse  which  prompted 
him  at  this  momentous  period  of  our 
country's  history  to  confer  on  my  hum- 
ble self  this  great  honor,  an  honor  I  can 
assure  you  that  is  highly  prized  and 
doubly  appreciated. 

Before  proceeding  with  my  remarks, 
allow  me  to  convey  to  His  Royal  High- 
ness the  Governor-General  and  his  estim- 
able consort  our  deepest  feelings  of  re- 
spect and  gratitude  for  the  kindly  cour- 
tesy and  good  will  they  have  on  each  and 
every  occasion  exhibited  towards  the 
Canadian  people.  The  untiring  zeal  and 
activity  displayed  by  His  Royal  High- 
ness in  connection  with  the  mobilization 
and  departure  of  the  first  expeditionary 
force,  and  the  kindly. interest  he  has  dis- 
played in  the  welfare  of  the  militia  gen- 
erally, as  evidenced  by  the  sacrifices  he 
has  made  to  travel  Ions  distances  to  in- 
spect   and    encourage    them,    have    been 


highly  appreciated  by  a  grateful  nation. 
His  presence  in  Canada  during  this  crit- 
ical period  is  highly  desirable,  and  his 
advice  to  the  Canadian  Government  has 
been  of  inestimable  value. 

The  thanks  of  the  Canadian  people  are 
due  to  Her  Royal  Highness  for  the  keen 
interest  she  has  shown  in  Red  Cross  work 
for  the  Canadian  forces,  and  for  her  gen- 
erous assistance  towards  the  Belgian  re- 


W.  G.  WEICHEL,  M.P. 

lief  funds.  Her  kindly  Christmas  gift  to 
each  officer  and  man  of  the  expeditionary 
force  consisting  of  a  card  of  greetings 
and  a  block  of  maple  sugar,  was  highly 
appreciated.  Apart  altogether  from  the 
pleasure  afforded  to  the  Canadian  troops 
and  the  realization  that  this  gift  meant 
that  the  highest  lady  in  the  land  had 
not  forgotten  them  in  their  uncomfort- 
able surroundings  at  Salisbury,  this  pre- 
sentation of  one  of  the  native  products 
of  the  Dominion  has  had  a  very  great 
effect,  in  that  it  has  called  the  attention 
27 


of  the  British  people  to  one  of  the  most 
delicious  of  our  native  products  and  will 
serve  to  encourage  an  industry  hereto- 
fore too  much  neglected. 

Ruthlessly  awakened  from  our  long 
slumber  of  false  security,  we  are  called 
upon  to-day  to  desert  for  a  time  at  least 
the  doctrine  of  peace  that  has  taken  firm 
root  amongst  all  peace-loving  people 
throughout  the  world,  and  to  devote  our 
energies  towards  the  adoption  of  mea- 
sures to  tide  us  over  the  present  exist- 
ing crisis — one  that  not  only  affects  our 
own  Dominion  of  Canada,  but  will  have 
a.  tendency  to  cement  the  bonds  of  im- 
perial unity  throughout  the  whole  Em- 
pire. Certain  measures  to  meet  the  ex- 
isting situation  will  be  introduced  in  this 
House  by  the  Government  this  session. 
We  are  confronted  with  a  situation  that 
demands  the  co-operation  of  every  mem- 
ber occupying  a  seat  in  this  chamber, 
that  demands  courage  of  a  high  order, 
a  courage  born  of  conviction  that  we  are 
in  the  right,  and  that  to  falter  and  hesi- 
tate would  be  fatal  to  the  country's 
and  the  Empire's  best  interests.  All 
eyes  to-day  are  focused  on  Europe.  As 
the  awful  drama  of  war  unfolds  itself 
from  day  to  day,  bringing  us  tidings  of 
the  terrible  conflict  that  is  being  waged 
by  the  contending  forces  in  the  field,  of 
the  destruction,  the  havoc,  and  the  suf- 
fering that  are  caused  by  this  Armaged- 
don of  the  nations,  we  can  scarcely  be- 
lieve it  possible  that  we  are  living  in  the 
twentieth  century,  a  century  that  was 
ushered  in  under  the  most  auspicious 
circumstances,  and  that  gave  promise  of 
being  an  era  of  peace  on  earth,  and 
good  will  towards  men. 

It  is  a  stupendous  struggle,  a  struggle 
that  will  undoubtedly  change  the  map 
of  Europe,  that  has  cast  its  blight  and 
shadow  on  millions  of  happy  homes,  that 
is  causing  untold  misery  and  suffering  to 
those  who  are  least  able  to  bear  it.  that 
has  practically  ruined  one  country,  ex- 
posing its  citizens  to  unfold  privations 
and  miseries,  and   mav  be  the   cause  of 


February-  13,  1915. 


HARDWARE    AND    METAL 


ruination  and  disaster  to  others  before 
the  war  is  over.  Never  has  the  world 
witnessed  such  a  catastrophe,  such  aw- 
ful carnage,  such  ruthless  disregard  of 
the  rights   of  others. 

The  anxiety  felt  by  the  Canadian  peo- 
ple is  intense,  as  our  very  existence  is  at 
stake.  Newspapers  are  eagerly  sought 
after,  bulletin  boards  are  surrounded 
day  and  night  by  innumerable  numbers 
eagerly  reading  the  news  from  the  front 
announcing  in  short,  concise  sentences 
the  daily  progress  of  the  tremendous 
struggle  that  is  going  on  in  far-off  Eur- 
ope. 

For  years  we  trusted  in  arbitration ; 
peace  societies  throughout  the  world 
worked  harmoniously  one  with  the  other. 
and  men  who  did  not  know  the  situation 
as  it  really  existed  claimed  that  there 
was  no  cause  for  alarm;  the  warnings 
of  those  who  knew  were  held  up  to  ridi- 
cule, and  the  possibilities  of  such  a 
stupendous  struggle  were  absolutely  dis- 
counted. When  the  blow  fell  on  that 
memorable  day  last  August,  people  re- 
spected as  they  never  respected  before 
the  late  Lord  Roberts'  prophetic  words 
prior  to  the  war,  when  in  ringing  tones 
that  could  be  heard  from  one  end  of 
England  to  the  other,  he  warned  the  na- 
tion of  the  impending  struggle,  and  they 
now  realize  that  he  was  right  and  that 
they  have  lost  in  him  through  death 
one  of  the  great  and  illustrious  men  of 
the  British  Empire. 

They  were  pleased  beyond  conception, 
however,  that  Lord  Kitchener  was  given 
absolute  command  of  the  Empire's 
forces — his  very  presence  ar  the  helm 
inspires  confidence— that  General  French 
took  command  in  the  field— and  he  lias 
since  demonstrated  to  a  thankful  people 
that  the  trust  confided  in  him  was  not 
misplaced— and  a  sisrh  of  relief  went  up 
from  the  whole  nation  when  at  the  out- 
break of  hostilities  the  First  Lord  of 
the  Admiralty  with  confidence  stated 
that  the  bulwark  of  the  nation— the  Brit- 
ish Navy— was  ready.  And  was  it  a 
vain  boast?  The  silent  victory  on  the 
seas  is  the  answer — commerce  uninter- 
rupted—business as  usual — with  the 
enemy's  navy  bottled  up,  and  her  com- 
merce practically  at  a  standstill. 

Never  before  in  the  Empire's  history 
has  the  truth  that  "the  strength  of  the 
nation  lies  in  its  sea  power"  heen  better 
exemplified  than  during  the  last  five 
months;  and  British  subjects  throughout 
the  world  have  every  reason  to  be  thank- 
ful to  those  men  who  had  the  courage  of 
their  convictions,  who  saw  that  trouble 
was  bound  to  come,  and  who  were  ready 
and  prepared  for  it  when  it  did  come. 

This  is  a  war  that  was  not  desired  by 
Great  Britain.  The  causes  that  brought 
it  about  are  familiar  to  all  of  you  and 
need  not  be  discussed  to-day.  But  from 
the   evidence   produced   we   are   assured 


that  the  statesmen  of  England  tried  by 
every  means  in  their  power  to  avoid  an 
armed  conflict.  Every  art  known  to  di- 
plomacy, to  bring  about  a  better  under- 
standing, and  to  preserve  the  peace,  was 
exercised,  but  to  no  avail.  And  now  that 
the  die  is  cast,  feeling  and  knowing  that 
we  have  a  just  cause,  there  will  be  no 
hesitation  on  the  part  of  the  people  liv- 
ing within  the  Empire,  who  are  deter- 
mined to  at  once  and  forever  take  issue 
with  those  who  proclaim  the  doctrine 
that  might  is  right,  and  who  favor  mili- 
tary autocracy,  as  against  the  doctrine 
of  true  democracy. 

As  we  value  our  self-respect  let  us  face 
the  responsibility  with  proper  serious- 
ness, courage  and  high  resolve,  and  ar. 
the  same  time  let  us  not  be  deceived  re- 
garding  the  importance  of  tiie  task  we 
have  undertaken,  nor  be  misled  by  vain 
glory  into  underestimating  the  strain  it 
will  be  on   our  powers. 


A  NEW  FEATURE. 

Commencing  with  the  first  issue 
in  March,  another  new  department 
will  appear  in  Hardware  and  Metal. 
The  new  department:  "How  Hard- 
ware Goods  are  Made  and  Sold," 
will  describe  in  detail  the  process  of 
manufacture  of  various  hardware 
lines.  The  new  department  should 
prove  interesting  to  every  retail 
hardwareman.  A  number  of  illus- 
trations will  appear  in  each  article 
and  readers  of  Hardware  and  Metal 
can  look  forward  to  an  interesting 
series  of  practical  articles  that  will 
be  of  great  assistance  to  the  hard- 
wareman who  wants  to  know  more 
about  the  goods  he  is  selling. 


The  war  has  to  a  certain  extent  created 
a  situation  throughout  the  whole  world 
which  is  not  very  desirable.  Pessimists 
to-day  are  having  their  innings  and  are 
talking  about  business  depression  and 
hard  times.  True,  there  is  a  tightness 
in  the  money  market,  and  it  would  be 
folly  for  me  to  say  that  Canada  along 
with  all  other  countries  of  the  world  is 
not  feeling  the  pinch  as  well.  A  great 
deal  of  blame  for  the  present  conditions 
has  been  credited  to  the  war.  War  or  no 
war.  a  readjustment  and  a  necessary 
one.  was  bound  to  come;  in  fact,  it  was 
already  under  way  before  there  were 
real  signs  of  the  impending  catastrophe. 
Prosperity  reigned  supreme  for  many 
years,  and  men  believed  that  depression 
and  hard  times  were  permanently  done 
away  with,  men  lost  their  heads  and 
recklessness  in  business  matters  took  the 
place  of  good,  sound  common  sense. 

Then,  some  men  wise  in  their  genera- 
tion, who  can  see  ahead  of  the  times, 
realize  that  the  pace  is  too  fast,  and  that 
prosperity  has  made  the  nation  extrava- 
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gant,  and  they  begin  to  doubt.  Dis- 
counts are  refused,  and  men  start  to 
hoard  money  and  speculation  receives  a 
check;  panic  follows;  and  in  trying  to 
extricate  themselves  during  this  transi- 
tion period  the  people  learn  by  hard  ex- 
perience that  the  situation  created  is 
an  awkward  one. 

The  war  simply  hastened  readjust- 
ment. But  it  did  something  else  besides. 
For  a  while  it  shut  up  the  world's  stock 
exchanges,  which,  to  a  certain  extent, 
saved  the  situation,  it  made  big  national 
banks  stagger,  made  business  and  com- 
merce nearly  stand  still,  shipping  was 
demoralized  and  insurance  took  a  place 
as  a  high-priced  luxury.  The  so-called 
credit  machine  of  the  world  was  broken, 
and  men  realized  as  they  never  did  be- 
fore how  much  after  all  the  different  na- 
tions depends  on  one  another.  Depend- 
ing largely  on  British  capital  this  up- 
heaval in  the  world's  money  markets  na- 
turally had  its  effect  on  Canada. 

Thanks  to  the  energy  and  wisdom  ex- 
ercised by  our  Finance  Minister  and  the 
Government,  however,  working  in  co- 
operation with  the  Canadian  banking^ 
system,  and  keeping  in  close  communi- 
cation with  the  British  authorities,  panic 
and  disaster  were  averted  in  this  coun- 
try. Eight  important  measures  were  put 
into  force  which  no  doubt  you  are  fam- 
iliar with,  and  which  had  a  marked  ef- 
fect in  steadying  the  position  in  the  Do- 
minion. 

One  of  the  most  gratifying  features  in 
Canada  to-day  is  the  agricultural  posi- 
tion. Although  the  Western  harvest 
was  not  so  large  as  in  the  previous  year, 
the  increased  price  obtained  will  more 
than  offset  the  difference  in  the  yield. 
Crops  and  other  farm  products  were  ex- 
cellent, and  prices  very  satisfactory. 
Considering  the  war,  it  is  reasonable  to 
expect  a  heavy  demand  for  grains  and 
foodstuffs  in  1915. 

Europe  is  not  in  a  position  to  produce 
her  regular  crop  during  the  coming  year, 
owing  to  much  of  the  land  formerly  used 
for  productive  purposes  being  now  used 
as  battlefields,  and  naturally  extraor- 
dinary demands  will  be  made  on  Canada. 
The  wise  farmer  is  he  who  has  increased 
his  acreage,  as  prices  will  probably  re- 
main high  for  another  crop  year. 

We  must  recognize  that  some  of  the 
main  business  interests  of  the  country 
are  vitally  affected  by  present  condi- 
tions. We  have  built  railroads  and  de- 
veloped the  country,  knowing  for  a  cer- 
tainty that  the  soil  would  have  to  pro- 
duce what  was  necessary  to  pay  interest 
and  principal  on  these  vast  loans.  The 
age  of  construction  of  large  works  of  im- 
portance in  Canada  helped  to  create  the 
prosperous  times  of  the  past  few  years, 
but  the  production  from  the  soil  and 
natural  resources,  which  after  all  is 
(Continued  on  page  46.) 
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A  RISKY  AND  UNFAIR  EXPERIMENT 


THE  T.  Eaton  Co.,  Toronto,  are  conducting  a 
sale  of  Made-in-Canada  goods  on  a  large  scale. 
The  object  given  out  is  to  find  employment  for 
Canadian  workmen.  The  announcement  is  made 
that  the  co-operation  of  Canadian  manufacturers  has 
been  secured  so  that  goods  are  offered  to  the  public  at 
cost,  no  profit  being  made  either  by  manufacturer  or 
store.  Not  only  is  the  sale  being  boomed  by  the 
Toronto  dailies  in  their  news  columns  but  further 
impetus  is  given  in  the  editorial  pages. 

It  is  not  desired  to  impugn  the  sincerity  of  the 
T.  Eaton  Co.  or  to  assert  that  the  real  object  of  the 
sale  is  other  than  that  announced.  But  strong  ex- 
ception must  be  taken  to  the  method  adopted.  If 
considerations  of  profit  were  to  be  abandoned  for  a 
time  and  the  machinery  of  the  vast  Eaton  organiza- 
tion turned  to  the  work  of  keeping  business  going  as 
usual,  the  results  would  be  very  far-reaching;  but 
they  would  not  be  very  satisfactory  from  a  patriotic 
standpoint.  Increased  business  activity  would  not 
result  from  an  effort  which  benefited  one  branch  of 
business  at  the  expense  of  another. 

It  will  be  interesting  to  trace  the  probable  results 
of  the  Eaton  plan  if  carried  out  on  a  large  and  ex- 
tended scale.  Not  only  would  increased  sales  result 
in  the  Eaton  stores  but,  through  the  medium  of  the 
wonderfully  efficient  mail-order  organization  of  the 
company,  the  campaign  would  result  in  drawing 
business  in  more  or  less  considerable  volume  from  all 
sections  of  the  country. 

The  inevitable  consequence  would  be  an  injustice 
and  a  slackening  of  business  in  retail  stores  through- 
out the  country.  The  retail  stores  are  carrying 
hundreds  of  thousands  of  dollars  of  these  goods 
for  which  they  paid  the  manufacturer  much  higher 
prices.  To  this  must  be  added  freights,  insurance, 
handling.  To  meet  this  factory-cost  sale  the  retailer 
must  sell  his  present  stock  at  a  heavy  loss.  The  retail 
merchant  cannot  at  any  time  buy  on  an  equal  basis 
with  the  departmental  store  which  commands  low 
rates  by  quantity  buying.  The  mail  order  house  is 
the  hardest  competitor  the  retailer  has.  What  chance 
would  be  left  to  the  retailer  if  the  advantage  in  buy- 
ing facilities  always  enjoyed  by  the  departmental 
store-  and  mail-order  house  were  multiplied  by  the 
manufacturers  selling  them  at  cost  in  order  to  keep 
their  factories  running?  If  Eatons  in  turn  were  to 
sell  at  cost  there  would  be  no  immediate  financial 
benefit  to  that  concern,  but  the  advertising  thus 
secured  and  the  connection  thus  established  with  an 
increased  nation-wide  clientele  would  be  of  inestim- 
able benefit.  And  further,  what  benefit  would  the 
countrv  get  if  the  activity  of  factories  were  stimulated 
at  the  price  of  stores  being  closed?  It  would  be  a 
clear  case  of  robbing  Peter  to  pay  Paul. 


If  the  idea  is  to  be  followed  out  to  any  extent, 
the  manufacturers  who  supply  the  T.  Eaton  Co.  at 
cost  should  be  prepared  to  supply  the  retailers  at 
cost  as  well.  Some  manufacturers  do  not  sell  the 
retailer  on  as  low  a  basis  as  the  departmental  store 
because  the  latter  buys  in  larger  quantity.  The 
arrangement  of  quantity  buying  drops  out  of  the 
consideration  when  manufacturers  begin  to  sell  goods 
at  cost  for  the  sole  purpose  of  finding  employment 
for  their  hands.  Everything  that  can  be  sold  through 
the  retail  stores  will  help  to  keep  the  wheels  turning 
just  as  surely  as  that  which  is  sold  in  the  department^ 
al  store.  This  would  enable  the  local  merchants  to 
meet  the  department  store  on  the  common  ground  of 
a  patriotic  endeavor;  and  if  the  activity  of  the  fac- 
tories were  stimulated  as  a  result,  it  would  not  be  at 
the  price  of  setting  the  tide  of  public  buying  drift- 
ing in  a  new  direction  to  the  present  and  future 
detriment  of  the  retail  merchants. 

No  manufacturer  should  consent  to  sell  his  goods 
at  cost  on  any  other  basis.  If  he  does  he  will  not,  for 
reasons  given  above,  be  doing  the  country  a  real 
service.  What  may  be  more  to  the  point  he  will  be 
doing  his  own  business  a  lasting  injury,  for  he  de- 
pends almost  entirely  upon  the  retail  trade  for  the 
marketing  of  his  product  and  any  measure,  even  a 
temporary  one,  which  goes  to  injure  the  retailer,  will 
inevitably  react  back  on  the  manufacturer. 

On  other  grounds  also  it  may  be  doubted  if  the 
Baton  plan  is  likely  to  have  the  desired  result.  More 
goods  will  be  sold  it  is  true.  People  will  purchase 
who  otherwise  would  have  kept  their  money  in 
pocket,  but  it  is  equally  certain  that  others  who 
would  otherwise  have  purchased  goods  at  the  regular 
price  will  buy  at  the  lower  rate  offered.  Seeing  that 
the  whole  plan  is  an  experiment  it  is  impossible  to 
say  whether  the  profits  lost  in  that  way — to  store  and 
manufacturer — would  offset  the  advantages  in  extra 
sales,  but  past  experience  affirms  that  such  would  be 
the  case. 

It  is  a  well-proven  principle  that  a  trying  sales 
situation  cannot  be  remedied  by  price-cutting,  no 
matter  upon  what  basis  the  cutting  may  be  con- 
ducted. 

It  is  not  intended  to  hint  at  insincerity  on  the 
part  of  the  T.  Eaton  Co.,  or  to  take  from  them  any 
share  of  credit '  that  may  attach  to  a  movement 
evolved  in  the  public  interest.  From  their  stand- 
point it  is  a  brilliant  business  move  in  its  inception 
and  the  public  have  been  cleverly  prepared  for  it  by 
the  Toronto  daily  papers.  It  is  necessary,  however, 
to  point  out  that  the  experiment  is  risky,  unfair  and 
not  feasible;  and  it  is  also  desired  to  present  the 
retailers'  side  of  the  case  to  manufacturers  who  may 
not  have  considered  the  whole  question  very  closely. 
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Store  in  Suburbs  vs.  Departmental 

Defeating  the  Advertising  of  Large  Stores  in  Evening  Newspapers  —  Can  the  Smaller 
Retailer  Successfully  run  Bargain  Sales?  —  "Loyalty  to  Community'  as 

Applied  to  the  Suburbs. 

An  authorized  interview  by  a  Hardware  and  Metal  representative  with  A.  R.  A'Bear,  155  Fairmont  Avenue  West,  Montreal. 


MUCH  has  been  written  in  recent 
years  about  the  country  merch- 
ant in  his  effort  to  wrest  from 
the  mail  order  houses  their  tight  grip  on 
the  hearts  and  purses  of  the  farmers. 
Less  attention  has  been  paid'  to  merch- 
ants who  are  waging  a  battle  under  very 
similar  circumstances.  I  refer  to  those 
in  the  suburbs  of  our  big  cities,  whose 
chief  competitors  are  the  department 
stores.  He  has  his  community  just  the 
same  as  the  man  in  Centreville,  and  in 
like  manner  he  feels  the  drain  which 
is  continually  going  on  in  the  direction 
of  the  big  emporiums  styled  department 
stores. 

These  two  classes  of  merchant  re- 
semble one  another  in  more  respects  than 
one.  Like  the  Centreville  hardwareman 
who  buys  his  food  from  the  local  grocer, 
and  encourages  other  fellow  merchants, 
the  other  regards  his  suburb  as  a  separ- 
ate community,  and  does  his  utmost  to 
be  loyal  to  it  by  spending  his  own  money 
there  instead  of  taking  it  to  the  big 
stores  of  the  city. 

As  time  goes  on,  the  Centreville  man 
finds  that  "loyalty  to  community"  is  not 
sufficient  to  combat  the  mail  order 
houses.  He  must  go  further.  If  his 
store  is  the  same  as  has  existed  for 
years,  with  small  display  windows,  and 
cramped  interior,  he  spends  several  hun- 
dreds of  dollars  on  a  new  front  wherein 
to  show  all  and  sundry  who  pass  by  that 
he  carries  the  same  goods  as  are  illus- 
trated in  the  mail  order  catalogues. 

The  Downtown  Lure. 

In  the  same  way,  we  who  are  waging 
war  to  the  knife  against  the  same  foe 
in  another  form,  are  adopting  methods 
which  are  calculated  successfully  to 
combat  this  competition.  Looking  at 
the  matter  from  the  standpoint  of  the 
woman,  we  find  that  she  goes  down  town, 
partly  to  shop,  and  partly  to  wander 
leisurely  around  the  display  tables,  pick- 
ing up  whatever  appeals  to  her.  She 
gauges  her  visits  to  some  extent  by  the 
bargains  offered  in  the  department  store 
advertisements.  The  fact  that  hardware 
is  being  offered  at  bargain  prices  is  at- 
tractive to  her.  The  trip  down  town  is 
also  a  factor. 

At  the  outset  it  must  be  admitted  that 
the  department  stores,  as  far  as  prices 
go,  can  offer  something  more  attractive 
than  the  man  in  the  suburb.    Take  gar- 


bage cans,  for  example:  The  big  mer- 
chant in  the  city  calculates  on  selling  a 
hundred  or  more  at  this  low  price, 
whereas  at  the  same  price  I  could  not 
expect  to  dispose  of  more  than  half  a 
dozen.  Further,  in  inany  cases  the  gar- 
bage cans  being  offered  are  seconds.  I 
have  never  bought  seconds,  and  never 
will.  I  have  made  it  a  rule  that  qual- 
ity shall  be  one  of  my  recommendations, 
and  so  far,  the  reputation  I  have  gained 
in  this  respect  has  proved  valuable.  This 
question  of  seconds  often  proved  a 
weapon  for  me.  A  woman  comes  into 
my  store  for  a  sauce-pan.    She  remarks 

that  the  last  one  she  bought  at  Z 's 

(a  department  store),  was  chipped  when 
she  bought  it,  and  did  not  last  any  time. 
There's  where  my  thrust  against  shop- 
ping down  town  comes  in;  I  inform  her 
that  she  bought  this  saucepan  at  a  sale, 
thai  she  bought  a  second,  which  I  will 
not  have  in  my  store  under  any  consid- 
eration, and  that  I  can  give  her  a  first- 
class  saucepan  at  a  little  higher  price 
which  I  will  guarantee  to  take  back 
should  it  prove  unsatisfactory. 


Display  stand  constructed  at  a  cost  of 
only  five  dollars. 
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A  Woman's  Duty. 

1  have  made  a  discovery  in  connection 
with  department  store  sales  which  may 
prove  valuable  to  other  hardwaremen 
in  suburbs,  and  possibly  to  the  country 
merchant.  I  have  found  that  the  women 
in  this  district  follow  the  advertise- 
ments very  closely,  and  that  while  doing 
so.  they  also  think  of  the  store  in  their 
own  suburb,  and  mentally  ask  them- 
selves whether  their  own  hardwareman 
can  sell  hardware  at  the  same  price. 
They  are  women,  no  doubt,  who  feel  it 
their  duty  to  trade  with  the  merchant 
on  the  same  street  if  he  can  offer  them 
goods  at  the  same  price  as  those  offered 
in  the  evening  newspapers.  As  I  stated 
before,  it  is  impossible  for  us  to  quote 
the  same  prices,  owing  to  the  fact  that 
we  carry  nothing  that  we  cannot  posi- 
tively guarantee. 

I  have  made  it  a  custom  to  read  the 
advertisements  in  the  evening  papers, 
carefully  noting  the  prices  quoted  for 
hardware.  Whenever  a  real  bargain  was 
offered,  invariably  several  of  my  cus- 
tomers would  phone,  asking  the  price 
of  that  article.  It  was  no  use  talking 
then  of  department  stores  offering  sec- 
onds. It  was  a  question  of  price.  So 
I  made  it  a  custom  to  watch  these  in- 
quiries, and  to  quote  a  price  every  time 
equal  to  that  of  my  big  competitors.  To 
show  that  people  in  the  suburbs  will  be 
loyal  to  their  own  community  if  they 
can  get  the  right  price,  it  is  only  neces- 
sary for  me  to  say  that  in  nine  cases 
cut  of  ten  I  get  the  business. 

Exchanging  Enamelware. 

Diverting  your  thought  from  the  re- 
lation of  my  store  to  the  department 
house,  allow  me  to  refer  for  a  minute  to 
what  I  said  about  the  saucepan  a  min- 
ute ago.  It  is  my  custom,  in  order  to 
keep  up  a  reputation  for  quality  and 
reliability,  to  exchange  any  utensil  that 
has  proved  unsatisfactory.  Of  course 
there  are  people  who  take  advantage  of 
this.  I  have  had  people  buy  roast-pans 
from  me  around  Christmas,  and  bring 
them  back  because  they  were  not  big 
enough.  In  the  bottom  of  one  I  found 
the  grease  of  the  Christmas  turkey. 
What  can  you  do  in  a  case  like  that? 
Simply  smile  and  let  it  pass. 

In  the   case   of   enamelware  that   has 
been  chipped  badly,  I  made  it  a  custom: 
to   replace   it    every   time   without    any 
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fuss.  Gradually  I  began  to  realize  that 
this  was  not  fair  to  the  manufacturer, 
who  was  compelled  to  make  the  exchange 
without  having  seen  the  defective  ware. 
Then  I  decided  to  refer  all  complaints 
of  this  nature  to  the  manufacturer 
himself,  and  this  practice  has  worked 
out  perfectly.  At  the  factory  an  expert 
examines  the  ware,  and  if  it  is  found 
that  the  damage  was  cajused  by  ne- 
glect, the  customer  receives  a  nice  let- 
ter from  the  manufacturer  suggesting 
that  the  pan  was  left  on  the  fire  too 
long,  but  as  it  is  the  merchant's  custom 
to  see  that  all  his  customers  are  perfectly 
satisfied,  they  are  sending  another  piece 
of  ware  to  take  its  place.  This  takes 
all  the  worry  and  responsibility  off  my 
shoulders,  and  teaches  the  customer  a 
lesson  she  is  not  likely  to  forget. 

Do  Bargain  Sales  Pay? 

There  is  one  way  in  which  we  cannot 
compete  with  the  department  store  in 
my  opinion,  that  is,  by  holding  bargain 
sales.  I  gave  it  a  fair  trial,  and  did  not 
succeed.  On  one  occasion  I  announced 
a  reduction  of  20  per  cent,  on  every- 
thing in  the  store,  but  the  extra  busi- 
ness secured  did  not  begin  to  make  it 
pay.  In  fact,  the  thing  was  a  fiasco. 
During  January,  I  offered  through  the 
advertising  columns  of  the  weekly  paper 
which  circulates  in  this  suburb,  a  re- 
duction of  33  1-3  on  toboggans.  That  is 
a  big  reduction,  but  I  did  not  get  one 
reply. 

I  do  not  mean  to  intimate  that  no 
toboggans  were  sold  in  my  store,  nor 
do  I  wish  to  give  the  impression  that  it 
does  not  pay  me  to  advertise  in  our 
local  paper.  In  the  sale  of  toboggans  I 
stand  high  for  Montreal,  and  have  had  a 
very  good  season,  but  the  response  to 
advertising  of  this  kind  is  unprofitable. 
As  for  advertising.   I   use   big  space   in 


View  in  the  enamelware  and  aluminum  ware  department,  showing  goods  within 

reach  of  customers. 


Shotving  household  specialties  on  table  in  centre  of  store. 


the  local  paper  for  regular  lines,  and  get 
good  results. 

Value  of  Display  Counters. 
Now  I  come  to  an  important  move 
which  has  helped  me  more  than  anything 
else,  I  believe,  to  compete  with  the  de- 
partment stores.  It  is  an  idea  they  have 
used  themselves  to  advantage,  and  one 
which  I  can  use  equally  well  in  the  sub- 
urb. Furthermore,  the  sooner  the  mer- 
chant in  Centreville  adopts  the  same 
tactics,  the  sooner  will  he  effectually 
compete  with  the  mail  order  houses. 

One  of  the  chief  reasons  why  women 
go  down  town  to  shop  is  because  they 
enjoy  the  easy  manner  in  which  they  are 
permitted  to  pass  from  one  display  coun- 
ter to  another,  picking  up  whatever 
articles  tickle  their  fancy.  Many  of  the 
goods  bought  are  not  wanted  in  the 
house,  but  because  they  see  it  and  can 
handle  it,  they  want  it. 

Early  I  began  to  offer  the  same  facili- 
ties to  my  customers.  At  first  I  was 
able  only  to  give  them  the  run  of  a  few 
display  tables  in  the  centre  of  the  store. 
I  arranged  a  side  table  with  wire  racks 
for  displaying  five 
and  ten-cent  ar- 
ticles. A  stand  of 
several  tiers  I  back- 
ed up  against  the 
window.  All  these 
brought  business. 

For  the  sole  pur- 
pose of  giving  more 
room  to  these  dis- 
play tables,  I 
doubled  the  size  of 
my  store,  thereby 
offering  every  ad- 
vantage to  be  found 
in  the  department 
stores.  With  this 
increased  space  I 
was  able  to  offer  a 
better  variety  in  the 
centre  of  the  store. 
Five  dollars  suf- 
ficed for  sufficient 
lumber      to      enable 


me  to  make  a  first-class  display  counter 
with  two  tiers,  with  space  beneath  for 
heavier  goods  and  reserve  stocks.  The 
table  I  covered  with  some  green  serge  I 
had  in  stock,  which  served  the  purpose 
as  well  as  gTeen  felt. 

Picking  Up  Business. 

On  this  table  I  placed  everything  im- 
aginable that  a  customer  was  likely  to 
pick  up  while  I  was  wrapping  her  parcel, 
saying,  "You  might  put  that  in."  They 
were  mainly  goods  on  which  there  is  a 
large  profit.  I  will  give  one  or  two  ex- 
amples. A  line  of  shears  was  intro- 
duced which  are  being  offered  by  a  manu- 
facturer on  sample  boards,  eminently 
suited  to  a  display  counter.  I  had 
never  done  very  much  in  shears  before, 
but  inside  of  two  months  I  disposed  of 
four  dozen  from  this  table.  There  is  a 
carton  of  paring  knives.  We  sell  on  an 
average  twelve  knives  a  week.  True 
this  is  only  three  dollars,  but  it  is  three 
dollars  that  would  undoubtedly  go  to 
the  department  store  if  I  did  not  have 
them  displayed.  Then  again,  this  is 
only  one  of  a  hundred  items  to  be  found 
on  this  counter.  In  the  new  section  of 
the  store  I  have  devoted  two  large  tables, 
similar  to  the  one  described,  exclusively 
to  enamelware.  They  look  very  tempting 
and  I  have  no  doubt  my  business  in  this 
line  will  warrant  the  expenditure  I  have 
made. 

There  is  another  weapon  we  can  use 
successfully  against  the  department 
store.  Their  help,  especially  in  the  hard- 
ware department,  is  often  inefficient. 
The  average  hardwareman  can  serve  his 
customers  much  more  intelligently  than 
the  average  department  store  clerk.  He 
does  it  more  quickly,  too,  and  that  is 
why  a  man  who  is  in  a  hurry  seldom 
coes  into  a  department  store. 

Deciding  for  a  Customer. 

How  often  is  the  hardware  merchant 
called  upon  to  make  a  decision  for  a 
customer?  I  carry  two  brands  of  floor- 
wax,  say,  or  varnish.  My  customer  wants 
to  know  which  of  these  is  best  suited  to 
(Continued    on   Page   37.) 
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Two  Doll. is  per  Year 


REMEMBER  Convention  Dates,  Feb.  24-25. 

*  *  * 

GOING  TO  attend  the  Hardware  Convention? 

*  *  ■* 

"BUSINESS  MORE  than  usual"  is  the  slogan  for 
the  coming  Convention. 

»        *        * 

A  FAIR  price,  marked  in  plain  figures,  is  indeed 
the  apotheosis  of  silent  salesmanship. 

*  *        * 

WHEN  MONEY  is  tight,  the  merchant  who  can 
finance   his  business    without    assistance  is  indeed 

lucky. 

*  *        * 

WHEN  IT  stops  growing,  a  plant  quickly  goes  to 
seed.  And  it  is  pretty  much  the  same  with  a  busi- 
ness. 

*  *        * 

IF  THERE  is  any  such  thing  as  luck  in  business — 
and  we  doubt  it — it  certainly  does  not  come  the  way 
of  the  man  who  waits  for  it. 

*  *        * 

THE  ANNUAL  meeting  of  the  Ontario  Plowmen's 
Association  took  place  recently.  The  plow  is  marvel- 
ously  popular  nowadays  and  in  the  end  the  wealth  it 

creates  is  solid. 

*  »        * 

LET  "Made  in  Canada"  be  a  guarantee  of  good 
quality.  That  will  be  the  most  successful  method 
of  promoting  the  sale  of  Canadian  made  products. 

*  »        * 

THE  ANNUAL  report  of  the  Postmaster-General, 
tabled  in  the  Commons  this  week,  shows  that  during 
the  last  fiscal  year  the  number  of  rural  mail  delivery 
routes  in  Canada  increased  by  940,  or  nearly  fifty 
per  cent.  The  surplus  of  the  department  for  the 
year  was  $134,157.  The  total  number  of  letters  car- 
ried was  673,145,000,  and  of  postcards,  64,493,000. 
Dead  letters  handled  reached  the  total  of  3,457,721, 
or  about  one  in  every  two  hundred  of  the  total  num- 
ber of  letters  mailed. 


Value  of  Signed  Statement. 

IN  several  issues  of  recent  date  Hardware  and  Metal 
in  publishing  articles  regarding  the  annual  in- 
ventory, has  impressed  upon  readers  the  value  of 
the  signed  statement.  The  credit  managers  to-day 
want  facts,  they  want  all  the  details.     The  Credit 


Men's  Journal  in  a  recent  issue  bears  out  the  state- 
ments made  several  times  in  Hardware  and  Metal. 
The  journal  states  that  good  credit  in  the  markets  of 
the  world  enables  every  merchant  to  add  to  his  ability 
to  do  business.  It  gives  him  the  use  of  enlarged  capi- 
tal, thus  enabling  him  to  carry  a  more  complete 
stock,  increase  his  sales,  and  magnify  his  profits. 

Large  assets  are  not  always  necessary  to  the  crea- 
tion  of  credit;  what  is  most  desirable  is,  that  credit 
be  in  relative  proportion  to  the  actual  assets,  and  in 
harmony  with  conditions  which  create  and  maintain 
it.  A  merchant's  capital  is  the  sum  of  his  net  avail- 
able resources,  plus  his  credit.  The  giver  of  credit  is 
a  contributor  of  capital,  and  becomes,  in  a  certain 
sense,  a  partner  of  the  debtor,  and,  as  such,  has  a 
perfect  right  to  complete  information  of  the  debtor's 
condition  at  all  times. 

Credit  is  given  a  merchant  because  of  the  confi- 
dence reposed  in  him.  Requesting  a  statement  when 
credit  is  asked  is  not  a  reflection  on  one's  character, 
honesty,  or  business  ability,  but  is  done  to  secure 
information  to  enable  business  to  be  conducted  intelli- 
gently. 

When  a  statement  is  made,  it  should  be  absolutely 
correct.  To  make  it  so  necessitates  the  taking  of  at 
least  an  annual  inventory  and  the  keeping  of  an 
accurate  set  of  books.  Statement-giving,  therefore, 
will  tend  to  make  a  debtor  a  better  buyer,  because 
more  familiar  with  his  stock,  more  careful  in  giving 
credit,  more  conservative  in  incurring  debt,  and  will 
result  in  a  better  knowledge  of  his  business  generally. 

A  merchant  who  desires  to  serve  his  own  best 
interests  should  recognize  that  his  most  valuable  pos- 
session, apart  from  his  actual  assets,  is  a  sound,  sub- 
stantial and  unquestioned  reputation  as  a  credit  risk, 
and  that  under  the  prevailing  conditions  and  de- 
mands of  business,  the  most  effective,  and  eminently 
the  best  way  to  prove  his  basis  for  credit,  is  to  be 
willing  to  submit  a  statement  of  his  financial  con- 
dition. 


What  Service  Means. 

SERVICE,  like  charity,  is  a  word  that  is  glibly 
used  to  cover  a  multitude  of  sins.  It  is  the  most 
abused  and  the  most  elastic  word  in  the  vocabu- 
lary of  commerce.  The  short-sighted  merchant  who 
slashes  prices  right  and  left  with  paranoic  persistence 
in  an  effort  to  outstrip  his  competitor,  does  it  in  the 
name  of  service.    Tax  a  retailer  with  spending  money 
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on  unproductive  premium  schemes  and  he  will  in- 
voke the  talismanic  word  of  service  in  justification. 

Here  is  a  definition  of  Service  which  comes  per- 
haps as  close  to  the  mark  as  it  is  possible  to  get:  To 
provide  the  public  with  what  it  wants  at  the  most 
reasonable  price  and  with  the  minimum  of  bother  to 
the  public.  The  term  "reasonable  price"  implies  a 
figure  assuring  the  retailer  of  a  sufficient  margin  to 
enable  him  to  supply  his  customers  with  a  minimum 
of  bother  to  them  and  still  leave  a  fair  profit  for  him- 
self. A  retailer  who  cuts  prices  consistently  must 
either  take  it  out  in  exorbitant  profits  on  other  lines  or 
in  inferior  service.  There  is  no  other  solution — 
short  of  bankruptcy. 


The  Professional  Pedlar 

A  FEW  months  ago  Hardware  and  Metal  pub- 
lished a  number  of  articles  condemning  the 
professional  pedlar,  not  the  man  who  through 
unfortunate  circumstances  is  compelled  to  tempor- 
arily peddle  goods  for  a  living — but  the  professional 
out-and-out  pedlar  who  comes  to-day,  loads  the  com- 
munity with  inferior  goods  and  then  suddenly  de- 
parts leaving  many  victims.  The  articles  caused 
considerable  comment  at  that  time  and  although  one 
or  two  manufacturers  rather  upheld  the  pedlar,  the 
majority  agreed  that  we  had  taken  the  right  stand  in 
the  matter.  We  did  have  the  whole-hearted  support 
of  the  retail  trade  and  in  many  places  where  there 
were  retailers'  associations,  steps  were  taken  to  en- 
force the  transient  traders'  law,  where  such  a  law  was 
in  force.  In  other  places  steps  were  taken  to  have 
by-laws  passed  to  check  the  wholesale  depredations  of 
the  professional  pedlar.  The  merchants  of  Fort 
William  are  among  the  latest  to  take  steps  toward 
stopping  transients  who  evade  paying  taxes  and  at  a 
recent  meeting  a  resolution  was  passed  to  the  effect, 
"That  the  council  be  asked  to  adopt  a  by-law  regulat- 
ing the  business  agents  of  outside  cities_  coming  into 
Ft.  William  and  taking  orders  from  citizens  for  dif- 
ferent articles  of  merchandise."  Thousands  of  dol- 
lars' worth  of  orders  were  annually  taken  out  of  the 
city,  and  a  higher  price  for  an  inferior  article  was 
usually  paid,  it  was  said.  It  is  claimed  that  if  this 
new  by-law  is  adopted  by  the  council,  it  will  regulate 
to  a  certain  extent,  this  state  of  affairs.  The  president 
of  the  association  was  instructed  to  meet  with  the 
police,  license  and  relief  committee  of  the  city  council 
and  if  possible  secure  its  passage. 


Local  Merchants  Versus  M.  O.  H. 

FROM  all  parts  of  Ontario  come  complaints  of 
the  mail  order  houses  gobbling  the  business  that 
ought  by  rights  to  go  to  the  local  merchants, 
and  in  most  cases  the  local  merchants  are  to  blame 
to  some  extent  at  least,  states  an  Ontario  weekly 
paper.  The  mail  order  houses  have  the  science  of 
advertising  down  fine  and  are  not  afraid  of  spending 
money  on  printer's  ink.  When  the  local  merchant 
thinks  to  save  a  few  dollars  by  dropping  his  adver- 
tisement out  of  the  local  paper  that  is  the  time  the 
mail  order  houses  get  in  their  fine  work  with  "bar- 
gains" for  last-day  shoppers. 

During  dull  times  the  local  merchants  cut  their 
space  down  or  drop  their  ads.,  but  not  so  with  mail 
order  houses,  they  flood  the  mails  with  catalogues, 
offering  alleged  bargains  to  clear  off  surplus  stocks, 
and  they  double  up  on  advertising  and  the  highly 


paid  ad.-writers  eclipse  their  former  efforts  to  catch 
the  nimble  dollar.  It  is  a  case  of  making  the  public 
think  they  are  getting  something  for  nothing  and 
that  seems  just  the  thing  bargain-hunters  feed  upon 
and  so  they  send  their  orders  to  the  city  often  in  the 
mistaken  idea  they  have  saved  some  money. 

People  forget  that  the  big  city  mail  order  houses 
cannot  give  goods  away  below  cost  any  more  than 
can  the  local  merchant,  and  that  with  a  big  salary 
list,  a  high  rental,  a  high  tax  bill  and  other  city  ex- 
penses it  is  not  likely  that  goods  can  be  sold  at  less 
than  cost. 


What  "Hard  Times"  Talk  Does 

"  '  ■  TALKING    about    a    financial    depression, 

J^  brings  one  about  as  quickly  as  anything 
else,"  remarked  a  business  man  the  other 
day  to  the  writer. 

How  true  that  is ! 

"I  remember,"  he  added  "that  back  in  1907  when 
the  last  depression  was  just  in  its  infancy  we  had  a 
case  in  point.  One  of  our  accounts  located  away  up 
in  Ontario  several  miles  from  a  railway  station  whom 
we  had  billed  as  usual,  wrote  to  say  that  owing  to  the 
financial  depression  he  would  like  a  little  more  time 
to  pay  his  bill.  At  the  time  there  was  just  a  mere 
talk  that  one  was  on  the  way.  He  had  seen  this  in 
one  of  the  newspapers  and  used  it  as  an  excuse  to  hold 
back  his  payments." 

Here  is  something  about  which  the  trade  should 
be  very  careful.  There  is  altogether  too  much  talk 
about  hard  times.  The  effect  this  h?s  on  the  farming 
community  is  sometimes  magical.  Farmers  and 
others  too  frequently  plead  poverty  without  cause, 
simply  because  they  are  pretty  sure  they  will  be  be- 
lieved when  everyone  is  talking  hard  times. 

This  story  is  told  of  a  farmer  and  vouched  for  as 
absolutely  authentic.  He  asked  his  local  merchant 
whom  he  owed  an  account  of  $50  or  more  for  the 
loan  of  $27.  The  man  was  a  bit  slow  but  neverthe- 
less was  a  good  account  and  the  merchant  gave  him 
the  loan.  A  day  or  two  later  by  accident  he  learned 
from  the  local  banker  that  the  farmer  in  question 
had  deposited  $100  the  previous  Saturday.  This 
naturally  made  him  suspicious  and  he  took  the  mat- 
ter up  with  the  farmer  next  time  he  came  to  the 
store.  The  confession  was  eventually  wrung  from 
the  customer  that  he  needed  just  the  $27  to  make  the 
bank  deposit  an  even  hundred. 

During  the  present  crisis  every  retailer  should 
make  it  a  point  not  only  to  go  after  the  farmer's 
business  strenuously,  but  to  insist  to  the  very  limit 
that  he  pays  his  bills  promptly.  The  farmer  has  the 
money  to-day  and  there  is  no  reason  why  he  should, 
not  pay  his  accounts  promptly. 


Bank  Savings 

DOES  any  merchant  imagine  that  because  pur- 
chasing has  been  curtailed  that  fundamentally 
conditions  are  not  sound  in  Canada?  Does  any- 
one imagine  that  the  falling-off  in  many  centres  of  re- 
tail buying  signified  just  that  much  depletion  in  the 
"surplus"  of  the  public?  Official  returns  show  that 
savings  deposits  in  Canadian  chartered  banks  were 
greater  at  the  close  of  1914  than  at  any  time  in 
Canada's  financial  history  —  $665,000,000  on  Dec. 
31,  1914,  compared  with  $626,000,000  on  Dec.  31, 
1913,  and  $625,000,000  on  Dec.  31,.  1912.. 
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Lines  That  Are  Selling  To-Day 

The  Problems  Confronting  the  Retailer — Some  are  Dropping  Out  of  the  Game — While 
Others  are  Boosting  Sales — What  One  Merchant  is  Doing  —  An 

Advertising  Suggestion. 

BY  HENRY  LEWIS. 


SOME  retailers  report  that  business 
is  very,  very  bad  while  others  re- 
port that  business  is  very  fair  and 
compares  favorably  with  the  correspond- 
ing period  of  last  year.  Of  course  local 
conditions  have  a  great  deal  to  do  with 
business.  Towns  or  cities  largely  de- 
pendent upon  industries  of  various  kinds 
are  in  many  cases  feeling  the  effects  of 
the  business  depression.  The  sale  of 
factor}'  supplies  has  dwindled  to  some 
extent,  and  mechanics,  on  account  of 
working  short  time,  etc.,  are  not  buying 
to  the  extent  that  they  would  under 
normal  conditions. 

Building  operations  in  the  larger 
towns  and  cities  have  also  slackened  off 
and  in  this  connection  the  demand  for 
builders'  hardware  is  under  normal. 

The  month  of  February  is  what  might 
be  termed  an  off-month  for  the  retail 
hardwaremen,  and  is  usually  more  or 
less  quiet,  but  when  in  addition  to  the 
usual  quietness,  we  have  war  conditions 
as  well,  the  situation  is  rather  compli- 
cated. 

"What  lines  are  the  present  day  sell- 
ers?" is  the  question  many  retailers  are 
asking.  The  question  is  in  one  sense, 
a  hard  one  to  answer.  In  the  cities  the 
hardwaremen  are  pushing  special  lines. 
In  order  to  keep  sales  as  high  as  pos- 
sible, considerable  attention  is  being  de- 
voted to  departments  of  the  store  that 
are  to  some  extent  neglected  when  busi- 
ness is  good.  There  has  been  a  tendency 
in  recent  years  toward  departmentaliz- 
ing hardware  stores,  and  many  retailers 
to-day  are  finding  out  that  the  depart- 
ments that  are  sustaining  sales  records 
to-day,  are  departments  that  did  not  find 
a  place  in  the  average  hardware  store 
of  fifteen  or  twenty  years  ago. 

Another  very  significant  feature  is 
that  some  firms,  which  in  the  past  have 
only  catered  to  the  building  trades,  the 
factory  and  contracting  trades,  are  to- 
day taking  on  lines  of  household  goods 
that  they  would  not  touch  under  any 
consideration  a  few  years  ago. 

It  appears  as  though  the  problem  of 
getting  business  is  one  that  has  to  be 
figured  out  largely  by  the  local  merchant 
himself.  Sales-creative  measures  used 
in  one  locality  might  prove  a  total  fail- 
ure in  another.  Every  merchant  should 
closely  analyze  the  community  he  serves 
and  find  out  for  himself  just  what  op- 


portunities for  business  exist.  This  is 
being  done  by  the  majority  of  merch- 
ants. There  are  of  course  a  number  of 
store-keepers  who  work  along  lines  of 
least  resistance  and  in  several  cases  they 
have  fallen  by  the  wayside,  in  other 
words,  failed.  They  have  been  snowed 
under  only  to  make  room  for  a  more 
progressive  merchandiser.  * 

Nearly  all  merchants  are  agreed  that 
the  sales  to-day  are  nearly  all  of  neces- 
sities. Few  luxuries  are  being  sold  to 
the  public. 

In  this  connection  the  retail  hardware- 
man  has  a  distinct  advantage. 

The  average  retail  hardware  merchant 
who  is  a  good  buyer  is  not  loaded  up 
with  luxuries.  There  are  enough  real 
up-to-date   rapid    selling   specialties   for 


the  shrewd  hardwareman  to  sell  with- 
out handling  goods  of  a  luxurious  and 
non-essential  character. 

One  of  the  most  successful  retailers  in 
Ontario  stated  a  few  days  ago  that  al- 
though sales  of  builders'  hardware  and 
tools  had  dropped  off  to  some  extent  he 
was  doing  a  surprisingly  large  business 
in  household  goods,  such  as  kitchen  uten- 
sils, wash-day  needs,  and  general  house- 
cleaning  supplies.  The  retailer  stated 
that  the  housewife  of  to-day  does  not 
wait  until  the  spring  or  fall  to  buy 
liousecleaning  requisites.  They  have  be- 
come all-year-round  sellers. 

A  visit  to  the  large  department  stores 
bears  out  this  fact.  Table  after  table 
is  loaded  with  household  goods  such  as 
(Continued  on  page  46.) 


Invest  Your  Money 

in  Quality  Hardware — not  seconds.  When  you  buy  from  us  you 
can  rest  assured  you  are  getting  highest  quality  goods.  Every 
piece  of  Kitchenware  we  sell  has  our  personal  guarantee — and  our 
guarantee  means  something  to  you.  Below  are  four  specials  from 
the  household  goods  department: 


MARMALADE 
SEASON. 

You  can't  make 
marmalade  without 
a  good  kettle.  Don't 
take  chances  on  a 
second  quality  ket- 
tle. See  our  guar- 
anteed line  at  prices 
from  35c  to  90c  ea. 


TEA   KETTLES. 

Solid  copper,  highly  nickelled  tea  ket- 
tles made  of  heavy  material  in  sizes 
No.  8  or  No.  9,  for  $1.75  each. 


HOME-MADE 
BREAD 

like  mother  used  to 
make.  With  the  0000 
Bread  Mixer  you 
can  mix  bread  thor 
oughly  in  three 
minutes.  A  com- 
plete description  is 
given  in  a  circular 
we  have  for  free 
distribution.  Call 
and  get  one.  Mixers 
are  made  in  two 
sizes,  $2.50-$3.00  ea. 


THE     SAXE    OF 

all  kinds  of  food 
cutters  is  growing 
rapidly,  and  hun- 
dreds of  housewives 
are  daily  recogniz- 
ing the  value  of  the 
modern  food  cutter. 
Living  costs  can  be 
materially  cut  down 
by  using  the  Blank 
Chopper,  with  five 
plates,  at  $1.50. 


Blinn's  Hardware 

Phone  100  85  Main  St. 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken — Feeling  the  Pulse  of  Business — 

Improved  Outlook. 


Ready  for  1916  Crop. 

From  Board  of  Trade  News  Letter. 

Saskatoon,  Sask. — The  final  revision  of  the  Hudson 
Bay  Railway  route  from  Le  Pas  to  Port  Nelson  gives  a 
length  of  424  miles.  This  is  probably  the  most  direct  line 
in  Canada  for  the  distance.  Two  hundred  and  forty  miles 
of  the  road  is  completely  graded  and  other  fifty-four  miles 
partially  so,  leaving  little  over  100  miles  to  the  Bay. 
Trains  will  shortly  be  able  to  run  to  mileage  214.  It  is 
expected  that  the  grade  to  Port  Nelson  will  be  completed 
this  year,  and  that  the  whole  line  will  be  ready  for  the 
handling  of  1916  crop.  Saskatoon  will  be  the  main  ter- 
minal point  for  the  Hudson  Bay  Railway.  The  distance 
between  that  city  and  Port  Nelson  is  little  over  700  miles 
by  the  survey.  Central  Saskatchewan  will  therefore  be 
brought  within  little  over  a  day's  railway  journey  to  tide- 
water on  the  north. 


Boosting  Home  Trade. 

From  Merchant's  Record. 

Down  in  Mobile,  Ala.,  they  are  carrying  on  an  ex- 
tremely lively  "Trade  at  Home"  campaign  and  mer- 
chants, manufacturers  as  well  as  the  public  at  large,  are 
boosting  for  Mobile.  They  have  adopted  a  Community 
Pledge  that  has  been  signed  by  a  large  percentage  of  the 
residents.     Here  is  the  pledge: 

"I  pledge  myself  to  first  ascertain  if  anything  I  want 
can  be  had  in  Mobile  stores  before  buying  elsewhere  and 
to  buy  through  Mobile  Merchants  when  they  can  get  what 
I  want.  I  intend  to  do  all  I  can  to  build  up  Mobile  indus- 
tries by  buying  Mobile-made  goods  whenever  I  can  get 
them.  I  further  pledge  myself  to  ask  my  friends  and  my 
relatives  to  do  likewise. ' ' 


Action  of  Steel  Trust. 

From  New  York  World. 

The  New  York  World  in  its  editorial  comment  on  the 
action  recently  taken  by  the  directors  of  the  United  States 
Steel  Corporation  when  instead  of  cutting  the  wages  of 
their  multitude  of  employees,  they  decided  to  pass  the 
quarterly  dividend,  says  in  part: 

"This  action  of  the  Steel  Trust  will  not  stop  v.  «-ie 
"it  is.  It  must  inevitably  radiate  an  influence  for  stability 
in  wages  extending  over  the  whole  steel  industry.  If  it  is 
to  be  cursed  as  a  power  in  the  trade  for  high  and  stable 
prices,  it  will  have  to  be  praised  now  as  a  power  in  the 
trade  for  high  and  stable  wages.  If  natural  or  legal  forces 
have  made  it  less  of  a  menace  to  competition  than  it  was, 
we  shall  have  to  admit  that  it  has  voluntarily  assumed  an 
influence  in  the  trade  at  its  own  cost  to  protect  the  worker 
from  the  consequences  of  over-competition." 

There  is  every  reason  now  why  every  manufacturer, 
wholesaler,  retailer,  traveling  salesman — employer  and 
employee— should  do  all  he  can  toward  accelerating  the 
onward  march  of  business.    The  quicker  conditions  become 


normal  the  quicker  we  shall  all  begin  to  reap  greater  sales 
and  profits.  The  underlying  conditions  are  right.  The 
only  thing  needed  is  a  little  more  of  this  sort  of  confidence 
displayed  by  the  directors  of  the  United  States  Steel 
Corporation. 

*         *         * 

War  Prisoners  as  Miners. 

From  the  Ironmonger. 
Coal-getting  is  made  difficult  in  Germany  owing  to  the 
dearth  of  men,  and  it  is  suggested  that  prisoners  of  war 
shall  be  sent  down  the  pits  to  work  the  coal.  It  has  been 
discovered  that  in  a  booklet  published  in  1912  to  com- 
memorate the  opening  of  a  new  Town  Hall  at  Heme,  and 
written  by  a  former  Mayor  of  that  town,  the  statement  is 
made  that  in  the  war  of  1870  French  prisoners  were  put  to 
underground  work  in  the  coal  mines  of  the  Rhine  Province. 
It  is  now  suggested  that  trained  Belgian  miners  should 
be  first  employed,  and  that  a  regular  contract  should  be 
made  between  them  and  the  mine-owners.  The  miners 
would  remain  prisoners  under  the  control  of  the  military 
authorities,  who  would  watch  that  nothing  was  done  by  the 
prisoners  to  endanger  the  safety  of  the  mines.  The  Min- 
ing Association  at  Dortmund  states  that  during  the  war 
of  1870  French  prisoners  of  war  were  employed  not  only 
in  Heme,  but  in  various  other  mines  as  well.  Some  of 
the  mines  quickly  discontinued  the  employment  because  of 
the  prisoners'  insubordination;  others  were  thoroughly 
satisfied  with  their  work  and  behavior.  The  fear  of  fric- 
tion between  the  prisoners  and  the  local  miners  proved  to 
be  unfounded. 


Sees  Prosperity  Ahead. 

From  Hardware  Age. 

"The  mists  that  have  for  a  long  time  filled  the  busi- 
ness world  have  been  blown  away,  and  we  are  now  begin- 
ning to  breathe  the  oxygen  of  confidence, ' '  said  President 
Wilson  in  an  address  before  a  large  national  business 
gathering  in  Washington  during  the  week. 

The  President  said  he  could  state  with  a  great  deal  of 
confidence  that  the  United  States  is  on  the  eve  of  a  new 
era  of  advancement  and  prosperity  such  as  will  make  past 
experiences  in  the  business  world  appear  as  inconsequen- 
tial. 

Whatever  else  has  been  demonstrated  by  recent  utter- 
ances of  the  Chief  Executive,  the  fact  has  been  made  quite 
clear  that  there  has  now  come  an  end  to  legislation  pro- 
posing further  regulations  and  restrictions  upon  business 
and  corporate  enterprise  in  this  country.  This  one  fact 
that  has  been  carried  away  from  Washington  is  welcomed 
as  a  substantial  aid  in  the  advancement  of  industrial 
relations  within  the  United  States.  President  Wilson, 
furthermore,  has  impressed  those  officers  of  big  corpora- 
tions, that  have  come  in  touch  with  him  during  the  past 
few  weeks,  with  his  idea  of  boom  times  ahead,  and  there 
is,  very  admittedly,  a  much  more  optimistic  feeling  with 
regard  to  the  future  than  obtained  not  so  very  long  ago. 
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Current  News 

Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


CHANGES  IN  TARIFF. 

Many  important  tariff  changes  have 
been  announced  by  Finance  Minister 
White.  The  most  radical  change  is  along 
exactly  the  same  lines  as  predicted  by 
Hardware  and  Metal  in  a  special  edi- 
torial about  four  weeks  ago.  The 
"Tariff  Question"  will  be  taken  up  in 
the  next  issue  of  Hardware  and  Metal. 

As  a  result  of  increases  in  the  tariff, 
many  changes  will  be  made  in  hardware 
prices  during  the  next  two  weeks.  Many 
jobbers  have  already  advanced  certain 
lines.  One  jobber  asserts  that  price 
changes  will  be  made  in  all  hardware 
lines.  Advanced  prices  on  nails  may  be 
expected   almost   immediately. 

Opens  Temporary  Premises. 
Bracebridge,  Ont. — Geo.  W.  Eicies- 
tone,  whose  hardware  store  was  destroy- 
ed by  fire  is  doing  business  in  tempor- 
ary premises  in  the  Russell  Block  oppo- 
site the  Public  Library.  The  damaged 
premises  are  to  be  replaced  and  should 
be  ready  for  occupation  by  April  15. 

Business  Changes. 

Strathroy,  Ont. — Parker  &  Sands  have 
dissolved  partnership,  Mr.  Sands  retir- 
ing. The  business  will  be  conducted  un- 
der the  name  of  B.  0.  Parker  &  Co. 

Lucknow,  Ont. — A  change  will  take 
place  early  in  March  in  the  hardware 
business  of  Bell  &  Dowse.  Mr.  Dowse 
withdrawing  from  the  business. 

Fire  Losses. 

Amherst,  N.S. — Fire,  which  wiped  out 
several  business  firms,  destroyed  the 
store  of  Chapman  &  Flynn,  dealers  in 
stoves  and  furnaces. 

Montreal,  Que. — The  store  of  Lamarre 
Freres,  1757a  Notre  Dame  Street  W., 
Montreal,  suffered  loss  by  fire  on  Thurs- 
day, February  4,  amounting  to  around 
$40,000.  This  was  only  one  of  several 
stores  seriously  damaged  in  the  same 
fire. 

Ontario  Incorporations. 

The  Sepoy  Mfg.  Co.,  Ltd.,  capitalized 
at  $20,000,  head  office  Lucknow,  to  carry 
on  business  as  manufacturers  of  and 
dealers  in   bag  holders,  trunks,   sleighs. 


h  heel-barrows,  ladders  and  other  articles 
of  wood  and  iron.  . 

Dominion  Fibre  Co.,  capitalized  at 
&40.000,  head  office,  Doon,  Ont.,  to  manu- 
facture wool  stock,  mattress  and  uphol- 
stering stock,  curled  hair  and  cotton 
felts,   etc. 

Hardwareman  is  Chairman. 

Chatham,  Ontario. — When  the  Chat- 
ham Board  of  Health  met  recently  for 
its  inaugural  1915  meeting,  the  strange 
coincidence  was  witnessed  of  father  and 
son   both   being  present    as   members  of 


E.  J.  WAN  LESS, 

Hardware  Merchant,  Mayor  of  Chatham, 

Ont. 

the  same  municipal  body.  More  than 
that,  they  are  associates  in  the  same 
business.  J.  0.  Wanless,  of  the  Wanless 
hardware  store  has  been  a  member  of 
the  Chatham  Board  of  Health  for  many 
years,  while  Edmund  J.  Wanless,  his 
son,  is  a  member  of  the  board  ex-ofncio 
as  mayor  of   the   city. 

A  Good  Sign. 

Sam  Greenberg  of  Yorkton,  Sask., 
strikes  a  hopeful  note  as  to  business  con- 
ditions. When  in  Winnipeg  this  week 
Mr.  Greenberg  was  talking  over  condi- 
tions with  some  fellow  hardwaremen. 
Since  he  opened  up  in  Yorkton,  some 
six  months  ago,  business  has  been  so 
•rood,  it  seems,  that  it  has  been  necessary 
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to  rent  the  store  adjoining  that  in  which 
the  business  was  started.  Mr.  Green- 
berg's  store  is  situated  in  an  arcade. 

Death  of  J.  A.  Dibblee. 
Woodstock,  N.B. — The  death  occurred 
here  of  J.  Allen  Dibblee,  of  W.  F. 
Dibblee  &  Son,  wholesale  and  retail 
hardware,  after  a  few  days'  illness  with 
1  'right's  disease.  Mr.  Dibblee  was  fifty- 
eight  years  of  age,  and  was  identified 
with  many  interests.  Mr.  Dibblee  was  a 
popular  man.  He  was  elected  to  the 
Legislature  in  1892  and  again  in  1895. 
He  was  mayor  of  the  town  for  two  terms 
and  a  member  of  the  town  council  for 
twenty  years,  retiring  only  this  year. 
He  took  special  interest  in  town  affairs, 
and  was  progressive,  and  in  this  regard 
will  be  much  missed.  He  was  senior 
warden  in  St.  Luke's  Church,  a  member 
of  the  School  Board,  and  prominent  in 
Masonic  circles.  Mr.  Dibblee  rose  to  his 
prominent  position  in  business  and  social 
life  by  the  power  of  his  own  personality 
and  energetic  endeavors,  and  his  place 
will  not  readily  be  filled.  His  influence 
was  always  for  advancement  and  he  al- 
ways stood  loyally  by  Woodstock  and 
its  interests. 

Winnipeg  Notes. 

Mr.  Lar°on,  of  Provost,  Alia.,  has  been 
in  Winnipeg  this  week  on  a  buying  trip. 

AT.  A.  Searle,  hardwareman  of  Per- 
due, Sask.,  passed  through  Winnipeg 
this  week  on  his  way  West.  He  has  been 
spending  some  little  time  at  his  old  home 
in  Rochester,  N.Y. 

The  friends  of  F.  S.  Morris,  manager 
of  the  hardware  department  of  Campbell 
&  Fergusson.  Ltd.,  of  Melita,  Man.,  will 
be  interested  to  learn  that  he  has  recent- 
ly joined  the  benedicts.  Mr.  Morris  and 
his  bride  were  in  Winnipeg  this  week 
after  spending  their  honeymoon  in  the 
Twin   Cities. 

Mr.  F.  Morton  Morse,  president  of  the 
Miller-Morse  Hardware  Co.,  accom- 
panied by  Mrs.  Morse,  was  one  of  those 
on  the  steamship  Lusitania  which  ar- 
rived in  England  Saturday  flying  the 
Stars  and  Stripes.  A  cable  from  Mr. 
Morse  says  nothing  about  this  incident, 
but  mentions  that  the  passage  was  ex- 
ceedingly rough.  Mr.  and  Mrs.  Morse 
will  be  in  the  Old  Country  about  three 
months. 
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PRESENTATION    TO    FRANK    J. 

RUSSILL, 

Proprietor  of  the  Russill  Hardware  Co., 

on  the  Eve  of  His  Wedding. 

A  very  enjoyable  event  took  place  on 
Wednesday  afternoon,  after  business 
had  closed  for  the  day,  when  the  staff 
of  the  Russill  Hardware  Co.,  Toronto, 
and  a  few  friends  presented  the  propriet- 
or, Frank  J.  Russill,  with  a  very  hand- 
some club  bag,  as  a  slight  token  of  their 
esteem,  on  the  occasion  of  his  departure 
for  Baltimore,  Maryland,  where  he  is  to 
be  married  on  on  Monday,  the  15th  inst. 

The  staff  selected  the  manager,  Charles 
G.  McMillan,  to  make  the  presentation, 
which  he  did  in  a  very  appropriate 
speech,  alluding  to  the  good  feeling 
which  had  always  prevailed  between  Mr. 
Russill  and  the  staff. 

Mr.  Russill,  in  reply,  made  a  very 
happy  speech,  in  which  he  referred  to 
the  cordial  relations  which  had  always 
existed,  and  which  he  hoped  would  al- 
ways continue  in  the  future.  He  said 
that  lie  would  value  the  tangible  expres- 
sion of  their  regard  as  a  visible  evidence 
of  their  loyalty. 

C.  G.  Knott,  representing  the  Steel 
Company  of  Canada;  H.  T.  Eager,  re- 
presenting Wood-Vallance  &  Co.,  and 
F.  M.  Baker,  representing  T.  S.  Siinms 
&  Co.,  Limited.  St.  John,  N.B.,  and 
Win.  Cane  &  Sons,  Newmarket,  were 
called  upon  by  Mr.  McMillan  for  a  few 
words.  They  all  replied  that  they  could 
look  upon  their  business  dealings  with 
Mr.  Russill  with  very  pleasant  memories, 
and  they  congratulated  him  on  his  ap- 
proaching' marriage  on  their  own  ac- 
count, and  also  on  behalf  of  their  offi- 
cials and  representatives  of  their  several 
companies. 

The  gathering  broke  up  by  one  and  all 
wishing  Mr.  Russill  and  his  fiancee  many 
years  of  happiness  and  prosperity  and 
by  singing  "For  he's  a  jolly  good 
fellow. ' '  Three  cheers  and  a  tiger  were 
given  with  much  enthusiasm. 

A  Presentation. 

Calgary.  Alta. — J.  M.  Baker,  who  late- 
ly resigned  his  position  as  manager  of 
the  Hudson's  Bay  store,  was  presented 
by  the  clerks  with  a  trip  to  Honolulu 
and  a  seal  travelling  bag.  The  presenta- 
tion  was  accompanied  by  an  address. 

Personals. 

Fred  Smith,  of  the  Smith  Hardware 
Co.,  Belleville,  Ont.,  was  in  Toronto  this 
week  visiting  the  trade. 

W.  G.  McTntosh  has  recently  been  ap- 
pointed sales-emrineer  for  Toronto  by 
the  Herbert  Morris  Crane  &  Hoist.  Co., 
Limited,  makers  of  lifting  and  shifting 
machinery. 

Mr.  Mcintosh  graduated  from  the 
School  of  Practical  Science  in  1909,  ob- 


taining an   honor   degree  in  mechanical 
engineering. 

Mr.  Mcintosh  obtained  considerable 
experience  with  the  Otis-Fensom  Elevat- 
or Co.,  the  Toronto  Power  Co.,  the  Can- 
ada Foundry  Co,  and  the  Dominion 
Bridge  Co. 

Fight  For  Business. 

Hamilton,  Ont.,  Feb.  9. — An  interest- 
ing legal  battle  has  started  over  the 
hardware  business  of  Wood,  Vallanee 
&  Co.  When  William  Vallanee  died  in 
November,  1913,  he  left  as  his  executors 
John  G.  Gauld,  K.C.,  Wm.  Vallanee  and 
G.  F.  James  and  instructed  them  to  con- 
tinue his  interest  in  the  business. 

Under  the  articles  of  partnership  Mr. 
Wood  claims  the  right  to  take  over  the 
Vallanee  interest.  The  executors  dispute 
the  claim.  They  hold  that  AVilliam  Var- 
iance, having  the  larger  interest  and  as 
no  partnership  arrangement  can  be  made 
with  Wood  for  a  continuation  of  part- 
nership, that  the  business  should  be 
wound  up  and  the  estate  have  the  right 
to  purchase  it  when  sold. 

The  application  to  have  an  arbitrator 
appointed  is  before  Judge  Middleton. 
who   has  reserved    his  decision. 
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Of  one  line  alone  I  disposed  of  five  hun- 
dred in  a  year.  In  some  cases  I  have 
difficulty  in  securing  these  lines  from  the 
jobbers,  in  which  cases  I  buy  direct. 


STORE  IN  SUBURBS  VS.  DEPART- 
MENTAL. 

(Continued  from  page  31.) 
her  purpose.  The  average  merchant 
makes  a  close  study  of  the  lines  he  car- 
ries, and  is  able  to  supply  intelligent 
advice.  What  would  be  the  use  of  call- 
ing up  some  of  the  girls  who  serve  in 
department  stores  for  this  information? 

We  have  a  further  advantage  over  the 
department  store  in  our  personality.  We 
are  known  by  the  people  in  the  district, 
and  if  our  reputation  is  good,  business  is 
bound  to  come.  Personality  is  something 
often  lacking  in  the  department  store. 
A  woman  who  comes  in  here  for  infor- 
mation or  to  make  a  complaint,  knows 
that  .she  is  talking  to  the  store  when  she 
speaks  to  me.  Where  would  she  go  in 
a    department   store? 

I  think  you  will  agree  with  me  I  have 
gone  a  long  way  to  substantiate  my 
claim  that  we  are  able  to  compete  suc- 
cessfully with  the  department  stores  by 
adopting  up-to-dale  methods. 

Selling  Advertised  Lines. 

Here  is  an  idea  I  have  put  in  practice, 
which  others  might  find  practicable.  T 
noticed  a  continued  demand  for  goods 
advertised  in  national  publications  like 
The  Saturday  Evening  Post,  The  Ladies' 
Home  Journal,  MacLean's  Magazine,  etc. 
This  determined  me  to  go  after  this  busi- 
ness with  energv.  It  meant  simply  that  I 
was  "cashing  in"  on  the  advertising 
of  these  well-known  magazines.  I  met 
with  wonderful  success,  and  now,  when- 
ever I  see  hardware  advertised  in  a  pub- 
lication read  by  women,  I  get  it  in  stock. 
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CONDITIONS  IN  ST.  JOHN. 
St.  John,  N.B.,  Feb.  3,  1915.— Mid- 
winter and  mid-war  business  conditions 
continue  fairly  satisfactory,  and  there  is 
a  spirit  of  optimism  abroad  that  is  ir- 
resistible. Shipping  freights  were  never 
higher  than  they  are  at  the  present  time, 
due  to  the  large  amount  of  grain,  food- 
stuffs and  lumber  that  is  offering  for  ex- 
port, and  to  the  limited  number  of  ves- 
sels that  is  available.  As  high  as  120 
shillings  per  standard  is  being  offered 
for  spring  delivery  of  deals,  and  7s.  6d. 
per  quarter  for  grain.  Though  immense 
shipments  are  being  made  from  this  port 
every  week  to  Great  Britain,  Europe, 
Africa,  Australia  and  New  Zealand, 
there  are  still  large  quantities  in  the 
warehouses  and  in  cars  along  the  line  of 
the  C.  P.  R.  awaiting  vessels.  The  out- 
look for  lumber  is  particularly  good,  and 
if  the  weather  is  at  all  favorable  the  cut 
this  winter  will  be  very  large.  This 
trade,  like  others,  is  suffering  from  the 
scarcity  of  ships.  In  groceries,  hard- 
ware and  dry  goods  an  active  business  is 
being  carried  on.  Collections  are  report- 
ed to  be  slow  in  spots,  but  excellent  in 
comparison  with  some  other  parts  of  the 
country.  The  basic  industry,  agricul- 
ture, is  sound  and,  under  the  impetus  of 
the  war  demand,  will  likely  show  much 
greater  development  during  the  ap- 
proaching summer.  It  is  expected  that 
there  will  be  a  larger  acreage  brought 
under  cultivation,  and  that  along  other 
farm  production  lines  there  will  be  a 
like  increase.  The  Federal  and  Provin- 
cial Governments  and  the  Board  of 
Trade  of  this  city  have  united  in  a  de- 
mand upon  the  farmers  for  a  bigger  crop 
in  all  lines  in  1915,  and  there  is  no  doubt 
that  the  farmers  will  respond  to  this  de- 
mand. Owing  to  the  war,  the  number  of 
immigrants  is  small  in  comparison  with 
other  years.  The  unemployment  problem 
has  not  reached  the  acute  stage  here  that 
it  has  in  other  cities  because  of  the  fact 
chat  St.  John  being  the  winter  port  of 
Canada,  it  is  always  busy  in  the  winter 
season  with  its  shipping  activities.  Real 
estate  is  beginning  to  show  a  little  ac- 
tivity, and  a  number  of  transfers  of  city 
properties  have  been  reported.  Values 
have  not  dropped  to  any  appreciable  ex- 
tent. 


Metal  Shelf  Boxes. 
Cameron  &  Campbell,  Queen  Street  E., 
Toronto,  have  issued  an  attractive  16- 
page  catalogue,  illustrating  and  describ- 
ing their  lines  of  metal  shelf  boxes,  coun- 
ters, store  fittings,  etc.  Copies  will  be 
mailed  on  request. 
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PILLSBURY  WAUTOPAIL. 

The  Pillsbury  Mfg.  Co.,  Minneapolis, 
Minn.,  offers  to  the  Canadian  trade  the 
Pillsbury  Wautopail,  which  the  makers 
state  is  "just  what  you  want  and  ac- 
tually need  to  fill  your  radiator  with." 
The  Wantopail    is   manufactured    from 


Pillsbury  Wautopail. 


high-class  waterproof  canvas.  It  lies  flat, 
is  constructed  for  rough  usage,  weighs 
eight  ounces,  and  is  said  to  be  prac- 
tically indestructible.  There  are  no 
hinges,  pins  or  other  parts  to  become 
loose.  It  is  said  to  be  an  indispensable 
article  for  the  man  who  owns  an  auto- 
mobile. Full  particulars  will  be  mailed 
on  request. 


HORSEY   VULCANIZER. 

The  Horsey  Mfg.  Co.,  Cleveland,  Ohio, 
has  just  placed  on  the  market  the  Horsey 
Pony  Vulcanizer,  here  illustrated.  The 
makers  state  that  the  vulcanizer  is  speci- 
ally made  and  constructed  to  demon- 
strate that  Horsey-no-cement  tube 
patches  can  be  vulcanized  after  apply- 
ing according  to  directions  without  the 
use  of  any  cement.  It  is  built  on  the 
principle  of  large  vulcanizers  and  has  a 


Horsey's  Vulcanizer. 


spring  tension  on  tube  during  vulcaniz- 
ing:.    The   makers  claim   the  vulcanizer 


can  be  handled  without  burning  the 
hands  or  the  tube.  The  vulcanizer  is 
heated  with  denatured  alcohol  giving  a 
steady  uniform  heat  without  flaring  up. 
The  vulcanizer  is  5  x  6  inches,  all  parts 
nickel  plated  and  is  mounted  on  8  x  10- 
inch  board  protected  with  galvanized 
iron.  The  vulcanizer  is  packed  in  a  sub- 
stantial box  with  one  box  containing  12 
assorted  (large  and  small)  Horsey  no- 
coment  patches,  sandpaper  and  instruc- 
tion sheets  all  complete. 


UNIVERSAL  TEST  CLIPS. 

R.  S.  Mueller  &  Co..  423-425  High 
avenue,  S.  E.,  Cleveland,  Ohio,  offer  to 
the  Canadian  trade  their  line  of  Uni- 
versal Test  Clips  which  are  used  in 
charging  storage  batteries.  They  are 
said  to  be  time  savers  when  used  in 
charging  automobile  storage  batteries. 
The  clips  are  made  of  copper  and  may 
be  used  over  and  over  again.  The  jaws 
have  a  wide  spread  and  the  springs  are 
strongly  made.  The  makers  state  that 
it  is  no  longer  necessary  to  bother  to 


Uniersal  Test  Clip. 


twist  a  snarled  tangle  of  copper  strands 
into  shape  to  wind  around  the  binding 
post  or  lug.  Fit  your  connecting  cords 
with  Universal  Test  Clips. 


LEAD  WASHERS. 

The  American  Casting  Co.,  52  Pearl 
Street,  Brooklyn,  N.Y.,  offers  to  the 
trade  a  new  line  of  concave  lead  wash- 
ers for  galvanized  iron  roofing  and 
siding. 

The  company  states  that,  as  galvanized 
iron  roofing  is  liable  to  corrode  where 
the  nail  or  bolt  is  driven  through  the 
sheet,  the  use  of  the  concave  lead  wash- 
ers does  away  with  the  corrosion  by 
making  an  absolutely  water-tight  joint 
under  the  nail  or  bolt  head,  thus  prevent- 
ing the  water  from  accumulating  there. 

The  washers  are  being  manufactured 
by  the  company  in  all  sizes,  and  in  either 
flat  or  concave  styles.    They  are  packed 
in  boxes  containing  100  pounds  each. 
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THE  DUTCH  MAID. 

Gustay  Franklin  Co.,  8  South  Dear- 
born Street,  Chicago,  111.,  are  offering  to 
the  Canadian  trade  the  "Dutch  Maid" 
self-wringing  mop  here  illustrated.     The 


WRINGING 

CLOTH 

DRY 


The  Dutch  Maid  Mop. 

mop  is  built  of  hardwood  maple,  gal- 
vanized steel,  and  is  said  to  be  fitted 
with  the  finest  cotton  roving.  In  using 
the  mop,  the  pressure  is  applied  directly 
over  the  heavy  cotton  cloth,  combining 
the  advantages  of  both  brush  and  mop. 
Upon  lifting  the  mop  from  the  floor  the 
cloth  falls  to  position  for  wringing.  The 
movement  of  the  mop  is  forward  and 
backward,  and  no  flopping  action  is  ne- 
cessary. The  handle  is  54  inches  long. 
The  heavy  cotton  cloth  gives  50  square 
inches  of  contact  surface,  and  is  so  made 
that  every  inch  of  it  can  be  utilized. 


The  Board  of  Trade  of  Moose  Jaw, 
Sask.,  has  joined  in  with  the  Retail  Mer- 


Dutch  Maid  Mop  Ready  For  Use. 

chants'  Association  to  help  them  secure 
a  reduction  in  the  business  tax. 
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Practical  Problems  for  Sheet  Metal  Workers 


ARTICLE    No.    17    OF    SERIES 

By  CHARLES  SEIVERS 


In  this  we  will  endeavor  to  explain 
how  we  cut  a  more  than  two-piece  elbow 
pattern  in  round  pipe.  Having  decided, 
how  many  pieces  the  elbow  is  to  be 
made,  the  first  step  is  to  find  the  amount  ■ 
of  rise  to  give  each  section  of  the  elbow. 
To  find  this,  draw  a  quarter  circle,  with 
a  radius  equal  to  the  diameter  of  the 
elbow  required,  as  shown  by  A-B  at  A 
in  Fig.  1.  With  dividers  or  compasses 
divide  the  quarter  circle  in  two  equal 
parts,  one  part  less  than  the  number  of 
pieces  required  in  elbow,  so  that  for  in- 
stance for  a  four-piece  one,  divide  into 
three  equal  parts,  as  shown  by  1,  2,  3  at 
A  in  Fig.  1.  Divide  one  of  these  divi- 
sions into  halves,  one  of  which  will  be 
the  raise  required,  as  shown  by  B-l-4 
at  A. 

At  B  is  shown  the  sections  as  divided, 
laid  out  in  a  similar  manner  to  an  elbow. 

In  ordinary  practice  it  is  only  needed 
to  develop  one-piece  of  the  elbow.  At 
C  is  laid  out  A-B  equal  to  the  diameter 
required,  and  at  right-angles  to  A-B  at 
A  is  A-C  equal  to  one  raise  of  the  elbow 
as  shown  by  B-4  at  A.  On  the  line  A-B 
draw  a  half-circle,  divide  the  half-circle 


into  a  number  of  equal  parts  as  shown 
by  the  figures  1  to  11.  From  each  of 
these  points  draw  lines  at  right-angles 
to  A-B  extending  them  until  they  join 
the  line  C-B.  The  next  step  is  to  out- 
line the  pattern.  Draw  two  parallel  lines 
as  shown  at  A-A  and  B-B.  At  one  end 
draw  a  line  at  right-angles  to  A-A  to 
B-B.  From  this  point  set  off  on  A-A  and 
B-B  the  divisions  on  the  half-circle, 
from  1  to  11,  and  repeat  in  order  to 
make  the  circumference  complete.  Next 
draw  lines  joining  1  to  1,  and  2  to  2,  etc. 
With  compasses  or  dividers,  measure  the 
distance  from  the  line  11-1,  to  the  line 
C-B,  commencing  at  point  1,  and  set  off 
from  A-A  on  lines  numbered  1,  measure 
off  space  2,  and  set  off  on  lines  two, 
measure  off  space  3,  and  set  off  on  lines 
numbered  3,  and  so  on  until  the  space 
numbered  11  is  reached,  when  it  can  only 
be  marked  off  once,  it  being  the  centre 
of  pattern.  Now  draw  a  line  through 
the  points  just  obtained  on  pattern, 
which  will  give  outline  of  one  end  piece. 
To  mark  out  balance  of  elbow,  one  line 
1-1  on  each  end  mark  off,  first  the 
amount  of  raise,  as  from  A-C  shown  at 
C,  then  the  desired  width  of  each  piece 


of  elbow  in  the  throat,  and  then  the 
raise  A-C,  as  shown,  by  D-E  and  F  at 
each  end.  Cutting  out  the  portion  of 
pattern  just  finished,  turn  it  over  on  to 
trie  upper  part  of  layout,  keeping  the 
points  C-C  even  with  the  points  F-F 
when  even  scribe  off  with  scratch  awl 
or  pencil  To  obtain  the  next  piece,  on 
lines  1-1  mark  off  the  width  of  each 
piece  at  the  throat  as  between  D  and  E, 
as  shown  by  G-G.  Using  the  first  por- 
tion of  pattern  obtained,  next  place  the 
points  C-C  over  the  points  G-G  and 
when  even  scribe  around.  The  balance 
of  the  layout  or  piece  will  form  fourth 
piece  of  pattern.  The  dotted  lines  show 
the  allowance  for  locks  on  each  end,  (no 
allowance  is  shown  for  small  end),  the 
notches  on  the  locks  are  to  allow  ma- 
chines turn  edges. 

In  Fig.  2  we  have  an  agle  elbow  in 
three  pieces.  At  A  is  shown  the  angle 
A-B-C,  which  is  divided  in  the  same  man- 
ner as  described  for  a  square  or  90 
degree  elbow.  At  B  is  shown  the  raise 
laid  out  to  obtain  the  height  at  the 
different  points,  and  below  is  shown  the 
pattern  developed  all  the  different  steps 
being  the  same  as  described  in  Fig.  1. 
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Weekly  Market  Reports 

Statements  From  Buying  Centres 


The.  Markets  at  a  Glance 

Trade  in  agricultural  districts  is  about  normal  for  this  season 
of  the  year,  while  in  the  industrial  centres  trade  is  below  normal. 
Considerable  attention  is  being  given  to  collections  at  the  present 
time.  Jobbers  report  that  booking  for  spring  delivery  continues  in  a 
fairly  satisfactory  manner.  Many  retail  firms  are  endeavoring  to 
push  the  sale  of  hardware  specialties,  particularly  household  goods. 
Very  few  price  changes  have  taken  place  during  the  week,  although 
many  are  expected  as  a  result  of  tariff  changes  which  are  expected 
to  take  place. 


MONTREAL. 

MONTREAL,  Feb.  11.— The  trade 
has  been  feeling  the  tension  of 
the  impending  tariff  announce- 
ment, although  it  is  generally  admitted 
that  this  has  reference  to  a  passive 
rather  than  an  active  attitude  and  that 
for  the  most  part  there  has  been  little 
speculation  to  the  extent  of  buying 
against  advances.  On  the  other  hand,  in 
many  lines  the  announcement  was  await- 
ed before  price  changes  could  be  con- 
sidered. Even  in  the  wholesale  trade 
there  is  no  indication  that  speculation 
has  been  on  a  broad  scale  and  the  ten- 
dency throughout  seems  to  be  one  of 
caution  with  a  hand-to-mouth  turnover. 
Demand  has  not  been  improving  so 
well  as  the  trade  would  like.  After  a 
good  January  there  has  been  some  fall- 
ing off.  The  city  demand  is  very  quiet 
and  although  the  country  is  about  up  to 
normal,  buyers  are  evidently  using  care 
in  stocking  up  and  this  care  is  also  noted 
in  the  booking.  The  present  indications 
are   that    deliveries   will    not    be    heavy 


MONTREAL    QUOTATIONS. 

Tin 43V2  to  44c 

Spelter 8c 

Copper 14V2c 

Lead,  Trail,  cwt $5.00 

Lead,  Imported,  cwt $5.00 

Antimony 19e 

Solder,  y2  x  V2   19V2  to  22c 

Solder  "strictly"    ....22c  to  24c 

Aluminum,  Ingot 22c  lb. 

Aluminum,  Pattern 23c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   14c  base 

British  Manila  Rope lie  base 

African  Hemp He  base 

Sisal    9y2c 

Lath  Yarn 83,4c 


until    April,    although    there    are    some 
bookings   for   the  middle   of  March. 

Metals  continue  to  be  the  centre  of  in- 
terest, and  copper,  spelter  and  zinc  are 
up.  The  result  of  spelter  advances  is 
noted  in  a  reduction  of  5  per  cent,  in 
the  discounts  on  galvanized  ware.  The 
minimum  base  for  pipe  has  had  the  ef- 
fect of  creating  a  materially  higher 
schedule  for  orders  of  less  than  100  feet; 
formerly  there  were  discounts  prevail- 
ing under  the  base  on  large  orders.  Mont- 
real wholesalers  have  again  discussed 
the  nail  situation  and  decided  to  hold  to 
the  $2.15  base  for  wire. 

The  Metals. — Under  the  influence  of 
war  conditions,  the  metals  are  holding 
the  centre  of  the  stage  of  trade  interest. 
Important  advances  of  copper,  spelter 
and  zinc  are  the  features  of  the  week, 
these  changes  being  evidently  in  the  way 
of  adjustments  in  the  Canadian  market 
to  meet  the  conditions  on  the  other  side 
of  the  line  rather  than  indicating  co- 
incident changes  in  New  York.  In  other 
words,  it  appears  that  under  light  de- 
mand the  tendency  is  not  to  advance 
prices  here  in  sympathy  with  the  market, 
unless  the  high  price  holds  long  enough 
to  influence  the  cost  of  stocks. 

Tin. — Tin  holds  the  high  position  to 
which  it  was  advanced  a  week  asro.  al- 
though there  has  been  a  decline  in  New 
York  of  about  2c  since  the  beginning  of 
the  month,  this  being  in  sympathy  with 
London.  Markets  are  weaker  on  account 
of  lack  of  buying  interest  which  con- 
tinues. Larsre  consumers  appear  to  be 
well  supplied  with  spot  and  early  de- 
livery tin,  and  they  might  be  inclined  to 
sell  and  replace  with  futures  were  it  not 
for  the  fact  that  the  situation  is  alto- 
gether too  uncertain  and  developments 
cannot   be  in   any  way  foreseen. 

Copper. — The    continued    high    prices 
which  have  prevailed  in  New  York  for 
40 


some  time  have  had  the  effect  of  driving 
the  price  still  higher  and  $16.50  is  now 
the  basis  quoted,  although  "held"  stocks 
may  be  offered  at  less, to  encourage  busi- 
ness. The  fact  remains  that  with  cop- 
per at  $14.50  in  New  York,  and  it  has 
been  that  high  and  higher  for  a  couple 
of  weeks,  the  cost  price  per  car  in  Mont- 
real is  better  than  $15.75,  and  $16.50  on 
small  orders  does  not  leave  a  very  big 
margin.  The  present  situation  in  world 
markets  is  that  there  is  easiness  in 
prospects  for  larger  consumption  en- 
couraged by  the  present  prices,  but 
against  this  there  is  the  uncertainty  of 
the  ability  of  Germany  to  interfere  with 
shipping  to  England.  Such  interference 
would  undoubtedly  have  a  direct  effect 
on  conditions. 

Zinc. — An  advance  in  the  price  of  zinc 
has  been  decided  on,  $11.50  being  quoted 
for  casks  as  compared  with  $11  and 
$12.50  for  less  than  casks  as  compared 
with  $11.25.  A  further  advance  in  this 
department  is  to  be  expected  in  the 
event  of  the  market  holding  its  present 
level,  the  New  York  quotation  being 
$11.50  f.o.b.  smelter.  An  advance  of  half 
a  cent  was  announced  on  Wednesday. 

Solder — Here  the  situation  shows  lit- 
tle change  despite  the  continued  high 
price  of  tin.  The  trade  appears  to  be 
holding  prices  down  as  low  as  possible 
to  encourage  demand  and  the  quotations 
vary  according  to  the  purchase  price. 
Dealers  who  had  short  stocks  when  the 
advances  in  tin  took  place  are  in  the 
position  of  having  to  charge  higher 
prices  than  others;  19y2c  to  22c  covers 
<"  commercial"  and  22c  to  24c  the 
"strictly." 

Other  Metals. — A  further  advance  is 
noted  in  spelter,  the  price  being  91  ,c 
as  compared  with  8c  a  week  ago.  The 
price  at  St.  Louis  is  8c  and  the  market 
is  firm;  in  fact,  there  are  cases  where 
this  figure  has  been  recorded.  Stocks  are 
short  and  the  outlook  is  very  unsettled. 
Lead  is  unchanged  but  strong.  In  fact, 
it  was  expected  in  New  York  that  the 
Trust  would  advance  the  price,  as  a 
higher  base  level  would  be  warranted  by 
the  conditions  prevailing,  a  substantial 
premium  having  been  paid  above  the 
market  in  some  cases.  However,  the  fact 
that  an  advance  was  made  leads  to  some 
suspicion  that  the  strength  may  be  arti- 
ficial.   Antimony  is   strong  at   $19   and 


HARDWARE    AND   METAL 
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with  a  continuance  of  the  present  con- 
ditions on  world  markets  an  advance 
may  be  looked  for.  Cookson's  is  quoted 
at  $19.50  to  $20  in  New  York  as  com- 
pared with  $19  in  Montreal.  New  York 
notes  that  the  average  price  for  anti- 
mony for  January,  1915,  was  $17.56,  as 
compared  with  $17.31  in  the  correspond- 
ing month  of  1914. 

Bar  Iron  and  Steel. — The  conditions 
here  continue  very  quiet  so  far,  as  the 
demand  in  the  hardware  trade  is  con- 
cerned. The  base  for  bar  iron  may  be  put 
at  $2,  with  a  5c  spread  in  each  direc- 
tion. 

Galvanized  Sheets.— The  continued 
high  price  of  spelter  is  having  an  effect 
here  and  some  dealers  have  advanced 
the  price  10c  a  cwt.  A  war  duty  placed 
on  sheets  would  have  the  immediate  ef- 
fect of  causing  another  advance. 

Nails. — The  nail  situation  holds  a 
great  deal  of  interest  for  the  trade  and 
at  a  meeting  of  the  Hardware  Associa- 
tion this  week  the  question  of  lowering 
prices  to  meet  cutting  reported  in  West- 
ern districts  was  considered.  The  deci- 
sion was  to  remain  by  the  present  prices 
and  the  base  continues  $2.15  for  wire 
and  $2.50  for  cut. 

Iron  and  Lead  Pipe. — The  new  schedule 
of  prices  as  fixed  by  the  manufacturers 
lias  gone  into  effect  here  during  the  week. 
The  base  is  somewhat  lower  in  some  re- 
spects than  the  former  so  far  as  the  ac- 
tual figures  are  concerned,  but  as  the 
new  figures  are  an  absolute  minimum 
with  no  discounts,  the  prices  are  really 
higher.  This  may  be  noted  from  the 
fact  that  the  "Association"  in  Montreal 
has  decided  upon  a  materially  higher 
scale  for  orders  under  100  feet.  This 
scale  is  as  follows: 

Buttweld 
Size.  Black.  Galv'z'd. 

14    and    %    $  2.17         $  3.12 

V2    2.64  3.62 

%   3.03  4.24 

1    4.47  6.26. 


TORONTO   QUOTATIONS. 

Tin 40c 

Copper 15V2C 

Lead    51/tc 

Spelter 9V2c 

Antimony 19c  lb. 

Aluminum  Ingot 22c  lb. 

Aluminum  Pattern 23c  lb. 

Solder,  V2  1  V2  25c  lb. 

Wire  Solder 28c  lb. 

Wiping  Solder 21c  lb. 

Tinker's  Bar  Solder  27c  lb. 

Wire  Nails   $2.05  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope   lie  base 

African  Hemp  Rope   lie  base 

Sisal  Rope 9V2c  base 


1%   6.05  8.47 

1L,    7.24  10.13 

2  '. 9.73  13.03 

2U 15.40  21.56 

3  ~ 20.13  28.18 

3i/2 24.21  33.89 

4 28.68  40.15 

Bolts  and  Screws. — The  demand  indi- 
cated some  interest  on  war  tax  prospects 
but  nothing  of  a  material  character  and 
the  consumption  is  naturally  below  the 
normal.  The  metal  situation  keeps  the 
prices   firm. 

Rope  and  Twine. — There  is  little 
change  here.  Present  demand  is  light 
but  there  is  good  booking  for  Spring  in 
line  for  country  needs.  Prices  are  shown 
in    Current    Quotations. 

Wire  Fencing. — In  addition  to  very 
satisfactory  booking  for  spring  there  is 
beginning  to  be  a  demand  for  immediate 
delivery  of  poultry  netting. 

Builders'  Hardware  and  Materials. — 
Business  here  is  very  small,  although 
there  is  beginning  to  be  some  inquiry 
for  lines  included  in  housebuilding  sup- 
plies. 

Stoves  and  Furnaces — There  is  no  in- 
dication of  a  revival  of  trade  here  and 
the  trade  seems  to  be  settling  down  to 
a  comparatively  inactive  early  spring  de- 
mand. 

Advance  in  Utensils. — The  higher  cost 
of  galvanized  metal  following  advances 
in  spelter  have  had  the  effect  or  reducing 
the  discount  on  galvanized  pails  from  50 
per  cent,  to  45  per  cent.,  and  on  galvan- 
ized ware  from  45  per  cent,  to  40  per 
cent.  There  are  likely  to  be  further 
changes  on  a  wider  basis  as  the  result 
of  the  tariff. 

Seasonable  Lines — Sap  goods  con- 
tinue to  move  out  and  in  addition  to 
lines  mentioned  a  week  ago  there  is  be- 
ginning to  be  an  immediate  call  for 
poultry    netting. 

An  increase  in  the  price  of  Columbia 
batteries  from  17c  to  ISVoC  is  an- 
nounced bv  some  firms. 


TORONTO  MARKETS. 

TORONTO,  Ont..  Feb.  11.— The 
chief  item  of  interest  in  the  hard- 
ware market  is  the  budget,  which 
is  scheduled  to  come  down  to-day,  and 
there  is  a  considerable  amount  of  con- 
jecture as  to  what  lines  will  be  affected 
and  the  amount  of  extra  duties  imposed. 
Tt  is  unlikely  that  the  budget  will  cause 
much  inconvenience  in  business  circles, 
as  trade  is  more  or  less  dull  and  the 
necessary  adjustments  can  be  made  more 
easily  on  that   account. 

Business  in  hardware  circles  is  still 
quiet,  especially  in  the  city,  but  the  out- 
look is  somewhat  more  promising,  al- 
though no  great  improvement  is  antici- 
pated until  the  spring.  The  country  trade 
shows  up  better  but  stocks  are  being 
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kept  low  pending  a  return  of  more  set- 
tled conditions.  Builders'  supplies  are 
still  moving  out  slowly,  but  there  is  a 
fair  demand  for  seasonable  hardware 
lines  and  sporting  goods.  The  iron  and 
steel  trade  shows  little,  if  any,  improve- 
ment and  the  pig  iron  market  is  very 
dull.  The  scrap  metal  is  weak,  with  little 
demand. 

Metals. — The  local  situation  has  not 
changed  to  any  material  extent  and  busi- 
ness is  still  of  the  hand-to-mouth  order. 
There  is  a  noticeable  improvement  over 
last  month's  business,  but  couditions  are 
still  below  normal.  The  primary  markets 
continue  to  show  strength  in  some  metals 
and  this  is  reflected  in  local  prices, 
although  there  have  been  few  advances 
during  the  week.  An  interesting  feature 
is  the  <pelter  market,  which  continues 
to  advance,  being  now  *4c  per  pound 
higher  than  last  week.  Copper  advanced 
V£.c  per  pound  and  the  market  is  strong. 
The  tin  market  is  firm  but  unchanged  at 
40c  per  pound.  Lead  and  antimony  are 
both  firm  but  unchanged  at  514c  and 
19e  per  pound  respectively.  Aluminum 
is  unchanged  at  22c  per  pound.  There 
lias  been  no  further  change  in  solders. 
detailed  prices  of  which  are  given  in  the 
current  market  quotations. 

Tin. — The  seriousness  of  the  tin  sit- 
uation in  London  has  been  relieved  and 
cargoes  are  now  being  discharged  with 
less  delay  than  formerly.  The  market  is 
firm  and  local  quotations  unchanged  at 
40c  per  pound. 

Copper. — The  copper  situation  is  un- 
changed and  the  primary  market  is 
strong1.  Copper  has  advanced  Y±c,  and  is 
now  being  quoted   15y2c  per  pound. 

Spelter. — Most  extraordinary  condi- 
tions prevail  in  the  spelter  market  which 
holds  strong  at  unusually  high  prices. 
Heavy  export  demand  and  steady  de- 
mand from  brass  mills  are  the  chief 
factors  in  the  strength  of  the  market. 
The  local  market  has  advanced  y2c,  the 
price  being  9V2C  per  pound. 

Lead. — The  market  is  firm  and  there 
are  indications  that  the  price  will  ad- 
vance. Local  prices  are  unchanged  at 
5V4C  per  pound. 

Antimony. — Prices  of  English  brands 
are  higher  and  the  market  is  strong. 
Local  quotations  are  unchanged  at  19c 
per  pound. 

Bar  Iron  and  Steel — The  steel  trade 
is  dull  and  the  outlook  unchanged.  There 
is  a  fair  demand  for  merchant  bars  but 
little  inquiry  for  structural  shapes,  the 
building  trade  not  having  improved  to 
any  appreciable  extent.  Prices  on  bars, 
plates  and  shapes  are  unchanged  at  $2 
base. 

Pig  Iron. — There  is  no  change  in  the 
pig  iron  situation.  Trade  continues  dull. 
Prices  on  Victoria  and  Hamilton  brands 
are  quoted  at  $17  per  ton. 

Galvanized   Sheets. — Business   is   dull 
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and  prices  are  unchanged  on  galvanized 
sheets,  but  it  is  anticipated  that  there 
will  be  an  advance  on  account  of  the 
high  price  of  spelter.  Pa-ices  in  the 
States  are  higher  and  in  many  districts 
have  been  withdrawn.  The  market  is 
very  unsettled. 

Wire  Nails. — There  is  no  change  in 
the  wire  nail  situation  and  the  market 
is  firm.  Wire  nails  are  being  quoted  at 
$2.05  base,  less  2  per  cent.,  30  days.  Cut 
nails  are  unchanged  at  $2.70  base. 

Iron  and  Lead  Pipe. — Business  is  quiet 
in  both  these  lines  and  prices  are  un- 
changed. Lead  pipe  is  being  quoted  at 
7%e,  5  per  cent,  off,  and  waste  pipe  9c, 
5  per  cent.  off.  Prices  on  iron  pipe  are 
given  in  the  current  market  quotations. 

Stoves  and  Furnaces. — There  is  not 
much  business  moving  in  this  trade,  the 
season's  requirements  being  mostly 
filled. 

Rope  and  Twine. — The  demand  for 
these  lines  is  improving,  but  the  general 
situation  is  unchanged.  The  price  of  raw 
jute  is  advancing  but  there  have  been 
no  price  changes  in  rope.  Twines  also 
are  unchanged.  Prices  are  given  in  the 
curent  market  quotations. 

Kitchen  Utensils  Advance  Expected. — 
There  is  a  steady  demand  for  enamel- 
ware.  There  has  been  no  change  in 
prices,  although  there  is  a  possibility 
of  an  advance  on  account  of  the  high 
prices  of  raw  materials.  This  refers 
especially  to  galvanized  ware  on  account 
of  the  high  price  of  spelter.  An  advance 
of  at  least  5  per  cent,  is  not  at  all  im- 
probable. 


LONDON. 

LONDON,  Ont.,  Feb.  11.— All  rail- 
roads connecting  with  London 
that  were  blocked  by  the  snow- 
storm last  week  are  now  open,  and  busi- 
ness is  showing  some  improvement  this 
week.  No  important  price  changes  have 
taken  place  this  week,  although  there  is 
a  disturbing  sense  of  expectancy  with 
respect  to  expected  tariff  changes.  Or- 
ders for  spring  delivery  are  being  re- 
ceived in  satisfactory  volume,  and  very 
little  complaint  is  heard  from  local 
jobbers  . 

Wire,  Nails,  etc. — Quotations  remain 
at  $2.05  base  for  wire  nails  and  $2.70 
hase  for  cut,  with  little  demand. 

Linseed  Oil. — No  changes  have  taken 
place  in  oil  quotations,  which  are  as  fol- 
lows : — 
Raw  Linseed — 

1  to  2  barrels 68c  per  gallon. 

3   to  5         „     67c     „         „ 

6   to   9         „     66c     „        „ 

Boiled— 

1   to   2        „     71c     „ 

3   to  5         „ 70e     „         „ 

S   to  .9      ■  „     .,,  ■■  -69c     „         „ 


Turpentine  is  quoted  in  single  barrel 
lots  at  66c  per  Imperial  gallon;  2  to  4- 
barrel  lots,  65c  per  Imperial  gallon;  5- 
gallon  lots,  73c  per  Imperial  gallon. 

Spring  Goods. — A  very  fair  amount 
of  spring  booking  is  still  coming  on  the 
following  lines: — Screen  wire,  in  100-ft. 
rolls,  at  $1.50  per  100  sq.  ft. ;  50-f t.  rolls, 
$1.55  per  100  sq.  ft.;  poultry  netting, 
50-10-5  per  cent. ;  harvest  tools,  50  per 
cent. ;  fence  staples,  bright,  in  100-lb. 
kegs,  $2.50  per  100  lbs.;  25-lb.  boxes, 
$2.75  per  100  lbs.;  galvanized  100-lb. 
kegs,  $2.85  per  100  lbs.;  25-lb.  boxes, 
$3.10  per  100  lbs.  Fence  hooks  are 
quoted:  For  galvanized  in  100-lb.  kegs, 
$2.85  per  100  lbs.;  in  25-lb.  boxes,  $3.10 
per  100  lbs. 

WINNIPEG. 

WINNIPEG,  Feb.  10.— Again  a 
number  of  changes  in  price 
have  been  struck,  although  none 
of  these  changes  are  of  great  import- 
ance, few  of  the  lines  being  such  as  sell 
very  heavily.  Generally  business  has 
been  steady.  The  demand  for  spring 
lines  continues  fairly  satisfactory.  The 
marked  tendency  towards  conservatism 
in  placing  orders  still  exists,  but  the 
satisfactory  reports  re  crop  prospects 
also  continue,  so  that  the  probability  of 
a  good  spring  business  with  the  farmer 
leads  to  the  expectation  of  very  satisfac- 
tory business  in  hardware  lines. 

While  locally  there  has  been  no 
change  in  barbed  wire,  since  the  new 
prices  were  struck  at  the  first  of  the 
year,  there  are  changes  being  struck  in 
the  United  States  which  will  be  of  great 
interest  to  Western  hardwaremen.  Al- 
ready wire  has  been  advanced  5c  in  the 
States,  and  advice  from  there  indicates 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

British  Manila  Rope  . .  12c  lb.  base 
Pure  Manila  Rope — 15Vfec  lb.  base 

Sisal 10y2c  lb.  base 

Tarred  Marline,  per  lb 26c 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Wood  Alcohol : 

Single  gals    $1.20 

Five  gals $1.15 

Galvanized  Iron,  28   English 
Apollo : 

Fleur  de  Lis $4.75 

Queen 's  Head    5.10 

Corrugated   Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 

Sheet  Zinc: 

Cask  lots liy4c 

Small  lots liy2c 


that  it  will  quite  likely  go  up  another  5c. 
These  advances  are  probably  due  to 
heavy  exportation  for  war  purposes,  and 
to  the  advance  in  zinc,  which  makes  the 
work  of  galvanizing  more  expensive. 

Local  Advance  Doubtful. 

The  rise  across  the  line,  of  course, 
means  that  wholesalers  getting  their 
supplies  from  there  will  have  to  pay 
more  for  them.  Nevertheless,  there  is 
some  doubt  as  to  whether  this  will  mean 
any  advance  here.  The  competition  is 
exceedingly  heavy  at  the  present  time, 
and  it  is  doubtful  if  wire  will  move  up 
at  all.  The  profit  upon  this,  both  for 
retailer  and  wholesaler,  is  next  to  no- 
thing, yet  it  seems  these  prices  must  be 
maintained. 

Zinc  up  a  Cent. 

Sheet  zinc — an  advance  of  lc  was 
struck  here  at  the  commencement  of  the 
week,  cask  lots  now  being  quoted  at 
liy4c  and  small  lots  at  IIV2C  The  rise 
is  due  to  war  conditions. 

Tarred  marline  hanks  have  advanced 
materially,  and  changes  in  the  price  of 
this  line  are  now  being  put  into  effect. 
The  new  quotations  are  about  4c  up. 
This  advance  is  hardly  general  as  yet, 
but  is  certain  to  be  so  within  a  few  days. 

Tarred  marline  hanks  are  now  quoted 
at  26c  per  lb. 

Another  line  in  which  sales  are  fairly 
heavy  in  the  West  has  been  advanced 
from  5  to  10  per  cent.  This  is  barber's 
shoe  thread.  One  and  two-ounce  balls 
are  now  quoted  per  pound  on  the  fol- 
lowing basis:— 8 's,  82c;  10 's,  92c;  12 's, 
95c;  15 's,  $1.02;  20 's,  $1.05. 

This  advance  is,  of  course,  the  result 
of  the  difficulty  of  getting  flax  and  tow, 
which  comes  from  Belgium. 

Some  More  Minor  Advances. 

Glaziers'  points  have  also  been  ad- 
vanced about  10  per  cent.  Present  quo- 
tation per  doz.,  half-pound  papers,  $1.25. 

Those  dealers  handling  wood  alcohol 
will  be  interested  to  know  of  the  new 
and  higher  prices  fixed  for  this  line. 
Single  gallon,  $1.20;  five  gallons,  $1.15. 
Containers  extra. 

In  black  and  tinned  tinners'  rivets  an 
advance  of  some  10  per  cent,  has  also 
been  struck.     The  new  quotations  are: 

Per  1,000  Rivets. 

Black.  Tinned. 

8    oz 22  .31 

14   oz 28  .43 

iy2  lbs 37  .64 

21/2    lbs 56  1.00 

4  lbs 79  1.49 

Hardwaremen  may  prepare  for  a  num- 
ber of  changes  when  the  new  tariff,  now 
under  consideration,  is  determined  upon. 
There  seems  nothing  to  indicate  what 
lines  will  be  affected,  but  it  is  quite  pos- 
sible there  will  be  a  rather  extensive 
change  of  prices  necessitated. 
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BE  A  GOOD  LISTENER. 

SALESMEN  are  usually  good  talkers, 
and  talk  is  one  of  the  salesman's 
assets  when  it  is  properly  used  for 
purposes  of  conversation.  But  there  is 
a  vast  difference  between  a  conversation 
and  a  lecture,  and  when  the  salesman 
gets  the  lecture  habit  he  is  on  the  road 
to  becoming  a  bore.  As  one  sales  man- 
ager puts  it:  "It  is  easy  to  see  in  the 
eye  of  the  average  salesman  a  desire 
to  rush  back  to  what  he  was  saying,  and 
is  going  to  say,  and  it  is  plainly  seen 
that  he  is  hearing  nothing  that  is  be- 
ing said  to  him." 

A  good  salesman  ought  to  be  a  good 
listener — and    most    good    salesmen    are. 

The  other  day  we  were  talking  with 
the  man  who  sold  the  largest  single  ord- 
er for  wire  rope  which  had  ever  been 
placed  with  a  certain  manufacturer. 
Calling  on  a  bis:  buyer,  whom  his  concern 
had  never  been  able  to  sell,  he  happened 
to  meet  the  president  of  the  company 
in  the  reception-room.  The  latter  said 
that  he  had  just  returned  from  Mexico, 
and  had  three  months'  work  piled  up  on 
his  desk.  Sorry,  but  he  couldn't  talk 
about  wire  rope  just  then.  He  did  talk, 
however,  for  two  hours  about  Mexico, 
while  the  salesman  listened  with  undis- 
guised interest.  In  the  end  he  turned 
the  salesman  over  to  the  purchasing 
agent,  with  an  apology  for  taking  up  so 
much  of  his  time,  and  the  request  that 


the  purchasing  agent  "see  what  we  need 
in  the  rope  line." 

Sometimes  it  is  hard  for  the  salesman 
who  is  under  the  prod  of  the  inexorable 
monthly  quota  to  realize  that  the  needs 
of  the  prospect — and  the  interest  of  the 
prospect — must  come  first.  It  is  one  of 
tin  drawbacks  of  the  unmodified  quota 
system  that  it  does  not  give  the  man 
time  to  cultivate  the  art  of  listening. 
There  are  two  elements  in  every  sale — 
confidence  in  the  goods  and  confidence  in 
the  salesman.  But  the  latter  element  is 
not  best  cultivated  solely  by  phrases 
gabbled  out  of  a  manual  of  selling  talks. 

® 


INTERESTING    HARDWARE 
DISPLAYS. 

Chatham,  Ontario.  —  The  Willard 
Hardware  Company  recently  put  on  two 
striking  window  displays,  using  for  this 
purpose  the  two  small  corner  windows 
adjoining  the  two  entrances  to  the  store. 

In  the  one  window  a  poultry  goods 
display  was  made.  The  window  repre- 
sented a  miniature  poultry  run,  fenced 
with  poultry  wire,  and  with  grit  scat- 
tered  over  the  floor.  In  the  centre  of  the 
display  was  a  "red  roof"  galvanized 
iron  poultry  house  with  straw  scattered 
on  the  floor,  while  in  the  corner  of  the 
window  was  affixed  a  wire  nest,  lined 
with  straw.  The  space  in  the  fore- 
ground and  the  intervals  were  filled  with 


boxes  of  poultry  regulator,  nests  and 
other  poultry  incidentals. 

The  opposite  window  had  a  miniature 
kitchen,  the  side  and  back  of  the  win- 
dow being  finished  with  burlap,  mould- 
ing and  oilcloth  to  represent  a  kitchen 
wall.  The  chief  feature  of  the  display 
was  a  small  kitchen  cook  stove  with  pipe. 
Kitchen  utensils  of  various  kinds  were 
displayed  on  the  stove  and  hung  from 
nails  in  the  moulding,  while  in  the  corn- 
er was  affixed  a  small  shelf  containing 
bottles  of  furniture  polish,  castor  oil  and 
other  realistic  incidentals.  A  chair  in 
the  foreground,  and  a  small  clothes  rack 
on  the  wall  added  to  the  effect. 

The  central  window  on  Saturday  was 
filled  with  galvanized  tubs,  boilers  and 
other  galvanized  g;oods. 


THE  KNOCKER. 

After  God  had  finished  making  the 
rattlesnake,  the  toad  and  the  vampire, 
he  had  some  awful  substance  left  with 
which  he  made  a  Knocker.  A  knocker 
is  a  two-legged  animal  with  a  corkscrew 
soul,  a  water-sogged  brain,  and  a  com- 
bination backbone  made  of  jelly  and 
glue.  Where  other  men  have  their 
hearts  he  carries  a  tumor  of  decayed 
principles.  When  the  knocker  comes 
down  the  street,  honest  men  turn  their 
backs,  the  angels  weep  tears  in  heaven, 
and  the  Devil  shuts  the  gates  of  hell  to 
keep   him   out. — Newspaperdom. 


No.  5 — Ethelbert  Evergreen,   the  Junior  Clerk. 


By  Tom  Bunt, 


AT  THE  CONFERENCE  TO-  ^1 
DAY  I  WOULD  UKE  TO  HAVE 
SOKE  5U6QE5TI0N5  FROM 
YOU  COYS-WE  MUST 
MAKE  MORE- MONEY 
THAN  WE  DID  LAST  YBR 


I'LL  TELL  YOU  HOW 
WE  CAN  MAKE  SOME 
MONEY- BUY    THER- 
MOMETERS   NOW 
AMD  SELL  THEM  IN 
THE    SUMNEf? 


February  13,  1915. 


Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  Feb.  11.— Interest  in 
the  prospective  tariff  changes 
has  been  about  the  only  factor 
that  has  caused  any  departure  from  the 
quiet  routine  of  the  paint  business 
which  has  been  the  regular  program  for 
some  weeks.  With  no  information  as  to 
what  the  changes  might  be,  there  has 
been  a  wide  opportunity  for  the  exer- 
cise of  individual  judgment  on  the  sub- 
ject and  manufacturers  have  been  taking 
some  speculative  chances  on  the  opin- 
ions of  the  buyers.  In  the  trade  there 
is  nothing  to  indicate  that  there  has  been 
any  speculation  going  on  and  the  changes 
are  not  likely  to  be  effective  to  the  same 
extent  as  the  makers.  In  the  manufac- 
turing trades  where  large  supplies  are 
bought  there  has  also  been  some  little 
speculation  interested.  On  benzine,  tur- 
pentine, oil  and  other  commodities  sold 
on  booking  orders  with  market  fluctua- 
tions precautions  have  generally  been 
taken  to  protect  prices  against  an  ad- 
vance. Business  continues  in  light  vol- 
ume as  compared  with  other  years,  but 
the  demand  is  considered  very  fair  un- 
der the  conditions  and  booking  orders 
from  the  country  are  still  satisfactory. 

Linseed  Oil. — Although  there  is  little 
change  in  the  oil  market  the  prices  in 
the  trade  continue  to  tend  upwards  and 
it  is  evident  that  with  a  light  consump- 
tion the  quotations  are  being  readjusted 
as  stocks  are  exhausted  and  new  sup- 
plies are  offered.  Crushers  are  still 
charging  68x/2  and  71c,  and  the  market 
is  reported  to  be  very  uncertain  with 
the  tone  generally  firm.  In  the  trade 
69c  and  72c  is  heard  as  the  low  and  as 
high  72c  and  74y2c  is  being  quoted.  The 
following  figures  cover  the  very  wide 
range : 

Raw.  Boiled. 

1  to  2  bbls 68y2c  72c     71c  74y2c 

3  to  5  bbls 67V2c  71c     70c  73y2c 

6  to  9  bbls 66y2c  70c     69e  72y2c 

10  bbls.  and  over  .   65y2c  69c     68c  7iy2c 

5-gal.  lots 70y2c  74c     73c  76y2c 

5-gal.  cans  50c  each;  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — Little  change 
has  been  noted  in  the  situation  during 
the  week  and  prospects  of  tariff  changes 
have  not  affected  the  demand  to  any  ex- 
tent owing  to  the  fact  that  all  contracts 
contain  a  special  tariff     clause.     Prices 


remain  as  before;  benzine,  in  drums,  15e 
gal.;  tank  Avagon,  less  100  gal.,  14y2c. ; 
100-gal.  lots  and  over,  13y2c  gal.  Ben- 
zine in  wood,  18%e.;  in  steel,  15c.  Cana- 
dian oil  13y2c. ;  American  oil  17c. 

Turpentine. — The  market  appears  to  be 
in  a  state  little  short  of  chaos.  The 
prices  of  refiners  have  not  changed  and 
63V2c  is  still  being  charged,  but  it  is 
evident  thai  the  demand  is  so  light  that 
dealers  with  stocks  on  hand  are  cutting 
to  get  what  business  is  going;  thus  there 
is  a  three-cent  range  in  the  quotations: 

Per  gal. 
V2  bbl.  lots 65c-68c 

1  bbl.  lots 62c-65e 

2  to  4  bbl.  lots 61c-64e 

5  to  10  bbl.  lots 60c-63c 

Glass  and  Putty. — The  glass  market 
remains  very  firm  and  it  is  reported  that 
under  the  slack  building  conditions  the 


Just  before  going  to  press,  we  hear 
that  Toronto  dealers  have  advanced  lin- 
seed oil  2c  per  gallon,  and  that  a  further 
increase  is  anticipated  next  week. 


demand  is  continuing  surprisingly  well. 
Putty  is  firm  at  the  same  prices  and  is  in 
fair  demand. 

Lead  and  Paris  Green. — Market  for 
white  lead  on  the  other  side  continues  to 
get  firmer  in  tone  and  the  market  here 
is  strong  in  sympathy,  despite  recent 
advances.  Demand  for  Paris  Green  is 
reported  to  be  better  than  a  year  ago 
which  would  indicate  that  it  is  hardly 
anticipated  that  there  will  be  another 
"no  bug"  season  this  year. 


TORONTO. 

TORONTO,  Feb.  11.— General  con- 
ditions in  the  paint  trade  are  prac- 
tically unchanged,  and  there  are 
no  price  changes  to  note  this  Aveek.  The 
city  trade  is  quiet,  but  spring  bookings 
from  the  country  continue  to  be  satis- 
factory, although  orders  for  immediate 
delivery  are  light.  An  improvement  in 
trade  conditions  would  show  a  marked 
increase  in  the  volume  of  business.  Lin- 
seed oil  is  moving  out  slowly,  but  prices 
are  firm.  There  is  more  active  demand 
for  turpentine  at  unchanged  prices. 
White  lead  is  fairly  active  and  prices 
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firm.  The  dullness  in  the  building  trade 
is  reflected  in  the  demand  for  glass  and 
putty,  both  being  quiet,  but  prices  firm. 
Linseed  Oil. — There  i«  no  change  in 
the  oil  situation,  and  flax-seed  is  holding 
firm.  Prices  of  oil  are  firm  and  un- 
changed, although  some  producers  are 
quoting  higher  figures,  which  would  no 
doubt  become  general  if  the  demand  im- 
proved. As  it  is,  oil  is  moving  slowly 
and  prices  are  being  maintained.  The 
following  prices  are  being  quoted  in  To- 
ronto : 

RaAv.        Boiled. 

Single   bbls 68  71 

3  to  5  bbls 67  70 

6  to  9  bbls 66  69 

Turpentine. — Prices  are  up  2c  per 
gallon  at  Savannah,  and  the  Farmers' 
Association,  having  control  of  all  stocks 
there,  is  able  to  hold  prices  at  the  pres- 
ent level.  Locally  there  is  a  little  better 
demand,  and  prices  are  firm,  but  un- 
changed in  Toronto,  as  follows: — Single 
barrels,  66c;  2  to  4  barrels,  65c;  5-gallon 
lots,  75c. 

White  Lead. — There  is  a  fair  demand 
for  white  lead,  and  no  further  change  in 
prices,  Avhich  are  firm.  Prices  are  given 
in  the  current  paint  market  quotations. 

Coal  Oil. — Coal  oil  is  moving  out  fairly 
well  at  unchanged  prices,  which  are 
given  in  the  current  paint  market  quota- 
tions. Gasoline  and  benzine  are  dull 
and  prices  unchanged  at  18c  and  18y2c 
per  gallon  respectively. 

Glass. — There  is  not  much  demand  for 
glass,  but  the  position  is  a  strong  one, 
and  there  is  a  possibility  of  higher 
prices  at  no  distant  date.  Present  quo- 
tations are  given  in  the  current  paint 
market   quotations. 

Putty. — Putty  is  moving  out  sloAvly, 
and  the  market  is  dull.  The  following 
prices  are  for  standard  putty  in  less 
than  ton  lots: 

Per  100  lbs. 

Bulk  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12y2  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12V2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 
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MARTIN -SENOUR 

PAINTS  AND  VARNISHES 

MADE   IN   CANADA 

PURITY  and  TRUTH 

It's  a  source  of  great  satisfaction  for  a  Dealer- Agent  tc  positively  know  that  every  time  he  sells  a  can  of 
100%  Pure  Paint,  he  has  provided  his  customer  with  100%  Efficiency.  He  knows  his  customer  has  bought 
satisfaction  because  100%  Pure  means  highest  quality  and  lasting  service. 

It 's  also  a  source  of  great  satisfaction  for  a  Dealer- Agent  to  know  that  the  story  of  100%  Pure  Quality  and 
Service  is  not  only  widely  heralded,  but  it  is  truthfully  told  in  such  a  way  and  through  such  numerous  medi- 
ums as  to  make  it  the  easiest  and  most  profitable  to  sell. 

Purity  in  Paint,  Truth  in  Advertising,  the  winning  combination. 


&fie  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL        Winnipeg 

HALIFAX  •     LINCOLN    •  TORONTO 


This  Label  Means  Satisfied  Varnish 
Customers  and  Profitable  Varnish  Sales 

The  Berry  Brothers  label  on  a  varnish  barrel  or  can  is  a  safe  guide  to  good 
varnish,  either  for  the  user  or  the  dealer. 

It  stands  for  an  experience  of  over  half  a  century  in  the  making  and  use 
of  finishes  and  japans  for  every  known  purpose. 


Dealers  in  paints  and  var- 
nishes throughout  the  Do- 
minion know  that  they  can  place  the 
utmost  confidence  in  the  products  of  the 
House  of  Berry  Brothers. 

There  is  a  Berry  Brothers  product  for 
every  finishing  need,  but  the  most  frequent 


RERRY 

Lrothers 

VARNISHES 


needs  are  met  by  one  of  the 
following :  — 
Liquid  Granite — A  floor  varnish  whose 
name  suggests  its  wonderful  durability. 

Luxeberry  White  Enamel — Unequalled 
for  white  interior  finishing.  A  white 
enamel  that  stays  white. 


BEROT  BROTHERS 
.forld-s  LargestVarnish  Makers  w 

Walkerville,  Ontario 


-:•. 


- 
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REPLY  TO  SPEECH  FROM  THE 
THRONE. 

(Continued  from  page  28.) 

where  all  wealth  is  drawn  from,  was  not 
sufficient,  and  did  not  keep  pace  with 
the  other.  Production  is  what  we  need 
from  our  natural  resources,  and  let  us 
hope  that  the  farmer  will  take  full  ad- 
vantage of  the  situation  created;  and 
the  stimulation  of  agricultural  produc- 
tion should  help  materially  to  solve  the 
problem  of  the  high  cost  of  living,  the 
overcrowding  of  cities,  and  consequent 
unemployment. 

Considering  the  enormous  expendi- 
tures involved  in  this  country,  and  the 
difficulties  we  have  had  to  cope  with 
owing  to  the  war,  it  is  surprising  that 
Canada  has  stood  the  strain  so  well.  In 
fact,  I  believe  I  am  not  overestimating 
when  I  state  that  we  have  weathered  the 
storm  almost  better  than  any  other 
country  in  the  world. 

A  great  deal  has  been  said  recently 
regarding  the  wholesome  general  tone  of 
Canadian  affairs,  based  not  so  much  on 
what  we  might  call  tangible  facts  as  on 
j  the  prevailing  public  confidence  through- 
i  out  our  Dominion  in  the  natural  re- 
sources regarding  the  production  of  the 
soil,  mines,  forests  and  waters,  and  in 
the  ability  of  our  citizens  to  deal  intelli- 
gently and  successfully  with  the  imme- 
diate or  any  other  emergency. 

Considering  the  great  strain  to  which 
\  the  financial   fabric  was   subjected,  our 
:  monetary   institutions,   banks    and    trust 
companies  are  stronger  to-day  than  be- 
fore the  war  "broke  out,  and  have  come 
■  through  the  strenuous  situation  practic- 
;  ally    unscathed.      The   "balance  '&f   trade 
;  which    formerly    was    against    the    Do- 
minion,   and    heavily    so,    is    now    being 
i  steadily   reversed;      The   ablest   business 
authorities  in  Canada  are  now  advocat- 
ing production,  and  more  production,  as 
the  surest  and  speediest  means  of  assur- 
ance  of  industrial   independence.        We 
have    here    at    home    all    the    resources 
essential   to   our  welfare,   and   our  first 
economic  duty  is  to  develop  our  own  op- 
portunities. 

We  are  anxious  for  the  war  to  cease — 
anxious  that  peace  may  be  restored,  and 
many  are  the  opinions  and  theories  that 
have  been  advanced  regarding  it.  But, 
sir,  theories  and  opinions,  as  a  writer 
recently  stated,  will  not  end  the  war;  it 
will  be  determined  by  the  strength  of 
British  arms,  funds  and  confidence. 
Once  rid  of  the  craze  for  armaments  and 
relieved  of  this  curse  that  has  held 
Europe  in  thraldom  for  years,  business 
will  naturally  receive  a  new  impetus  by 
directing  money  formerly  used  for  arma- 
ment purposes  into  regular  business 
channels. 

Wiat  we  need  now  in  Canada  is 
mutual  confidence.  We  are  to-dav  richer 


in  all  those  things  that  satisfy  human 
wants  than  ever  hefore  in  our  historj'. 
Confidence  must  be  restored,  extrava- 
gance must  be  lessened,  the  pace  we  have 
been  going  must  be  curbed,  and  the  les- 
sons learned  by  hard  experience  will  no 
doubt  be  of  mutual  benefit  to  us  all. 

The  one  great  remedy  for  present  con- 
ditions is:  buy  goods  made  in  Canada. 
If  you  cannot  buy  what  you  want  here, 
then  buy  Empire-made  goods.  Loyalty 
and  patriotism  as  applied  to  goods  made 
in  Canada  and  the  production  of  our 
Canadian  resources  are  the  two  things 
needful  for  the  country  at  the  present 
time.  Why  should  we  buy  goods  of  Am- 
erican and  European  manufacture  when 
Canadian  workmen  to-day  are  producing 
goods  that  are  a  credit  to  the  Canadian 
people?  What  an  opportunity  for  the 
Canadian  shoppers  to  show  their  loyalty 
to  their  own  country  in  times  like  these. 
Proud  should  we  be  of  the  excellent 
quality  of  our  farm  products,  of  the 
splendid  workmanship  of  goods  of  Can- 
adian manufacture;  and  every  citizen 
who  has  the  best  interests  of  the.  country 
at  heart  should  make  new  resolutions 
from  this  day  forth — should  instil  into 
the  minds  of  the  men,  women  and  chil- 
dren, that  patriotism  and  loyalty  are  as 
much  needed  to-day  in  these  things  as 
they  are  in  the  graver  issues  which  are 
being  decided  by  force  of  arms.  I  have 
listened  on  several  occasions  to  the 
Minister  of  Trade  and  Commerce  de- 
livering addresses  along  this  line.  He  is 
ontlmsed  with  the  idea  of  "made  in 
Canada"  and  "buy  in  Canada,"  and  his 
advice  on  one  occasion  that  labor  and 
capital,  the  maker  and  the  consumer, 
should  co-operate,  is  one  that  will  appeal 
to   all  men  of  good  judgment. 

So  let  us  not  forget  in  the  future 
when  we  go  shopping  to  insist  upon  it 
that  we  receive  goods  of  home  manufac- 
ture, that  we  buy  Canadian  clothes, 
made  by  Canadian  workmen,  that  we  in- 
sisl  on  Canadian-made  shoes,  that  we 
do  not  wear  anything  but  Canadian  un- 
derwear, that  we  buy  shirts  and  collars 
made  in  a  Canadian  factory,  that  we 
furnish  our  homes  with  furniture  made 
in  Canada,  that  we  use  Canadian  ma- 
chinery; in  short,  that  we  be  patriotic 
and  loyal  by  buying  Canadian-made 
goods,  and  that  now  and  at  all  times  in 
the  future  we  shall  uphold  the  industries 
of  Canada,  so  as  to  give  our  workmen 
employment.  The  results  of  this  policy 
will  after  a  few  months  be  apparent  to 
all.  The  Minister  of  Trade  and  Com- 
merce aptly  described  the  position  of 
Canadian  industries  some  time  asro, 
when  delivering  an  address  to  the  To- 
ronto Board  of  Trade,  when  he  stated 
that  our  ports  and  our  transport  systems 
and  our  factories  were  well  equipped, 
wisely  built,  and  efficient,  and  that  all 
we  have  to  do  now  is  to  keep  them  going. 
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Orders  for  army  equipment  from  the 
Canadian,  English,  French  and  Russian 
Governments  have  immensely  supported 
the  industrial  position  in  this  country, 
and  have  proven  to  be  a  great  stimulus 
to  lagging  trade. 

I  am  sure  that  the  business  men  of 
Canada  appreciate  the  ardour  of  the 
Government  in  securing  for  Canadian 
industries  the  large  orders  which  have 
been  placed  indiscriminately  throughout 
Canada,  and  in  such  a  way  that  all 
classes  of  people  have  been  highly  bene- 
fited, and  the  business  situation  through- 
out the  country  greatly  improved. 

With  the  seas  cleared  of  the  enemy 
and  commerce  again  reinstated;  with 
the  sign  hanging  out,  "Business  as 
usual";  with  the  markets  of  England, 
France  and  other  nations  offering  ave- 
nues for  unprecedented  business  owing 
to  the  war;  the  Canadian  manufacturer 
and  the  Canadian  farmer  should  be  in  a 
position  to  increase  their  export  trade, 
as  the  opportunities  for  such  to-day  are 
in  my  estimation  better  and  greater 
than  ever  before  in  our  history.  I  am  a 
firm  believer  in  getting  after  export 
business,  but  I  am  a  stronger  believer 
than  ever  in  getting  after  the  home  mar- 
ket in  our  midst.  Nothing  can  be  gained 
by  our  standing  idle  and  being  pessi- 
mists. Let  us  do  our  best  to  meet  the 
unique  situation  of  the  present,  and 
there  will  be  good  reason  for  congratula- 
tion in  after  years.  As  a  writer  re- 
cently stated,  "such  action  means  the 
maintenance  of  the  national  workshop, 
national  credit,  and  national  satisfac- 
tion." Let  us  be  optimistic,  even  more 
so  now  than  ever  before  in  our  lives. 


LINES  THAT  ARE  SELLING  TO-DAY 

(Continued  from  page  34.) 

are  displayed  advertised  and  sold  by 
some  hardwaremen,  and  hid  under  count- 
ers, etc.,  by  other  hardwaremen  and  not 
sold.  The  mail  order  and  department 
stores  are  pushing  sale  of  household 
goods  very  hard  at  present.  Some  re- 
tail hardwaremen  are  doing  the  same 
but  there  is  still  plenty  of  room  for 
many  more  retail  hardwaremen  to  get 
into  the  game. 

AVindow  displays,  interior  displays 
and  newspaper  advertising  will  help.  If 
your  sales  are  dwindling  why  not  con- 
centrate on  household  goods  for  the  next 
two  or  three  weeks.  The  advertising- 
suggestion  appearing  with  this  article 
may  give  you  an  idea  for  one  of  your 
ads. 

@ 


The  Canadian  Brown  Scientific  Tube 
&  Accessories,  Ltd..  capitalized  at  $50.- 
000,  head  office  Ottawa,  to  construct,  re- 
pair and  deal  in  automobiles,  motor 
vehicles,  accessories,  etc. 
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AN  EXPERIMENT 

IN  POLITICAL  ECONOMY! 

There  is  always  a  relationship  between  the  drop  of  water  and  the 
ocean ! 

Between  the  sale  and  purchase  of  a  HOME  PRODUCT  and  the 
NATIONAL  DEBT! 

Between  goods  bought  at  home,  or  abroad,  and  the  CREDIT  and 
DEBIT  of  the  Nation! 

Our  idea  in  Canada  to-day  is  to  keep  the  balance 
of  trade  more  in  our  favor  than  ever  before! 

To  sell  more  to  foreign  countries  than  we  buy  from  them! 

To  buy  more  of  our  own  products  than  those  of  foreign  countries! 

IN  PAINTS  AND  WHITE  LEAD  YOU  CANNOT  GET  A 
MORE  THOROUGHLY  REPRESENTATIVE  CANADIAN 
PRODUCT  THAN 

BRANDRAM'S   B.B. 
GENUINE  WHITE  LEAD 

AND 

B-H  "ENGLISH"  PAINTS 

MADE  BY  AN  ALWAYS  CANADIAN  FIRM,  EMPLOYING 
CANADIAN  LABOR,  SPENDING  CANADIAN  MONEY  IN 
CANADA. 

Handle  these  paints — sell  them — recommend  them — use  them  yourself 
— and  you  are  practising  Political  Economy  in  a  very  concrete  way. 

More  about  this  later  on  when  you  see  the  im- 
proved trade  returns  at  the  end  of  the  year,  both 
for  you  and  for  everybody  else. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%   pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2% ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  6;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers,  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p  c 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c- 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f.,o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight    equalized. 

ANTIMONY. 

Cookson's    or   Hal- 

tett's    19  00        19  00 

ANVILS. 

Buckworth,  per  lb 0  1014 

AUGERS. 

Ford's  an-rrr  bits,  30  and  10  p  c 
Irwin's   ui.ger.   45   p.c. 

nnrnir**  nt\sor  70  p.c. 
Roekford's  nuger.  50  and   10  p.c. 
Gilmour's  ear,  47%   p.c, 
Clark's  expansive,  40  p.c 
AXES. 

Daisy,   doz g  25 

Cherokee,    doz 8  00 

Hand  made,  doz 8  00 

Model,   doz mm    g  25 

Black  Diamond,  doz.!!!!!"  9  00 
Samson  single  bit,  doz...!  9  00 
Samson  single  bit,  handled, 

doz 12  50 

Samson  double  bit,  "doz!!!  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit    doz 6  75    9  50 

Double  bit   10  50  12  00 

Hunters'    Axes    5  00    6  00 

Boys"  Axes   5  75    6  50 

Bench    Axes,    Samson. 

No.  3,  doz.,  net 9  oo 

No.   3,   doz.,   net 930 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net '   11  50 

No.   6,   doz.,   net 12  00 

B 
BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough 
Armature  Special,  White  Brass 
Metallic  Genuine,  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frictlonless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  6  to  60c  lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A." 
"B,"    "C,"    "D,"    No.    1,   2   and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.   3,   No.   4,   from   6   to  60c  lb. 

BELTING    (Leather). 
Extra,  50  and   10   per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.  Montreal  Toronto 

Single  bbls.,,  gal 0  20        0  18 

3  bbls 0  17% 

BOLTS   AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  65  and  10  p  c 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%    and    12%%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,   70  and  5%. 
Machine   Bolts,   7-16  in.    dia.   and 

larger.   60  and  5%. 
Sloigh  Shoe  Bolts,  %  in.,  dia.  and 

smaller,  62%%. 
Sleigh    Shoe    Bolts,    7-16    In.    dia 

aifa  larger,  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein   Bolts,  75%. 
Square   Head    Blank    Bolts,   60% 
Bolt   Ends,   60  and   5%. 
Plow  Bolts,  55,  10  and  5%. 
Elevator  Bolts,  60  and  5%. 
Fancy   Head   Bolts.  50  and   5% 
Shaft  Bolts  ($3)  list,  50  and  10%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
"'liifTIetree  Bolts.   50  and   5% 
Nuts,  Square,  4%c  off  list. 
Nuts.  Hpxagon,  4%c  off  list.. 
'Stove   Rods,   per  lb.,  5%   to  6c. 
Stove    Bolts,   80   and    7%%. 
Tire   Bolts,   75%. 

BRASS.  Per  lb 

Springs,     sheets,     up     to    20 

gauge    0  25 

Rods,  base  %  to  1  In.  round  0  22 

Tubing,   seamless   base    0  24 

Tubing,  iron  pipe  size,  1  In. 

base    0  24 

Copper   tubing,   4e  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   Iron   loose   pin,   60%.. 
Wrought     steel     fast     joint     and 

loose  pin,  70  and  5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-erallon,    Standard,   $4.50;    extra 
heavy,  $7. 


BOARDS,    BAKE. 

No.  0,  %  inch  rim, 
No.  1,  %  inch  rim, 
No.  2,   %  inch   rim, 


Per  doz. 


No. 
No. 
No. 
No. 
No. 


inch   rim, 

0,  %   inch   rim, 

1,  %   inch   rim, 

2,  %   inch   rim, 

3,  %  Inch   rim, 


16x22.. 
]Sx24.. 
1Sx28.. 
20x30. . 
36x22. . 
13x24.  . 
18x28. . 
20x30. 


4  25 

4  75 

5  25 
5  90 

4  60 

5  30 

5  60 

6  30 


BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Size  14x60  Ins.,   doz 8  40 

Folding,   14r*J  Ins.,   doz...  16  50 

BOARDS    (Sleeve). 

Basswood,  stationary,  doz.  1  50 

Folding,   per  doz 3  50 

Folding,   without  sleeve 19  00 

48 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown    2  05 

Dandy  2  25 

Improved  Globe  2  35 

Standard   Globe   2  45 

Neptune     2  45 

Original  Globe   2  75 

Newmarket   King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)  ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb.,  per  doz.  14  70 

Weighted,  20  lb.,   per  doz.  19  90 


CANS. 

Milk  cans  and  palls,  35%.. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and  12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Retlnned, 
72y2  iind  5  piaInj  72%  and  15 
Milk    can    trimmings,   20%. 

Common,    cork-lined,   3   per   cent. 
Cans,  jacketted. 

1  gal.  jacketed,  per  doz.  . .  2  70 

2  gal.  jacketed,  per  doz.  . .  3  60 

3  gal.  jacketed,  per  doz.  . .  4  20 
5  gal.,  jacketed,  per  doz.  . .  4  80 

10  gal.  jacketed,  per  doz.    . .  8  40 

CEMENT    AND    FIREBRICK. 

Less  than  carload  lots  . .  1  85 
Portland,   per  bbl.,  carload 

lots,   f.o.b.    Toronto    155 

White  Bros.  English.  2  00  2  05 
"Lafarge"  cement,  In  wood    3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay     (Scotch), 

net  ton  e  50 

Fire  clay,  Am.,  net  ton  5  00     10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz.,,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,  ROOFING.  Per  gal. 
Roofing  cement  (In  bbls) . .  0  17 
Cement  (in  5  and  10  gals)..  0  19 

Cement  (in  2  gals.)    0  25 

Cement    (in   1  gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per   gross    0  65    0  80 

Carpenters   lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per   gross 0  20 

CHISELS. 

fnld  chisels,  5x6  In.,  doz 2  20 

Bevel  edge,  1  Inch,  doz.   ...  2  50 

CHAIN. 

Proof  coll,  per  100  lbs.,  %, 
$7.25;  5-16,  $5.10;  %.  $4.35;  7-16, 
S4.05;  %,  $3.80;  9-16,  $3.80;  %, 
$3.65;  %,  $3.60;  %,  $3.40;  1,  $3.20. 

Electric  Weld  Coll  Chain — BB, 
3-16  In.,  $9  per  100  lbs.;  %  In., 
$6.25  per  100  lbs.;  5-16  In.,  $4.65 
per  100  lbs.;  %  In.,  $4  per  100 
lbs.;  7-16  In.,  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  6,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka   Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 
4%  lb.  size,  2  doz.  In  case..  4  60 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  In  case  ..  6  76 

COPPER.  Montreal  Toronto 

Casting    ingot    $15  50  $15  50 

Bars,  %  to  2  in 23  00    27  50 

Plain  sheets,  14  oz., 
14x28  in.,,  14x60  in.  21  00    29  50 

Copper  sheet,  tinned 
14x60,    14    oz 23  60    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  in  sheets, 
6x4  base  24  00    29  50 

CORD    (SASH). 

No.    5,   Special    0  60 

No.  6,  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  dot..  3  76 
Ideal  egg  boxes,  with  filler, 
12  doz.   size,   per  doz,   ...  3  60 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  75    3  00 
An    bright,   52  sheets.  3  85    4  00 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52  ..  4  45        4  45        4  60 
00  . .  4  70        4  70        4  85 
20x28x30  . .  8  90        8  90        9  20 
20x28x80  . .  9  40        9  40        9  70 
M.L.S.  and  Famous —        Per  box 

I  C,  14x20  base  $7  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base 9  60 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I  C,  14x20  base  5  00 

I  X,  14x20  base  6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base  ...       9  60 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  66 

I  X,  14x20  base   5  66 

I   X   X,   14x20   base    ....       6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40      

I  X,  Terne  Tin   9  40 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  60 

20x28,  double  box   0  00 

CLEVICES.  7%c   per  lb 

CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben  2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit  Stock  DnllB.  60  and  5  p.c. 
Wood   Drills,  35  p.c. 
Straight  Shank    Drills,  T.O  and 
U>  per  cent. 


HARDWARE    AND    METAL 


February  13,  1915. 


MADE  IN  CANADA 


Harris  Heavy  Pressure 

The  Babbitt  Metal 
"WITHOUT    A    FAULT" 


WRITE   FOR1  CATALOGUE  "A" 
MAILED   FREE. 


STRICTLY  SOLDER  IS  A  FAVORITE. 


-TMC 

CANADA 

Co.    L114, 
TO  RON  TO 


EASY  WIPING   SOLDER. 


THE   CANADA  METAL  COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


February  13,  1915. 


HARDWARE     AND     METAL 


DRIERS. 

Clothes,  4  sides,   16  bars,   fold- 
ing,   doz.,   $14. 

"DOMINION     CBOWN    BEST"— 

DOUBLE-COATED     TISSUE. 
I  C,  14  x  20  base  ...     7  00      7  00 
I  X,  14  x  20  base  ...     8  25      8  26 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double 
29  In.. 

7  oz.   . .  0  17%      6  oz. 

8  oz.   . .  0  19ft      7  oz. 
8  oz.    . .   0  22  8  oz. 

10  oz.    ..   0  24ft       9  oz. 

12  oz.    . .    0  29  ft     10  oz. 

16  oz.    ..   0  36%     12  oz. 

15  oz. 


Standard,   Single   Filled 

7  oz 0  17    10  oz.   . 

8  oz 0  19     12  oz.   . 


Standard 
Single 
..   0  lift 
..  0  13 
. .   0  14ft 
. .   0  16% 
..   0  18 
. .   0  21ft 
..   0  29 
,   36-inch. 
•  •  •  »% 
. .   0  28ft 


files  AND  BASPS.      Per  cent. 

Disston's    76 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagit  75 

McClellan  Glebe   75 

Black    Diamond    66  2-3 

Delta  Files   65 

Nicholson    66% 

Jowett's  (English  list)  ...  27ft 
Spear  &  Jackson  (Eng.  list)     85 

Globe     75 

Hellers    70 

FITTINGS    (IBON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77ft;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,  STALL,.  Doz. 

Hollow    0  81 

Solid    1  85 

O 
GALVANIZED    WARE, 

Dufferln  pattern  pails.  50  p.c. 

English   pattern,  50  per  cent. 

Galvanized    washtubs,   50   p.c. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18ft 

Three   bbls.   and   over 18 

Toronto. 

Any  .juantity,  in  bbls 18 

Drums.   40-gal.,   per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.   thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 

Jute  Hope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-in.,  per  doz.  ..  5  20 
web    z  w 

HALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20;  ft- 
•n-.  5H-40;  9-16  in.,  $13.20;  %-kT., 
$lo.OO. 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.  and   over   0  OS 

Masons,  5  lbs.  and  over  ...  0  06 

Napping,  up  to  2    bs 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent.. 

No.  1  and  2  ash  fork,  hoe^  rake 
and   shovel   handles,  50   per   cent' 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c, 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra   quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P.,D.  Hanger, 

full  set   2  75 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1   8  50 

Perfect,    No.    1ft     9  50 

Perfect,    No.   2    10  00 

New  Milo,  flexible 6  00 

Double     strap     hang- 
ers, doz.  eets 6  50 

Standard,     jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.    sets    6  40 

Storm   King  and   saf- 
ety  hangers    5  75 

Storm   King  rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  8-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson    Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13ft 

Usual  2  lbs.  tare. 
Horsehide,   with   mane  and 

tall,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50   per  cent. 

HEAVT    TEE    AND    STRAP 
HINGES.  Strap.     Tee. 

4  In.,   doz.   prs $103    $0  87 

5  in.,  doz.   prs 1  25      1  00 

6  In.,  doz.   prs 1  35      1  03 

8  in.,  doz.  prs 1  84      1  38 

10  In.,  doz.  prs 3  24      2  27 

12  In.,  doz.   prs 4  03      3  73 

14  in.,  doz.  prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10   per  cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  hook  and  strap  hinge — 
Under  12  in.,  per  100  lbs....     5  00 
Over  12  in.,   per  100  lbs.    .  .     4  25 
Extra    hooks   for   above,    % 

In.,   per  lb 5ft 

Extra   hooks  for  above,   % 

in.,    per    lb 5ft 

Crate  hinges  and  back  flaps. 
fi5  and  5  per  cent. 

Chest   hinges   and   hinge   hasps, 
P5  per  cent. 
HINGES    (SPRING). 

Soring,  per  gross  —  No.  5, 
$18  00:  No.  10.  $19.50;  No.  20. 
<ofiO:  No.  50.  $24:  No.  51.  $0.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
Iron,  gross,  $12. 

Chicago    spring    hinges,    15    p.c. 

Triplex    spring    hinges.    40    no. 

Chicago  surface  door  (6.000). 
45  per  cent. 

Garden  City  fire  house  hinges. 
12'<£   ner  cent. 

"Chief"   floor  hinge,  50   p.c. 
HOES.  Grub,   3ft-1b..   $4   dor. 

HOOKS,  GRASS.  English 

Canadian       Fot 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70        2  00 

No.  4.  per  doz 1  SO        3  25 

HOOKS,    CORN. 

Eureka,    doz 1  SO 

Cyclone,   doz 2  40 

Hoes,  corn,  doz 4  56 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy,  No.,  2  and  larger,  $3.90: 
No.  1  and  smaller.  $4.15;  snow 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "XT." 
steel  shoes,  new  light  pattern.  1 
to  fi.  No.  2  and  larger.  $4.35:  No. 
1  and  smaller,  $4.fi0:  "XT,"  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes.  0-4 
$6.25:  toe  weight  steel  shies.  t\V 
sizes.  No.  1  to  4.  $6.75  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.26;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60    2  50 

Common     bar,     per 

100    lbs 2  05    2  00 

Forged      Iron,      per 

100  lbs 2  30    2  35 

Refined     iron,     per 

100  lbs 2  40    2  40 

Horseshoe  Iron,  per 

100    lbs 2  40    2  40 

Mild  steel   2  25    2  00 

Sleigh   shoe  steel...     2  25    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steel    275    300 

Tire  steel    2  35    2  20 

Sheet  cast  steel   ...     0  16    0  15 

Toe  calk   steel    3  10    3  15 

Mining  cast  steel        0  07ft  0  07ft 

High   speed    0  65    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel  0  08%  0  08ft 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  17-16  in 0  05ft 

17-16  to  3  Inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,  TINNED. 

72x30  up  to  24  gauge,  case 
lots     $  9  50 

Less  than  case,  25c  per  100  lbs. 

72x30  up  to  26  gauge,  case 

;ots    10  00 

extra. 


IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 
per  set   

Mrs.,  Potts,  No.  50,  nickel- 
plated,  per  set   

Mrs.  Potts,  handles,  Japan- 
ned, per  gross   

Sad    irons,    common,    plain.. 

Sad   irons,   common,   plated. 

Asbestos,   No.  70,   per  set   .. 

Asbestos,  No.  90.  per  set  . . . 

Princess   Electric,   each    .... 

Ideal    Electric,   each    

Gasoline  Sad   Iron,   each    ... 

Ideal   Gasoline,  each    

LADDERS,   ETC. 


0  78 
0  85 


3  25 


(Step  Ladders). 

Shelf-lock  ' 

12c  ft. 

16c  ft. 

20c  ft. 

28c  ft. 

23c  ft. 

. .  .18c  and 

20c  ft. 

22c  ft.' 

Chair   Ladders, 

each    

.$2  00 

(Roped   Extension). 

20  ft $3  00 

42  ft.   ... 

$  7  95 

22  ft.    3  30 

44  ft.   ... 

8  3fi 

24  ft 3  60 

46  ft.  ... 

8  74 

48  ft.   ... 

9  12 

28  ft 4  20 

50  ft.   ... 

9  50 

30  ft 4  50 

52  ft.   ... 

11  44 

3?  ft 4  80 

54  ft.   ... 

11  88 

34  ft 5  78 

56  ft.   ... 

12  32 

36  ft 6  12 

58  ft.  ... 

12  76 

38  ft 6  46 

60  ft 

13  20 

40  ft 6  80 

(Common   Extension). 

20  ft.  each   $2  60 

22  "  2  86 

24  "  3  12 

20  " 3  38 

28  " 3  64 

30  " 3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  " 6  00 

44  " 7  48 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22  ft.,  each    2  64 

16  ft.,  each  1  76 

14  ft.  each    1  64 

12  ft.,  each   1  20 

single  ladders ;  sort  nose,  lc  per 

18  ft.,  each    1  96 

20  ft.,  each  2  40 

foot  additional. 
8  ft.,  each   $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,  per  doz.,  $4.75;  all  brass, 

per  doz.,  $10;  all  bras?,  uickel- 

plated,  per  doz.,  $15. 

Banner   Buggy    10  76 

Banner  Junior 11  75 

Trulite   7  00 

Wrightlights   7  00 

Beacon   7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short  globe,  pattern   7  00 

Cold  blast,  Japanned   7  00 

Brass,  well  Japanned    9  26 

All    brass    24  00 

Little  Bobs  A.C.,  do« 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  76 

Cold  blast,  common  ruby..  1  60 

Cold   blast,  short    0  66 

Cold   blast   0  60 

Prism  globes 1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.  84,  per  doz 11  80 

No.  34X,   per  dox 11  80 

No.  37,  per  doz 13  40 

No.  042,  per  dox 15  25 

No.  42,  per  doz 16  26 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,  galv.  metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 5  25        5  25 

Lead  Wool,  8c  lb. 
Sheets,  2ft  lb.  sq.  ft.  7  50       7  50 
Sheets    3    lb.    sq,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets  to  size,  %c  per  lb 
extra. 
LEVELS.         Per  doz.   Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewood    7  60 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  83  00 
Indian   snap,  per  gross    ...  27  00 

MACHINES   (WASHING).     Each 

Canadian    $  5  00 

Dowswell    6  00 

Hamilton   5  70 

Re-Acting    7  60 

Snowball    8  00 

Noiseless    8  26 

Sunlight    8  75 

Momentum    8  76 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,  Power,  style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,  engine  drive   ...  11  00 

Ideal  Power  16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,   No.  1   526 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue  Bell,  without   stand..    9  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hvdro,     One     Tub,    engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net 
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Jamieson's    Pure    Prepared    Paints 

and    Varnishes 

THEY  WIN  MORE  SALES  BY  MERIT  RESULTING  FROM 
PURE  INGREDIENTS  AND  LONG  EXPERIENCE. 

Customers  find  100%  VALUE  IN  EVERY  CAN  OF 
JAMIESON'S  PAINT,  a  value  that  they  go  after  time  and  again. 
Let  us  put  our  Agency  proposition  before  you  now.     You  are 

under  no  obligation  whatever  if  you  do  not  accept  it.     WRITE  ! 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 

MONTREAL  established  isss  VANCOUVER 

%         Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 

BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  vill  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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MALLETS.  Per  doz. 

Tinsmiths',  2%   x  5%   In 1  65 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak ..15  00 

MANGLES. 

Victor,  each   $14  25 

Woodyatt,  each   6  60 

MIRRORS,    FRAMED.  Doz. 

Size   glass,   4  x   6 1  00 

Size  glass,  5x7 1  26 

Size   glass,   6x9 1  60 

Size   glass,   7x9 1  75 

Size   glass,   8   x   10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10  x   14 3  10 

Size   glass,    10   x   17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.   Mops,  doz 325 

New  Wizard,  small,  doz...  8  00 

New  Wizard,  large 10  00 

Mop   sticks,   doz 1  io 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  50 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.05  base;  Montreal, 
M.15  base;   London,  $2.05   base 

Cut  nails  —  Montreal,  $2  50- 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous   wire   nails,   75% 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,   $3   base. 

NAILS    (HORSE   SHOE). 

Capewell.  Per  box 

No.  4,  In  25-lb.  box $3  75 

No.  5,  in  25-lb.,  box 3  75 

No.  6,  in  25-lb.  box 3  60 

No.  7,  in  25-lb.  box 3  25 

No.  8,  In  25-lb.  box 3  25 

No.  9,   10,  11  and   12,   In  26- 

lb.  box  3  00 

Less  10  and  6  per  cent.'off. 
NAILS    (HORSE). 

,.  ¥*LM.:     cold     forged 
list,   10th   January,   1912 

ci_~     t        ...  Prices  per 

Sr«%  ^VtVK  K'lb-  box. 
No.  3,  1%-lnch   $4  10 

No.  5,  1  ±5-16  3  50 

No.  6,  2% i  ?X 

No.  7,  25-16 ......'."  2  90 

No.  8,  2%    275 

No.  9,  2  11-16  ;  2  6o 

No.  10, 2% ;  Sx 

no.  u  3 1-16 .       ::;:  ig 

No.  12,  3%    ;  2  45 

NETTING,    POULTRY 

„#r2.  l*«  me8n'  V9  w»-  00-10-5% 
off;  1%  in.  mesh,  60-10-5%  off 

_NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING 
%  Jn.  x  22  ga.  x  12-in.,  roll. $3  00 
x  22  ga.  x  18-in.,  roll.  4  30 
x  22  ga.  x  24-In.,  roll.  6  65 
x  22  ga.  x  30-ln.,  roll.  6  90 
¥>.  XJ?  ga-  x  36-ln„  roll.  8  20 
1  n.  x  20  ga.  x  12-in.,  roll..  1  60 
1  in.  x  20  ga.  x  18-in.,  roll.. 
1  in.  x  20  ga.  x  24-ln.,  roll.. 
1  in.  x  20  ga.  x  30-ln.,  roll.. 
1  in.  x  20  ga.  x  36-in.,  roll.. 
1  in.  x  20  ga.  x  48-ln.,  roll..  _ 
Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best   (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp  (English) 7  00 

U.S.   Navy    (English) 6  50 

Navy    (English)    6  00 

Best    Navy    5  00 

Plumbers   (spun)    ...  4  00    4  00 

OIL. 

Can.     prime     white 

Petf°l   0  13% 

Royalite    0  17  0  14 

Palaeine    0  21%  0  16% 

Castor  Oil.  per  lb..  0  0S%  0  08% 

Black  oil  (Summer)  0  12%  0  12 

Black  oil   (Winter).  0  14^  0  14 

Cylinder  Green    0  35  0  35 

Paracrine    0  22  0  20 

XXX  Machine    0  25%  0  21 

OLD    MATERIALS. 

P.o.b.   Toronto 
Tea  lead,  pack.,  2%c  lb. 
Tea   lead,  chest,  3c  lb. 
Lead    (heavy   pipe.  etc.).  3%c. 


process 


%-in. 
"4-ln. 
-in. 


2  10 

2  70 

3  25 
3  80 
5  10 


Brass,  heavy,  7%c  lb. 
Brass,  light,  5%c  lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old   cast   iron,  $10  per  ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove   plate,   $9   per  ton. 
Mach.,  compos.,  No.  1,  9c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,   such   as   old    rubber, 
boots    and    shoes,    according    to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   6c  lb.;   auto   tires,   etc.,   4c; 
bicycle  tires,  2%c. 

PACKING    (JUTE). 

Per  Coil  Lots. 

Fine  jute,  lb 0  0S% 

Beaver,  lb 0  0<% 

Coarse   sewer,   lb 0  06U 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred   Fibre,   No.,  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.  roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue   R-S    Sheathing    0  42 

Dry    fibre    No.    1    050 

Dry  fibre  No.  2   0  35 

O.K..  carpet  felt   1  40 

Per   100  lbs. 

Heavy   dry   straw    ISO 

Heavy    tarred    straw    1  80 

Spruce   sheathing    8  00 

Carpet  felt,  16  oz 2  60 

Carpet   felt,   20  oz 2  60 

Resin  sized  Fibre,  per  roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,  32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bbls.,    per    gallon     0  17 

Liquid   tins  cement,  5s   ....  0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  6  00 

Caps,    per   lb 0  06 

Ralls,  per  lb 0  05 

Mop  Cotton,   per  lb 0  17 

Tarred  felt.  Dominion.  7  oz.  2  10 
PICKS  (CLAY). 

5  to  6  lbs.,  doz 3  75 

7   lbs.,   doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,   doz 5  00 

PINS,   COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS,    CLOTHES. 

Selected  full  count.  Per  case 

5  gross,   4-in.    (loose)    $0  80 

5  gross,  4%-in.  (loose) 0  90 

5   gross,   5   in.    (loose)    1  Ou 

4  gross,   4-ln„   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross.   4  in.    (24   pkgs.   of 

2    doz.   each)    0  00 

6  sross.   4   in.    (12   pkgs.   of 

6   doz.    each)    1  00 

PIN    (ESCUTCHEON). 
Steel,  discount.  50  per  cent. 
Brass,  50  per  cent. 

PIPE.    STANDARD     WROUGHT. 

Buttweld. 

Size.  Black  Galvanized 

%"  and  %"  .....$     2  07     .?     2  97 

2"   2  51  3  44 

%"    2  88  4  03 

1"   4  25  5  95 

1%"     5  75  8  05 

IV,"   fi  89  9  fi?, 

2"    9  26  12  95 

21/,"     14  63  20  4S 

3"   19  13  26  7S 

3V>"    23  00  32  50 

4"     27  25  3S  15 

Lapweld. 

2"    $  10  73     $  14  43 

2%"    14  92  20  77 

:>,"  19  51  27  lfi 

3V,"   23  46  32  66 

4"    "7  ?0  38  70 

4%"    34  93  47  63 

5"  40  70  55  50 

6"  52  SO  72  00 


7" 73  78  99  96 

8"x25  lbs.  per  ft.     77  50  105  00 

8"x28  lbs  per  ft.    89  28  120  96 

»"   106  95  144  90 

10"x23  lbs  per  ft    99  20  134  40 

10"x40  lbs  per  ft  127  70  173  04 

12"   175  00        

PIPE    (LEAD). 

Lead   pipe,   7%c,  5%  off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 

PIPE   (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  Inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  Inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood   bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers  and   Nippers. 

Button's,    genuine,    37%    to    40 
per  cent. 
PLATES   (BOILER). 

Montreal  Toronto 
Plates,   1%   to   %  inch, 

per    100    lbs 2  40    2  50 

Heads,  per  100  lbs.   ...  2  65    2  75 
Tank   plates,  3-16  inch  2  70    2  80 

PLUGS   (METAL). 
Painted     wall     plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 

POLISH.  Doz. 

O-Cedar,  4  oz.  bottles     $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

Llqiud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid  veneer,  quarts   8  40 

Tandem  metal  polish  paste.  6  60 
Axollne    brass    cleaner,    100 

in   pkg f,  :,(\ 

R 

RAZORS.  Per   doz. 

Boker's   King   Cutter    14  50 

Henckel's     7  50    20  00 

Gillette  Safety,  each    3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern   Razors   6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain    wood,   each    0  75 

Plain  wood,  with  drum,  ea.  0  95 

Metal    1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs.  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets.  Vt  - 
lb.  packages,  1c  per  lb.:  %-ln. 
pksrs..  2c  lb. 

Coppered  Rivets,  net  extras 
2%o  per  lb. 

ROOFING. 


Tarred   felt   (7  oz.)    $2 

Tarred    felt    (10    oz.)     2 

Tarred    felt    (16   oz.)    2 

Per   rol 

2  ply    R.R 0 

3  ply  R„R 0 

2  ply   R.R.,  complete  in   roll  1 

3  ply   R.R.,  complete  In   roll  I 

Samson.  1-ply,  roll   1 

Samson,  2-ply,  roll  1 

Samson,  3-ply,  roll   2 

Amntlte    roofing,    per   sq.    ..  2 

R^ady  2  ply,  Shield,  per  roll  0  75 

Ready  3  ply.  Shield,  per  roll  0  T5 
Tarred  210  roofing  felt. 

Tarred    roofing   felt,    cwt....  2  10 

Campo  certalnteed,  1  ply 1  25 

Compo  certalnteed,  2  ply. ...  1  55 

Compo  certalnteed,  3  ply 1  85 

ROPE.  Lb. 

Pure  Manila  basis    14 

British  Manila  basis    11 

African    hemp    basis     11 

Sisal   basis    9% 

Double  lath   yarn   basis....       9% 


Single  lath  yarn  basis   8% 

Russian   deep  sea  line  basis  23 

Russian  tarred  ratline  basis  19 
UussJm    tarred    bolt    rope 

basis  21 

Jute  rope  basis 11 

Italian  rope  basis  24 

Basis    (%"   dia.  and  larger). 

Cotton  rope,  3-16  and  larger  0    1 
Sisal  Clothes  Line. 

3  ply,  30  ft 0  45 

0  ply,  40  ft.   ...   0  60 

3  ply,  48  ft 0  72 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  16 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1  -16 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51)..  1  80 

No.    1101—2   ft (52) . .  3  90 

vh.  1167—2  ft (7)..  3  60 

No.    1106—2    ft (53%) . .  4  10 

No.    1375—3    ft.    ...(66%)..  2  60 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.   1190— With  level   8  85 

No.     1493 — Brass     blacks'hs  1  70 

No.     1494 — Brass     blacks'hs  2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

Disston's   Hand,   net   prices,  new 

list. 
Slmonds'  Hand,  15  per  cent. 

Shurly   &    Dietrich,   35  per  cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial   standard    30'/r 

Champion   Even   Balance    ....45% 

Champion   Union    50% 

Champion    Platform    45% 

Gurney  Standard   30% 

Union   Scale    50% 

Union   Even   Balance    50% 

Fairbanks   Standard   Scales.. 30% 

Crown  Even  Balance   45% 

Richelieu  Union   Scale    507. 

Dominion   Platform   Scales. .  .45% 

Net  prices  on  Champion  scales 
arenas  follow*: 

Champion,  4-lb.,  $2.75,  plus  30«' 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50,  plus  50c 
for  stamping;  Champion  600-lb.. 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,  plus  $1  for  stamping 
sap  spouts.  Per  1,000 

Bronzed      cast     Iron      with 

hooks    9  00 

Eureka,  tinned  steel,  hooks    8  00 
SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  25 

SCREWS    (MACHINE). 

Flat    head,    Iron    and    brass,    35 
per   cent.      Fillister    head.    Iron, 
30;  brass,  25  per  cent. 
'fREWS.  Per  cent. 

Wood,   F.   H.,   bright,  85,  10,  7%, 

10,  5  per  cent. 
Wood,    R.H.,    bright,   80,    10,    7%, 

10,  5  per  cent. 
OH.,    bright,   80,    10.   7%,    10   p.c. 

5  per  cent,  off  list. 
Wood,    F.H.,    brass..  75  10  7%  10 
Wood,    R.H.,   brass..  70  10  7%  10 
Wood,    F.H.„    bronze.  70  10  5      10 
Wood,    R.H.,   bronze.  65  10  5      10 

Drive  screws    65  10  5      10 

Set      case      hardened  60  10 

Square  cap   50  and  05 

Hexagon    cap     45 

Bench,    wood,    per    doz.    ...$5  00 

Bench,  Iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE    SNATHS. 

No.  1,  per  doz $  S  40 

No.   2,   per   doz 7  70 

No.,  3,   per   doz 7  3>5 

Brush,   per  doz 8  40 

No.    20,    per    doz 8  75 

STONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    OS1! 

Diamond,  per  box  1  00 

Ouinebog,   per  box   1  50 

English,  round  (25  to  box). 

per  nox   2  00 

Emery,    per    doz 0  &r> 

Carborundum,    per   doz.    ...  2  25 
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HARDWARE    AND    METAL 


February  13,  1915. 


"Bigger  Dividends  Than  Any  Other  Varnishes" 


HERE'S  a  man  who 
has  a  mighty 
successful  varnish 
department.  He's  an 
experienced  paint  and 
varnish  man.  When 
he  says  that  Pratt  & 
Lambert  Varnishes  pay 
bigger  dividends  than 
other  Varnishes,  it  goes! 
Read  what  he  says,  then 
profit  by  it,  by  writing 
for 

Complete  Pratt  &  Lambert 
Dealers'  Proposition 

Pratt  &  Lambert-Inc. 

24  Courtwright  Street 
Bridgeburg,  Ont. 


The  Baldwin  Paint  and  Supply  Company 


Glass,  Oils,  Brushes.  Varnishes,  Paint  and  Paint  Specialties 


/•AflMfl-KWIrtfo  C  No.  2 


~  IH   M.NNnphu.HIa  A»e. 
INRW  PHONE  I.OHl 


< 


Indianapolis.  Ind.  December  21,  1914 
Pratt  &  Lambert.  Inc., 
Buffalo,  N.  Y. 

Gentlemen: 

In  selling  your  line  of  varnishes,  etc.,  we 
have  been  so  very  successful  that  we  feel  like  writing  you 
about  our  experience  as  represented  by  facts. 

We  are  givine  your  varnish  line  liberal  repre- 
sentation in  our  store  for  the  reason  that  we  feel  it 
pays  bigger  dividends  in  return  for  the  effort  we  put  back \ 


of  it  than  any  other  varnishes  offered  on  the  market. 

Our  sales  on  Pratt  and  Lambert  varnishes 
have  shown  a  steady  increase  from  year  to  year,  far  above 
we  believe  -  what  we  could  hope  to  show  on  any  other  line  of 
yarnlshes.; 

We  attribute  this  steady  growth  in  our  sales  to 
your  comprehensive  advertising  to  the  general  consuming 
public  in  the  leading  magazines,  to  the  painters  throughout 
the  country  with  your  house  organ  "Varnish  Talks",  together 
with  the  very  effective  direct  work  with  the  architects, 
home  builders,  etc.,  that  you  are  doing. 


The  fact  that  Pratt  and  Lambert's  line  of 
etc.,  is  so  well  and  favorably  known  makes  it  -  we  bel 
the  most  profitable  line  of  varnish  for  us  to  push  the 
of. 


arnioheo^\ 
lieve  -   V 
e  sale  J 


"exryililng  RnjM" 


Very  truly  yours. 

THE  BALDWIN  PAINT  &  SUPPLY  CO. 


Pratt&|ambert\/drnish  Proposition 

IQualityL  Sales  "Profits  I  Repeats- •• 

Factories:     Bridgeburg,  Ontario        New  York         Buffalo         Chicago         London         Paris         Hamburg 
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HARDWARE    AND    METAL 


HITS    (BLACK). 

Montreal  Toronto 

10  gauge 250  255 

12  gauge 255  260 

14  gauge 2  35  2  35 

16  gauge 2  40  2  40 

18-20    gauge    ...     2  45  2  50 

22-24    gauge     ...     2  50  2  55 

26  gauge    2  60  2  65 

28   gauge   2  70  2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 
22  gauge,  per  square  0  75 

24  gauge,  per  square  5  50 

2ti  gauge,  per  square  4  25 

25  gauge,  per  square   4  00 

Galvanized. 


B.W. 

Queen's 

Fleur- 

Gorbais 

gauge 

Head 

de-Lis 

best  best 

16-20  . 

.  3  80 

3  45 

3  80 

22-24   . 

.  3  S5 

3  55 

3  85 

26 

.  4  10 

3  90 

4  10 

28 

.  4  35 

4  10 

4  35 

Colborne  Crown  —  16-20  gauge, 
*3.fi0;      22-24     gauge,      $3.65;      26 
gauge,   $3.90;   28  gauge,   $4.15. 
▲polio  Brand.     Montreal  Toronto 


2  03 
2  95 
10 
20 
55 
70 
90 


14  gauge 

16  gauge 

1S-20  gauge    

22-24   gauge    3  45 

26  gauge   3  70 

28  gauge    4  05 

10%  oz.,  4  25 

SHELLERS.  CORN. 

Black    Hawk,    doz 18  00 

Plymouth  Rock,  doz 8  50 

SHOVELS    AND    SPADES. 

1st  2nd  4ln 

Shovels    60    55and2V2     4. 

Socket   ec'ps.  50  and  5         45  and  5 

I'ivet    scoops  50 

Drain,     tools  60    60 

Scoops     50  and  5         45  and  a 

Hollow  backs 
and  sand.  60  45 

Riveted    back    scoops,    1st,    2nd 

and  3rd  grades,  50  per  cent. 
Above      discounts      on      Black 

Goods  only.  Full  Polished  Goods. 

50c    per    doz.    net    extra.       Hair 

Polished  Goods,  25c  per  doz.  net 

extra. 

SIFTERS,    ASH. 

Wood  sifters,  doz $  1  '■■ 

Rocker,  No.  1,  each    3  60 

Rocker.  No.  3,  each    2  50 

Banner,  each    1  71- 

SINKS. 

Cast    Iron,    16x24,    $1.10;    18x30, 
$1.50;  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;  18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's  bar 0  21  0  27 

Wire  solder,  lb.  . .  0  24  0  28 

Bar  half-and-half.  0  22  0  25 

SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
SOLDER     WIPING. 

Acme    0  20 

Commercial    0  21% 

Easy   0  21% 

Star  Extra    0  22 

Strictly  standard  wiping  0  24 

"ELTER. 

Foreign,  per  100  lbs.  9  00    9  50 

-TAPLE8. 

100-lb.   kegs    4  50 

25-lb.   boxes   4  85 

10-lb.   boxes   5  25 

Poultry    netting,    100  lbs 6  70 

Bed,   100  lbs.,   No.   14   6  75 

Blind,    per    lb 6  12 

Bright  Fence,  100  lb.  kegs  2  50 
Bright  Fence,  25-lb.  boxes  2  75 
Galv'zed  fence,  100-lb.  kegs  2  86 
Oalv'zd    fence,    85   lb.    boxes  3  10 

Cooper's   staples,   45    p.,c. 

Bright  spear  point,  75  p.c. 
SWEEPERS,  CARPET.     Bisseli'3 

Univ.  Japd.,  cyco  bearing..  24  00 
Univ.  N.P..  cyco  bearing...  27  00 
Grand    Rapid,    Japd.,    ball- 
bearing     26  00 

Grand    Rapid,    N.P.,      ball- 
bearing     29  00 

Trincees   N.P.,  ball-bearing  30  00 

*p.    hall-bearing    34  09 

Am.  Queen  N.P.,  ball-bear.,  32  00 
Parlor    35  9<; 

SWINGS. 

Baby.  2-passenger,  each  ..  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each     5    -C 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without   awning,  each    ....   12  50 
TACKS.    BRADS.   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  85  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45: 
copper  nails,  50:  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10: 
clout  Bails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10:  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk,  15;  lining  tacks,  solid 
heads,  in  bulk,  75:  saddle  nails, 
in  papers.  10:  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only.  60:  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10:  double  poljted 
tacks,  bulk,  55:  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%:  trunk  tacks,  80  and 
20:  strawberry  box  tacks,  80  and 
10. 

TAPES — Lufkins. 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 

Ass  skin.  No.  714.  66  ft.,  doz.  A  40 

T,inen.   No.   404.  66  ft.  ea...   1  10 

HptalllP.    No.   603.   50  ft.,   ea.   1   40 

Rival  steel.  No.  263.  50  ft.  ea.  2  90 

Rival    steel,    No.   266.    100   ft .   4  90 

Reliable  Jr.,   No.   103,  50  ft.  2  70 

Rahoiie's. 

Tape   Lines,   linen.    No.   2601 

xSO.  each    $1  00 

Metallic,   No.  4011x50,  ea 1  35 

Metallic.   No.  4011x66.  ea 1  55 

Steel.   No.   2891x50.  ea 2  70 

Steel.    No.  4161x50,  ea 3  00 

Steel,  No.,  4161x50,  ea 5  15 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  no 

Painted  wall  ties,  per  1,000.  5  00 
TIES.    COW. 

McKInnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal  Toronto 

Tin,   per  lb 40  40 

TINNERS'    TRIMMING8. 

Discount,  45% 

Plain.  70  and  5%. 

Re-tlnned,  72  and  5%. 
TOOLS.    HARVEST. 

Samson,    47%%;    ord.,    50%. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor,  70%. 

Oneida    .Tump,    66%. 
TRESTLES. 

5  ft.,  each. $1.50     14  ft.,  each. $4.20 

8  ft.,  each.  2.00      16  ft,  each.  4.80 

10ft,  each.  2.50     18 ft.,  each .  5.40 

12  ft.,  each.  3.00     20  ft.,  each .  6.00 

TROWELS. 

Dlssron's.  10%. 
TWINE    (Binder). 

650  ft.,  per  lb 0  13% 

600  ft,  per  lb on 

5RO  ft.  per  lb 0  09% 

500  ft.,  per  lb 0  09% 

5  ton  lots,  %c  per  lb.  allowance. 
10  ton  lots,  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  5-lh 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft.  1%  In.   ...  10  45        9  75 

100  ft,  2  In 9  60        8  25 

100  ft,  2%  In 10  25 

100  ft.,  2%  In.    ...   12  25       10  65 

100  ft,  8  In 13  30       11  00 

100  ft.,  3%  in.   ...   15  55      13  00 

100  ft.,  4  in 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.   11,   doz.,  net   12  00 

No.  22,  doz.,  net    14  40 

No.   33,   doz.  net    16  80 

Common   Galvanized. 

No.   1.  doz 6  83 

No.  2,  doz 7  43 


Per  neat. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.   1,   per  doz 9  00 

No.  2,   per   doz 8  00 

No.   3   per   doz 7  00 


VALVES,   ETC. 

Ground   work,  55%. 

Stand,   compr..  work,  65%. 

High-grade    compr.    work,   55%. 

Cushion  work,  55%. 

Fuller    work,    70%;     No.    0,    70, 

10%,  and  1  and  2  basin  cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10% ;    roundway,    60 

and  5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard,  60%. 
J    M.    T.    Rudlator   Valves,   55%; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pltts,   30   and   5%. 
Foundry   goods,   hollow   ware,   40 
and  5%. 

WARE,    ENAMELED. 

White    ware,    75%. 

Canada,  Diamond,  Premier,  50 
and    10%. 

Pearl.  Imperial  and  Colonial 
steel,  60  and   10%. 

Star  decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled  street  signs,  50%. 

WARE,   TIN,  PIECED. 

Discount,   35%. 

10-nt  flaring  sap  buckets,  35%,, 

6.  10  and  14-qt.  flaring  palls, 
35%. 

Copper  bottom  tea  kettles  and 
boilers,  35%. 

Coal    hods.   35%. 

Boiler    and    tea    kettle    pits,    30 
and   5%. 
WARE,   STAMPED. 

Plain,   72%    and   5. 

Retlnned,    72%    and    6. 

Tinners'  trimmings,  72%  and  5. 
WASHERS,    IRON. 

Full   box,  45  per  cent,  smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt  ...l%c  ft. 

Wide  wood  and  felt   2%c  ft. 

All  felt  Frost  King   ...$4.40  doz. 

WEIGHTS,    SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  00 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid,   3   to   30  lbs.,   per   100  1  60 

WEIGHTS. 

Smarts.  Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz.  ..21  00 
Garden  steel  wheel,  doz.   ...32  40 

Light  garden,  per  doz 22  80 

Heavy  garden,  L-side 33  00 

Heavy  farm,  solid  side  ...33  00 
WHIFFLETREES. 

Tubular  steel,  28   Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  Ins 1  25 

Tubular      steel      neckyokes, 

36  Inches 1  25 

Tubular     steel     doubletrees, 

40  Inches   0  95 

Tubular    steel    lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80:  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10:  No.  14,  $4.25:  No.,  15. 
$4.50;  in  lengths  6  Inches  to  11 
Inches,  discounts  30  per  cent; 
other  lengths  20c  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 


Xo.  a.   doz 8  4825c   per  lb.  to   the  above. 
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WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line,  No.  17 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line.  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL, 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30:  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34.  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c: 
in  %-lb.  hanks,  28c;  In  %-lb 
banks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering 
16c. 

WIRE,   HAY,   IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40 
No.  15,  $2.50  f.o.b.,  Montreal,  To 
ronto,  Hamilton  and   London. 

WIRE,  SMOOTH  8TEKL. 

No.  0-9  gauge,  $2.20  base;  No 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gange,  20c 
extra;  No.  13  gauge,  80c  extra; 
No.  14  gauge,  40c  extra;  No..  15 
gauge,  55c  extra;  No.  10  gaugt , 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  28c;  In  1-lb 
hanks,  50c;  in  %-lb.  hanks,  76c; 
in   %-ib.  hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100  ft  rolls 
$1.50  per  100  sq.  ft.;  in  50- ft. 
rolls  $1.55  per  100  sq.  ft 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,   8c    sq.   ft 

WIRE   (FENCE).  Per  cwt. 

Barb    2  35 

No.  9,  coil  spring   I  26 

No.  9,  plain  galvanised  ...  2  15 
No.  12,  plain  galvanlned  ..  2  30 
No.  13,  plain  galvanised   ..    2  40 

O.  &  A.,  No  10  *  30 

O.  &  A.,  No.  11  **2 

O.  &  A.,  No.  12 2  60 

F.O.B.,   Montreal,  Toronto, 
Hamilton  and   London. 

WIRE   ROPE. 

Galvanized.  1st  grade,  <  strands 
24  wires,   %,  IS;  1  Inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  Inch,  flA.lt.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt. 

Single  Loop,  No.  14 $3  00 

Single  Loop,  No.  16 8  15 

Single    Loop,    No.    It    8  90 

WRINGERS— Less    2ft    p.c. 

Royal  Canadian  11  In.,  don.  48  26 

Eze,  11  in.,  per  doz 49  50 

Cvcle,  11  inch    64  00 

Trojan,  12   inch    100  00 

Favorite,    611E     67  75 

Unexcelled  1041B  72  00 

Challenge    311E     48  76 

Gem.  141   47  28 

Sunlight  111 «  00 

Ottawa,   341E    64  00 

Empire,  11  In 60  60 

Superior,  11  in 46  2S 

Malestic,  11  In 47  25 

Perfect,  11  in 62  75 

Bicycle,  11  In 66  25 

Wrenches,  Trimo,  46  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each  9  1  16 

White,  No.  3,  each   1  35 

White,  No.  1,  each  1  66 

ZINC    (SHEET). 

5  cwt.  casks    1100      11  00 

Part  cask  1125        1125 
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ALAdAo  1  llNlfci  is  now  made  by  a  new  process 

and  mixes  quicker,  brushes  easier,  covers  better 
and  lasts  longer  than  other  articles  of  the  kind 


Improved 
Quality 


e^juxn. 


The  new  goods  are  marked  "Slow  Setting," 
meaning  that  it  can  be  left  mixed  indefinitely 
and  remain  in  good  working  condition.  Painters 
and  expert  decorators  use  and  highly  recommend 
the    new    goods. 

OUR  1915  SELLING  HELPS  ARE  BETTER 
THAN  EVER  BEFORE.  We  give  special 
brush  and  cash  premiums  to  painters  and  free 
stencils  to  users  of  Alabastine  in  packages.  Our 
line  of  Color  Cards,  Wall  Books,  Color  Plan 
Books  and  Stencil  Catalogs  is  entirely  new  and 
bigger  than  ever.  We  supply  dealers  with  an 
attractive  Display  Cabinet  and  Window  Trim. 
Our  1915  Consumer  advertising  campaign  will 
>dve  Alabastine  a  big  advantage  over  wall  coat- 
ings made  in  the  United  States. 

ASK  US  TO  EXPLAIN  OUR  PROPOSITION 
FULLY.      DROP    US    A    CARD    TO-DAY. 

Our  consistent  policy  is  to  do  everything  pos- 
sible by  extensive  advertising  anil  personal  work 
tc  encourage  the  sale  of  standard  package  goods 
by  retail  stores,  and  to  keep  up  the  standard 
of  value  by  maintaining  the  full  advertised 
price.  We  trust  you  are  in  accord  with  this 
policy  and  will  support  it  by  pushing  Church's 
Alabastine,  at  the  same  time  helping  along  a 
purely   Canadian  industry. 


The  Alabastine  Company,  Paris,  Limited 

PARIS,   CANADA 


A  Durable  Finish 


For  all  Woodwork 


^Kyanize     Xi/gn/zc  I  Tigd iuM      "Xtjcinixt 

'a  <^  ma  «*  (^  >--  I    ;  , 


ionize 


FLOOR 
FINISH 


Litho.    Steel    Counter    Display    Cabinet 
Showing    Kyanize    Colors   on    Wood 


YOUR 
PAINT    DEPARTMENT 

Get  the  benefits  of  our  new  ten-move  selling  plan.  It  will 
bring  new  trade — Customers  you  never  had  before — not 
only  Kyanize  Customers,  but  trade  in  other  lines. 

KYANIZE  FLOOR  FINISH 
KYANIZE  SPAR  FINISH 
KYANIZE  WHITE  ENAMEL 

These  are  the  Varnishes  people  are  talking  about.  These  are  what  they 
are  going  to  buy 

Write  for  full  particulars  of  exclusive  agency  plan. 


BOSTON    VARNISH    CO., 


BOSTON,  U.S.A. 


EVERETT 
STATION, 

C\NA.DIAN  DISTRIBUTORS: 

J.  H.  ASHDOWN  HARDWARE  CO.,  LIMITED,  Calgary,  Winnipeg,  Saskatoon. 
STURGEONS  LIMITED,  91  Church  St.,  Toronto. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,  $6.20   per  100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BBONZING   LIQUID. 

Bronzing   liquid,    No.   1    ..$1  75 

Banana    oil,   gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.   ..$14  70 
Weighted,  20  lbs.,   doz.    ...   19  yo 

COATING. 

Cement  Coating   $2  55    $3  00 

COLOBS    (DRY).  Per    ID. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k.,  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100-lb.  k  0  00 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 

Vermillion,  O.J.,  kegs 0  22 

Venetian   red,  best  bright.  0  02 

Venetian   red,   No.   1 0  01% 

Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.  kegs  0  03*i 

time  ochre,  barrels   0  04 

Yellow    ochre,    barrels    ...  0  01% 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red    oxide,   bbls.  0  02 

Super    magnetic    red    0  02% 

COLOBS    IN    OIL. 
Venetian     red     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure   0  23 

(iolden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    0  11 

French     permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
D  RISKS. 

Patent  25  lb.  tins,  8c  lb..;   pat- 
ent 1  lb.  tins,  lie  lb. 
KNAMELS. 

Per  gallon   In  quart  tins. 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

KILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 1  66 

GLUE.  Per  lb. 

French   medal    0  15 

English   common  sheet 0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection  amber,  ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.   bags..  0  10 

Hide,   112-lb.   bags    0  15 

Gelatine,  112-lb.   bags    0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra   0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United  Inches.  Star. 

Under    26    $6  50 

26  to  40 7  00 

41  to  50 7  40 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 9  60 

81  to  85 10  50 

86  to  no  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26    to    40    10  00 

41    to    50    11  70 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 

81    to    85    17  50 

8G    to    90    IS  85 

91    to   95    19  20 

96  to   100   22  75 

101  to  105 32  00 

106  to  110 36  00 


The  following  discounts  are 
made  for  sheet  glass  by  Toronto 
6rms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5.000  ft.,  20%  ;  5,000  to  10.000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
■5,000  ft.,  25%,  and  over  5,000  ft. 
V}%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
ire  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25   $  6.50        $  8.60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60   8.00  12.00 

61  to     70   8.75  14.00 

71  to     80   9.50  15.00 

81   to     85   10.50  18.00 

S6  to     90 20.50 

91   to     95 22.00 

96  to     95   25.00 

101   to   105    32.00 

106   to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  in   Oil.) 
Prices    per   100   lbs.    In    ton    lots. 
Montreal  Toronto 

Elephant  Genuine    $8  75  $8  90 

"Anchor,"   pure    8  45    8  GO 

Green    Seal    8  45    8  60 

Brandram's   B.B.    Gen- 
uine      9  45    9  60 

C.P.   Co.   decorat's   pu.  8  45    8  60 
Crown     and     Anchor, 

pure    8  65    8  80 

Decor'or's  Pure  (Wpg)    8  60 

Moore's     Pure     White 

Lead    8  45    8  60 

Painter's  Perfect   7  95    8  10 

Ramsay's  Pure  Lead..  8  45    8  60 
Ramsay's  Exterior    ...  8  15    8  30 

Tiger  Pure   S  45    8  60 

"James    Genuine"    ...10  00    10  15 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less   than   ton   lots,   30e   per  cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,    per   cwt 8  00        6  38 

Genuine,      100-pound 

kegs,  per  cwt 8  25        6  75 

No.   1   casks,   per  100 

lbs 7  75        6  25 

Lpss  quantitv    8  50 

LEAD,    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $17  50 

2  lb.,  pkgs.,  per  100  lbs...   15  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  60 
300  lb.  pkgs.,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs...  9  00 
MURESCO. 

Tints  In  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

For   prices   see  weekly   report. 
LTNSEED.    BOILED. 
Single  bbls.... See  weekly   report 
PAINTS    (PREPARED!. 

Per  gallon 
Tn  fit.  tins 
Sherwln  -  Williams     paints, 

base    2  00 

Canada    Paint   Co.'s   pure...     2  0O 
Elephant   and   Prism 180 


Benj.   Moore  Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Bran  dram -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts 180 

Ramsay's  paints,  pure  ....  1  80 
Ramsay's  paints.  Thistle..  1  60 
Martin-Senour,    100%    pure.     2  00 

Senonr's    floor    paints    1  (iO 

Jamleson's   Crown   and   An- 
chor brand    1  60 

Stephens'        House        Paint 

(Winnipeg)    190 

Stephens'        Floor        Paint 

(Winnipeg)    175 

Silkstnnp  Wall  Color 2  00 

PARIS.   PLASTER. 

Per  hbl 2  25 

PARIS   WHITE. 

Tn    bhls 0  90 

PARIS   GREEN., 
Prices    f.o.b.    Montreal.    Ouebec, 
Halifax   and    St.    John. 

C  P  Co.  Bergers 

600-lh.    casks    16  16% 

250-1  b.    casks    16%         17 

100-lb     drums    17%         IS 

50-lb.  drums  17%        18 

26-Ib.  drums  17%        1SV, 

1-lb.  pack.,  100  case.  19%  20% 
%-lb.  pack..  100  case  21%  22% 
1-lb.  tins.  100  case  ..  20%  21% 
%-lb.  tins.  100  case..    ..  23% 

Prices    f.o.b.    Toronto,    Hamilton 

and   London,  %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  08% 
Orange     Mineral,     100-lb. 

kegs   0  08% 

PRIMER.  Oa). 

Luxeberry    Primer    $2  25 

PASTE   WOOD   FILLER  B  B. 

Lb. 

1  lb.  cans    $0  is 

2  lb.  cans    0  1« 

5  lb.   cans    0  17 

10  lb.   cans    0  16 

25  lb.   cans   0  12 

100  lb.    kegs    0  11 

U.    barrels    O  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal   Toronto 

Bulk,    in    cask's    2  30         2  40 

Bulk.  10O-lb.  drums.  2  50  2  60 
Bulk.  25-lh.  drums..  2  "O  2  70 
Bladders  In  bbls  .  .  2  80  2  90 
Pure  Putty.  60c  cwt.  advance. 
SHELLAC. 

Onm.    25e    lb.:     finest     orange. 
30c  lb. 

TAR    (PINE   TAR). 

""if  rdnt  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doz l  10 

PArvT  AVD  VARNISH. 
REMOVFR. 

-n"vite.  l  gaL  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Torontn 

5   gal See  weekly    report 

Pure,  single  bbls 

See  weeklv  report. 
SLATING.  Gal. 

2   to   4    hhls 0  60         0  64 

Liquid   Slating,  B.B $3  00 

STAINS.  Gal. 

Oil.  &  Spirit,  Berry  Bros..$2.50 
Water   Stains.   Berry  Bros.  1  °5 

Berrycraft  stain  finish 3  00 

Shlngletlnt.  5  gal.  cans   ...  1.15 
VARNISHES. 

Per   aral.    cans 

Liquid   Oranlte   $S  00 

Elastic    Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light     3  00 

T  uxeherry,   white    5  00 

Luxeberry,    spar    4  50 


5  00 
3  00 

1  50 

2  00 
2  70 
1  50 

1  35 

2  00 

1  35 
0  95 

2  50 


1  75 

2  50 


2  25 
1  30 

1  80 

1  55 

2  30 
4  25 

3  00 

9  00 
2  00 

1  00 

1  75 
3  25 

3  25 

4  25 
3  25 

Luxeberry,     exterior     

Dugloss   finish    

Carriage,   No.   1    

Excello   

Mar-Not     

Elastic  Oak    

Light  oil  finish    

Gold    sized    japan    

Baking    black   japan    

No.   1   black   japan    

Crystal    Damar    

No.  1  Damar  

Oilcloth 

House  painters'  white  jap... 

Elastilite    varnish     

Copaline   varnish    

Gianitine   floor   finish    

Jamleson's   floor   enamel    ... 

Sherwin-Williams'     KOPAL 
varnish  

Canada     Paint    Co.'s     SUN 
varnish   

"Flint-Lac,"  coach    

B.    H.    Ltd.,    "Gold    Medal," 
cases    

Dependon   Lt.  H.,  Oil  Finish 

Everlastlc   Floor    

Elastica   exterior   finish    .... 

Flattine    floor    finish     

Stovepipe  varnish,    %    pints, 
gross    

Pure    white    shellac    varnish 

Pure     orange     shellac     var- 
nish      

No.     1     orange    shellac   var- 
nish     

Kyanize  floor  finish   

Kyanize  cabinet   rubbing    .. 

Kyanize   spar    

Kyanize  stains   

WATER   PAINTS. 

Opalite,  300  lb.  bbls 0  07 

Opallte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (POLISHING). 

Cts.  per  lb. 

Cream    0  11% 

WASTE,   WHITE    WIPING. 

XXX   Extra    0  09% 

X   Grand    0  09% 

XLCR    0  08% 

X   Empire    0  08 

X  Press   0  07% 

WASTE,   COLORED    WIPING. 

Fancy    0  07% 

Lion    0  06% 

Standard    0  06 

Popular    0  05% 

Keen   0  05 

WASTE,   WOOL  PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil    0  OS 

Anchor    0  06% 

WIPERS,   WASHED   COTTON.    . 

Select  White 0  08% 

Mixed  Colored    0  06 

Dark  Colored   0  05 

This   list   subject   to    trade 
discount   for   quantity. 
WAN.  Per   lb. 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    . . 

Wax   0  30 

Ronuk   Floor  Wax.  lb.    ...   0  38 

Berrv  Bros 0  45 

Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  ..038 
WHITING. 

Plain,  in  bbls 0  90 

Gilders,  bolted,  In   bbls...   1  00 

ZINC     (DRY). 

Extra    Red   Seal,  V.M. 

ZINC   IN    OIL. 

Pure.  In  25-lb.  irons 0  10 

No.  1.  1n  25-lh.  irons   0  07 

No.  2,  in   25-lb.  irons    0  05% 

Pure  In    Darmar  Varnish.   0  19% 
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A  New  Service 

for  the  Hardware  Trade 

We  take  pleasure  in  announcing  to  the  trade  the  opening  of  a  Warehouse 
Department  in  connection  with  our  business.  For  years  we  have  catered  to  the 
requirements  of  a  limited  number  of  customers  in  the  West  in  Bars,  Sheets,  Bolts, 
etc.,  to  our  mutual  satisfaction.  But  we  have  now  made  it  possible  to  meet  the 
general  demand  by  placing  a  stock  of  wider  range  and  greater  volume  at  the  dis- 
posal of  buyers  in  the  provinces  of  Manitoba,  Saskatchewan  and  Alberta. 

We  Can  Make  Quick  Shipment  from  Our  Stock  of 

Bars  Sheets  Plates 

Bounds,  Squares  and  Flats  Blue  Annealed.  Boiler  and  Tank,  Chequered. 

Mild  steel  lTJ£t  Rails 

Eeinforcing  Cast  Steel  8  to  80  lbs.  per  yard,  New  and 

Machinery  Steel  Angles    and  Tees  Relaying. 

Sleigh  Shoe  Steel  Black,  %  in.  up.  TumDUCkleS 

Rivets  Bolts> Nuts  and  sPikes        AU  sizes'  with  stubs 

Machine,     Carriage,     Patch    and  i  UDeS 

Boiler,  Structural  and  Plate.    All  stay  Bolts.  Lip    Weided    and    Cold    Drawn, 

sizes.      . .   .  Ship  and  Shimming  Spikes.  Seamless. 

We  Offer  You  the  Advantage  of  Securing 
Your  Material  in  the  Exact  Size  Required 

Our  stock  is  a  complete  range,  enabling  us  in  most  The  advantage  of  being  able  to  secure  your  material 

cases  to  ship  your  order  the  same  day  as  received.  in    exactly    the    size    you    want    saves  you  paying 

We   will   make    arangements    wherever   possible   to  freight  on  waste ;  also  the  time  and  labor  otherwise 

include  your  order  with  carload  lots,  thus  giving  you  required  for  alterations, 

the  advantage  of  a  lower  freight  rate.  We  ask  you  tQ  let  ug  have  acopy  q£  the  firgt  enquiry 

We  follow  each  order  to  its  destination  through  our  you  may  be  sending  out  to  the  trade,  as  we  feel  that 
own  tracing  department,  insuring  deliyery  of  goods,  we  can  offer  you  both  price  and  service  equal,  or 
as  quickly  as  possible.  even  better,  than  can  be  obtained  elsewhere]  . 

Send  for  our  Monthly  Stock  List. 

Manitoba  Bridge  & 
Iron  Works,  Limited 

Winnipeg,  Man. 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powcler,    per    keg    $7  CO 

ANVILS. 

Peter   Wright,  SO   lbs.   and    up. 
I2%c  per  lb.;   clip   born,   13y2c. 
AUGER    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and   10  per  cent. 

AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2V&  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3%  and 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2%  lb.,  $9.50;  3  lb.,  3% 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unhandled,  $8.00;  Black 
Prince  axes,  handled,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7#  lb.,  $28  per  doz:  1% 
to  9  lb.,  $30.80. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  Iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brlttaln 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber — 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3    per   cent,    off   the   list. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  Is  Just  twice 
the   price  of  "single". 

BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c ;  cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60 
per  cent. 

Steel,  60  per  cent.;  wood,  60  per 
cent. 

Wood,   tackle,   common,  60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%;  machine, 
%  and  under,  60%  ;  7-16  and  over, 
50% ;  machine  set  screws,  65% ; 
plough  bolts,  45% ;  nuts,  small 
lots,  2o  off;  case  lots,  $2.75  off; 
•tove  bolts,  77^%;  sleigh  shoe 
bolts  to  %,  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality;  plain,  40  to 
68c;  tarred,  felt,  8  and  10  oi., 
$2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,   loose    pin,     05 
per  cent,  off  the  list. 
CHAIN. 

Coil,  3-16  In.,  $10.00;  %,  $7.28; 
5-16  $5.85:  %,  $5.00;  7-16,  $4.75; 
<(,.  $4.50:  9-16,  $4.50;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  6%c.;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0,    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;    No.  8,  $6.27; 
No.  4,  $7.41  earn. 
CLEVISES,   MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  plannlahed  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  26c;  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent  ;  Black- 
smith, v,  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

C.inada.  50;  Imperial,  60:  Pre- 
mier. 50:  Colonial,  60:  white,  70 
and  5:  diamond,  50:  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.   off. 
FILES. 

American.  70  and   10%. 

Nicholson's,  66%. 


FIXTURES. 

Stall  hollow  bar,   No.  3,  $1. 
GALVANIZED   WARE. 

'i'V-i  per  cent. 
GASOLINE. 

Painters'  naptha,  bbls.,  21c  pev 
gal. ;    $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  S  00 

26  to  40   6  50  9  00 

41  to  50    7  00  10  25 

51   to   60    7  50  11  00 

61   to   70   8  00  11  75 

GLASS    (Plate). 

35%   off  f.o.b.    Regina,    Winni- 
peg,  Calgary  and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40. 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10. 
and     12,    80c,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;    No.    2    and 
larger,    $4.90:    steel,    No.   0   to    1, 
$5  35:    No.    2    and    larger,    $5.10: 
featherweight,  $6.50. 
JACKSCREWS. 

60  per  cent,  off  list. 
KNOBS. 

Door,  307,  $1.25. 
IKON    BAND. 

1%   in.,  $2.85;   1%,  $2.85;   1   In., 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Pleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  28  Eng.  4  75        6  10 
28  Am.   or  26  Eng.  4  50        4  85 
26  Am.  or  26  spec'l  4  28        4  60 
24  Am.  and  Eng...  4  10        4  45 
22  Am.  and  Eng.  . .  4  10        4  45 
38  &  20  Am.  &  Eng..  4  00        4  30 
16  Am.  and  Eng...  3  85        4  15 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.    Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.    50,    set    ...  1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  bO 

No.  70,   set   1  (;5 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,  $1.05  a  dozen. 

LANTERNS. 

No.   2,    plain    7  25 

No.  20,   X-ray    11  00 

No.  22,  Dash-board  9  75 

Trulite  short  globe,  doz.  ...     7  25 
LEAD    PIPE. 

$7.50  coil:  less  coil,  $8  cwt 
LEAD   WASTE. 

$8  to  $8.50  per  cwt. 

LINSEED    OIL. 

Raw,  per  gal.,  79c;  boiled,  per 
gal.,  82c. 

These  prices  are  for  barrels 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  can~, 
etc. 

LOCKS. 

Peterboro  and  fittings,  45  p.c. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NATLS. 

Wire,  f.o.b.  Port  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut. 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  50  per  cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL  CANS.  Gal. 

Tin  vanlzed 
V>  gal.,  dome  top $2  10      $3  04 

1  gal.,    dome   top 2  55        3  42 

2  gal.,   dome  top 3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Silver  Star  oil,  18%c.  gal.; 
RovalHe  oil.  16c.  gal.:  Palaclne 
oil,  lRJ^c.  gal.:  Capital  Cylinder, 
56c    gal.;     Standard     gas    engine 


oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30V4c  gal 
DRY  COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3V&c;  less  than 
barrels,  4V£c;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  vermillion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases.. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

%  inch,  $3.50  ;%  inch,  $3.60;  % 
Inch,  $4.20;  %  inch,  $5;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12:  2  inch,  $16;  2%  Inch,  $25.60; 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  Vi  inch,  $3.20;  %  inch, 
$3.75;  1  Inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch,  $12; 
2%  inch,  $19.25;  3  inch,  $25.15; 
3%  inch,  $30.25;  4  Inch,  $35.80; 
4%  Inch,  $42.35;  5  inch,  $49.75; 
6  inch,  $64.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
inch,  $3.90;  full  polish,  6-7  inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
$3.10;  10-20,  $3.15. 

PLOW  SHARES   10c  per  lb. 

POINTS. 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

IVlb.   tins   0  06 

RASPS. 

Heler's     70  ,  and     5   per   cent. ; 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.;  cop- 
per. No.  8,  32c;  10,  35c;  12,  37c; 
copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36;  10,  38c;  coppered,  No. 
8,  17s:  10,  18c. 
ROPE. 

Sisal,  10%c  base;  pure  Manila, 
15%c  base;  British  Manila,  12c 
batfe;  lath  yarn.  9%  base. 

Tarred      Marline     Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same  form   as  Toronto   quota- 
tions,   making    discounts    In    all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,  brass,  75,  10,  5  per  cent.; 
coach,  60  per  cent. 

SCYTHES. 

Brush,  $8.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs. ;  chilled, 
$9.65:      buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask    lots,    ll%c;     small    lots, 
ll%c. 
SHOVELS  AND   SPADES. 

Jones  polished,  $8.10  per  doz.; 
Pox  &  Olds,  $7.1©  per  doz.: 
Scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70;  No.  4,  $8.20;  No.  5, 
$8.50;  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.80 
SNATHS.   SCYTHE. 

Grass,  No.  2,  $7.25;  bruRh.  No 
1,  $8.25. 


SOLDER. 

Per  pound,  25   to   26  cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-16. 
$4.15;    %,   $3.90;     7-16,  $3.80;     V, 
$3.75;    %,   $3.75.. 
STAPLES. 

Bright   wire   per   cwt.,  $2.56  at 
Port    William,    $2.95      Winnipeg; 
galvanized    staples,    $3.25    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.26;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9V4c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list 
STOVE  PIPE.        Rivet.    Paten'd 

6  in.,  per  100  ft....  9  00        9  06 

7  in.,  per  100  ft....  9  50        9  76 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz.,   1  42 

7  inch,  per  doz 169 

8  inch,  per  doz 2  87 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
TIN  AND   TIN   PLATE. 

Block  tin,  58c  per  Ik. 

Per  Box 

20  x  28  I.C 10  28 

20   x   28    I.X 12  26 

Terne  Plates 9  75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.   1   176 

Elastic  Oak   1  90 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,  brown  Japan    100 

Crystal  Damar 2  50 

Oilcloth    2  26 

Granitine  floor   finish    2  26 

Pure  white  shellac  varnish    2  20 
Pure    orange    shellac    Tar- 
nish        2  00 

Lumlnette    2  00 

Best  wearing  body   5  00 

Best  gearing  varnish 4  00 

Extra  light  hard  oil  1  90 

VISES. 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  14%c  lb. 
WASHERS. 

Iron,   small   lots,  SO  per  cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK   YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
WHITE  LEAD. 

Decorators'     pure     white    lead, 
$9.40  per  cwt. 
WIRE,  BARB. 

Per  Spool  of  80  Rod«  f.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  GUdden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2- point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-polnt,  Fort  Wil- 
liam, $1.66;  Winnipeg,  $1.98; 
American  special  2-polnt,  Fort 
William,  $1.40;  Winnipeg,  $1.66; 
plain  twist,  per  100  lbs.,  Fort 
William,  $2.80;  Winnipeg,  $3.20: 
coll  spring,  No.  9  (coiled),  per  100 
lbs.,  Fort  William,  $2.20;  Winni- 
peg, $2.60;  No.  12  (coiled),  Fort 
William,  $2.30;  Winnipeg,  $2.70; 
plain  galvanized  wire,  No.  9 
(plain),  Fort  William,  $2.15;  Win- 
nipeg, $2.55;  No.  12  (plain),  Fort 
William,  $2.25;  Winnipeg,  $2.66. 
WIRE   CLOTH. 

Patented  screen,  In  100  ft.  roll*,- 
$1.60  per  hundred  sq.  feet;  In  60 
ft.  rolls,  $1.70  per  100  sq.  feet 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loo|<, 
$3.65    Winnipeg,   $3.25    Fort   Wil- 
liam. 
WIRE    (STOVEPIPE). 

18  and  19  gauge,  5V4c  per  lb. 
WRINGERS. 

Royal  Canadian.  $38  per  doz.: 
Eze,  $42  per  doz.;  Bicycle,  $48  per 
doz. :  A.1ax,  $8  each. 
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PLATED-WARE 
INNOVATIONS 


SPECIALTIES 
CUTLERY 


The  Brand  that  Always  Satisfies. 


The  Brand  the  Dealer  Specifies. 


All  the  newest  and 
best  in  a  thousand  and 
one     lines,     everything 
from    Razor    Hones    to 
Wrist  Watches ;  things  prac- 
tical, things  ornamental, 
things   essential  to   every  man, 
woman  and  child;  household  Gods 
and   household   necessities;    every 
want  met  and  a  want  created  by  every 
article  carried  in  the  enormous  stock  of 
our  "Cutlery  Department." 

If  it  is  a  new  line  that  you  wish,  a  novelty,  or 
one  of  the  old  reliables,  we  have  it  for  you. 


MILLER-MORSE  HARDWARE  &Q 

Pl'il-THE  BIG  WINNIPEG  HOusE-iV'; 
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Make  Your  Local  Advertising  Pull 

Good  Business 

One  of  the  best  means  at  your  disposal,  for  stirring  up  business, 
is  intelligent  advertising  in  your  local  newspapers.  Have  you 
felt  the  need  of  small  cuts  to  put  life  and  selling  power  into  your 
advertisements?  No  doubt  you  have,  but  owing  to  the  cost  of 
cuts  required  for  this,  you  have  been  prevented  from  going 
more  thoroughly  into  the  matter.  Hardware  and  Metal  has 
overcome  this  difficulty,  and  will  supply  you  with  cuts,  at  very 
low  cost.  They  will  cost  you  only  fifteen  cents  each.  We  have  two 
hundred  of  them  in  Hardware  and  Metal's  Electro  Service. 
Send  for  sample  sheets,  showing  proofs  of  these  valuable  little 
cuts.    Then  make  your  selection. 

HARDWARE  &  METAL 


Montreal 


143-153  University  Avenue,  Toronto 

Winnipeg  Boston  New  York  Chicago  London,  Eng. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONERS  No  HotBoxeS 

i     MACHINERY  BEARING  METAL       — ' 


CANADIAN  MADE. 


HZ  LAMPBLACKS 

—  ^  //  GermMtom  of  yi/d//ty 
■ )   Maf  gets  6/g  di/s/aess 

!%S**^TO  Wl LCKES, MARTIN. WILC'KES  CO. 

^+sj^«nxa*A>l0'  J35    WILLIAM    ST.NEWVOBK 


Hardwaremen,  sell  the 
Skating  Rink  in  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
era, Wire  Nails,  Copper  and  Steel  Boat 
sad  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Cast  ngi    of  all    Kinds 

Manufactured  by 

THE  KYLE  MALLEABLE 
CASTINGS  CO. 

MERRICKVILLE.  ONT. 


Goods  WeD  Displayed  are  Half  Sold  ! 


The  most  attractive,most  dun- 
aUe  and  most  serviceable  ihelf 
box  on  the  market  t»  the 

BENNETT  STEEL 

HARDWARE    SHELF  BOX 
<&ivrs  ZOyk  »-4t  (tor, 

wrile  foe  Ortdlo^u*  <m<f  ftv*li«. 

C/fMeaon  **  caMfeaj. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


-® 


Big    Profit   and   Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
.   Company,  Limited .  .  . 

Aylmer,     Ont.,     Canada 
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Reproduction  of 
NEW    SEYMOUR    SHOW    CAKI) 
12-in.   by   15-in.,   in   Handsome  Colors. 
Shear  and   Hand   stand  out  in  high  relief,  be- 
ing cut  out.    A  show  card  will  be  sent  to  every 
dealer   sending  his  business   card   with   request 
to 

Henry   T.    Seymour   Shear   Co. 

Selling  Agents,  WIEBUSCH  Ss  HILGER,  Ltd 

New   Tork 

A.    MacFARLANE    &    CO.,    Montreal 

Canadian  Agents. 


B01TS.RIVETS.WIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
aaarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    Is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLT&SCREW  ^."tW. OWEN  SOUND. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

AH  Wholesale  Dealers  Sell  Them 


February  13,  1&15. 


HARDWARE    AND    METAL 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  Insertion,  lc.  per  word  subsequent  inser- 
tion,   5c.    additional    each    insertion,    when    Bot    Number    is    required.     Each  figure  counts  as  one  word. 


WANTED 


MISCELLANEOUS 


WANTED  TO  BUY— GENERAL  OR  HARD- 
ware  store  in  the  Eastern  Townships.  Give 
amount  of  last  year's  turnover,  also  stock 
on  hand  and  terms,  proprietor  or  rent.  Box 
161,    Hardware    &    Metal,    Toronto. (S) 

WANTED  —  HARDWARE  POSITION  BV 
young  man,  ten  years'  retail  experience,  cap- 
able of  managing  store  and  office  work.  Can 
furnish  references  as  to  ability  and  character. 
Box    153.    Forget,   Sask.  (7) 

EXPERIENCED  HARDWARE  SALESMAN 
wishes  a  position  out  of  town.  Fair  knowledge 
of  plumbing  and  tinsmithing.  Al  references. 
N.    A.    Emery,    17   St.    Clair   Gardens.    City.    (7* 

WANTED— IN  SMART  TOWN  OR  VILLAGE 
in  good  agricultural  district  in  Ontario,  a 
clean  hardware  stock,  about  four  thousand. 
Apply  Box  160,  Hardware  and  Metal,  Toronto 
(7) 

TRAVELLER,  WITH  AUTOMOBILE,  HAS 
first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
house  on  commission  basis  or  salary  and 
commission.  Box  159,  Hardware  &  Metal, 
Toronto. 

SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto.    Ont. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Plsher, 
Limited,   Room   314,   Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Eorbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


THE  NATIONAL  CASH  REGISTER  OOM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


FOR  SALE 


FOR  SALE— 2  2-INCH  QUICK  OPENING 
Flanged  Gate  Valves,  Figure  6S4,  P.  &  C.  No. 
181.  These  valves  have  not  been  used  and 
will    sell    same    cheap.     The    P.    Hymmen    Co., 

Ltd.,  Berlin,   Ont. (7j_ 

FOR  SALE  — HARDWARE  STOCK  — GOOD 
eastern  location.  Stock  about  $6,000.  Turn- 
over $17,000.  Shows  a  gross  profit  of  nearly 
$4,000.  Apply  Box  153,  Hardware  &  Metal, 
Toronto.  (8) 

FOR  SALE— A  SMALL  STOCK  OF  PAINT— 
will  sacrifice  as  it  must  be  sold.  For  particu- 
lars write  Box  152,  Hardware  and  Metal,  Tor- 
onto. (4) 


Q  EP ABATE  SEALED  TENDERS  addressed 
'J  to  the  undersigned,  will  be  received  at 
this  office  until  4.00  P.M.,  on  Monday,  March 
1st,  1915,  for  the  supply  of  "Brooms  and 
Brushes,"  "Chain,"  "Hardware,"  "Hose,"  "Oils 
and  Greases,"  "Packing,"  "Paint,  Paint  Oils. 
etc.,"  "Manilla  Rope,"  "Wire  Rope,"  and 
"Steam  Pipe,  Valves  and  Fittings,"  for  the 
departmental  dredging  plant  in  Ontario  and 
Quebec, 

Each  tender  must  be  sent  in  a  separate  enve- 
lope and  endorsed  "Tender  for  Hardware,  On- 
tario and  Quebec,"  "Tender  for  Chain,  Ontario 
and  Quebec,"  etc.,  as  the  case  may  be. 

Tenders  will  not  be  considered  unless  made 
upon  forms  furnished  by  the  Department  and 
in  accordance  with  conditions  contained  there- 
in. 

Combined  specification  and  form  of  render 
can   be  obtained  at  this  Department. 

Each  tender  must  be  accompanied  by  an 
accepted  cheque  on  a  chartered  bank,  payable 
to  the  order  of  the  Honourable  the  Minister  of 
Public  Works,  for  the  amount  mentioned  in 
the  tender. 


By    order, 


C.  DBSROCHERS, 

Secretary. 


Department  of  Public  Works, 

—71917  Ottawa,  February  1st,  1915. 


JIFFY 
Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pain  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE  TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas  Bids.  Montreal 


Make  Use  of  This  Page  for  all  Your  "Wants" 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.) 


Signed 
Town 


Province 
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February  13,  1915. 


NICKEL 

SHOT— High  and  Low 

Carbon 

INGOTS— Two  Sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80, 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange   Place,   New   York. 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturer*  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

•WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   c  t 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


LONDON 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The  "American  Master"  differs  from  all  others. 
Takes  place  of  switch  on  coil  box.  No  lock  required. 
Dealers,  write  for  prices. 

GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W. 

Exclusive  Factory   Agent  TORONTO 


Readers  of  Hardware  and  Metal  Let  Us 
Know  Your  Wants 

Hardware  and  Metal  is  in  a  position  to  secure  information  on  new 
lines  in  the  Hardware  trade,  and  of  novelties  occasionally  asked  for  in 
the  Hardware  store. 

Don't  hesitate  to  write  us.  As  a  subscriber  of  Hardware  and  Metal 
you  are  entitled  to  this  service. 
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HARDWARE     AND    METAL 


CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified   Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service  '  we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers' 


Abrasive    Wheels. 

The     Adamite     Wheel     A     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,   Niagara  Fall*,  N.Y. 
Air   Hoists. 

The    Herbert    Mania    Crane    &    Hoist 
Co.,   Ltd.,   Toronto,  Ont. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum   Ware, 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern  Aluminum  Co.,   Toronto, 

Sheet   Metal   Products   Co.,   Toronto. 
Aluminum,    Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion  Cartridge  Co.,   Montreal. 

Hercules     Powder     Co.,     Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,  New  York. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida. 
N.Y. 

Peck,    Stow   &   Wilcox  Co.,   Southing- 
ton.   Conn. 
Anchors. 

Henderson   A    Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks  &   Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.   Co.,   Toronto. 

J.   Samuels,   Toronto. 

Soren   Bros.,   Toronto. 
Auger   Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford   Auger   Bit   Co.,    Holyoke,    Utu. 
Peck,     Stow    A    Wilcox    Co..     South- 

ington.  Conn. 
Russell      Jennings      Mfg.       Co.,      JU 

Catharines. 
Auto  Accessories. 
Canadian    Consolidated     Rubber    Co., 

Montreal. 
E.    T.    Wright    Co..    Ltd.,    Hamilton. 
Canadian   H.    W.    Johns-Manville   Co., 

Toronto. 
Novelty  Mfg.   Co.,   Waterbury,  Conn. 
Auto   Lighting   Systems. 
Canadian   H.    W.   Johns-Manrllle   Co.. 

Ltd.,   Toronto. 
Axles. 

B.  J.    Coghlin,    Montreal. 
Babbitt   Metal. 

Canada   Metal   Co.,   Toronto. 
Hoyt    Metal   Co.,   Toronto. 
Alonzo  W.   Spooner,   Ltd.,   Port  Hope. 
Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Sheet   Metal    Products    Co..    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 

Scythes  A  Co.,  Toronto. 
Baits,    Spoon. 
The    Andrew     B.     Hendry     Co.,     New 
Haven,  Conn. 
Bale-Ties. 
Frost   Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont. 
Laicllaw  Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    vew    Britain. 
Bar  Iron. 
Canadian  Tube  A  Iron  Co.,   Montreal. 
Henderson   &    Richardson,    Montreal. 
Steel   Co.    of   Canada,    Hamilton. 
London   Rolling   Mills   Co.,   London. 
Bar  Iron   and   Steel. 
Dominion     Iron     A     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 
MacKenzie    Bros.,    Winnipeg,   Man. 
Taylor-Forbes   Co.,    Ltd.,    Quelph,  Ont. 
Barn   Equipment. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Can.   H.   W.  Johns-Manville  Co.,   L,td  . 

Toronto. 
Landers,  Frary  &  Clark,  New  Britain. 
Novelty   Mfg.    Co.,    Waterbury,    Conn 

Batteries  and  Accessories. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

MacKenzie   Bros.,    Winnipeg,   Man. 

Northern   Electric  Co.,   Montreal, 
Bells. 

Taylor-Forbes    Co..    Guelph. 
Bells.    F.Ieotrie. 

Northern   Electric  Co.,   Montreal. 
Belting. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

The   Can.    H.    W.    Johns-Manvlle    Co. 
Ltd.,   Toronto. 

Outta    Percha    A    Rubber    Mfg.    Co., 
Toronto. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Bent   Goods. 

Merritt   A    Co.,   Chatham,    Ont. 
Bicycles. 

Bown    Mfg.   Co.,    Birmingham,    Eng. 


Iver  Johnson's   Anns   &   Cycle   Work? 
Fitchburg,    Mass. 
Bird    Cages. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Andrew  B.  Hendryx  Co.,   New  Haven. 
Biscuit  Boxes. 

Soren   Bros.,  Toronto. 
Bits. 
Ford   Auger  Bit   Co.,   Holyoke,   Mas?. 
Peck,    Stow   &    Wilcox   Co.,   Southing- 
ton,   Conn. 
Progressive      Mfg.      Co.,      Tonington, 

Conn. 
Russell.      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder   Twine. 

Consumers   Cordage   Co.,    Montreal. 
Blocks,   Lifting. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Works,  London 
The  Steel   Co.  of  Canada,   Ltd.,  Ham 
llton. 
Boilers  and   Radiators. 
Ourney  Foundry  Co.,   Toronto. 
Taylor-Forbes    Co..    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
Canadian  Tube  &   Iron  Co.,  Montreal. 
Lenclon  Bolt  A  Hinge  Works,  London. 
The  Steel  Co.,  of  Canada,  Ltd.,  Ham. 
ilton. 

Bows,  Buggy,   Auto  and  Express. 

Merritt   A   Co.,    Chatham,    Ont. 
Box  Strapping. 

i.   E-    Beauchamp   &   Co.,    Montreal. 

The   Stanley   Works,   New   Britain. 
Box  Hinges  and  Locks. 

The   Stanley  Works,    New   Britain. 
Braces. 

Goodell-Pratt    Co.,     Greenfield.     Mass. 

Miller's   Falls   Co.,   New   York. 

Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton.    Conn. 

Stanley     Rule     *     Level     Co.,     New 
Britain. 

Brackets,  Shelf. 

Atlas  Mfg.  Co.,  New  Haven.  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Canada    Steel    Goods   Co.,-  Hamilton. 

Taylor-Forbes   Co.,  Hamilton. 
Brakes,  Metal   Working. 

Brown,    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 
Brass  Goods. 

Jas.    Cartland   A   Son,    Ltd.,    Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson     A     Richardson,     Montreal. 

Jas.    Morrison    Brass    Mfg.    Co..    Tor- 
onto. 

Tallman  Brass  *  Metal  Co.,  Hamilton 
Brass.  Sheets,  Tubes  and  Rods. 
.Tallman  Brass  *  Metal  Co..  Hamilton 
Braziers. 

Clayton  A  Lambert  Mfg.  Co.,  Detroit, 
Bread   Mixers.' 

Landers,  Fray  A  Clark,  New  Britain. 
Brooms. 

MacKenzie   Bros.,   Winnipeg,   Man. 
finishes. 

Meakins   A    Sons,    Hamilton. 

Stevens-Hepner  Co.,    Port   Elgin. 

'?.    F.    Stevens   *   Co.,    Winnipeg. 

Winnipeg  Paint   A  Glass   Co.,   Winni- 
peg. 

Builders'   Tools  and    Supplies. 

Canada  Wire  *   Iron  Goods  Mfg.  Co 

Hamilton. 
Caverhill,   Learmont  A   Co.,    Montreal. 
Howlnnd,  H.  S.,  Sons  A  Co.,  Toronto 
Lewis   Bros.,   Ltd.,    Montreal. 
I.ufkin   Rule  Co.,    Windsor,   Ont. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
North   Bros.   Mfg.    Co..    Phila.,   Pa. 
Stanley      Rule    A      Level      Co.,     New 

Britain. 

Builders'    Hardware. 
Canadian    Yale    A    Towne,    St    Cath- 
arines. 
P.   &   F.    Corbin,   New   Britain.    Conn 
Evered   &  Co.,   Birmingham,    Eng. 
Hovrlaud.  H.  S..  Sons  A  Co,,  Toronto. 
Lawson   Mfg.    Co.,   Chicago. 
May  &  Padmore,  Birmingham,  Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Peck.   Stow  A  Wilcox   Co.,   Cleveland, 

Ohio. 
Richards   Wilcox  Can.    Co.,    London. 
The     Stanley     Works)     New     Britain, 

Conn. 
Taylor-Forbes    Co.,    Guelph,    Ont. 
I    Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 
G.    F.    Stephens   A  Co.,   Winnipeg. 
Burrs. 
The     Stanley     Works,     New     Britain, 

Conn. 
Parmenter  A  Bulloch  Co.,  Gananoque. 
I      The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley   Works,    New   Britain. 

Taylor-Forbes   Co.,   Guelph,   Ont 
Butts  and   Hinges. 

J.   E.   Beauchamp  A  Co.,   Montreal. 

The    Stanley   Works,    New   Britain. 

Taylor-Forbes   Co.,   Guelph,   Ont 
Butts,    Spring. 

Chicago   Spring   Butt  Co.,   Chicago. 
Cake   Tins. 

Soren  Bros.,  Toronto. 
Calipers. 

Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton,   Conn. 

L.    S.    Starrett  Co.,   Athol,   Mass. 
(  nlks. 

Neverslip    Mfg.    Co.,    New    Brunswick. 

(amp  Kettles. 

Soren    Bros.,    Toronto. 
Cans. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
Macdcnald   Mfg.    Co..   Ltd.,   Toronto. 
MacKenzie   Bros.,    Winnipeg,   Man. 
McClary's,   London,   Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,   Cash  and   Parcel. 
Gipe-Hazard    Store    Service    Co.      To- 
ronto. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,   Toronto,   Ont. 
Canada    Plates. 

A.  C.    Leslie   A   Co.,    Montreal. 
Roofers   Supply   Co..   Toronto. 

B.  *   H.    S.   Thompson   A   Co.,   Mont- 
real. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 
Bissell     Carpet     Sweeper    Co..     Grand 

Rapids.    Mieh. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Cartridges. 
Dominion    Cartridge    Co.,    Montreal. 
Eley    Bros.,    N.    Transcona.   Man. 
Remington  Arms  Union  Metallic  Cart- 
ndge  Co.,   Windsor,   Ont 
('•'rriers. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
Casseroles. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Cattle  and   Trace  Chains. 
Greening,    B.,    Wire  Co.,   Hamilton. 
VtcKir.non  Chain   Co.,   8t   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls,    Ont. 
<  flings.   Metal. 

Metallic   Roofing  Co.,   Toronto. 
C~ment. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Alfred    Rogers,    Ltd.,    Toronto. 
Cement  Working  Tools. 
The     Adamite     Wheel     A     Mfg.     Co. 

Hamilton. 
T.    Slack   &   Co.,   Toronto. 
Chafing   Dishes. 
Landers,  Frary  A  Clark,  New  Britain. 
MacKenzie   Bros.,   Winnipeg,  Man. 
Chain   Blocks. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,   Ltd.,  Toronto,   Ont. 
Chain   Clutches. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,  Ltd.,   Toronto,   Ont. 
Chain    Drills. 

Smith    A   Hemenway   Co.,   New   Yoik. 
Chain,   Manufacturers. 
The    Andrew    B.    nendryx    Co.,    New 

Ha\en,   Conn. 
McKinnon  Chain   Co..   St.   Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Chain,     Trace,     Logging,     Halter. 
Dog   Leads,   Agricultural. 
B.  Greening  Wire  Co..  Hamilton,  Ont. 
McKinnon   Chain   Co.,   St.   Catharines. 
Chains,. 
B.   J.   Coghlin,    Montreal. 
Canada  Chain   Co.,   Samia. 
Chain,   Treble-Refined   Iron. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Chisels. 
Buck    Bros..    Mflbury,    Mass. 
Goodell-Pratt   Co.,    Greenfield,    Maes. 
Peck.    Stow   A    Wilcox   Co.,    Southing- 
ton,    Conn. 
Quality  Tool   Co.,   Montreal. 
Smith   &   Hemenway  Co.,   New  Yont. 
Stanley  Rule  A  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,   A  Sons,   Ottawa,   Ont. 
Cnrrcmer-Dowswell,    Ltd.,    Hamilton. 
Maxwell,    David,   A   Sons,    St.   Mary's, 
Clippers,    All    Kinds. 
American    Shearer   Mfg.    Co.,    Nashua. 

N.H. 
Chicago    Flexible    Shaft    Co.,    Chicago. 
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Clocks. 

The  Western  Clock  Co.,   La  Salle,  ni. 
(  lothes    Pins. 

WOnt  °ane   &    SonS    C°""    Newm»«"*. 

Meakins   A    Sons,    Hamilton. 
Clothes   Driers. 

Cummer-Dowswell,   Ltd.,   Hamilton. 
(  lothes  Line. 

Hamilton  Cotton  Co.,   Hamilton    Ont 

<iorhesn«e   -Br03-    Wil""P«8.    Man?  *• 
<  lothes    H  ringers. 

Uimmer-DowsweU  Co.,  Hamilton.  Ont 
J.   H.   Conuor  &  Son,   Ottawa.' 
Maxwell,    David,   &   Sons    St    Man", 
Amencan     Wringer    Co.,'    New     York 
Coffee  Percolators. 

JRSBKSf 

Allan   Munro   Color  Co.,   Montreal 
C>|rjain1con.<Mon»- 

Conn3"""^     Work3'     Ne"     Britain, 
Conductor  Pipe 

Hav^Conn8-    ^"^    °<>"    New 
Cordage. 

Hamilton  Cotton   Co.,   Hamilton 

'™.™™    Cordage^  Co."  Ltd 

.Scythes  A  Co.,  Toronto 
Cornices,    Metal. 

)e«llieltM,n|,  c       Toronto. 

r^U§ate,d   Fasteners. 
C^ofS^k^^    NCW   Brit"»' 

Scythes  &   Co..   Toronto, 
lotton    Wipers. 

CoCwth!Pr&.yCs°;'  TOrODt0- 
C^ZZZ^  °°"  LM-  T°-<o. 
<W  PaeT°D  Mte-  °°-  "*«  Toronto. 

Oneida      Community^-   Ltd.^fe 
Cranes.  Electric. 
The    Herbert    Morris    Crane    A    Hoiat 

^«\  Hand^owcr004- 
Cr*n<,R-   Overhead   Traveling 

Cranes.    Wall. 

TCo  HrrM rt  ^,orri8    c"">e    A    Hoiat 
Co.      Ltd.,    Toronto,    Ont. 
Crowbars. 

B.   J.    Coghlin,   Montreal. 
Cultivators,   Hand. 

Cuspidors''"083  *  Sm»'   »»*»dl.    111. 

-JS^'s'"-  Londo°.  oSf" 

^C.n.^'rJJ'1*1.  Products    Co.     of 
Winnipeg  LH-     M°ntres1'     T" 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

CplltS"i,Rrazors'   Scissors,  etc. 

ca^SinV  Le*™ont  A  Co.,  Montreal 
Crooks,   Jonathan,   A   Son.         """""• 
Hendei-son    A    Richardson    Montreal 
ir,7t'and'TH'  S'JL  Sons  &  Co™  Toronto 
™£°nkfJSl-    &  £°"    Montreal L 
Thos.    Mortimer,    Toronto. 

w?JFenzie    Bros.,    Winnipeg,    Man 

Fan. '  Cl8rke  C°-  "*-   N'««"« 
Miller    Morse  Hdw.   Co.,  Winninec 
Alfred   Williams,  Sheffield.   Eng 
Cutter  and  Sleigh  Stock 

Merritt  A  Co.,   Chatham,   Ont. 
Derricks. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt   A   Whitney  Co.,   Dundas,   Oat. 
Door   Bolts. 
Peck,   Stow  A   Wilcox  Co.,   Cleveland 

Ohio. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor-Forbes  Co.,   Guelph,   Ont. 
Door    Checks. 
Canadian   Yale  A   Towne,    8t.    Cathai- 

ines. 
P.    A    F.    Corbin,    New   Britain,  Conn. 
Wm.    Newman    A    Sons,    Birmingham 

England. 
Taylor-Forbes  Co.,    Ltd.,   Guelph,  Ont 
Doors,    Screen. 
MacKenzie   Bros.,    Winnipeg,   Man, 
Sanderson,    Harold  Co.,    Paris. 
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HARDWARE    AND    METAL 


February  13,  1915. 


CROWBARS 

No.  102-A— CHISEL  POINT 


We  oiler  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN     ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize   in  all   kinds 
of  Roofing  Materials. 

WRITE   US   FOR    PRICES. 

J.  H.  McCOMB  LIMITED 

MONTREAL 


BOOKS   FOR  HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  ot  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buyi 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCK) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
Sc.    extra    per    insertion    for    box    number 
if   desired. 

Hardware  and   Metal 

MONTREAL         TORONTO        WINNIPEG 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  — 10  Inches. 
It  Is  very  neatly 
and  securely  bound 
with   soft  green   felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  It  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  It  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  If  y  o  u 
desire. 

Now  Is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


WIRE  GOODS 


WOOD    AND    METAL     SPECIALTIES 
House  Numbers,  Clothing  Hangers 

o   Mincing  "and    Chopping 
Knives 


Size  y,i  inches  in  diame- 
ter.    Rubberoid    Handle. 

CUTS  THREE  TIMES 
THE  SURFACE  OF 
THE  ORDINARY 
SINGLE  BL  ADE 
KNIFE.  Can  also  be 
used  as  a  biscuit  cutter. 

Strong    and    substantial. 

Nickel  Plated.  Rubbei- 
oid   Hardwood    Handle. 


High-Grade  Strainers 

No.     503   —   Reinforced.      Diameter.     5?i     inches. 
Mesh    Cloth   18,    plain.      Maroon    Handle. 


The    Condensed  Ads.  in   this 
Paper  will  bring  good  results 

E 


Hindi*  wire 
runs  Entirely 
around  the 
bowl. 


HUTCHINS-KILBOURNE  GOODS  HAVE 
THE  QUALITY  FOR  LONG  SERVICE.  AND 
THEY  HAVE  A  SPLENDID  MARGIN  FOR 
PROFIT. 

Write   for  complete  catalog. 

HUTCHINS-KILBOURNE  CO. 

BUFFALO,  N.Y. 

Canadian 'Offices:     L.  G.  Beebe,  FoyBldg., 

,32  Front  St.  W.,  Toronto. 
I    E.  Beauchamp,  Coristine'Blde.,    Montreal 


February  13,  1915. 


HARDWARE     AJND     METAL 


CLASSIFIED   LIST  OF  ADVERTISEMENTS 


Boor  Hangers. 

Canada   Steel  Goods   Co.,    Hamilton. 

Myers,    F.    E.,    4    Bro.,    Ashland,    O. 

The    Stanley    Works,    New   Britain. 

Richard    Wilcox    Canadian    Co.,    Lon 
don,   Ont, 

Taylor-Forbes  Co.,  Quelph,  Ont. 
Dnabletrcea. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Drill*. 

Pratt   4    Whitney    Co.,    Dnndas,    Oct. 
Drawer   Fulls. 

P.    4    F.    Corbin.    New    Britain.    Conn 

Peek,   Stow  4   Wilcox  Co.,    Cleveland, 
Ohio, 

Thy     Stanley     Works.     New     Britain 
Conn. 

Taylor    Forbes    Co..    Ouelph.    Ort. 
Drills,  Brick  and   Stone. 

Whitman     4     Bames     Mfg.     Co..     St 
Catharines. 

WUt    Twist   Drill    Co.,    Walkerrille. 
Dry   Batteries. 

The    Canadian    H.    W.    Johns-Manvill, 
Co.,    Ltd.,   Toronto. 

MacKenzie   Bros.,    Winnipeg,    Man. 

Northern    Electric    Co.,    Montreal. 
Door   Mats. 

Knhne-Anderton    Co.,    Port   Hope,    Ont 
Dnstless    Dnsters. 

Channel]    Chemical    Co.,    Toronto. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Dnstless   Mop*. 

MacKenzie    Bros.,    Winnipeg.    Man. 

Channell    Chemical    Co..    Toronto. 
Kavetroughs. 

Thos.    Davidson    Mfg.    Co..    Mortreal. 

The    Sheet    Metal    Products    Co..    To 
ronto. 

St.  I'  SSS^wSi'   Ltd"    Hamilton. 
8heet   Metal    Products   Co.,    Ltd.     To- 
ronto. 
Wheeler   &    Bain,    Toronto. 
Elbows. 

Sl  I-  •FI'tH,  Co"    Hamilton. 
Sheet    Metal    Products    Co.,    Ltd.     To- 
ronto. 
Electrical     Heating     Specialties. 
Landers.   Frary  4  Clark.   New  Britain. 
MacKenzie    Bros.,    Winnipeg.    Man. 
National    Electric    Mfg.    Co..    Toronto 
Renfrew    Electric    Co.     RSfrew? 
IHexible    Conduit    Co.,    Onelph.    Ont 
5S.er^  ir   c°"ind.u»    Wheel*. 
Toe   Carborundum  Co..   Niagara    Falls, 

""it  6,rn^,an^H     W-    Johns-Manville 
tx>..     Ltd..     Toronto. 
Electric    Fixture*. 
The    Bartoc-Netting    Co..    Ltd..    (Vind- 

T,S„M^r5l,0n  BJaS-M,,ir-  Co-  Toronto. 
Tallman  Brass  4  Metal  Co..  Hamilton. 
■Ieetrle  Irons. 
Chicago    Flexible    Shaft   Co..    Chicago 
Flexible    Conduit   Co..    Ouelph.    Ont 
MacKenzie    Bros..    Winnipeg.    Man. 
r^£?,T    J?*0™!  "'«•    Co?.    Renfrew. 
w!"i_  ;  PJ?uZJk  CT,ark-   N«w  Britain. 

E^rai,nT^?8c.M,e-  *.»-t£ 

KlZ2£,  t  H"?nenw*y  Co.,  New  York. 
Electricians'    Supplies. 

Northern    Eleetrio  Co.,    Montreal. 
Em«ry   Cloth.  ^^ 

,<Erit.0ake,    *    Son8'    Ltd"    London. 

£>£  wSs:  * Co~  Wlnnipe«- 

"^JitS""    Wbeel    *    Mf«-    Co.. 
"g^Oahey    4    Sons.    Ltd..    London. 
Enamels. 

Canada .Paint  Co..  Montreal. 
MarUn-flenonr  Co..    Montreal. 
AB.^t'?'    Brtdgeburg.    Ont. 
»1fcJif?SJn,*    8on.    C"-    Montreal. 
OV^SS*™   2°~~  Montreal. 
».    F.    Stephens    4    Co.,    Winnipeg. 
Enameled    Ware 
T^"'r.L^-    B1™«>«*»m.    Eng. 

MaTl.^     r3"^-    Wj?nIP*«.    Man. 
MOUIary  s.   London.   Ont 

BT     w£LPK?ncta  f°"    Toronto. 
B.    T.    Wright   Co..    Ltd.,    Hamilton. 
Eseutcheon    Pins. 

"e«,u.arm^  *  BnUoch  °*.  Q—- 

TfltoS.teeI  °0,  "*  0an,d«'  Ltd.,  Ham- 

MacKenzie  Bros..  Winnipeg,  Man. 
Fastener*.    Storm.    Rash  ft   Screen 

MacKenzie    Bros      Winnipeg.    Man?      ' 
Conn!        '     Wotta'     ™*     Briialn' 

Taylor  Forbes  Co.,   Ouelph,   Ont. 
fencing.    Woven    Wire. 

^Hor!*61  C°*  rf  Cana<la-   Ltd.,  Ham 

BgB^*,Hoxie  Wire  Fence  Co..   Ham- 

FUters. 

A.  Ramsay  *  Son  Co..  Montreal. 
Figured    Boiled    Glass. 

*-  Ramsay  ft  Son  Co..  Montreal. 
Files    and    Basps. 

5*1?*"™°°-^°-    *    H-    Philadelphia. 
Delta    File    Works.    Philadelphia.    Pa. 


Disston,  Henry,  ft  Sons,  Philadelphia. 

Nicholson    File    Co.,    Port   Hope. 

Simonds     Canada      Saw      Co.,      Ltd., 
Montreal. 
Firearms    and    Ammunition. 

Harrington    &    Richardson    Arms    Co., 
Worcester,  Mass. 

Iver-Johnson's    Arms    &    Cycle    Works. 
Fitohburg,    Mass. 

Remington    Arms    U.M.C.    Co.,    Wind- 
sor,   Ont. 

Fire  Brick. 

Elk   Fire   Brick    Co.    of  Canada.    Ltd., 
Hamilton. 
Fire  Clay. 

Elk    Fire    Brick   Co.    of  Canada,    Ltd., 
Hamilton, 
Fire    Pots. 

Clayton  4  Lambert  Mfg.  Co..   Detroit. 

Northern    Electric    Co..    Montreal. 
Fire    Door    Fixtures. 

The    Stanley    Works,    New    Britain. 

Richard     Wilcox     Can.     Co.,     London 

Taylor    Forbes    Co..    Onelph.    Ont. 
Fire    Place    Furnishings. 

The    Barton-Netting   Co..    Ltd..    Wind- 
«ir.     Ont. 

Peck.    Stow    4    Wilcox   Co..    Southing- 
ton,    Conn. 
Fishing    Tackle. 

Abbey  &    Imbrie.   New   York. 

Andrew  B.   Hendryx  Co.,  New  Haven. 
I  lugs. 

Scythes  &  Co.,    Toronto. 
I  l. ^Mights.    Electric. 

MacKenzie    Bros.,    Winnipeg,    Man 

Northern     Electric    Co..     Montreal. 

Interstate    Electric    Novelty    Co.      To- 
ronto. 
Flint    Paper. 

Jno.     Oakey    4    Sons.     Ltd.,     London. 
Eng. 
Floor    Wax. 

Cooke  4   Bonlton,  Toronto. 
Food    Choppers. 

Landers.   Frary  4  Clark.  New  Britain. 

2-    Marwell    4    So™.    St.    Mary's. 

I       P!ck-    5.tow   *    Wilcox  Co..    Southing- 
ton,    Conn. 

'    F£!dl1*    T"bn'«r    Steel    Tripods. 

The    Herbert    Morris    Crane    4    Hoist 
!  Co.,    Ltd..    Toronto.    Ont. 

;    Force   Cups. 

Canadian     Consolidated     Rubber     Co. 
5  Montreal. 

j    Forgings. 

The  Steel  Co.   of  Canada.   Ltd..   Ham- 
il  ton. 

Friction    Hoists. 

The    Herbert    Morris    Crane    4    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Galvanizing. 

Canada     Metal    Co..    Toronto. 

Thos.    Davidson   Mfg.   Co.,    Montreal. 

The  8teel  Co.  of  Canada.   Ltd..   Ham- 
ilton. 

Si  Z    ^^V0"    LM"    Hamilton. 
Sheet    Metal    Product*  Co.,    Ltd..    To- 
ronto. 

Galvanized   Iron. 

Henderson    4    Richardson.    Montreal. 
John    Lvsaeht.    Ltd..    Bristol.    Newport 

and  Montreal. 
B.   4  8.   H.   Thompson  4   Co..   Mont- 
real. 
Galvanized    Steel    Tanks 

Wayne  Oil  Tank  4  Pump  Co..  Wood- 
stock.   Ont. 

Galvanized    Ware. 

£•   m    H£?".n.'1„SoB"  *  Co-  Toronto. 
«    £    T.*"^    Co-    T'M ••    H«"flton. 
MacKenzie    Bro...    Winnipeg.    Man. 
McClarv'a.    London.    Ont. 
Sheet    Metal    Products    Co..    Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
Galvanized    Wire. 
Dominion    Iron    and    Steel    Co..    Ltd. 
Svdnev. 

Frost    Wire   Fence   Co..    Ltd..    Hamil- 
ton, Out 
Garbage    Cans. 

kT^.    Davidson    Mfg.    Co..    Montreal. 

McClarv  Mfg.   Co..   London. 

Sheet    Metal    Prodneta    Co..    Toronto. 

Koren     Bros..    Toronto. 

E.    T.    Wright    Co..    Hamilton. 
Garden     Cultivators. 

C.    S.    Nnreross  4   8ons.    Bushnell.    111. 
Garden     Tools. 

Th»     Adamite     Wheel     4     Mfg.     Co.. 
Hamilton. 
Gas    Fixtures. 

The    Barton-Netting    Co..    Ltd..    Wind- 
sor.   Ont. 

Tas.  Morrison  Brass  Mfg.  Co..  Toronto. 
Gas    Fngtne    Silencers. 

Ms-Hm    silencer  Co..    Hartford.    Conn. 
Gasoline. 

Pltner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    tamp    Snnnlles. 

Pitner  Gasoline  Lighting  Co..  Toronto. 
Gasoline   Tanks.   Underground 

Warns  Oil  Tank  4  Pump  Co..  Wood- 
stock.  Ont. 
Gates. 

Frost   Wire   Fence   Co..    Ltd.,    Hamfl-    J 
ton,  Ont. 
Ganges. 

Peck.    Stow   4    Wfleox  Co..    Southing-     I 
ton.    Conn. 
L.    8.    8tarrett  Co.,    Athol.    Mass. 
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j    Glass. 

Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co..     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
ilton. 
Excelsior    Plate    Olass    Co.,    Toronto. 
A.    Ramsay   4   8on.    Montreal. 
G.    F.    Stephens    4   Co..    Winnipeg. 
Glass   Cutters. 

8mith  4  Hemenway  Co.,  New  York. 
Glass,    Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co..    Toronto. 
G.    F.    Stephens    4   Co..    Winnipeg. 
Toronto    Plate    Glass    Importing    Co. 
Toronto. 
Glass.    Sheet    and    Figured. 
A.    Ramsay   4   Son.    Montreal. 
Glass    Paper. 
A.    Ramsay   4    Son.   Montreal. 
)       Jno.     Oakey    4    Sons.    Ltd.,     London, 
Eng. 
Glnss.    Wired. 
G.    F.    Stephens    4    Co..    Winnipeg. 
Toronto     Plate     Glass     Importing    Co., 

Toronto. 
Exceliior   Plate  Olass   Co.,   Toronto. 
Consolidated      Plate     Olass     Co.,     To- 
ronto. 
Glaziers'    Diamonds. 
Pelton.    Godfrey   8. 
Arthur    Rndd    &    Co.,    St.    Helen's. 
Rharratt     4    Newth,     London.     Eng. 
G.    F.    Stephens    4    Co.,    Winnipeg. 
Olne. 
Henderson     4     Richardson,     Montreal. 
G.     F.     Stephens    4    Co..    Winnipeg. 
Gouges. 
Buck    Bros..    Milhury.    Mass. 
Peck,    Stow   &    Wilcox  Co.,    Southir.z- 
ton.    Conn. 
Gravity    Electric    Hoists. 
The    Herbert    Morris    Crane    4    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Gravity    lowering   Blocks. 
The    Herbert    Morris    Crane    4    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co..    Cleveland. 
Rlehards-Wilcox     Mfg.     Co.,     London 
Ont. 
Gnns. 
J.    P.    Clapbrough    4    Johnston,     Bir- 
mingham. 
Harrington    4    Richardson    Arms    Co., 

Worcester.     Mass. 
Iver   Johnson's    Arms   4    Cycle   Works 

Fltchbnrg.    Mas*. 
Remington     Anns-n.M.C.     Co..     Wind- 
Ross    Rifle    Co..    Quebec. 
Hammers. 
Peck.   Stow  4   Wilcox   Co..   Cleveland. 

Ohio. 
Whitman     4     Barnes     Mfg.     Co.,     8t. 
Catharines. 
Handles. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Still.    J.    H..    Mfg.  Co..   St.   Thomas. 
Hand    Hoists. 
The    Herhert    Morris    Crane    4    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hangers.   Storm   Sash  and   Screen. 
The     Stanley     Works.     New     Britain. 

Conn. 
Taylor   Forbes   Co..    Onelph.    Ont. 
Watrous  Acme  Mfg.  Co..  Des  Moines, 
Iowa. 
Hardware.    Metal    Window. 
Canadian    Yale    4    Towns.    St    Cath- 
arines. 
P.    4   F.   Corbin.    New   Britain.   Conn. 
The     Stanley     Works,     New     Britain, 
Harvest    Tools. 

H.  8.   Rowland.  Sons  4  Co.,  Toronto. 
Hav    Unloading    Tools. 
MacKenzie    Bros..    Winnipeg.    Man. 
F.    E.    Myers   4   Bro.,    Ashland.   Ohio. 
Hay  Wire. 
Frost    Wire    Fence   Co..    Ltd..    Hamil- 
ton. Ont 
Hinges. 
J.    E.    Beauchamp   4  Co,    Montreal. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works.     New     Britain, 
Taylor    Forbes    Co..    Ouelph.    Ont 
Hinges.    Spring. 
Oiicsgo    Spring    Butt    Co..    Chicago. 
Taylor-Forbes   Co..    Ltd.,    Guelph,  Ont. 
Hockev    Sticks. 

Still.    J.    H..    Mfg.    Co..   St.   Thomas. 
Hoists.    Chain,   Electric   and 
Pneumatic. 
The    Herbert    Morris    Crane    4    Hoist 
Co..    Ltd.,    Toronto.    Ont 
Hoisting   and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    4    Hoist 
Co..    Ltd.,   Toronto,    Ont 
Hooks. 
P.   4  F.   Corbin.   New  Britain.  Conn. 
Henderson     4     Richardson.     Montreal. 
The    Herbert    Morris    Crane    4    Hoist 

Co..    Ltd.,   Toronto.   Ont 
Peck.   Stow  4  Wiloox  Co..   Cleveland. 

Ohio. 
Thp     Stanley     Works.     New     Britain. 

Ponn. 
The  Steel  Co,  of  Canada,   Ltd.,  Ham- 


Hoops,    Steel    and    Wire. 

Haven.    Conn, 
Peck,   Stow  ft   Wueoi  Co..   Cleveland. 

Ohio, 
The  Steel  Co.  of  Canada,   Ltd,,   Ham 

ilton. 
Taylor   Forbes   Co.,    Guelph,    Ont 
Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Hooks,   Hat  and   Coat, 

Laidlaw   Bale-Tie   Co..    Hamilton,  Ont 
Horseshoes   and    Nails. 
The  8teel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,    Garden    and    Lawn. 
Canadian    Consolidated    Rubber    Co., 

Montreal. 
The    Canadian    H.    W.    Johns-ManvlU* 

Co.,    Ltd.,    Toronto. 
Gutta     Percha    4     Rubber    Mfg.    Co. 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Oo. 
Montreal. 
Ice    Cream    Freezers. 
Wm.    Cane    4    Sons    Co..    Newmarket. 
McClary's,    London,    Ont 
North    Bros.     Mfg.    Co.,    Philadelphia. 
The     8heet     Metal     Products     Co.     of 
Canada,    Ltd..    Toronto. 
Ire    Cutting    Tools. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Quality  Tool  Co.,   Montreal. 
Iron    and    Steel    Bars. 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

8ydney. 
Henderson     4    Richardson,    Montreal. 
The     Steel      Co.      of     Canada,      Ltd., 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  4  Iron  Co.,   Montreal. 
The     Steel     Co.     of     Canada.     Ltd., 
Hamilton. 
Iron    Pumps. 
R.    McDougaU    Co.,    Gait 
F.    E.    Myers   4   Bro.,    Ashland,    Ohio. 
Japans. 

A.    Ramsay    4    Son    Co.,    Montreal. 
Joist   Hangers. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,    Ont, 
Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,   Hamilton. 
Knife    Polish. 

Jno.     Oakey    4    Sons,    Ltd.,    London, 
Eng. 
Knurling    Tools. 

Pratt   4    Whitney    Co.,    Dundas,    Ont 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Ottervule.    Ont 

O.    F.    Stephens    4    Co.,    Winnipeg. 

Stratford    Mfg.    Co.,    Stratford,    Ont. 
Ladders.    Shelf. 

F.  E.    Myers   4    Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The    L.    Martin    Co.,    New    York. 

G.  F.    Stephens    4    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toroat*. 
Lamps,  Incandescent. 

Northern     Electric    Co.,    Montreal. 
Lanterns. 
Can.  H.   W.  Johns-Manville  Co..  Ltd.. 

Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont 
Ontario   Lantern    4   Lamp   Co.,    Ham- 
ilton.   Ont 
The     Sheet     Metal     Products     Oo.     sf 

Canada,    Ltd.,    Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 
Hamilton    Whip    Co..    Hamilton.    Ont 
MacKenzie    Bros.,   Winnipeg,    Man. 
Latch  os. 
Peck.   Stow  4  Wilaox  Oe.,  Cleveland. 

Ohio. 
The     Stanley     Works,     New     Britain 
Taylor  Forbes  Co.,   Onelph,   Ont 
Lawn    Fencing. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire   Oe.,    Ltd.,    Hamil- 
ton. 
Banwell-Hoxie  Wire  Fence  Co..   Ham- 
ilton. 
Lawn    Mower*. 
D.    Maxwell    4    Bona,    St    Mary's. 
8.   P.   Townsend   4  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,    Guelph,    Ont 
Whitman     4     Barnes     Mfg.     Co.,     St 
Catharines. 
Lawn    Settees. 
Canada  Wire  4  Iron  Good*  Co.,  Ham- 
ilton. Ont 
Stratford  Mfg.  Co.,  Stratford. 
Lawn    Swing*. 
J.    E.    Beauchamp   ft   Co..    Montreal. 
F.   E.   Myers  ft  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont 
Linseed   Oil*. 

A.   Ramsay  ft  Son   Co.,   Montreal. 
Lead    Pipe. 
Canada    Metal    Co.,    Toronto. 
Hoyt    Metal   Co.,   Toronto. 
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Out  of   One  Hundred  Men 

who  Essay  to  Run  Retail 

Stores, Ninety-five  Fail 

Fewer  men  succeed  at  keeping  store  than  at  any  other 
occupation.  It  seems  easy  to  make  a  living  by  selling 
goods  at  a  profit.  To  the  outsider  a  retail  store  looks 
like  an  El  Dorado  of  Easy  Gains.  But  only  five  per 
cent,  of  the  men  who  attempt  to  grasp  these  easy  gains 
achieve  a  permanent  success. 

Why? 

This  is  a  question  that  affects  not  only  retailing,  but  every  branch  of 
business.  The  manufacturer,  the  wholesaler,  the  banker,  are  all  directly 
concerned.  Conditions  which  affect  the  merchant  reflect  their  influence  on 
all  branches  of  industry  and  commerce.  If  a  man  starts  a  retail  store  and 
fails,  the  manufacturers  and  wholesalers  who  supplied  him  with  goods  share 
in  the  loss.  The  banker  may  also  figure  in  the  liability.  On  the  other 
hand  when  a  merchant,  by  force  of  good  merchandising  and  sound  business 
methods,  works  up  a  profitable  and  permanent  business,  the  manufacturer,  the 
wholesaler  and  the  banker  all  share  in  his  prosperity. 

AND  SO  THE  REASONS  FOR  THE  LARGE 
PERCENTAGE  OF  FAILURES  IN  THE 
RETAILING  WORLD  ARE  OF  DEEPEST 
INTEREST  TO  MEN  IN  ALL  BRANCHES 
OF  BUSINESS. 

Under  the  title  "Service  and 
Super-Service,"  William  Byron 
tells  in  the  February  issue  of 
MacLean's  Magazine  why  the 
few  succeed  and  the  many  fail. 
Briefly,  it  simmers  down  to 
this:  The  man  who  goes  into 
business  to  sell  goods  cannot 
win  his  way  to  the  top — and 
stay  there.  In  order  to  succeed 
it  is  necessary  to  sell  service — 
even  super-service — to  the  pub- 
lic ;  the  best  possible  service 
compatible  with  a  reasonable 
profit.  Too  much  service  is  as 
bad  as  too  little,  for  after  all  a 
man  cannot  stay  in  business 
unless  he  is  making  a  profit. 

You  will  be  interested  in  seeing 
the  development  of  this  theme, 
in  reading  the  article  through. 
It  contains  a  wealth  of  valuable 
information. 

Buy 

Maclean's 
Magazine 

MACLEAN  PUB.  CO. 
20c.  a  copy.     $2.00  a  year 
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Builders  of 
Prestige 


^ 
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Delta  Files  possess 
merits  that  make 
them  fast  friends 
with  their  users. 

They're  distinct- 
ive in  the  way 
they  bite  into  the 
work,  by  the  ease 
with  which  they 
can  be  used,  by 
their  results  and 
their  length  of 
service. 

We    are    the    only 
file   manufacturers 
using    crucible 
steel  absolutely  in 
files  from  3  to  24 
inches,      which, 
when     combined 
with   our  long  ex- 
perience in  cutting 
and        tempering, 
puts  the  Delta  on 
the   top   for   eflioi 
ency  and  econoim 
A    shape   and    si^c 
for   every   require 
ment  —  our  trade 
mark       (the      pur 
chaser's     satisfac- 
tion     or       money- 
back  guarantee)  is 
on  every  tang. 

Order  from  your 
jobber:  if  he  can- 
not supply  you, 
write  us. 


DELTA 


DELTA    FILE   WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS : 

H.   S.    Howland.    Sons    &    Co..    Toronto; 

Starke,    Seybold.    Montreal  ; 

Wm.    Stairs.    Son    &    Morrow,    Halifax  ; 

Merrick-Anderson    Co..    Winnipeg 

ALL  LEADING  JOBBERS 


February  13,  1915. 
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Levels. 

Lutein    Rule    Co.,    Saginaw,    Mich. 
Goodell-Pratt    Co..    Greenfield.    Man*. 
J.   Rabone  ft   Sons,   Birmingham,   Eng. 
L.    8.    Starrett    Co..    Athol,    Mass. 
Stanley     Rule     &      Level     Co.,      New 
Britain,   Conn. 

Linseed    Oils. 
Canada    Linseed     Oil     Mills,    Toronto. 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Canadian    Tale    ft    Towne,    St.    Cath 

arines. 
P.   ft   F.    Corbin,   New   Britain,'  Conn. 
May    A    Padmore.    Birmingham,    Eng 
Peck,    Stow  ft  Wilcox   Co.,    Cleveland, 

Ohio. 
Taylor   Forbes   Co.,    Ouelph,    Ont. 

Lumbering     Tools. 

Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,   &  Co.,   Pembroke,   Ont. 

Mail   Boxes. 
J.    E.    Beauchamp    ft    Co.,    Montreal, 

Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton    Gas    Mantle  Co.,   Hamilton. 

Mantels   and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Mattings,    Flexible    Steel,    Wire. 

Kuhne-Anderton  Co..  Port  Hope.  Ont. 
Mechanics'    Tools. 

Stanley  Rule  ft  Level  Co.,  New 
Britain.   Conn. 

Goodell-Pratt    Co..    Greenfield,    Mass,  ' 

Peck,    Stow   ft    Wilcox   Co.,    Southing  - 

'    ton,   Conn. 

L.   S.    Starrett  Co.,    Athol.   Mass. 

Metals. 

Canada    Metal   Co.,   Toronto. 

Caverhill.    Learmont   ft   Co.,   Montreal. 

Henderson    &    Richardson,    Montreal. 

Hoyt    Metal    Co.,    Toronto. 

Leslie,    A.    C„    ft    Co.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Nova  Scotia  Steel  ft  Coal  Co.,  N«w 
Glasgow,    N.S. 

Alonzo  W.    Spooner,   Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  ol 
Canada,    Ltd.,    Toronto. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tallman  Brass  ft  Metal  Co.,  Ham- 
ilton. 

Metal    Lockers. 
C«nada  Wire  ft   Iron  Goods  Mfg.  Co. 
Hamilton. 

Metal     Shingles,    Siding     Etc 
Metallic    Roofing    Co.,    Toronto.  ' 
Metal   Polish. 

*re„  Ca.n.^dia5.  H-  w-  Johns-Manville 
IjO.,   Ltd.,    Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 
Oakey,    John,    ft    Sons.    London.    Eng. 
Mitre    Boxes. 

Smith    ft    Hemenway    Co.,    New    York. 
Mop    Wringers. 
MacKenzie    Bros.,    Winnipeg.    Maa. 
N.'y.         P    WHn*er   Co.     Fultonville, 

Motor    Cycles. 

IVF£hbuSrg?\aA™5    &    CyC'e    W°rkS; 
Nail   Pullers.  ' 

^POrtBnCo6nenPOrt  HdW-  C0rp-  Brid^ 
Smith  ft  Hemenway  Co.,  New  York. 
itails,  Wire. 
DNmsni°n  Ir°n  *  Steel  Co"  Sydney, 
H.  8.  Howland.  Sons  ft  Co.,  Toronto 
Laidlaw  Bale-Tie  Co.,  HamUton.  Om' 
Northern  Bolt  ft  Screw  Co.,  Owen 
Sound,    Ont.  ™ 

'rh?*Z??f  £  Bu."??n  C°-  Gananoque. 
U tor!  ■         Canada^   Ltd..   Han,! 

Neckyokes. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated    Ware 

MacKenzie    Bros.,    Winnipeg.    Man. 
Oilers. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada,    Ltd.,    Toronto. 
»     £•    bright    Co-    Ltd.,    Hamaton. 
K.   E.   Bloomer,    Keithaburg,   111. 

Oil    Stones. 

Carborundum  Co.,   Niagara  Falls.  N.Y. 
Oil    Stoves. 
Sheet    Metal    Products    Co.,    Toronto. 
McClary    Mfg.    Co.,    London. 
?ueen   City    Oil    Co.,    Toronto. 


Oil    Tanks    and    Pumps.  Reamers. 

Sheet    Metal    Products    Co.,    Toronto. 
Wayne  Oa  Tank  ft  Pump  Co.,  Wood- 
stock,   Ont. 

Ornamental   Iron    and   Wire. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 
Packing. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Pails. 
Wm.    Cane    ft    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man, 
Sheet   Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Paints,  Oils,  Varnishes. 
Berry    Bros.,    Ltd.,     Walkervllle.    Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint  Co.,    Montreal. 
Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft   Co.,    Toronto. 
Pratt    ft    Lambert,    Inc.,    Bridgeburg. 
A.    Ramsay   &   Son   Co.,    Montreal. 
Sherwin-waiiams    Co.,    Montreal. 
G.   F.   Stephens  ft   Co.,   Winnipeg. 
Paint   and    Tarnish    Remover. 
Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
A.    Ramsay   ft    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     Mfg. 

Co.,    Hamilton,    Ont. 
Greening.    B.,    Wire    Co.,    Hamilton. 
Pig   Iron. 

Henderson    ft    Richardson.    Montreal. 
,  8teel    Co.    of   Canada,    Limited,    Ham- 
aton. 
» A.    C.    Leslie    ft    Co.,    Montreal. 
Pipe   Wrenches. 
Peck,   Stow   &   Wilcox  Co..   Southing 

ton,    Conn. 
Trimont    Mfg.    Co.,    Roxbury.    Mass. 
Pipe.     Wrought,    Lead    and 
Galvanized. 
Hoyt    Metal    Co.,    Toronto. 
Steel    Co.    of    Canada,    Limited.    Ham- 
ilton. 
Canadiar  Tube  ft  Iron   Co..   Montreal. 
Pipe.    Galvanized    Cond. 
F.    T.    Wright   Co..    Hamilton.    Ont. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Pine   Cutters. 

•  Trlmont    Mfg.    Co..    Roxbury.    Mass. 
Plane    Irons. 

Ruck    Tiros..     Miltrary,    Mass. 
Plate    Clamps. 
The    Herbert    Morris    Crane    &    Hoist 
Co..    Ltd..   Toronto.    Ont. 
PI  vers. 
Henderson    ft    Richardson.    Montreal. 
Peck,    Stow   ft    Wilcox   Co..    Southing- 
ton,    Conn. 
Smith    *•    Hemenwav   Co.,    New    York. 
Plugs.  Electricians'. 
Canadian     Consolidated     Rubber     Oo.. 
Montreal. 
Ponltrv    Netting. 
Greening.    Ft.,    wire   Co..    Hamilton. 
John    Lvsaght.    Ltd..    Bristol.    Newport 
and    Montreal. 

r^wcr    Grinders. 

T*">      Adamite     Wheel     ft     Mfg.     Co.. 
TTomflton. 
Pnlleys. 

Peck.    Stow  ft   vPflsox   Co..   Cleveland. 
Ohio. 

Tavlor-Forhes   Co..    Ltd..    Gnelph.  Ont 
PnlWa     (Sash,    etc.). 

P     *    F.    Po*1n.    N-w    Britain     Conn 

MacKenHe    Bros.,    Winnipeg    Man. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Pumps. 

R.   MeDongall   Co..    Gait.   Ont. 

F.  F.    Mvers   ft   Bro..    Ashland.    Ohio. 
Pump    Valves. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Putty. 
Rrandram-Henderson    Co..     Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwin-Williams    Co..     Montreal 
Steel   Co.    nf  Canada.   Ltd.     Hamilton. 

G.  F.    Stephens    ft    Co..    Winnipeg. 
Ranges. 

Kir-Ben.     Ltd..     Almonte. 
MoClsry'«.     London. 
Gnmey    Fonndry    Co.,    Toronto. 
Thos.     Davidson     Co..     Montreal. 
Findlay   Bros..    Carleton    Place. 
MacKenzie    Bros.,    Winnipeg.    Man. 
Western    Foundry   Co.,   Wingham. 
Rat    Traps. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 

Radiators. 

Gnrney    Foundry    Co..    Toronto. 
Taylor-Forbes   Co.,    Ltd.,    Gnelph,  Ont. 
Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 
Jonathan    Crookes    &    Son,    Sheffield, 

Eng. 
■Tan.    Hutton    ft    Co.,    Montreal. 
Maier,    Morse    Hdw.    Co.,    Winnipeg. 


Butterfleld   ft   Co..    Rock    Island,   Que. 

Pratt    ft    Whitney   Co.,    Dundas,    Ont. 

Whitman   ft    Bamea,    St.    Catharines, 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y 
Red    Lead. 

Brandram-Henderson    Co.,    Montreal. 
Reels,    Fishing. 

Abbey   ft    Imbrie,    New   York. 
Ref  ri  gerators. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London. 

Sanderson    ft    Harold    Co.,    Paris, 
Registers. 

Kir-Ben,    Ltd.,    Almonte. 
Reinforcing    Concrete. 

Dominion    Iron    ft    Steel    Co..    Sydney 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
Rifles. 

Ross    Rifle    Co.,    Quebec. 

Taylor    Forbes    Co..    Gnelph.    Ont. 
Rims.  Waggon,  Buggy  and  Auto. 

Merritt   ft  Co.,   Chatham,   Ont. 
Rivets. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.    of   Canada,    Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver   Johnson's    Arms    ft    Cycle    Wks., 
Fitehburg,    Mass. 
Roofing. 

Canadian  Supply  ft  Con.  Co.,  Toronto. 

Canadian    H.    W.    Johns-ManvUIe   Co., 
Toronto. 

H.   S.   Howland   &   Sons  Co..  Toronto. 

T.ewis     Rroa..     Ltd..     Montreal. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 

Miller.    Morse   Hdw.    Co.,    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Roofing    Supplies. 

The   Can.    H.    W.   Johns-Manville   Co.. 
Ltd..    Toronto. 

Metallic    Roofing  Co..   Toronto. 

Miller     Morse    TTdw.    Co..    Winnipeg. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Rope. 

Consumers    Cordage    Co..     Montreal. 
Rone   Blocks. 

The    Herbert    Morris    Crane    ft    Hoiit 
Co.,    Ltd..    Toronto.    Ont. 
Rnnwavs.   Hand    Operated. 

The    Herbert     Morris    Crane    &    Hoist 
Co.,    Ltd..    Toronto.    Ont. 
Rnnwavs.    Electric. 

The    Herhert     Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Rules    and     Ganges. 

.Ta«.    Chestermsn    ft    Co.,    Ltd.,    Shef- 
field.   England. 

T.ufvtn    Rule    To.,    Windsor. 

.T.   Rahnne  ft   Sons.   Birmingham.    Eng. 

L.    S.    Starrett    f„.,    Athol.    Mass. 
Rubber    Cement. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Sod    Irons. 

Taylor   Forbes   Co..    Gnelph.    Ont. 
Sash    Fasteners. 

Peek     8tow  ft  WHcox  Co.,   Cleveland. 
Ohio. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Saws. 

ni«s*on.    Henrv.    ft    Sons.    Philadelphia 

■almonds    Canada    Saw    Co..    Montreal. 

Scales. 

A  rimer    Pnmn    ft    Scale    Co..     Avlmer. 
■narrow.    Stewart   ft    Milne   Co..' Ham- 
ilton. 
Screen    Doors    and    Windows. 
MacKenzie    Pros..    Winnipeg.    Man. 
Sanderson.     Harold     Pn..     Paris.     Ont. 
Sereen    Door   Seta. 
P.    ft   F.    Corbin.   New   Britain.    Conn. 
The     Stanley     Works.     New     Britain. 

Ponn. 
Taylor-Forbes   Co..    Ltd..    Guelph.  Ont 
Screw   Plates. 

Bntterfleld    ft   Co.,    Rock   Island,    Que. 
Screw  Drivers. 

Quality  Tool   Co..   Montreal. 
Screw    Driver   Bits. 
Buck    Bros..    Mfthnrv.     Mass. 
Peck.    Stow   ft   waeox   Co.,    Sonthing- 

ton .    Conn. 
Quality  Tool   Co..   Montreal. 
Screws.    Nuts.    Bolts. 
Northern     Bolt    ft     Screw    Co..     Owen 

Sound.    Ont. 
Steel  Co.   of  Canada.    Ltd.,   Hamilton. 
Screws.    Wood. 

Steel  Co.    of  Canada,   Ltd..   Hamaton. 
Scvthe    Stones. 
The   Carborundum   Co.,    Niagara   Falls. 
New  York. 
Seeds, 

Wm.    Rennie   ft   Sons,    Toronto. 
Serving    Dishes. 

MacKenzie    Bros,,    Winnipeg,    Man. 
Shears,    Scissors. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
G.    F.   Stephens   ft   Co.,    Winnipeg. 


Shelf    Boxes. 

Cameron    ft    Campbell.    Toronto. 
Shellacs. 

Berry    Bros..    Walkerville.    Ont. 
Shovels    and    Spades. 

Lundy   Shovel   ft   Tool   Co.,    Peterboro 
Sieves   and    Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamaton. 

B.    Greening    Wire    Co.,    Ltd.,    Ham 
aton. 

Silencers. 

Maxim    Silencer   Co.,    Hartford,   Conn 
Silverware. 

MacKenzie   Bros.,    Winnipeg,    Man. 

McGlashan,  Clarke  Co.,   Niagara  Fal 

Meriden    Britannia    Co.,     Hamilton. 

Oneida      Community,      Ltd.,      Nlagar« 
Falls. 

Standard    Silver    Co.,    Toronto. 
Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Slings. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Snow    Shovels. 

The  Sheet  Metal   Products  Co.,    Mont 
real,    Toronto,    Winnipeg. 
Store    Ladders, 

Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont. 

Solder. 

Canada    Metal    Co.,    Ltd..    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet    Metal    Products    Co.,    Toronto. 
Splicing   Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 

Northern   Electric   Co. 
Sporting   Goods. 

H.  8.   Rowland.  Sons  ft  Co.,  Toronto. 

Lewis     Bros.,     Ltd.,     Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,    Hamaton. 
Springs. 

B.     J.     Coghlin.      Montreal. 

B.    Greening    Wire    Co.,    Ltd.,    Ham 
aton. 

Henderson    ft    Richardson.     Montreal. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Spring     Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago,   IU. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  OnL 
Stains. 

A.    Ramsay   ft    Son    Co.,    Montreal. 
Stains,    Shingle. 

Berry    Bros,,    Walkervllle. 

The   Can.    H.    W.   Johns-Manvule   Co.. 
Ltd.,    Toronto. 

A.    Ramsay   ft    Son   Co.,    Montreal. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

Winnipeg   Paint  ft   Glass   Co.,    Winni- 
peg. 

Stains,    Wood. 
Berry   Bros.,    Walke,rvtile. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 

A.  Ramsay    ft    Son   Co..    Montreal. 
Winnipeg   Paint  ft   Glass  Co.,   Wlnni 

peg. 

Staples. 

Canada  Wire  ft  Iron  Goods  Cs.,  Ham 
ilton,   Ont. 

B.  Greening    Wire    Co..    Ltd.,    Hamfi 
ton. 

The    Stanley    Works,    New    Britain. 

Steel   Co.  of  Canada.   Lfd.,   Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain 
Conn. 

Steel    Wire    Hoops. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Steel  Co.   of  Canada.    Ltd.,    Hamilton. 
Stencils. 
Hamilton  Stamp  ft  Stenca  Co.,  Ham 

ilton,   Ont. 
McClary's,    London,    Ont. 

E.  T.    Wright   Co.,    Ltd.,    HamUton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   ft    Bro..    Ashland.    Ohio. 
Stocks    and    Dies. 

Bntterfleld   ft   Co.,    Rock    Island,    Que. 
Stoves,    Furnaces. 

Burrow,    Stewart   ft    Mane  Co.,    Ham 
ilton. 

Ourney    Foundry    Co..    Toronto. 

Findlay   Bros..   Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.    Ltd.,    Almonte. 

McClary's,    London,    Ont, 
Stoves,    Gas. 

Burrow,    Stewart   ft    Mane   Co..    Ham 
ilton. 

Ourney     Foundry    Co.,     Toronto. 

McClary    MIg.    Co.,    London,    Ont. 
Stove    Pipes. 

Soren    Bros.,    Toronto. 
Tank   Heater*. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Oct. 
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Russell  Jennings 

Auger  Bits  and  Braces 


Auger  Bits  with  ordinary 
shanks,  and  Precision 
Turned  Shanks,  Bit  Braces, 
Screw  Drivers,  Counter 
Sinks,  Expansion  Bits,  etc. 


Russell  Jennings  Mfg.  Co,,  Ltd. 

St.  Catharines,  Ont. 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


Gardner 

Ladders 

are  the  best,  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn   Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of_quality 


For 
Heavy 
Pressure  ^isJiltiilaflJk 

I    IC99UIC  narai  »..». 


For 

High 

Speed 


Always  reliable.     Stocked  by  .hardware  dealers. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 


LIMITED 


SHEFFIELD,  ENG. 

Avoid  imitations    of   our  ^CQED    TRADF" 

CUTLERY  ^l-  ..▼/ 


exact  §  -*BL, 


% 


By  seeing  that  this 

mark   is  on  each    blade.  ^tVIA/TPTi     Vfc^1 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  68*  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  all  sizes) 
Regarding   the    Steel   Bending   Brake   we   purchased   last   Spring,   are 
pleased   to   report  that  we   are  more  than  delighted  with  this  machine, 
not   only  with   the   way   it  is   constructed,   but  with   the   work   it   turns 

out.     We  formerly  used   a  brake,   but   are  very  glad   indeed   now 

that  we  have  made  the  change.     We  get  more  speed  and  better  results. 

Yours  truly, 

THE  McCLARY  MFG.  CO..  C.  E.  Main.  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Ahern    Safe    Works    .., 20 

Alabastine    Co.,    Paris,    Ltd.,    The    ..  55 

American    Rolling    Mill    Co.,    The    ..  6 

American    Shearer    Co 4 

Atlas    Mfg.    Co 63 

Aylmer  Pump   &   Scale  Co.,    Ltd....  61 

Barnett,    G.    &    H.,    Co .'.  51 

Barton  Netting  Co.,   Ltd.,   The   18 

Berry    Bros 45 

Bissell    Carpet    Sweeper    Co IS 

Boston    Varnish    Co 55 

Bowser,    R.   M.,   &  Son    14 

Brandram-Henderson,    Ltd 47 

Buck    Bros 19 

Butler,    Geo.,    &   Co.,    Ltd 19 

Cameron    &    Campbell    61 

Canada    Metal    Co.,    Ltd.,    The    49 

Canada    Paint    Co.,    Limited    17 

Canada    Steel    Goods   Co 8 

Canada   Wire  &   Iron   Goods    18 

Canadian    Consolidated    Rubber    Co., 

Limited    24 

Canadian    Tube   &    Iron   Co 23 

Chatillon,    John,    &    Sons    20 

Clayton    &    Lambert   Mfg.    Co 72 

Coghlin,    B.    J G5 

Cummcr-Dowswell,    Limited    1 

Davidson,     Thos.,     Mfg.     Co 21 

Delta    File    Works    67 

Dominion    Iron    &    Steel    Co.,    Ltd...  16 


Elk    Fire    Brick    Co 61 

Excelsior    Plate   Glass   Co.,    Ltd 20 


Ford    Auger    Bit    Co. 
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Hamilton    Cotton    Co 61 

Harrington    &    Richardson    Arms    Co.  17 

Hutchins-Kilbourne    Co 65 

Hutton,    James,    &    Co 69 

Interstate    Electric    Novelty    Co 14 

International    Nickel    Co.,    The    63 


James    &    Reid    

Jamieson    &   Co.,    R.    C. 
Junkunc   Bros 


Kyle    Malleable    Castings    Co. 


Laidlaw   Bale  Tie  Co.. Inside  back   cover 

Landers,    Frary  &   Clark    2 

Leslie.   A.  C,  &  Co.,  Limited    26 

'.ewis    Bros.,    Ltd 3 

London    Bolt   &   Hinge   Works    72 

London    Rolling    Mills  Co.,    Ltd.    ...  63 

Lufkin    Rule   Co Inside  back    cnver 

MacFarlane    &    Co.,    Limited    4 

MacNeil.    Geo.    W.,    Company    63 

Manitoba     Bridge     &     Iron     Works, 

Ltd 57 

Martin-Senour    Co 45 

Martin.    The    L.,    Co 69 

McComb,    J.    H 65 

McDougall,    R..    Co 22 


McFarlane    Ladder    Works    10 

McGlashan,    Clarke    Co.,    Ltd 

Inside  front  cover 

Meakins   &   Sons,    Ltd 12 

Metallic    Roofing    Co 21 

Miller-Morse    Hdwe.    Co.,    Ltd 69 

Moore,    D..    &   Company    15 

Morrison,    Jas. ,    Brass    Mfg.    Co 10 

Myers,    F.    E..    &   Bros 61 

Neverslip    Mfg.     Co.,    The    13 

Nicholson    File    Co 6 

Northern    Bolt    &    Screw   Co.,    Ltd..  61 

Nova    Scotia   Steel    &   Coal    Co 63 

Oakey,    John,    &    Co 63 

Otterville    Mfg.    Co 69 

Parmenter,    Bulloch  Co.,    The    61 

Peck,    Stow  &  Wilcox  Co.,   The 26 

Pink,    Thos 18 

Prairie   City   Oil    Co.,    Limited    14 

Pratt   &   Lambert,    Inc 53 

Pratt  &   Whitney  Co.,  Limited    1 

Public    Works,    Minister    of    62 

Ramsay,   A..  &  Sons   49 

Raymond  Mfg.  Co.,  Ltd 72 

Remington      Arms      Union      Metallic 

Cartridge    Co Outside    back    covei 

Richards-Wilcox    Co l 

Roofers    Supply    Co.,    Ltd 

Inside    back    cover 

Ross    Rifle    Co 72 

Russell    Jennings    Mfg.    Co 69 


Saunders    &    Wainwright    62 

Seymour,    Henry   T.,   Shear  Co 61 

Sharratt   &   Newth    63 

Sheet    Metal    Products    Co 5 

Spooner    Co.,    Alonzo    W.,    Ltd 61 

Spramotor    Works    22 

Stanley    Rule    ft    Level    Co 14 

Stanley   Works    l  ;i 

Starrett,    L.    S.,    &    Co 

Outside  front  cover  7 

Steel    Bending    Brake   Works    69 

Steel   Co.    of   Canada,    Ltd 9 

Stevens-Hepner    Co.,    Limited    19 

Still,    J.    H.,    Mfg.    Co 19 

Tallman   Brass   &  Metal  Co 69 

Taylor-Forbes    Co U 

Toronto    Plate    Glass    Importing    Co.  61 

Townsend,    S.    P.,    &  Co 16 

Want    Ads 62 

Wasterholm,    Geo.    &    Son    1 

Whitman   &    Barnes   Mfg.    Co i 

Wilbusch   &    Hilger,    Ltd 4 

White  Mope   Wringer   Co.,   The    20 

Wilckes-Martin-Wilckes     61 

Woods,    Walter,    &   Co.,    Ltd 18 

Wright,    E.    T.,    Co.,    Ltd 23 

Wrought    Washer   Mfg.    Co 22 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Tap*. 

Bntterfleld   ft   Co.,    Rock    Island.    Que. 

Pratt   *    Whitney    Co.,    Dundaa,    Ont. 
Tacks. 

8tM]  Co.  of  Canada,   Ltd..   Hamilton. 
Tape*. 

Can.  H.  W.  Johna-Manvllle  Co..  Ltd., 
Toronto. 

Jas.  Chatttrman  ft  Co.,  Sheffield, 
Eng. 

Lufkin    Role   Co.,    Windsor,   Ont. 

J.   Rabone  ft  Sons,   Birmingham.   Eng. 
Ten  Kettles. 

Soren    Bros.,    Toronto. 
Technical   Books. 

MaeLean    Publishing   Co.,    Toronto. 
Tents    and    Awnings. 

Scythes    ft    Co.,    Toronto. 
Telescopic   Ash    Hoists. 

The    Herbert    Morris    Crane    ft    Host 
Co.,    Ltd.,   Toronto,    Ont. 
Threshing    Tools. 

Pratt    ft    Whitney    Co..    Dundas,    Ont. 
Tiling,   Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Tinners'   Snips. 

Peck,    Stow   ft    Wilcox   Co.,    Southing 

ton.    Conn. 
Taylor-Forbes  Co..    Ltd..    Quelph,  Ont. 
Tin   Plate. 

A.  C.    Leslie    ft    Co.,    Montreal. 

B.  ft  S.  H.  Thompson  ft  Co.,  Mont- 
real. 

Tinware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Soren    Bros.,    Toronto. 
Sheet    Metal   Products    Co.,    Ltd.,    To- 
ronto. 

Tires,    Auto,    Bicycle    and 
Baby    Carriage. 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    Mtlbury,    Mass. 

The  Chapln  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co..  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York.  . 

Peck,  Stow  ft  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  ft  Hemenway  Co.,  New  York. 


Robt.    Sorby   ft  Sons,   Sheffield. 
Stanley     Rule     ft     Level     Co.,      New 
Britain. 
Tools — Metal    Workers'. 

Rrown-Rogga    Co..    Hamilton. 
Peck,   Stow  ft   Wilcox   Co.,   Southing- 
ton  ft   Cleveland. 
Tool    Grinders. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont. 
Taylor-Forbes   Co..    Ltd..    Guelph.  Ont. 

Torches. 

Clayton    ft    Lambert   Mfg.  Co..  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

J.    H.    8till    Mfg.    Co..     St.    Thomas. 

Track    Systems. 

The     Herbert    Morris  Crane    ft    Hir-t 

Co.,    Ltd.,    Toronto.  Ont. 
Travelling    Cranes. 

The    Herbert    Morris  Crane    ft    Hoist 

Co..    Ltd.,    Toronto,  Ont. 

Tripods. 

The    Herhert     Morris    Crane    ft    Hoi't 
Co..    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herhert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
rnbing,   Robber. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vaennm    Cleaners. 
Northern    Electric    Co..    Montreal. 
Onward  Mfg.  Co.,  Berlin.  Ont. 
Vaennm   Sweepers. 

MacKenzle    Bros.,    Winnipeg,    Man. 
Varnishes:    See    Paints. 
Berry    Bros.,    Ltd.,    Walkerrille.    Ont. 
Imperial    Vamish    and    Color   Co.,    To- 
ronto. 
Pratt  4   Lambert.    Bridgeburg. 
A.    Ramsay    &    Son    Co..    Montreal. 
G.   F.   Stephens  ft   Co..   Winnipeg. 
Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Ventilators. 
Metallic    Roofing    Co..    Toronto. 

Wall    Plaster. 

The   Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto,    Ont. 
Wush    Boards. 

Wm.    Cane    &    Sons    Co..    Newmarket. 

Meakins    ft    Sons.    Hamilton. 
Washing   Machines,    Etc. 

J.   H.   Connor   ft  Son.   Ottawa,   Ont. 

Cummer-Dowswell,      Lt£.,      Hamilton, 

Henderson    ft    Richardson,    Montreal. 


MaeKenxie    Bros.,    Winnipeg,    Man. 
D.    MaxweU   ft   Son.    St,    Mary's,   Ont. 
Northern    Electric    Co-,    Montreal. 
Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 

Wagon    Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Washers. 
Steel    Co.    of   Canada,    Ltd..  Hamilton. 
Wrought  Washer    Mfg.  Co..  Milwaukee. 

Watering   Cans. 

Soren    Rros..   Toronto. 
Sheet   Metal   Products  Co.,   Ltd.,   To- 
ronto. 

Wash   Boilers. 

Soren    Bros..   Toronto. 

Sheet   Metal   Products   Co.,    Ltd.,   To- 
ronto. 
Weeders. 

C.    S.    Noreross   ft  Sons,  Bushnell.    111. 
Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MaeKenxie   Bros.,    Winnipeg,   Man. 
White    Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel  Co.   of  Canada.   Ltd..    Hamilton. 

G.   F.   Stephens  ft  Co.,   Winnipeg. 

Wholesale    Hardware. 
Thos.   Birkett  ft  Son.  Ottawa. 
Caverhill,    Learmont   ft   Co.,   Montreal. 
Howland,  H.  8.,  Sons  ft  Co..  Toronto. 
Lewis     Bros,     ft     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

Winches. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Window    Gnards. 
B.    Greening   Wire   Co..    Ltd.,    Hamil- 
ton. 
Wre    Gnards. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co.,    Ltd..    Ha.m! 
ton. 
Wire  Door  Gnards. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 
Wire,    Iron,    Steel,    Brass    and 
Copper. 
Dominion     Iron    ft     Steel     Co.,     Ltd., 

Sydney. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 


Henderson    ft    Richardson.     Montreal. 

Laidlaw  Bale  Tit  Co..   Ham'Uon.  Ont 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Wire. 

Frost  Wire  Fsnes  Co.,  Ltd..  Hamil- 
ton, Ont. 

Northern  Bolt  ft  Sersw  Co..  Owen 
Sound,  Ont. 

Northern    Electric    Co..    Montreal. 
Wire   Mats. 

Andrews  Wirt  Works  of  Canada. 
Ltd..   Watford,   Ont. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Win   Co..    Ltd..   Hamil- 
ton. 
Kuhne-Anderton   Co..    Port   Hops.   Oat 

Wire    Goods,    Bright. 
Frost   Wirt    rents    Co.,    Ltd.,    Hamil- 
ton, Ont 
Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Wire   Gooda. 
Andrews   Wire   Works,   Watford,   Ont 
Canada  Wirt  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Wire   Products. 
Andrew    Wirt    Works,    Watford,    Ont 
Canada  Wirt  ft  Iron  Goods  Co.,  Ham- 
ilton, Ont 
Dominion     Iron    ft     Steal     Co.,     Ltd., 
Sydney. 

Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd.,   Hamilton. 

Wire   Springs. 

The  B.  Greening  Wire  Rope  Co., 
Ltd.,    Hamilton. 

Henderson  ft  Richardson,  Montreal. 
Wire    Stretchers. 

MaeKenxie    Bros.,    Winnipeg,    Man. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 

Wood    Finishes. 

Berry    Bros.,    Walkerrille. 
G.    F.    Stephens    ft    Co.,    Winnipeg 
Woven   Wire   Fencing. 
Frost   Wire    Fence   Co.,    Ltd..    Hull 

ton,  Ont. 
Dominion     Iron    ft     Steel    Co.,     Ltd.. 

Sydney. 

Wrenches. 
Peck.    Stow  ft   Wilcox  Co.,    Soothing 

ton  &  Cleveland. 
Trimont    Mfg.    Co.,    Roxbury,    Mass. 
Whitman     &     Barnes     Mfg.     Co..     Si 

Catharines. 
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Automobile    Owners    are    desirable   and    profitable    customers    and 
can  afford  to  buy  the  best  in  garage  hardware. 

Everything  for  the  Garage  Door 
Hinges,  Holder,  Hasps,  Handles,  Bolts 


No.   1457   Ball-bearing   Garage   Hinges   with   10  and   24-inch 

straps. 
No.  17T5  New  Garage  Door  Holder.     See  illustration  above. 
No.    915%    Extra    Heavy    Safety    Hasp.      Screws    concealed 

when    hasp    is   locked. 
No.   1125  5  and  7-inch   Shutter  Bar.     An  ideal  fastener  for 

inside    of    large   front    doors    on    Garages    having    side 

entrance. 
No.,  1055  10-inch  Chain  Belt.     Reversible  and  with  5  ft.  or 

24  in.  Chain. 


No.  1056  New  10-inch   Foot  Bolt  to   match  the  Chain   Bolt. 

No.  1252  Extra-IHeavy  Thumb-Latch— New. 

No.  1245  Padlock  eyes  in  three  sizes:  No.  1,  1%  x  1  5/16 
inches;  No.  2,  2%  x  1%  inches;  No.  3,  2%  x  2  3/16 
inches.  These  padlock  eyes  may  be  used  with  No. 
1252   Extra    Heavy    Latch. 

No.   1265   and   1257  Heavy   Handle  or   Pull. 

All  made  from  Stanley  Wrot  Steel  in  japanned  or  rust- 
proof "Stanley  Sherardized"  finishes.  Ask  your  jobber 
or  write  us  for  information. 


M        A 


B    "V 


T     H       E 


NEW     BRITAIN    \S   CONNECTICUT. 

NFW  YORK.  „.„„.„,  *™,     ™A£EM~RK.   .      D1J      »„  .  CHICAGO 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 

CANADIAN  REPRESENTATIVE 
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ROSS  RIFLES  IN  THREE  CALIBRES 


Ross  Sporting  Rifles   are  made    to   take 
.303    Ammunition — the    .280    Special 
Ross  Sporting  Ammunition   with 
copper  tube  expanding  bullet  v 

and     the    .22    short    or 
long,    or  long    rifle 
cartridges. 


Ross 
Rifles 


retailing  at  from  $12.00 

to    $55.00,    ofter    the    best 

sporting  rifles  at  moderate  costs, 

and  all  made  in  Canada. 

Ross  Rifles   are  known    throughout  the 

world    as    most    accurate,     hard-hitting, 

safe,   hunting  arms. 


ROSS  RIFLE  COMPANY,     -     QUEBEC 


No.  32   Torch. 


A  Winning 
Combination 


The  No.  32  Torch  and  a  "wideawake" 
"dealer.  Look  to  all  Torch  stock  during 
cold  weather,  knowing  that  the  loss  of 
one  job  caused  by  not  being  ready  when 
the  "hurry  up"  call  comes,  not  only 
means  a  loss  of  profit  that  would  pay 
for  the  torch,  but  frequently  means 
turning  one  of  their  customers  over  to  a 
competitor,  giving  him  a  chance  to  hold 
his  future  business.  The  No.  32  Torch 
is  the  best  winter  torch  ever  made. 
Wind,  rain  and  cold-proof.  Jobbers  sup- 
ply at  factory  price.  Our  catalog  is 
free. 

Clayton    &  Lambert    Mfg.  Co. 
Detroit.  Mich..  U.S.A. 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nats  and 
Washers,  assures  quickly  rilled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE   WORKS 
LONDON,  CANADA 


"Style  A— for 
Motorcycles" 


A  NON-FREEZABLE  LOCK 

Hardware  dealers  everywhere  have  endorsed 
this  new  keyless,  non-freezing  combination 
hasp  lock.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  bolts — contains  only  five 
parts — locks  in  three  places — made  of  Rolled 
Brass. 

The   JUNKUNC      ^o  c'iT 

Made  in  seven  styles.  The  ideal  lock  for  Auto- 
mobiles, Motorcycles,  Garage  doors,  locker«, 
tool  chests,  barns,  etc.,  in  fact  for  every  lock- 
ing purpose.  Fully  guaranteed  and  positively 
"non-pickable." 

Our  Special  Introductory  Offer 
Write  to-day  for  special  introductory  assort- 
ment and  prices.     Remember,  there's  a  mighty 
good   profit  for  you  in  each   sale.     We  furnish 
circulars  FREE. 
If  your  jobber  cannot  supply  you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956  West  71st  Street.    Chicago 


SPECIAL  JOBBING 

FOR  MANUFACTURERS 

We  can  take  care  of  that  surplus  for 

you. 

Anything  in  the  line  of  Foundry,  Steel 

or  Woodwork. 

Facilities   for   quick,   reliable   jobs   at 

reasonable  prices. 

Send  specifications  for  quotation  to-day. 
Raymond  Manufacturing  Co.,  Limited 

GUELPH,  ONTARIO 
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FIRE  DOOR  TERNE  PLATE 

For  Covering  Fire  Doors.     Every  Sheet  Stamped. 
Conforms  in  all  respects  to  National  Board  of  Fire  Underwriters'  requirements. 

Large  Stock  Close  Prices 

The  Roofers  Supply  Co.,  Ltd.,  Toronto,  Ont. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,  baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 


VFKIN 


The  fact  that 


JUFKJN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     triey  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

the/ufk/nRj/leCo-  ofQanaj>a.Lt£k 


Get  Cat.  No.  9 


W/NDSOKONr. 


WIRE  BALE  TIES 


SINGLE      LOOP 


Our  wire,  f cr  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We   also  recommend   our   WIRE   NAILS   and   STAPLES   as   inferior   to 

none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  om. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


REMINGTON 
UMC 


REMINGTON 
UMC 


-made  in  Canada 

The  World's  Standard  Am- 
munition is  madeatWindsor 
(Ontario)  and  bears  the 
name— 


UMC 


Every  Remington-UMC  Gun,  Rifle, 
Cartridge  and  Shell  is  the  climax  of  a 
century's  experience.  The  proven 
product  of  a  thousand  inspections  and 
tests.  A  member  of  the  biggest  and 
best  -  advertised  line  of  arms  and 
ammunition  in  the  world. 

Order  from  your  Jobber 

Remington  Arms-Union  Metallic  Cartridge  Co, 


Windsor 


Ontario 


REMINGTON 
UMC 


REMINGTON 
UMC 
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BIG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — five  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch—  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  $m  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards.)  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buj. 
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THE  PLANT  BEHIND   OUR  PRODUCTS 


Since  1835  John  Chatillon 
&  Sons  have  been  making 
Scales.  These  scales  have  ac- 
quired a  wide  reputation  be- 
cause of  their  superiority  of 
workmanship  and  construc- 
tion. 


The  Universal  Sale  of 

CHATILLON  SCALES 

is  constantly  increasing.  Our  products  stay  sold.  They 
have  a  number  of  imitators,  but  no  superiors.  All  oui 
scales  are  warranted  to  be  accurate  and  perfect  in 
workmanship.  Our  policy  is  quality  products  and  fair 
prices. 

Our  complete  line  of 

BUTCHERS*  CUTLERY 

knives,  cleavers,  steels  and  cutlery  for  hotel,  restaur- 
ant and  kitchen  use,  has  acquired  a  reputation  for 
excellence.  The  users  of  our  line  of  cutlery  are  univer- 
sally satisfied. 

For  twenty-five  years  our  skilled  workmen  have  been 
producing  this  cutlery  The  steel  is  especially  adapted  for 
the  purpose — tempered  by  our  own  process.  The  high 
standard  of  quality  that  has  made  John  Chatillon  &  Sons' 
products  world-famous  is  maintained  throughout   this  line. 


Interesting  illustrated  catalogue  upon  request. 


JOHN  CHATILLON  &  SONS 

85  Cliff  St.  -  New  York  City 

Quality  Is  absolutely  Guaranteed. 


There  is  a  shoe  store  in  your  town 
needs  a  rolling  ladder.  And  a  book  store, 
and  several  others. 


Why  not  get  our  catalog,   showing  full 
line,  all  kinds,  and  go  after  them? 

HOW  ABOUT  YOUR  OWN  STORE  ? 


fcchafds-Wiicoy 


CANADIAN 

COMPANY.Ltd. 

L  LONDON,  ONT. 
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Boost  Your  Razor  Strop 
Sales  —  Stock  Up  with 
Carborundum  Razor  Strops 


They  are  cut  from  genuine  horsehide,  soft, 
smooth,  pliable  — 
Into  the  corrugated  sharpening  side  is  rolled  the  finest 
of  Carborundum  powder  — the  strops  sharpen  and 
finish  — bring  the  dull  razor  to  an  edge 
in  a  twinkling. 

The  hardware  of  the  strops  is  new,  novel, 
practical.  ^Carborundum  Strops  appeal  to 
every  shaver  and  they  will  open  the  way 
to  profits  for  you. 

WRITE    ABOUT    FREE    DISPLAY    CASE    AND 
RACK    OFFER. 


THE  CARBORUNDUM  COMPANY,  Niagara  falls,  n.y 
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No.    0 

Smaller  than,  but  capacity  equal  to,  auy 
imitations  of  No.  1.  Tinued,  All  Parts 
Interchangeable.  Coarse,  medium  and 
fine  cutters.  Capacity,  1%  lbs.  per 
minute.  Height  over  all,  8  in.  Dia- 
meter of  Hopper,  2%  x  2%  in.  Dia- 
meter  of  Barrel,    1%    in. 


UNIVERSAL 


Food  Choppers 


Are  profitable  to  handle  and  easy  to 
sell.  The  constantly  increasing  demand 
for  the  UNIVERSAL  is  due  to  its  well- 
known  points  of  superiority — its  self- 
sharpening,  self-cutting  beveled  cutters — 
its  strength  and  superior  construction. 

Fifteen  years  of  consistent  advertising 
has  made  UNIVERSAL  Food  Choppers 
known  to  housekeepers  everywhere.  It 
has  become  the  standard  chopper. 

UNIVERSAL  Food  Choppers  are 
made  in  foursizes,  which  allows  a  choice 
accommodating  any  style  of  housework, 
from  the  small  family  kitchen  to  the 
large  hotel. 

Each  chopper  is  of  the  highest  quality 
material  and  is  heavily  tinned,  giving  it  a  . 
bright,  clean  appearance,  which  appeals 
to  every  purchaser. 


Per    dozen 


$21.00 


No.   344. 

With    Geared    Attachment. 

All  Parts  Interchangeable 
Capacity,  4  lbs.  per  min- 
ute. Height  over  all,  8% 
in.  Diam.  of  Large  Gear. 
8%  in.;  Hopper,  5x0 
in.;    Barrel,   2%    x   3%    in. 


(universal^ 


Meat  Choppers 


Like  UNIVERSAL 
Food  Choppers  the  quality 
of  the  castings,  knivesand 
plates  as  well  as  the  ma- 
chinery and  trimming  is 
the    best. 


Each  chopper  is  made 
with  thumb  screw  or 
clamp,  making  it  easily  re- 
movable from  bench  or 
block.  The  cranks  are  larger  than  in 
other  makes,  giving  greater  leverage  and 
requiring  less  work. 

Knives  and  plates  are  of  fine  quality 
cast  steel,  uniformly  ground  and  ma- 
chined. The  knives  are  hollow  ground, 
cutting  cleanly  and  retaining  their  edge 
longer  than  other  makes. 


No.    3 

Especially  adapted  for  hotel  and  market 
use.  Tinued.  All  Parts  Interchange- 
able. Pour  cutters,  very  coarse  to  very 
fine.  Capacity,  3  lbs.  per  minute. 
Height  over  all,  11  in.  Diameter  of 
Hopper,  4  x  4%  in.  Diameter  of  Bar- 
rel, 2y2  in.  (Stuffing  attachment  will 
fit  this  chopper.) 


Per   dozen 


$36.00 


Each 


$7.00 


For   prices,   etc.,  write    to 
jobber  or  direct  to  us. 


your 


We  strongly  recommend  the  geared 
patterns  as  being  the  most  easily 
operated  Meat  Choppers  on  the  market. 


LANDERS,  FR ARY  &  CLARK 

New  Britain,  Conn. 


No.    354 

Largest  of  the  clamp  Meat  Chop- 
pers. All  Parts  Interchangeable. 
Capacity,  4  lbs.  per  minute. 
Height  over  all,  15%  in..  Dia- 
meter of  Hopper,  5  x  6  in.;  Bar- 
rel, 2%   x  3%  in.  Each,  $5.00 
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OUR 
MAIL 
ORDER 
SERVICE 


REACHES  TO  ALL  POINTS  IN 
THE  DOMINION. 


U  We  aim  to  fill  your  orders  Promptly,  Com- 
pletely and  at  Fair  Prices. 

II  We  want  to  handle  your  Mail  Orders  in  just 
the  way  you  want  them  handled. 

II  We  give  you  the  same  Low  Prices  on  Mail 
Orders  as  are  made  by  our  Salesmen. 

Tf  Our  Large  Mail  Order  Business  enables  us 
to  use  up-to-date  and  improved  methods. 

II  Our  Shipping  Facilities  are  unequalled. 


On  request,  we 
will  send  you 
a  Parcel  Post 
Calculator 
which  will  tell 
you  the  cost  of 
sending  goods 
this  way  (11 
lbs.  or  less)  to 
any  point  in 
Canada. 


11  Whenever  your  Mail  Orders  are  not  handled  to  your  entire  satisfaction,  write 
us,  we  want  to  know. 


QUALITY 


Our  No.  50  CATALOGUE 
is  the  most  complete  ever 
issued  in  CANADA. 

It  illustrates  everything 
we  sell. 

We  will  send  one  on 
request. 


EFFICIENCY 

SATISFACTION 

LEWIS  BROS.,  LIMITED 

MONTREAL 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 
best   designs   and    highest   standards    of   workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated  below.  All  are  heavily  copper  plated  and  polished  before  nickeling  thus  giving  a 
higher  finish,  which  lasts  much  longer  than  ordinary  plating.  The  utmost  care  is  used  in  grinding  and  tempering  the  cutting 
plates,  giving  cutting  qualities  whose  superiority  may  be  readily  demonstrated  by  comparison.  No.  00  and  No.  000  Shaver  for 
beard  and  neck  trimming,  are  clip- 
pers of  the  utmost  lightness  and 
refinement,  not  paralleled  by  any 
other   American    manufacturer. 


STANDARD  No.  0,  No.  1,  and  No.  2. 
Retailing    at    about    $2.50.      High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with     grooved    bottom     plate,    reW.hif 
at  about  $1.50. 


No..  00    SHAVER 
A   light   and   elegant   Clipper   for   beard 
and     neck     trimming.      Retailing     at 
about  $2.25. 

If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &   Hilger,  Ltd. 

New  York  City 


SPEED 
Best   low-priced   Clipper   made, 
ing   at  about  $1.00. 


Retail- 


CADET 

with    visible   spriug,    retailing   at   at  out 
$1.00. 


Our  New  Tinware  Factory 

OPEN  FOR  INSPECTION 


545-547-549  KING  ST.  WEST 

ASH   SIFTERS 

WASH   BOILERS 

CAKii  TINS 

TEA  KETTLES 

DIPPERS 

DUST  PANS 

STEAMERS  AND  BOILERS. 

GALVANIZED  PAILS. 

GARBAGE  CANS 

STOVE   PIPE 

GENERAL   TINWARE 

GALVANIZED   WARE 


During  Convention  we  will  be  "At  Home"  in  our 
new  plant  shown  here,  a  plant  complete  with 
modern  facilities.  Come  and  see  us.  You,  as  pur- 
chasers, and  we  as  manufacturers,  will  both  be 
bettered  by  a  close  acquaintanceship.  Let  us  show 
you  why  and  how  we  can  take  care  of  your  orders 
promptly  and  well. 


SAP  PAIL 


6  and  10  quart 


WASH  BOILERS 


No.  8  and  No.  9 


Tin. 


Galvanized. 


Copper. 


SOREN  BROS. 


Toronto,  Canada 
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We   Are    Prepared 

for  a  big  Sap  Run 

Figure  it  out.  Price  of  sugar  is  very  high.  The  snowfall  in 
Ontario  and  Eastern  Canada  has  been  heavier  than  for  years. 
More  trees  will  be  tapped,  the  Sap  Run  will  be  larger  and 
higher  prices  will  be  obtained  for  syrup. 

You  can  order  forward  sap  supplies  with  assurance,  remem- 
bering that  SMP  can  supply  any  further  demands  on  your 
stock. 


Maple  Leaf  Sap  Spout 


Deep  Sap  Pail 


Eureka  Sap  Spout 


Flaring  Sap  Pail 


s 


hipments 


IVlade    I  romptly 


OF  CANADA 


he  SHEET   METAL  PRODUCTS  CO.     u^ed 

MONTREAL  TORONTO  WINNIPEG 
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PORTABLE  BENCH  DOG 

Very  convenient  for  all  kinds  of  work  requiring  the  use 
of  a  Bench  Dog,  especially  where  a  well-appointed  work 
bench  Is  not  available. 

One  or  more  can  be  so  placed  as  to  securely  hold  a  board 
or  other  work  in  almost  any  position  required.  Even  in 
connection  with  a  fixed  or  permanent  Bench  Dog,  it  will 
be  found  useful  to  hold  steady  the  other  end  of  a  board 
while  being  worked. 

Made   entirely    of    metal,    with    well- 
sharpened    points    and    blued    finish. 

Send    for   special    circular. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Another  Good  One 


The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


For  Profit 


r«**fti'a3£& 


Heart-Shape 
Flexible  Steel  Mats 

SUKE  SELLEKS  WHEREVER  THE 
OLD-FASHIONED  GERM-HARBORING 
JUTE  BRUSH  OR  RUBBER  IS  IN  GEN 
ERAL  USE. 

Our  Flexible  Steel  Mats  are  made  of  best 
galvanized  material,  in  any  and  all  shapes 
and  sizes  for  every  requirement. 

They  are  perfect  scrapers  and  can  be  re- 
versed after  long  service,  making  two 
mats  in  one. 

Flexibility  of  construction — the  ability  to  con- 
form to  uneven  spots  is  attained  at  no  loss 
of  strength,  by  means  of  FOUR-FOLD  CON- 
STRUCTION  AT  THE  JOINTS 

Jot  down  your  request  for  full  information 
now. 

Andrews  Wire  Works 
of  Canada 

Limited 
WATFORD,  ONTARIO 


Tell  us  what  you  have  been  get- 
ting in  GERMAN  and  AUSTRIAN 
WOODENWARE  SPECIALTIES 

—  WE  CAN  SUPPLANT  THEM— 

It  is  our  aim  to  keeP  our  Plant 

.  running  as  in 
usual  times  and  afford  all  the  work 
possible  to  our  employees  during 
winter. 

We  would  be  pleased  to  have  sug- 
gestions from  the  Wholesale  and  Re- 
tail trade  and  to  pay  for  samples  you 
would  submit  of  anything  we  could 
make  here. 

More  washings  will  be  done  at  home  for  a  time 
now  than  have  been  for  some  years.  This  means 
a  larger  demand  for  Washboards,  Pails  and  Tubs. 
"Cane"  quality  and  finish  assure  easy  sales  and 
satisfaction. 

All  our  Standard  products  are  stocked  to  render 
quick  shipment. 

Hardware  Merchants,  order  from  your  whole- 
sale! 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET  ONTARIO 


February  20,  1915.  HARDWARE     AND     METAL 


We  Extend  a  Hearty 

Invitation 


to   all    our    customers    and    friends    to    pay 

us   a   visit   while    in   Toronto 

attending  the 

RETAIL    HARDWARE 
CONVENTION 

Any    service    we    can    render   during   your 
stay  will  be  gladly  given. 


D        C=)        E 


^iiik  H.  S.  HOWLAND,  SONS  &  CO.   ^^ 

WHOLESALE    HARDWARE  UMITED 

WE  SHIP  PROMPTLY  TORONTO       OUR   PRICES  ARE  RIGHT       ^ 


^HOWLANDS^ 

|samson) 

fcniAUTti ' 


GRAHAM    NAILS    ARE    THE    BEST 


1 1  A  1<  D  W  A  \i  K     A  N  I)     ME  T  A  L  February  20,  1915. 


BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co/s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


44 


W  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 
The  line  comprises  all  sizes  from  6  to  48  inches 


"W  &  B"  Wood  Handle  Grip*.  Length  open  "W  &  B"  Steel  Handle  Grip*.  Length  open 

6  to  14  inches.  18  to  48  inches. 

These  types  of  "W  &  B"  Wrenches  are  particularly  adapted  for  the  proper 
handling  of  metal  pipe. 

The  movable  jaw  with  sharp-edged,  grooved  teeth,  gives  a  sure  grip. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 

our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
Special,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard  CANADIAN  MADE  WRENCHES. 

Complete  information  and  catalog  No.  82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established  61  Years 

ST.  CATHARINES,  ONT. 


February  20,  1915. 
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THE  STEEL  COMPANY  OF  CANADA 


HAMILTON,  CANADA 


LIMITED 


THREADED  PRODUCTS 


THE 

THREADS 

ARE 

TRUE 


THE 

HEADS 

ARE 

PERFECT 


WOOD  AND  MACHINE  SCREWS 

BRIGHT  WIRE  GOODS 


WROUGHT  PIPE  AND  NIPPLES 

BOLTS 
BOOT  CALKS 


Our  stocks  are  complete,  which 
enable  us  to  give  prompt  service. 


HAMILTON 
VICTORIA 


SALES    OFFICES: 
MONTREAL        TORONTO        WINNIPEG 
VANCOUVER     ST.  JOHN         HALIFAX 
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A  Brace  That 
Will  Build  Up 
Demand 

Nothing    but     absolute     satisfaction     and 
life-long  service  in   this  Bit  Brace. 

These  are  the  qualities  that  make 

MILLERS  FALL5 

BIT  BRACE  No.872 

a  ready  seller  among  experienced  me- 
chanics. 

You  will  find  no  difficulty  in  proving  to 
your  customers  that  this  is  the  supreme 
product  of  the  Bit  Brace-Maker's  skill. 
The  two  forged  steel  jaws  sit  in  an  un- 
breakable socket  made  from  steel.  These 
jaws  have  four  longitudinal  millings,  tak- 
ing a  powerful  grip  for  their  whole  length 
on  any  bit,  round  or  taper. 
Other  important  features  are  the  ball- 
bearing, free-acting  head  and  sweep 
handle,  which  greatly  increases  ease  of 
action,  and  the  patent  cup  washer,  which 
holds  the  chuck  to  sweep  without  working 
loose. 

The  ball-bearing  shell  with  case-hardened 
hood  gives  an  extra  grip. 

Through  its  great  superiority  to  all  others, 
you  will  find  a  ready  sale  for  this  Millers  Falls 
Bit  Brace. 

Other  Quick  Sellers  of 
Millers  Falls  Make 


MILLERS  FALL5 


Your  stock  should 
include  Hand 
Drill  1!)S0,  Hack 
Saw  1027,  Breast 
Drill  200,  Exten- 
sion Bit  Holder 
6,  Bench  Drill  210, 
and  the  Acme 
Improved  Mitre 
Box — all  quick-selling  lines  that  bring  satisfac- 
tion. 

If  yon  have  not  onr  catalog,  send  for  it  now. 

MILLERS  FALLS  C0.,Millers  Falls.Mass. 
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SUN 


99 


"SUN"   Stand   Lamp 

No.   343. 
Over     100    snappy 
styles  of  Fixtures. 


Gasoline  Lamps  are  ready 
sellers  and  with  liberal 
margin. 

Safe,  convenient,  clean, 
odorless,  economical — sat- 
isfactory the  world  over 
for  years.    Truly 

''The  Sun  Outshines  Them 
All" 

in    SALES    as    well    as 
"SUN"  light. 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount. 


"SUN"  Brass 
Blow      Pipe      Is 
what     they     all 
want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  U.S.A. 


NEW    PURITAN 
REFRIGERATOR 


for 

1915 


A  GOOD,  SUBSTANTIAL, 
WELL-MADE  EEFEIGEEATOE, 
AT  A  MODEEATE  PEICE  — 
MADE  ESPECIALLY  TO  MEET 
PEE  SENT  CONDITIONS  OF 
MONEY  SCAECITY. 

Description. 

Made  of  hardwood. 
Golden  finish. 
Well  insulated. 
Perfect  circulation. 
Eemovable  parts. 
Swing  base  board. 
Bronze     or     Polished 
Eoman      gold       trim- 
ming. 

Fully  guaranteed. 

WEITE   FOE   FULL 
PAETICULAES. 

THE 

SANDERSON-HAROLD 

COMPANY,  LIMITED 

PARIS.  CANADA 


February  20,  1915. 
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WHICH  WOULD  YOU  RATHER? 

Buy   bakers'   factory-made   bread   at    "c 

or 
Make  your  own  home-made  bread  from  your  own   recipe,  at..     3c 

And   thereby  SAVE   ON   EVERY   LOAF    i^- 

A  saving  of  over  100%— surely  this  is  an  economic  factor  worthy  of  the  careful  consideration 
of  the  greater  majority  of  people  at  this  time  of  business  depression,  money  stringency, 
and  tariff  increases? 

And  while  the  consideration  of  economy  is  the  one  that  undoubtedly  appeals  to  most,  there 
is  also  a  class  of  people  who  place  a  high  value  upon  hygienic  and  sanitative  methods- 
fastidious  people — who,  in  obedience  to  modern  principles,  demand  absolute  cleanliness  in 
all  matters  appertaining  to  their  physical  welfare. 

Thus  on  the  two  strongest  counts— ECONOMY  and  HYGIENE— the  interests  of  all  are 
enlisted    in    favor   of 

THE  CANUCK  BREAD  MIXER 

MADE'INJCANADA  BY        J 

E.  T.  WRIGHT?  CO.,  LIMITED,   HAMILTON,   CANADA 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


t 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We   also    manufacture 
NIPPL.SS  In  all  sixes — black  or  galvanized 


WORKS:  LACHINE  CANAL, 


MONTREAL 


ATTRACTIVE,     CONVENIENT,    DURABLE,     REASONABLE      IN    PRICE. 

Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance 
of  your  store,  and  will  enable  you  to  give  your  customers 
quicker  and  more  efficient  service. 

Advise    us    space    you    have    available    for    shelf   boxes    and 


shelving,   and   we   will   sketch   out   plan   and   give   you   our 
best  price  for  same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

CAMERON  AND  CAMPBELL,  TORONTO 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 
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Efficient  Files  For  Every  Field 

We  make  more  than  4000  different  styles  of  Files.  No  matter  what  your 
customer  calls  for,  you  can  exactly  fill  his  need  with  some  one  pattern  of  the 
"Famous  Five" 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN  ARCADE 

GLOBE 

(MADE  IN  CANADA) 


If  it  isn't  on  your  shelf — it  can  be  shipped  AT 
ONCE  from  our  stock.  (It's  surprising  how  much 
file  business  you  can  carry  on — with  a  very  small 
shelf-stock  of  the  "Famous  Five.") 

Our  big  factory-stocks  are  at  your  disposal. 
Practically  all  our  orders  are  shipped  the  day 
they're  received. 


Instead  of  tying  up  your  capital  in  big  stocks 
and  turning  it  slowly  —  you  invest  but  a  small 
amount  in  the  "Famous  Five" — and  turn  it  many 
times  each  year. 

With  the  "Famous  Five"  you  meet  every  demand 
quickly — to  the  best  interests  of  YOU  and  your 
trade. 


Our  complete  catalog  shows  the  range  anl  variety  of  our  lines.  "File  Filosophy" 
will  give  you  some  new  tips  on  selling  more  files.     Write  for  FREE  COPIES  to 

NICHOLSON  FILE  COMPANY,  Port  Hope,  Ontario 

Jobbers  Everywhere. 


GOOD 
VALVES 

are 

Made  in 
Canada 


Morrison 

Brass  Valves 

have  been  on  the  market  for  over  thirty  years. 
Their  popularity  and  reputation  as  a  strictly 
high-grade  article  are  universally  recognized 
by  steam  users  and  the  engineering  trade 
throughout  the  Dominion. 

FULL  PIPE  AREA,  all  parts  substantial  in 
design,  and  full  weight. 

If  your  requirements  are  Globe,  Angle  or 
Check  Valves,  etc.,  let  us  supply  you  and 
you'll  reap  good  profit  and  give  a  re-order- 
producing  satisfaction. 

JOT  DOWN  A  LINE  NOW  FOR  FULL  INFORMATION  AND  PRICES. 

THE 

James  Morrison  Brass  Mfg.  Co. 

LIMITED 

93-97  Adelaide  Street  West,      Toronto,  Canada 


February  20,  1915. 
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The  Dominion  Register  Company,  Limited 

extend  to  all  Merchants  and  Visitors,  who  attend  the  coming 
Convention,  to  be  held  at  the  KING  EDWARD  HOTEL, 
TORONTO,  February  24th  and  25th,  an  invitation  to  visit 
their  new  Sales  and  Show  Rooms  in  the  Stevenson  Building, 
110-112  Church  Street,  corner  of  Lombard  Street. 

SEE  OUR 

NEW  1930  MODEL  METAL  REGISTER 

BEFORE  YOU  GO  HOME. 

It  is  fifteen  years  ahead  of  the  times,  so  far  as  accounting 
systems  are  concerned.  We  also  have  on  display  the 
ORIGINAL  McCASKEY  SYSTEM  with  its  many  new  features 
worth  your  while,  as  well  as  the  Famous  "SURETY"  Counter 
Check.  Book  and  Single  Carbon  Sales  Pads  in  all  styles,  both 
duplicate  and  triplicate.  We  are  just  three  short  blocks  from  the 
King  Edward,  and  two  blocks  east  through  Yonge  Street  Arcade. 


Sales  and  Show  Rooms 

Stevenson  Building 
110-112  Church  Street 


Dominion  Register  Co. 

LIMITED 
Factory  and  General  Offices  : 

90-98  Ontario  Street,  Toronto 


CREATORS     OF     PROFESSIONAL     AND      BUSINESS     SYSTEMS 
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Our  Famous  47-11   Razor* 


Blades,   Vi ,  5/8,%  in. 


Handles,  Black,  or  White. 


Kennedy  Brand  Hand  Saw 

This  saw  is  intended  for  the  mechanic  who  appreciates  fine  tools.  For  quality  and 

finish  it  has  no  superior. 

RIP. 

Length,  inches 18              20                22               24  26                   26 

Points  to  inches 9  to  12       9  to  12       9  to  12       8  to  10  6  to  10         45*  to  5& 

Per  Doz List    $27.00      31.00      34.00        35.00  37.00           37.00 


KOfWK 


The  English  Wax 
Polish  and  Cleanser 


FOR  FLOORS,  FURNITURE,   LINOLEUM,  WOODWORK, 

ETC. 

In  1,  2  and  4  lb.  tins.     Full  weight. 

Advertised  in  the  principal  papers  in  Ontario.     A  quick    seller. 
Attractively  packed.     Warrants  your  recommendations. 


We  extend  a  cordial  invitation  to  merchants  to 

visit  our  warehouse  when  in  Toronto  attending 

the  Hardware  Convention. 

The  KENNEDY  HARDWARE  CO. 


51-53-55  Colborne  Street,  Toronto,   Ont. 


LIMITED 


February  20,  1915. 
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No.  3425 — 2  cell  brass  case, 
heavily  niekelplated,  high- 
ly polished.  Metal  contact 
button  with  patented  slide 
for  steady  or  flashing 
light.  Can  be  carried  in 
vest   pocket  with   ease. 


Automobile  Lamps.  —  A 
complete  stick  of  all  volt- 
ages, candlepowers,  and 
bases  always  on  hand. 


Electric  wireless  Flashlights 
and  Specialties 

Radio-Lens  Lamps 
Radio  Batteries 

THE  LATEST  NOVELTY 


"The   Penlite" 
No.    3500 — Latest    and    most    attractive    flashlight    on    the    market, 
slightly   larger  than  a  fountain  pen,  with  clip  for  carrying. 


No.  4896 — Hand  lantern  for  ordinary 
six-inch  cell.  Furnished  in  black  en- 
amel,  dull   brass   or  nickel  finish. 


IN  CONNECTION  WITH  THIS  WE  WILL  NEXT  ISSUE 
ANNOUNCE  OUR  NEW 

"NITROGEN  BATTERY" 


Write  your  Jobber  for  Catalogue  and  Prices,  or  direct  to 


No.  3435—2  cell  cigarette 
type,  brass  case,  heavily 
nickelplated,  highly  polish- 
ed, metal  contact  button 
and  patented  safety  de- 
vice for  holding  battery. 


No,  4860 — Hand  Lantern, 
all  wood.  Throws  a  power- 
ful  light. 


Interstate  Electric  Novelty  Co.  of  Canada 

LIMITED 

Toronto         220  King  street  West        Ontario 


1,        dud:         ilfjl 

1  WONDERFUL  1 
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NEWMAN    QUALITY 

is  your  guarantee  of 
good  business 


Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that  satisfies — 
backed  by  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 


Your  Jobber  will 
Supply  Yon. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


Regulating 
Spring  Hinge. 


The  "BRITON"   Door 
Check,  and  Spring. 


"Invincible"   Floor 
Spring. 


'ERA"  Shoe  Door  Spring. 


SPRING    HINGES, 
FLOOR    SPRINGS, 


Rod  Spring 


DOOR    CHECKS 
AND  SPRINGS  OF 

ALL  KINDS. 

PANIC     BOLTS, 

FAN  LIGHT, 

GEARING,  etc. 


Manufactured  by 

Wm.  Newman  &  Sons 

LIMITED 
Birmingham,   England 

SOLD  IN  CANADA  BY 

TEES  &  PERSSE,  CALGARY 

and 

FREDERIC  SARA  &  CO. 

326  9th  Ave.  W.,  Calgary,  Alta. 

Write    them  for  price    list    and 
particulars. 


February  20,  1915. 
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TRADE, 


MARK 


Well  Balanced- 
Proved  Loads— 

are  loads  that  make  certain  a 
full  game  bag 

The  most  practical  load  for  wild 
fowl  shooting  contains  3^4  drams 
of  powder  and  i% 
ounces  o  f  chilled 
shot — years  of  ex- 
perience and  thous- 

^    /  f*fkY%      an^s  °^  tests  nave 
'--^^^iaLjR      proven    this   con- 
clusively. 


'a*  DRAMS 
;STANDARD5M0I 
POWDER 


►  02,  DOUBLE 
CHILLED  SHOT, 


J 


TCLT 

WADS, 


m 


B3SC 


Powder   and  shot 
cost  money  and  must  give  a  fair  return  to  be  satisfactory  —  therefore, 
why  take  chances  of  having  your  judgment  criticized  by  recommending 
a  light  load  that  will  not  be  as  effective  in  filling  the  game  bag? 

Our  shot  shells  are  made  not  only  to  sell,  but  to  enable  the  average 
shooter  to  bag 

A  Bird  for  Every  Shell 

Dominion  Shot  Shells  are  entirely  Made  in  Canada,  but  we  do  not  ask 
you  to  stock  our  brands  for  that  reason  alone  —  buy  them  because  they 
are  full  value — the  best  made  anywhere,  at  any  price,  and  offer  you  a 
comfortable  margin  of  profit. 

Our  advertising  plan  for  1915  includes  the  greatest  dealer-help  feature 
ever  attempted  by  an  ammunition  manufacturer.  If  you  haven't  sent  in 
your  list—do  so  at  once,  it  will  mean  more  sales  later. 

Dominion  Cartridge  Company,  Limited 

120  St.  James  Street.  Montreal 
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Made  in  Canada) 


Cut  Lamp  and  Lighting  Costs  Everywhere 

They  cut  lamp  costs  because  they  give  longer  service. 
They  cut  lighting  costs  because  they  give  the  same 
light  as  carbon  lamps  with  one-third  the  electricity. 
These  are  the  lamps  for  highest  satisfaction  among  customers 
and  good  profit. 
Order  from  your  jobber.   If  he  cannot  supply  you,  write  us. 

The  Canadian  Sunbeam  Lamp  Co.,  Ltd. 

Main  Office  and  Factory,  TORONTO.    Branch  Warehouses,  MONTREAL,  WINNIPEG,  VANCOUVER,  CALGARY 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


SAFETY 
FIRST 


See  That 
THIS    MARK1 
OF  HIGH  QUALITY 
Is  On   Every    J 
Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.     Have   you    a   supply    of 
stock  sizes? 

Inquiries  Solicited 


Canada   Wire    &    Iron 

Goods  Co. 

Hamilton,  Ont. 


Illllllllllll 


J^lade   in    Canada 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please  note  the  following  SPECIAL  PRICES— 
Sample  order  solicited: 

Fin.   Polished    Colored   Handle* 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all   kinds   of  lumber  tools.     Light   and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY.  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 
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Across  the  Counter  from\bu 

Men  who  buy  Stdxvett  ToGisv 

Machinists  -Carpenters  -Engineers 
Chauffeurs -Electricians-Etc. 


Every  Man 
Is  a  Possible  Customer 


Your  counter  marks  a  change  of  view  point.    You  are  interested 
in  selling  goods  of  reliable  quality  for  a  satisfactory  profit.    Across 
the  counter  from  you  many  men  come  in  the  course  of  a  year- 
all  interested  in  getting  value  for  their  money. 


Every  one  of  these  men  is  a  possible 
customer  for  Starrett  Tools.  If  they 
are  machinists,  carpenters  or  electri- 
cians, the  fine  tools  for  their  trade  will 
appeal  to  them.  They  are  always  in- 
terested in  new  and  improved  tools 
If  the  men  are  motorists,  amateur 
mechanics,  or  home  owners  they  can  be 
interested  in  scrapers,  screwdrivers, 
ratchet  wrenches,  etc.  "Whether  you 
sell   to   the   mechanic   or  business   men, 


each  Starrett  sale  is  profitable  to  you 
and  so  satisfactory  to  your  eustomer 
that  he  comes  back  for  more  tools  ot 
the  same  line,  particularly  if  you  give 
him  our  catalog  to  study.  The  only 
wav  to  increase  your  tool  business  is 
to  keep  a  full  stock.  When  men  want 
tools,  they  generally  need  them  at  once 
and  if  you  cannot  sell  them  they  go 
elsewhere.  And  remember,  every  man 
is  a  possible  eustomer  for  Starrett  Tools. 


Write  for  a  supply  of  catalogs  No.  20  M.A.  to  distribute  to  customers. 

The  L  S  Starrett  Co  'Athol 'Mass 

^M^rldi  Greatest  ^Tooimakevs 


42-425 
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Reece's  Screw 
Plates 

show  a  distinctiveness  in  service  that 
opens  the  mechanic's  eyes 

They  are  adjustable,  with  all.  the  advantages  of  a  solid  die,  with 
none  of  the  disadvantages.  It  is  impossible  for  dies,  to  loosen  and 
cut  cross  threads,  because  the  guide  is  east  solid  with  and  is  a  part  of  the  collet. 
They  are  the  only  screw  plates  where  the  dies  are  held  in  a  collet  that  allows  the 
reversing  of  the  dies  in  the  collet  for  use  in  a  lathe  or  other  machine. 
Reece's  Screw  Plates  give  an  extraordinary  service,  because  they  are  made  of  the 
very  best  tool  steel  that  money  can  buy.  They  fit  in  well  with  any  kit. 
Why  not  jot  down  your  request  for  full  particulars  on  the  sure  sales  booster  now? 

Butterfield  &  Co.,  Inc. 

ROCK  ISLAND,  P.Q.  DERBY  LINE,  VT. 


TRIMO 

A  "PIPING"  GOOD  WRENCH 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  to",  14"  only. 


NUT  WITH  NUT  GUARDS 

steel  handle  Send  for  Catalog  No.  150  wood  handle 

TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 
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II  Gurney  Foundry  Company 


Branch  Houses 

The  Gurney-Massey  C°  limited. Montreal 
The  Gurney  FoundryOlimited.HamiltOn 
The  Gurney  Northwest  Foundry  Oumiteo.Winnipeg 
The  Gurney  Foundry  Olinited  Calgary 
The  Gurney  Foundry  O  limited  Vancouver 


LIMITED 


EVERYTHING  FOR  COOKING  &  HEATING 


»A 


Toronto. canad, 

January  27th.,  1915. 


MAKE  THIS  CONVENTION  PROFITABLE. 


Mr.  Hardware  Dealer, 

Never  "before  since  you  or  ourselves 
started  in  the  hardware  and  stove  business,  has  it  "been 
more  necessary  for  us  to  exert  every  effort  that  will 
INCREASE  OUR  USEFULNESS  TO  OURSELVES  AND  OUR  COUNTRY. 

Co-operation  "between  manufacturer  and 
retailer  is  more  necessary  than  ever  "before,  and  we  want 
to  make  this  a  "get  together"  year.   The  officers  and 
staff  of  this  Company  -will  he  "AT  HOME"  during  this  week  of 
the  coming  Convention  in  Toronto,  not  only  to  our  many 
friends  in  the  Trade,  but  to  everybody  of  the  hardware  and 
stove  business. 

You  all  know  that  the  handling  of  "Made 
in  Canada"  goods,  Stoves  for  instance,  is  one  of  the  surest 
ways  to  do  this,  and  we  as  manufacturers  are  prepared  to 
offer  you  inducements,  so  thai;  it  will  not  only  be  the  right 
thing  to  do,  but  the  profitable  one. 

We  have  several  new  lines  for  1915  to 
show  you,  We  will  not  have  any  opportunity  of  exhibiting 
them  to  you  excepting  at  our  Showrooms,  500  King  St.  W. 
Toronto,  ana  therefore  look  forward  to  a  visit  from  you. 

Yours  truly, 

THE  GURNEY  FOUNDRY  Co.  Limited 
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AND  SHIPPING 


HALIFAX 
ST.  JOHN 
MONTREAL 

TORONTO 


WINNIPEG 


CALGARY 
VANCOUVER 


It  frequently  happens 
that  Sherwin-Williams — 

agents  land  a  big,  profitable  order  because  they 
are  able  to  fill  the  customers'  requirements 
without  holding  up  the  job  and  keeping  the 
painters  idle. 

All  rush  orders  received  before  noon  by  S-W 
warehouses  are  shipped  the  same  day.  Profit 
from  this  service  by  wiring  or  mailing  your 
rush  orders  to  the  nearest  Sherwin-Williams 
warehouse. 


Sherwin-Williams 

Paints  &Varnishes 

a  finish  for  every  purpose 

THE   SHERWIN-WILLIAMS   Co.    of  Canada,    Limited :   Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  IV. S.,  London,  Eng. 


Slippery  Roads  are  a  "Good  Thing" 
for  those  who  sell 


NEVERSLIP 

RED  TIP  CALKS 
AND  SHOES 


No.  l 


No.  4 


No.  5  Keystc 


Write  for  our  booklet  "T."  It  will  give 
you  the  reasons  why  the  adjustable 
calk  is  more  efficient  and  cheaper,  safer 
and  better  than  the  old-fashioned 
method. 

Big  money  can  be  made  of  this  modern 
method    of    winter    sharpening. 

THIS  IS  YOUR  GOLDEN 
OPPORTUNITY. 


The   Neverslip   Manufacturing   Company 

U.S.  Factory:  New  Brunswick,  N.  J. 


Canadian  Factory  and  Office 


559  PIUS  IX  AVENUE, 


MONTREAL 
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Do  any  of  your  Customers 
use  Gas,  Gasoline,  Steam 
Engine,  Electric  or  Wind- 
mill power?  If  they  do  don't 
overlook  the  sale  of  this 
machine. 

The  Playtime 

is  a  great  hand 
washer  and  re- 
quires no  extra 
fittings  to  convert 
it  into  a  power 
machine.       The 

gearing  is  all  beneath 
the  tub  and  no  shifting 
of  a  belt  is  necessary  to 
open  or  close  the  cover. 

Makes  a  big  hit  with 
the  farmers. 

Cummer-Dowswell  Limited 

HAMILTON,  ONT. 

MAKERS 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


HICAC 


O 


TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 
>!.•*.  purchaser    buy    them    and    no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 


Chicago  Spring *Btttt  Compaq, 


CHICAGO 


NEW    YORK 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


!  S; 


J.-'-j,  V;' 
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THE  PALMER'S  PATENTED 

HAMMOCKS,  COUCH  HAMMOCKS 
AND  ACCESSORIES 


New  York  Office : 
55  Worth  St. 


anadlan 


Offic 


200  McGill  St.,  Montreal 

R.   N.  ScOtt,    Representative 

Write  for  Catalogs  and 
Price  List. 


THE  I.  E.  PALMER  CO. 


ARAWANA   MILLS 


MIDDLETOWN,  CONN.,  U.S.A. 


No.  1  Power  Slitting  Shears 


Decrease  your  operating 
expenses  by  installing  tools 
embracing  the  necessary 
essentials. 

Correct  Design 
Best  Material 
Perfect  Workmanship 

Our  product  is  the  result  of  40 
years'  manufacturing  experience, 
and  is  a  guarantee  of  satisfaction. 

This  is  the  TIME  to  figure  on 
IMPROVED  METHODS  for  pro- 
ducing your  work.  Let  us  figure 
on  your  next  installation. 

We  will  help  vou  make  a  SUC- 
CESS of  it. 

"Service  is  our  Watchword." 
THE  BROWN,  BOGGS  CO.,  LTD. 

HAMILTON,  CAN. 

Tinsmith  Tools,  Sheet  Metal  Workers'  Tools, 
Power  Presses,  Dies,  Etc. 

Western!  Representatives:     Messrs.  Bissett  &  Loucks. 
Winnipeg  and  Edmonton 
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BUY  OUR 

Die-Stamped   Trough 

No  prick-marks  to  solder  up,  and  every  length 
absolutely  identical.  It's  a  genuine  pleasure 
to    work   with    this    trough.      Note    end    views. 

Our  trough  joints  look  as  though  "they  just 
grew  together." 

FULL  LINE  OF  CONDUCTOR  PIPE  AND  SUNDRIES 


END  VIEWS 

Back  being  slightly  higher  than 
front,  forces  all  water  to  leave  by 
front,  and  sloping  bottom  forms 
a  drip  to  prevent  it  running  back 
to  facia  board.  Drip  from  leaks 
at  joints  also  falls  clear  of  facia. 
Sloping  bottom  throws  all  water 
to  one  point,  facilitating  drainage 
under  scant  fall  and  preventing 
rotting. 


THE  METALLIC  ROOFING  COMPANY,  LIMITED 

Manufacturers 

TORONTO  and  WINNIPEG 


Davidson's  Water  Coolers 


Cut  Illustrates    Water  Cooler  and 
Filter 


Japanned  in  beautiful  and  standing  colors: 
Blue,  Green  or  French  Grey,  and  attract- 
ively ornamented,  with  Nickel -Tlated 
Faucet.!!^ 

Made  in  6  sizes,  2,3,4,6, 10 and  15  gallons. 
Water  Coolers  and  Filters 

made  in  4  sizes,  3,  4,  6,  and  10  gallons.  Can  also  be  supplied 
with  extra  carbon  for  filter. 

Each  Cooler  being  packed  in  a  separate  case,  ensures  delivery 
in  perfect  condition. 

WRITE  FOR  PRICES. 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

Toronto  Montreal  Winnipeg 
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HORSE-SHOE    BRAND  WRINGERS 

WARRANTED  as  to  quality.  WARRANTED  to  give  satisfaction.  WARRANTED  as  to  price. 


Plain  Bearings 

and  Steel 
Ball  Bearings 


Enclosed 

Cog 
Wheels 


Plain  Bearings 

No.  340E 

"    341E 

Steel  Ball  Bearings 

No.  360E 

"     361E 

Size  of  Rolls 

10  x  13^  inches 

11  x  13^  inches 


WE  MAKE  THE  LARGEST  VARIETY  OF  WRINGERS  IN  THE  WORLD. 
Send  for  our  new  Price  List. 

THE  AMERICAN   WRINGER   COMPANY 

NEW   YORK  CITY,   U.S.A. 


CELEBRATED    I'XL    CARVERS 

GEO.  WOSTENHOLM  &  SON 

SHEFFIELD  ENGLAND 


Greatest 

Range 

of 

Selection 


Finest 
Quality 

and 
Finish 


BET^ry-?:^^ 


Stocked  by  all  leading  Jobbers 

A.  MACFARLANE  &  CO.,  Montreal,  Canadian  Representatives 
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Screw  Clamps 

■CAST  FRAMES.     STEEL  SCREW. 
Xii.    13%,  3   in.   opening.      No.   14y2,   4   in.    opening 
No.   16%,   6  in.   opening.      No.   19%,  !•   in.   opening 
Japanned, 


Saw  Sets 


MALLEABLE    IRON   AND    STEEL 
For  Hand   and   Tenon   Saws.     Polished. 


ORDER    FROM    YOUR    JOBBER 

If  he  cannot  supply  you, 
write  us. 

Taylor- Forbes  Co. 

Limited 
Head  Office  and  Works:  GUELPH,  ONT. 

BRANCHES  AND  AGENTS: 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal. 

Canadian   United   Mfrs.  Agency,   London,  England. 

H.  G.  Rogers,  147  Prince  William  St.,  St.  John.  N.B. 

H.   F.   Moulden  &  Son,  Travelers  Bldg.,   Winnipeg,   Man. 

Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 


Clamp  Heads 

FOR   ALL   CLASSES   OF   HEAVY    WORK,   TAKING   A 
BAR  1%  INCH  BY  2%  INCH:     This  head  is  made  from 
best  malleable  iron,  with  steel  screw.     Can   be  instantly 
changed   from   one  length   of  bar  to   another. 
•\    screw,   .">   in.   from    screw   to    bar. 


Bench  Screws 

WROUGHT    IRON,    MACHINE    -    TURNED 

DOUBLE      THREAD      SCREW.         HARDWOOD 

HANDLES. 

1,  1%  and  1%  inch  screws. 


No.  36 


Saw 
Vises 


.Taws,    9%     •".      Japanned 


3« 
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28    "  Service       ^Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Wherever  Possible 
Patronize  Home  Industries 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve    you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches    Throughout 
Canada. 
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Things  Your  Customers  Look  For  in  Wash  Boilers 

Are  Features  that  Lighten  the 
Labor  of  Wash  Day. 


Some  of  the  Labor-Saving 
Features  of 

"ROCHESTER" 

WASH  BOILERS 
include 


Patent    Soap    Shaver. 

Patent    Cover    Hanger. 

Patented  Cover  Hanger — Keeps  the  Cover  always  handy. 
Patented  Hook  Handle — Makes  Pouring  Easy. 
Patented  Soap  Shaver — More  Suds  from  less  soap. 
Double-seamed  Bottom — Prevents  leaking. 

Seamless  Cover  with  Cold  Riveted  Handles. 

Made  of  heavy  Copper  or  heavy  charcoal  Tin  (Copper  or  Metallic  bottom). 

"IT'S  THE  BOILER  WITH  EVERY  GOOD  FEATURE" 

Mackenzie  Bros.       -         -       Winnipeg,  Man. 

WHOLESALE  HARDWARE  SPECIALTIES 


STANLEY'S 

The    Hinge    with    the    Corrugated    Joint 

A  hinge  wears  at  the  joint,  and  the  strength  is  not  increased  by  merely 
ornamenting  the  surface.  That  is  why  we  corrugate  the  joint,  thereby  greatly 
increasing  the  strength. 

A  Stanley  Corrugated  Hinge  is  stronger,  lighter  in  weight,  will  wear  longer, 
and  is  better  looking  than  any  other  hinge  made. 


ASK  YOUR  JOBBER    FOR 


A  Box  of  Stanley's,   No.   935 


Stanley  No.  935,  Corrugated  Heavy  Strap  Hinge 
Stanley  No.  937,  Corrugated  Extra  Heavy  T.  Hinge 

In  bulk  or  packed  one  pair  in  a  box,  with  screws. 

ALL  STANLEY  PRODUCTS  SHIPPED  PROMPTLY 

THE    STANLEY     WORKS 

EW      BRITAIN,     CONNECTICUT 

CANADIAN  REPRESENTATIVES: 
A.  MACFARLANE  &  CO..  CORISTINE  BUILDING.  MONTREAL 
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Hardware  t—  Trade  and  the  Tariff 


Hon.  T.  White  s  Budget 

ware      Trade  —  Some 

Anticipation — How 


Provides  for  Many  Changes  That  Will  Affect  Hard- 
Tariff  Changes  Not  Unexpected — Buying  in 
Tariff  Will  Affect  the  Paint  Trade. 


THE  radical  changes  provided  for 
in  the  budget  speech  of  Hon.  T. 
W.  White,  Canadian  Finance  Min- 
ister, have  resulted  in  many  changes  in 
quotations  on  hardware  lines.  With  an 
increase  of  7%  per  cent,  in  the  general, 
and  5  per  cent,  in  the  British  preferen- 
tial tariff  and  the  abolishment  of  the 
free  list,  save  for  certain  specified  ar- 
ticles it  can  be  easily  seen  that  the  ef- 
fects as  far  as  the  hardware  and  metal 
trades  are  concerned  would  be  very  wide 
in  their  scope.  Many  jobbing  firms  have 
already  put  into  effect  advanced  prices 
on  American  and  English  goods  while 
many  Canadian  manufacturers  have 
found  it  necessary  to  advance  prices  of 
their  products  owing  to  the  abolishment 
of  the  free  list  and  the  duty  now  in  ef- 
fect on  raw  materials. 

That  there  would  be  an  increase  in  the 


general  tariff  was  not  unexpected  :u 
least  in  hardware  trade  circles.  In  the 
issue  of  Hardware  and  Metal  of  Janu- 
ary 16,  the  following  editorial,  in  part. 
appeared  under  the  heading  "Change* 
in  the  Tariff:— 

"There  is  a  disturbing  sense  of  ex- 
pectancy in  hardware  trade  circles  over 
rumors  which  are  circulating  regarding 
proposed  changes  in  the  Tariff.  It  is 
well  known  that,  owing  to  the  unprece- 
dented situation  created  by  the  war, 
steps  have  to  be  taken  to  increase  the 
country's  revenue.  Just  what  method  will 
be  adopted  is  the  cause  of  much  specu- 
lation, and  some  uneasiness.  Proposed 
tariff  changes  are  usually  closely  guard- 
ed by  the  Finance  Minister  and  only  on 
a  few  occasions  has  advance  information 
been  allowed  to  leak  out.  Fortunes  have 
been  made  and  Io«t  in  speculating  on  the 


tariff.  It  is  rather  .significant  that  a 
great  many  Canadian  wholesale  firms  in 
booking  orders  for  foreign-made  goods 
for  spring  or  future  delivery  are  stipu- 
lating "Subject  to  Tariff  Changes."  It 
is  also  hinted  that  some  firms  are  buying 
in  anticipation  of  a  general  advance  in 
the  tariff.  There  is  gossip  to  tbe  effect 
that  there  will  be  a  general  advance  of 
5  per  cent,  or  10  per  cent,  on  the  pres- 
ent tariff  and  that  practically  all  lines 
will  be  affected.  This  of  course  is  only 
gossip,  but  there  is  a  possibility  that  ac- 
tion of  this  nature  is  under  considera- 
tion. This  would  undoubtedly  be  the 
easiest  and  quickest  way  of  meeting  the 
nnprecendented  situation,  but  would  it 
be  the  best?  We  believe  that  the  ques- 
tion which  is  indeed  a  momentous  one 
should  be  carefully  considered  from  all 
iins'les    and    that    the   conditions   of   our 
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Canadian  industries  should  be  carefully 
studied." 

It  is  known  that  a  great  many  whom-, 
sale  firms  have  been  buying  heavily  dur- 
ing the  past  month  and  having  goods 
shipped  at  once  in  anticipation  of 
changes  in  the  tariff. 

Some  surprise  was  expressed  when 
it  became  known  that  there  would-be  a 
tax  on  metals  including  tin,  copper, 
spelter  and  lead  which  formerly  were 
free  entering  Canada,  but  which  are  now 
dutiable  at  7^2  per  cent. 

Changes  went  into  effect  the  day 
after  the  delivery  of  the  budget  speech 
and  collectors  of  customs  throughout 
Canada  were  notified  by  wire  on  Feb. 
11.  to  put  into  effect  the  new  tariff 
changes. 

Hon.  Mr.  White  estimates  the  total 
expenditures  during  the  coming'  year  at 
over  $300,000,000,  including  the  esti- 
mated war  expenditure  of  $100,000,000. 
He  proposes  to  borrow  the  whole  of  the 
latter  amount.  On  the  present  basis  the 
revenue  would  yield  only  $120,000,000. 
The  new  tariff  and  the  taxes  will  meet 
only  part  of  the  deficit. 


Exemptions  From  Tariff  Increase. 

The  list  of  items  in  the  tariff  schedules 
or  in  the  former  free  list  which  are  ex- 
empt from  the  general  tariff  increase 
announced  by  the  Finance  Minister  is  as 
follows:  Fish  from  Newfoundland,  ani- 
mals for  the  improvement  of  stock,  co- 
coa and  chocolate  products,  tea,  salt  for 
the  fisheries,  Indian  corn  except  for  dis- 
tillation purposes,  wheat,  wheat  flour, 
sweetened  biscuits,  squid,  oysters,  seed 
and  breeding,  fish  and  fish  eggs  for  pro- 
pagating purposes,  sugar,  tobacco,  wines 
from  South  Africa,  books  (printed), 
newspapers  and  magazines,  news  print- 
ing paper,  matrix  paper,  nicotine  sul- 
phate, ores  of  metals,  bells  for  churches, 
gold  and  silver  coin  and  gold  and  silver 
ingots,  blocks,  bars,  drops,  etc.,  type- 
setting and  typecasting  machines,  news- 
paper printing  presses,  mowers,  binders, 
harvesters  and  reapers,  traction  ditching 
machines,  surgical  and  dental  instru- 
ments, material  for  ships,  binder  twine, 
articles  for  the  manufacture  of  binder 
twine,  fish  hooks,  lines,  twines  and  nets 
For  the  fisheries,  artificial  limbs,  artificial 
teetb    not   mounted,   articles   specified    in 


TARIFF  AND  PAINT. 

The  indications  are,  that  for  the  time  being  at  least,  the  paint  manu- 
facturers will  act  as  buffers  between  the  higher  cost  of  raw  materials  and  the 
hardware  trade  and  likewise  the  consumer.  This  is  due  to  two  factors.  In 
the  first  place  the  makers  were  expecting  tariff  changes  somewhat  along  the 
line  of  what  took  place  and  were  therefore  prepared;  in  the  second  place 
slocks  are  in  shape  for  the  spring  business  and  travelers  are  on  the  road — 
it  ivo-dd  not  be  fair,  so  some  manufacturers  claim,  to  make  an  advance  before 
the  trade  in  general  had  an  equal  opportunity  to  buy.  Above  this  is  the 
natural  inclination  of  the  manufacturers  to  maintain  steady  prices  on  a  weak 
consuming  -market. 

Manufacturers  predict  that  when  present  stocks  have  moved  out,  the  effect 
of  the  tariff,  following  on  the  other  higher  costs  for  which  the  war  has  been 
responsible,  a  general  increase  will  be  in  order;  this  opinion  leads  to  the 
idea  that  new  prices  would  be  made  about  the  first  of  May.  However,  this 
is  largely  speculation,  for  the  conditions  have  not  had  an  opportunity  to 
adjust  themselves  and  there  is  some  talk  of  immediate  action,  although  it  is 
felt  that  this  would  be  unfair  to  the  trade.  A  suggestion  is  that  the  advance 
be  made  to  apply  to  those  who  have  had  an  opportunity  to  order  but  it  is  dif- 
ficult to  see  that  such  a  course  would  be  feasible. 

Although  the  general  advance  in  the  tariff  was  expected  in  the  trade, 
there  are  some  features  which  came  as  a  surprise  and  as  yet  there  has  been 
little  opportunity  to  look  over  the  whole  field.  The  new  tariff  not  only  is  in 
the  form  of  an  increase  but  it  applies  to  the  free  list  as  well.  Certain  very 
important  raw  materials  will  feel  the  increase  and  show  materially  higher 
costs  to  the  importer.  Lead  has  already  been  advanced  25c  and  turpentine  is  up 
three  cents,  while  zinc,  gums,  benzine  and  China  wood  oil  are  among  the 
other  ingredients  likewise  affected.  Similarly,  imported  colors  and  chemicals 
will  be  further  increased. 

BENEFITS  TO  CANADIAN  MAKERS. 

While  the  tariff  represents  higher  costs  on  a  market  which  has  not  been 
strong,  there  are  certain  favorable  features  so  far  as  Canadian  makers  are 
concerned.  Some  raiv  materials  are  higher  but  at  the  same  time  the  same 
increase  applies  to  imported  paints.  Canadian  manufacturers  have  the  advant- 
age of  not  having  to  pay  the  increase  on  Canadian  raw  materials  or  on  the 
cost  of  manufacture  which  is  an  important  factor  for  the  foreign  competitor. 

From  the  standpoint  of  the  trade,  the  tariff  changes  should  further 
strengthen  the  market  and  remove  hesitancy  as  to  placing  orders.  But,  of 
course,  here  judgment  must  be  exercised  as  to  the  extent  of  the  demand.  The 
present  prices  are  almost  certain  to  be  advanced  if  the  prevailing  conditions 
continue  and  so  long  as  the  war  lasts  there  appears  no  possible  chance  of  a 
decline.  Since  the  war  broke  linseed  oil  has  been  advancing' rapidly,  white 
lead  has  made  several  advances,  turpentine  now  takes  a  sharp  increase  while, 
the  great  majority  of  other  "raw"  commodities  which  are  imported  have 
either  been  affected  by  tariff  advances,  higher  freights  or  interference  with 
shipments  from  the  source  of  supply. 


HARDWARE  PRICES. 

As  a  result  of  tariff  changes  quo- 
tations in  many  hardware  lines  have 
been  temporarily  withdrawn.  On 
some  lines  advanced  prices  have  al- 
ready gone  into  effect.  Metals  such 
as  tin,  copper,  lead,  spelter,  anti- 
mony which  were  formerly  on  the 
free  list  are  now  dutiable.  All  lines 
(loith  a  few  exceptions)  formerly 
on  the  free  list  are  now  dutiable  and 
the  result  will  be  that  Canadian 
manufacturers  of  certain  hardware 
lines  will  find  it  necessary  to  ad- 
vance prices.  Practically  all  metal 
products  are  affected  and  barbed 
wire,  nails,  chain,  galvanized  sheets, 
Canada  and  terne  plates,  copper 
ware,  tinware,  galvanized  wares, 
iron  and  lead  pipe,  anvils  have  al- 
ready been  advanced.  An  advance 
of  10  per  cent  has  taken  place  in 
the  price  of  galvanized  goods.  This 
particular  advance  was  justified 
largely  by  the  scarcity  and  recent 
high  price  of  spelter. 


tariff  for  schools,  hospitals  and  charit- 
able objects,  settlers'  effects.  The  cus- 
toms duties  on  the  above  remain  un- 
changed. 

Only  five  specific  agricultural  imple- 
ments are  exempt  from  increase  in  duty, 
viz.:  reapers,  binders,  mowers,  harvest- 
ers and  ditching  machines.  All  others 
are  subject  to  the  7y2  per  cent,  increase, 
which  means  an  average  increase  from 
20  to  27Vi  per  cent,  on  ploughs,  cultivat- 
ors, harrows,  discs,  threshing  machines, 
wagons,  etc. 

The  increase  of  revenue  anticipated 
from  these  changes  is  from  $20,000,000 
to  $25,000,000. 

Banks,  Insurance,  Etc. 

Special  war  taxes  are  imposed  upon 
banks,  insurance  companies,  railways, 
cable  and  telegraph  companies,  and  pat- 
ent medicines. 

On  bank  note  circulation  there  is  to 
be  a  tax  of  1  per  cent.,  and  on  trust  and 
loan  companies  a  tax  of  1  per  cent,  on 
the  gross  income.  Insurance  companies, 
except  life  and  marine  concerns,  will  pay 
1  per  cent,  of  net  premiums. 

All  cable  and  telegraph  messages  will 
pay  a  tax  of  one  cent  each,  while  from 
all  railway  and  steamship  tickets  the 
Government  will  collect  five  cents  from 
each  where  the  ticket  costs  up  to  $5,  and 
five  cents  for  each  additional  $5  of  cost. 
On  parlor  car  seats  and  sleeping  car 
berths  there  will  be  a  tax  of  10  cents 
each. 

A  tax  of  $1  is  levied  on  steamship  tic- 
kets costing  up  to  $10  to  all  points  other 
than  in  Canada  or  the  West  Indies;  $3 
for  berths  costing  up  to  $30,  and  $5  for 
berths  over  that  amount. 
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Postage  Goes  Up. 

There  will  be  a  stamp  tax  of  two  cents 
upon  commercial  paper,  such  as  receipts, 
•cheques,  transfer  and  business  agree- 
ments, as  well  as  on  express  and  money 
orders.  Every  letter  and  postcard  will 
bear  a  one  cent  war  stamp,  bills  of  lad- 
ing a  two  cent  stamp  and  postal  notes 
one  cent;  patent  medicines  will  pay  a 
lax  of  one  cent  for  each  ten  cents  of 
cost. 

Upon  non-sparkling  wines  there  will  be 
a  tax  of  five  cents  per  quart ;  upon  cham- 
pagne. 25  cents  per  pint. 

By  reason  of  the  trade  conventions 
with  the  British  West  Indies  and  France, 
the  increased  duties  do  not  apply  to  silk 
fabrics,  velvets,  ribbons  and  embroid- 
eries. 

Manufacturers'   Privileges. 

Manufacturers,  while  having  to  pay 
increased  duty  on  their  imported  raw 
materials,  still  have  the  privileges  of  the 
drawback  on  all  exported  products 
manufactured  from  such  raw  materials. 
In  other  words,  the  manufacturers  will 
apparently  be  able  to  control  prices  and 
sales  in  the  home  market,  while  still 
having  the  benefit  of  foreign  markets 
without  bearing  their  cost  of  the  in- 
creased duties. 

Tariff  Taxation. 
In  announcing  the  new  tariff  taxation 
Mr.  White  said  in  part,  as  follows: — 
"As   our  main   revenue   measures   we 


propose  with  certain  exceptions  (num- 
erous exceptions,  I  may  say),  a  general 
horizontal  increase  in  the  customs  duties 
upon  all  goods  and  commodities  import- 
ed into  or  taken  out  of  bonded  ware- 
houses in  Canada.  The  list  includes  all 
articles  hitherto  dutiable  or  on  the  free 
list,  and  whether  raw  material  or  finish- 
ed or  partly-finished  product.  The  in- 
crease we  propose  is  seven  and  a  half 
per  cent,  ad  valorem  to  the  general  and 
intermediate  tariffs  and  five  per  cent,  ad 
valorem  to  the  British  preferential.  In 
the  ease  of  iron  ore.  for  reasons  I  shall 
give  in  committee,  the  added  duty  is 
specific  and  not  ad  valorem.  In  deter- 
mining the  list  of  exceptions,  regard  has 
been  had  to  our  trade  conventions  with 
Fiance  and  the  obligations  of  our  agree- 
ment with  certain  of  the  British  West 
India  colonies.  By  reason  of  the  con- 
vention with  France  the  increased  cus- 
toms duties  will  not  apply  to  silk  fabrics, 
velvets,  ribbons,  embroideries  and  cer- 
tain other  sroods.  The  exceptions  to  the 
tariff  increases  I  have  mentioned  include 
wheat,  flour,  tea,  anthracite  coal,  fish 
from  Newfoundland,  salt  for  curing  fish, 
lines,  twines,  nets  and  hooks  for  the  fish  - 
cries,  reapers,  mowers,  binders,  harvest- 
ers, binder-twine,  traction  ditching  ma- 
chines, sugar,  tobacco  (dealt  with  in 
August),  news-printing  paper,  newspaper 
printing  presses,  typesetting  and  type- 
casting machines  and  a  number  of  other 
items  of  lesser  consequence.     The  tariff 


GENERAL  TARIFF  CHANGES. 

So  far  as  the  hardware  trade  is  concerned,  the  increases  in  the  tariff 
announced  from  Ottawa  in  the  budget  of  Hon.  W.  T.  White  last  week,  appear- 
to  have  been  accepted  in  the  spirit  of  a  necessary  burden  as  a  share  of 
national  responsibility.  Despite  the  advances  which  have  been  made  and  the 
many  others  which  are  to  be  made  as  soon  as  adjustments  can  be  estimated, 
there  has  been  no  abnormal  rush  of  buying  on  the  part  of  retailers;  the  atti- 
tude appears  to  be  that  increases  can  be  adjusted  to  the  public  and  that  the 
situation  is  not  sufficiently  assured  to  encourage  heavy  stocking. 

There  can  be  no  doubt  that  immediate  buying  is  good  buying  in  many 
lines.  The  nature  of  the  tariff  obligations  is  such  that  practically  every  line 
of  goods  must  be  more  or  less  affected,  either  by  a  direct  tax  on  the  goods 
themselves  when  imported,  or  a  tax  on  the  raw  materials  brought  in  by  the 
manufacturers.  This  is  the  natural  effect  on  metals  and  metal  products  which 
are  practically  all  subject  to  import  duties  now  whether  they  were  before 
or  not. 

When  and  how  the  exteyit  of  the  changes  will  depend  upon  a  number 
of  factors.  A  number  of  very  important  advances  have  already  been  made; 
others  are  in  consideration  and  will  be  made  within  a  few  days  while  others 
will  depend  upon  the  ability  of  wholesalers  and  manufacturers  to  absorb  the 
increase.  In  explanation  of  this  latter  statement  it  may  be  said  that  the 
trade  is  not  desirous  of  advancing  prices  on  the  present  demand  and  there- 
fore stocks  on  hand  on  the  shelves  of  ivarehouses  and  raw  material  held  by 
manufacturers  will  be  an  important  influence.  This  is  already  to  be  seen  in 
the  fact  that  some  metals  subject  to  the  tariff  increase  have  not  yet  been 
advanced  to  the  trade  ivhich  is,  no  doubt,  due  to  the  tendency  to  hold  prices 
down  on  cheap  stocks  in  hand.    This,  of  course,  applies  in  only  a  few  cases. 

Jn  many  instances  the  tariff  advance  was  the  advance  or  perhaps  it 
would  be  better  to  say  the  bale  of  straws  that  broke  the  camel's  back  so  far 
as  the  trade  was  concerned.  Since  the  war  began  there  have  been  many 
increased  costs  to  face  owing  to  supplies  of  goods  and  raw  materials  being 
cut.  off  and  increased  costs  of  transportation  and  these  have  been  accepted  in 
many  instances  without  increasing  the  prices  to  the  consumer  and  the 
retailer  owing  to  the  smaller  demand  and  now  the  call  of  the  Government  of 
an  additional  5  to  IV2  per  cent,  has  forced  a  readjustment,  and  this  readjust- 
ment, therefore,  must  be  on  broad  lines  in  many  instances. 


HON.  T.  W.  WHITE.  Minister  of 

Finance. 


upon  the  articles  exempted  from  the  in- 
creased duties  will  remain  as  at  present. 
So  far  as  concerns  the  duty  upon  raw 
materials  it  is  to  be  pointed  out  that  in 
accordance  with  regulations  made  under 
the  provisions  of  the  Customs  Act  manu- 
facturers are  entitled  to  a  drawback  of 
99  per  cent,  upon  all  duties  paid  upon 
imparted  materials  used,  wrought  into 
or  attached  to  articles  manufactured  in 
Canada  and  exported  therefrom.  In  ad- 
dition to  making  the  increases  mention- 
ed for  the  purpose  of  increasing  revenue, 
we  propose  to  alter  the  existing  tariff 
by  adding  squid  and  nicotine  sulphate 
to  the  free  list.  Squid  is  used  as  a  bait 
by  the  fishermen  while  nicotine  sulphate 
is  a  spraying  material  used  by  fruit- 
growers for  destroying  insect  pests. 
These  two  items  have  for  some  time  past 
been   noted   for  change. 

"The  revenue  obtained  from  the  pres- 
ent tariff  changes  will  be  separately 
shown  in  the  Trade  and  Navigation  re- 
turns of  the  Department  of  Customs. 
By  this  we  shall  know  the  precise 
amount  collected  through  the  Customs 
under  the  provisions  of  the  War  Revenue 
Act. 

"Upon  the  basis  of  importations  for 
the  current  year  and  having  regard  to 
conditions  which  I  have  described  as 
likely  to  prevail  during  the  coming  year 
we  expect  to  realize  from  our  proposed 
customs  tariff  legislation  from  twenty  to 
twenty-five  million  dollars. 

"These,  Mr.  Speaker,  are  the  pro- 
posals of  the     Government,     having  as 
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their  object  the  raising  of  additional  re- 
venue rendered  necessary  by  the  war 
and  our  participation  therein  as  a  bellig- 
erent. We  are  not  unmindful  that  they 
will  entail  a  considerable  financial  bur- 
den upon  the  community.  We  believe, 
however,  that  to  adopt  measures  less 
comprehensive  in  their  scope  would  be 
but  to  temporize  with  a  situation  with 
which  it  is  our  duty  to  adequately  cope. 
That  the  people  will  cheerfully  respond 
to  the  demands  made  upon  their  patriot- 
ism goes  without  saying.  At  the  out- 
break of  the  war  it  would  have  been  pre- 
mature to  have  brought  forward  meas- 
ures which  to-day  have  been  long  fore- 
seen by  public  opinion  to  be  necessary 
and  indeed  inevitable.  It  would  also 
have  been  most  inopportune  and  inex- 
pedient by  reason  of  the  profound  dislo- 
cation and  disorganization  of  business 
caused  by  the  war  and  the  shock  to  fin- 
ancial stability  which  the  Dominion  was 
so  suddenly  called  upon  to  withstand. 

We  believe  the  tariff  increases  which 
we  propose  will  .be  not  only  effectual  in 
producing  greater  revenue  but  will  lie 
strongly  efficacious  in  stimulating  Cana- 
dian industry  and  agriculture  and  in  re- 
lieving unemployment.'" 

In  concluding  his  speed).  Mr.  White 
referred  to  the  future  outlook  as  fol- 
lows:— 

"In  conclusion  it  may  be  fitting  that 
I  should  say  something  as  to  general 
economic  conditions  actual  and  prospec- 
tive. On  the  whole,  bavins;  regard  to  the 
vast  dislocation  of  finance  and  com- 
merce occasioned  by  the  war,  the  Do- 
minion has  withstood  the  shock  exceed- 
ingly well.  When  we  consider  the  im- 
mense distance  we  have  traversed  since 
August  last  in  improved  tone,  confid- 
ence and  commercial  and  financial  out- 
look there  is  abundant  cause  for  grati- 
fication and  thankfulness.  Readjust- 
ment has  necessarily  been  a  painful  pro- 
cess for  many  of  our  industries,  but  it 
must  be  considered  as  having  proceed- 
ed and  as  proceeding  satisfactorily.  The 
consequences  of  the  interruption  of  our 
borrowings  abroad  for  purposes  to  which 
I  have  alluded  in  the  course  of  my  re- 
marks have  been  shown  in  a  slackening 
of  activity  in  many  trades.  On  the  other 
hand  production  in  various  lines  has 
been  greatly  quickened  and  stimulated 
by  orders  on  a  very  large  scale  for  cloth- 
ing, munitions  and  other  equipment  and 
material  placed  in  Canada.  Not  only  by 
the  Canadian  Government,  but  by  Bri- 
tain and  her  allies  as  well.  Expenditure 
for  supplies  of  this  character  must  ap- 
preciably assist  in  countering  the  adverse 
factors  of  which  I  have  spoken.  It  will 
also  exert  a  most  favorable  influence  up- 
on the  important  problem  of  interna- 
tional exchanpe  with  which  is  involve! 
the  question  of  gold  export. 


TAX  ON  CHEQUES,  ETC. 
Hardware  and  Metal  has  had  a 
number  of  enquiries  regarding  the 
proposed  tax  on  cheques  and  for  the 
benefit  of  readers  who  may  be  in 
doubt  as  to  the  provisions  respecting 
cheques  the  following  resolutions  of 
Hon.  Mr.  White  are  published 
herewith : 

8.  That  no  person  shall  issue  a 
cheque  payable  at  or  by  a  bank  and 
no  person  shall  negotiate  a  bill  of 
exchange  through  a  bank  or  deliver 
a  bill  of  exchange  to  a  bank  for  col- 
lection unless  he  affixes  thereto  a 
stamp  of  the  value  of  two  cents; 
that  a  cheque  or  other  bill  of  ex- 
change made  or  drawn  out  of  Can- 
ada in  the  possession  of  a  bank  in 
Canada  shall  before  payment  or 
presentation  for  payment  have 
affixed'  thereto  a  stamp  of  the  value 
of  two  cents,  and  the  value  of  the 
stamp  shall  be  chargeable  to  the 
person  entitled  to  the  proceeds  of 
the  cheque  or  bill; 

9.  That  every  customer  of  a  bank 
shall  affix  to  a  receipt  for  money 
paid  to  him  by  the  bank  and  charge- 
able against  a  deposit  to  his  credit 
in  the  ban!:  n  xtamp  of  the  value  of 
two  cents; 

10.  That  every  express  company 
carrying  on  bushiess  in  Canada 
shall,  before  the  issue  of  a  money 
order  or  traveler's  cheque,  affix 
thereto  a  stamp  of  the  value  of  two 
cents  chargeable  to  the  purchaser 
of  the  order  or  cheque  or  to  the 
payee  thereof ; 

11.  That  no  money  order  or  postal 
note  shall  be  issued  under  the  pro- 
visions of  the  Post  Office  Act  until 
there  is  affixed  thereto  a  postage 
stamp  of  the  value  of  two  cents  and 
one  cent,  respectively,  to  be  paid 
for  by  the  purchaser  of  the  order  or 
postal  note,  and  upon  such  stamp 
there  may  be  printed  or  impressed 
the  words  "war  tax." 


"Tt  is  apparent  that  throughout  the 
Dominion  strong  efforts  have  been  and 
will  continue  to  be  made  to  increase  pro- 
duction. The  enhanced  prices  of  grain 
and  other  products  will  be  a  great  in- 
ducement to  exceptional  exertion  along 
tins  line.  The  returns  as  to  fall  plough- 
ing and  general  condition  of  land  are 
most  favorable  for  a  record  crop  pro- 
duction next  year.  The  intervening 
period  we  shall  bridge  successfully  in 
proportion  to  the  courage  and  energy 
displayed  by  our  citizens  in  their  several 
callings.  During  wartime  it  is  the  duty 
as  well  as  the  interest  of  all  to  multiply 
effort,  to  increase  to  the  utmost  their 
production,  in  order  that  wastage  may 
be  repaired  and  the  nation  kept  strong 
for  the  struggle.  Our  farmers,  trades- 
men, keenly  study  their  problems  and 
expand   wherever  possible,  the   scope  of 

t  heir  enterprise.     - 


While  one  hesitates  to  attempt  a  fore- 
cast in  conditions  so  variable  and  sub- 
ject to  sudden  and  violent  change  it 
would  appear  that  accumulation  of 
funds  with  accompanying  easier  interest 
rates  and  increasing  confidence  on  the 
part  of  investors  will  result  in  a  gradual 
resumption  of  the  sale  abroad  and  at 
home  of  securities  for  needed  expendi- 
tures on  the  part  of  our  provinces,  muni- 
cipalities, railways  and  industries.  Such 
expenditures,  even  on  a  greatly  reduced 
scale,  together  with  war  outlays  in  Can- 
ada should  go  a  long  way  towards  the 
restoration  of  such  of  our  trade  and  in- 
dustry as  have  suffered  from  the  effects 
of  the  war.  Above  all  will  our  commer- 
cial improvement  and  for  that  matter 
commercial  improvement  throughout  the 
world,  follow  upon  the  continuing  success 
of  the  allies.  With  such  continuance 
legitimate  business  throughout  the  world 
must  improve  during  the  remaining 
period  of  the  war.  Should  the  progress 
of  that  success  be  interrupted  interna- 
tional trade  and  commerce  must  receive 
a  further  setback. 

"To  put  it  another  way:  If  the  ex- 
changes of  the  world  were  in  operation 
as  before  the  war  any  notable  success  on 
the  part  of  the  allies  would  cause  securi- 
ties everywhere  to  rise;  with  any  notable 
success  on  the  part  of  the  enemy  they 
would  fall.  Happily,  we  have  no  cause 
to  be  apprehensive  as  to  the  continued 
favorable  progress  and  ultimate  triumph 
of  the  arms  of  the  Empire  and  her  al- 
lies. So  far  as  any  war  can  be  said  to 
go  veil  we  have  every  reason  to  make 
the  statement  as  to  this  the  most  ter- 
rible of  all  wars.  As  to  its  duration  it 
would  be  idle  to  hazard  even  a  guess. 
But  one  thing  is  certain  that  be  it  long 
or  be  it  short,  the  Empire  and  every  part 
of  it  is  determined  that  its  conclusion 
must  be  upon  such  terms  that  the  ensu- 
ing peace  will  be  not  a  transient  truce, 
not  an  armed  and  arming  armistice,  but 
r  real  and  lasting  settlement  with  securi- 
ties amply  guaranteeing  the  world 
against  a  recrudescence  of  the  militarist 
pmbition,  the  aggrandising  spirit,  the 
creed  of  possession,  the  lust  of  conquest, 
which  have  brought  about  almost  a  sub- 
version of  our  civilization." 

© 


GLASS  SAND. 

A  Large  Deposit  Found  Near  Medicine 
Hat. 

The  secretary  of  the  Board  of  Trade, 
Medicine  Hat,  S.  E.  McClellan,  says  that 
a  deposit  of  sand  estimated  at  7,000,000 
tons,  suitable  for  making  all  kinds  of 
window  glass,  has  been  located  in  the 
mountains  to  the  west  of  Medicine  Hat, 
and  the  Kelso  Testing  Laboratory  report 
on  their  analysis  of  it  shows  it  to  be 
9S.9S  per  cent,  silica. 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken —  Why  M.  O.  Houses  Grow — The 

Adventurous. 


Why  Mail  Order  Houses  Grow. 

From  American  Artisan. 

The  report  of  the  1914  business  of  Sears,  Roebuck  & 
Company  which  has  just  been  published  shows  that  the 
gross  sales  for  the  year  were  over  $100,000,000  and  that 
the  year's  surplus  will  amount  to  about  $6,000,000  which 
will  give  the  Company  a  total  surplus  of  approximately 
$23,000,000,  over  and  above  the  seven  per  cent,  dividend 
which  is  paid  on  $50,000,000  capital. 

Only  one  month  shows  a  loss,  as  compared  with  1913, 
and  that  was  a  very  immaterial  one. 

In  view  of  all  that  has  been  said  about  the  hard  times 
and  poor  business  it  is,  therefore,  very  interesting  to 
know  that  not  only  has  this  big  mail  order  house  increased 
its  sales  over  five  per  cent,  during  the  past  year,  but  also 
managed  to  pick  up  a  small  item  like  $8,500,000  in  profit. 

How  many  retail  hardware  stores  increased  their  sales 
during  1914  by  five  per  cent,  and  realized  a  net  profit  on 
their  total  business  of  eight  per  cent  ? 

There  is  only  one  explanation  of  the  continued  growth 
of  this  mail  order  house,  and  of  others  equally  well  man- 
aged, and  this  explanation  is  not  found  in  their  superior 
buying  ability :  It  is  found  in  the  fact  that  day  after  day, 
week  after  week,  month  after  month,  this  concern  has  kept 
on  and  keeps  on  seeking  business. 

No  matter  how  cheaply  Sears,  Roebuck  &  Company 
might  have  bought  merchandise  during  the  past  year — 
if  they  had  not  kept  on  advertising  and  seeking  business 
in  every  community,  on  every  line  of  merchandise  that 
they  handled,  from  every  sort  of  people,  their  sales  would 
not  have  been  as  large  as  they  are. 

This  mail  order  house  has  only  one  method  of  getting 
business:  Advertising — only  one  kind  of  advertising. 

They  use  no  trading  stamp  schemes,  they  have  no  piano 
contests;  they  give  no  donkeys  away,  they  have  no  popu- 
lar lady  voting  competitions — straight  merchandising  ad- 
vertisements are  their  only  means  of  securing  business. 

But  they  use  that  means,  and  many  a  home  in  your 
community  receives  more  advertising  material  from  one 
of  these  mail  order  houses  than  from  all  the  retailers  in 
your  town. 

So  long  as  the  average  retailer  refuses  to  admit  the 
value  to  himself  of  persistent,  consistent  and  continuous 
merchandising  advertisements — just  so  long  will  the  mail 
order  house  continue  to  gain  in  business  from  people  in 
his  community. 

*         •         • 

The  Life  Adventurous. 

By  "Vulcan,"  in  The  Ironmonger. 
I  am  afraid  that  a  large  number  of  Territorials,  after 
the  open-air  life  they  have  been  leading,  will  find  it  hard 
to  settle  down  again  to  their  old  office  stool  or  counter. 
They  will,  in  many  cases,  emigrate  to  the  Colonies  and 
take  up  farming  or  some  other  outdoor  occupation — some- 
thing more  spacious  and  adventurous  than  "Yes,  sir,  those 
invoices  are  just  ready,  sir,"  or  "And  the  next  article, 
madam?"  They  will  be  infected  with  the  spirit  of  Kip- 
ling's Chant  Pagan,  and  who  could  blame  them?  Not  I, 
for  one.     Long  live  Paganism  say  I,  recalling  the  manner 


in  which  some  sanctimonious  individuals  who  prate  of  the 
brotherhood  of  man  treat  their  assistants.  As  a  rule  em- 
ployers in  the  hardware  trade  have  a  just  idea  of  their 
responsibilities  towards  those  who  help  their  business  to 
prosper,  but  there  are  exceptions.  Therefore,  if  any 
assistant  has  served  under  one  of  the  exceptions,  I  should 
applaud  his  action  in  changing  his  occupation  as  evidence 
of  a  manly  spirit.  For  some  of  the  other  employers,  how- 
ever, the  problem  may  become  serious.  Good  assistants 
are  already  none  too  plentiful,  and  it  is  just  the  best  type 
of  man  who  is  likely,  after  the  war,  to  seek  his  fortunes 
in  a  wider  sphere.  Perhaps  the  leakage  may  be  checked 
by  ameliorating  the  conditions  of  service,  especially  as 
regards  late  hours. 

*  *         » 

Window  Glass  Situation. 

From  Patton's  Monthly,  U.S. 

Large  quantities  of  window  glass  were  sold  by  the 
manufacturers  as  a  result  of  an  announcement  to  the 
effect  that  by  early  February  the  manufacturers  would 
advance  their  prices.  Not  within  the  past  year,  at  least, 
has  such  a  general  buying  movement  taken  place,  and  it 
is  estimated  that  the  manufacturers  sold  enough  glass  to 
keep  their  plants  busy  for  sixty  days  at  least. 

The  increased  cost  above  mentioned  will  soon  necessi- 
tate an  advance  in  discount  on  the  part  of  the  jobbers. 
This  is  an  opportune  time  to  replenish  stocks  before 
prices  advance. 

The  manufacturers  are  receiving  a  large  number  of  in- 
quiries for  window  glass  from  many  of  the  foreign  coun- 
tries, and  they  have  already  exported  several  thousand 
boxes  of  glass.  With  this  country  (the  United  States), 
being  called  upon  to  furnish  window  glass  more  or  less 
generally  all  over  the  world  in  addition  to  our  home  mar- 
ket, there  is  little  likelihood  of  the  market  weakening  as 

the  season  advances. 

•  •         • 

Competition  That  Killed  l£Trade. 

From  American  Paint  and  Oil  Dealer. 

The  editor  heard  an  interesting  story  in  a  little  coast 
town  in  Peru.  The  local  water  dealers,  who  peddled  water 
from  door  to  door,  did  a  thriving  business — for  rain  was 
practically  unknown  there  except  in  the  memories  of  the 
oldest  inhabitants. 

Competition  became  brisk  and  bitter  and  one  day  a 
water  cart  bore  a  banner.  "There's  no  poison  in  this 
water."  No  fault,  or  fatalities,  had  been  charged  against 
the  water  sold  by  anybody,  but  immediately,  in  North 
American  fashion,  a  water  war  was  on  with  such  charges 
and  countercharges  that  the  people  became  afraid  of  all 
the  water  merchants  and  their  wares  and  forced  the  local 
authorities  to  pipe  water  direct  from  the  mountains. 

Competition,  that  some  still  call  "the  life  of  trade," 
proved  its  death  in  this  case. 

The  story  set  the  editor  to  wondering  how  much  dis- 
repute and  lack  of  confidence  the  paint  trade,  the  dealers 
and  painters  and  manufacturers  and  their  products  suffer 
because  of  such  competition  as  that  described  in  the  little 
Chilian  town. 
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Retail  Hardwaremen's  Convention 

Arrangements  Completed  for  Tenth  Annual  Convention  of  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association,  to  be  Held  at  Toronto,  Feb.  24-25. 

Message  from  the  President. 


THE  consensus  of  opinion  among 
members  of  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  As- 
sociation appears  to  be  that  the  coming 
convention  although  only  a  two-day  ses- 
sion, will  prove  to  be  one  of  the  most 
interesting  in  the  history  of  the  asso- 
ciation; due  largely  to  the  fact  that  it 
will  be  a  strictly  business  session  and 
there  will  not  be  an  exhibition  nor  elab- 


W.  F.  MACPHERSON, 

Prescott,  Out.,  President  Ontario  Retail 
Hardware  und  Stove  Dealers'  Association. 

orate  entertainment  features  to  detract 
from  the  attendance  at  the  convention. 

The  banquet  hall  at  the  King  Edward 
Hotel,  Toronto,  should  make  an  ideal 
meeting  place. 

Past  President  Madole,  of  Napa  nee, 
in  writing  last  week  to  an  officer  of  the 
association,  said  in  part: 

"We  regret  the  conditions  under 
which  we  find  ourselves  at  the  present 
time  on  account  of  the  dreadful  war 
that  has  engaged  the  attention  of  the 
loyal  people  of  our  provinces,  and  it 
may  be  that  it  will  not  administer  to  the 
success  of  our  convention,  but  it  seems 
to  me  that  while  we  cannot  consistently 
ask  the  manufacturers  to  take  the  prom- 
inent part  in  the  exhibition  of  their 
wares  this  year  because  of-  the  condi- 
tions that  are  abroad,  yet  we  see  no 
reason  why  we  should  not  make  this 
convention  of  1915  from  the  educational 
standpoint  the  most  interesting  and  pay- 
ing convention. 


"The  sessions  of  the  convention  will 
largely  be  given  for  the  discussions  af- 
fecting the  business  in  which  we  ;ire  en- 
gaged, and  from  the  multitude  of  opin- 
ions that  will  likely  be  given  out  there 
probably  will  come  good  for  each  one 
of  us.  My  idea  of  our  convention  has 
been,  while  they  have  been  largely  suc- 
cessful, time  was  not  given  to  the  fuller 
discussion  of  the  questions  that  should 
engage  our  attention  as  hardware  people. 
We  will  have  the  opportunity  this  year 
of  taking  away  the  complaint  of  too 
much  entertainment  and  giving  our- 
selves over  to  a  closer  discussion  affect- 
ing the  trade  in  which  we  are  engaged. 
"T  hope  our  friends  will  be  at  the  coil 
vention  in  larger  numbers  (that  is  to  say 
the  retail  men)  than  previous  years  and 
will  come  prepared  to  make  this  con- 
vention the  very  best  that  has  ever  been 
held. 

"It  is  due  the  president  that  we 
should  stand  by  him  loyally  this  year  as 
he  has  spent  much  time  and  energy  pre- 
paring for  this  convention,  and  we 
should  appreciate  the  efforts  that  he  has 
put  forth,  sustained  as  he  has  been  by 
the  executive  of  the  association. 

"The  experience,  I  think  of  all  is  that 
we  have  never  been  at  a  convention  that 
has  not  been  of  profit  to  us,  may  not 
have  seen  it  just  at  the  time,  but  as  our 
yearly  experience  has  come,  so  we  have 
been  able  to  cope  with  the  questions  that 
we  might  otherwise  not  been  able  so  to 
do  by  the  experience  that  we  received 
at  the  hardware  convention. 

"Personally,  I  hope  for  a  brighter 
meeting  this  year  than  any  of  the  prev- 
ious years.  It  is  for  the  retail  hardware 
men  to  say  whether  it  shall  be  the  case 
or  not.  The  president  and  officials  can- 
not make  if  a  success  without  the  co- 
operation of  the  individual  members. 
Will  you  do  your  part?" 

The  Programme. 

A  meeting  of  the  executive  of  the 
0.  R.  H.  and  S.  D.  A.  will  be  held  on 
Tuesday  evening.  The  convention  will 
open  on  Wednesday  a.m.  The  opening 
session  will  be  held  in  the  banquet  hall 
of  the  Kins  Edward  Hotel.  It  is  ex- 
pected that  representatives  of  the  Can- 
adian Hardware  Manufacturers'  Exhibi- 
tors' Association  and  Retail  Merchants' 
Association  will  be  present  at  this 
meeting. 

At  2  p.m.  will  be  held  a  closed  meeting 
for  retailers  only. 


During  the  past  few  years  some  of 
the  retailers'  meetings  which  were  sup- 
posed to  be  for  members  only  have  been 
more  or  less  open  meetings,  to  which  per- 
sons who  were  not  members  of  the  asso- 
ciation secured  admittance.  At  the 
coming  convention  the  meetings  for  re- 
tailers will  be  for  members  of  the  asso- 
ciation only.  No  outsiders  will  be  ad- 
mitted.       Only   two    exceptions   will   be 


W.  J.  CARTER,  Picton,  Ont., 

2nd  Vice-President  Ontario  Retail  Hard- 
ware and  Stove  Dealers'  Association. 

made,  and  these  in  the  cases  of  represen- 
tatives of  the  two  Canadian  hardware 
trade  papers. 

The  closed  meetings  will  be  devoted 
larueh  to  discussing  questions  of  im- 
portance to  the  retailers.  It  is  intended 
to  devote  considerable  time  to  questions 
pertaining  to  the  buying  of  hardware. 
and  a  number  of  buying  plans  will  be 
discussed.  At  this  meeting  there  will  be 
a  heart-to-heart  discussion  on  the  buying 
of  hardware,  comparison  of  prices  paid, 
etc.,  led  by  President  Macpherson.  It  is 
planned  to  make  this  meeting  the  most 
interesting  in  the  history  of  the  conven- 
tion, and  some  interesting  developments 
are  expected. 

At  6  p.m.  a  complimentary  dinner  (in- 
formal dress)  will  be  tendered  to  the 
members  of  the  Retail  Association  by 
the  Canadian  Hardware  Manufacturers' 
Exhibitors'  Association.  Jules  Brazil, 
entertainer,  will  be  present.  Speeches 
will  be  made  by  prominent  hardware- 
men.  The  banquet  will  be  held  at  Dun- 
ning 's. 
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'  At  9  a.m.  Thursday  the  opening  meet- 
ing for  the  day  takes  place  in  the  King- 
Edward  banquet  hall.  This  meeting 
will  be  for  retailers  only,  and 
will  be  devoted  to  committee  reports, 
discussion  on  the  proposed  affiliation 
with  the  Retail  Merchants'  Association, 
consideration  of  the  Workmen's  Com- 
pensation Act,  election  of  officers  for 
1915,  etc. 

It  is  expected  that  there  will  be  con- 
siderable discussion  over  the  Workmen's 
Compensation  Act.  A  large  number  of 
merchants  who  have  employees  coming 
under  the  Act  claim  that  the  rates 
charged  by  the  Compensation  Board  are 
excessive.  The  proposed  affiliation 
with  the  R.  M.  A.  will  also  be  discussed 
at  considerable  length.  It  is  said  that  a 
number  of  retailers  are  opposed  to  the 
application,  while  others  are  said  to  be 
in  favor  of  joining  with  the  R.  M.  A. 
There  is  a  feeling  that  the  question 
should  be  definitely  decided  at  the  forth- 
coming convention. 

At  2  p.m.  a  members'  meeting,  for  re- 
tailers only,  will  be  held.  At  this  meet- 
ing the  Question  Box  discussion  will 
take  place,  and  the  officers  declare  that 
the  session  this  vear  will  be  a  real  live 


Tenth  Annual  Convention  Program  of  O.  R.  H.  &  S.  D.  A. 

Wednesday,  Feb.  24. 

9  A.M.:  Registration  of  members  and  distribution  of  badges  in  conven- 
tion offices,  second  floor  King  Edward  Hotel. 

10  A.M. '.Opening  Session  of  Convention  in  banquet  hall,  King  Edward 
Hotel.  Representatives  of  the  Canadian  Hardware  Manufacturers'  Exhi- 
bitors' and  Retail  Merchants'  Association  are  invited  to  attend  this  meeting. 

2  P.M.:  Members  meeting — Retailers  only,  in  banquet  hall,  King 
Edward  Hotel.  A  heart  to  heart  discussion  on  the  buying  of  hardware,  com- 
parison of  prices  paid,  etc.,  led  by  President  Macpherson.  (It  is  planned  to 
make  this  meeting  the  most  interesting  in  the  history  of  the  Association, 
and  it  should  be  worth  many  dollars  for  any  dealer  to  attend.) 

6  P.M. -.Complimentary  dinner  (informal  dress)  tendered  to  the  mem- 
bers of  the  Retail  Hardware  Association  by  the  Canadian  Hardware  Manu- 
facturers Exhibitors'  Association  (Adam  Taylor,  Guelph,  President),  fal- 
lowed by  program  of  entertainment. 

THURSDAY,  FEB.  25. 

9  AM. :  Business  Session  in  banquet  hall,  King  Edward  Hotel.  Com- 
mittee reports,  discussion  on  proposed  affiliation  with  Retail  Merchants' 
Association,  consideration  of  Workmen's  Compensation  Act,  election  of  officers 
for  1915,  etc. 

2  P.M. -.Members'  Meeting — Retailers  only,  banquet  hall,  question  box 
discussion  and  continuation  of  Talks  on  hardware  buying  begun  on  Wednes- 
day afternoon. 

8  P.M. :  Question  Box  discussion  or  theatre  party  as  decided  by  members 
in  attendance. 


one.     There   will  also  be  a  continuation 
of  the  talks  on  hardware  buying. 

At  8  p.m.  there  will  be  a  Question  Box 
discussion  or  theatre  party,  as  decided 
by  members  in  attendance.  Some  of  the 
members  declare  no  doubt  a  number  of 
retailers  will  remain  in  Toronto  for  a 
day  or  two  after  the  convention. 


KING   EDWARD    HOTEL,    Toronto,    Headquarters    of    the    Ontario    Retail 
Hardware  and  Stove  Dealers'  Association  during  the  two  days'  convention 

on  February  24-25. 


A    MESSAGE    FROM    THE 
PRESIDENT. 

February  10th,  .1915. 
Editor  Hardware  and  Metal, 

Toronto,  Ont. 
Dear  Sir: — 

Permit  me  to  thank  you  for  the  space 
you  have  given  to  our  Retail  Hardware 
and  Stove  Dealers'  Convention  to  be 
held  in  your  city  on  24th  and  25th  inst., 
in  your  recent  issues. 

The  officers  and  executive  propose  to 
do  all  in  their  power  to  make  this  con- 
vention true  to  name:  ''A  Business  Con- 
vention." This  can  only  be  accomplished 
by  the  hearty  support  of  the  membership 
and  the  retail  hardware  and  stove  trade 
throughout  the  province.  Many  ques- 
tions of  vital  interest  to  the  trade  will 
be  open  for  discussion,  and  the  decision 
to  hold  closed  sessions  for  members 
should  eliminate  all  feeling  of  reluctance 
towards  a  free  and  full  discussion  of  the 
matters  laid  before  the  convention. 
Many  items  of  great  interest  have  al- 
ready been  suggested  for  consideration, 
and  the  executive  invite  from  all  mem- 
bers and  the  trade  generally  questions 
relative  to  any  branch  of  the  hardware 
and  stove  trade  for  discussion.     As  the 
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value  of  our  sessions  will  be  greatly  en- 
hanced by  a  large  attendance,  I  would 
urge  all  dealers  to  set  aside  the  couple  of 
days  necessary  and  spend  them  at  the 
convention,  thus  reaping  the  benefit  of 
association  with  their  fellow-tradesmen, 
and  giving  of  their  own  knowledge  and 
experience  to  others,  thus  helping  to 
raise  the  standard  and  usefulness  of  our 
particular  branch  of  trade. 

Present  trade  prospects,  I  feel,  war- 
rant us  in  being  very  optimistic  as  to 
the  future,  and  we  can  all  better  cope 
with  our  business  problems  after  a 
heart-to-heart  talk  and  discussion  in  our 
convention  sessions,  and  go  back  to 
''Business  as  usual"  much  better  equip- 
ped for  our  year's  work. 
Yours  very  truly, 

W.  F.  MACPHERSON, 
President  O.R.H.  &  S.D.A. 


C.    W.   CONN, 

hardware  merchant, 
Tillsonburg,  O  n  t., 
and  Vice-President 
Ontario  Retail  Hard- 
ware and  Stove  Deal- 
ers' Association,  from 
a  recent  snapshot 
taken  in  front  of  the 
Toronto  office  of 
Hardware  and  Metal. 
Mr.  Conn  has  always 
taken  an  active  in- 
terest in  the  work  of 
the  Retail  Associa- 
tion. 


THE  MANUFACTURERS'  CONVEN- 
TION. 

The  Canadian  Hardware  Manufac- 
turers' Exhibitors'  Association  will 
also  hold  a  convention  at  Toronto  on 
February  24-25,  the  same  dates  as  the 
Retailers'  Convention.  The  headquar- 
ters of  the  Manufacturers'  will  be  at 
the  Queen's  Hotel. 

The  business  meeting  of  the  associa- 
tion will  be  held  on  Wednesday  after- 
noon at  two  o'clock.  On  Wednesday 
evening  at  6  p.m.  the  C.H.M.E.A.  will 
entertain  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association  at  din- 
ner at  Dunning 's.  It  is  intended  to 
secure  a  prominent  speaker  for  this 
evening. 

The  distribution  of  advertising  souve- 
nirs by  members  of  the  Manufacturers' 
Association  will  be  permitted  if  any  of 


HOTEL 

ACCOMMODATION 

ANI1 

BATES. 

Although    the    Ontario    Legislature  will  be  in 

session  during  the  convention  there 

will    be   ample   accommodation    in    Toronto   hotel 

3.     Those  attending   the  Convention 

should   make    reservations    direct    with   the  hotel 

preferred.    A  few  of  Toronto's  many 

hotels  with  rates  are : — 

Hotel.                              Plan. 

Room  with  Bath 

Room  without  Bath. 

One  person  .  .$2.50 
Two  persons. $4.00 

One  person  .  .$1.50 
Two  persons. $2.50 

Queen's    American 

$4.00 

and 

up                              $3.00    and 

up 

$3.50 

and 

up                            $3.00    and 

up 

$3.00 

and 

up                              $2.50    and 

up 

Carls    Rite    American 

$3.00 

and 

up                            $2.50    and 

UD 

(One)           $2.00 

(One)           $1.50 
(Two) $2.50 

Iroquois    American 

$2.50 

and 

up                              $2.00    and 

up 

the  members  wish  to  undertake  anything 
of  this  kind. 

There  will  not  be  an  exhibition  this 
year,  as  in  former  years.  At  the  last 
joint  meeting  of  the  two  associations, 
held  at  Ottawa  last  year,  it  was  decided 
to  hold  the  hardware  convention  and  ex- 
hibition at  London,  Ont.  Owing  to  the 
fact  that  the  military  authorities  are 
using  the  London  Armouries,  where  the 
exhibition  was  to  have  been  held,  and  no 
other  quarters  are  available,  it  would 
be  impossible  to  hold  the  exhibition  at 
London,  and  it  has  been  called  off  for 
this  year. 


THE  HARDWARE  DINNER. 
J.  A.  Hossack,  chairman  of  the  En- 
tertainment Committee  of  the  Canadian 
Hardware  Manufacturers'  Exhibitors' 
Association,  has  requested  Hardware 
and  Metal  to  draw  the  attention  of  hard- 
ware dealers  to  the  fact  that  the  dinner 
scheduled  for  Wednesday  evening,  Feb- 
ruary 24,  at  6  p.m.,  in  Toronto,  is  ten- 
dered to  the  Canadian  hardware  trade. 
All  retail  dealers  who  anticipate  attend- 
ing should  advise  the  secretary  of  the 
Exhibitors'  Association,  F.  M.  Tobin, 
Woodstock,  Ont.,  at  once,  so  that  provi- 
sion may  be  made  to  care  for  all  their 
friends. 


CANADIAN  WATERPROOFS 

Consolidated  Rubber  Co.  Have  Entered 
Extensively  Into  New  Field. 

The  Canadian  Consolidated  Rubber 
Company  is  taking  advantage  of  the  war 
conditions,  and  the  difficulty  of  getting 
imports  to  enter  extensively  into  the 
manufacture  of  waterproof  clothing. 

The  importance  of  the  new  field  may 
be  judged  from  the  fact  that  there  is  a 
capacity  for  1,500  to  2,000  garments 
weekly,  and  it  is  proposed  to  increase 
this  up  to  700  garments  per  day.  A  staff 
of  150  is  employed,  and  this  will  be  in- 
creased as  occasion  demands.  The  yearly 
output  of  this  branch  may  reach  to  $1,- 
000,000.  This  should  mean  a  material 
benefit  for  Canadian  cloth  manufac- 
turers. 


CONDITIONS  SATISFACTORY. 

J.  R.  Terrill,  of  the  firm  of  Caverhill, 
Learmont  &  Co.,  has  returned  to  Mont- 
real after  paying  a  visit  to  most  of  the 
important  towns  of  Eastern  Ontario  and 
in    conversation    with    a   Hardware    and 


ADAM  TAYLOR, 

of  the  Taylor-Forbes  Co.,  Guelph,  Ont., 
President  Canadian  Hardware  Manufac- 
turers' Exhibitors'  Association.  The  Asso- 
ciation will  hold  a  convention  at  Toronto 
on  February  24  and  25,  and  will  tender 
a  complimentary  dinner  to  the  Retailers' 
Association  on  the  evening  of  Wednesday, 
February  24. 

Metal  representative,  spoke  of  conditions 
in  this  district  as  being  in  a  very  satis- 
factory state.  He  said,  "Canada 
should  be  proud  of  its  hardware  stores 
and  the  way  stocks  are  kept.  The  hard- 
ware stores  in  this  section  of  the  coun- 
try do  credit  to  the  proprietors.  Goods 
are  shown  in  such  an  attractive  way 
as  to  make  customers  feel  that  dealers 
are  alive  to  their  vocation."  Mr.  Ter- 
rill also  spoke  of  the  strong  feeling  of 
optimism  which  exists,  the  trade  in  gen- 
eral expecting  a  good  season's  business 
owing  to  the  prosperity  of  the  farmers. 
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HARDWARE  LETTER  BOX 


Moulded  Glass. 

Bruce  Stewart  &  Co.,  Limited,  Char- 
lottetown,  P.E.I. — Will  you  kindly  give 
us  the  addresses  of  some  firms  in  Canada 
who  can  supply  moulded  glass. 

Dominion  Glass  Co.,  Limited,  Mont- 
real, and  Toronto;  Jefferson  Glass  Co., 
Limited,  Toronto;  Premier  Glass  Co., 
Bleury  St.,  Montreal.— Editor. 

Blinds  and  Shutters. 

A.  A.  Outram,  Port  Hope,  Ont.  — 
Please  be  good  enough  to  give  us  the 
names  of  firms  making  blinds  and 
shutters. 

Blinds. — Daly  &  Morin,  Montreal, 
Que.;  the  Fred  G.  Soper  Co.,  Toronto, 
Ont.;  Geo.  H.  Hees  &  Son,  Montreal  and 
Toronto;  H.  E.  Hayhoe  Co.,  Toronto, 
Ont. 

Shutters. — D.  Aitchison  &  Co.,  Hamil- 
ton, Ont.;  S.  Anglin  &  Co.,  Kingston, 
Ont.;  Ball  Planing  Mill  Co.,  Barrie,  Ont.; 
The  R.  Laidlaw  Lumber  Co.,  Ltd.,  To- 
ronto, Ont.;  Paul  Demers,  Montreal, 
Que.;    The   Wm.    Rutherford    Sons    Co., 


Montreal,    Que.;     Georgian    Bay   Shook 
Mills,  Midland,  Ont.— Ed. 

Dustless  Mops. 

Fraser  Bros.,  Bradford,  Ont.— Will 
you  please  inform  us,  who  makes  the  B. 
B.  Dustless  Mop  for  hardware  floors. 

Milton  Chemical  Co.,  Everett  Station, 
Boston,  Mass. — Ed. 

Aluminum  Sheets. 

A.  M.  Bell  &  Co.,  Ltd.,  Halifax,  N.S. 
Can  you  tell  us  where  we  can  obtain 
Sheet  Aluminum  about  1/32  of  an  inch 
thick? 

British  Aluminum  Co.,  Toronto,  Ont. 
Northern  Aluminum  Co.,  Ltd.,  Toronto, 
Ont.— Ed. 

Water  Power  Washing  Machines. 

Brace,  McKay  &  Co.,  Ltd.,  Summer- 
side,  P.E.I. — Please  advise  us  who  are 
manufacturers  of  Combined  Washing 
Machines  and  Wringers,  to  be  operated 
by  water  power. 

Cummer-Dowswell,  Ltd.,  Hamilton, 
Ont.;  Taylor-Forbes,  Co.,  Ltd.,  Guelph, 
Ont. ;    J.   H.    Connor   &    Sons,     Ottawa, 


Ont.;   D.  Maxwell  &  Sons,   St.  Mary's, 
Ont.— Ed. 

Fire  Extinguishers. 

Marshall-Ecclestone,  Limited,  Tim- 
mins,  Ont. — We  would  be  glad  if  you 
could  advise  us  the  address  of  the 
Pyrene  Fire  Extinguisher  Co. 

Pyrene  Fire  Extinguisher  Co.,  1358 
Broadway,  New  York,  and  their  Ontario 
representatives  are  Ontario  May-Oatway 
Fire  Alarms,  Limited,  92  Adelaide  St., 
West,  Toronto.— Ed. 

Thumb  Nuts. 

A.  Koeing,  Paris,  Ont. — Kindly  send 
us  the  names  of  manufacturers  of 
Thumb  Nuts. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton, Ont.;  Northern  Bolt  &  Screw  Co., 
Owen  Sound,  Ont. ;  Canadian  Tube  & 
Iron  Co.,  Montreal,  Que.;  London  Bolt 
&  Hinge  Works,  London,  Ont.;  John 
Morrow  Machine  Screw  Co.,  Ingersoll, 
Ont. ;  Bishop  Bros.,  Montreal,  Que., 
mfgs.  representatives;  Baew  Bros., 
Montreal,  Que. — Ed. 

One-Minute  Washer. 

T.  0.  Hamre  &  Sons,  Ltd.,  Hanley, 
Sask. — If  possible  please  let  us  know  the 
name  of  the  manufacturer  of  the  One- 
Minute  Washer. 

The  One-Minute  Manufacturing  Co., 
74  Logan  avenue,  Toronto,  Ont. — Ed. 


The  Nineteen  Fifteen  Store 

The  Rapid  Advance  Made  in  Merchandising  in  Past  Half  Century — Civility  to  Visitors, 
Lookers  and  Purchasers — The  Importance  of  Personality. 


THE  stores  of  fifty  years  ago,  com- 
pared with  the  stores  of  to-day, 
look  like  little  candles  compared 
with  the  present  500-watt  tungsten 
lamp.  In  the  best  type  of  the  modern 
store  the  floors  are  all  level  from  street 
to  street.  There  are  not  crowded  aisles. 
There  is  abundant  light  everywhere. 
The  ventilation  is  perfect.  A  complete 
stock  of  merchandise  is  kept  up  the 
year  around. 

Safety  first,  no  matter  what  the  ex- 
pense, is  the  daily  duty  a  store  holds  to 
its  ever-increasing  patrons.  As  yet  no- 
body has  said  that  we  have  made  a  mis- 
take in  providing  comfort  and  securities 
for  the  safety  of  our  customers. 

Politeness  Is  Natural. 

It  will  naturally  follow  that  no  one 
connected  with  a  store  will  be  lacking  in 
politeness  to  the  visitors,  lookers  and 
purchasers,  who  care  for  civility  but  not 
for  familiarity.  No  matter  how  many 
advantages  we  have  to  offer  in  our  con- 
tinually fresh-reinforced  stocks  of  mer- 
chandise, and  however  carefully  it  is 
priced  at  attractive  and  just  prices,  no- 


By  JOHN  WANAMAKER. 

thing  is  so  much  appreciated  as  prompt, 
quick  and  good  service  at  every  count- 
er and  corner  of  the  store. 

Few  persons  understand  that  there 
are  "seconds"  in  almost  every  class  of 
goods,  that  cost  the  dealer  less,  and 
should  be  sold  to  the  consumer  at  a 
lower  price,  but  are  frequently  palmed 
off  on  customers  at  the  top  price,  or, 
what  is  worse,  the  goods  are  advertised 
as  the  standard  goods  selling  at  an  off- 
price,  when  the  price  charged  is  what 
the  same  goods  are  sold  at  by  reputable 
houses. 

It  is  hardly  to  be  expected  that  all 
customers  know  the  tricks  of  the  trade; 
nor  can  they  know  the  actual  values. 
Therefore,  it  is  well  worth  while  to  try 
to  ascertain  facts  and  compared  merch- 
andise. With  few  exceptions  goods  can 
be  sent  home  from  more  than  one  store, 
and  this  house  was  the  first  to  accept 
returns  of  purchases  not  wanted  by  buy- 
ers. The  only  business  that  will  satisfy 
us  is  that  which  is  genuinely  right  and 
gives  full  value  for  money  paid. 

From  the  first  letter  of  the  alphabet 


to  the  last  a  store  »must  make  good  in 
the  character  of  the  advertising.  In 
shaking  an  apple  tree  the  first  to  fall 
are  the  rotten  apples.  To  shake  a  store 
by  its  own  advertising  pole  will  often 
reveal  its  fictitious  elaim.^. 

It  is  always  difficult  to  get  definite 
facts  on  any  subject.  It  is  certainly  im- 
portant that  everything  put  into  type 
be  accurate.  Advertisements  must  be 
news  of  fresh  goods.  They  must  be 
printed  in  good  English,  must  be  devoid 
of  mis-statements,  must  convey  informa- 
tion to  clerks  and  customers,  must  offer 
fair  service,  and  must  tell  of  just  prices. 

From  every  room  under  the  vast  roof 
we  have  barred  out — deception,  dis- 
honesties, delusive  statements,  disguised 
poods,  and  pilfering  prices.  Our  store 
will  play  fair  or  not  at  all. 

To  be  personally  "on  the  job"  as 
President  Wilson  says  is  the  funda- 
mental law  of  all  successful  storekeep- 
ing.  Business  is  not  a  matter  af  mach- 
inery. It  is  not  a  great  granite  building. 
It  is  not  iron  and  steel  and  rock:  It  is 
the  human  force  that  is  in  it.  It  is  the 
man. 
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Two   Dollars  per  Year 


GOING  TO  the  Hardware  Convention? 
REMEMBER  the  dates,  Feb.  24-25. 

*  *  $ 

HAVE  THE  airship  raiders  passed  over  your  town? 

*       * 

WE  HAVE  already  had  a  taste  of  spring  this  month 
—probably  the  bear  and  the  shadow  story  is  more 

than  legendary. 

*  *        * 

RETAILERS  should  watch  the  markets  closely. 
Many  price  changes  are  taking  place  and  the  shrewd 

buyer  is  the  one  who  is  going  to  get  the  best  price. 

*  *        * 

THE  ALLEGED  German  aeroplane  raid  on  Ottawa 
may  possibly  have  been  engineered  by  interests  after 
a  bunch  of  money — and  the  train  service  was  too 

slow  for  them. 

*  •        * 

IF  YOU  cannot  go  yourself,  be  sure  and  send  one  of 
the  clerks.  He  will  appreciate  the  trip  and  will  gain 
pointers  at  the  convention  that  will  make  him  a 
more  valuable  employee. 

*  *        • 

THE  NEW  war  Budget  has  precipitated  the  local 
business  world  into  a  haze  of  figures  and  probabili- 
ties. Everybody  is  trying  to  ascertain  what  the  new 
taxes  will  mean  to  his  particular  industry  or  com- 
mercial activity. 

*  •        • 

WILL  THE  wholesalers  who  purchased  heavily  in 
anticipation  of  the  tariff  changes  stick  to  the  higher 
prices  arranged  or  will  they  simply  use  the  additional 

profit  margin  for  more  extensive  price-cutting? 

*  *        * 

ONE  OF  THE  best  explanations  given  for  the  exo- 
dus from  the  farms  is  that  furnished  by  a  rural  mail 
carrier  from  Kansas.  After  driving  through  the 
farming  districts  of  that  State  for  a  great  many  years, 
and  doing  a  lot  of  observing  and  thinking,  he  says 
that  the  reason  why  so  many  boys  leave  the  farm  is 

that  "Willie's  calf  grows  up  to  be  dad's  cow." 

*  »        # 

ARRANGEMENTS  are  being  made  in  Montreal 
for  a  "clean-up  and  paint-up  week,"  such  as  was  held 
last  spring,  and  the  preliminary  steps  are  being  taken 
by  the  Montreal  Publicity  Association  and  the  City 
Improvement  League.  The  Local  Council  of  Wo- 
men, Montreal  W omen's  Club  and  La  Federation 
Nationale  will  co-operate.    During  May  last  year  the 


amount  of  refuse  moved  in  the  city  was  34,000  tons 
as  con i] lared  with  25,000  tons  during  May,  1913,  and 
l  he  Medical  Health  Officer  gave  the  campaign  credit 
for  materially  reducing  the  infant  mortality  rate. 

The  Hardware  Convention 

ALTHOUGH  the  Hardware  Convention  next 
week  will  he  limited  to  a  two  days'  session  (Feb. 
24-25),  it  promises  to  be  one  Of  the  most  inter- 
esting in  the  history  of  the  association.  It  can  be 
made  the  most  interesting,  if  the  members  will  turn 
out  and  attend  in  large  numbers.  The  retail  hard- 
wareman  to-day  is  facing  many  problems  and  there 
is  no  better  place  to  discuss  these  questions  than  in 
convention  with  fellow-hardwaremen.  The  officers 
deserve  credit  for  their  action  in  taking  steps  to  see 
that  only  retailers  will  be  admitted  to  the  close  ses- 
sions. This  should  have  a  tendency  to  create  an 
openness  of  speech  not  obtainable  under  the  old  sys- 
tem of  allowing  outsiders  to  be  present.  Among  the 
important  questions  to  be  discussed  are  the  Work- 
men's Compensation  Act,  the  Tariff,  the  proposed 
affiliation  with  the  Retail  Merchants'  Association, 
hardware  buying,  co-operative  buying  and  many 
other  important  subjects.  The  Question-Box  discus- 
sion should  be  particularly  interesting  and  it  is  pre- 
dicted that  many  real  live  discussions  will  take  place. 
There  will  be  plenty  of  accommodation  for  all  visi- 
tors. Toronto  is  a  very  central  point,  with  good  train 
connections  and  the  meeting  place  selected  for  the 
retailer's  meetings  is  an  excellent  one.  The  success 
of  the  convention  will  depend  largely  on  the  action 
of  each  individual  member.  The  convention  will  be 
what  the  members  make  it.  If  each  member  does 
his  part  the  coming  convention  will  undoubtedly  be 
the  greatest  in  the  history  of  the  association.  If  the 
members  want  their  association  to  grow  and  be  an 
influence  in  the  trade,  it  is  up  to  them  to  start  now 
and  make  the  association  what  it  should  be.  Instead 
of  an  association  of  about  two  hundred  merchants 
the  association  should  have  at  least  one  thousand 
members  in  Ontario. 

An  Unfair  Experiment 

ON  page  29  of  last  week's  issue  of  Hardware  and 
Metal  appeared  an  article  entitled  "A  Risky 
and  Unfair  Experiment"  in  which  we  gave  our 
views  on  the  "Made-in-Canada"  sale  now  being  con- 
ducted by  the  T.  Eaton  Co,,  Toronto.    That  we  are 
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not  alone  in  the  stand  we  have  taken  is  clearly  ex- 
pressed in  an  editorial,  in  Economic  Advertising,  the 
official  organ  of  the  Toronto  Ad.  Club,  which  states 
in  part:  "There  is,  however,  just  one  thing  to  say 
about  the  plan  that  will  put  it  in  somewhat  serious 
disfavor  with  a  large  and  deserving  section  of  Cana- 
dian merchants.  We  refer,  of  course,  to  the  way  in 
which  it  will  hit  the  retail  merchant.  For  a  number 
of  years  now,  especially  among  the  smaller  retailers  of 
staple  goods,  the  struggle  for  existence  has  been  a 
keen  one,  due  especially  to  the  competition  with  the 
departmental  stores  and  to  the  exceptional  service 
which  these  organizations  have  been  able  to  develop 
for  speedy  supply  to  their  customers.  These  retailers 
in  a  number  of  different  lines  are  now  selling  the 
identical  goods  which  are  being  featured  at  the 
Eaton  store  at  prices  with  which  they  cannot  hope 
to  compete.  The  large  buying  power  of  the  big  store 
has  for  a  long  time  enabled  them  to  cut  prices  under 
the  small  buyer,  and  the  difference,  with  manufac- 
turer's and  retailer's  profit  cut  off,  must  be  such  that 
the  retailer  will  have  a  poor  chance  to  sell  these  arti- 
cles except  to  a  blind  man  without  sense  of  touch  or 
hearing. 

We  laud  the  patriotic  spirit  of  the  Eaton  Com- 
pany, we  admire  the  unique  advertising  they  have 
been  able  to  put  over,  but  our  sympathies  go  out  to 
the  retailer,  who,  during  the  period  of  this  sale,  at 
any  rate,  has  no  basis  on  which  he  can  compete. 

Surely  this  is  a  matter  that  concerns  the  Retail 
Merchants'  Association  most  vitally.  We  cannot 
believe  that  it  will  not  be  taken  due  notice  of. 

If  the  small  retailer  is  still  a  necessity  in  every 
section  of  the  country,  as  we  firmly  believe  he  is,  then 
he  is  surelv  entitled  to  consideration  in  a  case  like 
this." 

If  any  of  our  subscribers  have  not  read  the  full 
page  article  in  last  week's  issue  of  Hardware  and 
Metal  they  should  look  it  up  at  once.  The  ques- 
tion is  one  that  should  be  taken  up  by  the  Retail 
Hardwaremen  at  their  convention  next  week. 

The  Budget 

AS  a  result  of  the  tariff  changes  announced  in 
the  Budget  brought  down  last  week,  many 
hardware  lines  have  been  affected.  While  the 
increases  in  the  tariff  were  not  entirely  unexpected, 
there  were  a  few  surprises.  Very  few  men  in  the 
trade  have  expressed  any  decided  views  on  the  effects 
of  the  changes.  Taxes  which  at  another  time  might 
evoke  sharp  criticism  may  be  accepted  under  present 
conditions  with  something  like  equanimity.  The 
addition  of  5%  on  British  goods,  7V2%  on  other 
goods  and  the  abolition  of  the  free  list  with  a  few 
exceptions  are  the  main  features  of  the  Budget.  Mr. 
White  has  had  to  make  the  best  of  a  troublesome 
situation  and  it  will  be  much  easier  to  find  fault  with 
his  proposals  than  to  offer  anything  better  as  a  tem- 
porary and  convenient  money-raising  method.  The 
tariff  changes  are  fully  dealt  with  elsewhere  in  this 
issue.  The  market  reports  this  week  review  the 
situation  as  closely  as  it  can  be  judged  at  present 
writing.  Many  price  adjustments  will  be  made  and 
in  nearly  all  cases  in  an  upward  direction.  Retailers 
should  closely  follow  the  market  reports  this  week. 
On  a  number  of  hardware  lines  prices  have  been  tem- 
porarily withdrawn,  pending  readjustments  of  costs 
and  selling  prices. 


Advertise  Canada 

IT  has  been  estimated  that  wealthy  residents  of  the 
United  States  have  been   spending  some  $400,- 

000,000  in  Europe  annually.  It  is  plain  to  be  seen 
that  this  year  the  door  of  Europe  is  practically  bar- 
red to  them — or  at  any  rate  they  would  not  want  to 
go  if  permission  were  freely  granted. 

What  is  to  hinder  Canada  from  getting  a  big 
share  of  that  $400,000,000?  Many  United  States 
papers  have  of  later  years  been  running  the  slogan 
"See  America  First"  and  as  Canada  is  a  part  of 
America,  and  as  we  can  present  to  our  neighbors 
some  of  the  finest  scenery  and  fishing  lakes  in  the 
world,  why  shouldn't  we  get  many  more  thousands 
of  tourists  from  the  United  States  than  in  former 
years? 

Here  is  an  opportunity  for  our  Federal  Govern- 
ment to  conduct  a  strong  advertising  campaign  in 
the  United  States  that  would  be  certain  to  get  results 
beneficial  to  practically  every  Canadian.  Four  hun- 
dred millions  is  a  lot  of  money  and  so  is  half  or  a 
quarter  of  that  amount.  Canada  has  many  ideal 
districts  for  pleasing  the  tourists.  There  is  no  finer 
scenery  to  be  found  anywhere  than  in  British  Col- 
umbia with  its  mountains.  The  Maritime  provinces 
on  the  other  side  of  the  continent  are  rich  in  natural 
beauty;  Quebec  and  Ontario  present  unparalleled 
fishing  and  hunting  possibilities  and  the  undulating 
prairies  of  the  West — the  granary  of  the  Empire — 
with  their  mile  upon  mile  of  golden  grain  constitute 
a  sight  never  to  be  forgotten. 

Mail  Order  Houses  Aggressive. 

MONTGOMERY  &  WARD,  a  mammoth  mail 
order  concern  in  Chicago,  did  a  business  last 
year  of  $41,042,486.  That  was  an  increase 
of  no  less  than  $1,316,774  over  the  preceding  year. 
The  net  profits  were  $2,010,093. 

A  few  weeks  ago  there  lay  on  a  siding  in  Toronto 
two  carloads  of  catalogues  from  a  large  mail  order 
house  in  that  city,  ready  to  go  out  to  thousands  of 
homes  throughout  Ontario. 

While  figures  are  not  available,  it  is  known  that 
the  T.  Eaton  Co.  did  a  much  bigger  mail  order  busi- 
ness last  year  than  in  any  previous  year. 

Here  are  statistics  that  should  cause  every  retail 
merchant  in  Canada  to  go  after  business  in  1915 
more  strenuously  than  ever.  These  big  mail  order 
concerns  are  getting  trade  from  in  front  of  retail 
stores  all  over  the  country  because  they  are  making 
a,  strong  bid  for  it.  It  does  not  appear  that  love  of 
the  home  community  has  a  great  deal  to  do  with  the 
place  of  purchase  of  many  people.  They  go  to  the 
place  where  they  get  the  strongest  invitation — 
whether  this  be  the  home  store  or  the  mail  order 
house  at  a  distance,  and  it  is  just  as  well  every  mer- 
chant in  Canada  realized  this. 

Nineteen  fifteen  is  bound  to  be  a  big  business 
year  for  merchants  in  farming  communities  where 
crops  have  been  good,  because  the  farmers  have  the 
money.  While  it  is  a  long  way  to  harvest  time,  the 
heavy  snowfall  of  the  winter  and  the  fact  that  there 
will  be  25%  more  land  in  crop  this  year  than  last, 
make  the  biggest  yield  in  Canadian  history  prac- 
tically a  certainty.  It  is  up  to  each  individual  mer- 
chant to  go  aggressively  after  his  share  of  the  increase 
in  trade — and  if  he  gets  it,  the  mail  order  houses  will 
not  have  the  same  story  to  tell  a  year  hence. 
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IN  preparing  this  series  of ' '  show-cards 
you  can  make  using  illustrations  from 
last  week's  Hardware  and  Metal," 
one  great  consideration,  of  course,  is  to 
have  them  as  timely  as  possible.  Each 
card  as  it  appears  is  advertising  strictly 
seasonable  goods.  In  this  connection  the 
publishers  of  Hardware  and  Metal  are 
in  a  position  to  render  a  service  which 
practically  no  other  publisher  of  trade 
papers  in  Canada  can  equal. 

So  many  new  and  splendid  illustra- 
tions are  being  used  in  the  advertise- 
ments each  week  that  the  show  card  field 
is  practically  unlimited. 

The  illustration  on  the  paint  card  was 
taken  from  A.  Ramsay,  Son  &  Co.'s  ad- 
vertisement in  last  week's  issue  of  Hard- 
ware and  Metal,  page  49.  It  should 
make  a  very  attractive  card  for  your 
next  paint  window. 

The  entire  outline  of  the  illustration 
is  cut  out  first,  then  the  printing  which 
is  above  the  cans  of  paint  is  cut  out  en- 
tirely,    beinji'     replaced     by    the    words 


£ARA 
HARDWAR 


,  Sbmplete 
iquipmeirb 


S=i?/Z_ 


GAKAGtr 
DOORS 


The  illustration  used  in  preparing  the 
above  show  card  suggestion  was  taken 
from  the  advertisement  of  Stanley  Works, 
that  appeared  on  page  71  of  last  week's 
issue  of  Hardware  and  Metal. 


MATERIAL  USED. 

The  following  articles  were  used 
in  preparing  the  show  card  sugges- 
tions accompanying  this  article' 

Camel  hair  brush, 

Stub  pointed  pen, 

Scissors, 

Paste, 

Black  carbon  ink, 

White  cardboard. 


• '  Made  in  Canada. ' '  The  lettering, 
which  is  small,  was  outlined  and  filled 
with  a  stub  pen.  The  card  is  necessarily 
small  (9  x  14)  in  order  to  use  the  small 
illustration,  but  is  large  enough  to  be 
easily  noticed  in  the  window.  The  style 
of  letter  formation  is  known  as  outlined 
Roman. 

The  illustration  for  the  Garage  card 
was  taken  from  the  Stanley  Works'  ad- 
vertisement, page  71,  last  week's  issue 
Hardware  and  Metal. 

The  card  is  the  same  size  as  the  paint 
card.  The  illustration,  however,  needs  a 
little  more  attention  in  cutting  out  and 
pasting  on  than  the  first  one  because  of 
the  irregularity  of  the  lower  part.  Note 
how  the  ruling  eliminates  the  "pasted 
on"  appearance. 

The  first  two  lines  are  single-stroke 
Roman  made  with  the  stub  pen.  The 
latter  two  are  outlined  with  the  same 
pen  and  filled  in  afterwards  with  a 
brush. 

On  the  third  card,  that  of  Universal 
Bathroom  fixtures,  the  illustrations  were 
taken  from  the  advertisement  of  Land- 
ers, Frary  &  Clark,  page  2,  last  week's 
issue.  This  card  measures  14  x  15  inches, 
being  somewhat  larger  than  the  other 
two,  and  shows  the  use  of  four  different 
illustrations  in  the  same  card. 

In  executing  any  of  these  show  cards 
it  is  absolutely  necessary,  no  matter 
what  experience  you  may  have  had,  to 
lay  out  the  entire  card  with  lead  pencil. 
Before  attempting  to  fill  in  the  lettering 
or  paste  on  the  illustrations,  see  that  the 
card  is  correctly  balanced  up,  and  that 
everything  is  in  its  right  proportion  be- 
fore finally  blacking  in. 

In   pasting    the    illustration,   have   it 


trimmed  and  finished  and  the  place  on 
card  selected  before  applying  the  paste. 
Lay  illustration  face  downwards  on  a 
newspaper  and  apply  this  coat  of  paste. 
Lay  on  card  carefully  so  as  not  to  smear 
it  up  at  all.  Then  take  blotter  and 
smooth  it  over.  That  is,  lay  blotter  over 
the  illustration  and  smooth  out. 

The  ink  used  for  the  pen  work  should 
be  black  carbon  of  the  non-waterproof 
variety.  If  this  is  not  obtainable,  the 
waterproof  drawing  ink  is  excellent,  but 
more  expensive.  Use  card-writer's  show 
card  black  for  filling  in  with  brush. 

The  articles  necessary  for  making 
these  show  cards  are  stub-pointed  pen 
nib,  camel  hair  brush,  ruler,  scissors, 
paste,  black  carbon  ink,  card-writer's 
black  ink,  white  cardboard. 


DOLLAR    DAY    AT    CHATHAM 

Chatham,  Ont. — Dollar  Day,  held  by 
the  Chatham  merchants  in  conjunction 
with  the  annual  Corn  Show,  proved  a 
very  successful  event  for  the  merchants 
of  the  Maple  City. 


A  Pair\t 

that  has 

stood  the  test 

since  1842 


The  illustration  used  in  preparing  the 
above  show  card  suggestion  was  taken 
from  the  advertisement  of  A.  Ramsay 
Son  &  Co.,  which  appeared  on  page  49  of 

last  week's  issue  of  Hardware  and  Metal. 
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The  exhibition  and  convention  of  the 
Ontario  Corn  Growers'  Association,  held 
at  the  24th  Regiment  Armouries  the 
week  of  Feb.  8-12,  normally  brings  large 
crowds  to  the  city,  and  the  merchants 
of  Chatham  decided  that  it  was  an  op- 
portune time  to  advertise  a  Dollar  Day. 
Wednesday,  Feb.  10,  the  big  day  of  the 
show,  was  selected  for  this  purpose.  The 
Dollar  Day  secured  all  the  benefit  of  the 
special  rates  offered  for  the  Corn  Show. 

The  merchants  practically  without  ex- 
ception co-operated  in  the  way  of  offer- 


1^ 


Universal" 

Bath- Room 
Fixtures 

d/s&Mminatinq  customers 
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The  illustration  used  in  preparing  the 
above  show  card  was  taken  from  the  ad- 
vertisement, of  Landers,  Frary  &  Clark, 
that  appeared  on  page  2  of  last  tveek's 
issue  of  Hardware  and  Metal. 

ing  dollar  bargains,  and  these  were 
liberally  advertised  through  the  use  of 
newspaper  space  and  by  means  of  win- 
dow displays.  The  double  event — Corn 
Show  and  Dollar  Day — brought  large 
crowds,  not  merely  from  the  corn-grow- 
ing districts  of  Kent,  Essex  and  Lamb- 
ton,  but  also  from  the  immediate  vicinity 
of  the  city.  Business  is  generally  report- 
ed to  have  been  decidedly  brisk,  both 
country  and  city  people  taking  advant- 
age of  the  special  offerings  made  by  the 
merchants. 

Exhibits  at  Corn  Show. 

Charles  R.  Stevenson,  hardware  dealer, 
took  advantage  of  the  Corn  Show  to  put 
an  exhibit  in  the  Armories  calculated  to 
appeal  particularly  to  farming  people. 
The  exhibit  included  a  sample  silo,  Dc 
Laval  cream  separators  and  other  imple- 
ments, and  sheet  metal  goods,  which  Mr. 
Stevenson  is  also  handling.  At  least  one 
representative  of  the  firm  was  constantly 
present  at  the  booth  and  handed  out 
literature  and  met  prospective  cus- 
tomers. 

The  Chatham  Malleable  &  Steel  Com- 
Jfeny,  with  which  A.  D.  and  W.  H.  West- 
man,  formerly  of  Westman's  hardware, 
are  associated,  also  put  on  a  display  at 
the  Corn  Show,  the  exhibit  showing  a 
complete  line  of  farm  appliances  manu- 
factured by  the  company.  The  display 
represented  a  miniature  stable,  includ- 
ing cattle  stalls,  stanchions,  litter  car- 
riers and  equipment  of  all  sorts. 


New  Home  for  R.M.A. 

Have   Leased   Large    Building    for    Future    Rooms  — 

Renting  Spaces  to  Manufacturers  for  Permanent 

Exhibits  —  Move  March  1. 

THE  Retail  Merchants'  Association,  Ontario  Branch,  have 
become  identified  with  an  important  undertaking  in  which 
members  throughout  the  province  will  be  greatly  interested.  A 
new  home  has  been  found.  For  a  long  time  the  offices  of  the  organi- 
zation have  been  located  at  21  Richmond  Street  West,  Toronto. 
These  premises  have  now  become  inadequate.  The  Retail  Merchants' 
Association  is,  as  the  trade  understands,  composed  of  many  sections. 
On  some  afternoons  and  evenings  several  of  these  meet  at  once  and 
sometimes  the  present  offices  cannot  accommodate  them  all,  with 
comfort  to  one  another. 

This  condition  of  affairs  sent  the  officials  out  on  a  quest  for 
other  premises  that  presented  more  scope  for  their  operations  and 
they  have  found  their  new  home  in  the  old  Y.M.C.A.  Building,  at 
the  corner  of  McGill  and  Yonge  Streets,  a  short  distance  south  of 
College  Street.  The  first  floor  up  and  the  one  above  it  have  been 
leased  for  a  term  of  years.  It  is  said  that  the  arrangements  were 
completed  last  Saturday  and  the  offices  will  be  transferred  almost 
immediately. 

On  the  first  floor  up  will  be  the  secretary's  office.  This  floor  also 
contains  three  large  rooms  and  it  is  really  here  that  the  interesting 
and  unique  part  of  the  move  is  to  be  found.  The  Association  has 
divided  these  three  rooms  off  into  spaces  which  will  become  perma- 
nent manufacturers'  exhibits.  These  exhibit  spaces  are  being  rented 
at  so  much  per  month  to  various  manufacturers  who  will  have  per- 
manent displays  of  their  goods  in  them.  Altogether  there  are  30 
spaces  and  at  time  of  writing  16  have  been  spoken  for,  and  those 
after  only  three  days  canvass. 

For  the  benefit  of  the  manufacturers  who  take  spaces  there  will 
be  a  special  exhibitors'  room  on  this  floor  where  there  will  be  writ- 
ing desk  and  telephone  accommodation,  etc. 

There  will  also  be  an  inquiry  office  on  the  first  floor  up  which 
will  be  maintained  by  the  association. 

On  the  floor  above  which  has  been  leased  as  well,  there  are  a 
number  of  committee  rooms  for  the  accommodation  of  the  members 
at  their  regular  meetings.  There  are  a  sufficient  number  of  these  to 
accommodate  as  many  sections  as  may  be  meeting  at  any  one  time. 

The  Retail  Merchants'  Association  see  a  great  future  here  for 
the  development  of  their  work.  Their  new  quarters  which  are  cen- 
trally located,  will  be  in  reality  splendidly  equipped  "club  rooms" 
where  members  may  drop  in  any  time  they  are  down  street  and 
where  members  from  outside  the  city  will  be  able  to  have  their  head- 
quarters when  they  come  to  Toronto.  The  retailers  hope  and  expect 
that  their  newly  acquired  premises  will  soon  become  an  important 
centre  for  wholesalers  and  manufacturers.  The  place  may  perhaps 
become  to  be  called  "The  Retailers'  Temple."  It  is  the  intention  of 
the  officials  at  the  present  time  to  have  billiard,  card  and  lounging 
rooms  for  the  accommodation  of  members. 

Unless  something  unforeseen  happens,  the  new  rooms  will  be 
occupied  by  the  first  of  March. 

On  the  ground  floor  and  entering  from  McGill  Street  is  a  large 
auditorium,  capable  of  seating  1,200  people,  and  the  association  will 
have  the  use  of  this  once  a  month.  Their  big  conventions  will  also 
be  held  there,  if  necessary.  The  entrance  to  the  main  offices  will, 
however,  be  off  Yonge  Street. 
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Wall  Papers  Are  More  Subdued 

Belgian  Colorings  Will  Take  the  Place  of  German — Greys,  Blues  and  Sand  Colors  Will 
be  Featured — Faint  Tinge  of  Black  Will  be  Popular  in  Best  Houses. 

From  an  Interview  with  W.  T.  Stone,  of  the  Robert  Simpson  Co. 


ALL  sorts  of  retail  stores  are  find- 
ing themselves  affected  by  the 
vicissitudes  of  war.  For  instance 
when  people  come  along  to  choose  the 
wall  papers  and  trimmings  for  their  dif- 
ferent rooms  in  the  next  few  months 
there  will  be  a  predilection  in  favor  of 
Belgian  colorings  rather  than  German. 
German  colors  are  dead.  In  place  of 
them  we  shall  see  in  Canada  as  in  Eng- 
land at  present  colors  which  are  pecu- 
liarly English,  or  Belgian.  French  or 
Kussian,  because  even  in  so  light  a  mat- 
ter as  trimming  of  rooms  and  so  forth, 
we  are  patriotic,  often  under  an  uncon- 
scious influence. 

The  predominating  feature  in  wall 
papers  is  the  subdued  pattern  and 
quieter  coloring.  These  will  take  the 
place  of  the  more  conspicuous  pattern 
and  louder  coloring.  In  place  of  the 
areen  and  red.  botli  of  them  pronounced, 
which  we  have  seen  we  shall  have  tans 
and  greys  and  warm  shades  of  pink. 
There  will  also  be  combinations  of  greys 
with  pinks,  grey  and  mauves.  as  well  as 
with  tans.  Pea  blues  are  to  have  quite  a 
run  and  pea  greens  are  coming  back. 
Tli ore  will  be  considerable  leaning  to- 
wards mauve.  A  distinctly  new  shade 
that  is  going  to  be  popular  in  wall  paper 
as  it  is  in  other  matters  of  dress  is  the 
sand  color.  This  in  combination  with 
warm  pink  will  have  a  considerable  run. 

And  since  our  minds  are  running  upon 
battleships  and  the  like,  battleship  greys 
and  seagull  greys  will  be  very  much  in 
the  mind  of  people  who  are  furnishing 
their  houses. 

On  the  question  of  white,  the  popular 
leaning  this  year  rather  than  a  dead 
white  is  to  a  white  edged  with  cream. 
Dead  white  is — dead. 

We  may  notice  here  in  passing  a  dis- 
tinct tendency  just  now  in  many  well 
appointed  houses  to  eliminate  the  draw- 
ing room.  In  its  place  the  living  room 
is  coming  more  into  its  own.  This 
applies  not  only  to  houses  which  are 
small,  but  to  houses  which  are  of  fairly 
considerable  size.  For  this  room  the 
tapestry  of  foliage  effect  and  the  broken 
pattern  will  be  leaders.  Tweeds  of  fab- 
ric papers  are  al^o  very  popular. 
For  the  Bedroom. 

In  the  bedroom  the  trend  is  toward 
plain  chambrays,  linens  and  a  number 
of  soft  colorings  in  cretonnes  and 
chintzes.  If  the  coloring  is  important  in 
the  rooms  which  we  have  already  dealt 


with,  it  is  still  more  important  in  its 
relation  to  the  bedrooms,  according  to 
the  styles  which  are  being  followed  this 
year.  All  of  the  designs  are  quiet, 
though  light  and  airy,  and  give  a  look 
of  general  brightness  to  the  room. 
The  "Den." 

As  to  the  "den"  there  will  be  heavy, 
cosy,  warm  effects  so  far  as  wall  paper 
is  concerned.  It  will  be  fitted  up  with 
English  or  Japanese  leather,  and  a  fav- 
ored paper  will  be  the  black  blended 
style  about  30  inches  wide,  both  plain 
and  pebbled.  This  should  be  used  with 
strappings  of  leather  or  oak. 

Not  the  least  important  room  in  the 
house  of  these  davs  is  the  modern  bath- 


A  NEW  FEATURE. 

Commencing  with  the  first  issue 
in  March,  another  new  department 
will  appear  in  Hardware  and  Metal. 
The  neiu  department:  "How  Hard- 
ware Goods  are  Made  and  Sold," 
will  describe  in  detail  the  process  of 
manufacture  of  various  hardware 
lines.  The  new  department  should 
prove  interesting  to  every  retail 
hardwareman.  A  number  of  illus- 
trations tvill  appear  in  each  article 
and  readers  of  Hardware  and  Metal 
can  look  forward  to  an  interesting 
series  of  practical  articles  that  will 
be  of  great  assistance  to  the  hard- 
wareman who  wants  to  know  more 
about  the  goods  he  is  selling. 


room.  It  should  be  furnished  either  in 
imitation  tile  or  else  should  have  a  pat- 
tern stencilled  on  a  background  of  white 
paint.  The  imitation  tile  which  has  had 
so  much  vogue  for  the  past  few  years  is 
even  more  popular  to-day  than  ever. 
The  Flat  or  Apartment. 

For  an  apartment  or  flat  the  modern 
idea  is  to  have  each  room  consonant  in 
coloring  and  style  and  general  appear- 
ance with  each  other.  The  papers  should 
blend  nicely  with  ordinary  draping,  and 
in  this  regard  tans,  grays  and  buffs,  red 
or  gTeens  and  sand  colors,  have  the  pre- 
ference. The  new  stone-colored  tapes- 
tries are  likely  to  have  considerable 
vogue. 

It  will  be  seen  by  the  detailed  sugges- 
tions given,  which  follow  pretty  closely 
general  trend  of  the  better  class  of 
houses,  that  the  quiet  wall  paper  is  a  la 
mode.  The  outstanding  and  the  strong 
is  entirely  eliminated. 


The  housewife  who  is  undertaking  a 
scheme  of  decoration  for  her  house  will 
do  well  to  bear  in  mind  that  the  more 
quiet  and  original  the  designs  are  in  the 
matter  of  wallpapers  and  such  the  more 
impressive  will  they  be  as  compared  with 
the  showy  and  the  conspicuous  and  the 
loud,  which  are  the  province  of  the 
nouveau  riehe. 

We  all  remember  the  story  of  the  lady 
who  awoke  her  husband  one  night  and 
suggested  that  there  was  a  burglar  in 
the  house.  Her  husband  turned  to  her 
and  said  "Nothing  of  the  sort,  my  dear, 
it  is  this  wall  paper,  which  makes  such 
a    noise." 

Preserve  us  from  wallpaper  and  deco- 
rations which  make  such  a  noise  that 
they  can  be  heard  above  the  tones  of  a 
conversation   that   was  held  right  in  the 


CLEAN-UP  WEEK. 
Montreal,  Que.,  Feb.  13. — Another 
city  cleaning  campaign  is  being  or- 
ganized by  the  City  Improvement  Com- 
mittee of  the  Montreal  Publicity  Asso- 
ciation, along  the  same  lines  as  that  con- 
ducted last  year.  The  week's  clean-up 
will  be  ararnged  for  some  week  in  May, 
but  it  is  planned  to  have  the  cleaning 
process  start  much  earlier  this  year,  and 
have  the  real  clean-up  week  come  as  a 
finale  to  the  programme,  so  as  to  have 
the  city  thoroughly  cleared  from  its  win- 
ter accumulation  of  dirt  before  the 
spring  thaws  set  in.  In  order  to  get  this 
work  well  under  way,  it  was  last  night 
decided  to  ask  the  assistance  of  the 
Local  Council  of  Women,  La  Federation 
Nationale,  the  Montreal  Women's  Club 
and  other  women's  organizations. 

With  the  aid  of  these  organizations,  it 
is  expected  that  the  clean-up  week  will 
be  made  more  general  than  last  year, 
and  that  the  result  will  be  even  more 
marked  in  making  the  city  healthy  and 
in  cutting  down  infant  mortality. 

The  initial  meeting  to  start  this  cam- 
paign was  held  last  night  at  the  rooms 
of  the  Montreal  Publicity  Association, 
when  there  was  a  good  attendance,  wRh 
F.  A.  Covert  in  the  chair,  and  Dr.  W.  H. 
Atherton  representing  the  City  Improve- 
ment League,  which  is  strongly  support- 
ing  this    movement. 

It  was  decided  to  hold  another  meet- 
ing of  the  committee  next  week,  when 
definite  plans  for  the  clean-up  week  will 
be  started. 
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Practical  Course  for  Sheet  Metal  Workers 


ARTICLE    No.    18    OF    SERIES 

By    CHARLES    SEIVERS 


THE  problems  shown  in  this  are 
practically  the  same  as  the  one 
treating  a  square  and  angle  el- 
bow. The  section  of  pipe  as  shown  at 
A  in  Fig.  1  being  an  elliptical  curve. 
However,  the  method  of  obtaining  the 
raise  for  the  different  pieces  remains  the 
same.  The  particular  point  to  keep  in 
view  is  that  to  carry  the  short  axis  as, 
"A-B,"  around  the  quarter  circle  to 
form  the  elbow.  The  axis  A-B  is  the 
radius  of  the  quarter  circle  drawn,  from 
which  to  derive  the  raise  required  as 
shown  at  B  in  Fig.  1.  To  carry  the 
longer  axis  around  a  quarter  or  part  of 
it,  the  axis  C-D  is  the  radius  of  the  quar- 
ter circle  or  part  of  it,  from  which  to 
obtain  the  required  raise,  as  shown  at  B 
in  Fig.  2.  Proceeding  with  Fig.  1,  and 
having  obtained  the  raise  required  as, 
B-D  at  B,  set  out  the  line  A-B  as  shown 
at  C,  Fig.  1,  equal  to  A-B,  the  short  axis 
of  section  at  A.  At  right  angles  to  B, 
set  off  B-D  the  raise  required,  join  D-A. 
Parallel  to  A-B  and  at  a  convenient  dis- 
tance draw  another  line  as  shown  by 
1-11.  On  this  line  set  off  a  half  of  the 
section    shown    at    A.      Divide    the    half 


section  into  a  number  of  equal  parts,  as 
shown  by  the  figures  1,  2,  3,  etc.,  and 
draw  lines  at  right  angles  to  A-B  from 
each  of  these  divisions,  extending  them 
to  join  the  line  D-A. 

Now  draw  two  parallel  lines  as  shown 
at  E-E  and  F-F.  Then  draw  a  line  at 
one  end  at  right-angles,  joining  them  as 
described  at  1-1.  On  each  of  these  lines 
from  1,  set  off  the  division  on  the  half 
section  from  1  to  11,  and  repeat  to  make 
circumference  of  section  complete.  The 
next  step  will  be  to  join  these  points  by 
connecting  2  to  2  and  3  to  3,  etc. 

Working  from  the  line  11-1  at  C, 
measure  the  distance  on  each  of  the 
lines,  to  where  they  join  the  line  A-D, 
and  set  off  on  lines  of  corresponding 
number  on  pattern,  that  is,  on  line  from 
point  1,  on  lines  1,  from  points  2,  3,  4, 
etc.,  on  lines  numbered  2,  3,  4,  etc. 

When  all  have  been  marked  off,  draw 
a  line  through  the  point  obtained  which 
will  outline  first  section  of  pattern.  With 
this  piece  the  balance  of  the  elbow  can 
be  marked  out.  On  the  two  outer  lines 
1-1,  mark  off  A-D,  which  is  the  raise  of 
the    one-piece,   then   D-H,   which   is   the 


width  of  the  section  at  the  throat  of 
elbow,  H-K,  being  the  raise  of  one-piece, 
lay  the  first  section  when  cut  out,  over 
the,  upper  part  of  layout  keeping  the 
point  A  and  K  even,  and  when  even, 
scribe  around  with  pencil. 

To  mark  next  piece  mark  off  K-L, 
equal  to  H-D  or  width  of  each  section  in 
the  throat  ,  lay  the  first  section  on  lower 
part  of  pattern,  keeping  the  points  A 
and  L  even  and  when  even,  scribe 
around.  The  balance  of  layout  forms, 
the  fourth  piece  of  pattern.  The  method 
of  working  out  Fig.  2,  is  the  same  as 
described  for  Fig.  1. 

© 

TOY  FAIR  AND  MARKET. 

An  exhibition  is  to  be  held  in  London 
where  all  products  of  Germany,  Austria, 
and  Hungary  will  be  rigidly  excluded. 

The  Toy  Fair  and  Market,  to  which 
only  members  of  the  wholesale  and  re- 
tail trade  will  be  admitted,  is  to  be  open- 
ed at  the  Koyal  Agricultural  Hall,  Lon- 
don, England,  on  March  16,  for  ten  days, 
by  the  International  Trade  Exhibitions, 
a  city  of  London  firm  which  has  or- 
ganized countless  displays. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


.... 


CRACKERJACK    AUTO    JACK. 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,  Ont.,  have  placed  on  the  market 
a  new  auto  jack  called  the  No.  100 
Crackerjack.  This  jack  has  been  made, 
so  the  makers  claim,  in  response  to  many 


No.   100  Crackerjack  Auto  Jack. 

demands  for  a  strong,  light,  competent 
jack.  The  rack  is  %  in.  square  steel  bar 
with  machined  teeth  and  rotary  cap.  The 
mechanism  is  extremely  simple  and  is  all 
packed  inside  the  14  gauge  steel  frame. 
The  jack  is  said  to  be  all  right  for  light 
cars  as  well  as  for  cars  of  medium 
weight.  Every  jack  is  tested  to  1,000 
pounds.    The   jack  will  retail   at   about 

n.oo. 


PUMP  AND  GREASE  GUN. 

Bell  Pump  Co.,  74-78  Fort  St.  E.,  De- 
troit, Mich.,  are  offering  to  the  Canadian 
hardware  trade  the  Bell  compound  tire 


The  Bell  Plunger. 

pump  and  the  Bell  compound  oil  and 
urease  gun  here  illustrated.  The  oil  and 
grease  gun  is  made  from  20  gauge  brass 
tubing -and  is  fitted  with  the  Bell  ex- 
panding plunger  with  the  addition  of  a 


reversed  leather  cup.  With  this  feature 
the  guns  are  claimed  to  have  such  a 
vacuum  that  they  will  easily  draw  a 
No.  2  grease. 

Heavier  greases  can  be  unpacked  by 
unscrewing  the  end.  For  emptying,  the 
gun  is  fitted  with  an  eccentric  ring  at 
the  top  and  whicli  by  a  quarter  turn 
of  the  lever,  is  thrown  into  the  piston- 
rod,  which  is  made  of  %  spiral  steel. 
Then  by  turning  the  handle  the  grease  is 
easily   expelled. 

The  Bell  combination  tire  pump  is  also 
equipped  with  the  Bell  expanding  plung- 
er. The  pump  is  21  inches  high,  with 
two   brass  cylinders  1H   in.   and   %   in. 


Bell  Compound  Tire  Pump  and  Bell  Com- 
bination Oil  and  Grease  Gun. 

x  18  in.  long,  heavy  cast  top  and  base 
with  20  inch,  5-ply  hose  and  Bell  nip- 
ple, finished  in  high  polish  and  lacquered. 
The  makers  describe  the  "Bell  plunger" 
as  follows: 

The  Bell  plunger  consists  of  %  in. 
steel  rod  threaded  to  take  a  special  cup 
leather  which  is  held  in  place  between 
two  steel  washers  by  a  hex  nut.  Under- 
neath the  leather  we  place  a  bevelled 
brass  spreader  which  is  held  in  place 
by  a  coil  spring  resting  on  acottered 
washer. 

As  the  plunger  is  forced  into  the  bar- 
rel the  spring  forces  the  spreader  into 
the  leather  till  it  fits  closely  to  the  barrel 


thus  preventing  any  possible   escape  of 
air. 


NO-SHAMMY  PRODUCTS. 

The  No-Shammy  Products  Company, 
Hippodrome  Building,  Cleveland,  Ohio, 
offers  to  the  Canadian  trade  the 
No-Shammy  round  funnel  here  illus- 
trated. The  makers  claim  that  the  fun- 
nel takes  the  place  of  the  old-style  fun- 
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No-Shammy  Extension  Spout. 

nel,  witli  the  added  advantages  of  a  dirt- 
separating  screen  and  an  anti-splash  top. 
The  screen  is  not  guaranteed  to  remove 
water  from  gasoline,  but  will  remove 
every  particle  of  dirt.  They  also  say: 
If  you  are  positive  that  the  gasoline  you 
buy  is  free  of  water,  this  funnel  will 
answer  your  every  purpose,  and  it  costs 
you   no  more  than  the  old-style  funnel. 

The  funnels  are  made  in  two  sizes, 
F.  10— 12i/2  x  I41/2  in.  high,  capacity  10 
gals,  per  minute;  F.  12 — 9  x  11%  in. 
high,  capacity  5  gals,  per  minute.  The 
funnels  are  copper-plated.  Another  line 
the  firm  offers  is  the  extension  spout, 
also  illustrated.  The  spout  is  designed 
to  fit  their  several  types  of  funnels.  The 
end  which  accepts  the  funnel-spout  is 
flared,  making  the  extension  spout  adapt- 
able to  practically  every  type  of  funnel. 

This  spout  is  made  of  sheet  steel  with 


No-Shammy  Round  Funnel. 


seamless  corrugated  elbows.  It  is  heavily 
copper-plated,  and  strong  enough  for  all 
purposes. 

The  spouts  are  made  in  two  sizes,  with 
12-ineh  offset  and  with  18-inch  offset, 
copper-plated  finish. 
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Junior  Clerk's  Page 


PUNCTUALITY. 

ONE  of  the  blackest  marks  an  em- 
ployee can  have  against  him  is 
that  of  arriving  late  at  business. 
The  habit  of  arriving  late  for  business 
usually  indicates  a  lack  of  punctuality 
in  keeping  appointments,  and  there  is 
nothing  more  discourteous  or  unbusi- 
nesslike than  to  make  engagements  and 
then  break  them. 

Punctuality  has  been  called  the  cour- 
tesy of  kings.  Keep  every  appointment 
in  mind  and  attend  to  it  at  the  proper 
time.  The  correct  time  to  keep  an  ap- 
pointment is  not  10  minutes  before  or  1 
minute  after,  but  on  the  minute.  How- 
ever, be  there  10  minutes  before  rather 
than  the  1  minute  after,  but  be  on  time. 
If  the  other  party  is  coming  to  see  you, 
don't  keep  him  waiting. 

If  necessary,  put  other  work  aside. 
Do  as  you  agree  to  do  in  everything.  If 
you  are  to  keep  an  appointment  away 
from  your  place  of  business,  be  sure  to 
start  on  time.  Don't  delay  in  starting, 
in  fussing  with  this,  that  and  the  other 
thing,  with  the  result  that  once  you  do 
get  started  you  get  a  cold  chill  up  your 
spine  when  you  discover  you  are  short 
of  time.  Then  everything  crawls.  The 
street  car  stops  at  every  crossing,  and 
really  to  your  imaginative  mind  seems  to 
be  attending  a  funeral  rather  than  carry- 
ing out  its  function  of  transporting  live, 
human   freight   in   the  quickest  possible 


manner.  After  you  are  in  sight  of  your 
destination  you  make  a  flying  jump  from 
your  car,  and  race  over  to  the  appointed 
place  to  discover  the  other  chap  waiting 
none  too  patiently,  with  his  watch  in  his 
hand  and  a  scowl  on  his  face.  You  are 
five  minutes  late. 

Get  the  habit.  One  of  the  cardinal 
principles  of  success  of  some  of  our  best 
business  men  is  punctuality.  Be  on  time. 

— m — 

USE  YOUR   SPARE   TIME. 

By  Thos.  Edge. 

IF  you  have  any  leisure  time  on  your 
hands  do  not  let  it  go  to  waste. 
Great  things  can  be  accomplished  in 
your  spare  hours.  These  are  the  times 
to  gain  that  inside  knowledge  of  your 
business  which  you  possibly  lack  now. 
They  are  the  hours  when  men  of  per- 
severing spirit  acquire  treasures  of 
knowledge  pertaining  to  not  only  their 
own  business,  but  other  outside  interests 
as  well.  They  make  them  the  oppor- 
tunity for  furthering  true  education. 

How  often  you  have  been  in  conversa- 
tion with  men  who  seemed  just  about 
the  average  in  mentality,  yet  who  sur- 
prised you  with  their  knowledge  of  the 
details  of  a  certain  line  of  business,  or 
possibly  their  gTasp  of  certain  political 
arguments  on  national  affairs.  You  list- 
en more  or  less  in  a  maze  to  their  argu- 


ments on  different  themes  possibly  and 
wonder  to  yourself  where  they  get  their 
information.  There  is  the  whole  thing 
in  a  nut  shell.  They  are  readers.  They 
utilize  their  spare  time  in  improving 
their  knowledge  along  certain  standard 
lines  or  possibly  general  lines  as  the  ease 
may  be.  I  had  a  moderately  successful 
business  man  tell  me  one  time,  that  he 
was  altogether  too  busy  to  read.  Read- 
ing was  alright  for  those  who  had  noth- 
ing to  do,  but  for  a  business  man, — why 
lie  could  apply  himself  to  his  business  to 
a  great  dol  better  advantage  than  to 
wasting  good  hours  reading  current 
events. 

That  man  never  made  a  greater  mis- 
take. He  was  under  the  impression  that 
be  had  made  a  fairly  good  success  of 
life.  Possibly  he  had — along  one  line — 
on  almost  any  other  he  was  an  utter 
failure. 

That  man  may,  as  stated  before  have 
been  fairly  successful  in  one  line.  Yet 
he  was  not,  could  not  be  the  complete 
success  he  might  have  been  had  he  taken 
a  little  time  now  and  then  to  improve 
bis  knowledge  on  outside  events.  Un- 
doubtedly he  would  have  received  ideas 
that  could  be  used  in  his  own  business 
which  would  have  been  of  great  assist- 
ance to  him.  As  it  is.  he  is  a  narrow, 
crabbed,  cranky  freak  of  nature,  Whose 
thoughts  never  rise  above  the  level  of 
the  safe  in  his  office. 


No.  6 — Ethelbert  Evergreen,   the  Junior  Clerk. 


By  Tom  Bunt. 
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Current  News 

Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Retires  from  Business. 
W.  Bristow,  of  Elgin,  Man.,   lias  dis- 
posed of  his  hardware  business  and  has 
returned  to  Grenfell. 

Disposes  of  Business. 
Barrie,  Ont. — J.  R.  Handily,  hardware 
dealer,  has  disposed  of  his  business  to  L. 
Merrill  and  G.  N.  Hubbard. 
Fire  Losses. 
Winnipeg-,  Man. — Tbe  hardware  store 
and  stock  of  W.  A.  Templeton  was  dam- 
aged to  the  extent  of  $6,000  by  fire. 

Head  Office,  Strathroy. 
Strathroy,    Ont. — The    head    office    of 
the  Canada  Handle  Mfg.  Co.,  Ltd.,  will 
be  located  here  instead  of  London. 

Adds  Tinshop. 
Creelman,  Sask. — J.  E.  Wright,  hard- 
ware merchant  is  adding  a  tinshop  and 
will  install  a  complete  line  of  machines. 

Ontario  Incorporations 

Canada  Universal  Nut  Lock.  Ltd., 
capitalized  at  $100,000;  head  office,  To- 
ronto, to  manufacture  and  deal  in  nut 
locks,  etc. 

New  Manufacturing  Firm. 

Sarnia,  Ont.— The  Sarnia  Metal  Pro- 
ducts Co.  have  completed  their  new  fac- 
tory on  front  street,  opposite  street  rail- 
way property. 

Hardwareman's  Sudden  Death. 

Sudbury,    Ont.— J.    N.    Glidden,    man- 
ager of  the  Soo  Hardware  Co.,  Sault  Ste. 
Marie,  Ont.,  while  visiting  at   Sudbury, 
dropped  dead  on  the  street. 
Business  Changes. 

Melfort,  Sask.— Cavanaugh  &  Scam- 
mel,  general  merchants  at  Pathlow,  'have 
disposed  of  their  stock,  W.  Fraser  taking 
the  general  merchandise  and  Millard 
Bros,  the  hardware. 

C.  S    Griffith  Leaves  For  Ottawa. 

London,  Ont.— C.  S.  Griffith,  local 
manager  Imperial  Oil  Co.,  has  been  ap- 
pointed manager  of  the  Ottawa  branch, 
and  has  already  left  for  the  capital  to 
take  up  his  new  duties. 

New  Hardware   Store  in  Sask. 

The  Hodson  Hardware  Co.  has  com- 
pleted arrangements  to  open  up  a  hard- 
ware store  at  Vidora.  Sask.,  on  or  be- 
fore April  1.    A  full  line  of  hardware 


will    be    carried,    including    harness   and 
furniture. 

Obtained  Charter. 

Chatham,  Ont.— The  Chatham  Malle- 
able &  Steel  Manufacturing  Company, 
Limited,  lias  received  a  charter,  the  di- 
rectors being-  W.  H.  Westman,  president; 
Ross  Huff,  vice-president;  A.  D.  West- 
man,  treasurer;  James  Richards  and  S. 
I'..  Arnold.  The  head  office  is  Chatham 
and  the  company  will  manufacture 
stable  equipment  of  all  kinds. 

Montreal  Notes. 

Alex.  Gibb,  St.  Nicholas  Building, 
Montreal,  has  been  apointed  representa- 
tive <il'  Ward  &  Payne,  Sheffield,  Eng- 
land, manufacturers  since  1803  of  high- 
grade  edge  tools,  sheep  shears,  garden 
shears,  carving  tools,  etc. 

J.  J.  LaFerme,  manufacturers'  agent, 
Montreal,  has  gone  to  England  on  a  busi- 
ness visit  to  firms  which  he  represents 
in  this  country. 

C.  C.  Ballantyne,  vice-president  and 
general  manager  of  the  Sherwin-Wil- 
liams Co.,  reports  that  the  country  paint 
business  east  of  Fort  William  is  as  good 
as  a  year  ago,  but  that  there  is  a  falling 
off  in  Western  Canada.  "Our  general 
sales,"  he  says,  "show  a  falling  off 
compared  with  last  year.  This  decrease 
is  due  principally  to  the  smaller  pur- 
chases by  railroads  and  large  manufac- 
turers, together  with  the  slowness  of 
trade  in  Western  Canada.  As  a  whole, 
however,  we  have  not  reason  to  com- 
plain  very   much." 

St.  John  Notes. 
St.  John,  N.B.,  Feb.  13.— Tbe  mer- 
chants of  St.  John  who  participated  in 
the  recent  "Dollar  Day"  held  here  are 
congratulating  themselves  upon  the  suc- 
cess of  the  venture.  For  a  week  or  more 
previous  to  the  event,  which  took  place 
on  Wednesday  last,  much  advertising 
had  baen  done  telling  of  the  "remark- 
able bargains  to  be  had  on  Dollar  Day," 
and  naming  the  different  stores  sharing 
in  the  project.  The  day  opened  with  a 
rush  of  business,  which  was  well  sus- 
tained throughout  in  all  lines.  The  hard- 
ware trade  in  this  connection  was  repre- 
sented by  D.  J.  Barrett  in  his  new  store 
in  Union  Street,  and  he  is  particularly 
well  pleased  with  the  results  of  the  sale, 
as   it    was   a   most   encouraging   "eash- 


sale"  day.  All  articles  were  offered  at 
a  reduction,  price  tags  of  $1  or  multiples 
of  a  dollar  being  attached,  from  which 
the  name  "Dollar  Day"  was  derived. 

Winnipeg  Notes. 

•lames  Fair,  sales  manager  of  Wood- 
V'allance  Hardware  Co.,  Winnipeg,  has 
r(  turned  from  California. 

Mr.  Hayr  of  the  Hayr  Hardware  Co., 
Lethbridge,  was  in  Winnipeg  during 
bonspiel. 

Among  those  taking  advantage  of  the 
cheap  rates  to  come  to  Winnipeg  during 
bonspiel  week  were  Mr.  W.  F.  Collins 
of  Luban,  Sask.,  and  Mr.  Rowbotham  of 
lleasman  &  Rowbotham,  Wawota,  Sask. 

Death  of  J.  N.  Glidden. 

Sudbury,  Ont. — Death  came  suddenly 
to  J.  N.  Glidden,  of  Sault  Ste.  Marie,  a 
former  resident  of  Sudbury.  While 
visiting  here,  apparently  in  the  best  of 
health,  Mr.  Glidden  was  stricken  with 
heart  disease  while  out  walking. 

The  late  John  Newton  Glidden  was 
born  in  Kingston,  Ont.,  about  fifty  years 
ago.  After  leaving  school  at  Kingston 
he  entered  business  in  the  office  of  the 
Cleveland  Iron  Co.,  Cleveland,  Ohio,  ac- 
cepting the  position  of  office  manager 
with  the  Canadian  Copper  Co.  at  Copper 
Cliff  in  1892.  He  remained  at  the  Cliff 
until  1900,  rising  to  the  position  of  busi- 
ness manager,  a  position  in  which  he  was 
succeeded  by  A.  P.  Turner,  who  after- 
wards became  president  of  the  company. 
Mr.  Glidden  then  removed  to  Sudbury 
and  acquired  an  interest  in  various 
nickel  properties. 

From  Sudbury  he  returned  to  his  old 
home  in  Kingston  and  engaged  in  mining 
mica,  a:s,-.  spending  some  time  in  British 
Columbia  in  lit?  same  business.  In  1907 
he  returned  to  Sudbury  and  was  instru- 
mental in  the  formation  of  the  Dominion 
Nickel-Copper  Co.,  Ltd.,  in  which  he  be- 
came manager,  holding  this  position  until 
the  summer  of  1911,  when  he  became 
general  manager  of  the  same  concern.  In 
January,  1913,  the  Dominion  Nickel  Co. 
sold  its  holdings  to  the  British- American 
Nickel  Corporation,  Ltd.,  and  Mr.  Glid- 
den retired  to  the  Soo,  where  he  was  in- 
terested in  various  concerns,  including 
the  Soo  Hardware  Co..  in  which  he  held 
a  controlling  interest  and  which  he  dis- 
posed of  a  short  time  ago. 
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LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic  of  interest  to  tie 
trade,  it  being  understood  that  the 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith. 


CANADIAN  vs.  AMERICAN. 

Edmonton,  Alta.,  Feb.  8,  1915. 
Editor  Hardware  and  Metal, 
Toronto. 

A  few  weeks  ago  a  letter  appeared  in 
Hardware  and  Metal  from  a  Canadian 
manufacturer  complaining  that  a  great 
many  hardwaremen  were  purchasing  a 
considerable  amount  of  their  supplies 
from  across  the  border.  From  a  Western 
dealer's  point  of  view  it  is  surprising  that 
we  do  not  buy  all  our  goods  from  the 
United  States  for  the  American  manu- 
facturers and  jobbers  appear  to  keep  in 
closer  touch  with  the  dealers  than  the 
manufacturers  in  this  country.  We  are 
constantly  receiving  catalogues,  price  lists 
and  advertising  matter  from  them  which 
goes  a  long  way  to  show  that  they  are 
alive  and  enterprising  and  anxious  to  help 
the  sale  of  the  goods  which  they  handle. 

Some  time  ago  I  wrote  two  tool  manu- 
facturers, one  British  and  the  other  Can- 
adian, asking  them  for  anything  in  the 
shape  of  selling  helps  as  I  stocked  their 
goods.  The  one  replied  that  they  "Never 
had  anything  of  the  kind,"  while  the  Can- 
adian went  one  better  by  saying  that 
although  they  had  none  at  the  time  they 
would  forward  some  later.  I  have  not 
heard  from  either  firm  since.  On  the  other 
hand,  at  the  present  time,  I  have  a  pile 
of  advertising  helps,  cut-outs,  newspaper 
cuts,  demonstration  boards,  illustrated 
boards,  etc.,  from  American  manufactur- 
ers, a  good  many  of  which  cannot  be  used 
because  I  have  not  got  the  goods.  Not  one 
Canadian  manufacturer  has  as  yet  sent 
a  "Made  in  Canada"  sign,  although  they 
could  be  used  to  advantage  in  window 
displays  and  merchants  would  be  glad  to 
get  them. 

Mr.  Editor,  I  herewith  enclose  a  letter 
from  an  American  manufacturer  which  is 
a  distinct  contrast  to  the  replies  men- 
tioned above.  Mr.  Canadian  Manufac- 
turer please   take  note. 

WESTERN  DEALER. 

Following  is  the  letter  from  the  Ameri- 
can manufacturer: 

"Gentlemen, — In  accordance  with  your 
recent  request  we  are  sending  you  by 
Adams  Express,  prepaid,  three  demon- 
stration boards  and  three  lithographed 
signs. 

"If  you  experience  any  trouble  in  get- 
ting this  advertising  matter  from,  the 
Customs  House,  kindly  advise  us,  or  better 
still,  pay  the  duty  whatever  it  amounts 
to,  charge  us  with  same  and  we  will  remit 
immediately.  We  want  to  place  this  ad- 
vertising matter  in  your  hands  absolutely 
free. 

"The  enclosed  booklet  describes  a  few 
additional  helps  which  we  would  be  glad 
to  send  you  if  you  are  interested  in  them. 
Simply  check  off  on  the  coupon  and  mail 
at  once." 


FROM  AUSTRALIA. 

Melbourne,  Australia, 

January  13th,  1915. 
The  Editor, 

"Hardware  and  Metal," 

143-53  University  Avenue, 
Toronto,  Canada. 
Dear  Sir, — We  greatly  appreciate  the 
use  you  made  of  our  letter  and  the  other 
information  with  which  we  furnished  you 
regarding  the  openings  for  Canadian 
manufacturers  in  the  markets  of  Austra- 
lia and  New  Zealand.  The  publication  of 
our  request  in  your  pages  has  brought  us 
letters  from  a  few  manufacturers  in  the 
Dominion  who  believe  they  can  meet  some 
of  our  requirements.  With  these  we  will 
deal  in  our  next  issue,  setting  out  who  the 
manufacturers  are  and  what  they  can 
supply.  This  will  bring  their  names  and 
goods  before  our  readers,  and  may  lead 
to  correspondence  with  agents  here  pre- 
pared to  push  any  of  the  lines.  A  copy  of 
our  next  number  will  be  forwarded  to  you 
in  due  course. 

Again  thanking  you  for  your  interest  in 
this  matter, 

I  am, 

Y oitvs  tvulif 
AUSTRALASIAN  HARDWARE  & 

MACHINERY, 
W.  G.  Piper,  Editor. 
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Obituary. 

Hamilton.  Ont. — The  death  occurred 
here  at  the  age  of  84  years  of  J.  M.  Web- 
ber who,  many  years  ago  carried  on  a 
large   hardware   business   here. 

J.  R.  Hambly  Selling  Out. 
Barrie,  Ont.- — J.  R.  Hambly,  who  has 
carried  on  a  hardware  business  for  four- 
teen years,  will  turn  over  his  store  on 
March  1st  to  L.  Merrill,  of  Tillsonburg, 
and  G.  N.  Hubbard,  of  Hamilton.  It  is 
said  that  Mr.  Hambly  will  reside  in 
Barrie. 

Dominion  Incorporations. 
The  Kaufman  Rubber  Co.,  Ltd.,  capi- 
talized at  $2,000,000.  head  office  Berlin, 
to  carry  on  trade  and  commerce  through- 
out Canada  and  other  countries  in  rub- 
ber and  rubber  products. 

Leased  New  Store. 
Halifax,  N.S. — Morton  &  Cragg  have 
leased  one  of  the  most  spacious  stores  in 
the  Thompson  Block  and  will  move  on 
May  1.  The  firm  will  have  a  floor  space 
on  the  ground  floor  of  1,900  square  ft., 
in  addition  to  a  large  show-room  up- 
stairs. A  number  of  new  lines  will  be 
carried  in  the  new  store. 

Personals. 

W.  A.  C.  Hamilton,  secretary-treasurer 
of  the  Consumers'  Cordage  Co.,  has  re- 
turned to  Montreal  from  a  business  trip 
to  the  Maritimes,  and  reports  that,  out- 
side of  the  lobster  fishing,  conditions  are 
about  normal. 


OFFICERS  ELECTED. 

The  annual  general  meeting  of  the 
shareholders  of  Canada  Foundries  and 
Forgings,  Limited,  was  held  at  the  com- 
pany's office,  Brockville,  Ont. 

The  following  board  of  directors  was 
elected : — 

Robert  Bowie,  Brockville,  Ont. 

F.  C.  Billings,  Hartford,  Conn. 

John  II.  A.  Briggs,  Brockville,  Ont. 

Henry  Bertram,  Dunclas,  Ont. 

W.  H.  Comstock,  Brockville,  Ont. 

John  T.  Dillon,  Titusville,  Pa. 

Thos.  J.  Dillon,  Welland,  Ont. 

J.  Gill  Gardner,  Brockville,  Ont. 

Hon.  Geo.  P.  Graham,  Brockville. 

Henry  B.  Housser,  Toronto,  Ont. 

Clarence  F.  Smith,  Montreal,  Que. 

William  M.  Weir,  Montreal,  Que. 

The  directors  afterwards  chose  the 
following  officers: — 

Wm.  M.  Weir,  president. 

Robt.  Bowie,  vice-president. 

John  H.  A.  Briggs,  secretary-treasurer. 

Mr.  Gill  expressed  a  desire  to  be  re- 
lieved of  the  presidency,  which  he  has 
held  since  the  inception  of  the  company, 
and  his  resignation  was  with  much  re- 
gret accepted. 

The  prospects  of  the  company  for  the 
coming  year  were  reported  promising, 
many  large  orders  having  been  received 
ensuring  the  active  operation  of  the 
plants  of  the  company  for  'any  months 
to  come. 


A  UNIQUE  DRESSING. 

Mention  was  made  in  "Hardware  and 
Metal "  of  a  fortnight  ago  concerning  a 
most  original  and  attractive  window  dis- 
play in  the  store  of  W.  H.  Thorne  &  Co.r 
Ltd.,  a  British  "battleship"  made  up  by 
one  of  the  clerks,  Rowland  L.  Gandy. 
Now  their  windows  are  again  to  the 
fore  so  far  as  a  unique  and  distinctive 
"trim"  is  concerned,  for  there  is  an 
aeroplane  in  full  flight  mounted  on  the 
wing  in  one  of  the  large  windows  in 
King  Street.  For  richness  of  display  it 
is  on  a  par  with  the  "battle  cruiser" 
previously  referred  to,  which  was  built 
of  articles  offered  for  sale  in  the  store, 
ranging  from  a  mouse-trap  to  a  coal-hod. 

The  airship  is,  in  fact,  a  large  wide- 
rung  stepladder.  Its  lower  frame  is  held 
in  position  horizontally  with  the  hinged 
side  slanted  upwards.  The  driver's  seat 
is  arranged  amidships — an  infant's  bath 
tub  snugly  resting  on  the  steps  of  the 
ladder.  The  planes  are  little  more  than 
wash  boards,  with  the  zinc  part  down- 
wards, giving  them  the  "wave-like"  ap- 
pearance of  the  air-craft,  while  articles 
of  jtinware  form  the  propeller.  The  dis- 
play has  attracted  considerable  interest, 
and  has  been  much  admired. 
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Weekly  Market  Reports 

Statements  From  Buying  Centres 


- 


The  Markets   at  a  Glance 


So  many  price  changes  have  taken  place  and  new  situations 
developed  as  a  result  of  the  Budget  brought  down  last  week  that  it  is 
difficult  to  summarize  them  in  the  space  devoted  to  "Markets  at  a 
Glance."  Every  hardwareman  should  read  the  market  reports  on 
this  and  the  following  pages.  They  are  full  of  interesting  informa- 
tion for  the  hardware  merchant.  The  trade,  as  far  as  prices  are  con- 
cerned, is  greatly  unsettled  and  quotations  on  many  lines  have  been 
temporarily  withdrawn.  Price  re-adjustments  are  taking  place  and 
many  advances  have  already  occurred.  As  predicted  by  Hardware 
and  Metal  last  week,  nails  have  already  advanced.  White  lead,  tur- 
pentine, wire,  metals,  cutlery,  galvanized  wares  and  many  other  lines 
have  also  advanced.  The  increase  of  7y>%  in  the  intermediate  and 
5%  increase  in  the  general  tariff  and  the  abolishment  of  practically 
the  whole  of  the  free  list  have  affected  nearlv  all  hardware  lines. 


MONTREAL. 

MONTREAL,  Feb.  18.— While  the 
change  in  the  tariff,  as  em- 
braced in  the  Ottawa  budget  oi 
last  week,  and  in  relation  to  the  hardware 
trade  presented  few,  if  any,  surprises, 
the  situation  this  week  is  very  much  un- 
settled. Price  changes  all  along  the  line 
are  to  be  looked  for,  although  in  many 
lines  the  manufacturers  and  the  whole- 
sale trade  will  absorb  a  good  por- 
tion of  the  increase.  Some  quotations 
are  changed;  others  are  in  process  of 
change,  and  will  be  announced  next 
week ;  others  again  have  been  withdrawn 
:and  in  not  a  few  instances  the  changes 
whieh  are  effective  in  one  quarter  are 
not  in  another,  although  the  trade  is 
working  towards  the  same  goal,  and  will 
come  to  an  even  basis  in  the  end. 

The  time   for  new   prices  to   go   into 


MONTREAL    QUOTATIONS. 

Tin   46c 

Spelter $9.75 

Copper $16.00 

Lead,  Trail,  cwt $5.00 

Lead,  Imported,  cwt $5.00 

Antimony 19c 

Solder,  y2  x  %   19%  to  22c 

Solder  "strictly"    ....22c  to  24c 

Aluminum,  Ingot 23c  lb. 

Aluminum,  Pattern    24c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   14c  base 

British  Manila  Rope   lie  base 

African  Hemp He  base 

Sisal 9y2c  to  10c 

Lath  Yarn 8%c  to  9%c 


effeel  wil]  depend  to  a  considerable  ex- 
tent upon  the  nature  of  the  articles  and 
the  stocks  on  hand,  or  the  raw  material 
held  by  manufacturers.  Thus  it  may  be 
expected  that  for  some  time  the  differ- 
ence in  prices  will  be  largely  absorbed — 
and  in  slow  moving  lines  the  delay  will 
be  longer.  Generally  speaking,  the  ad- 
vances which  have  been  made  are  an  al- 
most direct  application  of  the  tariff  in- 
creases. 

So  far  as  the  trade  is  concerned  the 
tendency  seems  to  be  to  take  the  ad- 
vances much  as  a  matter  of  course,  and 
there  has  been  little  activity  in  the  buy- 
ing. The  attitude  seems  to  be  that  if 
the  price  advances,  then  it  will  go  up  to 
the  consumer  and  little  effort  is  being 
made  to  increase  stocks. 

Practically  all  metal  products  are  af- 
fected. Barbed  and  smooth  fence  wire, 
chain,  Canada  and  terne  plates,  copper 
ware,  tinware,  enamelware,  etc.,  iron  and 
led  pipe  and  anvils,  are  among  the  items 
already  advanced  in  addition  to  the  raw 
metals,  while  prices  on  horseshoes  and 
horseshoe  nails,  wire  and  cut  nails, 
augurs,  bolts  and  nuts,  brass  products, 
files  and  rasps,  hinges,  grass  and  corn 
hooks,  sad  irons,  poultry  netting,  etc., 
may  be  considered  as  under  considera- 
tion with  the  probability  of  adjustments 
to  higher  prices.  American  ammunition 
should  be  affected,  and  also  American 
alarm  clocks  and  other  lines  of  miscel- 
laneous shelf  goods,  imported  cutlery, 
etc. 

The  Metals. — Practically  all  metals 
are  affected  by  the  change  in  the  tariff, 
even  lead,  which  is  produced  in  this 
country,  being  sold  on  the  basis  of  the 


American  markets.  Thus  it  may  be  ex- 
pected that  there  will  be  advances  prac- 
tically all  along  the  line.  Some  price 
changes  have  already  been  made,  as  in 
tin,  copper,  spelter  and  zinc,  while  iron 
and  aluminum  are  also  ranging  some- 
what higher.  Brass,  lead,  etc.,  may  be 
expected  to  show  higher  prices  shortly. 
The  tendency  seems  to  be  for  the  trade 
to  absorb  the  advance  to  some  extent, 
and  quotations  will,  therefore,  be  found 
irregular  in  many  instances,  owing  to 
some  dealers  having  larger  stocks  on 
hand   than  others. 

Tin. — A  further  advance  in  tin  of  2c 
a  lb.  over  the  44c  quoted  a  week  ago  is 
noted,  and  the  quotation  is  firm  on  the 
advance.  The  change  is  due  to  tariff  ad- 
vances almost  entirely,  as  there  is  little 
change  in  the  market  in  New  York  as 
compared  with  a  week  ago.  London  is 
3c  above  New  York,  but  it  is  evident 
that  this  is  discounted  on  this  side,  as 
supplies  could  be  secured  direct  were  the 
trade  with  England  interfered  with  by 
the  German  naval   programme. 

Copper. — An  advance  is  noted  in  cop- 
per, the  price  being  now  16c  to  a  frac- 
tion above.  Here,  too,  the  influence  is 
the  tariff  almost  entirely,  for  there  is 
practically  no  change  at  New  York,  and 
the  tendency  is  easier,  if  anything,  as 
the  German  submarines  may  be  able  to 
interfere  with  shipments  to  London. 

Solder. — Advances  in  the  price  of 
solder  may  be  looked  for  at  any  time,  as 
this  is  warranted,  and  has  been  for  some 
time,  by  the  price  of  tin.  However,  the 
tendency  still  seems  to  be  to  encourage 
demand  by  keeping  the  price  low  so  long 
as  cheap  stocks  last.  Advances,  there- 
fore, are  likely  to  be  irregular.  Quota- 
tions are  19y2c  to  22c  for  half-and-half, 
and  22c  to  24c  for  "strictly." 

Zinc. — The  quotation  for  zinc  shows  a 
further  material  advance  to  $13  and 
$13.50,  which  is  a  full  cent  above  a  week 
ago.  Here  the  advance  may  be  due  as 
much  to  the  market  as  to  the  tariff,  for 
there  has  been  an  additional  advance  of 
l/2c  in  the  States  following  the  same  in- 
crease a  week  ago.  The  American  quo- 
tation is  now  12c  f.o.b.  smelter. 

Other  Metals. — Aluminum  has  been  ad- 
vanced about  lc,  and  may  go  higher. 
Brass  has  not  generally  been  changed, 
but  should  go  up  on  the  strength  of  the 
tariff,    and    an    advance   of   y2c    in   the 
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States.  Lead  remains  the  same,  but  very 
firm  on  the  tariff  increase.  Spelter  has 
advanced  to  9%c,  which  is  y2c  over 
a  week  ago;  this  increase  is  warranted 
on  account  of  the  market  at  St.  Louis, 
where  8y2c  is  being  quoted,  and  there 
may  be  further  advances  shortly  con- 
sidering the  tariff.  Antimony  remains 
at  $19,  but  this  is  a  bottom  price,  and, 
judging  from  the  American  market, 
where  Cooksons  is  quoted  at  $20  and 
better,  the  trade  may  be  expected  to  pay 
considerably  more  if  the  conditions  hold. 

Bar  Iron  and  Steel. — Higher  prices 
here  are  warranted,  but  there  seems  to 
be  some  reluctance  about  an  immediate 
advance.  Quotations  indicate  $2  to  $2.05 
as  the  base,  compared  with  $1.95  to  $2.05 
a  week  ago.  Some  quotations  on  steel 
have  advanced  10c. 

Galvanized  Sheets. — Prices  here  are 
under  consideration,  and  should  be 
changed  by  next  week.  The  advance  of 
10c  of  a  week  ago  has  become  general, 
and  higher  prices  are  to  be  expected. 

Nails. — For  the  present  the  price  of 
nails,  with  the  base  for  wire  at  $2.15, 
remains  unchanged.  However,  makers 
are  calling  for  specifications  on  this 
basis,  and  prices  may  be  changed  at  any 
time.  This  basis  has  been  comparatively 
high  for  some  time. 

Iron  and  Lead  Pipe. — The  effect  of 
the  tariff  has  already  been  further  ad- 
vances in  the  prices  of  wrought  pipe,  as 
announced  a  couple  of  weeks  ago.  The 
change  is  about  5  per  cent.,  the  mini- 
mum for  smallest  sizes  being  $2.16,  as 
compared  with  $2.07,  and  less  than  a 
hundred  feet  about  10c  above;  new  lists 
will  be  fixed  for  next  week. 

Bolts  and  Screws. — Prices  here  have 
been  strong  for  some  time  owing  to  ad- 
vancing costs  for  raw  material,  and  the 
tariff  change  may  be  expected  to  bring 
about  some  revision  of  prices  in  the  near 
future. 

Wire  Fencing. — The  tariff  has  a  direct 
effect   upon    the    fencing   industry,    and 


should  benefit  Canadian  makers.  Al- 
ready barbed  wire  has  been  advanced 
15c  a  cwt.,  coil  spring  wire  20c,  and  plain 


TORONTO   QUOTATIONS. 

Tin 43c 

Copper   I6V2C 

Lead 5y2c 

Spelter    10%c 

Antimony 20y2c 

Aluminum  Ingot 23y2c 

Aluminum  Pattern 24%c 

Solder,  V2  x  i/2  25c  lb. 

"Wire  Solder 28c  lb. 

Wiping  Solder 21c  lb. 

Tinker's  Bar  Solder 27c  lb. 

Wire  Nails $2.20  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope  ....lie  base 
African  Hemp  Rope  ....  lie  base 
Sisal  Rope 9y2c  base 


GALVANIZED   WARES 
ADVANCE. 

An  advance  has  taken  place  at 
Toronto,  Montreal  and  London  on 
galvanized  wares  amount  to  ten 
per  cent.  Dufferin  and  English  pat- 
tern pails  and  light  galvanized  tubs 
are  now  quoted  at  45  per  cent,  dis- 
count instead  of  50  per  cent,  as 
formerly.  All  other  lines  of  gal- 
vanized wares  are  quoted  at  40  per 
cent,  discount  instead  of  45  per  cent, 
as  formerly. 


galvanized  25c,  the  quotations  standing 

as  follows: — 

Barb    $2.50 

No.  9  coil  spring 2.45 

No.  9  plain  galvanized  2.40 

No.  12    „  „  2.55 

No.  13     „  „  2.65 

O.  and  A.  No.  10    2.36 

11     2.42 

12    2.50 

Wire  materials  in  general  may  all  be 
expected  to  advance  on  the  strength  of 
the  tariff  changes. 

Poultry  Netting.— The  tariff  has  had 
an  immediate  effect  on  poultry  netting, 
for,  while  there  is  no  increase  announced 
as  yet,  the  discounts  have  been  cancelled 
for  the  time  being  and  a  new  basis  is  be- 
ing awaited. 

Builders'  Hardware  and  Materials. — 
No  advances  for  the  immediate  future 
are  indicated  in  builders'  hardware.  The 
demand  is  so  small  that  it  is  felt  it  will 
be  some  time  before  there  is  an  adjust- 
ment of  stocks,  which  will  require 
changes,  and  in  the  meantime  the  ad- 
vances on  small  importations  will  be  ab- 
sorbed. 

Advance  in  Utensils. — Tariff  changes 
were  immediately  effective  on  prices  for 
kitchen  utensils.  Following  the  advance 
of  10  per  cent,  on  galvanized  ware  a 
week  ago  there  are  further  changes  as 
follows: — 

Galvanized    ware   advance 5% 

Copper  ware  advance    10% 

Enamelware,    lacquered    ware     and 

Japanned  ware  advance 2y2% 

The  latter  item  when  referring  to 

imported  ware  will  be 10V2% 

Complete  price  lists  will  be  issued  in  a 
few  days. 

Chain  and  Anvils. — English  anvils 
have  already  been  advanced  5  per  cent. 
by  some  firms;  other  changes  may  be  ex- 
pected on  imported  lines.  Proof  coil 
chain  has  been  advanced  25c,  and  other 
chain  is  also  likely  to  be  dearer. 

Probf  coil,  per  100  lbs.,  %,  $7.50;  5-16, 
$5.35;  %,  $4.60;  7-16,  $4.30;  i/2,  $4.05; 


9-16,  $4.05;  %,  $3.90;  %,  $3.85;  %, 
$3.65;  1,  $3.45. 

Plates. — There  will  be  general  ad- 
ments  have  not  been  made.  The  follow- 
ing changes  are  now  effective: — 

Canada,  ordinary,  52  sheets,  $2.90-$3. 

Canada,  all  bright,  52  sheets,  $4.10. 

Charcoal  terne,  1C  20  by  28,  112 
sheets,  $8.50. 

Horseshoes  and  Nails.  —  Prices  for 
horseshoes  and  horseshoe  nails  are  firm 
on  the  old  basis,  but  advances  are  being 
looked  for  from  the  makers. 


TORONTO. 

TORONTO,  Feb.  18.— As  was  ex- 
pected, the  tariff  announcement 
has  been  the  principal  subject  for 
consideration  in  hardware  circles  this 
week.  Opinions  naturally  vary  as  to 
the  effect  the  higher  tariff  will  have  on 
trade,  but  taking  everything  into  con- 
sideration, it  is  highly  improbable  that 
it  will  make  much  difference  in  the  vol- 
ume of  business  or  cause  any  serious  dis- 
location. There  will  of  necessity  be  ex- 
tra labor  entailed  in  preparing  price 
sheets  and  some  time  will  elapse  before 
the  situation  is  entirely  adjusted.  The 
higher  tariff  may  have  the  effect  of  tem- 
porarily depressing  business  to  some  ex- 
tent, but  as  consumers  have  for  some 
time  past  been  restricting  their  buying 
to  such  goods  as  were  more  urgently 
needed,  it  is  probable  that  the  general 
situation  will  be  much  the  same  as  it 
was  previous  to  the  budget. 

With  regard  to  imported  goods,  job- 
bers have  advanced  quotations  7y>  Per 
cent,  on  most  American  lines  and  5  per 
cent,  on  English  goods,  such  as  cutlery,, 
builders'  hardware  and  many  other  lines. 
In  some  cases  Canadian-made  goods 
have  advanced  on  account  of  the  in- 
crease in  raw  materials.   In  other  domes- 


NEW     QUOTATIONS    IN 

EFFECT    AT 

TORONTO    ON    IKON    PIPE. 

PIPE.   STANDARE 

WROUGHT, 

BUTTWE'LD 

Size 

Black 

per 

Galvanized 
100  feet 

W 

and  %" 

$  2.16 

$  3.06 

W 

2.64 

3.57 

%" 

2.09 

4.26 

1" 

4.42 

6.29 

Hi" 

5.98 

8.51 

1%" 

7.15 

10.1S 

9" 

9.62 

13.69 

2%" 

15.21 

21.65 

O 

19.89 

28.31 

3V2" 

23.92 

34.04 

4" 

28.34 

40.33 

LAPWELD 

9" 

11.10 

15.17 

2V2" 

15.80 

2«>  95 

3" 

20.66 

29.07 

3%" 

24.84 

34.96 

4" 

29.43 

41.42 

■Wz" 

35.56 

48.26 

5" 

41.44 

56.24 

6" 

53.76 

72.96 

7" 

76.16 

102.34 

8"  x 

25  lbs. 

per  ft. 

SO.OO 

107.50           1 
123.84 

8"  x 

28  lbs. 

per  ft. 

92.16 

0" 

110.40 

148.35 

10" 

x  32  lbs 

.  per  ft. 

102.40 

137.60 

10" 

x  40  lbs 

per  ft. 

131.84 

177.16 

12" 

175.00 

■ 
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tic  lines,  no  change  Las  been  made  so  far, 
but  it  is  expected  that  there  will  be 
further  advances  as  soon  as  the  situa- 
tion has  been  investigated.  Jobbers  are 
busy  readjusting  their  price  lists  and 
it  may  be  a  week  or  two  before  this 
work  is  completed.  In  the  meantime, 
our  current  market  quotations  will  be 
changed,  and  the  necessary  corrections 
made  to  correspond  with  the  new  lists 
as  they  come  out. 

Among1  the  principal  lines  which  have 
advanced  are  galvanized  sheets,  Canada 
plates,  tin  plates,  black  and  corrugated 
sheets,  wire  nails,  boiler  plates,  pig  iron, 
all  ingot  metals,  spelter,  zinc  sheets, 
copper  rivets,  boiler  tubes  and  wrought 
iron  plate.  Some  other  lines  are  ex- 
pected to  advance  almost  immediately, 
such  as  shovels,  spades,  cotton  waste,  cot- 
ton duck,  woven  wire  cloth,  poultry  net- 
ting, leather  belting,  etc. 

The  trade  has  been  unsettled  during 
the  week  on  account  of  the  tariff  changes 
but  now  that  the  extent  of  the  new  duties 
is  known,  there  will  be  a  revival  of  busi- 
ness. Conditions  in  the  trade  are  quiet 
and  below  normal,  although  the  outlook 
is  improving.  Some  lines  will  probably 
be  affected  by  the  tariff  as  regards  sales, 
but,  generally  speaking,  there  should  not 
be  much  falling  off  in  business  on  this 
account  as  the  public  appreciate  the  sit- 
uation and  will  not  object  to  paying 
more  for  goods  under  the  circumstances. 

Metals. — All  metals  in  the  form  of 
pigs  or  ingots  have  until  recently  en- 
tered Canada  duty  free,  consequently 
the  imposition  of  71  ■_>  per  cent,  duty  has 
not  only  increased  the  market  price  of 
these  metals  considerably,  but  has  also 
had  the  effect  of  curtailing  the  volume 
of  business  during  the  week.  Locally 
the  metal  markets  are  in  a  disturbed 
condition,  but  will  settle  down  as  the 
situation  is  adjusted  and  consumers  en- 
ter the  market  to  fill  their  more  urgent 
requirements.  Apart  from  the  duty  of 
7%  per  cent.  Which  has  been  added  in 
all  cases,  there  have  been  no  changes 
except  spelter,  which  advanced  1oc  per 
pound.  The  primary  markets  are  all 
firm  which  is  reflected  locally.  Rome 
makers  have  advanced  babbitt  metal, 
while  others  have  not  done  so  for  the 
present.  Solders  are  unchanged  this 
week,  but  will  no  doubt  have  to  be  ad- 
vanced in  sympathy  with  their  compon- 
ent metals. 

Tin. — The  tin  market  is  firm  in  Lon- 
don on  good  demand.  The  price  locally 
has  advanced  to  43c  per  pound  largely 
on  account  of  the  duty. 

Copper. — The  copper  market  is  quiet 
and  unchanged  at  New  York,  but  the 
position  is  strong.  Copper  is  quoted  in 
the  local  market  is  I6V2C  per  pound. 

Spelter. — The  extraordinary  situation 
in  spelter  continues  and  the  price  has 
advanced  V2c  per  pound.    It  is  reported 


locally  that  supplies  are  difficult  to  ob- 
tain, the  inference  being  that  the  metal 
has  been  cornered.  Spelter  is  quoted 
in  Toronto  at  1034c  per  pound. 

Other  Metals. — Antimony  is  strong 
and  in  good  demand,  being  quoted 
at  20y2c  per  pound.  Aluminum  is 
quiet  at  23y2c  per  pound.  The 
lead  market  is  quiet  but  very  strong, 
with  good  enquiry.  Lead  is  now  quoted 
at  5V2C  per  pound. 

Bar  Iron  and  Steel. — The  extra  7y2 
per  cent,  duty  on  steel  bars  from  the 
States  is  equivalent,  at  the  present  Pitts- 
burg price,  to  $1.80  per  ton  laid  down 
in  Canada.  Warehouse  prices,  however, 
are  unchanged  in  the  meantime.  Can- 
adian mills  have  not  as  yet  changed  their 
quotations  and  no  information  is  at  pre- 
sent obtainable  regarding  what  steps 
they  propose  taking.  Prices  on  domestic 
bars  are  quoted  at  $2  base. 

Pig  Iron. — All  brands  of  pig  iron  have 
been  advanced  except  Hamilton,  which 
is  under  consideration.  Business  con- 
tinues dull,  and  it  is  difficult  to  say  what 
effect,  if  any.  the  higher  tariff  will  have. 
Victoria  is  now  quoted  at  $20  and  Ham- 
ilton at  $17. 

Scrap  Metals. — The  demand  continues 
light  and  prices  unchanged  except  for 
copper  scrap,  which  has  advanced  y2e 
per  pound.  The  following  are  new  quo- 
tations: heavy  copper.  TO^c:  zinc,  5c; 
composition.  9%c;  heavy  brass  8c,  and 
light  brass  6c  per  pound. 

Wrought  Iron  Pipe. — The  increase  in 
cost  of  raw  materials  due  to  the  higher 
tariff  ha«  caused  an  advance  in  wrought 
iron  pipe.  The  new  list  is  given  in  a 
1  'and  mi   another  page. 

Galvanized  Ware  Higher. — There  has 
been  an  advance  in  prices  of  galvanized 


WINNIPEG  QUOTATIONS. 

Solder 25c-26c  lb. 

Wire  Nails $2.80  base 

Cut  Nails $3.35  base 

British  Manila  Rope  . .  12c  lb.  base 
Pure  Manila  Rope — 15y2c  lb.  base 

Sisal lO^fec  lb.  base 

Tarred  Marline,  per  lb 26c 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Wood  Alcohol : 

Single  gals   $1.20 

Five  gals $1.15 

Galvanized  Iron,  28   English 
Apollo : 

Fleur  de  Lis $4:75 

Queen 's  Head    5.10 

Corrugated   Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 

Sheet  Zinc: 

Cask  lots 11^4c 

Small  lots IIV2C 


ware  due  largely  to  the  increase  in  cost 
of  spelter.  The  new  discounts  on  Duf- 
ferin  and  English  pails  and  washtubs  is 
45  per  cent.,  other  lines  40  per  cent.  This 
represents  a  lower  discount  by  5  per 
cent.,  which  is  equivalent  to  an  increase 
in  price  of  10  per  cent. 

Galvanized  Sheets — All  lines  have 
been  affected  by  the  tariff  and  prices 
have  advanced  10  cents  per  100  lb.,  all 
round.  The  new  lists  are  given  in  the 
current  market  quotations. 

Canada  Plates. — Prices  have  advanced 
as  follows:  Ordinary  and  polished,  15c 
per  box,  and  galvanized  25c  per  box.  De- 
tailed prices  are  given  in  the  current 
market  quotations. 

Kitchen  Utensils. — It  should  be  noted 
that  wares  have  not  advanced.  This  in- 
cludes copper,  enamel  and  tinware. 
Prices  are  shown  in  the  current  market 
quotations. 

Rope  and  Twine. — Prices  are  un- 
changed this  week  but  an  early  advance 
is  anticipated.  Wastes,  wrapping  cotton 
and  duck  are  all  expected  to  advance  in 
the  near  future.  Prices  are  given  in  the 
current  market  quotations. 

Stoves  and  furnaces. — Business  con- 
tinues dull.  Prices  have  not  been  affected 
so  far  by  the  tariff  changes. 

Copper  Rivets  — A  change  in  price  is 
to  be  noted.  The  new  discount  on  rivets 
and  burrs  is  35  and  5  per  cent. 

Poultry  Netting. — There  has  been  no 
change  this  week  in  netting,  but  it  is  ex- 
pected that  prices  will  be  advanced  on 
a<  count  of  the  tariff,  and  also  the  higher 
cost  of  raw  materials.  The  English  mak- 
ers have  advanced  their  prices  approxi- 
mately 5  per  cent.,  to  which  must  be 
added  an  extra  5  per  cent.  duty.  Net- 
ting list  is  given  in  the  current  market 
quotations,  hut  prices  have  been  with- 
drawn temporarily. 

Woodenware. — The  situation  is  such 
that  prices  will  very  probably  advance 
on  account  of  the  increased  cost  of  ma- 
terials. At  present  prices  are  unchanged 
and  are  criven  in  the  current  market  quo- 
tations. 

Brushes. — The  market  continues  to  be 
in  a  very  unsettled  condition  and  the 
situation  shows  no  improvement.  Bris- 
tles are  still  very  scarce  and  will  con- 
tinue to  be  so  for  some  time,  most  prob- 
ably until  the  war  is  over,  as  a  great 
deal  of  bristle  comes  from  Russia  and 
Galicia.  Prices  are  unchanged  but  an 
advance  may  be  made  at  any  time. 
Brooms  have  advanced  20c  per  dozen  on 
account  of  the  duty,  which  has  been 
placed  on  broom  corn,  formerly  on  the 
free  list. 

Wire  Nails — The  advance  predicted 
in  Hardware  2nd  Metal  last  week  has 
proven  correct  as  wire  nails  are  now  15c 
higher,  the  new  price  being  $2.20  base. 
Cut  nails  are  unchanged  at  $2.70  base. 
Wire  nails  will  probably  go  still  higher. 
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LONDON. 

LONDON,  Ont.,  Feb.  18.— As  a  re- 
sult of  tariff  changes  a  number  of 
advances  have  taken  place  in  quo- 
tations on  hardware  lines.  The  lines  so 
far  affected  are  nails,  white  lead,  barb 
wire,  sash  cord,  copper  rivets  and  burrs, 
linsed  oil,  turpentine.  Nearly  all  Am- 
erican lines  will  be  advanced  about  lx/2 
per  cent.,  English  goods  5  per  cent.,  and 
most  of  the  changes  will  take  place  al- 
most immediately.  Many  lines  of  Can- 
adian manufacture  will  also  be  advanced 
on  account  of  the  duty  on  raw  materials. 
New  prices  on  iron  pipe  will  go  into  ef- 
feet  in  a  few  days.  Business  so  far 
this  week  is   fair. 

Nails,  Wire,  etc. 
Wire    nails    have    advanced    to    $2.10 
base,  and  further  advances  are  expected. 
Wire  from  stock  is  15c  per  100  lbs.  high- 
er, and   quotations  are  now : 

Per  100  lbs. 

Barb   wire    $2.55 

No.  9  coil  spring 2.35 

No.  9  plain  galvanized   2.30 

No.  12     „  2.45 

No.  13     „  „  2.55 

Cut  nails  remain  at  $2.70  base. 
>  A  new  price  is  out  in  copper  rivets, 
which  are  now  quoted  at  35 — 5  per  cent. ; 
copper  rivets,  with  usual  proportion  of 
burrs,  35 — 5  per  cent. ;  copper  burrs,  15 
per  cent. 

Sash  Cord  Goes  Up. 

Sash  cord  has  advanced  y2Q  per 
pound,  and  is  quoted:  No.  8-9-10-12  at 
25y2c  lb.;  No.  7,  26e  lb.;  No.  6,  27c  lb. 

Spring  Goods. 

,  Although  changes  on  spring  line  have 
not  yet  taken  effect,  many  are  expected 
shortly.  Glass  remains  unchanged  at 
present. 

Lead,  Oil,  etc. 

White  lead  has  advanced,  and  quota- 
tions now  are: 

Less 
Tons.       Tons. 

Genuine   elephant    $8.90       $9.20 

Decorator  pure    8.60         8.80 

Tiger   8.60         8.80 

Painter  perfect   8.10        8.30 

Turpentine  has  advanced  2  cents  per 
gallon,  and  is  now  quoted  in  single  bar- 
rels at  66e  per  Imperial  gallon;  65c  per 
gallon  in  2-4-barrel  lots;  73e  per  gallon 
in  5-gallon  lots. 

Putty  and  glass  remain  unchanged  at 
present. 


WINNIPEG. 

WINNIPEG,  Feb.  17.— The  recent 
change  in  tariff,  made  by  the 
Dominion  Government  as  a 
means  of  providing  for  the  decreased 
revenue  resulting  from  war  conditions, 
is  undoubtedly  going  to  make  necessary 
many  advances  in   hardware  lines.    The 


full  extent  of  these  cannot  be  indicated 
as  yet.  It  is  probable  that  these  changes 
will  be  taking  place  for  the  next  month, 
find  not  until  three  or  four  weeks  have 
passed  at  least  will  the  market  assume 
anything  like  a  steady  price  basis.  Deal- 
ers, however,  can  make  up  their  minds 
linediately  that  hardware  lines  generally 
are  going  to  advance.  There  will  be  two 
of  three  exceptions,  but  the  tendency 
will  be  upward.  The  upward  movement, 
moreover,  is  likely  to  be  more  than  7y2 
per  cent.,  as  not  only  is  there  this  duty 
to  pay,  but  also  high  cost  of  raw  ma- 
terials must  be  covered. 

Galvanized  Ware  Up. 

Galvanized  ware  has  advanced  about 
13  per  cent.,  the  general  discount  now 
being  quoted  at  30  per  cent,  instead  of 
the  old  37V2  per  cent.  Light  pails  and 
light  and  heavy  tubs  are  now  quoted  at 
37y2  per  cent,  off  the  lists  in  place  of 
the  old  45  per  cent.  Heavy  pails  are  at 
the  general  quoting  of  30  per  cent,  off 
instead  of  the  old  37y2  per  cent.  off. 
Some  lines  here  have  not  advanced,  not- 
ably  certain  shapes  of  oil  cans. 

Beaver  board  is  one  line  which  shows 
a  downward  tendency.  This  is  now  quot- 
ed at  $26.25  per  1,000  ft.,  in  place  of  the 
old  $27.50.  For  5.000  feet  and  over  $24.75 
is   the  quotation. 

Lacing  Up  5c. 
Lace  leather  has  taken  a  5c  advance. 
This,  of  course,  is  due  to  the  higher  price 
of  leather  which  has  resulted  from  the 
heavy  demand  caused  by  the  war.  Pre- 
sent quotations  are: 

Sides  raw  hides   $0.95 

Sides  tanned  1.00 

Cut  raw  hide    1.05 

Cut   tanned    1.10 

White  Lead  Moves  Up. 

An  advance  in  white  lead  has  been 
predicted  for  some  little  time.  The  re- 
cent increase  in  the  price  of  oil,  and  the 
higher  quoations  on  pig  lead  have  made 
this  inevitable.  The  new  and  higher 
level  has  been  struck  this  week,  quota- 
tions being  as  follows : 

Elephant,  genuine,  ton  lots $9.50 

Less  than  ton   9.80 

Decorators ',   pure,   ton   lots    9.20 

Less  than  ton  lots   9.50 

Decorators',  special,  ton  lots   .....   8.20 
Less  than  ton  lots  8.50 

For  brushes  a  general  advance  of  10 
per  cent,  might  be  expected,  were  it  not 
for  some  manufacturers  having  assumed 
the  attitude  that  they  will  give  the  deal- 
er the  advantage  of  their  foresight.  These 
manufacturers  secured  their  bristles  be- 
fore the  heavy  advance,  and  are  giving 
the  trade  the  brushes  made  from  these 
bristles  at  the  old  quotations.  Generally, 
however,  brushes  are  10  per  cent,  up, 
and  as  soon  as  these  manufacturers  who 
are  now  treating  the  trade  so  fairly  have 


to  buy  new  stock,  the  advance  in  the 
West  will  of  necessity  be  general.  Prices 
of  paints  have  not  as  yet  advanced. 

Some  Sporting  Goods  Up 
For  certain  lines  of  sporting  goods 
dealers  will  have  to  pay  higher  prices 
this  spring.  This  is  especially  true  of 
footballs,  golf  bags,  shin-guards  and 
other  goods  into  which  leather  enters. 
The  advance  on  these  lines  is  from  10 
to  20  per  cent.,  and  perhaps  will  be  still 
heavier.  The  cause,  of  course,  is  that 
manufacturers  are  having  to  pay  very 
much  more  for  their  leather. 

Hard  On  Anglers. 

Fishing  tackle  is  another  line  which  is 
going  to  cost  more  this  spring.  This 
comes  largely  from  Belgium.  There  is 
no  flax  there  for  its  manufacture,  and 
so  the  increase  has  been  struck.  Such 
increases  too  will  be  only  the  first  of  up- 
ward movements. 

For  galvanized  plain  and  barbed  wire 
an  advance  of  $1  per  ton  has  been  struck 
in  Pittsburgh.  It  is  not  at  all  certain 
that  this  will  bring  a  change  in  prices 
on  the  Manitoba  market.  Competition 
lias  been  keeping  the  line  down  here,  and 
while  it  seems  quite  probable  that  the 
manufacturer  will  take  advantage  of  the 
7y2  per  cent,  duty  to  raise  the  price  of 
barbed  and  plain  wire  so  that  there  will 
be  a  reasonable  margin  of  profit,  there  is 
no  certainty  in  this  regard. 

It  is  very  plain  that  paint  lines  will 
shortly  be  put  upon  a  higher  level  by 
reason  of  the  new  tariff.  Indeed,  this 
seems  a  time  when  dealers  might  well 
order.  It  cannot  be  said  With  any  cer- 
tainty that  manufacturers  would  be  able 
to  make  delivery  at  present  prices,  but 
if  such  delivery  were  asked  immediately 
they  might  be  secured. 

Time  to  Look  Over  Glass  Stock. 

The  present  tax  on  lead  of  20  per  cent., 
of  zinc  of  5  per  cent.,' will  now  be  in- 
creased by  the  added  7y2.  So  wilh 
glass;  the  present  duty  of  121-2  per  cent, 
will  be  raised  to  20  per  cent.,  and  owing" 
to  market  conditions,  dealers  may  ex- 
pect a  rise  in  prices  of  much  more  than 
this  iy2  per  cent.  It  is  a  splendid  time 
to  order  glass  for  any  merchant  who  has 
not  his  supply  on  hand. 

Whiting,  which  has  been  coming  in 
free  for  some  time,  will  now  be  faced 
with  5  per  cent,  preferred  tax.  This  is 
practically  certain  to  mean  an  advance 
in  the  price  of  putty.  Only  a  few  prob- 
able changes  are  mentioned  here.  More 
will  be  taken  up  as  the  situation  devel- 
ops, but  it  is  very  evident  that  the  whole 
trend  is  upward,  and  there  will  probably 
be  a  large  number  of  price  changes  to  re- 
port next  week.  Price  clerks  will  be  ex- 
tremely busy  for  some  weeks  to  come 
and  retailers  as  well  as  wholesalers  will 
Lave  to  adjust  their  prices  to  meet  new 
conditions. 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  Feb.  18.— The  tariff 
changes  are  the  great  factor  in 
the  paint  markets  this  week. 
While  there  are  a  number  of  important 
changes  already  noted,  and  more  are  in 
consideration  for  immediate  action,  the 
situation  in  general  has  not  as  yet  been 
completely  sized  up.  So  sweeping  are 
the  effects  of  the  advances  that  it  will 
take  time  for  their  consideration  from 
all  aspects,  and  adjustments  are,  there- 
fore, a  matter  of  a  little  time.  Lead  was 
immediately  affected  by  the  increase  on 
"pig,"  and  has  gone  up  25c.  Turpentine 
has  advanced  3c  a  gallon,  and  Paris 
green  is  up  2c.  Glass  is  expected  to  ad- 
vance before  the  end  of  the  week. 

So  far  as  the  price  of  mixed  paints  is 
concerned  action  has  not  been  taken. 
Makers  are  not  inclined  to  take  advan- 
tage of  the  increased  costs  as  regards 
prices  to  the  trade  on  account  of  the 
comparatively  quiet  demand  and  the  fact 
that,  generally  speaking,  stocks  have 
been  secured  for  the  spring  deliveries. 
The  opinion  has  been  heard  that  an  ad- 
vance all  round  would  appear  to  be  logi- 
cal by  the  1st  of  May,  when  higher  costs 
of  materials  would  be  effective,  while  a 
suggestion  has  been  heard  that  increases 
might  be  made  before  that  time  effective 
to  those  upon  whom  travelers  had  al- 
ready called.  However,  this  last  pro- 
posal does  not  appear  to  be  feasible. 
Generally  speaking,  the  trade  can  hardly 
make  a  mistake  in  hesitating  with  re- 
gard to  buying;  if  prices  do  not  advance 
until  present  stocks  are  exhausted  cer- 
tainly they  cannot  come  down  in  view 
of  the  many  factors  which  have  tended 
to  increase  costs  of  materials.  Lead  has 
already  advanced,  and  zinc,  gums,  ben- 
zine, and  wood  oil  are  among  the  impor- 
tant items  in  the  raw  lists  affected,  not 
to  mention  colors  and  chemicals,  which 
have  been  hard  to  secure  under  any  con- 
ditions since  the  outbreak  of  the  war. 

The  tariff  changes  did  not  precipitate 
heavy  buying  on  the  part  of  the  trade, 
although  jobbers  covered  themselves 
generally  on  lead  before  the  higher 
prices  went  into  effect  on  Wednesday. 
For  the  most  part  the  trade  is  continuing 
to  display  conservatism  in  placing  or- 
ders, despite  the  advancing  costs  of  raw 
materials. 

Linseed  Oil. — Although  there  has  been 


nothing  to  affect  the  oil  market  to  any 
materia]  extent  during  the  week,  the  ten- 
dency in  the  trade  is  for  higher  prices, 
indicating  that  business  is  on  a  more 
solid  basis  and  dealers  are  taking  more 
profit.  During  the  period  when  the  mar- 
ket was  changing  rapidly  prices  covered 
a  wide  range  and  indicated  that  quota- 
tions were  ruled  by  individual  stocks 
and  buying,  but  for  several  weeks  the 
market  has  been  steadier,  and  dealers 
have  evidently  been  able  to  adjust  them- 
selves. For  the  time  being  70c  and  73c 
appears  to  be  the  usual  price,  but  the  top 
of  the  market  is  2c  above  this.  Crushers 
are  charging  68Y2c  and  71c,  as  a  week 
ago,  and  they  report  the  market  as 
steady  to  strong,  with  little  change  rer 
cently. 

Raw.         Boiled. 

1  to  2  Vols 68V2c  72c     71c  75c 

3   to  5  bbls 67V2c  71c     70c  74c 

6  to  9  bbls 66I/2C  70c     69c  73c 

10  bbls.   and  over.  .   65y2c  69c     68c  72c 

5-gal.   lots    70y2c  74c     73c  77c 

5-gal.  cans  50c  each ;  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — The  situation 
regarding  gasoline,  benzine  and  coal  oil 
has  been  complicated  on  account  of  the 
tariff  changes.  Adjustments  not  having 
as  yet  been  made,  there  have  been  no 
changes  in  the  prices,  but  advances 
would  seem  to  be  likely  within  the  next 
couple  of  weeks.  When  tariff  changes 
were  discussed  the  refining  companies 
introduced  a  protective  clause  into  their 
contracts  which  indicated  that  a  war  tax 
would  be  a  factor  in  prices.  The  situa- 
tion now  is,  however,  that  a  portion  of 
the  supply  of  gasoline,  benzine  and  oil, 
which  is  of  Canadian  production,  is  not 
affected,  and  that  whicli  comes  from  the 
United  States  bears  the  increased  duty — 
thus  the  difficulties  in  arranging'  prices. 

Turpentine.— The  tariff  advance  has 
had  the  direct  effect  of  increasing  the 
price  of  turpentine  3c  a  gallon,  putting 
the  refiners  at  66V2c.  However,  instead 
of  bringing  a  more  solid  basis  into  the 
quotations  of  the  dealers,  the  spread 
seems  to  have  increased,  and  while  66c 
is  heard  as  the  low,  there  are  quotations 
as  high  as  70c. 

Per  gal. 

1/2-bbl.  lots   69-73c 

1-bbl.   lots    66-70c 


2  to  4-bbl.  lots   65-69c 

5  to  10-bbl.  lots  64-68c 

Glass.— The  effect  of  the  advance  in 
the  tariff  is  directly  felt  on  glass.  At 
writing  there  has  been  no  advance  in 
the  price,  but  dealers  state  that  there 
will  be  an  increase  in  all  probability  be- 
fore the  end  of  the  week.  This  increase 
will  be  figured  on  the  basis  of  the  ad- 
vance in  the  duty. 

Putty.— With  the  duty  further  affect- 
ing the  cost  of  whiting  and  advances  in 
linseed  oil  continuing,  higher  prices  for 
putty  would  be  in  order  were  it  not  for 
the  fact  that  the  smallness  of  demand 
tends  to  keep  the  market  down.  How- 
ever, price  adjustments  here  will  now  be 
considered.  Even  more  important  than 
the  increased  duty  in  connection  with 
whiting  has  been  the  higher  freight  rates 
which  make  the  cost  of  transportation 
even  greater  than  the  cost  of  the  ma- 
terial. 

White  Lead. — The  duty  having  a  di- 
rect effect  upon  pig  lead,  which  ad- 
vanced 30c,  white  lead  has  been  ad- 
vanced 25c — 5-ton  lots,  $8.40;  ton  lots, 
$8.70;  and  less  than  ton  lots,  $9,  are  the 
prevailing  quotations.  This  advance 
went  into  effect  on  Wednesday,  and  the 
interval  following  the  tariff  saw  more 
fairly  active  buying  to  cover  by  the 
trade. 

Paris  Green. — An  advance  of  2c  a  lb. 
on  the  range  of  prices  announced  a 
couple  of  weeks  ago  has  been  made  as 
the  result  of  the  advance  in  the  tariff. 


TORONTO. 

TORONTO,  Feb.  18.— The  budget 
proposals  have,  of  course,  excited 
considerable  interest  in  the  paint 
market  this  week.  A  number  of  lines 
have  already  been  affected  and  further 
changes  in  prices  are  anticipated. 
Materials  imported  from  the  States 
are,  of  course,  subject  to  the  7y2 
per  cent,  tariff,  while  English  materials 
have  an  additional  5  per  cent.  The  most 
important  advance  this  week  has  been 
in  white  lead,  which  is  now  25c  per  100 
lb.  higher.  Whiting,  although  subject  to 
the  5  per  cent,  duty,  is  unchanged.  Paris 
green  is  up  2c  per  pound  and  turpentine 
has  advanced  2c  per  gallon.  Linseed  oil 
has  advanced  lc  and  is  strong.  Glass 
prices  are  unchanged,  although  there  is 
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PAINTS  AND  VARNISHES 

MADE  IN  CANADA 

THE  MARTIN-SENOUR  YEAR 
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This  year  is  particularly  a  Martin-Senour  year  because  people  are  buying  more  carefully.      They  are  thinking  of 
quality  and  looking-  for  value. 

And  our  Dealer  Agents  will  profit  by  the  reputation  of  the  Martin-Senour  line — built  on  forty  years'  earnest  effort 
to  produce  the  best. 

THE  FOLLY  OF  BUSINESS  FEAR. 

We  are  fighting  the  folly  of  business  fear  by  advertising  Martin-Senour  products  stronger  than  ever. 

The  story  of  Martin-Senour  quality  and  service  will  be  carried  into  almost  every  home  in  Canada  by  mediums  of 

publicity,  mailing  campaigns.     Interior  and  Exterior  display  features  will  also  help. 

This  is  your  opportunity  as  well  as  ours. 

Let  both  of  us  make  use  of  it. 


©«e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    ■  TORONTO 


Replenish  Your  Paint  Department 

WITH 


Jamiesons 


<87  L»w'S5-.j 


PURE 
PREPARED 

Paints 

AND 

Varnishes 


We  make 

the  paint  that  you 

can  sell  quickly 

This    is    the   paint    that    is    easily    applied, 

looks  well  on  the  job  and  lasts. 

There's  100%   VALUE  IN  EVERY  CAN 

and  the  product  shows  it. 

Let  us  put  our  proposition  before  you  now. 

Write ! 

R.  C.  JAMIESON  &  CO.,  LTD. 

ESTABLISHED  1858 

MONTREAL   and   VANCOl 

Owning   and   operating 
P.   D.   DODS  &  CO. 
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a  possibility  of  an  advance.  There  has 
been  no  change  in  coal  oil  and  gasoline. 
English  glues  are  higher  on  account  of 
the  tariff. 

An  improvement  in  the  volume  of 
trade  is  noticeable  this  week.  The  city 
irade  is  picking  up  and  spring  bookings 
continue  satisfactory.  White  lead  is 
moving  out  well  and  the  demand  for  lin- 
seed oil  and  turpentine  has  improved. 
Collections  are  slow  and  show  no  im- 
provement. 

Linseed  Oil.— As  anticipated  in  Hard- 
ware and  Metal  last  week,  oil  is  higher. 
An  advance  of  lc  per  gallon  is  to  be 
noted  this  week,  and  the  market  is  firm. 
The  following  prices  are  being  quoted  in 
Toronto : 

Raw.  Boiled. 

Single   bbls 71  74 

3  to  5  bbls 70  73 

6  to  9  bbls 69  72 

Turpentine. — Turpentine,  formerly  on 
the  free  list,  is  now  subject  to  a  duty 
"I  7y2  per  cent,  which  has  caused  an  ad- 
vance of  2c  per  gallon.  The  demand  is  a 
little  more  active  but  the  situation  at 
Savannah  is  unchanged.  The  following 
prices  are  being  quoted  in  Toronto:  Sin- 
gle bbls.,  68c;  2  to  4  bbls..  67c:  5-gallon 
lots,  77c. 

White  Lead.— As  predicted  in  Hard- 
ware and  Metal  recently,  there  lias  been 
an  advance  in  while  lead.  Prices  are 
now  25c  per  100  lb.  higher  all  round, 
caused  by  the  tariff  and  advance  in  lin- 
seed oil.  New  prices  are  given  in  the 
current  paint  market  quotations. 

Paris  Green.— There  has  been  an  ad- 
vance of  2c  per  pound  in  Paris  green  on 
account  of  the  increase  in  price  of  sul- 
phate of  copper.  There  is  probability 
of  a  further  advance.  Prices  are  given 
in  the  curent  paint   market  quotations. 

Zinc  in  Oil  prices  have  been  adjusted, 
and  are  higher  on  account  of  the  in- 
creased cost  of  zinc. 

Dry  Colors— There  have  been  few 
changes  in  dry  colors.  English  Vermil- 
lion, however,  has  advanced  25c  per 
pound,  being-  now  quoted  at  $1.25  per 
pound  in  bags. 

Whiting.— Prices  have  stiffened  on  ac- 
count of  the  5  per  cent,  duty  imposed. 
Present  quotations,  however,  are  un- 
changed, as  given  in  the  current  paint 
market  quotations. 

Glass. — There  has  been  no  change  in 
prices  and  jobbers  have  not  yet  decided 
what  steps  to  take,  the  decision  depend- 
ing to  some  extent  upon  what  action  the 
glass  makers  take  regarding  prices.  At 
present  factory  prices  with  the  higher 
tariff,  an  advance  may  be  looked  for. 
Under  present  conditions  there  is  no  par- 
ticular necessity  for  hasty   action. 

Putty. — The  demand  is  light  and  no 
change  is  to  be  noted  in  prices.  The 
following-  are  for  standard  in  less  than 
ton  lots. 


Per  100  lb. 

Bulk,  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk    drums,    12y2    lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12y2  lbs 3.10 

Bladders,  bbl.,  ~400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pude  putty,  60c  per  cwt.  advance. 


IMPROVED   DEMAND. 

Cleveland,  Ohio,  Feb.  11.— The  Iron 
Trade  Review  to-day  says: — Shipbuild- 
ing in  the  East  has  assumed  proportions 
of  times  of  great  prosperity.  The  Fore 
River  yard  has  taken  two  tank  boats  for 
the  Texas  Co.,  and  the  Newport  (News) 
Shipbuilding  Co.  received  another  $900,- 
000  vessel.  One  Atlantic  coast  yard  now 
has  $21,000,000  worth  of  work  on  its 
books,  sufficient  to  run  it  until  1916. 
The  Maryland  Steel  Co.  is  enlarging  its 
yard  at  Sparrows  Point  in  order  to  be 
able  to  turn  out  more  vessels. 

A  large  amount  of  business  was  tran- 
sacted in  the  Eastern  machinery  market 
last  week,  most  of  the  orders  being  due 
to  demand  from  abroad.  An  encouraging- 
feature,  however,  was  improvement  in 
demand  from  the  railroads,  some  of 
which  have  placed  orders.  The  most  im- 
portant buyer  was  the  Southern  Pacific. 
Several  Cincinnati  makers  of  lathes 
have  refused  some  good  orders  because 
they  have  enough  business  on  hand  to 
keep  all  departments  running  for  several 
months. 

Pig  iron  business  is  dull  and  demand 
for  most  kinds  of  finished  materials  is 
limited. 

® 

TURPENTINE  BARRELS. 

A  notice  has  been  sent  out  by  the 
Savannah  Board  of  Trade,  under  the 
heading:  "Amended  rule  No.  5  of  the 
special  rules  governing  the  naval  stores 
trade."  Passed  by  the  Board  of  Direc- 
tors, January  5,  1915: 

Barrels,  new  or  second-hand,  must 
be  well  made,  holding  from  48  to  54  gal- 
lons gross.  Staves  must  be  of  white  oak, 
and  shall  be  equalized  thirty-four  (34) 
inches  long,  and  to  be,  when  thoroughly 
dry  and  dressed,  three-quarters  (%)  of 
an  inch  thick,  evenly  sawed,  and  of  uni- 
form thickness  throughout.  Staves  to 
be  well  seasoned,  free  from  seed  holes, 
cat  faces,  knots,  shakes  and  rotten  sap. 
Proof  or  wood-want  not  exceeding  six 
(6)  inches  in  length,  nor  one-eighth  (y§) 
of  an  inch  in  depth,  will  be  permissible. 
Bung  staves  to  be  not  less  than  four  (4) 
inches,  nor  more  than  five  (5)  inches  in 
width,  and  bung  holes  to  be  bored  in  the 
centre  of  the  staves,  and  the  grain  of  the 
heads  to  be  in  line  with  the  bung  stave. 

Heads   to  be   of  thoroughly   seasoned 


white  oak  or  white  ash,  and  to  be  free 
from  seed  holes,  cat  faces,  knots,  shakes 
and  rotten  sap.  The  white  oak  to  be 
three-quarters  (%)  to  one  (1)  inch,  and 
the  white  ash  heads  to  be  fifteen-six- 
teenths (15-16)  to  one  (1)  inch  thick 
when  ,  dressed. 

Barrels  to  have  six  (6)  steel  hoops,  viz. : 

Two  (2)  head  hops,  1%  inches  wide> 
No.  16  gauge. 

Two  (2)  quarter  hoops,  1%  inches 
wide,  No.  16  gauge. 

Two  (2)  bilge  hoops,  1%  inches  wide, 
No.  16  gauge. 

All  spirits  of  turpentine  barrels  to  be 
tested  with  a  good  grade  of  commercial 
glue  when  made,  and  must  bear  name  of 
maker  legibly  stamped  on  same,  also 
name  of  shop  where  made,  and  month 
and  year  of  manufacture. 

All  barrels  to  have  at  least  two  (2) 
coats  of  glue  and  one  (1)  good  coat  of 
Spanish  brown  paint  on  each  head,  and 
when  filled  the  bungs  shall  be  tight  and 
well  glued  in. 


TO  ENTER  ATLANTIC  TRADE. 

Owing  to  the  fact  that  prospects  are 
for  light  carrying  business  on  the  Can- 
adian waterways  next  summer,  the  Can- 
ada Steamships  Company  is  making  ar- 
rangements to  transfer  some  of  its  larg- 
est boats  to  Atlantic  routes.  The  oppor- 
tunity is  an  important  one  on  account  of 
the  demand  for  buats  which  there  has 
been  in  connection  with  the  British  mer- 
chant marine  owing  to  the  tying  up  of 
some  500,000,000  tons  of  German  ma- 
rine and  also  on  account  of  the  large 
number  of  craft  which  have  been  com- 
mandeered by  the  British  Government. 

The  fact  that  Canada  Steamships  has 
strong-  connections  in  England  where 
much  of  its  stock  is  held  should  simplify 
the  arrangement  so  far  as  negotiations 
are  concerned. 

It  is  understood  that  there  are  about 
ten  grain  carriers  of  sufficient  size  to 
enter  Atlantic  trade.  There  is  also  a 
very  favorable  feature  in  that  ocean 
rates  have  increased  to  a  large  extent 
since  the  opening  of  the  war  and  there 
is  certain  to  be  1  strong  demand  for 
Canadian   grain. 

President  Carruthers  states:  "As  the 
ocean  freights  are  much  larger  they  are 
very  tempting  to  us.  We  have  many 
boats  capable  of  carrying  ocean-going 
cargoes  of  grain  and  flour  and  all  of 
these  will  be  used  for  this  purpose  as 
soon  as  the  lakes  and  canals  are  suffi- 
ciently clear  of  ice  to  permit  of  their 
being  brought  to  Montreal  harbor.  We 
have  all  the  room  booked  in  our  boats 
for  May  shipment  and  many  "more  of- 
fers for  May-June  cargoes. 

"Our  boats  will  return  to  the  lakes 
in  the  fall  when  the  new  crop  begins  to 
come  down." 


February  20,  1915. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 22c 

Pattern,   lb 23c 

AMMUNITION. 

"Dominion"  22  abort  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  abort 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  abort  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartrldgea,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers.  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nltro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  30 
days  net. 

Shot  standard,  100  lbs.,  $15, 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f..o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight   equalized. 

ANTIMONY. 

Cookson's    or    Hal- 
lett's    19  00        19  00 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 

Irwin's   auger,   45   p.c. 

mi'  nr's  auger  70  p.c. 
Rookford's   auger,   50  and   10  p.c. 
Gilmour's   car,  47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,    doz 8  00 

Hand  made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,    doz 9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No. 

2,   doz 9  00 

Single  bit,  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"   Axes    5  75    6  50 

Bench    Axes,    Samson. 

No.  3,   doz.,  net 9  00 

No.   3,   doz.,   net 930 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net 11  50 

No.   6,   doz.,   net 12  00 

B 
BABBITT. 

Canada  Metal  Co.,  Ltd. — Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and    4.     Prices   6   to   60c   lb.. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  ISc;  No.  3, 
14c. 

Tollman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo,  "A." 
"B."    "C,"    "D."    No.    1,    2    and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spoouer's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3..     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A."  Reliance  "AA," 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3,    No.   4,   from  6  to  60c  lb. 

BELTING    (Leather). 
Extra,   50   and   10   per   cent. 
Standard,  60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.   1,  $1.25. 

BENZINE.            Montreal  Toronto 
Single    bbls.,    gal... 0  18%     0  18 
3  bbls 0  17% 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1).    list.    %    in. 

dla.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%    and    12%%. 
Machine    Bnlts,    %    in.    dia.    and 

smaller,  70  and   5%. 
Machine  Bolts.   7-16  In.    dia.    and 

larger.  60  and  5%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller.  62%%. 
Sleigh    Shoe    Bolts.    7-16    in.    dia. 

aiffl  larger.  50  and  12%%. 
Coach    and    Lag    Screws,    75   and 

5%. 
Skein   Bolts.  75%. 
Sonare    Head    Blank    Bolts,    60%. 
Bolt   Ends,   60  and   5%. 
Plow  Bolts.  55,  10  and  5%. 
Elevator   Bolts.  60  and  5%. 
Fancy   Head   Bolts.  50  and   5%. 
Shaft  Bolts  ($3)  list.  50  and  10%. 
Sten  Bolts,  large  head    ($3)   list, 

50  and  5%. 
Wnlfflefree   Bolts.   50  and   5%. 
Nuts,   Sonare,   4V>c  off  list. 
Nuts.  Hexagon.  4*4c  off  list.. 
■Stove   Rnds.   per  lb..  5%   to  6c. 
.•stove   B^its.    »)   and    7%%. 
Tire   Bolts,   75%. 

BKASS.  Per  lb 

Springs,     sheets,     up     to    20 

gauge     0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless   base    0  24 

Tnhing,  Iron  pipe  size,  1  In. 

base    0  24 

Copper   tubing,   4c  extra. 

BUTTS. 

Plated,    bowpr    barff    and    nickel, 

No.   241,   45%. 
Wmnght    brass,    45%    off   revised 

list. 
Cast   Iron   loose   pin.   60%. 
Wrought     sre»l     fast     Joint     and 

loose   pin.  70  and   5%. 
Crescent    brands,    70%. 

BARS   (Clothes). 

3   sections.   4   ft.,  doz 4  SO 

3   sections,  5  ft.,  doz fi  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30  erallon.    Standard,   $4.50;    extra 
heavy,  $7. 

BOARDS,    BAKE.  Per  doz. 

No.  0.  34  Inch   rim,  16x22...  4  2.1 

No.  1.  %  inch   rim,   18x24...  4  75 

No.  2.  %  Inch    rim,  18x28.  .  .  5  25 

No.  3.  34  inch    rim.  20x30.  ..  5  M 

No.  0.  *?x  Inch   rim.   ]flx52. . .  4  PO 

No.  1.  a/t  inch   rim,   1St?4...  5  SO 

No.  2.  Vt  inch   rim,  1Rx2R...  5  CO 

No.  3,  %  Inch   rim,  20x30.  . .  fi  30 

BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Siz°   14x60  Ins..   doz 8  40 

Folding,    14xM  Ins..    doz...  16  50 

BOARDS    (Sleeve). 

Rasswood.   stationary,   doz.  1  50 

Folding,    per   doz 3  50 

Folding,   without   sleeve....  19  00 


BOARDS    (Wash).  Per    doz. 

Pony    1  20 

Crown   2  05 

Dandy  2  25 

Improved  Globe  2  35 

Standard   Globe   2  45 

Neptune     2  45 

Original   Globe   2  75 

Newmarket   King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  60 

Diamond  King  (Glass)  ....  3  75 

Western  King  (Enamel)  ...  8  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,  15  lb.,  per  doz,  14  70 

Weighted,  20  lb.,   per  doz.  19  90 


C 

CANS. 

Milk  cans  and  palls,  35%.. 
Creamery  cans,  35  and  12%%. 
Railway  cans,  40  and  12%%. 

Hand,  delivery  and  creamery 
cans,  35%. 

Cream  cans,  35  and  12%%;  with 
dome  top,  15c  extra.  Retinned, 
72%  and  5.  Plain.  72%  and  15. 
Milk    can    trimmings,   20%. 

Common,   cork-lined,   3   per   cent. 
Cans,  Jacketted. 

1  gal.  Jacketed,  per  doz.   . .  2  70 

2  gal.  Jacketed,  per  doz.    . .  3  60 

3  gal.  Jacketed,  per  doz.   ..  4  20 
5  gal..  Jacketed,  per  doz.   . .  4  60 

10  gal.  jacketed,  per  doz.   . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,    per   bbl.,   carload 

lots,   f.o.b.    Toronto    1  55 

White    Bros.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00     10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,   per  doz..,  lb 0  0^ 

25  lb.  tins,  per  doz.,  lb 0  nt 

CEMENT,    ROOFING.        Per   gal 

Roofing    cement    (In    bbls)..  0  17 
Cement   (in  5  and  10  gals)..  0  10 

Cement   (In   2  gals.)    0  25 

Cement    (In    1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per   gross    0  65    0  FO 

Carpenters    lead    pen- 
cils,   per   gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

•""Md   chisels,  5x6  In.,  doz....   2  20 
Bevel  edge,   1  Inch,  doz.    ...  2  50 

CHAIN. 

Proof  coil,  per  100  lbs...  %. 
$8;  5-16,  $5.35;  %,  $4.60:  7-16. 
S4  30;  %,  $4  05:  9-16.  $4.05:  %. 
=13.90;  %,  $3.85;  %,  $3.65;  1,  $3.45. 

Electric  Weld  Coll  Chain—  BB, 
3-16  in.,  $9  per  100  lbs.:  %  In.. 
$6.25  per  100  lbs.:  5-16  1n.,  $4.6n 
per  100  lbs.;  36  In.,  $4  per  100 
lbs.:  7-16  In..  $4  per  100  lbs.:  % 
in..  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in.,  $11  50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,    each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model   D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 
4%  lb.  size,  2  doz.  In  case..  4  60 
8  lb.  size,  2  doz.  In  case  ...  7  20 
17  lb.  size,  1  doz.  In  case  ..  6  75 

COPPER.  Montreal  Toronto 

Casting   ingot    $16  00  $15  50> 

Bars,  %  to  2  In 23  00    27  50 

Plain  sheets,  14  01., 
14x28  in.,  14x60  in.  21  00    29  50 

Copper  sheet,  tinned 

14x60,    14    or 28  60    SO  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  29  00    37  50 

Braziers'  In  sheets, 
6x4  base  24  00    29  50- 

CORD    (SASH). 

No.   5,   Special    0  60 

No.  6,  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  3  75 
Ideal  egg  boxes,  with  filler, 
12   doz.    size,    per   doz.    ...  3  50 

CANADA  PLATES. 

Ordinary,  52  sheets   . .  2  90    3  00 
All    bright,    52   sheets..  4  10    4  00 
Galvanized. 
Apollo  Crown  Gorbals 

18x24     4.70        4.70        4.85 

60 4.95        4.95        5.10 

20x28 9.15        9.15        9.45 

20x28    9.65        9.65        9.95 

M.L.S.  and  Famous —        Per  box 

I  C,  14x20  base $7  00 

I    X,    14x20   base    8  Ofr 

I  X  X,  14x20  base 9  25 

I  X  X  X,  14x20  base  ...  10  25- 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I   C,   14x20  base   5  25 

I  X,  14x20  base  6  25 

I   X  X,  14x20  base   7  25 

I  X  X  X,  14x20  base 9  75 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  75 

I  X,   14x20  base   5  50 

I  X  X,  14x20  base  6  25 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C.    20    x    28,    112 
sheets    8  50      

COKES  BRIGHT. 

Bessemer   Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box    9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,   ALARM. 

Good   Morning,  ea 0  80- 

Look   Out    0  92 

Big  Ben  2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit  Stock  Dnlls.   60  and  5  p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Driils,    "0   an-.) 
IP  per  cent. 
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MADE  IN  CANADA 
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STRICTLY  SOLDER  IS  A  FAVORITE. 


Harris  Heavy  Pressure 

The  Babbitt  Metal 
"WITHOUT    A    FAULT" 

WRITE   FOR1  CATALOGUE  "A" 
MAILED   FREE. 
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EASY  WIPING  SOLDER. 


THE   CANADA  METAL  COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


A  Hearty  Welcome 


to  our  Plant  at  377-387  Carlaw  Ave.,  Toronto, 

is  extended 

TO    ALL    WHO    ATTEND    THE 

Convention  of  the  Retail  Hardware 
and  Stove  Dealers'  Association  at 
Toronto,  Feb.  24th  and  25th,  1915 


PINCHIN   JOHNSON   Ok   COMPANY 
OF   CANADA 
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DRIERS. 

Clothes,  4  Bides,   16  bars,   fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE -COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  26 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 


Yarmouth  Doable 

Standard 

20  In, 

Single 

7  es.   .. 

0  17%      6  oz. 

..   0  11% 

8  os.   .. 

0  19%      7  os. 

..  0  13 

•  OS.    .. 

0  22          8  os. 

..  0  14% 

10  os.   .. 

0  24ft      9  os. 

..   0  16% 

12  os.   .. 

0  29%    10  os. 
0  M%     12  os. 

..   0  18 

IB  os.   .. 

..  0  21% 

15  os. 

..   0  29 

Standard 

,   Single   Filled 

,   86-Inch. 

7  os.  ... 

•  17    10  os.  . 

...  •  »% 

8  os 

0  19    12  oz.  . 

. . .   0  28% 

FILES   AND   RASPS. 

Per  cent. 

Disston's 

TO 

Great    Western    American..     75 

Kearney 

and    Foot,   Arcade    75 

J.    Barton    Smith    Eagit           75 

....     75 

...  66  2-3 

....     65 

....     66% 

Jowett's 

(English   list) 

...     27% 

Spear  &  Jackson  (Eng. 

1st)     85 

....     75 

Hellers 

....     70 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  66;  malleable  bush- 
ings, 63;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,  STALL.  Doz. 

Hollow    0  81 

Solid    1  85 

O 
GALVANIZED    WIRE. 

Dufferin   pattern   pails,  45%. 

English    pattern,   45%. 

Galvanized   washtubs,   45%. 

Other  lines,  40  p.e. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and   over 18 

Toronto. 

Any  auautity,  in  bbls 18 

Drums.  40-gal.,   per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  In.   thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-!n.,  per  gross  8  00 
Jute  Rope,  %-ln.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 
Leather,  1-In.,  per  doz.  ...  4  00 
Leather,  1%-ln.,  per  doz.  . .  5  20 
Web    t  a 

H ALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20;  %- 
In.,  $11.40;  9-16  in.,  $13.20;  %-ln  . 
$16.00. 

HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and  over   0  06 

Masons,  5  lbs.  and  over  ...  0  06 

Napping,  up  to  2    t.s 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  36  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,  50  per  cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.   ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set  2  75 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   »  00 

Atlas,  steel  covered ...  $5  25    6  60 

Perfect,  No.  1 850 

Perfect,    No.    1%    9  50 

Perfect,    No.   2    10  00 

New   Mllo,  flexible 6  00 

Double     strap    hang- 
ers, doz.  sets 6  50 

Standard,     jointed 

hangers,  doz.  sets 6  45 

Steel    King     hangers, 

doz.   sets    $40 

Storm   King  and  saf- 
ety hangers    6  75 

Storm   King  rail 4  25 

Crown    4  86 

Crescent 7  25 

Sovereign 6  50 

Chicago   Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  78 

HATCHETS.        Samson  Samson 

Per  doz.  Shingle  Claw 

No.  1   13  13  15  10 

No.    2    14  20  15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 
Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with    mane   and 

tail,    up    to    3  75 

Sheep  skins,  up  to    1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount.  50   per  cent. 

HEAVY    TEE    AND     STRAP 

HINGES.                   Strap.  Tee. 

4  in.,  doz.  prs $103  $0  87 

5  In.,  doz.  prs 1  25  1  00 

6  In.,  doz.  prs 1  35  1  03 

8  in.,  doz.  prs 1  84  1  3S 

10  in.,  doz.   prs 3  24      2  27 

12  In.,   doz.   prs 4  03      3  73 

14  in.,  doz.  prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10  per  cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  hook  and  strap  hinge — 
TTnder  12  in.,  per  100  lbs....     5  00 
Over  12   In...   per  100  lbs.    . .     4  25 
Extra    hooks   for   above,    % 

In.,    per  lb 5% 

Extra    hooks   for   above,    % 

In.,    per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest  hinges   and   hinge   hasps. 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  irross  —  No.  5, 
$18.00:  No.  10,  $19.50;  No.  20. 
SORO:  Nn.  50.  .1524:  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$1R.R0. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

Chicago    spring   hinges,    15    p.c. 
Trlnlex    spring   hinges,    40    n.«*. 
Chicago    surface    door     (6.0001. 
45  ner  cent. 

Oarrten  City  Are  house  hinges. 
12'^   ner  cent. 

"Chief  floor  hinge,  50  p.c. 
HOES.  Grub,  3%-lb.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  TO        2  50 

No.  3  per  doz 1  70        ?  00 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 1  80 

Cvclone.   doz 2  40 

Hoes,  corn,  doz 4  50 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No..  2  and  larger,  $3.90: 
No.  1  and  smaller.  $4.15:  Rnow 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "XX." 
steel  shoes,  new  light  pattern,  1 
to  6.  No.  2  and  larger.  $4  35:  No. 
1  and  smaller,  $4TO:  "XL."  steel 
shoes,  fpather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
fountersunk  steel,  all  sizes.  0-4. 
$6.25:  tne  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  FOB. 
Montreal. 


Toecalks  Standard,  J.  P.  &■  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition  70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 


IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60    2  50 

Common     bar,     per 

100   lbs 205    200 

Forged      Iron,      per 

100  lbs 2  30    2  35 

Refined     Iron,     per 

100  lbs 240    240 

Horseshoe  iron,  per 

100   lbs 2  40    2  40 

Mild  steel   2  25    2  00 

Sleigh  shoe  steel...     2  25    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steel    276    300 

Tire  steel    2  36    2  20 

Sheet  east  steel  ...  0  15  0  15 
Toe  calk  steel  ....  3  10  3  15 
Mining  cast  steel        0  07%  0  07% 

High    speed    0  85    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel   0  08%  0  08% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch   0  06 

%  to  17-16  In 0  05% 

1  7-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,   TINNED. 

72x30  up   to   24  gauge,  case 
lots    |  9  25 

Less   than    case,   25c   per   100   lbs. 

72x30  up   to  26  gauge,  case 

lots    9  75 

extra. 

IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per  set   0  78 

Mrs.,   Potts,    No.    60,    nickel- 
plated,   per  set    0  85 

Mrs.    Potts,    handles,    Japan- 
ned,  per  gross    9  00 

Sad  Irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set  . .  1  50 
Asbestos,  No.  90.  per  set  ...   1  20 

Princess   Electric,   each    3  00 

Ideal    Electric,    each    2  P5 

Gasoline  Sad  Iron,  each  ...  3  50 
Ideal   Gasoline,  each    3  25 

LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    Ific  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  f t. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect   22c  ft. 

Chair   Ladders,   each    $2  00 


(Roped  Extension). 


20  ft. 
22  ft. 
24  ft. 
26  ft. 
28  ft. 
30  ft. 
32  ft. 
34  ft. 
36  ft. 
38  ft. 
40  ft. 


.$3  00 
.  3  30 
.  3  TO 
.  3  90 
.  4  20 


42  ft.  . 

44  ft.  . 

46  ft.  . 

48  ft.  . 

50  ft.  . 

52  ft.  . 

54  ft.  . 

56  ft.  . 

58  ft.  . 

60  ft.  . 


6  80 


\, Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price     as     common 

22   ft.,   each    2  64 

16  ft,  each  1  76 

14  ft.  each    1  64 

12  ft.,  each   1  20 

single  ladders;  sort  nose,  lc  per 

18  ft.,  each    1  66 

20  ft.,  each  2  40 

foot  additional. 
8  ft.,  each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Content, 
plain,  per  doz.,  $4.75;  all  brass, 
per  doz.,  $10;  all  bras?,  nickel- 
plated,  per  doz.,  $15. 

Banner   Buggy    10  75 

Banner  Junior 11  76 

Trulite   7  00 

Wrightlights   7  00 

Beacon   7  00 

No.  2,  or  4,  plain  cold  blast    7  00 

Short  globe,  pattern   7  00 

Cold  blast,  Japanned  7  00 

Brass,  well  japanned    9  26 

All   brass    24  00 

Little  Bobs  A.C.,  dos 1  90 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  76 

Cold  blast,  common  ruby..  1  60 

Cold   blast,   short    0  66 

Cold    blast    0  50 

Prism  globes 120 

LATCHES    (VALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.   84,   per  dos 11  80 

No.  34X,   per  dos 11  80 

No.   37,   per   doz 13  40 

No.   042,   per  doz.   16  25 

No.  42,  per  doz 16  25 

LATHS  (METAL).        Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  latb  0  16 
24-gauge,  galv.  metal  lath..  0  17 
32-gange,  galv.   metal  lath..  0  19 


.  ..$  7  9n 

. . .  8  36 

. . .  8  74 

...  9  12 

...  9  50 

...  11  44 

. ..  11  PR 

. ..  12  R2 

...  12  76 

...  13  20 


(Common   Extension). 

20  ft.  each   $2  60 

•>2  " 2  86 

24  "  3  12 

26  "  3  3H 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  49 


Montreal  Toronto 
5  25 


LEAD. 

Trail,  100  lbs 5  25 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60  7  50 
Sheets  3  lb.  sq.  ft.  6  75  6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%  6  60 
Sheets,  4  to  6  lbs.  sq. 

ft •  60        6  60 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets  to  size,   %c  per  lb. 
extra. 
LEVELS.         Per  doz.   Rabone's. 

1369x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  60 

1628x12,   Rosewood    7  50 

104x24,  Triple  stock  (net).  21  90 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  28  15 
LINES,  PLOUGH. 


Russia  snap,  per  gross 
Indian  snap,  per  gross 


S3  00 

27  00 


MACHINES    (WASHING).     Each 

Canadian    $  5  00 

Dowswell    6  00 

Hamilton   6  7o 

Re-Acting    7  60 

Snowball    8  00 

Noiseless    8  26 

Sunlight    8  76 

Momentum    8  76 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,  Power,  style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...  11  00 

Ideal  Power  16  00 

Seafoam,  electric  60  00 

Seafoam,  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,  No.  1   526 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,  without  stand..    8  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hydro,     One    Tub,    engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers,   $6   net. 
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VISIT  US 

during 

The  Convention 

of  the 

Retail  Hardware  Dealers' 
Association 

Toronto,  Feb.  24  and  25 


vve  have  opened 

A    J\.ew     vv  arenouse 

at  Toronto 

from   which  we   will    be   able  to   make 

quick    deliveiies    to     Western    Ontario 

customers. 

Our  Four  Leaders : 
Canada  Brand  Pure  Paints 

Quality  Guaranteed 

Canada  Brand  Floor  Paints 

Surpassed  by  None 

Jas-per-lac  Specialties 

The  Present- Future  Finish 

Jas-per-ite 

The  Present-Future  Varnish 

Will    be    glad   to    show   you  Our  New 

Lines   and    Our   Attractive    Proposition 

for  1915. 

The  Ottawa  Paint  Works 

and 

Ottawa  Varnish  Co.,  Ltd. 

OTTAWA,  CANADA 

Toronto  Branch  : 
153  Duchess  Street,  Toronto 


Ffrom  the  most 
Palatial  House- 


For  Every  Finishing  Need  in 
the  Modest  Cottage  or  the 
Most  Pretentious  Home  or 
Skyscraper — There  is  a  Per- 
fect Berry  Brothers  Varnish. 

In  selling  varnishes  to  your  trade — no 
matter  the  class  or  size  of  the  job— do 
not  lose  sight  of  this  important  fact : 

For  57  years  Berry  Brothers'  products  have  been 
the  choice  of  home  owners,  architects,  builders, 
painters  and^decorators — because  of  sfceer  merit. 

By  selling  Berry  Brothers'  Varnishes — you  are 
promoting  the  best  interests  of  your  customer 
as  well  as;your  own.  Among  the  most  widely 
used  Berry  architectural  finishes  and  the  ones 
you  should  sell  the  most  of  are  these  two  ster- 
ling products: 


LUXEBERRY  WHITE 
ENAMEL 

Used  on  woodwork,  metal 
or  plaster  it  gives  a  beauti- 
ful rich,  durable  and  wash- 
able finish  —  whitest  white 
which  stays  white.  It  will 
not  check,  fade  or  turn 
yellow. 


LIQUID  GRANITE 
"'FLOOR  VARNISH 

A  perfect  floor  finish  as  last- 
ing as  its  name  indicates.  It 
produces  a  tough  elastic  sur- 
face of  surpassing  beauty. 
It  will  not  wear  white,  check 
or  peel  under  the  hardest 
kind  of  hard  wear  and  tear. 


Sell  your  trade  a  varnish  that  has  proven  itself 
by  years  of  actual  service — a  varnish  that  sells 
on  its  own  merit.       Write  for  dealer  propositio  n 

MRRY  BROTHERS 

^-Worlds  Lar^estVarnish  Makers  W 
Walkerville,  Ontario 


To  the  Little 
Bungalow  Home" 


Jg£^^t  \\{vftkv 
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HARDWARE    AND    METAL 


February  20,  1915. 


MALLETS.  Per  doz. 

Tinsmiths',  2%  x  5%   in 1  65 

Carpenters',  round  hickory.  1  93 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,  FRAMED.  Doz. 

Size   glass,    4    x    6 100 

Size   glass,   5   x   7 1  25 

Size   glass,   6x9 1  60 

Size   glass,    7   x   9 1  75 

Size   glass,   8    x    10 2  00 

Size    glass,    9    x    12 2  60 

Size    glass,    10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.    W.    Mops,   doz 3  26 

New   Wizard,   small,   doz...     8  00 

New  Wizard,   large 10  00 

Mop  sticks,   doz 1  10 

Cast  bead  mops,  doz 1  35 

Crescent,   duz 1  5U 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.05  base:  Montreal, 
$2.15   base;   London,  $2.05  base. 

Cut  nails  —  Montreal,  $2.50: 
Toronto,  $2.70;    London,  $2.70. 

Miscellaneous    wire    nails,    75% 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per   100   lbs.,   $3   base. 

NAILS    (HORSE    SHOE). 

Cape  well.  Per  box 

No.  4,   In  25-lb.  box $3  75 

No.  5,  in   25-lb.    box 3  75 

No.  6,  in   25-lb.   box 3  50 

No.   7.  in   25-lb.   box 3  25 

No.  8.   in  25-lb.   box 3  25 

No.  9,   10,   11   and   12,   in   25- 

«>■   bo*    3  00 

Less   10   and   5   per  cent.    off. 

NAILS    (HORSE). 

M.R.M      cold      forged     process 
list,    10th    January,    1912. 
01  ■,  .  Prices  per 

Size..     Length  25-lb.  box. 

No.  3,  1%-lnch    $4  in 

No.  4,  1%-lneh   3  75 

no.  5, 1 .5-ia :::::::  i^ 

No.  6.  2%    3  10 

No.  7,2  5-16  .   ".I*.;  2  90 

no.  s,  214 ;:;;;;  \  $ 

No.  9,  2  11-16   2  60 

n°  io,  2% :::  s  So 

No.   11,  3    1-16    2  45 

No.  12,  3%    I!  2  45 

NETTING,    POULTRY 

NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
%  In.  x  22  ga.  x  12-In.,  roll. $3  00 
%-ln.  x  22  ga.  x  18-ln.,  roll.  4  30 
%-ln.  x  22  ga.  x  24-ln.,  roll.  5  65 
%-ln.  x  22  ga.  x  30-ln.,  roll.  6  90 
%;in.  x  22  ga.  x  36-ln.,  roll.  8  20 
1  In.  x  20  ga.  x  12-ln.,  roll..  1  60 
1  In.  x  20  ga.  x  18-ln.,  roll..  2  10 
1  In.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  In.  x  20  ga.  x  30-in.,  roll..  3  25 
1  In.  x  20  ga.  x  36-ln.,  roll..  3  80 
1  In.  x  20  ga.  x  48-ln.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best   (American)    9  50 

U.S.    Navy    (American)...     9  00 

New  hemp  (English) 7  00 

U.S.    Navy    (English) 6  50 

Navy    (English)    0  00 

Best    Navy    5  00 

Plumbers   (spun)    ...  4  00    4  00 

OIL. 

Can.      prime     white 

Petrol    0  13% 

Royallte    0  17      0  14 

Palaclne    0  21%  0  16% 

Castor  Oil.   per  lb..  0  0*%  0  08% 
Black  oil   (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14v£  0  14 

Cylinder  Green    0  35  "  0  35 

Parafflne    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto 
Tea  lead,  pack.,  2%e  lb. 
Tea  lead,  chest,  3c  lb. 
Lead    (heavy    pipe,  etc.),  8%c. 


Brass,  heavy,  7%c  lb. 
Brass,    light,   5%c   lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old    cast    iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,   No.  2,  $2  per  ton. 
Stove    plate,    $9    per   ton. 
Macli.  compos.,  No.  1,  9c  11). 
Compos,   turnings,   No.   1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots     and     shoes,     according     to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   6c   lb.;   auto    tires,   etc.,   4c; 
bicycle   tires,   2%c. 

PACKING    (JUTE). 

Per   Coll   Lots. 

Fine  jute,  lb 0  0S% 

Beaver,  lb 0  07% 

Coarse   sewer,   lb 0  00% 

PAPER.    KTC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.   Paper,   No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred   Fibre,   No..  1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,  per  roll    0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing    0  42 

Dry    fibre    No.    1    050 

Drv  fibre  No.   2   0  35 

.O.K.,  carpet   felt    1  40 

Per  100  lhs. 

Heavy   dry    straw    1  80 

Heavy    tarred    straw     1  SO 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Cfirppf   felt,   20   oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   flhre,  32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bhls.,     per     gallon     0  17 

Liquid   tins   cement,   5s    0  13 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

Caps,    per   lb 0  05 

Ralls,  per  lb 0  05 

Mop   Cotton,    per  lb 0  17 

Tarred  felt,  Dominion.  7  oz.  2  10 
PICKS   (CLAY). 

5  to  6  lbs..,  doz 3  75 

7   lbs.,   doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,   doz 5  00 

PINS,   COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS,    CLOTHES. 
Selected  full  count.  Per  case 

5  gross,   4-ln.    (loose)    $0  80 

5  gross,  4%-In.  (loose)  0  90 

5   gross,   5   In.    (loose)    ....     1  Oo 

4  gross,   4-ln..   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross,   4  In.    (24   pkgs.   of 

2   doz.   each)    0  00 

6  gross,   4  In.    (12  pkgs.   of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount.  50  per  cent. 
Brass,  50  per  cent. 

PIPE.    STANDARD    WROUGHT. 

Buttweld. 

Per  100  feet. 
size  Rlai-k  Galvanized 

%"  and  %"   .  ...$     2  16  $     3  06 

%"     2  64  3  57 

%"     2  90  4  26 

1"     4  42  6  29 

li',"     5  ftS  8  51  > 

IV,"     7  15  10  18 

2"     9  62  13  69 

2%"     15  21  21  65 

3"     19  89  28  31 

::'   "    23  92  34  04 

4"     28  34  40  33 

I.apwcld. 

2"     *  11  10  .$  15  17 

2V."     15  SO  22  23 

.">"     20  66  29  07 

31/,"     24  ?4  34  96 

4"" 29  43  41  42 

V  ■■■     35  56  48  26 

5"     41  44  56  24 

6"     53  76  72  96 


7"     76  16  102  34 

8"x25   lbs.  per  ft.     k0  00  107  50 

s"xiS   lbs.  per  ft.     92  16  123  S4 

9"    110  40  148  35 

10".\32    lbs.  p.  ft.  10-  40  137  60 

10".v40    lbs,.,  p.  ft.  131  84  177  16 

12"     175  00  

PIPE    (LEAD). 

Lead    pipe,    7%c,   5%    off. 

Lead  waste  pipe,  9c;  5%  off. 

Traps  and   bends,  40%  off. 
PIPE    (SOIL). 

Medium   and   extra    heavy    pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 

PIPE    (CONDUCTOR). 

2  inch,  in   10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  Inch,  In  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood   bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,    Pliers   and    Nippers. 

Button's,    genuine,    37%    to    40 
per  cent. 
PLATES   (BOILER). 

Montreal  Toronto 
Plates.   TV*   to   %   Inch, 

per   100  lbs 2  40    2  25 

Heads,  per  1O0  lbs.   ...   2  65    2  45 
Tank    plates,   3-16   inch  2  70     2  45 

PLUGS   (METAL). 

Painted      wall     plugs,     per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 

Doz. 

$2  00 

4  00 

10  00 

16  00 

24  00 

2  00 

4  00 

8  40 

6  60 


POLISH. 

O-Cedar,  4  oz.  bottles     .... 

O-Cedar,  12-oz.  bottles   

O-Codar,    1-qt.    can    

O-Cedar,  %-gal.  cans  

O-Cedar,   1-gal.   cans    

Liqlud  veneer,  4-ozs 

Liquid  veneer,  12-ozs 

Liquid  veneer,  quarts   

Tandem  n-.etal  polish  paste. 

Axollne    brash    cleaner,    100 

in   pkg 


-,o 


RAZORS. 


Per   doz. 


Boker's    King    Cutter    14  50 

HenckePs     7  50    20  00 

Gillette   Safety,   each    3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Em   Razors   6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS.    HOSE. 

Plain   wood,  each    0  75 

Plain  wood,  with  drum,  ea.  0  95 
Metal    1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75%. 

Iron   burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of  burrs,  35  and  12%;  burrs,  30 
and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages,  lc  per  lb.;  94 -lo. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt  (16  oz.)    2  16 

Per  roll 

2  ply    R.R 0  75 

3  ply  R.R 0  95 

2  ply   R.R.,  complete  In   roll  1  15 

3  ply   R.R.,  complete  In   roll  1  35 

Samson.   1-ply,   roll    1  45 

Samson,  2-ply,  roll  190 

Samson,  S-ply.  roll  2  SO 

Amatite  roofing,  per  sq.  . .  2  70 
Ready  2  ply,  Shield,  per  roll  0  75 
Ready  3  ply,  Shield,  per  roll  0  T5 
Tarred  210  roofing  felt. 

Tarred  roofing  felt,  cwt....  2  10 
Campo  certalnteed,  1  ply....  1  25 
Compo  certainteed,  2  ply....  1  55 
Compo  certalnteed,  3  ply....   1  85 

ROPE.  Lb. 

Pure  Manila   basis    14 

British   Manila   basis   11 

African     hemp    basis     11 

Sisal    basis    9% 

Double  lath   yarn   basis....       9% 


Single  lath  yarn   basis    8% 

Russian  deep  sea  line  basis  23 
Russian  tarred  ratline  basis  19 
Russian     tarred     bolt    rope 

basis  21 

Jute  rope  basis  11 

Italian  rope  basis   24 

Basis   Os"   dia.   and   larger). 
Cotton  rope,  3-16  aud  larger    0    1 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  46 

3   ply,  40  ft 0  bO 

3   ply,  48  ft 0  •( 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,   100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1   i5 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51)..     1  80 

No.    1101—2   ft (52) . .     3  90 

.  1167—2  ft (7)..     3  60 

No.    1106—2    ft (53%)..     4  10 

No.    1375—3    ft.     ...(66%)..     2  50 
No.   1112—3   ft.,   hf.    bound.     6  00 

No.   1190— With  level   8  85 

No.     1493 — Brass     blacks'hs    1  70 

No.     1494— Brass     blacks'hs    2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

DIsston's   Hand,    net    prices,   new 

list. 
Simonds*  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial    standard    30% 

Champion   Even   Balance    45% 

Champion   Union    50% 

Champion    Platform    45% 

Gurney  Standard   30% 

Union   Scale    50% 

Union    Even   Balance    50% 

Fairbanks    Standard    Scales.. 30% 

Crown  Even  Balance  45% 

Richelieu   Union    Scale    507« 

Dominion   Platform   Scales. .  .45% 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30<- 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50,  plus  50c 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping: 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,  plus  $1  for  stamping 
SAP  SPOUTS.  Per  1,000 

Bronzed      cast     iron      with 

hooks    8  00 

Eureka,  tinned  steel,  hooks    8  00 
*COOr8    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  25 

SCREWS   (MACHINE). 

Flat    head,    iron    and    brass,   35 
per   cent.     Fillister    head,    Iron, 
30;  brass,  25  per  cent. 
screws.  Per  cent. 

Wood.   F.   H.„   bright,  85,   10,  7%. 

10,  5  per  cent. 
Wood,    R.H.,    bright,   80,    10,   7%, 

10,  5  per  cent. 
O.H.,    bright,   80,    10,   7%,    10   p.c. 

5  per  cent,  off  list. 
Wood,    F.H.,   brass..  75  10  7%  10 
Wood,   R.H.,   brass..  70  10  7%  10 
Wood,    F.H.,    bronze.  70  10  5      10 
Wood,    R.H.,   bronze.  65  10  5      10 

Drive  screws   65  10  5      10 

Set     case     hardened  60  10 

Square  cap  60  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doe.    ...$5  00 

Bench,  Iron,  per  doe 4  26 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doe 9  00 

Brush,  doz 7  50 

SCYTHE   SNATHS. 

No.  1,  per  doz $  8  40 

\To.  2,   per  doz 7  70 

No.,  3,   per   doz 7  3o' 

Brush,   per  doz 8  40 

No.    20.    per    doz 8  75 

STONES. 

Western    Red    End    (3   doz. 

to    box),    per    box    0  6r 

Diamond,  per  box   1  00 

Ouinebog,   per   box   150 

EL'glisn,  round  (25  to  box), 

per  oox   2  00 

Emery,    per    doz 0  85 

Carborundum,    per   doz.    ...  2  25 
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Profit  from  Paint 

Make  this  Spring  more  profit  in  your  Paint  Dept.  Sell  the  lines 
that  will  give  you  the  best  margin  and  make  you  the  most  friends. 
Here  they  are: 


MURESCO:  The  nationally  popular  wall  finish. 
Superior  covering  capacity.  Sanitary  and  hygienic. 
Does  not  rub,  crack,  peel  or  blister.  Eighteen  tints 
and  colors.  Five-pound  packages,  one  hundred 
pound  drums,  half  barrels  and  barrels.  Positively 
the  best  and  most  profitable  for  your  customers  as 
well  as  yourself. 

MOORE'S  HOUSE  COLORS:  Pure  linseed  oil 
paints  which  have  achieved  a  reputation  for  cover 
ing  capacity  and  permanent  color  wherever  they 
have  been  used.  The  color  range  is  complete,  and 
th<  price  to  you  offers  an  inducement.  Profit  for 
yourself  and  satisfaction  for  your  customers. 

MOORE'S  FLOOR  PAINT:  A  paint  really  made 
and  adapted  for  painting  floors.  Dries  hard  over 
night — floor  can  be  used  the  next  day.  Popular 
colors.     Unfailing  satisfaction. 


MOORAMEL:  A  pure  white,  porcelain-like  enamel 
that  remains  white  and  does  not  chip.  Easy  work 
ing,  perfect  flowing,  great  density  and  elasticity. 
For  interior  or  exterior  a  superior  product  at  :i 
moderate  price. 

SANI-FLAT:      Absolutely     non-poisonous     flat     oil 
paint  (contains  no  lead).    Soft,  velvet  finish.     Great 
body  and  covering  capacity.  Shows  no  laps  or  brush- 
marks.     Washable  with  water  without  injury. 

TILE-LIKE:  A  combined  varnish  and  stain  re- 
quiring no  stirring.  Particularly  suitable  where 
there  is  wear  and  tear.  Uniform  in  color  from  start 
to  finish,  yet  does  not  hide  grain  of  the  wood.  All 
desired  colors. 

COMPLETE  LINES:  Our  catalogue  contains  com- 
plete list  of  our  lines,  of  which  the  above  are  but 
a  few.     It's  worth  your  while  to  send  for  it. 


BENJAMIN  MOORE  &  CO.,  Ltd. 


Made  in  Canada 


6  LLOYD  ST.,  WEST  TORONTO 


Made  in  Canada 
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.;■.!. TS   (BLACK). 

Montreal  Toronto 

10  gauge 250        255 

12  gauge 2  55        2  60 

14  gauge 235        235 

16  gauge 2  40        2  40 

18-20    gauge    ...     2  45        2  50 
22-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28   gauge    2  70        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 
.'2  gauge,  per  square  o  75 

24  gauge,  per  square   5  oQ 

-ij  gauge,  per  square   4  J 

28  gauge,  per  square   4  00 

Galvanized. 

H.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best  beat 
16-20  . .  3  90  3  55  3  90 

22-24  . .  3  95  3  65  3  95 

26         . .   4  20  4  00  4  20 

25  . .   4  45  4  20  4  45 
Colborue  Crown  —  1C-20  gauge, 

•i!3.70:      22-24      gauge,      $3.75;      2H 
gauge,  $4.00;  28  gauge,  $4.25. 
Apollo  Brand.  Toronto. 

14    gauge     3  05 

16    gauge     3  05 

18-20  gauge 3  20 

22-24  gauge  3  30 

26  gauge     3  65 

28    gauge     3  80 

10%     ozs 4  00 

-ufciLLEBS,  CORN. 

Black    Hawk,    doz 18  00 

t  niuiirb   Kock,  doz 8  50 

SHOVELS    AND     SPADES. 

1st  2nd  4lo 

Shovels    60     55aud2'/i     i->' 

Socket    se'ps.  50  and  5         45  and  5 

*.  oops  50 
Drain,     tools  60    60 

Scoops     50  and  5         45  and  5 

Hollow  backs 
and  sand.  60  45 

Riveted    back    scoops,   1st,   2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
IKTERS,    ASH. 

Wood   sifters,   doz $  1  75 

Rocker,  No.  1,  each    3  60 

Rocker,   No.  3,  each    2  50 

Banner,  each    1  7t 

SINKS. 

Cast    Iron.    16x24,    $1.10;    18x30, 
$1.50;  20x36,  $2.25. 

Flat  rtrn  enameled  sinks,  16x24. 
$3.50:   18x30,  $4;   18x36,  $5.15.  i 

SLIDING    SHOES.  J 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's  bar 0  21  0  27 

Wire  solder,  lb.  . .  0  24  0  28 

Bar  half-and-half.  0  22  0  26 

SOLDERING    IRONS. 
Base,   per   lb.,  28  cents. 
-•OLDER     WIPING. 

Acme    0  20 

Commercial    0  21% 

Easy   0  21% 

Star  Extra    0  22 

Strictly  standard  wiping  0  24 

n.TER. 
Foreign,   per  100  lbs.  9  75    9  50 

•'  \PLKS. 

100-lb.    kegs    4  50 

25-lb.    boxes    4  85 

10-lb.   boxes    5  25 

I'ouUry    netting,    100   lbs 6  70 

Bed,    100   lbs..    No.    14    6  75 

Blind,     per    lb 6  12 

Bright     Fence,    100    lb.    kegs  2  50 
Bright     Fence,    25-lb.     boxes  2  75 
O.ilv'zod    fence,    100-lb.    kegs  2  86 
C-ilv'zd    fence,    25    lb.    boxes  3  10 
Cooper's    staples.    45    px. 
Bright   spear   point,  75  p.c. 
SWEEPERS,  CARPET.     Bissell'S 
Univ.  Japd.,  eyco  bearing..  24  00 
I'uiv.  N.I'.,  cyeo  bearing...  27  00 
Orand     Rapid,    Japd.,    ball- 
bearing       26  00 

Grand     Bapid.    N.P.,      ball- 
hearing    29  00 

Trincess    N.P..    ball-bearing  30  00 

fe.    tvill-benring    34  09 

Am.   Queen    N.P.,   ball-bear.  32  00 

Parlor 35  90 

''  IN'GS. 
Baby.    2-passenger,   each    ..   $2  75 
Ontario,    2-passenger,    each     3  75 
Ontario.   4-passenger.  each.     4  25 
**i Psiffi  id.  4-passenger,  each    5  50 


I 


Buyers  Gliding  Settees   with 

awning,   each    8  50 

Without   awning,  each    ....  12  50 
TACKS.   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  $5  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45: 
copper  nails,  60;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10: 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk,  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk.  15:  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  poijtei 
tacks,  bulk,  55:  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks.  87%:  trunk  tacks,  80  and 
20:  strawberry  box  tacks,  80  and 
10. 

TAPES — Lufklne. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  .i  40 
Linen.  No.  404.  66  ft...  ea...  1  10 
Metallic.  No.  603.  50  ft.,  ea .  1  40 
Rival  steel.  No.  263.  50  ft,  ea.  2  90 
Rival  steel.  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
I;  a  bone's. 
Tape   Lines,    linen,    No.   2601 

x50.  each    $1  00 

Metallic,   No.  4011x50,  ea 1  35 

Metallic.   No.   4011x66,  ea 1  55 

Steel.   No.   2891x50.  ea 2  70 

Steel.    No.   4161x50,   ea 3  00 

steel.  No..  4161x50.  ea 5  15 

THERMOMETERS. 

Tin   case  and  dalrv,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted   wall  ties,   per  1,000.  5  00 
TIES.    COW. 

MoKinnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal  Toronto 

Tin.    per    lb 46  40 

TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain.  70  and  5%. 

Re-tinned.  72  and   5%. 
TOOLS,    HARVEST. 

Samson.    47%%;    ord.,    50%. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor.  70%. 

Oneida    Tump,    66%. 
TRESTLES. 

5  ft..  each. $1.50      14  ft.,  each .$4.20 

8  ft.,  each.  2.00      16  ft,  each.  4.80 

10ft.„  each.   2.50      18  ft.,  each.   5.40 

12  ft.,  each.  3.00     20  ft.,  each.  6.00 

TROWELS. 

Dlsston's,  10%. 
twine    (Binder). 

H50  ft.,  per  In 0  13V, 

rno  ft.,  per  lb 0  17 

5PO  ft.,  per  lb 0  09--V, 

500  ft.,  per  lb 0  09% 

5  ton   lots,   %e  per  lb.   allowance 
10  ton   lots,   %c  lb.   allowance. 
Delivered  in  3O0-lb.  lots  and  over. 
Wrapping  cotton  5-lh 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  in.    ...   10  45        9  75 

100  ft.,  2  In 9  60        8  25 

100  ft..  2%  In 10  2." 

100  ft.,  2%   In.    ...   12  25      10  05 

100  ft.,  3  In 13  30       11  00 

100  ft.,  3%   In.   ...   15  55      13  00 

100  ft.,  4  In 19  80      16  75 

TUBS. 

Samson   Galvanized. 

No.   11.   doz.,   net    12  00 

No.   22.   doz.,  net    14  40 

No.    33.   doz.   net    16  80 

Common    Galvanized. 

No.   1.  doz 6  83 

Xo.   2,   doz 7  43 

No.  3.   doz 8  48 


Per   neat. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,   per   doz 11  00 

No.   1,   per  doz 9  00 

No.   2,   per   doz 8  00 

No.   3    per    doz 7  00 

V 

VALVES,   ETC. 

Ground    work,  55%. 

Stand,  compr..  work,   65%. 

High-grade    compr.    work,   55%. 

Cushion  work,  55%. 

Fuller    work,    70%;     No.     0,    70. 

10%,  and   1  and  2  basin   cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    GO 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%;  Standard,  60%. 
,T    M.   T.   Radiator  Valves,  55%; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

W 
WARE,  COPPER  AND  NICKEL 

Copper  boilers,  kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pitts,   30   and   5%. 
Foundry   goods,   hollow   ware,   40 
and  5%. 

WARE,    ENAMELED. 

White    ware,   75%. 

Canada,  Diamond,  Premier,  50 
and    10%. 

Pearl.  Imperial  and  Colonial 
steel,  60  and   10%. 

Star  decorated  steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled  street  signs,  50%. 

WARE.    TIN,   PIECED. 

Discount,    35%. 

10-ol.  flaring  sap  buckets,  35%, 

6.  10  and  14-qt.  flaring  pails, 
35%. 

Copper  bottom  tea  kettles  and 
hollers,   35%. 

Coal   hods.   35%. 

Boiler   and    tea    kettle    pits,   30 
and   5%. 
WARE,    STAMPED. 

Plain,    72%    and   5. 

Retlnned,    72%    and    5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS.   IRON. 

Full   box,   45  per  cent,  smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  le  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt  ...l%c  ft. 

Wide  wood  and  felt   2%c  ft. 

All  felt  Frost  King    ...$4.40  doz 

WEIGHTS.    SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  00 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid,  3  to  30  lbs.,  per  100  1  60 
WEIGHTS. 

Smarts.  Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz.  ..21  00 
Garden   steel  wheel,  doz.   ...32  40 

Light  garden,   per  doz 22  80 

Heavy  garden,  L-slde   33  00 

Heavy  farm,  solid  side  ...33  00 
WHIFFLETREE8. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  Ins..  1  25 

Tubular      steel      neckyokes, 

36  Inches   1  25 

Tubular     steel     doubletrees, 

40  inches   0  95 

Tubular    steel     lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10:  No.  14,  $4.25:  No..  15. 
$4.50:  In  langths  6  inches  to  11 
Inches,  discounts  30  per  cent  : 
other  lengths  20c  per  100  lbs 
extra:  If  eye  or  loop  on  end  add 
25c   per  lb.   to   the  above. 


WIRE,    CLOTHES   LINE. 

No.  7  wire  solid  line.  No.  1; 
$4.90;  No.  18,  $3;  No.  19,  $2.70. 
6  wire  solid  line,  No..  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  AIT 
prices  per  1,000  ft.  measure;  ft 
strand,  No.  18,  $2.60;  No.  19, 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22. 
$7.30:  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  28,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34.  $6. 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  In  5  and  10-lb 
bundles,  25c;  in  1-lb.  hanks,  25c: 
in  %-lb.  hanks,  28c;  in  %-lb 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering 
16c. 

WIRE,   HAT,   IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40 
No.  15,  $2.50  f.o.b.,  Montreal,  To 
ronto,   Hamilton   and    London. 

WIRE,  SMOOTH  STEEL 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  10  gaugi . 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  "wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb 
bundles  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb 
hanks,  50c;  in  %-lb.  hanks,  76c; 
in   %-ib.  hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  In  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,   8c    sq.    ft. 

WIRE   (FENCE).  Per  cwt 

Barb     ?  50 

No.  9,  coil  spring   2  4o 

No.  9,  plain  galvanized  ...  2  40 
No.  12,  plain  galvanized  . .  2  55 
No.   13,   plain   galvanized    ..     2  6;> 

O.  &  A.,   No.,  10   2  36 

(».  &  A.,  No.  11  2  42 

O.  &  A.,  No.  12 2  BO 

FOB.,   Montreal,  Toronto, 
Hamilton   and   Load  on. 

WIRE   ROPE. 

Galvanized.  1st  grade.  6  strand" 
24  wires,  %,  $5;  i  Inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  Inch,  $16.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt 

Single  Loop,  No.  14  $3  00 

Single  Loop,  No.  15 3  15 

Single    Loop,    No.    16    3  30 

WRINGERS — Less    20    p.c. 
Royal  Canadian  11  in.,  doz.  46  26 

Eze,  11  in.,  per  do« 49  60 

Cvcle,  11  inch    64  00 

Trojan,  12   inch    100  00 

Favorite,    511E     57  75 

Unexcelled   1041E   72  00 

Challenge    311E     48  75 

Gem.  141   47  25 

Sunlight  111  «  Of. 

Ottawa,   341E    54  00 

Empire,  11  In 50  60 

Superior,  11  in 45  2.". 

Malestic,   11  In 47  25 

Perfect,  11  in 62  75 

Btovele,  11  In 66  25 

Wrenches,  Trimo,  65  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each   $  1  15 

White,  No.  3,  each   1  35 

White,  No.  1,  each   1  55 

ZINC    (SHEET). 

5   cwt.    casks    13  50        11  00 

Part   cask    13  00        11  22 
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THE  WAR 

''Improved  Quality"  and 
our  extraordinary  selling 
helps  will  make  1915  a 
record  year  by   far  for 

ALABASTINE 


Plain  inexpensive  tints  and  water  color  effects  will  re- 
place wall  paper  and  oil  wall  colors  in  many  homes  this  year. 

The  New  Alabastine  mixes  quicker,  brushes  easier,  covers  better, 

and  lasts  longer  than  any  other  article  of  the  kind.     It  is  marked 

"Slow    Setting'. "'   meaning  it    can    lie  left   mixed   indefinitely   and   remain 

in    good    working    condition.       Painters    and    expert    decorators    are    quick    to 

recognize  its  superiority. 

Alabastine  selling  helps,  premium  offers  and  our  large  consumer  advertising  campaign  mean  business  and  lots 
of  it.    Write  for  particulars  now. 

Our  consistent  policy  is  to  do  everything  possible  by  extensive  advertising  and  personal  work  to  encourage  the 
sale  of  standard  package  goods  by  retail  stores  and  to  keep  up  the  standard  of  value  by  maintaining  the  full 
advertised  price.  We  trust  you  are  in  accord  with  this  policy  and  will  support  it  by  pushing  Church's  Alabastine, 
at  the  same  time  helping  along  a  purely  Canadian  industry. 

The  Alabastine  Company,  Paris,  Limited,  Paris,  Ont. 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  00.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 

Copy  of  Catalogue  vlll  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.    BARNETT   COMPANY,  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson   File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


68 


HARDWARE    AND    METAL 


February  20,  1915. 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,  $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 

iiELsWAX. 

Per  lb.,  40c. 
BRONZING    LIQUID. 

Bronzing   liquid,   No.   1    ..$1  75 

Banana   oil,    gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,  doz.  ..$14  70 
Weighted,  20  lbs.,  doz.  ...  19  90 
COATING. 

Cemeut  Coating   $2  55    $3  00 

COLORS    (UBV).  Per   lu. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  ...  0  07 
Kaw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k„  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Bruusvwck  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  1O0  lb.  k  0  00 

Vermillion,  O..T.,   kegs    0  19 

Vermillion,  English,  bags  1  25 
Venetian    red,   best   bright.   0  02 

Venetian    red,   No.    1    0  02 

Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.   kegs  0  03 va 

lute  ochre,  barrels   0  0-1 

Yellow   ochre,   barrels    0  01% 

Spruce  ochre,  100  lb.  kegs  0  12 
Canadian    red    oxide,    bbls.  0  02 

Super    magnetic    red    0  02% 

COLORS    IN    OIL. 
Venetian     red     1-lb.     tins, 

pure 0  12 

Chrome  yellow,  pure   0  23 

liolllen  ochre,  pure 0  14 

French  ochre,   pure   0  12 

Chrome   green,    pure    0  11 

French      permanent   green, 

pure    0  ir, 

Siguwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  00 
DKIERS. 

Patent  25  lb.   tins,  8c  lb.;   pat- 
ent 1  lb.  tins,  lie  lb. 
...x.VMELS. 

Per  gallon   lu   quart  tins. 

Alba-Gloss  enamel    4  00 

Anchoi-  Floorlustre 1  80 

KILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 1  65 

GLUE.  Per   lb. 

French   medal    0  15 

English   common   sheet....  0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection    amber,   ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.    bags..   0  10 

Hide,    112-lb.    bags    0  15 

Gelatine,   112-lb.    bags    0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  11 

Extra    0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26    $6  50 

26  to  40 7  00 

41  to  50 7  40 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 »  5* 

81  to  85 10  50 

S6  to  90  

91  to  95  

96  to  100 ... 

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26    to    40    10  00 

41    to    50    11  71? 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  R5 

81    to    85    17  50 

Sfl    to    90     18  85 

91    to    95    19  20 

9fi   to   100    22  75 

101  to  105 32  00 

106  to  110 36  00 


The  following  discounts  are 
made  for  sheet  glass  by  Toronto 
Qrms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5,000  ft.,  20%;  5,000  to  10,000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
5,000  ft.,  25%,  and  over  5,000  ft. 
W%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
are  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25 $  6.50         $  8.60 

26  to     40   7.00  10.00 

41   to     50    7.40  11.70 

51  to     60  8.00  12.00 

61  to     70  8.75  14.00 

71   to     80   9.50  15.00 

81   to     85    10.50  18.00 

86  to     90 20.50 

91   to     95 22.00 

96  to     95    25.00 

101   to   105    32.00 

106  to   110    30.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal  : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  In   Oil.) 
Prices    per    100   lbs.    in    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $9  00  $9  15 

"Anchor,"    pure    s  ;o    s  S5 

Grei  ii    Seal    8  70    8  65 

Brnndraru's    B.B.   Gen- 
uine     9  To 

C.P    '  o.   deeorat's   pu.  S  70    8  85 
Crown     and     Anchor, 

pure    8  90    9  0." 

Decor'or's  Pure  (Wpg)    8  CO 

Moore's      Pure      White 

Lead    8  to    S  85 

Painter's    Perfect    8  20    8  35 

Ramsay's  Pure  Lead..  8  70    s  35 
Ramsay's     Exterior...   8  70     8  55 

Tiger   Pure 8  40     8  85 

"James    Genuine"    ...10  00     10  15 
Stephens'    H.    P.    P.    (Wln- 

n i peg)    8  70 

Less   than    ton   lots,   30c    per    cwt. 

higher. 
LEAD  (RET>  DRY). 
Genuine,      560-pound 

casks,  per  cwt.  ...  8  25  .  6  38 
Genuine,      100-pound 

kegs,  per  cwt.  ...  S  50  6  75 
No.   1  casks,   per  100 

lbs S  00        6  25 

Less  quantity    8  60 

LEAD,    ARSENATE    OF. 

1  lb.,  pkgs.,  100  lb.  lots.. $19  00 

2  lb.  pkgs.,  per  100  lbs...   16  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  (50 
300  lb.  pkgs.,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs...  9  00 
MURESCO. 

Tints  In  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED    RAW). 

For  prices  see  weekly  report. 
LINSEED.    BOILED. 

Single   bbls See   weekly    report 

PAINTS    (PREPARED^ 

Per  gallon 
In  qt.  tins. 
Sherwln  -  Williams     paints. 

base    2  00 

Canada    Paint   Co.'s   pure...     2  00 
Elephant   and    Prism ISO 


BenJ.   Moore   Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Brand  ram -Henderson's 

"English"    2  00 

Fresco-Tone,    In    quarts ISO 

Ramsay's  paints,   pure   1  80 

Ramsay's    paints,    Thistle..  1  60 

Martin-Senour,   100%    pure.  2  00 

Senour's   floor   paints    1  CO 

Jamleson's   Crown   and   An- 
chor brand    1  60 

Stephens'       House       Paint 

(Winnipeg)    1  90 

Stephens'         Floor        Paint 

(Winnipeg)    175 

Silkstone  Wall  Color 2  00 

PARIS.   PLASTER. 

Per   bbl 2  25 

PARIS   WHITE. 

In    bhls '. 0  90 

PARIS   GREEN. 
Prices    f.o.b.    Montreal;   Quebec, 
Halifax    and    St.    John. 

C  P  Co.  Bergevs 

600-lb.    casks    18  18$ 

2.10-11,..  casks    18%  10 

100-lb.    drums    19%  20 

50-1  b.   drums    19%  20 

25-10.    .1  i-u  ins     1'1'i,  20% 

1-lb.    pack.,   100  case.    21%         22% 

'..-lb.  pack.,  loo  case  23%        24% 

1-lb.  tins,  loo  case  . .   22%        23% 

!ii     tins.   100  c.isc.    ..  25% 

Prices    f.o.b.    Toronto,    Hamilton 

and    London,    %c  lb.   advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  0S',»> 
Orange     Mineral,     100-lb. 

kegs    0  0S:'/j 

PRIMER.  Gil. 

Luxeberry    Primer    $2  25 

PASTE    WOOD    FILLER   B.B. 

Lb. 

1  lb.   cans    $0  IS 

2  lb.    cans    0  JS 

5   lb.   cans    0  17 

10   lb.    cans    0  Ifi 

25   lb.   cans    0  12 

100  lh.    kegs    0  11 

Vi    barrels    0  10V, 

Barrels    0  10 

PUTTT.  Standard 

Montreal  Toronto 

Bulk,    in    casks    2  30         2  40 

Bulk,  100-lb.  drums.  2  50  2  CO 
Bulk.  25-lb.  drums..  2  60  2  70 
Bladders,   in   bbls.    . .   2  80        2  90 

Pure  Putty,  60c  cwt.  advance. 
SHELLAC. 

Gum,  25c  lb.;  finest  orange, 
30c  lb. 

TAR    (PINE    TAR). 

TT-ilf  pint  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doz 1  10 

PAINT   AND   VARNISH. 
REMOVER. 

'"'T\-lte.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See   weekly    report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2   to   4   bhls 0  60        0  64 

Liquid   Slating,  B.B $3  00 

STAINS.  Gal. 

Oil,  &  Spirit,  Berry  Bros.,. $2.50 
Water   Stains,   Berry  Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shlngletlnt,  5  gal.  cans   ...  1.15 
VARNISHES. 

Per    oral,    cans 

Liquid  Granite   $3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light     3  00 

T.uxeberry,   white    5  00 

Luxeberry,    spar    4  50 


0 

on 

70 
50 

3:, 
oo 

35 
95 
2  50 
2  25 
50 
9.. 
25 
25 
25 
75 


Luxeberry,     exterior     5  00 

Dugloss   finish    3  00 

Carriage,   No.   1   

ICxeello   

Mar-Not     

Elastic  Oak   

Light  oil  finish    

Gold   sized    Japan    

Baking    black   japan    

No.   1   black  Japan    

Crystal    Damar    

No.  1  Damar  

Oilcloth 

House  painters'  white  Jap... 

Elastilite    varnish    , 

Copaline   varnish    

Granitlne  floor   finish    

Jamleson's   floor  enamel    . . 
Sherwin-Williams*    KOPAL 

varnish   2  50 

Canada     Paint    Co.'s     SUN 

varnish   2  25 

"Flint-Lac,"   coach    130 

B.    H.    Ltd.,    "Gold    Medal," 

cases    1  80 

Dependon   Lt.  H„  Oil  Finish  1  55 

Everlastic   Floor    2  30 

Elastica   exterior  finish    ....  4  25 

i'l;ittine    floor    finish     3  00 

Stovepipe   varnish,    %    pints, 

gross    9  00 

Pure    white    shellac    varnish  2  00 
Pure     orange     shellac     var- 
nish      1  90 

No.     1     orange     shellac   var- 
nish     1  75 

Kyanize  floor  finish   3  25 

Kyanize  cabinet   rubbing    . .  3  25 

Kyanize   spar    4  25 

Kyanize   stains    3  25 

'VATER    PAINTS. 

Orialite,  300  lb.  bbls.  ......  0  07 

Opnllte,  100  lb.  kegs  0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (POLISHING). 

Cts.  per  lb. 

Cream    0  11% 

WASTE,    WHITE    WIPING. 

XXX    Extra    0  00  «; 

X   Grand    0  09% 

XLCR    0  OS?.', 

X   Empire    0  08 

X  Press    0  07% 

WASTE,    COLORED    WIPING. 

Fancy     0  07% 

Lion    0  06% 

Standard    0  OR 

Popular    0  05V. 

Keen   0  05 

WASTE,    WOOL    PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil    0  08 

Anchor    0  06% 

WIPERS,    WASHED    COTTON.    . 

Select  White 0  08% 

Mixed  Colored   0  06 

Dark  Colored  0  05 

This   list   subject   to   trade 

discount   for   quantity. 

WAX.  Per    lb 

C.P.   Floor  Wax   0  30 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    . . 

Wax 0  30 

TJonuk   Floor  Wax,  lb.    ...   0  3s 

Berry  Bros 0  45 

Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  . .  0  38 
WHITING. 

Plain,  in  bbls 0  90 

Gilders,   bolted,  in   bbls...   1  00 

ZINC     (DRY). 

Extra    Red    Seal,   V.M. 

ZINC   IN   OIL. 

Pure,  in  25-lb.  irons    0  12 

No.  1,  in  25-lb.  irons    0  07% 

No.   2,   in    25-lb.   Irons    0  0.T& 

Pure   in   Darmar   Varnish.  0  25 
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We   manufacture  sufficient  Paris  Green  each  week  to 

Kill  The  Entire  Population 

of  Germany 


Write  for  quotations  on  Munro's  Pure  Paris  Green 

and  Arsenate  of  Lead 

The  Allan  Munro  Color  Company,  Limited 

Montreal 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Over  1000 
different  sections 


/ 

Seamless,       Brazed 
Iron-cased     Mould- 
ings, Beadings,   Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 


Specialists  in 

TUBES 


no 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 

Canadian  Agent,  EDWARD  WILSON,  2095  Esplanade  Ave.,  Montreal 


fEMPrftEj 


EMPIRE 

A   ball-bearing,  strong- 
ly    made     power     grind- 
3/  stone,  built  to  run  by  gas 
f/  engine.      Especially    adapted  ] 

to    farm    or    machine    shop. 

t  Cast-iron     frame     and     trough  * 

1/  that  'will  not  rust  out.    Genuine 

*  Berea    stone.      One    of    the    many 

i  fine    models    of    CLEVELAND 

GRINDSTONES. 


CLEVELAND  GRINDSTONES 

Sold  only  to  Hardware  and  Implement  Dealers 

Cleveland  Grindstones  are  the  only  Berea  grindstones  —  the  best  abrasives  in  the  world. 
Absolutely  even  grit — no  soft  spots  or  flint  spots.  Never  wear  humpy — and  never  glaze. 
Our  experts  of  50  years'  experience  select  the  right  grit  for  your  customers — no  haphazard 
shipments.  Our  full  guarantee  covers  every  stone  and  assures  you  of  fair  treatment  and 
quick   delivery- 

How  to  Keep  Mail  Orders  at  Home 

A  new  booklet  we  have  just  issued  to  help  dealers!  Shows  you  exactly  how  to  thwart  the 
mail  order  man,  and  get  the  business  you  ought  to  have.  A  FREE  COPY  for  you  if  you'li 
write   for  it !    Write   a  postal    to   us  TO-DAY ! 

THE  CLEVELAND  STONE  CO.,  Leader-News  Bldg.,  CLEVELAND,  OHIO 


tt 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  GO 

ANVILS. 

Peter   Wright,  80  lbs.   and    up. 
I2%c   per  lb.;   clip   born,   13y2c. 
AUGER    BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and   10  per  cent. 

AXES. 

H.  B.,  1  lb.,  56.25  per  doz.;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3y2  and 
4  lb,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2%  lb.,  $9.50;  3  lb.,  3V4 
lb.  and  4  lb.  $10;  Black  Prince 
Axes  unhandled,  $8.00;  Black 
Prince  axes,  handled,  $10.25; 
Bench  axes,  36  per  cent;  broad 
axes,  5  to  7%  lb.,  $28  per  doz:  7% 
to  9  lb.,  $30.80. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brittain 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber — 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting 
66  2-3    per   cent,    off   the   list. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  is  just  twice 
the   price  of  "single". 

BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides 
95c;  cut,  $1.06. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  GO 
per  cent.  ,    „_ 

Steel,  60  per  cent.;  wood,  60  per 

cent- 
Wood,   tackle,   common,   60   per 

cent. 

BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%;  machine, 
%  and  under,  60%  ;  7-16  and  over, 
50% ;  machine  set  screws,  65%  ; 
plough  bolts,  45%;  nuts,  small 
lots,  2e  off;  case  lots,  $2.75  off; 
stove  bolts,  77%%;  sleigh  shoe 
bolts  to  %,  50%;  7-16  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality;  plain,  40  to 
68c;  tarred,  felt.  8  and  10  oz., 
$2.60;  16  oz..  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,     06 
per  cent,  off  the  list. 
CHAIN. 

Coll,  3-16  in.,  $10.00;  %,  $726; 
5-16  S5.S5:  %,  $5.00;  7-16.  $4.76: 
"..  $4.50:  9-16,  $4.50;  %,  $4.40;  *„. 
$4.25.  Logging,  5-16,  6%c. ;  %. 
5%e;  Tie  out,  70  and  10  per  cent 
CHURNS. 

Barrel,    No.    0,    $5.13;      No.    1. 
$5.13:    No.   2,   $5.70;    No.   3,   $6.27: 
No.  4,  $7.41  each. 
CLEVISES,    MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  plannlshed  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fi.,  26c;  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent  :  Black- 
smith, %  in.,  round  shank,  65  p.c. 
ENAMELWARE. 

Canada,  50:  Imperial,  60:  Pre- 
mier. 50;  Colonial,  60:  white,  70 
and  5;  diamond,  50;  granite,  60%. 
FERRULES  AND  RINGS. 

30  per  cent.  off. 
TILES. 

American,  70  and   10%. 

Nicholson's,  66%. 


FIXTURES. 

Stall  hollow   bar,   No.  3,  $1. 
GALVANIZED   WARE. 

30%. 

gasoline. 

Painters'  naptha,  bbls.,  21c  pe'- 
gal. ;   $3.45   per   case. 
GLASS,  WINDOW. 

Single     Double 

Dp  to  25  in 6  00  8  00 

26   to   40    6  50  9  00 

41   to  50    7  00  10  25 

51   to   60    7  50  11  00 

61   to   70    8  00  11  75 

GLASS   (Plate). 

35%   off  f.o.b.    Regina,    Winni- 
peg,  Calgary  and   Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40. 
$2.25,  $3.40  and  $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10, 
and    12,    80c,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.66;  snowshoes,  No 

0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 

JAf  KSCREWS. 

GO  per  cent,  off  list. 

KNOBS. 

Door,  307,  $1.25. 
IKON   BAND. 

1%    in.,   $2.85;    1%,   $2.85;    1    in., 
$2.90. 
IRON,     GALVANIZED. 

Apollo  and 
"Pleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  28  Eng.  4  78        6  10 
28  Am.   or  26  Eng.  4  60        4  85 
26  Am.  or  26  spec'l  4  26        4  60 
24  Am.  and  Eng...  4  10        4  45 
22  Am.  and  Eng.  . .  4  10        4  45 
18  &  20  Am.  &  Eng.  4  00        4  30 
16  Am.  and  Eng...  3  85        4  15 
IRONS,   8AD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,  set    0  95 

Mrs.    Pott's    No.    50,    set    ...   1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  80 

No.  70,  set   1  05 

Mrs.    Pott's    common    sad    iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.   2,    plain    7  25 

No.  20,   X-ray    11  00 

No.  22,  Dash-board  9  75 

Trulite  short  globe,  doz.  ...  7  25 
LEAD    PIPE. 

$7.50  coil;  less  coll,  $8  cwt. 
LEAD   WASTE. 

$8  to  $S.50  per  cwt. 
LINSEED    OIL. 

Raw,  per  gal.,  79c;  boiled,  per 
gal.,  82e. 

These  prices  are  for  barrels 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  ean~, 
etc. 

LOCKS. 

Peterboro  and  fittings,  45  p.c. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Port  William,  $2.40 
base:  Winnipeg,  $2.80  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 

NETTING. 

Poultry,  50   per  cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL   CANS.  Gal. 

Tin  vanizerl 
%  gal.,  dome  top $2  10      $3  04 

1  gnl.,    dome   top 2  55         3  42 

2  gal.,   dome  top 3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Sliver  Star  oil,  18%e.  gal.; 
Eoyalite  oil,  16c.  gal.;  Palaclne 
oil,  18%c.  gal.;  Capital  Cylinder, 
56c    gal.;     Standard    gas    engine 


oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30%c  gal 
DRY  COLORS. 

Yellow  ochre,  In  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, $2;  less  than  barrels,  $3; 
American  vermillion,  12c;  Eng- 
lish vermillion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9e 
lb.  for  less. 
,    PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases.. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,  IRON. 

Yi  inch,  $3.50  ;%  inch,  $3.60;  % 
inch,  $4.20;  %  Inch,  $5;  1  Inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12;  2  inch,  $16;  2%  inch,  $25.60; 
3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  Inch,  $2.50;  %  inch, 
$2  60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  Inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  Inch,  $12; 
2%  Inch,  $19.25;  3  Inch,  $25.15; 
3%  inch,  $30.25;  4  inch,  $35.80; 
4%  inch,  $42.35;  5  inch,  $49.75; 
6  inch,  $64.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
inch,  $3.90;  full  polish,  6-7  Inch, 
$4.G5;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45:  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16. 
$3.10;  10-20,  $3.15. 

PLOW   SHARES    10c   per   lb 

POINTS. 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  Irons,  per  cwt 3  10 

1%-Ib.    tins    0  06 

RASPS. 

Heler's     70     and      5    per   cent.: 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.;  cop- 
per, No.  8,  32e;  10,  35c;  12,  37c; 
copper  burrs,  No..  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs. 
No.  8,  36;  10,  38c;  coppered,  No. 
8,  17s:  10,  18c. 
ROPE. 

Sisal,  lOVfce  base;  pure  Manila, 
15V2c  base:  British  Manila,  12c 
b.is*e;  lath  yarn.  9%  base. 

Tarred      Marline      Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in    all 
cases    5%    less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70,  10  and  5  per  cent.;  flat 
head,  brass,  75,  10,  5  per  cent.; 
coach,  60  per  cent. 
SCYTHES. 

Brush,   $8.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled, 
$9.65:      buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask    lots,     ll^ic;     small    lots, 
ll%c. 
SHOVELS  AND    SPADES. 

Jones  polished,  $8.10  per  doz.; 
Pox  &  Olds,  97.19  per  doz.; 
Scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70;  No.  4,  $8.20:  No.  5, 
$S.50;  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.$0 
SNATHS.   SCYTHE. 

Grass,  No.  2,  $7.25;  brush,  No. 
1,   $8.25. 


SOLDER. 

Per  pound,  25  to  26  cents. 

SPIKES. 

Pressed,     %     in.,     $4.50;     5-16. 
$4.15;    %,   $3.90;     7-16,  $3.80;     % 
$3.75;.  %,   $3.75.. 
STAPLES. 

Bright   wire   per   cwt.,   $2.65  »t 

Port  William,  $2.95  Winnipeg; 
galvanized  staples,  $3.25  Winni- 
peg. 

STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base ;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base ;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list 
STOVE  PIPE.        Rivet.    Paten'd 

6  in.,  per  100  ft....  9  00        9  05 

7  in.,  per  100  ft. ...  9  50        0  76 
STOVE    PIPE   ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,  per  doz 1  69 

8  inch,  per  doi 2  17 

TACKS. 

Carret,  75-10  per  cent,  off  list. 

TIES. 

Cow.  35  per  cent. 
TIN   AND    TIN    PLATB. 

Block  tin,  58c  per  Ik. 

Per  Box 

20  x   28   I.C 10  26 

20   x   28   I.X 12  26 

Terne  Plates 9  78 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent, 
TURPENTINE. 

Per  gal.,  barrel  lots,  76c. 
VARNISHES. 

Per  gal.  cans 

Carriage  No.   1   176 

Elastic  Oak   1  90 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,  brown  Japan    100 

Crystal  Damar 2  SO 

Oilcloth    2  26 

Granltine  floor   finish    2  26 

Pure   white  shellac   varnish     2  20 
Pure     orange    shellac     Tar- 
nish         2  00 

Luminette    2  00 

Best  wearing  body   6  00 

Best  gearing  varnish  4  00 

Extra  light  hard  oil  1  90 

VISES. 

Peter  Wright's  solid   box  vises, 
45  lbs.  and  over,  14%c  lb. 
WASHERS. 

Iron,    small   lots,   30  per   cent.; 
full  boxes,  Iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list 
WHITE   LEAD. 

Decorators'     pure    white    lead, 
ton  lots,  $9.20;  less  than  ton  lots, 
$9.50. 
WIRE,   BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lyman  4-polnt,  Port  William, 
$1.90;  Winnipeg,  $2.25;  Qlidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-polnt, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Alberta  2-point,  Port  Wil- 
liam, $1.66;  Winnipeg,  $1.93; 
American  special  2-point,  Fort 
William,  $1.40;  Winnipeg,  $1.65; 
plain  twist,  per  100  lbs.,  Fort 
William,  $2.80;  Winnipeg,  $3.20: 
coil  spring,  No.  9  (colled),  per  100 
lbs.,  Fort  William,  $2.20;  Winni- 
peg. $2.60:  No.  12  (colled),  Fort 
William,  $2.30;  Winnipeg,  $2.70; 
plain  galvanized  wire,  No.  9 
(plain),  Fort  William,  $2.15;  Win- 
nipeg, $2.55:  No.  12  (plain).  Fort 
William,  $2.25:  Winnipeg,  $2.65. 
VIRE    CLOTH. 

Patented  screen,  in  100  ft.  roll*, 
S1.60  per  hundred  sq.  feet;  in  60 
ft.  rolls.  $1.70  per  100  sq.  feet. 
WIRE.  PLAIN. 

$2. no  base. 

Bale  ties,  14  gauge,  single  loop, 
$3  65    Winnipeg,   $3.25    Fort   Wil- 
liam. 
WIRE    (STOVEPIPE). 

IS  and   19  gauge,  5%c  per  lb. 
WRINGERS. 

Roval  Canadian.  $38  per  doz.: 
Eze,  $42  per  doz.;  Bicycle,  $48  per 
doz. ;  A1ax,  $8  each. 
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(registered  trade    mark) 


The  new  decorative,  durable,  sanitary  finish  for  plaster  or 
metal  walls  and  ceilings  and  for  refinishing  burlap.  Silk- 
stone  takes  the  place  of  wall-paper  and  kalsomine — is  better 
because  it  may  be  thoroughly  cleansed  by  simply  washing 
with  warm  water  and  soap — is  not  affected  by  steam  or  mois- 
ture— especially  suited  to  Bath  Rooms,  Kitchens,  Dining 
Rooms  and  Bedrooms. 

SILKSTONE  FLAT  WALL  COLOURS 
SHOULD  FORM  PART  OF  YOUR 
"THIS  SEASON'S"  STOCK.  THEY  ARE 
READY  SELLERS  TO  ALL  INTER- 
ESTED IN  INTERIOR  DECORATION. 

Full  information,  color  cards,  terms  and  prices  on  request. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

Paint  and  Varnish  Makers 
WINNIPEG    AND    CALGARY 
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WHY 

Hardware  Dealers  should  handle 
BUFFALO  BRAND 


Oils,  Lubricants  and  Specialties 
BECAUSE 

You  arc  supporting-  a  HOME  INDUSTRY,  backed  by 
Canadian  money,  and  not  controlled  by  any  Trust  or 
Combine. 

BUFFALO  BRANDS  have  won  a  reputation  on  tbeir 
merits  alone,  of  being  the  leaders  in  their  class. 

Our  tiles  show  hundreds  of  voluntary  testimonials 
proving  this. 

Prairie  City  Oil   Co.,   Limited 

WINNIPEG,  MAN. 

More  reasons  in  next  issue,  but  get    ready  for 
Spring,  by  ordering  NOW. 


Wrought  and  Steel  Pla| 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared     and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


Pul^c  THE  CHAPIN-STEPHENS  C° 

|f  |l~^^  UNION    w  FACTORY      w 

^"  PINE  MEADOW,   CONN.,  U.S.A. 
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WE  HAVE  THE  FACILITIES  FOR  TURNING  OUT 

The  Highest-Grade  Baling  Wire  and  Bale-Ties 


at  a  reasonable  cost — a  baling  wire  that  allows  the  dealer  good 

profits  and  is  certain  to  create  enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We  also  manufacture  WIRE  NAILS  and  STAPLES,  0.  &  A. 
WIRE,  WIRE  BARREL  HOOPS,  ETC.,  each  having  a  quality  that 
is  unsurpassed. 

THE  LAIDLAW  BALE-TIE  CO.,  Limited,  Hamilton,  Ontario 

GEO.  W.  LAIDLAW,  Vancouver,  B.C.  HARRY  F.  MOULDEN.  Winnipeg,  Man. 


JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        L,MITE» 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractora  to  the  Admiralty  and  War  Office 


Manufacturer*  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue,    fully  illustrated,  mailed   free    on 
Application  to  wholesale  Hardware  Merchants. 

Canadian    Agents — Eastern:    Geo.  H.  Smith,        39  Adelaide  St.  W.,  Toronto 
Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


A  word  for  quality 


THE    CAGE    DISTINCTIVE 

A  new  idea  in  cage  manufacture. 

Colonial  Cage  No.I9000 

Made  of  all  brass  and  in  place  of  wires  and  rail,  *4-inch  seamless  brass 
tubing  is  used,  giving  a  rich  and  solid  appearance  to  the  cage.  The 
cups  are  inside  and  protected  by  a  sliding  screen.  The  base  contains 
a  deep  drawer.  Furnished  in  Dull  Brass,  Polished  Brass  or  Antique 
Copper. 

The  Andrew  B.  Hendryx  Co.,  NEW Tsenaconn 
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Make  Your  Local  Advertising  Pull 

Good  Business 

One  of  the  best  means  at  your  disposal,  for  stirring  up  business, 
is  intelligent  advertising  in  your  local  newspapers.  Have  you 
felt  the  need  of  small  cuts  to  put  life  and  selling  power  into  your 
advertisements?  No  doubt  you  have,  but  owing  to  the  cost  of 
cuts  required  for  this,  you  have  been  prevented  from  going 
more  thoroughly  into  the  matter.  Hardware  and  Metal  has 
overcome  this  difficulty,  and  will  supply  you  with  cuts,  at  very 
low  cost.  They  will  cost  you  only  fifteen  cents  each.  We  have  two 
hundred  of  them  in  Hardware  and  Metal's  Electro  Service. 
Send  for  sample  sheets,  showing  proofs  of  these  valuable  little 
cuts.    Then  make  your  selection. 

HARDWARE  &  METAL 


143-153  University  Avenue,  Toronto 


Montreal 


Winnipeg 


Boston 


New  York 


Chicago 


London,  Eng. 


February  20,  1915. 


HARDWARE    AND    METAL 


75 


HARDWARE   AND  METAL'S   ELECTRO  SERVICE-ASSORTMENT  No.   4 


Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.      Be  sure  and  order  by  number. 


Address  all  orders  for  cuts   to 


Hardware  and   Metal,    143-153   University  Ave.,  Toronto,  Canada 
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A     FEW    days    ago    the    Editors    of 

Hardware  and  Metal  submitted  their 

initial  draft  of  editorial  features  for  the 

Annual    Spring    Number,   to    be   issued 

March  20. 

It  is  evident  from  the  plans  already 
made,  that  this  year's  Spring  Number 
will  have  more  to  interest  and  instruct 
Canadian  Hardwaremen,  than  any  of 
the  splendid  issues  of  the  past.  A  strong 
effort  is  being  made  to  branch  out 
along  lines  quite  new  to  Canadian  trade 
journalism.  Both  reading  matter  and 
illustrations  will  be  distinctly  different. 

Have  you  any  suggestions  that 
would  help  the  Editors  ?  Is  there  any 
special  kind  of  hardware  information 
that  you  would  care  to  learn  from 
Hardware  and  Metal's  Annual  Spring 
Number  ? 
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The  firms  who  adver- 
tise are  the  firms  who 
invite  your  patronage, 
and  are  most  deserv- 
ing of  it.  A  product 
that  is  persistently 
advertised  to  the  criti- 
cal dealer  is  a  product 
that  can  be  relied 
upon  to  give  the  satis- 
faction desired,  for 
the  maker  behind  that 
product  must  have 
confidence  that  it  will 
earn  your  approval; 
otherwise,  he  would 
not  dream  of  holding 
it  up  for  your  and 
your  customer's  criti- 
cism. 


Origin  of  the 

HAMMOCK 


Hammocks  have  been  made  for  nearly 
a  thousand  years,  having  been  first 
made  by  the  original  enthusiasts  of 
outdoor  living  in  countries  where  it  is 
necessary  to  sleep  suspended  above  the 
ground,  away  from  vermin  and  damp- 
ness. After  several  years,  numbers  of 
people  who  were  not  forced  to  do  so 
also  adopted  the  hammock  as  an  article 
of  comfort,  utility  and  recreation,  un- 
til an  industry  of  dignified  proportions 
grew    up    to   supply   the   demand. 


Growth    of    the    Industry 


From  this  point  on  the  growth  of  the 
hammock  industry  depended  upon  the 
ability  of  the  different  manufacturers  to 
accurately  forecast  and  anticipate  the 
taste  of  the  public  in  the  way  of  de- 
signs, colore  and  improved  methods  of 
construction. 


A  Stride  in  Advance 


The  entiauce  of  the  Hohlfeld  Manufac 
turing  Co.  in  the  field  was  a  Bed 
Letter  Day  in  the  history  of  hammock 
making;  the  public  immediately  recog- 
nized the  improvements  they  introduced 
in  the  way  of  construction,  elaboration 
of  color  combinations  and  intricacies  of 
designs. 

Hohlfeld  Hammocks,  although  better 
to-day  by  far,  cost  no  more  than  ordin- 
ary hammocks;  and  when  you  sell  a 
Hohlfeld  hammock  at  any  price  you 
are  giving  the  BEST  VALUE  possible 
to  furnish  at  that  figure.  The  yam 
used  in  Hohlfeld  hammocks  differs 
trom  that  used  in  others.  It  brings  out 
the  design  and  colors,  and  at  the  same 
time    adds    strength    to    the    fabric. 

LET  US  PUT  FULL  DETAILS  BE 
HOHLFELD  SUPEEIOBITY  IN  SER- 
VICE  AND   AS   A   SELLEE   BEFORE 


THE  HOHLFELD  MANUFACTURING  CO. 

PHILADELPHIA.  PA. 


STRATFORD 

Roped  Extension 

LADDERS 

ABSOLUTELY 
THE  BEST 
ON  THE 
M  AEKET  — 
AND  IT 
SPEAKS  FOR 
ITSELF  IN 
SERVICE. 
Made  of  high- 
er a  d  e  yellow 
pine  with  rock 
elm  rounds. 
Rounds  so  plac- 
ed as  to  take 
up  all  strain 
and  prevent 
sagging.  Rein- 
fore  e  d  by 
hardened  gal- 
vanized steel 
wire,  running 
the  full  length 
of  each  side 
and  properly 
embedded  and 
fastened  in  the 
material. 
THIS  WILL 
EXTEND 
VERY  EAS- 
ILY WITH- 
OUT THE 
USUAL 
C  A  T  C  H  I  NG 
AND  JERK- 
ING—has  full 
sliding  motion 
which  is  work- 
ed with  a  light 
pull  on  the 
rope.  Can  be 
had  in  lengths 
from  20  ft.  to 
60  ft. 

EXT  RAORD- 
INARY  PRO- 
PIT. 

Write  for  a  Catalogue  in  Ladders, 
Camp   and    Lawn  Furnishings,  Etc. 

The  Stratford  Mfg.  CO. 

Limited 
Stratford,  Ontario 


BOOKS   FOR  HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  ^vill  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 


Technical  Books,  143-153  University  Ave.,  TORONTO 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  id 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
central   market  place  of  the  hardware  trade  throughout  Canada.      There    is    always    someone   somewhere   looking    for   just   such 

?iroposition  as  you  have  to  offer.     RATES  (payable  in  advance)  : — 2c.    per  word   first   insertion,   lc.   per  word   subsequent   inser- 
lon,    5c.    additional    each    insertion,    when    Bo-    Number    is    required.     Each  figure  counts  as  one  word. 


WANTED 


MISCELLANEOUS 


WANTED  TO  BUY— GENERAL  OR  HARD- 
ware  store  in  the  Eastern  Townships.  Give 
amount  of  last  year's  turnover,  also  stock 
on  hand  and  terms,  proprietor  or  rent.  Box 
161,    Hardware    &    Metal,    Toronto.  (S) 

SITUATION     WANTED     BY      INDUSTRIOUS 

man  30  years  of  age,  with  fourteen  years'  re- 
tail, wholesale  and  travelling  experience  in 
shelf  and  heavy  hardware.  Best  references; 
abstainer.  Address  Box  164,  Hardware  and 
Metal,   Toronto.  (11) 

TRAVELLER,  WITH  AUTOMOBILE,  HAS 
first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
bouse  on  commission  basis  or  salary  aud 
commission.  Box  159,  Hardware  &  Metal, 
Toronto. 

WANTED  —  BOOKKEEPER.  MUST  HAVE 
knowledge  of  Hardware.  Stenographer  and 
typist  preferred.  -Apply  stating  age,  experi- 
ence and  salary  expected.  Geo.  W.  Eeelestone. 
Bracebridge. 

WANTED— SET  TINSMITH  TOOLS.  MUST 
be  in  good  repair.  Write  W.  Lindenfield, 
Parkhill,   Ont.  (8) 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  In- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited.    Room   314.    Stair   Building.   Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St.. 
Toronto. 


Cultivator-Hoes  and  Weeders 


FOR  SALE 


FOR     SALE— PLUMBING    AND     TINSMITH- 

ing  business  in  booming  city,  must  be  sold, 
ill  health.  Box  163,  Hardware  and  Metal, 
Toronto.  (8) 

FOR  SALE  — HARDWARE  STOCK  —  GOOD 
eastern  location.  Stock  about  $6,000.  Turn- 
over $17,000.  Shows  a  gross  profit  of  nearly 
$4,000.  Apply  Box  153,  Hardware  &  Metal, 
Toronto.  (8) 


"Preferred   to   the   ordinary    hoe  by 
all  who  know" 

because  they  accomplish  much  more 
and  better  work  with  less  labor  — 
because  they  cultivate  closer  to  plants 
without  injury  than  is  possible  with 
any  other  kind  of  implement,  leaving 
the  soil  level,  loose  and  untrampled. 
An  up-to-date  garden  implement  that 
costs  but  little  more  than  the  old- 
fashioned   hoe. 

HIGHEST  QUALITY.    LIBERAL  PROFIT 
Write    for    circulars    and    prices. 

C.  S.  Norcross  &  Sons 

Manufacturers 

BUSHNELL       -       ILL..  U.S.A. 


THE  NATIONAL  CASH  REGISTER  OOM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  auy  other  house  on  earth 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  2S5  Yonge  Street,  Toronto. 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 
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JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  bung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  hare  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  In  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE  TO 

SAUNDERS  &   WAIN  WRIGHT 
St.  Nicholas  Bids.  Montreal 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following   advertisement    in     your   "Want" 

Ad.  Page  ....  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.) , 


Signed 
Town 


Province 


February  20,  1915. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquir  ie&  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONER'S  No  HotBoxeS 

MACHINERY  BEARING  METAL 


PPERI 


Hardwaremen,  sell  the 
Skating  Rink  In  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 


James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


iliilbUQlLlidllTi 

\\^^^          BEST             ^Jlll     I 
l^^PENNSYLVANIA  QUALITY   ^^Jk.  ■  M 
fNo  Order  To  Small  To  Realoe  Our  But  ^■JlI 

Attention                                           \M   H 

/ELK  FIRE  BRICK  CO.,  «.'.'..  LIMITED.^ 

r                               HAMILTON.  CANADA                                 1 

PUMPS 

ALL  KINDS 

HAY TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


The 

Condensed  Ad. 

page 
will  interest  you 


BEAR 
BRAND 


LAMPBLACKS 


^gigg^  J  Germ/rtown  of  fitd/tfy 
S^':&**J  Mat  gets  6/g  bt/s/ness 
*M=4**^\  W I LCKES.  MARTIN  WILCKES  CO 

135    WILLIAM    ST.NEWYOPK 


The  PAKMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burra,  Bifurcated  and  Tubular  Riv- 
et*, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pine, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &   STENCIL   WORK?,  LTD.. 
HAMILTON.   ONT. 


% 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


m 


Big    Profit   and    Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  moro 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 


*f*Y0<" 


V.^R  Sfy 


have  been  the 

Standard  for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 


BANKER  SHEARS 
BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montrea, 

Canadian  Agents. 


BOLTS.RIVETS.WIRE  &WIRENAILS 


Our  equipment  is  such  that  we  can  positively 
&.iaranlee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    Is 

behind     the     manufacture     of    our     lines. 


THE  NORTHERN  BOLTASCREW  ^^"J.OWEH SOUND. 
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WANTED— BY  FIRST-CLASS  HARDWARE- 
man  with  ten  years'  experience,  position  as 
salesman  or  manager;  Eastern  town  prefer- 
red. Can  give  best  of  references.  Temperate. 
Box    000,    Hardware   &    Metal,    Toronto. 


Look  at  this  Advertisement! 


Somebody  in  the  hardware  trade  is  going  to  be  interested  in  that  little 
advertisement.  Perhaps  a  great  many  will  be.  Certainly  nobody  out- 
side the  hardware  trade  will  care  a  continental  about  it. 

Yet  there  are  some  people  who  insert  advertisements  like  that  in  daily 
papers.  A  mighty  small  percentage  of  the  readers  of  any  daily  paper 
are  engaged  in  the  hardware  trade  and  there  is  no  daily  in  Canada  which 
is  read  by  any  considerable  proportion  of  the  Canadian  hardware  trade. 

The  place  for  an  advertisement  of  that  kind  is  on  the  Condensed  Adver- 
tisement Page  of  Hardware  and  Metal.  There  it  will  be  seen  by  nearly 
everybody  in  the  trade  in  every  part  of  the  Dominion.  The  cost  is  in- 
significant— 2  cents  per  word  for  first  insertion  and  I  cent  per  word  for 
each  subsequent  insertion.  Numerals  each  count  as  a  word,  and  if  Box 
Number  is  used,  there  is  an  extra  charge  of  5  cents  per  insertion. 

The  above  advertisement,  for  example,  would  cost  6g  cents  for  one  in- 
sertion, and  37  cents  for  each  subsequent  insertion.  And  it  would  secure 
the  attention  of  nearly  everybody  in  Canada  who  would  be  at  all  inter- 
ested in  such  a  proposition. 

Advertisements  for  the  Condensed  Ad.  Page  should  reach  our  Toronto 
office  not  later  than  Thursday  morning  for  insertion  in  the  current 
week's  issue. 


HARDWARE  AND   METAL 
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NICKEL 

SHOT— High  and  Low 

Carbon 

INGOTS— Two  Sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSSL 

We  are  Sole  Refiners  of  this 
natural,,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,   New  York. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

•WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   c  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Roiling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett    &    Loucks,    Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The  "American  Master"  differs  from  all  others. 
Takes  place  of  switch  on  coil  box.  No  lock  required. 
Dealers,  write  for  prices.' 

GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W. 

Exclusive  Factory  Agent  TORONTO 


GALVANIZED  FENCE  HOOK  ZtinSZL"9  Wootien  P,ckets  on 


WIRE  NAILS,.  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


YOU  CAN  TALK  ACROSS  THE  CONTINENT  FOR  TWO 
CENTS  PER  WORD  WITH  WANT  AD.  IN  THIS  PAPER 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified   Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite    Wheel     &     Mfg.     Co.. 
Hamilton. 

Carborundum  Co.,   Niagara  Falls.  N.Y. 
Air   Hoists. 

The    Herbert    Marris    Crane    &    Hoist 
Co.,    Ltd.,   Toronto,   Ont. 
Aluminum. 

British    Aluminum    Co.,    Toronto. 
Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern   Aluminum  Co.,   Toronto. 

Sheet    Metal    I'roducts   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 
Ammunition. 

Dominion  Cartridge   Co.,   Montreal. 

Hercules     Powder     Co.,     Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge   Co.,    New    York. 

Eley    Bros..    Transcona,    Man. 
Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida, 
N.Y. 

Peck,    Stow    &    Wilcox    Co.,    Southing 
ton.  Conn. 
Anchors. 

Henderson   &    Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric    Co..    Montreal. 
Anvils. 

Brooks   A   Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.   Co.,   Toronto. 

J.    Samuels.   Toronto. 

Soren    Bros.,    Toronto. 
Auger    Bits. 

A.  C.    Leslie  Co..   MontreaL 

Ford    Auger    Bit    Co.,    Holyoke,    Mass. 
Peck,     Stow    A     Wilcox     Co.,     Soulh- 

ington,   Conn. 
Russell       Jennings       Mfg.       Co.,      ot 

Catharines. 
Auto   Accessories. 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
Novelty   Mfg.   Co.,   Waterbury,  Conn. 
Auto    Lighting    Systems. 
Canadian    H.    W.    Johns-Manville    Co.. 

Ltd.,   Toronto. 
Axles. 

B.  J.    Coghlin.    Montreal. 
Babbitt    Metal. 

Canada    Metal    Co.,    Toronto. 
Hoyt    Metal    Co..    Toronto. 
Alonzo  W.   Spooner,    Ltd.,   Port  Hope. 
Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Sheet    Metal    Product*    Co..    Ltd..    To- 
ronto. 
Bags  and  Sacks. 

Scythes  A  Co.,   Toronto. 
Baits.    Spoon. 
The     Andrew     B.     Hendry     Co.,     New 
Haven.   Conn. 
Bale-Ties. 
Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.   Ont.  •     ^  . 
Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 
The    Stanley    Works,    ^ew    Britain. 
Bar  Iron. 
Canadian  Tube  A  Iron  Co.,   Montreal. 
Henderson   A    Richardson,    Montreal. 
Steel    Co.    of    Canada,    Hamilton. 
London    Rolling   Mills  Co..    London. 
Bar  Iron   and    Steel. 
Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes   Co..    Ltd.,    Guelph,  Ont. 
Barn    Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Can.    H.  W.  Johns-Manville  Co..   utd  . 

Toronto. 
Landers,   Frary  &  Clark,  New  Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conn 
Batteries  and   Accessories. 
Can.   H.   W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
MacKenzie    Bros..    Winnipeg.    Man. 
Northern   Electric  Co.,    Montreal. 
Bells. 
Taylor-Forbes    Co..    Guelph. 

Bells.    Electric. 
Northern   Electric  Co.,   Montreal. 

Belting. 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
The   Can.    H.    W.    Johns-Manvlle    Co. 

Ltd..    Toronto. 
Gutta     Percha    A    Rubber    Mfg.     Co.. 

Toronto.  

MacKenzie    Bros..    Winnipeg.    Man. 

Bet    Goods. 

Merritt   A   Co.,   Chatham,    Ont. 
jB'cvcle*!. 

Bown    Mfg.    Co.,    Birmingham.    Eng. 


Iver  Johnson's   Arms   &    Cycle    Work" 
Fitchburg,    Mass. 
Bird    Cages. 
E.    T.    Wright    Co.,    Ltd.,    Hamilto  i. 
Andrew  B.    Hendryx   Co.,    New   Haven. 

Biscuit  Boxes. 

Soren   Bros.,   Toronto. 
Bits. 
Ford    Auger  Bit   Co.,    Holyoke,    Mas-. 
Peck,    Stow    &    Wilcox    Co.,    Southing- 
ton,    Conn. 
Progressive       Mfg.       Co.,       Torringtor, 

Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 

Consumers    Cordage    Co,,    Montreal. 
Blocks.   Lifting. 
The    Herbert    Morris    Crane    &    Hoist 
Co.,     Ltd.,    Toronto,    Ont 
Bolts  and   Nuts. 
London  Bolt  &  Hinge  Works,  London 
The  Steel   Co.   of  Canada,   Ltd.,  Hani 
ilton. 
Boilers   and    Radiators. 
(Jurney  Foundry   Co..   Toronto. 
Taylor-Forbes    Co.,    Guelph. 
Bolts. 
Northern    Bolt    A    Screw    Co.,    Owen 

Sound,    Ont. 
Canadian   Tube  &    Iron  Co.,   Montreal. 
London  Bolt  A  Hinge  Works,  Londou. 
The  Steel  Co.,  of  Canada,  Ltd.,  Ham 
ilton. 

Bows.  Buggy,   Auto  and   Express. 

Merritt    &    Co.,    Chatham,    Ont 
Box   Strapping. 

J.    E.    Beauchamp   A   Co.,    Montreal. 

The   Stanley   Works,    New   Britain. 

Box  Hinges  and  Locks. 

The   Stanley   Works,    New   Britain. 
Braces. 

Gnodell-Pratt    Co.,     Greenfield,     Mass. 

Miller's   Falls   Co..    New   York. 

Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton,    Conn. 

Stanlev     Rule     A     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 

Atlas  Mfg.  Co.,  New  Haven,  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Canada    Steel    Goods    Co.,    Hamilton. 

Taylor-Forbes    Co.,    Hamilton. 


Working. 

Co.,   Hamilton. 
Brake  Works,  Chatham. 


Smethwick,    Eng. 
Richardson,     Montreal. 
Brass    Mfg.    Co.,    Tor- 


Brakes,  Metal 

Brown,    Boggs 

Steel  Bending 
Brass   Goods. 

Jas.    Cartland    A   Son,    Ltd.,    Birming- 
ham,   Eng. 

Evered    A    Co.. 

Henderson     A 

Jas.    Morrison 
onto. 

Tallman  Brass  A  Metal  Co.,  Hamilton 

Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  A  Metal  Co.,  Hamilton 
Braziers. 

Clayton  A  Lambert  Mfg.   Co.,  Detroit. 
Bread   Mixers. 

Landers,    Fray   A  Clark,   New   Britain. 
Brooms. 

MacKenzie   Bros.,   Winnipeg,   Man. 
Brushes. 

Meakins    A    Sons,    Hamilton. 

Stevens-Hepner  Co.,    Port   Elgin. 

G.    F.    Stevens   *   Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'   Tools  and    Supplies. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,    Learmont  A  Co.,    Montreal. 

Howland,  H.  S.,  Sons  A  Co.,  Toronto. 

Lewis   Bros.,    Ltd.,    Montreal. 

Lnfkln   Rule   Co.,    Windsor,   Ont. 

Miller,    Morse    Hdwe.    Co..    Winnipeg. 

North    Bros.    Mfg.    Co..    Phila.,    Pa. 

Stanley      Rule     A      Level      Co.,     New 
Britain. 
Builders'    Hardware. 

Canadian    Yale    A    Towne,    St    Cath- 
arines. 

P.   &    F.    Corbln,  New   Britain.   Conn 

Evered   &   Co..    Birmingham,    Eng. 

Howlaud.  H.  S.,  8ons  A  Co.,  Toronto. 

Lawson    Mfg.    Co..   Chicago. 

Mav  &  Padmore.  Birmingham,  Eng. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Peck.    Stow  A  Wilcox   Co.,   Cleveland, 
Ohio. 

Richards   Wilcox  Can.    Co..    London. 

The     Stanley     Works     New     Britain, 
Conn. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 

G.    F.    Stephens   A   Co.,    Winnipeg. 
Bnrrs. 

The     Stanley     Works,     New     Britain, 
Conn. 

Parncnter  *  BnVneh  Co..   Ganannqr.e. 

The  Steel  Co.  of  Canada.  Hamilton. 


Butts. 

J.    E.    Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,    Guelph,   Ont 
Butls  and    Hinges. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago    Spring   Butt    Co.,    Chicago- 
Cake    Tins. 

Soren   Bros.,  Toronto. 
Calipers. 

Peck,    Stow   &    Wilcox    Co.,    Southing- 
ton,    Conn. 

L.    S.    Starrett  Co.,    Athol,    Mass. 

ilks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N..I. 
Camp  Kettles. 

Soren    Bros.,    Toronto. 
Cans, 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

Macdcnald   Mfg.    Co.,    Ltd.,   Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can 
ada,    Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash   and   Parcel. 

Gipe-Hazard     Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,   Ont. 
Canada    I'lates. 

A.  C.    Leslie   &    Co.,    Montreal. 
Roofers   Supply   Co.,    Toronto. 

B.  &   H.    S.   Thompson   &   Co.,    Mont- 
real. 

Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Eley    Bros.,    N.    Transcona,    Man. 

Remington   Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 
Carriers. 

The    Herbert    Morris     Crane    A    Hoi-t 
Co.,    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle  and   Trace   Chains. 

Greening,    B.,    Wire   Co.,    Hamilton. 

McKir.non  Chain   Co.,    St.   Catharine*. 

Oneida    Community,    Limited,    Niagara 
Falls,    Ont. 
Ceilings,    Metal. 

Metallic   Roofing   Co.,   Toronto. 
|    Cement. 

The    Canadian    H.    W.    Johns-Manville 
|  Co.,    Ltd.,    Toronto. 

Alfred    Rogers,    Ltd.,    Toronto. 
Cement  Working  Tools. 

The     Adamite     Wheel     *     Mfg.     Co.. 
Hamilton. 

T.    Slack    &    Co.,    Toronto. 
Chafing   Dishes. 

Landers.  Frary  A  Clark,   New  Brl'ain. 

MacKenzie   Bros.,   Winnipeg,  Man. 
Chain   Blocks. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,   Ltd.,  Toronto,   Ont. 
Chain    Clutches. 

The    Herbert    Morris    Crane    A    HoiRt 
Co.,   Ltd.,  Toronto,   Ont. 
Chain    Drills. 

Smith    A   Hemenway   Co.,    New   Yoik. 
Chain,    Manufacturers. 

The     Andrew     B.     Hendryx    Co.,     New 
Ha^en,  Conn. 

McKinnon   Chain   Co.,   St.    Catharine?. 

Oneida  Community,   Oneida,   N.Y. 
Chain.     Trace,     Logging,     Halter. 
Deg    Leads,   Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon   Chain   Co.,   St.   Catharines. 
Chains., 

B.    J.    Coghlin,    Montreal. 

Canada   Chain   Co.,    Sarnia. 
Chain,   Trehle-Reflned    Iron. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 

The    Herbert    Morris    Crane    A.    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 

Buck    Bros.,    Mflbury,    Mass. 

Goodell-Pratt    Co.,    Greenfield,    Maes. 

Peck,    Stow   A   Wilcox  Co.,    Southing- 
ton,    Conn. 

Quality  Tool   Co.,   Montreal. 

Smith   &   Hemenway   Co.,   New  York. 

Stanley  Rule  A  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,   A  8ons,   Ottawa,   Ont. 

C'irrtmer-Dowswell,    Ltd.,    Hamilton. 

Maxwell,    David.    A   Sons,    St.    Mary's, 
Clippers,    All    Kinds. 

American    Shearer    Mfg.    Co.,    Nashm 

Chicago    Flexible    Shaft    Co..    Chisago. 


Clocks. 

The  Western  Clock  Co.,  La  Salle,   III. 
Clothes   Pins. 

Wm.    Cane   &    Sons    Co.,    Newmarket, 
Ont. 

Meakins    &    Sons,    Hamilton. 
Clothes    Driers. 

Uummer-Dowswell,   Ltd.,    Hamilton. 
Clothes  Line. 

Hamilton   Cotton  Co.,   Hamilton,  Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Clothes    Wringers. 

Ciirnmer-Dowswell  Co.,  Hamilton.  Ont 

J.    H.    Couuor  &   Son,   Ottawa. 

Maxwell,    David,    &   Sons.    St.    Mary's. 

American     Wringer     Co.,     New     York 

Coffee  Percolators. 

Landers,   Frary  A  Clark,   New  Britain. 

MacKenzie    Bios.,    Winnipeg,    Man. 

National    Electric   Mfg.    Co.,   Toronto 

-Northern    Electric    Co.,    Montreal. 
t  olors,   Dry. 

Allan    Munro    Color   Co.,    Montreal. 

n     R.ams£,y.&    Son    Co..    Montreal. 

Canada    Paint    Co.,    Montreal. 
«■.,.•>   s,tePhens    &    Co.,    Winnipeg. 
t"''l   Moiled   Strip  Steel. 

^fonnStan'ey     W°rks-     New     Britai°. 
Conductor  Pipe. 

Sheet    Metal    Products   Co..    Toronto. 

gt  T;    w"Kht    Co.,    Ltd..    Hamilton 

Wheeler   &    Bain,    Toronto.    "*""**• 
<  ord.    Wire  Picture. 

^veTconn8-    ^^    C°"    "« 
Cordage. 

Hamilton    Cotton    Co..    Hamilton 

Consumers    Cordage    Co.,    Ltd. 

Scythes   &  Co.,   Toronto! 
|    Cornices,     Metal. 

Metallic  Roofing  Co..  Toronto. 
*  orrugated    Fasteners 

The    Stanley   Works,    New    Britain 
[    <  ''"fori    Duck. 
I       Scythes  &   Co.,   Toronto. 
'  <  Hon    Wipers. 

Scythes  &   Co.*,   Toronto. 
Cow   Sprays. 

The  Paterson  Mfg.  Co.,  Ltd..  Toronto. 
Cow  Sprayers. 

cow  i^g™0"  Mtg-  °°-  Ltd"  To«»to. 

MceKlinnon    Chain^'S,  °St    Cath^ 
Oneida      aSSStifc    &.* WS 

Cranes.  Electric. 
The    Herbert    Morris    Crane    A    Holjt 
Co.,    Ltd.,    Toronto,    Ont 
Crahes.    Hand    Power 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes,    Overhead    Traveling 

Co  HrrM rt  -rMorH.8    CJ?ne    *    Hotot 

Co.,    Ltd.,    Toronto,    Ont 
Cranes.    Wall. 
The    Herbert    Morris    Crane    A    Hoist 

Co.,    Ltd.,    Toronto,    Ont. 
Crowbars. 

B.  J.    Coghlin.    Montreal. 
Cultivators,    Hand. 

C.  8.    Norcross  A  Sons,    Bushnell.   111. 
Cuspidors. 

Thos     Davidson    Mfg.    Co..    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London,   Ont 

The     Sheet     Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     ToronU 
Winnipeg. 

E.   T.    Wright  Co.,   Ltd.,   Hamilton. 
Cutlery,    Razors,    Scissors,   etc. 

Caverhill,    Learmont  *   Co.,   Montreal 

Crooks,   Jonathan,   A   Son. 

Henderson    A    Richsrdson    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hut  ton,    Jas.,    A    Co..    Montreal. 

Thos.    Mortimer,    Toronto. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McOlashan,   Clarke  Co.,   Ltd.,   Niagara 
Falls. 

Miller    Morse  Hdw.   Co.,  Winnipeg. 

Alfied    Williams,  Sheffield.    Eng7 
Cutter  and  Sleigh  Stock. 

Merritt  &  Co.,   Chatham,   Ont 
Derricks. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Pies. 

Pratt  A  Whitney  Co.,   Dundas,   Out 
Door   Bolts. 

Peck,   Stow  &  Wilcox  Co.,   Cleveland 
Ohio. 

The     Stanley     Works,     New     Britain 
Conn. 

Taylor-Forbes   Co.,    Guelph,   Ont 
Door    Checks. 

Canadian   Yale  A  Towne,    St.    Cathai- 
ines. 

P.    A    F.    Corbin,    New    Britain.  Cons. 

Wm.    Newman    &    Sons,    Birmingham. 
England. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Doors.    Screen. 

MacKenzie    Bros.,    Winnipeg,   Man. 

Sandereon.    Harold   Co..    Paris. 


February  20,  1915. 


HARDWARE    AND    METAL 


83 


CROWBARS 

No.  102- A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,   Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN    ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize  in  all   kinds 
of  Roofing  Materials. 

WRITE  US  FOR   PRICES. 

J.  H.  McCOMB  LIMITED 

MONTREAL 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


NSTALL  Gipe-Hazard  Carriers  — 
u«  theui  ten  days — put  them  to 
every    test— and    If    they    do    not 


irlve  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  Is  It  not? 
Investigate  our  modern  Electric 
Carle  Cash  Carrier  and  Pneumatic 
DisDatch   Tubes. 

Send  for  our  new 
Catalogue  F. 


TWO  CENTS   PER   WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


V^HEN  trade  begins  to  boom  it  will  be 
"  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 
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CLASSIFIED   LIST  OF  ADVERTISEMENTS 


Door  Hangers. 

Canada    Steel   Goods    Co.,    Hamilton. 

Myers,    F.    E.,    ft    Bro.,    Ashland,    O. 

The    Stanley    Works,    New    Britain. 

Richard    Wilcox    Canadian    Co.,     Lou 
don.    Out. 

Taylor-Forbes  Co.,  Ouelph,  Ont. 
Doubletrees. 

Mackenzie  Bros.,  Winnipeg,  Man. 
Drills. 

Pratt   ft    Whitn«y    Co.,    Dnndas,    On*- 
Drawer   Pulls. 

P.   ft    F.    Corbin,    New   Britain,   Conn. 

Peck,   Stow  ft   Wilcox   Co.,   Cleveland, 
Ohio. 

Thi     Stanley     Works.     New     Britaia. 
Conn. 

Taylor  Forbes  Co..  Guelph,  Ort. 
Drills,  Brick  and  Stems. 

Whitman     &     Barnes     Mfg.     Co..     St. 
Catharines. 

Wilt  Twist  Drill  Co..  Walkerrille. 
Dry    Batteries. 

Tha    Canadian    H.    W.    Johns-.ManvilU 
Co.,    Ltd.,    Toronto. 

MacKenzle    Bros.,    Winnipeg.    Man. 

Northern  Electric  Co.,  Montreal. 
Door    Mats. 

Kohne-Anderton    Co.,    Port   Hope,    Ont. 
Dastless    Dusters. 

Channell    Chemical    Co.,    Toronto. 

MacKenzle  Bros.,  Winnipeg.  Man. 
Dastless   Meps. 

MacKenzle    Bras.,    Winnipeg,    Man. 

Channell  Chemical  Co.,  Toronto. 
Eavetronghs. 

Thos.    Daridson    Mfg.    Co.,    Montreal. 

The    Sheet    Metal    Prodnett    Co.,    To- 
ronto. 

S.    T.    Wright  Co.,   Ltd.,    Hamilton. 

Sheet  Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Wheeler  ft   Bain,   Toronto. 
Elbows. 

M.    T.    Wright   Co..   Hamilton. 

Sheet    Metal    Products   Oo„    Ltd.,    To- 
ronto. 
Electrical     Heating-     Specialties. 

Landers.   Frary  ft  Clark.   New   Britain. 

MacKenzle    Bros.,    Winnipeg,    Man. 

National    Electric    Mfg.    Co..    Toronto. 

Renfrew    Electric   Co.,    Renfrew. 

Flexible    Conduit    Co..    Qnelph,    Ont. 
Emery    er    Cerandana    Wheels. 

The   Carborundum  Co.,   Niagara   Falls. 

The    Canadian    H    W.    Johns-Manrille 
Co..     Ltd..    Toronto. 
Electric    Fix-tores. 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor. 

J  as.   Morrison  Brass  Mfg.  Co..  Toronto. 

Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Electric   Irons. 

Chicago    Flexible    Shaft   Co..    Chicago. 

Flexible   Condnlt  Co..    Guelph.    Ont. 

MacKenzle    Bros.,    Winnipeg,    Man. 

Renfrew    Electric    Mfg.    Co..    Renfrew. 

Landers.   Frary  ft  Clark,   New  Britain. 

National    Electric    Mfg.    Co..    Toronto. 
Electrical   Tools. 

Smith  ft  Hemenway  Co..  New  Tork. 
Electricians*    Supplies. 

Northern  Electrio  Co.,  Montreal. 
Emery    Cloth. 

John    Oakey    ft    Sons,    Ltd.,    London 
Eng. 

G.  F.  Stephens  ft  Co.,  Winnipeg. 
Emery    Wheels. 

The     Adamite     Wheel     ft     Mfg.     Co. 
Hamilton. 

Jno.    Oakey    ft    Sons,    Ltd..    London 
Eng. 
Enamels. 

Canada   Paint  Co.,   Montreal. 

Martin-Senoiir   Co.,    Montreal. 

Pratt   ft    Lambert.    Bridgemirg,    Ont. 

A.    Ramsav    ft    Son    Co..    Montreal. 

Sherwin-WllHams   Co..    Montreal. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 

Hoods.    Ltd..    Birmingham,    Eng. 

Tho*    Davidson    Mfg.    Co..    Montreal. 

M*cKenzie    Bros.,    Winnipeg,    Man. 

Motlary  s.    London.    Ont. 

2^^    ^Tta"    Pr~',JCts    Co..    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The   Parmenter  ft   Bulloch  Co..   Gana- 
noqne.    Ont. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

■veners.   t,   4   and    5   Horse. 

MacKenzle  Bros.,  Winnipeg,  Man. 
Fasteners,   Storm.    Sash  ft   Screen 

MacKenzle    Bros..    Winnipeg,    Man. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor  Forbes  Co.,  Gnelph.  Ont. 
Fencing?.    Woven    Wire. 

The  Steel  Co.  of  Canada.    Ltd.,   Ham- 
ilton. 

Banwell-Hoxle   Wire  Fence  Co..   Ham- 
ilton. 

Filters. 

A.  Ramsay  ft  Son  Co.,  Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay  ft  Son  Co.,  Montreal. 
Files    and    Rasps. 

vsarnett    Co..    G.    ft    H..    Philadelphia. 
Delta    File    Works.    Philadelphia.    Pa. 


Diseton,  Henry,  ft  Sons,   Philadelphia. 

Nicholson    File   Co.,    Port   Hope, 

Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 
Firearms    and    Ammunition. 

Harrington    ft    Richardson    Arms    Co., 
Worcester,  Mass. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,    Mass. 

Remington    Arms    U.M.C.    Co.,    Wind- 
sor,   Ont. 

Fire   Brick. 

Elk   Fire    Brick   Co.   of  Canada.    Ltd., 
Hamilton. 
Fire  Clay. 

Elk    Fire   Brick   Co.    of  Canada,    Ltd., 
Hamilton. 
Fire    Pots. 

Clayton  ft  Lambert  Mfg.  Co.,   Detroit. 

Northern    Electric    Co.,    Montreal. 
Fire   Door    Fixtures. 

The    Stanley    Works,    New    Britain. 

Richard     Wilcox     Can.     Co.,     London 

Taylor    Forbes   Co..    Guelph,    Ont. 
Fire   Place   Furnishings. 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.   Ont. 

Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Fishing    Tackle. 

Abbey  &    Imbrie.  New   York. 

Andrew   B.   Hendryx  Co.,  New  Haven. 
Flags. 

Scythes  ft  Co.,   Toronto. 
Flashlights.    Electric. 

MacKenzle    Bros.,    Winnipeg.    Man. 

Northern    Electric    Co..    Montreal. 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Flint    Paper. 

JniJ-     Oakey    ft    Sons,     Ltd.,     London, 
Eng. 
Floor     Wax. 

Cooke  ft   Bonlton,  Toronto. 
Food    Choppers. 

Landers.    Frary  ft  Clark.  New  Britain. 

*».    Majwell    *    Sons.    St.    Mary's. 

Peck.    Stow    ft    Wilcox  Co.,    Southing- 
ton,    Conn. 

Folding   Tubular    Steel   Tripods. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto,    Ont 
Force   Cups. 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Forglngs. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Friction    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Galvanizing. 
Canada    Metal    Co..    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Sv  £'    Wr,t7ht    r°-    Lw--    Hamilton. 
Sheet    Metal    Products   Co.,    Ltd..    To- 
ronto. 

Galvanized    Iron. 

Henderson     ft     Richardson.    Montreal. 
John    Lvaaght.    Ltd.,    Bristol,    Newport 
and   Montreal. 

B.  ft   S.    H.  Thompson   ft   Co.,    Mont 
real. 

Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  ft  Pump  Co.,  Wood- 
stock.   Ont 

Galvanized    Ware. 

5"  2.'   H^w,in'1-  Son"  *  Cn-  Toronto. 

E.    T.    Wright    Co..    Ltd..    Hamilton. 

MacKenzle    Bros..    Winnipeg.    Man. 

McClary's.    London.    Ont. 

Sheet    Metal    Products    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co..    Montreal. 
Galvanized    Wire. 

Dominion    Iron    and    Steel    Co..    Ltd.. 
Svdnev. 

Frost    Wire   Fence   Co.,    Ltd..    Hamil- 
ton. Ont 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

McClarv   Mfg.   Co..   London. 

Sheet    Metal    Prodncta    Co.,    Toronto. 

Soren    Bros..    Toronto. 

E.    T.    Wright    Co..    Hamilton. 
Garden    Cultivators. 

C.  8.    Norcross   ft   Sons,    Bushnell.    111. 
Garden     Tools. 

The     Adamite     Wheel     ft     Mfg.     Co.. 
Hamilton. 
Gas    Flrtnres. 

The    Rsrton-Netting   Co..    Ltd.,    Wind- 
sor.   Ont. 
.Tas.  Morrison  Brans  Mfg.  Co..  Toronto. 
Gas    Engine    Silencers. 

Ma-Hm    Silencer  Co.,    Hartford,    Conn. 
Gasoline. 

Plrner  Gasoline  Lighting  Co..  Toronto. 
Gasoline    lamp    Snnplles. 

Pltner  Gasoline  Lighting  Co..  Toronto. 
Gasoline   Tanks.    Underground. 
Wame  on  Tank  &  Pump  Co..  Wood- 
stock,  Ont 
Gates. 
Frost   Wire    Fence   Co..    Ltd.,    Hamil- 
ton. Ont 
Ganges. 
Peck.    Stow   ft    Wilcox  Co..    Southing- 
ton,   Conn. 
L.    8.    Starrett   Co.,    Athol.    Mass. 


Glass. 

Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 
ilton. 
Excelsior    Plate    Glass    Co.,    Toronto. 
A.    Ramsay   ft   Son,    Montreal. 
G.    F.    Stephens    ft   Co..    Winnipeg. 
Glass  Cutters. 

Smith  ft  Hemenway  Co.,  New  Tork. 
Glass,    Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co.,    Toronto. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Toronto. 
Glass,    Sheet    and    Figured. 
A.    Ramsay   &   Son,    Montreal. 
Glass    Paper. 
A.    Ramsay   ft    Son,   Montreal. 
Jno.     Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Glass,    Wired. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Excelsior  Plate  Glass   Co.,   Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'   Diamonds. 
Pelton,    Godfrey   8. 
Arthur    Rudd    ft    Co.,    St.    Helen's. 
Sharratt    ft    Newth,     London,     Eng. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Glue. 
Henderson     ft     Richardson,     Montreal. 
G.     F.     Stephens    ft    Co.,     Winnipeg. 
Gouges. 
Buck    Bros..    Mllbury,    Mass. 
Peck.    Stow   ft    Wilcox  Co.,    Southing- 
ton,    Conn. 
Gravity   Electric    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont 
Gravity    Lowering   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland. 
Rlchards-Wllcox     Mfg.     Co.,     London. 
Ont. 
Guns. 
J.    P.    Clapbrough    ft    Johnston,    Bir- 
mingham. 
Harrington    ft    Richardson    Arms    Co., 

Worcester.    Mass. 
Iver  Johnson's    Arms   ft   Cycle   Works. 

Fitchburg,    Mass. 
Remington    Arms-D.M.C.    Co.,     Wind- 
sor. 
Ross    Rifle    Co..    Quebec. 
Hammers. 
Peck.   Stow  ft   Wilcox   Co.,   Cleveland. 

Ohio. 
Whitman     ft     Barnes     Mfg.     Co.,     St 
Catharines. 
Handles, 
MacKenzle    Bros..    Winnipeg.    Man. 
Still.   J.    H..    Mfg.   Co..   St.   Thomas. 
Hand    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Hangers.   Storm   Sash  and   Screen. 
The     Stanley     Works.     New     Britain, 

Conn. 
Taylor    Forbes    Co..    Guelph.    Ont. 
Watrous  Acme   Mfg.  Co..  Dec  Moines, 
Iowa. 
Hardware.    Metal    Window. 
Canadian    Tale    ft    Towns.    8t    Cath- 
arines. 
P.    ft    F.   Corbin.    New    Britain.   Conn. 
The     Stanley     Works.     New     Britain. 
Harvest    Tools. 

H.  8.   Howland.  Sons  ft  Co.,  Toronto. 
Hav    Unloading    Tools. 
MacKenzle    Bros..    Winnipeg,    Man. 
F.    E.    Myers   ft    Bro.,    Ashland.   Ohio. 
Hay   Wire. 
Frost    Wire    Fence   Co.,    Ltd..    Hamil- 
ton, Ont 

Hinges. 

J.    E.    Reenehamp   ft  Co.    Montreal. 
Canada    Steel    Goods   Co..    Hamilton. 
Ttie     Stanley     Works.      New     Britain. 
Tavlor    Fnrhes    Co.,    Guelph.    Ont. 
Hinges.    Spring. 
fhleago    Spring    Butt    Co..    Chicago. 
Taylor-Forbes   Co.,    Ltd.,    Guelph.  Ont. 
Hockey   Sticks. 

Still.    J.    H..    Mfg.    Co..   St.    Thomas. 
Hoists.    Chain,    Electric    and 
Pnenmatlc. 
The    Herbert     Morris    Crane    ft    Hoi.»t 
Co..    Ltd..    Toronto.    Ont. 
Hoisting   and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,   Toronto,    Ont 
Honks. 
P.   ft   F.   Corhln.    New  Britain.   Conn. 
Henderson     ft      Richardson.     Montreal. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Peek.   Stow  ft   Wilcox  Co.,   Clevelsnd. 

Ohio. 
The     Stanley     Works,     New     Britain. 

Conn. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 


Hoops,    Steel    and    Wire. 

Haven,    Conn. 
Peck,    Stow  ft    Wilcox    Co..    Cleveland, 

Ohio. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co.,    Gnelph,    Ont 
Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Hooks,    Hat  and   Coat. 

Laidlaw    Bale-Tic  Co..    Hamilton,  Oat 
Horseshoes    and    Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,    Garden    and    Lawn. 
Canadian    Consolidated    Rubber    Co., 

Montreal. 
The    Canadian    H.    W,    Johns-Manvllle 

Co.,    Ltd.,    Toronto, 
Gutta     Percha    ft    Rubber    Mfg.    Os. 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Oo. 
Montreal. 
Ice    Cream    Freezers. 
Wm.    Cane    ft    Sons    Co.,    Newmarket 
McClary'8,    London,    Ont 
North    Bros.    Mfg.    Co..    Philadelphia. 
The     Sheet     Metal     Products     Co,     sf 
Canada,    Ltd.,    Toronto. 
Ice    Cutting    Tools. 
North    Bros.    Mfg.    Co.,    Philadelphia- 
Quality  Tool  Co.,   Montreal. 
Iron    and    Steel    Bars. 
B.  J.   Coghlin,    Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Henderson    ft    Richardson,     Montreal. 
.The     Steel     Co.      of     Canada,      Ltd.. 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  ft  Iron  Co.,   Montreal. 
The      Steel      Co.     of     Canada,      Ltd.. 
Hamilton. 
Iron    Pumps. 
R.    McDougal]    Co.,   Gait 

F.  E.    Myers   ft   Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay    ft    Son    Co.,    Montreal. 
Joist  Hangers. 

Richards-Wilcox    Canadian    Co.,    Ltd., 
London,    Ont 
Kitchen    Cabinets. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.    Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundas.    Ont 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Otterrule.    Ont 

G.  F.    Stephens    ft    Co.,     Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont 

Ladders,    Shelf. 

F.  E.    Myers   ft    Bro.,    Ashland,   Okie. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont 

Lampblack. 
The    L.    Martin    Co.,    New    Tork. 

G.  F.     Stephens    ft    Co.,    Winnipeg. 
Wilckes     Martin     Wllckes     Co.,     New 

Tork. 
Lamps,    Gasoline. 
Pitner  Gasoline  Lighting  Co.,  Toronto. 

Lamps,   Incandescent. 

Northern     Electric    Co.,     Montreal. 
Lanterns. 

Can.  H.   W.  Johns-Manrille  Co..  Ltd.. 
Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MeClary's.    London,    Ont 

Ontario    Lantern    ft   Lamp   Co.,    Ham- 
ilton.   Ont 

The     Sheet     Metal     Products     Co.     sf 
Canada.    Ltd.,    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont 
MacKenzle    Bros.,    Winnipeg,    Man. 

Latch  os. 
Peck.   Stow  ft  Wilcox  Os.,  Cleveland. 

Ohio. 
The     Stanley     Works.     New     Britain. 
Taylor   Forbes   Co.,    Gnelph,    Ont 
Lawn    Fencing. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.  Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 

Banwell-Hoxle   Wire  Fence  Co.,   Ham- 
ilton. 

Lawn    Mowers. 
D.    Maxwell    ft    Sons.    St    Mary's. 
S.    P.   Townsend   ft   Co..   Orange.   N.J. 
Taylor   Forbes    Co.,    Guelph,   Ont 
Whitman     ft     Bames     Mfg.     Co.,     St 
Catharines. 

Lawn    Settees. 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 

Stratford   Mfg.   Co..  8tratford. 
Lawn    Swings. 

J.    E.    Beauchamp   ft   Co.,    Montreal. 

F.  E.    Myers   ft   Rro..    Ashland.    Ohio. 
Stratford     Mfg.     Co..    Stratford.     Ont 

Linseed    Oils. 

A.    Ramsay   &    Son    Co.,    Montreal. 
Lead    Pipe. 

Canada     Metal    Co..     Toronto. 

Hoyt    Metal    Co.,   Toronto- 
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^^^H|^^ 

WHEN  YOU 

SKATE 

1h                         :    *-  — 

you  will   experience 
a  comfort  and  sense 
of  security  unknown 
before,    if    you    are 
wearing  the 

I    1 

Perfection 

fKkr 

Steel    Ankle 

Support 

1             1 

Whether  you  are  a  begin- 
ner or  an  expert  skater, 
you    need    the    "Perfec- 
tion" Support — it  is  the 
only  really  efficient  stay 
for  the  ankles. 

■    H 

Sold  by  all  the  Leading  Dealers. 

^Bi       Vff 

Price,  $i.oo  pei  pait. 

^B      Fl. 

Owen  Sound    Steel 

Press  Works 

ii. 

T^\0  you  know  of 
any  hardware 
dealer,  anywhere  in 
Canada,  who  does 
not  subscribe  to 
Hardware  and  Metal? 

If  so,  you  will  be  doing  him 
a  good  turn  by  giving  us  his 
name  and  address,  so  that 
we  may  send  him  a  sample 
copy  and    order   blank. 


HARDWARE    AND   METAL 

Canada's    Only   Weekly   Hardware    Paper 
MONTREAL     TORONTO     WINNIPEG 


Let  us 
Place  this 
Case  of 
Fresh  Seeds 
on  your 
Counter 


,  im  kSwHRI  m  mMm  /, 

j    «'.!•-''*>©>  .;.........■.        

mm 

m  _ 

I      Rennies  seeds' 


SELL  as  many  as  possible,  and  the  remainder  may  be  returned  at  the 
end  of  the  season  at  our  expense.  Our  compact  and  attractive  counter 
display  case  contains  the  assortments  as  above,  auri  you  will  add 
many  dollars  to  your  profits  if  you  will  let  us  send  you  one  or  more, 
as  your  trade  requires,  on  commission,  all  charges   paid   by  us. 


WM.  RENNIE  CO.,  LIMITED, 


Toronto 


Why  not  sell  soles? 


Star  Brand 
SOLES 

Best  in  the 
long  "wa/&" 


Star  Brand  soles  are 
made  from  our  own 
leather  and  we  guar- 
antee them  to  outwear 
all   others. 

And   they  leave  a  good 
margin    for    profit. 
If    your   jobber    cannot 
supply    you,    we'll    ship 
your    order    quickly. 


BEARDMORE     &      CO. 
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Toronto 


TANNERS 


Montreal 


They  go  well  with  Cobblers'  Outfits! 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Levels. 

Lufkin    Rule   Co.,    Saginaw,    Mich. 
Goodell-Pratt   Co.,    Greenfield,    Mam. 
J.   Rabone  A  Sons,   Birmingham,   Eng. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Stanley     Rule     &     Level     Co.,      Nen 
Britain,  Conn. 

Linseed    Oils. 

Canada  Linseed  Oil  Mills,  Toronto. 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 
Canadian    Tale    A    Towne,    St.    Cath 

a  rlnes. 
P.   A   F.    Corbin,   New   Britain.   Conn. 
May    A    Padmore.    Birmingham,    Eng 
Peek,   Stow  A    Wilcox  Co.,   Cleveland. 

Ohio. 
Taylor   Forbes   Co.,    Guelph.    Ont. 

Lumbering     Tools. 
Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,  A  Co..   Pembroke.   Ont. 

If  Sill   Boxes. 

J.  E.  Beauchamp  A  Co..  Montreal. 
Mantles. 

Pltner  Gasoline  Lighting  Co.,  Toronto. 
Hamilton   Gas   Mantle  Co..   Hamilton. 

Mantels   and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind 
•or,   Ont. 

Mattings.    Flexible    Steel.    Wire. 

Kohne-Anderton    Co..    Port    Hope,    Ont. 

Mechanics'    Tools. 

8t£&,y.  B^"  *  L*Td  Co-  New 
Britain.  Conn. 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
Peck,    Stow  A   Wilcox  Co.,   Southing 

ton.   Conn. 
L.   8.   Starrett  Co.,    Athol.   Mass. 
Metals. 
Canada    Metal   Co.,   Toronto. 
Oaverhill,    Learmont   A   Co.,    Montreal. 
Henderson    A    Richardson,    Montreal. 
Hoyt  Metal   Co.,   Toronto. 
Leslie,    A.    C.   A   Co..    Montreal. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 

"gUs^Vs*61    *    ^    °°-^" 

Alonzo  W.   Spponer,   Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  rt 
Canada,    Ltd..    Toronto. 

The  Stanley  Works.  New  Britain, 
Conn. 

T»JJman  Brass  A  Metal  Co.,  Ham- 
ilton. 

Metal    Lockers. 

°H.mUton^  *  Inm  ^  M,g'  °°- 

Metal     Shingles,    Siding;,    Etc 

Metallic    Roofing   Co.,    Toronto.  ' 

Metal   Polish. 

Tr>«  Cr1^li,S.  H-  w-  Johns-Manville 
oo.,   Ltd.,   Toronto. 

Metal    Polish,    Emery    Cloth,   Etc. 

Oakey,  John,  A  Sons,  London,  Eng. 
Mitre    Boxes. 

Smith  A  Hemenway  Co..  New  York. 
Mop    Wringers. 

^^"V?*   BroB"   Winnipeg.   Man. 

White   Mop   Wringer   Co..    Fultonrflle, 

Motor    Cycles. 

lTp1;^Kn90n'8„Anns  &  c*<*'  Works, 
Fitchburg,    Mass. 

Nail   Pnllers. 

^port^T*    HdW-    °0rP-    *«** 
Smith   A   Hemenway  Co.,    New    York. 
Nails.    Wire. 
Dominion    Iron   A    Steel   Co..   Sydney. 

?'..S'  H°wI«nd.  Sons  A  Co.,  Toronto. 
SlB^e.Co='  Hamilton.  Ont 
NSoundra  Out  *  SCTeW  C°"  0wen 
Parmenter  &  Bulloch  Co..  Gananoque. 
The  8teel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Keekyokes. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Nickel-Plated    Ware. 
MacKeneie   Bros.,    Winnipeg,    Man. 

Oilers. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada,    Ltd.,   Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
B,   E.   Bloomer,    Keithsburg,   111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
OU   Stoves. 
Sheet    Metal    Products    Co.,    Toronto. 
MeClary    Mfg.    Co.,    London. 
3ueen   City    Oil    Co..   Toronto. 


Oil    Tanks    and    Pumps. 
Sheet    Metal    Products    Co..    Toronto. 
Wayne  Oil  Tank  A  Pump  Co.,  Wood- 
stock,  Ont. 

Ornamental   Iron   and   Wire. 

Canada  Wire  A  Iron  Goods  Mfg.  Co. 
Hamilton. 
Packing;. 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Pails. 
Wm.    Cane    A    Sons    Co.,    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 

Paints,  Oils,  Tarnishes. 

Berry    Bros.,    Ltd..     Walkerville,    Ont. 

Brandram-Henderson,    Montreal. 

Canada   Paint  Co.,    Montreal. 

Imperial  Varnish  ft  Color  Co.,  To- 
ronto. 

R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin    ft    Co..    Toronto. 

Pratt    ft    Lambert,    Inc.,    Bridgeburg, 

A.    Ramsay   ft    Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens  ft   Co.,   Winnipeg. 
Paint   and    Varnish    Remover. 

Imperial  Varnish  ft  Color  Co.,  To- 
ronto. 

A.    Ramsay    &    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 

Canada  Wire  ft  Iron  Goods  Mfg. 
Co.,   Hamilton.    Ont, 

Greening.    B„    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson    ft    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.    C.    Leslie   ft   Co..    Montreal. 
Pipe  Wrenches. 

Peck,  Stow  ft  Wilcox  Co.,  Sonthinz 
ton,    Conn. 

Trimont   Mfg.   Co..    Roxbury,    Mass. 
Pipe,     Wrought.    Lead    and 
Galvanized. 

Hoyt    Metal    Co.,    Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co..  Montreal. 
Pipe.    Galvanized    Cond. 

E.  T.    Wright   Co..    Hamilton.    Ont. 
Sheet   Metal   Products  Co.,   Ltd..   To- 
ronto. 

Pine   Cutters. 

Trimont    Mfg.   Co.,   Roxbury,    Mass. 
Plane    Irons. 

Buck    Bros..    Mllbury.    Mass. 
Plato   Clamps. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Plyers. 
Henderson    ft    Richardson,    Montreal. 
Peck,    Stow   ft    Wilcox  Co..    Southing- 
ton,    Conn. 
Smith    *    Hemenway    Co.,    New    Tork 
Pings.  Electricians'. 
Canadian     Consolidated     Rubber     Oo.. 
Montreal. 
Ponltrv    Nettlner. 
Greening.    B..    wire  Co..    Hamilton. 
John    Lvsairht.    Ltd.,    Bristol.    Newport 
and    Montreal. 

Power    Grinders. 
The     Adamite     Wheel     ft     Mfg.     Co.. 
Hamilton. 

Pulleys. 

Perk.  Stow  ft  Wflivw  Co..  Cleveland, 
Ohio. 

Taylor-Forbes  Co..  Ltd.,  Gnelph.  Ont. 
Pnllevs    (Sash.    etc>. 

P.    *    F.    Co«*ui.    N>w    Britain.    Conn. 

MicKefirie    Bros.,    Winnipeg.    Man. 

Taylor-Forbes  Co.,  Ltd.,  Guelph,  Ont. 
Pumps. 

R.    McDougall  Co.,   Gait.   Ont. 

F.  E.  Mvers  ft  Bro..  Ashland,  Ohio. 
Pump   Valves. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Putty. 
Rrandram-Henderson    Co..    Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwln-Wtlllsms    Co..     Montreal. 
Steel   Co.   of  Canada.   Ltd..    Hamilton. 

G.  F.    Stephens    ft    Co..    Winnipeg. 
Ranges. 

Kir-Ben.    Ltd..    Almonte. 
McClary's.     London. 
Ourney    Foundry    Co..    Toronto. 
Thos.     Davidson     Co..     Montreal. 
Findlay    Bros..    Carletnn    Place. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Western   Foundry  Co..   Wingham. 
Rat    Traps. 
Canada    Wire  ft   Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community.      Ltd.,      Niagara 

Falls. 

Radiators. 

Onmey    Foundry    Co..    Toronto. 

Taylor-Forbes  Co.,  Ltd.,  Guelph,  Ont 
Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 

Jonathan  Crookes  ft  Son,  Sheffield, 
Eng. 

Jas.    Hutton    ft    Co.,    Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 


Reamers. 

Butterfleld   ft   Co..    Rock    Island.   Que. 

Pratt   ft   Whitney  Co.,    Dundas.    Ont. 

Whitman   ft   Barnes,    St.    Catharines. 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y 
Red    Lead. 

Brandram-Henderson    Co.,    Montreal. 
Reels,    Fishing. 

Abbey   ft    Imbrie,    New   York. 
Refrigerators. 

MacKenzie    Bros.,    Winnipeg,    Man. 

McClary's,    London. 

Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Ben,    Ltd.,    Almonte. 
Reinforcing    Concrete. 

Dominion    Iron    ft    8teel    Co..    Sydney 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
Rifles. 

Ross    Rifle    Co..    Quebec. 

Taylor    Forbes    Co..    Guelph.    Ont, 
Rims,   Waggon,  Buggy  and  Auto. 

Merritt    ft   Co..    Chatham,    Ont, 
Rivets. 

Northern    Bolt    ft    8crew    Co.,    Owen 
Sound,    Ont. 

Steel   Co.    of   Canada,    Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver    Johnson'*    Arms    ft    Cycle    Wks., 
Fitchburg,    Mass. 
;    Roofing. 

Canadian  Supply  ft  Con.  Co..  Toronto. 

Canadian    H.    W.    Johns-Manville   Co., 
Toronto. 

H.   8.   Howland   ft   Sons  Co.,  Toronto. 

T.ewis    Bros.,     Ltd..     Montreal. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 

Mi'ler.    Morse    Hdw.    Co.,    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Roofing    Supplies. 

The   Can.    H.    W.   Johns-Manvflle   Co.. 
Ltd..    Toronto. 

Metallic    Roofing  Co.,   Toronto. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto 
Rope. 

Consumers    Cordage    Co.,    Montreal. 
Rope  Blocks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Runways,   Hand    Operated. 

The    Herbert    Morris    Crane    ft    Hilst 
Co.,    Ltd..    Toronto.    Ont. 
Rnnways,    Electric. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Rules    and    Ganges. 

Jas.    Chestermsn    ft    Co..    Ltd.,    Shef- 
field.   England. 

Lufktn     Rule    Co..    Windsor. 

J.   Rabnne  A   Sons,   Birmingham.    Eng. 

L.    S.    Starrett    r0..    Athol.    Mass. 
Rnbber   Cement. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Sad    Irons. 

Taylor    Forbes   Co.,    Guelph,   Ont. 

Sash   Fasteners). 

Peek.    Stow  ft   Wfleox   Co.,   Cleveland, 
Ohio. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 

Saws. 

Dlsston,   Henry.   A  Sons.   Philadelphia. 

Simonds    Canada    Saw    Co..    Montreal. 
Scales. 

A  Timer   Pump   A    Scale   Co..    Aylmer. 

Burrow.    Stewart   A    Milne   Co.,    Ham- 
ilton. 
Screen    Doors    and    windows. 

MacKenzie   Bros..    Winnipeg,    Man. 

Sanderson.    Harold    Co..     Paris,    Ont. 
Screen   Door  Sets. 

P.   A   F.    Corbin.    New   Britain.    Conn. 

The     Stanley     Works,     New     Britain, 
form. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 
Screw   Plates. 

Butterfleld   A    Co.,    Rock   Island,    Que, 
Screw   Drivers. 

Quality  Tool  Co.,   Montreal. 
Screw    Driver   Bits. 

Buck    Bros.,    Mllbury,    Mass. 

Peck.    Stow   A   Wilcox  Co.,    Southing 
ton.    Conn. 

Quality  Tool  Co.,   Montreal. 
Screws,    Nuts,    Bolts. 

Northern    Bolt    A    Screw    Co.,     Owen 
Sound.   Ont, 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Screws,    Wood. 

Steel  Co.   of  Canada,  Ltd..  Hamilton. 
Scythe    Stones. 

The   Carborundum   Co.,   Niagara  Falls, 
New  York. 
Seeds. 

Wm.    Rennie  A   Sons,   Toronto. 
Serving    Dishes. 

MacKenzie    Bros..    Winnipeg.    Man. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.    F.    Stephens    A    Co..    Winnipeg. 


Shelf   Boxes. 

Cameron    A    Campbell,    Toronto. 
Shellacs. 

Berry    Bros..    Walkerville,    Oat. 
Shovels    and    Spades. 

Lundy   Shovel  A   Tool   Co.,   Peterboro. 
Sieves  and   Screeas. 
Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

Hamilton.  • 

B.    Greening    Wire    Co.,    Ltd.,    Ham 
ilton. 

Silencers. 

Maxim   Silencer  Co.,    Hartford,    Conn 
Silverware. 

MacKenzie   Bros.,    Winnipeg,    Man. 

McUlashan,  Clarke  Co..  Niagara  Fal 

Meriden     Britannia    Co.,     Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Standard    Silver    Co..    Toronto. 
Singletrees. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Slings. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Snow    Shovels. 

The  Sheet  Metal   Products  Co..   Mont 
real,    Toronto,    Winnipeg. 
Store    Ladders. 

Rlchards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont 

Solder. 

Canada    Metal   Co.,   Ltd.,   Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet    Metal    Products    Co..    Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 
Toronto. 

Northern    Electric    Co. 
Sporting   Goods. 

H.  8.   Rowland.  Bona  ft  Co.,  ToronU. 

Lewis     Bros.,     Ltd.,     Montreal, 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,    Hamilton. 
Springs. 

Bu     J.     CoghOin.     Montreal. 

B.    Greening    Wire    Co..    Ltd..    Ham 
Ilton. 

Henderson    A    Richardson.    Montreal. 

Taylor-Forbes   Co.,    Ltd.,    Gaelph,  Ont 
Spring     Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont 
Stains. 

A.    Ramsay   A   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The    Can.    H.    W.   Johns-Manville   Co.. 
Ltd..    Toronto. 

A.    Ramsay   A    Son   Co..    Montreal. 

G.    F.    Stephens    A    Co.,    Winnipeg. 

Winnipeg    Paint  A   Glass  Co.,    Wlnnl 
peg. 
Stains.    Wood. 

Berry    Bros.,    Walke.rville. 

G.    F.    Stephens    A    Co.,    Winnipeg. 

A.  Ramsay   A    Son    Co.,    Montreal. 
Winnipeg    Paint   A   Glass  Co.,    Winni- 
peg. 

Staples. 
Canada  Wire  A  Iron  Goods  Co.,  Ham 
ilton,   Ont. 

B.  Greening    Wire    Co.,    Ltd..    Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel   Co.   of  Canada.    Ltd.,   Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The     Stanley     Works,     New     Britain. 
Conn. 

Steel    Wire    Hoops. 

Dominion    Iron    and    Steel    Co..    Ltd.. 

8ydney. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils. 
Hamilton  Stamp  A  Stencil  Co.,  Ham- 
ilton.   Ont. 
McClary's.    London,    Ont 

E.  T.    Wright   Co..    Ltd..   Hamilton. 
Store    Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   A   Bro..    Ashland,    Ohio. 
Stocks    and    Dies. 

Butterfleld   A   Co.,    Rock    Island,    Que. 
Stoves.    Furnaces. 

Burrow,    Stewart   A  Milne  Co.,   Ham- 
ilton. 

Gurney    Foundry    Co.,    Toronto. 

Findlay   Bros.,   Carieton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.     Ltd.,    Almonte. 

McClary's.    London,    Ont 
Stoves.    Gas. 

Burrow.    Stewart   A    Milne   Co.,   Ham- 
ilton. 

Gurney     Foundry    Co.,    Toronto. 

MeClary    MTg.    Co.,    London.    Ont 
Stove    Pipes. 

Soren    Bros.,    Toronto. 
Tank   Heaters. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co.,    Ltd..    Guelph,  Ont 
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Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, - 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Go,,  Ltd. 

St.  Catharines,  Ont. 


Patented  by 
Mr.  Russell  Jennings 

■    1 855 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.  HOLYOKE,  MASS. 


When  writing  to  advertisers 
kindly  mention  having  seen 
the  ad.  in  this  paper.     :     :     : 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 
Heavy 
Pressure  *<flMa!Il2SK 


For 

High 

Speed 


Always  reliable.     Stocked  by  .hardware  dealers. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of    Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London.  Eng. 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  ana  tough- 
ess    left    in.     Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry   Fencing  are  extra  heavy — 
extra    strong.     Consequently  fewer  posts    are    re- 
quired.   Peerless  fencing  can't  sag — can't  rust— 
can't   get  out  of  shape  —  can't  help  giving 
absolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience    and  make    money,   too. 


I  jf^flgll^^  Send  for  our  dealer's  proposition.     It's  at- 
tractive.    It  will  interest  you.    It's  well 
rth  a  stamp.      Send  today. 

Jhe  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  ^cQED    TR/\[)c- 

CUTLERY  ^ 


exact  f  ^^ 


x 


By  seeing  that  this 

™ark   if>  on  each    blade  GRANTED     \&^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes; 
If   you   are   in    the   market   for   a   Bending   Brake,   apply    to 
us  for  catalogue  and   price  list. 

There  is   no   use  trying  to  get  along  with  antiquated   tools. 
To   be  successful,  you  must  be  up-to-date. 
The    Steel    Brakes    do    the    largest    variety    of    work    with 
accurate  results. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Alabastine   Co.,    Paris,    Ltd.,    The    ..  67 

American    Shearer    Co 4 

American   Wringer   Co.,    The    28 

Andrews    Wire    Works,    Limited    —  6 

Aylmer  Pump  &  Scale   Co.,   Ltd.    ..  61 

Banwell,    Hoxie    Wire    Fence    Co —  87 

Barnett,    G.    &    H.,    Co 67 

Barton    Netting   Co.,    Ltd.,    The    ....  20 

Beardmore    &    Co 85 

Berry    Bros 63 

Bowser,    R.    M.,   &  Son    6 

Brandram-Henderson,    Ltd 59 

Brown-Boggs    Co.,    Ltd 26 

Buck    Bros 25 

Butterfield   &   Co.,    Inc 22 

Cameron    &    Campbell    11 

Canada    Metal    Co.,    Ltd.,    The    61 

Canada    Steel    Goods   Co 8 

Canada    Wire   &    Iron    Goods    20 

Canadian    Consolidated    Rubber    Co., 

Limited     30 

Canadian   Sunbeam  Lamp  Co.,   Ltd., 

The    19 

Canadian    Tube    &    Iron    Co 11 

Cane,    Win.,    &   Sons   Co.,    Ltd 6 

Carborundum    Company.    Tlie     1 

Cartland,    Jas.,    &    Son,    Limited    ...  73 

Chapin-Stephens,    The    72 

Chatillon,    John,    &    Sons    1 

Chicago   Spring   Butt   Co 25 

Cleveland    Stone    Co.,    The    69 

Coghlin,    B.    J 83 

Consolidated    Plate    Glass    Co.,    Ltd.  73 

Crookes,    Jonathan,    &    Son    90 

Cummer-Dowswell.     Limited     25 


Davidson,    Thos.,    Mfg.    Co 27 

Dominion    Cartridge    Co 17 

Dominion    Register    Co.,    Ltd 13 

Elk    Fire    Brick    Co.    79 

Ford    Auger    Bit    Co 87 

Gipe-Hazard  Store   Service  Co.,   Ltd.  83 
Greening,    B.,    Wire    Co.,    Ltd.,    The 

Outside   front    cover 

Gurney    Foundry    Co..    Ltd 21 

Hamilton    Cotton    Co 79 

Hamilton    Stamp    &    Stencil    Works, 

Ltd.     79 

Heller-AUer    Co.,     The     89 

Henderson    &    Richardson    89 

Hendryx,    Andrew.  B.,    Co.,    The....  73 

Hohlfeld     Mfg.     Co.     . ., 77 

Howland,    H.    S.,    Sons    &    Co 7 

Hoyt    Metal    Co Insi  It     hack    cover 

Hutton.    James,    &    Cn 87 

Interstate    Electric    Novelty    Co.    15 

International    Nickel    Co.,    The    81 


James   &    Reid    

Jamieson   &   Co.,    R.    C. 


Kennedy    Hardware   Co.,    Ltd 14 

Laidlaw    Bale    Tie    Co 7J 

Landers,    Frary    &   Clark    2 

Lawson    Mfg.    Co Inside    back    cover 

Lewis    Bros.,    Ltd 3 

London    Rolling    Mills   Co.,   Ltd 81 

Lufkin    Rule    Co Inside    bai 

MacFarlane    &    Co..    Limited    28 

M     kenzie    Bun 32 


MacNeil,   Geo.   W.,  Company   81 

Martin-Senour   Co 57 

Martin.    The    L.,   Co 87 

McComb,    J.    H 83 

McDougall,    R.,    Co 12 

McKinnon  Chain  Co. Outside  back  cover 
McKinnon   Dash   Co.  Outside  back   cover 

Metallic    Roofing    Co 27 

Millers    Falls    Co 10 

Moore,    Benjamin,    &    Co.,    Ltd 65 

Morrison,    Jas.,    Brass   Mfg.    Co.    ...  12 

Munro    Allan    Color   Co.,    Ltd.,    The.  69 

Myers,    F.    E.,    &    Bros 79 

Myers,    C.    A.,    Co 90 

National    Safety    Snap    Co 90 

Neverslip    Mfg.    Co.,    The    24 

Newman,    Win.,    &    Sons,    Ltd 16 

Nicholson    File    Co 12 

Norcross,    C.    S.,    &    Sons    78 

Northern    Bolt    &    Screw    Co.,    Ltd..  79 

North    Bros.    Mfg.    Co 16 

Nova    Scotia   Steel   &    Coal  Co 81 

Oakey,    John,    &   Co 81 

Ottawa    Paint    Works,    The    63 

Otterville    Mfg.     Co 87 

Owen  Sound  Steel   Press  Works 85 

Palmer,   I.    E.,    Co.,   The    26 

Parmenter,    Bulloch    Co.,    The    79 

Pedlar   People,    Limited    89 

Pinchin-.Tohnson    &    Co.,    Ltd 61 

Pink,    Thos 20 

Prairie    City    Oil    Co.,    Limited    72 

Ramsay,    A.,    &    Sons    65 

Rennie,    Wm„    Co..    Ltd 85 

Richards  Wilcox    Co I 


Ross    Rifle  Co » 

Russell    Jennings     Mfg.     Co 87 

Sanderson-Harold    Co.,    Ltd.,    The    ..  10 

Saunders    &    Wainwright    78 

Seymour,    Henry  T.,    Shear  Co 79 

Sharratt    &    Newtb     81 

Sheet    Metal    Products    Co 5 

Sherwin-Williams    Co.,     Limited     —  24 

Soren     Bros 4 

Spooner    Co..    Alonzo   W.,    Ltd 79 

Stanley    Rule    &    Level    Co 14 

Stanley    Works,    The    32 

Starrett,    L.    S.,    &   Co 21 

Steel    Bending    Brake    Works    87 

Steel    Co.    of    Canada,    Ltd 9 

Stephens,    G.    F..    &   Co.,    Ltd 71 

Still,   J.    H.,    Mfg   Co 25 

Stratford    Mfg.    Co.,    Ltd.,    The    ....  73 

Sun     Light    Co 10 

Tallman    Brass    &    Metal    Co 87 

Taylor-Forbes    Co 29 

Toronto    Plate    Glass    Importing    Co.  67 

Trimont    Mfg.    Co 32 

Turpentine    Producers    Agency    90 

Want   Ads 78 

Western    Clock   Co.    ..Inside  front  cover 

Wayne    Oil    Tank    &    Pump    Co 89 

Western    Wire  &   Nail    Co.,    Ltd 81 

Whitman    &    Barnes    Mfg.    Co 8 

Wilbusch    &    Hilger,    Ltd 4 

Wilckes-Martin-Wilckes V9 

Williams    Bros.    &    Piggott,    Ltd 69 

Woods,   Walter,   &  Co.,   Ltd 20 

Wostenholm,    Geo.,    &   Son    28 

Wright.    B.    T.,    Co.,    Ltd 11 

Wrought    Washer    Mfg.    Co 72 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

Butterfield    A   Co.,    Rock    Island,    One. 

Pratt   A    Whitney   Co..    Dundas,    Ont. 
Tacks. 

Steel   Co.   of  Canada,    Ltd..   Hamilton. 
Tapes. 

Can.   H.   W.  Johns-Man ville  Co.,   Ltd 
Toronto. 

Jas.  Chesterman  &  Co.,  Sheffield 
Eng. 

Lufkin    Rule   Co.,    Windsor,    Out. 

J.    Rabone  A  8ons,   Birmingham,    Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 
Technical    Books. 

MaoLean    Publishing   Co..    Toronto. 
Tents    and    Awnings. 

Scythes    A    Co.,    Toronto. 

TtLe8cop,c    Ash    Hoists. 

The    Herbert    Morris    Crane    A    Ho  at 
Co.,    Ltd.,    Toronto,    Ont. 
Threshing    Tools. 

Pratt    A    Whitney    Co..    Dundas.    Ont, 
Tiling.    Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co..   Ltd. 

loronto. 
The    Barton-Netting    Co..    Ltd..    Wind- 

sor,   Ont. 

Tinners'    Snips. 

Pton'    Conn  *    mle01   Co-    Southing 
Taylor-Forbes   Co..    Ltd..    Guelph.  Ont. 
Tin    Plate. 

«•    2-aLe£ie~£    Co-    Montreal. 
B.    *  S.   H.   Thompson    &   Co.,    Mont- 
Tinware. 

Hoods,    Ltd.,  Birmingham,    Eng 

Soren     Bros.,  Toronto. 

Sheet  Metal  Products  Co..  Ltd.  To- 
ronto. 

Tires,    Auto,    Bicycle    and 
Baby    Carriage. 

Canadian  Consolidated  Rubber  Co 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng 

Buck    Bros.,    Milbury,    Mass. 

The  Chap  In  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield 
Mass. 

Millers    Falls    Co..    New    York. 

Peck,  Stow  A  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  A  Hemenway  Co.,  New  York. 


Robt.    Sorby   A    Sons,    Sheffield. 
Stanley      Ride     A      Level      Co.,      New 
Britain. 
Tools — Metal    Workers'. 
Hmwn-Boggs    Co..     Hamilton. 
Peck,    Stow   A    Wilcox   Co.,    Southing- 
ton  A   Cleveland. 
Tool    Grinders. 
Richards-Wilcox    Canadian    Co..     Lon- 
don.   Ont. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Torches. 

Clayton    A    Lambert    Mfg.  Co..  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
J.    H.     Still    Mfg.    Co..     St.     Thomas. 
Track    Systems. 
The     Herbert    Morris    Crane    A     Hiist 
Co.,    Ltd.,    Toronto,    Ont. 
Travelling    Cranes. 
The     Herbert     Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Tripods. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Tuning,   Ruhber. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Vacunm    Cleaners. 
Northern    Electric    Co..    Montreal. 
Onward   Mfg.   Co.,   Berlin,   Ont. 

Vacuum   Sweepers. 

Mackenzie    Bros.,    Winnipeg,    Man. 
Varnishes;    See    Paints. 

Berry    Bros.,    Ltd.,    Walkerville.    Ont. 

Imperial    Varnish    and    Color   Co.,    To- 
ronto. 

Pratt   A   Lambert,    Bridgeburg. 

A.    Ramsay    A    Son    Co..    Montreal. 

G.   F.   Stephens  A   Co..   Winnipeg. 

Winnipeg    Paint    A    Glass    Co..    Win- 
nipeg. 

Ventilators. 

Metallic    Roofing    Co.,    Toronto. 
AVall    PlaRter. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash    Boards. 

Wm.    Oane    A    Sons    Co..    Newmarket. 

Meakins    &    Sons,    Hamilton. 

Washing   Machines,   Etc. 

J.   H.   Connor   A   Son,   Ottawa,   Ont. 
Cummer-Dowswell,      Lt£.,      Hamilton. 
Henderson    A    Richardson,    Montreal. 


MacKenzie    Bros.,    Winnipeg,    Man. 
D.    Maxwell    A    Son,    St.    Mary's,    Ont. 
Northern    Electric    Co.,    Montreal. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Wagon    Jacks. 

Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 

Washers. 

Steel    Co.    of   Canada,    Ltd.,  Hamilton. 
Wrought  Washer    Mfg.  Co.,  Milwaukee. 
Watering   Cans. 
Soren    Bros.,   Toronto. 
Sheet    Metal    Products    Co.,    Ltd..    To- 
ronto. 

Wash   Boilers. 

Soren    Bros..   Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

{feeders. 

C.    S.    Norcross   A   8ons,  Bushnell,    111. 
Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
White    Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel   Co.    of  Canada,   Ltd..    Hamilton. 

G.    F.    Stephens   A   Co.,    Winnipeg. 

Wholesale    Hardware. 
Thos.    Birkett  A   Son.   Ottawa. 
Caverhill,    Learmont   A   Co.,   Montreal. 
Howland.  H.  S.,  Sons  A  Co.,  Toronto. 
Lewis     Bros.     A     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
Winches. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Window   Guards. 
U.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire    Guards. 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire    Co..    Ltd.,    Hajnd- 
ton. 
Wire  Door  Guards. 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire,    Iron.    Steel,    Brass    and 
Copper. 
Dominion     Iron    A     Steel     Co.,     Ltd.. 

Svdney. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 


Henderson  A  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hair'Uon,  Ont 
Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Wire. 
Frost  Wire  Fenoa  Co.,  Ltd.,  Hamil- 
ton. Ont. 
Northern     Bolt    A    Screw    Co.,    Owen 

Sound,   Ont. 
Northern    Electric    Co.,    Montreal. 

Wire   Mats. 

Andrews  Wire  Works  of  Canada. 
Ltd.,    Watford,    Ont. 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Win    Co..    Ltd.,    Hamil- 
ton. 
Kuhne-Anderton   Co.,    Port   Hope,    Ont. 

Wire    Goods,    Bright. 

Frost  Wire  Fane*  Co.,  Ltd.,  Hamil- 
ton, Ont. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Wire    Goods. 

Andrews    Wire    Works,    Watford,    Ont. 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

Wire    Products. 
Andrew    Wire    Works,    Watford,    Ont. 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
Dominion     Iron    A     Steel     Co.,     Ltd.. 
Sydney. 

Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd.,    Hamilton. 

Wire   Springs. 
The     B.     Greening     Wire     Rope     Oa. 

Ltd.,    Hamilton. 
Henderson    A    Richardson,    Montreal. 
Wire    Stretchers. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Lon 
don,    Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerrille. 
G.    F.    Stephens   A   Co.,    Winnipef 
Woven   Wire   Fencing. 
Frost    Wire    Fanes   Co.,    Ltd..    Hamil- 
ton, Ont. 
Dominion     Iron     A     Steel     Co.,     Ltd.. 
Sydney. 
Wrenches. 
Peck.    Stow  A    Wilcox   Co.,    Southbu 

ton  A  Cleveland. 
Trimont    Mfg.    Co.,    Roxbury,    Haas. 
Whitman     A     Barnes     Mfg.     Co.,     St 
Catharines. 
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Handle  your  Oils  and 
Gasoline  with  the 

Wayne  Pump 


IT  PREVENTS  WASTE 
DUE  TO  EVAPORATION, 
LEAKAGE  AND  SPILL- 
ING AND  MAKES  THESE 
GOODS  MORE  PROFIT- 
ABLE. 


It    sales   time   and    labor,   as 

there  is  no  constant  filling 
and  handling  of  measuring 
cups,  and  does  away  with 
dust  and  unpleasantness. 
Throws  a  pint,  quart,  half- 
gallon  or  gallon,  and  mea- 
sures   exactly. 

Works  easily,  and  when  not 
in  use  can  be  securely  lock- 
ed. Gears  are  completely 
housed..  All  parts  accurately 
machined  and  "thoroughly 
tested,  and  are  Interchange- 
able. 

If  you  are  interested  in  a 
clean,  safe,  money-saving 
way  of  handling  oils  and 
gasolines,  jot  down  a  line 
for  full  particulars  on  the 
Wayne  System  NOW. 

THE  WAYNE  OIL  TANK 
AND  PUMP  COMPANY 

WOODSTOCK,    ONT. 


Heller-Aller 
Force  Pumps 

"  The  very  profitable  and 
reliable  kind" 

Pump  Cylinders  are  made  of 
heavy  brass  tubing,  which 
has  a  double  advantage. 

It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse 
thread  on  cylinder  caps  (eleven 
threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wear- 
ing or  rusting  off  and  dropping 
into  well. 

Heller  -  Aller  Force  Pumps  are 
equipped  with  the  most  efficient, 
tried  and  tested  valves.  They 
never  fail  in  service. 

Write  for  full  information. 

The  Heller- Aller  Co. 

Windsor,  Ontario 


: 


111  w 
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This  PEDLAR  Garage 

IS   A   WHIRLWIND   SELLER 

HAEDWAEE  men  can  make  big  money  handling 
PEDLAR  "Metal  Clad"  and  "All  Metal" 
Garages.  Get  ready  NOW  for  the. Spring  trade 
in  this  line.  Eent  a  vacant  lot — erect  a  Garage — 
placard  it  with  your  name  and  address,  together  with 
the  price. 

Write  Branch  nearest  you  for  literature  and 
full  particulars  of  this  proposition. 

The  PEDLAR  PEOPLE,  Limited 

Oshawa,  Canada  49-L 

MONTREAL      TORONTO      OTTAWA      LONDON      WINNIPEG 


The 

Best 
Clipper  on 
the  Market 

BARTON- 
GILLETTE'S 
NO  10 

Sells  for  $17. 50 
CLIPPER  PLATES 

Get  our  Prices 

Each  plate  packed  in 
a  tin  box. 

Henderson  &  Richardson 

Board   of  Trade  Bldg. 

MONTREAL 
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NO  SPORTSMAN 

QUESTIONS  THE  SUPERIORITY 

OF  "ROSS  RIFLES" 

Wherever  big  game  is  hunted  the  Ross  .280  High  Velocity  Rifle  is 
recognized  as  a  most  trustworthy  weapon  and  in  combination  with 
the  Ross  Sporting  Ammunition  with  Copper  Tube  expanding  bullet, 
is  known  as  the  most  efficient  help  to  the  hunter's  skill. 


"%***" 


280  Galibre 
HighVeloeity 


You  need  have  no  hesitation  to  recommend  anv  "Ross  Rifle"  Model. 


ROSS  RIFLE  COMPANY, 


QUEBEC 


Turpentine  Producers'   Agency 

IMPORTERS   OF  TURPENTINE 

LOWEST     QUOTATIONS      BY      WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261    MACDONELL    AVE. 


TORONTO,   ONTARIO 


Jonathan  Crookes  &  Son 

Sheffield,   England 

Corporate  Mark 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


No    Getting   Away   From  It 


The  Kling  Hame  Fastener 
holds  customers  as  well  as 
horses.  Anyone  can  attach 
it  in  a  minute.  Keeps  the 
collar  uniformly  tight  at  all 
times.  No  matter  how  he 
lunges,  the  horse  can't  open 
it  or  hreak  it.  We  refund 
the  money  for  any  that  may 
be  returned  to  our  dealers. 
Costs  you  $2.25  a  dozen  from 
any  jobber. 

Look   for   "Kling"     on     the 
lever.     Circular    on    request. 


The  National  Safety  Snap  Co..  Inc.,  Dept.  33,  Wilmington,  0.,  U.S.  A. 

Sole  manufacturers   of  trip  Klingsnap  and   Kling  Hame 

Fastener. 

D.  C.  Ross  &  Co..  56  Coin   rue  Street,  Toronto,  Ont. 

Canadian    Distributing   Agents. 


The  Genuine   MYERS  Dollar  Sewing  Awl 


W         under 


See  that  Thread  Reel  ■         under  the  finger  tips. 

THIS   PRINCIPLE   IS   RIGHT. 
JUST   OUT   NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors. 

Actual   size  of  box   10%   x  4%   x  1%.    One  box   with   every   % 

doz.  awls.     Shipping  weight  2  lbs. 

Ask   for  1914  catalogue   and   wholesale   prices. 

C.  A.  MYERS  CO.,  Inc.,  Sole  Owners  and  Manufacturers, 

6374  University  Avenue,  CHICAGO.  ILL..  U.  S.  A. 
Canadian   distributors:   Merrick-Anderson   Co.,   Winnipeg,  Man., 
Canada;   A.  Prud'homme  &  Fils,  Limited,  10  Rue  de  Bresoles, 
Montreal,    Canada;    The    Hobbs    Hardware    Co.,    Ltd.,    London, 
Ont.,   Canada;    Marshall-Wells   Co.,   Ltd.,   Winnipeg,   Man.,   Can. 
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"HOYT  FROST  KING 

Makes  Steady  Customers  and  Good  Profit 

It    hns    an    exceptionally    fine,    uniform    grain— distinctive    quality    that    means 
distinctive   service   and   extraordinary    demand. 

over   40   years'   experience   in    selecting   and    mixing   of   metals,   and    our   "satis- 
faction  or   money    back   guarantee"   behind    it. 

Send   a   trial    order   through    your    johber. 

HOYT  METAL  COMPANY 

tory  and  Offices,  EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  ONTARIO 

New  York,  N.Y. ;  London.  Engr. ;  St.  Louis.  Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 

/UF/C/A/ 


The  fact  that 

fUFJCIN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     ^ey  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 
the /ufk/n Rule fio.  ofQanaj>a,Ltd. 

W/NDSOR.ONT. 


Get  Cat.  No.  9 


Ree.  U.  S.  Patent  Office. 

Satisfy  the  most  ex- 
acting requirements  of 
the  Architects  and 
Builder  s — anywhere. 
Write  for  Catalogue. 

LAWSON  MFG.  CO. 

CHICAGO 
215  W.    Huron  St. 


WHO  CAN  BEAT  THEM? 

"KATZ"  Jamb,  Screen  Door 
and  Surface  Floor  Hinges 


Simple  and  handy  to  use. 

Very  light  yet  exceedingly  strong. 

They  preserve  the  hose. 


I M9KINN0N 

ALL  STEEL  REELS 

I  SELL  BEST 


Order  NOW  for  spring  delivery 

McKinnon  Dash  Company 

St.  Catharines,  Ont. 


No.  20 


No.  10 


MADE  IN  CANADA 


Electric 
Welded 


25%  Better  Than  All  Other  Makes 


All 
Dealers 


All 
Jobbers 


McKinnon  Chain  Co. 


All 

Styles 


All 
Sizes 


St.  Catharines,  Ont. 
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This    "  Trade-  Mark '     on    the    can 
GUARANTEES  THE  QUALITY 

within. 


MARTI 

PAINTS  AND 


ENOUR 

RNISHES 


More  Customers       More  Sales 
More  Profits 

This  is  the  summary  of  a  Marti  n- 
Senour  exclusive  agency. 

The  highest  of  quality  supported  by 
the  strongest  kind  of  advertising, 
displays,  and  sales  promotion  work, 
make  Martin-Senour  Paints  and  Var- 
nishes the  easiest  and  most  profitable 
to  sell. 

Write   for   our   proposition. 

©*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    ■  TORONTO 


jfflnfflmrarararai^^ 
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Starrest  JJ^ck-Saws 


For  Use  in  Hand  Frames 
or  Power  Machines 

All  you  men  who  -ell  hardware  know  how  much  complaint  there  is  aboul 
unsatisfactory  hack  sawrs. 

We  know  you  can  prevent  complaint  and  secure  and  develop  good  trade  in 
this  line  by  stocking  and  selling  Starrett  Hack  Saws.  Listen.  You  know  we 
make  the  finest  tools  and  instruments  in  the  world.  We  also  make  hack  saws.  We 
will  stake  our  whole  reputation  as  toolmakers  on  the  qualities  of  (hose  hack 
saws.    Think  of  that. 


Why  We  Know  We 
Are  Right 

We  are  not  risking  our  reputation  on  an 
untried  product.  All  the  facilities  of  out 
huge  plant  have  been  at  our  disposal  in 
making  all  kinds  of  tests.  We  do  not  do 
things  by  halves.  We  made  tests  on  all 
kinds  of  steel,  we  made  hack  saws  of  all 
widths,  thicknesses,  and  of  various  iimn 
hers  of  teeth.  From  these  tests  we  have 
picked  out  saws,  each  suited  to  a  certain 
kind  of  work  and  we  are  willing  to  bach 
these  saws  because  we  have  tried  them 
and  proved  them.  Whf.t  more  can  we 
say? 

Where  They   Are 
Used 

Starrett  hack  saws  are  made  in  different 
styles   and    sizes    so    that    a   perfect    saw    is 


available  for  practically  any  job  of  metal 
putting.  The  styles  include  saws  for  use  in 
hand  frames  on  cast,  rolled,  and  drawn 
metal     shapes    and     heavier    blades    for    use 

in  hack  saw  machines  on  heavy  high  speed 
work. 


Sell  The  Right  Saw 

Then'  are  saws  with  fine  teeth  for  cut- 
ting brass  tubing,  etc.,  and  flexible  back 
saws  for  work  where  the  saw  may  be 
strained.  II  doesn't  make  any  difference 
on  what  kind  of  work  Starrett  Flack  Saws 
are  used, — if  you  only  sell  the  proper  saw 
for  that  work,  your  customer's  costs  wilj 
be  reduced  by  using  fewer  saws  and  by 
faster  -work. 

Don't  wait  for  purchasing  agents  or 
mechanics  to  come  to  you  for  hack  saws 
but  send  a  card  to  factories  in  your  local- 
ity telling  them  that  you  can  supply  them 
with  Starrett  Hack  Saws.  Help  them 
select  the  proper  saw  by  consulting  our 
catalog   Mo.    20M.A. 


II  rite  to  us  for  a  supply  of  these  catalogs  to  distribute  to  prospective  purchasers. 

The  L.  S.  Starrett  Company,  Athoi,  Mass. 


NEW  YORK 


World's  Greatest  Toolmakers 
LONDON 


CHICAGO 
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IT  WILL  PAY  YOU 


TO  SELL 


a 


P.  &  W.  Co." 


SMALL  TOOLS 

PRECISION 

DELIVERY 

QUALITY 

GUARANTEED 

IF  YOUR  JOBBER  CAN'T  SUPPLY  YOU 
WRITE  US  DIRECT 

PRATT  &  WHITNEY  COMPANY 

OF  CANADA  LIMITED 

DUNDAS  ONTARIO 

MONTREAL— WINNIPEG— VANCOUVER 


IMPORTANT 

This  new  hanger  makes  a  sliding  door 
fit  into   jamb    flush    like    a    swing  door 


a 


R-W"  Flush  Door  Hangers 

When   it   is  desired   to   make   a  sliding    door   WEATHER- 
PROOF, this  is  the  ONE  RIGHT  HANGER. 

Three  Sizes — for  2  in..  2}4   in.  or  3   in.  Doors. 


fcchards  Wilcox* 


CANADIAN 
COMPANY.Ltd. 
LONDON,  ONT. 


/^^, 

IMPORTERS  AND  DEALERS  IN 

x8& 

Plate,  Sheet,  and  all  Kinds  of  Glass 

^ttjgg^ 

for  building  purposes 

Manufacturers  of  Mirrors  and  Art  Glass.     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excel 

sior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 
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For  Early  Spring 


E91436 
UNIVERSAL 
Electric    Coffee    Urn 
Prices  $15.00  to  $16.50 


E941 

UNIVERSAL 
Electric   Toaster 
Price  $5.00 


E9932 

UNIVERSAL 
Electric  Boiler 
Price  $6.75 


Business 


Start  your  Spring  campaign  on 
electrical  appliances  early.  During 
the  next  few  months  your  customers 
will  be  on  the  lookout  for  those  de- 
vices which  will  make  summer  house- 
work easier,  and  for  this  reason  it 
will  pay  you  to  make  an  earlv  show- 
ing of  these  new  UNIVERSAL 
Home  Needs — Electric. 

See  that  your  sales  force  is  posted 
on  the  selling  points,  for  UNIVER- 
SAL appliances  have  selling  features 
which  are  not  found  in  any  other 
make. 

UNIVERSAL 

Home  Needs 

Electric 

are  the  only  electrical  devices  made 
complete  in  one  factory. 

The  UNIVERSAL  Fusible  Plug 
Safety  Device  is  the  only  safety  de- 
vice in  electrical  appliances  placed 
in  circuit.  It  prevents  all  danger  of 
fire,  burned-out  heating  units  or 
danger  to  the  table  service. 

We  have  a  variety  of  literature  on 
these  two  great  selling  features  and 
will  gladly  send  them  to  you  upon 
request. 


UNIVERSAL 

v y 

For  Prices,  etc.,  write  to 
your  Jobber,  or  direct  to  us. 


E904 
UNIVERSAL 
Electric  Tea   Ball  Tea  Pot 
Price  $9.75  to  $10.75 


E981N 
UNIVERSAL 
Electric    Grill 
Price  $6.50. 


E903 

UNIVERSAL 
Electric  Iron 
Price  $4.00 


LANDERS,  FRARY  &  CLARK 


NEW  BRITAIN,   CONN. 
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GOLD  COIN 

IS 

BENEFICIAL  TO  EVERYBODY 

AND  THE 

GOLD  COIN   ELECTRIC   IRON 

IS  A 

BOON  TO  EVERY  HOUSEHOLD 


Highest 

^^            Lowest 

in 

fm^f 

in 

Efficiency 

m              Price 

<£                j 

ipHsSi 

i                  «£ 

Send  for  sample. 

^^MjT] jyj 

y                 Send  for  sample 

We  have  the  best  proposition  of  any  jobbing  house 
or  manufacturer  in  Canada. 

Name  the  largest   quantity  that  you  can  buy  and 
our  price  will  surprise  you. 

GOLD  COIN  MEANS  REAL  MONEY 


LEWIS  BROS.,  Limited 
Montreal 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all  requirements   of   the   trade, 
best   designs   and    highest   standards    of   workmanship,    regardless  of  price. 


They   are   all   quality   goods,   and    represent 


Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground  and   designed  to  cut  hair,  not  break  it  off  by  main  force. 


BALL     BEARING 
Retailing    at    about    $2.50. 


NEW   MARKET   PATTERN 
Retailing    at    about    $1.75. 


If  you  are  not  familiar 
with  these  goods,  send  for 
samples  and  compare  them 
with   others. 


LENOX 
Retailing    at    about    $1.50. 


Hunter,  Fetlock  and  Dog  Clipper, 
retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


GOOD 
VALVES 

are 

Made  in 
Canada 


^^^ 

Morrison 

Brass  Valves 

have  been  on  the  market  for  over  thirty  years. 
Their  popularity  and    reputation  as   a  strictly 
high-grade  article    are   universally  recognized 
by    steam    users    and    the    engineering    trade 
throughout  the  Dominion. 

FULL  PIPE  AREA,  alFparts  substantial  in 
design,  and  full  weight. 

If    your    requirements    are  [Globe,    Angle    or 
Check  Valves,    etc.,   let   us    supply  you    and 
you'll  reap  good  profit  and    give  a    re-order- 
producing  satisfaction. 

JOT  D0WN|A  LINE  NOW  FOR-jFULL  INFORMATION  AND  PRICES.^ 

THE 

James  Morrison  Brass  Mfg.  Co. 

1                                                                LIMITED 

93-97  Adelaide  Street  West,      Toronto,  Canada 

1      1 

0 

^^^ 

i 
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Edge      incurled      down- 
wards  with   heavy   roll. 


Self  -  righting  tinned 
bail.  Springs  upright 
and   stays  upright. 

The  name  "BEACON" 
embossed  on  every  lan- 
tern. 


Multiple  match  scratch- 
es Not  found  on  any 
other  lantern  made, 
and    fully    patented. 


Patent    extinguisher. 
An      exclusive      feature   1 11 
used     only     on     the    l\f 
"BEACON."         Service- 
able,   Simple    and    Safe. 


Short,  wide  globe  — 
short  to  get  away  from 
the  heat  above  the 
flame — wide  to  get  the 
hand   in. 


Large  tinned  steel  noz- 
zle,      double       seamed,   1  A 
soldered,      and      fitted    ff 
with  brass   cap. 


10  lbs.  pressure  tests 
every  inch  of  this  seam 
on  every  lantern.  The 
bottom  itself  is  corru-  "I/* 
gated  radially.  This  is  111 
a  feature  of  the  "BEA- 
CON"  found  nowhere 
else. 


Tinned  wire  ring,  firm- 
ly clinched  and  up- 
right   to   receive   finger. 


Ears  clinched  into  tube 
and  flushed  with  solder. 
Nothing  stronger  made. 

Tubes  double  seamed 
into  lantern  head  and 
soldered  inside. 


Strengthening     ribs     •■ 
tubes. 


Safety  globe  guard.  No 
other  lantern  globe  is 
so  well  protected. 


Inside    globe    lift.      Not 
in  the  way  and  always 

works. 


Taper  fit  tinned  steel 
burner — burner  cannot 
become    loose. 


Single  deck  bowl,  em- 
bossed and  with  round- 
ed top.  The  "BEACON" 
way  of  attaching  the 
tubes  and  burner  te 
the  bowl  is  the  strong- 
est  way  by  test. 


Guaranteed  for  10  candle  power  in  any  wind 

Shipments  Made  Promptly 


the  SHEET   METAL  PRODUCTS  CO. 

MONTREAL  TORONTO  WINNIPEG 


OF  CANADA 
LIMITED 
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DAVIDSON'S  "STERLING" 
SANITARY  SEAMLESS  MILK  STRAINERS 

Extra  large  and  very  strong.  Made  of  Seamless  Drawn  Steel  Retinned.  Will 
stand  hard  usage.    Has  removable  Centre  Strainer. 

Easy  to  Clean.  Strictly  Sanitary.  Gives  the  Dairy  the  highest  reputation  for 
least  bacteria. 

It  strains  through  fine  mesh  brass  strainer  gauge  first,  and  then  through  as 
many  thicknesses  of  cheese  cloth  as  desired.  The  brass  strainers  catch  all  the 
larger  pieces  of  foreign  matter  and  the  cloth  strips  the  milk  of  the  finer  par- 
ticles of  dust,  leaving  it  clean  and  wholesome,  ready  for  the  table.  It  also 
strains  rapidly  and  is  large  enough  to  eliminate  the  annoying  wait  which  is 
bound  to  occur  when  smaller  and  slower  strainers  are  used. 

Dimensions,  Top 13V2  inches 

Dimensions,  Bottom  6      inches 

Dimensions,  Height  7%  inches 

Davidson's  Sterling  Sanitary  Milk  Strainers  are  highly  recommended  and  ap- 
proved by  Doctor  Hood,  Chief  Food  Inspector  and  Expert  for  the  City  of 
Montreal.  prices  on  application. 

The  Thos.  Davidson  Mfg.  Co.,  Limited 


Toronto 


Montreal 


Winnipeg 


World-wide 


The  reputation  of  the  Daisy  Vacuum  Cleaner  is  world-wide.  It  has  attained 
its  present  popularity  by  sheer  merit.  For  years  the  Daisy  Vacuum  Cleaner 
has  been  doing  good  service  in  Hotels,  Public  Institutions,  Clubs,  and  Domiciles 
of  every  description  in  every  quarter  of  the  globe,  and  beiDg  a  machine  that 
ean  be  thoroughly  relied  upon  it  is  just  the  line  for  export  and  home  trade. 


DAISY 


VACUUM 
CLEANER 


The  DAISY  Vacuum  Cleaner  is  a  fine  specimen  of  superiority  of  materials, 
workmanship  and  finish  of  the  British-made  article.  It  is  British  to  the  back- 
bone. Capital,  labor,  materials,  and  made  in  a  healthy  British  factory  by  well- 
paid  British  workpeople. 

ENTIRELY  BRITISH 

REMEMBER  <CHIS  WHEN  THINKING  OF  VACUUM  CLEANERS. 

A  large  range  of  hand  and  power-driven 
machines  from  £2:2:0  to  £18:18:0 

We  have  just  put  a  new  DAISY  SWEEPER  on  the 
market.  It  is  quite  new  in  design,  has  many  advan- 
tages, among  which  is  the  Flexible  Nozzle  Attachment 
and  Removable  Dust  Bag.  It  is  compact,  portable, 
and  very  efficient.     You  should  write  for  new  leaflet. 

Write  at  once  for  Trade  Terms  and  Illustrated  Booklet  77. 

The  DAISY  VACUUM  CLEANER  CO.,  Ltd. 


id  A 
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Machine   closed.         /■/ 
Neat  and  Compact      In 
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THE     "BABY"    DAISY. 

£4:4:0 

Handsoineiy    made    in    Solid    Oak,    with 
nickel-plated  fittings  ;  has  quadruple  bel- 
lows,  and  is  collapsible.     Complete  with 
6    ft.     hose,     carpet    nozzle,    upholstery 
nozzle,      lengthening     tube     and     lever. 

Teleerams:  "iLEKLEAN  BIRMINGHAM. 
Telephones  :  405  and  406  East.       ABC  Code,  5th  Edition. 


LONDON  SHOWROOMS  : 
17  Phil  pot  Lane,  Fenchurch  St.,  E.  C. 


HEAD  OFFICE  and  WORKS  : 

Leamington  Rd.,  Gravelly  Hill 

BIRMINGHAM 


(One  minute  from  bank.) 

CONTRACTORS  TOTHE  BRITISH  GOVERNMENT. 


February  27,  1915. 
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Why  Do  We  Sell  and 

Push   Standard   Known 

Lines  of  Hardware? 


Such  as: 


Yankee  Tools 
Disston's  Saws 
Shurly  and  Dietrich  Saws 
Nicholson's  Globe  Files 


Stanley  Tools 
Starrett  Tools 
Maydole's  Hammers 
Barnett's  Black  Diamond  Files 

Gilmore's,  Irwin's  and  Russell  Jennings'  Auger  Bits 
Allan  Hills'  Edge  Tools  Reece  Screw  Plates 

Morrow's  Twist  Drills  Parker's  Vises 

O-Cedar  Mops  and  Polish  Community  Silver  Plate 

Jos.  Rodgers'  and  Wostenholm's  Cutlery, 

and  other  well-known  lines. 

Because  we  consider  it  to  be  in  our  clients'  interests  to  offer  goods  made  by  the 
best  known  manufacturers  in  preference  to  others. 

First  of  all  the  names  of  these  goods  are  firmly  established  in  the  minds  of  the 
buying  public  who  have  full  confidence  in  them. 

Then  again  we  consider  it  to  be  a  decided  advantage  for  a  dealer  to  have  the 
maker's  guarantee  behind  each  article  as  well  as  our  own. 

This,  coupled  with  the  advertising  carried  on  by  all  these  concerns  in  magazines 
and  papers  throughout  the  country,  creates  a  demand  for  their  products  that 
makes  the  sale  easy  and  that  of  substitute  lines  difficult. 

Why  waste  time  creating  an  interest  in  goods  you  know  little  about,  when  you 
can  secure  the  same  articles  made  by  firms  whose  reputations  are  firmly  estab- 
lished for  manufacturing  quality  goods  at  reasonable  prices? 

Remember  all  our  goods  carry  the  C.L.Co.  guarantee. 

Caverhill,    Learmont    &    Co. 


89  St.  Peter  Street,  MONTREAL 


1073  Hamilton  Street,   VANCOUVER 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co.'s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


"W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA 

"Railroad  Special*"  Wrenches  Machinist's  Knife  Handle  Wrenches 


This  is  the  strongest  and  best  HEAVY  DUTY 
wrench  made.  Head  and  Bar  Drop  Forged  in  one 
piece  from  selected  steel.  Extra  heavy  jaws  thoroughly 
case-hardened.  Indestructible  iron  handle.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCEEW. 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WEENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market. 
With  the  exception  of  the  difference  in  the  handle  it 
is  practically  the  same  as  the  "Bailroad  Special" 
Wrench.  FITTED  WITH  "W.  &  B."  EASY  ACTING 
SCEEW. 


Regular  Wrenches 

Head  and'Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCEEW  and  thor- 
oughly seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.   CATHARINES,  Established  61   Years  ONTARIO 


February  27,  1915.  HARDWARE     AND     METAL 

THE  STEEL  COMPANY  OF  CANADA 

HAMILTON,  CANADA  LIM,TED 


WIRE 

WIRE  NAILS 

WROUGHT  PIPE 

Every  Length  of  Pipe  is  Tested 
before  leaving  our  Mills. 

UNIFORMITY  is  a  quality  found 
in  our  products  which  makes  it 
very  convenient  to  use  our  lines, 
and  at  the  same  time  increases 
the  life  and  usefulness  of  them. 

Business  as  usual     Service  unusual 


SALES    OFFICES: 
HAMILTON    MONTREAL        TORONTO  WINNIPEG 

VICTORIA      VANCOUVER     St.  JOHN,  N.B.    HALIFAX 
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The  Fight  for  Durability 

Chapter  IX. 

Do  those  little  scratch-like  lines  mean  anything 
to  you? 

Obviously  not  a  great  deal.  You  are  excusable, 
but  the  manufacturer  of  Iron  and  Steel  hastens  the 
corrosion  of  his  product  if  all  such  bars  are  not 
rejected. 

These  pit  marks  speak  plainly.  The  ingot  has 
contained  blow  holes,  small  and  near  the  surface. 

During  the  heating  in  the  soaking  pit  the 
gases  enclosed  in  these  holes  have  burst  forth,  form- 
ing small  fissures  in  the  surface. 

When  the  ingot  was  rolled  into  the  bars,  these 
little  holes  were  drawn  out  into  the  scratch-like  lines 
shown  in  the  cut. 

It  is  true  that  these  lines  will  almost  entirely  dis- 
appear in  the  sheet,  but  they  are  filled  with  im- 
purities and  oxide  of  iron. 

Many  times  the  finished  sheet  will  break  along 
these  lines. 

If  coated  with  spelter,  the  dirt  and  acid  will  remain 
in  these  cracks  and  when  subjected  to  corrosive 
conditions  the  iron  will  rust  quickly.  This  condition 
forms  what  is  known  as  a  matted  and  rough  surface 
on  the  sheet. 

ARMCO  IRON 

Resists  Rust 

You  know  this  condition  is  guarded  against  and 
eliminated  when  you  purchase  Armco-American 
Ingot  Iron.  Beauty  is  only  skin  deep.  The  dur- 
ability of  this  material  does  not  depend  on  the  perfec- 
tion of  a  protective  coating. 

The  American  Rolling   Mill  Co. 

Licensed  Manufacturers  under 
Patents  granted  to  The  Inter- 
national Metal  Products  Com- 
pany. 

Axmco  -  American        Ingot  Iron 

Black      and      Galvanized  Sheets, 

Roofing,  Pipe,  Gutter,  Metal 
Lath  and   Terne  Plate. 

Middletown,  Ohio 

District  Sales  Offices  at  Chicago, 
Pittsburgh,  Detroit,  Cleveland, 
New  York,  St  Louia,  and  Cincin- 
nati. 


The  trade  \  /  mark  ARMCO 
carries  the  as-  ^r  surance  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
the  merit  claimed  for  it. 


1915  Model 


Automatic  standing  Bail  and  Filler 
collar  at  an  angle  which  allows  the  use 
of  a  funnel  without  tilting  the  globe 
when  filling  fount. 

This  Model  embodies  all  improvements 
necessary  to  a  smooth  working,  efficient 
and  durable  Lantern. 

32  hours'  burning  with  one  filling. 


Ontario  Lantern  &  Lamp  Co. 

Limited 
Hamilton,  Ontario,  Canada 


February  27,  1915. 
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Taylor-Forbes  Mowers 


MADE  IN  CANADA    raiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiwiiiiw^ 

In  these  mowers  none  but  the  highest  grade  of  workmanship  is  used. 
The  quality,  finish  and  distinctive  mechanical  features  have  never  been  equalled. 
The  name  on  the  mower  is  a  mark  of  merit,  and  our  guarantee  that  we  will  replace  it, 
free  of  charge,  or  refund  your  purchase  price  if,  for  any  reason,  within  one  year  from 
date  of  purchase,  it  does  not  prove  satisfactory. 


The  "Adanac" 

Thoroughly   High-Class. 

Special   crucible  Tool  Steel,   oil  tempered. 

Equipped   with   train    of   gears. 

Best    quality    material    used    throughout    its    cou- 

struction. 

All    parts   easily    adjusted. 

Four  blades — 10y2-ineh   wheels,  6y2-inch   cylinder. 

Sizes— 17   in.,   19   in.,   21   in. 

The  "Woodyatt" 

Open  four  and  five-knife  cylinder.  Tool  steel 
knives,  oil  tempered.  Bearings  are  extra  loug  and 
adjustable.  Best  quality  material  used  through- 
out its  construction.  Made  with  grass-box  attach- 
ment. This  mower  has  been  on  the  market 
longer  than  any  other  high-grade  mower  in  the 
world. 


If  your 

Jobber 

canrnt 

supply  you, 

write  us. 


The  "Empress" 

Open  four  and  fiveVknitfe  cylinder.  10%- 
ineh  wheels.  Special  tool  steel  knives,  oil 
tempered.  Case-hardened,  adjustable  bearing-:. 
Case-hardened  ball-bearings  and  balls.  Spe- 
cially prepared,  polished  steel  shafts.  Cheeks 
easily  attached.  Made  with  grass-box  at- 
tachment. 


The  "Daisy" 


Cast  steel  knives,  oil  tempered. 
Adjustable     half-box     bearings 
cylinder    shaft. 
Adjustable    bottom     knife. 
Three   and   four-knife   cyl- 
inder. T-inch  drive  wheels. 
Sizes — 12  in..   14  in.,   16  in. 


The  Taylor-Forbes  Co.,  Limited,  Head  Office  and  Works,  Guelph,  Ont. 


BRANCHES    AND   AGENTS: 

Tavlnr-Forhes   Co     246  Craig   St.,  W„   Montreal.     Canadian   United    Mfrs.     Agency,     London,    England.      H. 
William   St.,  St.   John,   N.B.     H.   F.   Moulden   &  Son,  Travelers  Bldg.,    Winnipeg,    Man.     Taylor-Forbes    Co. 
Vancouver,   B.C. 


G.     Rogers,    147    Prince 
Ltd.,    1070   Homer    St.., 
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"Turning  Round  on  a 
Smaller  Margin" 

"Economy"  is  the  watchword  for  1915. 

Small  stocks — quick  turnovers  —  better 
percentages  on  lesser  volume  is  the  general 
plan. 

Hardwaremen  realize  that  there's  more  net 
profit  on  a  $200  stock  turned  five  times,  than 
on  a  $1000  stock  turned  once. 

It's  the  close-figuring  man  who  will  make 
more  money  with  less  business  this  year. 

You  will  find  the  "Famous  Five"  Line  of 
Files 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(Made  In  Canada) 


fit  right  into  this  plan.  You  don't  need  to 
carry  a  big  shelf-stock — for  we  carry  big 
stocks  at  our  Plant.  95%  of  our  orders  are 
shipped  the  same  day  they're  received. 

With  over  4000  patterns  at  your  command 
—with  a  50-year  reputation  for  UNIFORM 
efficiency  and  economy — with  the  prestige 
that  results  from  supplying  90%  of  the 
country's  file  requirements — with  a  four- 
square price-policy  to  all — and  with  a  con- 
tinuous advertising  campaign  to  increase  the 
demand  for  Files,  the  "Famous  Five"  line  is 
a  mighty  good  line  for  every  dealer's  stock. 

Get  a  copy  of  our  catalog 
— and  see  your  Jobber  for 
stocks. 

NICHOLSON  FILE  CO. 


Port  Hope         Ei£bX,„  Ontario 

Send  to-day  for  your  FREE  copy  of  "File  Filosophy." 


Bailey  Iron  Planes 

The  Standard  for  more  than  fifty  years 

The  average  Carpenter  demands  a  "Bailey."  He 
learned  his  trade  by  their  use,  as  did  his  father 
before    him. 

You  never  have  to  "carry  over"  or  "close  out" 
"Bailey"  Planes.  They  constitute  one  of  the  most 
staple  articles  a  Hardware  Dealer  stocks. 

Improvements  are  constantly  being  made  in  their 
manufacture,  tending  to  make  them  daily  more 
popular  and  more  sought  after  by  discriminating  Car- 
penters and  Mechanics. 

It  will  certainly  pay  you  to  "push"  "BAILEY" 
PLANES. 

Stanley  Rule  &.  Level  Co. 

New  Britain,  Conn.  U.S.A. 


1835— 


—1915 


The  Name  of 

CHA  TILLON 

has  been  a  guarantee  of  quality  to  the  trade  and 
consumer  ever  since  1835.  The  complete  line  of 
Scales  we  manufacture  gives  universal  satisfaction 
to  the  user  and  allows  a  liberal  margin  of  profit  to 
the  dealer. 

Twenty-five  years  ago  we  became  interested  in 
Foster  Bros. '  brand  of  Butcher  Knives  and  cutlery. 
To-day  this  line  enjoys  a  world-wide  sale.  You  will 
find  that  it  is  just  as  easy  and  profitable  to  handle 
this  cutlery  as  it  is  to  sell  our  Scales. 

Our  products  are  the  results  of  years  of  experi- 
ence. Only  the  best  materials  for  their  particular 
purposes  are  used  throughout.  Our  own  skilled 
workmen  are  experienced  in  the  manufacture  of  our 
products,  and  we  continually  strive  to  maintain  a 
high  standard  of  quality. 

JOHNcHAl'l'-LONSSOKS 


85  Cliff  St. 


New  York  City 


Write   for  complete  illustrated  catalogue 
of  Spring  Scales  and  Butchers'  Cutlery 


-February  27,  1915. 
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BRITISH  HERO 
SPOONS 


Every  Hardware  Merchant  in  Canada 
should  have  these  spoons  in  stock. 
They  are  selling  as  fast  as  we  can 
supply  the  dealers. 

A  New  Spoon  Every  Week 

Lord  Kitchener  Spoon  was  issued  on 
Saturday,  February  13th;  General 
French,  February  20th;  Admiral 
Jellicoe,  February  27th.  Thousands 
of  each  have  been  sold  and  the 
demand  is  increasing  every  day. 

Write  at  once  for  our  very  interesting 
proposition — no  dead  stock — no 
loss — and  new  customers  in  your 
store. 

Write  now— NOW! 


Canadian  Wm.  A.  Rogers,  Limited 

570  King  Street  West,  Toronto 

WINNIPEG :  VANCOUVER : 

Hammond  Building  Fairfield  Building 


=311 


HIM 
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The  master  painter  appreciates 
good    quality    in   Varnishes 

In  making  varnishes,  The  Canada 
~m  Paint  Co.  has  succeeded  in  satisfying 

just  such  discriminating  buyers  and 
users. 

MEET  every  requirement  of  your  trade,  with  a 
reasonable  assortment  of  these  four  special 
C.P.  varnishes.  Do  not  tie  up  your  capital  in  a  large 
and  varied  stock  of  varnishes,  when  the  C.P.  line 
will  enable  you  to  make  quicker  turn-over  of  your 
money  and  so  increase  your  profits. 

Get  prices  on  these  varnishes.  C.P.  Sun  Varnish 
for  general  use.  C.P.  Sun  Waterproof  Floor  Finish 
specially  made  for  floors.  C.P.  Sunspar  for  severe 
outside  exposure.  C.P.  Flatting  Varnish  for  a  flat 
finish  resembling  hand  rubbing. 

THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL-TORONTO-WINNTPEG-CALGARY- HALIFAX 


No 

Falling 
Bristles 


Flexibility 
assures   easy 
manipulation 


eakins    Brushes 

please  the  best  of  painters 


"cream" 


They'll  get  you  the 

of  the  brush  trade 

They  are  under  the  workmanship  of 
experts  from  the  selection  of  material 
to  finished  product — in  Canada. 

Send  for  our  catalog  —  then  order 
from  your  jobber.  If  he  cannot 
supply  you,   we   will  do   so,  quickly. 

MEAKINS&  SONS,  Ltd. 

HAMILTON,  ONT. 

Warehouses:  Winnipeg,   London, 
Toronto  and  Montreal. 


February  27,  1915. 
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Big    Advertising    Campaign 

Reach  Your  Customers  Is 

Now  Being  Run  On 


To 


UMC 


The  RED  BALL  Brand's  world-wide  reputation — 
its  dominant  advertising — and  its  wide  scope  that 
meets  the  Arms  and  Ammunition  needs  of  every 
sportsman  —  make  the  dealer  who  pushes  the 
Remington-UMC  Line  the  leader  in   every   town. 

Write  us  for  details  of  our  1915  Trade  Plans. 
Give  your  jobber  your  specifications  at  once. 


Repeating  Shotguns 
Repeating  Rifles 
Sporting  Rifies 
Single-Shot  Rifles 
Military  Rifles 
Derringer 


REMINGTON 
UMC 


"Remington"  Shells 
"New  Club"  Shells 
"Nitro  Club"  Shells 
"Arrow"  Shells 
Metallic  Cartridges 
tor  all  standard  Arms 
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r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6.35  m/m) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  will  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,    Massachusetts,  U.S.A. 


"FROM  ORE  TO 
FINISHED 
PRODUCT" 


Dominion 

Iron  &  Steel 

Company,  Limited 


Head  Office  and  VFor&s: 

SYDNEY,  N.  S. 

Branch  Sales  Offices : 

MONTREAL        TORONTO 

118  Wellington 


QUICK 

DELIVERY 

FROM  STOCK 


February  27,  IDLY 
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CAN   CHANGE  IN  TWENTY  MINUTES. 


IRON—'  B"  PATTERN 

Sold  Drilled  or  Calked 


The  best  Iron  Shoe  on  ihe  market  for  general  utility 
purposes.  This  shoe  is  made  of  selected  stock,  double 
refined,  and  is  creased  to  prevent  snow  from  balling 
in  hoof. 


NEVERSLIP 

Red  Tip  Calks 
and  Shoes 


Save  horses,  time  and  money. 
Invaluable  on  slippery  roads. 

Your  horse  shoers  should  sell  Red  Tip  Calks  and 
Shoes.  Put  some  Neverslips  in  stock  now  and  get 
after  them,  and  tell  your  drivers'  customers  of  the 
safety  and  economy  that  these  calks  and  shoes  effect. 

Our  booklet  T  points  out  all  the  advantages  of 
Neverslip  goods.    Drop  us  a  card  for  it  now. 

All  Neverslips  have  RED  TIPS. 

The  Neverslip  Manufacturing  Co. 

U.S.  Factory:  New  Brunswick,  N.J. 

Canadian  Factory  and  Offices: 

559  PIUS  IX  AVENUE  -  -  MONTREAL 


*>£££.% 


r 


:4Rim  \>N 
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No  Noise 

But  the 

Swish  of 

the   Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  sub -agent. 

Whoever  starts  to  sell 
Townsend  Mowers,  con- 
tinues to  do  so. 

For  sale  by  all  Canadian 
Jobbers. 


ASK  FOR  CATALOG 

S.  P.   Townsend 
&  Company 


ORANGE 


N.  J. 


V. 
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High  Quality 

TOOLS 

that  you'll  find 
very    profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


Do  any  of  your  Customers 
use  Gas,  Gasoline,  Steam 
Engine,  Electric  or  Wind- 
mill power?  If  they  do  don't 
overlook  the  sale  of  this 
machine. 

The  Playtime 

is  a  great  hand 
washer  and  re- 
quires no  extra 
fittings  to  convert 
it  into  a  power 
machine.  The 
gearing  is  all  beneath 
the  tub  and  no  shifting 
of  a  belt  is  necessary  to 
open  or  close  the  cover. 

Makes  a  big  hit  with 
the  farmers. 

Cummer-Dowswell  Limited 

HAMILTON,  ONT. 

MAKERS 


WHY 

Hardware  Dealers  should  handle 
BUFFALO  BRAND 


Oils,  Lubricants  and  Specialties 
BECAUSE 

They  are 
NOT  JUST  GOOD, 
NOT  JUST  VERY  GOOD, 

BUT    ABSOLUTELY  the    very     finest    Lubricants 
on  this  market. 

THEY  cost  no  more  than  inferior  goods,  and  it  pays 
to  handle  "only  the  best." 
Never  sold  direct  to  consumer  but  to  DEALER  ONLY. 


Prairie  City  Oil   Co.,   Limited 

WINNIPEG,  MAN. 
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There  is  both  profit  and  reputation  for  you  in  handling 
the  time-proven 


"METALLIC"  Building  Materials 

"British  through  and  through" 

The  Famous  "Eastlake"  Steel  Shingle 

Is  made  of  the  finest  grade  of  sheet  steel  that  money  can  buy,  heavily  coated  with  zinc 
and  absolutely  superior  in  fit,  durability,  ease  in  laying,  weather-tightness,  etc.  The  "East- 
lake"  was  the_ pioneer  amongst  metal  shingles  in  Canada  and  its  competitors  have  never  been 
able  to  equal  its  original  patented  features.  "Eastlake"  roofs  laid  thirty  years  and  more  ago 
are  in  perfect  shape  to-day. 

That's  the  kind  of  article  to  handle  if  you    value  both  profit  and  reputation. 

We  make  many  metal  specialties,  shingles,  ceiling  and  wall  plates,  flnials,  cornices, 
conductor  pipe,  corrugated  iron,  etc.  Send  for  our  illustrated  price  lists  and  keep 
them    handy. 

THE  METALLIC  ROOFING  COMPANY,  LIMITED 

Manufacturers 
TORONTO        and        WINNIPEG 


DEALERS,    ATTENTION! 

SARNIA   CORRUGATED  SHEETS 

Large  Stocks,  Quick  Shipment  and  Prices  Right 

WRITE  AT  ONCE 

Our  factory,  the  newest  and  most  modern  of  its  kind  in  the  Dominion  of 
Canada,  can  make  more  Galvanized  Corrugated  Iron  than  all  other  factories 
in  Canada  combined.  In  making  prices  to  our  customers  we  take  this  fact  into 
consideration  and  we  wish  an  opportunity  to  quote  you  on  a  trial  order.  Our 
line  also  includes  the  following: 

Metal  Sidings,  Metal  Shingles,  Eavestrough,  Conductor  Pipe,  Culverts, 
Ventilators,  Valleys,  Skylights,  Plain  Galvanized  Sheets,  etc. 

The  word  Sarnia  on  sheet  metal  products  is  a  guarantee  of  Quality,  Service 
and  Satisfaction. 

We  have  a  proposition  to  make  you  money  and  a  bigger  business.  Write 
us  to-day. 

THE  SARNIA  METAL  PRODUCTS  CO.,  LIMITED 

SARNIA,  CANADA 
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IXL  RAZORS 

Guaranteed  Finest  English  Steel 


No.   1000 


"Conqueror 


$13.85  Dozen 


Stocked  by  all 
the  leading  Jobbers 


No.  2000 


"Peerless 

$14.30  Dozen 


1> 


MADE  BY 


Geo.Wostenholm  &  Son 

SHEFFIELD,  ENGLAND 


Canadian  Representatives,  A.  MACFARLANE  &  CO.,  Montreal 


Good  Pumps 
with  Good  Profits 

We  are  looking  for  the  pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  fitted, 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,   CANADA 


Wrought  and  Steel  Plate, 

WASH ERS 

OF  ALL    Jj? 


DESCRIPTIONS 


-W.W-'-'j!  '.■'.'."■  ■■■.',. 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 
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Patented 


WHICH  WOULD  YOU  RATHER? 

Buy   bakers'   factory-made   bread   at    7c 

or 
Make  your  own  home-made  bread  from  your  own   recipe,  at..     3c 

And    thereby   SAVE   ON   EVERY   LOAF    4c 

A  saving  of  over  100% — surely  this  is  an  economic  factor  worthy  of  the  careful  consideration 
of  the  greater  majority  of  people  at  this  time  of  business  depression,  money  stringency, 
and  tariff  increases? 

And  while  the  consideration  of  economy  is  the  one  that  undoubtedly  appeals  to  most,  there 
is  also  a  class  of  people  who  place  a  high  value  upon  hygienic  and  sanitative  methods — 
fastidious  people — who,  in  obedience  to  modern  principles,  demand  absolute  cleanliness  in 
all  matters  appertaining  to  their  physical  welfare. 

Thus  on  the  two  strongest  counts— ECONOMY  and»  HYGIENE— the  interests  of  all  are 
enlisted   in    favor   of 

THE  CANUCK  BREAD  MIXER 

MADE  IN  CANADA  BY 

E.  T.  WRIGHT   CO.,  LIMITED,   HAMILTON,   CANADA 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle   and  can  be  guided  in  any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  seta.  That's 
convenience.  And  they  sell  to  Wood  "Workers,  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  jobber  to-day. 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 


22 


HARDWARE     AND     METAL 


February  27,  1915. 


.^WJIXV^WJWJWJ'^ 


I 


28    "  Service       ^Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


£M~~ 


IMIN10 


>BER  SYSTE^ 


Wherever  Possible 
Patronize  Home  Industries 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve   you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches    Throughout 
Canada. 
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/('&•  easi/  £0  seM  goods  -when 
you  are  sure  of  the  quality 
and  have  confidence  in  the 
maker. 


We  Offer  You 
Our  Best 

npURNEDoutinPexto 
-*-  home  shops  by  expert 
toolmakers.  A  guaranty 
of  excellence  and  prompt 
service  from  a  house  with 
a  century  of  achievement. 

The  Peck,  Stow&Wilcox  Co. 

Mfrs.  Mechanics'  Hand  Tools. 
Tinsmiths'  and  Sheet  Metal  Work- 
ers' Tools  and  Machines,  Builders' 
and    General    Hardware. 


Southington,    Conn. 


Cleveland,   Ohio. 


CANADA. 
Every  Inch  of 

"QUEEN'S  HEAD" 

Galvanized  Iron 

Is  thoroughly  and  uniformly  galvanized 
This  means  uniform  wear. 

John  Lysagnt,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


4* 


DOMINION 


Charcoal  Tinplates 


High-Grade    genuine    Charcoal  Plates 
Tissue  Packed 


Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Hardware  Convention  at  Toronto 

Tenth  Annual  Convention  of  Ontario  Retail  Hardware  and  Stove  Dealers'  Association 

Held  at  Toronto  This  Week — The  Questions  Discussed 

During  Two  Days'  Session. 


THE  tenth  annual  Convention  of 
the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association,  held 
at  Toronto  on  Wednesday  and  Thurs- 
day of  this  week,  although  only  of  two 
days'  duration,  was  probably  one  of  the 
best  conventions  in  the  history  of  the 
Association.  War  conditions  and  the 
fact  that  the  Exhibition  had  to  be  post- 
poned did  not  deter  a  very  large  num- 
ber of  members  from  journeying  to  To- 
ronto. 

Many  important  questions  came  up 
for  discussion,  and  members  displayed 
a  tendency  to  get  right  down  to  busi- 
ness. The  result  was  that,  although 
only  a  two-day  session  was  held,  a  great 
amount  of  work  was  accomplished.  The 
proposed  affiliation  with  the  Retail  Mer- 


it7. F.  MACPHERSON, 

Prescott,  Ont.,  President  Ontario  Retail 
Hardware  and  Stove  Dealers'  Association. 
Many  favorable  comments  were  heard  on 
the  able  manner  in  which  Mr.  Macpher- 
son,  as  President,  handled  the  convention 
meetinas. 


chants'  Association,  that  has  been  hang- 
ing fire  for  some  years  past,  was  finally 
disposed  of  by  the  Hardware  Associa- 
tion turning  down  the  proposition.  It 
was  suggested,  however,  that  as  many 
hardwaremen  as  possible  should  join  the 
R.M.A.  in  order  to  strengthen  the  latter 
organization  and  thus  assist  in  connec- 
tion  with   legislative  work. 

Many  other  important  subjects  were 
brought  up  and  discussed,  and  readers 
of  Hardware  and  Metal  will  find  in  the 
following  pages  an  almost  complete  re- 
port  of  the   convention   proceedings. 

The  opening  meeting  at  ten  o'clock 
Wednesday  morning  was  attended  by 
about  100  hardwaremen,  including  mem- 
bers of  the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association  and  Cana- 
dian Hardware  Manufacturers'  Exhibit- 
ors' Association  and  their  representa- 
tives. President  Macpherson  of  the  0. 
R.  H.  &  S.  D.  A.  in  opening  the  meeting 
expressed  his  appreciation  of  the  attend- 
ance of  so  many  hardwaremen.  especially 
in  view  of  the  fact  that  conditions  in  the 
business  world  were  unsettled  and  that 
we  are  passing  through  very  trying  times 
at  present.  In  the  absence  of  any  of 
Toronto's  civic  officials  President  Mac- 
pherson called  upon  Mayor  Ed.  Wanless, 
of  Chatham,  to  take  the  position  of  act- 
ing-mayor of  Toronto.  Mr.  Wanless  ex- 
tended the  freedom  of  the  city  to  the 
visiting  hardwaremen  and  expressed  the 
hope  that  their  stay  in  Toronto  would 
be  a  most  pleasant  and  profitable  one. 

President  Adam  Taylor,  of  the  C.  H. 
M.  E.  A.  was  next  called  upon.  He  re- 
ferred to  the  fact  that  when  the  hard- 
waremen met  one  year  ago  we  were  at 
peace  with  all  men.  To-day  we  hear  the 
firing  of  guns,  the  bursting  of  shells  and 
the  cries  of  the  widows  and  orphans.  He 
hoped  that  one  year  from  now  these  dis- 
tressing conditions  would  be  a  thing  of 
the  past.  President  Taylor  believes  we 
are  on  the  way  to  prosperity.  He  said 
that  he  is  not  waving  the  flag  of  "Made 


in  Canada."'  He  is  waving  the  flag  of 
"quality."  Canadian  manufacturers, 
said  Mr.  Taylor,  can  make  as  good  goods 
as  anv  other  manufacturers. 


C.  W.  CONN, 
Tillsonburg,  President-elect,  Ontario  Re- 
tail Hardware  and  Stove  Dealers'  Asso- 
ciation. 

Mr.  Taylor  said  that  the  Taylor-Forbes 
Co.  would  not  take  advantage  of  the 
tariff  changes  to  boost  prices.  Prices  in 
the  T.  F.  lines  would  remain  unchanged 
with  the  exception  of  a  few  lines  where 
there  is  an  advance  in  the  cost  of  raw 
materials.  If  the  jobbers  advance  our 
lines,  said  Mr.  Taylor,  take  the  matter 
up  with  us  direct.  Mr.  Taylor  stated  it 
is  true  that  the  "Made  in  Canada" 
spirit  had  been  greatly  strengthened  by 
the  past  meetings  of  the  two  associations 
and  he  cited  a  number  of  instances  to 
show  how  he  had  secured  new  business 
through  introducing  his  wares  at  the 
exhibitions. 

Secretary  Keith  of  the  Clay  Workers' 
Association  was  next  called  upon  to  ad- 
dress the  meeting  in  connection  with  the 
"Build  Now  movement."    Mr.  Keith  re- 
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ferred  to  the  heavy  deposits  in  the 
banks  at  present  and  pointed  out  that 
while  it  is  hard  to  negotiate  loans  for 
commercial  enterprises  it  is  not  hard  to 
secure  loans  for  building  purposes.  He 
stated  that  this  is  the  ideal  time  to  build 
owing  to  brick  being  25  per  cenl.  cheaper 
than  a  year  ago,  labor  10  per  cent,  cheap- 
er than  a  year  ago  and  nearly  all  lines 
of  building  material  being  low  in  price. 
"The  farmers,"  said  Mr.  Keith,  "are 
buying  autos  and  if  they  can  buy  autos 
they  can  afford  to  erect  buildings,  make 
extensions,  do  repair  work  and  paint- 
ing." 

President  Macpherson  commented  fav- 
orably on  Mr.  Keith's  address,  and  sug- 
gested that  it  is  tlie  retailers'  interest 
that  the  "Build  Now"  movement  should 
be  encouraged  and  assisted  as  much  as 
possible. 

W.  H.  Wiggs,  president  of  the  Mech- 
anics' Supply  Co.,  Quebec,  and  president 
Canadian  Credit  Men's  Association,  re- 
ferred to  tlte  pleasant  memories  of  las'; 
year's  convention  at  Ottawa.  Mr.  Wiggs 
had  enjoyed  last  year's  meeting  to  such 
an  extent  that  he  had  journeyed  from 
Quebec  to  Toronto  to  be  present  at  this 
year's  meeting.  Mr.  Wiggs  extended 
greetings  from  Quebec  hardwaremen 
and  also  extended  a  very  cordial  invita- 
tion to  the  hardwaremen  to  pay  a  visit 
to  Quebec.  Mr.  Wiggs  also  referred  to 
the  very  pleasant  relations  existing  be- 
tween the  hardwaremen  of  the  two  pro- 
vinces. 

The  secretary  read  a  letter  from  Fred 
C.  Lariviere.  Montreal,  expressing  re- 
gret at  being  unable  to  attend  the  con- 
vention this  year  and  Imping  that  the 
convention   would  prove  a  success. 

A  letter  was  read  from  Jas.  Hardy, 
secretary  Canadian  Wholesale  Hardware 
Association  expressing  regret  at  being 
unable  to  attend  owing  to  a  meeting  of 
the  C.  W.  H.  A.  being  held  at  the  same 
time.  The  meeting  of  wholesalers  was 
over  before  the  adjournment  of  the 
convention  and  the  members  visited  in 
i  body. 

A.  A.  Bittues.  director  of  the  C.  H.  M. 
R.  A.,  said  it  was  a  pleasure  to  look 
around  and  see  so  many  familiar  faces  at 
the  meeting.  Conditions  due  to  the  war 
had  prevented  the  holding  of  an  exhibi- 
tion but  he  hoped  that  the  next  one 
would  be  on  a  larger  scale  than  any  in 
the  past.  Mr.  Bittues  hoped  that  as 
many  retailers  as  possible  would  be  pres- 
ent at  the  dinner  in  the  evening.  Mr. 
Bittues  stated  that  a  number  of  Mont- 
realers  who  had  planned  to  be  present 
at  the  convention  were  unavoidably  ab- 
sent but  they  had  asked  him  to  give  their 
regards  and  best  wishes  for  a  happy  and 
profitable  convention. 

T.  M.  Tobin.  secretary  C.  H.  M.  E.  A., 
hoped  the  meeting  would  result  in  the 
renewing  of  friendships.  He   also   hoped 


that  the  next  exhibition  would  eclipse  all 
those  held  in  the  past.  He  also  told  of 
the  manner  in  which  Canadian  manufac- 
turers had  improved  their  products  dur- 
ing recent  years. 

President  Macpherson  spoke  of  the 
many  difficulties  which  beset  the  retailer 
who  was  constantly  up  against  trouble 
caused  by  manufacturers  sending  out  de- 
fective goods.  Mr.  Macpherson  urged 
that  more  care  be  taken  in  inspecting  the 
goods  before  making  shipment.  Defective 
goods  meant  loss  of  time,  money  and 
good  will  of  customers. 

A  number  of  manufacturers'  represen- 
tatives stated  that  their  firms  were  al- 
ways willing  to  make  right  any  loss 
caused  through  the  shipment  of  defective 
goods. 

Jas.  A.  llossack.  vice-president  ('.  H. 
M.  E.  A.,  told  of  the  difficulties  the 
manufacturers    experienced    in    purehas- 
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ing  their  supplies.  Mr.  Hossack  stated 
that  no  matter  how  careful  or  strict  a 
manufacturer  is  in  endeavoring  to  send 
out  perfect  goods  and  to  have  all  lines 
carefully  inspected  there  are  some  em- 
ployees who  will  occasionally  miss  the 
mark  aimed  at  and  the  manufacturer 
has  to  stand  for  the  blame.  Mr.  Hossack 
stated  that  nearly  all  manufacturers 
would  take  back  defective  goods.  He 
also  i*eferred  to  the  scarcity  in  this  coun- 
try of  competent  mechanics.  Jas.  Mc- 
Gregor, of  Oakville,  stated  that  he  kept 
a  record  of  all  defective  goods  and  had 
no  trouble  in  straightening  out  matters 
when  he  took  them  up  with  the  manu- 
facturers  or  jobbers'    representatives. 

T.  B.  Williamson,  president  Canadian 
Wholesale  Hardware  Association,  spoke 
of  t1'!'  value  of  pssoeiations  and  how  the 
members  could  help  erch  ot'-ev.  especial- 


ly in  the  way  of  fixing  price.  He  stated 
that  we  are  passing  through  a  very  try- 
ing period  and  every  hardwareman 
should  stand  up  for  a  legitimate  profit. 
Mr.  Williamson  stated  that  the  recent 
tariff  changes  would  necessitate  the  ad- 
vancing of  prices  on  nearly  all  lines  of 
hardware.  He  urged  the  retailers  to  in- 
crease their  prices  the  same  as  the  manu- 
facturers and  jobbers.  "The  jobbers," 
said  Mr.  Williamson,  "must  protect 
themselves  and  be  prepared  for  the  time 
when  the  tariff  is  reduced." 

A.  Prudhomme,  Montreal,  past  presi- 
dent Canadian  Wholesale  Hardware  As- 
sociation, was  very  glad  to  have  an  op- 
portunity of  addressing  the  meeting.  He 
told  of  the  value  of  associations  and 
stated  that  only  by  gatherings  of  this 
kind  business  men  are  able  to  better 
their  conditions. 

Mr.  Prudhomme  referred  to  the  many 
discussions  which  have  taken  place  dur- 
ing  the  past  year  regarding  the  value  of 
the  wholesaler.  He  explained  at  length 
how  the  manufacturer  could  distribuate 
more  advantageously  through  the  whole- 
saler than  by  direct  to  the  retailer. 

Mr.  Lapp,  of  the  Imperial  Oil  Co., 
spoke  of  an  oil  concern  that  is  selling 
direct  to  the  consumer  and  suggested 
that  the  retailers  take  steps  to  drive  out 
competition  of  this  kind. 

E.  M.  Trowern,  secretary-treasurer 
Retail  Merchants'  Association  of  Can- 
ada, spoke  on  the  value  of  associations 
and  told  of  the  work  now  being  carried 
on  against  unfair  competition  and  false 
advertising.  He  told  of  impending  perils 
in  the  activities  of  the  Grain  Growers' 
Association  and  suggested  that  the  retail- 
ers pass  a  resolution  to  the  effect  that 
manufacturers  and  wholesalers  should 
renin  in  loyal  to  the  retailers,  and  assist 
in  the  merchandising  of  goods  through 
the  proper  and  legitimate  channels.  Mr. 
Trowern  said  that  the  co-operative 
schemes  which  grow  up  and  then  dis- 
appear are  "weeds  in  a  community."  He 
also  condemned  the  "Made  in  Canada" 
sales  now  being  conducted  by  depart- 
ment stores  and  asserted  that  many  of 
the  statements  made  in  the  newspaper 
announcements  are  untrue.  The  associa- 
tion prosecuted  one  firm  last  week  and 
secured  a  conviction. 

The  session  then  adjourned. 

Wednesday  Afternoon. 
The  Wednesday  afternoon  session 
opened  with  admirable  promptitude, 
President  Macpherson  in  the  chair.  The 
attendance  before  the  session  had  gotten 
fully  under  way  was  unusually  large. 
It  was,  of  course,  a  strictly  closed  meet- 
ing, none  but  retailers  being  present. 
The  first  order  of  business  was  the  read- 
ing of  the  report  from  the  officers,  at 
the  conclusion  of  which  it  was  decided  to 
reverse  the  nsml  order,  and,  instead  of 
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referring  the  president's  report  to  the 
Resolutions  Committee,  to  take  it  up 
clause  by  clause.  This  form  of  pro- 
cedure led  to  a  number  of  interesting 
discussions  and  to  a  settlement  being 
reached  on  several  important  questions. 

President's   Address. 
Members  of  the  O.  R.  H.  &  S..  D.  A. 

Gentlemen  :  As  we  have  at  this,  our  Tenth 
-Annual  Convention,  many  matters  of  vital  in- 
terest to  discuss  in  connection  with  the  life 
nud  growth  of  our  association,  I  do  not  intend 
to  take  up  any  of  your  valuable  time  with 
questions  which  have  not  a  direct  bearing  on 
the  interests  of  our  association. 

Gathered  as  we  are  in  closed  session,  you 
are  free  to  discuss  to  the  full  such  matters 
as  are  laid  before  you  either  by  the  executive 
or   may   be  introduced   by  any   member  present. 

During  the  past  two  years  we  have  held 
joint  sessions  with  the  Canadian  Manufac- 
turers" Exhibitors',  Limited,  at  which  the  ex- 
hibits were  managed  and  controlled  by  the 
exhibitors,  and  from  which  your  association 
received  no  financial  benefit.  As  to  whether 
any  benefit  has  been  gained  by  holding  the 
conventions  jointly  should  be  discussed  freely 
and  fully.  That  the  exhibitors'  association 
have  in  the  matter  of  entertainment  of  our 
members  been  extremely  generous — we  might 
even  say  lavish — is  conceded  by  all  and  I  am 
sure  we  hold  them  in  the  highest  esteem,  till, 
the  question  of  practical  benefit  to  this  asso- 
ciation we  are  in  duty  bound  to  discuss.  I  am 
satisfied  that  the  exhibitors'  association  will  in 
turn  discuss,  if  they  have  not  already  done  so 
■ — our  value  to  tliem  in  the  same  frieudly 
spirit  we  should  show  in  our  consideration  of 
this   matter. 

You  will  be  asked  to  once  again  take  up 
the  matter  of  joining  our  forces  with  the  Re- 
tail Merchants'  Association,  and  it  is  to  be 
hoped  that  after  due  consideration  that  some 
decisive  conclusion  will  be  reached,  so  as  to 
relieve  the  incoming  executive  of  the  necessity 
of  continuing  negotiations  unless  It  is  the  ex- 
pressed desire  of  the  association  to  become  a 
branch  of  the  R.  M.  A.  Your  advisory  com- 
mittee paid  considerable  attention  to  this  mat- 
ter during  the  past  year,  but  declined  to  com- 
mit the  association  until  the  matter  was  fully 
discussed  in   convention. 

Your  consideration  is  asked  to  the  unjust 
method  now  being  advertised  of  attempting  to 
keep  the  wheels  of  our  Canadian  factories 
moving  by  their  selling  to  a  large  departmental 
store  their  product  at  cost,  which  is  in  turn 
to  be  distributed  to  consumers  without  a  profit. 
This  is  manifestly  unfair  to  the  retail  mer- 
chant who  now  has  the  same  line  of  goods  on 
hand,  bought  at  a  profit  to  the  manufacturer 
with  added  freight  and  overhead  expenses, 
making  competition  out  of  the  question.  Manu- 
facturers in  our  lines  of  business  should  re- 
ceive the  emphatic  protest  of  this  association 
in  view  of  the  demoralization  of  prices  which 
will  result. 

The  advisability  of  once  again  permitting 
commercial  travellers,  representing  manufac- 
turers, or  jobbers  or  manufacturers'  agents,  to 
associate  membership  in  our  association,  with 
limited  privileges,  will  come  before  you  for 
consideration    and   action. 

The  necessity  of  increasing  our  membership 
is  a  matter  of  paramount  importance,  and  a 
suggested  means  will  be  submitted  to  you  for 
your  consideration.  In  order  to  give  our  asso- 
ciation the  necessary  prestige  to  carry  to  a 
satisfactorv  conclusion  any  claims  or  grievances 
we  may  have  with  manufacturers  or  jobbers, 
we  must  at  least  quadruple  our  membership. 
Any  suggestions  from  our  members  to  attain 
this  end  will  be  welcomed  by  the  officers  of 
the    association. 

The  various  questions  to  which  I  have  asked 
your  attention,  together  with  the  items  named 
on  the  general  program,  and  other  matters 
which  will  be  introduced  during  our  sessions 
will,  I  am  sure,  receive  your  earnest  considera- 
tion, and  I  feel  that  there  will  be  no  necessity 
for  me  to  urge  your  attendance  during  each 
session,  in  order  to  have  the  benefit  of  the 
expression  of  vnur  views,  together  with  the 
enthusiasm  arising  from  well  attended  meet- 
ings. 

In  conclusion  I  must  thank  you  for  the  honor 
given  me  in  presiding  at  this  convention  as 
your  president,  and  to  express  the  wish  that 
in  our  deliberations  we  may  all  receive  a  direct 
benefit  which  will  enable  us  to  better  handle 
the  various  vexatious  questions  which  arise 
from  time  to  time  in  the  conduct  of  our  affairs, 
and  that  our  interest  in  this  association  may 
he  so  increased  that  individually  we  may  work 
for  its  advancement  and  prosperity. 

W.    F.    MACPHERSON. 


Executive  Committee   Report. 

Following  the  Ottawa  Convention  a  year  ago 
the  executive  committee  held  a  meeting  in 
Toronto  on  April  13  and  decided  to  meet  at 
London  this  year,  and  it  was  later  found  neces- 
sary, on  account  of  the  convention  buildings 
in  that  city  being  used  for  military  purposes, 
to  change  the  convention  meeting  place  to  To- 
ronto, shortening  the  term  to  two  davs,  and 
holding  a  purely  business  convention,  without 
a   trade  exhibition. 

At  the  Ottawa  convention  a  proposition  was 
made  by  officers  of  the  Retail  Merchants'  As- 
sociation that  the  Retail  Hardware  Association 
affiliate  with  that  organization,  and  the  matter 
was  referred  to  our  executive.  A  conference 
was  held  with  officers  of  the  Retail  Grocers' 
Association,  on  April  13,  and  on  April  29  both 
tin'  Retail  Grocers  and  members  of  our  com- 
mittee held  a  meeting  with  the  executive  of 
the  Retail  Merchants  Association,  at  their 
offices    in    Toronto. 

The  officers  of  the  R.  M.  A.  pointed  out  that 
their  organization  covered  the  other  provinces 
of  Canada  as  well  as  Ontario,  the  membership 
being  approximately  3,000  in  Ontario,  1,500  in 
Quebec.  1,500  in  Saskatchewan  and  1,000  in 
Alberta,  a  total  of  about  7,000.  The  R.  M.  A. 
had  tried  to  operate  on  a  $2  yearly  fee,  but 
had  gone  into  debt  on  account  of  heavy  expense 
in  fighting  the  Trading  Stamps  Act,  the  Co- 
operative Societies'  bill,  and  other  legislation. 
They  had  now  raised  the  fee  to  $5.  and'  were 
clearing  off  the  old  indebtedness.  With  3.000 
members  in  Ontario,  there  was  an  annual  re- 
venue of  SI  5.000  for  organization  and  legisla- 
tive  purnoses. 

On  t'"'s  showing  the  Retail  Grocers'  Associa- 
tion held  a  convention  and  decided  to  affiliate 
with  the  P.  M.  A.,  thev  having  a  membership 
of  600  in  Toronto.  Hamilton.  Brautford,  Lon- 
don, and  other  cities. 

Your  executive,  however.  desired  further 
information  and  referred  the  question  to  the 
advisorv  committee,  who  met  the  R.  M.  A. 
executive  at  Toronto  on  May  25.  At  this 
meeting  a  basis  of  aereem<mt  was  reached 
wherebv  the  Retail  Hardware  Association  could 
merge  itself  into  thp  R.  M.  A.  as  the  Hardware 
Section  of  the  Ontario  Branch  of  the  R.  M.  A., 
providing  it  was  so  decided  by  a  referendum 
vote  or  bv   our  convention. 

The  plan  arranged  was  that  the  members 
of  the  Retail  Hardware  Association  (about 
275)  decide  to  increase  their  dues  to  $5  yearly, 
beginning  January.  1915,  and  that  thev.  with 
the  1?5  hardware  members  of  the  R.  M.  A.  in 
Ontario,  not  members  of  the  Retail  Hardware 
Association,  form  the  Hardware  Section  of  the 
R.  M.  A.  for  Ontario.  The  R.  M.  A.  has.  in 
addition  to  the  125  referred  to,  about  75  hard- 
waremen  who  are  also  members  of  the  Retail 
Hardware  Association.  The  amalgamated  or- 
ganization would  thus  have  about  400  members 
to   begin    with. 

The  present  officers  -of  the  Retail  Hardware 
Association  were  to  continue  as  officers  of  the 
R  M.  A.  Hardware  Section  until  the  next  con- 
vention, with  the  exception  of  the  secretary, 
the  R  M  A.  constitution  requiring  that  its 
provincial  secretary  (at  present  Mr.  Trowern) 
be  secretary  of  all  trade  sections.  The  R.  M.  A. 
officers  were,  however,  agreeable  to  an  amend- 
ment to  their  constitution  enabling  the  Hard- 
ware Section  to  have  a  secretary  handle  all 
or  part  of  its  work.  The  Hardware  Section  was 
to  retain  the  hardware  association  funds,  and 
could  raise  additional  funds  on  plans  approved 
by  the  provincial  officers  of  the,  R.  M.  A.  All 
necessary  organization  expenses  would  be  paid 
out  of  the  R.  M.  A.  general  funds,  but  no 
part  of  the  $5  fee  was  to  be  returnable  to  the 
Hardware   Section. 

The  plan  also  included  a  Dominion  Hard- 
ware Section,  with  representatives  from  the 
Hardware  Sections  in  other  provinces  through- 
out  Canada. 

After  consideration,  the  advisory  committee 
decided  that  as  it  could  not  recommend  in 
favor  of  amalgamation  it  would  be  best  to 
hold  the  matter  for  discussion  at  ibis  conven- 
tion instead  of  asking  the  members  for  a  re- 
ferendum    vote. 

Your  executive  recommend  that  we  do  not 
join  with  the  R.  M.  A.,  but  that  our  associa- 
tion urge  our  members,  in  view  of  the  excellent 
work  done  by  the  R.  M.  A.,  to  join  individ- 
ually. 

Respectfully    submitted, 

W.   F.   MACPHERSON,   President. 
WESTON    WRIGLEY,    Secretary. 

Secretary's    Report. 

With  this  convention  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Association 
enters  upou  its  tenth  year— and,  let  us 
hope,  into  a  second  cycle  of  greater  usefulness 
to  the  retail  hardware  trade. 

Since  its  organization,  in  April,  1906,  the 
association  has  been  an  aggressive,  yet  con- 
servative, factor  in  bringing  about  a  consid- 
erable improvement  in  trade  conditions.  If  it 
has   not   accomplished   all   that   some   might   de- 


sire, it  has  been  because  the  need  has  not  been 
sufficiently  recognized  to  cause  more  retailers 
to  give  the  association  their  membership  and 
support. 

The  Retail  Hardware  Association  has  justi- 
fied its  organization  by  nearly  a  decade  of 
activity,  in  which  it  has  brought  together 
eaeli  year  several  hundred  hardware  men  into 
friendly  conclave,  in  which  they  have  dis- 
cussed problems  which  have  benefited  them- 
selves, while  also  giving  their  support  to  trade 
and  political  problems  affecting  all  retail  hard- 
waremen. 

In  addition  to  creating  a  better  feeling 
amongst  retailers,  the  Retail  Hardware  Asso- 
ciation has  won  the  respect  of  the  Wholesale 
Hardware  Association,  and  has  also  been  the 
means  of  organizing  the  manufacturers  into 
the  Canadian  Hardware  Manufacturers'  Exhi- 
bitors. Limited.  Where  only  the  wholesalers 
were  organized  ten  years  ago,  the  three 
branches  of  the  trade  now  have  associations 
which  can,  when  occasion  requires,  co-operate 
together  in  furthering  any  movements  which 
affect  the  interests  of  the  trade  as  a  whole. 

The   "Made-in-Canada"    Movement. 

One  such  movement  which  deserves  the  sup- 
port of  all  at  this  time  is  the  campaign  to  give 
preference,  wherever  possible,  to  articles 
"Made    in    Canada." 

Because  an  article  is  "Made  in  Canada"  is 
not.  under  normal  conditions,  a  sufficient 
reason  for  its  purchase.  The  article  should 
compare  favorably  in  price  and  quality  with 
imported  goods.  It  should  be  able  to  hold  its 
own  in  competition,  and  it  should  be  backed 
up  with  equally  as  effective  advertising  and 
selling  helps  as  the  competitive  line,  if  it  is 
to  win  and  bold  its  place  on  the  market. 

But  just  now,  when  the  buying  power  of  the 
Canadian  people  has  been  curtailed  by  the 
bursting  of  an  overworked  real  estate  boom, 
and  by  the  conditions  resulting  from  the  war 
in  Europe,  there  is  a  special  reason  why  every 
dollar's  worth  of  goods  which  can  he  bought 
in  Canada  should  be  "Made  in  Canada."  Both 
jobbers  and  retailers  should  endeavor  to  keep 
Canadian  workmen  and  factories  busy  bv  spe- 
cifying "Made  in  Canada,"  if  the  goods  can 
he  obtained  in  the  home  market.  The  "Made- 
in-Canada"  slogan  should  be  as  effective  here 
as  "Made  in  U.S.A."  is  in  the  United  States. 
Why  Not  a  "Build-Now"  Campaign? 

Another  slogan  which  should  win  favor  with 
all  branches  of  the  hardware  trade  is  "Build 
Now."  Labor  is  idle  and  building  materials 
are  lower  in  price  than  for  several  years.  Land 
is  also  obtainable  at  reasonable  prices,  while 
money  to  loan  is  accumulating  in  bankers' 
hands.  Canadian  farmers  are  ohtaining  very 
high  prices  for  their  products,  and  with  an  in- 
crease of  20  to  25  ner  cent,  in  acreage  of  Can- 
adian land  sown  in  grain  this  year,  Canada's 
1915-  crop  should  be  the  greatest  in  history, 
and  again  attract  a  flow  of  emigration  to 
Canada  from  battle-scarred  Europe. 

All  conditions  are  favorable  to  a  "Build- 
Now"  campaign  and  if  hardware  manufac- 
turers, jobbers  and  retailers  seek  the  co-ooera- 
tion  of  the  builders'  exchanges  in  the  cities. 
and  the  farm  organizations  and  boards  of 
trade  in  the  rural  districts,  much  building 
might  be  encouraged  by  showing  the  advan- 
tages of  building  under  existing  conditions. 
Hardwaremen  could  materially  assist  in  such 
a  campaign  by  featuring  "Build  Now"  cards 
in  window  displays  and  bv  linking  it  un  with 
their  "Clean  and  Paint  Up"  spring  advertising. 

Membership  and   Finances. 

While  the  Ottawa  convention  last  year  was 
the  most  largely  attended  in  the  history  of 
the  association,  the  registration  arrangements 
were  very  unsatisfactory,  and  there  was  a  loss 
of  30  per  cent,  in  membership  receipts  for 
1914,  as  compared  with  1913.  Expenses  were 
reduced  in  proportion,  however,  and  the  audi- 
tors' report  shows  the  association  to  have  had 
$917  as  cash  on  hand  on  Dec.  31.  1914,  as 
compared  with  $1,027  a  year  before,  the  loss 
for   the    year   being,   therefore.    $110. 

The  association,  by  having  a  purely  busi- 
ness convention  this  year,  is  getting  back  to 
the  plan  followed  in  its  early  gatherings,  when 
the  Question  Box  and  trade  discussions  excited 
keen  interest.  The  educational  value  of  hard- 
ware exhibitions  should  not  be  overlooked,  but. 
without  doubt,  the  central  feature  of  retail 
hardware  conventions  should  be  the  debates 
and  discussions  on  trade  problems,  and  nothing 
should  be  allowed  to  overshadow  these  fea- 
tures  at   future   conventions. 

WESTON   WRIGLEY.    Secretary. 

Financial   Report — 1914. 
RECEIPTS. 

Membership    fees,    etc $557.. '10 

DISBURSEMENTS. 
Paid   to   Treasurer    $557.30 
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Treasurer's  Report. 

RECEIPTS. 
Cash   balance,  Dec.  31,  1913. $1,027.90 
deceived    from    Secretary..         557.30 
Interest     '.  .  .  .         29.13 

Total    $1014   33 

EXPENDITURES. 

Convention     expense      $  235.85 

Executive   travel,    expense    .  .  230.40 

Jrb  printing    54.50 

Office    expense    76.31 

Secretary's    salary     100.00 

Total    $  697  06 

STANDING    OP    ASSOCIATION. 

<\'ish  on  hand,  Dee.  31,  1914.$  917.-7 
Saleable  stock  on  hand  ....  12.00 
Office    equipment    40.00 

Total     $  969   27 

LIABILITIES. 

None. 

J.   W.   PEACOCK, 
GEORGE    MATHEWSON, 

Auditors. 
Toronto,   January   20,    1915. 

The  first  important  matter  taken  up 
was  the  mooted  amalgamation  of  the 
association  with  the  Retail  Merchants' 
Association.  W.  A.  Rankin,  of  Ottawa, 
moved,  seconded  by  C.  W.  Conn,  of  Till- 
sonburg,  that  the  report  of  the  Execu- 
tive Committee  dealing  with  this  ques- 
tion, be  adopted. 

Mr.  Madole,  of  Napanee,  opened  the 
discussion  by  pointing  out  that  the  Re- 
tail Merchants'  Association  had  done  a 
great  amount  of  good  in  securing  legis- 
lation and  in  blocking  obnoxious  legisla- 
tive measures. 

H.  Morgan,  of  Peterboro,  asked  what 
the  Hardware  Association  had  done  in 
this  respect. 

Secretary  Wrigley  replied  that  the 
Association  had  not  done  very  much. 
This  had  been  due  to  the  fact  that  they 
had  been  asked,  as  it  were,  to  keep  their 
hands  off.  All  legislative  matters  had 
been  handled  by  the  Retail  Merchants' 
Association  as  representative  of  all 
branches  of  retail  industry  in  the  Do- 
minion. 

S.  Adolph,  of  Listowel,  went  into  the 
question  of  membership  fees  in  case  the 
amalgamation  were  put  into  effect.  It 
had  been  explained  that  it  would  be  ne- 
cessary for  each  member  to  pay  $5  to 
the  R.M.A.  and  an  additional  assessment 
for  any  expenses  which  the  hardware 
section  might  meet  with.  He  thought 
that  $5  was  plenty  for  each  member  to 
pay  in  all.  It  was  his  impression  that 
the  hardwaremen  had  been  getting  large 
benefits  from  the  R.M.A.  As  far  as 
their  own  Association  was  concerned 
they  had  been  meeting  for  years  and  had 
not  yet  done  anything. 

A.  Wright,  of  Hamilton,  countered 
this  by  pointing  out  that  it  was  neces- 
sary nowadays  to  specialize  in  order  to 
be  of  any  use.  If  the  Hardware  Asso- 
ciation were  merged  with  the  general 
Association  they  would  lose  their  iden- 
tity. 

If  the  Hardware  Association  could 
get    an   increased   membership   it    would 


be  possible  to  do  as  good  work  as  the 
R.M.A.  had  done.  In  order  to  increase 
the  membership  the  necessity  was  for 
more  enthusiasm  among  the  members. 
This  quality  had  been  lacking  in  the 
past.  How  many  of  the  members  had 
endeavored  to  get  other  hardwaremen 
to  attend  this  convention1? 

Mr.  Sampson,  of  Blenheim — "Can 
you  show  us  anything  that  this  Asso- 
ciation has  done  to  make  it  worth  while 
for  new  members?" 

Mr.  Wright  replied  to  this  by  stating 
that  all  who  attended  the  meetings  with 
a  desire  to  benefit  had  clearly  received 
large  benefits  from  their  membership. 
He  personally  had  attended  the  meetings 
and  had  found  that  it  was  worth  money 
to  him.  He  had  received  ideas  and  sug- 
gestions which  had  enabled  him  to  im- 
prove his  business  methods.  Going  on 
to  develop  at  greater  length  the  idea  of 
more  interest  among  hardware  men,  he 
stated  that  one  manufacturer  had  re- 
cently sent  out  notices  to  dealers  to  the 
number  of  2,700,  asking  them  to  send 
in  a  request  if  they  were  interested  in 
receiving  a  cony  of  catalogue  which  had 
been  gotten  up  by  the  company  at  the 
cost  of  $1  per  copy.  They  had  received 
only  200  replies.  This  was  but  an  evi- 
dence of  the  lack  of  interest  which  deal- 
ers were  showing  on  questions  relating 
to   their  own  welfare. 

President  Macpherson  pointed  out  that 
the  executive  had  been  considering 
plans  to  give  the  members  a  tangible 
service,  and  he  had  himself  suggested 
that  ruled  sheets  should  be  supplied  free 
of  charge,  all  list  prices  printed  thereon 
for  the  use  of  members.  This  would 
mean  a  big  saving  in  time  and  effort  to 
hardwaremen. 

D.  Cinnamon,  of  Lindsay,  stated  that 
the  members  received  good  undoubtedly 
just  by  the  mere  fact  of  meeting  to  talk 
over  trade  problems  and  to  get  acquaint- 
ed. The  object  of  an  association  of  this 
kind,  however,  should  be  to  accomplish 
the  greatest  amount  of  good  for  all  the 
members.  He  questioned  if  this  had 
been  done.  They  had  been  meeting  year 
after  year,  and  instead  of  going  forward 
had  seemed  to  be  going  back.  If  the 
important  work  was  being  done  by  the 
Retail  Merchants'  Association,  then  the 
hardware  men  should  be  willing  to  pay 
for  their  share.  He  thought  it  should  be 
possible  to  reach  some  arrangement  by 
which  they  could  become  a  part  of  the 
general  Association  and  still  remain  sep- 
arate, holding  their  own  separate  con- 
ventions. 

President  Macpherson  pointed  out 
that  the  R.M.A.  would  not  entertain  any 
proposition  other  than  the  payment  in 
full  of  the  $5  membership  fee  into  the 
coffers  of  the  Association.  This  would 
mean   that    separate   conventions    would 


have  to  be  paid  for  by  a  special  levy  on 
the  hardware  men  themselves. 

Mr.  Cinnamon — "Then  let  us  pay  $7 
or  $2  a-piece  if  necessary  if  we  are  going 
to  get  the  greatest  good  in  that  way.  It 
is  better  to  spend  $10  a  year  and  get  re- 
sults, than  $5  and  get  none."  He  went 
on  to  point  out  that  the  members  should 
discuss  this  question  at  considerable 
length.  He  did  not  think  they  should  sit 
^aek  and  accept  what  the  committee  had 
brought    in    without   question. 

Mr.  Occomore,  of  Guelph,  explained 
that  the  action  of  the  Executive  Com- 
mittee in  introducing  a  resolution  bear- 
ing on  this  question  had  merely  been  a 
parliamentary  way  of  bringing  the  mat- 
ter up  for  proper  discussion.  The  com- 
mittee had  wanted  it  thrashed  out  in 
full  convention.  For  himself  he  was  not 
yet  convinced  as  to  which  would  be  the 
better  way.  He  thought,  however,  it 
would  be  a  pity  for  the  Hardware  Con- 
vention to  lose  all  that  they  had  done 
in  the  past  ten  years.  This  was  exactly 
what  would  happen  unless  the  R.M.A. 
radically  changed  their  constitution.  He 
did  not  think  that  it  would  be  possible  to 
obtain  more  than  $5  a  year  membership 
fees.  Also  he  was  much  surprised  that 
certain  members  had  said  that  the  Asso- 
ciation had  not  done  them  any  good. 
He  instanced  cases  where  members  had 
received  valuable  information,  which 
had  enabled  them  to  manage  their  busi- 
nesses more  economically.  This  was 
particularly  true  in  regard  to  fixing  of 
charges  on  eave  troughing.  Owing  to  a 
discussion  on  this  subject  in  a  Question 
Box  session,  certain  members  had  found 
that  they  were  losing  money  and  had 
since  been  able  to  remedy  this  condition. 

E.  J.  Creeper,  of  Owen  Sound,  pointed 
out  that  the  Association  had  not  bad 
the  funds  to  do  such  effective  work  as  it 
was  claimed  the  R.M.A.  was  doing.  If 
the  Hardware  Association  had  received 
$5  yearly  from  all  members  they  could 
have  done  exactly  what  the  R.M.A.  had 
been  doing. 

M.  S.  Madole  believed  that  it  would 
be  very  regrettable  to  take  any  steps 
which  would  result  in  the  loss  of  identity 
on  the  part  of  the  Hardware  Associa- 
tion. i\t  the  same  time,  the  strength  of 
the  R.M.A.  was  undeniable,  and  there 
could  be  no  doubt  that  the  hardware  men 
had  benefited  from  the  work  of  that 
body.  He  suggested  that  the  matter  be 
left  over  for  a  year,  as  he  hardly  thought 
that  the  time  was  ripe  for  coming  to  a 
definite  decision.  Mr.  Madole  suggested 
that  it  might  be  possible  to  get  the  sec- 
retary of  the  R.M.A.  to  attend  the  con- 
vention and  discuss  the  situation  openly 
with  the  members.  He  made  a  motion 
to  the  effect  that  the  vote  on  the  ques- 
tion be  not  taken  now.  Mr.  Cinnamon 
seconded  this. 

W.     A.     Rankin,     of     Ottawa— "This 
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same  discussion  has  been  going  on  for 
six  years.  If  it  is  left  over  again  this 
will  be  the  last  one  that  I  will  come  to." 

James  Macgregor,  of  Oakville,  a  mem- 
ber of  the  Executive,  stated  that  the 
Executive  Committee  had  gone  into  the 
whole  question  very  fully,  and  it  would 
be  impossible  to  get  any  different  ar- 
rangement with  the  R.M.A.  than  that 
which  had  been  offered  to  the  committee. 
With  reference  to  the  question  of  the 
benefit  which  members  had  received 
from  the  Association,  he  asked  what 
benefit  members  expected  that  they  had 
not  received  ? 

Vice-President  Conn  believed  that  the 
question  should  be  settled  once  for  all. 
He  thought  it  best  for  the  members  to 
carry  the  discussion  until  all  were  thor- 
oughly satisfied  that  a  proper  decision 
had  been  reached. 

Mr.  Madole  accordingly  withdrew  his 
motion. 

J.  A.  McNab,  of  Orillia,  stated  that  he 
believed  there  was  considerable  differ- 
ence of  opinion  s-mong  the  members  on 
this  question,  and  he  believed  that  it 
should  be  thrashed  out  thoroughly  then. 
He  was  not  sure  that  they  would  benefit 
by  the  proposed  amalgamation.  Some 
years  ago  the  matter  had  first  been 
broached,  and  at  that  time  the  R.M.A. 
had  offered  them  nothing  better  than  to 
take  the  hardware  men  in  and  to  assume 
the  funds  on  hands,  membership  fees 
and  everything.  These  first  terms  had 
since  been  modified,  as  shown.  The 
question  to  be  decided  was  what  the 
R.M.A.  was  going  to  do  in  the  future. 
He  believed  it  would  be  found  that  the 
Hardware  Association  would  be  on  a 
much  better  basis  the  next  year  if  the 
officers  were  given  an  opportunity  to 
carry  out  the  plans  which  they  had  in 
view. 

President  Macpherson  pointed  out  that 
it  was  fully  believed  that  the  hardware 
men  should  pay  their  share  in  the  up- 
keep of  the  Retail  Merchants'  Associa- 
tion in  view  of  the  good  work  which  that 
body  was  doing.  This  they  could  do, 
however,  by  joining  as  individual  mem- 
bers of  that  Association  and  keeping  up 
their  own  Association  also. 

The  motion  adopting  the  report  of  the 
Executive  was  then  put  and  carried  with 
a  good  majority. 

The  next  question  discussed  was  the 
clause  in  the  president's  address  relat- 
ing to  the  holding  of  exhibitions  in 
future. 

One  member  believed  that  the  manu- 
facturers were  willing  to  go  back  to  the 
old  order — that  is,  to  have  the  retailers 
handle  the  exhibition  themselves.  He 
believed  further  that  the  retailers  should 
be  represented  on  the  Executive  of  the 


Manufacturers'  Association.  "When 
we  gave  over  control  to  the  manufac- 
turers we  killed  our  own  Association." 

It  was  stated  by  one  member  that  cer- 
tain travelers  had  been  going  around 
knocking  the  Association,  giving  the  im- 
pression that  it  would  soon  die. 

Secretary  Wrigley  pointed  out  that 
travelers  had  shown  a  keen  effort  to  get 
the  retailers  to  attend  the  conventions. 
He  believed  that  this  effort  had  been 
general  and  sincere.  As  for  the  relations 
between  the  Retail  Association  and  the 
manufacturers,  they  have  had  differ- 
ences and  were  still  thrashing  out  cer- 
tain matters.  Until  these  matters  out- 
standing had  been  settled  it  would 
hardly  do  for  the  Association  to  reach 
any  decision  with  reference  to  the  hold- 
ing of  exhibitions  in  the  future. 

Mr.  Sampson  also  stated  that  the 
travelers  who  had  called  on  him  had  al- 
ways urged  him  to  attend  the  conven- 
tions, and  had  always  shown  a  most 
friendly  feeling  toward  the  Retail  As- 
sociation. Personally,  he  was  willing 
that  the  manufacturers  should  continue 
to  manage  the  exhibition,  and  that  they 
should  get  all  that  could  be  made  out  of 
them.  He  was  strongly  in  favor  in  hav- 
ing exhibitions  in  connection  with  the 
convention.  Another  point  that  he  made 
was  the  advantage  of  having  the  conven- 
tions held  every  year  in  some  large 
centre  such  as  Toronto  or  Hamilton.  It 
was  his  opinion  it  did  not  pay  to  meet 
in  smaller  places. 

Mr.  McNab  stated  that  any  traveler 
who  came  to  his  store  and  in  any  way 
knocked  his  business  would  soon  find 
himself  in  trouble.  The  Association  was 
the  business  of  every  member,  and  an- 
tagonism to  the  Association  should  not 
be  tolerated. 

Mr.  Creeper  deplored  the  note  of 
pessimism  which  had  been  apparent  in 
the  speeches  of  some  of  the  members 
with  reference  to  the  future  of  the  Asso- 
ciation. He  pointed  out  that  the  at- 
tendance at  the  meeting  then  in  pro- 
gress was  the  largest  he  had  ever  seen. 

It  was  moved  and  seconded  that  un- 
less the  retailers  had  charge  of  the 
hardware  conventions  in  future  that  no 
exhibition  be  held  in  connection  with 
the  conventions. 

Another  member  raised  the  question 
as  to  whether  exhibitions  were  really  ad- 
visable or  not.  If  the  manufacturers 
would  bring  only  goods  which  were  dis- 
tinctly new  then  there  would  be  a  real 
educative  benefit.  As  it  was,  the  exhibi- 
tions took  up  too  much  time,  and  when 
exhibitions  and  conventions  were  run 
together  the  conventions  suffered.  He 
believed  that  this  had  been  the  experi- 
ence in  the  United  States  as  well  as  in 
Canada. 


Mr.  McNab  wanted  to  know  if  the 
mover  and  seconder  of  the  resolution 
would  be  prepared  to  guarantee  that 
they  would  get  the  exhibition  up  them- 
selves. 

On  the  suggestion  of  Mr.  Occomore,  it 
was  decided  to  reach  no  decision  until  a 
proposition  which  was  to  be  submitted 
by  the  manufacturers  had  been  placed 
before  the  convention. 

Dealing  with  the  clause  suggesting  the 
admission  of  travelers  as  associate  mem- 
bers of  the  body,  Mr.  Conn  moved  that 
in  future  they  be  admitted  on  this  basis 
with  permission  to  attend  open  meet- 
ings. Mr.  John  Caslor  seconded  the  re- 
solution. 

This  created  a  short  discussion,  in 
which  several  members  stated  that  the 
travelers  had  always  been  loyal  friends 
of  the  Association. 

Mr.  Creeper  stated  that  if  the  mer- 
chants themselves  had  said  as  many 
good  things  of  the  Association  as  the 
travelers  had  done,  the  membership 
would  now  be  a  good  deal  larger  than 
what  it  is. 

A  suggestion  was  thrown  out  that  if 
any  retailers  heard  travelers  knocking 
the  Association  they  should  at  once 
notify  the  Executive,  and  let  them  deal 
with  the  firms  employing  the  travelers 
direct.     The  resolution  was  carried. 

Some  time  was  given  to  discussing 
ways  and  means  of  proving  the  service 
that  the  Association  gives  to  members. 
Mr.  Conn  suggested  that  the  Association 
supply  a  sheet  for  estimating  plumbing 
job  work  to  members  free  of  charge. 
This  suggestion  was  supplemented  by 
President  Macpherson  to  the  effect  that 
collection  sheets  might  also  be  supplied 
free. 

.  Secretary  Wrigley  pointed  out  the 
good  results  which  had  been  obtained 
from  the  collection  letters  in  the  past. 
Some  members  had  used  as  many  as  600 
of  these  sheets. 

An  interesting  suggestion  was  thrown 
out  by  A.  Wright  to  the  effect  that  two 
teams  should  be  appointed  with  captains 
to  conduct  contest  for  membership  dur- 
ship  during  the  ensuing  year.  He  be- 
lieved that  this  would  result  in  arousing 
interest,  and  thus  in  creating  a  larger 
membership.  It  would  also  enable  the 
competing  teams  to  work  up  interesting 
social  features  for  the  next  convention. 
He  suggested  that  perhaps  some  of  the 
Tinsmiths'  members  could  make  a  cup, 
standing  about  ten  feet  high,  to  be  pre- 
sented to  the  winning  team. 

The  suggestion  was  received  with 
favor,  and  the  officers  made  a  note  of  it 
to  have  it  brought  up  later  in  the  con- 
vention. 
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Discussion  of  Buying  Problems. 

The  discussion  on  buying  problems 
took  place  at  the  afternoon  meeting  on 
Wednesday.  One  merchant,  located  in 
a  town  where  there  are  three  hardware 
merchants,  told  how  the  merchants  had 
clubbed  together  and  purchased  a  car- 
load of  glass,  and  on  account  of  being 
able  to  buy  in  a  carload  lot,  had  saved 
on  an  average  of  from  $1  to  $1.25  per 
case.  This  merchant  stated  that  he  had 
saved  between  $60  and  $75  on  his  spring 
order  for  glass  by  co-operating  with  his 
fellow-merchants.  The  same  merchant 
told  how  the  same  plan  was  worked  out 
in  buying  wire  nails  and  poultry  netting. 

One  member  present  asked  the  ques- 
tion: "How  many  merchants  here  se- 
cured a  better  price  than  5  and  10  per 
cent,  off  on  their  spring  order  for  poultry 
netting?"  Four  members  stated  that 
they  had  bought  at  lower  prices,  and  it 
was  intimated  by  one  member  that  many 
more  no  doubt  secured  better  prices,  but 
would  not  admit  it. 

One  member  told  that  he  was  pro- 
mised a  5  per  cent,  rebate  on  his  pur- 
chase of  poultry  netting,  but  owing  to  a 
misunderstanding  regarding  the  brand 
of  goods  supplied  he  had  canceled  his 
order. 

The  question  regarding  jobbers  or  so- 
called  jobbers  who  sell  direct  to  the  con- 
sumer was  also  taken  up  at  considerable 
length  and  the  selling  methods  of  a  num- 
ber of  firms  discussed. 

It  was  pointed  out  that  if  any  of  the 
members  at  any  time  had  a  grievance  re- 
garding unfair  competition  the  matter 
would  be  thoroughly  investigated  if 
placed  before  the  officers  of  the  associa- 
tion. 

A  number  of  the  members  present 
thought  that  the  retailer  should  try  and 
get  all  possible  concessions  in  buying 
goods,  but  that  the  concessions  secured 
should  not  be  used  as  a  price-cutting 
lever  against  fellow-retailers. 

Other  questions  discussed  were  prices 
and  rebates  on  ammunition,  iron  pipe, 
screen  cloth,  galvanized  iron  and  paints. 

The  "Made-in-Canada"  sale  conduct- 
ed by  The  T.  Eaton  Co.  also  came  in  for 
considerable  discussion.  It  was  stated 
by  one  retailer  that  the  paint  that  is  be- 
ing sold  for  33e  per  quart  could  be  made 
up  for  20c  per  quart,  and  was  of  a  very 
cheap  quality.       Another  retailer  stated 

that  the  paint  was  being  supplied  by 

(the  name  of  a  well-known  paint  com- 
pany was  here  mentioned),  and  that  it 
was  of  the  same  quality  as  that  supplied 
to  the  retail  hardware  trade  at  a  much 
higher  price. 

The  enamelware  question  was  also  dis- 
cussed, and  it  was  decided  to  secure 
samples  of  the  ware  offered  by  The  T. 
Eaton  Company  and  continue  the  dis- 
cussion at  the  Thursday  meeting. 

Past  President  Madole  stated  that  the 


subject  had  been  taken  up  in  a  recent 
issue  of  Hardware  and  Metal,  and  that 
the  unfairness  of  the  scheme  from  the 
retailers'  standpoint  was  pointed  out. 

It  was  stated  that  an  oil  company  that 
has  been  doing  business  in  Canada  for 
the  past  two  years  is  conducting  a  very 
vigorous  consumer  campaign,  and  the 
question  was  asked  as  to  what  steps 
would  he  taken  to  prevent  this  competi- 
tion. Several  members  told  how  their 
towns  have  passed  by-laws  governing 
transient  traders,  and  by  enforcing  the 
law  had  to  a  large  extent  eliminated  the 
transient  traders  from  their  districts. 

E.  J.  Creeper,  of  Owen  Sound,  ex- 
hibited a  48-page  hardware  catalogue, 
in  which  was  illustrated,  described  and 


priced  a  large  number  of  hardware  lines, 
said  to  be  carried  in  nearly  all  hard- 
ware stores.  Provision  had  been  made 
for  any  changes  which  might  be  deemed 
necessary  by  any  merchant  who  did  not 
carry  the  goods  featured.  These  cata- 
logues could  be  supplied  in  1,000  lots  for 
$75;  2.000  lots  for  $97;  3,000  lots  for 
$114.  The  catalogues  bear  the  dealer's 
name  and  address,  and  are  for  distribu- 
tion among  the  farm  trade.  Any  mer- 
chants who  are  interested  can  secure 
copies  with  full  particulars  by  writing 
to  E.  J.  Creeper,  c|o  Creeper  &  Griffin, 
Owen  Sound. 

The    meeting    adjourned    at    6    o'clock 
until  9  a.m.  Thursday. 


Convention  of  C.H.M.E.A. 

Canadian  Hardware  Manufacturers  Exhibitors'  Association  Hold  Convention 
at  Toronto — Tender  Banquet  to  Retailers — Election  of  Officers. 


THE  Convention  of  the  Canadian 
Hardware  Manufacturers'  Exhi- 
bitors' Association  was  held  at 
Toronto  on  Wednesday,  February  24.  In 
the  morning  the  members  attended  a 
joint  meeting  of  the  C.H.M.E.A.,  O.R.H. 
and  S.D.A.,  and  in  the  afternoon 
the  regular  convention  of  the  Ex- 
hibitors' Association  was  held.  Nearly 
all  members  stated  that  they  re- 
gretted very  much  that  it  was  impos- 
sible to  hold  an  exhibition  this  year. 
They  felt  that  the  next  exhibition  would 
be  on  a  bigger  and  more  elaborate  scale 
than  any  of  the  exhibitions  in  the  past. 
When  the  next  exhibition  is  to  be  held 


ADAM  TAYLOR, 

Guelph,  re-elected  President  Canadian 
Hardware  Manufacturers'  Exhibitors' 
Association. 


will  be  decided  at  a  later  meeting,  and  it 
is  said  that  London  will  probably  be  the 
city  selected. 

Election  of  Officers. 
The  election  of  officers  took  place  at 
the  afternoon  meeting,  and  with  one  ex- 
ception, last  year's  officers  were  re- 
elected. The  officers  are  as  follows: — 
President,  Adam  Taylor,  Taylor,  Forbes 
Co.,  Guelph;  vice-presidents,  E.  H. 
Gurney,  Gurney  Foundry  Co. ;  J.  A.  Hos- 
sack,  Lufkin  Rule  Co.;  W.  R.  Yendall, 
Kichards-Wilcox  Co.,  London,  Ont.;  J. 
Billinghurst,  Boech  Bros.  Co.,  Toronto; 
T.  D.  McFarlane,  McFarlane  &  Doug- 
lass Co.,  Ottawa;  A.  M.  Smith,  McClary 
Mfg.  Co.,  London,  Ont.  Directors — M. 
R.  Griffiths,  Canadian  H.  W.  Johns- 
Manville  Co.;  A.  A.  Bittues,  Gillette 
Safety  Razor  Co.;  Chas.  E.  Stewart, 
Jas.  Steward  Mfg.  Co.;  D.  F.  Griffith, 
B.  Greening  Wire  Co.;  H.  P.  Hubbard, 
E.  C.  Atkins  Co.;  L.  W.  Smith,  Can- 
adian Tap  and  Die  Co.;  Geo.  B. 
Dowswell,  Cummer,  Dowswell,  Ltd. ; 
secretary-treasurer,  F.  M.  Tobin,  Wood- 
stock. 

The  Banquet. 

When  it  was  announced  that  it  had 
been  impossible  to  secure  the  London 
Armouries  for  exhibition  purposes, 
some  retailers  may  have  thought  that  the 
Canadian  Hardware  Manufacturers'  Ex- 
hibitors' Association  would  not  prove  to 
be  a  very  big  factor  in  this  year's  con- 
vention. 

If  any  such  impression  existed,  it  was 
certainly  dissipated  at  Wednesday  even- 
ing's banquet.  This  was  one  of  the  most 
enjoyable  functions  ever  put  on  by  the 
Exhibitors'  Association,  whose  reputa- 
tion as  entertainers  has  always  stood 
high. 


February  27,  1915. 


HARDWARE     AND     METAL 


31 


At  six  o'clock  the  hardwaremen  be- 
gan to  gather  in  the  reception  rooms  at 
Dunning 's,  and  the  banquet  hall  was 
thrown  open  shortly  after.  By  half  past 
six  everybody  was  seated,  and  it  was 
found  that  the  large  hall  was  almost 
filled.  The  delegates  were  really  sur- 
prised to  find  that  the  attendance  was 
so  large,  when  all  got  together. 

Just  when  a  nice  start  had  been  made 
on  the  eatables,  the  guests  were  sur- 
prised   by    a    stentorian    "Gentlemen!" 


JAS.  A.  HOSSACK, 

Vice-President,  Canadian  Hardware 
Manufacturers'  Exhibitors'  Association. 
Mr.  Hossack  is  also  Chairman  of  the  En- 
tertainment Committee  and  is  largely  re- 
sponsible for  the  excellent  banquet  and 
programme  on  Wednesday  evening. 

coming  from  the  vicinity  of  the  piano. 
Looking  around,  they  discovered  a  small 
man  standing  on  a  chair,  his  whole  atti- 
tude the  personification  of  "ginger." 
It  was  Jules  Brazil.  He  referred  to  a 
certain  "hymn"  on  his  song  sheet  and 
implored  the  gentlemen  to  sing  it  as 
they  had  never  sung  before.  And  they 
did. 

From  that  moment  until  the  final 
"Auld  Lang  Syne,"  Jules  Brazil  kept 
the  crowd  in  high  good  humor.  It  has 
been  many  a  long  day  since  they  have 
been  carried  so  far  away  from  business 
cares  as  they  were  during  those  three 
hours.  The  "stunts"  he  put.  over  were 
of  such  a  novel  nature  that  the  crowd 
kept  wondering  what  was  going  to  come 
next.  Perhaps  the  most  popular 
"stunt"  was  the  rendition  of  "Tip- 
perary,"  the  guests  accompanying  it  by 
using  their  plates  as  drums  and  knives 
and  forks  as  drumsticks — under  the  in- 
struction of  Jules  Brazil. 

But,  of  course,  there  were  speeches 
too.  There  always  are  speeches  at  a  din- 
ner, and  generally,  there  are  too  many 
speeches  and  they  are  too  long.  But 
such  was  not  the  case  Wednesday  even- 
ing.   When   Adam  Taylor,  President   of 


the  Canadian  Hardware  Manufacturers' 
Exhibitors'  Association,  succeeded  in 
quelling  the  din  sufficiently  to  get  a  hear- 
ing, he  announced,  amid  great  enthus- 
iasm, that  the  speeches  were  going  to  be 
short  and  the  music  long.  He  first  called 
upon  W.  F.  Macpherson,  President  of 
the  Ontario  Retail  Hardware  and  Stove 
Dealers'  Association. 

Jules  Brazil,  guessing  the  speaker's 
ancestry,  started  the  crowd  singing 
"Annie  Laurie."  Mr.  Macpherson  ex- 
pressed the  appreciation  felt  by  the  re- 
tailers of  the  entertainment  provided  by 
the  manufacturers,  and  he  told  a  good 
story  about  education  and  the  degrees 
which  go  with  it.  He  hoped  none  of  the 
hardwaremen  would  be  educated  in  the 
same  way  as  a  Hebrew  business  man  he 
had  heard  of  who  earned  the  degree — 
"ff.  ff.  f, "  which,  being  interpreted,  is 
ff,  2  failures;  ff,  2  fiires;  f,  1  fortune. 

Chas.  E.  Stewart,  President  of  the 
Jas.  Stewart  Mg.  Co.,  was  next  called 
upon,  and  he  expressed  great  pleasure 
that  the  manufacturers  and  retailers 
had  been  able  to  get  together  this  year, 
in  spite  of  the  impossibility  of  holding 
a  convention. 

T.  B.  Williamson,  president  Canadian 
Wholesale  Hardware  Association,  was 
hailed  with  a  verse  of  "Just  a  wee  dock 
an'  doris,"  and  was  introduced  by  Presi- 
dent Taylor,  as  a  "finished  speaker." 

Mr.  Williamson  described  three  dif- 
ferent kinds  of  hardware  manufacturers: 
(1)  The  manufacturer  who  sold  through 
jobbers  only.  This  class,  he  said,  was 
now  extinct.  (2)  The  bad  manufac- 
turer, who  sold  the  jobber  first,  and  then 
went  out  and  loaded  up  the  retailer. 
(3)  The  successful  manufacturer,  who 
sold  to  both  jobber  and  retailer.  Mr. 
Williamson  emphasized  the  necessity  of 
good  buying,  declaring  that  "goods  well 
bought  are  half  sold." 

Just  as  Mr.  Williamson  took  his  seat, 
F.  M.  Tobin,  secretary  of  the  Exhibitors' 
Association,  stepped  forward  and  award- 
ed him  a  huge  "iron  cross,"  bearing  the 
legend,  "not  made  in  Canada." 

At  this  juncture,  Jules  Brazil  intro- 
duced an  original  song,  "Handy  Little 
Things  to  Have  About  You/'  which 
made  a  hit. 

B.  W.  Ziemann,  of  Preston,  President 
of  the  Retail  Merchants'  Association  of 
Canada,  eloquently  delivered  the  mes- 
sage from  his  association  to  the  hard- 
ware trade,  and  similar  greetings  were 
extended  by  the  past  president  of  the 
Hardware  Section  of  the  Montreal 
Branch,  Retail  Merchants'  Association. 

Col.  Gartshore  expressed  is  keen  re- 
gret that  the  convention  was  not  being 
entertained  at  London.  It  was  too  bad 
that  the  Emperor  of  Germany  had  de- 
cided  that   it   was   an  unsuitable  place. 

Mr.  S.  Madole,  a  past  president  of  the 


association,  was  introduced  as  the  Lau- 
rier  of  the  O.  H.  &  S.  D.  A.  He  said  he 
was  in  favor  of  price  maintenance.  A 
settled  price  on  the  part  of  the  manufac- 
turer, helped  the  retailer  to  determine 
his  price. 

C.  W.  Conn,  Tillsonburg,  was  an- 
nounced by  the  chairman  as  the  prospec- 
tive president  of  the  retail  association. 
He  suggested  a  new  auto  accessory  for 
hardwaremen  to  handle — a  squirrel  to 
pick  up  the  loose  nuts  from cars. 

Percy  Dixon,  of  the  Sumner  Co.,  Monc- 
ton,  N.B.,  said  he  appreciated  the  atten- 
tion he  had  received  from  the  manufac- 
turers, but  he  thought  they  expected  to 
get  it  all  back. 

A  Prudhomme.  past  president  of  the 
Canadian  Wholesale  Hardware  Associa- 
tion, was  greeted  by  "0  Canada,"  and 
responded  with  a  fine  patriotic  speech. 

James  Hardy,  "Canada's  millionaire," 
advised  retailers  to  add  that  7x/2  per 
cent,  war  tax  to  their  selling  prices,  be- 
cause in  that  way  they  would  be  carry- 
ing out  the  wishes  of  the  Government, 
that  the  tax  be  as  widespread  as  pos- 
sible, instead  of  being  borne  by  a  few. 

J.  G.  Lorriman,  manager  Hardware 
and  Metal,  and  D.  0.  McKinnon,  presi- 
dent The  Commercial  Press,  spoke  on  be- 
half of  the  trade  press,  after  which 
"Auld  Lang  Syne"  was  sung  and  the 
guests  adjourned. 


OFFICERS  ELECTED. 

At  the  closing  meeting  of  the 
0.  R.  H.  &  S.  D  A.,  on  Thursday 
afternoon  the  following  officers 
were  elected:  President,  C.  W| 
Conn,  Tillsonburg;  first  vice-pres., 
W.  J.  Carter,  Picton,  Ont.;  2nd 
vice-pres.,  Jas.  McGregor,  Oak- 
ville,  Ont-;  Executive  Committee, 
E.  J  Creeper,  Owen  Sound;  D.  A. 
McNab,  Orillia;  W.  H.  Bennett, 
Gananoque,  Ont.;  A.  J.  Wright, 
Hamilton,  Ont-;  A.  Wideman, 
Markham,  Ont.;  E.  A.  Whitten, 
Bracebridge,  Ont;  Treasurer,  Jno. 
Caslor,  Toronto;  Advisory  Com- 
mittee, H  Occomore,  Guelph;  C. 
W.  Conn,  Tillsonburg;  W  F.  Mac- 
pherson, Prescott;  secretary,  W.  F. 
Macpherson,  Prescott;  auditors,  J. 
W.  Peacock,  Toronto;  Geo.  Matth- 
ewson,  Toronto. 

Weston  Wrigley,  the  retiring 
secretary,  was  made  honorary  sec- 
retary of  the  association  and  was 
voted  an  honorarium  for  his  many 
years'  faithful  service  to  the  as- 
sociation. 
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T\vo  Dollars  per  Year 


WE  ARE  not  measured  so  much  by  what  we  do  as  by 

what  we  get  done. 

*  •        • 

OF  BUSINESS  the  more  you  know  about  it  the 
more  you  know  there  is  to  know  about  it. 

*  *        * 

THERE  WOULD  be  fewer  failures  if  there  were 
fewer  men  blocking  the  way  to  their  own  success. 

*  •        » 

DISPLAY  YOUR  goods  where  people  can  see  and 
examine  them.  Goods  hidden  away  might  as  well 
be  in  a  foreign  country  so  far  as  their  direct  appeal 
to  a  customer  is  concerned. 

*  *        * 

THE  CREDIT  man's  path  is  not  all  strewn  with 
roses.  When  the  worries  appear  he  must  make  an 
instant  decision  as  to  the  advisability  of  closing  or 
helping  the  account.  He  must  help  where  help  is 
the  best  business  course  to  pursue,  but  he  must  not 
allow  sentiment  to  overweigh  his  judgment  if  closing 
up  is  the  proper  course  in  the  interests  of  his  house. 
Moreover,  every  credit  man  to-day  thinks  that  Job 
had  him  in  mind  when  he  wrote:  "Man's  boon  to 
trouble  as  the  sparks  fly  upward." 

*  •        • 

DON'T  TALK  about  a  man  behind  his  back ;  that 
is  the  place  to  kick  him.  If  you  are  an  employee  do 
not  "knock"  your  boss  when  he  isn't  around.  That 
doesn't  do  you  any  good,  for  the  only  ones  to  hear 
you  are  those  with  no  power  to  better  your  condi- 
tions. And  if  you  don't  like  your  employer  go  out 
and  get  another  one,  rather  than  to  kick  about  the 
man  who  is  making  it  possible  for  you  to  eat  and 
dress  well  and  have  pocket  money,  etc. 

Production  of  Lead. 

THE  report  of  the  British  Columbia  Bureau  of 
Mines  on  mineral  production,  1914,  gives 
some  interesting  statistics  regarding  the  pro- 
duction of  lead  in  the  province  of  British  Columbia. 
Up  to  the  time  of  the  declaration  of  war  it  looked 
as  if  the  1913  output  of  55,000,000  lbs.  of  lead  — 
the  highest  annual  production  in  the  Province  in 
eight  years — would  be  exceeded  in  1914.  For  the 
six  months  ended  June  3,0th  the  average  quantity 
of  lead  received  at  the  smelting  works  at  Trail  had 
been  4,366,000  lbs.  a  month;  then  came  July's  total 
of  5,682,000  lbs.,  followed  by  5,082,000  lbs.  in  Aug- 


ust, which  last-mentioned  amount  in  being  smaller 
showed  the  effect  of  the  closing'  of  several  of  the 
mines. during  that  month.  The  remaining  months 
of  the  year  did  not  see  a  return  to  ordinary  output 
conditions  of  the  mines  in  Ainsworth,  Slocan,  and 
Nelson  Divisions,  though  there  wa.s  an  increase  in 
lead-ore  receipts  from  the  Sullivan  group,  East  Koot- 
enay,  owned  by  the  Consolidated  Company,  which  to 
a  considerable  extent  compensated  for  the  decrease  in 
those  from  the  other  pa«ts  .mentioned.  The  total 
lead  produced  can  not  be  placed  at  more  than  52.- 
425,000  lbs.,  which  was  2,940,000  lbs.  short  of  the 
production  in  1913.  Under  the  circumstances,  it  is 
a  matter  for  congratulation  that  the  falling-off  in 
output  was  not  greater. 

Hardware  Convention 

ELSEWHERE  in  this  issue  appears  a  report  of 
the  Convention  of  the  Ontario  Retail  Hard- 
ware and  Stove  Dealers'  Association  held  at 
Toronto  this  week.  The  officers  had  promised  that 
the  sessions  of  this  year's  convention  would  be  on  a 
strictly  business  basis  and  those  in  attendance  were 
not  disappointed.  Gathered  as  they  were  in  closed 
session  the  members  were  free  to  fully  discuss  prob- 
lems of  interest  to  the  association.  The  fact  that  the 
sessions  were  closed  led  to  a  free  discussion  of  the 
subjects  on  one  hand  and  many  disclosures  were 
made  regarding  the  business  methods  of  a  number 
of  concerns.  The  question  of  affiliation  with  the 
R.M.A.,  which  has  been  hanging  fire  for  a  long 
time  was  disposed  of  when  the  members  turned  down 
the  proposition.  Nearly  all  of  those  present,  how- 
ever, agreed  that  the  R.M.A.  had  accomplished  a 
great  deal  for  the  retail  trades,  especially  in  the  way 
of  securing  legislation  and  that  the  R.M.A.  deserved 
support.  It  was  suggested  that  as  many  members  as 
possible  should  also  join  the  R.M.A. 

It  was  also  decided  to  allow  travelers  to  become 
associate  members  of  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association  and  in  this  connec- 
tion a  fee  of  $1  will  be  charged.  The  Question-Box 
discussion  on  Thursday  was  extremely  interesting 
and  will  appear  in  next  week's  issue  of  Hardware  and 
Metal.  It  is  interesting  to  note  that  during  the  week 
three  hardware  conventions  were  held  at  Toronto,  as 
follows:  Ontario  Retail  Hardware  and  Stove  Dealers' 
Association;  Canadian  Hardware  Manufacturers 
Exhibitors'  Association;  Canadian  Wholesale  Hard- 
ware Association. 
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The  Cutlery  Trades. 

A  NUMBER  of  manufacturers'  agents  in  Canada 
are  experiencing  some  difficulty  in  securing 
supplies  of  certain  lines  of  English  cutlery. 
One  well-known  agent  recently  made  a  special  trip 
to  England  to  endeavor  to  secure  a  large  shipment 
of  pocket  and  table  cutlery  and  returned  empty- 
handed.  An  English  paper  published  in  Sheffield  in 
commenting  on  the  cutlery  trades  states  that  the 
ordinary  public  are  buying  cutlery  on  a  very  meagre 
scale,  nor  does  the  export  trade  approach  the  normal 
even  in  those  markets  which  are  accessible.  Pen  and 
pocket  knife  cutlers  continue  busy  on  war  goods. 
Makers  have  for  months  past  been  refusing  orders 
from  the  public,  and  it  is  not  easy  to  determine  what 
has  become  of  this  rejected  business,  seeing  that  the 
industry  in  Erance  and  Germany  is  closed  to  ordin- 
ary channels  of  trade.  Scores  of  large  firms  have, 
however,  suspended  their  practice  of  wholesale  dis- 
tribution of  knives  among  their  customers  and  thous- 
ands of  people  are  economizing.  Cutlery  makers 
resent  the  action  of  the  spring  knife  operatives  in 
demanding  an  advance  of  10  per  cent,  at  this  junc- 
ture on  the  ground  of  a  truce  in  the  matter  of  condi- 
tions of  labor  and  wages  so  long  as  the  war  lasts ;  and, 
further,  that  the  majority  of  the  cutlers  have  been 
taking  home  the  largest  earnings  on  record.  The 
situation  as  regards  army  razors  is  unchanged,  the 
output  being  still  inadequate.  A  shortage  of  horn 
for  scales  was  feared  at  one  time,  but  this  difficulty 
has  been  avoided  by  the  War  Office  agreeing  to  take 
razors  hafted  in  a  manufactured  composition,  of 
which  there  is  an  ample  supply. 

Interiors  and  Store  Fronts 

PROBABLY  the  idea  of  store  equipment  has  pro- 
gressed more  rapidly  in  relation  to  the  interior 
than  the  exterior.  Fixtures  that  are  convenient 
for  holding  goods,  that  save  time  in  handling,  that 
display  merchandise  to  advantage,  are  beginning  to 
receive  their  due  recognition  from  the  merchant.  But 
the  exterior,  the  store  front,  the  section  farther  re- 
moved from  the  merchant  himself  but  infinitely 
nearer  the  public,  is  more  or  less  neglected.  Stores 
that  pride  themselves  on  a  thoroughly  up-to-date  in- 
terior in  fixtures,  stock  and  business  forms,  sometimes 
show  an  utter  lack  of  a  progressive  spirit  outside. 
Even  their  newspaper  advertising  may  be  based  on 
modern  methods,  but  may  fail  in  much  of  its  effect- 
iveness through  the  store  front  not  being  linked  up 
with  it. 

Shrewd  merchants  who  cheerfully  bear  up  under 
an  increasingly  heavy  load  of  rentals,  especially  in 
down-town  areas,  figure  out  that  80%  of  the  extra 
value  of  their  sites  should  be  charged  against  win- 
dow display.  Make  your  window  trimmer  respon- 
sible for  results  from  expensive  locations,  but  see 
that  your  windows  are  laid  out  at  angles  that  will 
insure  the  maximum  of  attention ;  that  they  are  the 
right  height:  properly  lighted  and  ventilated,  not 
too  shallow  nor  too  deep  for  the  goods  they  carry. 

Pay  as  You  Go 

PAY  your  bills  as  you  go.  Don't  shirk  this  all 
important  duty.  Uneasy  lies  the  head  that  has 
unpaid  accounts  to  think  of.  The  trade  must 
remember  too,  than  when  the  war  is  over,  the  mer- 
chant with  the  brighest  future  will  be  the  man  who 
has  kept  up  his  payments  and  who  has  insisted  on 
getting  his  money  from  his  customers. 


There's  the  point.  No  merchant  can  pay  his  own 
bills  if  he  doesn't  get  his  money  from  his  customers. 
But  the  man  who  is  determined  to  pay  as  he  goes  is 
going  to  get  that  money.  He  must  make  up  his  mind 
firmly  to  meet  every  obligation  at  the  date  of  matur- 
ity that  entitles  him  to  a  discount, — if  there  is  any 
coming — and  if  he  insists  on  carrying  out  this  rule, 
as  he  should,  he  is  bound  to  make  the  tardy  customer 
"toe  the  scratch"  at  the  same  time. 

During  strenuous  times  the  retailer  must  some- 
times have  to  act  strenuously  to  keep  his  financial 
sails  trimmed  properly.  A  great  many  credit  custo- 
mers must  be  ruled  with  a  firm  hand  or  eventually 
they  will  be  hopelessly  lost.  There  was  never  a  time 
when  the  retailer  should  watch  his  credits  so  closely. 
Place  a  time  limit  as  well  as  a  money  limit  on  every 
new  applicant  not  absolutely  known  to  be  able  to 
meet  every  debt  incurred,  and  never  err  on  the  wrong 
side  in  arriving  at  a  decision.  If  the  dealer  gets  in 
the  money  due  him  he  can  pay  his  own  bills.  In  any 
event  he  should  keep  up  his  reputation  for  meeting 
obligations  at  maturity.  Remain  square  with  the 
wholesaler  and  manufacturer. 

Production  of  Flax 

THE  linen  industry  in  Ireland  and  Scotland  is 
said  to  be  in  danger  as  a  consequence  of  the 
war.  Much  of  the  raw  material,  flax  fibre,  has 
come  from  Belgium,  France  and  Russia,  and  these 
sources  are  for  the  time  being,  closed. 

Representatives  from  the  large  mills  of  Great 
Britain  have  recently  visited  Canada  in  an  endeavor 
to  enlist  the  co-operation  of  farmers  in  a  greater 
production  of  flax. 

According  to  the  Conservation  Bulletin,  this 
opens  an  opportunity  to  develop  the  industry  more 
extensively  in  Canada,  and  by  modern  methods  of 
production  and  handling,  put  it  on  a  basis  that  will 
make  it  profitable  under  normal  conditions  and 
prices. 

Flax  for  fibre  can  be  grown  in  Canada  wherever 
mixed  farming  can  be  carried  on.  In  some  parts 
of  Quebec  and  in  Western  Ontario,  from  the  days  of 
early  settlement,  flax  has  been  grown  and  home- 
made into  linen.  In  only  a  few  sections  of  Ontario 
in  1 904  some  700  tons  of  fibre  were  produced,  which 
sold  for  $201  per  ton.  This  fibre  was  of  a  poor,  com- 
mercial grade,  owing  to  antiquated  methods  of  pre- 
paration for  spinning.  A  shipment  to  Belfast  pro- 
duced by  slightly  improved  methods  sold  for  $240 
per  ton.  The  average  price  for  Irish  flax  fibre  dur- 
ing the  last  five  years  has  been  $325  per  ton,  while 
Belgian  flax  has  averaged  $405  per  ton.  It  is  obvi- 
ous that  Canadian  flax  should  supply  the  present 
deficiency  and  future  requirements  of  the  Empire's 
raw  material  for  linen  production,  and  that  more 
remunerative  prices  will  be  received  if  improved 
methods  of  production  are  employed. 

The  average  acre  of  flax  grown  for  fibre,  under 
normal  market  conditions,  and  using  the  new  pro- 
cess, would  yield  at  least  $45.00  worth  of  fibre  and 
seed  worth  $13.00,  making  a  total  of  $58.00.  This 
is  about  three  times  the  usual  export  value  of  an  acre 
of  wheat.  It  will  be  three  years  at  least  before 
normal  conditions  can  again  be  expected,  and  during 
this  time  higher  prices  are  likely  to  prevail.  The 
area  in  flax  (mainly  for  seed)  in  Canada,  in  1913, 
was  1.552,800  acres  and,  in  1914,  1,084,000  acres. 
This  shows  a  decided  decrease  and  it  also  shows  that 
what  is  needed  in  Canada  is  a  practical  method  of 
producing  fibre. 
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Getting  More  Farm  Trade 


Good  Market  Means  Increased  Business 

Farmers  are  Now  in  a  Position  to  Prove  Profitable  Customers  and  a  Good  Local 

Market  is  the  Surest  Way  of  Attracting  Them — What  Has  Been  Done  in  the 

Town  of  Hagersville  and  the  Results  Obtained. 

Second  Article  in  Series. 


IN  recent  issues  of  Hardware  and  Metal 
articles  have  been  presented  dealing 
•with  conditions  in  the  agricultural 
sections  of  Canada.  The  object  of 
these  articles  has  been  to  establish  the 
now  generally  recognized  fact  that  there 
is  plenty  of  money  on  the  farm  at  the 
present  time.  Crops  have  been  good  of 
recent  years  and  at  the  present  time  the 
farmer  is  realizing  exceptionally  good 
prices  for  all  that  he  produces.  It  is  an 
established  fact  that  the  farmer  to-day 
lias  more  money  than  for  some  years 
past.  He  is  not,  however,  spending  the 
money  as  freely  as  he  would  it  conditions 
were  more  normal;  the  reason  being  the 
uncertainty  felt  as  a  result  of  the  war. 
The  close  observer  finds  evidence  con- 
tinually, however,  that  the  corporation, 
the  merchant,  the  salesman,  who  go  after 
business  in  the  farming  sections  aggres- 
ively  and  along  right  lines  find  little  dif- 
ficulty in  securing  lucrative  results. 
Hardware  and  Metal  has  quoted  a  num- 
ber of  cases  where  merchants  who  have 
adopted  aggressive  methods  have  effect- 
ed large  increases  in  the  business  done 
with  farmer  customers. 

In  the  large  cities  which  depend  to  no 
small  extent  upon  the  activity  of  the 
large  manufacturers,  conditions  have  not 
been  as  bright.  It  is  safe  to  assume  that 
this  condition  will  not  be  entirely  righted 
for  some  little  time  to  come.  The  mer- 
chant who  wishes  to  increase  his  busi- 
ness this  year  must,  therefore,  look  to 
the  country  rather  than  to  the  city  for 
the  source  of  his  increase.  The  big  ques- 
tion before  every  retail  merchant  to-day 
is  how  trade  with  the  farmer  can  be 
improved.  How  best  can  the  farmer  be 
induced  to  purchase  on  a  scale  warrant- 
ed by  the  ample  means  now  at  his  dis- 
posal? 

This  brings  to  the  fore  the  question  of 
the  importance  of  the  local  market. 
Towns  which  boast  of  healthy  markets 
have  felt  little  or  nothing  of  the  depres- 
sion which  has  so  unquestionably  been 
felt  in  the  larger  centres.  A  good  mar- 
ket brings  farmers  to.  the  town  where  it 
is  located;  and  as  a  natural  sequence. 
brings  trade  to  the  local  merchant. 


Take  the  case  of  Hagersville.  It  is 
not  a  large  town  although  an  extremely 
busy  and  prosperous  community.  Yet 
Hagersville  boasts  of  a  market  in  size 
second  only  to  that  of  the  city  to  which 
it  lies  most  closely,  Hamilton.  This  is 
indeed  a  record  of  which  Hagersville 
or  any  other  town  might  well  be  proud. 
There  is,  however,  a  more  tangible  re- 
ward for  the  good  townsfolk  of  Hagers- 
ville— brisk  business  resulting  from  the 
influx  of  farmers. 

The  people  of  Hagersville  are  very 
proud  of  their  market.  They  don't  let 
you  forget  it.  Not  by  any  means.  They 
have  a  big  thing  and  they  surely  adver- 
tise it. 


farmers'  horses,  hitching  and  unhitch- 
ing them  without  the  assistance  of  the 
farmer.  This,  as  any  readers  who  are 
familiar  with  farming  conditions  will 
know,  is  almost  unique. 

A  moderate  charge  is  made  for  stab- 
ling accommodation,  no  higher  than  in 
other  stables  with  only  one  attendant, 
and  in  addition  the  farmer  never  has  to 
bother  hitching  or  unhitching  his  horses. 
This  is  part  of  the  service  and  is  per- 
formed cheerfully.  Hagersville  mer- 
chants are  catering  to  the  farmer  in 
this  respect  and  it  certainly  pays  big 
dividends  in  satisfaction. 

As  to  the  business-pulling  possibilities, 
the  business  men  of  Hagersville  are  all 


View  in  Hagersville  Along  the    Main  Street  on  Market-Day. 


One  of  the  necessary  requisites  to  a 
successful  market  is  stabling  accommo- 
dation. A  farmer  will  put  up  with  al- 
most any  inconvenience  for  himself,  but- 
you  have  to  use  his  horse  right.  Here 
is  one  department  in  which  Hagersville 
ranks  high.  Three  large  livery  barns, 
capable  of  accommodating  250  teams, 
are  located  in  the  town.  Each  has  its 
quota  of  attendants.  On  market  days 
these  are  increased  to  eight  and  ten, 
instead  of  the  usual  number  of  two  and 
three.      The    attendants    look    after    the 


agreed  that  it  certainly  is  the  best  pos- 
sible method  they  could  have  of  getting 
business.  Merchants,  when  interviewed, 
were  most  emphatic  in  their  praise, 
many  of  them  stating  that  they  very  of- 
ten did  as  much  business  on  market  day 
as  during  the  rest  of  the  week  altogether. 
More  than  that,  it  brings  customers  from 
long  distances  who  would  not  otherwise 
spend  their  money  there.  One  only  has 
to  enter  some  of  their  stores  on  market 
day  to  realize  this.  From  10  o'clock 
(Continued  on  page  37.) 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken — Does  Advertising  Increase  Cost? 
— How  Prosperity  is  Radiated. 


Does  Advertising  Increase  Cost? 

From  Economic  Advertising. 

Despite  the  volumes  that  have  been  penned  on  this 
subject,  and  the  many  apparently  conclusive  arguments 
put  forward  to  prove  that  advertising'  does  not  increase 
cost,  there  are  even  in  these  enlightened  days,  far  too 
many  business  men  remaining,  who  can  see  nothing  in 
advertising  but  an  unnecessary  and  unwarranted  expense. 

There  is  no  denying  the  fact  that  in  those  stores  where 
business  is  slack,  the  highest  prices  prevail,  —  in  the 
busy  stores  one  finds  the  lowest  figures  —  and  the  wise 
merchant  who  lets  the  public  know  what  he  has  to 
offer  can  look  for  a  brisker  business  without  materially 
increasing  his  overhead  expenses  for  light,  rent,  heat, 
taxes  and  insurance  are  more  or  less  stationary  factors 
in  overhead  expense. 

Clerk  hire  has  to  be  paid  for  in  any  case,  and  if  each 
individual  clerk  sells  twice  as  much  as  before,  the  turn- 
over is  by  so  much  increased,  prices  can  be  lowered  and 
still  the  profits  will  far  outdistance  those  of  the  unad- 
vertised  store. 

But  advertising  has  performed  another  service  to  the 
retailer  which  has  done  much  to  spread  the  volume  of  sales 
evenly  over  every  month  of  the  year. 

Without  it  buying  at  the  height  of  the  season  would 
be  very  heavy,  and  the  slack  seasons  would  be  dull  indeed, 
but  the  merchant  who  uses  the  force  of  publicity  in  the 
off  seasons  finds  that  he  can  equalize  his  trade,  and  at 
the  same  time  he  can  save  the  extra  expense  unavoidable 
at  rush  periods,  while  earning  his  customer's  good  will 
by  pointing  the  way  to  undoubted  economies. 

As  one  writer  puts  it,  "Advertising  performs  all  that 
could  be  accomplished  by  house  to  house  solicitation  and 
at  a  far  less  cost.  It  visits  a  thousand  homes  and  talks 
to  the  inmates  thereof,  while  a  solicitor  could  enter  but 
one." 

So  that  advertising  must  be  looked  upon  as  a  vital 
part  of  the  necessary  expense  of  selling  goods.  It  is  in 
no  sense  an  extra  charge  added  to  the  cost  of  the  goods. 


Enamelledware  Export  Demand 

From  American  Metal  Market. 

It  is  reported  that  for  the  first  time  in  the  history  of 
their  business  American  manufacturers  of  enamelled 
kitchen  utensils  have  an  opportunity  for  the  profitable 
exportation  of  their  goods. 

Eecent  urgent  inquiries  have  come  to  several  Ameri- 
can makers  of  enamelled  ware  from  such  widely  separated 
points  as  England,  Australia,  Cuba,  South  America, 
Africa  and  China.  Heretofore,  the  markets  in  these  coun- 
tries have  been  dominated  by  the  German  and  Swedish 
manufacturers,  who,  owing  to  lower  labor  costs,  have 
been  able  to  undersell  the  American  makers.  The  war 
has  changed  the  situation.  Some  German  ware  is  still  be- 
ing sent  out  through  Holland,  but  the  volume  of  both 
German  and  Swedish  exports  in  these  goods  has  been  so 


gTeatly  reduced  that  a  number  of  commission  dealers  in 
the  countries  named  have  turned  to  the  American  manu- 
facturers for  their  supplies.  Negotiations  are  now  under 
way  for  large  shipments. 


How  Prosperity  is  Radiated 

From  Boston  Commercial 
There  is  an  economic  theory  that  eras  of  general  indus- 
trial activity  must  inevitably  end  in  over-production  and 
be  followed  by  long  periods  of  depression.  This  theory 
is  old,  however,  and  since  it  was  promulgated  it  has  been 
exploded. 

Industrial  prosperity,  once  inaugurated,  continues  until 
it  is  checked  by  war  or  by  political  activities  which 
threaten  private  ownership  of  capital. 

Where  capital  is  encouraged  by  sane  and  constructive 
legislation,  its  hands  upheld  by  the  government  and  the 
people,  it  is  always  found  reaching  out  and  developing 
natural  resources,  establishing  new  industries,  expanding 
transportation  facilities,  erecting  buildings  and  opening 
new  mines.  Such  work  does  not  lead  to  immediate  in- 
creases of  production  and  the  vast  armies  of  men  em- 
ployed in  such  undertakings  consume  food  and  clothing 
and  are  large  buyers  of  all  kinds  of  merchandise. 

What  would  amount  to  an  oversupply  were  the  coun- 
try's industries  confined  to  the  work  simply  of  meeting 
the  normal  consumptive  demand  is  absorbed  by  those  en- 
gaged in  this  work  of  expansion,  which  enlarges  the  coun- 
try's facilties  and  provides  machinery  to  still  further  in- 
crease the  productivity  of  labor,  and  thus  raises  the 
average  standard  of  living  to  a  higher  level  in  each  suc- 
ceeding generation. 

•         *         * 

Trap  Shooting  at  Sea 

From  Sporting  Life. 
Indicative  of  the  wide-spread  influence  of  trap  shoot- 
ing it  is  noted  that  the  United  States  Ship  "Solace," 
which  shortly  sails  from  New  York  for  the  Panama- 
Pacific  Exposition,  is  to  have  a  trap  shooting  layout  on 
board,  so  that  the  officers  and  men  can  enjoy  all  the  de- 
lights of  this  sport  while  on  the  high  seas.  The  officers 
of  this  arm  of  Uncle  Sam's  service  are  "neutral"  in  the 
matter  of  warfare  and  but  take  out  their  natural  bent  for 
firearms  and  shooting  in  this  sane,  delightful  pastime  of 
trap  shooting.  This  furnishes  just  one  more  instance  of 
the  widespread  interest  in  trap  shooting  and  the  strong 
hold  it  is  obtaining  on  all  classes  and  conditions  of  men. 
We  feel  assured  that  the  sport  has  a  pretty  strong  grip 
on  its  devotees  when  they  desire  it  so  greatly  that  they 
must  needs  take  their  traps  along  when  on  the  ocean,  so 
as  not  to  miss  their  regular  competition.  Probably  when 
the  "Solace"  reaches  the  Exposition  at  San  Francisco 
this  novelty  will  be  so  exploited  that  it  will  give  the  sport 
of  trap  shooting  a  tremendous  amount  of  advertising  and 
a  forward  impetus  that  will  spread  to  all  sections  of  this 
land. — Sporting  Life. 
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Practical  Course  for  Sheet  Metal  Workers 


Article  No.   19  of   Series 

By  CHARLES  SEIVERS 


IN  the  two  problems  shown  here,  we 
have  in  Fig.  1  a  tee  pipe,  or  junc- 
tion between  two  pipes  of  equal 
diameter,  and  in  Fig.  2  a  junction  be- 
tween two  pipes  of  equal  diameter,  but 
not  at  right  angles  to  each  other. 

To  develop  patterns  for  Fig.  1  draw  a 
side  view  as  shown  by  A-B-C-D-E-F- 
G-H.  On  the  line  A-H  draw  a  half  sec- 
tion of  the  branch  shown  by  the  semi- 
circle A-M-H.  Divide  this  half  circle 
into  a  number  of  equal  parts,  as  shown 
by  the  figures  1-2-3-4-5,  etc.  At  right 
angles  to  A-H  draw  lines  from  these 
points,  extending  them  beyond  B  and  G. 
On  end,  as  at  E-F,  draw  another  half 
section  or  section  of  pipe,  as  shown  by 
circle  K.  Divide  portion  of  circle  K  into 
same  number  of  equal  parts,  as  section 
on  line  A-H.  At  right  angles  to  E-F 
draw  lines  from  these  points,  extending 
them  until  they  intersect  lines  drawn 
from  corresponding  numbers  on  the  sec- 
tion at  A-H.  Connect  the  points  ob- 
tained, obtaining  the  line  B-L-G,  which 
is  the  line  of  intersection  between  the 
two  pipes.  To  lay  off  the  pattern  of 
branch  or  part  outlined  by  A-B-L-G-H, 


draw  two  parallel  lines,  as  N-N  and 
O-O.  At  one  end  draw  a  line  at  right 
angles  to  N-N,  joining  it  to  0-0,  as  N-0. 
From  these  lines,  N-N  and  0-0,  set  off 
the  spaces  shown,  1-2-3-4-5,  etc.,  on  half 
section  A-M-H,  repeating  these  measure- 
ments so  as  to  make  the  circumference 
complete.  Draw  lines  connecting  2-2- 
3-3-4-4,  etc.  With  the  compasses  or 
dividers  measure  distance  from  A-H 
on  line  numbered  1  to  point  L,  and  mark 
off  this  distance  on  lines  numbered  1  on 
stretch-out,  using,  say,  N-N  as  the  line 
to  measure  from;  measure  from  A-H  on 
line  2  to  its  intersection  with  line  L-G 
or  L-B.  In  this  case  both  are  the  same, 
and  set  off  on  spaces  marked  2;  measure 
from  A-H  on  the  remaining  lines  3-4  and 
5,  and  set  off  in  the  same  way  on  corres- 
ponding lines  on  stretch-out.  A  line 
drawn  through  points  on  stretch-out 
thus  obtained  will  <iive  outline  of  pat- 
tern for  the  part  of  tee  outlined  by  A-B- 
L-G-H. 

To  obtain  the  outline  or  shape  of  the 
opening  required  in  main  part  to  receive 
branch,  draw  two  parallel  lines,  as  R-R 
and  S-S,  and  draw  a  line  at  right  angles, 


joining  them  as  R-S.  From  this  line  set 
off  at  least  half  of  the  circumference  of 
pipe,  as  shown  by  the  figures  1-2-3-4-5, 
etc.  Working  from  the  line  F-E,  meas- 
ure the  distance  from  the  line  F-E  on 
each  of  the  lines  drawn  from  the  section 
K  on  the  end  to  their  intersection  with 
corresponding  points  on  lines  B-L-G,  set- 
ting off  distances  obtained  on  lines  5-4- 
3-2  and  1  on  the  lines  numbered  5-4-3- 
2-1  on  stretch-out.  A  line  drawn  through 
points  thus  obtained  will  give  the  outline 
of  opening  required  to  receive  branch. 

The  problem  in  Fig.  2  is  worked  out  in 
the  same  manner  as  described  for  Fig.  1. 

Care  should  be  taken  to  allow  material 
for  lapping  at  the  joint,  as  shown  by 
dotted  lines  at  B-L-G,  which  will  re- 
qnire  to  be  turned  down  to  fit  the  pipe. 

Allowance  must  also  be  made  for  lock- 
ing or  seaming  the  joints  at  N-N  and 
0-0  on  both  patterns. 

@ 


ETHEL-BERT  EVERGREEN. 
Ethelbert  Evergreen,  the  Junior  Clerk, 
is  indisposed  this  week.    He  is  expected 
back  on  the  job  next  week. 
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GOOD  MARKET  MEANS  INCREASED 
BUSINESS. 

(Continued  from  page  34.) 

until  3  p.m.  there  is  hardly  any  "let 
up."  Every  store  is  crowded  and  every 
merchant  rushed  to  the  limit.  Most  of 
the  stores  put  on  extra  sales  help  for- 
tius one  day.  One  store  in  particular 
doubles  the  number  of  clerks  employed. 
A  splendid  feature  of  this  market  is 
the  fact  that  all  the  buyers  pay  cash  for 
all  produce  bought.  There  is  no  attempt 
to  "trade"  it  out.  and  thus  corner  the 
consequent  sales  which  would  arise 
'from  this  transaction.  While  this  idea 
may  work  out  all  right  for  the  merchant 
who  does  it,  the  cash  payment  plan 
gives  a  great  deal  more  satisfaction  to 
everyone  concerned. 

With  the  exception  of  the  large  num- 
ber of  Indians  who  are  quartered  in  the 
district,  the  farming  community  is  a 
wealthy  one.  A  drive  through  the  section 
outlying  from  Hagersville  convinces  one 
of  this. 

Thus  it  is  that  bad  debts  are  the  ex- 
ception rather  than  the  rule  for  the  mei-- 
chants. 

Norfolk  County  is  generally  accepted 
to  be  one  of  the  most  wealthy  in  On- 
tario. 

The  Christmas  market  as  it  is  called 
is  the  large  market  of  the  year.  It  is 
more  of  a  festive  gathering  although  a 
large  amount  of  business  is  done  on  that 
day.  This  is  always  attended  by  prac- 
tically every  farmer  within  a  driving 
radius.  Then  they  have  a  great  reunion 
and  of  course  a  farmers'  reunion  is  an 
occasion  for  much  jollification  indeed. 

It  has  been  estimated  that  at  the 
Christmas  market  there  is  usually  in  the 
vicinity  of  250  farm  vehicles  each  with 
its  quota  of  passengers  assembled  in 
Hagersville.  This  market  is  the  one 
great  Christmas  harvest  for  the  merch- 
ants, who  prepare  long  in  advance  for 
this  large  day's  business. 

Buyers  from  the  surrounding  cities 
frequent  this  market  regularly.  Hamil- 
ton, London,  Simcoe,  etc.,  compete  with 
the  local  firms.  The  goods  purchased  by 
local  firms,  as  a  general  rule  are  crated 
and  shipped  out  of  town  the  same  day. 
A  large  percentage  of  it  is  sent  by  stage 
to  Hamilton,  where  some  of  the  merch- 
ants have  their  distributing  facilities. 

One  feature  not  already  mentioned  is 
that  the  weekly  market  is  held  on  Wed- 
nesday. Rather  an  unusual  thing  for  a 
farmer's  market;  but  Wednesday  it  is 
and  no  doubt  will  stop.  Travelers  who 
try  to  do  business  in  this  town  on  Wed- 
nesday will  realize  just  what  it  means 
to  have  to  wait  all  day  without  getting 
an  opportunity  to  encase  in  conversation 
with  their  customers. 

The  Has-ersville  market  seems  to  have 
been  handed  down  from  past  generations, 
and  to  have  kept  on  improving  each  year. 


No  one  just  seems  to  know  how  or  what 
influences  contributed  to  its  inception, 
suffice  it  to  say  that  it  is  certainly  in 
a  good  healthy  state  as  is  evidenced  by 
the  photo  shown  herewith. 


WINNIPEG  MARKETS. 

(Continued  from  page  44.) 

Solder,  also,  has  risen  lc,  being  now 
quoted  at  27  per  lb.  for  full  cases;  28c 
for  smaller  lots. 

Probably  10  Per  Cent,  on  Ammunition. 
There  have  been  more  changes  than 
those  reported  last  week  in  sporting 
lines.  Practically  all  ammunitions  are 
up.  The  advance  in  powder  has  not  been 
definitely  settled,  but  it  is  believed  this 
must  go  higher.  Potash  extensively  used 
in  the  manufacture,  of  course,  comes 
largely  from  Germany.  Since  the  out- 
break of  war  a  certain  amount  of  this 
has  been  made  in  San  Francisco  from 
seed  weed,  but  now  the  tariff  applies  to 
this.  It  is  expected  the  rise  in  ammuni- 
tion will  be  10  per  cent,  at  least. 

Dynamite  has  already  risen  10  per 
cent. 

All  American  rifles  and  shotguns  have 
advanced  from  iy2  to  10  per  cent.  Some 
Canadian  ammunitions  also  have  been 
advanced.  The  metallic,  indeed,  are  gen- 
erally up  iy2  per  cent.;  primes  are  up 
10  per  cent.  Loaded  shells  have  not  ad- 
vanced as  yet,  but  such  a  movement  is 
quite  probable.  Baseball  bats,  too,  have 
advanced.  Because  of  the  tariff  these 
are  now  being  quoted  10  per  cent,  higher 
than  formerly. 

The  rise  in  fishing  tackle  reported  last 
week  is  now  very  evidently  general. 
This  advance  is  in  the  neighborhood  of 
10  per  cent.,  and  is  due  not  only  to  tariff, 
but  also  to  the  scarcity  of  raw  materials. 

On  tennis  goods  the  tariff  is  necessitat- 
ing an  advance.  It  is  never  the  practice 
to  bring  in  these  goods  in  the  winter. 

The  result  is  that  now  practically  all 
such  goods  needed  in  Canada  this  sum- 
mer have  to  be  secured  and  the  ad- 
vanced tariff  paid.  Prices  will  be  ap- 
proximately 10  per  cent,  higher  because 
of  this. 

White   Lead   Up — Paint    and    Glass    to 
Follow. 

The  advance  on  white  lead,  naturally 
to  be  expected  from  the  increased  tariff, 
has  been  struck.  Prices  for  pure  lead 
in  ton  lots  now  being  $9.45;  in  less 
than  ton  lots,  $9.75  per  cwt.  It  is  quite 
likely  that  still  further  advances  will 
be  struck  here.  As  a  matter  of  fact  the 
whole  paint  market  is  on  the  point  of 
advancing.  With  the  high  cost  of  raw 
materials  such  an  advance  would  prob- 
ably have  come  before  summer,  and  now, 
with  this  war  tax,  there  seems  no  reason 
to  doubt  that  before  the  end  of  March 
there  will  be  new  and  higher  prices.    Not 


only  will  paint  and  glass  advance,  but 
it  is  likely  that  turpentine  too  will  move 
upward.  This  has  been  on  the  free  list 
to  date,  and  now  will  not  only  have  to 
pay  a  iy2  per  cent,  tax,  but  there  will 
also  be  a  duty  on  the  barrel,  which  alone 
will  amount  to  lc  per  gallon.  Blue  stone 
also  is  up  *4c,  being  quoted  at  6c  per  lb. 
Stoves  are  one  line  as  yet  unaffected. 
Business  in  this  class  of  goods  is  said 
to  be   developing  nicely. 

@ 

WEEKLY  PAINT  MARKETS. 
(Continued  from  page  46.) 

cases  70e  is  being  quoted  as  against  68c 
by  other  dealers.  The  following  prices 
are  being  quoted  in  Toronto: — Single 
barrels,  68c;  2  to  4  barrels,  67c;  5- 
gallon  lots,  77c. 

White  Lead. — There  is  a  fair  demand 
for  white  lead,  notwithstanding  the  ad- 
vance in  price.  The  new  quotations  are 
given  in  the  current  paint  market  quo- 
tations. 

Glue. — English  glues  are  higher,  due 
to  the  extra  5  per  cent,  on  the  duty. 
English  common  sheet  is  now  12c  per 
pound.  No.  1  ground  glue  is  13c  and  ex- 
tra 16c  per  pound. 

Glass. — The  glass  situation  is  further 
complicated  by  the  additional  tariff.  It 
is  expected  that  an  advance  will  have  to 
be  made,  as  the  margin  of  profit  has 
been  considerably  reduced  under  the  new 
tariff. 

Putty. — There  has  been  no  change  in 
the  price  of  putty,  but  the  increased  cost 
of  whiting  and  steady  advance  in  linseed 
oil  may  change  the  situation.  The  fol- 
lowing prices  are  for  standard  putty  in 
less  than  ten  lots: 

Per  100  lbs. 

Bulk,  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12y2  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12y2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 


BACKBONE. 

Backbone  is  the  courage  of  your  con- 
victions; confidence  born  of  positive 
knowledge  of  conditions. 

The  stiffening  of  the  fibres  of  your 
business  sense ;  the  clarification  of  your 
gray  matter;  the  realization  for  all  time 
that  honesty  is  the  best  policy. 

That's  what  backbone  is,  and  it  will 
be  yonrs,  as  the  day  follows  the  nisrht, 
if  you  "get  together"  in  your  own  city, 
and  "get  busy"  finding  out  where  you 
have  been  wilfully  ignorant  or  heedless, 
or  careless  of  your  store  and  your  so- 
ciability.— Playthings. 
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Current  News 


Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Adds  New  Department. 

Fillmore,  Sask.— J.  E.  Wright,  hard- 
ware merchant,  is  adding  a  tinsmithing 
department. 

Elected  President. 

St.  Marys,  Ont. — At  the  annual  direc- 
tors' meeting    of    St.    Marys  Hardware 
Ltd.,  F.  E.  Butcher  was  elected  to  suc- 
ceed the  late  Jas.  Sclater  as  president. 
Catalogues  Wanted. 

W.  R.  H.  Daniels,  629  Dundas  Street, 
Toronto,  domestic  sanitary  and  heating 
engineer,  is  opening  a  hardware  depart- 
ment, and  requests  that  catalogues  be 
mailed  to  him. 

Ontario    Incorporations. 

Clarke  Products,  Ltd.,  capitalized  at 
$40,000— head  office,  Toronto— to  manu- 
facture and  deal  in  automobile  acces- 
sories, heaters,  etc. 

Business  Changes. 

Elfros,  Sask.— F.  M.  Vincent  has  boon 
succeeded  by  H.  G.  Sirgudson. 

Bathurst,  N.B.— McTowney  &  Foley, 
tinsmiths  and  plumbers,  have  dissolved 
partnership. 

Toronto,  Ont. — Watson  &  Holmes,  tin- 
smiths, have  dissolved  partnership.  Mr. 
Watson  continues  the  business. 

Open  New  Store. 

Melfort,  Sask.— Millard  Bros,  have 
completed  arrangements  for  the  opening 
of  a  hardware  store  at  Pathlow.  A 
complete  stock  of  all  lines  will  be  car- 
ried. The  store  will  be  in  charge  of  Geo. 
Woods,  who  has  been  employed  in  the 
Melfort  store  for  some  time.  Millard 
Bros,  now  operate  three  stores.  Melfort. 
Star  City  and  Pathlow. 

Obituary. 

Quebec,  Que. — The  death  occurred  here 
of  Erskine  G.  Scott,  of  H.  S.  Scott  & 
Co. 

Niagara  Falls  South,  Ont.— The  death 
occurred  here  of  W.  D.  Garner,  of 
Garner  Bros. 

The  death  occurred  at  Clinton,  Ont., 
of  James  Twitchell,  who  for  25  years 
represented  the  Hastings  Shingle  Mfg. 
Co.,  Vancouver,  representing  them  in  On- 
tario. 

Hull,  Que. — The  death  occurred  here 
of  Ed°ar  Carriere,  aged  32  years.     Mr. 


(  arriere  was  for  many  years  associated 
with  his  father,  Basil  Carriere,  in  the 
hardware  business  on  Alma  street.  Of 
late  years  he  had  been  connected  with 
the  International  Supply  and  Construc- 
tion Co. 

Now  Qualified. 
The  Blairmore,  Alta.,  Enterprise,  in  a 
recent  issue,  stated  that  L.  Dutil,  pro- 
prietor of  the  Blairmore  Hardware  Co., 
has  invested  in  a  new  Ford  automobile, 
and  on  Sunday  last  had  a  lease  of  sev- 
eral streets  and  avenues  in  the  town  for 
educational  purposes.  They  say  that  he 
is  now  qualified  to  operate  the  machine, 
although,  he  is  not  entitled  to  a  certili- 
cate  of  competency  until  he  has  over- 
run some  dogT,  cat  or  human  being. 

Dominion  Incorporations. 

1  niversal  Wallpaper  Co.,  capitalized 
at  $100,000;  head  office,  Toronto. 

Commercial  Electrics,  Ltd.,  capitalized 
at  $100,000;  head  office,  Toronto. 

Zenith  Machine  Co.,  Ltd.,  capitalized 
at   $50,000;  head  office,  Toronto. 

Canadian  Merchandise  Exchange,  capi- 
talized at  $100,000;  head  office,  Toronto. 

American  Equipment  Co.  of  Canada, 
capitalized  at  $5,000;  head  office,  Mont- 
real, Que. 

Zenith  Machine  Co.,  capitalized  at 
$50,000 — head  office,  Montreal — to  carry 
on  the  business  of  iron  and  steel  makers, 
etc. 

Canadian  Toy  and  Novelty  Co.,  capi- 
talized at  $75,000 — head  office,  Mont- 
real, Que. — to  manufacture,  purchase, 
sell  and  deal  in  toys  of  all  kinds. 

Wettlaufer  Bros.,  Ltd.,  capitalized  at 
$300,000 — head  office,  Toronto — to  manu- 
facture and  deal  in  machinery,  automo- 
bile supplies  and  accessories,  etc. 

Curtiss  Aeroplanes  and  Motors,  Ltd., 
capitalized  at  $50,000— head  office,  To- 
ronto— to  manufacture  and  deal  in  aero- 
planes, sea-planes,   flying  boats,  etc. 

New  Idea  Spreader  Co.,  Ltd.,  capi- 
talized at  $250,000— head  office,  Guelph, 
Ont. — to  manufacture  and  deal  in 
manure  spreaders,  agricultural  imple- 
ments, etc. 

Aube's  Automatic  Smoke  Consumer 
Co.,  capitalized  at  $50,000— head  office. 
Montreal — to  manufacture  and  sell  an 
invention  called  the  Automatic  Smoke 
Consumer. 


Canada  Model  and  Machine  Co.,  capi- 
talized at  $40,000— head  office,  Wind- 
sor, Ont. — to  carry  on  the  business  of 
manufacturers  and  dealers  in  all  kinds 
of  hardware  specialties  and  machinery. 

Montreal  Ammunition  Co.,  capitalized 
at  $300,000— head  office,  Montreal,  Que. 
— to  carry  on  the  business  of  manufac- 
turers and  importers  of  and  dealers  in 
shells,  bombs,  cartridges  and  cartridge 
cases,  and  all  kinds  of  projectiles  and 
ammunition  used  in  war  or  in  sport,  etc. 

St.  John  Notes. 

His  associates  in  the  office  staff  of  The 
James  F.  Robertson  Co.,  Ltd.,  this  week 
presented  to  Captain  Keefe  a  handsome 
army  wrist  watch,  with  best  Wishes  for 
his  success  abroad.  The  members  of  the 
factory,  warehouse  and  teaming  staff 
presented  to  him  a  valuable  gold-mount- 
ed fountain  pen.  and  the  Knights  of  Col- 
umbus, of  which  he  was  a  member,  pre- 
sented a  beautiful  set  of  prism  binocu- 
lars, suitably  engraved. 

St.  John, '  N.B.,  Feb.  20,  1915.— Two 
officers  of  the  26th  Overseas  Infantry 
Battalion,  formerly  engaged  in  the  hard- 
ware trade — Major  James  Pringle,  of 
Fredericton,  and  Captain  George  Keefe, 
of  St.  John,  were  honored  this  week  by 
associates  and  presentations  made  to 
them.  A  banquet  was  tendered  Major 
Pringle,  who  is  quartermaster  with  the 
26th,  by  fellow-commercial  travelers  at 
the  Windsor  Hotel,  about  twenty-five 
friends  being  present.  The  popular  offi- 
cer, who  was  for  many  years  on  the  road 
staff  of  the  hardware  firm  of  J.  S.  Neill 
&  Sons,  of  Fredericton,  was  the  recipient 
of  a  handsome  set  of  pipes  and  a  signet 
ring.  R.  L.  Phillips  acted  as  toastmaster, 
and  the  quartermaster  was  given  a  rous- 
ing    farewell. 

Western  Notes. 

Another  hardware  curler  is  Fred  Doig. 
of  Doig  &  Sons,  Glenboro,  Man.  He 
made  a  hard  fight  for  the  chief  prizes  at 
the  bonspiel. 

Bonspiel  week  brought  in  many  hard- 
waremen  to  Winnipeg.  Jas.  Moody,  of 
Moody  &  Sons,  Selkirk,  was  among  the 
old-timers  at  the  bonspiel. 

W.  H.  Sparling,  of  Minnedosa,  Man., 
is  another  who  has  been  in  year  after 
year.  Mr.  Sparling  attended  the  bon- 
spiel twenty  years  ago.  He  did  very 
well  this  year. 
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HARDWARE 
LETTER  BOX 


Fence  Locks. 

Skinner  Hardware,  Limited,  Stettler, 
Alta. — Will  you  be  kind  enough  to  let 
us  know  where  we  can  procure  a  fence 
lock  like  accompanying  diagram? 

Western  Wire  &  Nail  Co.,  London, 
Out.;  Graham  Nail  Works,  Toronto; 
Laidlaw  Bale  Tie  Co..  Hamilton,  Ont. — 

Editor. 

*  »     * 

Russian  or  Turkish  Baths. 

T.  A.  Cowan,  Brantford,  Ont. — Kindly 
advise  us  where  we  can  procure  what  is 
known  as  a  Russian  Bath  ? 

Robinson  Cabinet  Mfg.  Co.,  Limited. 
Walkerville,  Ont.— Ed. 

*  *  * 

Address  of  J.  C.  Hall  Mfg.  Co. 

Summers'  Hardware,  433  Hamilton 
Rd.,  London,  Ont. — Will  you  kindly  give 
us  the  address  of  the  J.  C.  Hall  Mfg.  Co., 
makers  of  food  choppers? 

Can  any  of  our  readers  kindly  supply 
the  address  of  the  above  firm? — Ed. 

#  *     * 

Ice  Harvesting  Tools. 

Kelly  &  LeDuc,  Hull,  Que.— Will  you 
kindly  give  us  the  names  of  manufac- 
turers, in  Canada,  of  ice  harvesting 
tools? 

R.  Donaldson  &  Son,  Montreal,  Que., 
and  E.  J.  Benfield,  Stair  Bldg.,  Toronto. 

Ont.— Ed. 

•  »     * 

Dry  Grain  Measures. 

Emerson  &  Fisher,  Limited,  St.  John, 
N.B. — Could  you  kindly  supply  us  with 
names  of  manufacturers  of  wooden  dry 
grain  measures? 

J.  Root,  Green  Bush,  Ont.— Ed. 

»     *     * 
Royal  Record  Ranges. 

Star  Hardware  Co.,  Ottawa,  Ont. — 
Would  you  be  kind  enough  to  let  us 
know  who  are  the  manufacturers  of  the 
Royal  Record  Ranges? 

The  Record  Foundry  &  Machine  Co., 
Limited,  Moncton,  N.B. — Ed. 


Agent's  Name. 

The  W.  H.  Walsh  Co.,  Ltd.,  Eburne, 
B.C. — Kindly  let  us  know  who  is  the 
Montreal  agent  for  ' '  Wilkes-Martin- 
Wilkes  Co.,"  who  advertises  in  your 
paper. 

Wm.  H.  Evans,  Montreal,  Que. — Ed. 


Iron  Beam  Manufacturers 
W.  E.  Mickus,  Preston,  Ont.— Kindly 
let  us  know  the  address  of  Iron  Beam 
Manufacturers,   in   Toronto. 

Dominion  Bridge  Co.,  Toronto.,  Can- 
ada Foundry  Co.,  Toronto. — Ed. 

•  •     * 
Lino   Shino. 

Munroe  &  Zavitz,  Wallaceburg,  Ont. — 
Please  advise  if  possible  where  we  can 
secure  lino  shino. 

Can  any  of  our  readers  supply  the 
name  of  the  maker  of  this  article? — Ed. 

*  *     * 
Diamond  Rapid  Firing  Drill. 

Hamilton  &  Stott,  St.  Thomas,  Ont. — 
Can  you  give  us  the  name  of  the  firm 
handling  the  Diamond  Rapid  Firing 
Drill;  we  need  some  repairs? 

The  Diamond  Expansion  Bolt  Co.,  of 
New  York,  N.Y.,  are  the  makers,  and 
they  are  represented  in  Canada  by  Nor- 
man MacDonald,  193  Spadina  Avenue, 
Toronto,  Ont.— Ed. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


John  M.  Taylor,  secretary-treas- 
urer and  genera]  manager  of  the 
Toronto  Radiator  Mfg.  Co.,  has  re- 
turned to  business,  after  an  enforced 
absence  of  some  weeks  from  his 
office,  due  to  sickness. 
Editor's  Note. — John  M.  Taylor  is  now 

president  of  Taylor-Forbes  Co.,  Guelph, 

Ont.  9     „     * 

The  McClary  Mfg.  Co.,  London, 
Ont.,  now  announce  themselves  in  a 
position  to  supply  the  Canadian 
market  with  enameled  wares.  A  re- 
presentative of  Hardware  and  Metal 
examined  some  samples  of  the  com- 
pany's first  output  in  this  new  line 
and  found  them  to  have  every  ap- 
pearance of  being  equal  in  quality 
to  the  best  German  and  American 
makes.  When  one  considers  that 
this  is  the  first  batch  turned  out  by 
this  company,  the  quality  and  ap- 
pearance of  the  article  are  exceed- 
ingly creditable. 

Editor's  Note. — The  enameling  depart- 
ment of  the  McClary  Co.  has  assumed 
exceedingly  large  proportions  since  the 
above  was  published  twenty  years  ago. 
•     •     « 

The  advance  in  wrought  iron  pipe 
that  Hardware  and  Metal  predicted 
last  week  has  been  fulfilled.  The 
discount  has  been  reduced  on  three 
of  the  smaller  lines  only,  but  on  1- 
inch  pipe,  the  size  used  mostly,  the 
old  discount  list  still  holds  good. 


CATALOGUES 


AND 


BOOKLETS 


Cutlery  Catalogue. 

Ontario  Knife  Co.,  Franklinville,  New 
York,  have  issued  catalogue  No.  6,  an 
attractively  gotten  up  catalogue  of  133 
pages,  showing  an  exceptionally  large 
line  of  table  cutlery,  butcher  knives, 
shears,  sticking  knives,  bread  and  house- 
hold knives,  kitchen  sets,  paring  knives, 
kitchen  knives,  coring  hooks,  pitting 
spoons,  vegetable  knives,  grape  fruit 
knives,  spatulas,  cleavers,  putty  knives, 
etc. 

A  Handsome  Catalogue. 

The  new  catalogue  which  has  just  been 
issued  by  A.  Ramsay,  Son  &  Co.,  paint 
makers,  Montreal,  is  one  of  the  finest 
examples  of  the  printer's  art  as  applied 
to  paint  "Literature"  that  has  been 
seen  in  Canada.  On  forty-six  pages  there 
are  actual  color  reproductions  in  mini- 
ature of  the  different  cans  and  packages 
in  which  the  many  brands  of  paints, 
lead,  enamel,  sealers,  stains,  dryers,  var- 
nishes, surfacers,  wood  dyes,  removers, 
fillers,  shellacs,  polishes,  veneers,  floor 
wax,  kalsomines,  etc.,  are  put  up  for  the 
public.  The  dealer  is  thus  at  once  en- 
abled to  appreciate  the  attractive  na- 
ture of  the  display  which  the  goods  will 
make  and  this  is  a  selling  feature  to 
which  attention  may  well  be  given. 

Featuring  Powder. 

A  card  that  is  receiving  favorable 
comments  from  ammunition  dealers,  is 
one  on  Du  Pont  Ballistite  Smokeless 
Shotgun  Powder.  The  cards  are  being 
distributed  by  jobbers  and  dealers. 

The  face  of  the  card  shows  grains  of 
Ballistite  four  hundred  times  their 
actual  size,  reminding  one  of  graham 
wafers.  The  back  of  the  card  is  devoted 
to  emphasizing  the  waterproof  and  other 
characteristics  of  the  powder. 

The  Du  Pont  Company  states  they  are 
receiving  numerous  requests  for  these 
cards,  which  when  sent  out  bear  the 
dealer's  name.  The  address  of  the  com- 
pany is  E.  I.  du  Pont  de  Nemours  Pow- 
der  Co.,   Wilmington,   Del. 

To  Issue  Catalogue. 

White's,  Ltd.,  wholesale  hardware  and 
metals,  Collingwood,  Ont.,  have  placed  a 
contract  for  a  900-page  general  hardware 
catalogue  to  be  ready  for  distribution  to 
the  trade  in  January,  1916.  The  firm 
states  that  the  catalogue  will  be  strictly 
up-to-date,  as  good  as  can  he  turned 
out  and  will  be  built  on  the  loose  leaf 
plan. 
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New  Hardware  Goods 


Offered  Canadian  Hardwaremen 


LINOLEUM    AND    OIL    CLOTH 
VARNISH. 

The  Carpenter-Morton  Co.,  77-79  Sud- 
bury Street,  Boston,  Mass.,  has  recently 
placed  upon  the  market  a  new  varnish 
for  linoleum  and  oil  cloth.  This  com- 
pany states  that  this  varnish  is  high 
grade  in  every  respect.  It  works  freely, 
is  elastic  and  durable. 

This  varnish  is  very  light-colored,  and 
is  said  to  prolong  the  life  of  the  linoleum 
or  oil  cloth  on  which  it  is  used.  It  is  put 
up  in  quart  and  pint  cans. 

An  attractive  steel  stand,  9  in.  x  15  in., 
which  is  shown  in  the  accompanying 
illustration,  is  packed  with  each  order. 


the  pump.  Car  will  rise  and  remain  at 
any  desired  height  until  air  pressure  is 
released. 


NEW  NATIONAL  PRODUCTS. 

The  National  Motor  Supply  Co.,  Cleve- 
land, Ohio,  arc  offering  a  number  of  new 


Carpenter-Morton  Co.  Steel  Display 
Stand. 

lines  to  the  trade,  including  the  national 
pneumatic  jack  and  the  National  Mix- 
O-Lock. 

The  pneumatic  jack  is  said  by  the 
makers  to  be  capable  of  lifting  the 
largest  car  without  any  long  arm,  strong 
arm  or  acrobatic  effort.  A  foot  or  power 
pump  is  used  to  supply  air.  It  is  claimed 
that  the  jack  will  go  under  any  axle,  and 
with  a  few  strokes  of  even  a  foot  pump 
will  lift  the  whole  rear  end  if  necessary. 
A  mechanical  locking  device  is  provided 
for  suspending  ear  a  very  long  time.  The 
dimensions  are:  Height  (telescoped),  11 
inches:  diameter,  4  inches;  weight,  6 
lbs.  Operating  directions  are  given  as 
follows: — With  jack  in  position  under 
axle  and  hand  or  power  pump  attached 
to  valve  on  end  of  two-foot  hose  leading 
to  jack  cylinder,  give  a  few  strokes  of 


National  Pneumatic  Jack. 

The  National  Mix-O-Lock  is  for  Ford 
cars,  and  the  makers  claim  it  was  de- 
signed by  one  of  the  best  carburetor  ex- 
perts in  the  United  States.  They  also 
claim  that  it  saves  25  to  50  per  cent, 
gasoline;  regulates  air  intake  automatic- 
ally, locks  motor,  primes  motor,  elim- 
inates carbon.  The  Mix-O-Lock  is  said 
to  save  gasoline  because  it  sprays  just 
the  proper  amount  of  hot  air  into  the 
manifold  next  to  the  carburetor  and  at 
right  angles  to  the  flow  of  gas.  It  is  also 
said  to  automatically  cut  off  air  when 
starting  or  when  going  up  hill  or  through 
deep   sand.     The   valve   is   operated   en- 


ADJUSTING 


The  Mix-O-Lock. 

tirely  by  the  vacuum  in  engine  cylinder, 
which  varies  with  the  load  the  motor  is 
pulling.     The  device  complete  weighs  1 


pound.     Full  particulars  will  he  mailed 
on  request. 

BRAENDER  "BULLDOG"  NON-SKID 
TIRE. 

The  Braender  Rubber  &  Tire  Co., 
Rutherford,  N.J.,  has  put  upon  the  mar- 
ket a  new  and  improved  style  non-skid 
tire  which,  the  makers'  claim,  bids  fair 
to  exceed  in  popularity  the  Braender 
"Bull  Dog"  non-skid  tire. 

The  new  tread  as  shown  in  illustra- 
tion is  of  the  combined  raised  and  de- 
pressed type. 

It  retains  all  the  advantages  of  the  or- 
iginal Braender  "Bull  Dog"  non-skid 
with  the  fishtail  cross  bars,  but  has  in 
addition  six  heavy  webs  of  rubber  so 
placed  between  the  cross-bar  projec- 
tions as  to  give  considerably  more  rub- 


Bull-Dog  Non-Skid   Tire. 

ber  on  the  tire,  with  more  tread  surface 
to  take  the  wear. 

The  addition  of  the  webs,  it  is  claimed, 
overcomes  any  tendency  to  side  skidding 
on  muddy,  sandy  or  dirt  roads,  or  slip- 
pery pavements,  and  in  combination 
with  the  cross-bars  insure  a  continuous 
and  smooth  riding  surface,  effectually 
preventing  the  wear  that  rounds  the 
edges  of  ordinary  projections  of  an  effi- 
cient non-skid. 

The  webs,  however,  are  so  placed  as 
to  relieve  the  strain  heretofore  borne  by 
the  cross-bars  alone,  while  strengthen- 
ing them  and  distributing  the  wear  even- 
ly over  the  entire  surface  of  the  tread. 

Each  depression  between  the  bars  and 
webs  has  a  vacuum  grip  on  the  road, 
formed  and  released  by  the  rolling  tire 
without  waste  of  power. 

The  new  "Bull  Dog"  non-skid  is  made 
in  all  sizes  and  of  the  Braender  quality. 
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Weekly  Market  Reports 

Statements  From   Buying  Centres 


The  Markets  at  a  Glance 

Market  reports  this  week  show  many  price  changes.  So  many 
lines  are  affected  and  so  many  new  lists  and  discounts  as  well  as  net 
prices  are  now  in  effect  that  it  is  impossible  to  enumerate  them  in 
the  space  devoted  to  markets  at  a  glance.  Manufacturers  and  job- 
bers are  still  readjusting  prices  to  meet  new  conditions  created  by 
the  tariff  changes.  A  meeting  of  the  Wholesale  Hardware  Associa- 
tion was  held  at  Toronto  this  week  and  no  doubt  many  more  changes 
will  take  place  as  a  result  of  the  meeting.  Country  business  con- 
tinues fairly  good  but  city  business  is  quiet. 


MONTREAL. 

MONTREAL,  Feb.  25.— The  trade 
is  in  the  throes  of  the  price  re- 
adjustments, which  are  the  log- 
ical following  of  the  advance  in  tariff 
embraced  in  the  White  budget.  The  event- 
ual result  of  the  tariff  increase  will  be 
advances  in  prices  practically  throughout 
the  whole  field  of  the  hardware  trade, 
for  where  the  goods  themselves  are,  not 
imported  the  raw  materials  are.  in  the 
meat  majority  of  cases.  The  effect  of  the 
budget  seems  to  have  created  a  market 
buying  activity  in  the  country  districts, 
although  at  the  same  time  a  portion  of 
this  may  be  charged  to  the  unusually 
mild  weather  which  may — or  may  not — 
forecast  an  early  spring.  City  business 
has  shown  little  interest. 

The  prices  which  have  prevailed  dur- 
ing the  present  week  have  covered  a 
big  range.  In  some  cases  advances  have 
been  made  and  in  others  thev  have  not — ■ 


MONTREAL    QUOTATIONS. 

Tin    46c 

Spelter $9.75 

Copper $16.00 

Lead,  Trail,  cwt $5.00 

Lead,  Imported,  cwt $5.00 

Antimony 19c 

Solder,  y,  x  V2   19V2  to  22c 

Solder   "strictly"    22c  to  24c 

Aluminum,  Ingot 23c  lb. 

Aluminum,  Pattern    24c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   14c  base 

British  Manila  Rope    ....lie  base 

African  Hemp lie  base 

Sisal 9V2c  to  10c 

Lath  Yarn 8%c  to  9^c 


yet.  Adjustments  are  being  made  and 
in  many  instances  the  final  action  is  be- 
ing  based  on  the  rulings  of  the  meeting 
of  wholesalers  at  Toronto  on  Thursday. 
In  general  these  adjustments  will  be  on 
the  basis  of  the  tariff  advances,  although 
in  many  cases  the  increase  will  be  ten 
per  cent,  owing  to  the  fact  that  there 
have  been  increases  in  freights,  etc., 
during  the  past  few  months  which  up  to 
this  time  have  not  been  added  to  the 
list  quotations. 

Among  the  lines  in  which  advances 
have  been  general  are:  all  tinware,  en- 
amelled ware,  copper  ware,  etc.;  tin  and 
terne  plates;  lanterns;  nails;  iron  and 
lead  pipe;  iron  and  copper  rivets;  bright, 
brass  and  bronze  screws;  solders;  tin- 
ners' trimmings;  smooth  and  fence  wire, 
ir,  addition  to  increases  in  some  commo- 
dities mentioned  in  the  paint  depart- 
ment. New  prices  are  also  to  be  looked 
for  on  wire  fencing-,  poultry  netting, 
staples,  etc.,  and  there  is  a  big  advance 
in  spelter,  which  should  affect  galvan- 
ized products  if  it  continues. 

In  addition  to  the  foregoing,  adjust- 
ments are  under  way  on  builders'  hard- 
ware and  cutlery,  and  one  house  reports 
increases  being  made  on  all  these  lines 
and  in  addition:  ammunition,  anvils, 
augurs,  axes,  washboards,  chisels,  alarm 
clocks,  hammers,  wood  handles,  hangers. 
hatchets,  hinges  of  all  kinds,  sad  irons, 
planes,  rules,  etc. — which  may  be  taken 
as  an  indication  of  what  is  to  become 
general.  Advances  are  almost  immed- 
iately imperative,  as  stocks  are  not  heavy 
and  spring  deliveries  will  pretty  well  ex- 
haust supplies. 

The  Metals. — Abnormal  conditions 
continue  in  the  metal  markets  outside 
of  the  influence   of  the  tariff,  which  of 


course  had  a  direct  effect  on  prices.  The 
German  attempt  at  a  blockade,  rumors 
regarding  the  Suez  Canal,  shipping  dif- 
ficulties, etc.,  all  serve  to  make  the  sit- 
uation very  unsettled  and  the  least  news 
which  has  the  indication  of  forecasting 
sensational  developments  creates  a  state 
of  affairs  in  the  big  markets  which  is 
little  short  of  a  panic.  Under  the  cir- 
cumstances, the  prices  are  very  unset- 
tled, although  in  the  hardware  trade  the 
fluctuations  are  absorbed  to  a  large  ex- 
tent by  the  importers  who,  with  fairly 
large  stocks  on  hand  and  a  small  supply. 
have  been  able  to  adjust  their  advances 
gradually.  Spelter  is  particularly  un- 
certain and  has  been  advanced  134C — 
other  prices  are  unchanged,  but  very 
firm. 

Tin. — Reports  that  shipments  from 
England  were  likely  to  be  interfered 
with — whether  by  the  German  blockade 
or  interference  with  the  Suez  route  was 
not  revealed — boomed  the  market  in 
New  York  and  advances  of  some  3c  were 
made.  Here  the  market  held  firm  at 
46c.  the  price  quoted  a  week  ago. 

Copper. — Although  unchanged  at  16c, 
the  price  of  copper  is  tending  higher  as 
warranted  by  the  American  market,  but 
in  New  York  the  situation  is  inclined  to 
be  dull  on  recent  advances  owing  to  a 
lack  of  foreign  business,  which  in  turn 
is  no  doubt  due  to  difficulties  in  making 
shipments. 

Solder. — On  the  continued  high  price 
of  tin  and  advancing  spelter,  prices  of 
solder  are  being  raised,  although  the  ex- 
tent of  this  change  depends  upon  indi- 
vidual stocks.  Half  and  half  is  now 
quoted  20c  to  22c.  "strictly"  23c  to  24c, 
tinkers'  bar  25c,  wire  solder  26c  and 
wiping  22Y2c. 

Spelter.  —  Spelter  is  at  present  the 
feature  of  the  market,  with  an  advance 
for  the  week  from  9-Vtc  to  liy?c.  There 
have  been  further  advances  of  He  to 
%c  during  the  week  in  New  York,  and 
further  increases  here  are  possible.  On 
the  present  basis  spelter  is  almost  out 
of  reach,  as  a  commercial  commodity, 
and  if  it  continues  in  its  present  posi- 
tion until  stocks  are  exhausted  there 
may  be  an  increase  of  20  per  cent,  or  so 
in  galvanized  products. 
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Other  Metals. — The  advance  of  zinc 
to  13y2c  a  week  ago  is  well  maintained; 
lead  is  very  firm  and  lead  products  are 
advancing;  aluminum  is  holding  its  in- 
crease and  brass  and  antimony  are  both 
strong. 

Bar  Iron  and  Steel. — The  market  for 
iron  and  steel  is  firm,  but  demand  is 
light  in  the  hardware  trade.  Quotations 
are  without  change,  but  advances  are 
being  considered  on  the  tariff  increases. 

Galvanized  Sheets. — Advances  in  gal- 
vanized sheets  are  likely  to  occur  at 
any  time  if  spelter  maintains  the  ad- 
vances which  have  recently  been  made. 
Some  further  increases  have  already 
been  made. 

Tin  Plates — "Allway's  Best"  char- 
coal tin  plates  1  x  14  x  20,  base,  have 
advanced  from  $5.50  to  $5.75,  and  I  X  X, 
14  x  20  base,  from  $6.25  to  $6.75.  There 
is  a  further  advance  of  25c  in  charcoal 
terne  plates. 

Iron  and  Lead  Pipe. — The  new  prices 
on  iron  pipe  have  gone  into  effect  and 
will  be  found  in  the  current  quotations. 
These  figures  are  the  minimum  and  an 
increased  scale  will  probably  be  an- 
nounced later  for  quantities  under  100 
feet,  this  having  been  the  case  before 
the  change  necessitated  by  the  tariff 
increase.  An  increase  has  also  been 
made  in  lead  pipe;  the  base  is  7y2c  net, 
the  discount  of  5  per  cent,  being  dis- 
continued. Likewise  with  lead  waste- 
pipe  the  price  is  now  9c  net,  there  being 
no  discount. 

Bolts  and  Screws.  —  Important  ad- 
vances have  been  made  in  the  prices  for 
screws,  and  bolts  are  very  firm.  The  in- 
crease on  screws  is  5  per  cent,  to  7y2  per 
cent,  quotations  now  being  revised  as 
follows: 

Wood  F  H  Bright,  85,  10,  7V2,  10  per 
cent.;  Wood  R  H  Bright,  80,  10,  7V2,  10 
per  cent.;  O  H  Bright,  80,  10,  7V2,  10  per 
cent,  off  list;  Wood  F  H  Brass,  75,  10. 
10;  Wood  R  H  Brass,  70,  10.  10;  Wood 
F  H  Bronze.  70,  10,  10;  Wood  R  H 
Bronze,  65,  10,  10;  Drive  screws,  65,  10, 
10. 

Rivets. — There  are  general  advances 
also    on    rivets,   both    black    and    tinned. 


WOOD  SCREWS 

Advance  in 

Price. 

%  off  List. 

Flat 

Head, 

Bright .  .  . 

85 

10 

7y2 

10 

Oval 

Head, 

Bright   .  . 

80 

10 

7y2 

10 

Round  Hea 

d,  Bright. 

80 

10 

7% 

10 

Flat 

Head, 

Brass. .  . . 

75 

10 

10 

Oval 

Head 

,   Brass .  .  . 

70 

10 

10 

Roun 

d  Head,  Brass. . 

70 

10 

10 

Flat  Head, 

Bronze  . . 

70 

10 

10 

Oval 

Head 

Bronze . . 

65 

10 

10 

Round  Head,  Bronze 

65 

10 

10 

F.O.B.  Hamilton,  Torontc 

an 

d  Mont- 

real, 

with  freight  equalized 

there 

on. 

and  also  copper.  Revised  quotations 
are:  Iron  rivets,  blackened  and  tinned, 
70  and  5  per  cent.;  copper  rivets,  usual 
proportion  of  burrs,  35  and  5  per  cent.; 
burrs,  15  and  12y2  per  cent. 

Wire  Fencing. — Advances  on  wire 
fencing  in  general  are  in  order  and  war- 
ranted by  the  increase  in  wire  quota- 
tions. Some  firms  have  changed  their 
quotations  and  others  are  holding  to  the 
old   figures   for   the   immediate    present. 

Wire  — The  base  for  smooth  steel  wire 
has  been  advanced  from  $2.20  to  $2.30, 
and  there  have  been  further  advances  in 
those  fence  wires  which  did  not  change 
a   week  ago,  as  follows: 

0  &  A,  No.  10    $2.46 

O  &  A.  No.  11    2.52 

O   &  A.  No.  12   2.60 

Poultry  Netting. — Quotations  as  to 
discount  which  were  withdrawn  with 
the  announcement  of  the  tariff  changes 
have  not  yet  been  revised  but  increases 
are  expected  to  go  into  effect  in  the  next 
few  days. 

Builders'  Hardware  and  Materials.  — 
Advances  of  about  10  per  cent,  are  going 
into  effect  throughout  "the  lists  of  build- 
ers' hardware  and  materials.  Some 
houses  have  already  revised  their  figures 
but  others  report  a  delay  owing  to  some 
intricacies  in  the  announcements  from 
the  manufacturers.  These  advances  will 
apply  to  both  domestic  and  imported 
lines. 

Advance  in  Nails — The  increase  in  the 
cost  of  wire  rods  has  resulted  in  in- 
creased quotations  for  nails,  the  base 
for  wire  now  being  $2.25  as  compared 
witli  $2.15.  The  cut  nails  are  steady  at 
$2.50.  Advances  are  to  bo  expected  in 
horse-shoe  nails  also.  Prices  for  spales 
and  other  wire  products  are  being  ad- 
justed to  a   higher  basis. 

Cutlery  Going  Up. — Further  increases 
in  cutlery  prices  are  to  be  looked  for. 
The  5  per  cent,  tariff  advance  on  some 
lines  of  English  goods  has  already  gone 
into  effect,  and  an  adjustment  is  ex- 
pected all  along  the  line. 

Lanterns — There  is  an  all-round  ad- 
vance in  the  price  of  lanterns  of  25c  a 
dozen.  The  following  schedule  is  now 
effective : 

No.  '  0  Tubular  Hot  Blast  Comet, 
plain,  per  doz.,  $5;  all  Brass,  per  doz., 
$10.25;  All  Brass  nickel  plated,  per  doz., 
$15.25;  Banner  Buggy,  $11;  Banner 
Junior,  $12:  Trulite.  $7.25;  Wrisrhtlights. 
$7.25;  Beacon,  $7.25;  No.  2  or  No.  4. 
plain  cold  blast,  $7.25;  Short  globe  pat- 
tern, $7.25:  Cold  Blast,  japanned,  $7.25: 
Brass,  well  japanned.  $9.50:  All  brass. 
$24.25;  Little  Bobs  A  C.  $2.15. 

Kitchen  Utensils. — General  re-adjust- 
ments have  been  made  with  regard  to 
prices  of  kitchen  utensils  as  the  result 
of  the  tariff  advances  in  raw  materials. 


The  market  is  now  comparatively  steady 
on  the  new  basis  with  the  exception  of 
galvanized  ware,  where  there  is  much 
uncertainty  owing  to  the  spelter  market. 
At  the  present  price  spelter  is  being  ne- 
glected by  manufacturers  for  the  time 
being,  but  should  it  continue  at  the  ex- 
isting quotation,  an  advance  of  20  per 
cent,  in  prices  would  be  warranted.  Fol- 
lowing are  present  quotations: 

Cans:  Milk  cans  and  pails,  331-3  per 
cent. ;  creamery  cans,  33  1-3  per  cent. ; 
railway  cans.  40  and  10  per  cent. ; 
hand  delivery  cans.  331-3  per  cent.; 
cream  cans,  33  1-3  and  10  per  cent.;  with 
dome  tops,  15e  extra;  retinned,  70  and 
10;  plain,  70  and  20:  milk  can  trim- 
mings,  17y2  per  cent.; 

Ware — copper  and  nickel:  Copper 
boilers,  kettles,  45  per  cent,;  copper  tea 
and  coffee  pots,  45  per  cent.;  copper  pits. 
25  and  2V2  per  cent. ;  foundry  goods  and 
hollow  ware,  40  and  5  per  cent. 

Enameled:  White  ware,  70,  10,  5  per 
cent.;  Canada.  Diamond  and  Premier,  50 
and  7y2  per  cent.;  Pearl,  Imperial  and 
Colonial  steel,  60  and  7y2  per  cent.;  Star, 
decorated  steel,  20,  10,  5  per  cent.;  hol- 
low ware,  tinned  steel,  40  per  cent,  off; 
enameled  street  signs,  50  per  cent. 

Tin,  pieced,  discount  33  1-3  per  cent. 
10-qt.  flaring  sap  buckets,  33 1-3  per 
cent.;  6,  10  anrl  14  qt.  flarin<r  pails, 
331-3  per  cent.;  copper  bottom  tea  ket- 
tles and  boilers.  33  1-3  per  cent.;  coal 
hods,  33 1-3  per  cent. :  boiler  and  tea 
kettle  pits,  25,  2y2  per  cent. 

Stamped:  Plain,  70  and  20  per  cent,; 
re-tinned,  70  and  10  per  cent.;  tinners' 
trimmings,  plain.  70  and  20;  re-tinned, 
70  and  10  per  cent.;  tinners'  trimmings, 
discount  40  and  5  per  cent.;  plain,  70 
and  20  per  cent.;  re-tinned,  70  and  10 
per  cent. 

Galvanized:  Dufferin  pattern  pails 
42y2  per  cent.;  English  pattern,  42y2  per 
cent.;  galvaftized  washtubs,  42y2  per 
cent.;  other  lines,  30  and  10  per  cent. 

It  will  be  noted  that  this  new  schedule 
makes  changes  throughout  the  entire  list 
of  metal  wares. 


TORONTO. 

TORONTO,  Ont.,  Feb.  25.  —  The 
chief  feature  of  interest  is  the 
Hardware  Convention  which  is 
meeting  here  this  week.  The  new  tariff 
is  also  engaging  the  attention  of  the 
trade,  as  many  things  have  to  be  taken 
into  consideration  before  price  changes 
on  some  lines  can  be  determined.  New 
price  lists  are  being  prepared,  but  a  week 
or  two  will  probably  elapse  before  all 
changes  are  made.  In  the  meantime  our 
current  market  quotations  will  be  cor- 
rected as  the  lists  come  out.  The  market 
is  unsettled  on  account  of  the  necessary 
adjustment  in  prices  and  in  some  cases 
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these  have  been  withdrawn  until  the 
changes  have  been  decided   upon. 

Since  the  last  issue  of  Hardware  and 
Metal  there  have  been  a  number  of  price 
changes  on  such  lines  as  milk  and  cream 
cans,  galvanized  wares,  lead  pipe,  iron 
rivets,  wood  screws,  stove  bolts,  brass 
and  copper  wire,  smooth  steel  wire,  cop- 
per ware,  tin  ware,  enameled  and  stamp- 
ed ware,  tinners'  trimmings,  ammuni- 
tion, iron  and  steel  bars,  pig1  iron.  These 
lines  have  all  advanced  due  to  the  in- 
crease in  cost  of  raw  material.  A  large 
number  of  lines  are  expected  to  advance, 
some  of  these  being  jute,  manila  and  sisal 
ropes,  binder  twine,  jute  packing,  duck, 
wrapping  cotton,  poultry  netting,  bolts 
and  nuts.  A  further  advance  in  galvan- 
ized sheets  and  all  those  imported  goods 
which  have  not  been  changed  at  pre- 
sent. 

Conditions  in  the  hardware  trade  are 
practically  the  same  as  last  week.  There 
is  a  fair  volume  of  business  passing  in 
seasonable  lines,  but  otherwise  condi- 
tions are  quiet.  Business  will  no  doubt 
pick  up  as  soon  as  the  price  adjustments 
have  been  completed  and  with  the  open- 
ing of  spring.  The  building  trade  is 
quiet  and  does  not  promise  much  ac- 
tivity for  some  time,  consequently  there 
is  not  much  business  being  done  in 
builders'  hardware  and  similar  lines. 
The  metal  markets  are  quiet  but  prices 
are  holding  firm.  The  steel  trade  is  dull 
reflecting  general  industrial  conditions. 
Iron  and  steel  bars  have  advanced;  pig 
iron  is  also  higher.  Stoves  and  furnaces 
are  moving  out  slowly  but  there  is  a 
fair  demand  for  shelf  lines. 

The  Metals. — The  local  demand  for 
metals  is  fair,  but  improving.  Prices  are 
,firm  and  unchanged  with  the  exception 
of  tin  and  spelter,  which  have  advanced 
2c  and  lc  respectively.  The  primary 
markets  are  strong  with  spelter  leading 
the  way  at  a  figure  never  before  reached. 
Lead,  although  some  is  produced  in  Can- 
ada,   is   being   quoted    at    the    American 


TORONTO   QUOTATIONS. 

Tin    45c 

Copper   I6V2C 

Lead 5%c 

Spelter ll^c 

Antimony 20y2c 

Aluminum  Ingot 23y2c 

Aluminum  Pattern 24y2c 

Solder,  %  x  y2 27e  lb. 

Wire  Solder 30c  lb. 

Wiping  Solder 23c  lb. 

Tinker's  Bar  Solder 29c  lb. 

Wire  Nails $2.20  base 

Cut  Nails $2.70  base 

Poultry  Netting 50-10-5% 

Pure  Manila  Rope 14c  base 

British  Manila  Rope  .  . .  .lie  base 
African  Hemp  Rope  . . .  .lie  base 
Sisal  Rope 9V2C  base 


market  basis  Antimony  is  unchanged  at 
201/2c,  the  market  being  strong  and  in- 
dications point  to  higher  prices.  Alum- 
inum is  unchanged  at  23X/2C  per  pound. 
The  prices  on  solders  given  this  week 
have  been  advanced  to  cover  the  7y2  per 
cent.  duty.  Apart  from  this,  they  are 
unchanged,  although  there  is  a  possi- 
bility of  higher  prices  on  account  of  the 
continued  strength  of  the  tin  market. 
Prices  of  all  metals  are  given  in  panel 
on  this  page. 

Tin. — The  London  market  has  been 
fluctuating  considerable  during  this  week 
but  the  New  York  market  is  quiet.  The 
tin  position  is  a  strong  one  and  prices 
in  the  local  market  have  advanced  2c, 
being  now  quoted  at  45c  per  pound. 

Copper. — The  copper  market  is  quiet 
but  firm.  The  exports  from  the  United 
States  to  England  are  increasing  in  vol- 
ume, but  the  domestic  demand  is  dull. 
In  the  local  market  copper  is  firm  but 
unchanged  at  16V2c  per  pound. 

Spelter. — The  extraordinary  condition 
in  the  spelter  market  continues,  and  sup- 
plies are  difficult  to  obtain  locally.  Sell- 
ers are  in  complete  control  of  the  situa- 
tion, and  prices  have  reached  an  abnor- 
mal figure.  Spelter  has  advanced  lc  and 
is  quoted  at  ll34c  per  pound. 

Bar  Iron  and  Steel. — Canadian  mills 
have  advanced  prices  and  bars  are  now 
being  quoted  at  $2.05.  The  steel  trade 
is  dull,  but  the  increase  in  the  tariff  has 
instilled  a  little  more  confidence  into 
the  market. 

Pig  Iron. — The  market  is  dull  and  the 
demand  shows  no  material  improvement. 
Hamilton  pig  iron  has  advanced  to  19c. 
Victoria  is  also  quoted  at  19c. 

Lead  Pipe. — There  has  been  a  change 
in  lead  pipe,  the  discount  having  been 
taken  off,  and  the  prices  are  now  net 
list.  There  is  no  change  in  traps  and 
bends,  which  remain  at  40  per  cent.  New 
prices  are  lead  pipe  7V2c  and  waste  pipe 
9c.  net. 

Enameled  Ware. — There  has  been  an 
advance  in  all  lines  of  enameled  ware. 
The  new  discounts  are  white  ware,  70, 
10,  5  per  cent.;  Canada,  Diamond  and 
Premier,  50  and  7y2  per  cent.;  Penal,  Im- 
perial and  Colonial,  60  and  7V2  per  cent. 
Tinware. — All  lines  of  tin  pieced  ware 
have  advanced  and  the  new  discount  is 
33  1-3   per   cent. 

Stamped  Ware. — The  new  discount  for 
plain  stamped  ware  is  70  and  20  per 
cent.,  and  for  re-tinned,  70  and  10  per 
cent. 

Milk  Cans. — As  was  anticipated,  milk 
and  cream  cans  have  advanced  on  ac- 
count of  the  tariff  and  increase  in  cost 
of  raw  materials.  The  new  discounts  are 
as  follows:  Milk  cans,  33  1-3  per  cent.; 
creamery  cans.  35  and  10  per  cent. ; 
railway  cans,  40  and  10  per  cent.;  hand 
delivery  cans,  33  1-3  and  10  per  cent.; 
cream  cans,  35   and   10  per  cent. 


Copper  Ware. — The  new  discounts  are 
as  follows:  Boilers,  45  per  cent.;  tea  and 
coffee  pots,  45  and  10  per  cent.;  pitts, 
25  and  2y2  per  cent. 

Tinners'  Trimmings. — Prices  are  higher 
and  discounts  are  40  and  5  per  cent.; 
plain,  70  and  20  per  cent.;  re-tinned,  70 
and  10  per  cent. 

Galvanized  Ware — There  has  been  a 
further  change  in  prices  making  another 
advance.  The  new  discounts  are  as  fol- 
lows: Dufferin  and  English  pails  and 
washtubs,  42y2  per  cent.;  other  lines,  30 
and  10  per  cent. 

Wood  Screws — Wood  screws  have  ad- 
vanced in  price.  The  new  list  will  be 
round  on  another  page. 

Bolts  and  Nuts. — There  has  so  far  been 
only  one  change  in  prices,  which  is  in 
stove-bolts,  the  new  discount  being  82y2 
per  cent.  It  is  anticipated  that  all  other 
lines  will   advance. 

Wire  Nails. — The  new  base  price  on 
wire  nails  of  $2.20  as  reported  last  week 
is  being  held  firm  and  another  advance 
is  anticipated.  Cut  nails  are  unchanged 
at  $2.70  base. 

Wire. — The  new  base  price  on  smooth 
steel  wire  is  $2.30  with  extras  remaining 
as  before.  Fine  steel  wire  and  wire  bale 
ties  are  unchanged  for  the  present.  The 
new  discount  on  brass  and  copper  wire 
is  40  per  cent.  The  new  discounts  on 
hay  wire  are  No.  13,  $2.60;  No.  14,  $2.70, 
and  No.  15,  $2.85. 

Iron  Rivets. — The  new  discounts  on 
iron  rivets  and  burrs  is  70  and  2^  per 
cent. 

Rope  and  Twine. — The  market  is  very 
unsettled  on  account  of  the  situation  as 
regards  raw  materials.  Raw  jute,  sisal  and 
Manila  have  all  advanced  in  price  and 
shipments  of  the  two  latter  products  from 
Mexico  are  being  interfered  with  owing 
to  the  unsettled  political  conditions  in 
that  country.  Owing  to  the  war  in  Eur- 
ope, Russian  and  Italian  hemp  are  prac- 
tically out  of  the  market.  Even  apart 
from  the  increase  in  the  tariff,  the  condi- 
tions prevailing  warrant  an  advance  in 
prices.  It  is  therefore  highly  probable 
that  all  ropes  will  advance  in  the 
near  future.  Business  is  moderate 
but  improving.  Stocks  are  low  and  it  is 
expected  that  spring  orders  will  stim- 
ulate trade.  Prices  are  given  in  the  cur- 
rent market  quotations. 

Waste. — Prices  of  cotton  waste  have 
advanced  as  predicted  in  Hardware  and 
Metal  last  week.  Wool  wastes,  however, 
are  unchanged  with  the  exception  of  one 
line,  which  has  advanced.  The  new 
price  list  will  be  found  on  another  page. 

Raw  Furs. — A  fur  sale  will  be  held  in 
London  on  March  22,  and  it  is  expected 
that  prices  will  be  lower  than  usual. 
Since  January  prices  on  raw  furs  in  the 
local  market  have  declined  owing  to  the 
poorer  quality  of  furs  coming  in.  This, 
however,  is  generally  the  case,  for,  with 
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the  exception  of  uiuskrat,  furs  go  off 
in  quality  as  the  season  advances.  There 
has  been  a  higher  catch  this  season  on 
account  of  low  prices.  It  is  difficult  to 
say  at  the  present  time  what  effect  the 
higher  duty  will  have  on  furs.  It  will 
tend  to  stiffen  prices  but  other  considera- 
tions may  offset  this  to  some  extent. 


LONDON. 

LONDON,  Ont.,  Feb.  25.— Business 
here  is  fair  but  showing  indica- 
tions of  an  improvement.  Buyers 
are  cautious  and  going  very  carefully. 
As  a  result  of  the  tariff  there  have  been 
further  advances  in  prices,  the  principal 
lines  affected  being  fence  staples  and 
hooks,  Paris  green,  ammunition,  wood 
screws,  baseball  goods,  iron  pipe.  More 
advances  are  expected  on  such  lines  as 
poultry  netting,  white  lead,  screen  wire, 
tinware,  granite  ware  and  galvanized 
ware  and  other  lines. 

Wire  Nails — There  has  been  another 
advance  in  wire  nails,  the  new  price  be- 
ing $2.30  base.  Out  nails  remain  at  $2.70 
base. 

Fence  Staples. — The  new  prices  on 
staples  are  as  follows:  Bribht  kegs, 
$2.60  per  100  lb.;  Bright  kegs.  25-lb. 
boxes,  $2.85;  Galvanized  kegs,  $3;  Gal- 
vanized  kegs,  25-lb.  boxes,  $3.25. 

Putty. — No  change. 

Standard,  100  lb.  drums $2.75 

Standard,  25  lb.  drums   2.85 

Pure.  100  lb.  drums 3.50 

Pure,  25  lb.  drums 3.60 

Linseed  Oil. — 

Raw.     Boiled. 
Per  gallon. 

1    to  2  bbls 71  74 

3  to  5  bbls 70  73 

6  to  9  bbls 69  72 

Turpentine. — 

Per  Imp.  gallon 

1  bbl.   lots    68c 

2  to   4   bbls 67c 

5  gallon  lots    75c 

Fence  Hooks.  —  Galvanized  fence 
hooks  have  advanced.  The  new  price  is: 
kegs,  $3  per  100  lb.;  25-lb.  boxes,  $3.25 
per  100  lb. 

Paris  Green — New  Price. 

Per  lb. 

V?   lb.   packages    233/4c 

1  lb.  packages   213,4c 

25  lb.  drums    193Ac 

50  lb.  drums    19V2c 

100  lb.   drums    19V2c 

250  lb.  cask   18V2c 

Ammunition. — Some  lines  of  ammuni- 
tion have  advanced  7y2  per  cent.  All 
other  sizes  in  rim  fire,  also  pistol  and 
sporting  in  centre  fire  have  advanced  10 
per  cent. 

Wood  Screws. — The  new  discounts  are 
as  follows: 

F  H  Bright,  85,  10,  7V2,  10  per  cent. 

R  H  Bright,  80,  10,  7V2,  10  per  cent. 

OH  Bright,  80,  10,  7y2,  10  per  cent. 


F  H  Brass,  75,  10,  10  per  cent. 

R  H  Brass,  70,  10,  10  per  cent. 

O  H  Brass,  70,  10,  10  per  cent. 

Baseball  Goods,  including  gloves, 
mitts,  balls  and  masks,  etc.,  have  ad- 
vanced 5  per  cent. 

Glass  and  Paints. — Glass  quotations 
remain  unchanged  and  white  lead  re- 
mains at  the  advance  prices  quoted  last 
week. 

Iron  Pipe. — There  has  been  an  advance 
in  buttweld  iron  pipe.  The  new  price  is 
as  follows: 

Black.       Galv. 

V4  in $2.16         $3.06 

%  in 2.16  3.06 

V2  in 2.64  3.57 

%  in 2.99  4.26 

1  in 4.42  6.29 

iy4  in 5.98  8.51 

iy2  in 7.15         10.18 

2  in 9.62        13.69 

2y2  in 15.21         21.65 

3  in 19.89         28.31 

3y2  in 23.92        34.04 

4  in 28.34        40.33 


WINNIPEG. 

WINNIPEG,  Feb.  25.— The  whole- 
sale change  in  prices  has  come. 
Although  the  tariff  had  made 
some  advances  necessary  a  week  ago,  it 
was  then  evident  that  a  much  wider 
range  of  price  changes  were  to  be  looked 
for.  And  now  it  is  quite  likely  that  still 
further  rises  may  be  expected.  Some 
lines,  which  have  already  moved  up,  will 
probably  go  higher — other  lines,  as  yet 
unaffected,  will  be  put  on  a  new  and 
more  costly  basis.  Already,  however, 
the  changes  have  been  very  widespread. 
Files  and  Hinges  Up. 

Files  have  advanced  somewhat,  though 
the  changes  are  not  definite  here  as  yet. 
Hinges  have  also  moved  upwards,  cor- 
rugated strap  in  bulk  being  up  generally 
from  10c  to  30c,  according  to  sizes. 
Corrugated  T  in  bulk  are  up  about  the 
same  amount.  It  is,  of  course,  the  tariff 
which  makes  these  changes  necessary. 
Add  25c  to  Lantern  Prices. 

Lanterns  also  are  on  a  new  basis,  25c 
per  dozen  higher  than  the  old  figures. 
While  the  lanterns  are  in  some  eases 
manufactured  in  Canada,  it  must  be  re- 
membered that  the  duty  is  on  the  raw 
material  as  well  as  on  finished  products, 
and  for  this  reason  the  advance  has  been 
necessary. 

Anvils  Up  Again. 

Anvils,  reported  on  a  new  and  higher 
basis  three  weeks  ago,  have  now  moved 
up  again,  because  of  the  5  per  cent,  pre- 
ferred duty.  Peter  Wright,  80  lbs.  and 
up,  are  now  quoted  at  13c  per  lb.,  and 
clip   horn   at  14c. 

And  Barb  Wire  Also. 

In  barbed  wire,  because  of  the  7y2  per 
cent,  duty  on  goods  coming  into  the 
country  from  the  States,  and  because  of 


the  duty  on  raw  material  going  to  the 
Canadian  manufacturers,  there  is  an  ad- 
vance of  roughly  15c  per  spool  on  the 
various  makes  and  sizes.  Full  details  of 
these  changes  are  given  in  the  Winnipeg 
hardware  quotations. 

Iron  Pipe's  New  Level. 
Galvanized  iron  is  25c  up  on  all 
gauges.  This  also  is  a  tariff  change,  al- 
though iron  is,  of  course,  strong  aside 
from  this.  Iron  pipe  and  galvanized 
pipe  are  both  up  about  5  per  cent. — the 
new  figures  being: 

Black,  y4-in $2.65 

„        %-in 2.75 

„         y2-in 3.35 

„        %-in 3.95 

„        1-in 5.80 

Galvanized,  V4-in 3.70 

%-in 3.80 

%-in 4.40 

%-in 5.25 

„  1-in 7.70 

Rivets  lc  Up. 
Rivets  and  burrs  are  other  lines  which 
have  advanced.    In  the  case  of  both,  this 
advance  is  roughly  lc  per  pound. 
Zinc  to  Go  Yet  Higher. 
Following    its    recent    advance,    sheet 
zinc   now    takes   the    tariff    rise,   which 
makes  the   figures,   cask   lots  13^c.     It 
would  seem  that  still  further  rises  here 
may  be  looked  for. 

(Continued  on  page  37.) 


WINNIPEG  QUOTATIONS. 

Anvils : 

Peter  Wright       .         13c  per  lb. 
Clip  Horn 14c  per  lb. 

Solder 27c-28c  lb. 

Linseed  Oil,  raw    79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Wood  Alcohol : 

Single  gals   $1.20 

Five  gals $1.15 

Galvanized  Iron,  28  English 
Apollo : 

Fleur  de  Lis   $5.00 

Queen's  Head 5.35 

Corrugated   Sheets,   28-gauge 
galvanized $3.45 

Glass,  First  Break $5.25 

Sheet  Zinc: 

Cask  lots 13y4c 

Small  lots 13V2c 

Blue  Stone,  per  lb 6c 

Hinges : 

Corrugated   Strap   4,  90c 

Corrugated  T 4  $1.10 

Lanterns  all  up    25c 

Iron  Pipe: 

Galvanized,  y4-inch $3.70 

Black $2.65 

White  Lead: 

Pure,  ton  lots  $9.45  less  $9.75. 

Barb  Wire  per  Spool: 
Lyman  4  point,  Ft.  William  $2.05 
Winnipeg $2.40 
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The 


HOHLFELD 

MANUFACTURING   CO. 
PHILADELPHIA,  PA. 


Largest  Makers 
of  High-Class 

HAMMOCKS 

AND 

COUCHES 

in  the  World. 

Hohlfeld  Hammocks  outsell  others,  because  of  their 
exceptional  classy  color  combinations  and  designs, 
and  they  are  made  for  strength,  durability  and 
highest  satisfaction. 

Write  for  illustrated  catalog  and  prices. 


The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  bow  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 
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MONTREAL. 

MONTREAL,  Feb.  25.— The  situation 
of  uncertainty  created  by  the  Budget 
announcement  from  Ottawa  has  cleared 
to  a  considerable  extent  during  the  week 
and  the  trade  has  returned  to  a  com- 
paratively steady  basis.  The  changes 
which  have  been  made  have  not  been 
many,  the  advances  in  lead,  turpentine 
and  Paris  green  announced  a  week  ago 
have  been  followed  by  a  rise  in  gasoline, 
traceable  to  the  same  source,  but  for  the 
most  part  the  trade  has  absorbed  the 
changes.  Further  advances  may  be  ex- 
pected from  time  to  time  on  imported 
lines,  where  there  is  not  only  the  tar- 
iff advance  but  increased  transportation 
charges  and  higher  first  costs  to  be  con- 
sidered, but  these  will  come  generally 
with  the  exhaustion  of  supplies  and  may, 
therefore,  be  irregular.  So  far  as  a  gen- 
eral advance  in  paints  is  concerned  that 
is  deferred  for  the  time  being.  Makers 
were  prepared  for  the  spring  trade  and 
in  view  of  the  probable  tariff  advances 
no  doubt  stocked  up,  but,  as  stated  last 
week,  there  is  nothing  in  the  situation 
to  indicate  any  advantage  in  deferred 
buying  but  rather  to  the  contrary,  as 
there  is  every  logical  reason  to  look  for 
a  readjustment  of  paint  lines  for  the 
next  trade  campaign. 

There  has  been  brisker  trade  follow- 
ing the  Budget  news.  In  the  first  place 
there  was  covering  on  lead  before  the 
advance  and  this  was  followed  by  free 
orders  from  country  districts,  although 
the  extent  to  which  this  was  influenced 
by  the  tariff  advance  is  hard  to  define 
as  this  is  a  good  buying  season  under 
usual  conditions  and  especially  so  with 
such  mild  weather  as  has  prevailed  — 
indicating  an  early  opening  of  naviga- 
tion. 

Linseed  Oil — The  oil  market  faces 
conditions  of  uncertainty  and  in  relation 
to  that  uncertainty  remains  firm  at  the 
prices  which  have  been  prevailing,  with 
crushers  still  charging  68V2C  and  71c  as 
a  basis.  However,  in  the  trade  the 
spread  continues.  The  situation  appears 
to  be  that  some  dealers  were  stocked 
with  cheap  oil  and  have  further  deliver- 
ies due  with  the  result  that  they  are 
willing  to  take  close  profits,  particu- 
larly as  the  consumption  has  been  below 
the    normal.      Thus,   while   68c   and    71c 


is  the  basis  with  several  firms,  70c  and 
73c  is  heard  just  as  often  and  in  one 
quarter  the  quotation  is  held  to  72c  and 
75c,  although  it  is  doubtful  if  there  is 
any  volume  of  business  being  done  on 
this  basis. 

Raw.  Boiled. 

1  to  2  bbls 68c     72c     71c     75c 

3  to  5  bbls 67c     71c     70c     74c 

6  to  9  bbls 66c     70e     69c     73c 

10  bbls.  and  over..  65c  69c  68c  72c 
5-gal.  lots 70c     74c     73c     77c 

5-gal.  cans  50c  each;  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — The  tariff 
change  lias  had  the  effect  of  advancing 
the  price  of  gasoline  lc  a  gal.  Whether 
further  changes  will  be  made  remains  to 
be  seen.  The  figures  on  benzine  and  oil 
are  said  to  be  having  attention  but  with 
regard  to  all  these  commodities  there  is 
usually  no  hint  of  what  is  transpiring 
until  the  announcement  is  made.  Prices 
now  are:  In  drums,  16c  gal.;  tank  wagon, 
less  100  gal.,  15y2c;  100-gal.  lots  and 
over,  14y2c  gal.  Benzine,  in  wood, 
I8V2C ;  in  steel,  15c.  Canadian  oil 
I3V2C. ;  American  oil  17c. 

Turpentine. — The  situation  with  re- 
gard to  turpentine  is  largely  the  same 
as  linseed  oil;  slack  demand  has  put 
some  dealers  in  the  position  of  having 
stocks  on  hand  which  they  are  anxious 
to  move.  On  the  head  of  an  advance 
from  63V2C  to  66V2C  a  week  ago,  refin- 
ers announce  a  further  increase  to  67X/2C, 
and  yet  in  the  face  of  these  costs  pur- 
chases can  be  made  at  66c,  with  a  price 
range  up  to  70c.    Prices: 

Per  gal. 

1 2-bbl.  lots   69-73c 

1-bbl.  lots   66-70c 

2  to  4-bbl.  lots 65-69c 

5  to  10-bbl.  lots 64-68e 

Glass. — The  expected  adjustment  in 
irlass  prices  has  not  yet  been  effected. 
The  matter  is  expected  to  be  settled  at  a 
meeting  of  dealers  to  be  held  this  week. 
With  the  tariff  having  a  direct  effect  01 
the  cost  an  increase  appears  to  be  al- 
most a  certainty. 

Putty. — Stocks  of  whiting  on  hand  and 
light  demand  are  keeping  the  putty 
prices  on  the  same  level.  At  present 
costs  there  is  an  advance  warranted.  The 
1  uestion  seems  to  be  as  to  whether  con- 
ditions   are    opportune. 


White  Lead. — The  advance  in  the 
prices  of  lead  stopped  the  flurry  in  buy- 
ing, following  the  tariff  announcement. 
Prices  are  steady  on  the  advance  at 
$8.70  for  ton  lots  and  $9.00  for  less. 
Bed  lead  prices  have  not  changed  with 
the  tariff,  but  are  likely  to  be  readjusted 
shortly.  Zinc  in  oil  is  very  firm  and 
supplies  are  rather  short. 


TORONTO. 
Toronto,  Feb.  25.— There  have  been 
no  further  changes  in  prices  this  week, 
with  the  exception  of  the  English  glue, 
hut  an  advance  in  some  lines  is  under 
consideration.  It  will,  of  course,  take 
time  to  review  the  situation  before  any 
action  is  taken  as  regards  some  lines. 
There  is  no  disposition  at  present  to 
advance  mixed  paints,  as  business  is 
comparatively  quiet,  and  it  is  considered 
advisable  to  wait  until  the  greater  part 
of  the  spring  orders  are  booked.  The  in- 
creased cost  of  raw  materials,  however, 
may  eventually  lead  to  advanced  prices. 
There  is  no  change  in  glass  this  week, 
hut  it  is  expected  that  prices  will  be 
advanced  very  soon.  Putty  is  un- 
changed, but  here  again  an  advance  is 
expected,  as  both  whiting  and  oil  are 
high.  Linseed  oil  and  turpentine  are 
unchanged,  but  firm.  Coal  oil,  gasoline 
and  benzine  are  unchanged.  Collections 
are  slow. 

Linseed  Oil. — There  has  been  no 
change  in  the  price  of  oil  this  week,  but 
if  there  was  a  better  demand  the  price 
would  no  doubt  advance,  as  oil  is  con- 
sidered to  he  cheap  considering  the 
strength  of  the  flaxseed  market.  Some 
dealers  are  asking  73c  and  75y2c  a  gal- 
lon for  oil,  which  indicates  that  the 
price  given  below  may  not  remain  in 
force  very  long.  The  following  prices 
are   being   quoted   in   Toronto: 

Raw.  Boiled. 

Si.mle   bbls 71  74 

3  to  5  bbls 70  73 

6  to  9  bbls 69  72 

Turpentine. — The  demand  for  turpen- 
tine is  light,  and  the  market  is  steady 
at  Savannah.  It  is  anticipated  that  tur- 
pentine will  be  moving  more  freely  in 
the  near  future,  in  which  case  the  price 
would  advance.  The  tariff  appears  to 
have  disturbed  the  market,  as  in  some 
(Continued  on  page  37.) 
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it  Looms  Large  on 

THE  Paint  Horizon 


"ENGLISH"  PAINT 

The  Biggest  Help  to  Brighten  Homes  and  to  Build  H 

Paint  Trade. 


ouse 


Enter    into    the    heritage   of   our  Advertising    by  selling  them. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


ALUMINUM. 

ingot,  99%  pm-p,  Hi 23c 

Pattern,   lb 24c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%  ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  6;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2%%;  Center  Fire  Sporting 
and  Military  Cartridges,  10%; 
Primers.  10  and  2%%;  Brass 
Shot  Shells  45  and  12%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent  • 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c.  "Imperial- 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p  c 
Empty  Shells,  30  and  10  p.c  90 
dnys  net. 

Shot    standard,     100    lbs.,    $15 
to   p.c;    cash    discount,   2    p.c.    30 
days;     net     extras,     as     follows 
subject    to    cash    discount    only 
Chilled,  40c;   buck  and   seal,  80c 
No.    28    ball,    $1.20    per    100   lbs  , 
bags    less    than    25    lbs.,    %e    per 
lb.;      t.o.b       Montreal,      Toronto, 
Hamilton,   London,   St.  John   and 
Halifax    freight   equalized. 
ANTIMONY. 
Cookson's    or    Hal- 

Iett's    19  00        19  00 

ANVILS. 

Bnckworth.   Der  lb o  10V4 

AUGERS. 

Ford's  auger  bits,  30  and   10  p.c 
Irwin's   auger,   45  p.c. 

Hmnur's  auger  70  p.c. 
Rockford's   auger.   50  and    10  p.c 
Gilmour's  car,  47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz 6  25 

Cherokee,    doz 8  00 

Hand   made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,    doz..!!!!!  9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

_  doz 12  50 

Samson    double    bit,    doz...  12  50 
Samson    flooring    axes    No. 

„  2.   <J°z 9  00 

Single  bit.  doz fi  75  9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00  6  00 

"Boys"   Axes    5  75  6  50 

Bench    Axes,    Samson. 

No.  3,  doz.,  net 9  00 

No.   3,   doz.,   net 930 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net 11  50 

No.   6,   doz.,   net 12  00 


BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass. 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frietlonless. 
Alnminold.  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60c  lb.. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3. 
14c 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo,  "A," 
"B,"    "C,"    "D,"    No.    1,   2  and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
8.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine. Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.   3.    No.   4,   from   6  to   60c  lb. 

BELTING    (Leather). 
Extra,   50   and    10    per   cent. 
Standard,   60   per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.            Montreal  Toronto 
Single    bbls.,    gal.  ..0  18%     0  18 
3  bbls 0  17% 

BOLTS    AND    NUTS. 

Carriage    Bolts    ($1).    list,    %    In. 

dia.  and  smaller.  65  and  10  p.p. 
Carriage  Bolts   ($1)   list.  7-16  in.. 

52%    and    12%%. 
Machine    Bolts.    »f.    In.    dia.    and 

smaller.   70  and   5%. 
Machine   Bolts,   7-16   in.    dia.    and 

larger.   60  and   5%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller.  62%%. 
Sleigh    Shoe    Bolts.    7-16    in.    din. 

anil   larger.  50  and   12%%. 
Coach    and    Lag    Screws.    75    and 

5%. 
Skein   Bolts,  75%. 
Square    Head    Blank    Bolts,    60%. 
Bolt   Ends.   60  and   5%. 
Plow    Rolfs.  55,  10  and  5%. 
Elevator   Rolts.  60  and   5%. 
Fancy   Head    Bolts.  50  and   5% 
Shaft  Bolts   ($3)  list.  50  and  10% 
Sten   Bolts,   large   head    ($3)    list, 

50  and   5% 
Whifflctrpp   Bolts.   50   and   5%. 
Nuts.   Square.    4V>e   off  list. 
Vuts.  Hexagon.  4%c  off  list. 
■Stove    Tforts.    ner    lh.,    5%    to    6c 
Stove  Bolts.  R2V>% 
Tire    Bolts,    75%". 

BRASS.  Per  lb 

Springs,    sheets,     up     to    20 

gauge    0  25 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,   seamless   base    0  24 

Tubing,  iron  pipe  size,  1  In. 

base    0  24 

Copper  tubing,  4e  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.   241.    45%. 
Wrought    brass,    45%    off   revised 

list, 
fnst   Iron   loose   pin.   60%. 
Wrought     steel     fast     joint     and 

loose  pin.  70  and   5%. 
Crescent   brands.   70%. 

BARS   (Clothed). 

3   sections.   4   ft.,  doz 4  80 

3  sections.  5  ft.,  doz 6  00 

3  sections.  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard.   $4.50;    extra 
heavy,  $7. 


BOi 

1R 

ns. 

BAKE. 

Per  doz. 

No. 

0. 

K 

Inch   rim, 

16x22.. 

.   4  25 

No. 

1. 

s/a 

Inch   rim. 

18x24.. 

.   4  75 

No. 

•> 

% 

Inch   rim. 

18x28.. 

.    5  25 

No. 

s, 

% 

Inch    rim. 

20x30. . 

.    5  90 

No. 

0 

m 

Inch   rtm. 

16x22. . 

.   4  60 

No. 

1. 

s/, 

Inch    rim. 

1Sx24. . 

.    5  30 

No. 

o 

K 

Inch   rim. 

18x28. . 

.   5  60 

No. 

3. 

% 

Inch   rim. 

20x30. . 

.    6  30 

BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

S'zp   14x60  Ins..   doz 8  40 

Folding,    14r9J   Ins..    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,  stationary,   doz.     1  50 

Folding,   per  doz 3  50 

Folding,  without  sleeve 19  00 


BOARDS    (Wash).              Per  doz. 

Pony    1  20 

Crown   2  05 

Dandy  2  25 

Improved  Globe  2  35 

Standard   Globe    2  45 

Neptune 2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    8  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,   per   doz.  14  70 

Weighted,  20  lb.,    per  doz.  19  90 


TANS. 

Milk   cans  and   pails.  33  1-3%. 
Creamery    cans,    S3   1-3%. 
Railway   cans.   40  and    10%. 

Hand,      deliverv      and      creamery 

cans.   33   I-:!';. 

I 'ream  cms.  3.3  1-"  and  10%;  with 
dome  ten.  15e  extra  Uetlnneil. 
70  and  10%.  Plain,  70  and  20%. 
Milk    ran    trimmings,    17%%. 

Common,    oork-llned,   3    per   cent. 
Cans,  .lacketted. 

1  gal.  jacketed,  per  doz.  . .  2  70 

2  gal.  jacketed,  per  doz.  . .  3  60 

3  gal.  Jacketed,  per  doz.  . .  4  20 
5  gal.  Jacketed,  per  doz.  . .  4  80 

10  gal.  jacketed,  per  doz.    . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,   per  bbl.,  carload 

lots,   f.o.b.    Toronto    155 

White    Bros.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz..,   lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,    ROOFING.       Per   gal 

Roofing    cement    (in    bbls)..  0  17 

Cement  (In  5  and  10  gals)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement    (In    1    gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per    gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per   gross 0  20 

CHISELS. 

n«M\  chisels.  5x6  In.,  doz....  2  20 
Bevel   edge,  1  Inch,  doz.    ...  2  50 

CHAIN. 

Proof  coll.  per  100  lbs..  %i. 
$8;  5-16,  $5.35;  %.  $4.60:  7-16, 
$4  30;  %,  $4  05;  9-16.  $4.05:  %, 
S3.90:  %,  $3.85;  %,  $3.65;  1,  $3„45. 

Electric  Weld  Coil  Chain — BB, 
3-16  in.,  $9  per  100  lbs.;  %  in., 
$6.25  per  100  lbs.:  5-16  1n..  $4.65 
per  100  lbs.;  %  in.,  $4  per  100 
lbs.:  7-16  in..  $4  per  100  lbs.;  % 
In.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%  in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,    each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case 

4%  lb.  size,  2  dos.  in  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  in  case  . .  6  7fi 

COPPER.  Montreal  Toronto 

Casting   ingot    $16  50  $16  50 

Bars,   %   to  2   in 23  00     -'7  50 

Plain  sheets,  14  oz., 
14x28  in.,   14x60  in.  21  00     29  50 

Copper  sheet,   tinned 

14x00,    14    oz 28  50    30  50 

Copper  sheet,  plan- 
ished, 14  x  60  base  28  00    37  50 

Braziers'  in  sheets, 
6x4  base  24  00     29  50 

CORD    (SASH). 

No.    5,   Special    0  50 

No.  6,  lb 0  25% 

No.    7,    lb 0  24% 

No.  8,  No.  9,  No.  10,  No.  12  0  24 

CRATES. 

Humpty-Dumpty,  egg,  doz..  3  76 
Ideal  egg  boxes,  with   filler, 
12   doz.   size,   per   doz.   ...  3  60 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  90    3  00 
All    bright,   52    sheets..  4  10    4  00 
Galvanized. 
Apollo  Crown  Gorbals 

18x24     4.70        4.70        4.85 

60 4.95        4.95        5.10 

20x28 9.15        9.15        9.45 

20x28    9.65        9.65        9.95 


M.L.S.  and  Famous- 


Per  box 


I  C,  14x20  base  $7  00 

I    X,    14x20   base    8  00 

I  X  X,  14x20  base  9  25 

I  X  X  X,  14x20  base   ...  10  25 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I   C,  14x20  base   5  25 

I  X,  14x20  base  6  25 

I  X  X,  14x20  base   7  25 

I  X  X  X,  14x20  base 9  75 

"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base  4  75 

I  X,  14x20  base   5  75 

I  X  X,  14x20  base 6  75 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 
sheets    8  75      


COKES  BRIGHT. 

Bessemer   Steel — 
I    C,    14x20    base 
20x28,  double  box 

CLEVICES. 


4  50 

9  00 


7%c  per  lb 


CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out   0  92 

Big  Ben 2  00 

Baby    Ben    2  00 


CROWBARS. 


4%c  per  lb. 


DRILLS. 

Bit  Stock  Drills.   60  and  5  p.c. 
Wood    Drills,  35   p.c. 
Straight   Shank    Drills,   r«0  and 
10  per  cent. 
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Behind 

Jamieson's    Pure    Prepared 

and    Varnishes 


Paints 


THEY  WIN  MORE  SALES  BY  MERIT  RESULTING  FROM 
PURE  INGREDIENTS  AND  LONG  EXPERIENCE. 

Customers  find    100%  VALUE  IN  EVERY   CAN   OF 
JAMIESON'S  PAINT,  a  value  that  they  go  after  time  and  again. 

Let  us  put  our  Agency  proposition  before  you  now.     You  are 

under  no  obligation  whatever  if  you  do  not  accept  it.     WRITE  ! 

R.  C.  JAMIESON  &  COMPANY,  LIMITED 

MONTREAL  established  isss  VANCOUVER 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 
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DRIERS. 

Clothes,  4  sides,   16  bars,   fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN    BEST"— 

DOUBLE-COATED     TISSUE. 
I  C,  14  x  20  base  ...     7  00      7  00 
I  X,  14  x  20  base  ...     8  25      8  26 
I  X  X,  14  x  20  base  .     9  50      8  50 

DUCK. 


7  oi. 

8  oz. 

9  oz. 
10  oz. 
12  oz. 
15  oz. 


Yarmouth  Doable 
29  in. 
0  17% 
0  19% 
0  22 
0  24% 
0  29% 
0  36% 


6  oz. 

7  oz. 

8  oz. 

9  oz. 
10  oz. 
12  oz. 
15  oz. 


Standard 

Single 

..   0  11% 


Standard.   Single   Filled, 
J  oz 0  17    10  oi.  . . 

8  oz 0  19     12  oz.   . . 


.  0  13 

•  0  14% 
.  0  16% 
.  0  18 

.  0  21% 

.  0  29 
36-lnch. 

•  0  2»% 
. .  0  28% 


FILES  AND  RASPS.       Per  cent. 

Disston's    75 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagie  75 

McClellan  Glebe   75 

Black    Diamond     66  2-3 

Delta  Files   65 

Nicholson    66% 

Jowett's  (English  list)  ...  27% 
Spear  &  Jackson  (Eng.  list)     85 

Globe     75 

Hellers    70 

FITTING8    (IRON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unious,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,   STALL.  Doz. 

Hollow    0  81 

Solid    1  8P 

o 

GALVANIZED     WIRE. 

Dufferin  pattern  pails,  42%%.. 

English    pattern,   42%%. 

Galvanized    washtubs,   42%<%. 

Other   lines,   .'!()   and   10%."' 
GASOLI.VE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three    bids,    and    over 18 

Toronto. 

Any    inaiitity,  in   bbls IS 

Drums    40-gal.,   per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.  thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 

Jute  Rope,  %-!u.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rupe,  %-in.,  per  gross  13  50 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-in.,  per  doz.  ..  5  20 
web    i  a 

HALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20:  %- 
In.,  $11.40;  9-16  in.,  $13.20;  %-in., 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.  and   over   0  06 

Masons,  5  lbs.  and  over  ...  0  06 

Napping,  up  to  2    bs 0  09 

HANDLES     (WOOD).  Net. 

Axe,  No.  3  culls,  doz 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  36  per  cent. 

Extra    ash   fork,   hoe,   rake  and 
shovel  bandies,  35  per  cent- 
No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,  50   per   cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35  per  cent. 

KM  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  2,1 
p.c. 

AH  other  hickory,  maple  and 
(iak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
.•er  cent. 

Doubletrees,  35  per  cent. 
Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.   ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.   No.  321,   per  doz.  pr.  14  40 
Stearns  wood  track.  Special. 

Zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1 8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New  Mllo,  flexible 6  00 

Double     strap     hang- 
ers, doz.  eets 6  50 

Standard,     Jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

doz.   sets    6  40 

Storm   King  and  saf- 
ety  hangers    5  75 

Storm  TKing   rail    4  25 

Crown    .- 4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in. 

(100  ft.)    $3  25 

Steel  track,  1%  in 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1   13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with    mane   and 

tall,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50   per  cent. 

HEAVY    TEE    AND    STRAP 
HINGES.  Strap.     Tee. 

4  In.,  doz.   prs $1  03    $0  87 

5  In.,   doz.   prs 1  25       1  00 

6  in.,  doz.   prs 1  35       1  03 

8  in.,  doz.   prs 1  84       1  3s? 

10  In.,  doz.   prs 3  24       2  27 

12  in.,  doz.   prs 4  03      3  73 

14  in.,  doz.  prs 4  59      4  90 

Heavy  tee  and  strap  discount, 
40-10   per  cent. 

Light  tee  and  strap  discount, 
70  per  cent. 

Screw  hook  and  strap  hinge — 
Under  12  in.,  per  100  lbs....     5  00 
Over  12  in.,  per  100  lbs.    . .     4  25 
Extra    hooks    for   above,    % 

In.,   per  lb 5% 

Extra   hooks   for   above,    % 

in.,    per    lb 5% 

Crate  hinges  and  hack  flaps. 
65  and  5  per  cent. 

Chest  hinges   and   hinge   hasps. 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$18.00;  No.  10,  $19.50;  No.  20, 
so.50:  No.  50.  $24;  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
Iron,  gross,  $12. 
Chicago  spring  hinges,  15  p.c. 
Triplex  spring  hinges,  40  n.c. 
Chicago  surface  door  (6.000). 
45  per  cent. 

Garden  City  Are  house  hinges. 
12^   per  cent. 

"Chief  floor  hinge,  50  p.c. 
HOES.  Grub,  3%-1b.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70        ?  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 180 

Cyclone,   doz 2  40 

Hoes,  corn,  doz 4  56 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy,  No.,  2  and  larger.  $3.90: 
No.  1  and  smaller,  $4.15:  snow 
pattern,  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.35:  No. 
1  and  smaller,  $4  60:  "XT,"  step' 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.25;  toe  weight  steel  shops,  al1 
sizes.  No.  1  to  4.  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %   in.,  ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 

I 

IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50  2  50 

Common     bar,     per 

100  lbs 2  00  2  00 

Forged      Iron,      per 

100  lbs 2  30  2  35 

Refined     iron,     per 

100   lbs 2  30  2  40 

Horseshoe  iron,  per 

100    lbs 2  40  2  40 

Mild   steel    2  15  2  00 

Sleigh    shoe   steel...     2  15  2  25 

Domestic   2  30  2  00 

Reeled       machinery 

steel    2  75  3  00 

Tire   steel    2  25  2  20 

sheet   cast  steel    ...     0  15  0  15 

Toe   calk   steel    2  75  3  15 

.Mining  cast  steel         0  07%  0  07% 

High    speed    0  65  0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel    0  08  0  0S% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold   Rolled  Shafting. 

9-16  to  11-16  inch  0  06 

%  to  17-16  in 0  0514 

1  7-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 

IRON,  TINNED. 

72x30  up  to  24  gauge,  case 
lots    $  9  25 

Less   than   case,   25c   per   100   lbs. 

72x30  up   to  26  gauge,  case 

lots    9  75 

extra. 

IKONS  (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per  set    0  78 

Mrs.   Potts,    No.    50,    nickel- 
plated,   per  set    0  85 

Mrs.    Potts,    handles,    Japan- 
ned,  per  gross    9  00 

Sad    Irons,   common,    plain..  5  00 

Sad   Irons,   common,    plated.  5  50 
Asbestos,   No.  70,   per  set   ..1  50 

Asbestos,  No.  90,  per  set   ...  1  20 

Princess    Electric,   each    3  00 

Ideal  .Electric,    each    2  85 

Gasoline  Sad    Iron,  each    ...  3  50 

Ideal   Gasoline,  each    3  25 

LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18e  and  20c  ft. 

Perfect   22e  ft. 

Chair  Ladders,   each    $2  00 

(Roped  Extension). 

20  ft $3  00  42  ft $7  95 

22  ft.    3  30  44  ft 8  36 

24  ft 3  60  46  ft 8  74 

26  ft 3  90  48  ft 9  12 

28  ft 4  20  50  ft 9  50 

30  ft 4  50  52  ft 11  44 

32  ft 4  80  54  ft 11  88 

34  ft 5  78  56  ft 12  32 

36  ft 6  12  58  ft 12  76 

38  ft 6  46  00  ft, 13  20 

40  ft 6  80 

(Common   Extension). 

20  ft.  each   $2  60 

22  "  2  86 

24  "  3  J2 

20  "  3  38 

28  "  3  64 

30  " 3  90 

32  " 4  1G 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  48 


(Common  Single). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22    ft.,   each    2  64 

16  ft.,  each  1  76 

14  ft.  each    1  64 

12  ft.,  each   1  20 

single  ladders;   sort   nose,  lc  per 

18  ft.,  each    1  96 

20  ft.,  each  2  40 

foot  additional. 
8  ft.,  each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,    per    doz.,    $5;    all    brass, 

per     doz.,     $10.25;     all     b.rass, 

nickel-plated,    per   doz.,   $15.25. 

Banner   Buggy    11  00 

Banner   Junior    12  00 

Trulite    7  25 

Wrightlights    7  25 

Beacon     7  25 

No.,  2  or  4,  plain  cold  blast    7  25 

Short  globe,   pattern 7  25 

•  'old    blast,   japanned    7  25 

Brass,   well   japanned    9  50 

All    brass    24  2,'i 

Little  Bobs  A.C.,  doz 2  15 

LANTERN   GLOBES. 

Cold  blast,  short  ruby 1  76 

Cold   blast,  common   ruby..  1  60 

Cold    blast,   short    0  65 

Cold    blast    0  50 

Prism  globes  .    1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,  per  doz $  3  30 

No.   34,   per   doz 11  80 

No.  34X,   per  doz 11  80 

No.   37,   per  doz 13  40 

No.   042,   per   doz 15  26 

No.  42,  per  doz 16  25 

LATHS  (METAL).        Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  18 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,  galv.  metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs 5  25        5  25 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60        7  50 
Sheets    3    lb.    sq,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  60        6  50 

Cut  sheets,  %e  per  lb.  extra. 
Cut  sheets  to  size,  %c  per  lb 
extra. 
LEVELS.         Per  doz.   Rabone's. 

13G9xl2.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  IB 
LINES,  PLOUGH. 

Russia  snap,  per  gross  ...  S3  00 
Indian   snap,  per  gross    ...  27  00 

MACHINES    (WASHING).      Each 

Canadian    $  5  00 

Dowswell    6  00 

Hamilton    5  ft 

Re-Acting    7  60 

Snowball    8  00 

Noiseless    8  26 

Sunlight    8  75 

Momentum    8  76 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,   Power,   style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...   11  00 

Ideal  Power  10  00 

Seafoam,  electric  60  00 

Seafoam,  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,  No.  1   526 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue   Bell,   without   stand..     9  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 
Stephenson    Washers.    $6    net 
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"Bigger  Dividends  Than  Any  Other  Varnishes" 


HERE'S  a  man  who 
has  a  mighty 
successful  varnish 
department.  He's  an 
experienced  paint  and 
varnish  man.  When 
he  says  that  Pratt  & 
Lambert  Varnishes  pay 
bigger  dividends  than 
other  Varnishes,  it  goes! 
Read  what  he  says,  then 
profit  by  it,  by  writing 
for 

Complete  Pratt  &  Lambert 
Dealers'  Proposition 

Pratt  &  Lambert-Inc. 

24  Courtwright  Street 
Bridgeburg,  Ont. 


The  Baldwin  Paint  and  Supply  Company 

Glass,  Oils,  Brushes.  Varnishes,  Pnint  and  Paint  Specialties 


Indianapolis.  Ind.     December  21 ,    1914 
Pratt  4  Lambert.    Inc., 
Buffalo.    N.   Y. 

Gentlemen: 

In  selling  your  line  of  varnishes,  etc.,  we 
have  been  so  very  successful  that  we  feel  like  writing  you 
about  our  experience  as  represented  by  facts. 

We  are  giving  your  varnish  line  liberal  repre- 
sentation in  our  store  for  the  reason  that  we  feel  it 
pays  bigger  dividends  in  return  for  the  effort  we  put  back 
of  it  than  any  other  varnishes  offered  on  the  market. 

Our  sales  on  Pratt  and  Lambert  varnishes 
have  shown  a  steady  increase  from  year  to  year,  far 
we  believe . -  what  we  could  hope  to  show  on  any  oth 
varnishes. 


r  above  -  I    * 
er  line  of/ 


We  attribute  this  steady  growth  in  our  sales  to 
your  comprehensive  advertising  to  the  general  consuming 
public  in  the  leading  magazines,  to  the  painters  throughout 
the  country  with  your  house  organ  "Varnish  Talks",  together 
with  the  very  effective  direct  work  with  the  architects, 
home  builders,  etc.,  that  you  arc  doing. 

The  fact  that  Pratt  and  Lambert's  line  of  var 
etc.,  is  so  well  and  favorably  known  makes  it  -  we  belie 
the  most  profitable  line  of  varnish  for  us  to  push  the 
of. 


"£wryiM»S  Wabi" 


Very    truly  yours. 

THE  BALDWIN  PAINT  i.  SUPPLY  CO. 


Dratt&lambertWarnish  Proposition 

IQualityL  Sales  V Profits  I  Repeats— 

Factories:    Bridgeburg,  Ontario        New  York         Buffalo         Chicago         London         Paris         Hamburg 
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MALLETS.  Per  doz. 

Tinsmiths',  2%   x  5%   In 1  65 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,   No.  8,  oak 15  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,  FRAMED.  Doz. 

Size   glass,   4    x   6 100 

Size   glass,   5   x   7 1  26 

Size   giass,   6    x   9 1  60 

Size   glass,   7   x   9 175 

Size   glass,   8   x    10 2  00 

Size    glass,    9    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,    10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz 512  00 

S.   W.   Mops,   doz 3  25 

Ne.w   Wizard,  small,  doz...  8  00 

New   Wizard,   large 10  00 

Mop   sticks,   doz 1  10 

Cast  head   mops,  doz 1  35 

Crescent,   doz 150 

Crank  wringing,  doz 4  75 

1  Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz l  85 

N 
NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.20  base;  Montreal, 
$2,20   base;   London,   $2.05   base., 

Cut  nails  —  Montreal,  $2  50- 
Toronto,   $2.70;    London,  $2.70. 

Miscellaneous    wire    nails,    75% 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter 
per  100  lbs.,  $3  base. 

NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,   in  25-lb.  box $3  75 

No.  5,   In  25-lb.   box 3  75 

No.  6,  In  25-lb.   box 3  50 

No.  7,  In  25-lb.   box 3  25 

No.  8.   In   25-lb.   box 3  25 

No.  9,   10,   11   and   12,   In   25- 

•b-   box„ 3  00 

L,ess   10   and   8   per   cent.    off. 

NAILS    (HORSE). 

...¥-i5xYu  ,t-old  forged  process 
list,    10th    January,   1912. 

„,  .        ^  Prices  per 

No.  3,  1%-lnch    $4  10 

No.   4,   1%-lnch    375 

No.  5,  1   ,5-16   3  50 

No.   6.   2%    i  ?n 

no. 7, 25-16 . .    ::: 2  Jo 

No.   8,   214    1! 2  75 

No.  9, 2 11-16 ;;;;  2  eo 

g°-    JO,    2%    2^ 

No.   11,  3  1-16   2  45 

no.  12.  3%  ;;;;;  |g 

NETTING,    POULTRY 

NET   PRICES  ON  SMALL 
SIZES    POULTRY    NETTING. 

#  .ln-  x  £  ga-  *  12-,n-.  roll. $3  00 
%-  n.  x  22  ga.  x  18-ln.,  roll.  4  30 

#"  °-  x  H  ga-  x  24-,n-.  roll-  6  65 
%-in.  x  22  ga.  x  30-ln.,  roll.  6  90 
%-in.  x  22  ga.  x  36-ln.„  roll.  8  20 
1  n.  x  20  ga.  x  12-in.,  roll..  1  40 
1  In.  x  20  ga.  x  18-ln.,  roll..  2  10 
1  In.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  In.  x  20  ga.  x  30-ln.,  roll..  3  25 
1  in.  x  20  ga.  x  36-ln.,  roll..  3  80 
1  ln.  x  20  ga.  x  48-ln.,  roll..  5  10 

Poultry  netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    950 

U.S.    Navy    (American)...     9  00 

New  hemp   (English) 7  00 

U.S.   Navy    (English) 6  50 

Navy    (English)    6  00 

Best    Navy    5  00 

Plumbers   (spun)    ...  4  00    4  00 
OIL. 

Can.     prime     white 

„  Petrol   0  13% 

Royallte    0  17      0  14 

Palaclne    0  21%  0  16% 

Castor  Oil,   per  lb..   0  08%  0  08% 
Black  oil   (Summer)  0  12%  0  1° 
Black   oil    (Winter).   0  14%  0  14 

Cylinder  Green   0  35      0  35 

Paraffine    0  22      0  20 

XXX   Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  cheat,  3c  lb. 
Lead    (heavy   pipe,  etc.),  3%c. 


Brass,  heavy,  7%c  lb. 
Brass,   light,   5%c   lb. 
Zinc,  heavy,  4c  lb. 
Copper,  heavy,  10c  lb. 
Old   cast    Iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  Iron,  No.  2,  $2  per  ton. 
Stove   plate,   $9   per  ton. 
Maeh..  compos.,  No.  1,  9c  lb. 
Compos.,  turnings,  No.  1,  8%c  lb. 
Rubbers,    such    as    old    rubber, 
boots    and    shoes,    according    to 
trim,    5%c    to    6c    lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5   to   6c   lb.;   auto   tires,   etc.,   4c; 
bicycle   tires,   2%c. 

PACKING    (JUTE). 

Per  Coil   Lots. 

Fine  Jute,  lb 0  0S% 

Beaver,  lb 0  07% 

Coarse   sewer,   lb 0  06% 

PAPt".,    ETC. 

O.K.  Puper,   No.  1,  per  roll     0  95 

O.K.  Paper,   No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain  Fibre,  No.  1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred   Fibre,   No.,  1 0  62 

Tarred    Fibre,    No.  2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone.  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll    0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue   R-S   Sheathing    0  42 

Dry    fibre    No.    1    050 

Drv  fibre  No.  2   0  35 

O.K.,  carpet   felt    1  40 

Per  100  Ins. 

Heavy   dry    straw    1  SO 

Heavy    tarred    straw    1  80 

Sprnre   sheathing    3  00 

Carpet   felt,   16  oz 2  60 

Carpet   felt,   20  oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,  3?  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing        Cement, 

hbls..     per    gallon     0  17 

Liquid    tins   cement,   5s    ....  0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  cnal  tar,  per  bbl.   ...   5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

^nns,    per   lb 0  05 

Ralls,  per  lb 0  05 

Mop    Cotton,    per  lb 0  17 

Tarred   felt,   Dominion.  7  w    2  10 
PICKS   (CLAY). 

5  to  C  lbs.,  doz 3  75 

7   lbs.,    doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,   doz 5  00 

PINS,    COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS.    CLOTHES. 
Selected  full  count.  Per  case 

5   cross,   4-ln.    (loose)    $0  80 

5  gross.  4%-ln.  (loose)   0  90 

5   gross.   5    In.    (loose)    ....     1  00 

4  gross,   4-ln.,   (12   pkgs.    of 

4  dnz.  each)    0  80 

5  gross.   4  ln.    (24   pkgs.   of 

2   doz.   each)    0  00 

6  srross.   4   ln.    (12   pkgs.   of 

6  doz.   each)    1  00 

PIN    (ESCUTCHEON). 
Steel,  discount.  50  per  cent. 
Brass,  50  per  cent. 

PIPE.    STANDARD    WROUGHT. 

Buttweld. 

Per  100  feet. 
Size                         Black  Galvanized 

%"  and  %"....$     2  16  $     3  06 

%"     2  64  3  57 

%"    2  99  4  26 

1"     4  42  6  29 

1% "     5  98  8  51 

1.%"     ■     7  15  10  18 

2"     9  62  13  60 

2%"     ...: 15  21  21  65 

3"     19  89  28  31 

3%"     23  92  34  04 

4"     ; 28  34  40  33 

Lapweld. 

2"     $  11  10  $  15  17 

2%"     15  80  22  23 

3"     20  66  29  07 

3%"     24  84  34  96 

4"     29  43  41  42 

4%"     35  56  48  26 

5"     41  44  56  24 

6"     53  76  72  96 


7"     76  16  102  34 

S"x2o  lbs.  per  ft.  SO  00  107  50 

S"x28  lbs.  per  ft.  92  16  123  84 

9"     110  40  148  35 

10"x.32    lbs.  p.  ft.  102  40  137  60 

10"x40    lbs.,  p.  ft.  131  84  177  16 

12"     175  00  

PIPE    (LEAD). 

Lead    pipe,   7%c. 

Lead  waste  oipe,  9c. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-in.,  45%  off. 

PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood   bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,    Pliers   and    Nippers. 

Button's,  genuine,  37%  to  40 
per  cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,   1%   to   %   Inch, 

per  100  lbs 2  40    2  25 

Heads,  per  100  lbs.   ...  2  65    2  45 
Tank  plates,   3-16  inch  2  70    2  45 

PLUGS   (METAL), 

Painted     wall     plugs,     per 

1,000   $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 

Doz. 

$2  00 

4  00 

10  00 

16  00 

24  00 

2  00 

4  00 

8  40 

6  60 


POLISH. 

O-Cedar,  4  oz.  bottles     

O-Cedar,  12-oz.  bottles   

O-Cedar,    1-qt.    can    

O-Cedar,  %-gal.  cans 

O-Cedar,   1-gal.   cans    

Llqiud  veneer,  4-ozs 

Liquid  veneer,  12-ozs 

Liquid  veneer,  quarts   

Tandem  metal  polish  paste. 

Axollne    brash    cleaner,    100 

In   p!<g 


ti  r,0 


RAZORS. 


Per   doz. 


Bnker's    King    Cutter    14  50 

Henckel's     7  50    20  00 

Gillette   Safety,  each    3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Readv,    doz 9  00 

Ein    Razors   6  00  to  IS  00 

Ern  Junior  Razor  14  50 

REELS.    HOSE. 

Plain    wood,   each    0  75 

Plain   wood,  with  drum,  ea.  0  95 

Metal     1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
70   and    5%. 

Iron    burrs,   70  and   2%%. 

Copper  rivets,  usual  proportion 
of  burrs.  35  and  5%;  burrs,  15 
5%. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages,  lc  per  lb.;  %-1d. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt  (16  oz.)    2  16 

Per  roll 

2  ply    R.R 0  75 

3  ply  R.R 0  95 

2  ply   R.R.,  complete  ln   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson.   1-ply,   roll    1  45 

Samson,  2-ply,  roll   1  90 

Samson,  3-ply.  roll   2  SO 

Amatlte  roofing,  per  sq.  . .  2  70 
R-ady  2  ply.  Shield,  per  roll  0  75 
Rcadr  3  ply.  Shield,  per  roll  0  T5 
Tarred  210  roofing  felt. 

Tirred    roofing    felt,    cwt 2  10 

r«mi)o  certainteed,  1  ply....  1  40 

fonipo  certainteed.  2  ply....  1   75 

Compo  certainteed,  3  ply....  2  10 

ROPE.  Lb. 

Pure  Manila   basis    14 

British   Manila   basis   11 

African     hemp    basis     11 

Sisal    basis    9% 

Double  lath   yarn   basis 9% 


Single  lath  yarn  basis   ....       8% 
Russian   deep   sea  line  basis  23 
Russian  tarred  ratline  basis  19 
Russian     tarred     bolt    rope 

basis  21 

Jute  rope  basis  11 

Italian  rope  basis   24 

Basis   (%"   dia.   and  larger). 
Cotton  rope,  3-16  and  larger    0    1 
Sisal  Clothes  Line. 

3  ply,  30  ft 0  45 

3  ply,  40  ft 0  Ml 

3  ply,  48  ft 0  , 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1   >5 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51)  . .     1  80 

No.   1101—2   ft (52) . .     3  90 

.  1167—2  ft (7)..     3  60 

No.    1106—2    ft (63%) . .     4  10 

No.    1375—3    ft.    ...(66%)..     2  50 
No.    1112—3   ft.,   hf.    bound.     6  00 

No.   1190— With  level    8  85 

No.     1493 — Brass     blacks'hs    1  70 

No.     1494— Brass     blacks'hs    2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 

Disston's  Hand,   net   prices,  new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per   cent 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial    standard    30?; 

Champion  Even  Balance  45% 

Champion   Union    50% 

Champion    Platform    457. 

Gurney  Standard   30% 

Union   Scale    50% 

Union   Even   Balance    50% 

Fairbanks    Standard    Scales.. 30% 

Crown  Even  Balance  45% 

Richelieu   Union    Scale    507. 

Dominion    Platform   Scales ...  45% 

Net  prices  on  Champion  scale? 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30' 
for  stamping;  Champion  10-lb  . 
$4.12,  plus  50c  for  stamping: 
Champion  24-lb.,  $5.50,  plus  50* 
for  stamping;  Champion  600-lb.. 
$15.40,  plus  $1  for  stamping: 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,  plus  $1  for  stamping 
sap  SPOUTS.  Per  1,00(1 

Bronzed      cast     iron      with 

hooks    6  00 

Eureka,  tinned  steel,  hooks     8  00 
JfOOl'S    (FURNACE). 

Doz. 

D.  Handle $3  T< 

L.   Handle   3  25 

SCREWS    (MACHINE). 

Flat    head,   Iron    and    brass,    35 
per   cent.      Fillister    head,    lro;;. 
:<0;   brass,  25  per  cent. 
SCREWS.  Per  cent 

Wood,   F.   H.„   bright,  85,   10,  7%. 

10    per   cent. 
Wood,    R.H.,    bright,   80,   10,    7%. 

10  per  cent. 
O.H.,    bright,   80,    10,   7%,    10    p  ■ 

off    list. 
Wood,   F.H.,   brass    ...  75    10    10 
Wood,   R.H.,  brass   ...  70    10    10 
Wood.   F.H.,  bronze...  70    10    10 
Wood.  R.H.,  bronze...  65    10    10 

Drive   screws    65     10     10 

Set   case   hardened    ...  60    10 

Square  cap   50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz.     ...$5  i/1 

Bench,  Iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE    SNATHS. 

No.  1,  per  doz $  8  40 

Vo.   2,    per   doz 7  70 

No.,  3,    per   doz 7  3-> 

Brush,   per  doz 8  40 

No.    20.    per    doz 8  75 

STONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  tr- 

Diamond,  per  box  1  00 

Ouinebog,   per  box   150 

English,  round  (25  to  box), 

per   oox   2  00 

Emery,    per    doz 0  8."i 

Carborundum,    per   doz.    ...  2  25 
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$2.25 


SIMONDS  SAWS 

The  price  of  this  saw  brings  profit  to  the  Dealer.  The 
quality  of  the  saw  brings  satisfaction  to  the  Carpenter. 

Arrange  now  to  have  a  spring  stock  of  Simonds  Saws. 

Write  for  Dealers'  prices. 

Simonds  Canada  Saw  Company,  Limited 

St.  Remi  Street  and  Acorn  Ave.,  MONTREAL  St.  John  N.  B.;  Vancouver,  B.  C. 


54 


HARDWARE     AND     METAL 


February  27,  1915. 


.iiJi/ls   (BLACK). 

Montreal  Toronto 

10  gauge 250        255 

U  gauge 2  55        2  60 

14  gauge 2  35        2  35 

16  gauge 2  40       2  40 

18-20    gauge     ...     2  45        2  50 
22-24    gauge     ...     2  50        2  55 

26  gauge    2  60        2  65 

28  gauge   2  70       2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square  o  75 

24  gauge,  per  square   5  60 

-'6  gauge,  per  square  4  _'• 

28  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Fleur-  Gorbals 
srnuge  Head  de-Lls  best  best 
16-20  . .  3  90  3  55  3  90 

22-24  . .  3  95  3  65  3  95 

26        . .  4  20  4  00  4  20 

28        . .  4  45  4  20  4  45 

Colborne  Crown  —  16-20  gauge, 
$3.70;  22-24  gauge,  $3.75;  2H 
gauge,  $4.00;  28  gauge,  $4.25. 

Apollo  Brand.  Toronto. 

14    gauge    3  05 

10    gauge     3  05 

1S-20  gauge 3  20 

22-24  gauge  3  30 

26    gauge     3  65 

28    gauge     3  SO 

10%     ozs 4  00 

.iiELljsks,  CORN. 
Ulack    Hawk,    doz IS  00 

yiuouth  Rock,  doz toil 

SHOVELS    AND    SPADES. 

1st  2nd  4  m 

Shovels   60    55  and  2%    -I. 

Socket  ec'ps.  50  and  5        45  and  5 

vft    scoops  50 
Drain,    tools  60    60 

Scoops     60  and  5        45  and  5 

Hollow  backs 

and  sand.  60  45 

Riveted  'back  scoops,  1st,  2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Ooods  only.  Full  Polished  Goods, 
50c  per  doe.  net  extra.  Hair 
Polished  Goods,  25c  per  doz.  net 
extra. 

-IFTERS,    ASH. 

Wood  sifters,  doz $  1  75 

Rocker,  No.  1,  each   3  60 

Rocker,  No.  3,  each   2  50 

Banner,  each   1  7t- 

SINKS. 

Cast  Iron,  16x24,  $1.10;  18x30. 
$1.50;  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
$3.50;   18x30,  $4;  18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
solder.  Montreal  Toronto 

Tinker's  bar 0  21  0  27 

Wire  solder,  lb.  . .  0  24  0  28 

Bar  half-and-half.  0  22  0  25 
SOLDERING   IRONS. 
Base,  per  lb.,  28  cents. 
SOLDER    WIPING. 

Acme   0  20 

Commercial   0  21  % 

Easy   0  21M> 

Star  Extra   0  22 

Strictly  standard  wiping  0  24 

SPELTER. 

Foreign,  per  100  lbs.  9  75    9  50 

STAPLES. 

100-lb.    kegs    4  50 

25-lb.   boxes    4  &5 

10-lb.   boxes   5  95 

Poultry    netting,    100   lbs 6  70 

Bed,   100  lbs.,   No.   14   6  75 

Blind,    per    lb 6  12 

Bright    Fence,    100    lb.    kegs  2  50 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed   fence,   100-lb.   kegs  2  86 
Oalv'zd    fence,    25    lb.    boxes  3  10 
Cooper's   staples,   46   p.e. 
Bright  spear  point,  75  p.c. 
SWEEPERS,  CARPET.     Bissells 
Univ.  Japd,  cyco  bearing..  24  00 
I'niv.  N.P.,  cyco  bearing...  27  00 
Grand    Rapid,    Japd,    ball- 
bearing     26  00 

Grand    Rapid.    N.P.,      ball- 
bearing     29  00 

Princess  N.P.,  ball-bearing  30  00 

te.    ball-bearing    34  00 

Am.  Queen   N.P.,  ball-bear..  32  00 

Parlor    35  00 

'VINGS. 

Baby,  2-passenger,  each  ..  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each     5  30 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without   awning,  each    ....  12  50 
TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  SO,  15;  (in  kegs),  40; 
cut  tacks,  blued.  In  dozens  only, 
SO  and  10;  &  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  S5  and  5,  in  dozens.  75  and 
10;  Swedes,  upholsterers',  bulk, 
90:  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10; 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
hulk,  15;  lining  tacks,  solid 
beads,  In  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  poUred 
tacks,  bulk,  55:  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%:  trunk  tacks,  80  and 
20:  strawberry  box  tacks,  80  and 
10. 

TAPES—  Lufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714.  66  ft.,  doz.  3  40 
Linen,  No.  404,  66  ft.*  ea...  1  10 
Metallic.  No.  603.  50  ft,  ea.  1  40 
Rival  steel.  No.  283,  50  ft,  ea.  2  90 
Rival  steel.  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Rabone's. 
Tape   Lines,   linen,    No.   2601 

x60.  each   $1  00 

Metallic,  No.  4011x50,  ea 1  35 

Metallic.  No.  4011x66,  ea 1  55 

Steel.   No.   2891x50.  ea 2  70 

Steel,   No.  4161x50,  ea 3  00 

Steel,  No..  4161x50,  ea 5  15 

T  HERMOMETER8. 

Tin  case  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  no 

Painted  wall  ties,  per  1.000.  5  00 
TIES.    COW. 

McKInnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal  Toronto 

Tin,    per   lb 46  40 

TINNERS'    TRIMMINGS. 

Discount,  45% 

Plain.  70  and  5%. 

Re-tlnned,  72  and  5%. 

TOOLS,    HAttVEST. 

Samson,    47%%;    ord.,    50%. 
TRAP8    (STEEL   AND    GAME). 

Newhouse,  40%. 
Hawley  &  Norton,  57%%. 
Victor,  70%. 
Oneida    Jump,   66%. 
TRESTLES. 

5ft.,  each. $1.50     14ft.,  each. $4.20 

8  ft.,  each.  2.00     16  ft.,  each.  4.80 

10  ft,  each.  2.50  18ft,  each.  5.40 

12ft,  each.  3.00  20  ft.,  each.  6.00 

TROWELS. 

Dlsston's,  10%. 
TWINE    (Binder). 

650  ft,  per  lb 0  13% 

POO  ft.,  per  lb 0  11 

550  ft,  per  lb 0  09^ 

"00  ft,  per  lb 0  09% 

5  ton  lots,  %c  per  lb.   allowance. 
10  ton  lots,   %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  5-lb 

4-ply    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft,  1%  In.   ...  10  45        9  75 

100  ft,  2  In 9  60        8  25 

100  ft,  2%  In 10  25 

100  ft,  2%  in.   ...  12  25      10  65 

100  ft,  3  In 13  30      11  00 

100  ft,  3%  in.   ...   15  55      13  00 

100  ft,  4  in 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.  11,   doz,  net   12  00 

No.  22,  doz,  net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.   1,  doz 6  83 

Vn.  ?.   doz 7  43 

No.  S,  doz 8  48 


Per  neat. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.   0,   per   doz 11  00 

No.   1,   per  doz 9  00 

No.   2,   per   doz 8  00 

No.    3    per    doz 7  00 

V 

VALVES,   ETC. 

Ground   work,  55%. 

Stand,   compr..  work,  65%. 

High-grade    compr.    work,    55%. 

Cushion  work,  55%. 

Fuller    work,    70%;     No.     0,     70. 

10%,  and   1  and  2  basin   cocks, 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  50%:  Standard,  60%. 
J     M.    T.    Radiator   Valves,   55%; 

Standard.      60;      patent      quick 

opening  valves,  70  and  10%. 

w 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  50%. 
Copper  tea  and  coffee  pots,  50%. 
Copper    pltts,    30   and    5%. 
Foundry   goods,   hollow   ware,   40 
and   5%. 

WARE,    ENAMELED. 

White    ware,   75%. 

Canada,  Diamond,  Premier,  50 
and    10%. 

Pearl.  Imperial  and  Colonial 
steel.  60  and   10%. 

Star  decorated   steel,  33%%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled   street   signs,  50%. 

WARE,   TIN,   PIECED. 

Discount,    35%. 

10-nt.  flaring  sap  buckets,  35%., 

6.  10  and  14-qt.  flaring  palls, 
35%. 

Copper  bottom  tea  kettles  and 
boilers,  35%. 

Coal   hods.   35%. 

Boiler    and    tea    kettle    pits,    30 
and    5%. 
WARE.    STAMPED. 

Plain.    72%    and   5. 

Retinned,    72%    and    5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS,    IRON. 

Full   box,   45  per  cent,  smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c:  assorted.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt  ...l%c  ft. 

Wide  wood  and  felt   2%e  ft. 

All  felt  Frost  King   ...$4.40  doz. 

WEIGHTS,    SASH. 

Sectional,  1  lb,  per  100  lbs.  2  00 
Sectional,  %  lb,  per  100  lbs.  2  25 
Solid,  3  to  30  lbs,  per  100  1  60 
WEIGHTS. 

Smarts.  Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz.  ..21  00 
Garden   steel  wheel,  doz.   ...32  40 

Light  garden,   per  doz 22  80 

Heavy  garden,  L-slde   33  00 

Heavy  farm,  solid  side  ...33  00 
WHIFFLETREE8. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  ins 1  25 

Tubular      steel      neckyokes, 

36  Inches 1  25 

Tubular     steel     doubletrees, 

40  inches  0  95 

Tubular    steel    lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.,  15. 
$4.50;  In  lengths  6  Inches  to  11 
Inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c   per  lb.   to   the  above. 


WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line.  No.  1 ; 
$4.90;  No.  18,  $3;  No.  19,  $2.70. 
6  wire  solid  line,  No..  17,  $4.45: 
No.  IS,  $3.10;  No.  19,  $2.80.  Ail 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19. 
$2.90.  F.o.b.  Hamilton,  Toronto, 
Montreal,  London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30:  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $2; 
Nos.  26-31,  $4;  Nos.  30-34,  $6. 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c: 
In  %-lb.  hanks,  28c;  In  %-lb 
banks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering 
16c. 
WIRE,   HAY,  IN   COILS. 

No.  13,  $2.30;  No.  14,  $2.40 
No.  15,  $2.50  f.o.b..  Montreal,  To 
ronto,  Hamilton  and  London. 

WIRE,  SMOOTH  STEEL, 

No.  0-9  gauge,  $2.20  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  80c  extra; 
No.  14  gauge,  40c  extra*  No.  15 
gauge,  55c  extra ;  No.  16  gaugt, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperlngs,  10c,  60  and  100-lb 
bundles  In  25-lb.  bundles  15c,  In 
5  and  10-lb.  bundles,  26c;  in  1-lb 
hanks,  50c;  in  %-lb.  hanks,  76c; 
in   %-lb.  hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft. 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths,    8c    sq.    ft. 
WIRE  (FENCE).  Per  cwt. 

Barb    2  5p 

No.  9,  coil   spring   2  45 

No.   9,   plain    galvanized    ...  2  40 

No.   12,   plain    galvanized    ..  2  55 

No.   13,   plain   galvanized    ..  2  65 

O.  &  A,   No.   10   2  36 

<>.  ,<t  A,  No.  11    2  42 

O.   &  A,  No.  12 2  60 

F.O.B,   Montreal,   Toronto, 
Hamilton   and   London. 

WIRE    ROPE. 

Galvanized.  1st  grade,  6  strand' 
24  wires,   %,  $5;   1  inch,  $16.80. 

Black.  1st  grade.  6  strands.  18 
wires,  %,  $5;  1  inch,  $15.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIE8. 

Pwt 

Single  Loop,  No.  14  $3  00 

Single  Loop,  No.  15 3  15 

Single    Loop,    No.    18    3  30 

WRINGERS — Less    26    B.C.. 
Royal  Canadian  11  in,  doc.  46  26 

Eze,  11  in,  per  doi 49  60 

Cvcle,   11   inch    64  00 

Trojan,  12  inch    100  00 

Favorite,    511E     57  75 

Unexcelled  1041E   72  00 

Challenge   311E    48  75 

Gem.  141   47  26 

Sunlight  111   42  00 

Ottawa,   341E    64  00 

Empire,  11  In 60  6(1 

Superior,  11  In 45  25 

Majestic,   11  in 47  25 

Perfect,  11  in 62  75 

Bicycle,  11  in M  25 

Wrenches,  Trlmo,  66  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each  $  1  15 

'Vhite,  No.  3,  each   1  36 

White,  No.  1,  each   1  65 

ZINC    (SHEET). 

5   cwt.    casks    13  50        1100 

Part   cask    13  00        11  25 


February  27,  1915. 


HARDWARE    AND    METAL 


55 


THE  WAR 

"Improved  Quality"  and 
our  extraordinary  selling 
helps  will  make  1915  a 
record  year   by   far  for 

ALABASTINE 


Plain  inexpensive  tints  and  water  color  effects  will  re- 
place wall  paper  and  oil  wall  colors  in  many  homes  this  year. 

The  New  Alabastine  mixes  quicker,  brushes  easier,  covers  better, 

and  lasts  longer  than  any  other  article  of  the  kind.     It  is  marked 

"Slow    Setting,''   meaning  it    can   be   left   mixed   indefinitely   and   remain 

in    good    working    condition.       Painters    and    expert    decorators    are    quick    to 

recognize  its  superiority. 

Alabastine  selling  helps,  premium  offers  and  our  large  consumer  advertising  campaign  mean  business  and  lots 
of  it.    Write  for  particulars  now. 

Our  consistent  policy  is  to  do  everything  possible  by  extensive  advertising  and  personal  work  to  encourage  the 
sale  of  standard  package  goods  by  retail  stores  and  to  keep  up  the  standard  of  value  by  maintaining  the  full 
advertised  price.  We  trust  you  are  in  accord  with  this  policy  and  will  support  it  by  pushing  Church's  Alabastine, 
at  the  same  time  helping  along  a  purely  Canadian  industry. 

The  Alabastine  Company,  Paris,  Limited,  Paris,  Ont. 


RED 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  00.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,     MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2Vi   lb.   packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID.  __ 

Bronzing   liquid,   No.   1    .  .$1  '•> 

Banana   oil,   gal 4  00 

BRUSHES.  „,    „ 

Weighted,  15  lbs.,  doz.   ..$14  i0 
Weighted,  20  lbs.,   doz.    ...  IS)  90 

Cement  Coating   $2  55    $3  (.0 

COLORS    (DRY).  Per   ID. 

Raw  Umber  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  ...007 
Haw  Sienna,  100  lb.  kegs  0  09 
Burnt  Sienna,  100-lb.  k„  . .  0  09 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100-lb.  k  0  00 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  00 

Vermillion,  O.J.,  kegs   0  19 

Vermillion,  English,  bags  1  25 
Venetian   red,  best  bright.  0  02 

Venetian    red,    No.    1    0  02 

Drop  black,  pure  dry  ...  0  12 
Golden   ochre,  100  lb.  kegs  0  03*2 

mte  ochre,  barrels   0  04 

Yellow   ochre,   barrels    0  01% 

Spruce  ochre,  100  lb.  kegs  0  W 
Canadian    red    oxide,    bbls.  0  02 

Super    magnetic    red    0  02% 

COLORS    IN    OIL. 
Venetian     red     1-lb.     tins, 

pure 0  12 

Chrome  yellow,  pure   0  23 

Gulden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    0  11 

French     permanent  green, 

pure    0  16 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  Irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb..;  pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMEL  8. 

Per  gallon  in  quart  tins. 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 166 

GLUE.  Per«lb« 

French  medal    0  15 

English  common   sheet....  0  10 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection   amber,   ground, 

No.    1230    0  13 

Cake,  bone,  112-lb.   bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.  bags    0  20 

Ground  glues,  112-lb.  bags- 
No.  1   0  n 

Extra    0  15 

GLASS. 

(TORONTO    QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26    $6  50 

26  to  40 7  00 

41  to  50 I  40 

51  to  60  8  00 

61  to  70 8  75 

71  to  80 »  80 

SI  to  85 10  50 

«6  to  00  

•11  to  95 

96  to  100 

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

»fi    to    40    10  00 

41    to    50    11  70 

51    to    60    12  00 

01    to    70    12  75 

71    to    SO    13  85 

81     to    85    17  50 

S^    to    SO    18  85 

91     to    95     IS  20 

96   to   100   22  75 

101  to  105 32  00 

106  to  110  36  00 


The  following  discounts  are 
made  for  sheet  glass  by  Toronto 
firms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5.000  ft.,  20% ;  5,000  to  10,000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
1,000  ft.,  25%,  and  over  5,000  f I . 
<0%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
ire  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25   $  6.50        $  8.60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51   to     60   8.00  12.00 

61  to     70   8.75  14.00 

71   to     80   9.50  15.00 

81   to     85   10.50  18.00 

86  to     90   20.50 

91   to     95 22.00 

96  to     95    25.00 

101    to  105    32.00 

106   to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto: 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground   In   Oil.) 
Prices    per    100   lbs.    In    ton    lots. 
Montreal  Toronto 
Elephant  Genuine    ....$9  00  $9  15 

"Anchor,"    pure    8  70    8  85 

Green    Seal    8  70    S  85 

Brandram's    B.B.    Gen- 
uine     9  70    9  85 

C.P.    Co.    decornfs    pu.  8  70    8  85 
Crown     and     Anchor, 

pure    8  90    9  0:: 

Decor'or's  Pure  (Wpg)    8  60 

Moore's      Pure     White 

Lead     8  70     8  83 

Painter's    Perfect    8  20    8  35 

Ramsay's  Pure  Lead..   8  70    S  35 
Ramsav's     Exterior. . .   8  70    8  55 

Tiger  Pure 8  40    8  85 

"James    Genuine"    ...10  00    10  15 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less   than    ton   lots,   30c   per   cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,  per  cwt.  ...  8  25  6  38 
Genuine,      100-pound 

kegs,  per  cwt.  ...  S  50  6  75 
No.  1  casks,  per  100 

lbs S  00        6  25 

IVss  quantity    8  50 

LEAD,    ARSENATE    OF. 

1  lb.,  pkgs.,  100  Lb.  lots.. $19  00 

2  lb.  pkgs.,  per  100  lbs...  16  00 
5  lb.  pkgs.,  per  100  lbs...  12  00 

25  lb.  pkgs.,  per  100  lbs...  11  00 
100  lb.  pkgs.,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs...  9  60 
300  lb.  pkgs.,  per  100  lbs...  9  50 
W>  lb.  casks,  per  100  lbs...  9  00 
MURESCO. 

Tints  In  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED   RAW). 

For  prices   see  weekly   report. 
LTNSEED.    BOILED. 
Single   bbls.... See   weekly   rep. 'it 
PAINTS    (PREPARED^. 

Per  gal'"'' 
Tn  ot.  tins 
Sherwin-Williams     paints. 

base   2  OO 

Panada    Paint   Co.'s    pure...     2  00 
Elephant  and   Prism 1  "0 


Hen.i.   Moore   Co.'s 

"Egyptian"   Brand    1  45 

Moore's    house    colors,    per 

gallon    l  75 

Bran  dram -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts 1  SO 

Ramsay's  paints,  pure  ....  1  SO 
Ramsay's  paints.  Thistle..  1  f.O 
Martin-Senour,   100%    pure.     2  00 

Senour's   floor   paints    1  liO 

Jamleson's   Crown   and  An- 
chor brand   1  60 

Stephens'        House        Paint 

(Winnipeg)    1  90 

Stephens'        Floor        Paint 

(Winnipeg)    175 

Silkstone  Wall  Color 2  00 

PARIS.   PLASTER. 

Per  bbl 2  25 

PARIS    WHITE. 

In    bbls 0  90 

PARIS    GREEN.. 
Prices   f.o.b.    Montreal.   Quebec, 
Halifax   and    St.    John. 

C  P  Co.  Bergevs 

600-lb.    casks    18  18% 

250-lh„   casks    1S%         19 

100-lb.    drums    19%         20 

50-lb.    drums    19%         20 

25-llb.    drums    19%         20% 

1-11).  pack.,  100  case.  21U,  22V, 
%-lb.  pack..  100  case  23V,  24M. 
1-11).  tins.  100  case  ..  22%  23V, 
%-lb.  tins,  100  case.    ..  25% 

Prices    f.o.b.    Toronto,    Hamilton 

and   London,  %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  0Si« 
Orange     Mineral,     100-lb. 

kegs    0  08% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD    FILLER   B.B. 

Lb. 

1  lb.   cans    $0  IS 

2  Ih.   cans    0  18 

5  lb.   cans    0  17 

10  lb.,  cans    0  16 

25  lb.  cans    0  12 

100  lb.   kegs    0  11 

%   barrels    O  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,    In    casks    2  30        2  40 

Bulk.  100-lb.  drums.  2  50  2  60 
Bulk.  25-lh.  drums..  2  60  2  70 
Bladders.  In  bbls.  . .  2  80  2  90 
Pure  Putty,  60c  cwt.  advance. 
SHELLAC. 

Gum,     25c     lb.;     finest     orange. 
30c   lb. 

TAR    (PINE    TAR). 

walf  pint  tins,  per  doz.  ...  0  60 
Pint  tins,   per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

n'xlte.  1  gal.  cans  2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See  weekly   report 

Pure,  single  bbls 

See  weeklv  report. 
SLATING.  Gal. 

2   to  4   bbls 0  60        0  64 

Liquid   Slating.   BB $3  00 

STAINS.  Gal. 

Oil.    &    Spirit,    Berry    Bros... $2.50 
Water  Stains.   Berry   Bros.  1.25 
Berrycraft  stain  flnlah  ....   3  00 
Shlngletint.  5  gal.  cans   ...   1.15 
VARNISHES. 

Per    aa\.    cans 

Liquid   Granite S3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light    3  00 

T  uxebcrry,   white    5  00 

Luxeberry.    spar    4  50 


Luxeberry,     exterior     5  00 

Dugloss   finish    3  00 

Carriage,   No.   1    1  50 

Excello   2  00 

War-Not     2  70 

Elastic  Oak    150 

Light  oil   finish    1  35 

Gold    sized    japan    2  00 

Raking   black   Japan    1  35 

No.   1   black   japan    0  95 

Crystal    Damar    2  50 

No.  1  Damar  2  25 

oilcloth 1  50 

House  painters'  white  jap...  1  90 

Elastilite    varnish    2  25 

Copaline   varnish    2  25 

Granltine  floor   finish    2  25 

Jamleson's   floor  enamel    ...  1  75 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada     Paint    Co.'s    SUN 

varnish   2  25 

"Flint-Lac,"  coach    1  30 

B.   H.    Ltd.,   "Gold   Medal," 

cases    1  80 

Dependon   Lt.  H„  Oil  Finish  1  55 

Everlastic   Floor   2  30 

Elastica   exterior  finish    4  25 

'■"lattine    floor    finish     3  00 

Stovepipe  varnish,   %   pints, 

gross    9  00 

Pure    white    shellac    varnish  2  00 
Pure     orange     shellac     var- 
nish      1  90 

No.     1     orange    shellac   var- 
nish     1  75 

Kyanlze  floor  finish   3  25 

Kyanlze  cabinet   rubbing    ..  3  25 

Kyanlze   spar    4  2r. 

Kyanlze  stains    3  25 

■•   XTER   PAINTS. 

('Dal He,  300  lb.  bbls 0  07 

Opallte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (POLISHING). 

Cts.  per  lb. 

Cream    0  11% 

WASTE,    WHITE   WIPING. 

XXX   Extra    0  09% 

X   Grand    0  09% 

XLCR    0  08% 

X  Empire    0  08 

X  Press    0  07% 

WASTE,   COLORED   WIPING. 

Fancy    0  07% 

Lion    0  06% 

Standard    0  06 

Popular    0  05% 

Keen   0  05 

WASTE,   WOOL   PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil 0  OS 

Anchor    0  06% 

WIPERS,    WASHED    COTTON.    . 

Select  White    0  08% 

Mixed  Colored    0  06 

Dark  Colored  0  05 

This  list  subject  to   trade 

discount   for   quantity. 

WAX.  Per   lb 

C.P.  Floor  Wax   0  30 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    .. 

Wax   0  30 

Ronuk   Floor  Wax.  lb.    ...  0  38 

Berry  Bros 0  45 

Johnson's  Floor,  natural..  0  38 
Johnson's    Floor,   black    . .  0  38 

WHITING. 

Plain,  in  bbls 0  90 

Gilders,  bolted,   in   bbls...  1  00 

ZINC    (DRY). 

Kxtra  Red  Seal,  V.M. 

■MNC   IN   OIL. 

Pure,  In  25-lb.  irons   0  12 

No.  1,  in  25-lb.  irons   0  07% 

No.  2,   in   25-lb.   Irons    0  05% 

Pure  in   Darmar  Varnish.  0  25 


February  27,  1915. 


HARDWARE    AND    METAL 


57 


Quick  Service  on 
Sorting  Orders — 


Your 


Advantages  of 
dealing  with  us — 

Our  stock  is  a  complete  range,  en- 
abling us  in  most  cases  to  ship  your 
order  the  same  day  as  received.  We 
will  arrange  wherever  possible  to 
inciude  your  order  with  carload  lots, 
thus  giving  you  the  advantage  of 
lower  freight  rate. 

We  follow  each  order  through  to  its 
destination  through  our  own  tracing 
department,  insuring  delivery  of 
goods  as  quickly  as  possible. 

The  advantage  of  being  able  to  se- 
cure your  material  in  exactly  the 
size  you  want  saves  you  paying 
freight  on  waste  ;  also  the  time  and 
labor  otherwise  required  for  altera- 
tions. 

GIVE  THIS   NEW  SERVICE 
A  TRIAL. 


We  will  make  immediate  shipment  from  our  NEW  WAREHOUSE 
DEPARTMENT  on  large  or  small  orders  for— 

Bars  Sheets  Plates  Rivets 

Angles  Tees  Bolts  Nuts 

Spikes  Turnbuckles  Rails  Tubes 

To  try  out  our  service  let  us  have  a  copy  of  the  first  enquiry  you  may  be  send- 
ing out  to  the  trade.  We  can  offer  you  both  price  and  service  equal,  or  even 
better,  than  can  be  obtained  elsewhere. 

Send  for  our  Monthly  Stock  List. 

Manitoba  Bridge  & 
Iron  Works,  Limited 

WINNIPEG,    MAN. 


CURTAIN  POLES  and  FITTINGS.   STAIR  RODS  and  EYES 


No. 
1771 


No.  2319 

Solid  Brass  Cased  Rodding.     Cast  Ends. 

These  Rods  are  far  superior  to  light  angle  tube. 


G.  B.  BIRCH,    THE  CHEAPSIDE  BRASS  FOUNDRY,  Birmingham,  England 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop  Wringer  Co.,  Fultonville,  N.Y. 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $'00 

ANVILS. 

Peter   Wright,  80  lbs.   and   up, 
13c  per  lb.;  clip  born,  14c. 
AliGEB    BITS. 

"Irwin"  bits,  45  per  cent; 
common,  70  and  10  per  cent. 

AXES. 

H  B.  1  lb.,  $6.25  per  doz.;  1% 
lb,  $6.65l  2 'lb.  $6.90;  2%  lb., 
$7  50*  2%  lb.,  $7.75;  3,  3%  and 
4  lb  $8;  H.  B.  Handled  Axes, 
2  lb  S8%%  lb.,  $9.50;  3  lb.,  3% 
lb  a*nS4  lb.  $io!  Black  Prince 
Axes  unhandled,  $8.00;  Black 
Prince  axes,  handled,  $-">"'a' 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7%  lb.,  $28  per  doz;  7% 
to  9  lb.,  $30.80. 
BARS,  CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.60;  Swedish  Iron, 
$4  25:  sleigh  shoe  steel,  i/so, 
inrin it  steel  $3.40;  machinery 
Steel  $3  75?  tool  steel,  Black  Dia- 
mond, W0  lbs.,  $8.50;  Brlttaln 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3   per   cent,    off   the   list.. 

No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  Is  just  twice 
the  price  of  "single". 
BELT     LACING. 

In    sides,    tanned,    $1    per .lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c';  cut,  $1.05. 
BLOCKS. 

Steel,    60    per    cent;    wood,    60 

Pesteel,  60  per  cent.;  wood,  60  per 

Wood,  tackle,  common,  60  per 
cent. 

BOLTS. 

Carriage,  %  and  smaller,  60%  ; 
7-16  and  larger,  50%;  machine, 
%  and  under,  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  65%; 
plough  bolts,  45%;  nuts,  small 
lots,  2o  off;  case  lots,  $2.75  off, 
stove  bolts,  77%%;  »lelgh  shoe 
bolts  to  %,  50%;  T-l«  and  up, 
40%. 
BUILDING    PAPER. 

Tarred,  55  to  82c  per  roll,  ac- 
cording to  quality;  plain,  40  to 
68c;  tarred,  felt,  8  and  10  oi., 
$2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    Steel,    loose    pin,     65 
per  cent,  off  the  list. 
CHAIN. 

Coll,  3-lfl  in.,  $10.00;  14,  $7.26; 
5-16  $5.86;  %,  $5.00;  7-16,  $4.75; 
;..  $4.50;  9-16,  $4.50;  %,  $4.40;  J4, 
$4.25.  Logging,  5-16,  6%c. ;  %, 
5%c;  Tie  out,  70  and  10  per  cent 
CHURNS. 

Barrel,    No.    0,    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;   No.  8,  $6.27; 
No.  4,  $7.41  each. 
CLEVISES,   MALL. 

7%e  per  lb. 
COPPER. 

Sheet  and  plannlshed  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24  fl.,  26c;  27%c 
DRILLS. 

Bit  Stock,  60  per  cent  ;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
EN  A  MEL  WARE. 

Canada.  50;  Imperial,  60:  Pre- 
mier. 50;  Colonial,  60;  white,  70 
and  5:  diamond,  50;  granite.  60%. 
FERRULES  AND  RINGS. 

30  per  cent.  off. 
FILE  8. 

American.  70  and   10%. 

Nicholson's,   60%. 


FIXTURES. 

Stall  hollow  bar,   No.  3,  $1. 
GALVANIZED  WARE. 

30%. 
GASOLINE. 

Painters'  naptha,  bbls.,  21c  pev 
gal. ;   $3.45   per  case. 

GLASS,  WINDOW. 

Single     Double 

Up  to  25  In 6  00  8  00 

26  to  40   6  50  9  00 

41  to  50   7  00  10  25 

51  to  60   7  50  11  00 

61  to  70   8  00  11  75 

GLASS   (Plate). 

35%   off  f.o.b.    Regina,    Winni- 
peg, Calgary  and  Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.76. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  S,  10,  12,  90c,  $1.20,  $L50,  $2.40, 
$3.60,   $5.50. 

Corrugated   T   hinges,   In   bulk, 
4,  5,  6,  8,  10,  12,  $1.10,  $1.50,  $1.80, 
$3,  $4.50. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 
.1A(  KSCREWS. 

60  per  cent,  off  list 
KVOBS. 

Door,  307,  $1.25. 
IKON   BAND. 

1%   in.,  $2.85;   1%,  $2.85;   1   in., 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  28  Eng.,  5  00        5  35 
28  Am.  or  26  Eng.   4  75        5  10 
26  Am.  or  26  spec'l  4  50        4  85 
24  Am.   and   Eng..  4  35        4  70 
22  Am.  and  Eng...  4  35        4  70 
18  &  20  Am.  &  Eng.  4  25        4  55 
16  Am.   and   Eng. .  4  10        4  40 

IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  T%c  per  lb. 

Mrs.   Pott's   No.  65,   set    0  95 

Mrs.    Pott's    No.   50,    set    ...  1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  bO 

No.  70,   set   1  05 

Mrs.    Pott's    common    sad    lrcn 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
T.XNTERNS. 

No.  2,  plain    7  50 

No.  20,   X-ray   11  25 

No.   22,   Dash-board    10  00 

Trulite  short  globe,   doz...     7  50 
LEAD    PIPE. 

$7.50  coil ;  less  coll,  $8  cwt 
LEAD   WASTE. 

$8  to  $S.50  per  cwt. 
LINSEED    OIL. 

Raw,  per  gal.,  79c;  boiled,  per 
gal.,   82c. 

These    prices    are    for    barrels 
Less   amounts  5c  per  gal.  extra, 
with  additional  charges  for  ca7i~, 
etc. 
LOCKS. 

Poterhoro  and  fittings,  45  p.c 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Port  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut. 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list 

NETTING. 

Poultry,  50  per  cent. 
NUTS. 

Square    and    hex.,    small    lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL   CANS.  Gal. 

Tin  vanizerl 
•4  gal.,  dome  top $2  10      $3  04 

1  gal.,   dome  top 2  55        3  42 

2  gal  ,   dome   top 3  97         4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Silver  Star  oil,  18%c.  gal.; 
r.oyalite  oil,  16c.  gal.:  Palaclne 
oil,  18i4c.  gal.;  Capital  Cylinder, 
56c    gal.;     Standard     gas    engine 


oil,  41c;  Polarine  oil,  60c  gal.; 
Prairie  Harvester  oil,  30%c  gal. 
DRV  COLORS. 

Yellow  ochre,  In  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4Vic;  Venetian  red,  bar- 
rel, $2;  leas  than  barrels,  $3; 
American  vermlllion,  12c;  Eng- 
lish vermlllion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1    lb.    pkgs.,    21%c.    small    lots 
and  cases.. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
GALVANIZED   IRON   PIPE. 

%    inch,    $3.70;     %,    $3.80;     %, 
$4.40;  %,  $5.25;  1  inch,  $7.70;  1%, 
$10.40;    iy2,    $12,60;    2,    $16.80. 
IRON    PIPE. 

Black,  %  inch,  $2.65;  %  inch, 
$2.75;  y2  inch,  $3.35;  %  inch, 
$3.95;  1  inch,  $5.80;  1%  inch, 
$7.85;  2  inch,  $12.60;  2%  inch, 
$20.20;  3  inch,  $26.40;  3%  Inch, 
$31.75;  4  inch,  $37.60;  4y2  inch, 
$42.35;  5  inch,  $49.75;  6  inch, 
$66.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES,  CANADA. 

Half  polish,  6-7  Inch,  $3.65;  8 
Inch,  $3.90;  full  polish,  6-7  inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45:  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
X3.10:  10-20,  $3.15.  _ 

PLOW   SHARES   10c  per  lb 

POINTS. 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

1%-lb.   tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent.; 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS   AND   BURRS. 

Iron  rivets,  55  per  cent;  cop- 
per, No.  7,  33c;  No.  8,  33c;  No. 
9,   34c;   No.  10,  36e;   No.  12,  38c. 

Five-lb.  assorted  boxes,  No.  8 
j-'auge.  37c  per  lb.;  No.,  10  gauge. 
39c  per  lb. 

Copper   Burrs,    No.   7,  44c;    No. 
S.    45c;    No.    9,    47c;    No.    10,    48c; 
No.  12,  52c. 
ROPE. 

Sisal,  10%c  base;  pure  Manila, 
15y2c  base;  British  Manila,  12c 
base;  lath  yarn.  9%  base. 

Tarred      Marline     Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century,  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as   Toronto   quota- 
tions,   making    discounts    in    all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Bright    Iron    round      head,      80 
10  and  5  per  cent. ;   flat  bead,  85 
10  and   5   per  cent.;   round   head, 
brass,  70.  10  and  5  per  cent.;  fiat 
head,    brass.   75,   10,   5    per   cent; 
coach,  60  per  cent. 
SCYTHES. 
Brush,  $8.25. 
Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled, 
$0  65:      buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask,    lots.    13%c;    small    lots, 
ViV-,c. 
SHOVELS  AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Pox  &  Olds,  97.10  per  doz. : 
Scoops,  D-handled.  "Black  Cat." 
No.  3,  $7.70;  No.  4,  $8.20;  No.  5, 
$8.50:  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.80 
SNATHS.   SCYTHE. 

Grass,  No.  2.  $7.25:  brush.  No 
1,  $8.25. 


SOLDER. 

Per  pound,  27  to  28  cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     6-16. 
$4.15;    %,   $3.90;     7-16,  $3.80;     ft 
$3.75;    %,    13.75. 
STAPLES. 

Bright   wire  per   cwt,  $2.55  at 
Port    William,    $2.95     Winnipeg-; 
galvanized    staples,    $3.26   Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.26;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8J/2C  base ;  square  tool  steel, 
944c  base;  spring,  $3.44;  machine, 
$3.75  base ;  tire,  $3.00. 
STEEL     SQUARES. 

40  per  cent,  off  new  list 
STOVE  PIPE.         Rivet.     Paten'c 

6  in.,  per  100  ft....  9  00        9  06 

7  in.,  per  100  ft...  9  60       9  76 
STOVE   PIPE   ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,  per  doz 1  69 

8  Inch,  per  dos £67 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
TIN  AND   TIN   PLATS. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  26 

20   x   28   I.X 13  26 

Terne  Plates 9  75 

TOOLS,    HARVEST. 

Ordinary,  60  per  cent. 

TURPENTINE. 

Per  gal.,  barrel  lets,  76c. 
varnishes.  Per  «al.  cans 

Carriage  No.  1   17© 

Elastic  Oak   190 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,   brown  Japan    100 

Crystal  Damar 2  50 

Oilcloth   2  26 

Granltine  floor   finish    2  26 

Pure  white  shellac  varnish    2  20 
Pure    orange    shellac    var- 
nish       2  00 

Luminette    2  09 

Best  wearing  body  6  00 

Best  gearing  varnish  4  00 

Extra  light  hard  oil 1  90 

VISES. 

Peter  Wright's  solid  bex  vises, 
(5  lbs.  and  over,  14%e  lb. 

Vitrol,  blue  stone,  per  lb.,  6c. 
WASHERS. 

Iron,  small  lots,  30  per  cent; 
full   boxes,  iron,  35  per  cent. 

WHIFFLETREB       CLIPS       AND 
RINGS,   NECK    VOKI 
CENTRES. 

42%  per  cent,  off  the  list 
WHITE   LEAD. 

Decorators'     pure    wfalte    lead, 

ton  lots,  $9.45;  less  than  ton  lots, 

$9.75. 

WIRE,   BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lvman  4-polnt,  Fort  William, 
$2,05:  Winnipeg,  $2.40;  Glidden 
2-point.  Fort  Wiliiam,  $1.87; 
Winuioeg,  $2.20:  Baker  2-point, 
Fort  William,  $1.85;  Winnipeg, 
$2.17:  Alberta  2-point,  Fort  Wil- 
liam, $1.75;  Winnipeg,  $2.03; 
American  special  2-polnt,  Fort 
William,  $1.50;  Winnipeg,  $1.75; 
plain  twist,  per  100  lbs.,  Fort 
William.  $2.95:  Winnipeg,  $3.35; 
coll  spring.  No.  9  (coiled),  per  100 
lbs.,  Fort  William,  $2.30;  Winni- 
peg, $2.70:  No.  12  (coiled),  Fort 
William.  $2.40;  Winnipeg,  $2.80; 
plain  galvanized  wire,  No.  9 
(plain).  Fort  William,  $2.25; 
Winnipeg.  $2.65:  No.  12  (plain), 
Fort  William,  $2.35;  Winnipeg, 
$2.75. 

Patented  screen,  in  100  ft.  roll«, 
Sl.fiO  per  hundred  sq.  feet;  in  60 
ft.  rolls,  $1.70  per  100  sq.  feet 
WIRE.  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3,65    Winnipeg,   $3.28   Fort   Wil- 
liam. 
MIRE    (STOVEPIPE). 

18  and  19  gauge,  5]/4c  per  lb. 
WRINGERS. 

Royal  Canadian.  $38  per  doz.: 
Eze,  $42  per  doz. ;  Bicycle,  $48  per 
doz. ;  AJax,  $8  each. 
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We  Want  You  to  Know 

that 

A  Sporting  Goods 
Department 

Can  be  made  one  of  the  most  profitable  in  your 
business. 

Will  make  steady  sales  throughout  the  year, 
for  it  offers  goods  applicable  to  each  and  every 
season. 

Will  appeal  to  all  classes,  the  old  and  young, 
man,  woman  and  child.  You  have  a  customer 
in  every  living  person  in  your  locality. 

Will  create  new  demands,  for  one  purchase 
leads  to  another. 

Will  ally  you  with  the  progressive  element  in 
your  locality,  thus  offering  many  chances  to 
increase  your  business. 

Can  be  established  and  maintained  through 
dealing  with  the  largest  Sporting  Goods  job- 
bers in  Western  Canada. 

fflSSUKSEg 

who  can  supp]y  everything  for  your  Sporting 
Goods  Department,  and  furnish  you  with  illus- 
trated catalogues;  thus  helping  you  to  secure 
business  without  carrying  too  large  a  stock. 
Our  Mail  Order  Service  is  unparalleled  for 
speed  and  accuracy. 


vj>RSf7> 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,   obtain  competent  help,  connect  with  satisfactory  positions    or  secure  aid  in 
•tartans  new  enterprises    should  not  fall  to  use  the  Want  Ad.  Advertisement   Page   of   HARDWARE  AND   METAL      It  fs  the 
central  market  place  of  the  hardware  trade  throughout  Canada.      There    is    always    someone   somewhere   looking    for   just   such 
proposition  as  you  have  to  offer.     RATES  (payable  in  advance)  :-2c.    per  word   first  Insertion,   lc.   per  word   Subsequent  inwr 
tion,   5c.    additional    each    insertion,   when    Box    Number    is    required.     Each  figure  counts  as  one  word.  »""»equeui  inser 


WANTED 


HARDWARE  BUSINESS  WANTED  IN  GOOD 
Ontario  Town  or  City.  Replies  treated 
strictly  confidential.  Box  167.  Hardware  and 
Metal,    Toronto.  (11) 

WANTED  A  HARDWARE  STOCK  THAT 
will  inventory  five  or  six  thousand  dollars. 
Apply  giving  particulars  to  Box  168,  Hard- 
ware  and    Metal,    Toronto.  (12) 

SITUATION  WANTED  BY  INDUSTRIOUS 
man  30  years  of  age,  with  fourteen  years'  re- 
tail, wholesale  and  travelling  experience  in 
shelf  and  heavy  hardware.  Best  references ; 
abstainer.  Address  Box  164,  Hardware  and 
Metal,    Toronto.  (11) 

TRAVELLER,  WITH  AUTOMOBILE,  HAS 
first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
house  on  commission  basis  or  salary  and 
commission.  Box  159,  Hardware  &  Metai, 
Toronto. 

SITUATIONS  WANTED 

WANTED  -  -  POSITION  BY  YOUNG  MAN 
with  ten  years'  experience  in  wholesale  and 
retail  hardware  trade.  Capable  of  taking 
charge.  Best  of  references.  Box  165,  Hard- 
ware and  Metal,  Toronto.  (12) 

HARDWARE  MAN,  WITH  FIVE  YEARS' 
experience  in  retail  hardware  and  three  years 
at  tinsmithing,  desires  position,  commence 
April  1.  Good  references.  Apply  to  Box  166, 
Hardware  and  Metal,   Toronto.  (10) 


SITUATIONS  VACANT 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Parmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 


MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St.. 
Toronto. 

DUUBLK  YOUK  FLUOR  SPACE— BY  Tn~- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
eround  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fensom  Elevator  Co..  Toronto 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Siippliprl  hy  the  tr.ide  throughout  Pnnnria.  Itfl 

ADVERTISER  HAS  SEVERAL  FIRST- 
class  English  and  American  agencies  for  the 
whole  Dominion,  which  he  desires  to  dispose 
of  for  small  sum  ready  cash,  balance  spread 
out  over  5  years.  Would  hand  over  these 
agencies,  with  office,  typewriter,  equipment, 
stationery,  samples,  stock  to  any  traveller 
with  first-class  references  who  would  promise 
diligently  work  agencies.  First-class  refer- 
ences absolutely  necessary  or  offer  not  enter- 
tained. Good  income  assured,  travelling  coast 
to  coast.,   Box  154,  Hardware  &  Metal,  Toronto. 

(4) 


THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  2S5  Yonge  Street,  Toronto. 


ESTABLISHED  1849 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA  : 


Calgary.  Alta. 
Edmonton.  Alta. 
Halifax.  N.S. 
London,  Ont. 
Ottawa.  Ont. 
St.  John.  N.B. 

Victo 


Vancouver,  B.C. 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec.  Que. 
Toronto,  Ont. 
Winnipeg,  Man. 
l.  B.C. 


Reputation  gained  by  lone  years  of  vigorous, 
conscientious  and  successful  work. 

Thomas  C.  Irving,  ^"S 

TORONTO 


A  SEED  DEPARTMENT 

will  add  to  your  profits. 


6ftGjC(24lcl 


grow  and  sell  SEEDS  OF  ALL 
KINDS  for  Traders.  Write  to  the 
actual  WHOLESALE  growers  for 
rock-bottom  prices  and  illustrated 
catalogue.  Buy  well  ahead  to  secure 
LOWEST  PRICES.  Write  TO-DAY. 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Cast  ngi    of  all    Kinds 

Manufactured  by 

THE  KYLE  MALLEABLE 
CASTINGS  CO. 

MERRICKVILLE.  ONT. 


ff 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in     your    "Want" 

Ad.  Page  ....  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.) , 


Signed 
Town 


Province 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONELR'S  No  HotBoxeS 

MACHINERY  BEARING  METAL 


Hardwaremen,  sell  the 
Skating  Rink  in  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


The 

Condensed  Ad. 

page 
will  interest  you 


Sltf.  lampblacks 

— ^  /I  Germ/ttow/?  of  yt/d//ty 
qjjtsf  MJ?  $efc  bty  bt/swess 

>*&ps£*s§jK  WILCKES.MARTIN.WILCKESCO. 

If    II  *n*tmf  135    WILLIAM    ST.NfWTOPK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Malls,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON  STAMP    &  STENCIL  WORKS,  LTD.. 
HAMILTON.  ONT. 


I  Goods  We  0  Displayed  are  Half  Sold  ! 

The  most  afctractive.rnost  An* 
able  and  most  serviceable  stuff 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 
■Smffil  SMT/Bwn 

otrr  9t—4im  eowa 
Write  for  Catalog**  ami  rY*» Ltrt 
CttMEFtOfl  m*  C/^MfBELL 


Big    Profit   and    Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar.  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars  now. 

mer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 


SEYMDUR 


*f*Y0»* 


Sfy  have  been  the 

G^  Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO.,  Montreal 

Canadian  Agents. 


BOLTS.RIVETS.WIRE  &WIRENAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The   most    thorough    cjperience    is 

behind     the     manufacture    of    our    lines. 


THE  NORTHERN  B0LTA5CREW  ^."tW.OWEN  SOUND. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  P  ope. 
Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 
Wholes  ale    Dealers   Sell   Them 
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Hi 


Are  You  Aware 


that  people 
patronize  the 
store  that  gives 
them  the  most 
value  for  their 
money  ? 


If  you  have  not  the 
"DELTA"  LINE 
OF    FILES    you    are 

not  getting  the 
"most"  from  your 
file   department. 

THE  DELTA  HAS 
PROVED  ITS  SU- 
PERIORITY AT 
EVERY  TEST  —  IT 
STANDS  PRE-EM- 
INENT IN  THE 
FILE   WORLD. 

This  is  the  only  line 
of  files  from  3  to  24 
inches  that  is  made 
absolutely  of  cruci- 
ble steel.  It  is  back- 
ed by  half  a  cen- 
tury's experience  in 
tempering  and  cut- 
ting, and  our  satis- 
faction or  money 
back  guarantee. 

A  shape  and  size  for 
every  requirement. 


DELTA 

Write  your  jobber;  if 
he  cannot  supply  you, 
write  us. 


DELTA    FILE   WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS : 

H.   S.    Howland.    Son*    &    Co..    Toronto; 

Starke,   Seybold.    Montreal ; 

Wm.    Stairs,    Son    &    Morrow.    Halifax  ; 

Merrick-Anderton    Co..   Winnipeg 

ALL  LEADING  JOBBERS 


YOU'LL  GET  BETTER    RESULTS 
FROM  SELLING 

HUTCHINS  KILBOURNE 
WIRE   GOODS 

NO 
BURN 


Kettle  Bottom  and  Round  Meat  Rest 

Four  Sizes — 6,  7,  8,  9  inches 


356 


Dish  Drainers 

This  is  the  strongest,  best  appear- 
ing and  biggest  value  of  any  drainer 
on  the  market. 

Order  a  few  and  see  for  yourself. 
WRITE  for  Complete  Catalog 

HUTCHINS-KILBOURNE  CO. 

BUFFALO.  N.Y. 

ManuiacturersofWIREGOODS.WOOD 
AND     METAL     SPECIALTIES,    ETC. 

Canadian  Offices:     L.  G.  Beebe,  Foy'Blde., 

32  Front  St.  W.,  Toronto. 
J.  E.  Beauchamp,  Coristine'Blde.,    Montreal 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy( 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
Sc.    eitra    per    insertion    for    box    number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


^W//M///M/M///////////////////////////////W//M/M//M 


A  well-filled 
Pocket   Book 


is  a  guarantee  against 
hard  times.  Many 
persons  of  moderate 
income  are  increasing 
their  salaries  by  repre- 
senting us  during  their 
spare  time.  Our  repre- 
sentatives are  earning 
from  five  to  thirty 
dollars  a  week  during 
their  off-time  by  taking 
new  subscriptions  and 
renewals  for  MacLean's 
Magazine  and  The 
F  a  r  m  e  r's  Magazine 
among  their  friends  and 
acquaintances. 

MacLean's  Magazine  is  the  i 
largest  and  most  influential 
monthly  in  Canada,  presenting 
articles  on  national  subjects  and 
strong  Canadian  fiction  in  addi- 
tion to  a  digest  of  world  events. 
Farmer's  Magazine  is  the  herald 
of  agricultural  p  r  o  g  r  e  s  s — a 
monthly  magazine  which  deals 
with  the  problems  of  tbe  farm 
in  virile  and  readable  form. 

Let  us  show  you  bow  you  can 
earn  the  extra  money  you  need. 

Write  to-day  to 

The  Agency  Division 

The 
MACLEAN  PUBLISHING  CO. 

Limited 

145-153  University  Ave..       TORONTO 
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NICKEL 

SHOT— High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80'? 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSSL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43   Exchange   Place,   New   York. 


NOVA  SCOTIA  STEEL 

d  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    t  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint   Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


mm 


HIGH    GRADE 


Never  Varies 
in  Quality  and  Toughness 

London  Bar  Iron  is  absolutely  flawless  and  is 


wrWBSSSMSHt 
WBBbUBt 

Yi$Wi$ffl    value  for  his  money. 
fft8l[   °ur  methods  of  Production  enable  us  to  produce  this 


W$SBF   uniform  throughout,  assuring  the  buyer  intrinsic 


MtMmi    high"grade  Iron  at  the  lowest  prices.     It  will  pay  y0u 
W$mm^  London  Rolling  Mill  Co.,  Ltd 

'"I^lMill^     LONDON  Sales  Agents  CANADA 

Manitoba,  Bissett  &  Lcucks,  Ltd..  Winnipeg. 
British  Columbia.  MacPherson  & 
5"^^"S»^^.       Teelzel.  Vancouver 


.£> 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,Hardware  and  Painters'  Supplies. 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The  "American  Master"  differs  from  all  others. 
Takes  place  of  switch  on  coil  box.  No  lock  required. 
Dealers,  write  for  prices. 

GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W. 

Exclusive   Factory   Agent  TORONTO 


Readers  of  Hardware  and  Metal  Let  Us 
Know  Your  Wants 

Hardware  and  Metal  is  in  a  position  to  secure  information  on  new- 
lines  in  the  Hardware  trade,  and  of  novelties  occasionally  asked  for  in 
the  Hardware  store. 

Don't  hesitate  to  write  us.  As  a  subscriber  of  Hardware  and  Metal 
you  are  entitled  to  this  service. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified   Index  is   not  a  part  of   the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 
Carborundum  Co.,   Niagara  Fall*,  N.T. 

Air    Hoists. 

The    Herbert    M»rris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,  Ont. 
Aluminum. 
British    Aluminum    Co.,    Toronto. 

Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern  Aluminum  Co.,   Toronto. 

Sheet    Metal    Products   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 

Ammunition. 

Dominion   Cartridge  Co.,   Montreal. 

Hercules  Powder  Co.,  Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New    York. 

Eley    Bros.,    Transcona,    Man. 

Animal   Traps. 

Oneida     Community,      Ltd.,      Oneida, 

N.Y. 
Peck,    Stow    &    Wilcox    Co.,    Southing 

ton.  Conn. 
Anchors. 
Henderson   &    Richardson,    Montreal. 

Annunciator   Systems. 

Northern    Electric    Co.,    Montreal. 
Anvils. 

Brooks   ft  Cooper,    Sheffield,    Eng. 
Ash    Sifters. 

Burrowes   Mfg.   Co.,  Toronto. 

J,    Samuels,   Toronto. 

Soren    Bros.,    Toronto. 
Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford    Auger    Bit   Co.,    Holyoke,    Mas9. 
Peck,     Stow    ft     Wilcox     Co.,     Soulh- 

ington,  Conn. 
Russell      Jennings       Mfg.       Co.,      ot. 

Catharines. 
Auto   Accessories. 
Canadian     Consolidated     Rubber    Co., 

Montreal. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Canadian    H.    W.    Johns-Manrille   Co., 

Toronto. 
Axles. 

B.  J.    Coghlin.    Montreal. 
Babbitt    Metal. 

Canada    Metal   Co.,    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Alonzo  W.   Spooner,   Ltd.,   Port  Hope. 

Tailman    Brass    &    Metal    Co.,    Ham- 

Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 
Bags  and  Sacks. 

Scythes  &   Co.,   Toronto. 
Baits,    Spoon. 
The     Andrew     B.     Hendry     Co.,     New 
Haven,   Conn. 
Bale-Ties. 
Frost   Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont.  . 
Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont, 
The    Stanley    Works,    "Jew    Britain. 
Bar  Iron. 
Canadian  Tube  &  Iron  Co.,   Montreal. 
Henderson    *    Richardson,    Montreal. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Steel    Co.    of    Canada.    Hamilton. 
London   Rolling   Mills  Co.,    London. 
Bar  Iron  and   Steel. 
Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes   Co..   Ltd.,    Guelph,  Ont. 
Barn    Equipment. 

MacKenzie    Bros.,    Winnipeg,   Man. 
Bath  Room  Fittings. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Can.  H.  W.  Johns-ManTille  Co.,  tjtd.. 

Toronto. 
Landers,  Frary  ft  Clark,  New  Britain. 

Batteries  and  Accessories. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Northern  Electric  Co.,   Montreal. 
Bells. 

Taylor-Forbes    Co.,    Guelph. 
Bells,    Electric. 

Northern  Electric  Co.,   Montreal. 
Belting. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The   Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,    Toronto. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 

Toronto. 
MacKenzie   Bros.,    Winnipeg.    Man. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Bent    Goods. 

Merritt   ft   Co.,   Chatham,    Ont. 
Bicycles.  . 

Rown    Mfg.    Co..    Birmingham,    Eng. 
Irer  Johnson's   Arms   ft   Cycle  Work? 
Fitehburg,    Mass. 


Bird   Cages, 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Andrew  B.  Hendryx  Co.,  New  Haven. 

Biscuit  Boxes. 

Soren   Bros.,   Toronto. 
Bits. 

Ford   Auger   Bit   Co.,   Holyoke,   Mas?. 

Peck,    Stow   &    Wilcox    Co.,    Southing- 
ton,   Conn. 

Progressive      Mfg.      Co.,      Torrington, 
Conn. 

Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 

Binder   Twine. 

Consumers   Cordage   Co,,    Montreal, 
Blocks,   Lifting. 

The    Herbert    Morris    Crane    &    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Bolts  and   Nuts. 

London  Bolt  ft  Hinge  Works,  London, 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham 
ilton. 
Boilers   and   Radiators. 

Oiirney   Foundry   Co.,   Toronto. 

Taylor-Forbes    Co..    Guelph. 
Bolts. 

Northern     Bolt    &    Screw    Co.,     Owen 
Sound,    Ont. 

Canadian  Tube  &   Iron  Co.,   Montreal. 

London  Bolt  ft  Hinge  Works,  London. 

.Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 

The  Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 
Bows.  Buggy,  Auto  and  Express. 

Merritt   ft   Co.,    Chatham,    Ont. 
Box   Strapping. 

J.    E.    Beauchnmp   ft   Co.,    Montreal. 

The   Stanley   Works,    New   Britain. 
Box  Hinges  and  Locks. 

The   Stanley   Works,   New   Britain. 
Braces. 

Ooodcll-Pratt    Co.,     Greenfield.     Mass. 

Miller's   Falls   Co.,    New  York. 

Peck,    Stow   &    Wilcox    Co.,    Southing- 
ton,    Conn. 

Stanley     Rule     ft     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 

Atlas  Mfg.  Co.,  New  Haven,  Conn.. 

The     Stanley     Works,     New     Britain, 
Conn. 

Canada    Steel    Goods    Co.,    Hamilton, 

Taylor-Forbes    Co.,    Hamilton. 
Brakes,  Metal   Working. 

Brown.    Boggs    Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 
Brass    Goods. 

Jas.    Cartland    ft   Son,    Ltd.,    Birming- 
ham,   Eng. 

Evered    ft    Co.,    Smethwick,    Eng. 

Henderson     ft     Richardson,     Montreal. 

Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 

Tailman  Brass  ft  Metal  Co.,  Hamilton 
Brass.    Sheets,    Tubes    and    Rods. 

Tailman  Brass  ft  Metal  Co.,  Hamilton 
Braziers. 

Clayton  ft  Lambert  Mfg.   Co.,  Detroit, 
Bread   Mixers. 

Landers,   Fray  ft  Clark,    New  Britain. 
Brooms. 

MacKenzie  Bros.,   Winnipeg,   Man. 
Brushes. 

Meakins    ft    Sons,    Hamilton. 

Stevens-Hepner   Co.,    Port    Elgin. 

O.    F.    Stevens   ft   Co.,    Winnipeg. 

Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Builders'  Tools  and    Supplies. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont  ft  Co.,    Montreal. 

Howland,  H.  9.,  Sons  ft  Co.,  Toronto. 

Lewis   Bros.,   Ltd.,    Montreal. 

Lufkin   Rule   Co.,    Windsor,   Ont. 

Miller,    Morse    Hdwe.    Co..    Winnipeg. 

North    Bros.    Mfg.    Co..    Phfla.,    Pa. 

Stanley      Rule     ft      Level      Co.,     New 
Britain. 
Builders'    Hardware. 

Canadian    Yale    ft    Towne,    St    Cath- 
arines. 

P.    ft   F.    Corbin,   New  Britain.    Conn. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Lawson    Mfg.    Co..    Chicago. 

May  ft  Padmore.  Birmingham,  Eng. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Peck,    Stow  ft   Wilcox   Co.,   Cleveland, 
Ohio. 

Richards   Wilcox  Can.    Co.,    London. 

The     Stanley     Works     New     Britain, 
Conn. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 
Bnrrs. 

The     Stanley     Works,     New     Britain, 
Conn. 

Parrr'iiter  ft  B"l'->eh  Co.,  Oananoqv.e. 

The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,   Guelph,    Ont. 
Butts  and   Hinges. 

J.   E.   Beauchamp  &  Co.,  Montreal. 

The    Stanley    Works,    New   Britain. 

Taylor-Forbes   Co.,   Guelph,    Ont. 
Butts,    Spring. 

Chicago   Spring   Butt  Co.,    Chicago. 
Cake    Tins. 

Soren  Bros.,  Toronto. 
Calipers. 

Peck,    Stow   ft   Wilcox   Co.,    Southing- 
ton,   Conn. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Camp  Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson  Mfg.    Co.,  Montreal. 

MacKenzie   Bros.,    Winnipeg,   Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash   and   Parcel. 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..   Toronto,   Ont. 
Canada    Plates. 

A.  C.    Leslie   ft    Co.,    Montreal. 
Roofers    Supply    Co.,    Toronto. 

B.  ft   H.    S.   Thompson   ft   Co.,   Mont- 
real. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Eley    Bros.,    N.    Transcona,    Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,  Ont. 
Carriers. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 

Greening,    B.,    Wire    Co.,    Hamilton. 

McKir.non   Chain   Co.,    St.   Catharines. 

Oneida    Community,    Limited.    Niagara 
Falls,    Ont. 
Ceilings,   Metal. 

Metallic   Roofing  Co.,   Toronto. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd..    Toronto. 

Alfred    Rogers,    Ltd.,    Toronto. 

Cement  Working  Tools. 

T.    Slack   ft   Co.,   Toronto. 
Chafing    Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 

MacKenzie   Bros.,   Winnipeg,  Man. 
Chain   Blocks, 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,  Ont. 
Chain   Clutches. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,  Ltd.,  Toronto,  Ont. 
Chain    Prills. 

Smith    ft   Hemenway   Co.,    New   York. 

Chain.    Manufacturers. 

The     Andrew    B.    Hendryx    Co.,    New 
Ha^en,   Conn. 

McKinnon   Chain   Co.,   St.    Catharines. 

Oneids   Community,   Oneida,    N.Y. 
Chain.     Trace,     Logging,     Halter, 
Dog    Leads,   Agricultural. 

B.  Oreening  Wire  Co.,  Hamilton,  Ont. 

McKinnon   Chain   Co.,   St.    Catharines. 
Chains.. 

B.    J.    Coghlin,    Montreal. 

Canada   Chain   Co.,    Sarnia. 
Chain,   Treble-Refined    Iron. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co..    Greenfield,    Mass. 

Peck,    Stow   ft    Wilcox  Co.,    Southing- 
ton,    Conn. 

Qualitv  Tool   Co.,    Montreal. 

Smith    &    Hemenway   Co.,   New  York. 

Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 

Connor,   J.   H.,   ft  Sons,   Ottawa,    Ont. 

CnTnmor-Dowswell,     Ltd.,    Hamilton. 

Maxwell,    David,    ft    Sons,    St.    Mary's. 
Clippers,    All    Kinds. 

American    Shearer    Mfg.    Co.,    Nashm. 

Chicago    Flexible    Shaft    Co.,    Chi?,ig.  . 
Clocks. 

The  Western  Clock  Co.,  La  Salle,   III. 
Clothes   Pins. 

Wm.    Cane    ft    Sons    Co..    Newmarket 

Meakins    ft    Sons,    Hamilton. 


Clothes    Driers. 

Cummer-Dowswell,   Ltd.,    Hamilton. 
Clothes  Line. 

Hamilton   Cotton  Co.,   Hamilton,  Ont. 

MacKenzie    Br3s.,    Winnipeg,    Man, 
Clothes    Wringers. 

Cummer-Dowswell  Co.,  Hamilton,  Ont. 

J.   H.    Connor  &   Son,   Ottawa. 

Maxwell,    David,    &    Sons,    St.    Mary's. 

American     Wringer     Co.,     New     York 
Coal    Chutes. 

Manitoba    Bridge   ft   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Coffee  Percolators. 

Landers,  Frary  &  Clark,   New  Britain. 

MacKenzie    Bros.,    Winnipeg,    Man. 

National    Electric   Mfg.    Co.,    Toronto 

Northern    Electric   Co.,    Montreal. 
Colors,   Dry. 

Allan    Munro    Color   Co.,    Montreal. 

A.  Ramsay   ft    Son   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 
Cold   Rolled   Strip   Steel. 

The     Stanley     Works,     New     Britain, 
Conn. 
Conductor  Pipe. 

Sheet    Metal    Products   Co.,    Toronto. 

E.    T.    Wright    Co.,    Ltd.,    Hamilton. 

Wheeler    &    Bain,    Toronto. 
Cord,    Wire  Picture. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage. 

Hamilton    Cotton    Co.,    Hamilton. 

Consumers    Cordage    Co.,    Ltd. 

Scythes   ft  Co.,    Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,  Toronto. 
Corrugated    Fasteners. 

The    Stanley    Works,    New    Britain. 
Cotton    Duck. 

Scythes  ft   Co.,   Toronto. 
Cotton    Wipers. 

Scythes  &    Co.",    Toronto. 
Cow   Sprays. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow  Sprayers. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow    Tics. 

Greening,    B.,    Wire    Co.,    Hamilton. 

McKinnon   Chain  Co.,    St.   Catharines. 

Oneida      Community,      Ltd.,      Niagara 

'  Falls. 
Cranes.  Electric. 

The    Herbert    Moms    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.    Hand    Power. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

The     Herbert     Morris     Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.    Overhead    Traveling. 

Manitoba  Bridge  ft  Iron  Wks.,  Ltd.. 
Winnipeg,    Man, 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes     Wall. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Crowbars. 

B.  J.    Coghlin,    Montreal. 
Cultivators,    Hand. 

C.  S.   Norcross  ft  Sons,    Bnshnell,   111. 
Cuspidors. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

MeClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada.  Ltd.,  Montreal,  Toronto 
Winnipeg. 

E.   T.   Wright  Co.,   Ltd..   Hamilton. 
Cutlery,    Razors,    Scissors,   etc. 

Caverhill,    Learmont   ft   Co.,    Montreal. 

Crooks,    Jonathan,   ft    Son. 

Henderson    &     Richardson     Montreal. 

Howland,  H.  S.,  Sonc  ft  Co..  Toronto. 

Hntton,    Jas.,    &    Co..    Montreal. 

Thos.    Mortimer,    Toronto. 

MacKenzie    Bros..    Winnipeg.    Man. 

MoOlashan.  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller    Morse  Hdw.    Co..   Winnipeg. 

Alfred    Williams.  Sheffield.    Eng. 
Cutter  and  Sleigh  Stock. 

Merritt  ft  Co..   Chatham.    Ont, 
Derricks. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Mnn. 

The    Herbert     Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  ft   Whitney  Co.,    Dundas,   Ont. 
Door    Bolts. 

Peck,   Stow   ft   Wilcox  Co.,    Cleveland 

The     Stanley     Works.     New     Britain. 

Taylor-Forbes  Co.,    Guelph,    Ont, 
Door    Checks. 

Canadian  Yale  ft  Towne,  9t.  Cathar- 
ines. 

Wm.    Newman    ft    Sons,    Birmingham, 

Taylor-Forbes   Co.,    Ltd.,    Qnelph,  Ont. 
Doors.    Screen. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Sanderson,    Harold   Co.,    Paris. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN     ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize   in  all   kinds 
of  Roofing  Materials. 

WRITE  US   FOR    PRICES. 

J.  H.  McCOMB  LIMITED 

MONTREAL 


We  have   the  finest    machinery    and   every   facility   for 
producing  best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care   in    the   drawing    to    obtain  a  regular 
gauge.     Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 
THE  LAIDLAW  BALE  TIE  CO.,  LIMITED,  HAMILTON 

GEO.W.  LAIDLAW.Vancouver.B.C.  HARRY  F.  MOULDEN, Winnipeg,  Man. 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all   kinds   of  lumber   tools.     Light   and   Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


"Style  A— for 
Motorcycles" 


A  NON-FREEZABLE  LOCK 

Hardware  dealers  everywhere  have  endorsed 
this  new  keyless,  non-freezing  combination 
hasp  lock.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  bolts — contains  only  five 
parts — locks  in  three  places — made  of  Rolled 
Brass. 

The   JUNKUNC      ^tc'Sc" 

Made  in  seven  styles.  The  ideal  lock  for  Auto- 
mobiles, Motorcycles,  Garage  doors,  lockers, 
tool  chests,  barns,  etc.,  in  fact  for  every  lock- 
ing purpose.  Fully  guaranteed  and  positively 
"non-pickable." 

Our  Special  Introductory  Offer 

Write  to-day  for  special  introductory  assort- 
ment and  prices.  Remember,  there's  a  mighty 
good  profit  for  you  in  each  sale.  We  furnish 
circulars  FREE. 

If  your  jobber  cannot  supply'you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956  West  71st  Street,    Chicago 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 
promptly 

London  Bolt£  Hinge  Works i 
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CLASSIFIED   LIST   OF   ADVERTISEMENTS 


Door   Hangers. 

Canada   Steel  Goods  Co.,   Hamilton. 
Myers,    F.    E.,    ft    Bro.,    Ashland,    0. 
The    8tanley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,    Loo 

don,    Ont 
Taylor-Forbes  Co.,  Ouelph,  Ont. 

Denbletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Drills. 
Pratt   *    Whitney    Co.,    Dondas.    Oct. 

Drawer    Pall*. 
Peak.  Stow  ft   Wilcox   Co.,   Cleveland, 

Ohio. 
Th*     Stanley     Works,     New     Britain 

Conn. 
Taylor    Forbes    Co.,    Guelph.    Ort. 

Drills,   Brick    and    Stone. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerrille. 
Dry  Batteries. 

The   Canadian    H.    W.    Johns-Manvillt 
Co..    Ltd.,   Toronto, 

MacKenzie   Bros.,    Winnipeg,    Man. 
Door   Mats. 

Knhne-Andsrton    Co.,    Port    Hope,    Ont. 
Dastless    Dusters. 

Channel!    Chesnloal    Co.,    Toronto. 

MacKenzie   Bras.,    Winnipeg,    Man. 
Dnstless    Mops. 

MacKenzie    Bras.,    Winnipeg.    Man. 

Channell    Chemical    Co.,    Toronto. 
Eavetronghs. 

Thos.     Davidson    Mfg.    Co.,     Mortreal. 

The    Sheet    Metal    Produots    Co.,    To- 
ronto. 

B.   T.    Wright  Co.,   Ltd.,    Hamilton. 

Sheet  iMetal    Products    Co.,    Ltd.,    To- 
ronto. 

Wheeler   ft    Bain,    Toronto. 
Elbows. 

K.    T.    Wright    Co.,    Hamiltor. 

Sheet    Metal    Products    Co.,    Ltd..    To- 
ronto. 

Electrical     Heating-     Specialties. 

Landers,  Frary  ft  Clark,  New  Britain. 

MacKenzie    Bros.,    Winnipeg,    Man. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew    Electric    Co.,    Renfrew. 

Flexible    Conduit  Co.,    Guelph,    Ont. 
Emery    or    Corundant    Wheels. 

The   Carborundum  Co.,   Niagara    Falls. 
N.T. 

The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,    Toronto. 
Electric    Flxtare*. 

The    Bartoc-Nettlng   Co.,    Ltd.,    Wind 
•or. 

Jae.   Morrison  Brass  Mfg.  Co..  Toronto. 

Tallman  Brass  ft  Metal  Co..  Hamilton. 
Eleetrie  Irens. 

Chicago    Flexible    Shaft   Co..    Chicago. 

Flexible    Conduit   Co.,    Guelph.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Renfrew    Electric    Mfg.    Co..     Renfrew. 

Landers.    Frary  ft  Clark,   New  Britain. 

National    Electric    Mfg.    Co..    Toronto. 
Electrical    Tools. 

Smith  ft  Hemenway  Co.,  New  York. 
Electricians'    Supplies. 

Northern    Eleetrie  Co..    Montreal. 
Emery   Cloth. 

John    Oakey    ft    Sons,    Ltd..    London, 
Eng. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 
Emery    WheeU. 

Jno.    Oakey    ft    Sons,    Ltd.,    London. 
Bng. 
Enamels. 

Canada   Paint  Co.,    Montreal. 

Martin-Senonr   Co.,    Montreal. 

Pratt    ft    Lambert,    Bridgebnrg,    Ont. 

A.  Ramsay    ft    Son    Co..    Montreal. 
Sherwin-Williams   Co..    Montreal. 

6.    F.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 
Hoods,    Ltd..    Birmingham.    Eng. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
MacKenzie    Bros.,    Winnipeg,    Man. 
MeClary's.    London.   Ont 
Sheet    Metal    Products    Co..    Toronto. 

B.  T.    Wright   Co.,    Ltd..    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  ft   Bulloch   Co.,   Gana- 

noojne,  Ont. 
The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Bremen,   8,   4   and    8    Horse. 

MacKenzie    Bros..    Winnipeg.    Man. 
Fasteners,    Storm.    Sash   *   Screen. 
MacKenzie    Bros.,    Winnipeg,    Man. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor  Forbes  Co.,   Guelph.   Ont. 
Fencing.    Woven    Wire. 
The  Steel  Co.   of  Canada.    Ltd.,   Ham- 
ilton. 
Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 
Filters. 

A.    Ramsay   ft    Son    Co..    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay   ft    Son    Co.,    Montreal. 
Flies    and    Ra*ps. 
naraett   Co..    O.    ft    H..    Philadelphia. 
T»elts    File    Works.     Philadelphia,     Pa. 
Nicholson    File    Co..    Port    Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 


Firearms    and    Ammunition. 

Harrington  ft  Richardson  Arms  Co., 
Worcester,  Mass, 

Iver-Johnson's  Anns  ft  Cycle  Works, 
Fitohburg,    Mass. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor,   Ont. 

Fire   Brick. 

Elk    Fire    Brick    Co.    of  Canada,    Ltd.,     i 

Hamilton. 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd.,     ! 

Winnipeg,    Man. 
Fire  Clay. 
Elk    Fire    Brick   Co.    of  Canada,    Ltd., 

Hamilton. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Fire    Pots. 
Clayton  ft  Lambert  Mfg.  Co.,  Detroit. 

Fire    Door    Fixtnres. 

The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co.,     London, 
Taylor   Forbes   Co.,    Guelph.    Ont. 

Fire  Escapes. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire   Place   Furnishing*. 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.   Ont. 
Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn, 
Fishing    Tackle. 

Andrew  B.  Hendryx  Co  .  'en. 

Flags. 

Scythes  ft  Co.,    Toronto. 
Flashlights,    Electric. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Flint    Paper. 
Jno.     Oakey    ft    Sons,     Ltd.,     London, 
Eng. 
Floor     Wax. 

Cooke  ft   Boulton,  Toronto. 
Food    Choppers. 
Landers.    Frary  ft  Clark.  New  Britain. 
*).    Maxwell    ft    Sons.    8t.    Mary's. 
Peck.    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 

Folding    Ttihnlar    Steel    Tripods. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Force   Cnps. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Forgings. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man, 
Frlctiou    Hoists. 

The  Herbert  Morris  Crane  ft  Hoist 
Co..    Ltd..    Toronto.    Ont. 

Manitoba    Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Galvanizing. 

Canada    Metal    Co.,    Toronto. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

F,.    T.    Wright    Co..    Ltd..    Hamilton. 

Sheet  Metal  Products  Co.,  Ltd..  To- 
ronto. 

Galvanized   Iron. 

Henderson     ft     Richardson.     Montreal. 
John    Lysaght.    Ltd..    Bristol,    Newport 
and   Montreal. 

]   Galvanized    Steel    Tanks. 
I        Wayne  Oil  Tank  ft  Pump  Co..  Wood- 
stock,   Ont. 

Galvanized    Ware. 

H.  S.   Howland,  Sons  ft  Co..  Toronto. 
E.    T.    Wright   Co.,    Ltd..    Hamilton. 
MacKenzie    Bros..    Winnipeg,    Man. 
MeClary's,    London,    Ont. 
8heet    Metal    Products    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

Galvanized    Wire. 

Dominion  Iron  and  Steel  Co.,  Ltd.. 
Sydney. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton, OnU 

Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

MeClary   Mfg.   Co..   London. 

Sheet    Metal    Products    Co.,    Toronto. 

Soren    Bros.,    Toronto. 

E.    T.    Wright    Co..    Hamilton. 
Garden    Cnltlvators. 

C.   8.    Norcross  ft   Sons,    Bushnell,    111. 
Gas    Fixtnres. 

The  Barton-Netting  Co..  Ltd..  Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 
|    Gas    Engine    Silencers. 

Marim    8ilencer  Co.,    Hartford,    Conn. 
Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pitner  Gasoline  Lighting  Co..  Toronto. 
Gasoline   Tanks,    Cndergrnnnd. 

Wayne  Oil  Tank  ft  Pump  Co..  Wood- 
stock,  Ont. 
Gates. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Gauges. 

Peck,  Stow  ft  Wilcox  Co.,  Southing- 
ton,    Conn. 


L.    8.    Starrett  Co.,    Athol,    Mass. 
Glass. 

Toronto    Plate    Olass    Importing    Co., 
Toronto. 

Consolidated     Plate     Glass     Co..     To- 
ronto. 

Miller,    Morse    Hdwe.    Co..    Winnipeg, 
Man. 

Excelsior    Plate    Glass    Co.,    Toronto. 

A.    Ramsay   &   Son,    Montreal. 

G.    F.    Stephens    ft   Co..    Winnipeg. 

Glass  Cotters. 

Smith  ft  Hemenway  Co.,  New  York. 
Glass,    Ornamental. 

Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co.,    Toronto. 
G.    F.    Stephens    ft   Co.,    Winnipeg. 
Toronto    Plate    Qlass    Importing    Co., 
Toronto. 
Glass,    Sheet    and    Figured. 
A.   Ramsay   ft  Son,   Montreal. 
Glass    Paper. 
A.    Ramsay   ft   Son,   Montreal. 
Jno.     Oakey    ft    Sons,    Ltd.,     London, 
Eng. 
Glass,    Wired. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Excelsior  Plate  Glass   Co.,   Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'   Diamonds. 
Pel  ton.    Godfrey   8. 
Sharratt    ft    Newth,     London,    Eng. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Glne. 
Henderson     ft     Richardson,     Montreal. 
G.     F.     Stephens    ft    Co.,     Winnipeg. 
Gouges. 
Buck    Bros.,    Milbury,    Mass, 
Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Gravity   Electric   Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto.    Ont. 

Gravity    Lowering   Blocks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland. 
Rlchatds-Wilcox     Mfg.     Co.,     London. 
Ont. 
Gnns. 
Harrington    ft    Richardson    Anns    Co., 

Worcester,    Mass. 
Iver   Johnson's   Arms   ft    Cycle   Works, 

Fitehhurg,    Mass. 
Remington    Anns-U.M.C.    Co..     Wind- 
sor. 
Ross    Rifle    Co..    Quebec 
Hammers. 
Peck.    Stow  ft  Wilcox  Co.,   Cleveland, 

Ohio. 
Whitman     ft     Barnes     Mfg.     Co..     8t. 
Catharines. 
Handles. 
MacKenzie    Bros..    Winnipeg,    Man. 
Still.    J.    R..    Mfg.  Co..   St.   Thomas. 
Hand    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg.    Man. 
Hangers,   Storm   Sash  and   Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co..    Guelph.    Ont. 
Watrous  Acme  Mfg.   Co.,  Des  Moines, 
Iowa. 
Hardware,    Metal    Window. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. 
The     Stanley     Works,     New     Britain, 
i   Harvest    Tools. 

H.   8.   Howland.  Sons  ft  Co.,  Toronto. 
Hay    Unloading    Tools. 
i       MacKenzie    Bros..    Winnipeg,    Man. 
F.    E.    Myers   ft    Bro.,    Ashland,   Ohio. 
Hay  Wire. 
Frost    Wire    Fence    Co..    Ltd.,    Hamil- 
ton, Ont. 
Hinges. 
J.    E.    Beanehamp   ft   Co,    Montreal. 
Canada    Steel    Goods   Co..    Hamilton. 
The     8tanley     Works.     New     Britain, 
Taylor    Forties    Co.,    Guelph,    Ont. 
Hinges.    Spring. 
Chicago    Sprinir    Butt    Co..    Chicago. 
Taylor-Forbes    Co..    Ltd.,    Guelph,  Ont. 
Hockey    Sticks. 

Still.    J.    H..    Mfg.    Co..   St.   Thomas. 
Hoists,    Chain,   Eleetrie    and 
Pnenmatic. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.     Ltd.,    Toronto.    Ont. 
Hoisting    and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    ft    Hoist 

Co.     Ltd..    Toronto.    Ont. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Honks. 
fTenderson     A     Richardson.     Montreal. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd.,    Toronto.    Ont. 
Peck.   Stow  ft    Wilcox   Co..    Cleveland. 

Ohio. 
The     Stanley      Works,      New     Britain. 

Oo.m. 
The   steel    Co.   of  Canada.    Ltd..    TTam 
ilton. 


Hoops,    Steel    and    Wire. 
Haven,   Conn. 
Peck,    Stow  ft    Wilcox   Co..   Cleveland. 

Ohio. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co.,    Quelph,    Ont. 
Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,     Mew 
Hooks,  Hat  and   Coat. 

Laidlaw    Bale-Tie   Co..    Hamilton,  Oat. 
Horseshoes   and    Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Haas 
ilton. 
Hose,    Garden    and    Lawn. 
Canadian     Consolidated     Rubber    Co.. 

Montreal. 
The    Canadian    H.    W.    Johns-ManvtDe 

Co.,    Ltd.,    Toronto. 
Gutta     Percha    ft     Rubber    Mfg.    Ok., 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Co. 
Montreal, 
Ice    Cream    Freezers. 
Wm.    Cane    ft    Sons    Co.,    Newmarket. 
MeClary's,    London,    Ont 
North    Bros.    Mfg.    Co..    Philadelphia. 
The     Sheet     Metal     Product*     Co,     of 
Canada.    Ltd.,    Toronto. 
Ice    Cutting    Tool*. 
North    Bros.    Mfg.   Co..    Philadelphia. 
Quality  Tool  Co.,   Montreal. 
Iron    and    Steel    Bar*. 
B.  J.   Coghlin,    Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Henderson    ft    Richardson,     Montreal. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The     Steel      Uo.      of     Canada,      Ltd., 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  ft   Iron  Co.,   Montreal. 
The     Steel      Co.      of     Canada,      Ltd.. 
Hamilton. 
Iron    Pumps. 

R.    McDougall    Co.,    Gait 
K.    E.    Myers   ft   Bro.,    Ashland.    Ohio. 
Japans. 

A.    Ramsay    ft    Son    Co.,    Montreal. 
Joist  Hangers. 
Manitoba    Bridge   ft   Iron   Wk3.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,    Ont, 
Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.     Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Knurling    Tools. 

Pratt    &    Whitney    Co..    Dundas,    Ont 
Ladder*.    Step.  _ 

Otterville    Mfg.    Co.,    Otterrlll*,    Ont, 

O.    F.    Stephens    ft    Co.,    Winnipeg. 

Stratford    Mfg.    Co..    Stratford,    Ont 
Ladders.    Shelf. 

F.  E.    Myers   ft    Bro..    Ashland,   Ohio. 
Richards-  Wilcox     Canadian     Co.,     Lon- 
don.  Ont. 

Lampblack. 
The     L.     Martin     Co.,     New    York. 
O.     F.     Stephens    ft    Co..     Winnipeg. 
Wilrkes     Martin     Wilckes     Co.,     New 
York. 
Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Lamps,    Incandescent. 

Northern     Electric    Co.,     Montreal. 
Lanterns.  . 

Can.  H.   W.  Johns-Manville  Co..  Ltd.. 

Toronto. 
Thos.    DavidBon    Mfg.    Co.,    Montreal. 
MeClary's,    London,    Ont 
Ontario    Lantern    ft    Lamp    Co..    Ham 

ilton.    Ont. 
The     Sheet     Metal     Products     Co.     if 
Canada.    Ltd.,    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MacKenzie    Bros.,    Winnipeg,    Man. 
1    Latcbcs.  _        _ 

Peck,   Stow  ft   Wilcox   Oe.,   Cleveland. 
Ohio.  ,    . 

The     Stanley     Works.     New     Britain. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
,    Lawn     Fencing. 

Canada  Wire  ft  iron  Goods  Mfg.  Co.. 
Hamilton. 

B.    Greening    Wire    Co..    Ltd.,    Hamtl- 

Banwell-Hoxie   Wire    Fence  Co..    Ham 
ilton. 
Lawn    Mowers. 
D.    Maxwell    ft    Sons,    St.    Mary  a. 
S.    P.    Townsend    ft   Co..    Orange,    N.J. 
Taylor   Forbes   Co.,    Guelph,   Ont 
Whitman     ft     Barnes     Mfg.     Co.,     8t 
Catharines. 
;   Lawn    Settees. 

Canada  Wire  ft  Iron  Goods  Co..  Ham- 
ilton.  Ont. 
Stratford  Mfg.  Co.,  8tratford. 
Lawn    Swings. 
J.    E.    Beanehamp    ft    Co..    Montreal. 

F.  E.   Myers  ft  Bro..    Ashland.   Ohio. 
Stratford     Mfg.     Co..    Stratford.    Ont 

i   Linseed    Oils. 

A.    Ramsay   ft    Son    Co.,    Montreal. 
!    Lead    Pipe. 

Canada     Metal     Co..     Toronto. 

Hovt    Metal    no..    Toronto. 
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Hardware  dealers  everywhere  are  stocking 
a  line  of 

ELECTRIC  FLASHLIGHTS 


Flashlights 


are  standard,  the  most  simple  to  operate 
and  absolutely  guaranteed. 

Franco  "Wireless" 

The  only  non-short  circuiting  fibre  flash- 
lights. Has  concealed  connections  and  is 
practically  unbreakable. 

Write  for  catalogue  to  your  jobber  or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  King  Street  West,  TORONTO,  ONTARIO 


SAFETY 
FIRST 


See  That 

THIS   MARK 

OF  HIGH  QUALITY 

Is  On   E«/er>„y    / 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 


Inquiries  Solicited 

Canada   Wire   &    Iron 

Goods  Co.    *v 
Hamilton,  Ont 

TtTi'iMiiniiTrnrTt 
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Cutlery 


HAS    STOOD    THE    TEST 
FOR    MANY   GENERATIONS 

It  is  made  throughout  on  their  own  premises, 
from  finest  grade  of  steel  regardless  of  cost,  by 
skilled  workmen. 

Butler's  "KEEN"  and  other  Razor  brands  are 
BEGUN  AND  FINISHED  at  Trinity  Works,  NOT 
SENT  to  Germany  for  grinding. 

"Sheffield  made, 
Both  haft  and  blade." 


Trade-Mark  "BUTLER"  granted  a.d.  1768. 


The 


Mark  granted  a.d.  1681. 


Butler's    "Cavendish"    brand    (Regd.)    Table 
Knives,  Carvers  and  Plate. 

HIGHEST    ATTAINABLE    QUALITY.       SPECIAL. 
GOLD  MEDALS.    GRAND  PRIX. 


GEORGE  BUTLER  &  CO., LTD.,  Sheffield.  England 

London  Showroom,  62.  Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE: 

G.  A.  MARSHALL      70  Lombard  Street,  Toronto 


"  J^laie  in   Canada" 


Brooms  of  Quality 


to  introduce  our 


CANADA  LINE 

Please    note  the   following   SPECIAL   PRICES— 

Sample  order  solicited: 


Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


68 


HARDWARE    AND    METAL 
CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


February  27,  1915. 


Levels. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
Goodell-Pratt  Co.,    Greenfield,    Mas*. 
J.   Rabone  ft  Sons,    Birmingham,    Eng. 
L.    8.    Starrett    Co.,    Athol,    Mass. 
Stanley      Rule     ft     Level     Co.,      Ne» 
Britain,  Conn. 

Linseed    Oils. 

Canada    Linseed    Oil     Mills,    Toronto. 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc 
Peck,    Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
Taylor  Forbes   Co.,    Guelph,    Out. 

Lumbering     Tools. 

Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,   &  Co.,   Pembroke,   Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Mantles. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 

Hamilton   Gas    Mantle  Co.,    Hamiltoi.. 

Mantels   and    Orates. 

The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,   Ont, 

Mattings,    Flexible    Steel,    Wire. 

Kuhne-Anderton    Co..    Port    Hope,    Out 
Mechanics'    Tools. 

Stanley     Rule     ft     Level     Co.,     Ne» 
Britain,   Conn. 

Goodell-Pratt   Co.,    Greenfield,    Mass. 

Peck,    Stow  ft    Wilcox   Co..    Southing 
ten,   Conn. 

L.    S.    Starrett  Co..    Athol,   Mass. 
Metals. 

Canada   Metal   Co.,    Toronto. 

CaverhUl,    Learmont   ft  Co.,    Montn* 

R^eS°?  .&    R*chardson,    Montreal. 

Host   Metal    Co.,    Toronto. 

Mm16,    h    C"£  Co-   Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 

"MM*    &    COti   C°-^" 
Alonzo  W.   Spooner,   Ltd.,   Port  Hrm, 

^Cana^T^i    Products     Co!OP;, 
Canada,    Ltd.,    Toronto. 

ConnStaDleT     Works.     New     Britain 

TutSian  Brass  *  Metal  Co"  HaB 
Metal    Lockers. 

"Hamilton"6  &  Ir°D  °°0d9  "*■  <*•• 
Metal    Shingles,    Siding,    Etc 

Metallic    Roofing    Co..    Toronto.  ' 
Metal  Polish. 

^^ToEnto*-  ™-Manvi„. 
Metal    Polish,    Emery    Cloth,    Etc 

Oakey,  John,  ft  Sons,  London.  Eng 
Mitre    Boxes. 

Smith  ft  Hemenway  Co..  New  York 
Mop   Wringers. 

K^Mon  B^2-    Wta°JP«.    Man. 
White   Mop   Wringer   Co.,    Fultonville, 

Motor    Cycles. 

^nou^M^  &  CyC'e  WOTl» 
Vail   Pollers. 

^fScSr    Hdw-    C^-.    Bridge 
Smith   ft   Hemenway  Co..    New    York 
Nails,    Wire. 
Dominion   Iron   ft  Steel   Co.,   Sydney. 

Sound,   Ont.  ^^         "     °W€IJ 

ThFiffi  r?  "SPSS*  Co-  Gananoque. 
Uton.  Canada,  Ltd.,  HaX 

Weckyokes. 
MacKenzie   Bros.,    Winnipeg.   Mam. 

N|ckel-PIated    Ware. 
MacKenzie   Bros.,    Winnipeg,    Man. 

Oilers. 
JJ08-    Davidson    Mfg.    Co.,    Montreal 
The     Sheet     Metal     Products     Co      Af 
_Ca°»d».   Ltd.,   Toronto.  ™ 

r!  n"  «?^lht  C£"  Ltd-  Hamilton. 
R.  K.   Bloomer,   Keithaburg,   ni^ 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves. 

?i!rJlBT*,utB-    Co.,    London. 
3oeen   City    Oil    Co..    Toronto. 

Oil    Tanks   and    Pumps. 

8heet    Metal    Products    Co.,    Toronto 

*ock.°Ontrank  &  PUmP  C°™™i- 

Ornamental   Iron   and   Wire. 

Canada  Wire  ft  Iron  Goods  Mfg.   Co. 
Hamilton. 

Manitoba    Bridge   &    Iron    Wks.,    Ltd 
Winnipeg,    Man. 


Packing. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 

Pails. 

Wm.    Cane    &    Sons    Co..    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet  Metal    Products   Co.,    Ltd.,    To- 
ronto. 

Paints,  OUs,  Tarnishes. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 
Brandram-Hendereon,    Montreal. 
Canada   Paint  Co.,    Montreal. 
R.  C.  Jamleson  ft  Co.,  Ltd..  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft    Co.,    Toronto. 
Pratt    &    Lambert,    Inc.,    Bridgeburg. 
A.    Ramsay  ft   Son   Co.,    Montreal. 
Sherwin-Wlllianu    Co.,    Montreal. 
Q.   F.   Stephens  ft   Co.,    Winnipeg. 
Paint   and   Tarnish   Remover. 

A.    Ramsay   &    Son    Co.,    Montreal. 
Perforated    Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     life. 

Co..    Hamilton.    Ont, 
Greening.    B.,    Wire   Co.,    Hamilton. 
Pig   Iron. 
Henderson    ft    Richardson,    Montreal. 
Steel   Co.    of  Canada,   Limited,    Ham 

ilton. 
A.    O.    Leslie    ft    Co.,    Montreal. 
Pipe  Wrenches. 
Peck,   8 tow   ft   Wilcox  Co.,   Southing 

ton.    Conn. 
Trimont   Mfg.    Co..    Roxbury,   Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 
Hoyt    Metal    Co.,    Toronto. 
Steel    Co.    of    Canada,    Limited,    Ham 

ilton. 
Canadian  Tube  ft   Iron   Co..    Montreal 
Pipe,    Galvanized    Cond. 
E    T.    Wright    Co..    Hamilton.    Ont. 
Sheet    Metal    Products    Co.,    Ltd.     To 
ronto. 
"ipe    Cutters. 

Trimont    Mfg.    Co.,    Roxbury.    Mass. 
'  lane    Irons. 

Ruck    Bros..    Milbury,    Mass. 
Plate   Clamps. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto.    Ont, 
Plyers. 
*Tender«nn    ft    Richardson,    Montreal. 
Peck,    Stow   ft    Wilcox   Co..    Southing- 
ton,    Conn. 
Smith    ft    Hemenway   Co.,    New   York 
Plugs.  Electricians'. 
Canadian     Consolidated     Rubber     -jo 
Montreal. 
I    "onltrv    Neftfne. 

Greenine.    R..    wire   Co..    Hamilton. 
Tohn    Lysaeht.    Ltd..    Rriatol.    Newport 
and    Montreal. 
Pulleys. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd 

Winnipeg,    Man. 
Peck     8tow   ft   WUmi   Co..   Cleveland, 

Ohio. 
Taylor-Forbes    Co..    Ltd.,    Guelph.  Ont, 
"nllevs    fSash.    etc.). 
f,    *   "•    CoTWn.   N»w    Britain     Conn. 
MacKensie    Bros.,    Winnipeg.    Man. 
Taylor-Forbes   Co.,    Ltd..    Guelph,  Ont, 
''nmps. 
R.    McDougall   Co..    Gait.   Ont. 
F.    E.    Myers   ft   Bro..    Ashland,   Ohio. 
:    Pump   Talves. 

Canadian     Consolidated     Rubber     Co. 
Montreal. 
!    "ntty. 

Rrandnsm-Henderson    Co..    Montreal, 
panada    Paint    Co..    Montreal. 
Sherwin-Winiams    Co..     Montreal. 
%*°el.C^   of  Canada.   Ltd..    Hamilton. 
R.    F.    Stephens    ft    Co.,    Winnipeg. 
Ranges. 
Kir-Ben.    Ltd..    Almonte. 
MeOlary'a.    London. 
Onrney    Foundry   Co..   Toronto. 
Thrw.     Davidson     Co..     Montreal 
Findlay   Bros..    Carleton    Place. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Western   Foundry   Co.,    Wingham. 
Rat   Traps. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co. 

Hamilton. 
Oneida      Community,      Ltd..      Niagara 
Falls. 

Radiators. 

Onrney    Foundry    Co..    Toronto. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 

Jonathan    Crookes    ft    Son,    Sheffield 
Eng. 

Jas.    Hutton    ft    Co.,    Montreal. 

Miller.    Morse    Hdw.    Co.,    Winnipeg. 
Reamers. 

Butterfleld   ft   Co.,    Rock    Island,   Que. 

Pratt    ft    Whitney   Co.,    Dundas,    Ont. 

Whitman   ft   Barnes,    St.   Catharines. 
Razor    Hones. 

Carborundum  Co.,   Niagara  Falls,  N.Y 
Red    Lead. 

Brandram-Hendereon    Co.,    Montreal. 
Reels,    Fishing;. 
Abbey   ft   Imbrie,    New   York, 


Refrigerators. 
MacKenzie   Bros.,    Winnipeg,    Man. 
McClery'8,    London. 
Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Ben,    Ltd..    Almonte. 
Reinforcing    Concrete. 
Dominion    Iron    ft    Steel    Co..    Sydney 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton.   Ont. 
Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Rifles. 
Ross    Rifle    Co.,    Quebec. 
Taylor    Forbes    Co..    Guelph,    Ont. 
Rims,  Waggon,  Buggy  and  Auto. 

Merritt   ft    Co.,    Chatham,    Ont. 
Rivets. 
Manitoba    Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,    Ont. 
Steel  Co.   of  Canada,   Hamilton. 
Parmenter  ft  Bulloch  Co..  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    ft    Cycle    Wks. 
Fitehburg,    Mass. 
Roofing. 
Canadian  Supply  ft  Con.  Co.,  Toronto. 
Canadian    H.    W.    Johns-Manville   Co.. 

Toronto. 
H.   S.   Howland   ft   Sons  Co.,  Toronto, 
r.ewis    Bros.,     Ltd.,    Montreal. 
The  Paterson  Mfg.  Co..  Ltd.,  Toronto. 
Miller.    Morse   Hdw.    Co..    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
'tooting    Supplies. 
The  Can.    H.    W.   Johns-Manvflle   Co.. 

Ltd..    Toronto. 
Metallic    Roofing  Co..    Toronto. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 
The  Paterson   Mfg.  Co.,   Ltd.,  Toronto 
'tope. 

Consumers    Cordage    Co..    Montreal. 
Rope   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Runways.   Hand   Operated. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
Runways.    Electric. 
The    Herbert    Morris    Crane    &    Hoist 

Co..    Ltd.     Toronto.    Ont. 
Manitoba    Bridge    &    Iron    WK.    Ltd., 
Winnipeg,    Man. 

Pules    and    Ganges. 

Jan.     Chestermnn    &    Co..    Ltd..    Shef- 
field.   England. 
Lufkin    Rule    Co..    Windsor. 
T,.    a.    Starrett    Co.,    Athol.    Mass. 
Rubber    Cement. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
*-'od    Irons. 

Taylor   Forbes   Co.,    Guelph,   Ont, 
Sash   Fasteners. 
Peck,    Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
cows. 
ntsston.   Henry,   ft  Sons.   Philadelphia. 
Simonds    Canada    Saw    Co..    Montreal. 
'•""nles. 
Wlmer   Pnmn   ft    8cale   Co..    Aylmer. 
Rnrrow.    8tewart  ft   Milne  Co..   Ham- 
ilton. 
ccreen    Doors    and    Windows. 
MacKenzie    Bros..    Winnipeg,    Man. 
Sanderson.     Harold     Co..     Paris,    Ont. 
S-reen   Door  Sets. 
P.    ft   F.    Corbin.   New   Britain.    Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 
?"rew   Plates. 

Butterfleld   ft   Co.,    Rock   Island,    Que. 
?"rew  Drivers. 

Quality  Tool   Co..   Montreal. 
S-rew    Driver   Bits. 
Ruck    Bros..    Milbury.    Mass. 
Peek,    Stow   ft    Wilcox  Co.,    Sonthlng- 

ton.    Conn. 
Quality  Tool   Co..   Montreal. 
S.-rews.    Nuts.    Bolts. 
Vorthern    Bolt    ft    Screw    Co..     Owen 

Sound.    Ont, 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,    Wood. 

Steel  Co.   of  Canada,  Ltd.,  Hamilton. 
Scythe    Stones. 
The  Carborundum   Co.,    Niagara   Falls, 
New   York. 
Seeds, 

Wm.    Rennie   ft   Sons,    Toronto. 
Serving  Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Shears,    Scissors. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
G.    F.    Stephens    ft    Ce„    Winnipeg. 
Shelf    Boxes. 

Cameron    &    Campbell,    Toronto, 
shellacs. 

Berry    Bros..    Walkerville,    Ont, 
*■  hovels    and    Spades. 
Lundy  Shovel  ft  Tool   Co.,   Peterboro. 


sieves  and   Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Ham- 
ilton. , 

Silencers. 

Maxim   Silencer   Co.,    Hartford,    Goon 
Silverware. 
MacKenzie   Bros.,    Winnipeg,    Man. 
McQlashan,  Clarke  Co.,  Niagara  Fal 
Meriden    Britannia    Co.,    Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Standard    Silver    Co.,    Toronto. 
Singletrees. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Smoke    Stacks. 
Manitoba   Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
<now    Shovels. 
The  Sheet  Metal   Products  Co.,    Mont- 
real,   Toronto,    Winnipeg. 
-«tore    Ladders. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont, 

Solder. 

Canada   Metal   Co.,    Ltd.,    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Northern    Electric    Co.,    Montreal. 

Sheet    Metal    Products    Co.,    Toronto. 
Splicing    Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Northern   Electric   Co. 
Sporting   Goods. 

H.  S.   Rowland    Sons  &  Co.,  Toronte. 

Lewis     Bros.,     Ltd.,     Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.   Wright  Co.,   Hamilton. 
Springs. 

Q.     J.     Coghlin.     Montreal. 

B.  Greening  Wire  Co.,  Ltd.,  Ham 
ilton. 

Henderson    ft    Richardson.     Montreal. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 
Spring    Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago.  111. 

Taylor-Forbes  Co.,   Ltd.,   Guelph,  Ont. 
Stains. 

A.    Ramsay   ft    Son   Co.,    Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkervflle, 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

A.    Ramsay   ft   Son   Co.,   Montreal. 

G.    F.    Stephens    &    Co.,    Winnipeg. 

Winnipeg   Paint   ft   Glass   Co.,    Winni- 
peg. 
Stains,   Wood. 

Berry    Bros.,    Walke.rville. 

Q.    F.    Stephens    ft    Co.,    Winnipeg. 

A.  Ramsay    ft    Son   Co.,    Montreal. 
Winnipeg   Paint  ft    Glass  Co.,   Winni- 
peg. 

Staples. 
Canada  Wire  &  Iron  Goods  Ce.,  Ham- 
ilton,  Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.   of  Canada.    Ltd..    Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The  Stanley  Works,  New  Britain. 
Conn. 

Steel    Wire    Hoops. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils. 
Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,  Ont. 
McClary's,    London,    Ont, 

E.  T.    Wright   Co.,    Ltd.,   Hamilton. 
Store   Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.    Myers   ft   Bro.,    Ashland,    Ohio. 
Stocks   and    Dies. 

Butterfleld   ft   Co.,    Rock    Island,   Qne. 
Stoves,   Furnaces. 

Burrow,  Stewart  ft  Milne  Co.,  Ham- 
ilton. 

Oumey    Foundry    Co.,    Toronto. 

l-'indlay   Bros.,  Carleton   Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben,    Ltd.,    Almonte. 

McClary's,    London,    Ont. 
Stoves,    Gas. 

Burrow,  Stewart  ft  Milne  Co.,  Ham- 
ilton. 

Gurney     Foundry    Co.,    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Stove   Pipes. 

Soren    Bros.,    Toronto. 
Tank   Heaters. 

MacKenzie    Bros.,    Winnipeg.   Man. 

Manitoba    Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


PEERLESS 


ORNAMENTAL 
FENCING 


It' s  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  ana  tough- 
left    in.     Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry   Fencing  are  extra  heavy — 
extra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust— 
can't   get  out  of  shape  —  can't  help   giving 
bsolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 

conscience    and  make    money,   too. 

'  for  our  dealer*!  proposition.      It1!  at' 

tractive.     It  will  interest  you.   It*!  well 

worth  a  ttamp.      Send  today. 

tie  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 


B^ 
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Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 


A  babbitt  of  quality 


For 
Heavy 

Pressure 


HIBCODL  BtAHINGSi 


For 

High 

Speed 


Always  reliable.    Stocked  by^hardware  dealers. 


THE  L.  MARTIN  CO. 

HEADQUARTERS   FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

NewlYork^  Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS* 

SHEFFIELD,  ENG.  "hited 

Avoid  imitations    of    our  ^CQ£D    TRADF"  * 

CUTLERY 


By  seeing  that  this 
mark   is  on  each    blade. 


exact  -T*       T 


Wanted  ^ 

SOLE  AGSNTS  FOR  CANADA 

James  Hutton  £§.  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  '  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work   quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Taps. 

ButterfleM  ft   Co.,    Rock    Island     One 

Pratt   ft    Whitney    Co..    Dundas,    Ont! 
Tacks,. 

Steel   Co.  of  Canada,    Ltd..   Hamilton. 
Tapes. 

Can.  H.  W.  Johns-Man vllle  Co..   Ltd. 
Toronto. 

Jas.  Chestennan  ft  Co..  Sheffield, 
H,ng. 

Lufkin   Role   Co.,    Windsor.    Ont. 

J.   Rabone  ft  Sons,   Birmingham,   Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 
Technical    Books. 

MaoLean    Publishing    Co..    Toronto. 
Tents   and    Awnings. 

Scythes    ft    Co..    Toronto. 
Telescopic   Ash    Hoists. 

The    Herbert    Morris    Crane    ft    Host 
Co.,    Ltd.,    Toronto,    Ont. 
Threshing;    Tools. 

Pratt    ft    Whitney    Co.,    Dundas,    Ont. 
Tiling;,    Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co..   Ltd 
Toronto. 

The  Barton-Netting  Co.,  Ltd..  Wind- 
sor,  Ont. 

Tinners'    Slips. 

P!ck'   9.tow  *   Wileox  Co.,   Southing 

ton.    Conn. 
Taylor-Forbes   Co..    Ltd..    Guelph,  Ont. 
Tin   Plate. 

A.  C.    Leslie    ft    Co..    Montreal. 

B.  ft  8.  H.  Thompson  ft  Co.,  Mont- 
real. 

Tinware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Soren    Bros.,    Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Tires,    Auto,    Bicycle    and 
Baby   Carriage. 

Canadian  Consolidated  Rubber  Co. 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    MUbury,    Mass. 

The  Ohapln  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Fans   Co.,    New   York, 

Peck,  Stow  ft  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  ft  Hemenway  Co..  New  York. 

Stanley  Rule  ft  Level  Co.,  New 
Britain. 


Tools— Metal    Workers*. 
Krown-Boggs    Co..    Hamilton. 
Peck.    Stow    ft    Wilcox   Co..    Southmg- 
ton  &   Cleveland. 
Tool    Grinders. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don.   Ont. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  One 

Torches. 

Clayton    &    Lambert    Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Toolf.. 
J.     H.     Still    Mfg.    Co..    8t.    Thomas, 

Track    Systems. 

The    Herbert    Morris  Crane    ft    HDist 

Co.,    Ltd.,    Toronto,  Ont. 
Travelling    Cranes. 

The    Herbert    Morris  Crane    ft    Hoist 

Co..    Ltd.,    Toronto,  Ont. 

Tripods. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Trolleys. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
Tubing.   Draught. 

Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Tubing,    Rubber. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vacuum    Cleaners. 

Onward   Mfg.   Co..   Berlin,   Ont. 
Vacuum   Sweepers. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Varnishes;     See    Paints. 

Berry    Bros.,    Ltd.,    Walkeirffle,    Ont, 

Pratt    ft    Lambert,    Bridgeburg. 

A.    Ramsay    ft    8on    Co.,    Montreal. 

G.    F.   Stephens  ft   Co.,   Winnipeg. 
Ventilators. 

Metallic    Roofing    Co.,    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto,    Ont. 
Wiish    Boards. 

Wm.    Cane    ft    Sons    Co.,    Newmarket, 

Meakins   ft    Sons,    Hamilton. 
Washing    Machines,    Etc. 

J.    H.    Connor   ft   Son,    Ottawa,   Ont. 

Cummer-Dowswell,      LtS„      Hamilton, 

Henderson    &    Richardson.    Montreal. 

MacKenzie    Bros.,    Winnipeg,    Man. 

D.    Maxwell    ft    Son.    St.    Mary's,    Ont. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 


Wagon    Jacks. 

Richards-WUcox    Canadian    Co.,     Lon- 
don,   Ont. 

Washers. 

Steel    Co.    of   Canada,    Ltd.,  Hamilton. 

Wrought  Washer    Mfg.  Co..  Milwaukee. 
Watering    Cans. 

Soren    Bros.,    Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Wash   Boilers. 

Soren    Bros..    Toronto. 
Sheet    Metal    Products   Co.,    Ltd..    To- 
ronto. 

Werders. 

C.    8.    Noreross    ft    Sons,  Bushnell.    111. 
Whips. 
Hamilton    Whip    Co..    Hamilton.    Ont. 
MacKenzie    Bros.,    Winnipeg,    Man. 
White    Lead. 
Brandram-Henderson    Co.,     Montreal. 
Steel   Co.   of  Canada.   Ltd.,    Hamilton. 
G.    F.    Stephens   ft    Co.,    Winnipeg. 
Wholesale    Hardware. 
Thos.    Blrkett  ft   Son.   Ottawa. 
Caverhill,    Learmont   ft   Co.,    Montreal. 
Howland,  H,  8.,  Sons  ft  Co..  Toronto. 
Lewis     Bros.     &     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
Wlr>ches. 
Manitoba    Bridge-  &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Window   Guards. 
H.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Wire    Guards. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire    Co.,    Ltd..    Hajiil- 
ton. 
Wire  Door  Guards. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co.,    Ltd..    Hamil- 
ton. 
Wire,    Iron,    Steel,    Brass    and 
Copper. 
Dominion    Iron    ft    Steel    Co.,    Ltd., 

Sydney. 
R.    Greening    Wire   Co.,    Ltd.,    Hamil 


Henderson    ft    Richardson,    Montreal. 
Laidlaw   Bale  Tie  Co.,    Han-'! ton.  Ont 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
\VI-e. 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Northern     Bolt    ft    Screw    Co.,     OweD 
8ound,   Ont. 
Wre    Mats. 

Andrews     Wire      Works     of     Canada. 
Ltd.,    Watford.    Ont. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton.  , 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Kuhne-Anderton    Co..    Port   Hops,    Ont. 

Wire    Goods,    Bright. 
Frost   Wire    Fence    Co.,    Ltd.,    Hamil- 
ton, Ont. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 
Andrews    Wire    Works,    Watford,    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Wire    Prodncts. 
Andrew    Wire    Works,    Watford,    Ont. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
Dominion     Iron    ft     Steel    Co.,     Ltd.. 
8ydney. 
Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd..    Hamilton. 

Wire    Springs. 
The     B.     Greening     Wire     Rope     Co. 

Ltd..    Hamilton. 
Henderson    ft    Richardson,    Montreal. 

Wire    Stretchers. 
MacKenzie    Bros.,    Winnipeg,    man. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Wood    Finishes. 
Berrv    Bros..    Walkerville. 
G.    F.    Stephens    ft    Co..    Winnipef 
Woven    Wire    Fencing. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ont. 
Dominion     Iron     ft     Steel    Co.,     Ltd.. 
Sydney. 
Wrenches. 

Peck.    Stow  ft    Wilcox   Ce.,    Southing 

ton  ft  Cleveland. 
Trimont    Mfg.    Co..    Roxbury,    Mass. 
Whitman     ft     Barnes     Mfg.     Co.,     8 

r'atharines. 
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Stanley's 

No.  1776-J1 

Garage  Door 

Sets 

Containing 

Complete  Hardware  Equipment 
for  Garage  with  Double  Doors 

Sets  include  the  following: 

3  pairs  No.  960-J1  10-inch  Extra  Heavy  Tee  Hinges,  with  Eeversed  Pads. 
1  No.  1055-J1  6-inch  Wrought  Steel  Chain  Bolt,  with  Three  Staples. 
1  No.  1056-J1  6-inch  Wrought  Steel  Foot  Bolt,  Bolt  Springs  are  Sherardized. 
1  No.  1260-J1  No.  4  Thumb  Latch  with  Padlock  Eyes.    See  Cut. 
1  No.  1257- Jl  No.  4  Handle.     Same  size  as  Handle  in  No.  1260  set. 
All  the  above  in  Dead  Black  Japanned  Finish. 

One  Set    No.  1776-J1 


No.  1776-J1  Garage  door  set  supplies  the 
demand  for  a  quality  set  at  moderate  cost.  The 
extra  heavy  10-inch  hinges  have  reversed  pads 
to  permit  application  to  jamb  of  the  door. 

The  plates  of  the  6-inch  chain  and  foot  bolts 
are* the  same  size,  making  a  neat  combination. 

The  wrought  steel  thumb  latch  with  8%- 
inch  handle  is  fitted  with  padlock  eyes  so  doors 
can  be  securely  locked. 

The  wrought  steel  pull  No.  1257  is  the  same 
size  as  the  handle  of  No.  1260  set,  and  is 
applied  to  the  other  door.  The  advantage  of 
two  handles  for  drawing  the  doors  shut  is 
obvious. 

The  dead  black  japan  finish  gives  the  hard- 
ware a  neat,  dignified  appearance. 

Send  your  order  to  your  jobber  now,  and 
ask  us  for  printed  matter  with  complete  descrip- 
tion to  enclose  with  vour  letters  and  invoices. 


Stanley  Garage  Hardware 

Complete  in  the 
Strong  Stanley  Telescope  Box 


A    neat,    handy   package    for   your    shelves.      Saves 

time  and  labor. 

Size  of  Box:   12%  x  7%  x  2%   inches. 

Gross  Weight:   20  pounds. 

Each  item  is  wrapped  separately  and  screws  of 

proper  size  and  finish  are  included. 


NEW     BRITAIN    \S   CONNECTICUT. 

NFWVYORK.  trademark  CHICAGO. 

Canadian  Representatives :  A.  Macfarlane  &  Co.,  Coristine  Bldg.,  Montreal 
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THIS  IS  NOT  A  TECHNICAL  TALK 

ON  VARNISH 


BECAUSE  following  the  example  of  the  English  makers  of  high-class 
fire'arms,  we  simply  do  not  use  Varnish  on  our  Ross  Rifle  Stocks. 

We  soak^them  in  oil  and  rub  them. 

The  fine  imported  walnut  we  use  goes  on  improving  with  rubbing  and 
with  age— a  system  much  ahead  of  the  gloss  varnish  which  does  not 
help  the  wood  nor  improve  with  time,  but  which  can  hide  defects  of 
grain  and  finish. 

This  is  only  one  of  the  fine  points  which  purchasers  of  Ross  Sporting 
Rifles  appreciate. 

ROSS  RIFLE  COMPANY,    Quebec,  Canada 


The  Bown-Villiers  21  h.p. 

TWO-STROKE  MOTOR  CYCLE 


A  perfect  light-weight  fitted  with  Villiers  Engine,  B.  & 
B.  carburettor,  Druid  spring  fork,  Dunlop  tyres.  A 
very  high-class  machine,  perfectly  constructed  and 
finished.  Very  easy  to  handle;  extremely  silent  run- 
ning, and  good  hill-climber.  Built  of  high-grade 
materials  by  skilled  workmen.  As  reliable  as  our 
world-famed  Aeolus  pedal  cycles. 

Price  as  illustrated,  $134.00  in  England. 

Liberal  discount  to  the  trade. 

Write  for  full  illustrated  catalogue  and  prices  of  other 

models. 

THE  BOWN  MFG.  CO. 

EXPORT  DEPT. 

SNOW  HILL,  BIRMINGHAM,  ENG. 


Brooms 
and  Whisks 

You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner  Company 

LIMITED 

PORT  ELGIN  ONTARIO 
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SHEET   COPPER 


STOCK  OR  IMPORT 


Reasonable   Price 


lrromfit   Oervice 


The  Roofers  Supply  Co.,  Limited      Toronto,  Ont. 

Importers,    jobbers    ana   ^Manufacturers 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to  vv — I 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 

/UFJCfN 


The  fact  that 


/UFK/N 


/    Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     they  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

the /ufk/n Rule  fa  ofCanaj>a,Lti>. 


Get  Cat.  No.  9 


W/ND50KONT. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


A  message  to  the 
manufacturer  who 
wants  more  business 
from  Hardwaremen. 


A  really  unique  opportunity  of  placing  your 
proposition  before  hardware  and  stove  mer- 
chants throughout  Canada,  is  furnished  by 
Hardware  and  Metal's  Annual  Spring 
Number.  Issued  March  20th,  this  splendid 
number  reaches  every  retail  hardwareman  in 
Canada,  just  in  advance  of  his  busiest  season 
— just  far  enough  in  advance,  to  assist  him 
in  making  up  specifications  for  the  big  ship- 
ments that  he  invariably  orders  in,  upon  the 
opening  of  navigation.  If  you  wish  your 
goods  to  secure  their  fair  share  of  the  deal- 
er's attention,  when  he  is  making  up  these 
important  orders,  consider  what  a  great 
chance  Hardware  and  Metal's  Annual  Spring 
Number  offers  you.  A  strong  advertisement 
in  that  issue  will  enable  you  to  make  your 
appeal  for  Spring  Orders,  to  every  hardware- 
man  in  the  Dominion,  simultaneously. 

Write  us  for  rates  and  for  information  as  to 
special  positions  available. 
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The 

Highest 

Grade  File 

Made 

ITS  A 
TOOL 


The 

Only   Line 

from 

3"  to  24" 

Absolutely 

Crucible 

Steel 


THE    FILE    YOU    WILL    EVENTUALLY    USE 
AS  PERFECT  AS  WILL  AND  SKILL  CAN  MAKE 

DELTA  FILE  WORKS 

PHILADELPHIA,   PENNSYLVANIA,   U.  S.  A. 

FOR  SALE  BY  LEADING  CANADIAN  JOBBERS 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES— WIRE  NAILS— WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS   OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners ' 
Rivets,  Etc. 


TRADE 


M 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We   also    manulattare 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:  LACHINE  CANAL,    -    -    -    -    -    MONTREAL 
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Take  Your 
Choice 
of  These 
Two 

Attractive 

Carborundum  Display 
Cases 

THE  little  rectangular 
golden-oak  Display  Case 
has  a  glass-covered  display 
panel  right  in  the  door.— 
Plenty  of  room  for  stock  in- 
side. The  case  is  twenty-four 
inches  high— just  right  size 
for  counter  or  window. 

The  triangular  case  is 
made  of  quartered-oak;  has 
two  big  glass-covered  display 
panels— stock-keeping  shelves 
inside. — Both  are  permanent 
store  fixtures  you  will  be 
proud  to  have. 

Either  Case   Given  Free 
with  Assortment  of  Car- 
borundum     Sharpening 
Stones 


The 

Carborundum 

Company 

Niagara  Falls,  N.  Y. 
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E      Suppose   you   write  for    complete      5 
details 
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ANY  GARAGES  BEING  BUILT 
IN  YOUR  TOWN? 

GET  AFTER  THEM  QUICK! 

Show  the  own- 
ers how  to 
avoid  swing- 
door  accidents 
by  using 

R-W 

No.  235 

TROLLEY 

HANGERS 

FOR 

ANGLE 

DOORS. 

They  take  the 

door    across 

the  corner. 

Swing  Doors  on  Garage  are  a  constant  annoyance  and  cause 
many  accidents  to  lamps  and  mud  guards.  But  don't  wait 
until   loo   late — Send   now   tor   special   book   on 


GARAGK    DOOR   EQUIPMENT. 


fcchardsWilcoy 


CANADIAN 
COMPANY.Ltd. 
LONDON,  ONT. 


WIRE  NAILS 

OF  SUPERIOR  QUALITY 
CONSULT  US  AT  ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — -these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

HARRY  F.  MOULDEN  .Winnipeg,  Man. 
GEO.  W.  LAIDLAW,    Vancouver,    B.  C. 


HARDWARE    AND    METAL 


March  6,  1915. 


THE 


3^f^^^%***'ii"^r^  -:  __^,rf- 


UNIVERSAL 

Butter  Churn 


and 


Cream  Whip 


A  practical  churn  for  general  household  use. 

Simple  and  speedy  in  operation,  easy  to 
clean  and  perfect  in  results. 

The  construction  of  the  perforated  paddle 
and  its  action  in  connection  with  the  round 
wire  frame,  within  which  it  revolves,  is  such 
that  it  will  turn  cream  into  butter  in  less  time 
than  any  other  glass  churn  on  the  market. 
This  paddle  is  made  of  sheet  steel,  heavily 
tinned.  It  is  more  sanitary  than  wood  and 
never  wears  out. 

The  »lass  bowl  is  entirely  open  at  the  top  and  the  inside  is 

perfectly   smooth    with   no   grooves   or   corners   to   interfere 

witli  cleaning. 

The  entire  metal  construction  may  be  withdrawn  from  the  bowl  with 

one  operation.     A  large  clamp  holds  the  churn   securely   to  the  table 

while  in  operation. 

The  churning  capacities  mentioned  below  are  actual  ones  and  in  most  cases  UNIVERSAL  Churns  will  make  as 
much  butter  as  the  next  larger  size  of  other  makes. 

AS  A  CREAM  WHIP 

With  cream  below  60  degrees  the  UNIVERSAL  Churn  is  just  as  good  for  whipping  cream  as  it  is  for  making 
butter  at  the  higher  temperature.    Does  the  work  more  thoroughly  and  in  less  time  than  it  can  be  done  by  hand. 

For  prices,  etc.,  write  to  your  jobber  or  direct  to  us. 


LANDERS,  FRARY  &  CLARK 


New  Britain,  Conn 


No.    15.       Each,   $1.50. 

Aetual    Churning    Capacity 

1%  pints. 


No.    25.        Each,    $2.00 

Actual    Churning    Capacity 

3  pints. 


No.    35.        Each,    $2.50 

Actual    Churning    Capacity 

4  pints. 


No.    45.        Each,    $3.00 

Actual    Churning    Capacity 

5  pints. 
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LEWISITE  and 
COVERTITE  ROOFING 


No 


Coating 

Required 


There  is 
SATISFACTION 
and  MONEY  in 
EVERY  SQUARE. 


Ready 


To 


Lay 


LEWISITE 

is  the  BEST  PREPARED  ROOFING 
MADE; 

"IT  IS  FIRE-RESISTING"; 
"IT    IS    ABSOLUTELY    WEATHER- 
PROOF"; 

"IT  IS  MADE  from  PURE  WOOL 
FELT  and  TRINIDAD  ASPHALT, 
guaranteed  to  weigh  5  lbs.  more  per 
square  than  any  of  the  Standard  Brands, 
and  this  is  all  Roofing,  not  sand  put  in  to 
make  weight." 


COVERTITE 

is  a  SUBSTANTIAL,  HONEST  ROOF- 
ING, and  must  NOT  be  confounded  with 
Cheap  Roofing.  It  is  made  of  Good 
Materials,  is  Weather  and  Waterproof, 
Fire  Retardant,  and  is  not  affected  by 
Extremes  of  Temperature. 


Supplied  in  1,  2  and  3  PLY  with  cement  and  nails. 

LEWIS  BROS.,  LIMITED 

MONTREAL 


Please  see  page  504  of 
our  Catalogue  No.  50 
for  full  particulars. 


P.  O.  Box  1450 


Send  for  your  copy  of 
the  most  complete  cata- 
logue if  you  have  not 
already  received  one. 
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March  6,  1915. 


PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all  requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 
best   designs   and    highest   standards    of   workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated  below.  All  are  heavily  copper  plated  and  polished  before  nickeling,  thus  giving  a 
higher  finish,  which  lasts  much  longer  than  ordinary  plating.  The  utmost  care  is  used  in  grinding  and  tempering  the  cutting 
plates,  giving  cutting  qualities  whose  superiority  may  be  readily  demonstrated  by  comparison.  No.  00  and  No.  000  Shaver  for 
beard  and  neck  trimming,  are  clip- 
pers of  the  utmost  lightness  and 
refinement,  not  paralleled  by  any 
other   American    manufacturer. 


STANDARD  No.  0,  No.  1,  and  No.  2. 
Retailing    at    about    $2.50.       High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 
with     grooved     bottom     plate,     recalling 
at  about  $1.50 


No.    00    SHAVER 

A  light  and  elegant  Clipper  for  beard 
and  neck  trimming.  Retailing  at 
.ibout  $2.25. 

If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &   Hilger,  Ltd. 

New   York  City 


SPEED 
Best   low-priced   Clipper   made, 
ing   at   about   $1.00. 


Retail  - 


CADET 

with   visible  sprlug,   retailing  at  about 
$1.00. 


Quick  Hot  Water  at  a  Big  Saving 
of  Gas 

One  minute   after  the 

Stack  Gas  Water  Heater 

is  lit  it  gives   hot  water  at  the  tap 

This  is  actually  the  most  durable  and  long-lived 
Copper  Coil  Gas  Water  Heater  made — it  is  the 
easiest  and  quickest  to  instal. 

Cost  but  little  more  than  the  ordinary  heater, 
but  the  extra  cost  is  quickly  covered  by  the 
savings  effected. 

Easily  sold.  Big  Profit. 

James  Morrison  Brass  Mfg.  Co. 

Limited 
93-97  Adelaide   Street  West,  Toronto 
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THREE //JHNISHES 
SIX   SIZES 


ALL  TESTED  FOR  LEAKS 


ALL 


s 


HIPMENTS 


M 


ADE   PROMPTLY 


I 


t«.  SHEET  METAL  PRODUCTS  CO.  ™JiZT 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 
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Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  hy  service  that  satisfies — 
backed  hy  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 

Your  Jobber  will 
Supply  You. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


First  —  a  reddish-brown  spot  appears.  The  spot  spreads. 
The  metal  sheet  flakes  off.  Pin-holes  appear.  The 
holes  grow  larger  and  larger.  Slowly  the  sheet 
crumbles  away  and  finally  nothing  is  left. 

That's  corrosion — the    destroyer. 

An   uncanny,  startling  and    mighty    expensive  process. 

Thousands  of  tons  of  steel  and  iron  sheet  products  are 
destroyed  yearly  by  corrosion. 

Yet  there  is  a  remedy — a  scientifically  made  corrosion- 
resisting  sheet   metal — 


fciNc:/v^ 
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' '  There  is   durability    and  economy  in   ever}/   ounce ' 


A  few   uses  for  Toncan  Metal  Sheets  are  : 


ROOFING 

SIDING 

VENTILATORS 

CORNICE 

EAVESTROUGH 


CULVERTS 

SILOS 

TANKS 

SKYLIGHTS 

CONDUCTOR  PIPE 


Write    for    a    copy  of     the 
"Text-Book  on  Corrosion" 


The  Pedlar  People,  Limited 

OSHAWA  -  -  ONTARIO 

Canadian    Distributors 

THE  STARK   ROLLING   MILL   CO. 

CANTON  ....  OHIO 

Sole  Makers 
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THE  VERY  BEST  IN  ELECTRIC  VACUUM  CLEANERS 


THE  INVINCIBLE  BABY 

VACUUM  CLEANER 

Runs  on  any  lighting  circuit. 
The  only  machine  with  patent  swivel 
handle;  will  get  under  any  piece  of 
furniture  2%  inches  from  the  floor. 
The  most  complete  set  of  tools  fur- 
nished with  any  vacuum  cleaner, 
comprising  curved  aluminum  tube 
handle  with  swivel  joint,  hose  and 
floor  tool. 

MADE  IN  CANADA 
Write  us  for  prices  and  particulars  of  our  full  line. 

A     H.  S.  HOWLAND,  SONS  &  CO.     At, 


jSP  ROWLANDS^, 

!s*mson| 

ILoUALITtiJ" 


WHOLESALE    HARDWARE 


LIMITED 


W  HOLLANDS  -\j 

Isamsons 


WE  SHIP  PROMPTLY  TORONTO       OUR   PRICES  ARE   RIGHT 

GRAHAM    NAILS    ARE    THE    BEST 


HARDWARE    AND    METAL 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co/s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


DAVIDSON'S  "EUREKA" 
Cheese  Factory  Milk  Cans 

The  neatest,  cleanest  and  most  sanitary  Milk  Cans  made. 
22  gauge  tinned  iron  bodies  with  Flush  Side  Handles.  Made 
in  all  sizes  from  10  to  40  gallons.  The  absence  of  the  centre 
hoop  improves  the  appearance  of  the  Can,  and  greatly  adds 
to  its  wearing  qualities. 

The  absolutely  plain  body  offers  no  opportunity  for  moisture 
or  dirt  to  lodge  and  cause  corrosion  and  rust,  as  it  frequently 
does  when  cans  are  furnished  with  Centre  Hoops. 

Fitted  with  our  Patent  Heavy  Rolled  Rim  Bottom,  they  slide 
easily,  and  will  not  tear  or  mutilate  factory  floors  or  wagons. 

Prices  on  Application. 

The  Thos.  Davidson  Mfg.  Co.,  Limited 


Toronto 


Montreal 


Winnipeg 
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THE  STEEL  COMPANY  OF  CANADA 

HAMILTON,  CANADA  LIMITED 


1 


WIRE 

WIRE  NAILS 

WROUGHT  PIPE 

Every  Length  of  Pipe  is  Tested 
before  leaving  our  Mills. 

UNIFORMITY  is  a  quality  found 
in  our  products  which  makes  it 
very  convenient  to  use  our  lines, 
and  at  the  same  time  increases 
the  life  and  usefulness  of  them. 

Business  as  usual     Service  unusual 


SALES    OFFICES: 
HAMILTON    MONTREAL        TORONTO  WINNIPEG 

VICTORIA      VANCOUVER     ST.  JOHN,  N.B.    HALIFAX 
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You  Can  Swing  Big 

Trade  On  A  Small 

Stock 

With  "FILE  FILOSOPHY"  And 
OUR  CATALOG 

You  can  swing  big  file-trade  on  a  very  small 
s-tock  of  the  "Famous  Five": 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(Made  In  Canada) 


With  swift  shipments  from  our  huge  factory  stocks, 
you  can  meet  any  quantity  demand. 

With  "File  Filosophy,"  you  can  give  expert  advice 
on  how  to  choose  and  use   files. 

With  our  Catalog,  illustrating  600  different  files, 
you  can  "talk  business"  to  file-users  in  every  line  of 
trade. 

And  with  our  complete  line  of  4000  efficient  patterns, 
you  can  control  the  bulk  of  the  local  file-business — 
just  as  we  control  90%  of  the  national  file-trade. 

Write  for  FREE  copies  of  "File  Filosophy" 
and  our  Catalog  TO-DAY.  They  will  give  you 
new  view-points  on  the  file-business  that 
should   mean   more   net   profit   for   YOU. 

NICHOLSON  FILE  CO. 

Port  Hope  ESS„  Ontario 

Use   The   Coupon! 

Name 

Address    

Dept,   1 


tt 


That 
Attracts  Trade 

Any  workman  to  whom  you 
show  this  Extension  Bit  Holder 
will  at  once  recognize  its 
extreme  utility  for  just  such 
difficult  jobs  as  that  pictured 
above.  He  will  see,  without 
your  even  showing  him,  how 
necessary  it  is  for  getting  into 
otherwise    inaccessible    places. 

LLERS  FALL5 

EXTENSION 

BIT  HOLDER  No.6 

Outer  sleeve  telescopes  over  inner 
spindle,  combining  lightness  with 
strength  and  making  it  handy  to  carry. 
Chuck  with  four  reliable,  strong,  steel 
jaws,  in  one  piece,  grips  firmly  over 
shoulders  of  bit  stock  shanks.  Fallows 
bit<  S/fo  inch  or  over  into  their  bores. 
Made  of  best  steel,  handsomely  polish- 
ed. Length  co  lapsed,  I6V2  in. ;  length 
extended,  24  in. 

Millers  Falls  Tools  Make  Sales  Sure 


Your  stock  should  certainly  include  Millers 
Falls  Hand  Drill  1980.  Breast  Drill  H2.  Bit 
Brace  872.  Hack  Saw  1027.  Bench  Drill  Press 
210  and  Acme  Mitre  Box — 
new  Millers  Falls  Tools  that 
have  already  established  a 
universal  reputation  for 
lime  and  labor-savin*  qual- 
ities. They  will  help  you 
attract  and  hold  the  most 
desirable  trade.  If  you 
haven't  our  catalog,    send 


MILLERS  FALL5 


for  it  now. 

MILLERS  FALLS  CO.,  Millers  Falls,  Mass. 
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With 


Taylor- Forbes 


The  "Adanac" 

Thoroughly    High-Class. 

Special    crucible   Tool   Steel,   oil    tempered. 

Equipped    with    train    of   ge.irs. 

Best  quality  material  used   throughout  i(s  construction. 

All   part;.   easily    adjusted. 

Four    blades     10%-inch    wl !s.    G'/j-incli    cylinder. 

Sizes — 17   in..   V.i   in.,  21    in. 


Cast  steel  knives,  oil  tempered.  Adjustable  half- 
box  bearings  on  cylinder  shaft.  Adjustable  bot- 
tom knife.  Wood  rollers  of  hard  maple.  Three 
and  four-knife  cylinder.  9-inch  drive  wheels. 
Same  high-grade  steel  used  in  this  Mower  as  in 
the  Woodyatt.     Sizes   12  in.,   14  in.,  10  in. 


The  Taylor-Forbes 
—GUARANTEE— 


If  for  any  reason,  at  any  time  within 
one  year  from  date  of  purchase,  the 
purchaser  of  a  Taylor-Forbes  Lawn 
Mower  is  not  satisfied  with  this 
purchase,  we  INSIST  on  giving  him 
a  new  machine  or  refunding  his 
money. 


Lawn  Mowers 

ON  HAND  YOU  CAN  CONFIDENT- 
LY RECOMMEND  YOUR  LINE  OF 
LAWN  MOWERS  AS  UNEQUAL- 
LED IN  QUALITY,  FINISH  AND 
MECHANICAL  FEATURES. 

Over  40  years  of  specializing  in  lawn 
mowers  has  put  our  product  in  the  lead 
and  in  the  highest  estimation  of  all  who 
know. 

Place  your  order  with  your  jobber  now. 

If  he  cannot  supply  you — we  will  ship 
when  wanted. 

The  Taylor-Forbes  Co.,  Limited 

Head  Office  and  Works:   GUELPH,  ONT. 

BRANCHES    AND    AGENTS: 

Taylor-fPorbes   Co..  246  Craig  St.   W.,   Montreal. 

Canadian  Unitedi  Mfrs.  Agency,   London,  England. 

H.  G.  Rogers,'  147  Prince  William  St.,  St.  John,  N.B. 

H.  P..  Moulden  &  Son,  Travelers  Bldg.,  Winnipeg,  Man. 

Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 


The 

"Empress" 


Open  four  and  five-knife  cylinder.  10Vi- 
incli  wheels.  Special  tool  steel  knives,  oil 
tempered.  Case-hardened,  adjustable  bear- 
ings. Case-hardened  ball-bearings  and 
balls.  Specially  prepared,  polished  steel 
shafts.  Cheeks  easily  attached.  Made  with 
grass-box  attachment. 
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We  have  com- 
pleted a  full 
line  of  worni- 
g  e  a  r  BALL- 
BEARING grinders.  They  are 
absolutely  noiseless,  oil-re- 
taining, dirtless,  fast  and  easy 

running;  made  for  both  sickle  grinding   and   tool   grinding. 
No.  30  is  fitted  with  a  large  sickle  wheel  4%"  in  diameter,  with 
malleable    iron    attachment. 


GOODS  THAT 
Will  HELP 
GET  YOU 
"BETTER 
BUSINESS 
THAN  USUAL," 
FROM  THE 
FARMERS 
THIS     YEAR. 


PERFECTION 
GRINDER  No.  16 

This  is  a  very  practical  size  machine, 
and  it  will  prove  a  very  good  seller. 
Made  of  material  of  a  quality  that  as- 
sures maximum  service  and  satisfaction. 
Fitted  with  combination  tool  rest,  chisel 
holder,  etc.,  making  it  the  MOST 
VALUABLE  MACHINE  ON  THE 
MARKET. 


STAR  SPECIALTY  MFG.  CO. 

227  West  Erie  Street.  CHICAGO 


Another  Good  One 
For  Profit 


msmm 


Heart-Shape 
Flexible  Steel  Mats] 

SUEE  SELLERS  WHEREVEE  THE 
OLD-FASHIONED  GERM-HAEBOEING 
JUTE  BEUSH  OE  EUBBER  IS  IN  GEN- 
EEAL  USE. 

Our  Flexible  Steel  Mats  are  made  of  best 
galvanized  material,  in  any  and  all  shapes 
and  sizes  for  every  requirement. 

They  are  perfect  scrapers  and  can  be  re- 
versed after  long  service,  making  two 
mats  in  one. 

Flexibility  of  construction — the  ability  to  con- 
form to  uneven  spots  is  attained  at  no  loss 
of  strength,  by  means  of  FOUR-FOLD  CON- 
STRUCTION AT  THE  OOINTS 

Jot  down  your  request  for  full  Information 
now. 

Andrews  Wire  Works 
of  Canada 

Limited 
WATFORD,  ONTARIO 


RIVETS 


THERE  ARE  MANY  PUR- 
POSES FOR  WHICH  YOU 
CAN  USE  ALUMINIUM 
RIVETS.  REPAIRS  T  0 
MOTOR  MUD  -  GUARDS, 
LAMPS,  UTENSILS,  STRAPS 
AND  LEATHER  ARTICLES. 
ETC. 

WE  HOLD  A  VERY  LARGE 
STOCK  OF  CLEAN,  BRIGHT 
ALUMINIUM  RIVETS, 
ROUND,  BRAZIER,  OR 
TRUSS  HEAD  IN  ALL  OF 
THE  USUAL  SIZES.  LET 
US  SEND  YOU  A  FEW 
SAMPLES. 

THE 

P-]]British  Aluminium  Co. 

Limited 

TORONTO 

Eastern  Agents  :     Spielmann  Agencies,  Montreal. 
Western  Agents:     Engineering  and  General  Supply  Co., 
Winnipeg. 


of  London,  England 
60  W.  FRONT  ST., 


a 


SUN 


99 


"SUN"   Stand   Lamp 

No.   343. 
Over     100    snappy 
styles  of  Fixtures. 


Gasoline  Lamps  are  ready 
sellers  and  with  liberal 
margin. 

Safe,     convenient,     clean, 
odorless,  economical — sat- 
isfactory the   world  over 
for  years.    Truly 
"The  Sun  Outshines  Them 

All" 

in     SALES    as     well    as 

"SUN"  light. 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount. 


"SUN"  Brass 
Blow      Pipe      Is 
what      they      all 
want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  US.  A. 
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Starrett  Hack-Saws 


%/v  ■&*  at 


HACK  3AWS 


For  Use  in  Hand  Frames 
or  Power  Machines 

All  you  men  who  sell  hardware  know  how  much  complaint  there  is  about 
unsatisfactory  hack  saws. 

We  know  you  can  prevent  complaint  and  secure  and  develop  good  trade  in 
this  line  by  stocking  and  selling  Starrett  Hack  Saws.  Listen.  You  know  we 
make  the  finest  tools  and  instruments  in  the  world.  We  also  make  hack  saws.  We 
will  stake  our  whole  reputation  as  toolmakers  on  the  qualities  of  those  hack 
saws.    Think  of  that. 


Why  We  Know  We 
Are  Right 

We  are  not  risking  our  reputation  on  an 
untried  product.  All  the  facilities  of  our 
huge  plant  have  been  at  our  disposal  in 
making  all  kinds  of  tests.  We  do  not  do 
things  by  halves.  We  made  tests  on  all 
kinds  of  steel,  we  made  hack  saws  of  all 
widths,  thicknesses,  and  of  various  num 
bers  of  ieeth.  From  these  tests  we  have 
picked  out  saws,  each  suited  to  a  certain 
kind  of  work  and  we  are  willing  to  back 
these  saws  because  we  have  tried  them 
and  proved  them.  What  more  can  we 
say? 

Where  They  Are 
Used 

Starrett  hack  saws  are  made  in  different 
styles  and  sizes  so  that  a  perfect   saw  is 


available  for  practically  any  job  of  metal 
cutting.  The  styles  include  saws  for  use  in 
hand  frames  on  cast,  rolled,  and  drawn 
metal  shapes  and  heavier  blades  for  use 
in  hack  saw  machines  on  heavy  high  speed 
work. 

Sell  The  Right  Saw 

There  are  saws  with  fine  teeth  for  cut- 
ting brass  tubing,  etc.,  and  flexible  back 
saws  for  work  where  the  saw  may  be 
strained.  It  doesn't  make  any  difference 
on  what,  kind  of  work  Starrett  Hack  Saws 
are  used,— if  you  only  sell  the  proper  saw 
for  that  work,  your  customer's  costs  will 
be  reduced  by  using  fewer  saws  and  by 
faster  work. 

Don 't  wait  for  purchasing  agents  or 
mechanics  to  come  to  you  for  hack  saws 
but  send  a  card  to  factories  in  your  local 
ity  telling  them  that  you  can  supply  them 
with  Starrett  Hack  Saws.  Help  them 
select  the  proper  saw  by  consulting  our 
catalog   No.   20M.A. 


Write  to  us  for  a  supply  of  these  catalogs  to  distribute  to  prospective  purchasers. 

The  L.  S.  Starrett  Company,  Athoi,  Mass. 

World's  Greatest  Toolmakers 
NEW  YORK  LONDON  CHICAGO 


BY   INVITATION 
MEMBER  OF 


42- 416 
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BISSELL'S  SPRING  OFFER 

is  in  force.  It  repeats  the  free  sweeper  proposition 
that  has  always  had  the  enthusiastic  approval  of 
the  trade,  and  contains  other  special  advertising 
ieatures  that  will  interest  every  progressive  mer- 
chant. 

The  Bissell  Carpet  Sweeper  is  as  indispensable 
to-day  as  ever  before  for  every  day  use  in  the  home. 
This  assertion  is  justified  by  the  fact  that  our  busi- 
ness for  January  was  considerably  ahead  of  Janu- 
ary of  1914.  This  showing  is  also  indicative  of 
the  return  of  normal  business  conditions. 

We  suggest  that  you  write  for  a  copy  of  our  Spring  Offer  Announcement,  which  contains 
full  particulars.  Bissell  sweepers  sell  at  established  piices  that  are  uniformly  maintained 
— both  wholesale  and  retail. 

The  house-cleaning  season  is  close  at  hand  in  which  the  Bissell  will  be   in   demand. 

BISSELL  CARPET  SWEEPER  CO. 

(Largest  Exclusive  Manufacturers  of  Carpet  Sweeping  Devices  in  the  World) 
GRAND    RAPIDS,    MICH.,    and     NIAGARA    FALLS,    ONTARIO 


(Main  Factory  and  General  Offices) 
NEW  YORK,  Sales  and  Stockrooms  and  Export  Department,  25  Warren  St. 


(Canadian  Factory) 
PARIS  AGENCIES  EVERYWHERE 


Y\7^HEN  trade  begins  to  boom  it  will  be 
*  *  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 


March  6,  1915. 


HARDWARE    AND    METAL 


15 


' '  Here  are  coverings  for  high  pressure  and  super- 
heated steam — for  medium  and  low  pressure  and  hot 
water  pipes — for   preventing   condensation   on    cold 
water  pipes — for  preventing  pipes  from  freezing- 
in  fact,  coverings  for  every  condition. 

"The  merits  of  these  coverings  are  widely  adver- 
tised in  scores  of  publications  read  by  engineers, 
architects,  manufacturers,  mine  owners,  etc.  There's 
a  big  opportunity  for  you  in  this  field — and  good 
profit. 


a 


—And    now 
examine   these 
Samples    of 

Pipe  Coverings 

' -  All  these  J-M  coverings  are  in  steady  demand — 
all  are  good  profit  earners.  Why  not  benefit  by  our 
quality-reputation,  advertising,  and  service  to  users f 

".A  small  stock  is  all  you  need  carry,  as  our 
Branch  located  near  you  can  ship  you  goods  over 
night." 


Write  ow  nearest  Branch   TO-DAY 
for  Booklets  and  Special  Proposition 


THE  CANADIAN  H.  W.  JOHNS  -MANVILLE  COMPANY,  LIMITED 

Manufacturers    of    Ready    Roofings;     Packings;    Stove   Lining;    Furnace  Cements;     Pipe  Joint 
Cement;    Garden  Hose;    Fire  Extinguishers;     Spark    Plugs;     Dry    Batteries;     Roof  Coating;  2659 

J-M  Regal  Anti-Leak  Stick;   J-M  Regal  Roof  Coating;    J-M  Elastic  Roof  Putty. 


TORONTO 


MONTREAL 


WINNIPEG 


VANCOUVER 


No.   1 


No.  4 


No.  5 


Keystone 


Calks 


JVLake   firm   footing  for  Horses   on 
sliftftery   roads 


SIMPLE 


RELIABLE 


ECONOMICAL 


Prevent  injury  to  horses,  and  to  the  vehicle  to  which  they -are  attached;  such  as  a  broken 
shaft,  etc. 

Put  in  a  stock  now — they're  recommended  by  blacksmiths  and  users  who  know. 

Tell  your  driver  customers  about  them  and  get  the  blacksmiths  in  your  locality  to  supply 
them.  Neverslip  Calks  wear  sharp  with  use,  and  are  very  durable.  When  completely 
worn  out  they  can  be  replaced  with  a  complete  set  of  new  ones  in  20  minutes,  which 
means   a    saving   of   time  to   the   buyer. 

Beware  of  imitations— WITHOUT  RED  TIPS  THEY'RE  NOT  NEVERSLIPS. 

Write  us   for  booklet  T — it  gives   full   particulars. 

The  Neverslip  Manufacturing   Co. 

U.S.  Factory:  New  Brunswick,  N.  J. 

Canadian  Factory  and  Office  : 

559  PIUS  IX  AVENUE,  -  -  MONTREAL 
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TRIMO 

A  "PIPING"  GOOD  WRENCH 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  10",  14"  only. 


NUT  WITH  NUT  GUARDS 


STEEL  HANDLE 


Send  for  Catalog  No.  150  WOod  handle 

TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 


No.  200  Inclinable 
Power  Press 


FOR  ACCURATE  POWER  PUNCH- 
ING, the  "BB"  POWER  PRESS  is  the 
most  Logical  Solution.  EFFICIENCY, 
POWER,  RIGIDITY,  CONVENIENCE, 
LONGEVITY  are  the  "BB"  Essentials 
that  bring  out  ECONOMY  and  keep  it 
in  CONTINUOUS  EVIDENCE. 

For  manufacturing  Cans,  Brass  Goods,  Trim- 
mings, Pieced  Tinware,  etc.,  etc.,  our  No.  200 
POWER  PRESS  illustrated  is  a  REAL 
MONEY  SAVER.  It  is  equipped  with  IN- 
STANTANEOUS CLUTCH.  The  KNOCK- 
OUT attachment  is  POSITIVE,  SIMPLE  and 
VERY  EASILY  ADJUSTED.  Crank  shafts 
made  from  VERY  HIGH  GRADE  steel 
forgings.  "It  will  pay  you  to  investigate  its 
Merits." 

Catalogue? 

The  Brown,  Boggs   Co.,   Ltd. 

HAMILTON,  CANADA 

Tinsmith    Tools,    Sheet    Metal  Working 
Machinery,    Power    Presses,   Dies,    Etc. 


Jk* 


Winnipeg 


Western  Representatives: 
Messrs.  Bissett  &  Loucks,  Ltd. 


Edmostt 
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Do  you  want  a  tool  that  is 
absolutely  new — different  from 
anything  else  on  the  market — 
and  one  that  will  attract  the 
attention  of  every  mechanic  in 
your  vicinity? 


High  Speed  Breast  Drill 
No.  279 


is  just  what  you  are  looking  for. 
It  has  two  speeds — 7  to  1,  and  2 
to  1 — and  a  lock  for  the  spindle. 
They  are  changed  by  turning  the 
knurled  ring  between  the  crank 
handle  and  the  gear  casing.  The 
whole  drill  with  its  gearing  com- 
pletely enclosed  by  an  aluminum 
casing  is  a  marvel  of  mechanical 
ingenuity  and  expert  workman- 
ship. The  three-jawed  chuck 
holds  round  shank  drills  all  sizes 
up  to  ^-inch  in  diameter.  All 
aluminum  parts  are  polished  and 
the  steel  parts  are  polished  and 
nickel  plated.  The  gearing  is 
packed  in  heavy  grease. 


Breast      Drills, 
Hand   Drills,    Recip- 
rocating     Drills, 
Chain  Drills,   Bench 
Drills,      Ratchet 
Drills. 

Hack  Saw   Blade*, 
and     Frames,     Drill 
Chucks,    Braces, 
Glass    Cutters,    Tool 
Sets. 

Bench       Grinders. 
Bench    Lathes,    Pre- 
cision    Tools,     Iron 
Levels,      Wooden 
Levels,     Nail    Sets. 

Automatic      Screw 
Drivers,  Plain  Screw 
Drivers,  Hand  Vises, 
Bench    Vises,     Foot 
Powers,         Polishing 
Heads. 

Goodell-Pratt   Company,  «^g~z&,  Greenfield,  Mass.,  U.  S.  A. 
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High  Quality 

TOOLS 

that  you'll  find 
very    profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


M 


Do  any  of  your  Customers 
use  Gas,  Gasoline,  Steam 
Engine,  Electric  or  Wind- 
mill power?  If  they  do  don't 
overlook  the  sale  of  this 
machine. 

The  Playtime 

is  a  great  hand 
washer  and  re- 
quires no  extra 
fittings  to  convert 
it  into  a  power 
machine.      The 

gearing  is  all  beneath 
the  tub  and  no  shifting 
of  a  belt  is  necessary  to 
open  or  close  the  cover. 

Makes  a  big  hit  with 
the  farmers. 

Cummer-Dowswell  Limited 

HAMILTON,  ONT. 

MAKERS 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Stills  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


BUFFALO 


AUTOMOBILE 
Oils  and  Lubricants 

Have  been  tested 

Have  been  tried 

and  have  satisfied. 

Thousands   of    the   most    discriminating   buyers   in 

Western  Canada. 

Not  made  for  any  particular  car  but  gives  entire 

satisfaction  on  ALL. 

Is  a  trade  winner,  and  is  THE  ONLY  OIL  NOT 

SOLD  DIRECT  TO  THE  CONSUMER. 

Be   prepared   for   the   opening   of  the   Automobile 

season  by  placing  your  order  NOW  with 

Prairie  City  Oil  Co.,  Limited 

WINNIPEG,  MAN. 
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BUY  OUR 


Die-Stamped  Trough 

No  prick-marks  to  solder  up,  and  every 
length  absolutely  identical.  It's  a  genuine 
pleasure  to  work  with  this  trough.  Note 
end  views. 

Our  trough  joints  look  as  though  "they  just 
grew  together." 

FULL    LINE   OF   CONDUCTOR   PIPE   AND    SUNDRIES 


END  VIEWS 

Back  being  slightly  higher  than 
front,  forces  all  water  to  leave 
by  front,  and  sloping  bottom 
forms  a  drip  to  prevent  it  run- 
ning back  to  facia  board.  Drip 
from  leaks  at  joints  also  falls 
flear  of  facia. 

Sloping  bottom  throws  all  water 
to  one  point,  facilitating  drain- 
age under  scant  fall  and  pre- 
venting rotting. 


THE   METALLIC   ROOFING    COMPANY,  LIMITED 


TORONTO 


Manufacturers 
and 

■111  Hill  llll    ■Illlll  II 


WINNIPEG 


r 


Keep  your 

rooms  warm  and 

your  tempers 

cool 


AVOID  DRAFTS 


"You  can  rely 
hipon  the 

"BRITON 

tokeepthemiout 


"  Britons  " 

keep  the  door  of 

the  world 


Made  only  by 

WM.  NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


THE 

YOU-  CAN  " 

GLOSE  OUT      WOR4-D" 


WTti   A 


The  reliance 

that  can 

be  placed  in  a 

"BRITON" 

should  be  your 
reason 

for  recommend- 
ation 


Particulars  of 
this  and  of  our 

other  Door 

Checks  of  all 

kinds  from 

FREDERIC    SARA 
&  COMPANY 

32(5  Ninth  Ave.  West 

CALGARY,  ALTA. 


~~t^**~*afi' 
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SCISSORS 


Best    quality    all-steel    scissors,    nickel    bows    and    blades, 
screw  joint,  light  model. 

The  only  scissors,  of  this  quality,  in  these  staple  patterns 
shown  in  Canada  to-day. 

Stocked  by  all  leading  jobbing  houses. 

Manufactured  by 

Geo.  Wostenholm  &  Son 

Sheffield,  England 


A.  Macfarlane  &  Co.,  Montreal 

Canadian  Representatives 


More-Profit  Pumps 
—Real  Profit 

No   use   to   sell   a   pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.     The  cost 
of  repairs  is  dead  loss 
of  time   and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougal!  Co.,  Limited 

GALT,  CANADA 


Wrouqhtand  Steel Platl 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


.Anre?led 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 
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Chatillon  Scales  are  made  in  every  style  and 
capacity  for  every  purpose.  They  ensure  "ACCUR- 
ACY"— one  of  the  watchwords  of  Modern  Business 
universally  demanded.  Secure  the  appreciation  of 
your    customers   by    selling 

Chatillon  Scales 


We  guanmtee  their  accuracy,  strength,  reliability, 
durability,  high-grade  construction.  Used  by  the  largest 
scale  users,  recommended  by  the  best  retailers,  O.K.-ed  by 
all  weighing  commissions,  adapted  to  the  standards  of  all 
nations. 

All  we  can  do  here  is  to  call  your  attention  to  these 
facts.  The  proof  lies  with  the  thousands  of  satisfied  users 
throughout   the   Dominion. 

Write   to    us    for   illustrated    catalogue,    or   ask    your   jobber. 

JOriM^riAl'lLLOMsSOKS 

85  Cliff  St.  New  York  City 

Scale  Makers  Since  1835 


That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing.    I,ook — 

The  Banwell-Hoxie  Fence  Co  ,  Middiemiss,  Ont.,  Jan.  8,  '13. 

Hamilton.  Ont. 
Gentlemen:  —  I  have  been  selling  fence  for  the  past  seven  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1912  and  have  sold 
in  that  one  yeur  niore  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length:  the  lock  is  tight  and  strong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  little  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  Peerless 
fencing.  Yours  truly.  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about  his  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Hearth  steel  fence  wire — tough,  elastic  and  springy — 
and  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospheric  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  **Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
on.  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  half 
as  many  posts  as  other  fences. 

We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
you  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd., 
Winnipeg,  Man.  Hamilton,  Ont. 


sale, 
that 
to  h 


You  Can  Sell 
a  Customer  an 
Inferior  Roofing 
Once,  But — 

That  will  probably 

be  the  last  roofing 

or   sale   of    any  kind 

you    will   ever   make 

im. 


Soon  his  roof  begins  to  leak, 
dry  out  and  go  to  pieces. 
He  complains.  The  manu- 
facturer does  not  stand 
behind  you.  You  lose  a 
customer. 

JM  ROOFINGS 

have  been  the  means  of  making 
countless  friends  for  dealers  all  over 
the  country. 

The  Johns-Manville  Co. 
hfty-year  reputation 
for  quality  on  their 
perf  ormances  in 
actual  service.  It 
stands  back  of  every 
roll  that  is  sold. 


rests   its 


*m 


This    means    perma-  WZl 

nently    satisfied    cus-         «§£| 
tomers  —  and  a  con- 
stantly growing  busi- 
ness   for    you    as    a 
result. 

Write  nearest  branch  for  special  dealer  proposition. 


THE  CANADIAN 
H.  W.  JOHNS-MANVILLE  CO., 


LIMITED 


2792 
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A  Word  for  Quality 


No.  440 


In  the  building 
of  bird  cages 
^WS^  leads 
— other  manufac- 
turers follow. 
The  best  spring 
brass  wire  is  used. 


No.  445 


Giving  unequalled 
strength,  firmness, 
and  lightness. 
Self-closing  and 
fastening  doors  on 
all  our  brass  cages. 


The  Andrew  B.  Hendryx  Co. 


New  Haven,  Conn.,  U.S.A. 


No.  6040  G 


The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


m 

4l 

WHEN  YOU 
SKATE 

> 

you   will   experience 
a  comfort  and  sense 
of  security  unknown 
before,    if    you    are 
wearing  the 

1 

Perfection 

• 

Steel    Ankle 

JH '■'"•• ::          iii 

Support 

w 

Whether  you  are  a  begin- 
ner or  an  expert  skater, 
you    need    the    "Perfec- 
tion" Support — it  is  the 
only  really  efficient  stay 
for  the  ankles. 

1   ffl 

Sold  by  all  the  Leading  Dealers. 
Price,  Si.oo  pet  pait. 

<fl                    Rft 

Owen  Sound    Steel 
Press  Works 

Did  You  Ever  Buy  Fireplace 
Goods  From  US)? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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BRbNZEj^GAtVAN 

''§8$Ilfflp' 


SAFETY 
FIRST 


See  That 

THIS    MARK 

OFHIGH  QUALITY 

Is  On   Eveny    / 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a   supply    of 
stock  sizes? 

Inquiries  Solicited 


Canada   Wire   &    Iron 
Goods  Co. 

►         Hamilton.  Out. 


ffr 


FTi  . 


■  ■■  •■■■■•■■■■■■■■■■■■  ■■••■■■■■■■■■■■••■■■■■■■■•inmX  yiim ■■■■■■ 
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HICAC 


o 


TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 


Chicago  Sprttjg^utt  (torn pans 


CHICAGO 


NEW   YORK 


Jvlade   in    Canada 


Brooms  of  Quality 


to  introduce  our 


CANADA  LINE 

Please   note  the  following  SPECIAL  PRICES— 
Sample  order  solicited: 


Fine  Polished    Colored   Handles 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 
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HORSE-SHOE    BRAND  WRINGERS 

WARRANTED  as  to  quality.  WARRANTED  to  give  satisfaction.  WARRANTED  as  to  price. 


Plain  Bearings 

and  Steel 
Ball  Bearings 


Enclosed 

Cog 

Wheels 


Plain  Bearings 

No.  340E 

"    341 E 

Steel  Ball  Bearings 

No.  360E 

"     361E 

Size  of  Rolls 
10x13^  inches 
11  xl^  inches 


WE  MAKE  THE  LARGEST  VARIETY  OF  WRINGERS  IN  THE  WORLD. 
Send  for  our  new  Price  List. 

THE  AMERICAN  WRINGER   COMPANY 

NEW  YORK  CITY,   U.S.A. 


Jenkins  Bros/  Discs 

Backed  by  50  Years'  Experience 

Discs  for  valves  were  one  of  the  first,  and  continue  to  be 
one  of  the  most  important  of  the  JENKINS  BROS.'  pro- 
ducts. They  are  all  scientifically  compounded  from  those 
ingredients  which  long  experience  has  taught  us  to  be  the 
most  durable  for  each  particular  class  of  service. 

Made  in  compositions  to  suit  either  Steam,  Hot  and  Cold  Water,  Air  or  Gas  Service. 

Accept  no  Substitutes 

Numerous  imitations,  for  which  superiority  is  claimed  because  of  newness,  are  on  the  market.     Is  it  not  a  case  of 
the  "just  as  good"  claiming-  to  be  better? 

Certainly  every  user  will  agree  that  a  concern  long  in  business  by  merit  of  service  is  better  equipped  through  ex- 
perience to  keep  abreast  of  the  times  and  to  make  improvement  where  improvement  is  needed. 

Stocked  by  all  dealers. 

BP'""  Write  for  Catalogue. 

103  St.Remi  St.  JENKINS  BROS.,  Limited,  Montreal 
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BEWARE  OF  INFRINGEMENTS 

As   We    Propose   to  Prosecute   all   Infringements   on   the   Patent   of   Our 

WRIGHTLIGHT  LANTERNS 

The  ONLY  Cold  Blast  Pattern  that  is  ORIGINAL  and  GENUINE. 

With  PATENTED  UNDETACHABLE  EARS,  swedged  around  the 
tubes,  and  "mushed"  firmly  in  between  the  junction  of  tubes 
and  body — a  tenacious,  solderless  grip,  that  cannot  be  torn 
loose. 

We  are  the  original  inventors  and  patentees  of  this  feature,  which 
is  found   on    WRIGHTLIGHT   Lanterns  only. 

Patented  in   Canada  and  the  United  States. 

That  the  value  of  this  invention  is  understood  by  the  makers  of 
other  Lanterns,  is  clearly  evinced  by  the  numerous  attempted 
imitations   that   are   constantly   appearing. 

BEWARE    of   these    imitations BEWARE    of    infringements    of 

our   Patent— STICK   to   the  genuine  WRIGHTLIGHT. 

The  other  merits  of  the  WRIGHTLIGHT,  exclusive  of  the  Patent- 
ed Undetachable  Ear  feature,  recommend  it  to  all  in  search 
of  a   brilliant,   powerful,   long-time   light-giving   Lantern. 

RING— Heavy  wire,  with  the  clip  inserted  in  slot  and  spread 
underneath,   and   soldered.,     Can't  come   off. 

Tl'BES — Two-piece,  pressed,  swedged  and  ribbed  longitudinally. 
Perfectly  smooth  interior  surface  for  air  passage.  Uninter- 
rupted air  circulation  is  a  paramount  feature  to  insure  a 
steady  burning  flame.  There  are  no  holes  in  our  tubes  to 
put  the   Lantern   out — accidentally. 

bail — Self-erecting,  attached  to  Undetachable  Ears. 

LIFT — 'Inside,   works  easily   and   with   precision. 

WELL — Dome  shape,  drawn  in   one  piece,  perfectly  leak-proof. 

BOTTOM — Concave — bulged   upwards — cannot  touch  the  ground. 

GLOBE  WIRES— Clasp  globe  firmly,  and  won't  let  it  fall  out. 

BURNER—  Steel,  locked  on.  Can't  come  off  until  twisted  side- 
ways. 

GLOBE — Long  or  short,  to  suit  the  individual  tastes  of  all  cus- 
tomers. 

stock — I.  X.  Charcoal  throughout,  with  bright,  heavy,  pure  tin 
coating. 

E.  T.  WRIGHT  CO.,  LIMITED,  Hamilton,  Canada 

When  in   need   of   RUBY   GLOBES— write  us 


Patent  Applied  for. 


Improved  Patent  Flush 
Handle 


CHESTERMAH'S  />£■"»*. 


MEASURING  TAPES 

Linen,  Metallic  and  Steel 


-^3j^«!g?£ 


For  Prices,  Catalogues,  etc.,  apply  to 


">/ 


F.    H.    SCOTT,    404  Corisfine  Bldg.,  Montreal 


TREMBLE    J 


Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents 
oer  word  with    a  Want  Ad.  in    this    paper. 
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28    "Service       'Branches    Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Wherever  Possible 
Patronize  Home  Industries 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,     Mats    and     Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN   CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It    is   our   desire    to   serve   you. 


Canadian   Consolidated 
Rubber Xo.,  Limited 

MONTREAL,  P.Q. 


28    "Service       Branches    Throughout 
Canada. 


i  5«jrtfl>ras«nf8^^ 
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"  ROCHESTER  " 

Galvanized  Tubs 

Are  galvanized  after  assembling,  making  doubly  sure  that  all 
seams  and  openings  are  absolutely  sealed. 


44 


Rochester"  Tubs  Have 


Double-seamed  bottom,  Metal  Wringer  attach- 
ment, Patent  Hook  Handles — prevent  slipping 
and  make  pouring  easy.  Extra  strong  wire 
around  top. 

ki  Rochester"  Tubs  sell  on  account  of  the  bright 
spangle  and  finish  that  will  not  rust  or  peel. 


MACKENZIE   BROTHERS 


WINNIPEG 


WHOLESALE   HARDWARE   SPECIALTIES 


It's   "STANLEY"— Not  the  Auto- 
mobile but  the  HARDWARE. 


A  complete  set  in  one  package  ready  to  pass  over  the  counter. 
Circulars   and   information   on   request   to   Dept.   E. 

No.  1776- Jl  Garage  Door  Set  Consists  of  the  Following: 

3  pairs  No.  960-10  inch  T  Hinges  with  reversed  pad;  1  No. 
1055-6  inch  Chain  Bolt  with  3  staples;  1  No.  1056-6  inch  Foot 
Bolt  including  floor  plate;  1  set  No.  1260  size  4  Thumb  Latch 
with  padlock  eyes;  1  No.  1257  size  4  handle.  Set  is  furnished 
in  Dead  Black  .Japan  and  is  packed  complete  with  screws. 


New  Britain 


V/ie  Stanley  Worh  %"™ 


n. 
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The  Workmen's  Compensation  Act 

Provisions  of  the  Much-Discussed  Workmen's  Compensation  Act  Explained  by  Mr 

Kingston  of  the  Workmen's  Compensation    Board   Before    the 

Retail  Hardware  Convention. 


ONE   of   the  most   interesting  feat- 
ures  of  the   hardware   convention 
on  closing-  day  was  an  address  by 
Mr.  Kingston,  of  the  Workmen's   Com- 
pensation Board,  on  the  provisions  of  the 
Workmen's  'Compensation  Act. 

The  question  has  been  taken  up  several 
times  by  Hardware  and  Metal,  and  after 
the  new  Act  went  into  force  a  short  time 
ago  a  great  many  letters  from  retail 
hardwaremen  arrived  at  the  office  of 
Hardware  and  Metal  asking  for  par- 
ticulars regarding  individual  cases.  A 
number  of  merchants  stated  that  they 
had  been  overcharged  or  in  other  words 
had  been  charged  a  great  deal  more  than 
it  had  cost  for  protection  by  insuring 
with  insurance  companies.  Many  of 
these  merchants  took  the  matter  up  with 
the  Compensation  Board,  and  secured 
reductions.  It  was  found  that  the  of- 
ficers of  the  board  were  particularly  de- 
sirous of  remedying  any  errors  which 
had  been  caused  by  misunderstanding. 
In  opening  his  address  Mr.  Kingston 
stated  that  the  Act  did  not  apply  to  re- 
tail and  wholesale  hardware  men.  It  was 
only  when  they  engaged  in  contract 
work,  roofing,  etc.,  that  they  came  under 
the  provisions  of  the  new  Act. 

Going  into  further  particulars  he 
pointed  out  that  the  Act  had  divided  em- 
ployers of  labor  into  two  classes.  Those 
coming  under  the  first  class  were  sub- 
ject to  the  provisions  of  the  new  Act ; 
that  is,  they  were  compelled  by  law  to 
pay  in  accordance  with  the  Compensa- 
tion Act,  a  certain  percentage  on  all  the 
labor  they  employed.  Those  who  did 
not  come  under  the  first  class  were  auto- 
matically exempt  from  its  provisions. 
That  is,  they  employed  labor  under  old 
conditions  and  in  cases  of  accidents  to 
any  employees,  were  liable  for  damages 
if  the  injured  employee  could  prove  his 
case.  The  only  difference  that  the  pass- 
ing of  the  Act  made  to  those  under  class 
2,  was  that  the  old  safeguards  which  in 
the  past  had  enabled  escape  from  paying 
damages  to  injured  employees  had  been 


removed.  Up  to  the  time  that  the  new 
Act  went  into  force,  an  employer  who 
could  prove  contributory  negligence  on 
the  part  of  the  injured  employee,  could 
escape  paying  damages;  neither  was  he 
liable  for  injury  caused  by  the  careless- 
ness of  a  common  employee  i  the  fact 
that  the  employee  had  assumed  the  risk 
by  taking  employment  when  he  fully 
understood  the  situation  had  served  as 
a  defence.  None  of  these  causes  would 
entirely  exempt  employers  under  class  2 
in   future. 

Retail  merchants  were  not  included 
under  the  first  class.  Hardware  men 
who  employed  sheet  metal  workers, 
plumbers,  steam  fitters,  electricians,  on 
outside  work,  would  come  under  the  Act 
in  so  far  as  this  part  of  their  business 
went.  The  assessment  on  outside  work 
was  quite  absolute — that  is,  it  was  im- 
posed without  any  exclusion  in  point  of 
numbers  employed.  In  cases,  however, 
where  hardware  men  employed  men  in  tin 
shop  Avork  but  not  on  outside  work  they 
did  not  come  under  the  Act,  if  thev  did 
not  employ  more  than  three  men.  Where 
move  than  three  were  employed  they  had 
no  option  but  to  place  that  branch  of 
t!ieir  business  under  the  jurisdiction  of 
the  board.  If  they  had  three  or  less  in 
the  tin  shop  it  was  optional  with  them. 
Tn  cases  where  sheet  metal  workers  were 
employed  on  both  shop  work  and  outside 
work  the  employer  was  expected  to  make 
a  return  to  the  board,  based  on  the  per- 
centage of  time  employed  on  the  outside 
work.  For  instance,  if  a  hardware  man 
paid  out  $3,000  in  salaries  in  his  tin- 
shop  and  reckoned  that  half  of  this  was 
paid  for  outside  work  he  would  make  his 
return  on  $1,500  annually.  The  percent- 
age assessed  on  salaries  of  men  employed 
on  outside  work  was  2  per  cent,  for 
plumbing  and  2%  per  cent,  for  sheet 
metal  work,  roofing,  etc.  The  percent- 
age for  shop  work  in  tinsmitbing,  was 
1.20  per  cent. 

H.  H.  Occomore,  Gruelph,  Ont.,  stated 
that  he  had  found  his  cost  materially  in- 


creased since  he  had  given  up  his  policy 
with  the  guarantee  companies  and  made 
his  returns  to  the  board.  This  had  been 
due  partly  to  the  fact  that  he  had  not 
divided  his  pay  roll  according  to  inside 
and  outside  work  and  also  that  the  esti- 
mate he  had  sent  in  had  been  based  on 
last  year's  work  which  was  bigger  than 
the  amount  of  business  he  was  doing 
during  the  present  year. 

Mr.  Kingston  pointed  out  that  the 
board  were  anxious  to  have  all  mistakes 
adjusted  and  that  where  an  employer 
was  paying  on  last  year's  figures,  despite 
a  shrinkage  in  business  this  year,  the 
matter  would  be  satisfactorily  adjusted. 
The  reason  for  the  advance  in  rates  over 
the  old  liability  rate  was  that  the  re- 
sponsibility assumed  under  the  Act  is 
much    greater. 

President  Maepherson,  of  the  O.  R.  H. 
&  S.  D.  A.,  told  of  a  case  where  a  man 
who  had  been  doing  a  large  business  in 
laying  cement  sidewalks  on  contract  had 
been  forced  to  pay  $80.  and  was  not  at 
the  present  employing  a  single  man. 

Mr.  Kingston  pointed  out  that  the 
money  which  this  man  had  paid  in  was 
really  held  by  the  board  in  trust  for  him 
and  it  will  be  held  to  that  man's  credit 
until  he  makes  returns  showing  that  he 
has  actually  spent  in  wages  the  amount 
on  which  this  assessment  had  been  made. 
In  case  of  his  death  the  amount  due  him 
Avould  be  refunded  to  his  estate.  In 
case  of  failure  the  amount  would  be  re- 
garded as  an  asset  for  the  assignee. 

Goino-  further  into  the  question  of  the 
responsibility  of  the  individual  employer 
Mr.  Kingston  pointed  out  that  hardware 
merchants  who  employ  no  men  for  out- 
side work  were  absolutely  barred.  This 
had  been  due  to  some  extent  to  the  at- 
titude of  the  Retail  Merchants'  Associa- 
tion who  had  opposed  any  suggestion  of 
retailers  coming  under  the  Act.  For 
those  who  came  under  the  Act,  who  were 
obligated  under  law  to  report  to  the 
board,  failure  to  make  the  report  might 
(Continued  on  page  43.) 
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The  Question  Box  Discussion 

Many  Questions  Taken  Up  at  the  Question  Box  Discussion   on  the  Last  Day  of  the 
Hardware  Convention — Comparisons  of  Prices  Paid. 


AS  promised  in  last  week's  issue 
of  Hardware  and  Metal,  when  an 
almost  complete  report  of  the  Re- 
tail Hardware  Convention  proceedings 
was  published,  the  "Question  Box"  Ses- 
sion is  appearing-  in  this  issue.  Many 
important  questions  were  taken  up  and 
freely  discussed  by  the  members  present 
at  the  sessions  on  Thursday. 

Checking  Freight  Bills. 

The  first  point  taken  up  was  the  ad- 
visability of  checking-  over  freight  bills. 

In  this  connection  W.  A.  Rankin,  of 
Ottawa,  stated  that  he  had  been  closely 
checking  his  bills  for  the  past  year,  and 
had  found  that  75  per  cent,  of  them 
were  wrong  in  one  particular  or  another. 

President  Macpherson  explained  that 
the  association  had  been  going  into  this 
matter.  A  year  before  he  had  kept  all 
his  freight  hills  for  a  year  and  had  had 
Mr.  Oecomore,  of  Guelph,  do  the  same. 
These  bills  had  then  been  sent  to  a 
freight  official  at  Montreal,  who  had 
checked  them  over  and  bad  sent  back 
assurance  that  they  were  uniformly  cor- 
rect. 

Mr.  Oecomore  stated  that,  despite  the 
report  received,  he  had  been  inclined  to 
doubt  the  accuracy  of  the  conclusions 
reached  by  the  inspector.  Last  year  he 
had  noticed  an  overcharge  on  a  bill  for 
tin  plates,  and  as  a  result  had  checked 
back  over  all  his  tin  plate  bills  for  a 
year.  He  had  discovered  that  from 
March,  1914,  on  he  had  been  paying  an 
overcharge  on  tin  plate  on  practicalh 
all  bills. 

Mr.  Mistele.  of  Rodney,  pointed  out 
that  the  local  freight  agents  have  autho- 


rity to  correct  mistakes,  provided  that 
the  matter  is  brought  to  their  attention 
before  the  bill  is  paid. 

E.  J.  Creper,  of  Owen  Sound,  brought 
up  the  point  of  the  different  classifica- 
tions for  crated  anil  uncrated  washing 
machines.  He  had  found  practically  all 
machines  shipped,  whether  crated  or  un- 
crated, were  billed  at  the  higher  rate. 

R.  H.  Hawkins,  of  Smiths  Falls,  sug- 
gested that  a  committee  be  appointed  to 
interview  the  railway  companies  with  a 
view  to  getting  a  simplified  statement  of 
classification   for  hardware  goods. 

E.  J.  Creeper — "If  possible  could  we 
not  get  some  of  the  classifications  re- 
duced at  the  same  time?" 

Mr.  Hawkins  then  moved,  seconded  by 
Mr.  Rankin,  that  the  advisory  committee 
be  requested  \<>  procure  a  proper  classi- 
fication of  goods  handled  bv  hardware 
and  stove  dealers,  and  that  copies  of 
same  he  supplied  to  the  members. 

.Mr.  Samson,  of  Blenheim,  stated  that, 
although  he  had  very  frequently  protest- 
ed a  hill,  he  had  never  yet  been  able  to 
gei  a  cent  back  from  the  railway  com- 
panies. 

R.  Wells,  of  Dresden,  brought  a  case 
to  the  attention  of  the  meeting.  A  car- 
load of  cannell  coal  had  been  damaged 
in  transit  and  he  had  put  in  a  claim  for 
+120.  Although  the  matter  had  been 
pending  for  a  year  and  three  months,  he 
bad  not  yet  been  able  to  get  a  settle- 
ment. He  wanted  to  know  what  would 
be  the  best  course  to  pursue. 

The  matter  was  discussed,  and  it  was 
derided  that  the  Advisory  Committee 
would  take  it  up  and  see  that  the  matter 
was  attended  to  at  once. 


Get  Lower  Prices. 

The  next  question  discussed  was : 
' '  Should  a  retailer,  when  he  purchases 
goods  which  he  knows  are  sold  at  a  fixed 
price,  endeavor  to  get  a  lower  quotation  .' 
Is  it  honest  to  do  so?" 

It  was  the  consensus  of  opinion  that, 
wherever  it  was  possible  to  get  goods  at 
a  lower  price  than  the  one  quoted,  it 
could  not  be  claimed  that  the  goods  were 
sold  at  a  fixed  price.  Retailers,  there- 
fore, were  justified  in  endeavoring  to  get 
as  (dose  a  price  on  everything  as  could 
be  obtained. 

The  Average  Business. 

"What  is  the  average  business  done 
by  a  hardware,  man  in  a  town  of  3,000 
population?"  This  question  brought  out. 
an  interesting  discussion,  particularly 
with  regard  to  the  percentage  to  be  al- 
lowed for  overhead  expenses.  No  definite 
information  was  obtainable  as  to  the 
amount  of  business  which  should  be 
done,  as  everything  depended  upon  con- 
ditions, amount  of  capital,  etc. 

President  Macpherson,  of  Prescott? 
Out.,  stated  that  he  believed  where  a 
business  of  .$35,000  was  done  in  a  year 
in  a  town  of  this  size,  it  would  be  found 
that  overhead  expenses  ran  anywhere 
from  17  per  cent,  to  20  per  cent. 

Mr.  Oecomore  of  Guelph  stated  that  he 
had  figured  very  carefully  and  had 
found  that  it  was  impossible  to  get 
along  at  less  than  17  per  cent. 

Mr.  Conn  of  Tillsonburg  believed 
that,  from  his  experience,  it  was  im- 
possible to  figure  at  less  than  20  per 
cent.     If   any   could   run    their  business 


*"'""*•  ■ 

a  W*Sk 

rcy 

•3 

Y 

A      *■        JXjakJl            D^T 

»    5/   a    T 

<?     £  "l*  X  **  5»r  r  8 

**  $£ &0)  ^® &9£13r* 

*■■    •:  \     ■'■* 

( 

r 

-v                                                              .  --4   ■f5"  i^aj 

'» 

V 

9        ippinfl 

. 

1     •  •-•*.■    -' 

^H^^HHmJb^T^b^b^b^uHEmIbH  ■BKHBHHHBS^  .aHHsfl 

U       hESI  ■BJhhMk-AhHHMhK^bBS 

(irony  photo  taken  during  the  Hardware    Convention  at  Toronto  last  week. 


March  6,  1915. 


HARDWARE     AND     METAL 


on  a  lower  percentage  he  would  like  to 
know  how  they  managed  it. 

Mr.  Rankin  of  Ottawa  stated  that  the 
smaller  the  place  the  larger  the  per- 
centage necessary  for  overhead  charges. 
He  had  sometimes  been  able  to  get  along 
on  ll1/^  per  cent,  and  the  highest  he 
liad  ever  figured  it  was  14  per  cent. 

Mr.  Wells  of  Dresden  reckoned  his 
expenses  at  17  per  cent. 

False  Advertising 

' "  What  can  be  done  to  a  man  who  does 
Calse  advertising  and  how  would  you  go 
about  it?"  In  answering  this  question 
Mr.  Wright,  of  Hamilton,  quoted  a  case 
which  lhad  occurred  in  his  own  city.  A 
departmental  store  there  had  advertised 
-watches  for  sale  at  $5.75  below  cost 
which  were  offered,  according  to  the  ad., 
by  the  retail  trade  at  $12  regularly.  The 
jewellers  of  the  city  had  had  a  summons 
issued  and  tihe  case  had  been  tried  be- 
fore a  magistrate.  It  had  been  proven 
that  the  watches  were  not  sold  below 
•cost  as  the  regular  cost  price  was  $4.50. 
It  was  further  proved  that  these  watches 
bad  never  been  offered  by  the  retail 
trade  at  $12.  The  magistrate  had  fined 
the  departmental  store  $100.  This  was 
an  instance  of  false  advertising.  He 
pointed  out  also  that  plated  silverware 
must  now  be  marked  plated  in  adver- 
tisements or  the  advertiser  would  be 
open  to  prosecution.  Some  retailers 
might  infringe  this  regulation  through 
•carelessness.  "The  Government  has 
opened  up  to  protect  ignorant  buyers," 
stated  Mr.  Wright. 

Mr.  Sampson,  of  Blenheim,  held  up  a 
■copy  of  a  Toronto  paper  and  quoted  one 
statement  from  an  advertisement  to  the 
effect  that  watdhes  sold  regularly  at  $32 
were  offered  at  $20.  He  wanted  to  know 
if  this  style  of  advertising  was  dishonest. 

The  consensus  of  opinion  on  this 
point  was  that  the  ad  in  question  would 
not  be  counted  legally  as  false  adver- 
tising as  the  store  in  question  might 
have  been  endeavouring  to  sell  this  same 
line  of  watches  at  $32  previously. 

Some  information  with  reference  to 
machines  for  making  rope  out  of  binder 
twine  was  bought  out  as  the  result  of 
a  question.  Mr.  Conn  of  Tillsonburg 
pointed  out  that  some  of  his  customers 
liad  bought  these  machines  and  had 
found  that  they  worked  satisfactorily. 
He  believed  that  the  price  paid  was 
$5  for  them.  Mr.  Oldham  of  Weston 
stated  that  the  machines  were  used  for 
-making  tie  rope  only. 

Selling  Outside  Trade 

A  short  discussion  arose  when  the 
following  question  was  taken  from  the 
box:  "Should  we  continue  to  do  busi- 
ness with  firms  who  sell  to  others  than 
the   retail    trade?"     Tn   this   connection 


one  member  quoted  an  instance  which 
had  come  to  his  attention.  A  firm  which 
had  been  selling  to  him  went  to  a  firm 
of  contractors — one  of  his  own  cus- 
tomers— and  sold  them  stoves,  camp 
heaters  and  other  supplies  at  a  consider- 
ably lower  price  than  he  had  been  able 
to.  He  had  found  out  about  this  and 
complained  to  the  firm  in  question  and 
as  a  result  had  been  given  a  discount  of 
10  per  cent,  on  the  next  bill  of  goods 
that  he  ordered  from  them. 

Col.  Gartshore  Speaks 

An  interesting  episode  at  the  morning 
session  was  a  visit  from  Col.  Gartshore 
of  the  McClary  Mfg.  Co.  London  as  a 
result  of  the  statement  which  had  been 
made  with  reference  to  the  sale  of 
enamelware  to  a  certain  departmental 
store,  supposedly  at  factory  cost  in  con- 
nection with  a  sale  held  by  this  store  to 


D.  A.  McNAB, 
of,  McNab  Bros.,  Orillia,  elected  member 
of  executive,  O.R.H.  &  S.D.A. 

increase  sales  and  thereby  keep  factories 
busy.  "As  you  all  know  we  are  sup- 
plying goods  at  cost  all  the  time,"  said 
Colonel  Gartshore  in  introducing  the 
subject.  This  produced  a  laugh  and  the 
speaker  went  on  to  state  that  he  was  in 
a  position  to  positively  deny  the  insinu- 
ation that  the  McClary  Co.  had  sold  to 
this  store  on  the  basis  indicated.  He 
stated  that,  when  it  had  first  come  to 
their  attention  that  it  was  claimed  that 
they  had  supplied  goods  to  this  store, 
the  Company  had  thought  of  denying 
it  but  had  decided  that  it  would  be  bet- 
ter to  ignore  the  matter,  depending  upon 
their  friends  to  justify  them.  It  was 
necessary,  he  said,  to  allow  latitude  to 
those  who  advertise  extensively.  ■  These 
parties  had  doubtless  been  exercising 
that  privilege.     "If  we  have  anv  favors 


to  give  it  will  be  to  the  retailers",  stat- 
ed Colonel  Gartshore. 

Goods  Worth  More 

He  went  on  to  give  some  interesting 
facts  with  reference  to  present  and 
future  prices  on  certain  lines.  As  a  re- 
sult of  the  war  there  had  been  general 
advances  in  goods  into  the  manufacture 
of  which  iron  and  steel  entered.  As  ;i 
result  of  this  everything  that  hardware 
men  had  in  their  store  was  worth  more 
than  they  had  paid  for  it.  Speaking  for 
manufacturers  of  enamelware,  etc.,  he 
stated  that  they  had  not  taken  advant- 
age of  the  opportunity  to  advance  their 
prices.  In  fact,  prices  had  not  been  ad- 
vanced in  any  degree  to  correspond  with 
the  increase  in  cost  of  manufacture.  Tin- 
ware and  enamelware  had  recently  been 
advanced  about  2y2  per  cent.,  which  did 
not  cover  the  advance  in  the  raw  material 
alone.  The  cost  of  manufacturing  gal- 
vanized ware  had  been  increased  25  per 
cent,  by  the  advance  in  spelter  which 
had  gone  up  100  per  cent.  Despite  this 
the  manufacturers  had  kept  prices  very 
much  on  the  old  level  and  would  if  neces- 
sary advance  rates  by  slow  degrees  only. 
He  predicted  that  there  would  be  higher 
prices  in  these  lines  later  on  in  view  of 
conditions  and  the  rising  prices  on  the 
primary  market. 

At  the  conclusion  of  Colonel  Gart- 
shore's  address,  a  telegram  was  read 
from  the  Thomas  Davidson  Co.,  Mont- 
real, entering  an  emphatic  denial  on  be- 
half of  that  company  to  their  having 
made  any  arrangement  with  the  depart- 
mental   store   in   question. 

Foreign-Made  Goods. 

Why  do  retailers  buy  foreign-made 
goods?  was  a  question  that  caused  con^ 
siderable  discussion. 

Several  members  stated  that  there  are 
a  great  many  hardware  lines  not  made  in 
Canada,  and  as  the  demand  for  these 
lines  is  very  heavy,  it  is  absolutely  ne- 
cessary to  buy  foreign-made  goods.  One 
member  stated  that  some  customers  de- 
manded certain  lines  of  forei°n-made 
goods,  and  that  he  had  to  supply  what 
his  customers  wanted.  Another  member 
referred  to  the  co-operation  in  selling; 
methods  offered  by  some  foreign  manu- 
facturers. 

Selling  at  Cost. 

Are  manufacturers  selling  goods  to 
E'atdii's  at  cost  ?  This  question  also 
caused  a  number  of  members  to  give 
their  opinions.  It  was  pointed  out  that 
in  some  cases  the  T.  Eaton  Company 
was  interested  financially  in  some  manu- 
facturing firms.  The  one  referred  to  par- 
ticularly was  engaged  in  manufacturing 
roofing  and  building  paper,  and  it  was 
stated  that  the  Eaton  Company  offered 
tarred  sheeting  at  '4:!  em's  per  ml!. 
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It  was  also  pointed  out  that  the  de- 
partment stores  very  frequently  sold 
goods  below  cost  as  an  advertisement 
and  in  so  doing-  put  some  manufacturers 
in  an  unfavorable  light  before  some  of 
the  retailers  who  are  not  acquainted  with 
the  selling  practices  of  the  department 
stores.  At  this  juncture  the  secretary 
read  a  telegram  from  the  Sheet  Metal 
Products  Co.,  Toronto,  stating  that  they 
had  not  sold  goods  at  less  than  cost  to 
the  T.  Eaton  Co.,  although  they  knew 
tliat  some  of  their  lines  had  been  sold  at 
less  than  cost  by  the  Eaton  Company. 
President  Macpherson  explained  how  the 
department  stores  often  sell  certain  lines 
of  a  manufacturer's  product  at  less  than 
cost,  using  them  as  leaders  and  that 
this  feature,  although  objectionable  from 
a  retailer's  standpoint,  could  not  very 
well  be  overcome. 

Country  and   City  Prices. 

Two  members  from  small  towns  near 
Toronto  pointed  out  that  dealers  in  the 
small  towns  located  near  large  business 
centres  were  badly  handicapped  in  hav- 
ing to  pay  a  country  price,  which  is  high- 
er than  the  city  price,  and  in  addition 
they  pay  for  packing,  freight  and  cart- 
age, which  the  city  merchant  escapes. 
Enamelware,  glass  and  nails  were  re- 
ferred to  as  being  the  three  chief  lines  in 
which  discrimination  was  shown.  With 
regard  to  enamelware.  it  was  moved  by 
M.  S.  Madole,  Napanee,  and  seconded 
by  Mr.  W.  J.  Carter,  Pieton,  that  the 
Advisory  Committee  consult  the  enamel- 
ware manufacturers  with  a  view  to  hav- 
ing them  adopt  a  scale  of  prices  for  en- 
amelware on  a  sliding  scale  similar  to 
the  new  arrangements  made  with  regard 
to  the  sale  of  stoves. 

Which  is  the  best  system  to  instal  in  a 
Dew  store,  a  cash  register  or  cash  car- 
rier system?  This  question  brought 
forth  many  opinions.  Some  members 
thought  the  cash  register  was  the  best  in 
all  cases.  Others  were  of  the  opinion 
that  the  cash  registers  are  the  best  in 
small  stores  and  carriers  might  be  pre- 
ferable in  large  stores  where  a  cashier 
is  employed. 

U.   S.   Goods. 

Why  do  American  manufacturers  go 
direct  to  the  retail  trade  in  Canada  and 
what  are  the  advantages  of  buying  goods 
in  the  United  States? 

Some  retailers  were  of  the  opinion 
that  this  question  had  not  been  put  in 
the  box  by  the  retailer.  Tt  was  pointed 
out  that  many  manufacturers  in  intro- 
ducing new  lines  send  representatives 
around  with  samples  of  the  goods.  It 
was  also  pointed  out  by  one  retailer  that 
direct  representation  often  had  the  ef- 
fect of  lowering  prices  in  certain  lines. 
There  was  also  another  point  to  be  con- 
sidered, and  that  was  that  many  lines 
offered  by  American  manufacturers  were 
not  made  in  Canada. 


Hardwaremen  at  Banquet 

Names   of  Manufacturers   and  Representatives,    Wholesalers,    Trade   Press   Repre- 
sentatives and-Retailers  at  Hardwaremen' s  Banquet 
at  Toronto  Last  Week. 


A  COMPLETE  report  of  the  proceed- 
■^^  ings  at  the  banquet  tendered  to  the 
trade  by  the  Canadian  Hardware  Manu- 
facturers'   Exhibitors'    Association    ap- 


peared in  last  week's  issue  of  Hardware 
and  Metal.  Following  are  the  names  of 
the  hosts  and  guests: 


NAME. 


FIRM. 


TOWN. 


MANUFACTURERS   AND    REPRESENTATIVES. 

John   Billinghurst    Boeckh   Bros.   Co.,   Ltd Toronto. 

L.  W.  Smith   Wells  Bros.  Co.  of  Canada    Gait 

A.  M.  Smith   McClary  Mfg.   Co ■ London 

W.   R.   Yendall    Riehards-Wilcox    Can.    Co London 

C.  E.  Stewart Jas.  Stewart  Mfg.  Co Woodstock 

C.  A.  Thomas Sherwin-Williams    Co Toronto 

Geo.  B.  Dowswell Cummer-Dowswell  Co Hamilton 

Adam    Taylor    Taylor-Forhes  Co Guelph 

A.    R.    Tarlton    Ottawa  Varnish  Co Ottawa 

W.  J.  Commins Can.  H.  W.  Johns-Manville  Co Toronto 

G.  C.  AJbertson    Can.  H.  W.  Johns-Manville  Co Toronto 

M.   L.  Vanstone   Maxwells   Ltd St.   Marys 

R.  McAlpine   Maxwells  Ltd St.   Marys 

W.   W.   Howard    B.  Moore  &  Co.   Toronto 

E.    C.    Roberts    B.  Moore  &  Co Toronto 

S.    Y,   Diugee    Hy.   Disston   Sons    Toronto 

R.  O.  Stevens   Hy.   Disston   Sons    Toronto 

Jas.    Hossack    Lufkin  Rule  Co Windsor 

J.  C.  O'Connor *  Dominion    Register   Co Toronto 

E.  H.  Gurney   Gurney    Foundry    Co Toronto 

F.  W.  Spry   Gurney   Foundry   Co Toronto 

A.  A.  Bittues Gillette   Safety   Razor  Co Montreal 

J.  D.  Dunn   Gillette   Safety   Razor  Co Montreal 

D.  P.  Cotter   Gillette   Safety   Razor  Co Montreal 

L.   H.   Hager   Gillette   Safety   Razor  Co Montreal 

Frank   Lapp    Imperial   Oil   Co • Toronto 

S.  W.  Peet    1  Irayton    Mills    Ltd Drayton 

John    Stevely    Columbus   Handle  Co London 

J.   C.  Towers    Consolidated    Plate    Glass   Co Toronto 

J.  D.  Robinson    Ottawa   Paint  Works    Ottawa 

W.  M.  Gartshore   McClary  Mfg.  Co London 

T.  W.  McKenney    Gutta  Percha  &  Rubber  Co Toronto 

H.   E.  Wiles    Gutta  Percha  &  Rubber  Co Toronto 

D.   F.   Griffith    Greening  Wire  Co Hamilton 

H.   C.   Filsinger    Can.  Heating  &  Vent.  Co Owen  Sound 

W.   R.   Hance    S.  F.  Bowser  &  Co Toronto 

C.  H.    Telford    The  Martin-Senour  Co Toronto 

D.  Trelford   The  Martin-Senour  Co Toronto 

W.    J.    Good     Allan  Munroe  Color  Co Montreal 

J.   E.   Penfonell    Brandram-Henderson    Co Toronto 

J.   E.   Booth    Sanderson-Pearcy    Co Toronto 

N.  D.  Patterson Auto  Strap  Safety  Razor  Co Toronto 

S.  C.  Stapleman   Auto  Strap  Safety   Razor  Co Toronto 

J.   E.  Morden    Wm.   Harland  &  Sons   Toronto 

F.  W.  Rose Wm.   Harland  &  Sons   Toronto 

J.  E.  Bennett Kir-Ben   Ltd Almonte 

J.   W.    Perkins    Kir-Ben   Ltd Almonte 

R.   B.   Johnson    Pinchin-JohTison  &   Co Toronto 

F.   L.   Wemp    PinchinVTohnson  &   Co Toronto 

R.   Edington    A.    Ramsav    &    Son .Toronto 

F.  M.  Tobin    Secretary-Treasurer    Exhibitors'    Association .Woodstock 

WHOLESALE   HARDWARE   TRADE. 

T.  B.  Williamson    President,  Wholesale  Hardware  Association Toronto 

S.  H.  Alexander Wood-Vallance  &  Co Hamilton 

A.    Prudhomme    \.   Prudhomme   Fils  Cie Montreal 

W.   Starke   Starke-Se.vbold     Ltd Montreal 

A.  E.  Gilverson    Kice  Lewis  &  Son.  Ltd Toronto 

G.  C.  Seybold   Cochrane   Hardware  Co Sudbury 

W.  J.  Lawson   Rice  Lewis  &  Son,  Ltd Toronto 

J.    Hardy     Jenkins  &  Hardy   Toronto 

W.  H.  Cruickshank   H.   S.  Howland,   Sons  &  Co Toronto 

P.   O.  King   Kennedy  Hardware  Co Toronto 

R.  P.  Dickson   Sumner  Co Moncton,  N.B. 

D.   H.   Foster    II.   S.  Howland,   Sons  &  Co Toronto 

G.  F.  James    Wood.    Vallance   &   Co Hamilton 

C.  S.  Stewart   Rice  Lewis  &  Son,  Ltd Toronto 

G.  C.  Young   Lewis    Bros.    Ltd Toronto 

W.  F.  Cotton    II.   S.   Howland,   Sons  &  Co Toronto 

J.   H.  Vernon    Rice  Lewis  &  Son,  Ltd Toronto 

W.   J.   Cowan    Rice  Lewis  &  Son,  Ltd Toronto 

THE   PRESS. 

J.   G.   Lorriman    Hardware  and  Metal    Toronto 

D.  O.  McKinnon    Commercial    Press   Ltd Toronto 

G.  R.  Hornsberger Commercial    Press   Ltd Toronto 

Ceo.   D.   Davis    Hardware  and  Metal    Toronto 

W.  L.  Edmunds   Commercial    Press   Ltd Toronto 

C.   G.   Brandt    ■ Commercial   Press   Ltd Toronto 

Weston  Wrigley   Canadian  Hardware  Journal   Toronto 

Jas.   O'Hagan    Canadian  Hardware  Journal    Toronto 

W.  J.  Bryans   Canadian  Hardware  Journal   Toronto 

RETAIL   HARDWARE    TRADE. 

C.   F.  Moorhouse    C.   F.  Moorhouse    Toronto 

H.  J    Smythe   Toronto 

W.   A.    Rankin    w.  A.  Rankin    Ottawa 

B.  ,E.   Webster    Webster   Hardware   Co Hamilton 

W.   F.  Heideman    People's   Hardware    Toronto 

H.   Stain  ton    People's    Hardware    Toronto 

W.  A.  Michael    Stainton  &  Michael   Toronto 

R.   P.   Freek    r.  p.  Freek  Hardware  Co Toronto 

R.    Nicholson    Arthur 

E.  W.  Teeter    Zimmerman  &  Teeter    .......  .  .  .        .  .    .  . '. '. '. '. '. '. '. '. ". '.  Smithville 
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lolin  W    Zavitz      Munroe  &  Zavitz    Wallaceburg 

HE.   Young        ..:::.:..: Young  &  Cross    ■ Hanover 

F.  F.  Balsdon •  •  • vSu 

F     K     Hope    Hope    &    Son    Perth 

Ree    F    Scott     Blue   Hardware   Co Guelph 

A.    R.   Bernhardt    Bernhardt   &    Spalding    oPr?5to° 

Geo     A     Celliott  .         .  . • Brantford 

\     H    Brownlee  Brownlee    &    Atkinson     Umonville 

F."   A.   Murphy    C.   Murphy   &   Son .Toronto 

W     Magladery  Magladery  Bros New  Liskeard 

H    P    Morgan  Morgan    Hardware   Co Peterboro 

W    G    Pow Pow  &  Wilcox    Tillsonburg 

A.    J.    Wright ■  •  Hamilton 

<ieo.  E.  May   May   Bros , W.   Toronto 

M    Phillips Phillips  Hardware  Co Toronto 

W.    J.   Merritt •  •   Toronto 

It.  J.  Walkem Tottenham 

W.   II.  Manning   W.   H.  Manning    Coldwater 

H.  E.  McClung S.  B.  McClung  &  Co Trenton 

Wm.    Piper    May   Bros W.   Toronto 

Geo.   A.   Davidson    Davison  &  Mclnnis Woodstock 

Chas.   C.    Lee    Goderich 

K.  Smith   Smith   &   Schaefer    Bolton 

Wm.  G.  Miller   Miller   Bros Toronto 

Albert   Wideman    A.   &   H.   Wideman    Markham 

.las.  D.  Smith Smith's   Hardware  Co Baysville 

J.   W.   Peacock    Toronto 

J.  E.  Higgin Toronto 

W.  A.  Sylvester Stouffville 

J.  V.  Hill    Oshawa 

S.  W.  Weldon Toronto 

J.  C.  McFadden Toronto 

F.  E.   Ellis    A.  Welch  &  Son   Toronto 

<  ieo.  E.  Davis Toronto 

G.  D.  Hubbard ■ Barrie 

W.   J.   Carter    Picton 

W.   E.  Magee    Toronto 

E.  Jas.  Humphrey W.   E.  Magee Toronto 

Wm.   Bennett Gananoque 

J.  M.  McGregor Oakville 

A .  G.   Cumming   Art   Metropole    Co Toronto 

David  Deschamps   Montreal 

W.  D.  Thompson Owen  Sound 

W.   F.   Samson    Blenheim 

Howard  Fleming    Creeper  &  Griffin   Owen  Sound 

H.    Occomore    Guelph 

A .  Hay    Padget  &   Hay    Agincourt 

<;.   B.   Padget    Padget   &   Hay    Agincourt 

0.  A.   Graham    Toronto 

R.   M.  Clements    Clements   &  Co Milton 

J.  E.  Mosley • Huntsville 

Fred   W.   Otton    H.   H.   Otton   &   Son    Barrie 

D.  A.  MacNab    Orillia 

G.  A.   Binna    Binns    Hardware   Co Newmarket 

Weston    Wrigley    Secretarv   Retail  Hardware  Association    Toronto 

Geo.   Ferguson    Collingwood    Hardware   Co Collingwood 

W.  J.  Mclntyre    J.  Mclntvre , Whitby 

Arthur  W.  Culmore A.  W.  Culmore   Toronto 

F.  C.  Bishop F.  C.  Bishop Norwich 

L.   B.   Snyder    Snyder  Hardware  Co Berlin 

R.    Hadden    C.  'E.  Hadden    Picton 

E.  M.  Trowern   Secretary  Retail  Merchants'  Association Toronto 

Wm7  H.  Acken   Toronto 

F.  E.  Hutton    Toronto 

F.  A.  J.  Hunt Toronto 

S.    Ward    Toronto 

G.  W.   Boden    Toronto 

T.  Pinnell    Gilmour  &  Pinnell   Toronto 

-T.   H.   Hedley    Thornbury 

E.  T.  Coleman   E.  T.  Coleman  &  Co New  Dundas 

R.  A.  Wells    R.  A.  Wells Dresden 

Fred  Funston Vokes   Hardware  Co.,    Ltd Toronto 

W.   F.  MacPherson    W.   F.  Macpherson    Prescott 

M.  S.  Madole    Napanee 

Thos.  Wright   Wright  Bros.  Co Toronto 

E.  A.  James   Toronto 

W.  C.    Smythe    Toronto 

W.   J.   Bell    , Beaton 

Chas.  W.   Conn    Conn's    Hardware   Co Tillsonburg 

B.  W.   Ziemann    Dom.  President  Retail  Merchants'  Association Preston 

F.  W.  Barton   Barton  &  Fisher    Port  Arthur 

K.   W.  Matthewson    Matthewson   Hardware  Co Toronto 

■Geo.    Matthewson     Matthewson   Hardware  Co Toronto 

Gordon  Colton    Colton  &  Lorrimer   Burlington 

"E.  A.  Whitten    The   Whitten   Co Braeebridge 

J.  Preeter Zurich 

Thos.  Crooks,  Jr W.   Toronto 

W.   J.  Jeffs   Dresden 

1.  F.  Fraser   Picton 

Thos.  H.  Boyd Toronto 

Nelson  Mills Mills  Hardware  Co Hamilton 

<?has.    Byford    Bond  Hardware  Co Guelph 

■Chas.  J.  Robinson    Toronto 

R.    Hawkins    Smith's  Falls 

D.  Cinnamon    Lindsay 

A.  E.  Bottum Bobcaygeon 

John  Caslor    Toronto 

A.  W.  Walker W.  Walker  &  Son    Toronto 

TV.  J.  Geddes    '..'.'..  Embro 

E.  J.  Creeper   Creeper.   Griffin,  Ltd Owen   Sound 

?•   Zi*vltz    Munroe  &  Zavitz    Wallaceburg 

Jos.  Ascott    Creemore 

-A.   L.  Mclnnis    Davison   &   Mclnnis    Woodstock 

TJ.  Israel   -d„  ,• 

+■  Matthewson ; . . . \ .;;;;;;;;;. .v.;;  :;;;;;:;;;;•  t^e 
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THE  IRON  CROSS  IN  CANADA. 

Presentation  to  Thos.  B.  Williamson, 
Buyer  for  H.  S.  Howland,  Sons  & 
Co.,  at  the  Banquet  Tendered  Last 
Week  by  the  Canadian  Hardware 
Manufacturers'  Exhibitors'  Associa- 
tion. 

It  seems  that  the  Canadian  Hardware 
Manufacturers'  Exhibitors'  Association 
resent  Thos.  B.  Williamson's  attitude  in 
purchasing  some  of  the  goods  for  his 
firm  outside  of  Canada.  After  Mr.  Wil- 
liamson's address  at  the  banquet,  and 
when  he  was  about  to  take  his  seat,  Mr. 
Tobin,  sec.-treas.  of  the  C.H.M.E.A.,  in 
a  few  well-chosen  words  presented   Mr. 


Williamson  with  a  large  iron  (Maltese) 
cross,  with  the  words  in  gold  letters: 
"Not  made  in  Canada."  Mr.  William- 
son, in  thanking  the  donors  for  their 
very  kind  gift,  took  occasion  to  draw  to 
the  attention  of  those  present  the  fact 
that  even  the  manufacturers  themselves, 
according  to  the  legend  on  the  iron 
cross,  in  making  him  a  gift,  had  found 
it  necessary  to  present  him  with  some- 
thing which  was  "Not  made  in  Can- 
ada." 

© 

DO  YOU  CANVASS  THE  FARMERS? 

The  sale  of  binder  twine  presents  cer- 
tain fixed  problems,  and  the  successful 
twine  dealer  is  the  one  who  recognizes 
this  and  goes  about  solving  the  prob- 
lems in  a  logical  way. 

Sometimes  a  dealer  will  complain  that 
if  he  orders  early  he  may  overestimate 
requirements  and  be  unable  to  sell  his 
entire  stock,  whereas,  says  an  exchange, 
if  he  waits  until  customers  make  known 
their  requirements,  he  may  be  unable 
to  get  all  the  twine  he  wants  in  time  for 
harvest. 

There  is  a  way  to  meet  this  apparent 
difficulty  and  here  it  is:  make  an  early 
personal  canvass  of  all  local  grain  grow- 
ers; secure  their  orders  for  twine  on  the 
basis  of  the  acreage  planted;  then  place 
your  order  on  this  same  basis  and  do 
it  early. 

Try  it. 
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Two  Dollars  per  Year 


COSTS  SHOULD   be  watched   very  closely   in   the 

(inshop. 

*  *  * 

LEARN  TO  measure  your  days  by  the  work  accom- 
plished rather  than  by  the  hours  put  in. 

WHEN  THE  price  of  any  commodity  goes  up  there 
is  always  somebody  to  cry  "another  trust!" 

*  *  * 

ADVERTISING  is  insurance.  It  insures  future 
business,  as  well  as  building  up  present  sales. 

*  *         * 

IT  IS  IMPOSSIBLE  to  maintain  complete  efficiency 
in  the  staff  and  keep  the  hours  lone;  at  the  same  time. 

*  *  * 

THE  BUSINESS  men  of  Canada  realize  that  it  is 
just  as  essential  to  success  in  war  to  keep  the  lines  of 
business  communication  open  as  it  is  to  send  troops 
into  the  field  to  defend  the  colors. 

*  *  * 

SOME  CLERKS  are  skilful  enough  to  sell  a  custo- 
mer something  he  does  not  want.  But  note  this.  A 
salesman  will  sell  a  customer  something  he  does  not 
want,  but  which  he  (the  customer)  will  afterwards 
find  he  was  in  need  of. 

*  *  * 

THIS  IS  AN  AGE  of  specialization.  The  man  who 
can  do  one  thing  superlatively  well  succeeds  more 
surely  and  more  quickly  than  the  man  who  can  do 
most  things  fairly  well.  The  same  rule  applies  to 
most  things,  particularly  with  regard  to  the  manage- 
ment of  a  retail  business. 

*  *  * 

MANY  DEALERS  who  have  a  comparatively  small 
turnover  clear  a  larger  margin  of  profit  than  others 
who  sell  a  much  larger  amount  in  the  course  of  a 
year.  This  is  due  to  the  fact  that  the  one  keeps  profit 
in  sight  all  the  time  and  gets  his  margin  on  every- 
thing he  sells,  while  the  other  frequently  subordi- 
nates profit  to  turnover. 

*  *  * 

THE  SPECIAL  war  tax  that  the  Government  has 
placed  upon  letters,  money  orders,  postal  notes  and 
cheques,  makes  a  "Buy-at-Home"  Campaign  particu- 
larly attractive  at  this  time.  Every  order  to  a  mail 
order  concern  will  hereafter  have  to  bear  at  least 
three  cents  more  to  send  and  it  is  only  logical  to 
argue  that  the  mail  order  houses  are  going  to  add 
their  extra  cost  in  postage  and  shipping  due  to  war 
taxes  to  the  cost  of  the  article. 


GENERALLY  SPEAKING,  users  of  electrical  en- 
ergy are  not  fully  aware  of  the  great  number  of  elec- 
tric devices,  now  on  the  market,  that  would  add  so 
materially  to  their  comfort  and  enjoyment  if  put  to 
work  for  them.  Little  is  known  of  the  economies 
effected  by  these  various  devices  and  it  is  "up  to"  the 
merchant  to  display  these  lines  in  such  a  way  that  it 
will  show  the  customer  either  one  or  the  other  of 
these  two  points  in  a  convincing  way. 

*  *  * 

SOME  OF  OUR  large  retail  hardware  concerns  have 
staff  conventions  at  stated  intervals,  when  the  heads 
of  the  firm  and  the  clerks  get  together  and  talk  over 
new  lines  that  have  been  added,  methods  that  might 
be  employed  to  increase  the  store  service,  etc.  These 
meetings  are  held  every  two  weeks  in  several  of  the 
stores,  but  special  meetings  are  often  called  when 
the  representative  of  a  manufacturer  is  present  and 
is  willing  to  give  a  talk  on  the  merits  of  the  line  he 
sells.  These  meetings  are  always  appreciated  by 
good  salesmen  and  incur  no  expense  for  the  mer- 
chant. 

The  Convention. 

THE  ANNUAL  convention  of  the  Ontario  Re- 
tail Hardware  and  Stove  Dealers'  Association, 
held  at  Toronto,  last  week,  although  only  of 
two  days  duration  was  one  of  the  most  businesslike 
in  the  history  of  the  Association.  An  almost  complete 
report  of  the  meetings  appeared  in  last  week's  issue 
of  Hardware  and  Metal  and  the  Question  Box  dis- 
cussion, and  Mr.  Kingston's  address  on  the  Work- 
men's Compensation  Act  appear  elsewhere  in  this 
week's  issue.  The  Association  has  decided  on  con- 
ducting an  active  campaign  to  increase  the  member- 
ship. A  contest  will  be  started  on  April  1  and  prizes 
will  be  offered.  As  stated  last  week  it  has  also  been 
decided  to  allow  hardware  travellers  to  become  asso- 
ciate members  of  the  Association.  Under  the  leader- 
ship of  the  new  president,  C.  W.  Conn  of  Tilsonburg, 
and  the  new  secretary,  Past  President  Macpherson 
of  Prescott,  the  Association  should  make  considerable 
headway  during  the  coming  year.  Members  should 
rally  to  the  aid  of  the  officers  and  make  the  Associa- 
tion, as  we  said  two  weeks  ago,  an  Association  of 
1,000  members  instead  of  about  200  as  at  present. 
The  new  officers  already  have  many  new  plans  under 
way  and  they  will  be  announced  shortly. 
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Advertising  |Underweight  Letters. 

THERE  are  many  lessons  that  the  ordinary 
business  man  can  glean  by  following  the 
methods  used  by  large  mail  order  houses  in 
their  endeavors  to  reach  the  maximum  number  of 
people  with  the  most  effective  advertising  and  always 
at  the  minimum  cost.  One  of  the  most  noteworthy 
of  these  methods  is  the  invariable  rule  that  no  letter 
be  mailed  that  does  not  tip  the  scales  as  nearly  as 
possible  to  the  actual  weight  permitted  by  the  postal 
authorities  for  that  class  of  mail.  Thus  if  a  batch  of 
letters  is  being  mailed  under  two  cent  postage,  each 
of  them  containing  merely  a  single  sheet  letter,  the 
remainder  of  the  two  ounces  which  constitute  the 
maximum  weight  that  will  be  carried  for  two  cents 
is  always  made  up  by  inserting  booklets,  circulars, 
order  forms,  return  envelopes,  etc.  This  is  a  rule 
that  could  be  carried  out  in  many  cases  by  hardware 
merchants.  For  instance,  apply  it  to  the  retail  mer- 
chant who  operates  a  charge  account  system  and  con- 
sequently has  a  large  number  of  statements  to  mail 
at  the  first  of  every  month.  There  is  no  reason  why 
he  should  not  enclose  with  each  bill  a  circular,  hand 
bill,  blotter,  or  some  other  item  that  will  indicate 
that  he  desires  a  continuance  of  the  customer's  trade 
and  at  the  same  time  advertise  one  or  more  definite 
articles.  Every  hardware  merchant  receives  many 
circulars  from  manufacturers  for  distribution.  Too 
often  these  circulars  although  attractive  in  appear- 
ance are  thrown  aside  and  nut  used.  Think  of  the 
number  of  small  circulars  featuring  paint  removers, 
varnish  stains,  varnishes,  wall  colors,  etc.,  that  are 
wasted  each  year,  by  retailers.  Why  not  send  out  one 
or  two  circulars  in  each  letter  when  rendering  your 
accounts  next  month.  The  cost  of  the  experiment 
will  be  practically  nil  and  in  all  probability  many 
sales  will  result. 

Big  Business. 

THAT  BIG  business  can  be  done  in  little  things  is 
clearly  indicated  in  the  annual  report  of  the  F.  W. 
Wool  worth  Co.,  who  conduct  5c,  10c,  15c  stores  in 
the  United  States  and  Canada.  In  three  years  sales 
have  increased  $17,003,545,  or  32.32%,  while  net 
income  increased  $1,474,639,  or  29.76%.  Probably 
the  most  salient  feature  is  the  total  surplus  item 
which  now  amounts  to  $8,367,391,  compared  with 
$3,364,798  in  1912,  a  gain  of  $5,002,593,  or  approxi- 
mately 150%.  The  balance  sheet  also  discloses  the 
furniture  and  fixture  item  of  $5,095,932  in  1914, 
compared  with  $3,356,103  in  1911,  while  real  estate 
and  buildings  account  increased  from  $607,751  in 
1911  to  $1,929,521  in  1914. 

During  the  year  the  company  opened  fifty  stores 
and  on  January  1,  1915,  had  737  stores  in  the  United 
States  and  Canada, 

The  Collection  Question. 

ALTHOUGH  the  merchant  who  conducts  his 
business  on  a.  credit  basis,  must  push  collec- 
tions vigorously  at  all  seasons  of  the  year, 
there  are  certain  times  when  it  is  advisable  to  make 
an  extra  special  effort. 

At  the  present  time,  there  is  need  for  the  prosecu- 
tion of  an  unusually  active  collection  campaign. 
Money  at  the  present  time  is  tight,  Banks  are  loth 
to  lend  and  there  is  every  indication  that  none  but 
the  most  strictly  legitimate  enterprises  will  be  fin- 
anced this  year.  While  the  hardwareman  will  not 
find  an v  difficultv  in  securing  reasonable  accommo- 


dation from  his  hanker,  it  is  not  at  all  likely  that  he 
will  find  any  tendency  to  give  him  "leeway."  With 
the  comparative  tightness  in  financial  circles,  the 
dealer  should  put  himself  in  a  position  where  it  will 
not  be  necessary  to  seek  assistance.  The  merchant 
who  keeps  his  accounts  collected  will  not  find  it  neces- 
sary to  get  accommodation  at  the  bank  and  therefore 
will  not  leave  himself  open  to  inconvenience  should 
a  more' serious  financial  stringency  develop  in  the 
future. 

As  an  additional  reason,  the  present  is  not  a  busy 
season  in  the  store.  There  is  more  time  to  attend  to 
collections  than  at  most  times  of  the  year. 

Twine  Prices  Delayed. 

FOR  a  number  of  years  past  it  has  been  the  cus- 
tom of  the  leading  twine  jobbers  to  announce 
prices  on  or  about  March  1.  For  many  years 
past  Hardware  and  Metal  has  always  published  the 
prices  about  this  time.  No  doubt  many  readers  are 
now  looking  for  1915  twine  quotations.  The  prices 
have  not  yet  been  issued  and  this  year  will  probably 
prove  an  exception  to  the  rule  on  account  of  the  un- 
settled conditions  in  Yucatan  where  sisal  is  pro- 
duced. 

#  Shipments  of  sisal  fibre  have  been  suspended  and 
it  is  hard  to  tell  when  they  will  be  resumed  and  twine 
and  fibre  factors  have  received  no  information  except 
that  shipping  has  been  stopped.  Press  despatches  tell 
of  the  bombardment  of  the  Port  of  Progress  by  a 
gunboat,  presumably  one  in  control  of  Carranza. 

It  is  said  that  a  long  delay  in  shipping  will  give  a 
new  aspect  to  the  twine  situation,  for  a  great  deal  of 
sisal  fibre  must  still  be  obtained  for  the  twine  supply 
of  1915.  If  it  cannot  be  obtained,  manila  fibre  will 
have  to  be  used  to  a  much  larger  extent  than  usual. 
The  trade  is  at  sea  so  far  as  prices  of  twine  are  con- 
cerned and  the  only  point  which  seems  clear  is  that 
prices  will  be  higher  than  they  were  expected  to  be 
before  the  trouble  started  in  Yucatan. 

Many  Price  Changes 

ALTHOUGH  a  great  many  price  changes  in 
hardware  and  metals  have  been  recorded  in 
Hardware  and  Metal's  market  reports  during 
the  past  three  weeks  it  is  quite  evident  that  there  is 
still  a  great  deal  to  be  done  in  the  way  of  price  ad- 
justments as  a  result  of  the  tariff  changes  and  con- 
ditions created  by  the  war.  Supplies  of  many  im- 
portant materials  entering  into  the  manufacture  of 
hardware  lines  have  been  cut  off  and  stocks  on  hand 
are  in  some  cases  being  held  at  high  figures.  The 
tariff  changes  have  resulted  in  general  advances  in 
the  price  of  goods  of  American  and  English  manu- 
facture. Many  Canadian  manufacturers  have  also 
been  compelled  to  advance  prices  on  account  of  the 
increased  cost  of  raw  materials.  The  metal  markets 
are  very  unsettled  and  although  there  is  very  little 
business  passing,  prices  on  many  metals  have  ad- 
vanced to  very  high  figures.  Spelter  is  now  about 
double  the  normal  value  and  is  at  the  highest  point 
on  record.  Galvanized  sheets  and  galvanized  wares 
have  also  been  affected  by  the  high  price  of  spelter. 
Some  of  the  lines  on  which  higher  prices  are 
being  quoted  are  rope,  bolts,  screws,  coach  screws, 
sash  cord,  wire,  nails,  fence  wire,  poultry  netting, 
tinware,  brass  and  copper  wire,  builders'  hardware, 
lanterns  and  many  other  lines.  The  market  at  pre- 
sent is  in  such  a  condition  that  buyers  need  to  be 
very  alert. 
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How  Hardware  Goods  Are  Made 

The  First  Article  of  a  New  Series  in  Hardware  and  Metal — A  Description  of  the  Pro- 
cess of  Manufacture  of  an  Enamel  Preserving  Kettle — Care  Taken 

in  Manufacturing. 


A  HARDWARE  merchant  once 
asked  the  question:  How  many 
clerks  know  what  is  beneath  the 
surface  of  a  piece  of  enamelware?  He 
had  been  discussing  salesmanship,  and 
the  desirability  of  knowing  as  much  as 
possible  regarding-  the  article  being-  sold. 
There  is  no  doubt  that  a  knowledge  of 
how  a  piece  of  ware  is  manufactured  will 
assist  a  clerk  in  making  a  sale  more 
easily  and  more  intelligently. 

In  this  article  the  manufacture  of 
steel  enameled  ware,  or  graniteware,  is 
dealt  with.  To  secure  this  information  a 
representative  of  Hardware  and  Metal 
visited  the  plant  of  The  Thos.  Davidson 
Mfg.  Co.,  Limited,  Montreal.  So  many 
utensils  were  being  manufactured,  each 
passing  through  it  own  particular  pro- 
cess, it  was  thought  best,  in  order  not 
to  confuse  the  reader,  to  choose  a  single 
piece  of  enameled  ware,  and  follow  its 
manufacture  from  the  raw  material  to  its 
finished  state.  A  preserving  kettle  was 
decided  upon.  It  has  two  ears,  a  back 
handle,  a  bale  handle,  and  is  lipped.  A 
cover  is  supplied,  but  as  this  is  stamped 
ware,  and  is  made  in  a  separate  depart- 
ment, it  is  not  considered  here. 

Steel  Must  Be  Ductile. 

The  steel  used  in  the  manufacture  of 
enameled  ware  is  largely  imported.  It 
is  made  of  open  hearth  steel,  made  in 
sheets  varying  from  .012  to  0.32  inches 
thick,  depending  upon  the  depth  of  the 
utensil  being  made.  A  water  pitcher,  for 
instance,  is  "drawn"  considerably  in 
manufacture,  and  requires  steel  thicker 
than  would  a  pudding  pan,  which  is  com- 
paratively shallow.  The  steel  is  a  dull 
bluish-gray,  and  sufficiently  ductile  to 
withstand  "drawing"  operations. 

It  is  supplied  in  square  or  circular 
sheets,  the  size  and  shape  depending 
upon  the  article  to  be  made.  In  the  case 
of  small  articles,  the  larger  squares  are 
cut  into  smaller  blanks  by  shears.  The 
steel  is  supplied  by  the  man  in  charge 
of  the  store  room  as  the  orders  come  in. 

The  blanks  first  go  to  the  press  to  be 
drawn.  Perhaps  the  term  "blocked" 
will  convey  the  meaning  of  this  opera- 
tion better.  It  is  done  on  two  machines, 
the  first  one  doing  half  the  work,  the 
second  giving  the  former  blank  a  shape 
something  like  a  preserving  kettle.  If 
there  is  a  panel  on  the  bottom,  this  also 
is  made  during  the  drawing  operation. 

"Spinning"  is  the  term  applied  to  the 


next  operation.  The  kettle  is  put  in  a 
lathe  over  a  form,  and  while  it  revolves, 
a  tool  is  run  along  its  sides  to  give  it 
smoothness  and  shape.  This  is  not  so  dif- 
ficult an  operation,  as  in  the  case  of  a 
tea  kettle  or  cream  pitcher,  for  instance. 
While  in  the  lathe,  another  tool  does 
the  trimming  and  rolling,  taking  off  the 
rough  edges,  and  supplying  the  bead.  At 
this  point  the  kettle  is  removed  to  the 
press  again,  and  the  lip  made,  which,  in 
this  case,  is  a  small  one. 

Welding  the  Ears. 

It  is  now  ready  for  two  ears,  and  the 
hack  handle.  These  are  made  on  smaller- 
presses,  and  are  turned  out  with  great 
rapidity.  The  ears  require  only  one  op- 
eration, whereas  the  back  handle,  which 
is  doubly  thick,  requires  several. 

It  is  not  many  years  since  the  ears  on 
enameled  ware  were  riveted.    Now  they 
are  welded  by  electricity,  and  are  strong- 
er     probably      than 
when     riveted, 
whereas    the    opera- 
tion requires  only  a 
fraction  of  the  time. 
The  back   handle  is 
attached       by      the 
same  process. 

Now,  as  far  as  its 
shape  is  concerned, 
the  preserving 
kettle  is  completed. 
Really,  it  has  only 
reached  the  half- 
way house,  for  from 
now  on  attention  is 
turned  to  the  enam- 
eling process.  After 
leaving  the  welder's 
hands,  the  kettle  is 
taken  to  the  pick- 
ling     room,      and 

placed  in  a  bath  of 

acid,     where     it     is 

cleaned  and  given  a 

surface    capable     <>f 

receiving        enamel. 

The  time  it  remains 

in  the  acid  bath  de- 
pends upon  the  size 

of    the    article,    but 

the  average  time  is 

about  half  an  hour. 

On       being       taken 

from  the  bath  it  is 

straightened  up,  and 

any  kinks  or  bruises 


removed.     Now  it  is  ready  for  its  first 
coat    of  enamel. 

Importance  of  Enamel 
This  is  the  most  critical  stage  in  the 
manufacture  of  enamel  ware.  Much  de- 
pends on  the  quality  of  enamel  and  how 
it  is  applied,  whether  the  ware  is  good 
or  bad.  Naturally,  manufacturers  do  not 
allow  even  hardware  clerks  to  know  from 
what  enamel  is  made,  or  how  they  pro- 
duce that  wonderful  spangled  effect. 

However,  the  manufacturer  went  so 
far  as  to  state  that  the  ingredients  of 
the  enamel  (whatever  they  may  be),  are 
smelted  into  a  substance  like  glass, 
which  is  then  ground  to  powder.  The 
powder  is  made  into  liquid,  which  is  the 
enamel,  and  ready  for  application.  Now 
we  come  to  the  girl  who  does  the  dipping. 
She  stands  before  a  deep  vessel  filled  with 
enamel,  and  plunges  the  kettle  into  it. 
Then  she  twists  and   shakes  it  in  every 


Shoiving  the  machine  for  drawing  the  steel. 
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way  imaginable  that  the  coating  will 
neither  be  too  thick  or  unevenly  dis- 
tributed. She  holds  the  kettle  by  means 
of  a  spring,  which  grips  the  bead.  She 
never  touches  the  kettle  with  her  hands. 
The  first  coating  on  nearly  all  enamel 
is  blue,  which  turns  black  when  burned. 
Before  entering  the  furnace,  the  enamel 
must  dry.  To  allow  this,  kettles  are 
placed  on  shelves  in  the  drying  room. 
As  soon  as  they  are  dry,  they  are  placed 
on  the  burning-stand,  in  front  of  the 
oven  door.  The  burning-stand  is  made 
with  a  series  of  sharp  upright  points, 
and  it  is  this  which  leaves  the  marks  on 
the  bottom  of  enamelware.  Sometimes 
these  marks  are  seen  on  the  rim.  The 
marks  on  the  bottom  of  enamelware  have 
always  been  considered  a  defect,  and  the 
tendency  now  is,  where  possible,  to  have 
articles  rest  on  their  rims  when  being- 
burned,    rather    than    on    the    bottom. 

Burning  the  Enamel 
The  furnace  door  is  opened,  and  the 
burning-stand  bearing-  its  load  of  kettles 
is  pushed  into  the  furnace  on  wheels. 
There  they  are  allowed  to  remain  until 
burned.  Having  received  its  first  coat, 
the  kettle  is  returned  to  the  enameling- 
department  for  its  second  coat.  We  will 
suppose  that  the  final  coat  required  is  a 
gray,  with  water-wave  appearance.  This 
is  secured  by  a  special  enamel,  which  is 
shaken  after  being  applied,  so  that  it 
assumes  a  wavy  appearance. 

It  can  easily  be  seen  that  if  many 
coats  of  enamel  are  applied,  the  cost  of 
the  kettle  will  be  high.  Take  an  article 
which  is  gray  outside  and  white  inside; 
that   means   three   burnings.      There   are 


View   of   burning   stand   before   entering    furnace. 


some  utensils  that  require  at  least  five 
coats. 

Several  methods  are  used  for  the  mot- 
tled effect  so  common  among  enameled 
goods.  The  well-known  green  marble- 
ware  is  first  dipped  in  white,  and  then 
sprayed  with  green  and  shaken,  so  that 
the  green  mixes  with  the  white.  A  white 
mottled  ware  is  secured  by  holding  the 
kettle  after  receiving  a  white  coat,  in  a 
spray  of  grey  sandy  substances,  which 
produces  this  effect. 

After  the  kettle  has  received  the  re- 


quired number  of  enamel  coats,  it  is  sent 
upstairs  to  be  inspected  by  experts.  If 
it  is  satisfactory,  it  is  wrapped  in  paper. 
If  it  contains  a  defect,  it  is  placed 
with  others  of  this  class,  and  sold  as  a 
second. 

Before  being  wrapped,  the  preserving- 
kettle,  with  many  others,  is  weighed,  for 
employees  are  paid  according  to  weight. 
After  being  wrapped,  a  man  goes  around 
with  bale  handles,  which  are  put  through 
the  ears,  and  secured  with  a  pair  of 
pliers.     The   handles   are  of     wood     in 


Where   the  kettle   is  dipped  in  enamel  solution. 


Illustrating  the  first  operation  of  spinning. 
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various  finishes.  They  are  wrapped  in 
paper  for  shipping.  Tin  covers  are  also 
supplied,  but  are  shipped  separately,  dif- 
fering in  this  respect  from  teakettles, 
where  the  cover  is  fitted  and  packed 
with  the  kettle. 

The  hardwareman  will  now  be  able  to 
offer  a  piece  of  enamelware  with  more 
confidence.  While  the  manufacture  of 
only  one  article  has  been  described,  the 
same  methods  apply  to  nearly  every 
article.  In  the  case  of  more  expensive 
ware,  the  operations  are  often  repeated. 
This  can  be  explained  to  a  customer  who 
perhaps  expresses  surprise  at  a  difference 
in  price. 

Annealing   the   Steel. 

Passing  reference  was  made  to  articles 
which  are  drawn  to  greater  depth  than 
a  preserving  kettle.  This  often  necessi- 
tates an  operation  which  has  not  been 
mentioned— that  of  annealing.  It  has 
been  stated  that  enamel  steel  must  be 
ductile  to  permit  it  to  be  drawn.  After 
being  drawn  to  a  certain  extent,  the 
steel  loses  this  property  called  ductility, 
and  before  the  article  can  be  drawn 
farther,  as  in  the  case  of  a  water-pitcher, 
it    must    be    annealed,    by    heating    in    a 


Inspecting  and  wrapping  the  finished  product. 


furnace.  Enamelware  that  requires  this 
extra  treatment  is  obviously  more  expen- 
sive that  that  which  only  requires  to  be 
drawn  twice. 


New  Firm. 

Pense,  Sask. — Hugh  M< 
opened  a  hardware  store  at 
Sask. 


Gillvany    has 
Stony  Reach, 


The  above  illustration  shows  an  interior  view  of  the  shoiv-room  in  the  new  building  which  the 
Gurney  Foundry  Co.,  head  office  Toronto,  has  just  occupied  at  17  Jackson  street  east,  Hamilton,  Ont. 
The  building  is  so  arranged  as  to  give  ample  space  for  both  warehousing  and  show  purposes.  The  offices 
are  located  on  the  first  floor  and  the  main  show-room  is  located  in  the  front  of  the  building  on  the  ground 
floor.  E.  C.  Hancock  is  the  Hamilton  manager  uv.d  he  is  largely  responsible  for  many  unique  features 
such  as  fitting  bins,  etc.,  which  have  been  introduced  in  the  new  building,  for  facilitating  the  rapid 
handling  of  the  firm's  products. 
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New  Secretary  for  O.  R.  H.  &  S.  D.  A. 

Retiring  President  Macpherson,  Made  Secretary   Ontario   Retail  Hardware 

and  Stove  Dealers'  Association — Honorarium  for  W.  Wrigley 

Retiring  Secretary. 


ALTHOUGH  a  list  of  the  new  offic- 
ers of  the  Ontario  Retail  Hard- 
ware &  Stove  Dealers'  Associa- 
tion was  given  in  last  week's  issue  of 
Hardware  and  Metal,  the  closing-  meet- 
ing did  not  conclude  in  time  to  allow  of 
a  complete  report  of  the  meeting  appear- 
ing in  last  week's  issue. 

Several  interesting  questions  were 
brought  up  at  the  closing  meeting  and 
there  was  a  fair  attendance  of  the  mem- 
bers until  the  close  of  the  convention. 
When  the  report  of  the  nominating  com- 
mittee was  presented  the  members  were 
greatly  surprised  to  hear  the  suggestion 
that  W.  F.  Macpherson,  Prescott,  Ont.. 
lie  appointed  secretary  of  the  association 
with  a  salary  to  succeed  Weston  Wrigley. 
who  has  been  the  secretary  of  the  asso- 
ciation for  the  past  ten  years. 

A.  J.  Wright,  of  Hamilton,  stated  that 
in  view  of  this  unexpected  move  the 
members  would  like  to  hear  from  Mr. 
Wrigley.  Mr.  Wright  paid  a  tribute  to 
the  good  work  of  Mr.  Wrigley  in  connec- 
tion with  the  affairs  of  the  association. 

Mr.  Wrigley  stated  that  he  had  felt 
for  some  time  that  he  would  like  to  be 
relieved  of  the  duties  of  secretary  of  the 
hardware  association.  He  referred  to 
the  pleasant  feeliri«s  which  had  always 
existed  between  the  officers  of  the  asso- 
sociation  and  thanked  them  for  the  as- 
sistance they  had  given  him.  He  also 
stated  that  pressure  of  other  matters 
kept  him  very  busy  and  that  he  thought 
that  this  would  be  an  opportune  time  for 
the  association  to  get  a  secretary  who 
was  a  retail  hardwareman.  He,  there- 
fore, wished  to  be  relieved  of  his  duties. 

M.  S.  Madole  spoke  of  the  good  work 
Mr.  Wrigley  had  done  for  the  associa- 
tion and  referred  to  the  many  obstacles 
which  had  cropped  up  and  been  over- 
come. He  took  much  pleasure  in  mov- 
ing that  retiring  secretary  Wrigley  be 
given  an  honorarium  of  $100,  and  that 
he  be  made  honorary  secretary,  with  life 
membership  in  the  association. 

W.  F.  Macpherson,  Prescott.  Ont..  in, 
Accepting  the  secretaryship  of  the  asso- 
ciation outlined  some  of  the  plans  for 
the  future  welfare  of  the  association.  He 
also  paid  a  tribute  to  the  work  of  the 
retiring  secretary.  The  election  of  of- 
ficers as  reported  last  week  resulted  as 
follows:— President,  C.  W.  Conn.  Till- 
sonburg; fh"-'t  vice-president.  W.  J. 
Carter.  Picton,  Ont.;  2nd  vice-pres..  Jas. 
McGregor,  Oakville.  Ont.;  Executive 
Committee.  E.  J.  Creeper.  Owen  Sound: 
D.  A.  McNab,  Orillia:  W.  H.  Bennett. 
Oananoque.  Ont.:   A.  J.   Wright,  Hamil- 


ton, Ont.;  A.  Wideman,  Markham,  Ont.; 
E.  A.  Whittcn.  Bracebridge,  Ont.; 
Treasurer,  John  Caslor,  Toronto;  Advis- 
ory Committee.  11.  Occoinore,  Guelpli;  ('. 
W.  Conn,  Tillsonburg;  W.  F.  Macpher- 
son, Prescott;  Secretary  W.  F.  .Mac- 
pherson, Prescott ;  Auditors,  J.  W.  Pea- 
cock, Toronto:  Geo.  Matthewsonj,  To- 
ronto. 

Retiring  President  Macpherson  expres- 
sed his  appreciation  of  the  good  attend- 
ance and  the  interest  manifested  by  the 
members  during  the  convention  and  he 
hoped  that  all  those  present  had  been 
benefited  by  the  discus-ions.  He  appre- 
ciated  the  position   lie  had  been  elected 


WM.  R.  YENDALL, 

Secretary-Treasurer  and  General  Man- 
ager, Richards-Wilcox  Canadian  Co.. 
Limited,  London.  At  the  recent  conven- 
tion Mr.  Yendall  was  elected  to  the  Board 
of  Directors  of  the  Canadian  Hardware 
Manufacturers'  Exhibitors'  Association. 

to  as  secretary  of  the  association  and  he 
hoped  to  make  the  personal  acquaintance 
of  every  member. 

Mr.  Macpherson  introduced  C.  W. 
Conn,  Tillsonburg,  the  newly  elected  pre- 
sident and  stated  that  he  hoped  the  as- 
sociation would  prosper  under  Mr. 
Conn's  guidance.  He  hoped  that  all  the 
members  would  support  Mr.  Conn,  and 
he  thanked  all  the  members  for  the 
assistance  they  had  given  during  the 
past  year. 

C.  W.  Conn  expressed  his  appreciation 
of  the  honor  of  being  elected  to  the  pre- 
sidency of  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association.  He  paid 
a  tribute  to  the  work  of  Past  President 
Macpherson   and   was  glad   to   have   him 


elected    secretary.      Mr.    Conn    promised 
to  do  his  very  best  for  the  association. 

A  vote  of  thanks  was  tendered  to  the 
retiring  officers. 

A.  J.  Morgan,  Peterborough,  moved 
a  vote  of  thanks  to  the  trade  journals 
which  had  assisted  the  association  on  so 
many  occasions  and  helped  to  create  an 
interest  in  the  association  and  conven- 
tion. 

In  seconding  the  motion  Retiring  Pre- 
sident Macpherson  referred  to  the  good 
work  of  the  hardware  trade  papers  and 
the  assistance  they  had  given  to  the  as- 
sociation. He  also  referred  to  the  good 
work  which  the  trade  papers  are  doing 
in  other  directions  and  said  you  could 
get  almost  anything  from  the  trade 
papers,  in  fact  said  he,  "If  you  want 
legal  advice  all  you  have  to  do  is  write 
to  the  trade  papers  and  they  will  supply 
it  without  charge." 

W.  H.  Manning,  Coldwater,  stated 
two  department  stores  at  Toronto  had 
recently  sent  out  several  tons  of 
mail  order  catalogues  from  the  Cold- 
water  post  office.  He  stated  that  by 
mailing  the  catalogues  from  Coldwater 
the  catalogue  house  paid  only  the  local 
zone  rate,  instead  of  the  2nd  zone  rate 
which  would  have  to  be  paid  if  the  cata- 
logues had  been  mailed  at  Toronto.  Mr. 
Manning  stated  that  the  catalogue 
houses  sent  men  along  to  affix  the  stamps 
at  the  mailing  point  and  to  assist  the 
post  master.  The  Advisory  Committee 
will  take  up  the  question  with  the  postal 
authorities  and  see  if  the  catalogue 
houses  are  complying  with  the  postal 
laws. 

A  contest  will  be  held  for  the  purpose 
of  securing  new  members  for  the  asso- 
ciation. Details  are  now  being  worked 
out  and  full  particulars  will  be  given 
out  shortly.  The  contest  will  start  on 
April  1st.  Two  teams  will  take  part 
and  the  prize  will  be  a  banner.  A  mem- 
ber from  Bobcaygeon  suggested  that  in- 
stead of  a  banner  "a  case  of  Scotch" 
should  be  offered  as  a  prize.  A  prize 
will  also  be  offered  to  the  traveler  bring- 
ing in  the  most  new  members. 


Joined  Mounted  Rifles. 

Capt.  A.  A.  Tritsch,  general  manager 
of  the  International  Distributing  Co., 
Montreal  agents  for  the  Ever-Ready 
Razor,  and  Rubberset  Brushes,  has  vol- 
unteered for  afctive  service  with  the 
Mounted  Rifles.  During  his  absence  the 
Mile  agency  for  these  lines  for  Province 
of  Quebec  and  Maritime s  has  been 
turned  over  to  Hale  Bi'os.,  St.  Nicholas 
Bldg.,  Montreal,  successors  to  Godfrey 
Pelton  &  Sons. 
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Some  typical 
mountain,  forest 
and  lake  scenery 
in  British  Colum- 
bia—Mt.  Bur- 
gess in  the 
ba  ekgrounil. 
This  is  about 
7  miles  tvom 
Field. 


A  Government 

Advertise  in  the  United  States  to  Get  the 

Every  Section  of  the  Dominion  Presents 

Tourist  Trade  That  Made  Switzerland 

toric  Spots  Emphasized  — 


THERE  is  no  reason  why  Canada 
should  not  get  this  year  a  good 
percentage  of  the  tourist  trade 
from  the  United  States  that  formerly 
went  to  Europe.  With  that  continent 
still  in  a  state  of  turmoil  and  likely  to 
be  for  many  months,  United  States 
tourists  are  sure  to  forego  their  annual 
continental  visits.  That  Canada  presents 
possibilities  unsurpassed,  if  not  unpar- 
alleled, to  anyone  desirous  of  getting 
away  from  the  hum-drum  of  city  and 
business  life,  is  common  knowledge  to  all 
Canadians,  and  it  remains  for  our  Gov- 
ernment to  impart  the  same  knowledge  to 
our  neighbors  to  the  south.  Every  year 
we  secure  a  great  many  United  States 
visitors,  but  we  should  get  more  this  sea- 
son; if  the  estimate  that  tourists  from 
that  country  spend  $400,000,000  on  the 
European  continent  is  anywhere  correct, 
the  prospects  for  getting  a  substantial 
percentage  of  that  amount  spent  in  this 
country  are  excellent,  if  we  extend  the 
proper   invitation. 


In  a  recent 
issue  we  tendered 
brief  sugges- 
tion to  the  Gov- 
ernment that  this 
tourist  trade  be 
advertised  for. 
Already  the  De- 
partment  of 
Parks  under  the 
supervision  of  the 
Department  o  f 
the  Interior  has 
issued  booklets 
escriptive 
of  our  National 
Parks  and  distri- 
buted some  o  f 
them,  no  doubt, 
throughout  the 
United  States. 
This  is  all  very 
well  so  far  as  it 
goes,  but  this  is 
an  extraor- 
dinary year. 
The  Govern- 
ment never 
had  a  bet- 
ter oppor- 
tunity t  o 
advertise  this  booklet  and  get 
results  from  it  than  the  pre- 
sent. If  this  book  is  not  a 
complete  review  of  Canada's  beauty  and 
historic  spots,  then  another  ought  to 
be  immediately  published  dealing  spe- 
cifically with  the  country's  attractions, 
district  by  district — and  then  it  should 
be  advertised. 

The  "Alps"  of  America. 

That  Canada  is  in  a  position  to  offer 
strong  inducements  to  the  tourist  is  a 
fact  that  can  easily  be  demonstrated.  If 
Canada  had  in  the  past  commercialized 
the  lure  of  the  lofty  Rockies  as  the 
thrifty  Swiss  has  done  with  the  Alps, 
the  number  of  tourists  visiting  the  ma- 
jestic range  of  mountains  that  separates 
British  Columbia  from  the  Prairie  Pro- 
vinces, would  have  been  multiplied  many 
times  over  now. 

Canadian  and  other  Americans  who 
have  travelled  through  the  mountains  of 
British  Columbia  are  well  aware  of  their 
wonderful  natural  beauty.  The  Rockies 
have  been  called  the  "Alps"  of  Amer- 
ica. As  the  Alps  of  Europe  have  made 
Switzerland   famous   the   world   over,   so 


is  time  reason  to  believe  that  the  Can- 
adian "Alps"  would  help  make  Canada 
more  famous  if  they  were  more  widely 
advertised.  As  a  matter  of  fact,  Swit- 
zerland almost  subsists  on  her  tourist 
trade.  People  who  travel  have  money — 
else  they  couldn't  travel — and  are  usual- 
ly lavish  with  it.  That  is  the  class  of 
tourist  that  any  country  appreciates, 
and  it  explains  why  the  United  States 
summer  traveller  spends  such  huge  sums 
annually  in  sight  seeing. 

British  Columbia's  lakes  and  big-game 
hunting  opportunities  ought  to  be  bet- 
ter advertised.  And  now  that  we  have 
so  many  trans-continental  railways  tra- 
versing the  prairies,  there  is  sufficient 
railway  accommodation  to  easily  handle 
all  possible  passenger  traffic.  Partic- 
ularly in  the  autumn  seaso  ndo  the  prai- 
ries— before  they  are  shorn  of  their 
uolden  harvest — present  a  wonderful 
sight — truly,  the  Gardens  of  the  Desert, 
boundless  and  beautiful. 

Many  Natural  Wonders. 

In  fact,  from  the  Atlantic  seaboard  to 
the  ragged  and  rocky  Pacific  Coast  the 
Dominion  offers  a  continual  succession 
of  natural  wonders  which  cannot  be  ex- 
celled in  any  part  of  the  globe.  What 
Europe  has  offered  in  the  way  of  historic 
landmarks,  Canada  can  equal  with  the 
immense  advantages  with  which  nature 
has  endowed  her.  What  could  be  more 
beautiful  that  the  highlands  of  Quebec, 
what  more  majestic  than  the  mighty 
Rockies?  The  instinct  of  the  explorer 
is  deeply  ingrained  in  every  tourist;  and 
Canada  offers  exceptional  opportunities 
for  the  gratification  of  this  instinct.  A 
trip  into  the  Peace  River  country  would 
be  a  liberal  education  for  the  American 
visitor.  It  would  be  too  stupendous  a 
task  to  endeavor  to  enumerate  all  the 
places  in  Canada  which  are  worth  vis- 
iting; the  Dominion  is,  in  fact,  a  natural 
selection  for  tourists  with  its  endless 
variety  of  inducements  in  the  form  of 
natural  wonders  developed  on  a  colossal 
scale. 

It  is  quite  reasonable  to  expect  that 
if  the  United  States  anglers — those 
who  appreciate  the  sensation  of  the  tug 
of  a  frisky  bass  or  lunge  on  the  end  of 
a  line — knew  the  fishing  lakes  of  On- 
tario better,  there  would  be  more  of 
them  spend  their  vacations  in  that  pro- 
vince. Ontario's  Algonquin  Park,  the 
Mnskoka  and  Kawartha  Lakes,  the  Tem- 
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Opportunity 


Tourist  Trade  That  Usually  Goes  Abroad- 
Splendid    Opportunities  —  It    Was    the 
— Some  of  Canada's  Beauty  and  His- 
Advantages  to  the  Dealer. 


iskaming  district,  as  well  as  the  fine 
hunting  forests  of  the  north,  will  cer- 
tainly bear  comparison  with  anything 
similar  in  other  countries. 

Picturesque  Eastern  Canada. 

There  is  no  finer  scenery  anywhere 
than  that  surrounding  the  summer  re- 
sort districts  of  Quebec.  At  the  present 
time  some  of  the  wealthiest  and  most 
prominent  of  the  United  States  citizens 
visit  that  province  every  year — the  great 
St.  Lawrence  in  itself,  with  its  pictur- 
esque beauty,  its  historic  spots  and  on 
which  stands  the  ancient  capital  of  the 
New  World,  has  few  equals.  The  Mari- 
time Provinces  are  also  rich  in  beauty 
and  from  a  historical  standpoint  are 
equal  in  importance  to  Quebec.  Therein, 
too,  lies  the  home  of  Evangeline,  immor- 
talized by  Longfellow— a  United  States 
poet— the  wonderful  Annapolis  valley, 
and  the  finest  moose-hunting  districts  in 
Canada 

The  inducements  which  Canada  has  to 
offer  are,  as  has  been  intimated,  not  all 
of  the  natural  order.  No  country  has  a 
more  picturesque  or  romantic  history 
than  ours,  and  from  Halifax  to  Victoria 
the  land  is  dotted  with  places  and 
scenes  of  the  deepest  historical  interest. 

Advantages  Over  Europe. 

The  disadvantages,  too,  of  a  touring 
trip  through  Europe  would  be  missing 
when  the  tourist  turned  his  steps  to- 
wards Canada.  The  babel  of  strange 
tongues,  the  annoying  red  tape  involved 
in  transit  from  one  small  country  to  an- 
other, the  constant  toll  of  tips,  the  worry 
of  passports,  the  ceaseless  hurry  from 
one  small  place  to  another  and  the  in- 
convenience of  the  extreme  heat  of  the 
Southern  European  countries  would  be 
eliminated.  Instead,  the  tourist  would 
fare  forth  into  a  country  with  bracing, 
reviving  climate.  The  tourist  would  be 
led  into  the  vastnesses  of  Nature  far 
away  from  the  annoyances  which  are  an 
intricate  part  of  every  European  trip. 

It  will  be  interesting  to  elaborate  on 
the  exceptional  inducement  which  Can- 
ada has  to  offer  in  her  system  of  Nation- 
al Parks  already  mentioned.  This  sys- 
tem is  a  logical  and  businesslike  method 
adopted  by  the  Government  to  convert 
physical  features  which  could  be  utilized 
in  scarcely  any  other  way  into  valuable 
national  assets,  drawing  a  revenue  from 
the  wealth  of  the  world.  It  is  now  near- 
lv  30  vears   since  the  first  of  these  na- 


tional parks  was  established  and  to-day 
the  system  takes  in  between  6,000  and 
7,000  square  miles,  much  of  which  has 
been  made  accessible  to  the  tourist. 
There  are  eight  national  parks  in  the 
western  provinces,  and  besides  these 
there  are  three  provincial  parks,  two  of 
which  are  in  Ontario  and  a  third  in 
Quebec.  Each  year  the  parks  increase 
in  value  as  additional  assets.  They  are 
valuable  because  they  are  one  of  the 
greatest  attractions  the  Continent  of 
America  offers  the  tourist.  The  tourist 
traffic  is  of  inestimable  value  to  a  coun- 
try because  as  someone  has  said  "the 
tourist  comes,  then  unconsciously  be- 
comes an  advertising  agent — at  the  same 
time  he  takes  nothing  that  makes  the 
country  poorer."  It  is  esti- 
mated that  the  annual  income 
of  France  from  the  tourist  traf- 
fic is  $500,000,000.  Italy  $100,- 
000,000  and  the  latest  available 
reports  from  Switzerland  credit 
the  revenue  of  $150,000,000  to 
this  source,  and  with  the  ex- 
ception of  Switzerland,  what 
scenic  beauty  has  any  of  them 
to.  compare  with  the  Rockies 
which  are  said  to  be  anywhere 
from  twelve  to  sixty  Switzer- 
lands  in  one? 

The  Great  Park  at  Banff. 

It  was  at  Banff  that  the  Gov- 
ernment began  its  first  work  of 
development,  and  some  concep- 
tion of  what  has  been  accom- 
plished can  be  arrived  at  when 
it    is   stated    that   in    this   park 


alone,  which  by  the  way  is  the  largest 
in  the  system — according  to  the  latest 
Government  report,  over  ninety  miles  of 
carriage  roads  have  been  completed,  and 
since  that  report  was  issued  a  great  deal 
more  has  been  accomplished,  including 
automobile  roads  connecting  the  parks 
with  outside  points.  And  besides  the 
carriage  roads,  there  are  nearly  seven 
hundred  miles  of  pony  and  foot 
trails,  which  by  special  arrangement 
with  the  C.  P.  R.  are  built  by  that 
company  in  the  parks  through  which 
their  road  runs.  And,  remember,  this 
is  in  only  one  of  the  National  Parks 
Work  is  going  on  in  the  same  ratio  in 
some,  though  not  all  of  the  others;  one 
or  two  still  being  merely  reservations. 

And  these  parks  are  attracting  hosts 
of  travelers  every  season.  Year  after 
year  they  come  in  increasing  numbers. 
Another  reference  to  the  commissioner's 
report  will  show  the  proportionate  in- 
crease in  ten  years.  In  1902  it  was  esti- 
mated that  the  guests  numbered  8,516  at 
the  hotels  in  the  Rocky  Mountains  Park 
(Continued  on  Page  50.) 


Takakkaw  Palls,  in  the  Yoho 
Valley,  twelve  miles  from  Field. 
B.C.  The  carriage  road  leading 
to  the  Falls  is  a  marvellous  feat 
of  scientific  road  construction. 
In    places    it   curves   like   a   cork- 
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Changes  in  Business  Staffs. 
St.  Thomas,  Ont.—  George  A.  Fergu- 
son, who  has  been  assistant  manager  of 
Ingram  &  Davey's  hardware  store  for 
the  past  eight  or  nine  years  has  resigned 
his  position  and  has  taken  over  the  man- 
agership of  McMurty's  hardware  store. 

Business  Changes. 

Corunna,  Ont.— J.  T.  Lock  has  been 
succeeded  by  Lock  &  Waring. 

Amherstburg,  Ont.— Jones  &  Trimble 
have  been  succeeded  by  Wm.  H.  Jones. 

Odessa,  Sask.—  Fitch  &  Schroder  have 
disposed  of  all  lines  but  their  hardware 
stock. 

Tribune,  Sask.— H.  R.  Hawbaker, 
hardware,  has  been  succeeded  by  Haw- 
baker &  Brown. 

Obituary 

Toronto,  Ont.— The  death  occurred 
here  of  J.  0.  Parker,  head  of  the  J.  0. 
Parker  &  Co.  brass  works,  aged  67  years; 
Death  followed  a  year's  illness. 

Montreal,  Que.  —  The  death  occurred 
this  week  at  1250  St,  Urbain  street. 
Montreal,  of  Geo.  M.  Nield,  who  for  the 
major  portion  of  the  forty  years  he  has 
made  his  home  in  that  city  has  been  well 
known  in  commercial  circles,  having  been 
a  member  of  the  Dominion  Commercial 
Travellers'  Association  for  thirty  years. 
He  conducted  a  manufacturers'  agency 
for  some  years. 
New  Horse  Shoe  Factory  for  Canada. 

The  United  States  Horse  Shoe  Co- 
Erie,  Pa.,  will  erect  their  Canadian  fac- 
tory in  Hamilton. 

The  new  company  will  be  known  as 
the  Canadian  Horse  Shoe  Co.,  Limited, 
and  incorporation  has  been  applied  for. 
with  a  capital  of  $300,000.  This  factory 
will  manufacture  horse  and  mule  shoes, 
toe  calks,  and  other  horse  appurtenances 
and  will  represent  an  investment  of  from 
$125,000  to  $150,000.  Employment  will 
be  given  to  about  100  hands  when  the 
plant  is  completed  and  will  ultimately 
require  the  addition  of  s  rolling  mill. 
which  will  give  employment  to  a  number 
of  additional  hands,  the  most  of  these 
men  being  high-priced  mechanics. 

A  site  has  been  purchased  of  4% 
acres  (known  as  the  Trethewey  pro- 
perty)   on   Biggar    avenue,    next    to    the 


Atkins  Saw  Works,  and  building  opera- 
tions will  be  stalled  in  about  60  days. 
L.  A.  Mcllroy  is  the  president  and 
general  manager  of  the  United  States 
Horse  Shoe  Co.,  Erie.  Pa. 

Bissell's  Annual   Meeting. 

At   the  annual  meeting  of  the  Bissell 
Carpet  Sweeper  Co..  a  few  days  ago  at 


J.  D.  ROBINSON, 

Manager  Toronto  branch  Ottawa  Paint 
Works  at  153  Duchess  street.  Mr.  Robin- 
son was  for  twelve  years  associated  with 
the  Imperial  Varnish  and  Color  Co.,  and 
three  years  previous  to  that  with  the  Can- 
ada Paint  Co.  Associated  with  Mr.  Robin- 
son at  the  Toronto  branch  are  his  brother, 
C.  W-  Robinson,  who  was  for  many  years 
connected  with  the  Canada  Paint  Co.,  and 
also  A.  R.  Tarlton,  late  of  the  Sherwin- 
Williams  Co. 


Grand  Rapids,  Mich.,  all  the  officers  and 
directors  were  re-elected.  They  are: 
President,  Mrs.  Anna  Bissell;  vice-presi- 
dent, T.  W.  Williams  of  New  York,  and 
M.  R.  Bissell,  Jr.;  secretary  and  general 
manager,  R.  E.  Shanahan;  treasurer,  F. 
M.  Deane;  directors,  the  Officers,  I.  J. 
Bissell  and  W.  E.  Gill. 

In  spite  of  the  interference  with  then- 
large  foreign  trade  and  the  less  favor- 
able domestic  conditions,  the  company 
reports    a    most    satisfactory    year,    and 


1915  starts  out  with  January  14  per 
cent,  ahead  of  the  same  month  a  year 
ago. 

An  epoch  was  marked  in  the  com- 
pany's business  when  they  entered  into- 
I  he  manufacture  of  vacuum  cleaners. 
For  this  purpose  a  new  factory  was 
equipped  and  the  officers  state  that  the 
response  of  the  trade  was  such  that  they 
were  overwhelmed  with  orders  at  the 
outset  and  were  only  prepared  to  an- 
nounce the  new  line,  to  the  trade  gener- 
ally, early  in  February,  though  they  had 
been    selling  them   since   October. 

St.  John,  N-B.,  Notes. 

Local  dealers  in  hardware  as  well  as 
in  other  lines  gave  hearty  co-operation 
to-day  to  a  band  of  350  patriotic  women, 
members  of  the  Daughters  of  the  Em- 
pire, as  they  conducted  a  campaign  in 
the  interests  of  local  Red  Cross,  Belgian 
ami  Patriotic  Funds.  Many  dealers  were 
donors  of  good-sized  cheeks,  helping  to 
swell  the  funds,  while  all  aided  in  the 
promotion  of  the  scheme  with  generous 
contributions  of  flags  and  other  material. 
In  addition,  each  of  their  windows  con- 
tained a  display  of  patriotic  interest,. 
some  being  worthy  of  especial  attention. 
Their  delivery  wagons,  horses,  motor 
trucks  were  also  bedecked  with  flags  or 
rosettes  done  in  national  colors,  while  in 
the  central  parts  of  the  city  the  hard- 
waremen  had  their  buildings  in  front 
festooned  with  bunting  and  the  flags  of 
the  Allies. 

The  merchants  of  Newcastle,  N.B., 
have  fallen  in  line  with  the  general  move 
towards  organization  which  seems  to  be- 
manifest  in  this  section  of  the  Domin- 
ion. They  have  completed  the  organiza- 
tion of  a  Retail  Merchants'  Association, 
with  the  following  officers:  George 
Stables,  president :  Mayor  C.  J.  Morrissy. 
first  vice-president ;  H.  R.  Moody,  sec- 
ond vice-president;  C.  P.  Stothart,  sec- 
retary, and  D.  W.  Stothart,  treasurer.  1 
McDonald,  of  St.  John,  travelling  secre- 
tary for  the  Retail  Merchants'  Associa- 
tion of  Canada,  organized  the  new 
branch,  assisted  by  Stafford  Williamson, 
of  Newcastle,  who  is  home  on  a  visit 
from  Regina,  Sask.,  where  he  aided  two 
years  ago  in  the  organization  of  a  new 
branch,  of  which  he  was  the  first  secre- 
tary. 
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Forest  City  Oak  Heater. 

H,  S.  Andrews,  Pangman,  Sask.  — 
Kindly  give  me  the  name  of  the  firm  who 
manufactures  the  Forest  City  Heater? 

The  McClary  Mfg.  London.  Ont.,  made 
this  stove,  and  they  are  still  able  to 
supply  most  of  the  parts  for  same. — Ed. 

Address  of  Sherrer-Gillett. 

Mr.  Smith,  Woodville  Mercantile  Co., 
Woodville,  Ont. — Will  you  kindly  give 
us  the  address  of  the  Gillette- Sherrer 
Co.? 

Sherrer-Gillett  Co..  Guelph,  Ont.— Ed. 

*  *     * 

Sewing  Machines  Manufacturers. 

Western  Subscriber. — Please  give  the 
names  of  sewing  machine  manufacturers, 
in  Canada  and  the  United  States. 

Canada — Raymond  Mfg.  Co.,  of 
Guelph,  Ont,;'  Singer  Mfg.  Co..  St. 
John's,  Que.;  The  Williams  Mfg.  Co.. 
Limited,  Montreal.  Que.  United  States — 
The  White  Sewing  Machine  Co.,  Cleve- 
land, Ohio;  National  Sewing  Machine 
Co..  Belidere.  Til.— Ed. 

Angle  Kerosene  Lamps. 

•T.  A.  Merraw,  Sovereign,  Sask. — Will 
you  kindly  give  me  the  address  and  nainp 
of  company  who  sell  the  Angle  Kerosene 
Lamp? 

Angle  Mfg.  Co..  New  York,  N.Y.— Ed. 

*  *•     ■•* 

Glass  Manufacturers. 

Henry  Dunkley  &  Co.,  Hamilton.  Ber- 
muda.— Kindly  furnish  us  with  names  of 
one  or  two  glass  manufacturing  com- 
panies in  Canada. 

Sydenham  Glass  Co..  Wallaeeburg. 
Ont,;  Dominion  Glass  Co.,  Montreal  and 
Toronto.  Tf  it  is  window  glass  you  re- 
quire there  is  only  one  window-glass 
plant  in  Canada.  Pilkington  Bros.,  Ltd.. 
Thorold,  Ont.— Ed. 

@ 

To  Make  Steel  Clad  Baths. 

The  Steel  Trough  and  Machine  Co., 
Guelph,  Ont.,  have  taken  over  the  equip- 
ment, patterns  and  goodwill  of  the  To- 
ronto Steel  Clad  Bath  Co..  and  in  future 
will  manufacture  their  line  of  steel  clad 
baths. 


RETAILERS     SPURN     FAKE 

•      SCHEMES. 

Strong  Resolutions    Carried  to    Protect 

Merchants  From  Being  Victims  of 

Doubtful    Publicity. 

Fort  William,  Ont. — At  a  regular 
meeting  of  the  Retail  Merchants'  Asso- 
ciation a  resolution  was  passed  gov- 
erning subscriptions,  donations,  tickets, 
theatre  programmes,  concert  pro- 
grammes, hotel  registers  and  other 
pamphlets   as   follows: 

"That  a  committee  be  appointed  to 
first  examine  and  approve  or  disprove  all 
advertising  schemes,  and  that  no  mem- 
ber of  the  association  sign  or  take  a  con- 
tract for  any  of  the  above  until  same  has 
passed  this  committee. 

"That  no  donations  or  subscriptions 
be  made  by  any  member  of  the  associa- 
tion unless  same  has  been  passed  on  by 
this    committee     excepting    to    churches, 


Catalogues  Wanted. 
W.  A.  Anbert,  Thetford  Mines,  Que., ' 
is  starting  a  general  hardware  business, 
and  would  be  glad  to.  receive, catalogues 
and  price  lists  from  the.  trade. 


GEO.  A.  MUNDIE, 

who  goes  to  the  front  with  a  machine  gun 
battery  in  the  second  contingent.  Mr. 
Mundie  is  the  second  member  of  the  edi- 
torial staff  of  Hardware  and  Metal  to  go 
to  the  front.  Geo.  E.  Pearson,  also  of  the 
editorial  staff  of  Hardware  and  Metal 
went  to  the  front  with  the  Princess 
Patricia's  Light  Infantry.  A  recent  letter 
from  Mr.  Pearson  states  that  the  Princess 
Pats  have  gone  through  some  heavy 
fighting.    . 


patriotic  and  charitable  institutions, 
such  as  the  hospital,  orphanage,  etc., 
that  notice  be  printed  and  handed  to 
each  member  of  the  association  to  ex- 
hibit in  their  places  of  business;  that  a 
fine  of  $20  be  imposed  on  all  members  of 
the  association  not  observing  these  re- 
gulations. 

"That  is  to  say,  the  retail  merchants 
of  this  city,  at  one  stroke,   have  deter- 
mined to  throw  off  the  yoke  of  needless 
expense  in  connection  with  all  so-called 
.'fake'    advertising    schemes    where    the 


promoter  receives  all  the  cream  of  the 
profit  in  connection.  '  This  will  also 
eliminate  all  tickets  and  donations  to 
semi-private  and  other  organizations  not 
of  a  permanent,  religious  or  charitable 
nature  which  usually  look  to  the  mer- 
chants for  finances." 

® 


WORKMEN'S  COMPENSATION  ACT. 

(Continued  from  page  29.) 
result  in  a  fine.  The  board  had  endeav- 
ored to  notify  all  employers  of  labor  but 
necessarily  a  number  had  not  received 
the  notification.  This,  however,  would 
not  free  those  who  did  not  make  their 
returns  from  obligation.  The  board 
would  have  a  man  call  in  every  place 
in  the  Province  during  the  year  and  they 
expected  that  by  the  end  of  the  year  ac-  l 
curate  reports  would  have  been  received 
from  every  source.  He  advised  that 
hardware  men  who  employed  labor  for 
inside  and  outside  work  should  keep  an 
accurate  division  of  the  expenditure  for 
both  sources  so  that  accurate  returns 
could  be  made. 

In  cases  where  employers  had  not  been 
notified  and  had  not  made  reports,  the 
terms  of  the  new  Act  would  be  retroac- 
tive. In  other  words,  when  the  board 
received  the  information  with  reference 
to  these  firms  they  would  be  assessed  and 
the  assessment  would  date  back  to  the  ■ 
time  when  the  legislation  first  went  into 
effect.  This  was  absolutely  necessary 
as  under  the  Act  the  Board  must  now 
give  compensation  to  every  man  who  is 
injured,  whether  his  employer  has  been 
paying  into  the  board  or  not,  In  fact 
he  expected  that  they  would  find  out 
about  certain  employers  who  had  never 
reported  to  them,  only  when  an  accident 
had  occurred.  In  sueh  cases  the  em- 
ployer would  be  compelled  to  make  his 
assessment  dating  right  back  to  the  first. 
"When  we  find  such  cases  we  may  fine 
them,"   said    Mr.   Kingston. 

At  the  conclusion  of  his  talk,  which 
had  been  punctuated  by  many  questions 
from  the  company,  a  hearty  vote  of 
thanks  was  tendered  to  him. 


COAL     TAR     PRODUCTS     MAY     BE 

MADE   FROM   SASKATCHEWAN 

LIGNITE. 

Saskatoon,  Sask. — It  has  been  dis- 
covered recently  that  many  of  the  coal 
tar  products  which  in  the  past  have  been 
imported  almost  exclusively  from  Ger 
many  can  be  obtained  as  a  by-product 
from  lignite  coal  deposits  in  this  district. 
The  possibilities  in  this  connection  are 
now  being  thoroughly  investigated,  with 
the  co-operation  of  the  Provincial  Gov- 
ernment. It  is  confidently  believed  that 
this, discovery  will  lead  to  important  in 
dustrial  developments. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


—  -  - 


_ 


WATERBURY    AND    YO  SEMITE 
SPRINKLERS. 

The    Novelty    Mfg.    Co.,    Water-bury, 

Conn.,  offers  to  the  trade  two  new  lawn 
sprinklers  called  the  Waterbury  Spray 
and  the  Yosemite  flower  and  garden 
spray. 


little  larger  than  the  No.  11  "Midget" 
except  that  it  had  a  four-foot  handle, 
while  the  No.  11  had  a  nine-inch  handle. 
The  makers  state  that  it  was,  therefore, 
not  proportioned  properly  in  its  size, 
between  the  smallest  tool  No.  11  and  the 
largest  tool  No.  55.     Tliev  have  for  1915 


The  Waterbury  Sprinkler 


The  Waterbury  is  said  to  be  an  en- 
tirely new  idea  in  sprinklers.  It  is 
made  of  brass  and  nicely  finished.  Size 
four  inches  at  the  top  with  a  depth  of 
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No.  33  Hoe. 

increased  the  size  of  this  No.  33  tool  in 
the  head  part,  so  that  it  is  not  only 
a  better  proportioned  tool  within  itself, 
luit  also  in  relation  to  the  other  two  sizes. 
The  correct  ratio  is  now  carried  on  in 
the  three  tools,  one  to  another  and  with 
this  change  in  the  No.  33  3-prong  tool  the 
makers  claim  it  will  be  more  popular 
than  before. 


Nip  Rust  removes  all  rust  and  incrusta- 
tion regardless  of  its  long  standing  and 
absolutely  prevents  further  formation  of 
rust,  scale  and  corrosion.  It  may  be 
used  effectively  in  conjunction  with  any 
anti-freezing  solution,  is  warranted  not 
to  injure  either  the  rubber  connections 
or  the  metal  surfaces  with  which  it 
comes  in  contact,  and  keeps  them  bright 
and  clean.  As  an  added  proof  of  this 
statement  they  note  that  -the  concen- 
trated  solution  is  sold  in  tin  cans. 


NIP  RUST,     v 

The  Reflex  Ignition  Co.,  211  High 
Ave.,  Cleveland,  Ohio,  offer  to  the  trade 
a   new   product   called   Nip-Rust.        The 


QUINN'S  AUTO  JACK. 

The  National  Equipment  Co.,  Wabash 
Ave.,  Toronto,  offers  to  the  trade 
Quinn's  Self-Raising  Automobile  Jack. 
The  makers  claim  that  the  Quinn  pneu- 
matic jack  does  away  with  the  old 
method  of  crawling  under  the  car  in  mud 
or  dust  to  insert  a  jack  for  some  triflingr 
repair.  The  directors  state  that,  "you 
simply  attach  to  it  your  car  air  pump  cr 
a  foot  pump,  shore  under  axle  and  ele- 
vate car  in  four  to  seven  seconds,  work- 
ing- entirely  outside  the  wheels.  The 
jack  has  a  large  solid  base  and  will  not 
tip  easily.  The  makers  claim  it  will  lift 
two  wheels  at  once  of  the  heaviest  car  on 
the  roads. 

The  jack  is  simply  constructed,  and  it 


Yosemite  Flower  Spray. 

2  inches,  packed  Y>  dozen  in  cartons.  It 
is  designed  for  one  purpose  and  can  be 
operated  in  two  ways.  The  illustration 
shows  the  sprinkler  about  to  be  placed 
on  the  ground.  A  spike  that  enters  the 
earth  holds  the  sprinkler  in  place  against 
pressure.  To  make  same  a  hand  spray 
simply  remove  the  spike  at  the  base,  in- 
sert it  in  the  side  connection  and  attach 
hose  at  the  base. 

The  "Yosemite"  flower  and  garden 
spray  is  of  a  heavy  brass  pattern  with  a 
2V2  inch  spray  head.  The  spray  is  said 
to  be  nicely  finished  and  special  atten- 
tion has  been  paid  to  the  deep  hose  con- 
nection which  insures  a  snug  fit.  The 
sprays  are  packed  one  dozen  or  more  irf " 
cartons. 


NO.  33  HOE. 

C..  S.  Norcross  &  Sons,  Bushnell,  111., 
announce  a  change  and  improvement  in 
their  33  pattern  "Norcross"  cultivator 
hoe.     Formerly     this     33     tool  has  been 


Quinn's  Self-Raising  Auto  Jack  in   Use. 


preparation  is  used  to  prevent  the  ac- 
cumulation of  rust  and  destroy  rust  al- 
ready on  a  car.     The  makers  claim  that 


is  claimed  that  it  cannot  get  out  of  or- 
der.    The  makers  will  send  descriptive 

matter  on  request. 
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Practical  Course  for  Sheet  Metal  Workers 


Article  No.  20  of  Series 

By  CHARLES  SEIVERS 


In  Fig.  1  is  shown  the  side  view  or 
side  elevation,  and  an  end  view  of  a  tee 
pipe  or  a  joining  of  two  pipes  at  right 
angles,  in  this  case  the  pipes  are  of  un- 
equal diameters.  In  P'ig.  2  is  shown  a 
side  view  and  an  end  view  of  a  branch  or 
T-Y  between  two  pipes  of  unequal 
diameters.  In  developing  the  pattern 
of  these  branches,  the  same  method  is 
adopted  in  each  case.  Having  drawn  a 
side  view  and  end  view,  as  shown  by  A- 
B-C-D-E-F-G  and  H  on  side  view  and 
K-L-M-N-0  on  the  end  view,  the  next 
step  will  be  to  develop  the  line  of  the 
joint  or  junction  between  the  two  pipes. 
On  the  end  of  the  branch  at  A-H  and 
K-L  draw  a  half  section  of  the  branch 
pipe,  and  divide  into  a  number  of  equal 
parts.  From  these  points  draw  lines  at 
right  angles  'to  A-H,  extending  them  past 
B  and  G,  and  on  the  end  view  draw  the 
lines  from  points  on  section  at  right 
angles  to  K-L,  extending  them  until  they 
join  the  circumference  of  the  large  circle 
0.  From  the  points  where  the  lines 
drawn  from  section  on  end  view,  join  the 
circumference  of  large  circle  0,  draw 
lines  parallel  to  C-F,  extending  them  un- 


til they  join  or  intersect  the  line  drawn 
from  corresponding  points  on  side  eleva- 
tion as  shown  at  lines  from  point  5  in- 
tersecting the  ones  from  points  5,  etc. 
A  line  drawn  through  the  points  thus  ob- 
tained will  give  the  line  B-T-G  from 
which  to  obtain  the  cut  required  on  the 
branch. 

To  develop  the  pattern  of  the  branch, 
draw  two  parallel  lines  as  R-R  and  S-S. 
Then  erect  lines  at  right  angles  to  R-R, 
joining  them  to  S-S  as  shown  at  R-S- 
R-S.  From  these  points  mark  off  the 
spaces  on  section  drawn  on  A-H  or  K-L, 
repeating  to  complete  circumference. 
Starting  at  space  I  measure  from  the 
line  A-H  to  where  the  line  joins  the  cut- 
ting line  B-T-G,  and  set  on  the  line  1 
at  end  of  pattern,  measure  off  distance 
on  line  2  and  set  off  on  line  2,  repeat  on 
lines,  3,  4  and  5,  then  work  back  on  4. 
3,  2  and  1,  which  makes  one-half  the  pat- 
tern. Repeat  in  the  same  way  to  com- 
l^lete  the  full  pattern.  A  line  drawn 
through  the  points  thus  obtained  will 
give  outline  of  the  required  pattern.  The 
branch  shown  in  Fig.  2,  is  worked  out  in 
a  similar  manner. 


DURAND 'S  POINT  OF  VIEW. 

J.  A.  Durand,  of  The  Durand  Hard- 
ware Co.,  Montreal,  whose  chief  line  is 
builders'  hardware,  was  asked,  consid- 
ering the  falling  off  in  building,  if  he 
were  thinking  of  taking  on  any  new 
lines.  He  replied  that  his  location  was 
not  suited  to  household  or  sporting  goods 
therefore  he  intended  continuing  in 
huilders'  hardware. 

The  worst,  Mr.  Durand  said  he  be- 
lieved was  past.  He  did  not  think  there 
w  ould  be  anything  as  bad  as  the  present 
winter,  and  he  calculated  that  the  war 
would  be  over  by  fall,  following  which 
lie  expected  a  slight  boom. 

He  admitted  they  were  feeling  the  de- 
pression, but  would  pull  through  with- 
out being  compelled  to  branch  out  into 
new  lines.  Prices  were  being  reduced 
both  by  manufacturer  and  retailer,  and 
it  was  necessary  for  all  to  sharpen  their 
pencils  and  go  hard  after  business. 


The  things  you  cannot  afford  to  buy 
and  pay  for  when  you  get  them  are  usu- 
allv  things  vou  can  set  along"  without. 
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Weekly  Market  Reports 

Statements  From  Buying  Centres 


The  Markets  at  a  Glance 

Reports  this  week  indicate  a  slight  improvement  in  business 
throughout  the  country  districts.  City  business  is  still  quiet  and  the 
outlook  for  building  during  the  coming  sprng  is  rather  dull.  Many 
price  changes  are  being  made  daily  as  a  result  of  the  tariff  changes. 
in  addition  to  the  many  changes  reported  in  previous  issues  of 
Hardware  and  Metal,  many  more  are  reported  this  week.  The  metal 
markets  are  quiet  although  prices  are  all  exhibiting  an  upward 
tendency.  Spelter  has  advanced  further  and  has  reached  a  record 
price.  Advances  have  recently  been  made  in  rope,  'sasb  cord,  bolts, 
screws,  ammunition,  fencing,  galvanized  iron,  sheet  zinc,  dry  zinc, 
arsenate  of  lead,  bass  brooms,  builders'  hardware,  poultry  netting, 
nails  and  many  other  lines  reported  in  the  market  letter.-. 


MONTREAL. 

MONTREAL,  March  4.— The  hard- 
ware trade  is  still  in  progress 
of  absorbing  the  readjustments 
of  prices  which  Logically  followed  the 
tariff  advances  embraced  in  the  While 
war  budget.  Generally  speaking,  the  re- 
tailer can  look  for  advances  in  nearly 
all  lines  which  are  imported  from  the 
States  or  abroad,  or  which  are  manufac- 
tured from  materials  so  secured — and 
this  embraces  the  bulk  of  the  average 
stock.  To  give  the  definite  results  of 
these  adjustments  is  practically  impos- 
sible at  the  moment — many  advances 
have  been  made,  others  are  being  made 
and  in  other  cases  lists  have  been  with- 
drawn pending  rearrangement.  Gener- 
ally speaking,  the  trade  can  count  upon 
an  advance  of  71  j.  per  cent,  on  lines  im- 
ported from  the  United  States — and  per- 
haps  a    little   more   in   some   lines   where 


MONTREAL    QUOTATIONS. 

Tin 46-50c 

Spelter $12.50 

Copper $16.50 

Lead,  Trail,  cwt $5.25 

Lead,  Imported,  cwt $5.50 

Antimony 21c 

Solder,  V,  x  :■ 4   22  to  27c 

Solder  "strictly"   24  to  29c 

Aluminum,  Ingot 23c  lb. 

Aluminum,  Pattern    24c  lb. 

Wire  Nails $2.15  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   .  . .  .14^0  base 
British  Manila  Rope   ....lie  base 

African  Hemp lie  base 

Sisal ....    10c 

Lath  Yarn    .-. . -.   8%c 


i -a\\  materials  have  advanced  to  a  marked 
extent— and  5  per  cent,  of  British  goods 
with  the  same  conditions  prevailing, 
while  on  Canadian  lines  manufactured 
from  imported  raw  materials,  the  ad- 
vance will  generally  be  5  per  cent,  to 
7V2  per  cent.,  and  in  some  casesc  a  little 
more. 

So  far  as  the  heavier  standard  lines 
are  concerned,  the  price  changes  are  be- 
ing' announced  to  cover  the  situation  gen- 
erally, but  in  the  numerous  articles  which 
are  generally  classified  as  shelf  goods — 
cutlery,  builders'  hardware  and  all  the 
smaller  articles — the  exact  time  at 
which  the  advance  will  go  into  effect  will 
depend  upon  the  action  of  the  wholesaler 
and  the  wholesaler  is  working  from  two 
standpoints,  for  lie  will  probably  delay 
some  advances  where  he  has  a  heavy 
stock  and  in  other  cases  the  change  will 
not  be  made  coincidentally  with  other 
houses,  as  his  catalogue  may  be  different- 
ly arranged  and  all  the  prices  cannot  be 
figured  at  the  same  time.  Readjusting 
hardware  prices  in  general  is  no  small 
task. 

And  the  tariff  is  not  the  only  important 
factor  in  the  market.  The  metal  situa- 
tion continues  to  be  very  unsettled.  With 
prices  generally  advancing  the  result  is 
that  some  of  the  price  changes  made  at 
this  time  will  be  more  than  the  advance 
in  duty  to  cover  the  chances  in  raw  ma- 
terial which  have  occurred  since  the 
quotations  which  have  prevailed  were 
made. 

Trade  generally  during  the  week  has 
shown  marked  activity  in  general  coun- 
try lines.  The  fact  that  stocks  are  gen- 
erally short  in  retailers'  hands  coupled 
with  the  approach  of  spring  and  the  ten- 
dency   for    higher  prices   has   created    a 


demand  which  is  better  than  at  ,the  same 
period  a  year  ago.  In  the  city  trade 
there  has  been  no  change  and  things  are 
dull. 

Some  of  the  important  lines  which 
have  been  advanced  during  the  week  are: 
Ammunition,  bolts  and  nuts,  cord  sash, 
i\mei-ican  files  and  rasps,  night  latches, 
poultry  netting,  Manila  rope,  solder,  etc., 
while  shelf  goods  in  general  have  been 
affected  in  the  manner  stated,  the  ma- 
jority of  Canadian  makers  having  with- 
drawn prices  while  advances  are  in  force 
on  imports.  In  the  metals,  tin  is  up 
again,  lead  is  higher,  spelter  has  fur- 
ther advanced  and  antimony  also  is  up, 
while  brass  and  brass  tubing,  etc.,  and 
copper  bars  and  sheets  have  felt  the  ef- 
fect of  the  hisher  cost  of  the  raw  ma- 
terials. 

The  Metals. — There  seems  to  be  no 
roof  to  the  metal  market.  Prices  con- 
tinue to  soar  and  if  these  high  levels  are 
continued  for  any  considerable  length . 
of  time,  it  may  lie  expected  that  there 
will  be  material  advances  further  than 
those  resulting  from  the  advance  in  the 
tariff.  This  week  it  will  be  noted  that 
quotations  on  brass  and  copper  materials, 
solder,  etc..  have  gone  up,  in  addition  to 
advances  on  the  raw  metal,  and  as  the 
strain  continues  the  effect  will  be  more 
.widespread.  The  present  price  of  tin, 
spelter  and  some  other  materials  put. 
them  practically  out  of  the  reach  of  the 
manufacturer  and  if  stocks  do  not  hold 
out  until  the  market  rights  itself  the  con- 
seouences  are  logically  evident. 

Tin. — Considerable  spread  is  now  not- 
ed in  the  tin  quotations,  the  top  of  the 
market  in  the  trade  having  advanced  to 
50c  while  46c.  last  week's  price,  remains 
as  the  low.  New  York  has  advanced 
nearly  3c  during*  the  week  on  London 
strength.  The  conditions  are  now  quiet- 
er, and  there  has  been  a  slight  recession 
in  London,  but  the  market  is  still  a  strong 
one  without  the  nervousness  apparent 
early  in   the   week. 

Copper. — The  position  of  the  copper 
market  has  changed  little.  The  threat- 
ened blockade  of  England  auainst  the 
Germans  is  causing  some  concern  on  this 
side  of  the  Atlantic  as  it  would  interfere 
with  German  imports  and  with  the  out- 
put increasing  in  the  States  since  the 
first  of  the  year  the  export  demand  must 
continue  to  hold  the  market  on  its  pre- 
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sent  level.  The  development  of  the  week 
in  Montreal  has  been  that  the  continued 
high  market  for  raw  material  has  affect- 
ed manufactured  products.    Quotations : 

Casting  ingot    $16.50 

Bars  y2  to  2  in 25.00 

Plain  sheets,  14  oz.,  14  x  28  in.  14 

x    60    in 23.00 

Copper  sheet,  tinned,  14  x  60,  14  oz.  25.50 
Copper  sheet,  planished,  14  x  60, 

base 31.00 

Braziers'  in  sheet,  6x4,  base  ....   26.00 

Solder. — The  continued  high  price  of 
tin  is  having-  a  direct  effect  on  the  solder 
market.  The  result  is  that  while  there 
are  rapid  advances  quoted  by  some 
houses,  others  are  holding-  to  the  old  level 
on  old  stocks.  Half-and-half  is  now 
quoted  as  high  as  27c  and  as  high  as  29c 
can  be  heard  for  the  strictly  pure;  22c 
and  24c  is  about  the  lowest  level  re- 
spectively. 

Spelter. — Despite  the  advance  made  in 
the  price  of  spelter  a  week  ago,  from 
9%c  to  11%«,  a  further  advance  is  re- 
corded this  week,  to  12y2c,  and  it  is 
likely  that  the  market  will  go  still  high- 
er in  view  of  the  American  situation  and 
Hie  recent  tariff  increases.-  During  the 
week  spelter  on  the  other  side  of  the  line^ 
has  advanced  about  1c — to  10.5  at  St. 
Louis — and  at  this  high  price  sellers  are 
reported  as  being  more  shy  than  ever 
with  many  inquiries  from  consumers.  Ex- 
port business  is  off  on  account  of  the 
price  and  in  fact  many  American  firms 
have  been  buying  back  at  higher  figures 
than  they  sold  so  as  to  conserve  stocks. 

Brass. — Brass  quotation*  have  at  last 
been  affected  by  the  rising  market  in  the 
States  and  the  new  tariff  regailations. 
Following  are  the  figures  as  given  for 
t  his  week : 
Springs,  sheets,  up  to  20  gauge.  . .  .$0.31 

Rods,  base  y2  to  1  in.  round 0.24 

Tubing,  seamless,  base   0.26 

Tubing,  iron  pipe  size,  1  in.  base  .  .  0.26 
Copper  tubing,  4c  extra. 

Lead. — An  advance  of  10c  in  the  States 


TORONTO   QUOTATIONS. 

Tin 46V2c 

Copper    16V2C 

Lead 5x/2c 

Spelter 12c 

Antimony 21c 

Aluminum  Ingot 23V2C 

Aluminum  Pattern 24V2c 

Solder,  V2  x  y2   27V2c  lb. 

Wire  Solder 30c  lb. 

Wiping-  Solder 23y2e  lb. 

Tinker's  Bar  Solder 30c  lb. 

Wire  Nails $2.20  base 

Cut  Nails $2.70  base 

Poultry  Netting   45% 

Pure  Manila  Rope  .  . .  .14V2c  base 
British  Manila  Rope  .  . .  .lie  base 
African  Hemp  Rope  . . .  .lie  base 
Sisal  Rope 9V2c  base 


by  the  trust,  together  with  the  higher 
duty,  has  'had  the  effect  of  raising  the 
price  to  $5.50  on  this  market.  Sheet 
zinc  has  gone  up  at  the  same  time  to  $1-1, 
which  is  y2e  above  the  advance  of  a  week 
ago. 

Antimony. — Antimony  has  been  fur- 
ther advanced  from  19c  to  21c,  and, 
with  prices  prevailing  as  high  as  23c  in 
the  States,  further  increases  on  this  mar- 
ket are  to  be  expected  if  the  situation 
holds. 

Ammunition. — The  tariff  is  directly  re- 
flected in  the  new  prices  for  ammunition 


NEW     DISCOUNTS     ON     BOLTS     AND 
NUTS. 

Carriage  r.olts  ($1,000  list)   % 

dia.  and -smaller   65,       10% 

Carriage  Bolts  ($1.00  list)  7-16 

dia,    and    linger    57%, 

Machine  r.olts   %   in.  din-  mid 

smaller     70% 

Machine    Bolts,     7-Ki     in.     dia 

and    larger     60% 

Sleigh   Shoe    Bolts,    %    i".   dia. 

and    smaller    62Vi>  % 

Sleigh     Shoe     Bolts,     7-16     in. 

dia.   and   larger    50,      12%% 

Coach  and   Lag  Screws    .  .  .  75% 

Skein    Bolts     72V>% 

Square    Head    Blank     Bolts  60% 

Bolt   Ends    60% 

Blow     Bolts     55,  10% 

Elevator  Bolts   60.  5% 

Fancy   Head    Holts    50.  5% 

Shaft    Bolts    ($:5.00    list).      50,  5% 

Step     Bolts,     large     head 

($3.00     list)      50,  5% 

Wliilfflelice    Bolts    50,  5% 

Nuts,    square 4%c.  off  list 

Nuts,    hexagon     l%c.  off  list 

Terms :    2%    off    30    days    from    date   of 
shipment. 


which  have  been  announced.  This  covers 
an  increase  of  about  71  2  per  cent,  on  the 
American  goods,  while  the  new  Can- 
adian discounts  are  as  follows: 

.22  short  and  long,  black,  an  .22  long- 
smokeless,  45  and  2V2  per  cent. 

.22  short  smokeless,  50,  712  per  cent. 

.22  long  rifle,  black  and  smokeless,  35, 
21  -2   per  cent. 

Other  rim  fire,  40.  21  2  per  cent. 

Centre  fire  pistol,  10,  5  per  cent. 

Centre  fire  sporting,  net. 

Shot  shells,  brass.  45.  12V2  per  cent. 

Primers,  2y>  per  cent. 

Empty  shot  shells,  30,  10  per  cent. 

B  B  caps,  50,  5  per  cent. 
C  B  caps.  45.  21/?  per  cent. 

Terms — net  90  days,  2  per  cent,  off  30 
days. 

Bolts  and  Screws — A  new  list  has 
been  announced  on  bolts  as  the  result  of 
the  tariff  advances  on  raw  materials.  New 
prices  on  screws  are  in  effect  as  an- 
nounced last  week.  The  list  for  bolts  and 
nuts  is  now  as  follows: 

Carriage  bolts  ($1).  list.  3/s  in.  dia. 
and  smaller,  65  and  10  per  cent. 

Carnage  Bolts  ($1),  list,  7-16  in.,  57V2 
nnd  10  per  cent. 

Machine  Bolts,  %  in.  dia.  and  smaller. 
70  per  cent. 

Machine  Bolts,  7-16  in.  dia.  and  larg- 
er. 60  per  cent. 


Sleigh  Shoe  Bolts,  %  in.  diameter  and 
smaller,  621/2  per  cent. 

Sleigh  Shoe  Bolts,  7-16  in.  dia.  and 
larger,  50  and  12*  2  per  cent. 

Coach  and  Lag  Screws,  75  per  cent. 

Skein    Holts,  72V2  per  cent. 

Square  Head  Blank  Bolts,  60  per  cent. 

Bolt  Ends,  60  per  cent. 

Plow  Bolts,  55,  10  per  cent. 

Elevator  Bolts,  60  and  5  per  cent. 

Fancy  Head  Bolts,  50  and  5  per  cent. 

Shaft  Bolts  ($3)  list,  50  and  5  per 
cent. 

Step  Bolts,  large  head  ($3)  list,  50 
and  5  per  cent. 

Whiffletree  Bolts,  50  and  5y2  per  cent- 
Nuts,  square,  4V2c  off  list. 

Nuts,  hexagon,  4%c  off  list. 

Stove  Rods,  per  lb.,  5y2  to  6c. 

Stove  Bolts,  82V2  per  cent. 

Tire  Bolts,  75  per  cent, 

Sash  Cord. — New  prices  on  sash  cord 
have  been  announced,  the  following  now 
being    effective : 

No.  5  special 50' 

No.  6  lb 27 

No.  7  lb 26 

Nos.  8.  9,  10.  12 25% 

Poultry  Netting. — Following  the  with- 
drawal of  the  prices  on  poultry  netting, 
which  were:  2  in.  mesh,  19  w.g.,  50,  10, 
5  per  cent  off:  1V2  mesh,  50,  10,  5  per 
cent,  off,  a  new  basis  has  been  announced 
of  45  per  cent,  off  flat. 

Rope  and  Twine. — A  change  in  the 
price  of  rope  is  announced  by  which  the 
base  fur  pure  Manila  has  been  advanced 
from  14<-  to  141.)C.  The  sisal  base  is  10c 
as  set  by  the  "association,"  being  n  2c 
above  the  manufacturers'  price. 

Galvanized  Sheets.  —  Some  slight 
changes  have  been  made  in  the  quota- 
tions for  Queen's  Head  and  Colborne 
Crown  sheets.  Galvanized  sheets  may  be 
expected  to  take  a  material  advance  if 
the  present  high  price  of  spelter  contin- 
ues. Following  prices  are  for  case  orders 
with  an  advance  all  round  of  25c-  on 
broken  lots: 
B.  W.  Gauge.      Queen's  Head.     Colborne. 

16-20    $3.80  $3.60 

22-24    4.00  3.80 

26 4.25  4.05 

28    .    .    .    4.50  4.30 

Yale  Locks — The  Yale  Company  has 
advised  that  there  will  be  an  advance  of 
71 2  per  cent,  on  their  line  of  goods  as 
the  result   of  the  tariff  changes. 

Bar  Iron  and  Steel. — The  market  is 
firm  and  some  price  readjustments  may 
be  looked  for.  The  base  for  bar  iron  is" 
$2  with  5c  up  for  small  orders. 

Iron  and  Lead  Pipe. — The  market  in 
firm  on  recent  advances  but  the  demand 
is  light.  Lead  pipe  is  particularly  firm 
on  the  higher  quotations  for  raw  ma- 
terial announced  by  the  trust  in  the 
States.  List  prices  are  being  closely  ad- 
hered   to. 
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Wire  Fencing. — The  market  is  strong 
but  ordering  has  not  been  so  heavy  ow- 
ing to  the  higher  prices.  Not  only  is 
there  the  duty  to  be  faced  in  Canada 
but  the  fact  that  in  the  United  States 
there  has  been  a  general  advance  on  all 
galvanized  wires  owing  to  the  high  price 
of  spelter. 

Nails. — The  market  is  holding  steady 
on  the  recent  advance  but  the  demand  is 
naturally  not  heavy.  Wire  base  is  $2.25 
and  cut  $2.50. 

Builders'  Hardware. — Builders'  hard- 
ware in  general  has  been  advanced  or 
will  be  immediately  thai  adjustments 
can  be  made.  In  the  case  of  goods  im- 
ported from  the  United  States  there  is 
a  general  increase  of  about  IV-i  per  cent., 
while  on  Canadian  goods  the  majority 
of  quotations  have  been  withdrawn  for 
the  time  being  until  the  new  prices  can 
be   figured. 

Utensils. — There  have  been  no  further 
changes  in  the  price  of  utensils  follow- 
ing the  new  discounts  as  announced  last 
week.  Interest  centres  in  the  spelter 
situation  and  the  possibilities  of  ma- 
terial advances  being  necessary  in  gal- 
vanized ware. 

Stoves  and  Furnaces. — The  market 
shows  little  sign  of  reviving  and  the  out- 
look is  for  a  quiet  spring  in  these  lines. 
With  the  trade  generally  buying  hand- 
to-mouth,  early  placing  is  hardly  to  be 
expected. 


TORONTO. 

TORONTO.  March  4.— The  general 
situation  as  regards  the  hardware 
trade  is  much  t ho  same  as  last- 
week.  Business  in  the  city  is  quiet  and 
is  picking  up  slowly,  but  the  country 
trade  is  showing  more  activity.  The  ap- 
proach of  spring  should  have  a  stimulat- 
ing effect  on  business,  which  is  being  re- 
stricted to  some  extent  on  account  of  the 
tariff.  Many  price  changes  have  taken 
place  and  in  some  lines  lists  have  been 
withdrawn  pending  a  revision  of  the 
schedules.  This  has  had  the  effect  of 
inducing  some  consumers  to  hold  up 
orders  until  conditions  are  more  settled 
and  in  other  cases  creating  buying. 
Price  adjustments  are  still  being  dis- 
cussed and  a  few  more  changes  have 
been  announced  recently  in  addition  to 
those  already  referred  to  in  previous  is- 
sues of  Hardware  and  Metal.  The 
Wholesale  Hardware  Association  which 
met  here  last  week  has  not  as  yet  an- 
nounced many  price  changes  but  a  re- 
vision, most  probably  upward,  is  con- 
templated for  some  lines,  although  the 
condition  of  trade  at  the  present  time 
does  not  warrant  any  drastic  measures. 
A  conservative  policy  will  no  doubt  be 
adopted. 

The  lines  which  have  been  advanced 
this  week  include  poultry  netting,  1% 
in.  and  2  in.  mesh ;  bolts  and  screws,  jute 


and  Manila  rope,  wrapping  cottons,  wire 
clothes-line,  staples,  American  oakum, 
0.  and  A.  wire  fence.  Further  price 
changes  will  be  recorded  in  the  current 
market  quotations  as  they  are  announced. 

In  the  metal  markets,  tin,  solders, 
spelter  and  antimony  have  advanced.  All 
markets  are  very  firm  but  the  volume  of 
business  is  only  fair.  The  iron  and  steel 
trade  is  still  dull  and  no  appreciable  im- 
provement is  noticeable.  Prices  are  firm- 
er but  no  changes  have  to  be  recorded. 
The  scrap  metal  market  is  quiet  but 
prices  of  scrap  copper  and  brass  have 
advanced  V2C  per  pound,  due  to  the  in- 
creased cost  of  copper.  Scrap  zinc  has 
advanced  lc  per  pound.  The  situation  in 
the  rope  market  is  unsatisfactory  as  re- 
gards raw  materials  and  prices  have  ad- 
vanced on  jute.  Manila  and  Italian 
rope.  The  prospects  are  better  for  im- 
proving business.  American  oakum  is  up 
lc  per  pound,  and  3-ply  wrapping  cotton 
1  as  advanced  y2c  per  pound.  Wire 
clothes-line  has  advanced  15c  per  1,000 
feet  and  O.  &  A.  fencing  10c. 

Metals. — Business  is  improving  to 
some  extent,  although  there  is  only  a 
fair  volume  of  business  moving.  The 
local  markets  are  firm,  due  to  strength 
in  London.  The  spelter  situation  is  un- 
changed and  is  the  most  interesting  fea- 
ture in  the  markets.  Latest  quotations 
on  metals  are  given  in  the  panel  on  this 
page. 

Tin. — The  market  is  excited  in  Lon- 
don and  has  advanced  apparently  on  ac- 
count of  the  continued  congestion  at  the 
London  docks.  Tin  has  advanced  iy2c 
per  pound  and  the  local  quotation  is 
46  V,  c. 

Copper — The  market  is  quiet  and  un- 
changed. There  is  no  improvement  in 
the  export  and  shipping  situation.  Local 
quotations  are  firm  at  16V2c  per  pound. 

Spelter. — The  market  is  very  unsettled 
here  and  the  extraordinary  situation  is 
unchanged.  Spelter  is  now  quoted  at  a 
figure  never  reached  before,  constituting 
a  record  for  this  market.  Spelter  has 
advanced  V4C  and  is  now  quoted  at  12e 
per  pound. 

Antimony. — The  market  is  quiet  but 
firm  with  active  demand.  Antimony  has 
ndvanced  VjC,  being  quoted  at  21c  per 
pound. 

Other  Metals. — The  market  is  quiet 
but  very  firm,  and  an  advance  may  be 
expected.  Local  prices  arc  unchanged  at 
5%e  per  pound.  Prices  on  all  solders 
have  been  advanced  V2c  per  pound,  on 
account  of  the  increased  cost  of  tin. 
Prices  of  solders  are  given  in  the  panel 
and  current  market  quotations. 

Zinc  Sheets. — Prices  on  zinc  sheets 
have  advanced  and  are  now  quoted  at 
$15  per  cwt. 

Bar  Iron  and  Steel. — The  new  prices 
given  last  week  are  holding  firm,  al- 
though conditions  in  the  steel  trade  hard- 


ly warrant  it.  Business  is  quiet,  but  the 
outlook  is  better.  Bars  are  quoted  at 
$2.05  base. 

Pig  Iron. — The  advance  in  prices  has 
had  a  tendency  to  depress  the  market. 
Business  is  light  but  a  report  that  the 
Victoria  furnace  at  Port  Colborne,  Ont., 
may  be  blown  in  this  month  indicates 
that  a  revival  is  anticipated. 

Lead  and  Iron  Pipe. — There  has  been 
no  further  change  in  prices.  Lead  pipe 
is  quoted  at  7y2c  and  waste-pipe  9c  net. 
Prices  of  iron  pipe  are  given  in  the  cur- 
rent market  quotations. 

Scrap  Metals. — Copper  and  brass 
scrap  has  advanced  y2c  per  pound,  due 
to  the  high  price  of  copper.  Heavy  cop- 
per is  now  lie,  heavy  brass  8c,  light 
brass  6c,  and  zinc  6c.  No.  1  composition 
10c,  and  composition  turnings  8%c  per 
pound. 

Poultry  Netting — A  new  discount  of 
45  per  cent,  has  been  announced.  Prices 
of  English  netting  will  advance  but  no 
definite  particulars  are  available  at  this 
writing. 

Bolts  and  Screws. — There  is  an  ad- 
vance in  bolts  and  screws  to  be  noted. 
A  detailed  list  of  new  discounts  is  given 
in  a  panel. 

Wire  Clothes-line. — An  advance  of  15c 
per  1000  feet  has  been  made  in  clothes- 
line. The  new  prices  are  given  in  the 
current  market  quotations. 

Wire  Fence. — Prices  of  O.  &  A.  fence 
have  been  advanced  10c  per  cwt.,  No.  10 
now  being  $2.46.  No.  11  $2.52  and  No. 
12  $2.60  per  cwt.  All  quotations  on  gal- 
vanized fencing  have  been  withdrawn 
pending  a  revision  in  the  price  list. 

Wire. — The  new  base  price  of  $2.30 
on  smooth  steel  wire  and  hay  wire  re- 
ported last  week  has  been  maintained. 

Staples. — Bright  fence  staples  are  now 
being  quoted  at  $2.60  and  galvanized 
fence  staples  at  $3  per  100  lb.,  repres- 
enting an  advance  of  10c  and  15c  re- 
spectively. 

Galvanized  Sheets. — There  has  been  no 
change  this  week  but  higher  prices  are 
anticipated.  Galvanized  sheets  have  ad- 
vanced $3  per  ton  in  the  States. 

Binder  Twine. — It  has  been  customary 
in  the  past  to  issue  new  prices  about 
March  1.  This  year,  however,  will  be 
an  exception  to  the  rule  on  account  of 
unsettled  conditions  in  Mexico,  and  it 
is  impossible  to  say  when  new  prices 
will  be  announced.  Shipments  of  sisal 
fibre  have  been  suspended  and  the  stocks 
on  hand  are  not  sufficient  to  meet  the 
manufacturers'  requirements  for  this 
year.  There  is  no  doubt  but  that  prices, 
when  they  are  announced,  will  be  consid- 
erably higher  than  at  the  present  time.  If 
sisal  fibre  cannot  be  obtained.  Manila 
will  have  to  be  used  to  a  much  larger  ex- 
tent than  usual. 

Rope  Higher. — As  predicted  in  the  last 
issue  of  Hardware  and  Metal  there  has 
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'been  an  advance  in  several  lines  of  rope. 
The  situation  is  still  very  unsettled  and 
raw  materials  have  lately  increased  in 
cost  with  the  result  that  manufacturers 
have  raised  their  prices.  The  new  quota- 
tions are  as  follows:  Pure  Manila  rope, 
14%e ;  jute  rope,  liy2c  and  Italian  rope 
25c  per  pound. 

Oakum. — Two  lines  have  advanced  but 
the  rest  are  unchanged.  The  new  prices 
are :  Best  American,  10V2c,  and  U.  S. 
Navy,  9%c  per  pound. 

Wrapping  Cotton. — The  new  price  on 
3-ply  wrapping-  cotton  is  19y2c  per 
pound. 


LONDON. 

LONDON,  Ont.,  Mar.  4.  —  Many 
price  changes  have  taken  place 
during-  the  past  week  and  there  has 
been  an  advance  of  7%  per  cent,  on 
American  goods  and  5  per  cent,  on  Eng- 
lish goods.  The  new  prices  are  nearly 
all  now  in  effect.  The  outlook  for  build- 
ing- for  next  spring  is  not  very  bright. 
Bnsines  continues  fair,  and  collections 
are  fairly  good. 

New  Prices 
Among  the  new  prices  now  in  effect 
are,  poultry  netting,  now  quoted  45  per 
cent,  discount;  0.  &  A.  wide,  now  $2.30 
base,  with  net  prices  as  follows:  No.  10 
—$2.46  per  100  lb.;  No.  11— $2.52  per 
100  lb.;  No.  12— $2.60  per  100  lb.  Gal- 
vanized wire,  $2.30  base,  with  net  prices: 
No.  9— $2.30  per  100  lb.;  No.  12— $2.45 
per  100  lb.;  No.  13— $2.55  per  100  lb.; 
barb,  $2.55  per  100  lb. ;  No.  9,  coil  spring. 
$2.35  per  100  lb.;  No.  12,  coil  spring, 
$2.55  per  100  lb.  "Wire  nails  are  $2.20 
base  and  cut  nails  $2.70  base.  New  dis- 
counts are  out  for  ammunition  and  high- 
er prices  are  now  in  effect.  Soft  brass 
wire  is  quoted  at  40  per  cent. ;  brass 
spring-  wire  40  per  cent.;  soft  copper 
wire  40  per  cent.  Lanterns  have  ad- 
vanced 25  cents  per  dozen  and  genuine 
ruby  globes  are  now  $2.20  per  dozen. 

Rope  Higher. 

Rope  has  advanced  and  the  following 
prices  are  now  being  quoted  : 

Per  lb. 

Pure  Manila   14y2c  base. 

British  Manila   lie  base, 

African    hemp    lie  base. 

Linseed  oil,  turpentine  and  white  lead 
remain  unchanged.  Putty  is  unchanged, 
although  higher  prices   are  expected. 


it  might  be  again  stated  that  every  in- 
dication is  that  the  upward  movement 
in  prices  will  continue.  There  are  a  num- 
ber of  advances  which  have  not  been 
made  yet  which  apparently  are  sure  to 
come. 

Galvanized  Iron  Again  Up. 

Galvanized  iron,  which  rose  25c  last 
week,  once  more  moves  upwards  this 
amount.  Apollo  and  Fleur  De  Lis,  10% 
oz.  or  28  English,  are  now  selling  at 
$5.25,  while  Queen's  Head  in  this  gauge 
sells  at  $5.60.  Other  changes  are  given 
in  the  Winnipeg  hardware  quotations. 
The  advance  here  is  due  to  the  scarcity 
of  zinc  and  the  high  price  which  must 
be  paid  for  this. 

Rope  Makes  Advances. 

Pure  Manila  rope  has  moved  upwards 
y2c,  being  now  quoted  at  10c.  Sisal  and 
British  Manila  remain  at  their  old  quo- 
tations, but  are  quite  likely  to  follow  the 
movement  of  pure  Manila.  This  ad- 
vance is  due  to  the  scarcity  of  raw  ma- 
terial largely. 

Look  Out  for  Wire  Nails  . 

An  important  feature  of  the  market 
relates  to  wire  nails.     Word  comes  that 


WINNIPEG. 

WINNIPEG,  March  4.  —  Again 
there  are  many  changes  in 
price  to  report,  these  being 
without  exception  in  an  upward  direc- 
tion. A  great  number  of  these  changes 
are  the  result  of  the  tariff.  Raw  ma- 
terials, of  course,  have  a  good  deal  to  do 
with  advances  in  other  lines.    Right  here 


WINNIPEG  QUOTATIONS. 

Anvils: 

Peter  Wright       .         13c  per  lb. 

Clip  Horn 14c  per  lb. 

Norris    lie 

Boiler  Tubes,  2" per  foot  10V2c 

Solder 27c-28c  lb. 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled  82c  gal. 

Poultry  Netting 50%  off 

Turpentine 75c 

Wood  Alcohol : 

Single  gals   $1.20 

Five  gals. $1.15 

Galvanized  Iron.  28   English 

Apollo : 

Fleur  de  Lis    $5.25 

Queen 's  Head 5.60 

Corrugated    Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 

Rope,  Pure  Manila   16c 

Sheet  Zinc: 

Cask  lots 13V4c 

Small  lots 13y2c 

Stellson  Wrenches.  65  and  5%  off 

Steel  Hoops,  y2" $5.00 

Blue  Stone,  per  lb. 6c 

Hinges : 

Corrugated  Strap   4,  90c 

Corrugated  T 4  $1.10 

Lanterns  all  up   25c 

Iron  Pipe: 

Galvanized,  y4-inch $3.70 

Black $2.65 

White  Lead: 

Pure,  ton  lots  $9.45  less  $9.75. 
Barb  Wire  per  Spool: 

Lyman  4  point,  Ft.  William  $2.05 

Winnipeg $2.40 


these  have  risen  from  10c  to  20c  per 
keg  in  the  East,  and  manufacturers,  in 
writing  Western  jobbers,  indicate  that  it 
may  be  necessary  to  make  advances  on 
shipments  to  the  head  of  the  lakes.  Such 
advances  have  not  yet  come,  the  old 
quotations  still  holding  for  the  Western 
trade.  It  must  be  remembered,  however, 
that  American  competition  was  largely 
responsible  for  keeping  down  the  price 
of  wire  nails  last  year.  Supplies  over 
there  are  in  dejnand,  and  the  added  duty 
also  makes  this  competition  for  the  time 
being  almost  a  thing  of  the  past.  It 
seems  quite  probable,  therefore,  that 
prices  of  nails  will  go  up.  If  the  de- 
mand for  this  line  increases,  such  a  rise 
is  certain. 

Electric  Irons  Cost  25c  More. 

Another  line  quite  largely  sold  through- 
out the  hardware  stores,  which  has  ad- 
vanced, is  electric  irons.  These  are  gen- 
erally up  25c  each,  the  rise  being  due 
to  the  new  duty. 

This  month,  as  is  usually  the  case  in 
March,  there  is  a  good  demand  for  for- 
maldehyde and  blue  stone — -products 
used  to  exterminate  smut  from  the  seed. 
There  is  some  doubt,  however,  if  the 
liuying  will  be  sufficient  to  fill  the  needs 
of  the  farmer,  since,  with  the  increased 
acreage,  more  than  iisual  is  certain  to  be 
required.  There  are  good  supplies  of 
blue  stone  on  hand,  the  present  quota- 
tion being  6c.  Following  the  rise  in 
copper,  blue  stone  has  advanced  again, 
being  quoted  in  New  York  at  6c,  which 
would  justify  a  price  of  7y4c  in  Winni- 
peg. This  further  advance,  however, 
lias  not  yet  been  made.  For  reasons 
other  than  market  conditions,  it  may  not 
be  'made  for  some  little  time.  The  sup- 
ply of  formaldehyde  is  satisfactory  at 
present,  but  there  seems  doubt  as  to 
whether  this  will  be  sufficient  to  meet 
the  larger  orders  which  are  expected. 

Batteries  Uncertain. 

It  would  seem  quite  possible  that  bat- 
teries will  advance  again.  The  last  rise 
in  sheet  zinc  has  affected  this  line,  in- 
creasing the  cost  of  batteries  perhaps 
V2c.  Manganese  is  also  very  high.  The 
opening  up  of  the  Dardanelles — should 
this  take  place  shortly — would  make  it 
somewhat  easier  to  get  manganese  from 
Russia,  and  might  result  in  price  reduc- 
tion for  this  commodity. 

Bass  brooms  have  just  been  advanced 
40  per  cent.  Parlor  brooms  have  not  yet 
gone  up  at  all,  but  an  increase  in  this 
line  seems  one  which  may  be  expected. 

Augers  Going  Up. 

Auger  bits  show  an  advance,  Irwin 
now  being  quoted  at  40  per  cent,  off  and 
common  at  70  per  cent,  off,  instead  of 
the  old  70  and  10  per  cent. 

Norris  anvils  are  also  up.  Full  quota- 
tions for  this  line  are  given  in  the  Win- 
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nipeg  hardware  quotations.  Norris,  of 
41  to  56  lbs.,  are  quoted  at  13y2c,  and 
other  lines  in  accordance.  Norris  vises 
also  are  up,  those  of  45  lbs.  and  under 
being  listed  at  $6;  over  45  lbs.,  at  13c 
per  lb. 

Boiler    Tubes    Climb. 

Boiler  tubes,  too,  have  advanced — 
2  in.  are  now  selling  at  lOVic  per  foot ; 
2V2  in.  at  14y2c;  3  in.,  at  I71/2C. 

Stillson  wrenches  have  risen  about 
4per  cent.,  the  present  discount  being 
65  and  5. 

Glazed  points,  for  which  there  is  con- 
siderable demand  at  the  present  season, 
are  up  15c  per  dozen  papers. 

Steel  Hoops  Higher. 

Steel  hoops  also  are  quoted  at  on 
higher  basis,  the  price  for  V2  in.  being 
$5;  %,  $4.75;  and  %,  $4.35. 

Dealers  may  rest  assured  that  prices 
of  paints  and  paint  products,  such  as 
brushes,  will  advance  within  a  week  or 
two.  It  is  possible  that  a  higher  figure 
will  be  struck  within  the  next  few  days. 
The  cost  of  raw  material  was  enough  to 
justify  this  advance  without  the  addi- 
tional tariff  which  has  recently  been  im- 
posed. Glass,  of  course,  will  also  be 
shortly  put  upon  a  higher  level.  Tor  the 
time  the  present  prices  hold. 


It  would  appear  therefore,  that  a 
strong  advertising  campaign  in  national 
mediums  in  the  United  States  telling  the 
people  there  of  our  natural  beauty  and 
historic  points  of  interest,  would  result 
in  general  good  from  the  Atlantic  to  the 
Pacific. 
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A      GOVERNMENT      OPPORTUNITY. 
(Continued  on  page  41.) 

alone;  in  1912,  these  same  hotels  enter- 
tained 73,725,  an  increase  of  65,000  in 
ten  years  and  10,000  in  one  year.  A  rail- 
way official  who  is  in  a  position  to  know, 
says  that  this  estimate  is  too  low,  and 
that  if  an  actual  count  were  taken,  the 
number  of  visitors  at  Banff  alone  last 
year  wonld-come  nearer  125,000,  but  the 
writer  has  been  unable  to  find  figures  to 
verify  this. 

Strange  as  it  may  seem,  the  percent- 
age of  Canadian  travel  through  the 
mountains  is  small  compared  to  that  of 
the  American,  while  it  is  the  favorite 
route  for  the  around-the-world  tourist. 

Since  this  year  we  have  been  celebrat- 
ing the  hundred  years  of  peace  between 
Canada  and  the  United  States,  all  his- 
toric points  of  interest  would  form  a 
prominent  part  of  any  booklet  the  gov- 
ernment might  issue.  In  short  there  are 
wonderful  opportunities'  for  this  coun- 
try in  the  matter  of  attracting  tourists 
and  those  who  want  to  get  back  to  the 
simple  life  for  a  month  or  two.  And 
now  is  the  time  to  act  if  ever. 

Great  Benefit  to  Merchants 

From  the  standpoint  of  the  dry  goods 
trade  and.  in  fact,  practically  every 
trade,  three  or  four  thousand  extra'visit- 
ors  who  spend  three  or  four  thousand 
dollars  each  on  a  single  •  trip,1  would 
mean  a  great  deal.       '     ; 


CATALOGUES 


AND 


BOOKLETS 


Stanley  Works  Catalogue. 

The  Stanley  Works,  New  Britain. 
Conn.,  is  now  distributing  to  the  trade 
a  handsome  260-page  copyrighted  cata- 
logue bound  in  red  flexible  covers.  It  is 
printed  handsomely  in  colors,,  showing 
to  advantage  the  many  lines  of  wrought 
hardware  in  steel,  brass  and  bronze.  The 
printers  advise  that  as  far  as  they  know 
it  is  the  largest  book  which  has  ever 
been  printed  on  dull  coated  paper.  This 
dull  finished  paper  does  away  with  the 
disagreeable  glare  of  the  gloss-finished 
coated  paper. 

Tn  the  front  are  two  fnll-paaje  views 
of  the  Stanley  Wo7'ks  at  New  Britain. 
The  book  is  departmentalized  as  follows: 
Part  T,  covering  wrought  butts  and 
hinges;  Part  II.  wrought  door  bolts,  bar- 
rel holts,  etc.:  Part  ITT.  wrought  shelf 
brackets,  thumb  latches,  handles,  storm 
sash  hangers  and  other  miscellaneous 
goods;  Part  IV,  hinges  and  fastenings 
for  outside  window  blinds,  and  Part  V. 
a  comprehensive  telegraph  code  covering 
correspondence,  dates,  discounts,  finishes, 
numbers,  orders,  quantities.  qualities 
and  sizes. 

There  are  two  pages  each  of  alpha- 
betical index  and  numerical  index,  to- 
gether with  two  pages  describing  the 
various  finishes,  which  give  some  idea  of 
the  wide  range  of  the  line. 


Spray  Pump  Catalogue. 
F.  E.  Myers  &  Bro.,  Ashland.  Ohio, 
have  just  issued  catalogue  No.  .8  P  15. 
containing'  64  pages,  showing  Myers 
spray  pumps  for  spraying,  painting  and 
disinfecting,  and  showing  a  line  of  spray 
pumps  ranging  from  the  small  bucket 
pump  to  the  large  power  outfits.  A  larue 
line  of  accessories  such  as  nozzles,  fit- 
tings, hose.  etc..  is  also  shown.  An  article 
on  spraying,  together  with  the  best  of 
spraying'  formulas,  and  spraying  calen- 
dar, appearing  at  the  back  of 
(lie  book,  is  in  line  with  the  present 
spraying  requirements  and  lias  '■  been 
given  the  approval  of  agricultural  experi- 
mental stations  and  others  familiar  with 
spraying  needs.  Copies  of  the  catalogue 
will  be  mailed  on  request. 


Catalogues  and  Booklets. 

Crescent  Tool  Co.  have  issued  a  series 
of  attractive  circulars  featuring  their 
various  lines  of  tools.  The  circulars  with 
the  dealer's  name  imprinted  on  the  front 
cover,  are  supplied   free   of  charge. 


Advance    List. 

Hood*s,  Ltd.,  Birmingham,  Eng.,  have 
issued  their  annual  advance  garden  list 
featuring  an  extensive  line  of  garden 
and  lawn  tools,  etc.  Copies  will  be  mailed 
on  request. 


The  "Helperlogue." 

The  1915  "Helperlogue."  issued  by 
Miller-Morse  Hardware  Co.,  Winnipeg, 
and  consisting  of  72  pages,  is  entirely 
different  to  the  average  publication  fea- 
turing hardware  tools.  The  Helperlogue 
in  addition  to  showing  an  extensive  line 
of  hardware,  sporting  goods,  etc.,  with 
iilustrations,  descriptions,  and  other  de- 
tails, gives  the  mail-order  price  for  each 
article  and  also  shows  the  dealers'  cost 
in  a  simple  code  easily  understood  by  the 
merchant,  hut  not  by  the  consumer.  Sev- 
eral articles  in  the  book  deal  with  mail- 
order problems  and  in  addition  there 
are  several  special  articles  by  members 
of  the  Miller-Morse  staff,  as  follows: 
Advertising  by  J.  C.  Craig  and  G.  S.  H. 
Williamson;  Builders'  Hardware,  by  J. 
G.  Herman:  Buying,  by  J.  M.  Lynch; 
Finance,  by  J.  G.  Corbett;  Salesman- 
ship. Sales  and  Prices,  by  L.  C.  Marr; 
Sporting  Goods,  by  W.  L.  Cordingley : 
Store  Management,  by  L.  A.  Blackwood. 
The  book  gives  information  as  to  com- 
petitive prices,  buying,  advertising,  ser- 
vice to  customers,  credits,  practical  ideas 
on  running  the  store,  booming  trade,  etc. 
Merchants  can  secure  a  copy  of  the 
"Helperlogue"  by  writing  to  the  Miller- 
Morse  Co.,  Winnipeg. 

@- 

PAINT  MARKETS. 

(Continued  from  page  52.) 
Glass. — The  situation  is  unchanged. 
The  old  prices  are  still  in  force,  but  a 
change  is  confidently  expected  in  the 
near  future  on  account  of  the  extra  duty 
on  glass. 

Putty. — The  market  is  quiet,  and 
prices  are  unchanged.  The  following- 
prices  are  for  standard  putty  in  less 
than  ton  lots: 

Per  100  lbs. 

Bulk,  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs. 2.60 

Bulk  drums,  50-  lbs.    2.65 

Bulk  drums,  25  lbs . ...     2.70 

Bulk  drums,  12V2  lbs 2.95 

Cased  tins,  25  lbs.   2.90 

Cased  tins*  12y2  lbs.  : 3.10 

Bladders,  bbl.,  400  lbs.  ......     2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 
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"Sales  Increase  on  Pratt  &  Lambert  Varnishes  300%  in  3  Years" 

Say  Ellis  Paint  Co. 
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AS  your  varnish  sales  barometer  soared  300%  in  three 

years?     Is  it  rising  higher  and  higher?     If  not,   no 

matter  what  line  of  varnishes  you  are  now  handling, 
you  may  be  able  to  profit  by  the  experience  of  the  Ellis  Paint 
Company,  who  say:  "This  is  far  better  than  we  have  ever 
done  on  any  other  line  of  varnishes  and  we  have  handled 
several  of  the  best  known  brands."  Read  their  letter,  which 
gives  some  of  the  reasons  why  such  sales  records  arr  possible, 
not  only  for  them,  but  for  you. 
Then  Write  For  Complete  Pratt  &  Lambert  Dealers'  Proposition. 

Pratt  &  Lambert-Inc,  24  Courtwright  Street,  Bridgeburg,  Ontario 

DrattalambertWaniish  Proposition 

iQualityL  Sales  V  Profits  1  Repeats— 

Factories:        Bridgeburg,  Ontario       New  York       Buffalo       Chicago       London       Paris       Hamburg 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  March  4.  —  The 
trade  seems  to  have  taken  cour- 
age from  the  clearing  up  of  the 
paint  situation  by  the  tariff  increase, 
which  had  the  effect  of  putting  the 
whole  market  on  a  very  firm  basis — 
assuring  future  advances  on  new  impor- 
tations when  present  stocks  are  exhaus- 
ed  in  addition  to  the  advances  which 
took  immediate  effect.  Higher  paint 
prices  following  the  present  season  are 
predicted  generally  in  the  trade.  Under 
these  conditions  orders  have  been  placed 
more  freely,  and  the  opinion  has  been 
heard  that  the  business  of  the  past  two 
weeks  was  better  than  at  the  same  period 
a  year  ago. 

Actual  advances  during  the  week  have 
not  been  many.  Linseed  oil  is  firmer, 
and  refiners  are  asking  a  shade  higher. 
Zinc  has  taken  a  big  upward  movement, 
and  to-day  costs  V-fo  more  than  under 
the  conditions  upon  which  prices  have 
been  based.  The  advance  will  have  an 
immediate  effect  on  dry  stocks,  but  the 
adjustment  on  quotations  in  oil  will  de- 
pend to  a  large  extent  upon  stock  on 
hand.  This  same  state  of  affairs  applies 
to  many  other  lines,  such  as  whiting, 
Paris  plaster  and  white,  imported  colors, 
dry  and  in  oil,  etc.;  some  prices  have 
been  advanced,  others  withdrawn,  and 
still  others  likely  to  be  changed  in  the 
near  future. 

Linseed  Oil. — The  oil  market  is  strong- 
er, and  refiners  report  advancing  prices, 
advising  69y2e  and  72c  as  the  basis,  this 
being  lc  above  last  week.  However,  it 
is  understood  that  the  old  basis  will  still 
hold  for  substantial  orders.  In  the 
trade  the  spread  continues.  Quotations 
of  66c  and  71c  as  a  basis  are  still  heard, 
with  70c  and  73c  generally  asked  and 
72c  and  75c  at  the  top  of  the  range. 
There  is  noted,  however,  a  tendency  to- 
wards the  higher  figures. 

Raw.  Boiled. 

1  to  2  bbls   68c     72c       71c     75c 

3  to  5  bbls 67c     71c       70c     74c 

6  to  9  bbls 66c     70c       69c     73c 

10  bbls.  and  over.   65c     69c       68c     72c 
5-gal.   lots    70c     74c       73c     77c 

5-gal.  cans  50c  each:  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — Adjustment  of 
the  recent  advance  in  gasoline  has  been 


made,  and  is  found  not  to  apply  to 
drums,  for  which  the  price  is  still  15c, 
but  to  apply  to  tank  wagon  orders  now 
at  14% c,  without  distinction  for  quan- 
tities under  or  over  100  gallons.  There 
has  been  nothing  further  with  regard  to 
benzine  prices,  but  higher  quotations  are 
looked  for  in  some  quarters. 

Turpentine. — There  is  practically  no 
change  in  the  turpentine  market,  al- 
though  quotations  seem  inclined  to  ease 
off  a  little  from  the  top.  Despite  the 
fact  that  refiners  are  asking  67V2C>  as 
stated  a  week  ago,  there  are  still  quota- 
tions to  the  trade  at  66c,  while  the  range 
goes  up  to  70c. 

Per  gal. 

1/2-bbl.   lots    69-73c 

1-bbl.  lots   66-70c 

2  to  4-hbl.  lots  65-69c 

5  to  10-bbl.  lots 64-68c 

Glass. — The  readjustment  of  glass 
prices  is  still  being  considered  by  the 
dealers  in  Montreal,  and  no  definite  de- 
cision has  been  arrived  at.  A  meeting 
was  held  this  week,  but  little  was  ac- 
complished. An  advance  still  appears  to 
he  the  probable  outcome. 

Whiting,  Colors,  etc. — Prices  for  whit- 
ing are  very  firm,  and  advances  are  war- 
ranted, but  the  inclination  seems  to  be 
to  make  adjustments  when  more  costly 
supplies  are  received.  Putty  is  strong  in 
sympathy,  despite  small  consumption. 
Paris  plaster  and  Paris  white  are  prac- 
tically in  the  same  position  as  whiting, 
and  new  supplies  will  cost  considerably 
higher.  Dry  colors  are  verv  unsettled 
owing  to  eutting  off  of  European  sup- 
plies: some  advances  have  been  made 
and  others  will  follow  as  supplies  run 
low. 

White  Lead  and  Zinc. — With  an  ad- 
vance of  about  3V2C  in  the  cost  of 
ground  ,zine  laid  down  in  Montreal,  the 
trade  will  have  to  pay  the  difference. 
Zinc  in  oil  will  also  be  higher  when  ad- 
justments are  made. 


TORONTO. 

TORONTO,  March  4.— There  has 
been  a  noticeable  improvement 
during  the  week  in  the  paint  mar- 
ket, due  principally  to  a  larcer  volume 
of  business  from  the  country  trade.  One 
paint  house  reports  that  Februarv  was 
a    verv    satisfactory   month,   considering 


the  conditions  which  prevail.  The  city 
trade  has  hardly  begun  to  move  yet,  but 
with  milder  weather  it  will  pick  up. 
Price  adjustments  due  to  the  tariff  are 
still  under  consideration,  but  the  only 
change  to  note  this  week  is  in  arsenate 
of  lead,  which  has  advanced  3%c  per 
pound,  due  to  the  higher  cost  of  raw 
materials.  Linseed  oil  and  turpentine 
are  unchanged  but  firm,  although  there 
is  not  much  business  moving.  Glass  is 
unchanged,  but  higher  prices  are  expect- 
ed shortly.  Putty  is  quiet  and  un- 
changed. The  demand  for  gasoline  is 
improving,  and  coal  oil  is  moving  out 
fairly  well.     Collections  are  slow. 

Linseed  Oil. — The  market  is  firm  and 
prices  are  being  maintained  at  last 
week's  level.  Flax  seed  is  firm,  and 
crushers  are  holding  prices,  but  the  light 
demand  does  not  encourage  dealers  to 
advance  quotations.  At  the  same  time, 
present  prices  are  considered  to  be  low, 
and  if  the  demand  were  heavier  there 
would  no  doubt  be  an  advance.  Raw  oil 
from  the  Old  Country  could  not  be  laid 
down  in  Toronto  for  less  than  78c  per 
gallon,  which  eliminates  for  the  time  be- 
ing competition  from  that  quarter.  The 
following  prices  are  being  quoted  in 
Toronto : — 

Raw.  Boiled. 

Single   bbls 71  74 

3  to  5  bbls 70  73 

6  to  9  bbls 69  72 

Turpentine. — Business  is  very  quiet 
and  the  situation  unchanged.  The  new 
turpentine  will  be  on  the  market  in 
April.  It  is  stated,  however,  that  the 
production  will  be  restricted,  so  lower 
prices  can  hardly  be  expected  on  this  ac- 
count. The  following  prices  are  being 
quoted  in  Toronto : — Single  barrels,  68c ; 
2  to  4  bbls.,  67c;  5-gallon  lots,  77c. 

Arsenate  of  Lead. — Prices  have  ad- 
vanced 3%e  per  pound  owing  to  in- 
creased cost  of  raw  materials.  The  new 
list  is  given  in  the  current  paint  market 
quotations. 

White  Lead. — A  fair  demand  for 
white  lead  continues.  Prices  are  given 
in  the  current  paint  market  quotations. 
Gasoline. — The  demand  for  gasoline 
is  improving.  The  price  is  unchanged  at 
18c  gallon.  Benzine  is  quoted  at  18c 
ner  gallon.  Coal  oil  prices  are  given  in 
the  current  market  quotations  . 
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"SELLING" 

is  only  ONE  of  TWO  important  things  a 
GOOD  salesman  is  supposed  to  do — and  it  is 
NOT  the    more    important    of    the   TWO. 

THE   IMPORTANT  THING  IS  TO 
MAKE  FRIENDS  FOR  THE  BUSINESS 

BRANDRAM'S  B.B.  GENUINE  WHITE  LEAD, 

persistently  recommended  and  consistently  backed 
up,  will  make  more  friends  for  your  PAINT 
DEPARTMENT  and  MAKE  IT  PROSPER 
BETTER  THAN  ANYTHING  ELSE. 

It  always  pays  to  SELL  the  best, 
especially  in  an  article  where 

"SERVICE" 

is  the  qualification  demanded. 

And  if  there  is  one  thing  that  your  customers  will  appreciate 

about  "B.B.  Genuine,"  it  is  the  Service  it  Gives, 

and  YOU  get  the  Credit  for  this. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 23c 

Pattern,   lb 24c 

AMMUNITION. 

"Dominion"  22  short  aud  long 
black,  aud  long  smokeless,  45  aud 
2% ;  22  short  smokeless,  50  and 
7% ;  long  rifle,  black  and  smoke- 
less, 35  and  2y2 ;  "American"  22 
short  and  long  black  aud  long 
smokeless,  40  and  5;  22  short 
smokeless,  40  and  20;  22  long 
rifle  aud  22  long  rifle,  smokeless, 
30  and  5.  Center  Fire  Pistol 
Cartridges,  10  and  5%;  Center 
Fire  .Sporting  and  Military  Cart- 
ridges, net;  Primers,  214%;  Brass 
Shot  Shells,  30  and  10%;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Bley, 
and  Nitro  Club  Remington,  and 
"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  aud  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f..o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax    freight   equalized. 

ANTIMONY. 

CookRon's    or    Hal- 
lett's     21  00        19  00 

ANVILS. 

Buckworth,   per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and   10  p.c. 
Irwin's   auger,   45  p.c. 

ni'ur's  auger  70  p.c. 
Rookford's  auger,  50  and   10  p.c. 
Gllmour's   car,  47%   p.c. 
Clark's  expansive,  40  p.c. 

AXES. 

Daisy,   do* 6  25 

Cherokee,    doz 8  00 

Hand  made,  doz 8  00 

Model,    doz 8  25 

Black    Diamond,   doz 9  00 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double   bit,    doz...   12  50 
Samson    flooring    axes    No. 

2,   doz »  00 

Single  bit,  doz 6  75    9  50 

Double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"   Axes    5  75    6  50 

Bench    Axes,    Samson. 

No.  3,   doz.,  net 9  00 

No.   3,   doz.,   net..; 9  30 

No.   4,   doz.,  net 10  25 

No.   5,   doz.,   net 11  50 

No.   6,   doz.,   net 12  00 


BABBITT. 

Canada  Metal  Co.,  Ltd. — Im- 
perial Genuine,  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze,  Star  Frictionless. 
Alumlnold,  Mogul,  No.  0,  1,  2,  3 
and    4.     Prices   6   to   60e   lb.. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A." 
•n."    "C."    "D."    No.    1,   2   and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades.  No.  1,  2, 
3.     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.   3,    No.   4,   from   6  to   COc   lb. 

BELTING    (Leather). 
Extra,   50   and    10    per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1 ;    cut 
laces,   No.   1,  $1.25. 

BENZINE.            Montreal  Toronto 
Single    bbls.,    gal...0  18y2     0  18 
3  bbls 0  17% 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1),    list,    %    In. 

dla.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  In., 

5714  and  10%. 
Machine    Bolts,    %    In.    dla.    and 

smaller.   70%. 
Machine   R"Hs,   7-16  In.   dla.    and 

larger,   60%. 
Sleigh  Shoe  Bolts,  %  In.,  dia.  and 

smaller,  62%%. 
Sleigh    Shoe    Bolts,    7-16    in.    dla. 

aiffl   larger.   50  and   12%%. 
Coach    and    Lag   Screws,   75%. 
Skein   Bolts,  72%%. 
Square    Head    Rlank    Bolts,    G0%. 
Bolt    Ends,    60%. 
Plow  Bolts,  55  and  10%„ 
Elevator  Bolts,  60  and  5%. 
Fancy   Head   Bolts.  50  and   5%. 
Shaft  Bolts   ($3)   list,  50  and  5%. 
Step   Bolts,   large   head    ($3)    list, 

50  and  5%. 
Whiffletree  Bolts,   50  and   5%%. 
Nuts,   Square,   4%c  off  list. 
Nuts,  Hexagon,  494c  off  list.. 
ftove   Rods,   per  lb.,  5%   to  6c. 
Stove  Bolts,  82%%. 
Tire   Bolts,   75%. 

BRASS.  Per  lb 

Springs,     sheets,     up     to    20 

gauge    0  31 

Rods,  base  %  to  1  in.  round  0  24 

Tubing,  seamless  base   0  26 

Tnhing,  iron  pipe  size,  1  in. 

base    0  2G 

Copper  tubing,  4c  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   Iron   loose   pin,  60%.. 
Wrought     steel     fast     Joint     and 

loose  pin,  70  and   5%. 
Crescent   brands,   70%. 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  SO 

3  sections,  5  ft.,  doz fi  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,   $4.50;    extra 
heavy,  $7. 


BOARDS,   BAKE. 

No.  0,   %  Inch   rim, 

1,  %  Inch   rim, 

2,  %  Inch   rim, 

3,  %  Inch   rim, 


No. 
No. 
No. 
No. 
No. 
No. 
No. 


0,  94   Inch  rim, 

1.  Vt  inch  rim, 
inch  rim, 
inch  rim, 


% 

3,  94 


Per  doz. 

16x22...  4  25 

18x24...  4  75 

18x28...  5  25 

20x30...  5  00 

16x22. . .  4  60 

18x24. . .  5  30 

18x28...  5  60 

20x30. . .  6  30 


BOARDS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

Size   14x60  Ins..   doz 8  40 

Folding,    14x93  Ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Bnsswood,  stationary,   doz.  1  50 

Folding,   per  doz 3  50 

Folding,   without  sleeve 19  00 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown    2  05 

Dandy   2  25 

Improved   Globe   2  35 

Standard   Globe    2  45 

Neptune     2  45 

Original   Globe   2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)     3  60 

Diamond  King  (Glass)   ....  3  75 

Western  King  (Enamel)   ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb.,   per  doz.  14  70 

Weighted,   20  lb.,    per   doz.  19  90 


CANS. 

Milk  cans  and   pails,  33  1-3%. 
Creamery    cans,   33   1-3%. 
Railway  cans,  40  and   10%.  ' 

Hand,  delivery  and  creamery 
cans,  33  1-3%. 

Cream  cans,  33  1-3  and  10%;  with 
dome  top,  15c  extra.  Retlnned, 
70  and  10%.  Plain,  70  and  20%. 
Milk   can    trimmings,   17%%. 

Common,   cork-lined,   3   per   cent. 
Cans,  Jacketted. 

1  gal.  Jacketed,  per  doz.  . .  2  70 

2  gal.  Jacketed,   per  doz.  . .  3  60 

3  gal.  Jacketed,  per  doz.  . .  4  20 
5  gal.,  Jacketed,  per  doz.  . .  4  80 

10  gal.  Jacketed,  per  doz.    . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,    per   bbl.,   carload 

lots,   f.o.b.   Toronto    1  55 

White    Bros.    English.    2  00    2  05 
"Lafarge"  cement,  in   wood     3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay     (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz..,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,   ROOFING.       Per   gal. 

Roofing    cement    (In    bbls)..  0  17 
Cement  (In  5  and  10  gals)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement    (In    1    gal.)    0  30 

CHALK. 

Carpenter,       colored, 
per    gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross ....     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

°"ld   chisels,  5x6  In.,  doz 2  20 

Bevel   edge,   1   Inch,   doz.    ...  2  50 

CHAIN. 

Proof  coll,  per  100  lbs...  V». 
$8;  5-16,  $5.35;  %,  $4.60:  7-16, 
$4.30;  %,  $4  05;  9-16,  $4.05:  %, 
=13.90;  94,  $3.85;  %,  $3.65;  1,  $3.45. 

Electric  Weld  Coll  Chain— BR, 
3-16  in.,  $9  per  100  lbs.;  %  In., 
$6.25  per  100  lbs.;  5-16  1n..  $4.65 
per  100  lbs.;  96  In.,  $4  per  100 
lbs.;  7-16  In..  $4  per  100  lbs.;  % 
In..  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   in.,  $11.50  per  100  lbs. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 

Eureka    Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  5  50 
Cadilac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 
4%  lb.  size,  2  doz.  in  case..  4  50 
8  lb.  size,  2  doz.  In  case  ...  7  20 
17  lb.  size,  1  doz.  in  case  . .  6  76 

COPPER.  Montreal  Toronto 

Casting   ingot    $16  50  $16  50 

Bars,  %  to  2  in 25  00    27  50 

Plain    sheets.    14    oz., 

14x28  in.,  14x60  in.  23  00    29  50 

Copper  sheet,  tinned 

14x60,    14    oz 25  50    30  50 

Copper  sheet,  plan- 
ished.   14x60   base.  31  00    37  50 

Braziers'     in     sheets, 

6x4    base    26  00    29  50 

CORD    (SASH). 

No.    5,   Special    0  50 

No.  6,  lb 0  27 

No.  7,  lb 0  26% 

No.  8,  No.  9,  No.  10,  No.  12  0  25% 

CRATES. 

Humpty-Dumpty,  egg,  do*..  3  75 
Ideal  egg  boxes,  with  filler, 
12   doz.    size,    per   do*.    ...  3  50 

CANADA  PLATES. 

Ordinary,  52  sheets    . .  2  90    3  00 
All    bright,   52   sheets..  4  10    4  0.) 

Galvanised. 

Apollo  Crown  Gorbals 

18x24    4.70        4.70        4.85 

60 4.95        4.95        5.10 

20x28 9.15        9.15        9.45 

20x28    9.65        9.65        9.95 

M.L.S.  and  Famous —        Fer  box 

I  C.  14x20  base  $7  00 

I    X,    14x20   base    8  00 

I  X  X,  14x20  base 9  25 

I  X  X  X,  14x20  base  ...  10  25 

CHARCOAL   TIN    PLATES. 

Raven  and  Murex  Grades — 

I   C,  14x20  base   5  25 

I  X,  14x20  base 6  25 

I   X   X,  14x20  base   7  26 

I  X  X  X,  14x20  base 9  75 

"Allaway's  Best"  Standard 
Quality. 

I  C,  34x20  base   4  75 

I  X,  14x20  base   5  75 

I  X  X,  14x20  base  6  75 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 
sheets    8  75 '     

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 

CLEVICES.  7%c  per  lb 

CLOCKS,   ALARM. 

Good   Morning,  ea.. 0  80 

Look   Out   0  92 

Big  Ben 2  00 

Baby    Ben    2  00 

CROWBARS.  4%c  per  lb. 

D 
DRILLS. 

Bit   Stock   Dr.lls.   60  and  5   p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Drills,   TiO    and 
10  per  cent. 
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Jamieson's 

PURE  PREPARED  PAINTS 
AND  VARNISHES 


A  MERITORIOUS  LINE  THAT  MEANS 
EXTRAORDINARY  PROFIT. 

The  quality,  appearance  and  service  in  our 
product  is  a  triple  combination  far  above  the 
standard. 

LET  US .  PUT   OUR  PROPOSITION   BE- 
FORE YOU  NOW.     IT  WILL  CONVINCE 
YOU. 
Our  agency  proposition  brings  better  results. 


■ 

!     I 


R.  C.  JAMIESON  &  CO.,  Smjtbp 
Montreal  and  Vancouver 

ESTABLISHED  1858 

Owning  and  Opening  P.  D.  DODS  &  CO.,  LIMITED 


! 

I 


I    .emtit  ■     > 


r.- 
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DRIERS. 

Clothes,   4  sides,   16  bars,   fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  26 
I  X  X,  14  x  20  base  .     9  50      8  50 

DUCK. 

Yarmouth   Double     Standard 
29   la.  Single 

7  oz.    . .   0  15%         6  oz.    . .   0  11% 

8  oz.   . .  0  17y2        7  oz.   . .  0  13 

9  oz.    ..0  19%         S  oz.    ..   0  14% 
10  oz.    . .   0  21%         9  oz.    . .   0  16% 
12  oz.    . .   0  22%       10  oz.,   .  .   0  18 
15  oz.    . .   0  32%       12  oz.    . .   0  21% 

15  oz.    . .   0  26 
Standard.    Single    Filled,   36-lnch. 

7  oz 0  17     10  oc 0  28% 

8  oz 0  19     12  oz 0  I'SVa 


FILES  AND  RASPS.       Per  cent. 

Disston's    76 

Great    Western    American..  75 

Kearney    and    Foot,   Arcade  75 

J.    Barton    Smith    Eagit  75 

McCleUan  Glebe 76 

Black    Diamond     66  2-3 

Delta  Files   65 

Nicholson    66% 

Jowett's    (English    list)    ...  27% 

Spear  &  Jackson  (Eng.  list)  86 

Globe     76 

Hellers    70 

FITTINGS    (IRON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  G5;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  GO  and 
10  per  cent. 
FIXTURES,  STALL.  Doz. 

Hollow    0  81 

Solid    1  86 

O 
GALVANIZED    WARE. 

Dufferin   pattern  pails,  42%%. 

English    pattern,    42%%. 

Galvanized    washtubs,   42%%. 

Other  lines,   30  and   10%. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and    over 18 

Toronto. 

Any  .juantity,  in  bbls 18 

Drums    40-gal.,   rer  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  In.  thick  1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 

Jute  Rope,  %-'.u.,  per  gross  8  00 

Jute  Kope,  %-ln.,  per  gross  10  60 

Jute  Rope,  %-ln.,  per  gross  13  50 

Leather,   1-ln.,   per  doz.    ...  4  00 

Leather,  1%-ln.,  per  doz.  ..  5  20 

Web    z  a 

HALTERS    (SISAL) 

%-ln.,  $9.00;  7-16  In.,  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-ln  . 
$16.00. 

HAMMERS,   SLEDGE. 

Can.,  5  lbs.  and   over    0  06 

Masons,  5  lbs.  and  over   ...  0  06 

Napping,  up  to  2    bs 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  doz o  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  36  per  cent. 

Extra  aeh  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel   handles,  50  per  cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlfTletrees  and  neck- 
yokes,  35  per  cent. 

All  other  a«h  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  bandies,  40  per  cent. 

Hickory  cant  hook  bandies,  30 
per  cent. 

Doubletrees,  85  per  cent. 

Extra   quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.  ...  $7  50 
R.  W.  No.  117  P..D.  Hanger, 

full  set   2  76 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1   8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New   Mllo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     Jointed 

hangers,  doz.,  sets 6  45 

Steel    King     hangers, 

'loz.    sets    6  40 

Storm    King  and  saf- 
ety  hangers    5  75 

Storm    King  rail 4  25 

Crown     4  85 

Crescent   7  25 

Sovereign   6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  8-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson  Samson 

Per  doz.  Shingle  Claw 

No.  1   13  13  15  10 

No.    2    14  20  15  70 

HIDES. 

Trimmed    hides,   green  0  12    0  13 
Trimmed,    green    and 

partly    cured     0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with    mane  and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  50   per  cent. 

HEAVY    TEE    AND    STRAP 
HINGES.  Strap.     Tee. 

4  In.,  doz.  prs $1  03    $0  87 

5  in.,   doz.  prs 1  25      1  00 

6  in.,  doz.   prs 1  35      1  03 

8  In.,  doz.   prs,   1  84      1  3S 

10  In.,  doz.  prs 3  24      2  27 

12  In.,  doz.   prs 4  03      3  73 

14  In.,  doz.  prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10  per  cent. 

Light   tee   and   strap    discount, 
70  per  cent. 
Screw  hook  and  strap  hinge — 

Under  12  In.,  per  100  lbs 5  00 

Over  12  In.,  per  100  lbs.    ..     4  25 
Extra    hooks   for   above,    % 

In.,   per  lb 5% 

Extra   hooks   for   above,   % 

In.,    per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest  binges   and   hinge   hasps, 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  6. 
$18.00;  No.  10,  $19.50;  No.  20. 
$8.50:  No.  50.  $24;  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  hold  back  screen  door 
Iron,  gross,  $12. 

Chicago   spring  binges,   15    p.c. 

Triplex    spring    hinges,    40   no. 

Chicago  surface  door  (6,000). 
45  per  cent. 

Garden  City  Are  house  hinges. 
12JA  per  cent. 

"Chief"  floor  hinge,  50  p.c. 
HOES.  Grub,  8%-lb.,  $4  doz 

HOOKS,  GRASS.  EngltRh 

Canadian       Fot 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,    doz 1  80 

Cyclone,    dos 2  40 

Hoes,  corn,  doz 4  M 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No,  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.L " 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.35;  No. 
1  and  smaller.  $4 .CO:  "X.L."  stee' 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes.  0-4 
<R  25 :  t"e  weleht  steel  «hnp*.  ai1 
sizes.    No.    1    to    4.    $6.75.       F.O.B. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  In  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %    in.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 


IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60    2  50 

Common      bar,     per 

100  lbs 2  00    2  00 

Forged      iron,      per 

100  lbs 2  30     2  35 

Refined      Iron,      per 

100   lbs 2  30    2  40 

Horseshoe  iron,  per 

100    lbs 2  40     2  40 

Mild   steel    2  15    2  00 

Sleigh    shoe   steel...     2  15    2  25 

Domestic   2  30    2  00 

Reeled       machinery 

steel    2  75    3  00 

Tire   steel    2  25    2  20 

Sheet   cast   steel    ...     0  15     0  15 

Toe  calk  steel   2  75    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cammell  Laird 0  15 

Black  Diamond  tool 

steel    0  08    0  08% 

Silver  tool  steel  ...     0  18%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  17-16  in 0  05& 

17-16  to  3  inch    0  65 

Montreal  40%,  Toronto  40%. 
IRON,  TINNED. 
72x30  up  to  24  gauge,  case 

lots    $  9  25 

Less   than   case,   25c   per  100  lbs. 
72x30  up   to  26  gauge,  case 

lots    9  75 

extra. 


IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 
per  set   

Mrs,  Potts,  No.  60,  nickel- 
plated,   per  set   

Mrs.  Potts,  bandies,  Japan- 
ned,  per  gross    

Sad    Irons,    common,    plain.. 

Sad   Irons,   common,   plated. 

Asbestos,   No.  70,  per  set   . . 

Asbestos,  No.  90,  per  set  ... 

Princess   Electric,   each    .... 

Ideal    Electric,    each    

Gasoline  Sad   Iron,  each    ... 

Ideal   Gasoline,  each    


0  78 
0  85 


9  00 
5  00 


3  25 


LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    I2e  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18e  and  20c  ft. 

Perfect   22c  <"t. 

Chair   Ladders,   each    $2  00 

(Roped  Extension). 


20  ft.  . 

...$3  00 

42  ft.  . 

..$  7  95 

22  ft.,  . 

..  3  30 

44  ft.  . 

..  8  36 

24  ft.  . 

..  3  60 

46  ft.  . 

..  8  74 

26  ft.  . 

..  3  90 

48  ft.  . 

..  9  12 

28  ft.  . 

...  4  20 

50  ft.  . 

...  9  50 

30  ft.  . 

. . .  4  50 

52  ft.  . 

. .  11  44 

32  ft.  . 

..  4  80 

54  ft.  . 

..  11  88 

34  ft.  . 

..  5  78 

56  ft.  . 

..  12  82 

8«  ft.  . 

..  6  12 

C8  ft.  . 

. . .  12  76 

38  ft.  . 

...  6  46 

60  ft,  . 

..  13  20 

40  ft.  . 

...  6  80 

(Common    Extension). 

20  ft.  each   $2  60 

22         "         2  86 

24         "         3  J2 

26         "         3  3* 

28        "         3  64 

30         "  3  90 

32         "  4  16 

34         "  5  10 

36         "  B  40 

38         "  5  70 

40         "  6  00 

44         "  7  48 

i Common  Single). 
Fruit     picking     ladders,     lone 
nose,    same    price      as)      common 

22   ft.,   each    2  64 

16  ft.,  each   1  T« 


14  ft.  each    1  64 

12  ft.,  each   1  20 

single  ladders;  sort  nose,  lc  per 

18   ft.,   each    1  96 

20  ft.,  each  2  40 

foot  additional. 
8  ft.,  each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,    per    doz.,    $5;    all    brass, 

per     doz.,     $10.25;     all     brass, 

nickel-plated,    per   doz.,   $15.2o. 

Banner   Buggy    1100 

Banner   Junior    12  00 

Trulite    7  25 

Wrightlights    7  25 

Beacon     7  25 

No.,  2  or  4,  plain  cold  blast    7  25 

Short   globe,    pattern 7  25 

Cold    blast,   Japanned    7  25 

Brass,   well   japanned    9  50 

All   brass    24  25 

Little  Bobs  AC.,   doz 2  15 

LANTERN    GLOBES. 

Cold  blast,  short  ruby 1  75 

Cold  blast,  common   ruby..  I  60 

Cold    blast,   short    0  65 

Cold    blast    0  60 

Prism  globes • 1  20 

LATCHES    (YALE,    NIGHT). 

No.  26,  per  doz $  3  30 

No.   84,   per   doz 11  80 

No.  34X,   per  doz 11  80 

No.   37,   per   doz 13  40 

No.   042,   per   doz 16  2t 

No.  42,  per  doz 16  25 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal   lath..  0  18 

LEAD.  Montreal  Toronto 

Trail.    100   lbs 5  50        5  50 

Lead   Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60        7  50 
Sheets    3    lb.    sq,   ft.  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50        6  60 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to  size,   %c  per   lb 
extra. 
LEVELS.         Per   doz.   Rabone's. 

1309x12.   Boxwood    4  OX) 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewood    7  60 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 
Russia  snap,  per  gross  ...  33  00 
Indian  snap,   per  gross    ...  27  00 

MACHINES    (WASHING).      Each 

Canadian    $  5  00 

Dowswell    6  00 

Hamilton   5  ft 

Re-Acting    , ; \     7  BO 

Snowball    8  00 

Noiseless    8  26 

Sunlight    8  76 

Momentum    8  76 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,  Power,  style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...  11  00 

Ideal  Power  16  00 

Seaf oam,  electric  60  00 

Seafoam,  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,   No.  1   B  26 

Economic    6  00 

Champion    9  00 

Exeell-All    11  00 

Blue  Bell,  without  stand..  9  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hydro,    One     Tub,    engine 

drive    26  00 

Low   pressure  water   motor 

washer,  each   16  00- 

Connor    ball-bearing,    with 

rack    10  25 

I    X   L    10  00 

Gem    8  75 

Winner    8  00 

Connor    improved    5  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

Stephenson    Washers.    $6   net 
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Handle  your  Oils  and 
Gasoline  with  the 

Wayne  Pump 


IT  PREVENTS  WASTE 
DUE  TO  EVAPORATION, 
LEAKAGE  AND  SPILL- 
ING AND  MAKES  THESE 
GOODS  MORE  PROFIT- 
ABLE. 


It  sales  time  and  labor,  as 
there  is  no  constant  filling 
and  handling  of  measuring 
cups,  and  does  away  with 
dust  and  unpleasantness. 
Throws  a  pint,  quart,  half- 
gallon  or  gallon,  and  mea- 
sures   exactly. 

Works  easily,  and  when  not 
in  use  can  be  securely  lock- 
ed. Gears  are  completely 
housed.,  All  parts  accurately 
machined  and  thoroughly 
tested,  and  are  Interchange- 
able. 

If  you  are  interested  in  a 
clean,  safe,  money-saving 
way  of  handling  oils  and 
gasolines,  jot  down  a  line 
for  full  particulars  on  the 
Wayne   System  NOW. 


RERRY  BROTHERC 

■  ■  <IMCOB.POR.ATDD>  »       ^k 

J-Wbrld-s  Lar£est\fcrnishMakersV-J 
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MALLETS.  Per  doz. 

Tinsmiths',  2%   x  5%   in 1  65 

Carpenters',  round  hickory.  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,  No.  8,  oak 16  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,  each   6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 100 

Size  glass,  5  x  7 1  26 

Size  glass,  6x0 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8   x    10 2  00 

Size  glass,  9    x    12 2  60 

Size  glass,  10   x   14 3  10 

Size  glass,  10   x    17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,  doz...  8  00 

New  Wizard,  large 10  00 

Mop  sticks,   doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,  doz 150 

Crank  wringing,  doz 4  75 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.20  base:  Montreal, 
$2.25  base;   London,  $2.05  base., 

Cut  nulls  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire    nails,   75%. 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3  base. 

NAILS    (HORSE   SHOE). 

Capewell.  Per  box 

No.  4,   in  25-lb.  box $3  75 

No.  5,  in  25-lb..  box 8  75 

No.  6,  in  25-lb.   box 3  60 

No.  7,  in  25-lb.  box 3  25 

No.  8.  in  25-lb.   box 3  25 

No.  9,   10,   11  and   12,   In   25- 
lb.  box   s  oo 

Less   10   and   5   per   cent.    off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process 
list,   10th    January,    1912. 

Prices  per 
Size.,    Length.  25-lb.  box. 

No.  3,  1%-lnch    $4  io 

No.  4,  1%-lnch   3  75 

No.  5,  1  i5-16  3  50 

No.  6,  2%    3  10 

No.  7,  2  5-16  2  90 

No.  8,  2%    2  75 

No.  9,  2  11-16   2  60 

No.   10,  2%    2  50 

No.   11,  3  1-16   2  45 

No.  12,  3%    2  45 

NETTING,    POULTRY. 

45%   off. 
NET  PRICES  ON  SMALL 

SIZES   POULTRY    NETTING. 

%  in.  x  22  ga.  x  12-In.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
%-ln.  x  22  ga.  x  24-ln.,  roll.  5  65 
%-In.  x  22  ga.  x  30-In.,  roll.  6  90 
%-in.  x  22  ga.  x  36-ln„  roll.  S  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  60 
1  In.  x  20  ga.  x  18-ln.,  roll..  2  10 
1  in.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  in.  x  20  ga.  x  30-ln.,  roll..  3  25 
1  In.  x  20  ga.  x  36-ln.,  roll..  3  80 
1  In.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry   netting  staples,  60%. 
OAKUM.  Per  100  lbs. 

Best    (American)    10  50 

U.S.    Navy    (American)...     9  75 

New  hemp  (English) 7  00 

U.S.    Navy    (English) 6  50 

Navy    (English)    6  00 

Plumbers   (spun)    ...  4  00    4  00 

OIL. 

Can.     prime     white 

petrol   0  13% 

Royalite    0  17      0  14 

Palacine    0  21%  0  16% 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parafftne    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto 
Tea  lead,  pack.,  2%c  lb. 
Tea  lead,  chest,  3c  lb. 
Lead    (heavy   pipe,  etc.).  3%c. 


Brass,   heavy,  8c  lb. 
Brass,  light,  6c  lb. 
Zinc,    heavy,   6c   lb. 
Copper,   heavy,  lie  lb., 
Old   cast    iron,   $10   per   ton. 
Wrought  iron,  No.  1,  $6  per  ton. 
Wrought  iron,  No.  2,  $2  per  ton. 
Stove   plate,  $9   per  ton. 
Mach.   compos.,   No.   1,   10c  lb. 
Compos,  turnings,  No.  1,  8%c  lb. 
Rubbers,   such    as    old    rubber, 
boot*    and    shoes,    according    to 
trim,   5%c   to   6c   lb.;    overshoes, 
lumbermen's    rubber    boots,    etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4c; 
bicycle  tires,  2%c. 

PACKING    (JUTE). 

Per  Coll  Lots. 

Pine  jute,  lb 0  08% 

Beaver,  lb 0  07% 

Coarse  sewer,   lb 0  06% 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain  Fibre,  No.  1 0  50 

Plain   Fibre,   No.  2 0  32 

Tarred   Fibre,  No.,  1 0  62 

Tarred    Fibre,   No.   2 0  43 

Tarred    Fibre,   Cyclone,    26 

lbs.,   roll    0  62 

Dry  Cyclone,  16  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,  per  roll  0  62 

Dry      Fibre,      Good      Luck 

Brand,  per  roll   0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.  roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  35 

Sheathing    (Surprise)    0  40 

Blue    R-S   Sheathing    0  42 

Dry   fibre   No.    1    0  50 

Drv  fibre  No.  2   0  35 

O.K..  carpet  felt   1  40 

Per  100  lbs. 

Heavy  dry   straw    ISO 

Heavy    tarred    straw     1  80 

Spruce   sheathing    3  00 

Carpet   felt,   16  oz 2  60 

Carpet  felt,  20  oz 2  60 

Resin   sized   Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,  32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bbls.,    per    gallon     0  17 

Liquid    tins   cement,   5s    0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

Caps,    per   lb 0  05 

Ralls,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

Tarred  felt,  Dominion.  7  oz.  2  10 
PICKS   (CLAY). 

5  to  6  lbs.„  doz 3  75 

7  lbs.,   doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,   doz 5  00 

PINS.    COTTER. 

Cotter  pins,  90  p.c.  discount. 
PINS,    CLOTHES. 
Selected  full  count.  Per  ease 

5  gross,  4-In.    (loose)    $0  80 

5  gross,  4%-In.  (loose)  0  90 

5   gross,   5   In.    (loose)    ....     1  Ou 

4  gross,   4-ln.,   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross,   4  In.    (24   pkgs.   of 

2   doz.   each)    0  00 

6  gross.   4  In.    (12   pkgs.   of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 
Steel,  discount,  50  per  cent. 
Brass,  50  per  cent. 

PIPE.    STANDARD    WROUGHT. 

Buttweld. 

Per  100  feet. 
Size                         Black  Galvanized 

%"  and  %"....$    2  16  $    3  06 

%"    2  64  3  57 

%"    2  99  4  26 

1"     4  42  6  29 

1%"     5  9S  8  51 

1%"     7  15  10  18 

2"     9  62  13  69 

2%"     15  21  21  65 

3"     19  89  28  31 

3%"     23  92  34  04 

4"     28  34  40  33 

Lapweld. 

2"    $  11  10  $  15  17 

2%"     15  80  22  23 

3"     20  66  29  07 

9%"     24  84  34  96 

4"     29  43  41  42 

4%"     35  56  48  26 

5"     41  44  56  24 

6"     53  76  72  96 


7"     76  16  102  34 

S"x25  lbs.  per  ft.  SO  00  107  50 

8"x28  lbs.  per  ft.  92  16  123  84 

9"    110  40  148  35 

10"x32    lbs.  p.  ft.  102  40  137  60 

10"x40    lbs.,  p.  ft.  131  84  177  16 

12"     175  00       

PIPE    (LEAD). 

Lead   pipe,   7%c. 

Lead  waste  pipe,  9c. 

Traps  and  bends,  40%  off. 
PIPE    (SOIL). 

Medium   and  extra  heavy   pipe 
up  to  6-inch,  65%  and  10  off. 

7  and  8-ln.,  45%  off. 

PIPE   (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  Inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  In  10-ft.,  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers  and   Nippers. 

Button's,    genuine,    37%    to    40 
per  cent. 
PLATES   (BOILER). 

Montreal  Toronto 
Plates,  1%  to  %  inch, 

per  100  lbs 2  40    2  25 

Heads,  per  100  lbs.   ...  2  65    2  45 
Tank   plates,  3-16  inch  2  70    2  45 

PLUGS   (METAL). 

Painted     wall     plugs,     per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 

POLISH.  Doz. 

O-Cedar,  4  oz.  bottles     $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,   1-gal.   cans    24  00 

LIqlud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid  veneer,  quarts   8  40 

Tandem  metal  polish  paste.     6  60 
A.\oline    brash    cleaner,    100 
In   pkg It  *i0 


RAZORS. 


Per    doz. 


Boker's    King    Cutter    14  50 

Henckei's     7  50    20  00 

Gillette   Safety,  each    3  75 

Star  Safety  Razor,  33%   per  cent. 

Edelweiss     17  50 

Ever-Heady,    doz 9  00 

Em   Razors    6  00  to  18  00 

Ern  .1  unlor  Razor  14  50 

REELS.    HOSE. 

Plain    wood,   each    0  75 

Plnln  wood,  with  drum,  ea.  0  96 

Metal    1  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
70   and   5%. 

Iron    burrs,   70  and   2%%. 

('ripper  rivets,  usual  proportion 
of  burrs.  35  and  5%;  burrs,  15 
5%. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages,  lc  per  lb.:  %-ln. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras. 
2%o  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  ply    R.R 0  76 

3  ply  R.R 0  :« 

2  ply  R.R.,  complete  In   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson.   1-ply,  roll    145 

Samson,  2-ply,  roll  1  90 

Samson,  3-ply.  roll  2  SO 

Amatite  roofing,  per  sq.  . .  2  70 
R^ady  2  ply.  Shield,  per  roll  0  75 
Ready  3  ply,  Shield,  per  roll  0  T5 
Tarred  210  roofing  felt. 

Tarred  roofing  felt.  cwt....  2  10 
Compo  certainteed,  1  ply....  1  40 
Compo  certainteed,  2  ply....  1  75 
Compo  certainteed,  3  ply....  2  10 

ROPE.  Lb. 

Pine   Manila   basis    14% 

British   Manila   basis   11 

African     hemp    basis     11 

Sisal   basis    10 

Double  lath   yarn   basis 9% 


Single  lath  yarn  basis   8% 

Russian   deep   sea  line   basis  23 

Russian  tarred  ratline  basis  19 
liussiin     tarred     bolt    rope 

basis  21 

Jute  rope  basis   11% 

Italian    rope  basis    25 

Basis   (%"  dia.  and  larger). 

Cotton  rope,  3-16  and  larger  0  21 
Sisal   Clothes   Line. 

3  ply,  30  ft 0  46 

3  ply,  40  ft.  ...  0  60 

3  ply,  48  ft 0  72 

3  ply,  60  ft 0  90 

3  ply,  72  ft 1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  16 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1  '16 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51)..  1  80 

No.   1101—2   ft (52)..  3  90 

*o.  1167—2  ft (7)..  3  60 

No.    1106—2    ft,    ...(63%)..  4  10 

No.    1375—3    ft.    ...(66%)..  2  50 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.  1190— With  level   8  86 

No.     1493— Brass     blacks'hs  1  70 

No.     1494— Brass     blacks'hs  2  20 
SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's  Hand,   net   prices,  new 

list. 
Slmonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    35   per   cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial   standard    30% 

Champion  Even  Balance  45% 

Champion   Union    50% 

Champion    Platform    ..... 45% 

Gurney  Standard   30% 

Union   Scale    60% 

Union   Even   Balance   60% 

Fairbanks   Standard   Scales.. 30% 

Crown  Even  Balance  45% 

Richelieu  Union   Scale   60% 

Dominion   Platform  Scales... 46% 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping:  Champion  10-lb., 
$4.12,  plus  50c  for  stamping; 
Champion  24-lb.,  $5.50,  plus  50c 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb..  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,  plus  $1  for  stamping 
SAP  SPOUTS.  Per  1,000 

Bronzed      cast     Iron      with 

hooks    9  00 

Eureka,  tinned  steel,  hooks    8  00 
SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  26 

SCREWS    (MACHINE). 

Flat    head,    iron    and    brass,   35 
per   cent.      Fillister    head,    Iron. 
30;   brass,  25  per  cent. 
"'RKWS.  Per  cent. 

Wood.    F.   H..   bright,  85,   10,  7%. 

10    per   cent. 
Wood,    R.H.,    bright,   80,   10,    7%. 

10  per  cent. 
O.H.,    bright,   80,   10,   7%.    10    p.". 

off   list. 
Wood,   F.H.,   brass   ...  75    10    10 
Wood,  R.H.,  brass   ...  70    10    10 
Wood,   F.H.,  bronze...  70    10    10 
Wood,  R.H.,  bronze...  65    10    10 

Drive   screws    65    10    10 

Set   case   hardened    ...  60    10 

Square  cap   50  and  05 

Hexagon    cap    46 

Bench,    wood,    per    doz.     ...$5  GO 

Bench,  iron,  per  doz 4  25 

SCYTHES. 

Cast  steel,  doz $  6  50 

Clipper,   doz 7  50 

Guaranteed,    doz 9  00 

Brush,  doz 7  50 

SCYTHE   SNATHS. 

No.  1,  per  doz $  8  40 

vo.   2,    per  doz 7  70 

No..  3,   per  doz 7  3>i 

Brush,   per  doz 8  40 

No.    20.    per    doz 8  75 

STONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  6" 

Diamond,  per  box   1  00 

Oulnebog.   per  box    160 

Ei'gllsh,  round   (25  to  box), 

per   oox    2  00 

Emery,     per    doz 0  &i 

Carborundum,    per   doz.    ...     ?  25 
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REASONS  WHY 

You  Should  Sell 

Sherwin-Williams  Green  Seal  White  Lead 


8-W  Green  Seal  White  Lead  is  the 
highest  standard  quality.  The  facili- 
ties of  The  Sherwin-Williams  Co. 
give  them  absolute  control  and  com- 
plete supervision  over  the  corroding 
of  this  product.  It  is  perfectly 
ground  in  modern  machinery  by  ex- 
perienced lead  makers  who  have  the 
desire   to  produce   the  best. 


It  is  well  known,  and  there  is  an 
established  demand  for  "Green 
Seal."  Painters  everywhere  are 
familiar  with  the  high  quality  and 
uniformity  of  this  lead,  and  the 
fact  that  it  is  so  well  known  for  its 
reliability  is  a  recommendation  to 
have  a  stock  of  S-W  Green  Seal 
white  lead  on  hand  when  the  paint- 
ing season  opens  up. 


There  is  good  profit  for  you  in  the 
sale  of  S-W  "Green  Seal."  You 
put  white  lead  on  your  shelves  to 
sell  and  make  a  profit;  then  stock  a 
lead  that  has  the  quality  and  repu- 
tation, so  that  you  can  turn  your 
capital  over  when  the  season  arrives, 
and  then  have  your  money  at  your 
disposal,  instead  of  locked  up  in 
lead  left  on  the  shelves. 


Sher  win -Williams 
Paints  &Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited :    Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 


Stones  Which  Outsell  the  Mail  Order  Man 

Competition  is  mighty  close  nowadays.  You  know  that!  Every  dealer  needs 
to  watch  that  he  stocks  only  goods  which  give  absolute  satisfaction  as  long  as 
they  are  used.  Stock  quality!  Talk  quality!  Show  your  customers  the  advan- 
tage of  buying  guaranteed  merchandise  of  known  reputation,  right  at  home. 
That's  the  way  we  sell 

Cleveland  Grindstones 

told  only  to  Hardware  and  Implement  Dealers 

Here  are  the  only  genuine  Berea  stones — the  acknowledged 
world-standard  grindstone  rock.  Every  one  personally 
selected  for  proper  grit  by  experts  of  50  years'  experience. 
Every  one  guaranteed  to  wear  evenly  and  smoothly.  Fair 
priced  to  the  dealer,  allowing  a  good  profit.  Delivered  to 
you  by  a  nearby  jobber.  We  make  it  easy  for  you  to  sell 
Cleveland  Grindstones,  and  keep  your  home  trade.  We  tell 
how  in  a  mighty  strong  book — 


EMPIRE 


"How  to  Keep 
Mail  Orders  at  Home" 


EMPIRE 

A    ball-bearing,  strong- 
'   ly    made    power    grind- 
stone,  built  to  rim  by  gas 
engine.      Especially    adapted  I 
to    farm    or    machine    shop.  ' 
Cast-iron     frame     and     trough 

that  will  not  rust  out.    Genuine 
Berea    stone.      One    of    the    many 
fine    models    of    CLEVELAND 
GRINDSTONES. 


— the    livest,    most    helpful    piece    of    printed    matter 
for   hardware   and   implement   dealers.     Ask   for   a    co 
will  rush  one  to  you — FREE. 


THE  CLEVELAND   STONE  CO. 

Leader-News  Bldg..  Cleveland,  O. 


ever    issued 
py,   and  we 


STERLING 

Ball-bearing  with  steel  tubular 
frame.  Rigid  and  strong.  Genu- 
ine Berea  or  Huron  stone. 
Shipped  knocked  down  and 
crated.     Only   one  bolt  to  set. 


CO 
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....is      BLACK). 

Montreal  Toronto 

10  gauge 250  255 

12  gauge 2  65  2  60 

14  gauge 2  35  2  35 

16  gauge 2  40  2  40 

18-20    gauge     ...  2  45  2  60 

1 22-24    gauge     ...  2  50  2  55 

26  gauge    2  60  2  65 

28  gauge   2  70  2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  ou°. 

22  gauge,  per  square  b  75 

24  gauge,  per  square 5  o0 

2ti  gauge,  per  square  4  .."• 

28  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Fleur-  Gorhais 
gauge  Head  de-L,is  best  hes! 
16-20    . .  3  80  3  55  3  90 

22-24    .  .  4  00  3  65  3  95 

26         . .  4  25  4  00  4  20 

28         . .  4  50  4  20  4  45 

Colborne  Crown  —  16-20  gauge. 
$3.60;      22-24      gauge,      $3.80;      26 
gauge,  $4.05;   28  gauge,  $4.30. 
Apollo   Brand.  Toronto. 

14    gauge     3  05 

16    gauge     3  05 

18-20  gauge 3  20 

22-24  gauge  3  30 

26    gauge    3  65 

28    gauge     3  80 

10%     ozs 4  00 

SHELLERS.  CORN. 

Black    Hawk,    doz 18  00 

i  lytuoutb   Rock,  doz 8  50 

SHOVELS    AND     SPADES. 

1st  2nd  4tn 

Shovels    60    55  and  2%     4. 

Socket    sc'ps.  50  and  5         45  and  5 

i     scoops  50 
Drain,     tools  60    60 

Scoops     60  and  5        46  and  5 

Hollow  backs 
and  sand.  60  46 

Riveted    back    scoops,    1st,    2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
80c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
■IFTERR,    ASH. 

Wood  sifters,   doz $  1  75 

Rocker,   No.  1,  each    3  60 

Rocker,   No.  3,  each    2  50 

Banner,  each    1  7* 

SINKS. 

Cast    iron,    16x24,    $1.10;    !Sx3<\ 
$1.50:  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
$3.50:   18x30,  $4;   18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes.  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's   bar    0  25  0  27 

Wire   solder,    lb..  0  26  0  28 

Bar    half-and-half  0  23  0  25 

SOLDERING    IRONS. 
Base,  per  lb.,  28  cents. 
SOLDER     WIPING. 

Acme    0  20% 

Commercial     0  22 

Easy    0  22 

Star   Extra    0  23 

Strictly  standard  wiping  0  24% 

'ITER. 
Foreign,  per  100  lbs. 12  50  12  00 

'■•  V  t'l.ES. 

100-lb.    kegs    4  50 

25-lb.    boxes    4  85 

10-lb.    boxes    5  25 

Poul'ry    netting,    100   lbs 6  to 

Bed,   100  lbs.,    No.   14    6  7") 

Blind.     per     lb fi  1" 

Bright    Fence,    100-lb.    kegs.  2  60 
Bright     Fence,     25-lh.     boxes  2  75 
Galv'zed   Fence,   100-lb.   kegs  3  00 
Galv'zd    fence,    25    lb.    boxes  3  10 
Cooper's    staples.    45    p.c. 
Bright  spear   point.   75   p.c. 
SWEEPERS,   CARPET.      Bissell's 
Univ.  Japd.,  cyco  bearing..  24  no 
Univ.   N.I'..  cyco  bearing...   27  00 
Grand    Rapid,    Japd.,    bail- 
bearing    26  x)<) 

Grand     Rapid.    N.P.,      ball- 
bearing       20  0O 

Princess    N.P..   ball-bearing  30  00 

tp.    hall-bearing    34  0') 

Am.   Queen   N.P.,   ball-bear.  32  00 

Parlor    35  90 

SWINGS. 

Baby.   2-passenger.   each    . .   $2  75 
Ontario,    2-passenger,    each     3   ..5 
Ontario,  4-passcnger,  each.     4  25 
Stratford,  4-passenger.  each     5  ."0 


Bayers  Gliding  Settees   with 

awning,    each    8  50 

Without  awning,  each    12  50 

TACKS,   BRADS,  ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  SO,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  S5  and  5,  in  dozens,  75  aud 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45; 
copper  nails,  50;  trunk  nails, 
black,  65  and  10;  trunk  nails, 
tinned  and  blued,  65  and  10: 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk.  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk.  15;  tufting  buttons,  22  linp 
in  dozens  only,  60:  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  poijrei 
tacks,  bulk.  55:  clinch  point  shoe 
rivets,  45  and  10:  cheese  box 
tacks.  87%:  trunk  tacks,  80  and 
20:  strawberry  box  tacks,  80  and 
10. 

TAPES — Lnfkins. 
\ss  skin,  No.  713,  50  ft.,  doz.  2  (6 
Ass  skin.  No.  714.  66  ft.,  doz.  A  +•' 
Linen.  No.  404.  66  ft...  ea...  1  10 
Metallic.  No.  603.  50  ft.,  ea.  1  40 
Rival  steel.  No.  263.  50  ft,  ea.  2  00 
Rival  steel.  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Rah  one's. 
Tape   Lines,   linen,    No.   2601 

x50.  each    $1  00 

Metallic,   No.  4011x50.  ea 1  35 

Metallic.   No.  4011x66,  ea 1  ."5 

Steel.   No.   2891x50,  ea 2  7C 

Steel,   No.  4161x50,  ea 3  00 

Steel,  No..  4161x50,  ea 5  10 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  an*; 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $s  no 

Painted  wall  tics,  per  1.000.   5  00 
TIES.    COW. 

McKInnon,  40%  discount. 

Greenings,  40%   discount 
TIN.  Mowrnal   T 1 

Tin.  per  lb 46-50        46-47 

TIXNERS'    TRIMMINGS 

Discount,    40    and    5%. 

Plain,   70  and   20%. 

Re-tinned,    70   and    10%. 
TOOLS.    HnKVEST. 

Samson,    47%%:    ord.,    50%. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor.   70%. 

Oneida    Tump,   66%. 
TRESTLES. 

5  ft..  each. $1.50      14  ft.,  each. $4.20 

8  ft.,  each.  2.00      16  ft.,  each.  4.80 

10ft.,  each.  2.50      18ft.,  each.  5.40 

12  ft.,  each.  3.00     20ft.,  each.  6.00 

TROWELS. 

Dlsston's.  10%. 
TWINE    (Binder). 

050  ft.,  per  lb 0  13% 

"00  ft.,  per  lb 0  17 

550  ft.,  per  lb 0  09% 

'00  ft.,  per  lb 0  09% 

5  ton  lots,  %c  per  lb.,  allowance. 
10  ton   lots,  %o  lb.  allowance. 
Delivered  In  300-ib.  lots  and  over. 
Wrapping  cotton  5-lh 

4-plv    0  21% 

3-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  in.    ...   10  45        9  75 

100  ft.,  2  in 9  60        8  25 

100  ft.,  2%  in 10  25 

100  ft.,  2%  In.    ...   12  25      10  65 

100  ft.,  3  In 13  30       11  00 

100  ft.,  3%  In.   ...   15  55      13  00 
100  ft.,  4  in 19  80      16  75 

TUBS. 

Samson   Galvanized. 

No.   11.   doz.,   net    12  00 

No.   22.   doz.,  net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.  1.  doz 6  S3 

No.   2.   doz 7  43 

No.  3.   doz 8  48 


Per   neat. 

Nests  of  3—0,  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  95 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  00 

No.  2,  per  doz 8  00 

No.    3    per    doz 7  00 

V 
VALVES,   ETC. 

Ground   work,  55%. 

Stand,  compr..  work,   65%. 

High-grade    compr.    work,   55%. 

Cushion  work,  65%. 

Fuller  work,  70%;  No.  0,  70. 
10%,  and  1  and  2  basin  cocks, 
70%. 

Flatway  stop  and  stop  and  waste 
cocks,  60,  10%;  roundway,  60 
and   5%. 

J.  M.  T.  Globe,  Angle  and  Check 
Valves,  50%;  Standard,  60%. 

.T  M.  T.  Radiator  Valves,  55%; 
Standard,  60;  patent  quick- 
opening  valves.  70  and  10%. 

w 

WARE,  COPPER  AND  NICKEL 

Copper   boilers,   kettles.  45%. 
Copper  tea  and  coffee  pots,  4.V ', . 

Copper  pitts,  25  and  2%%. 
Foundry   goods,    hollow   ware,   40 

and  5%. 
WARE.    ENAMELED. 

White  ware,  70.  10.  5%. 

Canada.  Diamond,  Premier.  <if) 
and  7%%. 

Pear!.  Imperial  and  Colonial 
steel,  60  and  7%%., 

Star  decorated  steel,  20.  10. 
5%. 

Hollow  ware,  tinned  steel,  40% 
off 

Enamelled   street   signs,   on   ap- 
plication. 
MARE.    TIN.    PIECED. 

Discount,  33  1-3%. 

10-qt.  flaring  sap  buckcis. 
33    1-3%. 

6.  10  and  14-qt.  flaring  palls. 
33%%. 

Copper  bottom  ten  kettles  and 
boilers.   X',  1-3%. 

Coal   hods.  33%%. 

Boiler      and       tea      kettle      pits. 

25  aud  2V; 

WARE.    =TAMfFn 

Plain.   70  and   20%. 
Retlnned,   70  and    10%. 
Tinners'  trimmings,  70.   .0  n  1 
10%. 

WASHERS.    IRON. 

Full   box,   45  per  cent,  smaller 

Full  box,  45  p.c.  smaller  lots. 
30  p.c:  assorted.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt  ...1%c  ft. 

Wide  wood  and  felt   2%o  ft. 

All   felt   Frost   King    ...$4.40  doz 

WEIGHTS,    SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30  lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse.  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz.    ..21  00 

Garden   steel  wheel,  doz.   ...32  40 

Light   garden,   per  doz 22  80 

Heavy  garden,  L-slde   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  ins.    1  25 

Tubular      steel      neckyokes, 

36  Inches   1  25 

Tubular     steel     doubletrees, 

40  Inches   0  93 

Tubular    steel     lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  40%. 
Cooper  wire,  40%. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90:  No.  12  and  13,  $4;  No. 
13%,  $4.10:  No.  14,  $4.25:  No..  15. 
$4.50:  in  Isngths  6  Inches  to  11 
Inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra:  if  eye  or  loop  on  end  add 
25c   per  lb.   to  the  above. 


WIRE,   CLOTHES  LINE. 

No.  7  wire  solid  line.  No.  n 
$5.05;  No.  18,  $3.15;  No.  19.  $2.85; 
6  wire  solid  line,  No.  17.  $4.,00: 
No.  IS,  $3.25;  No.  19,  $2.95.  All 
prices  per  1,000  ft.  measure:  « 
strand,  No.  18,  $2.75;  No.  19, 
$3.05.  F.o.b.  Hamilton,  Toronto, 
Montreal,   London. 

WIRE,  FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.,  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-26,  $2; 
Nos.  26-31,  $4;  Nos.  30-84,  $6. 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  26c;  In  1-lb.  hanks,  26c: 
in  %-lb.  hanks,  28c;  Id  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  16c;  bagging  or  papering 
16c. 

WIRE,   HAY.   IN   COILS. 

No.  13,  $2.,60;  No.  14,  .$2.70; 
No.  15,  $2.85  f.o.b.  Montreal,  To- 
ronto.  Hamilton   and    London. 

WIRE,  SMOOTH  STEEL 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  oc  extra,  No.  11  gauge 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  80c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  »aog«, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and' 
paperings,  10c,  60  and  100-lb 
bundles  In  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  In  1-lb 
hanks,  50c;  In  %-lb.  hanks,  76c; 
in    %-ib.   hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths.    8c    sq.    ft. 

WIRE   (FENCE).  Per  cwt 

Barb    •_•  r>^ 

No.  9,  coil  spring   2  45 

No.  9,  plain  galvanized  ...  2  40 
No.  12,  plain  galvanized  . .  2  55 
No.  13,  plain   galvanized    . .     2  65 

O.  &  A.,  No.  10  2  46 

O.  &  A.,  No.  11  2  5' 

O.  &  A.,  No.,  12  2  60 

FOB.,    Montreal,   Toronto, 
Hamilton   and   London. 

WIRE   ROPE. 

Galvanized.  1st  grade,  6  itrands 
24  wires,  %,  $5;  1  Inch,  $16.80. 

Black.  1st  grade,  6  strands.  19 
wires,  %,  $5;  1  inch,  $16.16.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIE8. 

Cwt. 

Single  Loop,  No.  14  S3  00 

Single  Loop,  No.  16 8  15 

Single    Loop,    No.    16    8  30 

WRINGERS— Less    20    p.C 

Royal  Canadian  11  In.,  doz.  46  25 

Eze,  11  in.,  per  doz 49  60 

Cycle,  11  inch    64  00 

Trojan,  12   Inch    100  00 

Favorite,    511E     57  75 

Unexcelled  1041H   72  00 

Challenge    311E     48  75 

Gem.  141   47  25 

Sunlight  111  42  Of. 

Ottawa,   341E    54  00 

Empire,  11  In 60  50 

Superior,  11  in 45  25 

Majestic,   11   in 47  25 

Perfect,  11  In 52  75 

Bicycle,  11  in 56  25 

Wrenches,  Trimo,  66  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each    $  1  15 

"'bite.  No.  3,  each    '.     1  36 

White,  No.  1,  each   1  55 

ZINC    (SHEET). 

5  cwt.   casks    14  00        15  00 

Part   cask    14  50        15  00 


March  6.  1915. 


HARDWARE     AND     METAL 


61 


THE  WAR 

"Improved  Quality"  and 
our  extraordinary  selling 
helps  will  make  1915  a 
record  year   by   far  for 

ALABASTINE 


to 


Plain  inexpensive  tints  and  water  color  effects  will  re- 
place wall  paper  and  oil  wall  colors  in  many  homes  this  year. 

The  New  Alabastine  mixes  quicker,  brushes  easier,  covers  better, 
and  lasts  longer  than  any  other  article  of  the  kind.     It  is  marked 
"Slow   Setting,"  meaning  it   can   be   left  mixed   indefinitely   and   remain 
in   good    working    condition.       Painters    and    expert    decorators    are    quick 
recognize  its  superiority. 

Alabastine  selling  helps,  premium  offers  and  our  large  consumer  advertising  campaign  mean  business  and  lots 
of  it.    Write  for  particulars  now. 

Our  consistent  policy  is  to  do  everything  possible  by  extensive  advertising  and  personal  work  to  encourage  the 
sale  of  standard  package  goods  by  retail  stores  and  to  keep  up  the  standard  of  value  by  maintaining  the  full 
advertised  price.  We  trust  you  are  in  accord  with  this  policy  and  will  support  it  by  pushing  Church  'fe  Alabastine, 
at  the  same  time  helping  along  a  purely  Canadian  industry. 

The  Alabastine  Company,  Paris,  Limited,  Paris,  Ont. 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,     MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.    packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,   per  gal.,  $1. 
BEL  S  WAX. 

Per   lb.,   40c. 
BRONZING    LIQUID.  _. 

Bronzing    liquid,    No.    1    -  .*1   <J 

Banana    oil,    gal *  00 

BRUSHES.  _      _, 

Weighted,  15  lbs.,  doz.  ..$14  (0 
Weighted,  20  lbs.,  doz.  ...  10  90 
COATING.  „     t     ,„ 

Cement  Coating   *-»    *d  w 

COLORS    (DRY).  P«r^D- 

Raw   Umber  100  lb.   keg..  0  10 

Burnt  Umber,  100  lb 0  10 

Raw  Sienna,  100  lb.  kegs..  0  10 
Burnt  Sienna,  100-lb.  kgs..  0  10 
imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  04% 
Brunswick  green,  100-lb.  k  0  0b 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,'  No.  1,  100  lb.  k  0  06 
Vermillion,  O.J.,  kegs  . . . .  0  19 
Vermillion,  English,  bags  1  25 
Venetian   red,   best  bright.  0  02 

Venetian    red,    No.    1    0  0. 

Drop  black,  pure  dry  ...  0  i£ 
Golden  ochre,  100  lb.  kegs  0  04 

.line  ochre,  barrels   0  04 

Yellow   ochre,   barrels    0  Ol-Ji 

Spruce  ochre,  100  lb.  kegs  0  %!. 
Canadian    red    oxide,   bbls.  0  02 

Super    magnetic    red    0  o/% 

<  OLORS    IN    OIL. 
Venetian     red     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure   0  ii 

\i  lden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    0  11 

French      permanent   green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  Irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins.  He  lb. 
ENAMELS. 

Per  gallon  In  quart  tins. 

Alba-Gloss  enamel 4  00 

Anchni-  Floorlustre 1  80 

FILLER.  Gal. 

Luxeberry  Enamel   $5  00 

Screen    Ennmel    B.B 1  65 

CUE.  Per„1,b- 

Freneh    medal    "  'J* 

English  common  sheet  ...  0  12 

English    prima    o   '  ] 

White    pigsfoot    0  21 

Perfection   amber,   ground. 

No.    1230    0  13 

Cake,   bone,   112-lb.    bags..   0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.   bags    0  20 

Ground  glues,  112-lb.  b«p«- 

No.    1    013 

Extra    0  16 

GLA*S 

(TORONTO    QUOTATIONS). 
Size  United    Inches.  Star. 

Under    26     $6  50 

26  to  40  '00 

41  to  50 7  40 

51  to  60  R  00 

(11   to  70 8  75 

71   to  80 »  50 

SI  to  85 10  50 

<?fi  to  00 

01  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26     $  8  60 

"6    to    40    10  00 

41    to    50    H   70 

51    to    60    12  00 

61    to    70    12  75 

71    to    PC     13  R5 

81    to    85     17  50 

5f,    to    90     18  R5 

01     to    05     19  20 

Ofi   to   100    22  75 

101  to  105 32  00 

106  to  110 3(1  00 


The  following  discounts  ate 
made  for  sheet  glass  by  Toronto 
tirms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5.000  ft.,  20%;  5,000  to  10.000 
ft,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
5,000  ft.,  25%,  and  over  5,000  ft. 
K>%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
are  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Up  to     25   $  6.50         $  8.60 

26   to     40   7.00  10.00 

41   to     50    7.40  11.70 

51  to     60   8.00  12.00 

61  to     70   8.75  .         14.00 

71   to     80   9.50  15.00 

81   to     85    10.50  18.00 

86  to     90 20.50 

91   to     95 22.00 

96   to     95    25.00 

101  to   105    32.00 

106  to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25°}-;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eft*  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto: 

Country  discount,  40%  off  list 
delivered. 

Cltv,  42%  off  list. 
LEAD. 

(White  Ground  In  Oil.) 
Prices    per    100    lbs.    In    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $9  00  $0  15 

"Anchor,"    pure    8  70    8  85 

Green    Seal    8  70    8  85 

Brandrnm's   B.B.    Gen- 
uine      9  70     9  85 

C.P.    Co.    deeornt's    pu.  S  70    8  85 
Crown     and     Anchor, 

pure    8  90    9  0" 

Decor'or's  Pure  (Wpg)    8  60 

Moore's      Pure     White 

Lead     8  70     8  85 

Painter's    Perfect    8  20    8  35 

Ramsay's    Pure    Lead.. 8  70    8  85 
Ramsay's  Exterior   ...  8  40    8  35 

Tiger  Pure   8  70    8  85 

•'.T.iiiics    Genuine"    ..          ...   10  50 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less    than    ton    lots,   30c   per   cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,  per  cwt.  ...  6  50  6  38 
Genuine.       100-pound 

kegs,  per  cwt.  ...  6  75  6  75 
>'<■      1    casks,    per    100 

lbs 6  25         6  25 

Le-s  quantity    8  60 

lead.    »rs?;nate  of. 

1  1'.     pkgR.,    100    lb.    lots.  .$10  50 

2  lb.   pkgs..  per    100   lbs..   19  50 
S  lb.  pkgs.„  per   100   lbs..   15  50 

25  ll>.  pkgs.,  per  100  lbs..  14  50 
100  lb.  pkgs..  per  100  lbs..  13  25 
■?W>  lb.  kegs,  per  100  lbs...  13  JO 
300  lb.  pkgs.,  per  100  lbs..  13  00 
COO  lb.  casks,  per  100  lbs..  12  50 
MCRKSCO. 

Tints  In  5  lb.  packages,   per  100 
lbs.,    $5.40. 
OILS    (LINSEED    RAW). 

For  prices   see  weekly   report. 
LINSEED.    BOILED. 
Single  bbls....  See  weekly   report 
PAINTS    (PREPARED^. 

Per  galle-. 
In  qt.  tins 
Sherwln  -  Williams     paints, 

hn«e    2  00 

Panada  Paint  Co.'s  pure...  2  00 
Elephant   and   Prism 180 


Ben].   Moore   Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    175 

Bran  dram -Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts....     1  80 

Ramsay's  paints,   pure    1  SO 

Ramsay's  paints,  Thistle..  1  60 
Martin-Senour,    100%    pure.     2  00 

Senour's    floor    paints    1  60 

Jamleson's   Crown   and  An- 
chor brand   1  60 

Stephens'        House        Paint 

(Winnipeg)    1  90 

Stephens'         Floor        Paint 

(Winnipeg)    1  75 

Silkstone  Wall  Color 2  00 

PARIS.   PLASTER. 

Per  bbl 2  25 

PARTS    WHITE. 

In    bbls 1  10 

PARIS   GREEN.. 

Prices   f.o.b.    Montreal,   Quebec, 
Halifax   and    St.    John. 

C  P  Co.  Bergers 

600-lb.    casks    18  18^ 

250-lb.,  casks    18%        19 

100-lb.    drums    19%         20 

50-lb.    drums    19%        20 

25-lb.    drums    19%         20% 

I -lb.  pack.,  100  case.  21%  22% 
%-lb.  pack..  100  case  23%  24% 
1-lb.  tins,  100  case  ..  22%  23% 
%-lb.  tins,  100  case..   ..  25% 

Prices    f.o.b.    Toronto,    Hamilton 

and   London,   %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  OS1/. 
Orange     Mineral,     100-lb. 

kegs    0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE    WOOD    FILLER   B.B. 

Lb. 

1  Ih.   cans    $0  IS 

2  lb.   cans    0  18 

5  lb.   cans   0  17 

10  lb.,  cans    0  16 

25  lb.   cans    0  12 

100  lb.   kegs    0  11 

%   barrels    0  10V> 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   In   casks    2  30        2  40 

Bulk,  100-lb.  drums.  2  50  2  60 
Rulk.  25-lh.  drums..  2  60  2  70 
Bladders.   In   bbls.    . .   2  80        2  90 

Pure  Putty,  60c  cwt.  advance. 
SHELLAC. 

Gum,  25c  lb.;  finest  orange. 
30c   lb. 

TAR    (PINE   TAR). 

Half  pint  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND   VARNISH. 
REMOVER. 

''"■ixlte.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5  gal See  weekly   report 

Pure,   single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4   bbls 0  60        0  64 

Liquid   Slating,  B.B.,   $3  00 

STAINS.  Gal. 

Oil,  &  Spirit,  Berry  Bros... $2.50 
Water   Stains,   Berry   Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shlngletint,  5  gal.  cans   ...  1.15 
VARNISHES. 

Per    eral.    cans 

Liquid  Granite   |3  00 

Elastic   Interior    3  00 

Elastic   Outside    6  00 

Luxeberry,    light     3  00 

r  nxeberry,   white    5  00 

Luxeberry.    spar    4  50 


Luxeberry,     exterior     

Dugloss  finish    

Carriage,   No.   1    

Excello   

Mar-Not     

Elastic  Oak    

Light  oil  finish    

Gold'   sized    japan    

l'.aking    black   japan    

No.   1   black   japan    

Crystal    Damar    

No.  1  Damar   

Oilcloth 

House  painters'  white  Jap... 

Elastilite    varnish    

Copaline   varnish    

Granitine  floor  finish    

Jamleson's   floor   enamel    ... 

Sherwin-Williams*    KOPAL 
var.ilsh   

Canada     Paint    Co.'s     SUN 
varnish  

"Flint-Lac,"  coach    

B.   H.    Ltd.,    "Gold    Medal," 
cases    

Dependon   Lt.  H..  Oil  Finish 

Everlastie   Floor    

Elastlca  exterior  finish    .... 

Flattlne    floor    finish    

Stovepipe  varnish,    %   pints, 
gross    

Pure   white    shellac   varnish 

Pure     orange     shellac     var- 
nish      

No.     1     orange    shellac   var- 
nish     

Kyanlze  floor  finish   

Kyanlze  cabinet   rubbing    .. 

Kyanlze   spar    

Kyanlze  stains   


5  00 
3  00 

1  50 

2  00 
2  70 


50 
35 
00 
35 
95 
50 
25 
1  50 

1  9o 

2  25 
2  25 
2  25 

1  75 

2  50 

2  25 
1  30 

1  80 

1  55 

2  30 
4  25 

3  00 

9  00 

2  00 

1  90 

1  75 

3  25 

3  25 

4  25 

5  25 


MATER   PAINTS. 

Opallte,  300  lb.  bbls 0  07 

Opallte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE    (POLISHING). 

Cts.  per  lh 

Cream    0  12% 

WASTE,    WHITE    WIPING. 

XXX   Extra    0  10% 

X    Grand    0  00 -, 

XLCR     0  09% 

X   Empire    0  08% 

X   Press    0  07& 

WASTE,    COLORED    WIPING. 

Fancy    0  077^ 

Lion     0  07% 

Standard    0  06  k; 

Popular    0  05% 

Keen     0  05% 

WASTE,    WOOL   PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil 0  OS 

Anchor     0  07 

WIPERS,    WASHED    COTTON.    . 

Select   White    0  09 

Mixed    Colored    0  06% 

Dark    Colored    0  05% 

This   list   subject   to   trade 

discount   for   quantity. 

WAX.  Per    lb. 

C.P.   Floor  Wax    0  30 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    . . 

Wax   0  30 

ttonuk   Floor   Wax.   lb.    ...   0  3S 

Rerry   Bros 0  15 

Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  . .  0  3S 
WHITING. 

Plain,  in  bbls 0  90 

Gilders,  bolted,  in  bbls...  1  00 
ZINC     (DRY). 

Extra  Red  Seal,  V.M 0  12 

No.   1    Red   Seal    0  10% 

ZINC    IN    OIL. 

Pure,  in  25-lb.  irons   0  12 

No.  1,  In  25-lb.  irons   0  07% 

No.   2.    in    25-lb.   Irons    0  05% 

Pure    in    Darmar   Varnish.   0  25 
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One  Million  Dollars 

Per  Year 

Would  be  saved  the  farmers  of  Canada  if  every  apple  tree 
were  sprayed  with 

MUNRO'S  ARSENATE  OF  LEAD 

Write  for  quotations  on  Arsenate  of  Lead, 
and  Paris  Green,  to    the   Manufacturers 

The  Allan  Munro  Color  Company,  Limited 

Montreal 
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HARDWARE     AND     METAL 


March  6,  19J5. 


Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $7  00 

ANVILS. 

Peter  Wright,  SO  lbs.  aud  up. 
13c  per  lb.;  clip   horn,  14c. 

Norris,  41  to  56  lbs.,  13%c;  57 
to  70  lbs.,  12c;  71  to  S3  lbs.,  lie; 
84  lbs.  aud  over,  lO^sC 

>t(,Klt    BITS. 

"Irwin"     bits,     40%;     common, 
70%. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz.;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3%  and 
4  lb.,  $s;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2V4  lb.,  $9.50;  3  lb.,  3& 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unbandled,  $5.00;  Black 
Prince  axes,  bandied,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7V4  lb.,  $28  per  doz;  7% 
to  8  lb.,  $30.S0. 
BARS,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  Iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brlttain 
Brand  Tool  Steel,  $8.50. 
BELTING. 
Rubber — 60  p.c.  off  the  list. 

Leather. 
Agricultural      leather      belting, 
66  2-3    per   cent,    off   the   list.. 
No.  1,  66  2-3  per  cent,  off  list. 
Standard,  60  per  cent,  off  list. 
The  "double"  list  Is  Just  twice 
th«   price   of  "single". 
BELT     LACING. 

In    sides,    tanned,    $1    per    lb. ; 
cut,  $1.10  per  lb.;  rawhide,  sides 
95c;  cut,  $1.06. 
BLOCKS. 

Steel,  60  per  cent. ;  wood.  00 
per  cent.  .    „„ 

iSteel,  60  per  cent.;  wood,  60  per 
cent. 

Wood,   tackle,   common,   60   per 
rent. 
BOILER   TUBES. 

2  In.,    per   foot,   10%c;   2%   in., 
iy2c;  3  In.,  17%c. 
BOLTS. 

Carriage.  %  and  smaller,  60%  ; 
7-16  and  larger.  50%:  machine. 
%  and  under.  60%  ;  7-16  and  over, 
50%;  machine  set  screws,  65%: 
plough  bolts,  45%  ;  nuts,  small 
lots,  2c  off;  case  lots,  $2.75  off; 
stove  bolts,  77*4%;  sleigh  shoe 
bolts  to  %,  60%;  7-16  and  up, 
40%. 
BCTLDINO    PAPER. 

Tarred.  55  to  82c   per   roll,   ac- 
cording  to    quality:    plain.   40   to 
<58c:    tarred,    felt.    8    and    10    oz., 
*2.«0:  16  oz.,  $2.85  per  100  lbs 
BFTTS. 

Wrought    Steel,    loose    pin,     65 
per  cpnt.  off  the  list. 
CHAIN. 

Coll.  3-16  In..  $10  00:  %.  $7.25; 
5-16  $5.86;  «Ku  $5  00:  7-16.  $4.75; 
'..  $4.50:  9-lfl.  $4.50:  %.  $4.40:  %,, 
$4  25.  Logging.  5-16.  6%c. ;  %. 
5tyo:  Tie  out,  70  and  10  per  cent 
CTTFRNR. 

Barrel.    No     0.    $5  IS:      No.    1. 
*R13:    No.   2.   $5  70:    No.   3.   $6.27: 
Vn.    4.   $7  41    Mr* 
CT/F  VISES     MALL. 

7i£o  npr  lb. 
copper. 

Shept  and  plann'shed  copper. 
34o  ppr  lh.  Tinned,  Ttf.  Brawlers' 
soft  enpper.  10-24  fl.,  26c:  ITU,'- 
DRILLS. 

Bit  Stork.  60  per  cent  •  Blank- 
smith.  V,  1n..  round  shank.  W  p.c. 
Fv  *  ATT'T.W  *  RE. 

Canada.  50:  Tmoprtal.  60:  Pr»- 
mlPr.  50:  Colonlil.  60;  white.  70 
and  5:  diamond.  50:  granite,  60%. 
fturLES  ANT>  RINGS. 

30   per   cent.   off. 
T-TT/FS. 

Am»rlMTi.   70   «nd    10%. 

Nicholson's,   60%. 

FlVTrPFI. 

Sfill    hrrll^w   h,r.    No.    3.   $1. 

0  4I,v«vtthd  ware.       30%. 

{I  »  erkT.T'VTi;, 

Palntnra'  nnptha.  hhls.,  21c  per 
gal. ;    $3.45   per   case. 


GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  S  00 

20   to   40   6  50  9  00 

41    to  50    7  00  10  25 

51   to   60    7  50  11  00 

61    to   70    8  00  11  75 

GLASS    (Plate). 

35%   off  f.o.b.     Reglna,    Winni- 
peg,  Calgary   and    Edmonton. 
GRINDSTONES. 
Per  100  lbs.,  $1.75. 
Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 
Corrugated  strap,  in  bulk,  4,  5, 
6,  S,  10,  12,  90c,  $1.20,  $1.50,  $2.40, 
$3.60,  $5.50. 

Corrugated   T   hinges,   in    bulk, 
4,  5,  6,  8,  10,  12,  $1.10,  $1.50,  $1.80, 
$3,  $4.50. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 
JACK  SCREWS. 

60  per  cent,  off  list. 
KvOBS. 

Door,  307,  $1.25. 
IKON   BAND. 

1%   in.,   $2.85;   1%,  $2.85;   1   In., 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%  oz.  or  28  Eng.  5  25        5  60 
28  Am.   or  26  Eng.  5  00        5  35 
20  Am.  or  26  spec'l  4  75        5  10 
24  Am.   and   Eng..  4  60        4  95 
22  Am.  and  Eng...   4  60         4  95 
IS  &  20  Am.  &  Eng.  4  50        4  80 
10   Am.    and    Eng..   4  35         4  65 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
Oc  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.   50,    set    ...100 
Asbestos  Sad   Irons. 

No.    100,   set    1  bO 

No.  70.   sot   1  05 

Mrs.    Pott's    common    sad    lrcu 
handles,  85c  a  dozen.    Mrs.  Pott's 
Improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2,  plain    7  50 

No.  20,   X-ray    11  25 

No.   22,   Dash-board    10  00 

Trulite  short  globe,   doz...     7  50 
I. RAD    PIPE. 

$7.50  coll :  less  coll,  $8  cwt. 
LEAD   WASTE. 

$8  to  $8.50  per  cwt. 
LINSEED    OIL. 

Raw.  per  gal.,  79c;  boiled,  per 
gal.,  82c. 

These    prices    are    for    barrels 
Less    amounts   5c   per   gal.   extra, 
with  additional  charges  for  ean~, 
etc. 
LOCKS. 

Ppterboro  and  fittings,  45  p.c 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Port  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  50  per  cent. 

NUTS. 

Square  and  hex.,  small  lots, 
f.o.b.,  $2  off;  case,  $2.75  off. 

OIL  CANS.  Gal. 
Tin  vanlzeri 

%  gal.,  dome  top $2  10  $3  04 

1  gal.,    dome   top 2  55  3  42 

2  gal.,   dome  top S  97  4  55 

3  gal.,    dome    top 5  10  7  35 

5    gal.,    dome    top 6  34  8  25 

OILS. 

Silver  Star  oil,  18%c.  gal.; 
Royallte  oil.  16o.  gal.:  Palaclne 
oil,  lSi^e.  gal.:  Capital  Cylinder, 
5fie  gal.:  Standard  gas  engine 
oil.  41c:  Polarlne  oil,  «0c  gal.: 
Prairie  Harvester  oil,  30%c  gal 
DRY  COLORS. 

Yellow  ochrp.  In  hhl.  lots.  2Uc. 
less  than  Sarrel  lots,  3c;  golden 
ochre,  barrels.  St^o;  Ipss  than 
barrels.  4^0 ;  Vpnptlan  red.  bar- 
rel,   $2;    less    than     barrels,    $3: 


American  vermillion,  12c;  Eng- 
lish vermllllon,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

1  lb.  pkgs.,  21%c.  small  lots 
and  cases.. 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
GALVANIZED   IRON  PIPE. 

M    inch,    $3.70;     %,    $3.S0;     y2, 
$4.40;  %,  $5.25;  1  inch,  $7.70;  1%, 
$10.40;    li/2,    $12.60;    2,   $10.80. 
IRON    PIPE. 

Black,  %  inch,  $2.65;  %  inch, 
$2.75;  %  inch,  $3.35;  %  inch, 
$3.95;  1  inch,  $5.80;  1%  inch, 
$7.85;  2  inch,  $12.60;  2%  inch, 
$20.20;  3  inch,  $26.40;  3%  inch 
$31.75;  4  inch,  $37.60;  4V2  inch. 
$42.35;  5  inch,  $49.75;  6  inch, 
$06.40. 

PLASTER.    Paris,  per  bbl.,  $3.ft5 
PLATES,  CANADA. 

Half  polish,  6-7  inch,  $3.65;  8 
inch,  $3.90;  full  polish,  6-7  Inch, 
$4.05;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35  ;  22,  $3.35 ;  18-20,  $3.35 ;  14-16 
$3.10;  10-20,  $3.15. 

PLOW    SHARES    10c   per   lb 

POINTS. 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  Irons,  per  cwt 3  10 

IMs-lb.   tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent.; 
Heler's    horse   tooth    rasps,    60-10 
per  ppnt. 
RIVETS   AND  BURRS. 

Iron  rivets.  55  per  cent.;  cop- 
per. No.  7,  3.3c;  No.  8,  33c;  No 
9,   34c;    No.    10,   36c;   No.   12,   38c. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  37c  per  lb.;  No..  10  gauge, 
39e  per  lb.  ' 

Copper   Burrs,    No.   7,  44c;    No. 
8,   45c;    No.   9,   47c:    No.    10,   48c- 
No.  12,  52c. 
ROPE. 

Sisal,  10%c  base;  pure  Manila 
16c  base;  British  Manil  i,  12c 
base;  lath  yarn.  tt%  base. 

Tarred      Marline     Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century,  $6.60;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as   Toronto   quota- 
tions,   making    discounts    In     all 
cases    5%    less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Bright  Iron  round  head,  80 
10  and  5  per  cent.;  flat  head,  85 
10  and  5  per  cent.;  round  head, 
brass,  70.  10  and  5  per  cent.:  flat 
head,  brass.  75.  10,  5  per  cent.; 
coach.  60  per  cent. 
SCVTHES. 

Brush,  $8.25. 

Grass,  $7.25  to  $8.50. 
SHOT. 

Snft,  $9.25  per  100  Ihs. :  chilled, 
SO  65:      buckshot,      $10.06;      ball, 
$10  45. 
STiv|rT    7TNC. 

Cask,    lots.    13%c;    small    lots, 
13y2c. 
SHOVELS  AND    SPADES. 

Tones  polished.  $8.10  per  doz.; 
Pox  &  Olds,  17.10  per  doz. : 
Scoops.  D-handled.  "Black  Cat." 
No.  3,  $7.70:  No.  4,  $8.20:  No.  6, 
SR.50:  No.  «,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.?0 
SNATHS.   SCYTHE. 

Grass,  No.  2,  $7.26;  brush.  No. 
1     *Q  7B 

SOLDER. 

Ppr   pound,  27  to  28  cents. 

SPTKES. 

Prpsqpd.  V,  In..  $4  50-  6-1« 
$4  15:  %.  $3  00;  T-16,  $3.80;  V, 
$3  7*:   at.   $3.75. 

ST*T>T.ER. 

Rrlght  wire  ppr  cwt..  f?.K5  »♦ 
Pnrt  William.  $295  Wlnnlnpg- 
galvanized  staples.  $3.25  Winni- 
peg. 


STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8V2C  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base:  tire.  $3.00. 
STEEL    HOOPS. 

y2   in.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25;  1  in.,  $4;  ivl 
in.,,  $4;  1%  in.,  $3.75. 
STEEL     SQUARES. 

40  per  cent,  off  new  list. 
STOVE  pipe.        Rivet.    Paten'd 

6  in.,  per  100  ft 9  00        0  05 

7  in.,  per  100  ft 9  50        0  76 

STOVE    PIPE    ELBOWS. 

6  inch,  per  doz..  1  42 

7  inch,  per  doz 1  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list 
TIES. 

Cow,  35  per  cent. 
TIN   AND    TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x   28   I.C 10  28 

20    x    28   I.X 12  26 

Terne  Plates 0  7B 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  75c. 
VARNISHES.  Per  gal.  cans 

Carriage  No.   1   1  70 

Elastic  Oak   1  go 

Furniture  No.  1   100 

Gold  size  Japan 2  25 

Turps,  brown  Japan    1  00 

Crystal  Damar 2  50 

Oilcloth    2  26 

Granitlne   floor   finish    2  26 

Pure   white  shellac   varnish     2  20 
Pure    orange    shellac    r»r- 

nlsh   2  00 

Lumlnette    2  00 

Best  wearing  body   6  00 

Best  gearing  varnish   4  00 

Extra  light  hard  oil  1  00 

VISE8. 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  un- 
der. $6  each;  over  45  lbs.,  13c 
per  lb. 

Vitrol,   blue   stone,   per   lb.,   60 

WASHERS. 

Iron,   small   lots,   30   per   cent; 
full   boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list 
WHITE  LEAD. 

Decorators'     pure     white    lead. 
ton  lots,  $9.45;  less  than  ton  lots, 
$9.75. 
WIRE,   BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lyman  4-point,  Fort  William, 
$2  05;  Winnipeg,  $2.40;  Glidden 
2-point,  Fort  William,  $1.87; 
Winnipeg,  $2.20;  Baker  2-point, 
Fort  William,  $1.85;  Winnipeg, 
$2.17;  Alberta  2-point,  Fort  Wil- 
liam, $1.75;  Winnipeg,  $2.03; 
American  special  2-pidnt,  Kort 
William,  $1.50;  Winnipeg,  $1.73; 
plain  twist,  per  luo  Nik.,  fori 
William,  $2.95;  Winnipeg,  $3.33; 
coll  spring,  No.  9  (foiled  1,  per  1(A) 
lbs.,  Fort  William,  $2.30;  Winni- 
peg, $2.70;  No.  12  (coiled),  Fort 
William,  $2.40;  Winnipeg,  $2.80; 
plain  galvanized  wire,  N«.  W 
(plain),  Fort  William,  $2.25; 
Winnipeg.  $2.65;  No.  12  (plain), 
Fort  William,  $2.35;  Winnipeg, 
$2.75. 

Patented  screen,  In  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet ;  In  60 
ft.  rolls,  $1.70  per  100  sq.  feet 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65    Winnipeg,    $3.25    Port    Wil- 
liam. 
WrRE    (STOVEPIPE). 

18  and   19  gauge,  5V4c  per  lb. 
WRENCHES. 

Stillson.   65   and   5%   off. 
WRINGERS. 

Royal  Canadian.  $.38  per  doz.: 
Eze,  $42  per  doz.;  Bicycle,  $48  per 
doz. ;  A}ax,  $8  each. 
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The  Satisfaction  That  Your  Customers  Get     | 

By  Using  It 
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WA-KO-VER"  STAINS 

Will  Result  In  More  Business  For  You 

It  will  pay  you  to  stock  and  boost  these  high- 
grade  stains  now.    They  pay  good  profits  and  are  \|? 
the  best  protection  for  the  dealer  against  dissatis- 
fied customers. 


^|  They  have  remarkable  toughness  and  elasticity 

and  can  be  washed  with  soap  and  water  without 
impairing  the  brilliancy  of  the  finish. 


Put  up  in  attractive  packages ;  ready  sellers  both 
to  painters  and  consumers. 

Write  for  color  cards  and  full  information. 

G.  F.  STEPHENS  &  COMPANY,  LIMITED 

WINNIPEG     and     CALGARY 


II 
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Reveries  of  the  Advertising 

Managers 

There  are  many  progressive  hardware  merchants  who  have 
found  that  they  can  save  a  great  deal  of  the  time  they  give  to 
interviews  with  traveling  salesmen  by  carefully  reading  the 
advertisements  in  Hardware  and  Metal. 

The  spending  of  an  hour  a  week  in  perusing  the  advertising 
pages  will  keep  them  in  pretty  close  touch  with  "who  makes 
what"  for  the  Canadian  hardware  trade.  For  naturally, 
progressive  manufacturers  of  hardware  will  see  that  their 
customers  and  prospective  customers  are  kept  thoroughly 
informed  of  their  offerings  when  it  is  so  easy  to  reach  them 
by  advertising  in  Hardware  and  Metal,  which  is  read  by 
nearly  all  hardware  merchants  in  Canada. 

So,  when  the  traveler  for  one  of  Hardware  and  Metal's 
advertisers  comes  along,  the  merchant  who  has  been  follow- 
ing the  weekly  advertisements  of  his  firm,  knows  a  good 
part  of  his  line  in  advance  and  can  get  right  down  to  business. 
He  wastes  no  time  in  preliminaries.  Just  what  this  means  is 
best  appreciated  by  those  merchants  who  live  within  twenty 
miles  of  a  big  distributing  centre  and  who  find  that  their 
Mondays  are  largely  taken  up  interviewing  travelers  who 
are  making  their  town  the  first  stop  on  the  week's  itinerary, 
and  their  Fridays  with  salesmen  who  are  making  their  last 
stop  for  the  week. 

Of  course  this  time-saving  benefit  is  reciprocal.  The  travel- 
ing salesman  can  cut  down  his  selling  expense  by  making 
more  towns  in  a  week  if  he  finds  that  he  can  immediately  put 
up  his  proposition  to  a  merchant  instead  of  losing  time  tell- 
ing what  kind  of  a  firm  he  represents.  Just  a  few  minutes 
saved  often  means  catching  a  train  in  time  to  work  another 
town  before  dark. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  iu 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.    additional    each    insertion,    when    Bor    Number    is    required.     Each  figure  counts  as  one  word. 


WANTED 


HARDWARE  BUSINESS  WANTED  IN  GOOD 
Ontario  Town  or  City.  Replies  treated 
strictly  confidential.  Box  167,  Hardware  and 
Metal,   Toronto.  (11) 

WANTED  A  HARDWARE  STOCK  THAT 
will  Inventory  five  or  six  thousand  dollars. 
Apply  giving  particulars  to  Box  168,  Hard- 
ware  and    Metal,    Toronto.  (12) 

SITUATION  WANTED  BY  INDUSTRIOUS 
man  30  years  of  age,  with  fourteen  years'  re- 
tail, wholesale  and  travelling  experience  in 
shelf  and  heavy  hardware.  Best  references ; 
abstainer.  Address  Box  164,  Hardware  and 
Metal,   Toronto.  (11) 

TRAVELLER,  WITH  AUTOMOBILE,  HAS 
first-class  connection  with  best  hardware  trade 
in  Toronto,  is  in  position  to  represent  good 
house  on  commission  bnsis  or  salary  and 
commission.  Box  159,  Hardware  &  Metal, 
Toronto. 

SITUATIONS  WANTED 

YOUNG  MAN  WITH  NINE  YEARS'  RETAIL 
hardware  experience,  wishes  position  as  tra- 
veler for  manufacturer  or  jobber.  Good 
references.  Apply  Box  1C9,  Hardware  and 
Metal,    Toronto.  (10) 

WANTED  --  POSITION  BY  YOUNG  MAN 
with  ten  years'  experience  in  wholesale  and 
retail  hardware  trade.  Capable  of  taking 
charge.  Best  of  references.  Box  165,  Hard- 
ware and  Metal,  Toronto.  (12) 

HARDWARE     MAN,     WITH     FIVE     YEARS' 

experience  in  retail  hardware  and  three  years 
at  tinsmithing,  desires  position,  commence 
April  1.  Good  references.  Apply  to  Box  166, 
Hardware  and  Metal,   Toronto.  (10) 


SITUATIONS  VACANT 

HARDWARE  TRAVELER  —  MUST  HAVE 
thorough  hardware  training  and  road  experi- 
ence (preferable  Western).  Give  full  par- 
ticulars experience.  Name  character  and 
qualification  references.  State  salary  re- 
quired. Duties  to  commence  April  1st.  Peart 
Bros.,  Hardware  Co.,   Ltd.,   Regina,   Sask.    (11) 


WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 

WANTED— RELIABLE.  ENERGETIC  HARD- 
ware  clerk,  8  to  12  years'  experience.  Capable 
of  taking  charge.  Apply,  stating  salary  and 
giving  full  particulars,  to  Box  170,  Hardware 
&   Metal,   Toronto.  (11) 


MISCELLANEOUS 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St.. 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 

stalling  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fensom  Elevator  Co.,  Toronto 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room   314,   Stair  Building,  Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  2S5  Yonge  Street,  Toronto. 


A  SEED  DEPARTMENT 

will  add  to  your  profits. 

grow  and  sell  SEEDS  OF  ALL 
KINDS  for  Traders.  Write  to  the 
actual  WHOLESALE  growers  for 
rock-bottom  prices  and  illustrated 
catalogue.  Buy  well  ahead  to  secure 
LOWEST  PRICES.  Write  TO-DAY. 
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JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE    TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas   Bldg.  Montreal 


Make  Use  of  This  Page  for  all  Your  "Wants" 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement     in    your    "Want" 

Ad.  Page  .    .  .  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.) • 


Signed 
Town 


Province 
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$2.00 


SIMONDS  SAWS 

Manufacturer's  Brand  high-grade  saws.  Good  sellers. 
Popular  with  Carpenters.  Carry  this  Saw  in  stock  the 
same  as  you  do  Simonds  Crescent  Ground  Cross-Cut 
Saws. 

Simonds  Canada  Saw  Company  Limited 

St.  Remi  Street  and  Acorn  Ave.,  MONTREAL  St.  John,  N.  B.;  Vancouver,  B.  C. 


ATTRACTIVE,     CONVENIENT,     DURABLE,     REASONABLE      IN    PRICE. 

shelving,    and    we   will    sketch   out   plan   and    give   you    out 
best  price  for  same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

CAMERON  AND  CAMPBELL,  TORONTO 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance 
of  your  store,  and  will  enable  you  to  give  your  customers 
quicker  and  more  efficient  service. 

Advise    us    space    you    have    available    for   shelf    boxes   and 


Turpentine  Producers'   Agency 

IMPORTERS   OF  TURPENTINE 

LOWEST     QUOTATIONS     BY     WIRE    OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261    NIACDONELL   AVE. 


TORONTO,   ONTARIO 


STAMPED 
OH  THE 


Corporate  Mark 


GENUINE 

ARTICLE 


Granted  1780. 


Jonathan  Crookes  &  Son 

Sheffield,  England 

PEN,  POCKET  <£  SPORTING 
KNIVES,  RAZORS,  d<c. 

For  Sale  by  Leading  Wholesale  Houses 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONER'S  No  WotBoxeS 

MACHINERY  BEARING  METAL 


flPFlERII 


Hardwaremen,  sell  the 
Skating  Rink  In  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  Ice  and  slush. 
Write     for     circular. 

James  &  Reid 

Sole  Manufacturers 
Perth,  Ont . 


y\ 

IrM^**^        BEST       '    ^^J»ll    1 
I^^PENNSYLVANIA  QUALITY   ^^^1  ■ 
f^No  OtJtt  To  Small  Tt  Rtcebe  Our  Bat  ^\jk  «• 

Attention                                          AM   | 

ILK  FIRE  BRICK  GO.,  »£..  LIMITED ^M 

HAMILTON,  CANADA                                  , 

PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  hare 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


The 

Condensed  Ad 

page 
will  interest  you 


HZ  LAMPBLACKS 

^ — -7~\v  d  Germafftotv/t  of  p</d//ty 
J^D^PtSj   r/>sf  9ets  A,'9  dt/swess 
*M=^*^  WILCKES. MARTIN. WILCKES CO 

:*»?«^  135    WILLIAM    STNtWTOPH 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Malls,  Copper  and  Steel  Bout 
and  Canoe  Nails,  Escutcheon  Pine. 
Leather  Shoe  and  Overshoe  Buckles. 
Felloe  Plates. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
L  ^HAMILTON.  ONT. 


JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,   Estate   ana 
Fire  Insurance  Agents. 


5Vi  Toronto  Street, 
Toronto. 


52  Canada  Life  Bldg  . 
Montreal. 


Big    Profit   and    Satisfaction 
in   Selling 


"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  it  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars  now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,     Canada 


$ 


*PUR  Sfy 


have  been  the 

Standard   for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.   WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


BOiTS.RIVETSWIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLT&SCREW  "£,PT\\Y  OWEN  SOUND. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 
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STRATFORD 

CLOTHES  DRIERS 

ARE  BACKED  BY  THE  "QUALITY 
EIRST"  IDEA  —  AND  CLEAR 
BASSWOOD.  EXCELLENT  CON- 
STRUCTION AND  FINISH  EN- 
ABLES A  CUSTOMER  TO  SEE 
EXCEPTIONAL  VALUE  AT  A 
GLANCE. 
Four  drying  sides  of  10  bars.     Each 


and    every    side    can    be    folded 

against     the     middle     post,     if 

needed. 

A     trial     will     convince     you     of 

merits   as   a   seller. 


up 

not 


its 


We       also       manufacture       Ironing, 
Sleeve    and    Bake    Boards,     Ladders, 
Folding   Chairs,  etc. 
The     Stratford     quality      is     consist- 
ently good. 
Write  for  our  complete  catalog.. 

The  Stratford  Mfg.  CO. 

Limited 
Stratford,  Ontario 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING     ADVER- 
TISERS 


NEW  PURITAN  REFRIGERATORS 

at  a  price  made  to  suit  the  1915 
"Pocket  &ook 

They're  made  of  Hardwood, 
Well   Insulated. 

Have  perfect  circulation,  re- 
movable parts,  swing  base 
board,  golden  finish,  bronze  or 
polished  Roman  Gold  Trimming 
and  White  Enamel  or  Galvan- 
ized lining. 

FULLY  GUARANTEED. 

Their  good  value  assures  good 
sales  and  satisfied  customers. 

The  Sanderson-Harold 
Company,  Limited 

PARIS,  CANADA 


GALVANIZED  FENCE  HOOK  ££.' 'iVnZ2'?°  "oorfen  p,chBts  - 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
QILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


NORCROSS 

Garden  Cultivator- Hoes 
and  Weeders 


"Norcross"  tools  work  between 
rows,  or  middle  shovel  may  be 
removed  and  the  rows  straddled, 
an  1  much  finer  work  accom- 
plished, because  they  will  cul- 
tivate closer  to  delicate  plants 
without  injuring  them,  than  any 
other  type  of  garden  tool  known. 
They  are  EASY  TO  HANDLE, 
DO  VERY  RAPID  WORK, 
and  LEAVE  THE  SOIL 
LOOSE  AND  TJNTRAMPLED. 
SELL  FOR  BUT  LITTLE 
THAN  THE  ORDIN- 
ARY HOE,  AND 
LEAVE  A  VERY 
L  I  B  ERAL  PRO- 
FIT. 

WRITE  US  FOR 
PRICES.  TERMS 
AND  FTTRT^EI." 
PARTICULARS. 


EG.  S.  Norcross  &  Sons 

J4 anufacturcr* 

Bushneil,  III.,  U.S.A. 


Safe  Investments 

The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries  about  investments. 
Write  for  sample  copy  and 
our  subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 
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NICKEL 

SHOT— High  and  Low 

Carbon 

INGOTS— Two  Sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSIL 

We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,   New  York. 


NOVA  SCOTIA  STEEL 

d  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    i  f 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London.  England 


^ 


We   have   economical 

and   correct   methods   of  production, 

which    means    that   you    get    bar   iron    that    is 


^ 


%J 


'   l„a1    .   ,  ,.    "    *"a*    Juu    get    "ar    iron    mat    is 

ahSfti   «ef7*vreh,able   1D    touS^esa,   strength   and   work- 
ability at   the  lowest  prices. 

thTrough0"nTtmhrougrU  "^  fr°m  time  t0  «*»  m  the  8ame 

LCvm7   TfSt°Ck    f°J  7°Ur   cust°mers— a    splendid    profit     awaits* 
i^you.     If  you  prefer  we  can  ship  direct  from  millf 

^London  Rolling  Mills  Co.,  Limited,  London,  Canada^ 

u     .«_».       _.  8aIe"  Agents 
Manitoba.    Bluett   *     Loucks,    Limited. 
Winnipeg;  Briton  Columbia.  Whetion 
&    Teetzel,     Vancouror. 


7///// 


M 


\\W\Y 


A' 


i\ 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents :    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The  "American  Master"  differs  from  all  others. 
Takes  place  of  switch  on  coil  box.  No  lock  required. 
Dealers,  write  for  prices. 

GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W. 

Exclusive  Factory  Agent  TORONTO 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced   Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &  SON,    Canadian   Agents,   MONTREAL 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is   not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 

Carborundum   Co.,   Niagara   Falls,  N.Y. 

Air    Hoists. 

The    Herbert    M»rris    Crane    ft    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Aluminum. 
British    Aluminum    Co.,    Toronto. 

Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Northern   Aluminum  Co.,   Toronto. 

Sheet    Metal    Products   Co..    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co.,    Toronto. 

Ammunition. 

Dominion   Cartridge  Co.,   Montreal. 

Hercules  Powder  Co.,  Wilmington, 
Del.  .     „ 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New    York. 

Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida. 

N.Y. 
Peck,    Stow    ft    Wilcox    Co.,    Southing 

ton.  Conn. 

Anchors. 

Henderson    ft    Richardson,    Montreal. 

Anvils. 
Brooks   ft  Cooper,    Sheffield,    Eng. 

Ash    Sifters. 
Burrowes   Mfg.   Co.,   Toronto. 
J.    Samuels,    Toronto. 
Soren    Bros.,    Toronto. 

Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford    Auger    Bit    Co.,    Holyoke.    Mass. 

Peck,     Stow    &     Wilcox     Co.,     South 

ington,   Conn. 
Russell      Jennings       Mfg.       Co.,       ot. 

Catharines. 

Auto   Accessories. 

Canadian     Consolidated     Rubber     Oo 

Montreal. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
Axes.    Safety,    Pocket    and    Camp. 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 

Mich. 
Axles. 
B.    J.    Coghlln.    Montreal. 

Babbitt    Metal. 

Canada    Metal    Co.,    Toronto. 

Hoyt    Metal    Co.,    Toronto. 

Alonzo  W.  Spooner,   Ltd.,   Port  Hope. 

Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 

Sheet   Metal    Products    Co.,    Ltd.,    To- 
ronto'. 
Bags  and  Sacks. 

Scythes  ft  Co.,   Toronto. 
Baits,    Spoon. 

The    Andrew     B.     Hendry     Co..     New 
Haven,   Conn. 
Bale-Ties. 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley    Works,    ^ew    Britain. 

Bar   Iron. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Henderson    ft    Richardson,    Montreal. 
Manitoba   Bridge   &   Iron    Wks..    Ltd., 

Winnipeg,    Man. 
Steel    Co.    of    Canada,    Hamilton. 
London   Rolling   Mills  Co..    London. 

Bar  Iron  and    Steel. 

Dominion     Iron     ft     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co..    Ltd.,    Guelph.  Ont. 
Barn   Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Room  Fittings. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

Can.  H.   W.  Johns-Manrille  Co.,    ^td., 
Toronto. 

Landers,   Frary  &  Clark,  New  Britain. 

Batteries  and  Accessories. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Bells. 

Taylor-Forbes    Co.,    Guelph. 
Belting. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The    Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,   Toronto. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 

Toronto. 
MacKenzie   Bros..    Winnipeg.    Man. 
Manitoba   Bridge   &   Iron    Wks..    Ltd. 
Winnipeg,    Man. 
Bent    Goods. 

Merritt   ft   Co.,   Chatham.    Ont. 
Bicycles.  __ 

Rown    Mfg.    Co.,    Birmingham.    Eng. 
Iter  Johnson's   Arms   ft   Cycle   Work" 
Fitchburg,    Mass. 


Bird    Cages. 

E.    T.    Wright    Co..    Ltd.,    Hamilton. 
Andrew  B.   Hendiyx  Co..   New  Haven. 

Biscuit  Boxes. 

Soren    Bros..   Toronto. 

Bits. 

Ford    Auger   Bit   Co.,    Holyoke,    Mas?. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,   Conn. 

Progressive  Mfg.  Co.,  Torrington, 
Conn. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Binder   Twine. 

Consumers   Cordage   Co,,    Montreal. 
Blocks.   Lifting. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,     Ltd.,    Toronto,    Ont 

Bolts  and  Nuts. 

London  Bolt  &  Hinge  Works,  London. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham 
ilton. 
Boilers  and   Radiators. 
Gurney  Foundry   Co.,   Toronto. 
Taylor-Forbes    Co. .    Guelph. 
Bolts. 
Northern    Bolt    &     Screw    Co.,     Owen 

Sound,    Ont. 
Canadian  Tube  &   Iron  Co.,   Montreal. 
London  Bolt  ft  Hinge  Works,  London. 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
The  Steel  Co..  of  Canada,  Ltd.,  Ham 
ilton. 
Bows.   Buggy,   Auto  and   Express. 

Merritt    ft    Co.,    Chatham,    Ont 
Box   Strapping. 
.1.    E.    Beauchamp   ft   Co.,    Montreal. 
The   Stanley   Works.    New   Britain. 
Box   Hinges  and  Locks. 

The   Stanley   Works.    New   Britain. 
Braces. 
Goodcll-Pratt     Co.,     Greenfield,     Mass. 
Miller's   Falls    Co.,    New   York. 
Peek.    Stow   ft    Wilcox    Co.,    Southing- 
ton.    Conn. 
Stanley     Rule     ft      Level     Co.,     New 
Britain. 

Brackets,   Shelf. 

Atlas  Mfg.  Co.,  New  Haven,  Conn.. 
The     Stanley     Works.     New     Britain. 

Conn. 
Canada     Steel     Goods     Co..     Hamilton. 
Taylor-Forbes    Co.,    Hamilton. 

Brakes,  Metal   Working. 

Rrown.    Boers   Co..    Hamilton. 

Steel  Rending  Brake  Works,  Chatham. 
Brass    Goods. 

Jas.  Cartland  ft  Son.  Ltd.,  Birming- 
ham,   Eng, 

Evered    ft    Co.,    Smethwick,    Eng. 

Henderson     ft     Richardson,     Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Tallman  Brass  ft  Metal  Co..  Hamilton 

Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
Braziers. 
Clayton  ft  Lambert  Mfg.   Co.,  Detroit, 
j    Bread    Mixers. 

Landers,    Fray  ft   Clark,   New   Britain. 
|    Brooms. 

MacKenzie   Bros.,   Winnipeg,   Man. 
(    Brushes. 

Meakins    ft    Sons.    Hamilton. 
Stevens-Hepner  Co.,    Port   Elgin. 
G.    F.    Stevens   ft   Co.,    Winnipeg. 
Builders'  Tools  and    Supplies. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
Caverhill,    Learmont  ft  Co.,    Montreal. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Lewis   Bros.,   Ltd.,    Montreal. 
Ltifkin  Rule  Co.,    Windsor,   Ont. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
North   Bros.   Mfg.    Co.,   Phila.,   Pa. 
Stanley      Rule    ft      Level      Co.,     New 
Britain. 

Builders'    Hardware. 

Canadian  Yale  ft  Towne,  St  Cath- 
arines. 

Howland,  H.  S.,  8ons  ft  Co.,  Toronto. 

Lawson    Mfg.    Co..   Chicago. 

May  ft  Padmore.  Birmingham,  Eng. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Peck.  Stow  ft  Wilcox  Co.,  Cleveland. 
Ohio. 

Richards   Wilcox   Can.    Co.,    London. 

The  Stanley  Works  New  Britain. 
Conn. 

Taylor-Forbes    Co.,    Goelph,    Ont 

Bnrlap. 

Dominion  Oilcloth  Co.,  Montreal. 
G.    F.    Stephens   ft   Co.,    Winnipeg. 

Burrs. 

The     Stanley     Works,     New     Brlta-n, 

Conn. 
Parmenter  ft  Bnlloch  Co.,  Gananoqcc 
The  Steel  Co.  of  Canada,  Hamilton. 


Butts. 

J.    K.    Beauchamp  &  Co..    Montreal. 

The    Stanley    Works.    New   Britain. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts   and    Hinges. 

J.    E.    Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes    Co.,    Guelph,    Ont. 
Butts.    Spring. 

Chicago    Spring   Butt    Co.,    Chicago. 
Cake    Tins. 

Soren   Bros.,  Toronto. 
Calipers. 

Peck.    Stow   ft   Wilcox    Co.,    Southing- 
ton,    Conn. 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.     Co.,    New    Brunswick. 
N..T. 
Camp   Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

MacKenzie    Bros.,    Winnipeg,   Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash  and   Parcel. 

Gipe-Hazard     Store     Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,   Toronto,   Ont. 
Canada    Plates. 

A.  C.    Leslie   ft    Co.,    Montreal. 
Roofers   Supply   Co.,    Toronto. 

B.  &   n.    S.    Thompson   ft   Co.,    Mont- 
real. 

Sheet    Metal    Products    Co.,    Ltd.,    To-     ' 
ronto. 
Carpet     Sweepers. 

Risscl]     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

MacKenzie    Bros..    Winnipeg.    Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Elev    Bros.,    N.    Transcona,    Man. 

Remington   Aims  Union   Metallic  Cart- 
ridge Co.,   Windsor,  Ont. 
Carriers. 

The     Herhert     Morris     Crane    ft     Hoist 
Co.,    Ltd.,    Toronto.    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Catlle   and    Trace   Chains. 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKir.non  Chain   Co.,   St.   Catharines. 
Oneida    Community,    Limited.    Niagara 
Falls,    Ont. 
Ceilings,    Metal. 

Metallic    Roofing  Co..   Toronto. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd..    Toronto. 
Alfred    Rogers,    Ltd.,    Toronto. 
Cement   Working  Tools. 
T.    Slack    ft    Co.,    Toronto. 
Charing   Dishes. 
Landers.   Frary  ft  Clark.  New  Britain. 
MacKenzie   Bros.,   Winnipeg,   Man. 
Chain  Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto.   Ont. 
Chain    Clutches. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,   Toronto,  Ont 
Chain    Drills. 

Smith    ft    Hemenway    Co.,    New    York. 
Chain,    Manufacturers. 
The    Andrew    B.    Hendryx    Co.,    New 

Haien,   Conn. 
McKinnon   Chain   Co.,  St.    Catharines. 
Oneida  Community,  Oneida,   N.Y. 
Chain,     Trace.     Logging,     Halter. 
Dog    Leads.   Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon   Chain   Co.,    St.    Catharines. 
:    Chains.. 

B.    J.    Coghlin,    Montreal. 
Canada   Chain    Co.,    Sarnla. 
Chain,   Treble-Refined   Iron. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Chisels. 
Buck    Bros..    Milbury,    Mass. 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Quality  Tool  Co.,   Montreal. 
Smith   &  Hemenway   Co.,   New   York. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.   H.,  ft  Sons,   Ottawa,   Ont. 
Cnmmer-Dowswell,    Ltd.,    Hamilton. 
Maxwell,    David,   ft   Sons,    St.    Mary's, 
Clippers,    All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashin. 
Chicago    Flexible    Shaft    Co..    Chiiagc 
Clocks. 

The  Western  Clock  Co.,  La  Salle,   III. 
Clothes   Pins. 
Wm.    Cane    ft    Sons    Co..    Newmarfce' 
Meakins    ft    Sons.    Hamilton. 


Clothes    Driers. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
Clothes  Line. 
Hamilton   Cotton   Co.,   Hamilton,  Ont. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Clothes    Wringers. 
Cummer-Dowswell  Co.,  Hamilton,  Ont. 
J.   H.   Connor  ft   Son,   Ottawa. 
Maxwell,    David,    &    Sons,    St.    Mary's. 
American     Wringer     Co.,     New     York 
Coal   Chutes. 
Manitoba    Bridge    ft   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Coffee  Percolators. 
Landers,  Frary  ft  Clark,  New  Britain. 
MacKenzie    Bros.,    Winnipeg,    Man. 
National    Electric   Mfg.    Co.,   Toronto 
Colors,   Dry. 
Allan    Munro    Color   Co.,   Montreal. 
A.    Ramsay   &    Son   Co.,   Montreal. 
Canada    Paint    Co.,    Montreal. 
G.    F.    Stephens    ft    Co.,    Winnipeg, 
(old    Rolled   Strip   Steel. 
The     Stanley     Works,     New     Britain, 
Conn. 
Compasses. 
Marble    Arms    ft   Mfg.    Co.,    Gladstone, 
Mich. 
Conductor  Pipe. 
Sheet    Metal    Products   Co.,   Toronto. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Wheeler    ft    Bain,    Toronto. 
Cord.    Wire  Picture. 
The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 
Cordage. 
Hamilton    Cotton    Co.,    Hamilton. 
Consumers    Cordage    Co.,    Ltd. 
Cornices,    Metal. 

Metallic  Roofing  Co.,  Toronto. 
Corrugated    Fasteners. 

The    Stanley    Works,    New    Britain. 
Cow   Sprays. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow   Sprayers. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow    Ties. 
Greening.     B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain  Co.,   St.  Catharines. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Cranes,  Electric. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes.    Hand    Power. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The     Herbert    Morris    Crane    ft     Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Cranes,    Overhead    Traveling. 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd.. 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont 
1    Cranes     Wall. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
|    Crowbars. 

B.  J.    Coghlin,    Montreal. 
Cultivators,   Hand. 

C.  S.   Norcross  ft  Sons,    Bushnell,   111. 
Cuspidors. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McClary's,    London,   Ont. 
The     Sheet     Metal     Products     Co.     of 

Canada,     Ltd.,     Montreal,     Torontt 

Winnipeg. 
E.   T.   Wright  Co.,   Ltd.,   Hamilton. 

Cutlery,    Razors,    Scissors,   etc. 

Caverhill,    Learmont  ft  Co.,   Montreal. 
Crooks,   Jonathan,  ft   Son. 
Henderson    &    Richardson    Montreal. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Hutton,    Jas.,    ft   Co.,    Montreal. 
Thos.    Mortimer,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Marble   Arms   ft    Mfg.   Co.,   Gladstone. 

Mich. 
McGlashan,    Clarke   Co.,   Ltd.,    Niagara 

Falls. 
Miller    Morse  Hdw.   Co.,  Winnipeg. 
Alfred    Williams,  Sheffield,    Eng. 
(utter  and  Sleigh  Stock. 

Merritt   ft   Co.,   Chatham,   Ont. 
Derricks. 
Manitoba    Bridge   ft   Iron    Wto.,    Ltd.. 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hotst 
Co.,    Ltd.,    Toronto,    Ont. 
i    Dies. 

Pratt   ft    Whitney  Co.,   Dvmdas,   Ont 
Poor    Bolts. 
Peck,    Stow  ft   Wilcox  Co.,    Cleveland 
The     Stanley     Works,     New     Britam. 
Taylor-Forbes  Co.,   Gnelph.   Ont 
;    Door    Checks. 

Canadian   Yale   ft   Towne,    8t   Cathar- 
ines. 
Wm.    Newman    ft    Sons,    Birmingha/s. 
Taylor-Forbes   Co.,    Ltd.,    Gnelph,  Ont 
Doors.    Screen. 
MacKenzie   Bros.,    Winnipeg,    Man. 
Sanderson,    Harold   Co.,   Parte. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN     ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize   in  all   kinds 
of  Roofing  Materials. 

WRITE  US  FOR   PRICES. 

J.  H.  McCOMB  LIMITED 

^MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can  be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed,  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.    That's  why  you  should  sell  them.    Order  through  your  iobber  to-day. 


"Quality  Tools" 


No.  40 


Beveled  Edge  Wood  Chisels 


Made  in  Canada 

High-grade  mechanics'  hand  tools,  screw  drivers,  cold 
chisels,  wood  chisels,  nail  sets,  ice  picks,  scratch  awls, 
center  punches,  etc. 

QUALITY  TOOL   CO. 

1554  St.  Patrick  St.,  -  -  Montreal 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St  ,  Toronto.  Canada 


INSTALL  Glpe-Hazard  Carriers  — 
use  them  tea  days — put  them  to 
every  test — and  If  they  do  not 
g-ive  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Fair  enough,  Is  It  not? 
Investigate  our  modern  Electrk- 
Cable  Cash  Carrier  and  Pueunui Mr- 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


Every  Horse  Owner  Buys  at  Sight 


CLOSED 


The  Kling  Hame  Fas- 
tener holds  the  names 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  or 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write  for  circular. 
Look  for  "Kling"  on  the 
lever. 


Tha  National  Safety  Snap  Co., Inc..  Oept.33.  Wilmington,  0..  U.S.A. 

Sole   manufacturers   of   the   Klingsnap   and  Kling    Hame 

Fastener. 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian    Distributing    Agents. 


Kindly  mention  this 
paper  when  writing 


to  advertisers. 
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CLASSIFIED   LIST  OF   ADVERTISEMENTS 


Door   Hangers. 
Canada   Steel   Good*  Co.,    Hamilton. 
Myers.    F.    E..    ft    Bro.,    Ashland,    O. 
The    9Unley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,     Lob 

don,   Ont 
Taylor-Forbes  Co.,  Ouelph,  Ont. 

Deabletroe*. 

MacKenxie    Bros.,    Winnipeg,    Man. 
Drill*. 

Pratt   ft    Whitney    Co.,    Dnndas,    Oct. 
Drawer    Palls. 
Peck,   Stow  ft  Wilcox   Co.,   Cleveland, 

Ohio. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor    Forbes   Co..    Guelph.    Ort. 

Drills,  Brick  and   8tone. 

Whitman     *     Barnes     Mfg.     Co.,     St. 
Catharines. 

Wilt    Twist    Drill   Co..    Walkerrille. 
Dry    Batteries. 

The    Canadian     H.    W.    Johns -Manvilli 
Co.,    Ltd.,    Toronto. 

MacKenxie    Broa.,    Winnipeg,    Man. 
Door    Mats. 

Knhne-Anderton    Co.,    Port    Hope.    Ont. 
Duties*    Dusters. 

Channell    Chemical    Co..    Toronto. 

MacKenxie    Broa.,    Winnipeg.    Man. 
Dastlees   Mops. 

MacKenxie    Bros.,    Winnipeg.    Man. 

Channell    Chemical    Co.,    Toronto. 
Eavetrougha. 

Thos.    Darldsoo    Mfg.    Co.,    Mortreal. 

The    Sheet    Metal    Products    Co.,    To- 
ronto. 

M.   T.    Wright  Co..    Ltd.,    Hamilton. 

Sheet    Metal    Products    Co..    Ltd..    To- 
ronto. 

Wheeler   &    Bain,   Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Electrical     Heating     Specialties. 

Landers,   Frary  *  Clark.   New   Britain. 

MacKenxie    Bros.,    Winnipeg,    Man. 

National    Electric    Mfg.    Co..    Toronto. 

Renfiew    Electric    Co..    Renfrew. 

Flexible    Conduit    Co.,    Ouelph,    Ont. 
Emery   or   Co  ran  dona    Wheel*. 

The   Carborundum    Co.,    Niagara   Falls, 
N.T. 

The    Canadian    H.    W.    Johns  Manville 
Co..    Ltd..    Toronto. 
Electric     Fixture*. 

Ths    Barton-Netting   Co.,    Ltd..    Wind- 
sor. 

J  as.   Morrison   Brass  Mfg.  Co..  Toronto. 

Tallman  Brass  ft  Metal  Co..  Hamilton. 
Electric  Irens. 

Chicago    Flexible    Shaft   Co..    Chicago. 

Flexible   Conduit   Co..    Ouelph.    Ont. 

MacKenxie    Bros.,    Winnipeg,    Man. 

Renfrew    Electric    Mfg.    Co..    Renfrew. 

Landers.    Frary  ft   Clark,   New   Britain. 

National    Electric    Mfg.    Co..    Toronto. 
Electrical    Tool*. 

Smith  ft  Hemenway  Co..  New  York. 
Electricians'    Supplies. 

Northern    Klectnc   Co.,    Montreal. 
Emery    Cloth. 

John    Oakey    ft    Sons,    Ltd.,    London. 

Bug, 

Q.    F.    Stephens   ft    Co..    Winnipeg. 
Emery    Wheels. 
Jno.     Oakey    ft    Sons,     Ltd..     London. 
Bug. 
Enamels. 
Canada  Paint  Co.,   Montreal. 
Martin -Senour   Co..    Montreal. 
Pratt    *    Lambert.    Bridgebnrg,    Ont. 
A.    Ramsay    *    8on    Co..    Montreal. 
Sherwin-Williams    Co..    Montreal. 
Q.    F.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 
Hoods.    Ltd..    Birmingham.    Eng. 
TTioe.    Davidson    Mfg.    Co..    Montreal. 
MacKenxie    Bros..    Winnipeg.    Man. 
McClary's,    London.    Ont. 
Sheet    Metal     Products    Co..    Toronto. 
E.    T.    Wright    Co.,    Ltd..    Hamilton. 
Escutcheon    Pins. 
The   Parmenter  ft   Bulloch   Co.,   Gana- 

noque,    Ont. 
The  8teel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 
Eveners,   S,   4   and    S    Horse. 

MacKenxie    Bros..    Winnipeg,    Man. 
Fasteners.    Storm.    Sash   *    Screen. 
MacKenxie    Bros.,    Winnipeg,    Man. 
The     8tanley     Works.     New     Britain, 

Conn. 
Taylor  Forbes  Co.,   Ouelph,   Ont. 
Fencing:.    Woven    Wire. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 
Banwell-Hoxle   Wire   Fence  Co..   Ham- 
ilton. 
Filters. 

A.    Ramsay   ft    Son   Co..    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay    &    Son    Co..    Montreal. 
Files    and     Rasps. 

warnett    Co..    O.    ft    H.,    Philadelphia. 
r»elt*    File    Works,     Philadelphia.     Pa. 
Nieholson    File   Co..    Port    Hope. 
Shnonds      Canada      Saw      Co.,      Ltd., 
Montreal. 


Firearm*    and    Ammunition. 
Harrington    ft    Richardson    Anns    Co., 

Worcester,  Maas, 
Irer-Johnson's    Arms    ft    Cycle    Works, 

Fitchburg,    Mass. 
Remington    Anns    D.M.C.    Co.,    Wind- 
sor,   Ont. 
Fire  Brick. 
Elk   Fire   Brick   Co.    of  Canada,    Ltd., 

Hamilton. 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire  t  lay. 
Elk    Fire   Brick   Co.   of  Canada,    Ltd., 

Hamilton. 
Manitoba    Bridge   ft   Iron   Wks.,   Ltd., 
Winnipeg,    Man, 
Fire     Hots. 

Clayton  ft  Lambert  Mfg.  Co.,   Detroit. 
Fire    Door    Fixture*. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co.,     London, 
Taylor    Forbes   Co.,    Guelph,    Ont. 
Fire  Escapes. 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire    Place    Furnishing*. 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.   Ont. 
Peck,    Stow   ft    Wlloox  Co..    Southing- 
ton,    Conn. 
Pishing    Tackle. 
Andrew   B.    Hendrw  Co..  *en. 

Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 
Flags. 

Scythes  ft  Co..   Toronto. 
Flashlight*.     Electric. 
MacKenxie    Rros..    Winnipeg,    Man. 
Interstate    Electric    Novelty    Co..    To- 
ronto. 
Flint    Paper. 

.Ino.     Oakey    ft    Sons,     Ltd.,     London, 
Floor    Wax. 

Cooke  ft   Bonlton,  Toronto. 
Food    Choppers. 
Landers.    Frary  ft  Clark.  New  Britain. 
1.    Maxwell    ft    Sons.    St    Mary's. 
Peck.    Stow    ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Folding    Tubular    Steel    Tripods. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont, 
Force   Cup*. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Forging*. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Manitoba    Bridge   ft   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Friction    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 
Gaff's.   Fishing. 
Marble    Arms   ft   Mfg    Co.,    Gladstone, 
Mich. 
Galvanizing. 
Canada    Metal    Co..    Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
The   Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
R.    T.    Wright    Co..    Ltd..    Hamilton. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Galvanized    Iron. 

Henderson    ft     Richardson.     Montreal. 
John    Lvsaght.    Ltd..    Bristol,    Newport 
and   Montreal. 
Galvanized    Steel    Tanks. 

Wavne  Oil  Tank  ft  Pump  Co.,   Wood- 
stock.   Ont. 
Galvanized    Ware. 
H.   S.   Howlsnd.   Sons  ft  Co..  Toronto. 
E.    T.    Wright    Co..    Ltd..    Hamilton. 
MacKenxie    Bros..    Winnipeg,    Man. 
Mr-Clary's.    London.    Ont. 
Sheet    Mptal     Products    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized    Wire. 
Dominion    Iron    and    Steel    Co..    Ltd.. 

Svdnev. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton. Ont. 
Garbage     Cans. 
Thos.    Davidson    Mfg.    Co..    Montreal. 
McClary   Mfg.   Co..   London. 
Sheet    Metal    Products    Co.,    Toronto. 
Soren    Bros..    Toronto. 
E.    T.    WHobt    Co..    Hamilton. 
Garden    Cnltlvator*. 

C.    S.    Noremss  ft   Sons,    Bnshnell,    111. 
G»«    Flxtnres. 

The    Barton-Netting   Co..    Ltd..    Wind- 
sor.   Ont. 
.Tas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas    Fnglne    Silencers. 

Ma-Hm    Silencer  Co.,    Hartford.    Conn. 
Gasoline. 

Plrner  OasnHne  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pirner  Gasoline  Llrhrlng  Co..  Toronto. 
Gasoline   Tanks.    Underground. 
Wavne  Oil   Tank  ft   Pump  Co..   Wood- 
stock.  Ont. 
Gates. 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton. Ont. 
Gauge*. 
Peck,    Stow   ft    Wilcox   Co..    Southing- 
ton,    Conn. 


L.    S.    Starrett  Co..    Athol.    Maas. 
Glass. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co..     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 

Man. 
Excelsior    Plate    Glass    Co.,    Toronto. 
A.    Ramsay   ft   Son,    Montreal. 
G.    F.    Stephens    ft   Co..    Winnipeg. 
Glass  Cutter*. 

Smith  ft  Hemenway  Co.,  New  York. 
Glass,    Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate   Glass    Co..    Toronto. 
G.    F.    Stephens    ft    Co..    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Toronto. 
Glass.    Sheet    and    Figured. 
A.    Ramsay   ft   Son.    Montreal. 
Glass    Paper. 
A.    Ramsay  ft    Son,    Montreal. 
Jno.     Oakey    ft    Sons,    Ltd.,     London, 
Eng. 
Glass.    Wired. 
O.    F.    Stephens    ft    Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Excelsior  Plate  Glass   Co.,   Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Glaziers'    Diamond*. 
Pelton.    Godfrey    S. 
Sharratt     ft     Newth.     London,     Eng. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Glue. 
Henderson     ft     Richardson,     Montreal. 
G.     F.     Stephens    ft    Co..    Winnipeg. 
Gouges. 
Buck    Bros..    Mllbnry.    Mass. 
Peck,    Stow    ft    Wilcox  Co.,    Southing- 
ton,    Conn. 
Grnvltv    Electric    Hoist*. 
The    Herhert    Morris    Crsne    ft    Hoist 
Co..     Ltd..     Toronto.     Ont. 
Gravity    Lowering    Block*. 
The    Herhert     Morris    Crsne    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Grindstones. 
Cleveland    Stone    Co.,    Cleveland. 
Richards- Wilcox     Mfg.     Co.,     London. 
Guns. 
Harrington    &    Richardson    Arms    Co., 

Worcester.    Mass. 
Iver  Johnson's    Arms   ft   Cycle   Works, 

Fltehhnre     Mass. 
Marble   Anns   &   Mfg.    Co.,    Gladstone. 

Mich. 
Remington    Arms-D.M.C.    Co..     Wind- 
sor. 
Ross    Rifle    Co..    Quehec 
Gun    Implements    and    Oil. 
Marhle   Arms   ft    Mfg.    Co.,    Gladstone, 
Mich. 
Hammer*. 
Peck.    Stow  ft   Wilcox   Co..   Cleveland. 
Whitman     ft     Barnes     Mfg.     Co.,     St 
Csthsrines. 
,    Handle*. 

MacKenxie    Bros.,    Winnipeg.    Man. 
Still.   J.    H..    Mfg.  Co..   St.   Thomas. 
j    Hand    Hoists. 

The    Herhert     Morris    Crane    ft    Hoist 

Co..    Ltd.      Toronto.    Ont. 
Manitoba    Bridcre    &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Hangers,  Storm   Sash  and   Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph.    Ont. 
Watrous  Acme   Mfg.   Co..   Des  Moines, 
Iowa. 
Hardware,    Metal    Window. 
Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
The     Stanley     Works,     New     Britain, 
Harvest    Tool*. 

H.  8.   Howlsnd.  8ons  ft  Co.,  Toronto. 
Hay    I'nloadlng    Tools. 
MacKenxie    Bros..    Winnipeg.    Man. 
F.    E.    Myers   ft    Bro..    Ashland.    Ohio. 
Hay   Wire. 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton. Ont. 
Hinges. 
J.    E.    Reanchamp   ft   Co,    Montreal. 
Canada    8teel    Goods   Co..    Hamilton. 
The      Stanley     Works.      New      Britain. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Hinge*.    Spring. 
Chicago    Spring    But*    Co..    Chicago. 
Taylor-Forbes   Co.,    Ltd.,    Guelph.  Ont. 
Hockey    Sticks. 

Still     J.    H.      Mfr.    Co..    St.    Thomas. 
Hoists.    Chain,    Electric    and 
Pnenmatlc. 
The    Herbert     Morris    Crsne    ft    Hoi<t 
Co      Ltd..    Toronto.    Ont. 
Hoisting    and    Conveying 
Machinery. 
The    Herhert     Morris    Crane    ft    Hiist 

Co.     Ltd.     Toronto.    Ont. 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hooks. 
Henderson     ft     Richardson.     Montreal 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Peck,    Stow  ft    Wilrox   Co..    Cleveland. 
The     Stanley     Works.      New      Britain 
The  Steel   Co.   of  Canada.   Ltd.,   Ham 
ilton. 


Hoop*,    Steel    and    Wire. 

Haven.    Conn. 
Peek,    Stow  ft    Wilcox   Co..    Cleveland. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Taylor    Forbes    Co..    Ouelph.    Ont 
Hook*,    Moulding. 

The    Andrew    B.     Hendryx    Co.,    New 
Hooks,   Hat  and    Coat. 

Laidlaw    Bale-Tie   Co..    Hamilton.  Oat. 
Horseshoes    and    Nail*. 
The  Steel  Co.  of  Canada,  Ltd.,  Has* 
ilton. 
Hose,    Garden    and    Lawn. 
Canadian     Consolidated     Rubber    Co., 

Montreal. 
The    Canadian    H.    W.    Johns-ManrUlr 

Co.,    Ltd.,    Toronto. 
Gutta     Percha    ft    Rubber    Mfg.    Co. 
Toronto. 
Horse    Covers, 
Canadian     Consolidated     Rubber     Oo. 
Montreal. 
Ire    Cream    Freezers. 
Wm.    Cane    ft    Sona    Co.,    Newmarket 
McClary's,    London,    Ont. 
North    Bros.     Mfg.    Co.,     Philadelphia 
The     Sheet     Metal     Product*     Co.     of 
Canada,    Ltd.,    Toronto. 
Ire    Cutting    Tool*. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Quality  Tool  Co.,   Montreal. 
Iron    and    Steel    Bar*. 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd.. 

Sydney. 
Henderson     ft     Richardson,     Montreal. 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The      Steel     Co.      of     Canada,      Ltd., 

Hamilton. 
London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 
Canadian  Tube  ft  Iron  Co.,   Montreal. 
The     Steel      Co.      of     Canada,      Ltd.. 
Hamilton. 
Iron    Pumps. 

R.    McDougall    Co.,    Gait 

F.  E.    Myers   ft    Bro.,    Ashland,   Obi*. 
Japans. 

A.    Ramsay    &    Son    Co.,    Montreal. 
Joist   Hanger*. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd., 
London,    Ont 
Kitchen    Cabinet*. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Knife    Polish. 

Jno.    Oakey    ft    Sons,    Ltd.,    London. 
Eng. 
Knives,    Hunting    and    Fishing. 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 
Knurling    Tools. 

Pratt    ft    Whitney    Co.,    Dundaa,    Ont 
Ladders.    Step. 
Otterville    Mfg.    Co.,    Ottervfll*.    Ont 

G.  F.    Stephens    ft    Co.,    Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont 

Ladders.    Shelf. 

F.  E.    Myers   ft    Bro..    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don. Ont. 

Lampblack. 
The    L.    Martin    Co..    New    York. 

G.  F.    Stephens    ft    Co.,    Winnipeg, 
Wilckes     Martin     WUckes     Co.,     New 

York. 
Lamps,    Gasoline. 

Pltner  Gasoline  Lighting  Co..  Toronto. 
Lanterns. 
Can.   H.   W.  Johns-Manrille  Co..   Ltd.. 

Toronto. 
Thos.     Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London.    Ont 
Ontario    Lantern    ft    Lamp   Co.,    Ham 

ilton.    Ont. 
The     Sheet     Metal     Products     Co.     of 

Canada.    Ltd.,    Toronto. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co..    Hamilton.    Ont 

MacKenxie    Bros.,    Winnipeg,    Man. 
Latches. 

Peck,    8tow  ft   Wil-sox   Co..   Cleveland, 

The     Stanley     WorkB,      New     Britain 

Taylor   Forbes   Co..    Guelph,   Oat 
Lawn    Fencing. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamilton. 

B.    Greening    Wire   Co.,    Ltd.,    Hand] 
ton. 

Banwell-Hoxie  Wire  Fence  Co.,   Has* 
ilton. 
Lawn    Mowers. 

D.    Maxwell    ft    Sons.    St.     Mary's. 

8.   P.   Townsend   ft   Co..   Orange,   N.J. 

Taylor    Forbes    Co..    Guelph,    Ont 

Whitman     ft     Barnes     Mfg.     Co.,     81 
Catharines. 
Lawn    Settees. 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton.  Ont 

Stratford   Mfg.  Co.,  Stratford. 
Lawn     Swings. 

J.    E.    Reanchamp   ft    Co..    Montreal. 

F.  E.    Myers   ft   Bro.,    Ashland.   Ohio. 
Stratford    Mfg.    Co..    Stratford.    Ont 

Linseed    Oils. 
A.    Ramsay   ft   Son    Co..    Montreal. 
j    Lead    Pipe. 

Canada     Metal     Co..     Toronto 
Hovt    Metsl    no..    Toronto 
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Do   You  Sell  These  JOHNSON  Garden  Tools? 


A  GOOD  VARIETY  OF  STYLES 


ONLY  ONE  QUALITY     THE  BEST 


No.    215 — A    Leader. 
Finished   in  Blue  Enamel. 


No.     2120— Socket— Long     Handle. 
Blade    Polished    and    Enameled    Red. 


No.   218—  Riveted    Shank 
Bright     Finish. 


Handsomest  and  Best  Made  Implements  on  the  Market.     THEY  SELL  ON  SIGHT. 


No.  211— Forged  Steel. 

Strongest   Trowel-  Made 

Fine    Finish 


No.    2500 — Asparagus     Knife. 
Forged — Hardened   Edge,   Fine   Finish 


No.    217 — Transplanter. 
A     Most    Handy    Implement. 


Manufactured  by  William  Johnson,  Hedenberg  Works,  Newark,  N.  J. 

WRITE  TO  DAY  FOR  BOOKLET  SHOWING  17  STYLES 


pa 


Sure  Sellers 

IN 

Our  Plan 

To  create  new  methods  and 
improve  on  the  old. 

Franco  Penlite 

Smallest,  handiest  flashlight  ever  produced- 
Made  up  exactly  like  a  fountain  pen — with  a 
safety  clip  that  grips  the  coat. 

Its  newness  makes  it  a  big  seller  and  the 
present  demand  promises  to  make  it  the  future 
flashlight.  Equipped  with  the  famous  Franco 
Radio  Batteries  and  Lamps  to  insure  perfect 
satisfaction. 

QUALITY  PRODUCTS 


Write  for  illustrated  catalogue   to  your  jobber 
or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  King    Street    West.  TORONTO,  ONTARIO 
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FACE 


BACK  OF  BODY 

Carpenters'  Steel  Squares— A  New  Stanley  Line 

Stanley  Steel  Squares  are  made  with  the  same  careful  atten- 
tion to  detail  and  the  same  high  quality  of  material  and 
workmanship   as   distinguishes   all    STANLEY   TOOLS. 

Every  square  is  weldless,  or,  in  other  words,  made  from  one 
piece  of  steel,  and  all  four  edges  are  machined.  Particular 
attention  is  called  to  the  finish  of  all  numbers  and  the  depth 
and   accuracy   of  the  graduation. 

Special  care  has  been  given  to  the  simplifying  of  all  tables 
used,  so  that  the  workman  can  get  the  measurements  he  desires 
with  ease  and  rapidity. 

They  can  be  furnished  in  a  number  of  different  styles  and 
the  variety  of  finishes  offered  include  Royal  Copper,  Blued, 
Nickel  Plated,  Oalvanized  and  Polished.  All  Royal  Copper  and 
Rlued  finished  Squares  have  white  enamel  figures  and  gradua- 
tions. . 

Bach  Square  is  packed  in  an  anti-rust  wrapper  and  tins 
stamp    STANLEY    appears  on  the  face  of  all  numbers. 

New  Britain  Send    for    special    circular    containing 

c  °  n  n  complete    description. 

USA  H 

Stanley  Rule  &  Level  Co. 

New  Britain,  Cqnn.  U.S.A. 


Sell    Heller-Aller    Goods 

They  pay  good  profits,  and  the  quality  insures  satisfaction 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel  and  they  will  stand  a  lot  of 
hard    usage. 

Screw  caps  opening  on  top  to  fill  up  by  and 
a  faucet  in  the  side  near  the  bottom  to  draw 
off  contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write    for    it. 


HALF-ROUND    TROUGHS 
These  troughs  have  a  steel  frame  or  truss 
at  each   end.     They   are   built  to  stand   up 
under   the  abuse   to   which   such   goods   are 
subjected. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


OIL  AND  GASOLINE 
TANKS 
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Levels. 

Lufkin    Rule   Co..    Saginaw.    Mich. 
Onodell-I'ratt    Co..    Greenfield,    Maw. 
J.    Rabone  ft  Sons,   Birmingham,   Eng. 
L.    S.    Starrett    Co.,    Athol,     Mass. 
Stanley      Rule     &      Level      Co..      Ne» 
Britain.   Conn. 

Linseed    Oils. 
Canada     Linseed     Oil     Mills.     Toronto 
Montreal. 
Locks.     Knobs.     Escutcheon*,    etc 
Peck,    Stow  ft   Wilcox  Co.,   Cleveland. 

Ohio.  ^ 

Tajlor   Forbes   Co..    Guelph,    Ont, 

Lumbering    Tools. 

Argall    Bros..    Three    Rivers,    Que. 
Pink.   Thos.,   ft  Co.,    Pembroke,   Ont 

Mall    Boxes. 
J.    E.    Beauchamp    ft    Co..    Montreal. 

Mantles. 

Hamilton   Gas   Mantle   Co.,    Hamilton. 
VI »n tela    and    Grates. 
The    Barton-Netting   Co.,    Ltd..    Wind 
■»or.   Ont. 

Match    Boxes,    Waterproof. 

Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 

Mats,   Rubber. 

Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Mailings,    Flexible    Steel,    Wire. 
Knhne-Anderton    Co.,    Port    Hope.    Out 

Mechanics'    Tools. 

Stanley      Rule     &      Level     Co.,      Ne* 

Britain.   Conn. 
Goodell-Pratt    Co..    Greenfield.    Maw. 
Peck,    8tow   ft    Wilcox   Co..    Southmg 

ton,   Conn. 
L.    S.   Starrett   Co.,    Athol.    Mass. 

Metals. 

Canada    Metal   Co.,    Toronto. 
Caverhill.    Learmont   ft   Co.,    Montreal 
Henderson    &    Richardson,    Montreal. 
Hoyt    Metal    Co.,    Toronto. 
Leslie,    A.    C    *    Co.,    Montreal. 
Miller,    Morse    Hdw.    Co..    Winnipeg. 
Nova    Scotia    Steel    ft    Coal    Co.,    N»w 

Glasgow,    N.S. 
Alonzo  W.    Spooner,    Ltd..    Port   Hope. 
The     Sheet     Metal     Products     Co.     ol 

Canada.    Ltd..    Toronto. 
The     Stanley     Works,      New     Britain 

Conn. 
Tallman     Brass    ft     Metal    Co.,     Fins 

11  ton. 

Metal    Lockers. 
Canada   Wire  ft   Iron  Goods  Mfg.  Co.. 
Hamilton. 
Metal    Shingles,    Siding,    Etc. 

Metallic    Roofing    Co.,    Toronto. 
Metal   Polish. 
The    Canadian    H.    W.    Johns-ManvilW 
Co.,    Ltd..    Toronto. 

Metal    Polish,    Emery    Cloth,    Et«\ 

Oakey,  John.  ft  Sons,  London,  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co.,  New  York. 
Mop    Wringers. 

MaeKenzie    Bros.,    Winnipeg,    Man. 

White  Mop  Wringer  Co..  Fultonville. 
N.T. 

Motor    Cycles. 

Iver-.Tohnson's  Arms  &  Cycle  Works 
Fitchburg.    Mass. 

Nail    Pullers. 

The  Bridgeport  Hdw.  Corp.,  Bridge 
port.    Conn. 

Smith  ft  Hemenway  Co.,  New  York. 
Nails,    Wire. 

Dominion  Iron  ft  Steel  Co.,  Sydney. 
N.S. 

H.  8.  Howland.  Sons  ft  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern  Bolt  ft  Screw  Co.,  Owen 
Sound.    Ont. 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

The  8teel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Keckyokeg. 

MaeKenzie    Bros.,    Winnipeg.    Mas. 
Nickel-Plated    Ware. 

MaeKenzie    Bros.,    Winnipeg,    Man. 
Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The     Sheet     Metal     Products     Co.     of 

Canada,    Ltd.,   Toronto. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
R.   E.   Bloomer,    Keithsburg,   111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Oil    Stoves. 
Sheet    Metal    Products    Co.,    Toronto. 
McClary    Mfg.    Co.,    London. 
>m    City    Oil    Co.,   Toronto. 
Oil    Tanks    and    Pumps. 
Sheet    Metal    Products    Co..    Toronto. 
Wayne  Oil  Tank  ft  Pump  Co..  Wood 
stock.    Ont. 
Ornamental    Iron    and    Wire. 
Canada   Wire  &   Iron   Goods   Mfg.   Co. 

Hamilton 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 


Packing. 

Canadian     Consolidated     Rubber     Co.. 
Montreal, 

Pails. 

Wm.    Cane    ft    Sons    Co..    Newmarket. 

MaeKenzie    Bros.,    Winnipeg,    Man. 

Sheet   Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Paints,  Oils,  Tarnishes. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 

Brandram-Henderson,    Montreal. 

Canada   Paint  Co.,    Montreal. 

R.  C.  Jamleson  ft  Co.,  Ltd.,  Montreal. 

Martin-Senour    Co..    Montreal. 

Moore,    Benjamin   ft    Co.,    Toronto. 

Pratt    ft    Lambert.    Inc.,    Bridgeburg. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens  ft   Co.,    Winnipeg. 
Paint   and   Varnish   Remover. 

A.    Ramsay    ft    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 

Canada     Wire     ft     Iron     Goods     Mfg. 
Co..    Hamilton.    Ont. 

Greening.    B..    Wire    Co.,    Hamilton. 

Pig   Iron. 

Henderson    ft    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
A.    C.    Leslie    ft    Co.,    Montreal. 
Pipe   Wrenches. 
Peck,    Stow   ft    Wilcox   Co.,    Southing 

ton,    Conn. 
Trimont   Mfg.   Co..    Roxbury,   Mass, 

Pipe,    Wrought,    Lead    and 
Galvanized. 

Hoyt    Metal    Co.,    Toronto. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  A  Iron  Co..   Montreal,     j 
Pipe.    Galvanized    Cond. 
F.    T.    Wright   Co..    Hamilton.    Ont. 
Sheet   Metal    Products   Co.,    Ltd.,    To- 
ronto, 
"ine    Cntters. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
'Mane    Irons. 

Buck    Bros..    Mflbnry,    M*9S. 
Plate   Clamps. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
i    Plyers. 

Henderson    ft    Richardson,    Montreal. 
Peck,    Stow   ft    Wilcox   Co..    Sonthlng- 

ton,    Conn. 
Smith    *    Hemenway   Co.,    New    York. 
Pings,  Electricians'. 
Canadian     Consolidated     Rubber     Clo.. 
Montreal, 
1    Ponltrv    Netting. 

Greening.    B..    Wire    Co..    Hamilton. 
John    Lvaaeht.    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pnlleys. 
Manitoba    Bridge    ft    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
Peck.    Stow  &.   Wfloex   Co.,   Cleveland. 

Ohio. 
Taylor-Forbes  Co..    Ltd.,    Guelph,  Ont. 
Pulleys    (Sash.    etc.). 
P.   ft   F.   Corhtn,    New   Britain.    Conn. 
MaeKenzie    Bros.,    Winnipeg.    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 
Pumps. 
R.    McDongall   Co..   Gait,   Ont. 

F.  E.    Myers  ft   Bro.,    Ashland,   Ohio. 
Pump   Talves. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Putty. 
Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co..    Montreal. 
Steel   Co.   of  Canada,   Ltd..    Hamilton. 

G.  F.    Stephens    ft    Co.,    Winnipeg. 
Ranges. 

Kir-Ben.    Ltd.,    Almonte. 
McClary's,    London. 
Oumey    Foundry   Co.,    Toronto. 
Thos.    Davidson    Co.,    Montreal. 
Findlay   Bros..    Carleton    Place. 
MaeKenzie    Bros,,    Winnipeg,    Man, 
Western    Foundry   Co.,    Wingham. 

Rat    Traps. 

Canada   Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Radiators. 

Onrntv    Foundry    Co..    Toronto. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 

Razors. 

Jonathan    Crookes    ft     Son,    Sheffield, 

Eng. 
Jas.    Hutton    ft    Co.,    Montreal. 
Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Reamers. 
Butterfleld   ft   Co.,    Rock    Island,   Que. 
Pratt    ft    Whitney   Co.,    Dundas,    Ont. 
Whitman  ft    Barnes,    St.    Catharines. 

Razor    Hones. 

Carborundum  Co.,   Niagara  Falls,  N.Y 


Red    Lead. 

Brandram-Henderson    Co..    Montreal. 

Reels,    Fishing. 

Abbey    ft    Imbrt*.    New    York. 


Hi  rtgerators. 
MaeKenzie    Bros.,    Winnipeg.    Man. 
McClary's,     London, 
Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Hen.    Ltd..    Almonte. 
Reinforcing    Concrete. 
Dominion    Iron    ft    Steel    Co..    Sydney 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton.  Ont. 
Manitoba    Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,    Mass. 
Rifles. 
Marble   Arms   ft   Mfg.    Co.,    Gladstone, 

Mich. 
Ross    Rifle    Co..    Quebec. 
Taylor    Forbes    Co..    Guelph.    Ont. 
Ride   and    Shotgun    Sights. 
Marble   Arms   &   Mfg.    Co..    Gladstone, 
Mich. 
Rims.  Waggon,  Bnggy  and  Auto. 

Merritt    ft   Co.,    Chatham,    Ont. 
Rivets. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern     Bolt    ft    8crew    Co.,    Owen 

Sound.    Ont. 
Steel  Co.    of   Canada.    Hamilton. 
Parmenter  ft  Bulloch  Co..  Gananoque. 
Roofing. 
Canadian  Supply  ft  Con.  Co..  Toronto. 
Canadian    H.    W.    Johns-Manville    Co.. 

Toronto. 
H.   S.   Howland   &  8ons  Co.,   Toronto. 
Lewis     Bros..     Ltd.,     Montreal. 
The  Paterson  Mfg.  Co.,  Ltd..  Toronto. 
Miller.    Morse    Hdw.    Co..    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Roofing    Supplies. 
The   Can.    H.    W.   Johns-Manvffle   Co.. 

Ltd..    Toronto. 
Metallic    Roofing  Co.,   Toronto. 
Miller.    Morse   Hdw.    Co..    Winnipeg. 
The  Paterson  Mfg.  Co..  Ltd.,  Toronto 
Rope. 

Consumers    Cordage    Co.,    Montreal. 
Rope   Blocks. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto.    Ont. 
Runways.   Hand    Operated. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto,    Ont. 
Runways,    Electric. 
The    Herbert     Morris    Crane    ft    Hoiet 

Co..    Ltd..    Toronto,    Ont. 
Manitoba    Bridge    ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
'    Rules    and    Ganges. 

Jns.    Chpstermnn    &    Co.,    Ltd.,    Shef- 
field.   Eneland. 
Lnfkln    Rule    Co.,    Windsor. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Rubber    Cement. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Snd    Irons. 

Taylor   Forbes   Co.,    Guelph,  Ont, 
Sssh   Fasteners. 
Peck.   Stow  ft   Wilcox  Co.,   Cleveland, 
Ohio.  „   . 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 
S*»ws. 
niastrm.   Henry,   ft  Sons.   Philadelphia. 
Slmonds    Canada    Saw    Co..    Montreal. 
Scales. 
Avlmer    Pump    ft    Scale   Co..    Aylmer. 
Rnrrow,    Stewart   ft    Milne   Co.,    Ham- 
ilton. 
Screen    Poors    and    Winnows. 
MaeKenzie    Bros..    Winnipeg,    Man. 
Sanderson.    Harold    Co.,     Paris,    Ont. 
Screen   Door   Sets. 
P.   ft   F.   Corbin.   New   Britain.    Conn. 
The     Stanley     Works.     New     Britain, 

Conn.  _ 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Screw   Plates. 

Butterfleld   ft    Co.,    Rock    Island,    Que. 
Screw   Drivers. 

Quality  Tool  Co.,   Montreal. 
Screw   Driver  Bits. 
Buck    Bros.,    Mflhiiry.    Mass. 
Peck,   Stow   ft  Wilcox  Co.,   Southing- 
ton.    Conn. 
Quality  Tool   Co..    Montreal. 
Screw    Drivers,    Pocket. 
Marble    Arms   &    Mfg.    Co.,    Gladstone, 
1  Mich. 

Screws,    Nuts,   Bolts. 
Northern    Bolt    ft     Screw    Co..     Ow^n 

Sound.   Ont. 
Steel   Co.   of  Canada.    Ltd.,   Hamilton. 

Screws,    Wood. 

Steel   Co.    of  Canada.    Ltd..    Hamilton. 
Scvthe    Stones. 

The   Carborundum   Co.,    Niagara  Falls, 
New    York. 
Seeds. 

Wm.    Rennie   ft   Sons,    Toronto. 

Serving    Dishes. 
MaeKenzie    Bros.,    Winnipeg,    Man. 

;   Shears,   Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
|  York. 

O.    P.    Stephens    ft    Os..    Winnipeg. 

Shelf    Boxes. 

Cameron     *     Campbell.     Toronto. 


Shellacs. 

Berry    Bros..    Walkerville,    Ont. 
shovels    and    Spades. 

Lundy    Shovel   ft   Tool   Co.,    Peterboro. 
Sieves   and    Screens. 

Canada   Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd..    Hawa- 
ii ton. 
Silencers. 

Maxim   Silencer   Co.,    Hartford,    Conn. 
Silverware. 

MaeKenzie    Bros.,    Winnipeg,    Man. 

McGlashan,  Clarke  Co.,  Niagara  Fai   . 

Meriden     Britannia    Co.,     Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Standard    Silver    Co.,    Toronto. 


Slngletr 

MaeKenzie    Bros.,    Winnipeg,    Man. 
Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto.    Ont. 

Smoke    Stacks. 
Manitoba   Bridge   ft   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Snow    Shovels. 
The  Sheet  Metal   Prodncts  Co.,    Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 
Richards- Wilcox    Canadian    Co..     Lon- 
don,   Ont. 
Solder. 
Canada    Metal    Co.,    Ltd.,    Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Sheet    Metal    Products    Co..    Toronto. 

Splicing    Compound. 

Can.   H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 
Sporting   Goods. 

H.  S.  Rowland,  Sons  ft  Co.,  Toronto. 

Lewis     Bros.,     Ltd.,     Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co..    Hamilton. 
Springs. 

a.     J.     Coghlin.     Montreal. 

B.    Greening    Wire    Co..    Ltd.,    Ham- 
ilton. 

Henderson    ft    Richardson.    Montreal.  • 

Taylor-Forbes   Co.,    Ltd.,    Gaelph,  Ont, 
Spring    Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont, 
Stains. 

A.    Ramsay   &    Son   Co.,    Montreal. 
Stains.    Shingle. 

Berry    Bros.,    Walkerville, 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

A.    Ramsay    ft    Son   Co.,    Montreal. 

G.     F.    Stephens    ft    Co.,    Winnipeg, 
stains.    Wood. 

Berry    Bros.,    Walkerville. 

G.     F.    Stephens    ft    Co,,    Winnipeg. 

A.  Ramsay    ft    Son   Co..    Montreal. 
Staples. 

Canada  Wire  ft  Iron  Goods  Cs.,  Ham- 
ilton,  Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel   Co.   of  Canada,    Lid.,   Hamilton. 
Steamers   and    Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold     Rolled    Strip. 

The  Stanley  Works,  New  Britain. 
Conn. 

steel    Wire    Hoops. 

Dominion  Iron  and  Steel  Co..  Ltd., 
Sydney. 

Steel   Co.  of  Canada,    Ltd.,    Hamilton. 

Stencils. 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,  Ont. 
McClary's,    London,    Ont. 

E.  T.    Wright   Co..    Ltd.,   Hamilton. 
I    Store    Ladders. 

MaeKenzie    Bros.,    Winnipeg,    Man, 

F.  E.    Myers   ft   Bro.,    Ashland.    Ohio. 
Stocks    and    Dies. 

Butterfleld   ft   Co.,    Rock   Island,    Que. 
stoves.    Furnaces. 
Burrow,    Stewart   ft   Milne  Co.,    Ham- 
ilton. 
Oumey    Foundry    Co.,    Toronto. 
Findlay   Bros.,   Carleton   Place. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Kir-Ben,    Ltd.,    Almonte. 
McClary's,    London,    Ont, 

Stoves,    Gas. 
Burrow,    Stewart   ft    Milne   Co..    Ham- 
ilton. 
Gurney     Foundry     Co.,    Toronto. 
McClary    Mfg.    Co.,    London.    Ont. 

Stove   Pipes. 
Soren    Bros.,    Toronto. 
!    Tank   Heaters. 

MaeKenzie    Bros.,    Winnipeg.    Man. 
Manitoba    Bridge    &    Iron   Wks.,    Ltd.. 

Winnipeg,    Man. 
Taylor-Forbes    Co..    Ltd..    Gnelph.  Ont. 


March  6,  1915. 


HARDWARE     AND     METAL 


1 1 


Russell  Jennings 

Auger  Bits  and  Braces 


Auger  Bits  with  ordinary 
shanks,  and  Precision 
Turned  Shanks,  Bit  Braces, 
Screw  Drivers,  Counter 
Sinks,  Expansion  Bits,  etc. 


Russell  Jennings  Mfg.  Co.,  Ltd 

St.  Catharines,  Ont. 


All  kinds  of 

WOOD 

Planes 


THEfjHAPIN-CTEPHENS  PO., 

"  UNION  O  FACTORY  " 

PINE  MEADOW,  CONN.,  U.S  A 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail  shelf  and   bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 
Heavy 

gg^ 

For 
High 

Pressure 

rn«  COOL  RCAfllNDSJ 

Speed 

Always  reliable.     Stocked  by  .hardware  dealers. 


lurroisj 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO, 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


C.'&  L— What  it 


means 


No.  221  Kerosene 
Fire  Pot. 


On  C.  &  L.  Fire  Pots  and  Torches  there 
is  a  guarantee  of  perfect  working  qualities, 
practical  and  durable  construction,  and 
economy  to  the  user.  The  user  will  soon 
save  the  cost  of  his  Fire  Pot  or  Torch  in 
the  saving  of  fuel  alone.  C.  &  L.  Torches 
and  Fire  Pots  for  gasoline  and  kerosene 
produce  intensely  hot  blue  flames,  and  are 
sold  by  all  leading  jobbers  under  the 
maker's  guarantee.  They  are  "up-to-date" 
in  every  respect,  and  save  you  time  and 
money  by  operating  perfectly,  and  with 
reasonable  care  will  give  years  of  satisfac- 
tory service.  All  leading  jobbers  will  supply 
at  factory  price.     Send  for  catalog— it's  free. 

Clayton   &  Lambert    Mfg.  Co. 
Detroit.  Mich..  U.S.A. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  «<cQED    TR/\DF" 

CUTLERY  ^J>  kl<    * 

By  seeing  that  this  exact  |  jg^ 

"*»rfc  »»  <>n  each    Wade.  WANTED     \&^** 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  £&>  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes) 
Best  results  with  least  effort.    Purchasers  delighted,  not 
only   with   the  construction   of  the   machine,   but  also   with 
the  work   it   turns   out. 

Sheet     Metal     Workers     would    do    well    to    obtain    full 
information    concerning    these    machines1. 

THE  McCLARY  MFG.  CO..   C.  E.  Main.  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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Alabastinc    Co.,    Paris,    Ltd.,    The..  61 

American    Shearer    Co 4 

American    Wringer   Co.,    The    24 

Andrews   Wire   Works    12 

Aylmer   Pump   &    Scale  Co.,    Ltd....  69 

Banwell,   Hoxie  Wire  Fence  Co 21 

Barnett,   G.    &  H.,   Co 61 

Barton   Netting   Co.,    Ltd.,    The 22 

Berry    Bros 57 

Bissell    Carpet    Sweeper   Co 14 

Bowser,    R.    M.,    &   Son    22 

Brandram-Henderson,     Ltd 53 

British    Aluminum    Co 12 

Brown-Boggs   Co.,    Ltd.,    The    16 

Buck    Bros IS 

Cameron     &    Campbell     68 

Canada    Metal    Co.,    Ltd.,    The    55 

Canada    Steel    Goods   Co 8 

Canada   Wire   &   Iron   Goods    23 

Canadian    Consolidated    Rubber    Co., 

Limited    26 

Can.    H.    W.    Johns- .Manville    Co.    15  21 

Canadian    Tube    «:    Iron    Co 

Inside    front    cover 

Carborundum    Co.,    The    1 

Cartlan,   James,    &    Son    80 

Chapin-Stephens    Co.,    The     77 

Chatillon,    John,    &    Sons    21 

Chesterman,   Jas.,    &   Sons    25 

Chicago  Spring   Butt  Co 23 

Clayton    &    Lambert    Mfg.    Co 77 

Cleveland   Stone   Co 59 

Consolidated      Plate     Glass     Co.      of 

Canada    57 


Coghlin,    B.    J 73 

Crookes,    Jonathan.    &    Son    68 

Cummer-Dowswell,     Limited     18 

Davidson,    Thos.,    Mfg.    Co 8 

Delta    File    Works... Outside    front   cover 

Elk   Fire   Brick   Co Ii9 

Gipe-Hazard    Store    Service    Co 73 

Goodell-Pratt    Co 17 

Hamilton    Cotton    Co 69 

Hamilton    Stamp    &    Stencil    Works, 

Ltd 69 

Heller-Aller    Co.,    The    75 

Hendryx,    A.    B.,   Co.,   The   22 

Howland,    H.    S..    &    Sons    Co 7 

Hoyt    Metal    Co Inside    back    cover 

Hi-.tton,    James,    &    Co.     77 

Interstate     Electric     Novelty     Co 75 

International    Nickel    Co..    The    71 

James    &    Reld    69 

.lamieson    &   Co..    R.    C 55 

Jenkins    Bros..    Limited    24 

Jenkins    &    Hardy    « 69 

Johnson.    William    75 


Kelwaj    &    Sons 


67 


Laidlaw    Bale   Tie    Co 1 

Landers,    Frary    &    Clark    2 

Lewis    Bros.,    Ltd 3 

London    Rollins    Mills   Co..    Ltd 71 

Lufkin    Rule   Co Inside   back   cover 

MacFarlane    &    Co.,    Limited    20 

MacXefl,    Geo.    W..    Company    71 


Mackenzie    Brothers    28 

Martin.    The    L.,    Co 77 

McComb,    J.    H 73 

McDougall,    R.,    Co 20 

Metallic     Roofing    Co 19 

Millers    Falls    Co 10 

Morrison,    Jas.,    Brass    Mfg.    Co.    ...  4 

Munio   Allan  Color  Co.,   Limited    ...  63 

Myers,    F.    E.,    &    Bros 69 

National   Safety    Snap   Co.,   The 73 

Neverslip    Mfg.    Co.,    The    15 

Newman,   Wm„    &    Sons,    Ltd 19 

Nicholson    File    Co 10 

Norcross,    C.    S..    &    Sons    70 

North    Bros.    Mfg.    Co 6 

Northern    Bolt    &    Screw    Co.,    Ltd...  69 

Nova  Scotia  Steel   &  Coal  Co 71 

Oakey,   John,   A    Co 71 

Otterville    Mfg.    Co 77 

Owen    Sound    Steel     Press    Works 22 

Parmenter,    Bulloch    Co.,    The    69 

Pedlar    People,    Ltd 23 

Pink.    Thos Inside    back    cover 

Prairie    City    Oil    Co..    Limited    18 

Pratt    &    Lambert,    Inc 61 

Progressive    Mfg.    Co 73 

Quality  Too!   Co 73 

Ramsay,    A..    &    Sons    63 

Richards    Wilcox    Co 1 

Ross   Rifle   Co 80 

Russell    Jennings    Mfg.     Co.     77 


Sanderson-Harold    Co.,    Ltd.,    The...  70 

Saunders    &    Wainwright    67 

Seymour,    Henry   T.,    Shear  Co 69 

Sharratt   &   Newth    71 

Shaw,   A.,   &  Son    71 

Sheet    Metal    Products   Co 5 

Sherwin-Williams    Co.,    Limited    ....  69 

Simonds    Canada    Saw    Co.,    Ltd.    ...  68 

Smith   &   Hemenway,    Inc 80 

Spooner    Co.,    Alonzo   W.,    Ltd 69 

Stanley   Rule    &  Level  Co 75 

Stanley    Works,     The     28 

Star    Specialty    Co 12 

Stark    Rolling    Mill    Co 6 

Starrett,    L.    S.,    &   Co 13 

Steel    Bending    Brake   Works    77 

Steel   Co.   of  Canada,    Ltd 9 

Stephens,   G.    F.,    &  Co..   Ltd 65 

Still,    J.    H.,    Mfg.    Co 18 

Stratford    Mfg.    Co.,    Ltd.,   The 70 

Sun    Light    Co 12 

Pullman    Brass    &    Metal    Co 77 

Taylor-Forbes    Co 11 

Toronto    Plate    Glass    Importing    Co.  61 

Trimont    Mfg.    Co IS 

Turpentine    Producers'    Agency    68 

Want     Ads 67 

Wayne   Oil   Tank  &   Pump  Co 57 

Wilbuseh    &   Hilger,    Ltd.    4 

Wilckes-Martin-Wilckea    69 

Woods,    Walter,   &  Co.,    Ltd 23 

Wostenholm.    Geo..    ft    Sob    20 

Wright.    E.    T.,    Co.,    Ltd 25 

Wrought    Washer   Mfg.    C* 21 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Tap*. 

Butterfleld   ft  Co.,    Rock    Island     Que. 

Pratt  ft  Whitney  Co..  Dundas,  Ont. 
Tack*. 

8teel  Co.  of  Canada,  Ltd..  Hamilton. 
Tape*. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd. 
Toronto. 

Jas.  Chestcrman  ft  Co.,  Sheffield, 
Ens, 

Lufkin    Rule   Co.,   Windsor,   Ont. 

J.  Rabone  *  Sons,  Birmingham,  Eng. 
Tea  Kettle*. 

Boren    Bros.,    Toronto. 
Technical   Book*. 

MaeLean    Publishing   Co..    Toronto. 
Tent*    and    Awnings. 

Scythes    *    Co.,    Toronto. 
Telescopic   Ash    Hoist*. 

The    Herbert    Morris    Crane    ft    Ho^it 
Co.,    Ltd.,    Toronto,    Ont. 
Threshing    Tools. 

Pratt  ft  Whitney  Co.,  Dundas.  Ont 
Tiling.   Wall   and    Floor. 

Can.  H.  W.  Johns-Manville  Co..  Ltd. 
Toronto. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Tinners'    Snip*. 

Peck,  Stow  ft  Wilsox  Co..  Southing 
ton.   Conn. 

Taylor-Forbes  Co..  Ltd.,  Guelph,  Ont. 
Tin    Plate. 

A.  C.    Leslie    ft    Co.,    Montreal. 

B.  ft  S.  H.  Thompson  ft  Co.,  Mont- 
real. 

Tinware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Soren    Bros.,    Toronto. 
Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Tires,    Auto,    Bicycle    and 
Baby    Carriage. 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    Mflbury,    Mass. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  Stow  ft  Wilcox  Co.,  Southing- 
ton,    Conn. 

8mith  ft    Hemenway  Co..  New  York. 

Stanley  Rule  ft  Level  Co.,  New 
Britain. 


Tools — Metal    Workers'. 
Brown-Boggs    Co..    Hamilton. 
Peck,   Stow  ft   Wilcox   Co.,   Southing- 
ton   ft   Cleveland. 

Tool    Grinder*.  « 

Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Torches. 

Clayton    ft    Lambert    Mfg.  Co.,  Detroit. 
Tool    Handle*    and    Lumbering 
Tool*. 
J.    H.    Still    Mfg.    Co..    8t.    Thomas, 
Track   System*. 

The    Herbert    Morris    Crane    ft    Hiu-t 
Co.,    Ltd.,    Toronto,    Ont. 

Travelling-    Crane*. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Tripod*. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Trolleys. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
Tnhing.   Draught. 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Tuhlng,    Rubber. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Tarnnm    Cleaner*. 

Onward   Mfg.   Co..    Berlin,   Ont 
Vacuum   Sweeper*. 

MacRenzle    Bros.,    Winnipeg,    Man. 
Varnishes;     See    Paints. 
Berry    Bros..    Ltd.,    Walkervtlle,    Ont. 
Pratt   &    Lambert.    Bridgebunt. 
A.    Ramsay    ft    Son    Co..    Montreal. 
G.    F.   Stephens  ft   Co.,   Winnipeg. 

Ventilators. 

Metallic    Roofing    Co.,    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto.    Ont. 
Wash    Boards. 

Wm.    Cane    ft    Sons    Co..    Newmarket. 

MeaHns    ft    Sons.    Hamilton. 
Washing    Machines.    Kt«\ 

J.    H.    Connor    ft    8on.    Ottawa.    Ont. 

Cummer-Dowswell.       T,t£..       Hamilton. 

TTpTirtpTsnn    ft    RiebsMflnn     Morttrpal. 

MaeKenrie    Bros..    Winnipeg.    Man. 

n     MstwpII    ft    Son.    St    Mary's,   Ont. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 


Wagon    Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont 

Washers. 

Steel   Co.   of   Canada.    Ltd.,  Hamilton. 

Wrought  Wisher    Mfg.  Co..  Milwaukee. 
Watering    Cans. 

Soren    Bros.,   Toronto. 

Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Wash   Boiler*. 

Soren    Bros..   Toronto. 

Sheet   Metal    Products   Co.,    Ltd..    To- 
ronto. 
Weeder*. 

C.    S.    Norcross   ft   Sons,  Bushnell,    111. 
Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 

MacRenzle   Bra*.,   Winnipeg,   Man. 

White    Lead. 
Brandram-Henderson    Co.,     Montreal. 
Steel   Co.   of  Canada,   Ltd.,    Hamilton. 
Q.    F.    Stephens  ft   Co.,    Winnipeg. 
Wholesale    Hardware. 
Thos.    Blrkett  ft  Son.   Ottawa. 
Caverhill,    Learmont   ft   Co.,   Montreal. 
Howland,  H.  S.,  Sons  ft  Co..  Toronto. 
Lewis     Bros,     ft     Co.,     Montreal. 
Miller.    Morse    Hdwe.    Co.,    Winnipeg. 
Wlnrhe*. 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd..    Toronto,    Ont 
Window   Guard*. 
B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Manitoba    Bridge   ft  Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Wire    Guards. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 
Wire  Door  Guard*. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire.    Iron,    Steel,    Brass    and 
Copper. 
Dominion     Iron    ft    Steel     Co.,     Ltd.. 

Sydney. 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 


Henderaon    ft    Richardson,    Montreal. 
Laidlaw   Bale  Tie  Co.,   Hampton,  Ont 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Wire. 
Frost    Wire    Fenos    Co..    Ltd.,    Hamil- 
ton, Ont 
Northern    Bolt    ft    Screw    Co.,    Own 
Sound,   Ont 

Wire    Mats. 
Andrews     Win     Works     of     Canada, 

Ltd.,    Watford,   Ont 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Win    Co..    Ltd.,    Hamil- 
ton. 
Kuhne-Anderton   Co..    Port   Hon*.    Oat 
Wire    Goods,    Bright. 

Frost  Wire   Fenes   O*.,    Ltd.,   Hamil- 
ton, Ont 
Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Wire   Good*. 
Andrews   Wire   Work*,   Watford,    Ont 
Canada  Wire  ft  Iron  Good*  Mfg.  Co.. 
Hamilton. 

Wire    Products. 
Andrew    Wire    Work*,    Watford,    Ont 
Canada  Wire  ft  Iron  Good*  Co.,  Ham- 
ilton,  Ont 
Dominion     Iron    ft    Steal     Co.,     Ltd.. 
Sydney. 

Wire  Rope. 
The     B.     Greening     Wire     Rope     Co.. 
Ltd..    Hamilton. 

Wire    Spring*. 
The    B.     Greening    Wire    Bop*    Co.. 

Ltd.,    Hamilton. 

Henderson    ft    Richardson,    Montreal. 
Wire    Stretcher*. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Richards-Wilcox    Canadian    Co.,     Lou 
don,    Ont 
Wood    Finishes. 

Berry    Bros.,    Walkerrtlle. 

G.    F.    Stephens    ft    Co.,    Winnipeg 
Woven    Wire    Fencing. 

Frost   Wire   Fanes  Go..   Ltd..    Hamil- 
ton, Ont. 

Dominion     Iron    ft    Steel    Co.,     Ltd.. 
Sydney. 
Wrenche*. 

Peck.   Stow  ft   Wilcox  Co..   Southing 
ton  ft  Cleveland. 

Trimont    Mfg.    Co..    Roxbnry,    Mass. 

Whitman     ft     Barnes     Mfg.     Co.,     St 
Catharines. 
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Make  Your  Local  Advertising  Pull 

Good  Business 

One  of  the  best  means  at  your  disposal,  for  stirring  up  business, 
is  intelligent  advertising  in  your  local  newspapers.  Have  you 
felt  the  need  of  small  cuts  to  put  life  and  selling  power  into  your 
advertisements?  No  doubt  you  have,  but  owing  to  the  cost  of 
cuts  required  for  this,  you  have  been  prevented  from  going 
more  thoroughly  into  the  matter.  Hardware  and  Metal  has 
overcome  this  difficulty,  and  will  supply  you  with  cuts,  at  very 
low  cost.  They  will  cost  you  only  fifteen  cents  each.  We  have  two 
hundred  of  them  in  Hardware  and  Metal's  Electro  Service. 
Send  for  sample  sheets,  showing  proofs  of  these  valuable  little 
cuts.    Then  make  your  selection. 

HARDWARE  &  METAL 

143-153  University  Avenue,  Toronto 


Montreal 


Winnipeg  Boston 


New  York 


Chicago 


London,   Eng. 
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ROSS  RIFLES 

£      MADE-IN-CANADA 

Are  Sold  All  Over  The  World 

We  cannot  therefore,  even  if  we  wished  it,  urge  the  sale  of  Ross  Rifles  merely 
because  they  are  Made-in-Canada — But  Ross  Rifles  arc  used  by  the  most  experienced 
hunters  all  over  the  world — and  in  Canada  there  is  the  added  advantage  of  being 
quickly' able  to  renew  broken  or  worn  parts,  at  a  minimum  expense  and  without  cus- 
toms vexations. 

The  "Made-in-Canada"  is  an  added  inducement. 


ROSS  RIFLE  COMPANY,    Quebec,  Canada 


Handy  to  handle. 

Time  and  bother  saving. 

A  complete  selling  index  of  3,800 

styles,  sizesland  finishes  of 

3Heb  Bebtte 

BETTER  THAN  NECESSARY  TOOLS 


AND  HARDWARE  SPECIALTIES 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England        limited 

Also  LONDON    CLA8C0W,  CAPE  TOWN  and  SYDNEY,  N.8.W. 

Contractors  to  the  Admiralty  and  War  Office 

Original   Patentees  and  Manufacturers  of 

CARTLAND'S   PATENT  HELICAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION  3  in 

4  " 


5753  IRON 


4/3 
6/- 
8/6 


5754  BRASS 

3  in   6/9 

4  " 10/- 

5  " M/- 

per  pair. 


5356  IRON 

4  in 23/6 

5  " 32/- 

6  " «0/- 

6356  BRASS 

4  in 40/- 

5  " 63/. 

6  "    86/- 

per  dozen. 


Manufacturers   of  every   description   of 

BUILDERS'   DABINET,   FANCY   AND 
NAVAL   BRASS   FOUNDRY 


FANLIGHT    OPENERS    AND    GEARINGS    OF    EVERY    HIND 


Architects'   Own   Designs  and  Special   Requirements  Carefully   Executed. 


Our  new  Catalogue,   fully    illustrated,    mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 

Canadian    Agents— Eastern :   Geo.    H.    Smith,   39  Adelaide   St    W.,   Toronto. 
Western:   W.   T.   McArthur  &  Co.,   1128   Homer  St.,   Vancouver,   B.C. 


HARD  W  A  R  E     A  N  D    M  E  T  A  L 


"HOYT  FROST  KING 

HAS   THE   DISTINCTIVE   QUALITY,   AND   SEEVES   IN   A   WAY 
THAT   WILL   "GINGER  UP"   YOUR  BABBITT  SALES. 

A  trial  is  convincing. 
Order  from  your  jobber. 

HOYT  METAL  COMPANY 

Factory  and  Offices,  EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  ONTARIO 

New  York.  N.Y. ;  London,  Enjr. ;  St.  Louis.  Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 
are  looking  for  the  trade-mark 


VFKiN 


The  fact  that 


/UFKiN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     tnev  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 
the fi/FK/N Rule Co.  ofQanada,Ltik 

W/NDSOftONT. 


Get  Cat.   No.  9 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We   manufactnre   all    kinds   of   lumber    tools.      Light    and    Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of  Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


a 


Patriotism  and  Production" 

The  Department  of  Agriculture,  of  the  Dominion  Government,  is 
now  conducting  a  campaign  of  advertising,  followed  up  by  lectures, 
for  the  purpose  of  urging  the  farmers  of  Canada  to  "produce  more." 
Thousands  of  Dollars  are  being  spent  on  the  campaign,  and  it  has 
aroused  great  interest  in  the  rural  communities.  Even  in  the  towns  and 
cities,  most  of  the  people  who  can  boast  of  a  back  yard,  of  respectable 
proportions,  will  be  practising  "intensive  farming"  this  year. 

What  does  all  this  mean,  to  the  manufacturer,  'jobber  and  retailer 
of  hardware? 

Just  this:  that  they  will  be  called  upon  to  supply  large  quantities 
of  farming  and  gardening  tools,  seeds,  fencing,  and  other  equipment 
to  help  the  Canadian  farmer  enlarge  the  capacity  of  his  plant. 

It  will  mean  a  demand  for  building  materials  too,  because  farmers 
will  have  to  provide  protection  for  the  largest  and  most  valuable  crop 
in  Canadian  history.  Barns  and  implement  sheds  will  have  to  be  built 
or  enlarged,  in  every  agricultural  community.  And,  when  the  crop  is 
marketed,  hundreds  of  farm  homes,  of  a  superior  class,  will  be  built,  just 
as  happened  at  the  time  of  the  Crimean  War. 

What  have  you  to  offer  the  trade,  which  will  help  you  to  realize  on 
the  business  that  is  bound  to  follow  in  the  wake  of  the  "Patriotism  and 
Production"  Campaign?  Surely  you  can  draw  up  a  plan  which  will 
make  money  for  you,  and  for  the  hardware  merchant. 

And  how  better  could  you  present  this  proposition  to  the  trade, 
than  by  advertising  it  in  Hardware  and  Metal's  Annual  Spring  Num- 
ber, to  be  issued  March  20!  It  will  reach  every  Canadian  hardware- 
man,  at  the  precise  time  when  he  is  making  up  the  biggest  orders  of  the 
year.  The  frontispiece,  from  a  painting  by  C.  W.  Jefferys,  will  empha- 
size the  "Patriotism  and  Production"  idea. 

Last  Forms  close  March  15.  Write  us  for  prices,  and  other  in- 
formation. 
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Every  Retailer  should  stock  this  line. 
Sale  increasing  immensely. 
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The  Clipping  Machine  your  Customers  Know 

and  Like  is  this 

Stewart  Ball  Bearing 

Machine 


Stewart  No.  1  Ball  Bearing  Enclosed  Gear  Clipping  Machine  in  Operation 

It  sells  to  the  user  in  Canada  for  only  $8.75 

The  only  satisfactory  machine  ever  offered  at 
the  price. 

The  QUALITY  machine,   above  all  others. 

You  can  sell  more  of  these  machines  than  of 
all  others  put  together.  Stewart  machines  are  not 
thrown  back  on  your  hands.  They  please  the 
buyer  and  help  sell  more. 

A  clipping  machine  that  won't  cut,  nor  continue 
to  cut,  is  a  nuisance.  It  angers  your  customer, 
shakes  his  confidence  in  you,  and  spoils  your  trade. 

That  never  happens  with  Stewart  machines.     That's  why  every  jobber  carries  them;  that's  why 
they  add  to  your  prestige  for  selling  GOODS  OF  QUALITY. 

If  you  want  the  cream  of  the  clipping  machine  business,  sell  the  Stewart  Ball  Bearing  Machine. 

Each  year  we  spend  more  to    help   dealers    and   jobbers    sell   Stewart  machines  than  the  gross 
sales  of  all  other  clipping  machine  makers  amount  to.     That's  real  co-operation. 

Stewart  machines  cut  keenest  and  last  longest.     Each  Stewart  must  satisfy  the  user,  or  all 
money  paid  out  will  be  refunded. 

All  jobbers  have    Stewart  machines.      Order  now,   and  write    us   for  supply   of  "Helps  to  Sell" 
more  of  these  splendid  machines. 


m   Chicago  Flexible  Shaft  Co.       250  Ontario  St.,      Chicago   m 
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IT  WILL  PAY  YOU 


TO  SELL 
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P.  &  W.  Co." 


SMALL  TOOLS 

PRECISION 

DELIVERY 

QUALITY 

GUARANTEED 

IF  YOUR  JOBBER  CANT  SUPPLY  YOU 
WRITE  US  DIRECT 

PRATT  &  WHITNEY  COMPANY 

OF  CANADA  LIMITED 

DUNDAS  -  ONTARIO 

MONTREAL— WINNIPEG— VANCOUVER 


R-W  No.  240  Tackle  Block  and  Stretcher 

Made  of   Malleable   Iron  and  Steel,   Aluminized 


Patent  clamp  holds  the  wire  at  any 
point,  no  matter  how  great  the  tension. 
Locks  automatically  and  is  unlocked  by  a 
slight  movement  of  the  hand  rope.  A  com- 
plete  hoist   with   a   capacity   of  500   pounds. 

I'acked  with   lfiVi    fpet  of   %-inch   rope. 

R-W  No.  528  Wagon  Jack 

It  is  all  steel,  has  strong  compound  lev- 
erage, and  is  built  for  long  service.  Best 
.jack    made.      Four   sizes. 

The  ram  is  double,  not  single.  Lift  is 
adjustable  on  the  ram  for  a  distance  of 
ten    inches. 


fcchards  Wilcox* 

Canadian  Co.  Ltd.     LONDON,  ONT. 


Nails    driven  WJf /         3004T0QT  COIL 

...  ■nc>  I 

obliquely    on 

RIB     CENTER 

Tighten     Strap 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We   manufacture  all   kinds  of  lumber  tools.     Light   and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of  Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  tin*  best 
I'eavey  made. 


HARDWARE     AND     METAL 


March  13,  1915. 


WHEN  FLOUR  IS  HIGH 

SELL 

UNIVERSAL 

Bread  Makers 


Four  Sizes 
Capacities 
2  to  30  loaves 

Prices 
$1.50  to  $2.50 


Now  is  the  time  to  make  an 
aggressive  sales  campaign 
on  UNIVERSAL  BREAD 
MAKERS. 

With  the  price  of  baker's 
bread  soaring',  every  woman 
in  your  vicinity  is  a  pros- 
pective customer  for  one  of 
these  time  -  saving,  labor- 
s  a  v  i  n  g  ,  money  -  saving 
appliances. 


Every  woman  knows  that  home-made  bread  is  more  nutritious  than  baker's  bread,  ami  when  made  in  a 
UNIVERSAL    BREAD    MAKER    it    is    better    still      and    less  expensive  too. 

The  Flour  Saved  Will  Pay  For  a 

UNIVERSAL  BREAD  MAKER 

In  a  Few  Months 

By  the  UNIVERSAL  Method  the  mixing-  anil  kneading  is  done  in  three  minutes,  so  thoroughly  and  evenly  that 
the  bread  is  firm,  light  and  white  and  free  from  unbroken  starch  cells.  The  UNIVERSAL  way  is  the  sanitary 
way,  as  the  dough  is  never  touched  by  hand  except  when  it  is  placed  in  the  pans  for  baking. 

We  have  advertising  helps  of  every  kind  to  aid  you  in  selling  UNIVERSAL  BREAD  MAKERS.  Write  lor  an 
assortment    to-day. 

With  your  first  order  for  one  dozen  Bread  Makers  we  will  furnish  a  handsome  display  stand  FREE,  together 
with  several  show  cards  and  lantern  slides. 

For  prices,  etc.,  write  to  your  jobber  or  direct  to  us. 

, s  LANDERS,  FRARY  &  CLARK  4 . 

(universal!  x       n  .    .     _  (universal; 

N '  New  Britain,  Conn.  N ' 


Mareh  13,  1915. 


HARDWARE    AND    METAL 


BEAUTIFUL  COLORS 

Together  with  their  Strength,  Light-Running  and  Pleasing  Outline,  are  sure  to 

Attract  Attention  to  Our  "BIG  5"  Lawn  Mowers 

regardless  of  the  price ;  but — and  this  is  an  added  attraction — their  price  is  lower  than  mowers 
which  will   not  compare  favorably  with  them  in  any  one  of   the    features  mentioned   above. 

See  them  Illustrated  in  Colors  in  our  General  Catalog  No.  50 


BLACK  DIAMOND 

Four  Blade  Reel 
10  in.  Wheels — Geared  on  Both  Ends 

Gold  and  Aluminum  Bronzed, 

Vermilion  and  Black  Trimmed 

Sizes,  14,  16,  18  and  20  inch  cut 
Unequalled  in  4  Blade  Mowers  of 
Any  Price 


Ball  Bearing 
High    Wheel 


Are 

you  sending 
MAIL  ORDERS 

to  us  ? 


NEW  ENGLAND 


Ball-Bearing 

Four  Blade  Reel 

9  in.  Wheels — Geared  on  Both  Ends 

Bed  Enameled    and    Gold    Bronzed, 

Aluminum  and  Black  Trimmed. 

Sizes,  14,  16,  and  18  inch  cut. 

The  Strongest,  Lightest  Run- 
ning and  Handsomest  Low- 
Priced  Ball-Bearing  Mower 
ever  offered. 


MAPLE  LEAF 

Five  Blade  Reel 
11  in.  Wheels — Geared  on  Both  Ends. 

Gold  and  Aluminum  Bronzed, 
Light  Blue  Wheels, Red  Dots  and  Stripes 

Sizes,  16,  18  and  20  inch  cut. 

The  Very  Finest  Mower  that  can 
be  had  at  any  price 


Send  for 

Circular  showing- 
these  Mowers  in  their 
actual  colors. 


COMMONWEALTH 


Plain  Bearing 
Three  Blade  Reel 
9   in.    High    Wheels — Geared   Both   Ends 
Blue    Enameled    and    Gold    Bronzed,    Alum- 
inum   and    Black    Trimmed    Gilt    and     Red 
Stripes. 
Sizes,   14.    Hi   and    18   inch    cut. 
The    Lightest    Running    Plain    Bearing: 
Mower   on   the  Market 


Plain  Bearing 

Three  Blade  Reel 
8  in.  Wheels — Geared  on  Both  Ends 
Green  Enameled  and  Gold  Bronzed, 

Aluminum  and  Black  Trimmed 
Sizes,  12,  14,  and  16  inch  cut. 
Full  Value  for  the  Price.    A  Good, 
Serviceable  and  Cheap  Mower 


We  want  to  take  the  line  with  you  NOW ;  communicate  with  us. 

We  are  Very  Large  Handlers  of 

Garden  Hose,  Lawn  Sprinklers,  Lawn  Rollers  and  all  Lawn  Supplies 

Lewis  Brothers,  Limited 

MONTREAL 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs   and   highest   standards   of   workmanship,    regardless  of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  Heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plate*. 
Plates  are  perfectly  ground  and   designed  to  cut  hair,  not   break  it  off  by  main  force. 


BALL     BEARING 

Retailing    at    about    $2.50. 


NEW    MARKET   l'ATTBRN 
Retailing    at    about    $1.75. 


If  you  are  not  familial' 
with  these  goods,  send  for 
samples  and  compare  tlie:n 
with    others. 


LENOX 
Retailing    .-it    about    $1.50 


Hunter,  Fetlock  and  Dog  Clipper, 
retailing   at    about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


Quick  Hot  Water  at  a  Big  Saving 
of  Gas 

One  minute   after  the 

Stack  Gas  Water  Heater 

is  lit  it  gives   hot  water  at   the  tap 

This  is  actually  the  must  durable  and  long-lived 
Copper  Coil  Gas  Water  Heater  made — it  is  the 
easiest  and  quickest  to  instal. 

Cost  but  little  more  than  the  ordinary  heater, 
but  the  extra  cost  is  quickly  covered  by  the 
savings  effected. 

Easily  sold.  Big  Profit. 

James  Morrison  Brass  Mfg.  Co. 

Limited 
93-97  Adelaide   Street  West,  Toronto 
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'BEACON." 
able.    Simple 


Scrviic 

and    Sale. 


Short,  wide  globe  — 
short  to  get  away  from 
the  heat  above  the 
flame — wide  to  get  the 
hand   in   for  cleaning. 


feto 


Edge      incurled      down-      n 
wards    with    heavy    roll.       L 


Self   -    righting      tinned 
bail.       Springs    upright      \ 
and  stays  upright. 

The     name     "BEACON" 
embossed   on   every   Ian-       g 
tern. 


Multiple  match  scratch  - 
er.      Not   found   on   any       o 
other      lantern       made.       °' 
and  fully  patented. 

Patent  extinguisher. 

An       exclusive       feature 
used        only        on        the    1  Q 


Large    tinned    steel    fill- 
er nozzle,   double   seam     j  a 
ed,   soldered,   and   fitted    It 
with  brass  cap. 


10  lbs.  pressure  tests 
every  inch  of  this  seam 
on  every  lantern.  The 
bottom  itself  is  corru- 
gated radially.  This  is 
a  feature  of  the 
"BEACON"  found  no- 
where else. 


Tinned  wire  ring,  firm- 
ly clinched  and  upright 
to  receive  finger. 


Ears  clinched  into  tube 
and  Hushed  with  solder. 
Nothing  stronger  made. 

Tubes  double  seamed 
Into  lantern  head  and 
soldered  inside. 


Strengthening 

tubes. 


ribs     on 


Safety  globe  guard.  No 
other  lantern  globe  is 
so  well  protected. 


Inside    globe    lift.      Not 
1    in   the   way   and   always 
works. 


Taper    fit    tinned    steel 
J  3  burner — burner     cannot 
become   loose. 


Single  deck  bowl,  em- 
bossed and  with  round- 
ed top.  The  "BEACON" 
—  15  wav  of  attaching  the 
tubes  and  burner  to  the 
bowl  is  the  strongest 
way  by  test. 


Guaranteed  not  to  flicker  nor  go  out  in  any  wind 


Shipments  Made  Promptly 


the  SHEET   METAL  PRODUCTS  CO.  Vm,™ 

MONTREAL  TORONTO 


OF  CANADA 
LI 

NNIPEG 
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The  Fight  for  Durability 

Chapter  X. 

Scab.s  and  oxides  of  iron  formed  on  the  sur- 
face of  the  bar  are  especially  dangerouSj 
because  of  the  likelihood  of  their  being  rolled 
into  the  body  of  the  sheet. 

If  used  in  the  black,  rust  will  quickly  form 
at  these  points,  causing  pitting. 

If  galvanized,  they  will  be  removed  to  a  cer- 
tain extent  in  the  pickling  vat  and  the  spelter 
will  have  a  rough  appearance. 

They  form  inviting  spots  for  electrolytic- 
action  to  begin.  As  a  rule  it  is  extremely  diffi- 
cult to  remove  all  traces  of  the  acid  that  cats 
into  these  indentations. 

The  sheet  having  an  indentation  at  such 
points,  which  is  sometimes  filled  with  dirt  and 
acid,  quickly  rusts  away  while  the  analysis  may 
be  good,  and  the  rest  of  the  sheet  may  be  in  per- 
fect condition. 

ARMCO  IRON 

Resists  Rust 

The  extra  precautions  used  to  remove  all 
scabs  and  oxide  of  iron  before  rolling  Armco- 
American  Ingot  Iron  insures  against  the 
trouble  which  arises  from  flecks  of  foreign  mat- 
ter in  the  surface  of  the  metal. 

The  American  Rolling   Mill  Co. 

Licensed  Manufacturers  under 
Patents  granted  to  The  Inter- 
national Metal  Products  Com- 
paiiy. 

Armoo  -  American        Ingot  Iron 

Ulack      and      Galvanized  Sheets, 

KooHng.  Pipe,  Gutter,  Metal 
Lath    and    Terne   Plate. 

Middletown,  Ohio 

District  Sales  Offices  at  Chicago, 
Pittsburgh,      Detroit,     Cleveland. 
New  York,  St.  Louis,  and  Cinein 
nati. 


The  trade  \  J  mark  ARMCO 
carries  the  as-  ^r  su ranee  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
the  merit  claimed  for  it. 


Your  Opportunity 
TO  MAKE  EXTRA  PROFITS 
This  Season 

If  there  is  any  boating  in  or  near  your 
town  .you  can  profit  by  being-  the  local 
agent  for 

Evinrude  Motors 

We  are  conducting  an  extensive  adver- 
tising campaign  in  the  following  Cana- 
dian Publications: 


Toronto  Saturday  Night 
MacLean's  Magazine 
Canada  Monthly 


Canadian  Magazine 
Rod  &  Gun 
Motor  Magazine 

In  addition  t  o 
this  advertising  a 
large  campaign  is 
being  carried  in 
the 


Saturday 
Evening  Post 

a  n  d  other  U.  S. 
Periodicals,  circu- 
lating gene  rally 
throughout 
Canada.  This  ad- 
vertising  will 
g  r  e  atly  increase 
the  demand  for 

THE  EVINRUDE  MOTOR. 

Every  inquiry  from  your  territory  will 
be  promptly  turned  over  to  you.  We  will 
mail  personal  letters  and  catalogues  to 
prospects  whose  names  3^011  send  us,  re- 
questing them  to  call  upon  you  —  our 
Local  Agent.  We  will  furnish  you  with 
' '  exclusive  agents ' '  window  display 
cards.  They  make  sales.  It  will  be  easy 
to  sell  Evinrude  Motors  with  the  help  we 
give  you,  and  you  can  fill  your  orders 
promptly,  because  these  motors  are  car- 
ried in  stock  by  our 

Canadian  Distributors. 

There  will  be  only  one  Evinrude  agent 
in  your  town.  Will  you  be  that  one?  If 
so,  write  for  particulars. 

MELCHIOR,  ARMSTRONG  &  DESSAU 

Broad  &  Water  Sts.  New  York  City 
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Sportsmen  don't  shoot  to  save  money.  They 
spend  money  to  increase  their  pleasure  and  skill. 
And  this  best  class  of  trade  naturally  seeks  the 
stores  that  stock  the  QUALITY  Line  of  Arms  and 
Ammunition — 


UM€ 


A  hundred  years'  experience — an  organization  of  experts — unsur- 
passed factory  facilities — and  manufacturing  methods  that  insure 
absolute  accuracy  —  make  REMINGTON-UMC  Arms  and 
Ammunition  world  standard. 

And  an  extensive  advertising  campaign  in  Canada  is  ready  to  make 
money  for  you  with  the  Remington-UMC  Line. 

Your  name  and  address  on  a  card  will  bring 
you  details  of  our  far-reaching  1915  Better- 
Business  Plans. 

THE  REMINGTON  ARMS -UNION  METALLIC  CARTRIDGE  CO. 

(Contractors  to  the  British  Imperial  and  Colonial  Governments) 


WINDSOR 


JOBBERS 
EVERYWHERE 


CANADA 
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BUY  MADE-IN-CANADA  GOODS 


All  our  Hinges,  Butts,  Hasps,  Staples,  etc., 
are  made  in   Canada   by  Canadian  workmen. 

In  times  like  these  insist  on  CANADIAN 
HARDWARE.  Specify  C.  S.  G.  Co/s  Barn 
Door  Hangers  and  Track.  All  parts  used 
in  these  Hangers  are  made  in  Canada. 

Prompt  shipments  made  on  all  our  lines. 

Canada  Steel  Goods  Co.,  Limited,  Hamilton,  Canada 

MAKERS  OF  THE  RELIABLE  CRESCENT  BRAND  BUTTS  AND  HINGES 


"CROWN"  SAP  BUCKET  COVERS 

Galvanized 

Dimensions  12x12  inches 

These  covers  arc  made  from  heavy  galvanized  iron  and 
will  last  an  indefinite  period. 

They  can  be  securely  hinged  to  any  spout  and  when 
closed  will  protect  the  sap  and  keep  it  in  good  condi- 
tion. It  is  a  well-known  fact  that  sap  runs  best  during 
rain  or  snow  storms,  and  all  sugar  makers  realize  the 
necessity  of  covers  if  they  wish  to  produce  and  market 
the  host  syrup. 

"Crown"  Covers  arc  made  square  with  a  decided  pitch 
from  the  centre  hip  and  have  four  raised  ridges  drain- 
ing to  the  sides  which  effectually  throw  off  rain,  snow 
and  other  foreign  matter.  The  square  pattern  cover 
has  been  proved  by  experience  to  be  the  best,  and  the 
"Crown"  Style  can  be  used  on  all  sizes  of  sap  buckets. 


Figs. 


365    A    shows    cover 
position. 


Write  for  Prices. 


Made  and  For  Sale  by 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

TORONTO  MONTREAL  WINNIPEG 


1'ig.  305  B  shows  rover  open  ba*'k 
against    tree, 
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THE 


STEEL  COMPANY  OF  CANADA 


BRIGHT  WIRE 
GOODS 


CUT  NAILS 


RIVETS  AND 
BURRS 


CARRIAGE  TOP 
MATERIAL 


SHOT 


LEAD  PIPE 


WING  BOOT 
CALKS 


FORGINGS 


HAMILTON 
VICTORIA 


LIMITED 


HAMILTON,  CANADA 


WROUGHT  PIPE 


IRON  and  STEEL 
BARS 


WOOD  SCREWS 


WIRE  and  WIRE  NAILS 


"BAY  STATE" 
TIRE    BOLTS 


"TIGER"  WHITE  LEAD 


HORSESHOES  and 
HORSESHOE  NAILS 

"Bell"  and  "MRM" 
Brands 


SALES   OFFICES: 
MONTREAL  TORONTO 

VANCOUVER  ST.  JOHN 


PIG  IRON 


PUTTY 


CORRUGATED 
FASTENERS 


TACKS 


STAPLES 


WIRE  HOOPS 


SPIKES 


COTTER  PINS 


PROMPT 
SHIPMENTS 


WINNIPEG 
HALIFAX 
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For  Spring  Weddings 

COMMUNITY   SILVER  PLATE 

in  all  the  beautiful  designs  that  are 

to  be  had,  sells  on  sight. 


Avalon. 


Classic.         Louis  XVI.         Sheraton.       Flower  De  Luce. 


Another  good  line  we  have  is  Wal- 
lace's 1835  Plated  Ware  Extra  Sec- 
tional Quality 


ADVERTISING  HAS 
CREATED  A  UNIVER- 
SAL  DEMAND  FOR 
COMMUNITY  SILVER 
PLATE  THAT  NO  SUB- 
STITUTE CAN  WELL 
MEET.  THIS  ADVER- 
TISING IS  BACKED  BY 
QUALITY.  IT  IS  THE 
in  Joan^Pattern  like  cut.  GREAT    RIVAL    OF 

We    have    many    other    useful    gifts       STERLING  SILVER, 
such  as 

CARVERS     IN     CASES,     PEARL     HANDLE  Aok      FOR     PTFT 

KNIVES    AND    FORKS,    MANICURE    SETS,  ^°         rw        ^ 

ELECTRIC    IRONS,    ELECTRIC    TOASTERS,  LEAFLET. 

VACUUM  CLEANERS,  COFFEE  PERCO- 
LATORS, SALAD  SETS,  COLD  MEAT  FORKS, 
ETC 

CAVERHILL,  LEARMONT  &  CO. 


Head  Office  and  Warehouses 
MONTREAL 


BRANCH 

1073  Hamilton  St. 

VANCOUVER 
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Sap  Spouts 


Eureka  Style.  Royal 
Bronze  finish.  Cut 
full  size. 


No.  10 


Made  entirely  of 
malleable  iron. 
Tinned  finish.  Cut 
full  size. 


Woodyatt    6  feet 

8  " 

10  " 

12  " 

Telephone  Pattern  16  " 

Taylor's 8  ,; 

Kansas    7  " 


Boat  Builder's  Clamps 


Malleable  or  Cast  Iron  Frame,  Steel  Screw.     Malleable 
Swivel. 

Sizes  6,  8,  9  and  12-inch — japanned,   malleable  or  cast 
iron. 


Tree  Pruners 


The    working,    cutting    and    lasting    qualities    assure    perfect 
satisfaction. 

Sheffield  Steel  is  used  and  every  one  is  guaranteed. 


Woodyatt  Improved  Socket 


Order  from    your    jobber  ; 

if  he  cannot  supply 

you,  write  us. 

Taylor-Forbes 
Company,  Ltd. 

Head  Office  and  Works  : 

Guelph,    Ontario 


BLANCHES    AND    AGENTS: 
Taylor-iForbes  Co.,  246  Craig  St.  W.,   Montreal. 
Canadian  United   Mfrs.  Agency,  Loudon,  England. 
H.   G.   Rogers,   147   Trince   William   St..   St.   John,    N.B. 
H.    F.    Moulden   &    Son,   Travelers   Bldg...    Winnipeg,   Man. 
Taylor- Forbes    Co.,    Ltd.,    1070    Homer    St.,    Vancouver,    B.C 


Taylor's  Improved  Pattern  Pruner 


Kansas  Patent  Pruner 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd, 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Hohlfiid  Hammocks 


Possess    an    individuality    in 
Colors,  Patterns  and  Construc- 
tion that  make  them  leading 
sellers  everywhere. 


Our  yarn  is  made  of  the  very  best  high-grade  cotton. 

hard   spun,  thus   containing  the  most    tensile-   strength 

and    bringing   out    the    design    and    colors. 

Our    extra    stringing    cords    at    each    end,    three    in 

number,     add     triple    strength     where    the     greatest 

strain   prevails. 

Our    patented    end    casting,    to    which     the    cloth    is 

fastened    to    spreader,    will    not     permit    spreader    to 

poke    through    cloth. 

IF   YOU    WILL,    D'ROP   US   A   CARD    WE'LL    GIVE 

YOU    SOME    MORE    IMPORTANT    PACTS    ABOUT 

the    HOHLPELD    LINE., 


The  Hohlfeld  Manufacturing  Go. 

PHILADELPHIA,  PA. 


N°386 

STANLEY  JOINTER   GAUGE   FOR 
IRON  PLANES 

A  tool  that  will  enable  the  workman  to  plane  bevels 
of  an}*  angle  between  30  and  90  degrees,  or  to  square 
up  the  edges  of  boards  with  extreme  accuracy. 

The  method  of  attaching  same  to  a  Plane  is  such  as 
to  insure  its  being  absolutely  rigid  when  in  use. 

All  parts  except  the  knob  are  of  metal  and  the  joints 
and  bearing  surfaces  are  machined. 

Show  this  new  Gauge  to  your  wood- working  cus- 
tomers.  You  will  find  them  to  be  greatly  interested. 
Special  circular  containing  complete  description  upon 
request. 

Manufactured  by 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


John  Wanamaker  says  that  advertising  doesn't  jerk  — 
it  PULLS.  He  ought  to  know,  and  yet  some  men  think 
that  advertising  should  go  against  all  rules  and  prece- 
dents and  jerk  them  to  success  with  one  tremendous  yank. 
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Combining 
Elegance  and  Utility 


The  Starrett  Vernier  Caliper  is  the  recognized  standard  for  fine 
measurements  where  a  micrometer  cannot  be  used.  A  machinist 
cannot  measure  any  more  accurately  if  he  keeps  the  Starrett  Vernier 
Caliper  in  the  velvet  case — but  he  keeps  it  in  better  condition  and  is 
more  pleased  with  his  possession.  Moreover  a  machinist  is  more 
likely  to  buy  the  tool  when  it  is  shown  him  in  the  case  than  when 
shown  alone. 


Every  hardware  salesman  should  remember  that  a 
man  whose  work  requires  skill  and  accuracy  is 
proud  of  his  personal  equipment.  It  is  selected  and 
paid  for  by  him.  That  is  why  our  vernier  calipers, 
or  micrometers  or  bevel  protractors  in  their  cases 


appeal  to  the  pride  of  the  mechanic.  There  is  no 
extra  charge  for  these  cases  with  the  vernier  caliper 
— the  retail  prices  including  cases  being  as  follows: 
4"  $13.00,  6"  $15.00.  9"  $18.00,  12"  $20.00,  24"  $25.00. 


SEND  FOR  A  SUPPLY  OF  CATALOGS  No.  20-M.A. 

The  L.  S.  Starrett  Company,  Athoi,  Mass. 

WORLD'S   GREATEST  TOOLMAKERS  «-43i 

New  York  London  Chicago 
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You  Make  Firm  Friends 
With  the  "Famous  Five 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

(Made  in  Canada) 

You  can  depend  on  the  "Famous  Five"  to  build  up  your  file  trade.  They  are  Economical  to 
buy.  Ejficie?it  to  use.  Science  in  design.  Perfect  in  manufacture.  Uniform,  in  quality. 
Diversified  in  types.  Pushed  by  aggressive  advertising.  Protected  by  "square  deal"  policies. 
Stocked  in  huge  lots  at  our  plant.     Shipped  immediately  on  your  orders. 

With  50  years'  experience — 5  great  plante--60,000,000  output  yearly —and  90% 
of  the  Canadian  trade — we  have  an  interesting  proposition  for  you  in  the  "Famous 
Five." 

Write  for  FREE  copy  of  "File  Filosophy"  and  our  Complete  General  Catalog 

NICHOLSON  FILE  COMPANY 

PORT  HOPE.  E,J°,yb.'K,.  ONTARIO 
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SAFETY 
FIRST 


See  That 

THIS   MARK 

OF  HIGH  QUALITY 

Is  On    Every    j 

Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
©n.      Have    you    a    supply    of 
stock  sizes? 


Inquiries  Solicited. 

Canada    Wire   &    Iron 
Goods  Co. 

r         Hamilton.  Out. 


•■••• ■iiiiiiiiiiiX  ViKii 

•  •■•■■••••■■••■■a ■ ■••■■■■•■■■•iiiiiiiS    !•■••■■ 


Sure  Sellers 

IN 

Our  Plan 

To  create  new  methods  and 
improve  on  the  old. 

Franco  Penlite 

Smallest,  handiest  flashlight  ever  produced. 
Made  up  exactly  like  a  fountain  pen — with  a 
safety  clip  that  grips  the  coat. 

Its  newness  makes  it  a  big  seller  and  the 
present  demand  promises  to  make  it  the  future 
flashlight.  Equipped  with  the  famous  Franco 
Radio  Batteries  and  Lamps  to  insure  perfect 
satisfaction. 

QUALITY  PRODUCTS 


Write  for  illustrated  catalogue    to  your  jobber 

'vjjmwmniif  or  direct  to 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  Kins    Street    West,  TORONTO,  ONTARIO 
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OUR  1915  PRICE  LIST  ON 


"MADE 

IN 

CANADA" 


->  ■  I 


..y-~ 


v<itP 


r^tS^LMS^'^ 


10-foot  lengths — No  prick  marks — Absolutely  perfect  fitting. 


DIE-STAMPED  EAVETROUGH   and 


Tight  seam — Easy-fitting — Straight  and  true. 

CONDUCTOR  PIPE 


"  QUALITY 
FIRST" 


C 

it 


Is  now  ready  for  distribution.  Drop  us  a  card.  Elbows,  Shoes,  Ridge,  Valley, 
Nosing,  Standing  Seam  Roofing,  etc.  Write  for  your  copy  of  our  1915  Price 
List  to-day.    It  will  help  you  to  get  business. 

THE  METALLIC  ROOFING  COMPANY,  LIMITED 

MANUFACTURERS 
TORONTO   and   WINNIPEG 


I 


M  I^jj^ 


-^      ■*■•*   iiiiiiiiiiiiiiiiii 


No.   1 


No.  4 


No.  5 


§  Keystone 


CAN   CHANGE  IN  TWENTY  MINUTES. 


IRON— '  B"  PATTERN 

Sold  Drilled  or  Calked 


The  best  Iron  Shoe  on  the  market  for  general  utility 
purposes.  This  shoe  is  made  of  selected  stock,  double 
refined,  and  is  creased  to  prevent  snow  from  balling 
in  hoof. 


Red  Tip  Calks  and 

Superior  to  the  ordinary  shoe  ^^  1"^  f\d^  C 

in  many  ways.  b^J  M.  A  \^  ^^  ^J 

Calks  wear  sharp   with   use, 

and   when   worn   out   can   be 

replaced  with  new  ones  in  twenty  minutes  at 

very  little  expense  as  compared  with  that  of 

ordinary  shoeing,  and  at  a  big  saving  of  time. 

Horse  shoers  use  and  recommend  them. 

Booklet  "T"  gives  full  information. 

We'll  be  pleased  to  send  it. 

The  Neverslip  Manufacturing  Co. 

U.S.  Factory :  New  Brunswick,  N.J. 

Canadian  Factory  and  Offices  : 

559  PIUS  IX  AVENUE  -  -  MONTREAL 
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Geo.  Wostenholm  &  Son's 


SHEFFIELD, 


ENGLAND 


Celebrated  I  XL  Cutlery 

Quality    pattern    finish     unexcelled 


Each   blade  hand   forged,  inspected,  and  thoroughly   tested, 
by  master  workmen  before  leaving  the  factory. 

Can  now  be   had   in  full  range  of  former  German  patterns. 

n  iii  n     i         i'  ij  A    Macfarlane  &  Co., 

Stocked  ay  all  leading  jobbers.  Montreal 

Canadian  Representatives 
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SIX 

DEALER 

HELPS 

FREE, 


■UM*Jhha-Hm*j\M.ijj 


Steel  fishing  Rods 

FREE,      FREE 


A  "Bristol"  1915  Art  Calendar— FREE— 16  x  20,  in  full  colors,  painting  by  Philip  R.  Goodwin. 

Metal  Store  Sign— FREE.     Hanger  loop,  gray  enamel,  gold,  red  and  black,  size  7  x  16  inches. 

Art  Window  Cut-Out  FREE — 3  panels,  in  full  colors,  centre  panel  same  as  calendar,  beautiful  display 
for  store  or  window.    Size  27  x  34  inches. 

NEWSPAPER  ELECTROS— FREE.     Send  for  proof  sheet  showing  31   different  newspaper  cuts  we 
give  free.   Get  it  to-day. 

CATALOGUE— FREE.  Describes  and  illustrates  31  different  "BRIS- 
TOL" Steel  Fishing  Rods.  Tn  order  to  know  the  complete  line  you 
should  have  this  catalogue. 

4-page  CIRCULARS— FREE.  Tell  us  how  many  you  want— 50,  75, 
100,  200  or  more,  and  we  will  send  them  to  you  without  cost.  They 
are  beautifully  illustrated  on  4  pages,  and  describe  11  different  rods  in 
a  way  which  will  make  every  fisherman  feel  the  need  of  more  rods. 


i 


THE  HORTON  MFG.  CO. 

302  Horton  St.,  Bristol,  Conn. 


Horton    Mfg.   Co., 

302  Horton  St.,  Bristol,  Ct. 
I'lease  send  us  at  once  the  following 
Dealer  Helps. 

(  )  1915  art  calendar  FREE. 

(  )  Aletal  store  sign  FREE. 

(  )  Art  window   cut-out  FREE. 

I  )   Newspaper    proof   sheet    FREE. 

(  )   Catalogue    FREE. 

I  )  4-page  circulars  FREE. 

Name    

Street  


City  State 


.<s>°ffi&& 


r 


:Mim  \£ 


"\ 


No  Noise 

But  the 

Swish  of 

the  Blades 


Runs  easy.  Fascinates  the 
purchaser  and  converts 
him  into  a  s  ub  -  agent. 

Whoever  starts  to  sell 
Townsend  Mowers,  con- 
tinues to  do  so. 

For  sale  by  all  Canadian 
Jobbers. 


ASK  FOR  CATALOG 

S.  P.   Townsend 
&  Company 


ORANGE 


N.  J. 


V. 


J 


IS 
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High  Quality 

TOOLS 

that  you'll  find 
vary   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Do  any  of  your  Customers 
use  Gas,  Gasoline,  Steam 
Engine,  Electric  or  Wind- 
mill power?  If  they  do  don't 
overlook  the  sale  of  this 
machine. 

The  Playtime 

is  a  great  hand 
washer  and  re- 
quires no  extra 
fittings  to  convert 
it  into  a  power 
machine.      The 

gearing  is  all  beneath 
the  tub  and  no  shifting 
of  a  belt  is  necessary  to 
open  or  close  the  cover. 

Makes  a  big  hit  with 
the  farmers. 

Cummer-Dowswell  Limited 

HAMILTON,  ONT. 

MAKERS 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


BUFFALO 


AUTOMOBILE 
Oils  and  Lubricants 

Have  been  tested 

Have  been  tried 

and  have  satisfied. 

Thousands   of    the    most    discriminating    buyers    in 

Western  Canada. 

Not  made  for  any  particular  car  but  gives  entire 

satisfaction  on  ALL. 

Is  a  trade  winner,  and  is  THE  ONLY  OIL  NOT 

SOLD  DIRECT  TO  THE  CONSUMER. 

Be   prepared   for    the   opening   of   the   Automobile 

season  by  placing  your  order  NOW  with 

Prairie  City  Oil  Co.,  Limited 

WINNIPEG,  MAN. 
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The  New  H  &  R  Self-Loading  Pistol  caiiber25(6.35M/«) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular  de- 
scribing this  pistol,  also 
a  catalog  of  our  com- 
plete line,  will  be  mailed 
to  any  address  on  re- 
quest. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  for  this 
pistol. 


715  Park  Avenue 
Worcester,  Massachusetts,  U.S.A. 


The  ever -increasing 
output  at  home  and 
:abroad  is  the  best= 
proof  of  the  popular- 
ity and  efficiency  of 


Made  of  the  highest  grade 
materials  by  expert  work- 
people in  a  healthy  fac- 
tory: ALL  being 


ENTIRELY 
BRITISH 


therefore  meriting  the  con- 
fidence of  Retailer  and 
public  alike. 


DAISY 

VACUUM   CLEANER 

Throughout  the  World  the  quality  of  workman- 
ship and  the  excellence  of  .design  have  been  proved 
to  fulfil  the  requirements  of  extreme  climates  to 
better  purpose  than  any  other  cleaner.  The 
materials  from  which  the  Daisy  Vacuum  Cleaner 
is  made  are  carefully  selected  and  practically 
imperishable  under  any  climatic  conditions. 
Write  at  once  for  Trade  Terms  and  Illustrated 
Booklet    "77" 

The  Daisy  Vacuum  Cleaner 
Company,  Limited 

LEAMINGTON  ROAD,  GRAVELLY  HILL, 
BIRMINGHAM. 

Telegrams:    "Ileklean    Birmingham." 
Telephones :   405  and  406   East. 
ABC  Code,  5th  Edition. 
Contractors   to    the  British    Government. 


"BABY"  DAISY,  £4  4s. 

We      specially      recommend      this 
Model  for  general  Household  use. 

Handsomely    made    in    solid    Oak, 
with     nickel-plated     fittings,     has 
quadruple    belloios,    and    is    col- 
lapsible. 

Larger    sizes    63  -,    84/-, 
and   105/-. 
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J^lade  in   Canada 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please  note  the  following  SPECIAL  PRICES— 
Sample  order  solicited: 

Fine   Polished    Colored   Handle* 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
■  for    dealer    prices — for    dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Brooms 
and  Whisks 

You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner  Company 

LIMITED 

PORT  ELGIN  ONTARIO 


Wrought  and  Steel  Plate 


ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


■'.•''•W.'.".-.'.'.-'.'.!.'.'...'.'.1.*  '■'■■!. 


Annealed  Rivet  Burrs;     Felloe 

Plates.      Sheared  and  Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


.'■'.v..i-.'--.-.-.'..-;;L'.iv-.'.>.'-.-i.  !■!■■■.-■•■  '■ 


March  13,  1916. 


HARDWARE     AND     METAL 


21 


BEWARE  OF  INFRINGEMENTS 

As   We    Propose   to  Prosecute   all   Infringements   on   the   Patent   of   Our 

WRIGHTLIGHT  LANTERNS 

The  ONLY  Cold  Blast  Pattern  that  is  ORIGINAL  and  GENUINE. 

With  PATENTED  UNDETACHABLE  EARS,  swedged  around  the 
tubes,  and  "mushed"  firmly  in  between  the  junction  of  tubes 
and  body — a  tenacious,  solderless  grip,  that  cannot  be  torn 
loose. 

We  are  the  original  inventors  and  patentees  of  this  feature,  which 
is  found   on    WRIGHTLIGHT   Lanterns  only. 

Patented  in   Canada  and   the  United  States. 

That  the  value  of  this  invention  Is  understood  by  the  makers  of 
other  Lanterns,  is  clearly  evinced  by  the  numerous  attempted 
imitations   that   are   constantly   appearing. 

BEWARE    of   these    imitations BEWARE    of   infringements    of 

our   Patent— STICK   to   the  genuine   WRIGHTLIGHT. 

The  other  merits  of  the  WRIGHTLIGHT,  exclusive  of  the  Patent- 
ed Undetachable  Ear  feature,  recommend  it  to  all  in  search 
of  a   brilliant,   powerful,   long-time  light-giving   Lantern. 

RING — Heavy  wire,  with  the  clip  inserted  in  slot  and  spread 
underneath,   and   soldered.,     Can't   come   off. 

TUBES— T-wo-piece,  pressed,  swedged  and  ribbed  longitudinally. 
Perfectly  smooth  interior  surface  for  air  passage.  Uninter- 
rupted air  circulation  is  a  paramount  feature  to  insure  a 
steady  burning  flame.  There  are  no  holes  in  our  tubes  to 
put  the   Lantern   out — accidentally. 

BAIL — Self-erecting,   attached   to  Undetachable  Ears. 

LIFT — ilnside,  works  easily  and   with   precision. 

WELL — Dome  shape,  drawn  in   one  piece,  perfectly  leak-proof. 

BOTTOM— CoDcave — bulged   upwards — cannot  touch  the  ground. 

GLOBE  WIRES— Clasp  globe  firmly,  and  won't  let  it  fall  out. 

BURNER— Steel,  locked  on.  Can't  come  off  until  twisted  side- 
ways. 

GLOBE — Long  or  short,  to  suit  the  individual  tastes  of  all  cus- 
tomers. 

STOCK — I.  X.  Charcoal  throughout,  with  bright,  heavy,  pure  tin 
coating. 

E.  T.  WRIGHT  CO.,  LIMITED,  Hamilton,  Canada 

When   in   need   of   RUBY   GLOBES— write  us 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES- WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


TWO  CENTS  PER  WORD 

You  can  talk  across  the   continent  for  two  cents 
per  word  with    a   Want   Ad.   in    this    paper. 
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28    "  Service    '  Branches    Throughout 
Canada. 


Canadian    Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Wherever  Possible 
Patronize  Home  Industries 


BUY  RUBBER  GOODS 

(Lawn     Hose,     Tires,    Mats    and    Matting, 
Plumbers'  Supplies,  Jar  Rings,  Hockey  Pucks,  etc.) 

MADE  IN  CANADA 


Our  line-up  is  complete.  Our  quality  is  unex- 
celled, and  our  prices  are  right.  Let  us  show 
you  what  we  can  do. 

It  is  our  desire  to  serve  you. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28    "  Service       Branches    Throughout 
*  Canada. 
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Your  Screen   Door   Business   to 
Bigger  Sales  and  Better  Profits 

Your  trade  will  gladly  pay  more  for  screen  doors  fitted  with  good-looking,  sub- 
stantial wrought  pulls  in  place  of  the  flimsy  kind.  And  you  will  boost  your 
spring  and  summer  screen  door  business  and  your  sales  of  this  kind  of  hard- 
ware if  you  have  in  stock  and  are  displaying  the 

PEXTO  Utility  Pull 

For  Doors,  Sash,  and  Cabinets 

Handsome  in  design,  full-sized  for  a  comfortable  grasp,  strong  and  well-made,  this  new 
Pexto  Pull  has  been  a  big  seller  from  the  start.  Can  be  furnished  in  wrought  steel, 
bronze,  or  brass,  in  any  of  the  ten  finishes  most  popular  with  the  trade.  Packed  one 
dozen  in  a  box  with  screws.    Two  gross  boxes  in  a  case,  weight  55  lbs. 

Get  your  order  in  quick  for  immediate  business. 

The  Peck,  Stow  &  Wilcox  Company 

MFRS.  Mechanics'  Hand  Tools,  Tinsmiths'  &  Sheet  Metal 
Workers'    Tools  &  Machines,  Builders'  &  General    Hardware 


Southington,  Conn. 


Cleveland,  Ohi< 


The  Substitutes  for    « 


CANADA 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEEN'S  HEAD"  WEAR 

or 

"QUEEN'S   HEAD"   SATISFACTION 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist   on   "DOMINION    CROWN* 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Courtesy  in  Correspondence 

The  Value  From  a  Business  Standpoint  of  Answering  Letters  Promptly  and  Well- 
Business  Men  as  a  Rule  Have  Not  Striven  Hard  Enough  to  Achieve  Corres- 
pondence Efficiency. 


DURING  the  past  year  matters  per- 
taining' to  credit  have  loomed 
large  in  the  business  world.  As 
a  result  of  the  uncertain  conditions, 
which  undoubtedly  have  prevailed,  credit 
lines  have  been  narrowed  and  the  elas- 
ticity which  was  once  a  rather  marked 
feature  of  credits,  has  disappeared  more 
or  less.  This,  of  course,  is  inevitable 
when  money  becomes  tight. 

"We  have  had  to  be  strict  recently," 
said  the  credit  man  of  a  certain  large 
wholesale  house.  "In  order  to  keep  our 
own  finances  shipshape  it  has  been  neces- 
sary to  press  for  payments  more  per- 
sistently than  before.  This,  of  course, 
has  led  to  difficulties  and  even  to  un- 
pleasantness in  a  few  cases.  The  un- 
pleasantness has  been  due  very  largely, 
however,  to  certain  habits  that  retail 
merchants  have  developed." 

He  went  on  to  recite  certain  in- 
stances. In  one  case  a  well-known  hard- 
ware firm — firmly  established'  for  forty 
years  and  known  to  be  solid  although 
perhaps  temporarily  a  little  short — owed 
a  rather  substantial  amount  to  the  whole- 
sale house  in  question.  Efforts  were 
made  to  collect  the  money  in  the  usual 
way  but  without  results;  in  fact,  no  re- 
plies even  were  received.  Finally  the 
credit  man  wrote  a  rather  sharp  letter; 
and  was  given  the  same  treatment — con- 
tinued silence.  He  wrote  again,  and 
again.  In. all  eight  letters  were  address- 
ed to  this  retailer  and  not  a  scratch  of 
the  pen  was  received  in  reply.  Finally, 
a  man  was  sent  to  call  on  the  merchant 
to  get  the  matter  fixed  up  and  he  had  no 
difficulty  in  completing  arrangements 
satisfactory  both  to  the  merchant  and 
the  house.  The  merchant's  explanation 
of  his  continued  neglect  of  the  matter 
was  that  he  was  quite  sound  and  could 
be  expected  to  pay  in  time  as  the  whole- 
sale house  well  knew.  Under  such  cir- 
cumstances, why  bother  writing  letters? 

Courtesy  in  correspondence — and  by 
courtesy  is  included  promptness  for  it  is 


the  worst  kind  of  discourtesy  not  to 
answer  a  letter  promptly — is  something 
that  all  business  men  should  cultivate. 
Tt  is  surprising  how  absolutely  lacking 
in  courtesy  a  large  proportion  of  busi- 
ness men  are.  And  this  statement  is  not 
intended  to  apply  only  to  retail  merch- 
ants by  any  means,  for  the  same  fault 
can  be  traced  to  all  branches  of  trade 
and  commerce  and  certainly  is  not  more 
noticeable  among  retail  merchants  than 
among  wholesalers  and  manufacturers, 
having  due  regard  for  the  fact  that  the 
wholesaler  and  manufacturer  have  better 
facilities  for  attending  to  correspond- 
ence and  are,  therefore,  more  to  blame 
when  lapses  do  occur. 

Countless  cases  could  be  quoted  to 
show  the  almost  inevitable  trouble 
which  follows  on  any  discourtesy  in  cor- 
respondence, intentional  or  entirely  in- 
advertent as  the  case  may  be.  A  man 
had  been  a  subscriber  to  a  certain  maga- 
zine from  the  time  it  had  been  started. 
He  felt  that  the  magazine  was  an  old 
friend  of  his  and  that,  in  view  of  the 
long  and  continued  attention  he  had 
given  to  it,  he  should  be  regarded  as  a 
friend  of  standing  by  the  publishers. 
When  his  subscription  ran  out  one  year 
he  forgot  to  send  in  the  wherewithal  for 
the  renewal  and  in  time  got  a  notice  to 
pay  up.  This  he  again  neglected  and, 
after  the  lapse  of  a  certain  length  of 
time,  a  second  letter  came  along  demand- 
ing payment  in  rather  peremptory  style. 
The  truth  of  the  matter  was  that  the 
letter  had  been  sent  out  by  a  member 
of  the  office  staff,  who  had  no  knowledge 
of  this  particular  subscriber  and  regard- 
ed the  account  as  similar  to  any  other 
item  on  the  book.  The  subscriber,  how- 
ever, took  it  as  a  personal  affront.  It 
took  several  letters  from  the  heads  of 
the  firm  to  smooth  over  the  mistake  of 
the  junior  who  wrote  that  discourteous 
epistle. 

A  retailer  who  had  been  buying  a  lot 
of  goods  from  a  certain  wholesale  house. 


made  a  request  that  a  certain  rule  of 
the  house  be  waived  in  his  favor.  He 
did  not  expect  with  any  degree  of  cer- 
tainty that  his  request  would  be  com- 
plied with;  and  he  had  no  intention  of 
persisting  in  his  request  if  the  reply 
were  in  the  negative.  In  refusing  to  de- 
part from  the  set  rule  covering  the  point, 
an  official  of  the  wholesale  house,  made 
use  of  the  extremely  unfortunate  phrase 
that  they  "would  not  think  of  it  for  a 
minute."  It  made  the  merchant's  re- 
quest seem  unreasonable,  childish  even. 
He  resented  it  deeply.  The  phrase  stuck 
in  his  crop.  One  day  shortly  after  a 
traveler  for  this  house  came  in  on  his 
regular  call.  He  was  very  brusquely  re- 
fused a  hearing.  "I  wouldn't  think  of 
dealing  with  your  firm  for  a  minute," 
said  the  merchant  emphatically! 

Unreasonable,  you  say?  Yes.  perhaps 
it  was;  but  this  instance  is  not  unusual. 
The  smallest  mistakes,  an  unfortunate 
phrase,  a  slip  of  the  tongue,  may  alien- 
ate a  good  customer  or  lead  to  heavy 
losses. 

Letters  are  the  most  common  means 
of  contact  between  men  engaged  in  busi- 
ness. More  business  is  transacted  by 
mail  than  by  personal  contact.  It  is,  in- 
deed strange  in  view  of  this  self-evident 
fact  that  so  many  business  men  give 
little  thought  to  rendering  themselves  ef- 
ficient for  carrying  on  business  by  mail. 

Men  have  been  doing  business  with 
other  men,  perhaps  for  years,  without 
any  means  of  mutual  acquaintance 
other  than  through  the  medium  of  the 
letters  exchanged.  The  sales  manager 
of  a  wholesale  hardware  house  has  a  cus- 
tomer that  he  may  never  have  seen 
though  countless  letters  have  been  ex- 
changed between  them.  He  judsres  his 
customer  by  what  the  latter  writes — and 
what  he  doesn't  write.  The  merchant, 
on  the  other  hand,  judges  the  sales  man- 
ager and  to  a  great  extent  also  the  house 
itself  by  the  "letter  efficiency"  of  the 
(Continued  on  page  28.) 
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When  Business  Can  Be  Secured 

A  Review  of  Conditions  in  the  Farming  Communities  —  Farmers  Have  Money  to 
Spend  and  Some  Merchants  are  Getting  a  Good  Share  of  It. 


THERE  are  evidences  on  all  hands 
that  the  business  situation  in  Can- 
ada is  showing  an  improvement. 
The  improvement  may  not  be  as  marked 
as  many  had  expected;  certainly  it  is 
not  as  large  as  everyone  would  have  liked 
to  have  seen.  There  is,  however,  an  un- 
mistakable improvement  which  can  be 
regarded  as  the  precursor  of  better 
things  in  the  near  future. 

Undoubtedly  one  of  the  main  factors 
in  the  situation  has  been  the  basically 
healthy  condition  of  business  in  the  rural 
communities.  As  has  been  pointed  out 
frequently  in  Hardware  and  Metal,  the 
farmers  of  Canada  are,  and  have  been 
for  some  time,  in  a  sound  and  reason- 
ably prosperous  position.  Crops  have 
been  good  this  last  few  years  and  prices 
have  been  high.  Added  to  this  has  been 
the  conserving  effect  of  the  economical 
wave  which  swept  over  Canada  eighteen 
months  ago  and  which  has  been  perse- 
vered in  ever  since.  It  is  probably  not 
exaggerating  the  fact  to  state  that  at 
the  present  time  the  farmers  of  Canada 
have  more  money  at  their  disposal  than 
for  a  long  time  in  the  past.  All  that  is 
needed,  therefore,  to  bring  conditions  in 
Canada  back  to  normal  by  fall  is  a  good 
crop  this  summer.  It  is  much  too  early, 
of  course,  to  hazard  any  predictions  on 
this  score,  but,  with  the  determined  ef- 
forts which  are  being  made  to  increase 
the  production  of  the  farm  and  to  en- 
large the  acreage  under  culti- 
vation in  the  West,  there  is 
every  reason  to  hope  for  a  bum- 
per crop. 

As  convincing  evidence  of 
the  sound  conditions  in  the  rural 
communities  a  number  of  clip- 
pings are  reproduced  on  the  op- 
posite page.  These  have  been 
secured  from  newspapers  in  all 
parts  of  the  country,  and  have 
been  selected  at  random  from 
an  almost  countless  number  of 
items  of  a  similar  nature.  The 
information  contained  in  these 
clippings  points  the  moral  of  the 
statement  frequently  brought 
forward  in  Hardware  and  Metal 
that  the  retailer  must  look  to 
an  increased  trade  with  the 
farmer  as  the  means  of  improv- 
ing his  position  in  the  immediate 
future. 

And  some  of  them  are  doim>' 
this: 


A  $2,000  Increase. 

In  Hagersville  there  is  a  certain  hard- 
ware dealer  who  in  1914  showed  a  $2,000 
increase  over  1913,  and  1913  was  $1,800 
ahead  of  1912 — another  bit  of  evidence 
that  the  farmers  have  the  money,  and 
that  not  all  of  them  at  any  rate  are  sit- 
ting tight  upon  it.  This  hardware  dealer 
is  no  pessimist.  He  is  just  a  plain,  hard- 
working business  man,  who  is  going  af- 
ter the  business  and  getting  it.  If  you 
were  to  stand  beside  his  counter  and 
watch  him  attend  to  a  customer,  you 
would  find  that  personal  salesmanship 
is  a  big  factor  in  the  increase  in  this 
man's  business.  He  is  out  to  make  1915 
a  record  year,  and  because  his  trade 
comes  from  a  farming  community  he  in- 
tends to  realize  that  increase.  Don't 
you  think  he  will  get  it? 

In  Caledonia,  a  town  not  far  from 
Hagersville,  is  a  dry  goods  merchant, 
whose  business  in  1914  showed  an  in- 
crease of  10  per  cent,  over  that  of  1913. 
This  man  endeavors  to  keep  up  with  the 
times.  About  once  a  month  he  takes  a 
trip  to  Toronto  to  look  over  stocks  of 
goods  on  lines  that  interest  him.  He 
buys  in  smaller  quantities  than  usual, 
but  he  buys  oftener.  He  maintains  that 
a  good  percentage  of  that  10  per  cent, 
increase  is  due  to  the  fact  that  he  has 
been  purchasing  in  small  quantities  and 
making  turnovers  more  quickly. 

There  is  another  grocer  in  Hagersville 


The   real   ammunition   of  war. 

— Prom  the  Chicago  Herald. 


who  last  year  did  a  $30,000  business.  He 
is  carrying  a  stock  of  approximately 
$3,000,  and,  therefore,  is  turning  it  over 
at  the  rate  of  ten  times  within  the  year. 
"We  are  buying,"  he  said,  "just  as 
many  goods  as  ever,  although  not  in  such 
large  quantities.  We  are  going  into  the 
market  oftener.  The  business  of  1914 
showed  an  advance  of  10  per  cent,  over 
that  of  1913,  and  January  of  this  year 
is  equal  to  last,  even  if  we  did  not  re- 
alize an  increase."  "With  me,"  re- 
marked another  merchant,  "collections 
are  just  a  little  more  difficult  to  get,  for 
I  find  that  farmers  here  have  a  tendency 
to  hold  their  grain  in  anticipation  of 
higher  prices,  and  a  few  others  are  just 
a  little  slow  in  paying  their  bills." 

"Our  business,"  declared  a  hardware 
dealer  in  Caledonia,  "showed  a  small 
increase  in  1914  over  that  of  1913.  It 
was  small,  but  it  was  an  increase,  so  we 
have  nothing  to  complain  of.  The  pres- 
ent situation  suggested  to  us  that  it  is 
a  splendid  time  to  reduce  our  stock,  and 
when  we  have  it  in  the  proper  condition 
we  shall  in  future  buy  not  quite  so 
much,  but  more  frequently." 

More   Business — More   Cash. 

A  Mount  Hope  general  merchant  told 
the  writer  that  1914  was  absolutely  and 
unqualifiedly  the  best  year  he  ever  had. 
"I  took  in  more  money,"  he  added, 
"made  more  cash  sales  than  I  ever  did 
before.  January  of  this  year  showed  no 
let-up  in  the  increase  of  business,  and 
since  the  war  broke  out  I  have  been  able 
to  make  substantial  increases  every 
month." 

"A  great  many  people,"  a  Haldimand 
County  banker  said,  "have  the  idea  that 
the  farmers  are  selling  their  grain, 
stock,  etc.,  at  greatly  increased  prices, 
and  depositing  the  money  to  their  sav- 
ings account  in  the  bank.  Let  me  say 
this,  that  so  far  as  we  are  concerned  this 
is  not  the  case.  It  looks  to  me  as  if  the 
farmers  are  buying  better  than  ever, 
because  they  are  getting  more  money 
for  their  products." 

Still  another  Hagersville  merchant  de- 
clares that  his  January  business  of  1914 
showed  a  splendid  increase  over  that  of 
1913,  and  that  January  of  this  year  is 
equal  to  last.  This  firm  is  buying  just 
as  many  goods  now  as  ever,  although  in 
smaller  quantities  and  more  frequently. 
The  only  difference  from  normal  times 
is  that  they  are  getting  after  the  busi- 
ness more  strenuously. 

(Continued  on  page  28.) 
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PROSPERITYJN  WtS1 

C.P.R.  ANTICIPATE  IMMENS] 
CROP  AREA  THIS 
"   YEAR 


Saskatchewan 
Crop  Acreage 
Wul  Be  Large 

— ■ '  r   of  Siv&at 


WINNIPEG.   Feb.    2*—  The    C.    K    «. 

authorities  are  pVoivhesying  a.  bumper 
crop  this  year  in  .Saskatchewan  and 
Alberta,  with  general  prosperity  re- 
sulting:. More  land  is  uwder  cultiva- 
tion, they  say  than  ever  before  in  the 
history  of  the  Dominion.  The  price  is 
high  and  demand  exceptional  and  the 
authorities  say  they  have  every  reason 
to  believe  Canada  will  make  a  record 
for  crop  production.  From  C.  P.  K 
headquarters  at  Montreai^comes  th 
statement  tliat  in  Saskatchewan  ex- 
perts have  estimatedxJJfE&O.OOO  acres  o 
now   plo^^T  and     rea 
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Tn     mm 

W  411)  Tiff  Flirt 


tod  are  ready  »°r  cenl.  *U  *>       per  cent. 
Estimated  thati9noV,  ready  io    attained  m 


atchewanv, 


Jrain   Growers  jr/in   s*t    a    ^ 
Support  This  year 


MAL  GOVERNMENT 
TO  SUPPLY  SEED 

GRAJNTOFARMERS 

auce  Bill  at  Coming  Session 
of  Legislature 

MCIPALITIES  TO 

J?^i_D{STRIBUTION 

»V    Will    Be    Advanced    By 
kvernment  to  Ensure  Success 
of  Scheme 


f\c  be  submitted  bv  -ho  J/.  a 

*>  next  sating  of  the  log,^,.  ,,. 

K«o    the   «nno«„cen,^,t      ,      e' 

f»SS.     '   Sir   R°dmo"J   »oMI„?' 

[e'bnr0   fhC   rti8,ri*««o„   i.ob-, 
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The   gov- 


IMPLEMENT  MEN 
ANTICIPATE  VERY) 

FAIRJUSINESS 

Farmers  Buying  Cautiously 
But  Trade  is  on  Better 
Basis  — More  Cash  and 
Shorter  Credit 

DRILL  BUSINESS 
EXPECTED  TO  BE  GOOD 

Tractor  Men  State  Outlook 
ib  Better  Than  a  Year 
Ago — Confidence  in  Coun- 
try Undiminished 

Although  it  is  somewhat  early  inj 
the  season,  the  prospects  of  a  big  crop! 
this  ynar  and  the  fact  that'- a  much 
larger  area  of  land  is  being  put  under 
cultivation  is  appare..tly  having  its 
effect  in  encouraging  the  implement 
firms. 

Information  given  to  "The  Phoenix" 
yesterday  by  a  number  of  agents  gave 
this  impression.  Boiled  down  to  a 
sentence  or  two,  the  pith  of  their  re- 
marks may  be  stated  as  follows: 

Hugh  Aird.  manager  of  the  Massey- 
Harris    Co.:     "Our    trade    this    spring 
wih    about    oalance'last   year's   trade, 
if  all   the  soil   that  is  prgnared  is 
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SASKATCHEWAN  ACRFAGt 
READY  FOR  CROP  IN  1915 
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BOOMING  AT  CRINAI 

Farmers  of  the  Dfstrict  Get- 
ting Better  Prices 
Than  Ever. 


[Special    to    The    Advertisor.] 
CRINAX,  Feb.  7.— The  patrons  of  the 

-rinan    Cheg 


EARI*Y  SPRING  PROMISED. 


$1000  VOTED 
BY  FARMERS' 
MUTUAL  TO 
BELGIAN  FUND 
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Publicity  the  Mainspring  of  Whitby 

Store 

Advertising  Considered  Helpful — A   Voting  Contest  for  Piano  Brought  Big 

Business — Taking  Advantage    of    Manufacturers  Help  in  Selling 

Paints — How  One  Thousand  Dollars  Worth  of  Business 

Was  Done  in  One  Day. 


"PUBLICITY"   is,  in  one    word,    the 

motto  which  W.  M.  Pringle  of 
Whitby  has  always  set  before  him  in 
his  business  dealings.  The  appearance 
of  his  store  itself  typifies  that,  for  the 
front  is  one  big  roomy  show  window 
with  excellent  facilities  for  making  an 
attractive  display.  The  day  the  repre- 
sentative of  Hardware  and  Metal  call- 
ed, a  really  attractive  display  of  wash- 
day needs  was  made,  washing  ma- 
chines, tubs,  clotheshorses,  wringers, 
etc.,  even  to  a  children's  play-set  being 
excellently  arranged.  This  led  to  the 
conclusion  that  Mr.  Pringle  was  an  ad- 
vertiser and  a  few  minutes  conversa- 
tion with  him  confirmed  this  belief. 

"Yes,  I  am  a  firm  believer  in  adver- 
tising of  many  kinds  and  use  and  have 
used  various  schemes  from  time  to 
time,"  he  said. 

"A  voting  contest  that  I  held  a  year 
ago  was  the  most  effective  means  of 
securing  business  that  I  ever  employ- 
ed, however.  The  prize  was  a  piano 
and  I  had  several  good  contestants, 
mostly  farmers,  and  this  brought  trade 
from  the  field  that  we  are  always  try- 
ing to  interest  in  our  stores  in  a  town 
like  this." 

This  contest  enabled  Mr.  Pringle  to 
clear  out  many  lines  which  were  selling 
slowly,  to  clear  up  old  accounts  and  in 
similar  ways  was  used  to  advantage  in 
improving  business.  For  instance,  a  line 
of  graniteware  was  placed  in  the  win- 
dow at  the  usual  price  but  with  a  large 
number  of  votes  in  the  piano  contest 
given  with  a  purchase  of  each  piece. 
This  and  other  lines  were  cleared  out 
quickly. 

Cleaning  Up  Old  Accounts. 

Special  inducements  were  given  to 
close  up  old  accounts,  a  big  number  of 
votes  being  given  with  the  settling  of 
each   outstanding  account. 

When  it  is  considered  that  close  to  a 
thousand  dollars  was  taken  in  on  the 
last  day  of  the  contest  its  value  as  a 
business   bringer   cannot    be   overlooked. 

Newspaper  advertising  is  used  to  a 
considerable  extent  by  Mr.  Pringle,  the 
local  weekly  papers  being  used  consist- 
ently. The  publication  of  a  number  of 
leaders  at  attractive  prices  has  been 
found  to  draw  considerable  trade  from 
the  farming  community.  Advertise- 
ments in  the  form  of  small  reading  no- 
tices in  the  local  columns  have  been 
found  to  be  effective  and  are  used  more 
frequently  than  display  spaces. 


Uses   Advertising   Helps   to   Manu- 
facturers. 

Advantage  has  been  taken  by  Mr. 
Pringle  of  the  helps  supplied  by  vari- 
ous manufacturers  from  time  to  time. 
For  instance,  this  spring  he  is  planning 
for  a  big  paint  trade  and  to  that  end 
will  run  in  the  local  paper  advertise- 
ments prepared  by  the  paint  manufac- 
turers. 

Circulars  will  be  sent  out  timed  to 
arrive  just  when  the  housewife  is  be- 
ginning the  spring  housecleaning  and 
these  will  set  forth  the  beauties  of 
cleanliness  and  the  economy  of  fresh 
paint.  By  these  means  a  considerable 
interest  will  be  aroused  in  brightening 
up  the  home  and  the  Pringle  store  will 
not  be  behind  in  its  share  of  the  busi- 
ness. 

A  new  store  is  contemplated  in  the 
near  future  and  while  the  present  one 
is  extremely  neat  and  compact,  larger 
quarters  are  desired  by  Mr.  Pringle.  In 
the  new  building  special  attention  will 
be  paid  the  store  front  as  this  is  one  of 
the  most  valuable  ways  of  attracting 
attention  and  securing  business  in  the 
estimation  of  Mr.  Pringle. 

® 


COURTESY    IN    CORRESPONDENCE. 

(Continued  from  page  25.) 
sales  manager.  What  possibilities  there 
are  for  mutual  misunderstandings,  for 
bickerings,  for  losses  of  business, 
through  carelessness  or  inefficiency  in 
correspondence!  And  on  the  other  hand 
what  opportunities  there  are  for  creat- 
ing friends,  for  widening  the  scope  of 
business  by  the  careful  study  of  effici- 
ency in  correspondence. 

The  object  of  the  writer  in  the  first  in- 
stance was  to  urge  the  advisability  of 
answering  letters  promptly;  but  the  sub- 
ject is  such  a  wide  and  important  one 
that  the  pen  unconsciously  strays  on  to 
some  of  the  other  phases.  Lack  of 
promptitude  in  answering  is  but  one 
phase  of  correspondence  efficiency.  To 
cover  the  whole  subject  a  whole  volume 
at  least  would  be  required. 

The  Position  of  the  Retailer. 

Before  leaving  so  fruitful  a  theme  it. 
would  be  advisable  to  devote  some  con- 
sideration to  the  subject  as  it  applies  to 
the  retail  hardwareman  alone.  His  posi- 
tion is  a  difficult  one  with  regard  to  the 
question  of  correspondence;  speaking, 
that  is,  of  the  average  hardwareman,  not 
of  the  dealer  with   a  large  store  and  a 


large  office  staff.  The  average  hardware- 
man  is  extremely  busy,  in  the  first 
place.  He  oversees  everything,  does 
most  of  the  buying,  takes  a  turn  in  the 
store,  writes  the  ads.,  and  surpervises 
the  books.  He  may  or  may  not  have  a 
bookkeeper  capable  of  looking  after  cor- 
respondence, with  the  chances  favoring 
the  negative.  He  possibly  does  not  own 
a  typewriter. 

It  follows  that  correspondence  becomes 
more  or  less  of  a  bugaboo.  When  a  busy 
man  is  confronted  with  the  problem  of 
squeezing  time  into  his  day  for  answer- 
ing letters,  perhaps  even  writing  them 
all  out  himself,  it  is  not  to  be  wondered 
at  that  he  falls  into  the  habit  of  "slack- 
ing," or  leaving  off  until  tomorrow  what 
he  doesn't  feel  like  answering  to-day. 

Recognizing  the  difficulties  to  the  full- 
est, it  must  still  be  asserted  that  the  re- 
tail hardwareman  who  permits  any 
slackness  whatever  to  creep  into  his 
methods  of  handling  correspondence  is 
upon  very  dangerous  ground  and  is  to 
be  severely  blamed.  Realizing  the  im- 
portance of  this  part  of  the  business,  he 
should  make  aranuements  that  would 
permit  him  to  handle  his  mail  with 
credit  and  profit  to  himself. 

For  there  is  profit  in  the  efficient 
handling  of  correspondence.  The  man 
who  answers  letters  promptly  and  well 
can  settle  promptly  matters  of  business 
which  drag  interminably  with  others, 
can  realize  the  advantages  of  having  well 
wishers  at  the  other  end,  can  command 
services  that  are  barred  to  the  man  who 
does  not  answer  promptly  or  gives  un- 
satisfactory replies. 

Courtesy  in  correspondence  is  a  bis 
item  in  a  merchant's  assets.  Lack  of 
it  is  nnmbered  amons-  his  most  damaa- 
ing   liabilities. 

@ 

WHEN     BUSINESS     CAN     BE 

SECURED. 

(Continued  from  page  26.) 

From  these  interviews  with  live  mer- 
chants, who  depend  largely  on  the  trade 
of  the  farmers  of  their  respective  com- 
munities, it  is  shown  that  a  great  deal 
of  the  "hard-times"  talk  rampant 
throughout  the  country  is  founded  on 
very  flimsy  facts.  It  stands  to  reason 
that  the  farmers  have  the  money  this 
year  in  view  of  the  high  prices  on  prac- 
tically all  farm  products,  and  wherever 
the  merchants  are  going  after  the  busi- 
ness enthusiastically  and  energetically 
they  have  been  getting  it.  The  moral  in 
these  interviews  is  plain — let  the  retail- 
er realize  that  there  are  bright  pros- 
pects for  better  business  among  the 
farmers;  let  him  conduct  a  strong  pub- 
licity campaign  through  the  local  papers. 
By  showing  new  and  high  standard 
goods  and  by  exercisin?  diplomatic  per- 
sonal selling  conversations,  he  is  bound 
to  get   the  business. 
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A    section    of    the    border    line 

between    Canada   and   the 

United    States. 


A   splendid   view    of   the   Canadian    Rockies 
In    the  route   followed    by   tourists. 


Another    view    of    the     Rockies — a     beauty 
spot   in    the   chain    of   national    parks. 


Bring  Tourist  Gold  to  Canada 


THE  importance  of  the  question  involved  in  the 
diversion  of  American  tourist  trade  to  Canada 
this  year  is  being  fully  recognized  throughout 
the  country.  At  intervals  since  the  first  of  the  year 
newspapers  in  various  parts  of  the  country  have  refer- 
red to  the  subject,  urging  action  along  the  lines  of  the 
article  which  appeared  in  Hardware  and  Metal.  Since 
this  article  appeared  more  newspapers  have  taken  the 
subject  up  and  it  seems  probable  that  the  agitation  for 
aetion  will  become  general. 

Correspondence  with  the  railway  companies  brings 
out  the  fact  that  the  publicity  campaigns  of  Canadian 
roads  have  already  been  planned  out.  The  railroads 
are  spending  large  amounts  on  publicity  with  a  view  to 
attracting  tourist  trade,  but  their  efforts  in  this  respect 
will  not  be  increased  this  year.  If  any  extra  effort  is 
to  be  made,  therefore,  it  will  devolve  upon  the  Gov- 
ernments of  the  Dominion  and  the  various  Provinces. 
This  is  perhaps  the  logical  procedure  for  a  campaign 
which  has  for  its  object  the  general  benefit  of  the 
country.  It  is  interesting  to  note  that  in  Switzerland 
all  publicity  matter  relating  to  the  pleasure  resorts  in 
the  Alps  is  handled  by  the  Swiss  Government.  It  is 
equally  significant  that  the  results  from  the  Swiss  cam- 
paign have  been  enormous.  Switzerland  has  been  get- 
ting year  after  year  a  huge  share  of  the  money  which 
American  tourists  spent  in  Europe. 

Undoubtedly  the  course  to  be  pursued,  provided 
that  the  Government  decided  to  take  some  action,  would 
be  to  advertise  the  advantages  of  Canada  in  a  few  of 
the  leading  American  periodicals.  Those  who  have 
studied  the  question  believe  that  a  strong  advertise- 
ment printed  in  a  few  of  the  leading  periodicals,  would 
produce  immediate  and  striking  results.  The  Cana- 
dian Government  could  secure  tangible  results  by  a 
simple  campaign  involving  little  trouble  and  compara- 
tively small  expense.  This,  at  least,  is  the  view  snared 
by  advertising  men  who  have  studied   publicity  prob- 


lems from  every  angle.  $20,000  well  invested  might  be 
expected  to  bring  back  many  hundred  thousand  in 
additional  tourist  traffic. 

And  the  salient  point  is  that  this  money  would  be 
distributed  impartially  throughout  the  country.  The 
railway  companies  and  steamship  lines  would  get  a 
large  share,  the  hotels  would  also  reap  their  toll,  but 
the  stores  and,  therefore  the  factories,  would  benefit 
also.  The  important  point  is  that  tourist  money 
would  be  brought  into  this  country  and  set  in  circu- 
lation; and  the  country  undoubtedly  would  benefit  as 
a  whole. 

Hardware  and  Metal  is  convinced  that  the  retailers 
throughout  the  country  generally  would  benefit  if  a 
campaign  along  the  lines  indicated  were  followed  out. 
Undoubtedly  it  would  result  in  bringing  more  people 
to  Canada — free-spending  people  with  plenty  of  money 
to  spend.  Much  of  the  money  thus  spent  would  pass 
direct  to  the  retail  merchants.  The  rest  of  it  would 
filter  through  the  usual  trade  channels  and  would  ulti- 
mately pass  through  retail  stores. 

That  Canada  has  a  legitimate  case  goes  without 
saying.  We  have  here  the  natural  beauties,  the  scenic 
wonders,  the  historic  landmarks,  in  fact  everything 
that  is  required  to  draw  the  tourist  from  afar.  All 
that  is  needed  is  to  bring  this  fact  forcibly  home  to  the 
people  across  the  border  who  this  year  are  facing  the 
problem  of  finding  new  fields.  Shut  out  from  Europe 
they  will  have  to  be  content  with  what  the  North 
American  Continent  has  to  offer.  They  may  think  of 
Canada  if  the  matter  is  left  to  themselves  alone.  Would 
it  not  be  good  business  to  see  that  Canada  is  brought 
to  their  attention?  Would  it  not  be  good  business  to 
lay  before  them  the  unexcelled  advantages  of  Canada 
before  they  have  had  a  chance  to  make  their  minds  up 
to  any  other  form  of  summer  diversion?  Here  is  a 
real  business  opportunity.  Is  Canada  going  to  grasp 
it? 
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Two  Dollars  per  Year 


PRODUCTION  and  patriotism  go  hand  in  hand. 

•        •        • 

LET  US  MOPE  that  the  Canadians  at  the  front  will 
soon  be  on  their  way  home  via  Berlin. 


IF  THINGS  keep  on  the  German  manufacturers  will 
even  have  to  get  their  "Made-in-Germany"  tags  made 

abroad. 

•        •        • 

THE   SPRING  special  number  of  Hardware   and 

Metal  will  be  out  next  week.    It  will  be  by  long  odds 

the  best  yet. 

*         *         * 

HAVING  BEEN  gradually  shoved  to  the  threshold 
of  Europe,  the  unspeakable  Turk  is  being  booted  off 
the  door-step. 


UNDOUBTEDLY  business  is  getting  better.  The 
improvement,  gradual  though  it  may  be,  is  an 
earnest  of  the  better  things  that  the  future  holds  out. 


SECRETARY  Macpherson  has  an  ambitious  pro- 
gram to  carry  out  in  building  the  Ontario  Associa- 
tion up  to  a  higher  standard.     He  is  undoubtedly  the 

man  for  the  job. 

*         *         * 

ADVERTISING  is  doing  a  lot  to  improve  matters 
where  business  has  been  bad.  There  is  plenty  of 
money  in  the  country,  some  of  it  hidden  very  secure- 
ly from  view.  It  takes  unusual  efforts  to  get  this 
money  into  circulation ;  and  advertising  is  the  most 
effective  effort  possible. 


THE  MORE  direct  an  advertisement  is  the  better  it 
pays.  The  public  is  passing  the  stage  when  glitter- 
ing generalities  alone  are  sufficient  to  put  a  proposi- 
tion "over."  Facts  are  what  take,  not  flubdub.  Tell 
the  good  points  of  an  article  and  quote  a  price  on  it ; 
and  the  article  will  sell.  An  advertisement  cannot 
give  too  much  information. 

The  Spelter  Influence 

THE  abnormal  price  which  spelter  is  now  com- 
manding— and  the   prospects   are   for   higher 
rather  than  lower  prices  from  the  present  out- 
look— is  beginning  to  have  effect  on  nearly  all  gal- 


vanized products  and  this  in  Canada  is  accentuated 
by  the  increase  in  the  duty  recently  made. 

Pittsburg  reports  that  an  advance  of  three  dol- 
lars the  ton  has  been  made  on  galvanized  sheets  by 
producers  who  are  able  to  talk  business,  but  there 
are  many  who  are  unable  to  do  so  owing  to  short 
stocks  of  spelter  and  the  fact  that  at  the  present  costs 
it  is  out  of  reach  as  a  commercial  commodity.  In 
fact  such  has  the  activity  been  in  galvanized  sheets 
that  black  sheets  have  firmed  up  in  sympathy. 

Advanced  prices  for  galvanized  wire  and  pro- 
ducts of  galvanized  wire  and  galvanized  pipe  is  $6.00 
above  black  for  most  sizes  and  very  firm. 

Our  Special   Number 

NEXT  week's  issue  will  be  the  Annual  Spring 
Number  of  Hardware  and  Metal.  Practically 
from  the  time  that  this  paper  was  established 
a  feature  of  the  service  it  has  rendered  has  been  the 
publication  of  large  issues  in  spring  and  fall,  devoted 
to  the  consideration  of  retail  problems  on  a  com- 
prehensive scale.  It  has  been  the  earnest  endeavor 
of  the  editors  to  make  each  succeeding  special  better, 
more  practical,  more  instructive.  That  this  object 
has  in  a  measure  been  attained  is  testified  to  by  the 
increased  interest  which  has  been  shown  year  after 
year  in  the  special  numbers. 

From  an  editorial  standpoint,  the  number  to  be 
issued  next  week  comes  closer  to  filling  the  editor's 
idea  of  what  a  trade  paper  should  be  than  anything 
previously  accomplished.  It  deals  with  the  every 
day  problems  of  the  hardware  store,  in  a-  practical 
way.  getting  close  to  bed-rock,  to  the  things  that 
the  hardware  merchant  wants  to  know.  This  has 
been  the  object  that  the  editorial  staff  have  kept  in 
mind — sticking  to  practical  facts  and  dealing  with 
the  live,  vital  problems  of  the  retail  store.  In  this 
endeavor  much  assistance  has  been  lent  by  readers 
who  have  contributed  information  as  to  their  own 
experiences  and  have  in  other  ways  helped  in  get- 
ting together  an  interesting  summary  of  hardware 
facts. 

Answering  Letters 

IS  there  anything  more  irritating  than  to  write  a 
letter  on  some  matter  of  urgent  business  and  to 
receive   no   reply   thereto?       Unquestionably   a 
business  man   can   arouse  more   animosity   against 
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himself  by  neglecting  his  correspondence  than  by 
any  other  single  weakness. 

An  article  appears  on  another  page  of  this  issue 
dealing  with  the  question  of  courtesy  in  correspond- 
ence, pointing  out  'some  of  the  results  of  neglectful 
handling  of  business  letters.  It  is  a  question  of  im- 
portance to  most  retail  merchants  for  it  is  true  that 
many  retailers  are  far  from  efficient  in  the  matter  of 
business  correspondence.  This  can  be  ascribed  to 
two  causes ;  the  lack  of  facilities  for  prompt  attention 
and  an  inclination  to  underestimate  the  importance 
of  answering  letters.  The  latter  mistake  is  a  rather 
common  and  a  decidedly  dangerous  one.  Inasmuch 
as  a  merchant's  success  depends  in  no  small  degree 
on  his  relations  with  the  other  branches  of  business 
— the  wholesaler,  the  manufacturer,  etc. — the  cordi- 
ality and  effectiveness  of  his  relationship  with  these 
other  branches  will  determine  the  degree  of  his  suc- 
cess. And  to  maintain  cordial  and  profitable  rela- 
tions with  business  connections  a  big  factor  is 
promptness  and  courtesy  in  handling  correspondence. 

This  is  not  a  homily  directed  solely  at  the  retail 
merchant.  Carelessness  in  correspondence  is  a  fault 
that  is  found  in  all  branches  of  business;  and  it  is 
equally  dangerous  whether  the  business  be  a  retail 
store  or  a  large  manufacturing  plant. 

One  hears  a  great  deal  of  business  efficiency  now- 
adays. Efficiency  in  correspondence  is  a  matter 
that  should  be  given  the  attention  of  every  business 
man. 

Attention  to  Buying 

THERE  was  a  time  when  the  buying  end  of  the 
retail  hardware  business  was  looked  upon  as  the 
main  source  of  success  and  the  backbone  of 
retailing  generally.  Those  were  the  days  when  dark 
windows,  gloomy  store  interiors  and  antiquated 
methods  generally  were  features  of  the  average  hard- 
ware store.  It  was  at  that  time  that  the  saying 
"goods  well  bought  are  half  sold,"  originated;  and, 
believing  implicitly  in  the  truth  of  the  proverb, 
most  hardwaremen  were  content  with  devoting  their 
time  to  half  selling  the  goods.  Expert,  aggressive 
sales  methods,  which  made  up  the  other  half,  were 
neglected. 

Of  late  years  the  tendency  has  been  toward  the 
other  extreme.  We  have  been  passing  through  an 
era  of  frenzied  salesmanship — if  such  a  term  be  per- 
missible. Gone  is  the  antiquated  store  front  with 
its  small  window,  gone  is  the  stock-cluttered  ceiling. 
To-day  we  have  modern  stores  with  fine  fronts  and 
every  facility  for  the  attractive  display  of  goods. 
Advertising  has  become  an  important  part  of  prac- 
tically every  successful  retail  business.  Hardware- 
men  have  bent  their  energies  to  the  absorbing  prob- 
lems of  salesmanship,  with  an  enthusiasm  that  has 
shown  how  far  they  have  progressed  from  the  old 
ideas. 

As  might  be  expected,  the  tendency  has  been 
carried  to  extremes  in  some  respects,  even  to  the  ex- 
tent of  a  belittlement  of  the  importance  of  buying. 
No  hardwareman  has,  of  course,  permitted  the  scien- 
tific salesmanship  craze  to  divert  his  mind  from  the 
practical  necessity  of  buying  right.  The  interest  he 
has  shown  in  sales  work  has  been  added  effort;  he  has 
not  at  any  stage  neglected  the  buying  end,  but  has 
in  reality  given  as  much  time  and  thought  to  it  as  he 
•ever  did.     Theorists,  arm-chair  expounders  of  trade 


doctrines,  have  been  inclined  to  see  in  the  new  con- 
ditions a  trend  away  from  the  solid,  bed-rock  prin- 
ciples of  earlier  days,  however,  and  have  attempted 
to  show  that  buying  is  secondary  to  selling.  Hard- 
ware and  Metal  has  taken  occasion  before  to  point 
out  the  dangerous  nature  of  such  theoretical  vapor- 
ings,  fearing  that  the  exploitation  of  the  theory, 
palpably  impracticable  as  it  was,  might  result  in 
some  harm. 

The  tendency  in  the  hardware  markets  at  the 
present  time  is  perhaps  the  surest  vindication  of  the 
stand  that  Hardware  and  Metal  has  taken.  Since 
the  tariff  changes  were  announced,  market  condi- 
tions have  been  in  a  literal  turmoil.  Prices  on  a  ma- 
jority of  hardware  lines  have  been  changed.  New 
quotations  are  coming  through  all  the  time.  The 
retailer  who  desires  to  secure  his  stock  on  the  most 
advantageous  basis  finds  that  the  buying  end  of  his 
business  has  become  the  paramount  consideration. 
If  he  can  keep  his  finger  on  the  pulse  of  the  market 
to-day,  he  will  assure  himself  of  profitable  sales  to- 
morrow. Thus  do  the  hard  practical  facts  of  busi- 
ness confute  plausible  theorizing. 

Signs  of  Improvement 

THAT  business  conditions  in  so  far  as  the  coun- 
try as  a  whole  is  concerned  are  gradually  im- 
proving is  the  contention  of  The  Financial 
Post.  Dealing  with  trade  figures  of  Canada  it  states 
in  its  last  issue  that  the  country  is  paying  its  debts. 
The  exports  in  January,  it  points  out,  were  approxi- 
mately equal  to  the  imports. 

This  is  exceptional  for  January.  In  the  case  of 
manufactures,  the  situation  was  assisted  materially 
by  war  orders.  The  same  is  true  of  animal  products. 
It  is  likely  that  the  effects  of  these  special  orders  will 
be  more  apparent  during  the  next  month — that  is 
February — the  returns  for  which  are  not  yet  avail- 
able. We  cannot  take  the  filling  of  these  special 
orders  as  an  indication  of  improvement  in  the  nor- 
mal trade.  There  are,  however,  other  signs.  The 
bare  lumber  yards,  bare  shelves,  and,  we  might  add, 
bare  backs,  will  very  soon  create  a  demand.  We  have 
some  evidence  of  this  in  a  statement  by  a  responsible 
official  of  a  large  mail  order  house  to  the  effect  that 
their  business  had  shown  very  decided  advances  in 
February.  Orders  were  coming  from  the  rural  dis- 
tricts in  larger  volume,  especially  in  the  West. 

It  will  be  noted  also  that  railway  earnings  are 
not  now  showing  declines  as  heavy  as  during  Janu- 
ary last  and  the  later  months  of  1914.  At  the  mom- 
ent of  writing  reports  are  to  the  effect  that  traffic 
offerings  are  improving.  However,  there  cannot  be 
any  marked  improvement  until  trans-ocean  traffic  on 
both  the  Atlantic  and  Pacific  Coasts  assumes  a  more 
normal  state.  Undoubtedly  the  lumber  business  at 
the  coast  is  severely  hampered  by  lack  of  tonnage. 
That  will  be  available  after  the  war,  and  so  will  the 
lumber.  The  railways  have  carried  last  year's  crop, 
and  there  is  little  doubt  but  that  their  harvest  will 
come  when  that  of  this  year  is  ready  to  move. 

Bank  clearings  are  still  contracting,  which  indi- 
cates quiet  business.  At  Winnipeg,  Ottawa  and  Lon- 
don there  were  increases  in  February.  In  the  case 
of  Winnipeg  the  unusual  increase  was  no  doubt  due 
to  wheat  speculation.  Not  wholly  so,  inasmuch  as 
business  at  that  point  continues  to  improve.  Taking 
the  clearings  all  round,  they  indicate  a  20  per  cent, 
contraction  in  business. 
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Appointed   Head  Buyer 


PHILIP  JOMINI  has  recently  been 
appointed  head  buyer  for  the  Merrick- 
Anderson  Co.,  Limited,  Winnipeg.  He 
is  a  practical  hardware  man  of  twenty 
years'  experience.  Born  in  Switzerland, 
of  French  parents,  he,  when  but  a  lad, 
emigrated  to  Des  Moines,  la.,  with  his 
folks,  in  the  early  SO's,  where  his  first 
impression  of  hardware  was  created  by 
the  gift  of  a  hammer,  kindly  given  by  a 


PHILIP  JOMINI. 

dealer  of  that  city,  because  lie  persisted 
in  having  it  when  in  his  store  one  daj  . 
Incidentally  he  has  heen  "hammering 
away"  ever  since. 

It  was  in  Berlin,  Out.,  he  received  his 
primary  education,  where  at  the  public 
school  he  quickly  acquired  the  English 
language.  His  notion  of  going  West 
some  day  found  its  inception  in  what  he 
learned  from  well-to-do  farmers,  whose 
sons  had  gone  there  to  take  up  home- 
steads and  the  reports  sent  home  con- 
cerning the  great  possibilities  in  store. 
However,  Mr.  Jomini's  parents  eventu- 
ally removed  to  Quebec  City,  where  the 
French  language  was  more  congenial  for 
them,  and,  while  there,  he  continued  his 
schooling,  and  won  a  scholarship  in  the 
Boys'  High  School,  from  which  he 
graduated,  obtaining  first  prize  for  gen- 
eral proficiency.  Thus  he  rightly  terms 
himself  a  French-Swiss,  English-bred 
Canadian.  His  hardware  career  first 
commenced  in  1895  with  a  retail  store, 
where  he  served  his  apprenticeship  faith- 
fully, and  in  time  acquired,  by  great  per- 
severance, a  thorough  knowledge  of  this 
most  complex  trade.  His  former  em- 
ployer, who  has  since  retired  from  busi- 
ness, was  noted  as  one  of  the  shrewdest 
hardware   buyers   in   the   East,   and   his 


training  under  him  proved  very  efficient. 
for,  during  his  ten  years'  service  with 
him,  the  fundamental  knowledge  ac- 
quired, together  with  the  good  education 
previously  received,  obtained  for  him 
rapid  strides  and  advancement  over 
older  employees. 

It  was  in  1905  he  finally  answered  the 
call:  "Go  West,  young  man,"  and  made 
Winnipeg  his  objective  point,  where  he 
found  ready  employment  with  Merrick- 
Anderson  &  Co.  He  soon  demonstrated 
his  ability  in  anything  he  handled,  and 
with  accuracy  and  good  judgment  filled 
very  important  positions  with  remark- 
able success.  His  varied  experience  in 
all  branches  of  this  trade,  together  with 
knowledge  of  general  office  work,  par- 
ticularly in  costing  of  merchandise,  cus- 
toms, freight,  and  latterly  as  buyer  of 
house-furnishing  goods,  qualify  him  for 
the  greater  responsibility  now  bestowed 
upon  him. 


CLEAN-UP     WEEK     BEING     OR- 
GANIZED. 
Civic    Betterment    and    Town   Planning 
Committee  Starts  the  Season's  Work. 

Winnipeg,  Man. — The  Civic  Better- 
ment and  Town  Planning  Committee  of 
the  Industrial  Bureau  met  Saturday. 
al  which  were  present  four  sub-sections 
of  the  committee,  representing  the  gard- 
en section,  streets  and  transportation 
section,  aesthetic  eommittee  and  adjoin- 
ing municipalities.  Wm,  Pearson,  presi- 
dent of  the  Town  Planning  Association, 
occupied   the   chair. 

If  the  aims  of  the  committee  are  car- 


ried oul  this  year,  Winnipeg's  vacant 
lots  will  abound  in  flowers  and  vege- 
tables, which  will  produce  healthy  and 
beneficial  results  to  the  city. 

Wm.  Pearson  and  Charles  F.  Roland 
were  elected  a  committee  to  prepare  re- 
commendations for  a  united  clean-up 
campaign,  as  well  as  a  definite  policy 
for  the  civic  betterment  and  town  plan- 
ning committee  to  operate  a  clearing 
office  for  information  for  citizens  who 
wish  to  contribute  the  use  of  their 
vacant  lots,  as  well  as  those  who  desire 
to  cultivate  these.  This  eommittee  will 
again  seek  the  co-operation  of  the  city 
health   department. 

1915  Clean-up  Week  Campaign. 

The  object,  as  pointed  out  by  the 
chairman,  was  to  approve  of  certain  re- 
commendations as  to  the  policy  to  be 
carried  out  this  year  in  connection  with 
the  various  activities  of  the  committee, 
especially  legislation  before  the  Govern- 
ment as  regards  outdoor  advertising  and 
the  proposed  "clean-up  campaign,"  that 
will  again  be  enthusiastically  taken  up 
by  the  bureau  this  spring. 


Dominion  Incorporations. 
The    Electric    Chain    Co.    of    Canada, 
Ltd..  capitalized   at  $50,000;  head  office. 
Toronto. 

The  Mystery  Tire  Co.  of  Canada,  Ltd.. 
capitalized  at  $4,000;  head  office,  Mont- 
real. 

The  Montreal  Architectural  Iron 
Works,  Ltd.,  capitalized  at  $50,000; 
head  office,  Montreal,  Que. 


Neat  Display,  Interior  and  Exterior 

Methods  That  are  Winning  Success  in  the  Store  of  J.  B.  Ross,  of  Oshawa- 
A  Tool  Section  That  Earns  its  Keep. 


WHAT  might  be  called  "the  silent 
tool  salesman,"  is  a  section  in 
the  store  of  J.  B.  Ross, 
Oshawa,  which  pays  for  the  room 
it  occupies  many  times  over.  This 
section,  about  eight  feet  wide,  is 
in  the  centre  of  the  wall  fixtures  and 
has  a  couple  of  wide  inclined  shelves  to 
hold  the  smaller  tools  and  a  space  at  the 
top  for  saws,  squares,  and  other  larger 
pieces.  A  great  variety  of  all  kinds  of 
tools  are  kept  within  hand  reach  of  the 
salesman  who  has  only  to  stretch  out  his 
hands  and  pick  out  any  desired  piece  to 
show  his  customer.  Instead  of  chasing 
all  over  the  store  for  the  different  tools 
which  are  in  ordinary  use  by  the  mech- 
anic a  sample  is  always  within  reach.  A 
neat  sanitary  ease  holds  shaving  supplies 
such  as  razors  and  brushes,  as  well  as 
other  cutlery.  The  unusually  attractive 
manner  of  handling  these  goods  stimu- 
lates sales  to  a  surprising  degree. 


The  windows  receive  a  good  deal  of  at- 
tention in  this  store  and  many  timely 
and  attractive  displays  made  from  time 
to  time.  A  sporting  goods  trim  made 
last  summer  illustrates  the  general  char- 
acter of  these  displays.  The  central 
point  was  a  dummy  figure  mounted  on  a 
bicycle  to  the  rear  wheel  of  which  was 
hitched  a  small  motor  keeping  it  in  con- 
stant motion.  Needless  to  say  the  dis- 
play stopped  a  good  many  passersby. 

Another  "war-time"  display,  made 
after  the  war  broke  out.  in  which  a  stove 
pipe  cannon  mounted  on  wheels  and  ap- 
propriately armored  with  various  tools, 
was  the  central  figure,  also  attracted  a 
good  deal  of  comment. 

It  is  realized  here  that  striking  win- 
dows will  draw  trade  as  surely  into  a 
hardware  store  as  into  a  dry  goods  store 
and  constant  effort  is  made  to  keep  the 
displays  attractive  at  all  times. 
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Current  News 

Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Purchased  New  Premises. 
Thorold,  Ont. — L.  J.  Hunt,  hardware 
merchant,  has  purchased  a  large  store 
here,  and  will  move  his  hardware  stock 
to  the  new  premises  in  about  two 
months. 

Volunteers   for   Service. 

Weyburn,  Sask. — T.  R.  Cope,  for  two 
years  on  the  hardware  staff  of  McKin- 
nors,  Ltd.,  has  volunteered  for  active  ser- 
vice with  the  second  contingent. 

Obituary. 

Hamilton,  Ont. — John  Booker,  one  of 
this  city's  oldest  residents,  died  re- 
cently, in  his  82nd  year,  at  his  home,  2 
Morden  Street.  He  was  formerly  traveler 
for  Copp  Bros.,  and  later  was  with  the 
Burrow,  Stewart  &  Milie  Company. 

Personal 

Z.  E.  Martin,  president  of  the  Martin- 
Senour  Co.,  Limited,  was  in  Montreal 
for  a  few  days  last  week. 

Joseph  R.  Henderson,  President  of 
Brandram-Henderson,  Ltd.,  Montreal. 
was  in  Toronto  for  a  few  days  this  week 
on  business. 

New  Firms. 

Vulcan,  Alta. — W.  Butchart,  formerly 
of  Taber,  Alta.,  has  opened  a  tinsmith- 
ing'  business. 

Red  Deer,  Alta.— Geo.  Wright,  of 
Taber,  Alta.,  is  placing  a  hardware  stock 
in  the  old  Day  Hardware  Co.  premises. 
New  plate  glass  windows  have  been  put 
in  and  other  improvements  made  to  the 
store. 

Business  Changes. 

Montreal,  Que. — L.  N.  &  J.  E.  Noiseux 
have  been  succeeded  by  L.  N.  J.  E. 
Noiseux,  Regd. 

Wynyard,  Sask.— W.  T.  Harvie,  hard- 
ware, has  been  succeeded  by  Harvie  & 
Vanse. 

Grimsby,  Ont. — F.  L.  Weiler  has  re- 
tired from  the  partnership  with  Jas.  F. 
Bird  in  the  plumbing  and  heating  busi- 
ness. 

Weyburn,  Sask. — J.  C.  Stewart,  who 
has  been  in  charge  of  the  plumbing  and 
heating  department  of  Warden's  Hard- 
ware for  the  past  year,  has  taken  over 
the  department,  and  will  in  future  con- 
duct it  in  his  own  name. 


Appointed  Western  Manager. 

Many  hardwaremen  in  the  East,  as 
well  as  the  West,  will  be  interested  to 
learn  that  J.  Allen  Evans  has  assumed 
charge  of  the  Western  business  for  the 
The.  D.  Moore  Company,  Limited,  of 
Hamilton. 

Mr.  Evans  has  been  connected  with  the 
stove  trade  his  entire  working  life. 
About  18  years  ago  he  joined  the  Copp 
Stove    Company,    representing    them    in 


J.  ALLEN  EVANS, 
Western  Manager  The  D.  Moore,  Co.,  Ltd. 

the  Province  of  Quebec.  When  this  con- 
cern opened  up  in  the  West,  some  11 
years  ago,  Mr.  Evans  came  to  Fort  Wil- 
liam, where  he  remained  until  the  fac- 
tory was  well  under  way.  Then,  some 
five  years  ago,  he  came  to  Winnipeg, 
opening  a  branch  there  for  the  Copp 
Stove  Co.  During  these  years  Mr.  Evans 
has  formed  a  wide  circle  of  friends  in 
the  hardware  and  stove  trade. 

Since  Mr.  Evans'  appointment  as  their 
Western  manager,  the  D.  Moore  Co. 
have  secured  splendid  show  rooms  at  the 
corner  of  Market  street  and  Princess 
avenue — facing  on  the  market  square. 
From  this  office  the  business  of  the  three 
Western  provinces  will  be  looked  after, 
and,  according  to  Mr.  Evans,  prospects 
are  that  the  stove  business  this  year  will 
he   entirely   satisfactory. 


Fire  Losses. 

Pembroke,  Ont. — The  big  hardware 
store  of  Dewar  &  Ryan  was  badly  gutted 
by  fire. 

Discontinuing. 

Ottawa,  Ont. — It  is  reported  that  X. 
Latremouille,  hardware,  is  discontinuing 
business. 

Add  New  Department. 

Bromhead,  Sask. — Mingle  Bros.,  deal- 
ers in  hardware  and  implements,  have 
added  an  undertaking  department. 

Welland  Firm  to  Expand. 

Welland,  Ont. — An  announcement  has 
been  made  that  Metals  Chemical,  Ltd.. 
has  been  incorporated  by  Dominion  let- 
ters patent,  with  authority  to  take  over 
i  he  business  of  the  Metals  Chemical  Co., 
Ltd.,  now  conducted  at  Welland,  under 
a  provincial  charter.  The  company  will 
have  a  capital  stock  of  $1,000,000,  and 
head  office  in  Toronto.  Dr.  Richardson, 
who  is  at  the  head  of  the  plant  here, 
stated  that  the  new  concern  is  a  reor- 
ganization of  the  old  company  on  a 
broader  basis.  The  added  capital  will 
enable  the  company  to  increase  its  ca- 
pacity and  extend  its  works  here.  It  is 
expected  that  an  addition  to  the  plant 
will  be  built  in  the  spring.  The  com- 
pany carries  on  the  smelting  and  refin- 
ing of  Cobalt,  nickel  and  silver.  From 
50  to  80  men  are  now  employed.  The 
same  officials  will  hold  office  in  the  new 
concern. 

Completed  in  Summer. 

Fort  William,  Ont.— J.  Orr  Callahan, 
of  the  Steel  Company  of  Canada,  visited 
the  city  recently,  accompanied  by  Prack 
and  Perrine.  Hamilton,  for  the  purpose 
of  making  an  inspection  of  the  com- 
pany's new  plant  in  West  Fort  William. 
A  small  staff  of  men  have  been  employed 
all  winter  at  the  plant,  installing  the 
heating  system  and  doing  other  work 
towards  the  plant's  completion. 

Mr.  Callahan  said  this  afternoon  that, 
while  no  contracts  had  been  received 
which  would  cause  the  finishing  of  the 
plant,  yet  it  was  possible  that  something 
might  be  doing  this  spring  or  summer. 
Mr.  Callahan  said  the  plant  could  be  en- 
tirely completed  and  made  ready  for 
manufacturing  inside  of  two  months. 


34 


March  13,  1.915. 


New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


NEW  CARBORUNDUM  GRINDERS. 

THE  Carborundum  Company,  Nia- 
gara Falls,  N.Y.,  is  introducing-  to 
the  market  its  new  grinders,  A,  B, 
C  and  D.  The  company  states  that  the 
manufacture  of  these  grinders  is  the  re- 
sult of  the  demand  for  good,  serviceable 
grinders  at  cheaper  prices  that  the  fam- 
ous "Niagara"  line. 

While  not  up  to  the  quality  standard 
of  the  latter,  the  new  grinders  are  v/ell 
made  and  carefully  assembled.  The 
castings  are  of  grey  iron;  the  gears  of 
cast  iron,  and  the  pinions  of  steel,  both 
the  latter  being  machine  cut.  The  gxind- 
ers  are  finished  in  black,  and  are  equip- 
ped with  adjustable  tool  rests  and  gen- 
uine carborundum  wheels.  These  new 
machines  are  made  in  four  sizes. 

For  household  and  small  shop  work, 
minders  A.  B  and  C  are  recommended. 
"A"  is  fitted  with  a  carborundum 
wheel  4  inches  in  diameter;  "B"  with  a 
carborundum  wheel  5  inches  in  diameter, 
and  "C"  with  a  carborundum  wheel 
li  inches  in  diameter.  The  three  grind- 
ers described  above  are  of  the  same  de- 
sign and  pattern,  and  will  °rind  to  a 
smooth,  keen  edge  all  the  knives  and 
tools  of  the  house  and  workshop. 

Carborundum  grinder  "D"  is  special- 
ly adapted  to  work  on  the  farm.  It  is 
equipped  with  a  simple  practical  device 
for  sharpening  mower-section  knives,  a 
double  bevel  carborundum  wheel  for  this 


strong,  durable,  and  is  most  convenient 
for  sharpening  all  farm  edge  tools.  The 
grinder  is  converted  into  a  tool  grinding 
machine  by  simply  fitting  the  special 
tool  wheel  to  the  end  of  the  shaft.  The 
double  bevel  carborundum  wheel  is  3V-> 
inches  in  diameter  and  3%  inches  wide. 
The  carborundum  tool  wheel  is  5  inches 
in  diameter  and  1%  inches  thick. 


PEXTO  UTILITY  PULL. 

A  recent  addition  to  the  builders' 
hardware  line  of  the  Peck,  Stow  &  Wil- 
cox Co.,  Southington,  Conn.,  and  Cleve- 
land, Ohio,  is  a  substantial  wrought  pull 
for  screen  and  other  light  doors,  sash 
and  cabinets.  This  Utility  Pull,  as  it  is 
called,  is  designed  to  help  out  the  deal- 
er's screen  door  business  by  enabling 
him  to  put  a  more  attractively  fitted  door 


Pexto  Utility  Pull. 

on  the  market  at  a  better  price.  The  pull 
is  simple,  but  attractive  in  design,  full 
sized  for  an  easy  grasp,  and  is  well 
made,  the  result,  it  is  claimed,  of  espe- 
cially good  die  work.    It  can  be  furnished 


work,  a  special  tool  wheel,  and  a  tool 
rest.  Each  wheel  is  mounted  on  a  special 
iron  centre.    The  machine  is  said   to  be 


"D"  Grinder. 


in  either  wrought  steel,  wrought  bronze 
or  wrought  brass,  with  any  of  the  ten 
finishes  most  popular  with  the  trade. 


NEW  YANKEE  SCREW  DRIVERS. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa.,  have  recently  placed  on  the  market 
the  Yankee  quick  return  spiral  ratchet 
screw  drivers,  No.  130  size  and  No.  131 
heavy  pattern.  These  are  the  regular 
Nos.  30  and  31  with  a  spring  added  in 
the  handle  as  shown  in  the  cut,  which 
causes  the  handle  to  come  back  for  the 


Yankee   Quick  Return  Spiral  Ratchet 
Screw  Driver. 

next  push,  in  driving  screws  in  or  out. 
The  makers  state  that  the  drivers  are 
especially  appreciated  by  men  who  are 
driving  screws  most  of  the  day,  and  in 
narrow  deep  places  where  the  left  hand 
cannot  be  used  to  hold  the  chuck  end 
of  the  driver.  They  can  be  successfully 
used  with  only  one  hand  driving  the 
tool,  as  the  spring  keeps  bit  in  position 
as  it  forces  the  handle  back  for  the 
next  stroke.  A  few  minutes'  practical 
use  will  demonstrate  their  great  advan- 
tage  when  many  screws  are  driven.  Ex- 
cept some  slight  changes  necessary  in 
construction  of  parts,  to  get  the  spring 
in  handle,  they  are  exactly  the  same  as 
Nos.  30  and  31  "Yankee"  Spiral  Rat- 
chet Drivers.  They  take  the  same  bits 
and  attachments. 

They  are  packed  in  box  with  spiral 
extended  to  full  length  by  spring,  and 
can  be  carried  with  spiral  closed  and 
held  by  milled  collar  in  front  of  shifter 
case. 

The  extreme  length  of  the  No.  130 
with  bit  in  chuck  is  20%  inches — 14% 
inches  closed  and  locked;  of  the  No.  131, 
28  inches  extended— 19%  inches  closed 
and  locked.    Packed   one  in  paper  box. 


$1,000,000     ORDER    FOR    ARMY 
COOKING   RANGES. 

St.  Louis,  Feb.  2.— An  order  for  2,000 
field  cooking  ranges  at  a  cost  of  $1,000,- 
000  is  being  filled  by  a  local  concern  for 
one  of  the  European  belligerents  it  be- 
came known  to-day.  The  order  is  to  be 
ready  for  shipment  within  200  days.  The 
contract  was  granted,  officials  of  the 
company  said,  on  the  condition  that 
strict  secrecy  be  maintained  concerning 
the  structures  of  the  ranges.  Unofficially 
it  was  said  that  the  order  was  placed  by 
the  French   Government. 
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What  Other  Papers  Say 

Items  of  Interest  From  Other  Papers — In  Each  Instance  Credit  is  Given  to  the  Paper 
From  Which  the  Item  is  Taken— Bluster  or  Seriousness — Farmers  Have  Full 

Pockets — About  Cutting  Prices. 


Bluster  or  Seriousness 

From  New  York  Herald. 
A  T  midnight  the  great  war  entered  up  a  new  sea  phase, 
•**■  where  if  the  bellowing  Bombastes  Furiosos  of  Prussia 
are  to  be  taken  with  seriousness,  piracy  is  to  succeed  hon- 
est combat  and  the  mitigations  heretofore  imposed  in  the 
interest  of  helpless  non-combatants,  presumably  innocent 
hulls  and  undetermined  cargoes  are  to  be  blown  heed- 
lessly down  the  gale  of  German  despair  and  fear.  If 
these  gentry  are  to  be  credited,  for  the  first  time  since 
law  at  sea  throttled  buccaneering,  "Kultur"  loudly  shouts 
that  neutral  sheep  and  belligerent  goats  are  to  be  herded 
in  the  same  penfold. 

Measured  by  any  standards,  even  German  standards, 
the  declaration  of  the  war  zone,  the  announcement  of  a 
blockade  that  fails  to  satisfy  any  condition  of  a  legal 
containment  and  the  effort  to  strike  with  insufficient 
agencies  terror  over  areas  too  extended  to  be  controlled, 
except  at  pin  points — why,  all  these  make  this  new  phase 
take  on  a  sad  air  of  bluff,  brag  and  bluster;  in  short,  of 
''Kultur"  again  gone  astray. 

*  *  * 

Farmers  Have  Full  Pockets. 

From     Printer    and    Publisher. 

'HpHE  admitted  prosperity  that  exists  in  agricultural 
communities,  despite  depression  in  some  of  our  cities, 
emphasizes  the  importance  of  advertisers  using  the 
weeklies  and  small  dailies  that  reach  the  farmers,  more 
than  usual.  Not  only  should  local  merchants  be  aroused 
to  getting  after  country  trade  but  a  big  field  of  general 
advertising  is  open  to  the  rural  press.  Will  the  town 
weeklies  and  small  city  dailies  seize  the  opportunity? 

♦  ♦  ♦ 

The  Call  of  The  West. 

From  Financial  Post. 
"p\ISCUSSING  with  Sir  Edmund  Osier  the  future  of 
■^^  the  West,  especially  in  relation  to  the  earnings  of  the 
Canadian  Pacific  Railway,  a  representative  of  The  Finan- 
cial Post  ascertained  from  him  that  the  sales  of  land  being 
made  by  the  Canadian  Pacific  Railway  to  immigrants  from 
the  United  States  were  steadily  improving.  Undoubtedly 
this  is  an  excellent  sign.  At  the  same  time,  quite  a  num- 
ber of  homesteads,  especially  in  Manitoba,  are  being  taken 
up.  In  view  of  the  number  of  men  who  have  enlisted  this 
is  somewhat  remarkable.  We  cannot  say  to  the  patriotic 
settlers  in  the  West  that  it  is  your  duty  to  stay  at  home 
and  grow  wheat  for  the  defence  of  the  Empire.  Nothing 
could  deter  them  from  being  at  the  front  if  it  was  possi- 
ble for  them  to  get  there.  However,  it  appears  that  those 
who  have  not  gone  to  the  front  are  busy  laying  to  in  the 
matter  of  increasing  production.  At  the  same  time,  the 
agencies  of  immigration  are  not  idle.  What  has  been  said 
of  the  opportunities  in  the  West  at  the  present  juncture 
is  more  true  than  at  any  previous  time.  Not  only  do  the 
railways  stand  a  very  good  chance  to  have  greater  volume 
of  traffic  than  hitherto,  but  the  farmer  who  produces  has 
a  splendid  chance  of  getting  bigger  prices  for  what  he 
produces.  At  least  for  another  year  cereal  prices  will  be 
high,  and  there  is  no  doubt  but  that  there  will  be  a  steady 
demand  for  cattle,  which  will  maintain  prices.  In  this 
connection  it  is  interesting  to  note  that  in  the  North-West- 
ern   States   especially   cattle-raising  is  being  very  vigor- 


ously urged.  The  bankers,  railway  men  and  other  business 
leaders  realize  that  the  future  of  that  locality  depends  as 
much  upon  cattle-raising  as  upon  wheat-growing.  Under 
these  circumstances  those  with  respect  to  higher  prices 
and  a  good  market,  such  as  has  not  hitherto  existed,  the 
call  of  the  West  is  stronger  than  ever. 

*  *  * 

About  Cutting  Prices. 

From  Sporting  Goods  Dealer. 
/CONSIDERABLE  discussion  lias  been  had  recently  on 
the  topic  of  price-cutting,  the  channel  of  thought 
being  along  the  lines  of  making  a  reduction  in  the  price 
of  a  standard  article  on  a  certain  day  only.  A  writer  in 
one  of  the  national  magazines  said: 

"Price-cutting  shakes  public  confidence  in  the  value 
of  the  articles  cut.  If  people  have  once  bought  a  thing 
for  19  cents,  it  is  hard  to  make  them  believe  that  it  is 
worth  25  cents  next  time.  So,  if  the  price-cutting  con- 
tinues, it  becomes  more  and  more  difficult  to  sell  the  article 
for  what  it  is  really  worth." 

Without,  taking  up  the  merits  or  demeiits  of  price-cut- 
ting under  such  conditions,  many  will  disagree  with  this 
writer.  The  public  is  a  pretty  fair  judge  of  a  bargain.  It 
knows  when  it  is  getting  a  bargain.  The  public  knows 
that  an  article  sold  regularly  by  the  thousands  at  25c  is 
worth  25c.  If  the  opportunity  to  buy  the  same  article  at 
19c  is  afforded,  the  public  takes  advantage  of  the  oppor- 
tunity, and  the  very  next  day  will  again  pay  the  regular 
price.  There  are  good  arguments  on  both  sides  of  price- 
cutting  without  resorting  to  such  balderdash  as  the  above 
in  an  effort  to  show  that  prices  should  not  be  cut.  As  a. 
matter  of  fact,  the  statement  is  an  argument  against  the 
very  idea  it  tries  to  establish.  If  the  25c  article  is  reduced 
to  19c  because  it  is  worth  only  19c  the  sale  would  not  be 
any  greater  than  if  the  price  was  maintained  at  25c.  But 
the  public  knows  the  article  is  worth  25c  and  jumps  at 
the  chance  to  buy  it  at  19c. 

Every  dealer  knows  that  cuts  in  prices  on  a  few  arti- 
cles are  made  either  to  attract  buyers,  that  a  greater 
volume  of  business  may  be  done  in  other  lines,  or  the  price 
is  cut  to  clean  up  some  left-over  stock,  and  let  it  be  said 
that  the  public  knows  this  as  well  as  the  dealers. 

*  *  * 

Kid  Gloves. 

From  New  York  Commercial. 
A  MERK'AN-BORN  men  no  longer  take  kindly  to  hard, 
manual  labor.  Thousands  of  them  work  in  stores  and 
at  other  comparatively  light  employment  in  New  York 
city  for  lower  wages  than  the  alien  laborers  in  the  new 
subway  receive.  It  is  not  that  these  aliens  will  work  for 
less  than  Americans  will  or  can  accept  but  that  they  will 
do  work  that  Americans  will  not  perform  that  makes  alien 
labor  almost  indispensable  to-day.  Hard  work  must  be 
done  by  someone  when  earth  has  to  be  dug  and  rock  has 
to  be  quarried.  Those  who  prefer  "kid  glove"  jobs  at 
lower  wages  have  no  cause  to  complain.  It  would  be 
better  if  Americans  would  do  this  rough  work,  but,  if  they 
will  not  or  cannot,  the  progress  of  this  country  should  not 
be  halted  by  unwise  anti-alien  laws.  Men  who  are  willing 
to  work  are  never  a  danger  to  the  community,  but  those 
who  think  the  world  owes  them  a  living  without  working 
for  it  always  are. 
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TO  HARDWARE  MANUFACTURERS— 

Until  March  17th,  There's  a  Big 
Opportunity  Open  to  You 

That  is  the  day  when  we  close  the  last 
advertising  forms  of  Hardware  and  Metal's 
Annual  Spring  Number.  This  issue  will 
surpass,  in  its  value  to  hardware  merchants, 
any  number  that  we  have  published  in  our 
26  years  of  service  to  the  Canadian  hardware 
trade.  Sample  copies  will  be  sent  even  to 
those  few  hardware  dealers  who  are  not 
regular  subscribers.  It  will  be  unusually 
interesting  to  subscribers  and  quite  unique 
to  non-subscribers. 

If  you  secure  but  one  good  customer  from 
a  two-page  or  full -page  advertisement  in 
this  issue,  it  will  make  the  cost  of  space 
appear  insignificant. 

Don't  Wait  for  the  Last  Day! 

Send  Copy  and  Cuts  Now. 


HARDWARE   AND    METAL 

143-153  UNIVERSITY  AVENUE,  TORONTO 
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TO   RETAIL    HARDWAREMEN 


How  Much  Is  Your  Time 
Worth  Per  Hour? 


Set  it  at  a  high  figure — the  maximum  figure. 
Then  multiply  it  by  the  number  of  hours 
you  spend  studying  Hardware  and  Metal's 
Annual  Spring  Number.  The  dividends 
you  will  derive  from  this  investment  will 
be  exceedingly  liberal.  More  than  likely, 
you  will  call  it  the  most  profitable  invest- 
ment you  ever  made.  Because  the  editorial 
pages  (profusely  illustrated)  will  give  you 
countless  ideas  for  conducting  your  Spring 
campaign,  and  the  advertising  pages  will 
tell  you  where  to  buy  the  most  profitable 
and  best  selling  goods. 

Your  copy  of  this  great  number  will  be 
mailed  from  Toronto  next  Saturday.  Plan 
to  study  it  carefully. 


HARDWARE   AND    METAL 

143-153  UNIVERSITY  AVENUE,  TORONTO 
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The  Principle  of  Elbow  Pattern  Developing 

A  Complete  Course,  Treating  in  a  Simple  Way,   the  Art  of    Elbow  Pattern    Developing.     Specially   Written  for  Those 

Who  Have  Only  Received  a  Limited  Geometrical  Education. 

By    EDWIN   NEWSOME 


nr 


iHERE  is  another  matter  to  consider  in  elbow  design 
and  that  is  the  length  of  the  small  or  large  end.  It 
may  be  that  the  material  will  allow  these  end  pieces 
to  be  a  little  longer  than  the  measurements  which  are  to 
be  had  within  the  ordinary  lines  of  the  90-degree  radius, 
see  the  small  dotted  lines  at  E.  F.  in  Fig.  1,  plate  2.  This 
of  course  will  seem  to  have  nothing  to  do  with  the  radius 
of  an  elbow. 

Before  commencing  to  lay  off  the  pattern  of  any  kind 
of  elbow,  it  is  necessary  to  first  determine  the  radius, 
the  diameter,  the  number  of  pieces  the  elbow  is  to  be 
made  up  with  and  the  length  of  pieces  at  each  end.  Sup- 
pose it  is  desired  to  construct  a  12-inch  elbow  with  an 
18-inch  radius,  draw  two  lines  as  shown  in  Fig.  1,  G.  B.  D. 
and  open  up  compasses  18  inches.  Drawing  an  arc  from 
D  to  B  this  will  be  the  outer  lines  of  the  elbow,  then 
leaving  the  compass  point  at  the  same  position,  close  up 
to  6  inches  and  make  an  arc  as  shown  at  C.  A.  This  will 
give  the  length  of  the  throat,  as  well  as  the  size  of  elbow. 
Fig.  1  shows  the  elevation  of  a  three-piece  elbow.  To  de- 
termine the  various  degrees  of  each  piece,  the  arc  D.  B. 
must  be  divided  in  a  certain  number  of  equal  parts.  We 
will  proceed  to  develop  the  elevation  of  the  four-piece 
elbow,  but  in  doing  so  will  also  refer  to  Fig.  4.  It  is 
necessary  to  bear  in  mind  the  following  rule:  For  a  two- 
piece  elbow  2  pieces  each  45  degrees.  A  three-piece  elbow 
2  pieces  22y2  degrees  and  1  piece  45  degrees,  see  Fig.  4, 


in  plate  1.  A  four-piece  elbow  requires  2  pieces  15  degrees 
and  2  pieces  30  degrees,  see  Fig.  1,  plate  2.  A  five-piece 
elbow  requires  2  pieces  liy4  degrees  and  3  pieces  22y2 
degrees,  see  Fig.  2,  plate  2.  A  six-piece  elbow  requires  2 
pieces  9  degrees  and  4  pieces  18  degrees  each.  See  Fig.  3, 
Plate  2. 

It  will  be  seen  that  if  a  four-piece  elbow  is  needed  it 
will  be  necessary  to  divide  the  arc  D.  B.,  Fig.  1,  into  equal 
parts,  therefore  to  obtain  2  pieces  of  15  degrees  and  2  of 
30  degrees,  6  equal  parts  of  15  degrees  each.  See  d  1  and 
x  d  2  and  x  and  d  3.  B  to  d  3  counts  one  piece  of  15 
degrees,  d  3  to  d  2  counts  one  piece  30  degrees,  d  2  to  d  1 
counts  one  piece  30  degrees,  and  d  1  to  D  counts  one 
piece  15  degrees,  the  whole  four  pieces  making  up  the 
required  90  degrees.  To  draw  the  elevation  of  a  5-piece 
elbow  the  arc  C.  B.,  Fig.  2  will  need  to  be  divided  into 
8  equal  parts.  For  a  6-piece  elbow,  Fig.  3,  the  arc  C.  B. 
will  require  to  be  divided  into  10  equal  parts. 

Let  us  explain  this  subject  in  another  way.  If  a  3- 
piece  elbow  is  needed,  the  arc  must  be  divided  by  4  and 
to  know  what  degree  is  required,  divide  90  x  4,  if  a  4- 
piece  elbow,  divide  90  x  6.  For  a  5-piece  elbow  divide 
90  x  8  and  for  a  6-piece  elbow  divide  90  x  10.  Fig.  4  is 
simply  an  example,  by  multiplying  ll1/^  degrees  by  the 
number  of  spaces  (8)  the  full  90  degrees  are  given. 

Continued  in  next  issue. 
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Practical  Course  for  Sheet  Metal  Workers 


Article  No.   21  of   Series 

By  CHARLES  SEIVERS 


In  this  is  shown  a  round  pipe  resting 
on  a  roof  of  one  pitch  or  slope,  with 
flange  for  pipe  at  roof  line.  In  Fig.  1, 
or  the  side  view,  let  A-B  represent  the 
slope  of  the  roof,  and  C-D-E-F  the  ele- 
vation of  pipe  joining  same.  To  develop 
pattern  for  pipe  with  cut  to  fit  the  root' 
proceed  as  if  cutting  a  section  of  an  el- 
how,  on  C-D  or  on  a  line  parallel  to  it 
as  G-H,  draw  a  half  section  of  the  pipe 
as  shown  by  semicircle,  and  divide  into 
a  number  of  equal  parts  as  shown  by  1, 
2,  3,  4,  etc.,  from  these  points  draw  lines 
parallel  with  D-F,  extending  them  until 
they  join  the  lines  C-D  and  E-F,  our 
next  step  is  to  draw  two  parallel  stretch- 
out lines  as  K-K  and  L-L,  now  erect  lines 
at  right  angles  to  L-L  joining  to  K-K 
as  shown  line  on  either  end  at  K-L.  From 
this  point,  set  off  with  the  compasses  or 
dividers  the  spaces  1,  2,  3,  4,  etc.,  on 
section  on  line  G-H,  repeating  to  make 
the  circumference  complete.  With  com- 
passes measure  distance  from  line  C-D, 
to  the  point  on  line  E-F  which  is  inter- 
sected by  the  lines  drawn  from  points  in 
section  on  line  G-H,  commencing  at  C, 
Tneasure  the  distance  C  to  E,  and  set  off 


from  line  L-L  on  line  K-L.  Measure  the 
next  line  8,  to  its  intersection  at  E-F, 
and  set  off  from  L-L  on  second  line, 
which  can  be  numbered  S  to  correspond 
to  line  on  C-D.  Measure  the  next  line 
7  to  its  intersection  with  E-F  and  set 
off  from  L-L  on  line  7.  Proceed  in  same 
manner  with  remaining  lines  6,  5,  4,  3,  2, 
1,  which  will  form  one-half  the  pattern, 
to  complete  full  diameter  repeat  as 
shown  on  lines  2,  3,  4,  5,  6,  7  in  the 
same  manner.  A  line  drawn  through  the 
points  obtained  will  give  outline  of  pat- 
tern required. 

To  obtain  pattern  of  flange  with  open- 
ing for  pipe,  draw  the  outline  of  flange 
as  shown  in  Fig.  2,  by  A-B-C-D,  draw 
a  line  through  the  centre  of  flange,  par- 
allel with  A-B.  as  E-F,  on  this  line  set 
off  the  spaces  between  E  and  F,  found 
by  the  lines  drawn  from  section  G-H  in 
Fig.  1.  With  compasses  measure  from 
line  G-H  to  the  points  of  circumference 
as  marked  by  divisions  1.  2,  3,  etc.,  and 
set  off  on  both  sides  of  line  E-F,  on 
flange,  Fig.  2.  Setting  distances  obtained 
on  lines  numbered  to  correspond,  as 
shown  at  point  1  on  line  1,  2  on  line  2, 


3  on  line  3,  etc.  A  line  drawn  through 
points  obtained  will  give  outline  of  open- 
ing in  flange  to  receive  pipe. 

® 


START  CAMPAIGN  FOR  CLEANING 
CITY. 

Montreal,  March  6. — The  "clean-up 
campaign"  to  be  held  in  May  was  offi- 
cially launched  to-day,  when  a  gathering 
of  civic  authorities,  officials,  and  various 
organizations  interested,  met  at  the 
Montreal  Publicity  Association  head- 
quarters, and  received  promises  of  sup- 
port from  everybody  concerned. 

Addresses  were  given  by  Dr.  Bouchier, 
M.O.H.;  Fire  Chief  Tremblay,  Mr.  Nan- 
tel,  of  the  Incineration  Department; 
Controller  McDonald,  Aid.  Dr.  Leslie 
Boyd,  Mrs.  Renouf,  of  the  Women's 
Club,  and  Mrs.  Ashcroft,  of  the  House- 
wives' League,  as  well  as  by  F.  A.  Cou- 
vert,  the  chairman  of  the  committee, 
and  F.  Abrahams,  the  chairman  of  the 
association. 

© 

Vancouver.  B.C. — Anderson  &  War- 
nock  have  dissolved  partnership. 
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Weekly  Market  Reports      f| 

Statements  From  Buying  Centres 


The  Markets  at  a  Glance 

Reports  this  week  indicate  that  business  in  the  rural  communi- 
ties is  showing"  improvement,  while  city  trade  is  still  dull  with  no 
great  improvement  expected  until  the  advent  of  spring.  The  chief 
feature  in  the  metal  market  was  the  rapid  advance  in  the  price  of 
tin  which  has  now  readied  a  very  high  figure.  Spelter  is  still  hold- 
ing at  the  record  high  prices  in  effect  last  week.  Solder  has  ad- 
vanced. Many  price  changes  on  hardware  lines  are  going  into  effect 
daily.  Lines  recently  affected  are:  Tacks,  nails,  staples,  fencing, 
harvest  tools,  scythes,  ammunition,  Canada  plates,  and  many  others. 
Shovels  will  advance  before  long.  The  market  reports  give  notice  of 
a  great  many  price  changes.  Jobbers  are  still  adjusting  prices  to 
meet  the  new  conditions  created  by  the  tariff  changes. 


MONTREAL 

MONTREAL,  March  11.  —  The 
trade  is  still  in  a  state  of  un- 
settlement  and  readjustment  fol- 
lowing the  tariff  changes.'  A  number  of 
new  prices  are  given  this  week  and  there 
are  many  more  pending — it  is  difficult 
to  say  just  how  far-reaching  the  effect 
will  prove  before  all  interests  absorb  the 
higher  costs  of  finished  products  and  raw* 
materials.  Changes  are  being  made  just 
as  rapidly  as  the  proper  adjustments  can 
be  estimated  and  they  are  very  general 
in  character. 

Some  of  the  lines  to  be  affected  this 
week  are  nails,  staples,  fencing,  tacks, 
ammunition,  Canada  plates,  black  and 
galvanized  sheets,  angles,  saws,  files, 
Yale  latches,  harvest  tools,  valves,  food 
choppers,  etc.,  while  tin  and  solder  ad- 
vanced further  on  the  strength  of  the 
American   market.     All    builders'    liard- 


MONTREAL    QUOTATIONS. 

Tin 49-60c 

Spelter $12.50 

Copper $16.50 

Lead.  Trail,  cwt $5.50 

Lead,  Imported,  cwt $5.50 

Antimony 21c 

Solder,  y2    x   H    23   to   30 

Solder   "strictly"    ....    25   to   32 

Aluminum,  Ingot 23c  lb. 

Aluminum,  Pattern    24c  lb. 

Wire  Nails $2.40  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   ....14V2C  base 
British  Manila  Rope    ....lie  base 

African  Hemp lie  base 

Sisal 10c 

Lath  Yarn   8%c 


ware  will  be  advanced  as  soon  as  manu- 
facturers complete  their  readjustments. 

Business  is  reported  as  brisk  with  very 
satisfactory  orders  coming:  from  country 
points;  the  cities  and  Western  Canada 
are  slow  and  heavy  goods  depending  up- 
iin  construction  programs  and  industrial 
development  for  their  market  find  little 
interest.  The  improvement  does  not  seem 
to  be  the  result  of  buying  to  evade  ad- 
vancing prices,  but  the  result  of  demand 
on  short  stocks  particularly  affected  by 
unusually  mild  weather  and  prospects 
for  an  early  spring. 

The  Metals. — The  metal  market  con- 
tinues very  much  unsettled.  Although 
tin  is  the  only  commodity  showing  a 
marked  advance  in  price,  all  quotations 
are  firm  and  tending  upward.  Business 
is  slow  in  practically  all  heavy  lines. 
There  has  been  a  reaction  from  the  ac- 
tivity which  was  noted  after  the  holi- 
day depression  and  a  tendency  is  indi- 
cated to  hold  orders  on  a  close  basis  and 
make  deliveries  as  light  as  possible  until 
the  opening  of  navigation. 

Tin — The  market  continues  to  advance 
by  leaps  and  bounds  and  New  York 
shows  over  6c  a  pound  above  the  quota- 
tion of  a  week  ago.  In  this  market  the 
quotation  is  put  at  49c  to  60c,  and  very 
firm,  with  the  average  about  50e.  The 
advance  is  due  to  uncertainty  regarding 
deliveries  from  the  other  side  which  has 
caused  anxiety  with  regard  to  the  filling 
of  March  deliveries.  If  these  deliveries 
can  be  filled  the  trade  opinion  is  that 
there  will  be  a  sharp  reaction.  There  is 
no  dealing  in  futures  in  New  York.  Very 
large  shipments  afloat  are  the  outstand- 
ing: feature  of  the  situation  at  the  mo- 
ment. 


Copper. — The  position  of  this  market 
shows  little  change  and  the  price  of 
16y2c  continues.  The  situation  has 
firmed  during  the  week  in  London  but  in 
the  States  there  appears  to  be  surprise 
that  business  is  not  improving,  there  be- 
ing a  marked  shortage  of  buying  de- 
mand. 

Solder. — Some  further  advances  are 
noted  in  the  prices  of  solder,  the  top 
of  the  range  being  raised  to  30c  for  half- 
and-half  and  32c  for  strictly.  This  is 
directly  due  to  the  influence  of  the  tin 
market. 

Spelter. — The  spelter  market  continues 
very  firm,  there  having  been  an  advance 
of  about  y^c  at  St.  Louis  during  the 
week.  However,  there  are  indications  in 
the  American  market  that  important  sell- 
ing interests  consider  that  the  advance 
has  been  played  for  all  it  is  woijth 
and  that  it  is  now  in  their  interest  to 
bring  the  market  to  a  lower  level,  if 
possible,  the  present  basis  being  beyond 
the  reach  of  the  manufacturing  consum- 
ers from  a  commercial  standpoint. 

Brass. — The  brass  market  is  very  firm 
and  there  is  an  additional  advance  of  2c 
for  springs,  sheets  up  to  20  gauge,  which 
follow  a  similar  increase  last  week.  The 
price  is  now  33c  a  pound. 

Lead. — The  lead  market  is  firm,  there 
having1  been  a  further  advance  of  5c 
noted  in  the  States  during  the  week. 
Prices  here  are  firm  at  $5.50  which  cov- 
ers the  advance  made  last  week.  Sheet 
zinc  continues  strong  at  14c  to  14VoC. 

Antimony — There  has  been  no  general 
advance  in  the  price  of  antimony  but  the 
fact  that  the  market  in  the  States  is 
now  as  high  as  27c,  4c  more  than  a  week 
ago,  may  be  taken  as  an  indication  that 
the  quotation  of  21c  in  Montreal  is  not 
very  sound  and  anything  like  a  brisk  de- 
mand would  soon  exhaust  stocks  and 
bring  higher  costs  into  effect. 

Ammunition.  —  New  discounts  have 
been  announced  by  the  Remington  Com- 
pany on  their  shells.  The  following  now 
prevail:  Nitro  Club  and  Remington,  25. 
10,  5  per  cent.,  and  25,  7^2  per  cent.: 
America,  30,  10,  10  per  cent. 

A  discount  of  35  per  cent  has  been  an- 
nounced on  Canuck  Smokeless  and  fur- 
ther changes  in  ammunition  are  to  be 
looked  for  shortly.  New  Winchester 
prices  are  going  into  effect. 
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Canada  Plates. — New  prices  have  been 
announced  on  Canada  plates,  the  galvan- 
ized being  particularly  affected  owing  to 
the  very  high  price  of  spelter.  The  fol- 
lowing are  the  new  quotations: 

Ordinary:  52  sheets,  $3.10;  60  sheds, 
$3.15;  75  sheets,  $3.25. 

All  bright:  52  sheets,  $4.25;  60  sheets. 
$4.50. 

Galvanized:  18  x  24,  $5.25;  60,  $5.50; 
20  x  28  advanced  proportionately. 

Charcoal  Terne  Plates. — The  prices  of 
terne  plates  have  also  been  advanced  fur- 
ther 25c ;  Dean  or  I  G  grade,  I  C  20  x  28, 
112  sheets,  216  pounds,  $9 ;  200  lb.  $8.75, 
being  the  new  quotations. 

Files  and  Rasps. — American  files  and 
rasps  will  be  advanced  to  take  up  the 
increased  duty.  A  reduction  of  the  dis- 
count on  Hellers  from  70  to  67V2  per 
cent,  is  announced  and  on  Black  Dia- 
mond from  66  2-3  to  60  and  10  per 
cent. 

Iron  and  Steel. — The  market  is  heavy 
but  firm,  the  base  for  bar  iron  being  com- 
paratively narrow. ,  An  advance  in  the 
price  of  angles  is  announced,  the  price 
now  being  $2.75  as  compared  with 
$2.50. 

Yale  Latches. — The  advance  in  Yale 
latches  referred  to  last  week  has  gone 
into  effect,  the  new  prices  being  as  fol- 
lows: 

Per  dozen. 

No.    26    $  3.55 

No.    34    12.75 

No.    34X    12.75 

No.   37    14.25 

No.   042    16.50 

No.   42    17.60 

Nails. — The  wholesalers  in  Montreal 
have  agreed  upon  a  further  advance  in 
the  price  of  nails,  the  quotation  now  be- 
ing $2.40  for  cut  as  compared  with  $2.10 
before  the  tariff  was  changed.  The  de- 
mand is  not  heavy  but  the  price,  it  is 
said,  will  be  strictly  maintained  as  usual. 
The  base  for  cut  nails  is  still  $2.50. 

Staples. — Advancing   prices    of    wire, 


TORONTO   QUOTATIONS. 

Tin    57c 

Copper    16%c 

Lead 5.60c 

Spelter 15c 

Antimony 25c 

Aluminum  Ingot 23VoC 

Aluminum  Pattern    24y2c 

Solder,  y2  x  V> 33c  lb. 

Wire  Solder 34c  lb. 

Wiping  Solder 27c  lb. 

Tinker's  Bar  Solder 35c  lb. 

Wire  Nails $2.35  base 

Cut  Nails $2.70  base 

Poultry  Netting   45% 

Pure  Manila  Rope  . . .  .1414c  base 
British  Manila  Rope  ....lie  base 
African  Hemp  Rope  . . .  .lie  base 
Sisal  Rope 9%c  base 


particularly  galvanized,  have  led  to  new 
quotations  for  staples.   Bright  fence  are 
now    quoted     at   $2.65,    and   galvanized 
fence  at   $3. 

Wire  Fencing.— A  further  advance  in 
the  prices  of  fencing  has  been  made  to 
meet  the  conditions  of  the  market  and 
the  higher  duty.  The  increase  is  20c 
over  the  prices  in  force  last  week,  the 
quotations  now  being: 

Barl>    $2.70 

No.   9   coil    spring    2.65 

No.  9  plain  galvanized    2.60 

No.  12  plain  galvanized 2.75 

No.  13  plain  galvanized   2.85 

Hay   Wire. — Hay   wire   has  also   been 
affected,    prices    now    being    as    follows:. 
No.  13,  $2.35;  No.  14,  $2.40.  and  No.  15. 
$2.50. 

Poultry  Netting.— Poultry    netting    is 
firm   on   the  new   prices  which  went  into  . 
effect  last   week  and  it  is  reported  that 
the  demand   continues  very  satisfactory 
despite  the  increase. 

Harvest  Tools.— The  rate  of  discount 
on  harvest  tools  has  now  been  set  at  40 
and  12V2  per  cent.  Heath  hay  knives 
have  been  put  at  $7.75  the  dozen  and 
the  following  prices  are  effective  for 
scythes: 

Cast  steel,  dozen   $6.75 

Clipper,    dozen    7.75 

Guaranteed,    dozen    9.00 

Brush,    dozen    7.50 

Curry  combs  have  been  put  on  a  dis- 
count basis  of  30  per  cent. 

Jenkins  Valves— The  discount  on  Jen- 
kins valves  has  been  adjusted  to  45  and 
5  per  cent.,  as  compared  with  50  and  5 
per  cent.  Other  American  valves  are 
likely  to  be  similarly  affected. 

Sheets. — There  are  general  advances 
noted  in  the  prices  of  sheets,  both  the 
black  and  the  galvanized  being  affected. 
Following  are  new  prices: 

Black— 16  gauge,  $2.75;  18-20  gauge, 
and  22-24  gauge,  $2.75;  26  gauge,  $2.85, 
and  28  gauge,  $2.90. 

Queen's  Head  and  Gorbal's  Best— 
16-20  gauge,  $3.90;  22-24  gauge,  $4.10; 
26  gauge,  $4.35,  and  28  gauge,  $4.60. 

Fleur  de  Lis— 16-20,  '  $3.65;  22-24, 
$3.75;  26,  $4.10;  28,  $4.30. 

Colborne  Crown — 16-20  gauge,  $3.70; 
22-24  gauge,  $3.90;  26  gauge,  $4.15  and 
28,  $4.40. 

Disston's  Saws. — New  prices  are  to 
prevail  for  Disston's  saws,  the  advance 
being  approximately  7i/2  per  cent,  to 
cover  the  advance  in  the  duty. 

Food  Choppers.— New  prices  for  food 
choppers  have  been  prepared,  as  follows: 
Universal— No.  0,  $1;  No.  1,  $1.08;  No. 
2.  $1.35:  No.  3,  $1.95;  No.  3-44,  $6.70; 
No.  2-33,  $2.50;  No.  3-04,  $4.10  and  No. 
3-31.  $2.30.  Gem— No.  20,  95c;  No.  22, 
$1.10   and   No.  24,  $1.60. 

Builders'  Hardware. — New  prices  have 
not  as  yet  been  adjusted  by  Canadian 
manufacturers.    The  delay  is  due  to  the 


NEW    QUOTATIONS. 

Now  prices  are  announced  in  Mont- 
real   this   week   on    the   following   lines : 

Wire  nails,  $2.40  base. 

Tin,    50c   to   60c   lb. 

Solder,  30c  and  32c  lb. 

Brass — springs   advance   to   33c. 

New  prices  on  Remington  ammuni- 
tion. 

Canada  plates — ordinary  advance  20c; 
all  bright  15c ;  galvanized  55c. 

Heller's  files  now  67%%  off;  Black 
Diamond,   60   10% 

Angles  advanced   25c  to   $2.75. 

New    list    for    Yale    latches ;    advance 

7y2%. 

Bright  staples  now   $2.65  ;  galvanized. 

$3.00. 
'Barb,    coil    spring     and     plain    fence 

wires    advance    20c. 
New  prices  on  hay  wire — No.  13,  $2.35 
Harvest  tools  now  40  and  12%%  off. 
Heath   hay   knives,   $7.75   a   dozen. 
Scythes   advance   25c  all   round. 
Curry  combs  now  30%   off. 
Jenkins'   valves,   45  and  5%  off. 
Black  sheets  advance  20c  to  35c. 
Galvanized    sheets   advance   10c. 
Hisston's   saws   advance  7%% 
New    prices    for    Universal    and    Gem 

food-choppers. 
New   prices  for  galvanized   tubs. 
New     schedule    of    prices    for    tacks  ; 

effective   March    8th. 


fact  that  the  former  discounts  were 
made  to  apply  to  articles  of  different 
metals  and  it  is  now  necessary  to  make 
distinctions  owing  to  the  different  in- 
creases in  the  cost  of  the  raw  materials. 

Bolts  and  Screws — The  demand  has 
been  light  and  particularly  so  in  view  of 
the  higher  prices  which  went  into  effect 
last  week.   Quotations  are  firm. 

Iron  and  Lead  Pipe.— The  situation  is 
very  firm,  although  demand  is  slow. 
Prices  are  7y2c  for  lead  pipe  and  9c  for 
lead  waste  pipe  and  these  prices,  like  the 
quotations  for  iron  pipe,  are  strictly  net. 

Utensils.- — Spelter  and  tin  are  impor- 
tant factors  in  the  manufacture  of 
utensils  and  material  advances  are  war- 
ranted by  the  present  prevailing  prices. 
If  the  market  holds,  readjustments 
will  have  to  be  made  before  long.  Fol- 
lowing are  higher  prices  for  galvanized 
tubs:  No.  0,  doz.,  $5.32;  No.  1,  doz., 
$7.13;  No.  2,  doz.,  $7.76-  No.  3,  doz., 
$8.86. 

Tacks. — The  rolling  mills  have  issued 
new  quotations  for  tacks  of  all  kinds, 
the  revised  list  going  into  effect  March 
8th.  The  new  list  is  published  in  one  of 
the  panels.  There  is  a  general  advance 
noted.    Special  nails  are  also  affected. 


TORONTO. 

TORONTO,  March  11.— There  has 
been  a  slight  improvement  in  the 
hardware  trade  during  the  past 
week,  and  spring  orders  are  increasing 
in  volume.  This  is  more  with  regard  to 
the  country  trade,  and,  considering  the 
conditions  prevailing,  business  might 
well  be  said  to  be  satisfactory.  The  city 
trade,  on  the  other  hand,  is  dull,  being 
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more  affected  by  the  unsatisfactory  in- 
dustrial conditions.  There  is,  however, 
a  more  optimistic  spirit  in  hardware 
circles,  and  with  the  approach  of  spring 
this  should  increase.  An  improvement 
in  the  situation  in  the  war  zone  will  go  a 
long  way  towards  stimulating  business 
here. 

The  effect  of  the  new  tariff  is  still 
being  felt,  and  all  price  revisions  have 
not  yet  been  completed.  Further  ad- 
justments are  being  contemplated,  but 
as  this  work  entails  considerable  trouble, 
and  owing  to  many  things  which  have  to 
be  taken  into  consideration,  some  time 
must  elapse  before  the  revision  is  com- 
pleted. The  more  important  changes 
this  week  are  in  wire  nails,  scythes,  jute 
packing  and  metals.  All  galvanized 
goods,  such  as  sheets,  wire  and  pipe, 
will  no  doubt  advance  again  owing  to 
the  high  cost  of  spelter.  All  imported 
lines,  if  they  have  not  already  advanced, 
will  do  so  to  cover  the  extra  duty  of 
7y2  or  5  per  cent.,  as  the  case  may  be. 

There  is  no  change  in  the  situation 
with  regard  to  builders'  hardware,  and 
indications  point  to  a  comparatively 
quiet  time  in  the  building  trade  for  the 
next  month  or  so.  Considerable  interest 
is  being  shown  in  the  metal  markets  on 
account  of  the  sharp  advances  in  some 
metals.  The  rope  market  is  very  un- 
settled, due  to  the  increased  cost  of  raw 
material,  shortage  of  supplies  and  high 
freight  rates.  Wire  nails  have  advanced 
to  $2.35  base,  and  some  dealers  think 
that  the  top  of  the  market  has  not  yet 
been  reached. 

The  Metals. — There  has  been  a  slight 
improvement  in  the  volume  of  business 
this  week,  but  it  has  not  been  up  to  nor- 
mal. The  markets  are  showing  greater 
activity  than  for  some  months,  due  to 
great  strength  in  the  primary  markets. 
Tin  and  spelter  have  been  advancing 
gradually  for  some  time,  but  this  week 
have  taken  a  big  jump  of  10c  and  3c  re- 
spectively. Shortage  of  supplies  is  the 
reason  for  this,  and  in  the  case  of  spel- 
ter the  situation  is  serious.  Antimony 
has  made  an  important  advance  of  4c, 
while  copper  and  lead  are  both  firmer. 
The  natural  result  of  the  advance  in  tin 
has  been  an  increase  in  the  price  of  all 
solders,  half-and-half  having  advanced 
6c  per  pound.  Antimony  is  unchanged 
at  23c  per  pound.  Prices  of  all  metals 
are  given  in  the  panel  on  accompanying 
page. 

Tin. — The  shortage  of  steamers  and 
congestion  at  the  London  docks  has 
caused  a  sharp  advance  in  the  tin  mar- 
ket. It  is  also  stated  that  some  dealers 
are  refusing  to  part  with  their  supplies. 
Tin  has  advanced  10c,  and  is  quoted 
locally  at  56c-57c  per  pound. 

Copper. — There  has  been  no  change  in 
the  situation,  but  producers  report  the 
market  as  being  very  strong  on  a  large 


export  demand.  Prices  have  advanced 
y^c,  and  are  firm  at  16%c  per  pound. 

Spelter. — The  spelter  market  is  de- 
moralized, and  quotations  are  more  or 
less  nominal.  Some  metal,  however,  has 
been  bought  at  the  high  figures,  when 
urgently  required  by  consumers.  There 
is  no  spelter  offering  locally,  and  the 
price  continues  to  go  higher,  being  now 
quoted  at  15c  per  pound,  representing 
an  advance  of  3c. 

Lead. — The  lead  market  is  strong  and 
advancing,  as  there  is  a  growing  demand 
both  for  export  and  from  domestic  con- 
sumers. There  has  been  an  advance  of 
10c  per  100  pounds,  and  the  price  is 
firm  at  $5.60  per  pound. 

Antimony.  —  Prices  continue  to 
strengthen,  and  prices  on  Cookson's  and 


NEW     QUOTATIONS    ON    TACKS. 

The     following     schedule     for     tacks 
went  into  effect  on  March  8th  : 

Tacks : 

Strawberry  box,  bulk,  75  12%% 

Cheese  box,  blued,  bulk,  85% 

Trunk   tacks,    blued,   80% 

Carpet  tacks,   blued,   75   12%% 

Carpet  tacks,  tinned,  80% 

Carpet  tacks,  in  kegs,  40% 

Cut   tacks,    blued,   in   dozens   only.    75 

12% %;    quarter   weights,   40   20% 
Swedes    cut    tacks,    blued    and    tinned, 

bulk,     S2%%     2%%;       in     dozens, 

70  10% 
Swedes    upholsterers,    bulk,    87 lk% 
Swedes   brush,   65   7%% 
Swedes  gimp,  75  15% 
Zinc   tacks    on    application. 
Leather   carpet   tacks,    20   2%% 
Copper  tacks,  45  5% 
Nails  : 

Copper   nails,    50   10% 

Trunk     nails,     bulk.     60    5%  ;     tinned, 

60   5% 
Clout    nails,     blued,     60     5%  :     tinned, 

60  5% 
Chair    nails,    30% 
Cigar   box   nails,   30% 
Patent  brads,  30  7%% 
Fine   finishing,   30   7%% 
Picture    frame,    2%% 
Lining    tacks,     solid    head,     bulk,    70 

12%% 

Glaziers"    points    on    application. 


Hallett's  are  entirely  nominal,  as  there 
are  practically  no  supplies.  Antimony 
has  advanced  4c,  being  now  quoted  at 
25c  per  pound. 

Solders. — All  solders  have  advanced 
on  account  of  the  continued  strength  in 
the  tin  market.  Half-and-half  is  now 
quoted  at  33c;  wire  solder,  34c:  wiping, 
27c;  and  tinkers'  bar,  35c  per  pound. 

Bar  Iron  and  Steel. — Quotations  on 
Pittsburgh  bars  have  stiffened,  and  for 
April  delivery  have  advanced  2y2c  to  5c 
per  100  pounds.  Prices  on  bars  for  im- 
mediate delivery,  however,  are  un- 
changed. Canadian  mills  are  quoting- 
bars  at  $2.05  base. 

Scrap  Metals. — Copper  and  brass 
scrap  have  again  advanced  %c  per 
pound.  The  new  quotations  are  as  fol- 
lows:— Heavy      copper,      IIV2C;      heavy 


brass,  8y2c;  light  brass,  6y2c;  heavy- 
zinc,  7c  per  pound. 

Lead  and  Iron  Pipe. — The  market  is 
unchanged  and  prices  are  firm.  Lead 
pipe  is  quoted  at  7y2c  and  waste  pipe  9c 
net.  Prices  on  iron  pipe  are  given  in 
the  current  market  quotations. 

Poultry  Netting. — The  new  discount 
of  45  per  cent.,  announced  last  week, 
covers  all  meshes. 

Wire  Nails  Higher.— The  advance  in 
wire  nails  predicted  in  Hardware  and 
Metal  has  materialized.  The  new  price 
is  based  on  the  price  of  rods  imported 
from  the  United  States.  Wire  nails  are 
now  being-  quoted  at  $2.35  base  f.o.b., 
Toronto,  Hamilton  and  London.  For 
Montreal,  Gananoque,  Collingwood  and 
Owen  Sound,  $2.40  base,  and  $2.42y2 
base  for  Windsor  and  Walkerville.  Cut 
nails  are  unchanged  at  $2.70  base. 

Scythes. — There  has  been  an  advance 
in  scythes  of  25c  per  dozen. 

Wire. — Smooth  steel  wire  is  main- 
tained at  $2.30  base.  Prices  on  gal- 
vanized wire  have  been  withdrawn, 
pending  a  revision  when  an  advance  will 
be  announced. 

Galvanized  Sheets. — The  market  is 
very  unsettled,  and  a  further  advance  in 
prices  may  be  expected  any  time,  seeing 
that  spelter  continues  to  go  higher. 

Kitchen  Utensils. — Prices  are  firm, 
with  a  possibility  of  galvanized  ware 
advancing. 

Spades  and  Shovels. — A  revision  of 
prices  is  being  contemplated,  and  an  ad- 
vance will  be  announced  in  the  near  fu- 
ture. 

Jute  Packing. — An  advance  of  y2c  per 
pound  on  jute  packings  is  now  in  effect, 
due  to  conditions  prevailing  in  the  jute 
market.  The  new  quotations  are:  Fine 
jute,  9c;  beaver,  8c;  and  coarse  sewer, 
7c  per  pound. 

Rope  and  Twine.— The  situation  in  the 
rope  market  shows  no  improvement. 
Raw  materials  are  becoming  more  diffi- 
cult to  obtain,  and  are  also  advancing 
in  price  on  account  of  high  ocean  freight 
rates  and  war  insurance.  Supplies  of 
Russian  and  Italian  hemp  have  been  cut 
off,  and  African  hemp  is  also  becoming 
scarce.  There  is  practically  no  sisal  be- 
ing shipped  from  Mexico  owing  to  the 
very  unsettled  conditions  in  that  coun- 
try. Manila  has  advanced,  and  supplies 
are  difficult  to  obtain.  It  is  stated  that 
the  jute  crop  is  not  as  large  as  was  anti- 
cipated, which  with  the  higher  freight 
charges  will  have  a  tendency  to  stiffen 
prices  on  jute  products.  All  indications 
point  to  higher  prices  for  rope  and 
twine. 

Harvest  Tools. — All  brands  of  harvest 
tools  have  advanced  5  per  cent.,  the  new 
discount  being  40  and  12y2  per  cent. 
The  new  discount  on  "Samson"  tools  is 
40  and  714  per  cent. 
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LONDON. 

LONDON,  Ont.,  March  11.— Business 
is  fairly  good  and  has  shown  con- 
siderable improvement  during  the 
past  few  days.  An  early  spring  would 
make  business  fine  here.  Trade  in  rural 
communities  appears  to  be  about  normal 
for  this  season  of  the  year. 

Nails  Advance. — Wire  nails  have  ad- 
vanced 15  cents  per  keg  and  are  now 
quoted  at  $2.35  base  for  wire  nails  f.o.b. 
London;  cut  nails  are  quoted  at  $2.70 
base. 

Harvest  Tools  Advance.  —  Harvest 
tools  have  advanced  5  per  cent.,  and  are 
now  quoted  at  40,  12%  per  cent.  New 
prices  are  out  on  scythes  and  range  from 
$7.25  per  dozen  to  $11.75  per  dozen. 
Snathes  are  quoted  at  30  per  cent,  dis- 
count, making  the  net  price  as  follows: 

Per  doz. 

No.  3  Patent  $7.35 

No.  2  Patent  7.70 

No.  1  Patent  8.40 

No.    20    8.75 

Brush 8.40 

Clothes  Lines  Advance. — All  sizes  of 
wire  clothes-lines  have  advanced  15c  per 
100  ft. 

r  Hose  Couplings,  Etc. — Quotations  on 
hose-bands  are:  V2  in..  23c  doz.;  3/4  in., 
23c  doz.;  1  in.,  38c  doz.  Hose  couplings: 
V2  in.,  $1.19  doz.;  %  in.,  $1.25  doz.; 
1  in.,  $2  doz.  Hose  nozzles  are  quoted 
from  $3.65  to  $4.40  doz. 

Rubber  Hose.— The  following  prices 
are  quoted  on  rubber  hose:  Competition, 
70,  10  per  cent.;  Cable,  70  per  cent.; 
Leader,  60,  10  per  cent. ;  Corrugated 
multi-ped,  V2  m"  He  Per  foot:  %  in.. 
14V2c  per  foot. 

Rope,  Twines,  Etc — No  change  lias 
taken  place  in  rope  prices  which  are  as 
follows: 

Pure  Manila    14y2c  lb. 

British  Manila    lie  lb. 

African  hemp   lie  lb. 

Twine  prices  for  1915  have  not  yet 
been  issued. 

Glass,  Paints,  Etc. — Glass,  putty,  lead 
paints,  oils  and  turpentine  remain  at 
last   week's  quotations. 


WINNIPEG. 

WINNIPEG.  March  11.— The  gen- 
eral tone  of  business  in  the 
West  continues  to  be  satisfac- 
tory as  far  as  the  smaller  places  are 
concerned  especially.  Business  in  the 
cities,  of  course,  has  fallen  off.  but  the 
general  trend  of  business  is  encouraging. 
Price  changes  have  come  thick  and 
fast,  and  it  is  very  evident  that  there 
will  be  continual  revisions  in  prices, 
probably  continuing  until  the  end  of 
April,  All  the  changes,  of  course,  are  in 
an  upward  direction,  and  almost  with- 
out exception  they  are  the  result  of  the 
71  ;2  per  cent,  additional  duty.  Advances 
in  spelter  have  necessitated  increases  in 


lines  into  the  manufacture  of  whicli 
spelter  enters  largely.  Galvanized  ware, 
for  instance,  has  been  advanced  about 
2V2  per  cent.,  present  quotations  being 
for  heavy.  25  and  2%  per  cent,  off,  and 
for  light  25  and  12a/2  per  cent.  off. 

Wire  and  Poultry  Netting  Up. 
Advances  in  poultry  netting,  putting 
the  discount  at  40  per  cent,  instead  of 
50,  have  also  resulted  from  a  rise  in  put- 
ting the  discount  at  40  per  cent  instead 
of  50  have  also  resulted  from  a  rise  in 
spelter,    and    from    this    cause    also    has 


WINNIPEG  QUOTATIONS. 

Anvils: 

Peter  Wright       .         13c  per  lb. 

Clip  Horn 14c  per  lb. 

Norris lie 

Boiler  Tubes,  2" per  foot  10y2c 

Solder 30c-31c  lb. 

Linseed  Oil,  raw   79c  gal. 

Linseed  Oil,  boiled 82c  gal. 

Poultry  Netting 40%  off 

Turpentine 75c 

Wood  Alcohol: 

Single  gals   $1.20 

Five  gals $1.15 

Galvanized  Iron,  28 

Apollo : 

Fleur  de  Lis    $5.25 

Queen 's  Head 5.60 

Corrugated   Sheets,   28-gauge 

galvanized $3.45 

Glass,  First  Break $5.25 

Rope,  Pure  Manila    16c 

Sheet  Zinc: 

Cask  lots 13y4c 

Small  lots I31/2C 

Blue  Stone,  per  lb 6c 

Hinges: 

Corrugated  Strap   4,  90c 

Corrugated  T 4  $1.10 

Lanterns  all  up   25c 

Iron  Pipe: 

Galvanized,  1  inch    $7.70 

Black,  1  inch , 5.80 

White  Lead: 

Pure,  ton  lots  $9.45  less  $9.75. 
Barb  Wire  per  Spool: 

Lyman  4  point,  Ft.  William  $2.10 

Winnipeg $2.45 

Paris  Green : 

1-lb.  pkgs.,  per  case 23V2c 

Galvanized    wear,    heavv,    25    and 

12i/2%  off. 


come  the  advance  in  barbed  wire — an 
advance  of  about  5c,  given  in  detail 
elsewhere. 

Bale  ties  have  also  risen  because  of 
the  advance  in  zinc,  the  increase  being 
25c. 

Screws  are  another  line  which  have 
shown  considerable  advance  this  week, 
bright  iron  round-head  now  being  quoted 
at  80  and  10  per  cent,  off  instead  of  the 
old  discount  of  80.  10  and  5  per  cent.  off. 
Flat  head  are  quoted  at  85  and  10  per 
cent,  off;  round  head  brass  at  70  and  5 
per  cent,  off,  and  flat  head  brass  at  75 
and  5   per  cent.   off. 


Spades  and  Shovels  Will  Go  Up 
So  far  there  has  been  no  increase  in 
shovels  and  spades,  but  dealers  will  be 
very  well  advised  to  go  over  their  stock  at 
once,  see  what  they  Avill  need  in  this 
line,  then  place  their  orders  without 
delay.  Shovels  and  spades  are  going  to 
advance. 

Solder  has  advanced  again,  being  now 
quoted  from  30  to  31c.  Shoe  thread 
which  advanced  some  little  time  ago,  has 
again  risen  10c  due  to  the  difficulty  of 
getting  the  necessary  flax.  There  is  a 
steady  call  for  this  line. 

A  new  price  has  been  set  for  rim 
knob  locks  No.  600,  these  being  now 
quoted  at  $1.60  per  dozen. 

New  Prices  for  Paris  Green- 
Before  long  the  demand  for  Paris 
sreen  will  be  becoming  heavy.  Here 
there  has  been  an  advance  largely  re- 
sulting from  tariff,  100-lb.  drums  now 
selling  at  21*40  and  1-lb.  packages  in 
cases  at  23y>e;  ] ,.?-lb.  packages  in  cases, 
25y2c. 

Batteries  remain  at  the  price  set  some 
little  time  ago.  Zinc,  of  course,  is  a 
very  important  product  in  these,  and  the 
price  of  it  has  risen  from  $6.40  per  cwt. 
to  $13.50  per  cwt.  Zinc,  of  course,  is 
one  of  the  big  products,  and  the  cost 
of  production  is  necessarily  greatly  in- 
creased by  this  advance.  Manganese  is 
going  higher  and  it  would  seem  that  be- 
fore the  season  is  over,  advances  in  bat- 
teries will  of  necessity  be  made. 


WEEKLY   PAINT  MARKET. 

(Continued  from  page  46.) 

ther  price  changes,  but  supplies  are  be- 
ing interfered  with  and  further  advances 
are  not  at  all  unlikely.  Prices  are  given 
in  the  current  paint  market  quotations. 

Floor  Wax. — There  has  been  an  ad- 
vance in  prices  in  some  lines  of  floor 
wax,  amounting  to  5  cents  per  pound. 

Glass. — A  revision  of  prices  is  at  pres- 
ent being  considered,  and  a  new  list  may 
be  out  in  the  course  of  a  few  days.  High- 
er prices  are  anticipated  on  account  of 
the  extra  duty. 

Putty. — Prices  are  holding  firm,  al- 
though the  demand  is  light.  The  in- 
creased cost  of  linseed  oil  and  whiting 
may  necessitate  an  upward  revision  of 
prices.  The  following  prices  are  for 
standard  putty  in  less  than  ton  lots: — 

Per  100  lbs. 

Bulk,  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12y2  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12y2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs 3.00 

Pure  putty,  60c  per  cwt.  advance. 
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Prepared  Paint  is  the  Best 

Salesmen  Can  Use  Many  Arguments  in  Convincing  Customers  That  Ready- 
Mixed  Paint  is  Superior  to  the  Hand-Mixed  Product. 

By  HENRY  LEWIS. 


THE  ever-increasing  popularity  of 
good  ready-mixed  paints  is  gradu- 
ally crowding  out  the  old  time  an- 
tagonistic attitude  of  many  people  to- 
wards the  ready  mixed  product.  The  re- 
tail salesmen  still  meets  a  few  of  the  old- 
timers  who  say  that  they  are  afraid 
ready-mixed  paints  are  made  of  water, 
benzine,  etc.,  and  other  ingredients  that 
were  not  used  in  the  good  old  days  when 
paint  was  mixed  by  hand. 

In  order  to  convert  a  non-user  of  pre- 
pared paint  to  the  use  of  same  a  sales- 
man must  use  many  arguments  and  also 
be  thoroughly  convinced  himself  that  he 
is  doing  the  proper  tiling  in  advocating 
the  use  of  the  ready-mixed  article. 

There  are  a  large  number  of  good 
quality  paints  on  the  market,  in  fact 
I  lie  life  of  a  firm  that  does  not  put  qual- 
ity in  the  goods  is  usually  a  short  one 
in  this  discriminating  age.  Progress  in 
paint  making-  has  been  steady  and  scien- 
tific. There  are  still  two  kinds  of  paint 
being  used,  one  mixed  by  hand,  the  other 
by  machinery.  One  must  be  prepared 
and  the  other  is  ready  for  use.  That 
there  are  these  two  kinds  of  paint  is 
due  to  the  same  progress  that  has  given 
us  two  ways  to  make  clothes,  one  witli 
a  hand  needle  and  the  other  with  a  sew- 
ing machine;  two  ways  to  reap  grain, 
one  with  a  power  reaper,  cutting  binding-, 
and  gathering,  the  other  with  a  hand 
cradle  such  as  our  grandfathers  used. 
The  same  rule  applies  to  the  mixing  of 
cement  or  concrete,  in  the  former  days 
it  was  done  by  hand  and  to-day  we  have 
the  powerful  and  efficient  cement  mixers. 
It  has  been  said  paint-making  was 
once  an  art,  then  a  trick,  and  now  a 
science. 

The  wear  on  paint  in  the  days  when 
hand-mixed  paint  held  the  upper  hand 
was  not  as  great  as  it  is  to-day.  The 
wood  was  better  in  a  great  many  cases. 
With  conditions  at  that  time  much  more 
favorable  for  the  longevity  of  paint,  the 
painters  often  had  difficulty  with  the 
paint   chalking  when   only  lead   and   oil 


was  used.  Manufacturers'  experts  have 
studied  the  manufacture  of  paint  on  a 
scientific  basis.  They  test  their  products 
on  all  kinds  of  lumber  and  other  mater- 
ials and  in  all  kinds  of  climates.  The 
leading  paint-makers  have  also  gone  to 
considerable  expense  in  securing  com- 
petent chemists,  well  equipped  labora- 
tories, testing  rooms  and  a  great  amount 
of  testing  apparatus  that  enable  them  to 
secure  technical  knowledge  regarding 
their  products  whereby  they  can  produce 
paint  of  the  highest  quality  and  effici- 
ency. 

If  it  were  the  desire  of  paint  mak- 
ers to  work  principally  for  profits  rather 
than  quality,  they  could  readily  do  so 
by  dispensing  with  much  of  their  up-to- 
date  equipment  and  resort  to  the  methods 
nnd  material  of  those  who  mixed  their 
paints  by  hand. 

Among  the  many  points  that  may  be 
urged  in  favor  of  prepared  paints  over 
the  hand-mixed  article  is  that  the  paint 
is  ground  finer  and  kneaded  more  thor- 
oughly by  modern  machinery  than  can 
possibly  be  done  by  hand.  One  of  the 
powerful  grinding  machines  can  grind 
more  paint  in  one  hour  than  a  painter 
eould  do  in  several  days,  not  to  mention 
the  thoroughness  of  the  srinding  done 
by  the  machine.  The  severe  tests  to 
which  the  raw  materials  and  finished 
products  are  subjected  by  the  manufac- 
turers also  ensure  better  results  and  bet- 
ter quality  than  can  be  produced  by  a 
painter  who  cannot  base  his  work  on 
these  tests.  It  has  been  proven  beyond 
a  doubt  that  good  ready-mixed,  machine 
around,  paint  will  cover  a  much  greater 
surface  than  the  hand-mixed  article  and 
the  covering  will  be  much  more  even, 
thus  ensuring  longer  wear;  it  will  also 
spread  more  easily  and  is  not  as  liable 
to  leave  brush  marks  as  the  old  style 
paint. 

There  is  also  a  great  advantage  on  ac- 
count of  one's  being  able  to  secure  a 
large  range  of  colors,  and  where  a  user 
runs  short  of  a   small  amount  of  paint 


to  finish  a  job,  lie  is  able  to  purchase  a 
small  can  and  feel  reasonably  sure  that 
he  is  getting  exactly  the  same  color. 
This  is  impossible  when  using  hand- 
mixed  goods  as  there  is  great  danger  of 
the  second  or  third  mixing  being  a  dif- 
ferent color. 

It  is  an  easy  matter  for  a  customer  to 
say  that  lead,  oil  and  other  materials 
will  make  good  paint.  This  may  be 
true  to  a  certain  extent,  but  there  are 
very  few  people  indeed  outside  of  the 
large  paint  factories  who  know  the  ex- 
act proportions  of  these  articles  that 
should  be  used.  Each  color  i3  studied 
by  the  experts  employed  by  the  manu- 
facturer and  ingredients  suitable  for 
that  color  are  used  in  the  making  of  it. 
The  good  pigment  properly  gToun'd  and 
mixed  by  the  manufacturers  up-to-date 
machinery  gives  a  density  to  the  paint 
that  assures  better  covering  qualities 
than  hand-mixed  paint  and  affords  bet- 
ter protection  to  the  surface. 

There  are  a  great  many  other  points 
that  may  be  brought  out  by  the  sales- 
man such  as  convenience  in  re-ordering, 
re-sealing  the  cans  if  there  is  some  of 
the  paint  left  over,  and  also  the  guar- 
antee of  the  paint  manufacturers.  Where 
hand-mixed  paint  is  used,  the  party  mix- 
ing the  paint  may  use  impure  lead,  oil. 
or  other  materials,  not  intentionally,  but 
for  the  reason  that  they  have  no  method 
of  testing  the  quality  of  the  goods. 


STAINLESS  CUTLERY. 

A  recent  report  of  the  Trade  and  Com- 
merce Department  states  that  a  new 
type  of  steel  for  table  knife  blades  has 
been  introduced  by  an  English  firm,  and, 
by  its  use,  it  is  claimed  that  the  daily 
task  of  knife  cleaning  will  be  elim- 
inated. This  particular  steel,  whilst 
equal  to  the  ordinary  type  in  cutting  and 
wearing  qualities,  retains  its  original 
bright  surface  in  use  even  after  contact 
with  acid  foods.  Hence  it  is  claimed 
that  the  knives  only  need  to  be  wiped  or 
washed  after  they  come  from  the  dinner 
table. 

One  or  two  cutlery  makers  are  already 
producing  their  table  knives  from  this 
steel  after  having  carried  out  exhaustive 
tests,  which  establish  the  claim  that  it 
will  neither  rust,  stain,  nor  tarnish. 
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The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,     DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they'll  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


Here's  a  Money-maker 

Carry  the  SPEAMOTOR  line  of  spraying  outfits  and 
accessories.  They  are  standard  and  staple — you  can't 
lose   on   them   by   depreciation.      There   are   customers   for 


the 


wymmctbr 


It  isnt  a  SPRAMOTOR  unless  we  made  il 


all  around  you,  wherever  you  are  located.  Our  steady 
advertising  for  many  years  past  makes  it  easy  for  agents 
to  clinch  good  sales,   and   take   sure  profits.        , 

Write  for  our  agency  proposition. 
Made  in  Canada — No  duty  to  pay. 

SPRAMOTOR  WORKS 


2172  King  St..  London,  Canada 


2602  Erie  St.,  Buffalo,  N.Y. 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  March  1] .-^Condi- 
tions in  the  paint  trade  continue 
brisk,  the  si  (nation  on  the 
whole  being  equal  to  a  year  ago  with  an 
improvement  in  country  business.  There 
has  not  only  been  a  better  buying:  feeling 
on  account  of  the  tariff  advances  and 
the  generally  strong-  market,  but  the  ap- 
proach of  spring'  is  bringing  a  season- 
able interest  in  orders  which  in  many 
cases  have  been  held  until  the  last  mo- 
ment owing-  to  the  tendency  to  deal  on 
the  hand-to-mouth  basis  so  far  as  pos- 
sible; then,  too,  there  has  been  the  in- 
direct influence  of  unusually  spring-like 
weather,  which  not  only  indicates  the 
possibilities  of  an  early  demand,  but 
also  is  likelv  to  presage  the  opening-  of 
navigation  before  the  usual  time. 

Price  changes  of  the  week  are  not  im- 
portant. The  situation  does  not  lack  in- 
terest in  relation  to  higher  costs,  and 
the  tendency  is  upwards  all  round  as 
regards  raw  material  and  finished  pro- 
ducts. However,  for  the  time  being-, 
where  there  are  supplies  on  hand  the 
old  quotations  generally  prevail.  The 
greatly  increased  ocean  freight  rates 
have  a  direct  bearing  upon  such  commo- 
dities as  whiting  and  Paris  plaster.  New 
stocks  are  likely  to  cost  nearly  double 
the  former  figures.    ' 

Linseed  Oil— So  far  as  the  trade  is 
concerned  this  market  is  very  much  up- 
set and  the  big-  spread  in  prices  which 
has  been  previously  referred  to  con- 
tinues. A  low  of  68c  for  raw  is  heard 
and  boiled  3c  above  with  a  high  quota- 
tion of  72c  and  75e  respectively.  Gen- 
erally speaking  the  situation  is  firmer 
so  far  as  the  crushers'  quotations  are 
concerned,  but  at  the  same  time  there 
are  reports  that  sales  are  being  made  in 
the  trade  a  couple  of  cents  under  the  bot- 
tom level  for  which  prices  are  given. 
Crushers  are  charging  69V2e  and  72c  as 
a  week  ago,  but  the  price  is  inclined  to 
be  firmer  and  the  flax  situation  indi- 
cates higher  prices.  The  weakness  of  the 
situation  in  the  trade  as  revealed  by  the 
low  quotations  is  due  to  cheap  stocks  in 
the  hands  of  dealers  and  slack  demand. 
Raw.  Boiled. 

1   to  2  bbls 68e     72c       71c     75c 

3  to  5  bhls 67c     71c       70c     74c 

fi  to  9  bbls 66c     70c       69c     73c 


10  bbls.  and  over.   65c     69c       68c     72c 
5-gal.  lots 70c     74c      73c     77c 

5-gal.  cans  50c  each;  10-gal.  cans  75c 
each. 

Gasoline  and  Benzine. — Prices  for  gas- 
oline and  benzine  show  no  further  change 
but  the  situation  is  very  firm.  Demand 
shows  some  improvement  with  the  ap- 
proach of  spring  and  the  opening  of 
navigation.  Gasoline  in  drums  is  quoted 
at  15c  and  tank  wagon  at  14y2c. 

Turpentine. — The  situation  here  shows 
little  change  and  the  big;  spread  in 
prices  continues;  the  range  is  from  66c 
to  70c,  with  the  average  66c  to  68c,  and 
refiners  are  quoting  67y2c. 

Per  gal. 

V2-bbl.  lots 69-73c 

1-bbl.  lots   66-70c 

2  to  4-bbl.   lots    65-69c 

5  to  10-bbl.  lots  64-68c 

Glass. — The  glass  situation  continues 
unsettled.  Advances  have  not  been  made 
following  the  increase  in  the  tariff,  but 
are  still  under  consideration.  Although 
higher  quotations  are  the  logical  result 
of  the  higher  duty,  a  change  is  not  un- 
animously favored  owing  to  the  slack 
demand  and  the  fact  that  there  are  con- 
siderable stocks  on  hand  which  are  not 
affected   by   the   tariff   increase. 

White  Lead  and  Zinc. — In  sympathy 
with  the  phenomenal  advance  in  the  price 
of  spelter,  the  market  for  zinc,  both  dry 
and  in  oil,  has  been  materially  affected. 
While  the  quotation  for  Extra  Red  Seal 
— 12c — remains  unchanged  with  some 
firms,  others  have  advanced  or  with- 
drawn prices.  The  situation  is  due  to 
the  fact  that  the  volume  of  business  in 
this  commodity  is  not  heavy  and  deal- 
ers are  acting  in  accordance  with  their 
individual  position.  For  instance,  while 
general  advances  have  not  been  made, 
prices  as  high  as  20c  have  been  heard  in 
New  York.  Should  conditions  continue 
as  they  are  until  stocks  are  exhausted, 
prices  are  likely  to  double.  Lead  is  firm 
on  the  advance  made  following  the  tariff 
change,  the  base  being  $8.70  in  ton  lots. 

Whiting,  Colors,  Etc. — The  putty  mar- 
ket is  very  firm  and  higher  prices  will 
undoubtedly  develop  if  the  situation  in 
relation  to  ocean  transport  continues. 
Whiting  imported  to-day  would  command 
a  price  about  double  the  present  quota- 
tion.   This  also  applies  to  Paris  plaster 


and  other  commodities  which  are  in- 
fluenced by  the  ocean  carrying  charges. 
Prices  for  dry  colors  continue  very  un- 
settled. 


TORONTO. 

TORONTO,  March  11.— Country 
trade  continues  to  be  satisfactory, 
considering  the  conditions  pre- 
vailing. The  city  trade  is  quiet,  and  has 
hardly  started  to  move  yet;  with  the  ap- 
proach of  milder  weather,  however,  busi- 
ness should  pick  up.  Price  adjustments 
have  not  been  completed,  and  there  have 
been  no  further  changes  this  week  on 
that  account.  It  is  highly  probable  that 
a  new  and  revised  list  for  glass  will  be 
out  in  a  few  days,  the  higher  duty  ne- 
cessitating- a  change  in  prices.  It  is  also 
possible  that  putty  may  be  advanced. 
Linseed  oil  has  advanced  lc  per  gallon. 
All  other  lines  are  unchanged.  Collec- 
tions do  not  improve  much,  and  are  still 
slow. 

Linseed  Oil. — Oil  has  advanced  lc  per 
gallon,  but  the  present  quotations  are 
considered  to  be  low,  considering  the 
crushers'  prices.  Business  is  quiet,  but 
if  the  demand  increased  materially  deal- 
ers would  no  doubt  ask  higher  prices. 
The  following  prices  are  firm,  and  are 
being  quoted  in  Toronto: — 

Raw.  Boiled. 

Single  bbls 72  75 

3  to  5  bbls 71  74 

6  to  9  bbls. .70  73 

Turpentine. — Stocks  of  turpentine  in 
the  South  are  reported  to  be  low  and 
decreasing,  but  prices  are  holding-  firm. 
Lower  prices  on  single  barrel  lots  than 
those  given  below,  however,  are  heard  of 
in  some  quarters.  The  following  prices 
are  generally  being  quoted  in  Toronto: 
Single  barrels,  68c;  2  to  4  bbls.,  67c;  5- 
gallon  lots,  77c. 

Gasoline  and  Coal  Oil. — Gasoline  is 
moving  more  freely,  but  coal  oil  sales 
are  falling  off.  Gasoline  is  quoted  at 
18c  per  gallon,  and  coal  oil  prices  are 
given  in  the  current  paint  market  quo- 
tations. Benzine  is  dull  at  18c  per 
gallon. 

White  Lead. — A  fair  demand  con- 
tinues. Prices  are  given  in  the  current 
paint  market  quotations. 

Dry  Colors. — There  have  been  no  fur- 
( Continued  on  page  43.) 
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TAKE  OUR  ADVICE 

"Buy  at  once  your  Paint  Stock 
for  Spring  at  to-day's  Market 
— and  buy  Liberally." 

Place  your  Spring  order  as  quickly  as  possible. 
The  New  Customs  Tariff  and  High  Freights  have 
increased  the  cost  of  all  raw  materials  and  there- 
fore, Paints,  Colors,  Enamels,  Putty,  Varnishes,  etc. 

cannot   be  sold  at  present  prices  much  longer 

White  Lead  is  higher  than  for  years.  Zinc  Oxide,  formerly 
imported  from  Germany,  Belgium  and  France,  is  at  a  record 
price,  and  Spelter,  from  which  it  is  manufactured,  is  worth  twice 
as  much  as  before  the  War.  Other  paint  pigments  have  advanced 
at  least  equal  to  the  additional  war  tax,  and  Chemical  Colors, 
such  as  Bright  Reds,  Chrome  Yellows,  Greens,  etc.,  the  raw  ma- 
terials for  which  were  largely  imported  from  Germany,  are  not 
only  costing  much  more,  but  in  some  cases  supplies  are  not  likely 
to  be  long  available.  Minerva  Prepared  Paints  and  other  Pro- 
ducts we  are  still  offering  at  "before  the  War  prices,"  and  will 
continue  to  do  so  as  long  as  our  stock  permits. 

If  your  Minerva  Paint  order  is  already  with  us,  check  your 
stock  and  see  that  you  have  enough;  if  you  have  not  placed  the 
order,  do  so  at  once  and  order  liberally,  as  it  is  our  desire  that 
all  our  Customers  should  get  their  Spring  stock  at  this  compara- 
tively low  level.  Nothing  can  be  gained  by  delay,  as  under  exist- 
ing conditions  lower  prices  cannot  be  expected  this  season. 

Fortunately  there  is  every  indication  of  a  good  Spring  paint 
trade,  which  is  nothing  more  than  should  be  expected  with  the 
present  prosperous  conditions  prevailing  in  our  agricultural 
districts. 

Do  not  hold  your  order,  mail  it  to  us  at  once. 

PINCHIN,  JOHNSON  &  CO.  of  Canada 

Paint,  Color  and  Varnish  Manufacturers  TORONTO,  ONT. 


$ 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 23c 

Pattern,   lb 24c 

AMMIM1TION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  45  and 
2%;  22  short  smokeless,  50  and 
7% ;  long  rifle,  black  and  smoke- 
less, 35  and  2%;  "American"  22 
short  and  long  black  and  long 
smokeless,  40  and  5;  22  short 
smokeless,  40  and  20;  22  long 
rifle  and  22  long  rifle,  smokeless, 
30  and  5.  Center  Fire  Pistol 
Cartridges,  10  and  5% ;  Center 
Fire  Sporting  and  Military  Cart- 
ridges, net;  Primers,  2%%;  Brass 
Shot  Shells,  30  and  10%;  Shot 
Cartridges,  discount  same  us  bail 
cartridges,  f.o.b.,  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley. 
and  "Crown"  Black  Powder,  30 
.iml  10% ;  "Sovereign"  Bulk 
.Smokeless  Powder,  30  and  10%; 
"Regal"  Dense  Smokeless  Pon- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Canuck  Smokeless,  35%.  Empty 
Shells,  30  and  10%.  90  days  net 
Remington,  25,  10,  5%;  Nitro 
Club.  25,  7%%;  America,  30,  10, 
10%. 

Shot  standard,  100  lbs.,  $15. 
46  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras,  as  follows, 
subject  to  cash  discount  only: 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs.; 
bags  less  than  25  lbs.,  %c  per 
lb.;  f.,o.b.  Montreal,  Toronto, 
Hamilton,  London,  St.  John  and 
Halifax  freight  equalized. 
ANTIMONY. 
Cookson's    or    Hal- 

lett's    25  00         25  00 

ANVILS. 

Buekwortb,   per  lb 0  10V* 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
•  iilinnur's  auger  70  p.c. 
Rockford's  auger,  50  and   10  p.c. 
Gilmcur's  car,  47%   p.c, 
Clark's  expansive,  40  p.c. 
AXES. 

Daisy,   doz . 

Cherokee,    dor. 

Hand  made,  doc 

Model,    dor 

Black    Diamond,   doz 

Samson   single   bit,   doe.... 
Samson  single  bit,  handled, 

doz 

Samson    double   bit,    doz... 
Samson    flooring    axes    No. 

2,  doz 

Single  bit,  doz 6  75 

Double   bit    10  50 

Hunters'    Axes    5  00 

"Boys"   Axes   5  75 

Bench    Axes,    Samson. 

No.  3,  doz.,  net 

No.  8,   doz.,   net 

No.   4,  doz.,  net 

No.  5,  doz.,  net 

No.  6,  doz.,   net 


6  25 

8  00 

8  00 

8  25 

9  00 

9  00 

12  50 

12  50 

9  00 

9  50 

12  00 

6  00 

6  50 

9  00 

9  30 

10  25 

11  50 

12  00 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperlne,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nlcolumlnam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades.  No.  1,  2, 
3.,     Prices,  6c   to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,   No.   4,  from   6  to  60c  lb. 

BELTING    (Leather). 
Extra,   50   and    10   per   cent. 
Standard,  60   per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,   No.  1,  $1.25. 

BENZINE.            Montreal  Toronto 
Single    bbls.,   gal... 0  18%     0  18 
3  bbls 0  17% 

BOLTS   AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    In. 

dla.  and  smaller,  65  and  10  p.c. 

Cnrrlnee   Bolts    ($1)    list.  7-16   In., 

57%%. 

Miifhlnp    BMK    %    in.    dla.    and 

smaller,   70%. 
Mnohlnp   B"lrs,   7-16   In.   dla.    and 

larger,  60%. 
Slpigh  Shop  Rolfs,  %  in.  dia.  and 

smaller.  62%%. 
Sleigh    Shoe    Bolts,    7-16    In.    dla. 

atill    largpr.    50    and    12%<7*. 
Conch    and    Lag   Screws,   75%. 
Skein   Bolts,  72%%. 
Snnarp    Hpnrt    Rlank    Bolts.    60%. 
Rolf    Ends,    60%. 
Plow  Bolts,  55  and  10%. 
Elevator   Bolts.   60  and   5%. 
Fanov    Hpnd    Rolfs.   50  and    5% 
Shaft  Bolts   ($3)   list,  50  and  5%. 
Step   Bolts,   large   bead    ($3)    list, 

50  nnd   5% 
Whlfflpfrpe   Bolts,   50   and   5%. 
Nuts,   Rquare,   4%o   off  list. 
Nuts.   Hpxagon.  494c  off  list. 
Stove    Rods,    ripr   lb.,   5%    to   6c. 
Stove  Bolts,  82%%. 
Tire    Bolts.    75%. 

BKAS8.  Per  lb 

Sprlnes,     sheets,     up     to     20 

gauge    0  33 

Rods,  base  %  to  1  In.  round  0  24 

Tubing,   seamless   base    0  26 

Tubing,   Iron    pipe  size,  1  In. 

base    0  26 

Copper   tubing,   4c  extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.   241,   45%. 
Wrought    brass,    45%    off   revised 

list. 
Cast   Iron   loose   pin.  60%.. 
Wroneht     sfppl     fast     Joint     and 

loose   pin.  70  and   5%. 
Crescent    brands,   70%. 

BARS    (Clothes). 

3   sections,   4   ft.,   doz 4  80 

3   sections.  5  ft.,   doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-E-allon.    Standard,   $4.50;    extra 
heavy,  $7. 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown   2  05 

Dandy  * 2  25 

Improved  Globe  2  35 

Standard   Globe   2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket   King    2  75 

Jubilee    2  75 

Victor    (Class)    3  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)  ...  3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb.,   per  doz.  14  70 

Weighted,  20  lb.,    per  doz.  19  90 


BABBITT. 

Canada  Metal  Co.,  Ltd.— Im- 
perial Genuine.  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Hercules  Genuine, 
White  Bronze.  Star  Frlctlonless, 
Alnmlnold,  Mogul,  No.  0,  1,  2,  3 
and   4.     Prices   6   to   60c  lb., 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  27c;  No.  2,  18c;  No.  3, 
14c. 

Tallmnn  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"   "C,"    "D,"    No.    1,   2   and    3. 


BOARDS,  BAKE. 

No.  0.  9&  Inch   rim, 

No.   1.    94  Inch    rim. 

No.  2.   %  Inch    rim. 

No.   3.   Wt  Inrh    rim. 

No.  0.   94  Inch    rim. 

No.   1.   94  Inch    rim. 

No.  2.   94  Inch    rim. 

No.  3,   94  Inch   rim, 


Per  doz. 
16x22...  4  25 
18x24. . .  4  75 


18x28.. 
20t30. . 
16x22. . 
18x24. . 
18x28. . 
20x30. 


5  25 
5  90 

4  60 

5  30 

5  60 

6  30 


BOARBS    (Ironing). 

Size  12x60  Ins.,  doz 7  20 

S1z°   14x60   Ins..    doz 8  40 

Folding,    Ux9i  Ins.,    doz...  16  50 

BOARDS    (Sleeve). 

Basswood,   stationary,   doz.  1  50 

Folding,   per  doz 3  50 

Folding,  without  sleeve 19  00 


CANS. 

Milk  cans  and  palls,  33  1-3%. 
Creamery    cans.   33   1-W- 
Railway  cans,  40  and   10%. 
Hand       delivery      and      creamery 

cans,  33  1-3%. 
Cream  cans,  33  1-3  and  10%;  with 

dome    ton.    15<-   pxtra.    Retlnned, 

70  and  10%.    Plain,  70  and  20%. 

Milk   can    trimmings,   17%%. 

Common,   cork-lined,   3   per   cent. 
Cans,  Jacketted. 

1  gal.  Jacketed,  per  doz.    . .  2  70 

2  gal.  Jacketed,  per  doz.    . .  3  60 

3  gal.  Jacketed,  per  doz.    . .  4  20 

5  gal..  Jacketed,  per  doz.    . .  4  80 
10  gal.  Jacketed,   per  doz.    . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     . .  1  85 
Portland,   per   bbl.,   carload 

lots,    f.o.b.   Toronto    165 

White    Bros.    English.    2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   0  50 

Fire  clay,  Am.,  net  ton  5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,   per  doz.,,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,    ROOFING.        Per    gal. 

Roofing    cement    (In    bbls)..  0  17 
Cement  (In  5  and  10  gals)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement    (In    1   gal.)    0  30 

CHALK. 

Carpenter,       colored, 

per    gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

("■old  chisels,  5x6  In.,  doz 2  20 

Bevel  edge,  1   inch,   doz.    ...  2  50 

CHAIN. 

Proof  coll.  per  100  lbs...  Vi. 
$8:  5-16,  $5.35;  %,  $4.60:  7-16, 
$4  30;  %,  $4  05:  9-16,  $4.05:  %, 
S3.90;  94,  $3.85;  %,  $3.65;  1,  $3.45. 

Electric  Weld  Coll  Chain— BB, 
3-16  in.,  $9  per  100  lbs.:  %  in., 
$6.25  per  100  lbs.;  5-16  In..  $4.65 
per  100  lbs.;  94  In.,  $4  per  100 
lbs.:  7-16  In..  $4  per  100  lbs.;  % 
in.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11  50  per  100  lbs. 

Curry    Combs,    30%. 


CHURNS. 

No.  0,  $9;  No.,  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  6,  16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  40  per 
cent.;  f.o.b.  Ottawa,  Kingston, 
and  Montreal,  37%  and  10  p.c. 

CLEANERS  (VACUUM). 
Eureka  Electric,  each  ....$36  00 
Cadillac  Vac.  Sweeper  ...  5  60 
Cadllac  Combln'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac   Electric,    Model    D  20  00 

COMPOUND. 

Soclean  Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  In  case..  4  50 
8  lb.  size,  2  doz.  In  case  ...  7  20 
17  lb.  size,  1  doz.  In  case  . .  6  76 

COPPER.  Montreal  Toronto 

Casting   ingot    $16  50  $16  50 

Bars,   %   to  2  in 25  00    27  50 

Plain    sheets.    14    oz., 

14x28  in.,   14x60  in.  23  00    29  50 

Copper  sheet,  tinned 

14x60,    14   oz 25  50     30  50 

Copper  sheet,  plan- 
ished,   14x60   base.  31  00    37  50 

Braziers'     In    sheets, 

6x4    base    26  00    29  50 

CORB    (SASH). 

No.    5,   Special    0  60 

No.  6,  lb 0  27 

No.  7,  lb 0  26% 

No.  8,  No.  9,  No.  10,  No.  12  0  25% 

CRATES. 

Humpty-Dumpty,  egg,  do«..  8  76 
Ideal  egg  boxes,  with   filler, 
12   doz.    size,    per   doz,    ...  3  60 

CANADA  PLATES. 

Ordinary,  52  sheets  . .  3  10  3  00 
All    bright,    52    sheets..   4  25     4  00 

Galvanized. 

Apollo  Crown  Gorbals 

18x24     5  25        5  25        5  25 

60     ....     5  50        5  50        5  50 

20x28     9  70        9  70        9  70 

20x28    ...     10  20      10  20      10  20 

M.L.S.  and  Famous—        Per  box 

I  C,  14x20  base  $7  00 

I    X,    14x20   base    8  00 

I  X  X,  14x20  base 9  25 

I  X  X  X,  14x20  base  ...  10  25 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I   C,  14x20  base   5  25 

I  X,  14x20  base  6  25 

I  X  X,  14x20  base   7  25 

I  X  X  X,  14x20  base 9  75 

"Allaway's   Best"  Standard 
Quality. 

I  C,  34x20  base  4  75 

I  X,  14x20  base   5  75 

I  X  X,  14x20  base 6  75 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 

I  C,  20  x  28,  112  sheets,  216  lbs.. 
$9;  200  lbs.,  $8.75. 

COKES  BRIGHT. 

Bessemer  Steel — 

I    C,    14x20    base    4  50 

20x28,  double  box   9  00 


CLEVICE8. 


7%c   per  lb 


CLOCKS,  ALARM. 

Good   Morning,  ea 0  80 

Look   Out    0  92 

Big  Ben 2  00 

Baby    Ben 2  00 


CROWBARS. 


4%c  per  lb. 


DRILLS. 

Bit  Stock   Drills.   60  and   5  p.c. 
Wood    Drills,   35   p.c. 
Straight   Shank    Drills,   SO   an<J 
10  per  cent. 


March  13,  1915. 


HARDWARE     AND     METAL 


MADE  IN  CANADA 


Harris  Heavy  Pressure 

The  Babbitt  Metal 
"WITHOUT    A    FAULT" 

WRITE   FOR   CATALOGUE  "A" 
MAILED   FREE. 
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STRICTLY  SOLDER  IS  A  FAVORITE. 

'''fz         ■         ■    -toronYo 
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mm 


mm 


EASY   WIPING   SOLDER. 


THE   CANADA  METAL   COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


Our  100%  value  and  our  agency 
proposition  make  big  business 
and  profit  for  agencies. 

Write  us  for  proposition  for  the 
agency  of  your  district. 


Jamieson  s 

PURE  PREPARED  PAINTS 
AND  VARNISHES 

are  consistent  in  their  high 
quality  and  distinctive  service, 
and  are  pre-eminently  superior 
as  profit  makers. 

They  are  goods  that  will  make 
the  most  exacting  buyers  your 
steady  customers. 


R.   C.   JAMIESON  &  CO.,   limited   Montreal,   Canada 

ESTABLISHED    1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


50 


HARDWARE     AND     METAL 


March  13,  1915. 


DRIERS. 

Clothes,  4  sides,  10  bars,  fold- 
ing,  doc,   $14. 

"DOMINION     CROWN     BEST"— 

DOUBLE-COATED     TISSUE. 
I  C,  14  x  20  base  ...     7  00      7  00 
I  X,  14  x  20  base  ...     8  25      8  25 
I  X  X,  14  x  20  base  .     9  50      9  50 

DUCK. 

Yarmouth  Double  Standard 

29   In.  Slng-le 

7  oz.   . .  0  15%  6  oz.  . .  0  11% 

8  oz.   . .  0  17%  7  oz.  . .  0  13 

9  oz.    ..0  19%  8  oz.  ..   0  14% 
10  oz.    . .   0  21%  9  oz.  . .   0  16% 
12  oz.   . .   0  22%  10  oz.,  . .   0  18 
15  oz.   ..   0  32%  12  oz.  ..   0  21% 

15  oz.   . .  0  26 
Standard.    Single    Filled,   3b-Ineh. 

J  oz 0  17     10  os •  2*U 

8  os 0  19     12  oz 0  28% 

F 

FILES  AND  RASPS.       Per  cent. 

Diss  ton's    75 

Great    Western    American..  75 

Kearney   and    Foot,   Arcade  75 

J.    Barton    Smith    Bane  75 

McOlellan  Glebe ..   75 

Black    Diamond    60 10 

Delta  Files  65 

Nicholson    66% 

Jowetfs    (English    list)    ...  27% 

Spear  &  Jackson  (Bng.  list)  86 

Globe     75 

Hellers    67% 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  Iron,  65;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  66;  malleable  bush- 
ngs,  65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 

FIXTURES,  STALL.              Doz. 
Hollow   0  81 

solid  ;;:;  ?Sp 

o 

GALVANIZED    W4RE. 

Dufferln   pattern  palls,  42%% 
English    pattern,    42%%. 
Galvanized    washtubs,   42%% 
Other   lines,  30  and   10%. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and   over 18 

Toronto. 

Any  .luantity,  in  bbls IS 

Drums    40-gal.,  per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.  thick  1  25 
Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 
Jute  Rope,  %-!n.,  per  gross    8  00 
Jnte  Rope,  %-ln.,  per  gross  10  50 
Jute  Rope,  %-ln.,  per  gross  13  50 
Leather,  1-ln.,  per  doz.    ...     4  00 
Leather,  1%-in.,  per  doz.  ..     6  20 

Web  t  a 

HALTERS    (SISAL) 
%-ln.,  $9.00;  7-16  in.,  $10.20;  %- 

Ski?1-405  B-16  ,n-  *132°:  *-«»»•. 

■lo.OO. 

HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and  over  ....  0  06 
Masons,  5  lbs.  and  over  ...  0  06 
Napping,  up  to  2    bs 0  00 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  dot 0  60 

Axe,  No.  1  hickory,  doz 2  04 

Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake, 
«nd   shovel   bandies,  50  per  cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.e. 

Railroad  and  navvy  tick,  25 
PC 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  80 
►>er  cent. 

Doubletrees,  35  per  cent. 

Extra  quality,  40  per  cent. 


HANGERS,    BARN    &    PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.   ...  $7  50 
R.  W.  No.  117  P.D.  Hanger, 

full  set   2  75 

R.W.    No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

zenith   9  00 

Atlas,  steel  covered...  $5  25    6  60 

Perfect,  No.  1 8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.  2    10  00 

New   MUo,   flexible 6  00 

Double     strap    hang- 
ers, doz.  sets 6  50 

Standard,     Jointed 

bangers,  dos.  sets 6  45 

Steel    King     hangers, 

doz.   sets    8  40 

Storm   King  and  saf- 
ety  bangers    5  75 

Storm   King  rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  8-16  In. 

(100  ft.)    $3  25 

Steel  track,  1%  In 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1  IS  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     ....  0  12    0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with    mane  and 

tall,    up   to    8  75 

Sheep  skins,  up  to   1  50 

Horsehair,  35  to  88c  lb. 
HINGES. 
Blind,   discount,  60  per  cent. 

HEAVY    TEE    AND    STRAP 

HINGES.  Strap.     Tee. 

4  In.,  doz.   prs $1  03    $0  87 

6  In.,  doz.  prs 1  25      1  00 

6  In.,  doz.   prs 1  35      1  03 

8  in.,  doz.   prs.   1  84      1  38 

10  in.,  doz.   prs 3  24      2  27 

12  In.,  doz.   prs 4  03      3  73 

14  In.,  doz.  prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10   per  cent. 

Light   tee   and   strap    discount, 
70  per  cent. 
Screw  book  and  strap  hinge — 

Under  12  in.,  per  100  lbs 5  00 

Over  12  In.,,  per  100  lbs.    . .     4  25 
Extra    hooks   for   above,    % 

In.,   per  lb 5% 

Extra    hooks   for   above,    % 

In.,    per    lb 5% 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest  hinges   and   hinge   hasps. 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$18.00;  No.  10,  $19.50;  No.  20. 
SS.50:  No.  50.  $24;  No.  51,  $9.60; 
No.    120,    $17.40;    offset    No.    192, 

$ifi.  m. 

Chicago  hold  back  screen  door 
Iron,  gross,  $12. 

Chicago   spring   hinges,   15    p.c. 

Triplex    spring    hinges,   40   n.c. 

Chicago  surface  door  (6,000). 
45  per  cent. 

Garden  City  Are  house  hinges. 
12U   per  cent. 

"Chief  floor  hinge,  50  p..c. 
HOES.  Grub,  3%-1b.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 1  60       2  50 

No.  3  per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Eureka,   doz 180 

Cyclone,   doz 2  40 

Hoes,  corn,  doz 4  5© 

HORSESHOES. 

Tron  shoes,  light,  medium  and 
heavy.  No.,  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15: 
No.  1  and  smaller.  $4.40:  "X.J," 
steel  shoes,  new  light  pattern,  1 
to  6.  No.  2  and  larger,  $4.35:  No. 
1  and  smaller,  $4  60:  "X  T,  "  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $5.75:  special 
countersunk  steel,  all  sizes,  0-4. 
$6.25;  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4.  $6.75.  FOB. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  In  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70    10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %    In.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 


IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  75    2  50 

I'niiiiiion      bar.      per 

100  lbs 200    200 

Forged      Iron,      per 

100  lbs 2  30    2  35 

Refined      iron,     per 

100   lbs 2  30    2  40 

Horseshoe  iron,  per 

100    lbs 2  40    2  40 

Mild   steel    2  15    2  00 

Sleigh   shoe  steel...     2  15    2  25 

Domestic   230    200 

Reeled       machinery 

steel    276    300 

Tire   steel    2  25    2  20 

Slieet   cast   steel    ...     0  16     0  15 

Toe  calk  steel   2  75    3  15 

Mining  cast  steel        0  07%  0  07% 

High    speed    0  65    0  65 

Cammell   Laird 0  15 

Black  Diamond  tool 

steel    0  08    0  08% 

Silver  tool  steel  ...     0  13%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  0  06 

%  to  17-16  In 0  05  % 

17-16  to  3  Inch   0  65 

Montreal  40%,  Toronto  40%. 
IRON,  TINNED. 
72x30  up  to  24  gange,  case 

lots     $  9  25 

Less  than  case,  25c  per  100  lbs. 
72x30  up   to  26  gauge,  case 

lots    9  75 

extra. 

IKONS   (8AD). 

Mrs.  Potts,  No.  55,  polished, 

per  set    0  78 

Mrs..    Potts,    No.    50,    nickel- 
plated,   per  set    0  85 

Mrs.    Potts,    handles,   Japan- 
ned,  per  gross    9  00 

Sad  Irons,  common,  plain..  5  00 
Sad  Irons,  common,  plated.  5  60 
Asbestos.  No.  70,  per  set  ..  1  50 
Asbestos,  No.  90.  per  set  ...  1  20 
Princess    Electric,   each    ....  3  00 

Ideal    Electric,    each    2  85 

Gasoline  Sad  Iron,  each  ...  3  50 
Ideal    Gasoline,  each    3  25 

LADDERS.   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy   2Re  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect 22c  ft. 

Chair  Ladders,  each    $2  00 


20  ft. 
22  ft., 
24  ft. 
26  ft. 
28  ft. 
30  ft. 
32  ft. 
34  ft. 
36  ft. 
38  ft. 
40  ft. 


(Roped  Extension), 
...  .$3  00      42  ft. 


30 
FO 
90 
20 

r.o 
so 

78 
12 
46 


6  80 


44  ft. 
46  ft. 
48  ft. 
60  ft. 
52  ft. 
54  ft. 
56  ft. 
68  ft. 
00  ft. 


.$  7  95 

.  8  36 

.  8  74 

.  9  12 

.  9  50 

.  11  44 

.  11  88 

.  12  32 

.  12  76 

.  13  20 


(Common   Extension). 

20  ft.  each  $2  60 

22         "         2  86 

24         "         3  12 

26         "  3  38 

28        "         3  64 

30         "         3  90 

32         "         4  16 

34         "         5  10 

36         "         5  40 

38         "         5  70 

40         "         6  00 

44         "  7  48 

(Common  Single). 
Fruit      picking     ladders,     lone 
nose,    same    price      as      common 

22   ft.,   each    2  64 

16  ft.,  each   1  78 


14  ft.  each   1  64 

12  ft.,  each   1  20 

single  ladders;  sort  nose,  lc  per 

18   ft.,   each    1  96 

20  ft.,  each   2  40 

foot  additional. 

8  ft,  each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,    per   doz.,   $5;    all    brass, 

per     doz.,     $10.25;     all     brass, 

nickel-plated,    per   doz.,   $15.23. 

Banner   Buggy    1100 

Banner   Junior    12  00 

Trulite    7  25 

Wrightllghts    7  25 

Beacon     7  25 

No.,  2  or  4,  plain  cold  blast    7  25 

Short   globe,    pattern 7  25 

Cold   blast,  Japanned    7  25 

Brass,  well  Japanned    9  50 

All   brass    24  25 

Little  Bobs  A.C.,   doz 2  15 

LANTERN   GLOBEH. 

Cold  blast,  short  ruby 1  76 

Cold  blast,  common  ruby..     1  60 

Cold    blast,   short    0  66 

Cold    blast    0  60 

Prism  globes 12* 

LATCHES    (VALE,   NIGHT). 

No.  26,  per  doz $  3  55 

No.  34,  per  doz 12  75 

No.  34X,  per  doz 12  75 

No.   37,   per   doz 14  25 

No.  042,  per  doz 16  50 

No.   42.    per  doz 17  60 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24- gauge,  painted  metal  lath  0  18 
23-gauge,  painted  metal  lath  0  15 
24  gauge,  galv.  metal  lath..  0  17 
32-gauge,  galv.   metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs. 6  60       6  60 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60        7  60 
Sheets    3    lb.    sq.   ft.  8  75        6  75 
Sheets,  3%  lb.  sq.  ft    0  62%    8  60 
Sheets,  4  to  6  lbs.  sq. 

ft «  60        8  66 

Cut  sheets,  %e  per  lb.  extra. 
Cut  sheets   to  size,   %c  per  lb 
extra. 
LEVELS.         Per  doz.   Rabone's 

1368x12.   Boxwood    4  00 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (net) .  21  80 
104x27,  Triple  stock  (net).  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 
Russia  snap,  per  gross  ...  88  00 
Indian   snap,  per  gross   ...  27  00 

MACHINES    (WASHING).      Bach 

Canadian    $6  00 

Dowswell    6  00 

Hamilton   6  7ft 

Re- Acting    7  60 

Snowball    8  00 

Noiseless 8  26 

Sunlight    8  76 

Momentum    8  76 

Waverley    7  50 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,   Power,  style 

"D"    24  00 

New   Idea,  style  "B" 11  00 

Playtime,   engine  drive    ...  11  00 

Ideal  Power  16  00 

Seafoam,  electric   60  00 

Seafoam.  engine  drive 25  00 

New   Idea,  electric    80  00 

Sunshine     4  60 

Popular,  No.  1  5  26 

Economic    6  00 

Champion    9  00 

Excell-All    11  08 

Blue  Bell,  without   stand..    9  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hydro,    One     Tub,    engine 

drive    26  00 

Low   pressure  water   motor 

washer,  each    16  00 

Connor    ball-bearing,    with 

rack    10  25 

I    X    L    10  00 

Gem    8  75 

Winner    8  00 

Connor    Improved    5  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston. 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up 
wards. 

Stephenson    Washers,   $6    net 
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The  Origin    of 
Decorators'  Pure 
White  Lead 
dates  back  over 
thirty  years. 


THE  CANADA  PAINT  CO. 

LIMITED 

MONTR  EAL-TORONTO  -WINNIPEG  -  CALGARY-  HALIFAX 


If  The  fact  that  the  successful  business  man  is  an 
advertiser  is  usually  incidental.  He  is  an  adver- 
tiser because  he  is  wise  and  possessed  of  good, 
sound  business  sense  and  an  analytical  mind.  At 
some  time  or  other  he  came  to  the  conclusion  that 
advertising  could  be  made  one  of  the  mightiest 
factors  of  his  business  organization,  and  having 
arrived  at  this  conclusion,  he  just  naturally  went 
to  it  and  advertised. 
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MALLETS.  Per  doz. 

Tinsmiths-,  2%   z  5%   in 1  65 

Carpenters',  round  hickory.  1  05 
Lignum  Titae,  round,  6  In.  2  40 
Caulking,  No.  8,  oak 15  00 

MANGLES. 

Victor,  each    $14  25 

Woodyatt,  each    6  60 

MIRRORS,  FRAMED.  Doz. 

Size  glass,  4   z   6 100 

Size  glass,  5   z   7 126 

Size  glass,  6   z  0 1  60 

Size  glass,  7   z  9 1  76 

Size  glass,  8   z   10 2  00 

Size  glass,  9    z    12 2  60 

Size  glass,  10  z   14 3  10 

Size  glass,  10  z   17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,  small,  doz...     8  00 

New  Wizard,  large 10  00 

Mop  sticks,  doz 110 

Cast  bead  mops,  doz 1  35 

Crescent,   doz 150 

Crank  wringing,  doz 4  75 

Eztra  Cloths. 

Challenge,  dos 2  10 

Woven,  cloths,  doz 1  35 

N 

NAILS. 

Standard  steel  wire  nails. 
Toronto,  $2.35  base;  Montreal, 
$2.,40  base;   London,  $2.35  base. 

Cut  nulls  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous   wire   nails,   75%. 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3  base. 

VAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,  in  25-lb.  box $3  75 

No.  5,  in  25-lb.,  box 3  75 

No.  6,  in  25-lb.   box 8  50 

No.  7,  in  25-lb.   box 3  25 

No.  8.   in  25-lb.  box 8  25 

No.  9,   10,   11   and   12,   in   25- 
lb.   box   8  00 

Less   10   and   6   per   cent.    off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process 
list,    10th    January,    1912. 

Prices  per 
Size,    Length.  25-lb.  box. 

No.  3,  1%-inch    $4  10 

No.  4,  1%-lnch   3  75 

No.  5,  1  i5-16  3  50 

No.  6,  2%    3  10 

No.  7,  2  5-16  2  90 

No.   8,   2%    2  75 

No.   9,   2   11-16   2  60 

Vo.    10,   2%    2  50 

No.   11,  3   1-16    2  45 

No.   12,   3%    2  45 

NETTING,    POULTRY. 

45%    off. 

OAKUM.  Per  100  lbs. 
Best    (American)    10  60 

U.S.    Navy    (American)...     9  75 

New  hemp   (English) 7  w 

U.S.    Navy    (English) «  50 

Navy    (English)    fi  00 

Plumbers   (spun)    ...   4  00    4  00 

OIL. 

Can.     prime     white 

petrol   0  13% 

Royalite    0  17      0  14 

Palaclne    0  21%  0  16% 

Castor  Oil,  per  lb..   0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parafflne    0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

P.o.b.   Toronto 

Tea   lead,   pack.,  2%c  lb. 

Tea   lead,  chest,  3p  lb. 

t  end    (heavy    pine.   <»tc.),   3%c. 

Brass,  heavy,  8%c  lb. 

Brass,   light,   6%e   lb. 

Zinc,    heavy,   7e  lb. 

Copper,    heavy,    ll%c   lb. 

OUl    east    Irnn.    $10    per    Irni. 

Wrought   iron.   No.   1.  ?fi   per   ton. 

Wrought    Iron.    No.   2.   $'-    per    ton. 

Stove     plate.    $9    n«r    'on 

Mnrli.   compos.,   No.   1,  10c  lb. 

Compos,   turnings,   No.   1.  8%c  lb. 


Rubbers,  such  as  old  rubber, 
boots  and  shoes,  according  to 
trim,  5%c  to  6c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4c; 
bicycle   tires,  2%c. 

PACKING    (JUTE). 

Per  Coil  Lots. 

Fine   iute,   lb 0  09 

Beaver,   lb 0  OS 

Coarse   sewer,   lb 0  07 

PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.  1 0  50 

Plain   Fibre,  No.  2 0  32 

Tarred  Fibre,  No,  1 0  62 

Tarred   Fibre,   No.   2 0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per  roll   0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled    waterproof    building 

paper,  600  sq.  ft.  roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing    0  42 

Dry    fibre   No.   1    0  50 

Drv  fibre  No.  2   0  35 

O.K..  carpet  felt    1  40 

Per  100  lbs. 

Heavy   dry   straw    ISO 

Heavy    tarred    straw     1  80 

Spruce   sheathing    3  00 

Carpet   felt,   16  oz 2  60 

Carpet   felt,  20  oz 2  60 

Resin   sized   Fibre,   per  roll.  0  43 

Asbestos  Bldg 3  25 

Heavy   fibre,   32  ft.   x   60  ft., 

per  100  lbs 2  00 

"Liquid        Roofing       Cement, 

bbls.,     per    gallon     0  17 

Liquid    tins   cement,  5s    ....   0  19 

Crude  coal  tnr,  per  bbl 4  50 

Refined  con]  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

Ca  ps,    per   lb 0  05 

Ralls,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

Tarred  felt,  Dominion.  7  07.  2  10 

PICKS   (CLAV). 

5  to  6  lbs..,  doz 3  75 

7   lbs.,   doz 4  00 

7  to  8  lbs.,  doz 4  75 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter  pins,  90  p.c.  dlsoount. 
PINS.    CLOTHES. 

Selected  full  connt.  Per  nsp 

5   gross,   4-ln.    (loose)    $0  80 

5  gross,  4%-ln.  (loose)  0  90 

5   gross.   5    in.    (loose)    ....     1  Oo 

4  gross,    4-ln..    (12    pkgs.    of 

4  doz.  each)    0  80 

5  gross.   4   In.    (24   pkgs.   of 

2   doz.   each)    0  90 

6  gross.   4   In.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount.  50  per  cent. 
Brass,  50  per  cent. 

PIPE,    STANDARD    WROUGHT. 

Buttweld 


Size 

%"  and  %" 

%"    

94"    

1"    

1%"    

1%"     


2%" 
3"  . 
3%" 
4"     . 


Pe 
Blnr 


2%" 

3" 

3%" 

4" 
4%" 
5" 
fi" 


S"\-?.~  lbs.  por  ft. 
S"\-2K   lbs.  per  ft. 

9"     

10"\-.32  lbs.  p.  ft. 
m"x40  lbs.,  p.  ft, 
12"     


2 

4 

5 

7 

9 

15 

19 

23 

28 

Lapweld 

$  11 

15 

20 

24 

29 

35 

41 

53 

7fi 

SO 

92 

110 

in" 

131 
175 


3  Ofi 

3  57 

4  26 
fi  29 
8  51 

10  IS 
13  69 
21  65 

28  31 
34  04 

40  33 

$  15  17 
09  23 

29  07 
34  9fi 

41  42 
4S  2fi 
5fi  24 
72  Ofi 

102  34 
107  50 
123  S4 
14«  35 
137  60 
177   16 


100  feet. 
b  Galvanized 


PIPE    (LEAD). 

Lead    pipe,  7%c. 
Lead  waste  pipe,  9c. 
Traps  and  bends,  40%  off. 

PIPE   (SOIL). 

Medium   and   extra   heavy   pipe 
up  to  6-inch,  65%  and  10  off. 
7  and  8-in.,  46%  off. 

PIPE    (CONDUCTOR). 

2  inch,  in  10- ft.  lengths 3  46 

3  Inch,  in  10  ft.  lengths....  4  20 

4  Inch,  in  10-ft.  lengths 6  53 

5  inch,  in  10-ft,  lengths....  7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,  per  bbl 4  50 

PLANES. 

Wood  bench,  Can.,  15  per  cent 

Wood,  fancy,  30  to  35  per  cent. 

Prices,   Pliers  and    Nippers. 

Button's,  genuine,  37%  to  40 
per  cent. 

PLATES   (BOILER). 

Montreal  Toronto 
Plates,  1%  to  %  inch, 

per  100  lbs 2  40    2  25 

Heads,  per  100  lbs.  ...  2  65    2  45 
Tank   plates,  3-16  inch  2  70    2  45 

PLUGS    (METAL). 

Painted     wall     plugs,     per 

1,000   $20  00 

Galv.  wall  plugs,  per  1,000. .  23  00 

POLISH.  Doz. 

O-Cedar,  4  oz.  bottles     $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can    10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,   1-gal.  cans   24  00 

Llqlud  veneer,  4-ozs 2  00 

Liquid  veneer,  12-ozs 4  00 

Liquid  veneer,  quarts   8  40 

Tandem  metal  polish  paste.  6  CO 
Axollne    brasb    cleaner,    100 

In   pltg fi  .in 

R 

RAZORS.  Per    doz. 

Boker's   King   Cutter    14  50 

Henckel's     7  50    20  00 

Gillette  Safety,  each    3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern   Razors    6  00  to  IS  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain   wood,  each    0  75 

Plain  wood,  with  drum,  ea.     0  95 
Metal     1  40 

RIVETS    AND    BURRS. 

Iron   rivets,  hlneked  and  tinned. 

Iron   burrs,  72%%. 

Copper  rivets,  nsnal  proportion 
of  burrs,  35  and  5%;  burrs,  15%. 

Extras  on  Coppered  Rivets.  '/,- 
lb.  packages,  lc  per  lb.:  94-'" 
pkgs..  2e  lb. 

Coppered  Rivets,  net  extras. 
2%c  per  lb. 

ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred    felt    (10    oz.)     2  10 

Tarred   felt  (16  oz.)    2  1(1 

Per  roll 

2  ply    R.R 0  75 

3  ply  R.R 0  95 

2  ply  R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson,   1-ply,   roll    1  45 

Samson.  2-ply,  roll    1  90 

Samson,  3-ply,  roll   2  SO 

Amatlte    roofing,    per    sq.    .  .  2  70 

R»adv  2  ply,  Shield,  per  roll  0  75 

Ready  3  ply.  Shield,  per  roll  0  To 
Tarred   210  roofing  felt. 

Tarred    roofing    felt,  cwt 2  10 

Compo  rertainteed,  1  ply....   1  40 

Coiripo  cert.ninteed,  2  ply....   1  75 

Compo  certainteed,  3  ply....   2  10 

ROPE.  Lb. 

Pure   Manila   basis    14% 

R'itish    Manila    basis    11 

African     hemp    basis     11 

Sisal    basis    9% 

Double   lath    yarn    basis....        9M 
Single  lath   yarn    basis    ....       S'Vj 
Russian    deep    sea    line    basis  23 
Russian    tarred    ratline    basis  19 
Russi-in     tarred     holt     rope 

basis   21 

Jute   rope  basis    11% 

Italian    rope    basis    25 


Basis   (%"  dia.  and  larger). 

Cotton  rope,  3-16  and  larger  0  21 
Sisal  Clothes  Line. 

3  ply,  30  ft 0  46 

3  ply,  40  ft.  ...   0  60 

3  ply,  48  ft 0  7*2 

3  ply,  60  ft 0  90 

3  ply,  72  ft,  1  08 

3  ply,  100  ft 1  50 

6  ply,  40  ft 0  95 

6  ply,  48  ft 1  15 

6  ply,  60  ft 1  46 

6  ply,  72  ft 1  '16 

6  ply,  100  ft 2  40 

RULES,    BOXWOOD. 

Rabone'a.       Per  doz 

No.  1375—2  ft (51) . .  1  80 

No.   1101—2   ft (52) . .  S  90 

M..  11(17— 2  ft (7)..  3  60 

No.    1106—2    ft,    ...(63%)..  4  10 

No.    1375—3    ft.    ...(66%)..  2  60 

No.   1112—3   ft.,   hf.   bound.  6  00 

No.  1190— With  level   8  86 

No.    1493— Brass     blacks'ha  1  70 

No.     1494— Brass     blacks'ha  2  20 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Dlsston's   Hand,   net   prices,  new 

list. 
Simonds'  Hand,  15  per  cent. 
Shurly    &    Dietrich,    86   per   cent. 
Spear  &  Jackson,  40  per  cent. 

SCALES^  

Imperial   standard".. 80% 

Champion  Even   Balance   45% 

Champion   Union    60% 

Champion    Platform    45% 

Gurney  Standard   80% 

Union   Scale   60% 

Union    Even   Balance   60% 

Fairbanks   Standard   Scales.. 30% 

Crown  Even  Balance  46% 

Richelieu   Union    Scale    50% 

Dominion   Platform   Scales... 45% 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping : 
Champion  24-lb.,  $5.50,  plus  50<- 
for  stamping;  Champion  600-lb., 
$15.40,  plus  $1  for  stamping; 
Champion  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
lb.,  $24.20,   plus  $1  for  stamping 

SAP  SPOUTS.  Per  1,000 

Bronzed      cast      iron      with 

hooks    0  00 

Eureka,  tinned  steel,  hooks    8  00 

SCOOPS    (FURNACE). 

Doz. 

D.  Handle $3  25 

L.  Handle   3  25 

SCREWS    (MACHINE). 

Flat  head,  iron  and  brass,  35 
per  cent.  Fillister  head,  iron. 
30:   brass,  25  per  cent. 

SCREWS.  Per  cent 

Wood.   F.   H.,   bright,  86,   10,  7%. 

10   per   cent. 
Wood,    R.H.,    bright,   80,    10,    7%, 

10  per  cent. 
O.H .    bright,   80,   10,   7%,    10   p.'-. 

off   list. 
Wcod,   F.H.,   brass   ...  75    10    10 
Wood,  R.H.,  brass    ...  70    10    10 
Wood,   F.H.,  bronze...  70    10    10 
Wood,  R.H.,  bronze...  65    10    10 

Drive   screws    65    10    10 

Set   case   hardened    ...  60    10 

Square  cap   50  and  05 

TTexagon    cap    45 

Bench,    wood,    per    doz.    .  ..S/6CC 

Bench,  Iron,  per  doz 4  26 

SCYTHES. 

Cast  steel,  doz $  fi  75 

Clipper,   doz 7  75 

Guaranteed,   doz 0  25 

Brush,  doz 7  75 

SCYTHE    SNATHS. 

No.  1,  per  doz $  8  40 

nto.   2,    per   doz 7  70 

No.,  3,    per   doz 7  Jo 

Brush,    per   doz 8  40 

No.    20,    per    doz 8  75 

STONES. 

Western    Red    End    (3    doz. 

to    box),    per    box    0  6r 

Diamond,  per  box  1  00 

Ouinebog,   per   box   1  50 

Ei'glish,  round  (25  to  box), 

per   pox    2  00 

Emery,    per    doz 0  80 

Carborundum,    per   doz.    ..  ?  25 
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WIRE  BALE  TIES 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order— we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES  as  inferior  to 
none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


Every  scale  in  our  line  is  guaranteed  to  be  sen- 
sitive and  accurate,  giving  justice  to  both  the  buyer 
and  the  seller.  They  are  legal  for  use  under  the 
weights  and  measures  laws  of  the  Dominion.  The 
best  material  is  used  in  their  construction,  great  care 
taken  in  their  assembling,  and  with  proper  handling 
these  scales  will  last  a  lifetime.  Fully  guaranteed  to 
be  perfect  in  material  and  workmanship  and  to  give 
absolutely  correct  register  on  all  weights  up  to  their 
capacity. 


Chatillon    products    are    a    Standard    gauge 
Quality. 


of 


This   line  should  be  In  your  stock— It    will 

add  to  your  reoutation  to  carry   Chatillon 

Products.     It's  Profitable. 

Write  for  prices,  discounts  and  illustrated  catalogue. 

JOKM^riA'TlLLONeSOKS 

85  Cliff  St.  New  York  City 

Scale  Makers  Sinee  1835 


Tell  us  what  you  have  been  get- 
ting in  GERMAN  and  AUSTRIAN 
W00DENWARE  SPECIALTIES 

—  WE  CAN  SUPPLANT  THEM— 

It  is  our  aim  to  keeP  our  Plant 

running    as   in 

usual  times  and  afford  all  the  work 
possible  to  our  employees  during 
winter. 

We  would  be  pleased  to  have  sug- 
gestions from  the  Wholesale  and  Re- 
tail trade  and  to  pay  for  samples  you 
would  submit  of  anything  we  could 
make  here. 

More  washings  will  be  done  at  home  for  a  time 
now  than  have  been  for  some  years.  This  means 
a  larger  demand  for  Washboards,  Pails  and  Tubs. 
"Cane"  quality  and  finish  assure  easy  sales  and 
satisfaction. 

All  our  Standard  products  are  stocked  to  render 
quick  shipment. 

Hardware  Merchants,  order  from  your  whole- 
sale! 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET  QNTARIO 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White  Mop  Wringer  Co.,   Fultonville,  N.Y. 
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IKLTS   (BLACK). 

Montreal  Toronto 

10  gauge 250        255 

12  gange 265        260 

14  gauge 235        235 

16  gauge 240        240 

lb- 20    gauge     ...     2  45        2  50 
22-24    gauge     ...     2  50        2  55 

26  gauge   2  60       2  65 

28  gauge   2  70        2  75 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square   tt  75 

24  gauge,  per  square  5  50 

26  gauge,  per  square   4  —, 

2*  gauge,  per  square  4  00 

Galvanized. 

B.W.  Queen's  Fleur-  Gorbals 
en  nee  Head  de-LIs  best  best 
16-20   . .  3  80  3  55  3  90 

22-24   . .  4  00  3  65  3  95 

26         .  .  4  25  4  00  4  20 

28         . .  4  50  4  20  4  45 

Colborne  Crown  —  16-20  gauge, 
$3.60;  22-24  gauge,  $3.80;  26 
gauge,  $4.05;  28  gauge,  $4.30. 

Apollo  Brand.  Toronto. 

14    gauge     3  05 

16    gauge     3  05 

:S-20  gauge 3  20 

22-24  gauge  3  30 

26    gauge     3  65 

28    gauge     3  80 

10%     ozs 4  00 

SMELLERS,  CORN. 

Black    Hawk,    doz 18  00 

"ivmoutb  Rock,  doz 8  50 

SHOVELS    AND    SPADES. 

let  2nd  4io 

Shovels    60    55  and  2i/?     4" 

Socket   ec'ps.  50  and  5         45  and  5 

'     scoops  50 
Drain,     tools  60    60 

Scoops     60  and  5         45  and  5 

Hollow  backs 

and  sand.  60  45 

Riveted  back  scoops,  1st,  2nd 
and   3rd   grades,  60  per  cent. 

Above  discounts  on  Black 
Qoods  only.  Full  Polished  Goods. 
50c  per  do*,  net  extra.  Half 
Polished  Goods,  25e  per  doz.  net 
extra. 
>IFTERH,    ASH. 

Wood  sifters,  doz $  1  75 

Rocker,  No.  1,  each    3  60 

Rocker,  No.  8,  each   2  50 

Banner,  each    1  It 

SINKS. 

Cast  Iron,  16x24.  $1.10:  18x3«v 
SI  50:  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24 
*3.50:   18x30,  $4;  18x36,  $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,  25  per  cent. 
SOLDER.  Montreal  Toronto 

Tinker's   bar    0  25         0  27 

Wire  solder,    lb..  0  26  0  28 

Bar    half-and-half  0  23  0  25 

SOLDERING    IRONS. 
Rase,   per   lb..   28  cents. 
'OLDER     WIPING. 

Acme    0  20% 

Commercial     0  22 

Easv     0  22 

Star   Extra    0  23 

Strictly  standard  wiping  0  24% 

•T.TER. 

Foreign,  per  100  lbs.12  50  12  00 

TAPIK8. 

100-lb.   kegs    4  50 

25-lb.   boxes    4  85 

10-lb.   boxes    5  25 

Poultry    netting,    100   lbs 6  70 

Bed,   100  lbs..   No.   14    6  75 

Blind,     per     lb 6  1? 

Bright    Fence,    100-lb.    kegs.  2  60 
Bright    Fence,    25-lb.    boxes  2  75 
Galv'zed   Fence,  100-lb.   kegs  3  00 
Oalv'zd    fence,    85    lb.    boxes  3  1«> 
Cooper's    staples,    46    p.c. 
Bright  spear  point,  75  p.c. 
SWEEPERS,  CARPET.     Blsseli's 
Unlr.  Japd.,  cyco  bearing..  24  on 
Univ.  N.P..  cyco  bearing...  27  00 
Grand    Rapid,    Japd.,    ball- 
bearing     26  00 

Grand    Rapid.    N.P,      ball- 
bearing     29  00 

Trlncesa   N.P.,   ball-bearing  30  00 

►p.    ball-bearing    S4  00 

Am.   Qneen    N.P.,   ball-bear..  32  00 

Parlor    35  00 

SWINGS. 

Baby.  2-paasenger,  each  . .  $2  75 
Ontario,  2-passenger,  each  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each     5  50 


Boyers  Gliding  Settees  with 

awning,    each    8  50 

Without  awning,  each   12  50 

TACKS,   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  16;  (In  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks  blued  and  tinned, 
bulk,  85  and  5,  in  dozens,  75  and 
10;  Swedes,  upholsterers',  bulk, 
90;  brush,  blued  and  tinned, 
bulk,  70  and  10;  Swedes,  gimp, 
82%;  zinc  tacks,  35;  leather  car- 
pet tacks,  35;  copper  tacks,  45: 
copper  nails,  60;  trunk  nails, 
black,  66  and  10;  trunk  nails, 
tinned  and  blued,  66  and  10: 
clout  nails,  blued  and  tinned,  65 
and  10;  chair  nails,  35  and  10: 
patent  brads,  40  and  10;  fine 
finishing,  40  and  10;  lining  tacks, 
in  paper,  net;  lining  tacks,  in 
bulk,  15;  lining  tacks,  solid 
heads,  in  bulk,  75;  saddle  nails, 
in  papers,  10;  saddle  nails,  in 
bulk,  16;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  9  and  10;  double  polatcl 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%;  trunk  tacks,  80  and 
•?0;  strawberry  box  tacks,  80  and 
10. 

TAPES — Lofkln*. 
\ss  skin.  No.  713,  50  ft.,  doz.  2  fc~ 
Ass  skin.  No.  714,  66  ft.,  doz.  .i  4.' 
Linen,  No.  404.  66  ft,  ea...  1  10 
Metallic,  No.  603.  60  ft.,  ea .  1  4r 
Rival  steel.  No.  263.  50  ft,  ea.  2  90 
Rival  steel,  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  60  ft.  2  70 
Ra  bone's. 
Tape   Lines,    linen,    No.   2601 

xSO.  each    $1  00 

Metallic,   No.  4011x50.  ea 1  86 

Metallic,   No.  4011x66,  ea 1  53 

Steel.   No.   2891x50.  ea 2  7C 

Steel,   No.  4161x50,  ea 3  00 

Steel,  No..  4161x50,  ea 5  IB 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  an'! 

10%. 
TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  no 

Painted  wall  tics,  per  1.000.   5  00 
TIES.    COW. 

McKinnon,  40%  discount. 

Greenings,  40%  discount. 
TIN.  Montreal   Toronto 

Tin.  per  lb 46-50        46-47 

TIVNERS'    TRIMMINGS. 

Discount,    40    and    5%. 

Plain.  70  and   20%. 

Re-tinned,   70   and    10%. 
TOOLS.    IfnKVTCST. 

Samson,    47%%:    ord..    50%. 
TRAPS    (STEEL   AND    GAME). 

Newhouse,  40%. 

Hawley  &  Norton,  57%%. 

Victor,   70%. 

Oneida   Tump,   66%. 

TRESTLES. 

5  ft.,  each. $1.50      14  ft.,  each. $4.20 

8  ft.,  each.  2.00     16  ft,  each.  4.S0 

10ft,  each.  2.60     18ft.,  each.  6.40 

12  ft.,  each .  3.00     20  ft.,  each .  « .00 

TROWELS. 

Disston's.  10%. 
TWINE    (Binder). 

650  ft.,  per  lb 0  13V. 

POO  ft.,  per  lb Oil 

560  ft,  per  lb o  oo*, 

"00  ft,  per  lb 0  09% 

5  ton  lots,  %c  per  lb.,  allowance. 
10  ton  lots,   %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping  cotton  6-lb 

4-plv    0  21% 

S-ply    0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  in.   ...  10  45        9  75 

100  ft,  2  In 9  60        8  ?5 

100  ft.,  2%  In 10  25 

100  ft,  2%   In.    ...   12  25       10  rs 

100  ft,  3  In 13  SO      11  00 

100  ft,  3%  In.   ...   15  66      13  00 

100  ft,  4  In 19  80      16  75 

TUBS. 

Samson  Galvanized. 

No.   11,   doz,  net   12  00 

No.  22.   doz,  net    14  40 

No.    33,   doz.   net    16  80 

Common   Galvanized. 

No.  1.  doz 6  83 

No.  2,  doz 7  43 

No.  3,  doz 8  48 


Per   neat. 

Nests  of  3—4),  1  and  2 $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0,  1,  2  and  3 2  96 

No.  0,  per  doz 11  00 

No.  1,   per  doz 9  00 

No.  2,  per  doz 8  00 

No.   3   per    doz 7  00 

V 
VALVES,   ETC. 

Ground   work,  55%. 

Stand,  compr..  work,  66%. 

High-grade    compr.    work,    55%. 

Cushion  work,  65%. 

Fuller    work,    70%;     No.     0,     70. 

10%,  and   1  and  2  basin   cocks. 

70%. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10%;    roundway,    60 

and   5%. 
J.  M.  T.  Globe,  Angle  and   Check 

Valves,  50%;  Standard,  60%. 
,T     M.    T.    Radiator   Valves,   55%: 

Standard,      60;      patent      quick 

opening  valves,  70  and  10%. 

w 

WARE,  COPPER  AND  NICKEL 

Copper   boilers,   kettles.  45%. 
Copper  tea  and  coffee  pots,  45%. 

Copper  pitts,  25  and  2%%. 
Foundry   goods,    hollow   ware,   40 

«nd   5%. 
W4RE.    ENAMELED. 

White  ware.  70.  10.  5%. 

Canada.    Diamond,    Premier,    60 
and   7%%. 

Pearl,     Imperial     and     Colonial 
steel,  60  and  7%%. 

iStar     decorated     steel,     20,     10, 
5%. 

Hollow  ware,  tinned  steel,  40% 
off. 

Enamelled   street  signs,   on   ap- 
plication. 
''ARE.   TIN.    PIECED. 

Discount.   33   1-3%. 

10-qt.       flaring       sap       buckets, 
33    1-5%. 

6.    10    and    14-qt.    flaring    pails, 
33%%. 

Copper   bottom    ten    kettles   and 
balers.   33  1-3%. 

Coal   hods,  33%%. 

Boiler      and      tea      kettle      pits. 
■::,  and  2%%. 

WARE.    STAMPED. 

Plain.   70  and   20%. 

Retinned,    70   and    10%. 

Tinners'   trimmings.   70,    .0   an  1 
10%. 
WASHERS.    IRON. 

Full   hox.   45  per  cent,  smaller. 

Full  box,  45  p.c.  smaller  lots. 
30  p.c. :  assorted.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt  ...l%c  ft. 

Wide  wood   and  felt   2%c  ft. 

All   felt   Frost   King    ...$4.40  dor 

"FIGHTS.    SASH. 

Sectional.   1    lb,   per  100  lbs.  2  00 

Sectional.  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30   lbs,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse.  3%c  lb. 

"  HEELBARROW8. 

Navvy.    Rteel    wheel,    doz.     ..21   00 

flarden   steel  wheel,  doz.   ...32  40 

Light   garden,   per   doz 22  80 

TTeaw  garden.  L-slde  33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREES. 

Tubular   steel,    28    1ns 0  70 

Tubular   steel,   34  Ins 100 

Tubular  steel.  36  ins.    1  25 

Tubular      steel      neckyokes, 

36  Inches   1  25 

Tubular     steel     doubletrees, 

40  Inches   0  95 

Tubular    steel     lumbermans, 

44    inches     0  95 

WIPERS. 

(See  Paint  Markets) 

'VIRE. 

Brass  wire,  40%. 
Copper  wire,  40%. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80:  No. 
11,  $3.90:  No.  12  and  13,  $4;  No. 
13%,  $4.10:  No.  14,  $4.25:  No..  15. 
$4.50:  In  l?ngths  6  inches  to  11 
Inches,  discounts  30  per  cent.; 
other  lengths  20c  per  100  lbs. 
extra ;  if  eye  or  loop  on  end  add 
26c  per  lb.   to  the  above. 


WIRE,   CLOTHES   LINK. 

No.  7  wire  solid  line.  No.  1 
$5.05;  No.  IS,  $3.15;  No.  19.  $2.85; 
6  wire  solid  line,  No.  17.  $4.«0: 
No.  18,  $3.25;  No.  19,  $2.96.  All 
prices  per  1,000  ft.  measure:  ts 
strand,  No.  18,  $2.75;  No.  19, 
$3.05.  F.o.b.  Hamilton,  Toronto, 
Montreal,  London. 

WIRE,  FINE   STEEL. 

Discount  26  per  cent.  List  of 
extras.  In  100-lb.  lota;  No.  17, 
$5;  No.  18,  $5.60;  No.  10,  $6;  No. 
20,  $6.66;  No.  21,  $7;  No.  22, 
$7.30:  No.  23,  $7.66;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.60;  No.  27, 
$10;  No.  28,  $11;  No.  29,  12;  No. 
30,  $13;  No.  81,  .$14;  No.  82,  $15; 
No.  33,  $16;  No.  84.  $17.  Extra 
net.  Tinned  wire,  Noa.  17-26,  $2; 
Nos.  26-31,  $4;  Nos.  90-84,  $6. 
Coppered,  76c;  oiling,  10c;  In  25- 
lb.  bundles,  16c;  In  5  and  10-lb 
bundles,  26c;  In  lib.  hanks,  26c: 
In  %-lb.  hanks,  28c;  In  %-lh 
hanks,  50c;  packed  In  casks  «r 
cases,  16c;  bagging  or  papering 
16c. 

WIRE,   HAY.  IN   COILS. 

No.  13,  $2.,60;  No.  14,  $2.70; 
No.  15,  $2.85  f.o.b.  Montreal,  To- 
ronto, Hamilton  and    Londoa 

WIRE,  SMOOTH  STEEL 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra,  No.  11  gauge 
12c  extra.  No.  12  gange,  20c 
extra;  No.  13  grange,  80c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  10  gauge, 
70c  extra. 

Extra  net  per  100  Iba. — Oiled 
wire.  10c;  spring  wire,  $1.25: 
bright  soft  drawn  16c;  charcoal 
(extra  quality),  $1.26,  packed  in 
casks  or  cases,  16c,  bagging  and 
paperlngs,  10c,  60  and  100-lb. 
bundles  In  25-lb.  bundles  16c,  In 
5  and  10-lb.  bundles,  26c;  la  1-lb 
hank*,  50c;  In  %-lb.  hanks,  76c; 
in   %-lb.  hanks,  $1. 

WIRE    CLOTH. 

Painted  screen,  In  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths.    8c   sq.   ft. 

WIRE   (FENCE).  Per  cwt 

Barb    2  50 

No.  9,  coil  spring   2  45 

No.  9,  plain  galvanized  ...  2  40 
No.  12,  plain  galvanized  . .  2  55 
No.  13,   plain   galvanized    ..     2  65 

O.  &  A,  No.  10  2  46 

O.  &  A,  No.  11  2  52 

O.  &  A,  No.,  12  2  60 

F.O.B,   Montreal,   Toronto, 
Hamilton   and    Loadon. 

WIRE   ROPE. 

Galvanized.  1st  grade,  0  atrands 
24  wires,  %,  $5;  1  Inch,  $16^0 

Black.  1st  grade.  6  strands.  10 
wires,  %,  $5:  1  Inch,  $18.10.  Per 
100  feet,  f.o.b.  Toronto. 

WIRE  BALE  TIES. 

Cwt 

Single  Loop,  No.  14 88  00 

Single  Loop,  No.  16 8  15 

Single    Loop,    No.    10    8  80 

WRINGERS — Lesa   20   a.e. 
Roval  Canadian  11  In,  <oa.  46  25 

Eze,  11  in,  per  dos 40  60 

Cvcle,   11   Inch    64  00 

Trojan,  12   Inch    100  00 

Favorite,    511E     67  75 

Unexcelled  1041B   72  00 

Challenge    S11E    4«  76 

Gem.  141   47  26 

Sunlight  111   42  Of. 

Ottawa,   341E    64  00 

Empire,  11  in 60  60 

Superior,  11  In 46  25 

Malestlc,  11  In 47  25 

Perfect,  11  In 62  76 

Bicycle,  11  In B«  Z5 

Wrenches,  Trlmo,  06  per  cent  off 

list. 

WRINGERS,  MOP. 

White,  No.  2,  each   9  1  16 

"T,'ite,  No.  8,  each   1  36 

White,  No.  1.  each   1  66 

7TNC    (SHEET). 

5  cwt.   casks    14  00        15  00 

Part   cask    14  50        16  00 
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THE  WAR 

" Improved  Quality"  and 
our  extraordinary  selling 
helps  will  make  1915  a 
record  year  by   far  for 

ALABASTINE 


to 


Plain  inexpensive  tints  and  water  color  effects  will  re- 
place wall  paper  and  oil  wall  colors  in  many  homes  this  year. 

The  New  Alabastine  mixes  quicker,  brushes  easier,  covers  better, 
and  lasts  longer  than  any  other  article  of  the  kind.     It  is  marked 
"Slow    Setting,''   meaning  it    can   be  left   mixed   indefinitely   and   remain 
in   good    working    condition.       Painters    and    expert    decorators    are    quick 
recognize  its  superiority. 

Alabastine  selling  helps,  premium  offers  and  our  large  consumer  advertising  campaign  mean  business  and  lots 
of  it.    Write  for  particulars  now. 

Our  consistent  policy  is  to  do  everything  possible  by  extensive  advertising  and  personal  work  to  encourage  the 
sale  of  standard  package  goods  by  retail  stores  and  to  keep  up  the  standard  of  value  by  maintaining  the  full 
advertised  price.  We  trust  you  are  in  accord  with  this  policy  and  will  support  it  by  pushing  Church's  Alabastine, 
at  the  same  time  helping  along  a  purely  Canadian  industry. 

The  Alabastine  Company,  Paris,  Limited,  Paris,  Ont. 
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GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE,   WINDOW,     FIGURED,     STAINED,     WIRED, 

and    ORNAMENTAL     GLASS 

DON     ROADWAY 


Bent,   Mirror 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BEESWAX. 

Per  lb.,  40c. 
BRONZING   LIQUID. 

Bronzing   liquid,   No.   1    .  .$1  <o 

Banana    oil,   gal 4  00 

BRUSHES.  „_,    „ 

Weighted,  15  lbs.,  doz.   ..$14   i0 
Weighted,  20   lbs.,   doz.    ...   19  90 

Cement  Coating    $2  55    $3  00 

(OLORS    (DRV).  P"  ib- 

Raw   Umber   1O0   lb.    keg..  0  10 

Burnt  Umber,  100  lb 0  10 

Raw  Sienna,  100  lb.  kegs..  0  10 
Burnt  Sienna,  100-lb.  kgs..  0  10 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  04% 
Brunswick  green,  100-lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 

Vermillion,  O.J.,  kegs   0  19 

Vermillion,  English,  bags  1  25 
Venetian   red,  best  bright.  0  02 

Venetian    red,    No.   1    0  02 

Drop  black,  pure  dry  ...  0  12 
Golden  ochre,  100  lb.  kegs  0  04 

,  hue  ochre,  barrels   0  04 

Yellow   ochre,   barrels   0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian    red    oxide,    bbls.  0  02 

Super    magnetic   red    0  02% 

(OLORS   IN    OIL. 
Venetian     red     l-'lb.     tins, 

pure  OK 

Chrome  yellow,  pure  0  ii 

Gulden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    0  11 

French     permanent  green, 

pure    0  IB 

Signwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DRIERS. 

Patent  25  lb.  tins,  8c  lb.,;   pat- 
ent 1  lb.  tins,  lie  lb. 

XAMEL8. 

Per  gallon  In  quart  tins. 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

FILLER.  .Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel   B.B IB 

GLUE.  Per  lb- 

French   medal    0  1? 

English  common  sheet  ...  0  IS 

English    prima    0  17 

White    pigsfoot    0  21 

Perfection    amber,   ground, 

No.    1230    0  13 

Cake,   bone,   112-lb.   bags..  0  10 

Hide,   112-lb.    bags    0  15 

Gelatine,  112-lb.   bags    ....  0  20 

Ground  glues,  112-lb.  bags- 
No.    1    0  13 

Extra    0  16 

GLASS. 

(TORONTO   QUOTATIONS). 
Size  United  Inches.  Star. 

Under    26    t&  50 

26  to  40 7  00 

41  to  50 I  *0 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 »  «( 

81  to  85 10  50 

86  to  SO  

91  to  95  

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26   to    40    10  00 

41    to    50    11  J* 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 

81    to    85    17  50 

SG    to    90    18  85 

91    to   95    19  20 

96  to  100   22  Jo 

101  to  105 32  00 

106  to  110 36  00 


The  following  discounts  are 
made  for  sheet  glass  by  Toronto 
Arms.  Points  in  Ontario,  west 
of  and  including  Port  Hope,  up 
to  5,000  ft.,  20% ;  5,000  to  10,000 
ft.,  25% ;  10,000  and  over,  30%. 
Points  east  of  Port  Hope  up  to 
5,000  ft.,  25%,  and  over  5,000  ft. 
W%.  The  above  terms  are  offered 
when  the  quantities  mentioned 
ire  taken  in  one  shipment  at  one 
time. 

MONTREAL    QUOTATIONS. 

Country  Base  Price. 

United  Double 

Inches  Star     Diamond 

Dp  to     25  $  6.50        $  8.60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60  8.00  12.00 

61  to     70  8.75  14.00 

71  to     80  9.50  15.00 

81  to     85   10.50  18.00 

86  to     90 20.50 

91  to     95 22.00 

96  to     95   25.00 

101   to   105   32.00 

106  to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  Imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent, 
off. 
Toronto : 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground  In  Oil.) 
Prices    per   100   lbs.    In    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $9  00  $9  15 

"Anchor,"    pure    8  70    8  85 

Green    Seal    8  70    8  So 

Brandram's   B.B.    Gen- 
uine     

C.P.    Co.   decorat's   pu. 
Crown     and     Anchor, 

pure    

Decor'or's  Pure  (Wpg) 
Moore's     Pure     White 

Lead    

Painter's    Perfect 
Ramsay's    Pure    Lead.. 8  70 
Ramsay's  Exterior   ...  8  40 

Tiger  Pure   8  70 

"Tames    Genuine" 
Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less   than    ton   lots,   30c   per   cwt. 

higher. 
LEAD  (RED  DRY). 
Genuine,      560-pound 

casks,  per  cwt.  ...  6  50 
Genuine,      100-pound 

kegs,   per  cwt.    ...  6  75 
No.   1   casks,   per  100 

lbs 6  25 

Less  quantity    

LEAD,    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $19  50 

2  lb.  pkgs.,  per   100   lbs..  19  50 
5  lb.  pkgs.,,  per   100  lbs..  15  50 

25  lb.  pkgs.,  per  100  lbs..  14  50 
100  lb.  pkgs.,  per  100  lbs..  13  25 
200  lb.  kegs,  per  100  lbs...  13  10 
300  lb.  pkgs.,  per  100  lbs..  13  00 
600  lb.  casks,  per  100  lbs..  12  50 
MURESCO. 

Tints  In  5  lb.  packages,  per  100 
lbs.,   $5.40. 
OILS    (LINSEED   RAW). 

For  prices  see  weekly   report. 

LINSEED,    BOILED. 

Single  bbls See  weekly   report 

PAINTS    (PREPARED). 

Per  gallon 
In  qt.  tins 
Sherwln  -  Williams     paints, 

base   2  00 

Canada  Paint  Oo.'s  pure...  2  00 
Elephant   and   Prism 180 


.9  70 
8  70 


8  90 


9  85 
8  85 


9  0c 
8  60 


8  70 
8  20 


8  35 

8  85 

8  55 

8  85 

10  50 


6  38 
6  75 


6  25 

8  50 


Benj.   Moore   Co.'s 
"Egyptian"   Brand    

Moore's    house    colors,    per 
gallon    

Bran  dram-Henderson's 
"English"    

Fresco-Tone,    in    quarts.... 

Ramsay's  paints,  pure   .... 

Ramsay's    paints,    Thistle.. 

Martin-Senour,   100%   pure. 

Senour's    floor   paints    

Jamleson's   Crown   and  An- 
chor brand   

Stephens'       House       Paint 
(Winnipeg)    

Stephens'        Floor        Paint 
(Winnipeg)    

Silkstone  Wall  Color 


1  45 
1  75 


1  60 
1  90 


1  75 

2  00 


PARIS,   PLASTER. 

Per  bbl 2  25 

PARIS    WHITE. 

In    bbls 1  10 

PARIS    GREEN, 
Prices   f.o.b.    Montreal,   Quebec, 
Halifax   and    St.    John. 

C  P  Co.  Bergers 

600-lb.    casks    18  18% 

250-lb.,  casks    18%        19 

100-lb.    drums    19%        20 

50-lb.    drums    19%        20 

25-lb.    drums    19%        20% 

1-lb.  pack.,  100  case.  21%  22% 
%-lb.  pack.,  100  case  23%  24% 
1-lb.  tins,  100  case  . .  22%  23% 
%-lb.  tins,  100  case..   ..  25% 

Prices    f.o.b.    Toronto,    Hamilton 

and  London,   %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  08% 
Orange     Mineral,     100-lb. 

kegs   0  0S% 

PRIMER.  Gal. 

Luxeberry    Primer    $2  25 

PASTE   WOOD   FILLER  B.B. 

Lb. 

1  lb.   cans    $0  18 

2  lb.  cans   0  18 

5  lb.  cans    0  17 

10  lb.,  cans    0  16 

25  lb.  cans    0  12 

100  lb.  kegs   0  11 

%   barrels    0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   in    casks    2  30        2  40 

Bulk.  100-lb.  drums.  2  50  2  60 
Bulk.  25-lb.  drums..  2  60  2  70 
Blndders.  in   bbls.   . .   2  80        2  90 

Pure  Putty,  60c  cwt.  advance. 
SHELLAC. 

Gum,  25c  lb.;  finest  orange, 
80c  lb. 

TAR   (PINE   TAR). 

TTilf  pint  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doe 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

''•ixlte.  1  gal.  cans   2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5   gal See  weekly   report 

Pure,  single  bbls 

See  weekly  report. 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,  B.B.    $3  00 

STAINS.  Gal. 

Oil,  &  Spirit,  Berry  Bros...$2.50 
Water  Stains,  Berry   Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shlngletint,  5  gal.  cans   ...  1.15 
VARNISHES. 

Per   e-al.   cans 

Liquid  Granite   $3  00 

Elastic   Interior    8  00 

Elastic   Outside   6  00 

Luxeberry,    light    3  00 

T.nxeberry,   white    5  00 

Luxeberry,    spar    4  50 


9  00 
2  00 


1  90 


Luxeberry,     exterior     5  00 

Dugloss  finish    3  00 

Carriage,   No.  1    150 

Excello   2  00 

Mar-Not     2  70 

Elastic  Oak    150 

Light  oil  finish   135 

Gold   sized    japan    2  00 

Baking    black   japan    135 

No.   1   black  japan    0  95 

Crystal    Damar    2  50 

No.  1  Damar  2  25 

Oilcloth    1  50 

House  painters'  white  Jap.. ,  1  95 

Elastiiite    varnish    2  25 

Copaline   varnish    2  25 

Granitine  floor  finish    2  25 

Jamleson's   floor   enamel    ...  1  75 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada     Paint    Co.'s     SUN 

varnish   2  25 

"Flint-Lac,"  coach    130 

B.   H.    Ltd.,   "Gold   Medal," 

cases    1  80 

Dependon   Lt.  H.,  OH  Finish  1  55 

Everlastlc   Floor    2  30 

Elastica  exterior   finish    4  25 

Flatttne    floor    finish     3  00 

Stovepipe  varnish,   %   pints, 

gross    

Pure    white    shellac    varnish 
Pure     orange     shellac     var- 
nish      

No.     1     orange    shellac  var- 
nish     1  75 

Kyanlze  floor  finish   3  25 

Kyanlze  cabinet   rubbing    . .  3  25 

Kyanlze   spar    4  25 

Kyanlze  stains   $  25 

WATER   PAINTS. 

Opallte,  300  lb.  bbls 0  07 

Opallte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    9  13 

White 0  li 

WASTE    (POLISHING). 

Ct».  per  lb. 

Cream     0  12% 

WASTE,   WHITE    WIPING. 

XXX   Extra    0  10y* 

X   Grand    0  09% 

XLCR    0  09% 

X   Empire    O  08% 

X   Press    0  07% 

WASTE,   COLORED   WIPING. 

Fancy    0  07% 

Lion     0  07% 

Standard    0  06% 

Popular    0  05% 

Keen     0  05% 

WASTE,   WOOL   PACKING. 

Arrow    0  16 

Axle   0  11 

Anvil    0  08 

Anchor     0  07 

WIPERS,   WASHED   COTTON. 

Select   White    0  09 

Mixed   Colored    0  06% 

Dark   Colored    0  05% 

This  list  subject  to  trade 

discount   for   quantity. 

WAX.  Per    lb 

C.P.  Floor  Wax   0  30 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    . . 

Wax 0  30 

Ronuk   Floor  Wax.  lb.    ...  0  38 

Berry  Bros 0  45 

Johnson's  Floor,  natural..  0  38 
Johnson's    Floor,   black    . .  0  38 

WHITING. 

Plain,  In  bbls 0  90 

Gilders,  bolted,  in  bbls...  100 

ZINC     (DRV). 

Extra  Red  Seal,  V.M 0  12 

No.   1   Red   Seal    0  10% 

ZINC   IN   OIL. 

Pure,  in  25-lb.   irons    0  12 

No.  1,  in  25-lb.  irons   0  07% 

No.  2,   m   25-lb.  Irons    0  05% 

Pure   in   Darmar   Varnish     0  25 
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Y\7^HEN  trade  begins  to  boom  it  will  be 
*  *  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 


ot< 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Powder,    per    keg    $'  w 

ANVILS. 

Peter    Wright,  80  lbs.   and    up. 
13c  per  lb.;  clip  born,  14c. 

Norris,  41  to  56  lbs.,  13Msc;  5< 
to  70  lbs.,  12c;  71  to  83  lbs.,  lie; 
84   lbs.   and   over,  10%c. 
.KiKR    BITS. 

"Irwin"     bits,     40%;     common, 
70%. 
AXES.  .  ,„, 

H  B  1  lb.,  $6.2o  per  doz. ;  1% 
lb.,  '$6.65;  2  lb.,  $6.90;  2%  lb-, 
S7  50:  2%  lb.,  $7.75;  3,  3ya  and 
4  lb  $8:  H.  B.  Handled  Axes, 
2  lb.',' $8;  2%  lb.,  $9.50;  3  lb.,  3% 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unhandled,  $8.00;  Black 
Prince  axes,  handled,  $10.^0, 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7%  lb.,  $28  per  doz;  7% 
to  9  lb.,  $30.80. 
KARS,   CROW. 

$4  per  100  lbs. 

B  Barton*/  $2.50;  Swedish  iron, 
»4  25:  sleigh  shoe  steel,  »*•*». 
spring  steel,  $3.40;  machinery 
steel.  $3.75;  tool  steel,  Black  Dia- 
mond,100*  lbs.,  $8  50;  Brlttaln 
Brand  Tool  Steel,  $8.50. 
BELTING.  . 

Rubber— 60  p.c.  off  the  list. 
Leather. 
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Agricultural      leather      pelting, 

2-3   per   cent,   off   the  lpt. 

No    1.  6«  2-3  per  cent,  off  list. 

standard.  60  per  cent,  off  list. 

The  "double"  list  Is  just  twice 
the   price  of  "single"  . 
BELT     LACING.  ..    . 

In  sides,  tanned,  JlPer.'^' 
cut"  $110  Per  lb. ;  rawhide,  sides. 
»5c;  cut,  $1.05. 

BLS?^850    per    cent.;    wood.    60 
PesteCeer50  per  cent.;  wood,  60  per 

''eWood.   tackle,   common.   60   per 

•  •^n  t 

BOILER  TUBES.  j 

•'  in.,  per  foot,  10%c ,  ifa  iu-< 
li^c;  3  In.,  17%c. 

"carcase  %  and  smaller,  55 
and  5%f  7-l«  and  larger,  4o  ana 
%%■  Machine,  %  and  under  5a 
and  5%;  7-16  and  over,  45  and 
|%;  machine  set  screws,  6o%, 
plough  bolts,  45%;  "Uts  s mall 
lots,  net  list;  case  lots  ,  2%c  pel 
lh  off-  stove  bolts,  "V2%,  sieigu 
shoe  bolts  to  %,  50%;  7-16  and 
up,  40%. 
,/Jll^iNG    PAPER. 

Tarred.  55  to  Sic  Per/oU  ac- 
cording to  quality;  plain,  40  to 
68c;  tarred,  felt;.  8  and  10oz., 
$27«b;  1«  oz.,  $2.85  per  100  lbs. 

Wrought  Steel,  loose  pin.  65 
per  cent,  off  the  list. 

C  C^uf  S-M  in..  $10.00;  %.  £26 ; 
5-16  $5.85;  %-  *5-0p;J-l«.  »*7B5 
,.  $4.50;  9-16,  $4.50; ;  %,  $4.40;  %, 
$4.25.  Logging,  5-16,  «%c ;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 
CHURNS.  . 

Barrel.    No.    0,    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;    No.  8.  $6.27, 
No.  4,  $7.41  each. 
CLEVISES,   MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  plannlshed  copper, 
<?4c  Der  lb.  Tinned,  27c.  Braziers 
soft  copper,   10-24  fl.,  26c;  27%c. 

DRILLS.  „.      . 

Bit  Stock,  60  per  cent  ;  Blade- 
smith,  Vi  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada.  50;  Imperial,  60;  Pre- 
mier 50;  Colonial,  60;  white,  70 
and  5;  diamond.  50:  granite,  60%. 
FERRULES  ANT>  RINGS. 

30  per  cent.   off. 

FILES. 

American.  70  and   10%. 

Nicholson's,   60%. 
FIXTURES. 

Stall   hnllnw   bar,   No.   3.  SI. 

Galvanized  ware,  heavy,  25  and 
2%%;  light,  25  and  12y2%. 
C.ASOLINE. 

Painters'  naptha,  bbls.,  21c  per 
pal.:    $3.45   per   case. 


GLASS,  WINDOW. 

Single     Double 

Up  to  25  in 6  00  8  00 

26   to  40    6  50  9  00 

41  to  50   7  00  10  25 

51  to  60   7  50  11  00 

61  to  70   8  00  11  75 

GLASS   (Plate). 

35%  off  f..o.b.    Reglna,    Winni- 
peg,  Calgary  and  Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60%. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10,  12,  90c,  $1.20,  $1.50,  $2.40, 
$3.60,  $5.50. 

Corrugated   T   hinges,   in    bulk, 
4,  5,  6,  8,  10,  12,  $1.10,  $1.50,  $1.S0, 
$3,  $4.50. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
.IA<  KSCREWS. 

CO  per  cent,  off  list. 
KNOBS.       Door,  307,  $1.25. 
IRON   BAND. 

lVa   in.,  $2.85;   1%,  $2.85;    1    in.. 
$2.90. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%   OZ.  or  28  Eng.  5  25         5  60 
28  Am.   or  26  Eng.  5  00        5  35 
26  Am.  or  26  sped  4  75        5  10 
24   Am.   and   Eng..   4  60         4  95 
22  Am.  and  Eng...  4  60        4  95 

15  &  20  Am.  &  Eng.  4  50         4  80 

16  Am.   and   Eng..  4  35        4  65 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  ami 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set    0  95 

Mrs.    Pott's    No.   50,   set    ...  1  00 
Asbestos  Sad  Irons. 

No.   100,  set   1  fcO 

No.  70,  set   1  t5 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
Improved,  $1.05  a  dozen. 

LANTERNS. 

No.  2,  plain    T  50 

No.  20,  X-ray   11  25 

No.   22,   Dash-board    10  00 

Trulite  short  globe,  doz...     7  50 
LEAD   PIPE. 

$7.50  coil;  less  coll,  $8  cwt 
LEAD   WASTE. 

$8  to  $8.50  per  cwt. 

LINSEED    OIL. 

Raw,  per  gal.,  79c;  boiled,  per 
gal.,  82c. 

These    prices    are    for    barrels 
Less   amounts  5c  per  gal.  extra, 
with  additional  charges  for  cau~, 
etc. 
LOCKS. 

Rim    knot    lock    No.    600,    $1.60 
per  dozen. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and  5  off  list. 
NETTING. 

Poultry,  40%. 
NUTS.  „     ,    . 

Square    and    hex.,    small    lots. 
f.o.b.,  $2  off;  case,  $2.75  off. 
OIL   CANS.  Gal. 

Tin  vanizerl 
%  gal.,  dome  top.... $2  10      $3  04 

1  gal.,   dome   top 2  55        3  42 

2  gal.,   dome  top 3  97        4  55 

3  gal.,    dome    top 5  10        7  35 

5    gal.,    dome    top 6  34        8  25 

OILS. 

Silver  Star  oil,  18%c.  gal.; 
Royalite  oil,  16c.  gal.:  Palaclne 
oil,  18%e.  gal.;  Capital  Cylinder, 
5fic  gal.;  Standard  gas  engine 
oil.  41c;  Polarine  oil,  60c  gal.: 
Prairie  Harvester  oil,  30%c  gal 
DRY  COLORS. 

Yellow  ochre.  In  bbl.  lots,  2M>e: 
less  than  barrel  lots,  3o:  golden 
ochre,  barrels.  3%c;  less  than 
harrels.  4Hc  Venetian  red.  bar- 
rel $2:  less  than  barrels,  $3: 
American    vermlllion,    12c;    Eng 


lish  vermlllion,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  Zy%c\  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

100-lb.       drums,      2114c;      1-lb. 
pkgs.     (case    lots),    23%c;    %-lb. 
pkgs.    (case    lots),    25V£c. 
PUjKS. 

Clay,  6-7,  $4.50  per  dozen. 
GALVANIZED  IRON  PIPE. 

14     inch,    $3.70;     %,    $3.80;     %, 
$4.40;  %,  $5.25;  1  inch,  $7.70;  1%, 
$10.40;    1%,   $12.60;   2,   $16.80. 
IRON    PIPE. 

Black,  %  inch,  $2.65;  %  inch, 
$2.75;  %  inch,  $3.35;  %  inch, 
43.95;  1  inch,  $5.80;  1%  Inch, 
$7.85;  2  inch,  $12.60;  2%  inch, 
$20.20;  3  inch,  $26.40;  3%  inch, 
$31.75;  4  inch,  $37.60;  4%  inch. 
$42.35;  5  inch,  $49.75;  6  inch, 
$66.40. 

PLASTER.     Paris,  per  bbl.,  $3.55 
PLATES,  CANADA. 

Half  polish,  6-7  Inch,  $3.65;  8 
inch,  $3.90;  full  polish,  6-7  Inch, 
$4.65;  8  inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
$3.10;  10-20,  $3.15. 

PLOW   SHARES    10c   per   lb. 

POINTS. 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY. 

100-lb.  drums 3  00 

25-lb.  irons,  per  cwt 3  10 

IVlb.   tins   0  06 

RASPS. 

Heler's     70     and     5   per   cent. ; 
Heler's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS  AND  BURRS. 

Iron  rivets,  55  per  cent.;  cop- 
per, No.  7,  33c;  No.  8,  33c;  No. 
0,   34c;    No.   10,  36c;   No.  12,  38c. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  37c  per  lb.;  No.,  10  gauge, 
39c  per  lb. 

Copper  Burrs,   No.   7,  44c;   No. 
8,   45c;    No.   9,    47c;    No.    10,   48c; 
No.  12,  52e. 
ROPE. 

Sisal,  lOVfcc  base;  pure  Manila. 
16c  base;  British  Manila.  12c 
base;  lath  yarn,  9%  base. 

Tarred      Marline     Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same  form   as   Toronto    quota- 
tions,   making    discounts    In    all 
cases    5%    less.      All    quotations 
f.o.b.   Winnipeg. 
SCREWS. 

Rrlghf    Iron     round      head.      °0 
10%;    flat    head,    SB,    10%:    round 
head,  brass,  70  and  5%:  flat  head, 
brass,   75   and    5%;    coach,   60%. 
SCYTHES. 
Brush,  $8.25. 
Grass,  $7.25  to  $8.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled, 
SO. 65:      buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZTNC. 

Cask,    lots.    13%c;    small    lots, 
13y2c. 
SHOVELS  AND   SPADES. 

Jones  polished,  $8.10  per  doz.; 
Pox  &  Olds,  $7.1©  per  doz.; 
Scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70;  No.  4,  $8.20;  No.  5, 
$8.50;  No.  6,  $8.75;  No.  8,  $9.25; 
No.  10.  $9.80 
SNATHS,   SCYTHE. 

Grass,  No.  2,  $7.26:   brush,   No 
1.  $8  25. 
SOLDER. 

Per  pound,  30  to  31  cents. 
SPTKES. 

Pressed,     M.     In..     $4.50:     5-1* 
$4.15:    !«,,    $3.90;      7-16,   $3.80;      % 
$.1.75;    %.   $3.75.. 
STAPLES. 

Bright  wire  per  cwt..  S2.55  a* 
Port  William.  $2.95  Winnipeg- 
galvanized  staples,  $3.25  Winni- 
peg. 

STEEL. 
Sleighsboe,  $2.85  base  per  cwt.; 


plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9V4c  base;  spring,  $3.40;  machine, 
$3.75  base:  tire.  $3.00. 
STEEL    HOOPS. 

%   iu.,  $5;   %   in.,  $4.75;   %   in., 
$4.35;   7/s   in.,  $4.25;  1  in.,  $4;   1% 
in.,,  $4;  1%  in.,  $3.75. 
STEEL     SQUARES. 

40  per  cent,  off  new  list. 
STOVE  PIPE.        Rivet.     Paten'd 

6  in.,  per  100  ft....  9  00        0  05 

7  in.,  per  100  ft...  9  50        9  76 
STOVE   PIPE   ELBOWS. 

6  inch,  per  doz 1  43 

7  inch,  per  doz 1  6» 

8  Inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
ties.         Cow,  35  per  cent. 

TIN  AND   TIN   FLATS. 

Block  tin,  58c  per  lb. 

Per  Box 

20  x  28  I.C 10  2ft 

20   x   28   I.X 12  26 

Terne  Plates •  75 

TOOLS,    HARVEST. 

Ordinary,  50  per  cent- 
TURPENTINB. 

Per  gal.,  barrel  lots,  75c. 
VARNISHE8.  Per  gal.  cans 

Carriage  No.  1   1  75 

Elastic  Oak   1  90 

Furniture  No.  1  1  CC 

Gold  size  Japan 2  21 

Turps,   brown  Japan    100 

Crystal  Damar 2  5*i 

Oilcloth    2  2fl 

Granltlne  floor  finish    .....     2  25 
Pure  white  shellac   varnish     2  20 
Pure    orange    shellac    Tar- 
nish        2  00 

Lumlnette    2  00 

Best  wearing  body  5  00 

Best  gearing  varnish   4  Of 

Extra  light  hard  oil  1  90 

VISES. 

Peter  Wright's  solid   box  risei. 
45  lbs.  and  over,  15c  lb. 

Norris    vises,    45    lbs.    and    un- 
der,   $6    each;    over    45    lbs.,    13c 
per  lb. 
Vitrol,   blue   stone,   per  lb.,   60 

WASHERS. 

Iron,   small    lots,   SO   per   cent: 
full  boxes,  Iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,   NECK   YOKE 

CENTRES. 

42%  per  cent,  off  the  list 
WHITE  LEAD. 

Decorators'     pure    white    lead, 
ton  lots,  $9.45;  less  than  ton  lots. 
$9.75. 
WIRE.   BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lvman  4-polnt,  Fort  William. 
$2.10;  Winnipeg,  $2.45;  Glidden 
2-point,  Fort  William,  $1.92; 
Winnipeg.  $2.25:  Baker  2-point, 
Fort  William,  $1.90;  Winnipeg, 
$2.22;  Alberta  2-point,  Fort  Wil- 
liam, $1.80;  Winnipeg,  $2.08: 
American  special  2-point,  Fort 
William,  $3.05;  Winnipeg,  $3.45: 
plain  twist,  per  100  lbs.,  Fort 
William,  $1.50:  Winnipeg,  $1.75: 
coll  spring.  N'n.  9  (rolled^,  nor  1<>.i 
lbs.,  Fort  William,  $2.40:  Winni 
peg.  $2.80:  No.  12  (coiled),  Fort 
William,  $2.55:  Winnipeg,  $2.95: 
plain  galvanized  wire,  No.  0 
(plain).  Fort  William,  $2.35: 
Winnipeg.  $2.,75;  No.  12  (plain). 
Fort  William,  $2.50:  Winnipeg. 
$2.90. 

Patented  screen,  in  100  ft.  roll«. 
S1.60  per  hundred  sq.  feet:  in  50 
ft.  rolls,  $1.70  per  100  sq.  feet 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  ganee.  single  l«n> 
$3.90   Winnipeg,    $3.50   Fort    Wil 
Ham. 
WIRE.    ANNEALED. 

0-9.  $3:   10.  $3.06;  11,  $3.12;   12 
$3.20:     13,    $3.30;    14,    $3.40;     15. 
$3.55:   16.  $3.70. 
VIRE    (STOVEPIPE). 

is  nnd   19  gauge,  5%c  per  lb. 
WRENCHES.  _ 

Stillson,   65   and    5%   off. 
WKIfsGKRS. 

Rovnl  Canadian.  $38  per  doz.: 
Eze,  $42  per  doz.;  Bicycle,  $48  p*- 
duz. :  Aiax,  $8  each. 
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QUALITY 

A  man  likes  to  feel  that  the 
merchandise  he  buys  consists 
of  the  best  standard  articles 
with  an  honest  reputation. 
Pride  of  possession  is  strong 
even  in  hardware  lines ;  there- 
fore we  endeavor  to  supply 
our  customers  with  the  best 
the  manufacturing  world 
produces. 

REPUTATION 

Our  reputation  is  unques- 
tioned, and  therefore,  an  un- 
written guarantee  to  the 
Merchant.  This  guarantee 
has  stood  the  test  for  thirty 
years,  for  we  conduct  the 
Company's  affairs  according 
to  straightforward  business 
principles.  Proof  of  this  is 
found  in  our  sound  and  con- 
tinuous growth. 

SERVICE 

This  can  only  be  as  good  as 
the  organization  back  of  it. 
"The  Big  Winnipeg  House," 
with  just  pride,  can  claim  the 
best  of  organized  staffs  and 
the  most  efficient  systems. 
This  means  "Service"  of  a 
highly  developed  order  to  our 
Customers. 

WESBUBSStS*  HKM»»<S 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONER'S  No  HotBoxeS 


.WSV    fR\CT\OS 


MACHINERY  BEARING  METAL 


Hardwaremen,  sell  the 
Skating  Rink  In  your 
town  a  J  &  R  Rink 
Scraper,  which  cleans 
off  snow,  Ice  and  slush. 
Write     for     circular 

James  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


I. 

BEST 

PENNSYLVANIA  QUALITY 

M>  OrJet  To  Small  To  Rtulct  Oat  Bat 

Attention 

ELK  FIRE  BRICK  CO.,  .*&.  LIMITED/ 

HAMILTON.  CANADA 


PUMPS 

ALL  KINDS 

HAY TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  hare 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg,   Calgary  and  Branches 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Casings    of   all    Kinds 

Manufactured  by 

THE  KYLE  MALLEABLE 
CASTINGS  CO. 

MERRICKVILLE,  ONT. 


£tf.  LAMPBLACKS 

£ — 5S  s^  d  Germ/trow/?  of  yt/d/zty 
_.  ^}   Mat  gets  6/gbt/s//7ess 


■"^LLsarfaMiW 


WILCKES.MARTIN.WILCkTSCO. 

135    WILLIAM    ST.NIWTOPH 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Mails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Plna, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS,  LTD.. 
HAMILTON,  ONT. 


Goods  WeD  Displayed  are  Half  Sold  ! 

i  ^*a»~-^  "'"ne  mos*  *ttracbve,most  dur^ 

^^tftf^K  s*  IM**     aide  and  most  serviceable  thelf 

bo>  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 
£>»mfO%  ShtH  Hxm 

oym&tjrm  Oemm 

writ*  far  Catalogue  ena  facelift 
CMME/tOM  mt>  CAMf&EU. 
Ittrontcf: 


Big    Profit   and   Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  advantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
hand  use  It  can  be 
readily  converted  into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  Into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,     Ont.,    Canada 


# 


.OUR  Sfy 


have  been  the 

Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


BOLTS.RIVETS.WIRE  &WIRENAILS 


Our  equipment  is  such  that  we  can  positiTely 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


THE  N0RTIKRN  BOLT&SCREW  ^.^.OWEr,  SOUND. 
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NICKEL 

SHOT— High  and  Low 
Carbon 

ingots-two  sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80% 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSSL 


We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,  New  York. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    <  t 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle — 10  Inches. 
It  Is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  It  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  If  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order 


YOU'LL  GET  BETTER    RESULTS 
FROM  SELLING 

HUTCHINS  KILBOURNE 
WIRE   GOODS 

NO 
BURN 


Kettle  Bottom  and  Round  Meat  Rest 

Four  Sizes— 6,  7,  8,  9  inches 


No.  356 


Dish  Drainers 

This  is  the  strongest,  best  appear- 
ing and  biggest  value  of  any  drainer 
on  the  market. 

Order  a  few  and  see  for  yourself. 
WRITE  for  Complete  Catalog 

HUTCHINS  KILBOURNE  CO. 

BUFFALO.  N.Y. 

ManuiacturersofWIREGOODS.WOOD 
AND     METAL     SPECIALTIES,    ETC. 

Canadian  Offices:     L.  G.  Beebe,  Foy'Blde., 
32  Front  St.  W.,  Toronto. 

J.  E.  Beauchamp,  Coristine  Bldg.,     Montreal 


Sharratt  &  Hewth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents :     A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The    "American     Master"    differs    from    all    others. 
Takes  place  of  switch  on  coil  box.     No  lock  required. 
Dealers,  write  for  prices. 
GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W- 

Exclusive   Factory   Agent  TORONTO 


Readers  of  Hardware  and  Metal  Let  Us 
Know  Your  Wants 

Hardware  and  Metal  is  in  a  position  to  secure  information  on  new 
lines  in  the  Hardware  trade,  and  of  novelties  occasionally  asked  for  in 
the  Hardware  store. 

Don't  hesitate  to  write  us.  As  a  subscriber  of  Hardware  and  Metal 
you  are  entitled  to  this  service. 
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A 

Straight 

Talk 

From 

The 

Advertising 

Manager 


In  the  early  days  of  trade 
journalism,  subscribers 
sometimes  complained 
about  the  amount  of  ad- 
vertising carried  in  their 
trade  paper.  Nor  could 
they    be    seriously  blamed, 

as  the  average  trade  paper  adver- 
tisement was  a  mere  "Card*  ex- 
tremely unattractive  and  unspeakably 
dull.  But  those  days  are  gone.  Brains 
are  now  being  put  into  the  prep- 
aration of  trade  paper  advertising, 
and  the  real  live  ones  in  the  trade 
now  study  the  advertising  pages 
FIRST. Do  you? 

Remember  this:  that  if  by  watching 
Hardware  and  Metal's  advertising 
pages  you  can  secure  the  local 
agency  for  but  one  good  line,  the 
profits  will  pay  your  subscription 
to  Hardware  and  Metal  for  genera- 
tions to  come.  And  there  are  good 
new  lines  advertised  in  every  issue 
of   Hardware   and    Metal. 


March  13,  1915. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is  the 
central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  Just  such 
proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent  inser- 
tion,  5c.   additional    each    insertion,    when    Box    Number    is    required.     Each  figure  counts  as  one  word. 


WANTED 

HARDWARE  BUSINESS  WANTED  IN  GOOD 
Ontario  Town  or  City.  Replies  treated 
strictly  confidential.  Box  167,  Hardware  and 
Metal,   Toronto.  (11) 

WANTED  A  HARDWARE  STOCK  THAT 
will  inventory  five  or  six  thousand  dollars. 
Apply  giving  particulars  to  Box  168,  Hard- 
ware  and    Metal,    Toronto.  (12) 

SITUATION  WANTED  BY  INDUSTRIOUS 
man  30  years  of  age,  with  fourteen  years'  re- 
tail, wholesale  and  travelling  experience  in 
shelf  and  heavy  hardware.  Best  references ; 
abstainer.  Address  Box  164,  Hardware  and 
Metal,   Toronto. (11) 

WANTED— TWO  FIRST-CLASS  SALESMEN 
with  hardware  connection — one  for  the  Pro- 
vince of  Quebec  and  one  for  Eastern  Ontario, 
to  sell  furnaces,  stoves  and  ranges,  metal 
roofing,  felt  roofing,  tinners'  supplies,  etc., 
on  commission.  Must  be  able  to  speak  good 
French.  Apply,  giving  first-class  references 
and  experience,  Box  171,  Hardware  <&  Metal, 
Toronto. (13) 

TRAVELLER  -  FIRST-CLASS  CONNEC- 
tion  Western  Ontario  hardware  trade,  manu- 
facturers and  contractors,  is  in  position  to 
represent  good  house  on  commission  basis. 
Box  172,  Hardware  and  Metal,  Toronto.       (11) 

WANTED  —  BY      LIVE,      CAPABLE      HARD- 

ware  salesman  with  twelve  years'  first-class 
experience,  position  with  Western  retail  or 
wholesale  house.  Box  10,  Hardware  &  Metal, 
Winnipeg.  (13) 

SITUATIONS  WANTED 

WANTED  —  POSITION  BY  YOUNG  MAN 
with  ten  years'  experience  in  wholesale  and 
retail  hardware  trade.  Capable  of  taking 
charge.  Best  of  references.  Box  165,  Hard- 
ware and  Metal,  Toronto.  (12) 

SITUATIONS  VACANT       ~ 

HARDWARE  TRAVELER  —  MUST  HAVE 
thorough  hardware  training  and  road  experi- 
ence (preferable  Western).  Give  full  par- 
ticulars experience.  Name  character  and 
qualification  references.  State  salary  re- 
quired. Duties  to  commence  April  1st.  Peart 
Bros.,  Hardware  Co.,   Ltd.,   Regina,   Sask.    (11) 


WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's-  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto,    Ont. 

WANTED— RELIABLE,  ENERGETIC  HARD- 
ware  clerk,  8  to  12  years'  experience.  Capable 
of  taking  charge.  Apply,  stating  salary  and 
giving  full  particulars,  to  Box  170,  Hardware 
&   Metal,   Toronto.  (11) 


MISCELLANEOUS 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd..  144  Bay  St.. 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 

stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314.   Stair  Building,   Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 


A  SEED  DEPARTMENT 

will  add  to  your  profits. 


dna^ancl 


grow  and  sell   SEEDS    OF  ALL 

KINDS  for  Traders.  Write  to  the 
actual  WHOLESALE  growers  for 
rock-bottom  prices  and  illustrated 
catalogue.  Buy  well  ahead  to  secure 
LOWEST  PRICES.  Write  TO-DAY. 


JIFFY, 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  withont  toolfei 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws — the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in.  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinue  before  buying  others,  or  WRITE  FOR 
SAMPLE    TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas  Bide.  Montreal 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement    in     your    "Want" 

Ad.  Page  ....  times.     (For  Rates  see  top  of  this  page.)    (Each  figure,  including  box 
number,  counts  as  one  word.) 


Signed 
Town 


Province 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified   Index  is   not  a  part  of   the  advertising  contract. 
It    is    a    service    we    give    free,    and    it    is    printed    solely    for    the    convenience    of    our    readers. 


Abrasive    Wheels. 
Carborundum  Co.,   Niagara  Falls,  N.T. 

Air    Hoists. 
The    Herbert    Msrris    Crane    ft    Hoiat 
Co.,   Ltd.,   Toronto,   Ont, 

Aluminum. 

British    Aluminum    Co.,    Toronto. 

Aluminum    Ware. 

Hoods,    Ltd.,    Birmingham.    Eng. 

Northern  Aluminum  Co.,   Toronto. 

Sheet    Metal   Products   Co.,    Toronto. 
Aluminum,     Alloy,     Ingot,     Sheet, 
Wire. 

British    Aluminum    Co..    Toronto. 

Ammunition. 

Dominion   Cartridge  Co.,    Montreal. 

Hercules  Powder  Co..  Wilmington, 
Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   New   York. 

Animal    Traps. 

Oneida      Community,      Ltd.,      Oneida. 

N.T. 
Peck,    Stow   ft    Wilcox    Co.,    Southing 

ton.  Conn. 

Anchors. 
Henderson    ft    Richardson,    Montreal. 

Anvils. 
Brooks  &   Cooper,    Sheffield.    Eng. 

Ash    Sifters. 
Burrowes   Mfg.   Co.,  Toronto. 
J.   Samuels,  Toronto. 
Soren   Bros..    Toronto. 

Auger    Bits. 

A.  C.   Leslie  Co.,   Montreal. 

Ford    Auger   Bit   Co.,    Holyoke.    Maw. 
Peck,     Stow    ft     Wilcox     Co..     South 

ington.  Conn. 
Russell      Jennings       Mfg.       Co.,      ot. 

Catharines. 
Auto  Accessories. 
Canadian     Consolidated     Rubber     Co  . 

Montreal. 
E.    T.    Wright    Co.,    Ltd.,    Hamilton. 
Canadian   H.    W.    Johns-Manville   Co., 

Toronto. 
Axes,    Safety,    Pocket    and    Camp. 
Marble   Arms   &   Mfg.    Co.,   Gladstone, 

Mich. 
Axles. 

B.  J.    Coghlin,    Montreal. 

Babbitt    Metal. 

Canada    Metal   Co.,    Toronto. 
Hoyt   Metal   Co.,   Toronto. 
Alonzo  W.  Spooner,   Ltd.,   Port  Hope. 
Tallman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Sheet   Metal   Products   Co.,    Ltd..   To- 
ronto. 
Bags  and  Sacks. 

Scythes  &  Co.,  Toronto. 
Baits,   Spoon. 
The    Andrew     B.     Hendry     Co..     New 
Haven,  Conn. 
Bale-Ties. 
1      Frost   Wire    Fence    Co.,    Ltd..    Hamil- 
ton,   Ont. 
Laidlaw  Bale-Tie  Co..  Hamilton,  Ont. 
The    Stanley    Works,    ^ew    Britain. 

Bar  Iron. 

Canadian  Tube  ft  Iron  Co.,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg,   Man. 
Steel    Co.    of    Canada,    Hamilton. 
London   Rolling   Mills  Co.,    London. 

Bar  Iron  and    Steel. 

Dominion     Iron     &     Steel     Co.,     Ltd., 

Sydney. 
Barn  Door  Hangers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Taylor-Forbes   Co.,   Ltd.,    Guelph,  Ont. 
B5*rn   Equipment. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Bath  Boom  Fittings. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

Can.  H.  W.  Johns-Manville  Co.,   utd.. 
Toronto. 

Landers,  Frary  &  Clark,  New  Britain. 

Batteries  and  Accessories. 
Can.  H.  W.  Johns-Manville  Co.,  Ltd.. 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Bells. 

Taylor-Forbes    Co.,    Guelph. 
Belting. 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
The   Can.    H.    W.    Johns-Manvlle    Co. 

Ltd.,    Toronto. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 

Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Bent    Goods. 

Merritt   ft    Co.,   Chatham,    Ont, 
Bicycles.  __ 

Bown    Mfg.    Co..    Birmingham.    Eng. 
Iver  Johnson's   Arms   ft   Cycle   Work? 
Fitehburg,    Mass. 


Bird    Cages. 

E.    T.    Wright    Co..    Ltd..    Hamilton. 
Andrew  B.   Hendryx   Co.,   New  Haven. 

Biscuit  Boxes. 

Soren   Bros.,   Toronto. 

Bits. 

Ford   Auger   Bit   Co.,    Holyoke,    Mas?. 

Peck,  Stow  &  Wilcox  Co.,  Southing- 
ton,   Conn. 

Progressive  Mfg.  Co.,  Torrington, 
Conn. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Binder   Twine. 

Consumers   Cordage   Co.,    Montreal. 
Blocks.   Lifting. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Bolts  and  Nuts. 
London  Bolt  ft  Hinge  Works,  London, 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham 

ilton. 

Boilers  and   Radiators. 

Ourney  Foundry  Co.,   Toronto. 
Taylor-Forbes    Co..    Guelph. 
Bolts. 
Northern    Bolt    ft     Screw    Co.,    Owen 

Sound,    Ont. 
Canadian  Tube  &   Iron  Co.,   Montreal. 
London  Bolt  ft  Hinge  Works,  London. 
Manitoba    Bridge   ft   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Steel  Co..  of  Canada,  Ltd.,  Ham- 
ilton. 
Bows,  Buggy.   Auto  and   Express. 
Merritt    ft    Co..    Chatham,    Ont 
!    Box  Strapping. 

.1.    E.    Beauchamp   ft   Co..    Montreal. 
The   Stanley   Works,   New   Britain. 
Box  Hinges  and  l>ocks. 

The   Stanley   Works.    New   Britain. 
Braces. 
Goodcll-Pratt    Co.,     Greenfield.     Mass. 
Miller's   Falls   Co.,   New  York. 
,       Peck.    Stow   ft    Wilcox    Co.,    Southing- 
ton.    Conn. 
Stanley      Rule     ft      Level      Co.,      New 
Britain. 

Brackets.   Shelf. 

Atlas  Mfg.  Co.,  New  Haven,  Conn.. 
The     Stanley     Works,     New     Britain, 

Conn. 
Canada     Steel    Goods    Co..     Hamilton. 
Taylor-Forbes    Co.,    Hamilton. 

Brakes,  Metal   Working. 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Rending  Brake  Works,  Chatham. 
Brass   Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng, 

Evered    ft    Co.,    Smethwick,    Eng. 

Henderson     ft     Richardson,     Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Tallman  Brass  &  Metal  Co..   Hamilton 

Brass.    Sheets,    Tubes    and    Bods. 
Tallman  Brass  ft  Metal  Co.,  Hamilton 

Braziers. 

Clayton  ft  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,  Fray  ft  Clark,  New  Britain. 
Brooms. 

MacKenzie   Bros.,    Winnipeg,    Man. 
Brushes. 

Meakins    ft    Sons.    Hamilton. 

Stevens-Hepner  Co.,    Port   Elgin. 

G.    F.    Stevens   ft   Co..    Winnipeg. 
Builders'  Tools  and    Supplies. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,   Learmont  ft  Co.,    Montreal. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,    Montreal. 

Lufkin   Rule  Co..   Windsor,   Ont. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

North   Bros.   Mfg.    Co.,    Phila.,   Pa. 

Stanley'    Rule     ft      Level      Co.,     New 
Britain. 
Builders'    Hardware. 

Canadian  Yale  ft  Towne,  St  Cath- 
arines. 

Howland,  H.  S..  8ons  ft  Co.,  Toronto. 

Lawson   Mfg.    Co.,   Chicago. 

May  ft  Padmore,  Birmingham,  Eng. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Peck.  Stow  ft  Wilcox  Co.,  Cleveland, 
Ohio. 

Richards   Wilcox   Can.    Co.,    London. 

The  Stanley  Works  New  Britain, 
Conn.  , 

Taylor-Forbes    Co.,    Guelph,    Ont. 

Burlap. 

Dominion  Oilcloth  Co.,  Montreal. 
G.    F.    Stephens   ft   Co.,    Winnipeg. 


Works,     New     Britain, 


Burrs. 

The     Stanley 

Conn.  _ 

Parmenter  ft  Bulloch  Co.,  Ga.nsvnon.11e. 
The  Steel  Co.  of  Canada.  Hamilton. 


Butts. 

J.    E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley    Works,    New    Britain. 

Taylor-Forbes   Co.,   Guelph,   Ont. 
Butts   and   Hinges. 

J.   E.   Beauchamp  ft  Co.,  Montreal. 

The    Stanley    Works,    New   Britain. 

Taylor-Forbes   Co.,    Guelph,   Ont. 
Butts,    Spring. 

Chicago  Spring   Butt   Co.,    Chicago. 
«'ake    Tins. 

Soren  Bros.,.  Toronto. 
Calipers. 

Peck,    Stow  ft   Wilcox   Co.,    Southing-     I 
ton.   Conn. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.    Co.,    New    Brunswick,     i 
N.J. 
Camp  Kettles. 

Soren    Bros.,    Toronto. 
Cans. 

Thos.    Davidson   Mfg.    Co.,  Montreal. 

MacKenzie   Bros.,    Winnipeg,   Man. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 

The    Herbert    Morris    Crane    ft    Hoist 
Co..    Ltd.,   Toronto,   Ont. 
Canada   Plates. 

A.  C.    Leslie   ft    Co.,    Montreal. 
Roo'ers   Supply   Co.,    Toronto. 

B.  &  H.   S.   Thompson   ft  Co.,    Mont- 
real. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co..     Grand 
Rapids,    Mich. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cartridges. 

Dominion    Cartridge    Co.,    Montreal. 

Eley    Bros.,    N.    Transcona,   Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont. 
Carriers. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Casseroles. 

MacKenzie    Bros.,    Winnipeg,    Man. 
Cattle   and    Trace   Chains. 

Greening,    B.,    Wire  Co.,    Hamilton. 

McKir.non  Chain  Co.,   St.  Catharines. 

Oneida    Community.    Limited,    Niagara 
Falls,    Ont. 
('(■•lings.   Metal. 

Metallic   Roonng  Co.,   Toronto. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Alfred    Rogers,    Ltd.,    Toronto. 

Cement  Working  Tools. 

T.    Slack   ft   Co.,   Toronto. 
Chafing   Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 

MacKenzie   Bros.,   Winnipeg,  Man. 
Chain   Blocks. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,   Ltd.,  Toronto,  Ont. 
Chain    Clutches. 

The    Herbert    Morris    Crane    ft    Hoist 
Co.,  Ltd.,  Toronto;  Ont. 
Chain    Drills. 

Smith   ft    Hemenway   Co.,    New    York. 

Chain,   Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 

Haien,  Conn. 
McKinnon   Chain   Co.,  St.    Catharines. 
Oneida  Community,   Oneida,  N.Y. 
Chain.     Trace,     Logging.     Halter. 
Dog   Leads.   Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon   Chain   Co.,   St.   Catharines. 
Chains., 
B.    J.   Coghlin,    Montreal. 
Canada  Chain    Co.,    Samia. 
Chain,   Treble-Beflned   Iron. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Chain    Slings. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Chisels. 
Buck    Bros.,    Mflbury,    Mass. 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Peck,    Stow   ft    Wilcox  Co.,    Southing- 
ton,    Conn. 
Quality  Tool  Co.,   Montreal. 
Smith   ft  Hemenway  Co.,   New  York. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,  ft  Sons,   Ottawa,   Ont. 
Cummer-Dowswell,    Ltd.,    Hamilton. 
Maxwell,    David,   ft   Sons,    St.    Mary's, 
Clippers,    All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashm, 
Chicago    Flexible    Shaft    Co.,    Chi=ag<.. 
Clocks. 

The  Western  Clock  Co.,  L»  Salle,   ni. 
Clothes   Pins. 
Wm.    Cane   ft    Sons    Co..    Newmarket 
Meakins    ft    Sons,    Hamilton. 


Clothes    Driers. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
Clothes  Line. 
Hamilton  Cotton  Co.,   Hamilton,  Ont. 
MacKenzie   Bros.,    Winnipeg,    Man. 
Clothes   Wringers. 
Ciunmer-Dowswell  Co.,  Hamilton,  Ont. 
J.   H.   Connor  &   Son,   Ottawa. 
Maxwell,    David,   ft   Sons,    St.    Mary's. 
American     Wringer    Co.,     New     York 
Coal   Chutes. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg,    Man. 
Coffee  Percolators. 
Landers,  Frary  &  Clark,  New  Britain. 
MacKenzie    Bros.,    Winnipeg,    Man. 
National    Electric  Mfg.   Co.,   Toronto 
Colors,   Dry. 
Allan    Munro   Color  Co.,   Montreal. 
A.    Ramsay   ft    Son  Co.,   Montreal. 
Canada    Paint    Co.,    Montreal. 
G.    F.    Stephens    ft    Co..    Winnipeg. 
Cold    Rolled   Strip  Steel. 
The     Stanley     Works.     New     Britain, 
Conn. 
Compasses. 
Marble  Arms   ft  Mfg.    Co.,   Gladstone, 
Mich. 
Conductor  Pipe. 
Sheet   Metal    Products   Co.,   Toronto. 
E.    T.    Wright   Co..    Ltd.,    Hamilton. 
Wheeler   ft    Bain,    Toronto. 

Cord,   Wire  Picture. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage. 
Hamiltou   Cotton    Co.,    Hamilton. 
Consumers    Cordage   Co.,    Ltd. 
Cornices,    Metal. 

Metallic  Roonng  Co.,  Toronto. 
Corrugated    Fasteners. 

The    Stanley    Works,    New    Britain. 
Cow   Sprays. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow  Sprayers. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Cow    Ties. 
Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain  Co.,   St.  Catharines. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Cranes,  Electric. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes,    Hand    Power. 
Manitoba   Bridge  ft   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Cranes,   Overhead   Traveling. 
Manitoba   Bridge   ft   Iron   Wks.,   Ltd.. 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 

Cranes     Wall. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Crowbars. 

B.  J.    Coghlin,   Montreal. 

Cultivators,   Hand. 

C.  S.   Norcross  ft  Sons,    Bushnell.   111. 
Cuspidors. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McClary's,   London,   Ont. 
The     Sheet     Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Torontc 
Winnipeg. 
E.   T.   Wright  Co.,   Ltd.,   Hamilton. 
I    Cutlery,    Razors.    Scissors,   etc. 
Caverhill,    Learmont  ft   Co.,   Montreal. 
Crooks,   Jonathan,   &   Son. 
Henderson    ft    Richardson    Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Hutton,    Jas.,    ft   Co.,    Montreal. 
Thos.    Mortimer,    Toronto. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Marble  Arms   ft   Mfg.   Co.,   Gladstone. 

Mich. 
McGlashan,   Clarke  Co.,  Ltd.,   Niagara 

Falls. 
Miller    Morse  Hdw.  Co.,  Winnipeg. 
Alfred    Williams,  Sheffield,    Eng. 
1    Cutter  and  Sleigh  Stock. 
Merritt  ft  Co.,  Chatham,   Ont. 
Derricks. 
Manitoba   Bridge   ft   Iron  Wks.,   Ltd., 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Dies. 

Pratt  ft   Whitney  Co.,  Dundas,  Ont. 
Door    Bolts. 
Peck,   Stow  ft   Wilcox  Co.,   Cleveland 
The     Stanley     Works,     New     Britain 
Taylor-Forbes  Co.,   Guelph,   Ont, 
Door    Checks. 
Canadian   Yale  ft  Towne,    St.   Cathar- 
ines. 
Wm.    Newman    ft    Sons,    Birminghajn. 
Taylor-Forbes   Co.,    Ltd.,    Gnelph,  Ont. 
Doors,    Screen. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sanderson.    Harold   Co..    Paris. 
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CROWBARS 

No.  102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.   Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,    Office  and  Factory:  Ontario  St.  East,  MONTREAL 


WHEN     ORDERING    TARRED     FELT, 
BE    SURE   TO    SPECIFY 

DOMINION  BRAND 


We  specialize   in  all   kinds 
of  Roofing  Materials. 

WRITE   US   FOR    PRICES. 

J.  H.  McCOMB  LIMITED 

MONTREAL 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  waj'  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  perfoimance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS.  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  Tliey  bore  any  arc  of  a 
circle  and   can  be  guided   in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  iobber  to-day. 


a 


Quality  Tools 

i 


» 


Made  in  Canada 

High-grade  mechanics'  hand  tools,  screw 
drivers,  cold  chisels,  wood  chisels,  nail  sets, 
ice  picks,  scratch  awls,  center  punches,  etc. 


Screw  Driver  Bits 


QUALITY  TOOL  CO. 


1554   St.    Patrick   St. 


Montreal 


Like  the  onward  march  of  the 
glacier,  the  force  of  example  is  irre- 
sistible, but  infinitely  slow;  adver- 
tising is  like  the  snowstorm  that 
covers  the  country  in  a  single  night 
— but  don't  forget  that  if  you  want 
to  keep  the  country  covered  you 
have  got  to  keep  the  snow  falling  or 
the  heat  of  competition  will  melt  it. 


Oilers  Are  Needed 

by  everyone  that  lisea  farm  implements,  gasoline 
engines,  automobiles,  traction  engines  and  all  kinds 
of  machinery.  That  shows  the  Held  to  work  nnd 
here  is  the  UILEK  that   will  get  the  trade. 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 

Made  in  Four  Sizes 

The  oil  is  forced  anywhere  by  pressing  the  plunger. 
Stop  the  pressure  and  fluu  of  oil  stops.  Always 
tvorks.  Spout  cannot  clog;  as  ii  is  fnJi  of  oil  all 
tlie  time.  The  CANNON  saves  time  and  saves  oil. 
It    is  n    good   line   to  sell. 

Sold  by  Canadian  Hardware  Jobbers.  Manufac- 
tured   by 

R.  E.  BLOOMER 

Keithsburg,    111. 


®" 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


®- 


-© 
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CLASSIFIED   LIST   OF   ADVERTISEMENTS 


Door  Hangers. 

Canada    Steel   Goods   Co.,    Hamilton. 

Myers,    F.    E.,    ft    Bro.,    Ashland,    O. 

The    Stanley    Works,    New   Britain. 

Richard    Wilcox    Canadian    Co.,    Loo 
don,    Ont 

Taylor-Forbes  Co.,  Quelph,  Ont. 
Doubletrees. 

Mackenzie    Bros.,    Winnipeg,    Man. 
Drills. 

Pratt   &    Whitney    Co.,    Dondas.    Oe'_ 
Drawer    Pnlls. 

Peck,   Stow  ft  Wilcox  Co.,   Cleveland. 
Ohio. 

The     Stanley     Works.     New     Britain. 
Conn. 

Tajlor    Forbes    Co..    Quelph,    Ort. 
Drills,  Brick  and  Stone. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 

Wilt    Twist   Drill   Co..    Walkerrille. 
Dry   Batteries. 

The   Canadian    H.    W.    Johns-ManvilU 
Co.,    Ltd.,    Toronto. 

MacKenxie    Bros.,    Winnipeg,    Man. 
Door   Mats. 

Knhne-Anderton    Co..    Port    Hope.    Ont. 
Dastless   Dusters. 

Channel!    Chemical    Co.,    Toronto. 

MaeKenzie    Bros.,    Winnipeg.    Man. 
Dustless  Mops. 

MacKenxie    Bros.,    Winnipeg,    Man. 

Channell    Chemical    Co..    Toronto. 
Earetroughs. 

Thos.     Davidson     Mfg.    Co.,     Mortreal. 

The    Sheet    Metal    Produots    Co..    To- 
ronto. 

«.   T.    Wright   Co..    Ltd.,    Hamilton. 

Sheet  Metal    Products    Oo..    Ltd..    To- 
ronto. 

Wheeler   ft    Bain,    Toronto. 
Elbows. 

E.    T.    Wright    Co..    Hamilton. 

Sheet    Metal    Products    Co.,    Ltd.,    To- 
ronto. 

Electrical     Heating     Specialties 

Landers.  Frary  ft  Clark.  New   Britain. 
MacKenxie    Bros.,    Winnipeg,    Man. 
National    Electric    Mfg.    Co..    Toronto. 
Renfrew    Electric    Co.,    Renfrew. 
Flexible    Conduit  Co.,    Ouelph,    Ont. 
Emery   or   Co  ran  dona    Wheels. 
The  Carborundum  Co.,   Niagara    Falls, 

N.I. 
The    Canadian    H_    W.    Johns  il anvil ]p 
Co..    Ltd.,    Toronto. 
Eleetrie    Fixture*. 
The    Barton-Netting  Co.,    Ltd.,    Wind 

•or. 
J  as.   Morrison  Brass  Mfg.  Co..  Toronto. 
Tallman  Brass  ft  Metal  Co..  Hamilton. 
Eleetrie  Irons. 
Chicago    Flexible    Shaft   Co..    Chicago. 
Flexible   Conduit   Co..    Ouelph.    Ont. 
MacKenxie    Bros..    Winnipeg,    Man. 
Renfrew    Electric    Mfg.    Co..    Renfrew. 
Landers.   Frary  *  Clark,  New  Britain. 
National    Electric    Mfg.    Co..    Toronto. 
Electrical   Tools. 

Smith  ft  Hemenway  Co.,  New  York. 
Electricians'    Supplies. 

Northern    Eleetrie  Co.,    Montreal. 
Emery    Cloth. 
John    Oakey    &    Sons.    Ltd.,    London. 

Eng. 
Q.    F.    Stephens   ft    Co.,    Winnipeg. 
Emery    Wheels. 
Jno.    Oakey    ft    Sons.    Ltd.,    London 
Eng. 
Enamels. 
Canada  Paint  Co..   Montreal. 
Martin-Senour  Co.,    Montreal. 
Pratt    ft    Lambert.    Bridgetrarg.    Ont. 
A.    Ramsay    ft    Son    Co..    Montreal. 
Sherwin-Williams   Co..    Montreal. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Enameled    Ware. 
Hoods,    Ltd.,    Birmingham,    Eng 
Thos.    Davidson    Mfg.    Co..    Montreal. 
MacKenxie    Bros.,    Winnipeg,    Man. 
McClary's,   London.   Ont. 
Sheet    MeUl    Products    Co..    Toronto. 
E.    T.    Wright   Oo.,    Ltd..    Hamilton. 
Esentr-heon    Pins. 
The   Parmenter  ft   Bulloch   Co.,   Gana- 

noque,   Ont. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Evener*.   «,   4   and   ■   Horse. 

MacKenxie    Bros.,    Winnipeg,    Man. 
Fasteners.   Storm,   Sash  ft   Screen. 
MacKenxie    Bros..    Winnipeg,    Man. 
The     8Unley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,   Quelph,    Ont 
Fencing,    Woven    Wire. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Bsnwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 
Filters. 

A.    Ramsay   ft    Son   Co.,    Montreal. 
I  ier  ii  red    Rolled    Glass. 

».    Ramsay   ft    Son   Co.,    Montreal. 
Files    and    Rasps. 
"omett   Co.,    G.    ft    H.,    Philadelphia, 
lelta    File    Works.    Philadelphia.    Pa. 
Nicholson    File    Co.,    Port   Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 


Southing- 


-pn. 

Gladstone, 


To 


Firearms    and    Ammunition. 

Harrington    ft    Richardson    Arms    Co., 

Worcester,   Mass. 
Iver-Johnson's    Arms    ft    Cycle    Works, 

Kitchburg,    Mass. 
Remington    Arms    U.M.C.    Co.,    Wind- 
sor,   Ont. 
Fire   Brick. 
Elk    Fire    Brick   Co.    of  Canada,    Ltd.. 

Hamilton. 
Manitoba   Bridge   ft   Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 
Fire  Clay. 
Elk   Fire    Brick    Co.    of  Canada.    Ltd., 

Hamilton- 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire    Pots. 

Clayton  ft   Lambert  Mfg.  Co.,   Detroit. 
Fire   Door   Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co..     London, 
Taylor   Forbes   Co..    Guelph.    Ont. 
Fire  Escapes. 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 
Fire    Place    Furnishing*. 
The    Barton-Netting   Co..    Ltd..    Wind- 
sor.   Ont. 
Peck,    Stow    ft    Wilcox    Co. 
ton,    Conn. 
Fishing   Tackle. 

Andrew   B.   Hendrvx  C'" 
Marble    Arms   &    Mfg     Co., 
Mich. 
Flags. 

Scythes  ft  Co..   Toronto, 
flashlights.    Electric. 
MacKenxie    Bros..    Winnipeg,    ilsn. 
Interstate    Electric    Novelty    Co.. 
ronto. 
Flint    Paper. 

Jno.     Oakey     ft     Sons.     Ltd..     London. 
Floor     Wax. 

Cooke  ft  Bonlton.   Toronto. 
Food    Choppers. 
Landers,   Frary  ft  Clark,  New  Britain. 
'->.    Maxwell   ft    Sons,    St.    Mary's. 
Peck,    Stow   ft    Wilcox   Co.,    Southing- 
ton,    Conn. 
Folding   Tubular    Steel    Tripods. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,    Ont. 
Force   Cups. 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Forgings. 
The  Steel  Co.   of  Canada.   Ltd., 

a  ton. 
Manitoba   Bridge   ft    Iron    \\  ks. 
Winnipeg,   Man. 
Friction    Hoists. 
The    Herbert    Morris    Crane    ft    Hoist 

Co.,    Ltd..    Toronto,    Ont. 
Manitoba    Bridge   &   Iron    Wks. 
Winnipeg,    Man. 
Gaffs,   Fishing. 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich.  K 

Galvanizing. 
Canada    Metal    Co.,    Toronto. 
Thos.    Daridson  Mfg.   Co.,    Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Sheet    Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Galvanized   Iron. 

Henderson    ft    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 
Galvanized   Steel   Tanks. 
Wayne  Oil  Tank  ft  Pomp  Co.,  Wood- 
stock,  Ont. 
Galvanized    Ware. 
H.  S.  Howland,  Sons  *  Co.,  Toronto. 
E.   T.   Wright   Co.,   Ltd..   Hamilton. 
MacKenxie    Bros.,    Winnipeg,    Man. 
McClary's,    London,    Ont. 
Sheet    Metal    Products    Oo.,    Toronto. 
Thos.    Daridson    Mfg.    Co.,    Montreal. 
Galvanized   Wire. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

8ydney. 
Frost   Wire   Fence   Co.,    Ltd.,   Hamil- 
ton, Ont. 
Garbage    Cans. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McCIary   Mfg.   Co.,   London. 
Sheet    Metal    Products   Co.,   Toronto. 
Soren    Bros.,    Toronto. 
E.    T.    Wright    Co.,    Hamilton. 
Garden    Cultivators. 

C.    8.   Norcross  ft  Sons,   Bushnell,    111. 
Gas  Fixtures. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas   Engine   Silencers. 

Maxim    Silencer  Co.,    Hartford,    Conn. 
Gasoline. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline    Lamp    Supplies. 

Pitner  Gasoline  Lighting  Co.,  Toronto. 
Gasoline  Tanks,   Underground. 
Wayne  Oil  Tank  A  Pump  Co.,  Wood- 
stock,  Ont. 
Gates. 
Frost   Wire    Fence   Co.,    Ltd.,    Hamil- 
ton, Ont. 
I    Ganges. 

Peck,    8tow   &    Wilcox    Co.,    Southing- 
ton,    Conn. 


Ham- 

Ltd., 


Ltd., 


L.    S.    Starrett  Co.,    Athol,    Mass. 
Glass. 
Toronto    Plate    Glass     Importing    Co., 

Toronto. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 

Man. 
Excelsior    Plate    Qlass    Co..    Toronto. 
A.    Ramsay   ft   Son,    Montreal. 
G.    F.    Stephens    ft   Co..    Winnipeg. 
Glass  Cutters. 

Smith  ft  Hemenway  Co..  New  York. 
Glass,    Ornamental. 
Consolidated     Plate     Glass     Co.,     To- 
ronto. 
Excelsior    Plate    Glass    Co..    Toronto. 
G.    F.    Stephens    ft    Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Toronto. 
Glass.    Sheet    and    Figured. 
A.    Ramsay   ft    Son.    Montreal. 
Glass    Paper. 
A.    Ramsay   ft    Son.    Montreal. 
Jno.     Oakey    ft     Sons.     Ltd..     London. 
Eng. 
Glass.    Wired. 
O.    F.    Stephens    ft    Co..    Winnipeg. 
Toronto     Plate     Glass     Importing    Co.. 

Toronto. 
Excelsior   Plate   Glass   Co..    Toronto. 
Consolidated      Plate     Glass     Co..      To- 
ronto. 
Olarlers*    Diamonds. 
Pelton.    Qodfrey    S. 
Sharratt     ft     Newth.     London,     Eng. 
O.    F.    Stephens    ft    Co..    Winnipeg. 
Glue. 
Henderson     ft     Richardson.     Montreal. 
G.     F.     Stephens    ft     Co..     Winnipeg. 
Gouges. 
Ruck    Bros..    Milhnrv.    Mass. 
Peck,    Stow    ft    Wilcox    Co..    South ing- 
ton.   Conn. 
Gravltv   Electric    Hoists. 
The    Herbert    Morris    Crane    A     Hoist 
Co..     Ltd..     Toronto.     Ont. 
Gravltv    Lowering   Blocks. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto.    Ont. 
Grindstones. 
Cleveland    8tone    Co.,    Cleveland. 
Richards-Wilcox     Mfg.     Co..     London. 
Guns. 
Harrington    A    Richardson    Arms    Co., 

Worcester.    Mass. 
Iver  Johnson's   Arms   ft   Cycle   Works. 

FltchbnrB.    Mass. 
Marble   Arms   A   Mfg.    Co.,    Gladstone, 

Mich. 
Remington     Arms-D.M.C.    Co.,     Wind- 
sor. 
Ross    Rifle    Co..    Quebec 
Gun    Implements    and    Oil. 
Marble  Arms   A   Mfg.    Co.,    Gladstone, 
Mich. 
Hammers. 
Peck.   Stow  A  Wilcox  Co..    Cleveland. 
Whitman     A     Bames     Mfg.     Co.,     St 
Catharines. 
Handles. 
MacKenxie    Bros.,    Winnipeg,    Man. 
Still.   J.    H..   Mfg.  Co.,   St.   Thomas. 
Hand    Hoists. 
The    Herbert    Morris    Crane    A    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Manitoba   Bridge   A   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hangers,  Storm  Sash  and  Screen. 
The     Stanley     Works,     New     Britain, 

Conn, 
Taylor   Forbes   Co.,    Guelph,    Ont 
Watrous  Acme  Mfg.  Co.,  Des  Moines, 
Iowa. 
Hardware,    Metal    Window. 
Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
The     Stanley     Works,     New     Britain, 
Harvest    Tools. 

H.  S.  Howland,  Sons  ft  Co.,  Toronto. 
Hay    Unloading   Tools. 
MacKenxie    Bros..    Winnipeg.    Man. 
F.    K.    Myers  ft   Bro..   Ashland.   Ohio. 
Hay  Wire. 
Frost   Wire   Fence   Co.,    Ltd.,   Hamil- 
ton, Ont 
Hinges. 
J.    E.    Beauchamp   ft  Co,    Montreal. 
Canada   Steel   Goods   Co.,   Hamilton. 
The     8tanley     Works,     New     Britain, 
Taylor    Forbes    Co.,    Guelph,    Ont 
Hinges.    Spring. 
Chicago    Spring    Butt    Co..    Chicago. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont 
Hockey   Sticks. 

Still.   3.    H.,    Mfg.   Co.,   St   Thomas. 
Hoists,    Chain,   Electric   and 
Pneumatic. 
The    Herbert    Morris    Crane    ft    Hoist 
Co.,    Ltd.,    Toronto,   Ont 
Hoisting   and    Conveying 
Machinery. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto,    Ont. 
Manitoba   Bridge   A   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hooks. 
Henderson    ft     Richardson,     Montreal. 
The    Herbert    Morris    Crane    ft    Hoist 

Co.,    Ltd.,    Toronto,   Ont 
Peck,   Stow  ft   Wilcox  Co.,   Cleveland, 
The     Stanley     Works,     New     Britain, 
The  Steel  Co.  of  Canada.   Ltd.,   Ham 
ilton. 


Hoops,    Steel    and    Wire. 

Haven,    Conn. 
Peck.    Stow   A    Wiloex   Co..   Cleveland. 
The  Steel   Co.   of  Canada,   Ltd..   Ham 

ilton. 
Taylor    Forbes    Co.,    Guelph.    Ont 
Hooks,   Moulding. 

The    Andrew     B.     Hendryx    Co..     New 
Hooks,   Hat  and    Coat. 

Laidlaw    Bale-Tie    Co..    Hamilton.  Ont. 
Horseshoes    and    Nails. 
The  Steel  Co.   of  Canada.   Ltd..   Ham 
ilton. 
Hose.    Garden    and    Lawn. 
Canadian     Consolidated     Rubber     Co.. 

Montreal. 
The    Canadian    H.    W.    Johns-Manrillr 

Co..    Ltd.,    Toronto, 
Gntta     Percha    ft     Rubber    Mfg.    Oe, 
Toronto. 
Horse    Covers. 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Ice    Cream    Freezers. 
Wm.    Cane    ft    Sons    Co..    Newmarket. 
McClary's.    London,    Ont 
North    Bros.    Mfg.    Co..    Philadelphia. 
The     Sheet     Metal     Products     Co.     of 
Canada.    Ltd..    Toronto. 
Ice    Cutting    Tools. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Quality  Tool  Co..    Montreal. 
Iron    and    Steel    Bars. 
B.  J.   Coghlin,   Montreal 
Dominion    Iron    and    Steel    Co.,    Ltd.. 

Sydney. 
Henderson     *     Richardson,     Montreal 
Manitoba   Bridge   A    Iron   Wks..    Ltd.. 

Winnipeg,    Man. 
The     Steel     Co.      of     Canada,      Ltd. 

Hamilton. 
London    Rolling    MM    Co..    London. 
Iron    Pipe. 
Canadian   Tube   A    Iron   Co..    Montreal 
The     Steel      Co.      of      Canada.      Ltd.. 
Hamilton. 
Iron    Pumps. 
R.    McDougall    Co..    Qalt 
K.    E.    Myers    A    Bro..    Ashland.    Ohio. 
Japans. 

A.    Ramsay    A    Son    Co..    Montreal. 
Joist  Hangers. 
Manitoba   Bridge   A   Iron    Wks.,    Ltd.. 

Winnipeg.    Man. 
Richards-Wilcox    Canadian    Co.,    Ltd.. 
London,    Ont 
Kitchen    Cabinets. 

E.  T.    Wright    Co.,    Ltd..    Hamilton. 
Knife   Polish. 

Jno.     Oakey    A    Sons,     Ltd..     Londom. 
Eng. 
Knives,    Hunting    and    Fishing. 

Marble   Arms   A   Mfg.    Co.,   Gladstone. 
Mich. 
Knurling    Tools. 

Pratt    A    Whitney    Co..    Dundas,    Ont 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Ottervflle.    Ont 

O.    F.     Stephens    A    Co..     Winnipeg. 

Stratford    Mfg.    Co..    Stratford.    Ont. 
Ladders.    Shelf. 

F.  E.    Mvers    A    Bro..    Ashland,    Ohln. 
Richards-WilcoT     Canadian    Co..     Low 

rlon.  Ont. 
Lampblack. 
The    L.    Martin     Co..     New    York. 

G.  F.     Stephens    A    Co..    Winnipeg. 
Wilckes     Martin      Wilckes     Co.,     New 

York. 
Lamps,    Gasoline. 

Pitner  Gasoline  Lighting  Co..  Toronto. 
Lanterns. 
Can.  H.  W.  Johns-Manville  Co..  Ltd. 

Toronto.  _ 

Thos.    Davidson    Mfg.    Co..    Montreal. 
McClary's,    London.    Ont 
Ontario   Lantern    A    Lamp    Co..    Ham 

ilton.    Ont. 
The     Sheet     Metal     Products     Co,     ->f 

Canada,    Ltd..    Toronto. 

E.  T.    Wright    Co..    Ltd.,    Hamilton. 
Lashes. 

Hamilton    Whip    Co..    Hamilton.    On' 

MacKenxie    Bros..    Winnipeg,    Man. 
Latch  os. 

Peck,   Stow  ft   Wllwc   Co..   Cleveland. 

The     Stanley     Works,      New     Britain. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Lawn    Fencing. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton.  _      _ 

B.    Greening    Wire   Co..    Ltd.,    HamO 

ton-  -        — 

Banwell-Hoxie   Wire  Fence  Co..   Ham 

ilton. 
Lawn    Mowers. 
D.    Maxwell    ft    Sons.    St.    Mary'a. 
8.   P.   Tnwnsend    ft  Co..   Orange,   N.J. 
Taylor   Forbes   Co..    Guelph,   Ont 
Whitman     ft     Bames     Mfg.     Co..     St 
Catharines. 
Lawn    Settees. 
Canada  Wire  ft  Iron  Goods  Co..  Ham- 
ilton.  Ont. 
Stratford  Mfg.  Co.,  Stratford. 
Lawn    Swings. 
J.    E.    Beanchamp    ft   Co..    Montreal. 

F.  E.    Myers   ft   Bro..    Ashland.    Ohio. 
Stratford     Mfg.    Co..    Stratford.     Ont 

Unseed     Oils. 

A-    Ramsay   ft    Son    Co..    Montreal. 
f,»»d    Pipe. 

Canada     Metal     Co..     Toronto. 

Hovt    Metal    Co..    Toronto. 
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No 

Falling 
Bristles 


Meakins   Brushes 


please  the  best  of  painters 


They'll  get  you  the  "cream" 
of  the  brush  trade 

They  are  under  the  workmanship  of 
experts  from  the  selection  of  material 
to  finished  product — in  Canada. 

Send  for  our  catalog  —  then  order 
from  your  jobher.  If  he  cannot 
supply   you,   we    will   do   so,   quickly. 

MEAKINS  &  SONS,  Ltd. 

HAMILTON,  ONT. 

Warehouses:  Winnipeg,    London, 
Toronto  and  Montreal. 


Flexibility 
assures   easy 
manipulation 


ipiP1" 


£WAU/M///W////^^^^^ 


OME  manufacturers  in  their  eag- 
erness to  reach  the  consumer  shoot 
over  or  under  the  retailer's  head 
or  try  to  shoot  through  him.  The 
retailer  is  getting  tired  of  being 
shot  up.  Work  with  him  and 
for  him  and  note  the  difference. 


i 


I 
I 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Levels. 
Lufkin    Bule   Co.,    Saginaw,    Mich. 
Goodell-Pratt   Co.,    Greenfield,    Maw. 
J.   Rabone  A  Sons,  Birmingham,   Eng. 
L.    8.    SUrrett    Co.,    Athol,    Mass. 
Stanley     Rule     A     Level     Co.,      New 
Britain,  Conn. 

Unseed    Oils. 
Canada     Linseed     Oil     Mills,     Toronto. 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc 
Peek,   Stow  ft   Wilooz  Co.,   Cleveland, 

Ohio. 
Taylor   Forbes   Co..    Ouelph,    Ont, 

Lnmbering    Tools. 
Argall    Bros.,    Three    Rivers,    Que. 
Pink,  Thos.,   &  Co.,   Pembroke,  Ont. 
Mall    Boxes. 

J.    E.    Beauchamp    ft    Co.,    Montreal. 
Mantles. 

Hamilton   Oas   Mantle  Co.,    Hamilton. 
Mantels   and    Orates. 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.  Ont. 
Match   Boxes,   Waterproof. 
Marble   Arms   &  Mfg.    Co.,    Gladstone, 
Mich. 

Mats,   Rubber. 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 

Mattings,   Flexible   Steel.    Wire. 

Kuhne-Anderton    Co.,    Port    Hope,    Ont. 
Mechanics'    Tools. 

Stanley  Rule  &  Level  Co.,  New 
Britain.   Conn. 

Goodell-Pratt   Co..    Greenfield,    Mass. 

Peck,  Stow  &  Wilcox  Co..  Southing 
ton.    Conn. 

L.   S.    Starrer t   Co.,    Athol,   Maes. 
Metals. 

Canada    Metal   Co.,   Toronto. 

Caverhill,    Learmont   ft  Co.,   Montreal. 

Henderson    &    Richardson,    Montreal. 

Hoyt  Metal   Co..    Toronto. 

Leslie,    A.    C,    ft   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipee. 

Nora  Scotia  Steel  ft  Coal  Co.,  N»w 
Glasgow,    N.8. 

Alonzo  W.   Spooner,   Ltd.,   Port  Hope. 

The  8heet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tallman  Brass  ft  Metal  Co.,  Ham- 
ilton. 

Metal    Lockers. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal     Shingles,    Siding;,    Etc. 

Metallic    Roofing   Co.,   Toronto. 
Metal  Polish. 

The  Canadian  H.  W.  Johns-ManviII» 
Co.,   Ltd.,   Toronto. 

Metal    Polish,    Emery    Cloth,    Etc 

Oakey,  Jehn,  ft  Sons,  London,  Eng. 
Mitre    Boxes. 

Smith  ft  Hemenway  Co.,  New  York. 
Mop   Wringers. 

MacKenzie    Bros.,    Winnipeg,    Man. 

White  Mop  Wringer  Co.,  Fultonville. 
N.Y. 

Motor   Cycles. 

I ver- Johnson's    Arms    &    Cycle    Works 
Fitchburg,    Mass. 
Nail   Pullers. 

The  Bridgeport  Hdw.  Corp.,  Bridge 
port.   Conn. 

Smith  ft  Hemenway  Co.,  New  York. 
Nails,    Wire. 

Dominion  Iron  ft  Steel  Co.,  Sydney, 
N.S. 

H.  8.  Howland,  Sons  ft  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Northern  Bolt  ft  Screw  Co.,  Owen 
Sound,   Ont, 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Neckyokes. 

MacKenzie   Bros.,    Winnipeg,    Man. 

Nickel-Plated    Ware. 

MacKenzie   Bros,,    Winnipeg,    Man. 
Oilers. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.  of 
Canada,   Ltd.,   Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

R.   E.   Bloomer,   Keithsburg,   111. 
Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves. 

Sheet   Metal    Products    Co.,    Toronto, 

McClary    Mfg.    Co.,    London. 

"Jueen   City   Oil    Co.,   Toronto. 

Oil    Tanks    and    Pumps. 
Sheet    Metal    Products    Co.,    Toronto. 
Wayne  Oil  Tank  ft  Pomp  Co.,  Wood- 
stock,  Ont. 

Ornamental    Iron    and    Wire. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamilton. 

Manitoba  Bridge  ft  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 


Packing. 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 

Pails. 
Wm.    Cane    ft    Sons    Co.,    Newmarket. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sheet   Metal    Products   Co.,    Ltd.,    To- 
ronto. 
Paints,  Oils,  Varnishes. 
Berry    Bros.,    Ltd..    Walkerville,    Ont. 
Brandram-Henderson,    Montreal, 
Canada   Paint  Co.,    Montreal. 
R.  C.  Jamteson  ft  Co.,  Ltd.,  Montreal. 
Martin-Senour    Co.,    Montreal. 
Moore,    Benjamin    ft    Co.,    Toronto. 
Pratt    ft    Lambert,    Inc.,    Bridgeburg. 
A.    Ramsay  ft   Son   Co.,   Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens  ft   Co.,   Winnipeg. 
Paint    and    Tarnisb    Remover. 

A.    Ramsay   ft    Son    Co.,    Montreal. 
Perforated     Sheet    Metals. 
Canada     Wire     ft     Iron     Goods     Mfg. 

Co.,    Hamilton,    Ont. 
Green  inc.    B.,    Wire    Co.,    Hamilton. 
Pig   Iron. 
Henderson    ft    Richardson,    Montreal. 
Steel   Co.    of  Canada,   Limited,    Ham- 
ilton. 
A.    C.    Leslie    ft    Co..    Montreal. 
Pipe  Wrenches. 
Peck,    Stow   ft    Wilcox   Co.,    Southing 

ton.   Conn. 
Trimont   Mfg.   Co..    Roxbury,   Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 
Hoyt   Metal   Co.,   Toronto. 
Steel    Co.    of   Canada,    Limited.    Ham- 
ilton. 
Canadian  Tube  ft   Iron   Co..    Montreal. 
Pipe.    Galvanized    Cond. 
E.   T.    Wright   Co..    Hamilton.    Ont. 
Sheet   Metal    Products   Co.,    Ltd.,    To- 
ronto- 
Pine   Cutters. 

Trimont    Mfg.   Co.,    Roxbury,    Mass. 
Plane    Irons. 

Buck    Bros..    Mflbnry.    Mass. 
Plato   Clamps. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,   Toronto,    Ont. 
Plyers. 
Henderson    ft    Richardson.    Montreal. 
Peck.    8tow   A    Wilcox   Co.,    Sonthing- 

ton.    Conn. 
Smith    A    Hemenway   Co..    New   York. 
Pings,  Electricians'. 
Canadian     Consolidated     Rubber     ^o., 
Montreal. 
Ponltry    Netting. 
Greening,    B.,    Wire   Co.,    Hamilton. 
John    Lysaght.    Ltd..    Bristol,    Newport 
and    Montreal. 
Pulleys. 
Manitoba   Bridge   ft   Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
Peck.   8tow  ft   WDijox   Co.,   Cleveland, 

Ohio. 
Taylor-Forbes  Co.,    Ltd.,    Guelph,  Ont. 
Pnlleys    (Sash,   etc.). 
P.   ft    F.   Cortrfn,    New    Britain.    Conn. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Pumps. 
R.    McDougall  Co.,   Gait,   Ont. 

F.  E.    Myers  ft    Bro„   Ashland,    Ohio. 
Pump   Valves. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Putty. 
Rrandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co.,     Montreal. 
8teel  Co.   of  Canada,    Ltd.,    Hamilton. 

G.  F.    Stephens   ft    Co.,    Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte, 

McClary's,    London. 

Gumey    Foundry   Co.,    Toronto. 

Thos.    Davidson    Co.,    Montreal. 

Findlay   Bros..   Carleton    Place. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Western    Foundry   Co.,    Wingham. 
Rat   Traps. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Radiators. 

Gumey    Foundry    Co.,    Toronto. 

Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont, 
Ranges,    Electric. 

Northern    Electric    Co.,    Montreal. 
Razors. 

Jonathan    Oookea    ft    Son,    Sheffield, 
Eng. 

Jas.    Hutton    ft    Co.,    Montreal. 

Miller,    Morse    Hdw,    Co.,    Winnipeg. 
Reamers. 

Butterfleld   &   Co.,    Rock    Island,   Que. 

Pratt    ft    Whitney   Co.,    Dundas,    Ont. 

Whitman  A    Barnes,    St.    Catharines. 
Razor    Hones. 

Carborundum  Co.,   Niagara  Falls,  N.Y 

Red   Lead. 
Brandram-Henderson    Co.,     Montreal. 

Reels,    Fishing. 

Abbey   A    Imbrie,    New   York. 


Refrigerators. 
MacKenzie    Bros.,    Winnipeg,    Man. 
McClary's,    London. 
Sanderson    ft    Harold    Co.,    Paris. 
Registers. 

Kir-Ben,    Ltd.,    Almonte. 
Reinforcing    Concrete. 
Dominion    Iron    A    8teel    Co..    Sydney 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton.   Ont, 
Manitoba    Bridge    &    Iron    Wks..    Ltd.. 
Winnipeg,    Man. 
Revolver*. 
Iver    Johnson's    Arms    A    Cycle    Wks., 
Fitchburg,    Mass. 
Rifles. 
Marble    Arms   &    Mfg     Co.,   Gladstone, 

Mich. 
Ross    Rifle    Co.,    Quebec. 
Taylor    Forbes    Co..    Gnelnh,    Ont. 
Rifle  and   Shotgun   Sights. 
Marble   Arms   &  Mfg.   Co.,   Gladstone, 
Mich. 
Rims,  Waggon,  Buggy  and  Auto. 

Merritt   A  Co.,   Chatham,   Ont. 
Rivets. 
Manitoba   Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern     Bolt     A    Screw    Co.,    Owen 

Sound,    Ont. 
Steel  Co.   of   Canada,   Hamilton. 
Parmenter  A  Bulloch  Co.,  Gananoque. 
Roofing. 
Canadian  Supply  A  Con.  Co.,  Toronto. 
Canadian    H.    W.    Johns-Manville   Co., 

Toronto. 
H.   S.    Howland   A   Sons  Co.,  Toronto. 
Lewis     Bros.,     Ltd.,     Montreal, 
The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Miller.    Morse    Hdw.    Co.,    Winnipeg. 
Roofing  Paints. 

The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Roofing    Supplies. 
The  Can.   H.    W.   Johns-Manville   Co.. 

Ltd..    Toronto. 
Metallic   Roofing  Co.,   Toronto. 
Miller.    Morse    Hdw.    Co..    Winnipeg. 
The  Paterson  Mfg.  Co.,  Ltd.,  Toronto. 
Rope. 

Consumers    Cordage    Co.,    Montreal. 
Rope   Blocks. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont. 
Runways,   Hand   Operated. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd..    Toronto,    Ont. 
Runways,   Electric. 
The    Herbert    Morris    Crane    ft    Hoist 

Co..    Ltd..    Toronto.    Ont. 
Manitoba   Bridge   ft   Iron   Wks.,    Ltd.. 
Winnipeg.    Man. 
Rules    and    Gauges. 
Jas.    Chpsterman    ft    Co.,    Ltd.,    Shef- 
field.   England. 
Lnfkin    Rule    Co.,    Windsor. 
L.    S.    Stan-eft    Co.,    Athol,    Mass. 
Rubber    Cement. 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Sad    Irons. 

Taylor   Forbes   Co.,   Guelph,   Ont 
Sash   Fastener*. 
Peck,    Stow  ft   Wilcox  Co.,   Cleveland, 

Ohio. 
Taylor-Forbes   Co.,    Ltd.,    Guelph,  Ont. 
Saws. 
Disston,  Henry.   &  Sons.   Philadelphia. 
Siraonds    Canada    Saw    Co.,    Montreal. 
Scales. 
Aylmer   Pump   ft    Scale    Co..    Aylmer. 
Burrow,    Stewart  ft    Milne   Co.,    Ham- 
ilton. 
Screen    Doors    and    Windows. 
MacKenzie    Bros.,    Winnipeg,    Man. 
Sanderson.     Harold     Co.,     Paris,     Ont. 
Screen  Door  Sets. 
P.   ft   F.    Corbfn.    New   Britain,    Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor-Forbes  Co.,    Ltd..   Guelph,  Ont, 
Screw   Plates. 

Butterfleld   ft   Co.,   Rock   Island,   Que. 
Screw   Drivers. 

Quality  Tool  Co.,  Montreal. 
Screw   Driver   Bits. 
Buck    Bros.,    Milhnry,    Mass. 
Peck,   Stow  ft   Wilcox  Co.,   Southing- 
ton,   Conn. 
Quality  Tool  Co.,   Montreal. 
'    Screw   Drivers,   Pocket. 

Marble  Arms   ft   Mfg.   Co..    Gladstone, 
Mich. 
Screws,    Nuts,    Bolts. 
Northern    Bolt    ft    Screw    Co.,    Owen 
Sound.   Ont. 
i      Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,    Wood. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Scythe    Stones. 
The   Carborundum   Co.,    Niagara  Falls, 
New  York. 
Seeds. 
Wm.    Rennie  ft   Sons,    Toronto. 

Serving   Dishes. 

MacKenzie    Bros.,    Winnipeg,    Man. 

Shears,    Scissors. 
Henry    T.    Seymour    Shear    Co.,    New 
I  York. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

Shelf    Boxes. 
Cameron    ft    Campbell,    Toronto. 


>hellacH. 

Berry    Bros..    Walkerville,    Oat, 
shovels    and    Spades. 

Lundy   Shovel  ft   Tool   Co.,    Peterboro. 
Sieves  and   Screens. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 

Silencers. 

Maxim    Silencer   Co.,    Hartford,   Conn 
Silverware. 

MacKenzie    Bros,,    Winnipeg,    Man. 

McGlashan,  Clarke  Co.,  Niagara  Fal 

Meriden    Britannia    Co.,     Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Standard    Silver   Co.,    Toronto. 
Singletrees. 

MacKenzie    Bros.,    Winnipeg.    Man. 
Slings. 

The  Herbert  Morris  Crane  ft  Hoist 
Co.,    Ltd..   Toronto.    Ont. 

Smoke    Stacks. 
Manitoba   Bridge   A   Iron    Wks..    Ltd., 
Winnipeg,    Man. 
Snow    Shovels. 
The  Sheet  Metal   Products  Co.,   Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 
Solder. 
Canada    Metal   Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Sheet    Metal    Products    Co..    Toronto. 

Splicing   Compound. 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 

Sporting   Goods. 

H.  S.  Rowland,  Sons  ft  Co..  Toronto. 

Lewis    Bros.,    Ltd.,     Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Sprayers. 

Sheet   Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,    Hamilton. 
Springs. 

B.     J.     CoghJln,     Montreal. 

B.  Greening  Wire  Co.,  Ltd.,  Ham 
II  ton. 

Henderson    ft    Richardson.    Montreal. 

Taylor-Forbes  Co.,  Ltd.,  Guelph,  Ont. 
Spring    Hinges,    etc. 

Chicago  Spring  Butt  Co.,  Chicago.  111. 

Taylor-Forbes  Co.,  Ltd.,  Guelph,  Out. 
Stains. 

A.    Ramsay  ft   Son  Co.,   Montreal. 
Stains,   Shingle. 

Berry   Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

A.    Ramsay   ft   Son   Co.,    Montreal. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 
Stains,    Wood. 

Berry    Bros.,    Walke.rvtlle. 

G.    F.    Stephens    ft    Co.,    Winnipeg. 

A.  Ramsay    A    Son   Co.,    Montreal. 
Staples. 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

The    Stanley    Works,    New    Britain. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Steamers   and   Boilers. 

Soren    Bros.,    Toronto. 
Steel,    Cold    Rolled    Strip. 

The  Stanley  Works,  New  Britain. 
Conn. 

Steel    Wire    Hoops. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,  Ont. 
McClary's,    London,    Ont. 

E.  T.    Wright   Co.,   Ltd..  Hamilton. 
Store   Ladders. 

MacKenzie    Bros.,    Winnipeg,    Man. 

F.  E.  Myers  ft  Bro„  Ashland,  Ohio. 
Stocks   and   Dies. 

Butterfleld  ft   Co..   Rock  Island,   Que. 
Stoves,   Furnaces. 
Burrow,    Stewart   A  Milne  Co.,    Ham- 
ilton. 
Gumey    Foundry    Co.,    Toronto. 
Findlay   Bros.,   Carleton   Place. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Kir-Ben,    Ltd.,    Almonte. 
McClary's,    London,    Ont, 

Stoves,    Gas. 
Burrow,    Stewart   A    Milne   Co..   Ham- 
ilton. 
Gumey     Foundry    Co.,    Toronto. 
McClary    Mfg.    Co.,    London,    Ont. 
Stove    Pipes. 

Soren    Bros.,    Toronto. 
Tank   Heaters. 
MacKenzie    Bros.,    Winnipeg,   Man. 
Manitoba   Bridge   A   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Taylor-Forbes   Co.,    Ltd..    Guelph,  Ont. 
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^Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks, — 
three  threads  for 
boring  all  woods 

Russell  Jennings  Mfg.  Go.f  Ltd 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


"Style  A— for 
Motorcycles" 


A  NON-FREEZABLE  LOCK 

Hardware  dealers  everywhere  have  endorsed 
this  new  keyless,  non-freezing  combination 
hasp  lock.  Operates  the  same  as  a  safe.  No 
rivets,  springs,  pin  or  bolts — contains  only  five 
parts — locks  in  three  places — made  of  Rolled 
Brass. 

The   JUNKUNC      CLmo  ct" 

Made  in  seven  styles.  The  ideal  lock  for  Auto 
mobiles,  Motorcycles,  Garage  doors,  lockers, 
tool  chests,  barns,  etc.,  in  fact  for  every  lock- 
ing purpose.  Fully  guaranteed  and  positively 
'■non-pickable." 

Our  Special  Introductory  Offer 
Write  to-day  for  special  introductory  assort- 
ment and  prices.     Remember,  there's  a  mighty 
good   profit  for  you  in  each   sale.     We  furnish 
circulars  FREE. 
If  your  jobber  cannot  supply  you  write  direct  to 

JUNKUNC  BROS.,  Manufacturers 

956  West  71st  Street,    Chicago 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why-  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,    etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 

/H55^ 

For 

Heavy 

J9EJC 

High 

Pressure 

'    i  rrjQi  twaqiNcsi 

Speed 

Always  reliable.    Stocked  by  hardware  dealers. 


i-i  xrvi  i  l_t  o  rsi 
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THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "HiTED 

Avoid  imitations    of   our  ^CQ£D    TRf\Dfr  . 

CUTLERY  ***Ll*  fid** 

By  seeing  that  this  exact  |  _J/^ 

""»*   is  on  each    blade.  ^4A/TED     \6^*' 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  <3&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made    in    all   sizes) 
Regarding   the    Steel    Bending   Brake   we   purchased   last.   Spring,    are 
pleased   to  report  that  we  are  more   than  delighted   with   this  machine, 
not   only   with    the   way   it   is    constructed,    but   with    the    work    it    turns 

out.      We    formerly    used    a   brake,    but   are   very    glad   indeed    now 

that   we  have  made   the  change.     We  get  more  speed  and  better  results. 
Yours   truly, 
THE  McCLARY   MFG.   CO.,    C.  E.   Main.    Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont 
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Alabastine    Co..    Paris.     Ltd., 

The     55 

American     Rolling    Mill     Co., 

The    6 

American    Shearer   Co i 

Atlas   Mfg.,   Co 61 

Avhner    Pump    &     Scale    Co., 

Ltd 60 

B.inwell,     Hoxfe    Wire     Fence 

Co 72 

Harnett,    G.   &    H.,    Co 55 

Barton   Netting  Co..  Ltd.,  The  12 

Kerry    Bros 45 

Bloomer,   R.  E.,  &  Co 65 

Bowser,    R.    M.,    &    Son     45 

Buck    Bros 18 

Cameron    &    Campbell    00 

Canada  Metal  Co..  Ltd..  The.  40 
Canada  Paint  Co.,  Limited..  51 
Canada  Steel  (Jo,, els  Co.  .  . . '.  8 
Canada  Wire  &  Iron  Goods.  14 
Canadian  Consolidated  Rub- 
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Chicago    Flexible    Shaft    Co.. 

Inside    front    >•  ivi  r 

Coghliu,    15.    .1 65 

Cummer-Dowswell,   Limited.,  is 


Daisy  Vacuum  Cleaner  Co...  19 
Davidson,  Thos.,  Mfg.  Co...  8 
Dominion    Iron    &    Steel    Co., 


Ltd. 
Elk  Fire  Brick   Co. 


1« 
60 


Greening.    The    B.„    Wire    Co., 
Ltd Outside    front    cover 


Hamilton    Cotton    Co 

60 

Hamilton     Stamp     &     Stencil 
Works,    Ltd 

on 

Harrington       &       Richardson 

10 

Hohlfeld    Mfg.    Co.,    The    

12 

Ilorton    Mfg.    Co..    The    

17 

Mutton,    .Tames.   &    Co 

09 

Interstate      Electric       Novelty 

Co 14 

International   Nickel   Co.,   The  til 

.lames    &    Reid    60 

Jamieson    &    Co.,    R.    C 49 

Junkunc   Bros.    69 

Kelway    A:    Sons     6.'! 

Laidlaw    Bale    Tie    Co 53 

Landers.    Frary   &    Clark    2 

Leslie,    A.    C,    .V    Co.,    Ltd....  24 

Lewis   Bros..   Ltd 3 

London    Bolt   &    Hinge    Wks..  72 
Lnfkin    Rule  Co. Inside  hack  cover 


MacParlane  &  Co.,   Limited..  16 

iMacNeil,  Geo.   W.,   Company.  61 

Martin,    The    L.,    Co 69 

McComb,  J.  H 65 

McDougall,    R.,    Co 20 

Meakins    &    Sons,    Ltd 67 

Melehior,    Armstrong    &    Des- 
sau       6 

Metallic   Roofing   Co 15 

Miller-Morse     Hardware     Co., 

Ltd 59 

Morrison,   .Tas..  Brass   Mfg.  Co.  4 

Myers.    F.    E.,   &    Bros 60 

Neverslip   Mfg.   Co.,  The    ....  15 

Nicholson    File  Co 14 

Northern    Bolt    &    Screw    Co., 

!.t,l     (m) 
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Gakey,   John,   &    Co 61 

Ottervillt;    Mfg.    Co 69 

Parmenter,   Bulloch   Co.,  The  60 

reck,  Stow  *   Wilcox  Co.,  The  24 

Philadelphia  Lawn  Mower  Co.  67 
l'inchin.    Johnson    >v-    Co.    of 

Canada     47 

Pink,    Thos 1 

Prairie    City    Oil    Co.,    Limited  IS 

Pratt    &    Whitney    Co 1 

Progressive    Mfg.    Co 65 

Quality   Tool   Co 65 

Ramsay,     A.,     &     Sons     57 


Remington     Arms-Union     Me- 
tallic  Cartridge   Co 7 

Richards    Wilcox    Co 1 

Ross    Rifle   Co 72 

Russell    Jennings    Mfg.   Co...  69 

Saunders  &   Wainwright   63 

Seymour,  Henry   T.,  Shear  Co.  60 

Sharratt    &    Newth    61 

SI t    Metal    Products   Co 5 

Spnimotor    Works    4.", 

Spooner  Co..  Alonzo  W.,  Ltd.  60 

Stanley    Rule   &    Level   Co 12 

Stanley   Works,  The   l  71 

Starrett,    L.    S.,    &    Co.,    13 

Steel   Bending   Brake   Works.  69 

Steel    Co.   of   Canada,   Ltd 9 

Stevens-Hepner    Co.,    Ltd 20 

Still,   .1.    II..    Mfg.    Co 18 

TmI1hi.hi    Brass  &   Metal  Co..  6:i 

Taylor- Forbes    Co 11 

Toronto   Plate  Glass   Import- 
ing  Co -. 55 

Townsend,  S.  1'.,  &  Co 17 

W.i  nt    Ads 6:; 

White   Mop   Wringer  Co 53 

Wilbusch  &    linger,   Ltd 4 

Wilckes-Martin-WIlckes     60 

Woods,    Walter,    &    Co.,    Ltd.  2:; 

Wostenholm,   Geo.,  &  Son    ...  16 

Wright,   E.   T.,   Co.,   Ltd 21 

Wrought    Washer   Mfg.   Co...  20 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Taps. 

Butterneld   A  Co.,    Rock    Island,   Que. 

Pratt  A  Whitney  Co..  Dundas.  Out. 
Tack*. 

Steel  Co.  of  Canada,  Ltd..  Hamilton. 
Tape*. 

Can.  H.  W.  Johns-Manrllle  Co..  Ltd., 
Toronto. 

J  as.  Cheaterman  A  Co.,  Sheffield, 
Eng. 

Lnfkin   Role   Co..    Windsor,   Ont. 

J.  Rabone  A  Sons,  Birmingham,  Eng. 
Tea  Kettles. 

Soren    Bros.,    Toronto. 

Technical   Books. 

lifaeLean    Publishing    Co.,    Toronto. 
Tents   and    Awning*. 

8crthea    A    Co.,    Toronto. 
Telescopic   Ash    Hoists. 
The    Herbert    Morris    Crane    A    Ho-'it 
Co.,    Ltd.,   Toronto,   Ont 
Threshing;    Tools. 

Pratt   A    Whitney    Co.,    Dundaa,    Ont 
Tiling;,   Wall   and   Floor. 
Can.  H.  W.  Johns-M annua  Co.,  Ltd., 

Toronto. 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont 

Tinners'    Snips. 

Peck,  Stow  A  Wilcox  Co..  Southing 
ton.    Conn. 

Taylor-Forbes  Co.,  Ltd..  Ouelph,  Ont 
Tin   Plate. 

A.  C.    Leslie    A    Co.,    Montreal. 

B.  A  8.  H.  Thompson  A  Co..  Mont- 
real. 

Tinware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Soren    Bros.,    Toronto. 
Sheet    Metal    Products    Co..    Ltd.,    To- 
ronto. 

Tires,    Auto,    Bicycle    and 
Baby   Carriage. 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Tools. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Buck    Bros.,    MUbury,    Mass. 

The  Chapin  Stephens  Co..  Pine  Mea- 
dow,   Conn. 

The  Qoodeli-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Peck,  Stow  A  Wilcox  Co.,  Southing- 
ton,    Conn. 

Smith  A  Hemenway  Co..  New  Tork. 

Stanley  Rule  A  Lerel  Co.,  New 
Britain. 


Tools — Metal    Workerg'. 

Brown-Boggs    Co..    Hamilton. 
Peck,   Stow  A   Wilcox  Co..   Southing- 
ton  A  CleTeland. 
Tool   Grinders. 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont 
Taylor-Forbes   Co.,   Ltd.,   Guelph,  Ont 

Torches. 

Clayton   A   Lambert   Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
J.    H.    Still    Mfg.    Co.,    St.    Thomas, 
Track   Systems. 
The    Herbert    Morris    Crane    A    Hns-t 
Co.,    Ltd.,    Toronto,    Ont 
Travelling;    Cranes. 
The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont 

Tripods. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,   Ltd.,   Toronto,   Ont. 
Trolleys. 

The    Herbert    Morris    Crane    A    Hoist 
Co.,    Ltd.,    Toronto,    Ont 
Tubing.  Draught. 

Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Tubing,   Rubber. 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vacuum    Cleaners. 

Onward   Mfg.   Co.,   Berlin,   Ont 
Vacuum   Sweeper*. 

MacRenzie   Bros.,    Winnipeg,    Man. 
Varnishes;    See    Paints. 

Berry    Bros.,    Ltd.,    Walkerrflle.    Ont. 

Pratt   A   Lambert.    Bridgeburg. 

A.    Ramsay    A    Son    Co.,    Montreal. 

G.   F.   Stephens  A   Co.,   Winnipeg. 

Ventilators. 

Metallic   Roofing   Co.,    Toronto. 
Wall    Plaster. 

The    Canadian    H.    W.    Johna-Manrille 
Co.,    Ltd.,   Toronto,    Ont. 
Wash    Boards. 

Wm.    Cane    A    Sons    Co.,    Newmarket, 

Meakins    A    Sons,    Hamilton. 
Washing    Machines,    Etc. 

J.   H.    Connor   A   Son,    Ottawa.   Ont. 

Cummer-Dowswell,       Lti..       Hamilton. 

Hendprson    A    Richardson.    Montreal. 

MaeKende    Bros.,    Winnipeg,    Man. 

D.    Maxwell    A    8on.    St.    M air's,    Ont. 

Taylor-Forbes   Co..    Ltd.,    Guelph,  Ont 


Wagon    Jacks. 

Richarda-Wilcox     Canadian    Co.,     Lon- 
don,   Ont 
Washers. 
Steel   Co.   of   Canada,    Ltd.,  Hamilton. 
Wrought  Washer   Mfg.  Co..  Milwaukee. 

Watering   Can*. 

Soren    Bros.,   Toronto. 
Sheet    Metal    Products   Co..    Ltd.,    To- 
ronto. 
Wash   Boilers. 
8oren    Bros.,   Toronto. 
Sheet   Metal    Products    Co.,    Ltd..    To- 
ronto. 
Weeders. 
C.    S.    Noreroaa   A  Sons,  Bushnell,    111. 

Whips. 

Hamilton    Whip    Co..    Hamilton.    Ont. 
MacKenale   Bros.,    Winnipeg,    Man. 

White    Lead. 

Brand  ram- Henderson     Co.,     Montreal. 
Steel  Co.   of  Canada,   Ltd.,    Hamilton. 
G.    F.   Stephens  A  Co.,    Winnipeg. 
Wholesale    Hardware. 
Thos.   Blrkett  A  Son.  Ottawa. 
Caverhill,    Learmont   A   Co.,   Montreal. 
Howland,  H.  8.,  8ons  A  Co.,  Toronto. 
Lewis     Bros.     A     Co.,     Montreal. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg. 
Wlnrhes. 
Manitoba    Bridge   A    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The    Herbert    Morris    Crane    A    Hoist 
Co..    Ltd.,    Toronto,    Ont 
Window    Guards. 
B.    Greening    Win   Co.,    Ltd..    Hamil- 
ton. 
Manitoba   Bridge   A   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Wire    Guards. 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 
Wire  Door  Guards. 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,  Ont. 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 
Wire,    Iron,    Steel,    Bras*    and 
Copper. 
Dominion     Iron    A     Steel     Co.,     Ltd., 

Sydney. 
B.    Greening   Wire   Co.,    Ltd.,    Hamil- 


Hendsraon    A    Richardson.    Montreal. 
Laidlaw   Bale  Tie  Co.,   Ham'lton,  Ont 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire. 
Frost    Wire    Fence    Co,,    Ltd.,    Hamil- 
ton, Ont 
Northern    Bolt    A     Screw    Co.,    Owen 
Sound,   Ont 

Wire   Mat*. 
Andrews     Win     Work*     of     Canada. 

Ltd.,   Watford,   Ont 
Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.    Oreening    Win   Co..    Ltd.,    Hamil 
ton. 
Kuhne-Anderton   Co..    Port  Hope.   Oat 

Wire    Good*,    Bright. 

Frost  Wlr*  Fen**  Co..  Ltd.,  Hamil- 
ton, Ont 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Wire   Good*. 

Andrews    Wire    Works,    Watford,    Ont 

Canada  Win  A  Iran  Good*  Mfg.  Co.. 
Hamilton. 

Wire   Product*. 
Andrew   Win   Work*,    Watford,    Ont 
Canada  Win  A  Iron  Goods  Co.,  Ham- 
ilton, Ont 
Dominion    Iron    A    Steel    Co.,    Ltd. 
Sydney. 

Wire  Rope. 
The    B.     Greening    Win     Bone    Co.. 
Ltd..    Hamilton. 

Wire   Spring*. 
The     B.     Greening    Win    Rope    Co.. 

Ltd.,    Hamilton. 
Henderson    A    Richardson,    Montreal. 

Wire    Stretcher*. 
MacKenzle   Bros..   Winnipeg,   Man. 
Richards-Wncox    Canadian    Co.,    Lcn 
don,    Ont 
Wood    Finishes. 
Berry    Bros.,    Walkerrllle. 
G.    F.    Stephens   A   Co..   Wbmipat 
Woven   Wire   Fencing. 
Frost   Win    Fenss   Co.,    Ltd.,    Hamil 

ton,  Ont 
Dominion    Iron    A    Steel    Co.,    Ltd. 
Sydney. 
Wrenches. 
Peck.    Stow  A    Wilcox  Co..    Soothing 

ton  A  CleTeland. 
Trtmont    Mfg.    Co..    Roxbury,    Mass. 
Whitman     A     Bamss     Mfg.     Co.,     ». 
Catharines. 
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STANLEYS 

Wrought  Steel  Screen  Door  Hardware 


Set  No.  1750. 


The  Doors  May  Be  Removed  by 
Merely  Slipping  Out  the  Pins 
and  Are  as  Readily  Re-hung  in 
Spring. 


EACH  SET  COMPLETE 

IN  A  NEAT  BOX 

WITH  SCREWS 


DEALERS  and  BUILDERS 


alike  are  PLEASED  with  the  high  quality  of  the  hard- 
ware and  the  convenient  way  it  is  packed  ready  for  use. 

Set  No.  1750  consists  of  two  3x3  Ornamental  loose  pin  Butts;  one  5-in.  wrought-steel  pull;  one  No.  3 
high-grade  steel-wire  spring,  greatly  superior  to  the  ordinary  screen  springs ;  and  one  gate  hook  and  eye. 
This  is  the  very  best  set  of  screen  hardware  on  the  market,  but  sells  at  prices  comparing  favorably  with 
other  makes  of  greatly  inferior  quality. 

Set  No.  1752  is  less  expensive  but  fully  equal  to  the  screen-door  sets  of  other  manufacturers.  It  is 
made  up  of  two  2Vfe  x  2x/2  Butts;  one  4l/2-in.  pull;  one  No.  2  steel  spring,  and  one  gate  hook  and  eye. 

These  nets  are  handsomely  finished  in  Japan, 
Antique  Copper  or  Dull  Brass,  or  the  new 
"Stanley"  Sherardized,  rustproof  finish,  which  is 
just  the  finish  for  outside  use.  Packed  twelve 
boxes  in  a  carton,  one  gross  sets  in  a  case. 
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The  Ballistics  of  Ross  Rifles  are  Fully 
Explained  in  the  Full,  Large,  Illustrated 

Ross  Catalogue. 

Dealers  who  sell  Ross  Rifles  should  read  it — Not  only  is 
the  information  most  interesting,  but  it  will  help  towards  a 
knowledge  of  fire  arms  generally  and  thus  impart  a  better  un- 
derstanding and  more  thorough  salesmanship  than  is  possessed 
by  most  dealers. 

We  send  it  free  on  request. 

ROSS  RIFLE  COMPANY,    Quebec,  Canada 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

ith  all  the  impurities  burned  out  and  all  strength  ana  tough- 
ness   left    in.     Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
vires  of  Peerless  Poultry   Fencing  are  extra  heavy — 
extra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help   giving 
absolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and   make    money,  too. 


USSi 


Send  for  cur  dealer's  proposition.     It'j  at* 
tractive.     It  will  interest  you.   It's -well 
irth  a  stamp.     Send  today. 

The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Ma.i. 
Hamilton, 
Ontario 


We  have  a  large  stock  of 

CARRIAGE   and    MACHINE   BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


TCSg- 


Bgwi     Kwa: 


"Ear 


Orders  Filled 
and  Shipped  Immediately 


London   Bolt   &   Hinge   Works 

LONDON,  CANADA 

■    tag '  mm 


tsm     t^-iaai     am- 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-153  University  Ave.,  TORONTO 
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Conductor  Pipe,   Gutter,  Ridge,  Valley,  | 
Nosing,  Conductor  Elbows,  Hold  Fasts,  1 

etc. 

Special  prices  on  application  j 

-  -  PROMPT  SERVICE  -  - 

The  Roofers  Supply  Co.,  Limited      Toronto,  Ont.  | 

Importers,  Jobbers  and  Manufacturers  1 


^lllllllllllllllllllllllllll:lllilllllllllH:ill:lllllllllll!IIIIIIIH 
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THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 


SUCCESSORS  TO 


The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


When  it  comes  to 


Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 


VFKIN 


The  fact  that 


fUFKIN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     triev  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

the /i/fk/n Rule  (?o.  ofQanada,Lti>, 


G  et  Cat.  No.  9 


WfNDSOKONT. 


(% 

Plate, 

IMPORTERS  AND  DEALERS  IN 

Sheet,  and  all  Kinds  of  Glass 

^^^                                     for  building  purposes 
Manufacturers  of  Mirrors  and  Art  Glass.     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

Excelsior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E.,  TORONTO 

Simple  and  handy  to  use 

Very  light  yet  exceedingly  strong. 

They  preserve  the  hose. 


M9KINN0N 


ALL  STEEL  REELS 

SELL  BEST  I 


Order  NOW  for  spring  delivery 

McKinnon  Dash  Company 

St.  Catharines,   Ont. 


No.  20 


No.   10 


HARDWARE-METAL 


Vol. 
27 


CANADA 

Annual  Spring  Number 

March  20tb,  1915 

PUBLICATION  OFFICE:   TORONTO 


No. 
12 


Pa  tri&tism 
and  Productiorf- 

Breakinb  Hie  Prairie 
\ 


HARDWARE    AND    METAL 


PAINTS,  OILS 
VARNISHES 

GLASS 
ETC 


The  Quality  Idea  pervades 
every  line  we  sell:  to  try 
to  give  our  customers  the 
very  best — and  that  at  the 
fairest  price  possible. 

Our  Service  puts  these 
quality  goods  in  your  store 
with  the  greatest  possible 
speed  and  with  absolute 
accuracy. 

PLACE  A  TRIAL  ORDER  WITH  US 
—WE  WILL  PROVE  OUR  CLAIMS 


Sanderson  Pearcy  &  Co. 

Limited 
61-63-65  Adelaide  St.  West,  Toronto,  Ont. 


The 
House 

for 
Quality 

and 
Prompt 
Service 
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Capewell  Service 


THE  HIGHEST  QUALITY  OE  MATERIALS, 

THE  MOST  MODERN  AND  EFFICIENT  PRO- 
CESSES OF  MANUFACTURE. 

THESE  TWO  FACTORS  CAN  ONLY  RESULT  IN 

THE  BEST  GOODS  OF  THEIR  CLASS,  BUT 

CAN  THEY  STAND  ALONE? 

WHAT  IS  THEIR  NATURAL  ALLY? 

SERVICE 

THE  CAPEWELL  HORSE  NAIL  COMPANY 
STRIVES  TO  SERVE,  WOT  HERE  AND  THERE, 
ONCE  IN  A  WHILE,  BUT  ALL  THE  TIME. 

CAPEWELL  SALESMEN  COVER  THEIR  TERRI- 
TORIES, FROM  ATLANTIC  TO  PACIFIC,  REGU- 
LARLY AND  SYSTEMATICALLY,  STEADILY  AND 
INVINCIBLY. 

A  CAPEWELL  SALESMAN  IS  NOT  FAR  FROM 
YOU  AT  THIS  MINUTE,  MR.  DEALER.  HE  IS 
WORKING  FOR  YOUR  INTERESTS,  FOR  YOUR 
PROFIT  AND  SATISFACTION,  AS  WELL  AS  FOR 
OURS. 

SERVICE 

SERVICE  IS  WHAT  COUNTS,  AND  WE  ARE 
PROUD  TO  STATE  THAT  THE  SERVICE  WE 
RENDER  TO  OUR  CUSTOMERS,  IN  EVERY  PRO- 
VINCE IN  THIS  WIDE  DOMINION,  IS  WELL 
APPRECIATED. 

CAPEWELL  QUALITY,  PLUS  CAPEWELL  SER- 
VICE, ARE  INVINCIBLE  ALLIES. 

The  Capewell  Horse  Nail  Company 

TORONTO,   ONT. 

BRANCHES  AT 

St.  John,  N.B.        Montreal,  Que.       Winnipeg*  Man.         Vancouver,  B.C. 
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Brand 


Plate, 
Figured, 
Stained, 

vvired, 


ow 


G 


Special  low  jobber's  price 

for  carload  buyers  to 

import. 

All   orders    given    immediate 
and  careful  attention. 


ass 

Ornamental, 

Alirror 

and 

Bent. 


MAKERS  TO 
THE  TRADE 


THE  TORONTO  PLATE  GLASS 

IMPORTING  COMPANY, 

Limited 

Toronto,  Ont,  Canada 


GLASS 

BENDERS  TO 

THE  TRADE 
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CANADA'S  VERY   BEST 


HARDWARE     AND     METAL 
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The  Clipping  Machine  your  Customers  Know 

and  Like  is  this 

Stewart  Ball  Bearing 

Machine 


Stewart  No.  1  Ball  Bearing  Enclosed  Gear  Clipping  Machine  in  Operation 

It  sells  to  the  user  in  Canada  for  only  $8.75  m 

The  only  satisfactory  machine  ever  offered  at  H 

the  price.  31 
The  QUALITY  machine,  above  all  others. 

You  can  sell  more  of  these  machines  than  of  II|§ 

all  others  put  together.     Stewart  machines  are  not  ^j 
thrown  back    on   your   hands.     They  please   the 
buyer  and  help  sell  more. 

A  clipping  machine  that  won't  cut,  nor  continue  § 

to  cut,  is  a  nuisance.     It  angers  your   customer,  ||| 

shakes  his  confidence  in  you,  and  spoils  your  trade.  = 

That  never  happens  with  Stewart  machines.     That's  why  every  jobber  carries  them ;  that's  why 

they  add  to  your  prestige  for  selling  GOODS  OF  QUALITY.  U 

If  you  want  the  cream  of  the  clipping  machine  business,  sell  the  Stewart  Ball  Bearing  Machine. 

Each  year  we  spend  more  to   help   dealers    and   jobbers    sell  Stewart  machines  than  the  gross  {^ 
sales  of  all  other  clipping  machine  makers  amount  to.     That's  real  co-operation. 

Stewart  machines  cut  keenest  and  last  longest.     Each  Stewart  must  satisfy  the  user,  or  all  jS 

money  paid  out  will  be  refunded.  g| 

All  jobbers  have    Stewart  machines.      Order  now,  and  write    us   for  supply  of  "Helps  t>  Sell"  [gj 

more  of  these  splendid  machines.  = 


Chicago  Flexible  Shaft  Co.       250  Ontario  St.,      Chicago   m 
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For  Your  Customers 
Who  Own  Sheep 


Nothing  could  be  a  better  purchase  this 
season  of  high  and  rising  prices  for  wool 
than  a 

STEWART 

Shearing  Machine 

It  takes  the  wool  off  evenly  and  quickly  all  over,  and 
secures  the  longest  staple,  which  brings  top  prices. 


The  Stewart  No.  9 
Shearing  Machine 


sells  to  the  user  in  Canada  at  only  $  1 2.50    g 


Every  sale  carries  a  good  and  satisfactory  profit  to  you     == 


ORDER  FROM  YOUR  JOBBER 


Chicago  Flexible  Shaft  Co.  250  Ontario  st.,  Chicago 


HARDWARE     AND     METAL  Maroh  20,  1915. 


RUBBER  GOODS 

FOR  THE  HARDWARE  TRADE 

We  make  Hose  of  all  kinds,  Packings  to 
suit  every  requirement,  Belting  for  all 
purposes,  Force  Cups  and  Plumbers' 
Supplies,  Tubing,  Valves,  Valve  Discs, 
Wringer  Rolls,  Rubber  Mats  and  Mat- 
ting, Stair  Treads,  Interlocking  Rubber 
Tiling,  Automobile,  Carriage  and  Truck 
Tires,  etc.,  etc. 

Send  for  Catalogue  and  Booklets. 

Gutta   Percha  &    Rubber,    Limited 

Toronto         Montreal         Winnipeg         Regina  Saskatoon  Calgary 

Edmonton  Vancouver  Sydney,  Melbourne  and  Perth,   Australia 
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MADE  IN. 


XANADA 


This  Label  on  every  article. 


Shipments  Made  Promptly 

the  SHEET  METAL  PRODUCTS  CO.  oflic:tT 


MONTREAL 


TORONTO 


WINNIPEG 
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Standard  Goods ^BesttoHandle 


M.  H.  Brand  Hardware 

IS  STANDARD-IT  IS  THE  LEADER  IN  ITS  LINE 


Moderate 

Prices 

and 

Quick 

Deliveries 


Up-to-date 

Designs 

and 

First-class 

Workman- 
ship 


Made 

in 
Canada 

TODAY 

Highest  quality  goods,  attractively 

boxed,  designed  to  meet  the  needs 

of  your  trade--- 

This  line  is  well  finished  and  equal  to 

any  imported  line  at  higher  prices. 

We  invite  comparison  both  as  to  quality 

and  price. 

Montreal  Hardware  Mfg.  Company 

LIMITED 

MONTREAL 


Made 

in 
Canada 


/J 


/ 


& 


# 
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REELS 

RODS 

HOOKS 

BAITS 


MINNOWS 
L1NES_ 

.TROLLS 
SEINES 
NETS 
GAFFS 


REEL  c0 


% 


FLY  HOOKS 

TACKLE 
BOXES 

TROUT 
BASKETS 

CASTS 

GUT 

ROD 

MOUNTINGS 

FLOATS 

SWIVELS 

SINKERS 

TRAPS 


Mr.  Dealer  ! 

Do  you  know  that  the  REEL  LINE  you 
ought  to  be  thinking  about  now  is 

FISHING  TACKLE  ? 

Think  what  a  fine  business  you  can  build  up 
on  a  first-class  assortment  of  goods  from  our 
large  stock. 


"The  Sportsman  looks  for 
it  and  he  hasTto  have  it." 


cr..:r-^jflaa 


"  The  largest  assortment 
of  fishing  tackle  in  Canada 
at  your  service. " 


Why  not  place    your    order  to-day  and  make  your  store   "the 
catch  offthe  season"?      We    want    to    impress  this    upon    you: 

"We  carry  a  complete  stock,  not  the  staples  only  that    are 
usually  carried  by  a  Hardware  Jobber." 

LEWIS  BROS.,  LIMITED 

MONTREAL 


CLICK- 
DRAG 


Actual  Size. 


1© 
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Russell  Jennings — 

The  importance  of  the  full    name 

In  1855  Mr.  Russell  Jennings  patented  what  is  now  universally  known  as 
the  "extension  lip"  bit.  This  bit  was  made  of  the  finest  steel  and  soon  became 
recognized  as  superior  to  any  other  bit  made. 

Its  success  called  into  being  imitators  who  followed  the  style  as  closely  as 
they  dared,  naming  their  product  "Jennings  Pattern"  bits.  These  so-called 
Jennings  Bits  are  frauds — no  bit  is  a  genuine  Russell  Jennings  unless  it  has 
the  full  name,  "Russell  Jennings"  stamped  on  the  round  of  the  shank.  It 
is  only  fair  to  us  to  see  that  bits  not  bearing  this  identification  are  not  sold 
as  Russell  Jennings.  Genuine  Russell  Jennings  auger  bits  may  be  purchased 
for  boring  any  kind  of  wood,  and  we  guarantee  them  satisfactory  in  every 


wav. 


Auger  Bits  with  three 
speeds  of  worm  threads  for 
boring  any  kind  of  wood 


Fig.  S 


Fig.  A 


Fig.  X 


To  insure  the  best  results  in  boring,  the  worm  which  leads  the  bit  into  the 
wood  should  be  suited  to  the  material  which  is  to  be  bored.  Our  bits  are 
made  with  three  speeds  of  worm  thread — Fig.  S  double  thread,  for  accur- 
ate work  in  seasoned  wood,  not  extremely  hard  or  gummy.  Fig.  A  quick- 
boring,  adapted  for  hard  or  gummy  woods,  end  boring,  etc.  Fig.  X  double 
quick  thread,  for  rapid  work  in  soft  woods  only.  Not  practical  for  hard 
woods. 


Russell    Jennings   Tools 
Convenient  Sets 


in 


Besides  our  auger  bits  we  also  make  bit 
braces,  extension  bits,  bit  extensions,  screw 
drivers,  countersinks,  etc.  Our  bits  are  put 
up  in  canvas  rolls  or  wooden  boxes  in  a 
variety  of  sets.  Our  complete  sets,  includ- 
ing braces,  etc.,  are  also  put  up  in  convenient 
sets,  and  will  be  found  to  be  favorites  with 
cabinet  makers  and  high-grade  carpenters. 

21-139 
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Russell  Jennings  Tools 

with  "Precision"  turned   shanks 


While  we  continue  to  make  all 
headed  shank,  we  have  found  that 
working  loose  and  pulling  out  of 
we  invented  a  turned  shank  having 
end.      This  shank  prevents  turnin 
insures  perfect  alignment  of  the  bi 
had  with  this  new  style  of  shank 
with  chucks  to  hold  it. 


our  bits  with  the  ordinary  square- 
this  shank  causes  much  bother  by 
the  brace  chuck.  To  remedy  this, 
a  slight  reversed  taper  and  a  slotted 
g  or  pulling  out  of  the  chuck  and 
t.  Any  of  our  auger  bits  may  be 
and  we  have  fitted  our  bit  braces 


"Yankee"  Tools  for  Russell  Jennings 
Precision  Shanks 

All  of  our  auger  bits,  screw  drivers,  countersinks,  etc.,  having  Precision  shanks  may  now 
be  used  with  the  well-known  Yankee  tool  for  we  equip  them  with  our  Precision  chucks. 
This  combination  of  Yankee  and  Russell  Jennings  Precision  tools  is  a  fine  sales  proposition 
as  it  gives  the  mechanic  remarkable  service  and  permits  the  use  of  a  large  number  of  tools 
in  the  Yankee  screw  driver. 


Russell  Jennings 
Precision  Tools  in  Sets 

These  tools  may  be  purchased 
separately  or  in  convenient  sets. 
The  combination  of  the  well- 
known  names  Russell  Jennings 
and  Yankee  is  the  guarantee  of 
quality.  Send  for  new  booklets 
describing  "Yankee  Precision" 
tools. 


21-139 
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No. 

387 


Speed  Indicator 

Has  special  dial  recording-  hundreds 
to  1000  with  quick  return 


FOUR  NEW  TOOLS! 


The  four  new  tools  shown  on 
page   appear   in   our  new   No 
Catalog,  and  this  isn't 
a  c  o  m  m  e  n  c  ement 
even,   there   are   over 
8o  new  ones  in  our 
No.    12    book.      Our 
customers   compli- 
mented us  on  the 
completeness  of  the  No.  n — but 
new  one  is  a  marvel  indeed. 


this        Remember,  we  don't  follow  prece- 
12        dents,  we  create  them.     If  Over  a 

period  of  16  years,  we 


GOODELL- 
PRATT 


have  filled  90%  of  our 
orders  on  the  day  of 
their  receipt  and  50 


of  the  balance  on  the 
15QO  GOOD  TOOLS!     day  following;  and  we 

expect  to  continue  to 
the        offer  our  customers  the  maximum  of 
efficiency. 


GOODELL-PRATT  COMPANY 

GREENFIELD,  MASS. 


This  tool  has  a  %-ineh  Hexagon  Socket. 
We  can  furnish  extra  sockets  %,  7/g,  11/16, 
1  3/16  with  %  Hexagon  Shanks. 


No.  360 — Lineman's 
Vise — Drop    Forged 
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Raleigh  Bicycles 


The    make    the 
British  War  Of 
f  ice  are  using  at 
the  front. 


Raleigh  Three-Speed  Model 


Built   for   hard   service 

of  the  highest  grade  materials,  best  equip- 
ment, distinctive  in  beauty,  strength  and 
durability. 


A   Good   Profit 

for 
Hardware    Dealers 


Write  for  Catalogue  and 
Prices 


Popular  Model 


A.     H.  S.  HOWLAND,  SONS  &  CO.    ^k 


if  H0WLANDS\j 

IsamsonJ 

eLoualityJ 


J 

WHOLESALE    HARDWARE  limited 

WE  SHIP  PROMPTLY  TORONTO       OUR   PRICES  ARE   RIGHT 

GRAHAM    NAILS    ARE    THE    BEST 


&/H0WLANDS\, 

ISAMSONji 


M 
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Our   Die -Stamped  Trough 

will  save  you  money! 

No  prick  marks  to  solder  up — no  bad-fitting  joints — 
every  length  absolutely  identical  —  saves  time  and 
solder  —  correct    shape —  10   ft.  lengths. 

FULL  LINE  OF 

Conductor   Pipe — Elbows — Ridges,  Etc. 

Straight  Pipe,  True  and  Uniform,  with  tight,  even  seam. 


SEND  FOR 

ILLUSTRATED  PRICE 

LIST,  No.  42 


Skylights  Metallic  Sidings 

Set  Up  or  Knocked  Down.  Brick,  Stone,  Rock-faced  Brick,  Manitoba,  etc. 

Special  Galvanized  Iron  Work 

of  every  description.     Send  us  your  details. 

Ventilators  Barn   Roof  Lights 

The  "Halitus" — a  good  one.  The  "Acheson,"  the  original  and  the  best. 


Our  Ceilings 

Are    Re  -  squared    after 
Stamping 

Therefore  are  dead  true  and 
MMR  J    square.  'jfcC         1 

Have    Machine -cut    Beads 

Therefore  are  snug  at  loints. 

Are  Sharply  Embossed 

Therefore    pleasing    in 
appearance. 


Metallic  Ceilings  and  Walls 

Catalogue    ana    Price    List   on   request. 


m 


m 


THE    METALLIC    ROOFING    COMPANY,    LIMITED 

Manufacturers 
TORONTO  and  WINNIPEG 
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EASTLAKE 


99 


The  finest   shingles    that    ever 
shea  water  off  a  roof  ! 

Sell   them    for    Houses! 

Sell    them    for   Barns ! 

TINSMITHS— Let  this  fact  sink  in—and  profit  by  it 

You  can  to-day  buy  and  lay  Galvanized  "Eastlahe"  Shingles  on  house  roofs, 
ADDING  A  GOOD  ROUND  PROFIT,  for  practically  the  same  money 
as  a  carpenter   charges  for  wood  shingles. 

Do    you    realize    what   this    means  ?         One   thing    that    it    means    is 

HUNDREDS  of  THOUSANDS  of  DOLLARS'  PROFITS  toTINSMITHS! 

Will  you  investigate?     Will  you  write  us  for  proof  of  our  statement?     Will  you  ask 
us  for  a  supply  of  advertising  literature  to  help  you  get  your  share  of  these  profits? 

Note  these  arguments  in  favor  of  "Eastlake"  as  against  wood  shingles  :  — 

First  cost  practically  same — Last  3  or  4  times  as  long — Fire  and  spark  proof — 
Lightning-proof— Increases  property  value — Reduces  insurance  rates — Benefits 
community  by  reducing  fire  hazard — Sheds  clean  rain-water  and  more  of  it — etc. 

Don't  you  think  you   can  beat  the  wood  shingle  man 
with   all   these   arguments   in  your   favor  ? 

Do   it   now  !       Write  us  at  once  and  get  started. 


Corrugated  Iron 

MADE  RIGHT  AND  LAYS  RIGHT 

CORRUGATIONS  DEEP,  TRUE  AND  UNIFORM 

Sundries  that  FIT 

RIDGE  CAP,  HIP  CAP,  SIDE  AND  END  FLASHINGS 

Our  corrugated  sheets  will  line  up  straight  with  an 
entire  absence  of  that  tendency  to  "run"  which  is 
found  in  inferior  makes. 


m-m  . 


■Kfe 


-~— 


■■aat 


"QUALITY 
FIRST  " 


THE    METALLIC    ROOFING    COMPANY,    LIMITED 

Manufacturers 

TORONTO  and  WINNIPEG 


15 
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MADE        IN     CANADA 


P*AIRJE  CITY  OIL  C0 


You  Are  Protected 


Our  oils,  lubricants 
and  specialties  are 
NEVER  sold  direct 
to  the  consumer.  We 
market  through  you 
— the  dealer. 

Buffalo  Oils  are  the 
very  best.  They  make 
friends  for  you. 

Push  this  line  and  you 
strike  a  blow  at  the 
Mail  Order  evil. 


Prairie    City   Oil    Co. 

LIMITED 

Winnipeg,  Man. 


*Ot     .*    CAN»^ 


CAaSABV   ALT*.      'vA«eoiw»n  Ac 


MADE   IN  CANADA 


■ffiMLilfrB^ 


I 
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The  largest  variety 


MADE  IN  CANADA 

A    student    of    finance 
once     stated:     "I     don't 
know  much  about  the  tar- 
iff, but  I  do  know  this  much : 
When  we  buy  goods  abroad, 
we  get  the  goods  and  the  foreign- 
er gets  the  money.    When  we  buy 
goods  made  at  home,  we  get  both 
the  goods  and  the  money." 
We     manufacture     Cordage,     Binder 
Twine,  Small  Twines,  Packings,  Clothes 
Lines,  etc.,  of  every  description. 
MANILA,  SISAL,  ITALIAN,  RUSSIAN, 
JUTE. 
Our  twelve  distributing  points  in  the  Dominion 
and  their  large  stocks  ensure  quick  delivery 


Consumers    Cordage    Co.,  Limited 

Mills  at  Dartmouth,  N.S.,  and  Montreal 
Branches  at  Toronto  and  St.  John,  N.B. 

Agents  : 
TEES   &  PERSSE,    LIMITED,    Winnipeg,    Regina,    Moose   Jaw,    Saskatoon, 

Calgary,     Edmonton. 
MacGOWAN  &  CO.,  Vancouver. 


;M:lllil.i:illlllll'llll!l!lllllllllllllllllll 
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J?tagara  pattern 

Compare  the  designing,  the  die  work,  the  finish 
of  The  King's  Plate  with  the  finest  imported 
plated  ware.  Then  compare  the  prices,  and  you 
will  at  once  realize  that  in  The  King's  Plate 
Canada  has  outrivalled  competitors  on  all  points. 

W$t  Hmg'£  pate 


McGLASHAN,    CLARKE    CO.,    Limited 

NIAGARA  FALLS  -  -  -  ONTARIO 
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The  Laidlaw  Bale-Tie  Co.,  Limited,  Hamilton,  Canada 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden  &  Son,  Winnipeg,  Man. 


Wire   Bale   Ties 

for  Baling   Hay,    Pulp,  Box    Shooks, 
and  many  other  things 


Our  Steel-Hooped  Keg 
EXTRA   STRONG,  TIGHT   JOINTS 

II 


Our  New  Plant  Erected  1912-13 


WIRE 
NAILS 

ANY  SIZE  OR  "PATTERN 

Wire  Fence 
Staples 

Bright  or  Galvanized 

Poultry  Netting 
Staples 


WIRE 

Bright,  Annealed 
Coppered,  Stove 
Pipe,  Liquor  fin- 
ished   Square,    etc. 


We  are   exclusive  manufacturers   for 
Canada   of  the  Carnegie  Steel  Co.'s 

Brainard  Patent 
Steel  Barrel  Hoop 

FOR  ALL  SLACK  COOPERAGE 
Try  us  and  you'll  order  again  and  again 

l!lllilllllllllll[lll!lllllllllllllll>IIIIIIIIIIIIIIIIIIIIIIUIII>l!llllllllll!IIIIIIIIIIIIIIIIHII| 

OUR  MANUFACTURING  and  SHIPPING  FACILITIES  ASSURE  HIGH  QUALITY  and  QUICK  DELIVERY    1 
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IVER  JDHNSDN 
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Just  tell  your  customer  it's 
a  "Hammer  the  Hammer" 
revolver.  You  won't  have 
to  give  additional  argu- 
ments. 

More  than  3,000,000  Iver  Johnson 
Safety  Automatic  Revolvers  are 
now  in  use.  Not  a  single  instance 
of  accidental  discharge  is  on  record. 
They  are  automatically  safe. 

Furthermore  they  shoot  close,  and 
have  tremendous  range,  and  pene- 
tration. 

The  only  moderate-priced  revolver 
that  is  internationally  advertised. 

Carried  by  all  Canadian  jobbers. 

Send  for  our  84-page  catalogue  of 
revolvers,  shotguns,  bicycles  and 
motorcycles. 

IVER  JOHNSON'S 
ARMS  &  CYCLE  WORKS 

350  River  Street  Fitchburg,  Mass. 


IVERJOHNS0N 

BICYCLES 

MOTORCVUES 

FIREARMS 
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"WILWEAR" 


Bath  Room   Fittings   and    Specialties 


ASSORTMENT  No.  10 


^-IF 


V 


4    Doz.    each    K    94.      24"    and    27"    Glass 
Shelves  with  Brass  N.  P.  Brackets. 


4  Doz.   each   K  84.     Oak  and   White 
Bath    Tub    Seats. 


4     Doz.       K    56. 

Glass  and  Soap  Disli 

Holder. 


4     Doz.     K     US. 
Glass   Holder. 


This  is  one  of  the  assortments  of 

"WILWEAR" 

Bath  Room  Fittings 

which  will  net  you,  Mr.  Jobber, 
and  you,  Mr.  Retailer,  a  fine  profit 
and  yet  sell  at  a  reasonable  price. 

These  goods  are  always  carried 
in  stock  and  shipments  can  be  made 
the  day  order  is  received.  You  do 
not  have  to  wait  for  the  goods  to 
be  made  to  order  and  so  have  a 
dissatisfied  customer. 

Prices  and  full  particulars  on 
request. 

Also  ask  us  about  our  line  of 
Lawn  Sprinklers.  It  will  pay  you 
well  to  do  so. 

Our  prices  are  right  and  our 
goods  are  guaranteed. 


4    Doz.       K     KM! 
Tub   Soap   Dish. 


4    Doz.    K    3.      Towel    Arms. 


Wall    Soap    jlmsu. 


NOVELTY  MFG.  CO. 

WATERBURY,  CONN. 
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Washing  Machine  and  Clothes  Wringer 

business  is  profitable,  but — 


You  are  responsible  for  the  quality 
of  the  goods  you  offer  and  the 
results  they  produce. 

If  this  Trade-Mark 


appears  on  the  machines  you  dis- 
play you  need  have  no  fear  of 
results. 

They  Make  Good 

always  and  everywhere. 


Warwick  Laundry  Tub  Wringer 


New 
Idea,   Electric   or   Engine   Drive 


Gem  Folding  Wash  Bench 


New  Century  "B"  Hand  Washer 


Progress   Wringer 


Warranty    Wringer 


Seafoam   "A"   Electric   or 
Engine   Drive 


Cummer-Dowswell,  Limited  Hamilton,  Canada 
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CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS   OF 


BOLTS  and  NUTS 


Carriage  Bolts,  Plow  Bolts, 

Coach  and  Track  Bolts, 

Lag  Screws,  Square  Nuts, 

Tire  Bolts,  Hexagon  Nuts, 

Machine  Bolts,  Boiler  Rivets, 

Sleigh  Shoe  Tinners' 

Bolts,  Rivets,  Etc. 


TRADE 


MARK 


WORKS:   LACHINE  CANAL 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes  l/&  in.  to 
4  in.,  is  thoroughly  inspected  and 
tested  to  600  lbs.  pressure,  and  every 
length  is  branded  with  our  trade-mark. 

We  also  manufacture 

NIPPLES  and  COUPLINGS 

Black  and  Galvanized,  in  all  sizes. 

-       MONTREAL 


^ 


I     I 

SELLING  AGENTS 
FOR 


Colonial  Wire  Mfg. 
Co.,  Limited 

Work.:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

SMOOTH  STEEL  WIRES 

Bright,  annealed,  oiled  andfannealed. 
Coppered  and  Coppered  Spring. 

TINNED   MATTRESS  WIRE 
BROOM  WIRE 
FINE  WIRES 

(Plain  and  Galvanized) 

FENCE  STAPLES 
WIRE  NAILS 

WOOD  SCREWS 

PUMP  RODS 

Plain  and  Galvanized 


Canadian  Rolling  Mills 
Co.,  Limited 

Works:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

Bar  Iron  and 
Steel 

IN  ROUNDS,  FLATS 
AND  SQUARES 

ALSO 

Twisted   Steel   Bars 

FOR 

Reinforcing 
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Three   Times   the   Light — and  Better    Light — 
at   the   Same   Cost — that's  Sunbeam 

Help  to  keep  your  workmen  up  to  their  best.  Use 
Sunbeam  Mazda  Lamps — They  produce  a  soft,  eye- 
easing  light  which  tends  to  maintain  "daylight"  effici- 
ency at  all  times.  Buy  Sunbeam  Mazda  Lamps  on  our 
guarantee  and  save  money.    Orders  filled  promptly. 

Canadian    Sunbeam    Lamp     Co.,     Limited 
Dufferin  and  Liberty  Sts.,  TORONTO 

MADE  IN  CANADA 


March  20,  1915. 
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Across  the  Counter  from  \bu 


Men  who  buy  Sfavreit Tods 

Machinists  -  Carpenters  -Engineers 
Chauffeurs-Electricians-Etc. 


Every  Man 
Is  a  Possible  Customer 


Your  counter  marks  a  change  of  view-point.  You  are  interested 
in  selling  goods  of  reliable  quality  for  a  satisfactory  profit.  Across 
the  counter  from  you  many  men  come  in  the  course  of  a  year — 
all  interested  in  getting  value  for  their  money. 

Every  one  of  these  men  is  a  possible 
customer  for  Starrett  Tools.  If  they 
are  machinists,  carpenters  or  electri- 
cians, the  fine  tools  for  their  trade  will 
appeal  to  them.  They  are  always  inter- 
ested in  new  and  improved  tools.  If 
the  men  are  motorists,  amateur  me- 
chanics, or  home  owners  they  can  be 
interested  in  scrapers,  screwdrivers, 
ratchet  wrenches,  etc.  Whether  you 
sell  to  the  mechanic   or  business   man, 


each  Starrett  sale  is  profitable  to  you 
and  so  satisfactory  to  your  customer 
that  he  comes  back  for  more  tools  of  the 
same  line,  particularly  if  you  give  him. 
our  catalog  to  study.  The  only  way  to. 
increase  your  tool  business  is  to  keep 
a  full  stock.  When  men  want  tools, 
they  generally  need  them  at  once  and 
if  you  cannot  sell  them  they  go  else- 
where. And  remember,  every  man  is 
a  possible  customer  for  Starrett  Tools. 


SEND   FOR    A   SUPPLY   OF    CATALOGS   No.   20   M.A. 


The  L  S  Starrett  Co  'Athol' Mass' 

^Worlds  Greatest  Too/makers 


42-425 


2(3 


HARDWARE    AND     METAL 


March  20,  1915. 


Shield  Brand 

Tarred  and  Dry 
Sheathing 



« 

Dominion  Brand 

Tarred  Felt 

Coal  Tar  and 

Pitch 



Good  Luck 

Tarred  and  Dry 
Fibre 

Link  your  store   with  this 

Quality  Roofing 

—IT  WILL  PROVE   A  VERY  PROFITARLE  CONNECTION 

That  the  combination  of  merit  and  reasonable  price  find  a  ready 
market  for  these  goods,  is  proven  by  the  remarkable  increase  in  size  of 
our  customers'  orders. 

We're  deeply  interested  in  the  dealer's  results,  because  it  helps 
us.     We  do  all  in  our  power  to  maintain  quality  of  the  highest  standard, 
for  it  is  such  quality  that  is  always  fresh  in  a  customer's  mind,  and  that 
gets  the  re-orders. 

Give  them  a  trial.     The  profit  is  good. 

Time    to   stock    up    now   for    Spring    demands.     Write. 

J.  H.  McCOMB,  Limited 

82  Shannon  Street,  MONTREAL 

Shield  Brand 

Ready  Roofing 
2  and  3  Ply 

Black  Cat 

Tarred  and  Dry 
Sulphate 

— 

Rubber  Roofings 

Black  Cat 
Good   Luck 
McComb's 

Special 
l,2and3Ply 
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MEAKINS 

BRUSHES 

WILL    ESTABLISH    A    BIG    RE-ORDER 
BUSINESS  FOR  YOU 


THEY  LOOK  THEIR  QUALITY 


The  fine  finish  of  Meakins  Brushes  gives  the  customer 
the  impression  of  their  quality  which  means  quick, 
easy  sales. 

"Meakins"  brushes  are  made  by  the  most  expert  brush 
makers  that  are  procurable  and  strictly  up-to-date 
equipment.  They  are  the  result  of  years  of  specializa- 
tion in  this  line  and  our  aim  to  outsell  by  excelling. 

MEAKINS  QUALITY  MEANS  HIGHEST  SATIS- 
FACTION FOR  YOUR  CUSTOMER  AND  IN- 
CREASED   PRESTIGE    AND    PROFIT    FOR    YOU. 

We  make  a  large  variety  of  brushes.  Send  us  for* 
catalog  on  our  complete  line — then  order  through  your 

jobber. 


Meakins  &  Sons,  Ltd. 


HAMILTON,  ONT. 


WINNIPEG 


Warehouses: 

LONDON    TORONTO    MONTREAL 


r\ 
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Our   eavestrough  is  still  the 

best  looking  and  best  fitting  in  Canada, 
saving   time   and   solder  in  putting  up. 

The  seam  of  our  Conductor  Pipe  is  absolutely 
tight  and  straight,  and  nothing  but  the  best 
quality  of  galvanized  iron  is  used  in  making  it. 

Corrugated  Roofing  and 

Siding 


RIDGE  ROLL, 

SKYLIGHTS 

CONDUCTOR 
HEADS 

GALVANIZED 
SHEETS 

COPPER 
SHEETS 


VALLEYS 

ELBOWS 

VENTILA- 
TORS 

CONDUCTOR 
HOOKS 

TIN  PLATES 


We   ship    while   others   are   thinking   of  it. 

Wheeler  CS,  Bain 

TORONTO 


11   ! 


*' 
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ACTUAL  PROOF 

of   Superior    Quality    should    be    more   convincing  than    a 
good    reputation    or   any    guarantee. 

Why  not  handle  Screw  Drivers  that  are  provably  better  —  when  they  cost  no 
more?  Drivers  that  are  conspicuous  for  their  quality.  Our  high-grade  Screw 
Drivers  are  in  a  class  by  themselves.  A  sample  will  convince  you  and  our  mod- 
erate prices  will  surprise  you. 

A  test  that  proves  the  superior- 
ity of  our  Drivers 


H  The  cut  shows  a  six-inch  Screw  Driver  (out 
of  stock)  supporting  the  entire  weight  of  a  man 
weighing  184  lbs.  Notice  the  spring  in  the 
blade.    It  was  uninjured  by  the  test. 

\  This  test  shows  the  fine  quality  and  excep- 
tional strength  in  our  "Matchless,"  "Vulcan" 
and  "Hercules"  Drivers. 

H  The  perfect  temper  at  the  point  where  the 
twisting  strain  comes  cannot  be  illustrated,  but 
IT'S  THERE,  and  we  guarantee  every  one  of 
them. 

Two   Popular  Patterns.      The  kind  that  good 
mechanics  are  looking  for. 

THE  MATCHLESS 


-MATX.H.L.ES 


SECTIONAL    VIEW 


■'■!=      i>:''--t 


THE  VULCAN 


CANADIAN  REPRESENTATIVE : 

PRESCOTT  W.  ROBINSON 

695  Victoria  Ave.,  Montreal,  Canada 

THE  BRIDGEPORT  HARDWARE  MANFG  CORP. 

BRIDGEPORT,  CONN.,  U.S.A. 
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PREPARED  DECORATIVE 

BURLAPS 

FOR  WALLS 


SANITARY 

ARTISTIC 
EASILY 

CLEANED 
DUST-PROOF 
ECONOMICAL 

DURABLE 


HARDWARE    DEALERS  WHO 
HANDLE  PAINTS 

and  who  have  not  as  yet  handled  Wall 
Burlaps,  would  find  it  greatly  to  their 
advantage  to  investigate  the  merits  of 
our  Burlaps. 

Painters  and  Decorators  use  large 
quantities  of  our  goods  and  the  dealer 
with  a  stock  on  hand  reaps  the  benefit 
of  this  trade. 

A  sale  of  Burlaps  usually  means 
also  an  order  for  Paints. 

Handled  by  Leading  Jobbers 
of   Wall  Papers,  Paints,   etc. 

Send  for  Samples  and  Prices. 
(SEE    OPPOSITE    PAGE    FOR    FURTHER    PARTICULARS) 

Manufactured  by 


The  Dominion   Oil  Cloth  Co.,  Limited 

MONTREAL 
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PREPARED  DECORATIVE 

BURLAPS 

FOR  WALLS 


DOUBLE  SIZED  and  OIL  COATED 

Made  in  widths  of  30,  36,  45,  54,  60,  72  and  90  inches. 
All  Standard  Shades. 

DYED  DURLAPS 

Made  in  widths  of  36,  54  and  72  inches  only.    A  Good 
Variety  of  Shades. 

LENGTH  OF  ROLLS,  ALL  LINES,  30  and  60jYards 

Economy  and  Durability 

These  are  two  of  the  chief  features  of  our 
Wall  Burlaps  and  if  the  goods  possessed  no 
other  qualities  to  recommend  themselves,  it 
would  still  be  to  your  advantage  to  use  them. 

But  they  do  possess  other  excellent  quali- 
ties, some  of  which  are  mentioned  on  the 
opposite  page. 

Handled  by  Leading  Jobbers  of  Wall 
Papers,  Paints,  etc. 

Send  for  Samples  and  Prices 


Hardware 
Dealers 

who    handle 
Builders'    Sup- 
plies 

should  not 
overlook  put- 
ting in  a  stock 
of  our  Burlaps 
in  order  to  be 
prepared  for 
the  brisk  de- 
mand for  them 
when  the  build- 
ing season  is 
here. 


Manufactured  by 

The   Dominion  Oil  Cloth  Co.,  Limited 

MONTREAL 
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Tough 


Fib 


rous 


Corrosion-  resisting 


London  Bar  Iron  is  absolutely  flawless  and  is  uniform 
throughout. 

Our  methods  of  production  enable  us  to  produce 
this  high-grade  Iron  at  the  LOWEST  PRICES. 

A  trial  will  convince  you  of  its  distinctive  quality,  and 
will  result  in  a  better  grade  of  output  and  big  savings 
for  you. 

London   Rolling   Mill   Co. 

LIMITED    *" 

London,  Ont.,  Canada 

SALES  AGENTS: 

Manitoba — Bissett  &  Loucks,  Limited,  Winnipeg.       British  Columbia — McPherson  &  Teetzel,  Vancouver. 


March  20,  1915. 


HARDWARE     AND     METAL 


33 


^llllllllllllllllllllllllllllllllllllll^ 


PILOT 

SUCCESS 

Warm  Air  Heater 

MAKES  A  TON  OF 
COAL  GO  FURTHER 
AND  PRODUCES  A 
MORE  EFFICIENT 
HEAT  THAN  ANY 
OTHER  HEATING 
SYSTEM. 

The  fire-travel  is  twice 
the  length  of  that  of 
any  other  furnace,  which 
means  that  much  more 
heat  goes  to  the  rooms 
above  instead  of  going 
to  waste  up  the  chimney. 
Large  Air  Space  Be- 
tween Radiator  and 
Combustion  Chamber, 
assures  quick  circula- 
tion. 


Our  New  Patent  Steel-Trussed  Firepot,  which  is  now  used 
in  the  Pilot  Success,  has  a  square  steel  rod  passing-  around 
each  section  of  the  firepot,  through  the  flanges  of  the  pot. 
The  rod  is  situated  about  one  inch  from  the  body  of  the  pot 
and  is  fused  into  the  centre  of  the  flanges. 
This  rod  and  the  flanges  increase  the  radiating  surface  of  the 
pot  92%,  and  render  the  pot  absolutely  free  from  bulging, 
warping  or  contracting. 

This  firepot  is  GUARANTEED  FOR  FIVE  YEARS. 
Gas  firepot  sections  can  be  supplied  for  Pilot  Success  fur- 
naces. 
Let  us  put  the  other  good  selling  features  before  you  now. 

Write  for  catalog. 


The  Hall  Zryd  Foundry  Co.,  Limited 

Hespeler 


Ontario 


WESTERN    AGENCIES: 
G.,  A.  Zryd,  2S8  Princess  St.,  Winnipeg,  Man. 
R.  E.  Leslie,  215  10th  Avenue  West,  Calgary,  Alta. 
Sault  &  Porteous,  160  Third   Ave.,   N.W.,  Edmonton   South, 
Alta. 
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Nothing  Commands  Success  Like  Success ! 

The  old  saying,  in  a  new  connection  with  our  "Success"  oven,  is  proving-  as  true 
as  ever — and  with  reason! 

This  oven  is  one  of  our  new  products,  embodying  all  the.  most  recent  conveni- 
ences and  perfections  of  construction,  to  ensure  to  the  purchaser  a  long  term 
of  satisfying  service  from  its  use.  < 

And  the  business  it  has  already  brought  us  would  go  to  show  that  our  efforts  to 
give  the  buying  public  a  perfect  "Success"  have  achieved  their  purpose. 


No.  70  "SUCCESS"  OVEN 


Removable  heat  deflector — Drop  oven  door — Mica   lights,  showing  the  flame — Glass  oven  door. 
Built  of  polished  blue  iron,  tin  lined,  with  inner  wall  of  asbestos — Electrically  welded  oven  edges- 
Corners,  top  and  bottom  double  seamed. 

Made  in  three  styles,  Nos.  70,  50  and  30,  to  meet  every  phase  of  the  demand  at  your  door 


MXIaryS 


MONTREAL  HAMILTON  "*    Mf  ^*\  _^_^  WINNIPEG         W<  EDMONTON 

TORONTO  IVI        f  lATVC  ST.  JOHN.N.B, 

LONDON  CALGARY  |Vj|        VlUl      /O  VANCOUVER     SASKATOON 
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The  coming  summertime  "fitness  of  things" 

calls  for  the  smooth-operating,  safe  and  satisfactory  oil  stove. 

THE  BON-AMI  OIL  STOVE 

responds  to  the  call,  and  fulfills  all  the  requirements. 


The  Bon-Ami  burns  a  blue  name ;  and  a  blue  flame  is  self-evidence  of  accurately  calculated  and 
perfectly  arranged  combustion — the  right  result,  with  only  the  right  consumption  of  oil. 

The  flame  burns  right  up  to  the  grate,  ensuring  economy  in  cooking  and  no  diffusion  of  heat 
throughout  the  kitchen. 

Removable  safety  glass  tank  and  automatic  feed. 


Are  you  demonstrating  this  stove  to  your  customers  ? 


MONTREAL    HAMILTON 

TORONTO 
LONDON        CALGARY 


McCIarys 


WINNIPEG  EDMONTON 

ST.  JOHN,  N.B. 
VANCOUVER    SASKATOON 
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ICE  CREAM  WHEN  ONE  WANTS  IT AND 

AS  ONE  WANTS  IT ! 


That  is  the  story  of  the  White  Mountain  Freezer — and  thereby  hangs  a  profit  for  you. 

With  the  White  Mountain  Freezer,  ice  cream  can  he  made  at  home  quickly  and  with  ease;  it 
comes  out  firm,  and  velvety-smooth ;  and  one  knows  it  is  absolutely  pure  and  wholesome. 

No  matter  what  your  line,  your  customers,  too,  enjoy  well-made  ices,  and  they  want  them 
pure,  and  just  when  they  are  in  the  mood  for  such  refreshment. 

This  is  your  opportunity! 


Strong  and  durably  made: 

Sound  tubs — Malleable  cast- 
ings— Strong  cans  heavily 
coated  with  tin. 

Simple  and  easy  to  operate : 

Smooth,  uniformly  frozen 
cream  in  three  minutes. 

Clean  and  sanitary: 

Can  dasher,  etc.,  all  remov- 
able for  cleansing. 

The  only  triple  motion  freezer  on 
the  market.  It  is  this  fea- 
ture that  ensures  the  user 
smooth  cream. 


Let  us  send  you  descriptive  literature  from  our  nearest  Branch. 


MONTREAL      HAMILTON 

TORONTO 
LONDON         CALGARY 


MXIaryfc 


WINNIPEG  EDMONTON 
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A    range   with   its  values  all  built   in! 

The  4518  E.S.  is  a  new  range,  built  to  meet  the  characteristic  demand  of  the 
present  time. 

It  embodies  all  the  essential  features  that  ensure  to  the  purchaser — your  cus- 
tomer— the  satisfactory  performance  and  lastingness  of  this  range. 

At  the  same  time  we  have,  so  far  as  consistent,    sacrificed    to    economy    all 
ornamentation,  embellishments  and  "extras"  in  its  construction. 

The  result  is  a  moderate-priced  gas  range,  of  even  unusual  value — its  values 
all  inside  where  they  work  for  the  user — and  for  you. 

Write    and    let    us    tell    you    more   of   this    Range 


LONDON      ST.  JOHN,  N.B. 

TORONTO 
MONTREAL      HAMILTON 


MXIaryfc 


WINNIPEG  EDMONTON 

CALGARY 
VANCOUVER      SASKATOON 
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The  Magnet  Peninsular 

For  Coal  and  Wood  With  Reservoir  and  High  Closet 


No. 
69-18 


Covers 
Six  9  inch 


Size  of  Oven 

18  x  19  x  11| 


Wood  Length  Weight 

22  inches  325 


CLARE  BROS.  &  CO.,  Limited,  PRESTON 

CLARE  &  BROCKEST,  Limited,  Winnipeg      REYNOLDS  &  JACKSOX,  Calgary      RACE,  HUNT  &  GIDDY,  Edmonton 
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A  Coal    ana   Wood   Ranje  wi.tn, 


Show  this  AD 
to  the  first! 
Woman  who 
calls. 

See  whether  its 
new  features  are 
important  or  not. 


mmm  (my 

(formerly  called  the  HIGH-OVEN  Peninsular.) 


oWAK) 


— 6  pot  holes,  4  outside 
and  2  enclosed 


The  HICH  OVEN.     No  stooping  to  attend  to  the 

baking — the  biggest  labor-saver  since  the  days  of  open 

fireplaces. 

Thermometer    and    Chart    at    standing    height — no 

stooping. 

A  Heated  WARMING  CLOSET— handy  to  the  oven. 

A  Huge  STORAGE  for  pans— well  up  off  the  floor. 

A  Clear  SWEEPING  SPACE. 

Beautiful  Porcelain  Enamel  or  Tile  Back. 

GLASS  OVEN  DOOR— with  Enamel  Grease  Guard. 

Inside  Pot  Holes.    No  cooking  odors  in  the  house. 

Toasting  Lever — for  lifting  a  whole  section  of  top. 

Reversible  Coal  or  Wood  Grates — or  Special  Wood 

Grate — Wood-box  26  inches  long. 

The  quickest  OVEN  we  ever  produced. 

Unconditional  GUARANTEE. 

This  is  an  opportunity.     Dealers  should  write  early  for  proposition. 

CLARE  BROS.  &  CO.,  Limited,  PRESTON 

Makers  of  the  HECLA  FURNACE 

CLARE  &  BROCKEST,  Limited.  Winnipeg       REYNOLDS  &  JACKSON,  Calgary       RACE,  HUNT  &  GIDDY,  Edmonton 
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There  is  nothing  you  sell  that  boosts  or  knocks  your 
business  more  than  the  line  of  Stoves  you  handle.  The 
sale  of  a  Stove  or  Range  that  gives  satisfaction  brings 
more  business  to  your  store;  but  what  a  difference  it 
makes  when  you  place  one  that  does  not  work  right! 
Half  the  dealers'  stove  troubles  are  due  to  goods  that 
look  alright  to  the  casual  observer,  but  which  are  poorly 
put  together.  The  loose  joints  are  filled  with  putty,  which 
falls  out  when  the  Stove  is  in  use  a  few  days,  and  then  the 
trouble  begins.  The  draft  takes  the  line  of  the  least 
resistance  and  shortest  cut  to  the  chimney;  the  air  that 
passes  through  the  loose  and  poorly  fitted  joints  to  the 
chimney,  is  the  air  that  makes  the  proper  draft  if  forced 
through  the  fire  pot.  This  is  where  the  Findlay  "Favorite" 
Stoves  and  Ranges  are  strong.  All  the  joints  are  tight 
and  carefully  put  together,  the  covers  and  centres  resting 
firmly  in  their  places.  There  is  no  other  way  for  the  air 
but  to  pass  through  the  fire  pot,  ensuring  a  good  draft. 
This  is  one  of  the  reasons  that  Findlay's  "Favorites"always 
give  satisfaction.  Handle  the'Tavorite"  line,  it  will  mini- 
mize your  stove  troublesand  increase  your  sales  and  profits. 

To  ensure  prompt  and  quick  deliveries  throughout 
the  Maritime  Provinces,  we  are  opening  a  Distributing 
Warehouse  at  Truro,  N.S.,  where  we  will  carry  a  complete 
line  of  Stoves,  Ranges  and  Repairs.  All  orders  sent  to 
H.  H.  Dryden  will  be  shipped  promptly  from  Truro. 

Findlay  Bros.   Company,  Limited 

Head  Office  and  Works:  CARLETON  PLACE,  ONT.    Branch  House:  260  Princess  St.,WINNIPEG 

Wholesale  Jobbers  for  N.  Alberta:  REVILLON  WHOLESALE  LIMITED,  EDMONTON 
Distributing  Agents :       H.  H.  DRYDEN.  Truro,  N.S.        D.  V.  CO""E  &.  CO.,  Calgary,  Aita.        GEO.  D.  HORSMAN.  Vancouver,  B.C. 
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Quality   Talks   For   Itself 

That  is  why  every  year  more  and  more  people  are  buying 

Findlay's 
Favorite  Ranges. 

They  represent 
Satisfaction — 
Satisfaction 
both  to  the 
Dealer  and  to 
the  User. 


IF  YOU  HA  VE  NOT  RECEIVED  OUR  CA  TALOG  No.  54-A  POSTAL  CA%D  WILL  BRING  IT 

Findlay   Bros.   Company,  Limited 

Head  Office  and  Works:  CARLETON  PLACE,  0NT.    Branch  House:  260  Princess  St.,WINNIPEG 

Wholesale  Jobbers  for  N.  Alberta:  REV1LLON  WHOLESALE  LIMITED,  EDMONTON 
Distributing  Agents  :      H.  H.  DRYDEN.  Truro.  N.S.        D.  V.  COPE  &  CO..  Calgary.  Alta.       GEO.  D.  HORSMAN.  Vancouver.  B.C. 
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We  Announce  the 

Kir-Ben    Cast   Iron    Range 


Kir-Ben  Range  with  Standard  Finish.     Also  made  in  Ebony  Finish 
and  in  Nickelled  Finish.     18  and  20-inch  ovens. 

Designed  to  please  those  users  who  require  good  service,  and  those  dealers  who  desire 

to  maintain  a  profit-making  stove  department. 
Although  only  on  the  market  since  December,  reports  from  actual  users  justify  the 

claims  we  make,  and  prove  the  Kir-Ben  to  be  a  real  success  in  baking,  cooking 

and  holding  fire. 
Kir-Ben  Range  Catalogue  is  now  in  preparation,  and  gives  information  respecting 

numerous  special  features.     Send  your  name  and  receive  your  copy  as  soon  as 

ready. 

MADE  TO  SUIT  YOUR  TRADE 


Cast  Iron  or  Brick  Linings. 
Iron  or  Glass  Oven  Door. 


Duplex  or  Dockash  Grates. 
Three  Cooking  Heights. 


Ordinary  or  Extra  Large  Wood  Firebox. 
Ebony,  Standard  or  Nickelled  Finishes. 


Patent  "ECONOMIC"  Damper 

Fully  protected,  exclusive,  and  a  wonderful  working  and  selling  feature. 

KIR-BEN  AGENCY  IS  THE  BEST 
Kir-Ben,  Limited         ...         Almonte,  Ontario 
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Kir-Ben  Agency  is  the  Best 

Following  the  announcement  made  last  month  that  they  had  opened  a  direct  agency 
in  Winnipeg,  we  advise  the  trade  that  we  have  arranged  with 

The  D.  Moore  Company,  Limited,  of  Hamilton 

to  act  as  our  wholesale  jobbing  agents  in 

Manitoba,  Saskatchewan  and  Alberta 

A  special  catalogue  is  being  prepared  for  that  territory  and  will  shortly  be  ready 
for  distribution,  and  may  be  obtained  from  their  Western  Agent, 

J.  A.  Evans,  Market  and  Princess  Streets,  Winnipeg 

1914  Record 

Has  proved  so  satisfactory  that 
new  agencies  are  being  appointed 
rapidly  —  dealers  and  customers 
alike  are  pleased  with  the  special 
features  and  good  results  obtained 


from  Kir-Ben  goods. 


Largest  Furnace 
Line  in  Canada 


Iron  Duke,  Royal 
and  Regal 

lines,  each  in  several  sizes,  and  in- 
tended to  take  care  of  a  certain 
class  of  trade. 

Get  in  touch  with  Kir-Ben  and 
Furnace  Profits. 

New  Line  of  Registers  will  please  you. 

Now  Ready 


Ontario.    Quebec    and    East: 

Kir-Ben,    Limited,    Almonte,    Ontario. 


ADDRESS  NEAREST  OFFICE 

Manitoba,     Saskatchewan    and    Alberta: 

J.   A.   Evans,  Agent,   The  D.   Moore 

Company,    Limited,   Winnipeg. 


British    Columbia: 

D.    MacLachlan,  546  Howe   Street, 
Vancouver,  B.C. 
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THOUSANDS  OF  DOLLARS 


are  being  spent  this  Spring  by  The 
Imperial  Oil  Company,  Limited,  in 
advertising  New  Perfection  Oil 
Stoves  to  the  people  of  Canada  in 
magazines,  farm  papers  and  news- 
papers. 

New  Perfection  Oil  Cook  Stoves, 
for  years  known  as  the  best  that  can 
be  produced,  are  now  MADE  IN 
CANADA  by  The  Perfection 
Stove  Company,  Limited,  Sarnia, 
Ontario. 

When  you  push  New  Perfections, 
you  are  pushing  Canadian  goods 
and  the  best  known  oil  cook  stove 
on  the  market. 

New  Perfection  Oil  Cook  Stoves  are 
durable,  simple  in  operation,  and 
suitable  for  all  kinds  of  cooking  the 
year  round.  Especially  popular  in 
summer  because  they  keep  the  kit- 
chen cool  and  clean. 

Made  with  I,  2,  3  and  4  burners, 
cabinet  tops,  drop  shelves,  towel 
racks,  etc. 

For  Catalogue  and  Price  List 
address  the  nearest  office  of 


THE  IMPERIAL  OIL  COMPANY 


TORONTO 
REGINA 


MONTREAL 
SASKATOON 


LIMITED 

ST.  JOHN 
CALGARY 


HALIFAX 
EDMONTON 


WINNIPEG 
VANCOUVER 


0 


Made  in 


Canada 
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V  STOVES  I 


Domestic    Treasure 
Steel  Range 


One  of  the  Many 

Classy  Ranges 

Made  by  Us 

THE  LEADING  STEEL 

RANGES  ON  THE  MARKET 

ARE  "  ALL  TREASURES  " 

They  include  : 

Sovereign  Treasure 
Premier  Treasure 
Western  Treasure 
Selkirk  Treasure 
Domestic  Treasure 
Doric  Treasure 
and  Sunset 


Treasure 
means  quality 
and  are  made 
in  all  sizes  and 
prices 

We  make    the 

largest  line  of 

Stoves  and  Ranges 

in  Canada 

Domestic 

Treasurehas 

many 

Features 

FrontSectionTop 
lifts  up  for  broiling, 

toasting,  etc. 

Copper  Reservoir, 

Reversible  Right 

or  Left  Hand 

Ventilated  Pat. 

Fire  Box  Lining. 


Domestic  Treasure,  made  in  18"  and  20"  Oven.     No.  6,  9  or  8  Covers. 


The  D.  Moore  Company,  Limited 

HAMILTON,  ONTARIO 
BRANCHES:  John  Burns,  Vancouver,  B.C.;  J.A.Evans,  Market  &  Princess  Sts.,Winnipeg,  Man. 
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The   fascinating   beauty   of 
RECORD  BRILLIANT  STEEL  RANGES 
makes  them  ready  sellers  everywhere 

Made  of  best  quality  blue  polished  steel,  lined  with 
asbestos  mill-board,  and  reinforced  with  the  finest  quality 
fire-resisting'  cast  iron  wherever  necessary  to  protect  the 
steel. 

Handsome,  high  quality  nickel  trimmings. 
Top  is  made  in  three  sections,  removable  anciior  plate 
style,  heavy  and  durable,  with  pouch  feed  and  broiler  door. 
Fire-box  is  extra  large,  with  full- 
size  cast  iron  extension  box  for 
burning  wood  28  in.  long. 
Fitted  with  coal  lining  and  duplex 
or  flat  sifting  grate,  as  desired. 
Door  is  fitted  with  oven  thermom- 
eter. 

Let  us  go  into  full  details  with  you 
as  this  proposition  means  good 
profit  and  universal  satisfaction. 
Write  us  now. 


The  Record  Foundry  &  Machinery  Co. 

Foundries  at  M0NCT0N,  N.B. 

Sale*  Agencies:— Toronto,  322  Daniorth  Avenue; 
Montreal.  480  St.  Paul  St.;  Winnipeg.  152  Henry 
Avenue    East;   Vancouver.    1230  Hamilton  Street- 


TWOPNEW 

"National"  Electric  Irons 

"Made  in  Canada" 

In  introducing  the  "Classic"  and  "Model  B"  Irons,  late 
arrivals  in  the  "National  Family,"  we  are  offering  to  the  trade 
articles  of  high  quality  at  a  reasonable  price. 

Our  wide  experience,  covering  a  period  of   ten  years  as 
manufacturers  of  highest  grade  heating  appliances,  has  been 
combined  with  expert  mechanical  skill  in  producing  an 
Iron  combining  the  following  most  essential  features: 


National  Classic."   Supplied  with  separate  stand. 


Leaf   Unit   Element 
Special  New  Plug 
Proper  Shape 


Non-Arcing  Contacts 
Large  Ironing  Surface 
Perfect  Balance 


Write  for  further  details  and  special  prices. 


The  National  Electric  Heating  Co.,  Limited 

Toronto,  Canada 


Model  B."     Stand  attached. 
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Cabinet 


Another  Gurney-Oxford  Scoop 


One  more  "Business  Bracer"  for  the  Gurney-Oxford  Deal- 
ers. A  complete  line  of  Oil  Stoves  and  Heaters,  and  truly  a 
splendid  one.  All  blue  flame  burning  stoves  of  heavy  steel 
build,  with  beautiful  white  enamel  chimneys  and  black  satin 
finish.    A  line  guaranteed  in  every  respect. 


Gurney-Oxford  Dealers  don't  go  around  with  a   grouch 
because  of  "War  Times."  They're  getting  the  benefits  of  the 
Gurney  "Business  Boosters"  that  brains  are  planning  for 
them  every  day.    This  Oil  Stove  game  is  a  Business  Booster 
and  a  real  good  one. 

Country  Folks  especially  will  want  oil  stoves  very  soon  and 
if  you've  got  the  sole  agency  in  your  town  for  the  Gurney- 
Oxford  Line  you'll  sure  reap  nice  profits  and  do  "More 
Business  Than  Usual."  A  sample  in  your  window  and  one 
or  two  on  the  Store  Floor  will  stimulate  your  business  in  the 
slowest  months. 


Swell  Your  Summer  Sales 


Thousands  of  dollars  are  being 
spent  in  the  towns  and  rural  dis- 
tricts   advertising    Oil    Stoves. 
Real  Good  Advertising  which 
is  going  to  send  many  purchas- 
ers to  your  Store  on  the  hunt  for 
oil  stoves,  and  if  you've   got  a 
Gurney-Oxford   to   show   them 
they'll  buy  right  on  the  dot.  For 
the  Gurney-Oxford  Line  are  "Good  Lookers"  as  well  as  good 
workers,  and  you  can  guarantee  them  from  the  word  "Go." 
We'll  stand  right  behind  you. 


No.  22-G 


IURNEMFOR! 


TheiGurney  Foundry  Co.,iLimited 


Montreal 


Hamilt 


amnion 


TORONTO 

Winnipeg 


IURNEY0XF0RD! 


Calgary 


Vancouver 
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Big  Feed  Door — Extra  Deep  Ashpit 


Made  in  Four  Sizes 


Quality  is  built  into  every  inch 
of  the 

ENTERPRISE 
BLAZER 

Warm  Air  Furnace 

Boost  the  Enterprise  and  you'll  land 
more  clear-cut,  good  profit  furnace 
contracts  than  have  ever  come  your 
way  before.  You'll  win  them  fairly 
on  a  straight,  show-down  basis. 


These  are  only  the  "High  Spots"  in  this 
Furnace  Proposition. 

Here  are  four  reasons  why  you  should  write  to  us  and 
ask  for  further  details.  For  you  aren't  going  to  pass 
judgment  on  this  kind  of  a  proposition  until  you've 
gotten  all  the  facts. 

Selling  Co-operation 

Helpful  selling  sugges- 
tions for  you  and  a  very 
thorough  system  of  follow- 
ing up  every  one  of  your 
prospects. 


Exclusive  Agency 

Just  one  Enterprise  Blaz- 
er dealer  in  every  town.  It's 
"first  come,  first  served." 

Best  Value  Furnace  Made. 
Straight  Casing,  Direct 
Draft  Damper,  Extra  Large 
Flues,  Triangular  Grates, 
Big  Badiating  Surface, 
Common  Sense  Fire  Pot. 
Just  the  thing  for  low- 
down  cellars. 


Let  us  put 
our  full 
proposition 
before  you 
now. 

Write ! 


Free  Advertising  Matter 

All  the  printed  matter 
you  can  use  —  and  good 
convincing  stuff,  too. 


Patent  Fire  Pot 

Note  the  Flange,  the  Ribs  and  the  Great  Weight. 


'Byi(»ipgt# 


Foundry  Co.  Sackyille,N.B. 


O-Rib-0  Mnfg.  Co.,  Ltd. 
233  Stradbrooke   Ave. 
Winnipeg.  Man. 


Distributing  Agencies: 

W.  T.  McArthur  &  Co.,  Ltd. 
1128  Homer  Street 
Vancouver,  B.C. 
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Davidson's 


"Frost  River" 
Refrigerators 


Made  entirely  of  Sheet  Steel  — 
Galvanized. 

The  exterior  is  finished  in  a  beau- 
tiful French  Grey  with  decorated 
panels  and  corner  scrolls.  The 
food  chamber  is  coated  with 
white  enamel  and  is  delightfully 
dainty  and  clean  in  appearance. 
Locks,  hinges  and  handles  are 
solid  brass,  polished  —  they  are 
also  fitted  with  roller-bearing 
castors  which  make  them  very 
easy  to  move. 

All  Inside   Parts  Are  Remov- 
able For  Cleaning  Purposes 

The  All  Steel  Body  cannot  warp, 
shrink  or  fall  apart,  and  with 
care  should  last  a  lifetime. 

Made  in  three  sizes:  Nos.  22,  24, 
26. 

Booklet  with  all  particulars  sent 
on  application. 


We  are  also  the  makers  of 
the  celebrated  brands  of 
Enamelled  Ware: 

Colonial 
Premier 
White 
Sterling 
Crescent 

Each  piece  is  labelled  and 
guaranteed  to  stand  hard 
wear. 


Japanned  Water 
Coolers 

Nicely  Japanned  in  Blue, 
Green  or  French  Grey  and 
attractively  decorated. 
Nickel-Plated  Faucets. 
6  sizes,  2,  3,  4,  6,  10  and  15 
gallons.  Can  also  be  sup- 
plied with  excellent  Carbon 
Filters  in  4  sizes  only,  3,  4, 
6  and  10  gallons. 
Each  Cooler  packed  careful- 
ly in  separate  case,  ensures 
delivery  in  perfect  condition. 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

Montreal 


Toronto 


Winnipeg 


feffiriffirtil^raifriffi^^ 
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"VICTOR  BLADE- 

Canadian  Made" 


'VICTOR" 
HACK  S  A  W 
BLADES  are 

used  in  most  of 
the  Factories  of 
Canada  because 
they  have  elim- 
inated breakage 
and  PROVED 
CONSIST- 
ENTLY DE- 
PENDABLE. 


If  you  value  a  repu- 
tation for  giving 
First-Class  HACK 
SAW  SERVICE, 
specify  "VICTOR 
FLEXIBLE 
BLADES  —  MEDI- 
UM" on  the  next 
order  to  your  Job- 
ber. 


The  Victor  Saw  Works,  Limited 


HAMILTON,  ONTARIO 
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Facts  About  Dazey  Churns 

More  than  350,000  are  now  in  use  in  hundreds  of 
thousands  of  homes,  in  every  part  of  the  world. 

In  practically  every  town  in  the  United  States  and 
a  great  many  Canadian,  responsible  Dealers  in  Hard- 
ware sell  and  recommend  Dazey  Churns. 

Are  carried  in  stock  by  more  than  150  of  the  Largest 
Hardware  Jobbers  in  the  United  States  and  many 
foreign  countries. 

That  they  are  undoubtedly  the  greatest  advance- 
ment of  the  last  century  in  churn  making  — 
combining  Simplicity  with  a  Scientific  Principle  ot 
separation  of  butter-making  properties  of  the  cream 
— resulting  in  the  production  of  a  perfect  granular 
butter  in  the  marvelous  time  of  2  to  6  minutes. 

That  they  have  revolutionized  butter-making  — 
actually  resulting  in  nothing  short  of  a  national 
conversion. 

Special  Prices  to  the  Canadian  Dealers.  Catalog  and 
information  on  how  to  increase  your  churn  business 
will  be  sent  upon  request. 
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Frothingham  &  Workman,  Limited 

199-203  St.  Paul  Street 
MONTREAL 

* 

The  street  numbers  have  been  revised,  but  we  are  still 
doing  business  at  the  same  old  stand 


Newest 

Lines 

of 

Modern 

Shelf 

Hardware 

and 

Cutlery 


Headquarters 

for 

Lowmoor  Iron 

Norway  Iron 

Angles 

and 

other 

Heavy  Goods 


We  Stock  Manufacturer's  Brands  Only 

When  you   buy  an  article    bearing  the  maker's  name,  you 
know  what  you  are  getting. 

MAIL    ORDERS    RECEIVE    PROMPT    ATTENTION 
ALL  ORDERS  FILLED  AT  LOWEST  MARKET  PRICES 
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Our  New  Poultry 
Fence  is  the  Acme 
of  Poultry  Fences 


Built  on  miniature  scale  of 

farm  fence  interwoven  with 
parallel  wires  and  hinge  joints  so  it  stretches  to  posts 
straight,  even  and  nice  without  buckling,  bagging 
or  sagging. 

It's  so  stiff  and  satisfactory,  it  does  not  require  top  rail  and  base-board  or  so  many 
posts  as  old  style    netting. 

It's  not  merely  a  substitute  for  old  style  netting.  It's  something  much  better  for 
the  consumer  and  sells  on  sight.  It's  the  strongest,  cheapest,  most  sightly  and  best 
fence  for  the  purpose  yet  invented. 

Made    in    heights    from    12  to  72    inches.        Galvanized.        Put    up  in    150-foot    rolls. 


The  Wide- 

Awake 

Dealer's 

Big 

Opportunity 


Identify  your  store  with  a  movement  for  better,  cleaner  and  more  sanitary  front  and 
back  yards.  SANITARY  FENCING  is  recognized  everywhere  as  the  necessary  factor 
in  this  great  movement. 

Poultry  Netting  Staples  Barb  and  Plain  Wire  for  Fencing 

Fencing  Pliers  Wire  Stretchers 


WHOLESALE  DISTRIBUTORS 


CAVERHILL,  LEARMONT  &  CO. 


Head  Office  and  Warehouses 
MONTREAL 


BRANCH 

1073  Hamilton  St. 
VANCOUVER 
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GOOD 


GOODS 


AGGRESSIVE 


ADVERTISING 


BETTER 


BUSINESS 


We  leave  no  stone  unturned  to  make  your  file 
trade  pay  you  more  profit. 

First:  We  give  you  GOOD  GOODS  in  the 
"Famous  Five": 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(Made  In  Canada) 

They  are  files  of  a  half-century's  experience  and 
prestige.  The  finished  product  of  five  great  plants 
— producing  60,000,000  files  each  year.  Made 
under  strictest  supervision — from  steel  to  file.  Uni- 
form in  quality — and  of  the  very  highest  grade. 

Second :  We  back  these  goods  with  aggressive  advertising  —  from 
year  to  year.  We  reach  every  class  of  possible  buyers — through  the 
leading  publications  of  various  trades. 

Third:  We  focus  90%  of  the  file  demand  on  our  brands.  We  educate 
buyers  to  the  right  way  of  using  files.  This  means  a  substantial  in- 
crease in  their  purchase  of  files. 

You  can  materially  increase  your  file  trade  by  lining  up  with  the 
"  Famous  Five." 

Write  to-day  for  "File  Filosophy"  and  our 
complete  trade  catalog. 

NICHOLSON  FILE   COMPANY 


PORT  HOPE 


JOBBERS 
EVERYWHERE 


ONTARIO 


March  20,  1915. 
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Creating  a  Standard  of  Excellence 


*  #  * 


•»  *  * 


Excelling  Other  Standards  Heretofore  Created 


Tandem  I 

Trucks  fflf 

Doors  can 

swing  out.  (J 


Universal 

favorite  for 

Garage, 

Factory 

and 

Barn  Doors. 


llllllllllllllllillllllllllillllllllllllllillllilllll^ 

AMERICA 
TROLLEY  HANGERS 

IMITATED  EXTENSIVELY 

BUT 

UNSUCCESSFULLY 


I 


Id 


THE  HATCH  TROLLEY  HANGER 

the  Last  Word  in 
BARN  DOOR  HANGER  VALUES! 

More  ACTUAL  PROFIT  is  BEING  Made  by  Dealers  on  This 

Hanger   Than    on    Any  Other  TWO   on 
the  Market. 


TROLLEY  TRACK 

Reliability  and  a  Maximum 
of  Good  Service. 


MADE  IN  CANADA 


Canada  Steel  Goods  Company,  Limited 

Hamilton,  Canada 
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Flashlights,    Hand    Lanterns, 

Incandescent    Lamps   and 

Electric  Specialties 

offer  exceptional  opportunities  for  profit. 


Reliable  as  a 


Repeats  itself  and  its  sales.  As  producers  of  the  biggest 
trade  pullers,  it  is  our  aim  to  bring  before  you  the  differ- 
ent type  of  Franco  products  that  are  bound  to  show 
results. 


The  "Penlite" 

that  has  been  "The  Flashlight"  and  will  remain  so,  owes 
its  success  to  Franco  manufacture,  which  means  perfection 
in  mechanism  and  quality.  Its  profitable  handling  has 
been  well  demonstrated. 


Hand  Lantern  with  Radio  Nitrogen  Battery 

The  latest  of  the  Franco  Products.  Entirely  novel,  and 
will  give  far  more  light  and  more  than  double  the  lasting 
power  of  other  hand  lanterns  similarly  constructed.  Fitted 
with  attachments  so  no  manipulation  is  necessary  to  insert 
renewal   Battery. 

Always  the  latest  and   best   in  electrical   novelties. 

Our  new  illustrated  Spring-  Catalogue  will  be  ready  for 
distribution  April  1st,  showing  many  new  additions  to  the 
Franco    line. 

Franco     Products    are    sold    through    various    distributors 
throughout    the    country    to    insure    prompt    deliveries., 
Write    for    Booklet    and    Prices,    and    we    will    quote    and 
name    you    distributor    in    your   locality. 

Interstate  Electric  Novelty  Co. 

of  Canada,  Limited 
220  King  St.  West,  TORONTO.  ONT. 


I  ^^  ■      ___  _     ■   ""iTj 


CTBF 
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E.  T.  WRIGHT  CO. 

LIMITED 
HAMILTON  CANADA 

Manufacturers  of 

"Made  in   Canada"  Goods 


GALVANIZED    WAKES 


PERFECTION 
CHERRY 
STONERS 


CANADA    FLY    KILLERS 


"WRIGHTLIGHT" 

(Patented) 
The    only    Lantern    made   with   Patented 
Undetachable  Wire  Lugs  and   self-erect- 
in  gr  bail. 


CARPET  BEATERS 


LUNCH    BOXES   AND    DINNER    PAILS 

Tin,   Japanned   and   Canvas   Folding:. 


Write  for   catalog. 
Special    prices    on    quantity  lots 


"CANUCK"  BREAD  MIXERS 


OILERS — STEEL,  JAPANNED 
AND  COPPERED, 


ONTARIO  FLY  KILLERS 
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The 

OAK 

SATISFACTORY 

WEAR 
GUARANTEED 

Oak  leaves  are 
used  in  this 
design  to  orna- 
m  e  n  t  the 
handles  of  the 
various  articles 
made,  also  the 
bowls  and 
blades  of  all 
fancy  pieces. 

This  artistic 
effect  thus  pro- 
duced is  most 
attractive,  and 
is  c  o  m  b  i  ned 
with  the  well- 
known  high- 
grade  quality 
guaranteed    by 

WM.  ROGERS 
&  SON 

For  nearly  fifty 
years 

The 

Wm.  Rogers 

Mfg.  Co., 

Limited 

NIAGARA    FALLS 
CANADA 


Successors  to  the  Caua- 
iliau  Branch  of  the 
Win.  Rogers  Mfg..  Co., 
Meiiden,   Conn. 
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The 
Kensington 


is  plated  on  the 
highest  g^ade 
Nickel  S  i  1  ver 
base,  with  the 
metal  so  dis- 
tributed by  the 
most  improved 
methods  of 
manufacture  as 
t  o  produce  in 
every  piece  the 
m  a  x  i  mum  of 
strength  and 
stiffness  with- 
out superfluous 
weight. 

The  pleasing- 
outline  of  the 
K  e  n  s  i  n  gton, 
with  its  ex- 
treme simplic- 
ity, c  o  in  bines 
to  furnish  a  n 
effect  not  ex- 
celled by  the 
latest  and  best 
colonial  de- 
signs in  ster- 
ling silver. 

This  pattern 
bears  an  unlim- 
ited guarantee 
of  satisfactory 
wear  to  the 
user. 


The 

Wm.  Rogers 

Mfg.  Co. 

Limited 

NIAGARA    FALLS 
CANADA 


.Successors  to  the  Cana- 
dian Branch  of  the 
Win.  Rogers  Mfg.,  Co., 
ilerirlen,    Conn. 
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The  Only  Canadian  Made 

Freezer  on  the  Market 


The 
Dana  Peerless 


Wt  also  Manufacture  : 

Wash  Boards  (Made  in  13  styles) 

Wooden  Pails 

Wooden  Wash  Tubs 

Bake  Boards 

Bread  Plates,  Mops 

Egg  Crates,  Clothes  Pins 

and  other  specialties. 


In  choosing  a  first-class 
Freezer  to  manufacture 

in  Canada  for  the  Canadian 
trade  we  decided  on  the  Dana 
Peerless  Freezer  as  being  the 
Fastest  Freezer,  the  Most  Eco- 
nomical, Simplest  and  the 
Easiest  Turned. 

These  Freezers  will  cost  you 
less  money  than  imported  ones 
of  equal  merit,  finish  and  qual- 
ity, and  every  Peerless  Freezer 
you  buy  is  helping  to  fill  the 
dinner  pail  of  Canadian  work- 
men employed  in  their  manu- 
facture and  of  increasing  the 
volume  of  trade  at  home,  rather 
than  of  sending  our  Canadian 
money  to  a  foreign  country. 

We  offer  them  to  the  Hardware 
Dealers  of  Canada  on  a  basis 
that  will  yield  a  round  profit  of 
50  per  cent. 

Booklets  with  prices  and  de- 
scription of  technical  features 
of  the  Dana  Peerless  on  request. 

Manufactured  and  sold  for  40  years  in 
U.S.A. 

Manufactured  and  sold  in  Canada,  backed 
by  our  full  guarantee  of  satisfactory  per- 
formance and  quality  of  material  and 
labor  for  one  year  without  a  complaint 
from  any  source  or  any  cause. 

Order  from  your  jobber  or  direct 


The  Wm.  Cane  &  Sons  Co.,  Limited 

Newmarket,  Canada 
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^Original 

SOLID  GLOBE 
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PAILS 


MOP  WRINGERS  = 


ACME  BUTTER 
MOULDS 


al 


CANE'S 
WOODENWARE 

HAS  A  CONSISTENCY  OF  DISTINC- 
TIVE QUALITY  WHICH  LINKS  CUS- 
TOMER AND  DEALER  CLOSER  AND 
CLOSER  TOGETHER.  NOTHING  BUT 
THE  BEST  SEASONED  MATERIALS, 
SKILLED  CANADIAN  LABOR,  UP-TO- 
DATE  EQUIPMENT  ARE  EMPLOYED 
IN  THEIR  MANUFACTURE. 

THESE  GOODS  OPEN  A  PERMANENT 
ROAD  TO  BETTER  PROFIT. 

Write  for  catalog  and  prices. 

The  Wm.  Cane  &  Sons 
Company,  Limited 

NEWMARKET,  ONTARIO 


If 


BAKE  BOARDS 


AesSlandarc 
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You  Can  Sell 


Every  One 


SHam®  SIP©MT  EMG 


ARMER  and  Cityman 
— Hunter  and  Trap- 
shooter — Men  who  buy 
on  QUALITY  and  Men 
who  buy  on  Price — 
YOU  can  most  profit- 
ably fill  their  needs  to 
their  entire  satisfaction 
with 

The   Remington   Arms-Union 
Metallic  Cartridge  Co. 

(Contractors    to     the      British      Imperial     and 
Colonial  Governments) 


CANADA 


March  20,  1915. 
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frmmeton, 


V\nTH  a  century's  experience  in  supplying  world-wide 

wants — and    with    a    hundred    years'    reputation    for 

QUALITY  LEADERSHIP— we  have  a  proposition  that 

spells  "Profits  and  Prestige"  for  dealers  from  coast  to  coast. 

We  suggest  that  you  write  us  to-day  for  full 
details  of  our  Arms  and  Ammunition  Advertis- 
ing Campaign  in  Canada.  It  is  endorsed  by  your 
Jobber — and  planned  to  make  more  money  for 
you. 

The  Remington  Arms-Union  Metallic  Cartridge  Co. 

(Contractors  to  the  British  Imperial  and  Colonial  Governments) 
WINDSOR CANADA 


Jobbers  Everywhere 


N^g£— rv£gJB^ 


Windsor  Works — One  of  the  four  great  Remington-U.M.C.  plants 
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PARKER'S 

REINFORCED  SLIDE 
SOLID  JAW 

SEMI-STEEL  VISES 


SWIVEL   BASE 

No.  229.     314-in.  Jaws.    Weight    36  lbs. 


239.  33/4 

249.  414 

259.  4% 

269.  5i/2 

279.  sy4 


54  ' 

75  ' 

95  ' 

143  ' 

185  ' 


STATIONARY  BASE 

No.  29.     314-in.  Jaw.     Weight     31  lbs. 


39.  334 

49.  4l/4 

59.  43/4 

69.  51/t 

79.  6i/4 


47 

66 

81 

123 

150 


a 

a 
it 

a 


PARKER'S  SEMI-STEEL  VICTOR  VISES 


WITH  SWIVEL  JAW 


SWIVEL 

BASE 

STATIONARY 

BASE 

.  270. 

3i/4-in. 

Jaw; 

3.    Weight 

32  lbs. 

No.  370. 

3i/4-in. 

Jaws. 

Weight 

25  lbs. 

271. 

3% 

a 

tt 

49   " 

371. 

3% 

<{ 

1 1 

40   " 

272. 

4y2 

tt 

a 

69   " 

372. 

4y2 

tt 

a 

59   " 

273. 

5 

ii 

tt 

86    " 

373. 

5 

n 

a 

73    " 

274. 

5y2 

tt 

a 

117   " 

374.' 

5y2 

a 

a 

98    " 

ASK   FOR   VISE   CATALOG,   SHOWING   FULL   LINE. 


WHOLESALE   DISTRIBUTORS  : 


CAVERHILL,  LEARMONT  &  CO. 


Head  Office  and  Warehouses 
MONTREAL 


BRANCH 

1073  Hamilton  St. 

VANCOUVER 


Marcl 

i  20,  1915. 
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STEEL 

THE 

COMPANY  OF  C, 

LIMITED 

HAMILTON,  CANADA 

4NADA 

BRIGHT  WIRE 
GOODS 

CUT  NAILS 

RIVETS  AND 
BURRS 

CARRIAGE  TOP 
MATERIAL 

SHOT 

LEAD  PIPE 

WING  BOOT 
CALKS 

FORGINGS 

PIG  IRON 

PUTTY 

CORRUGATED 
FASTENERS 

TACKS 

STAPLES 

WIRE  HOOPS 

SPIKES 

COTTER  PINS 

PROMPT 
SHIPMENTS 

WROUGHT  PIPE 

IRON  and  STEEL 
BARS 

WOOD  SCREWS 

WIRE  and  WIRE  NAILS 

"BAY  STATE" 
TIRE    BOLTS 

"TIGER"  WHITE  LEAD 

HORSESHOES  and 
HORSESHOE  NAILS 

"Bell"  and  "MRM" 
Brands 

HAMILTON 
VICTORIA 

WINNIPEG 
HALIFAX 

SALES   OFFICES : 
MONTREAL                  TORONTO 
VANCOUVER              ST.  JOHN 
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x^e  Quick  Sale 
Quick-Shift 

MADE  BY 

FERNALD 

holds  the  speed  record 
for  sales  all  along  the 
line  from  manufacturer 
to  retail  customer. 
Long  ago  it  sold  itself 
over  the  million  mark 
— and  for  just  one  rea- 
son. Because  it  does 
quickly,  quietly  and 
well  the  work  it  was 
made  to  do. 


HARDWARE 


R 


n 


E 


This  sturdy,  all-steel 
Quick-Shift  is  known 
wherever  people  drive 
as  the  quickest,  easiest 
change  from  shafts  to 
pole,  and  the  one  sure 
cure  for  shaft- rattle. 

Packed  in  dozen  lots,  each  pair 
in  an  attractive  carton.  Ask 
your  jobber. 

Fernald  Manuf  a  c- 
turing  Co.,  Inc. 

North  East,  Pa. 


NEVERSLIP 

CALKS 


AND 


SHOES 


No.  1 


Firm  Footing   For 

Horses  On 

Slippery   Roads 

Save  horse  shoers  and 
horse  owners  much  time 
in  keeping  horses  sharp 
shod,  as  they  are  very  dur- 
able and  wear  sharp  with 
use — they  are  protection 
for  horses  against  slips 
and  falls. 

Tell  horse  owners  about 
them  and  get  horse  shoers 
to  supply  them. 

Sure   "re-order   getters"    and 
good  profit  makers. 

Writ*  us    for    booklet  "T"— it    give, 
full  particulars. 


No.  4 


No.  5 


Keystone 


ALLNEVERSLIPS  HAVE  RED  TIPS. 

The  Neverslip 
Manufacturing  Company 

U.S.  Factory:  New  Brunswick,  N.J. 


Canadian  Factory  and  Office; 


559  PIUS  IX  AVENUE 


MONTREAL 


Mareh  20,  1915. 
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The  Palmers  Patented 

HAMMOCKS,  COUCH  HAMMOCKS 
AND  ACCESSORIES 


Ml.  W 


Write  for  Catalogs  and  Price  List 


THE  I.  E.  PALMER  COMPANY 

ARAWANA  MILLS  MIDDLETOWN,  CONN.,  U.S.A. 

New  York  Office,  55  Worth  Street 
Canadian  Office,  200  McGill  Street,  Montreal,      R.  N.  SCOTT,  Representative 
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MACKENZIE   BROS. 


WINNIPEG 


WESTERN   JOBBERS   FOR: 

"Royal-Rochester"   Nickel-Plate,   Galvanized  and  Tinware. 
"Royal-Rochester"  Electric  Goods. 

"Star-Line"  Cannon  Ball  and  20th  Century  Barn  Door  Hangers. 
"Star-Line"  Tank  Heaters,  Wire- Stretchers,  Hoists,  etc. 
"Delphos"  Oil  Cans  and  Gasoline  Cans. 
"Heider"  Eveners,  Neckyokes,  Doubletrees,  etc. 
"Macfarlane  &  Robinson"  English  Enamelware. 
"Shur-Edge"  Pocket  Cutlery — Indestructible  Handles. 
"McGlashan-Clarke  Co."  Table  Cutlery,  Electro  Plate  and  Solid 

Nickel  Silver  Flatware. 
"Sadler  &  Haworth"  Leather  Belting. — "One  Minute"  Washing 

Machines. 
"Barnet"  Refrigerators. — "Hamilton  Whip  Co."  Whips. 
"Vacuum"  Sweepers. — "Vacuum"   Washers. — Many  other 

Specialties. 

GREAT  SELLERS-EVERY  ONE  OF  THEM— AND  PRICES  RIGHT. 
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MACKENZIE    BROS. 


WINNIPEG  I 


"HELICAL"  Door  Spring 


The    "BEITON"    Door 
Cheek    and    Spring. 


Regulating 
Spring   Hinge. 


"Invincible"  Floor 
Spring. 


There  is  an  abundance  of  profit  and 
satisfaction  in  selling 

NEWMAN'S  LINES 

of  SPRING  HINGES,  FLOOR  HINGES,  DOOR  CHECKS  and  SPRINGS  OF 
ALL  KINDS,  PANIC  BOLTS,  FANLIGHT  GEARING,  Etc. 

Be  sure  to  get  lists  and  full  particulars  now. 

WM.  NEWMAN  &  SONS,  Limited 

BIRMINGHAM,   ENGLAND 

ENQUIRIES  TO 

FREDERIC  SARA  &  COMPANY 
326  Ninth  Ave.  West,  Calgary,  Alta. 


Kod   Spring. 


March  20,  1915. 


HARD  W  ARE   AND   M  E  T  A  L 
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It's   Easy   to  Sell  This   Mitre  Box 


Your  customer  will  see  at  first  inspec- 
tion that  it  insures  speed  and  accuracy 
in  angle-sawing.  And  thete  are  many 
other  strong  points  that  will  also 
appeal  to  him  ;  for  instance,  the  saw 
supports  may  be  instantly  locked  at 
either  a  positive  or  an  intermediate 
angle.  A  graduated  arc  and  index 
plate  show  where  to  set  saw  for  any 
cut.     Gauges  may  be  set  to  stop   the 


MILLER 5  FALLS 


saw  at  any  depth  required.  Length 
gauge  permits  sawing  duplicate  lengths 
with  one  adjustment.  Simple  auto- 
matic device  holds  saw  guides  when 
raised  to  highest  point  aid  releases 
instantly.  Slotted  support  is  always 
immediately  beneath  the  saw  and 
holds  the  work  to  prevent  splintering 
at  end  of  cut. 


LANGDON  ACME   MITRE 


BOX  IMPROVED 


Have  you  Millers  Falls  Hand  Dril.. 
1980,iHack  Saw  1027,  Breast  Dril 
112,  yBit  Brace  872  and  Bench 
Drill  Press  210  in  stock  ?  The 
time-and-labor-saving  qualities  of 
these  new  Millers  Falls  Tools  make 
them  popular  with  every  mechanic. 
Send  for  catalog  describing  our 
complete  line. 


MILLERS  FALL5 


MILLERS  FALLS  COMPANY,  Millers  Falls,  Mass. 


iitay-: 


QUALITY    FIRST- 
THEN    PROFIT 

— That's  our  policy  in  making  Marble  products.  And  that  policy  has  won  for  Marble 
products  an  enviable  reputation  among  good  -sportsmen  all  over  the  world.  The  Marble 
reputation  for  quality  is  an  asset  to  you  dealers  who  sell  Marble  Goods. 
Stock  up  now  on  Marble  Knives  and  Safety  Axes  for  the  Spring  and  Summer  seasons. 
They're  quality  goods,  reasonably  priced,  that  will  sell  at  a  showing  and  afford  you  the 
right  profit.    AJsk  your  jobber  or  write  us. 


MALE'S 

IDEAL  HUNTING  KNIFE 

—A  knife  with  a  world-wide  reputation — won  by  its 
quality,  serviceability  and  beauty  of  design  and 
finish.  Blade  is  adapted  to  both  sticking  and  skin- 
ning. Oval  ground  at  back  for  chopping  bones,  etc. 
Every  Ideal  is  carefully  tested  and  fully  guaran- 
teed. Handles  of  laminated  leather  or  genuine  stag- 
horn.  Pour  sizes — 5,  6,  7  and  8-inch  blades,  at  $2.25 
to  $3.50  list. 

Marbles  woodcraft  knife 

—Entirely  new  In  design.,  Contains  all  features 
necessary  for  sticking,  skinning,  cleaning,  cutting 
up,  slicing,  etc.  Four  and  one-half  inch  bevel  blade, 
thick  at  back,  tapers  to  point  giving  all  needed 
strength,  as  well  as  serving  every  purpose  of  a  thin- 
bladed  knife.  With  leather  handle,  complete  with 
shenth,  $1.50  list.     Guaranteed. 


Marbles 

SAFETY  AXE 


"The  Handiest  Tool  a  Sportsman  Ever 
Carried." 

The  nickel-plated,  spring-hinged  guards 
are  lined  with  lead  and  fold  into  the 
handle.  The  blades  are  made  of  tool  steel, 
carefully  tempered  and  sharpened.  The 
metal  handles  are  drop  forged  and  will 
never  break.  Side  plates  are  of  rubber. 
The  wooden  handles  are  of  selected  hick- 
ory, and  have  nickel-plated  steel  guard 
and  lining — for  groove  in  handle.  Made 
in  several  styles  and  grades,  listing  at 
$1.50   to   $3.00. 

Two  of  the  most  popular  numbers  are 
shown  here — No.  2,  metal  handle,  list  price 
— $2.50.     No.  6,  hickory  handle— List  $1.50. 


TRADE    SUPPLIED   BY  JOBBERS. 

Write    for    latest    trade    catalog    showing;    Marble's    Game    Getter    Gun    and    60 
Specialties  for   Sportsmen. 

Marble  Arms  &  Mfg.  Company 

5350  Delta  Avenue,  Gladstone,  Mich.,  U.S.A. 


March  20,  1915. 
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Bailey  Iron  Planes 


"Bailey"  Iron  Planes  have  been  in  use  for  nearly  fifty  years,  and  are  the 
recognized  standard  for  Planes  of  this  type. 

While  retaining  all  the  original  features,  many  valuable  improvements  in 
construction  have  been  added  from  time  to  time.  Only  the  finest  materials  and 
the  best  workmanship  are  used  in  their  manufacture. 

These  planes  are  now  made  in  our  Canadian  Works,  where  we  are  pre- 
pared to  make  immediate  shipment  of  all  orders  sent  us. 

Always  insist  that  your  order  be  filled  with 
Planes  made  by  THE  STANLEY  RULE  & 
LEVEL  CO.,  which  carry  with  them  a 
GUARANTEE  backed  by  a  Company  that 
has  been  manufacturing  Carpenters'  and 
Mechanics'  tools  for  over  half  a  century. 


Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


V/M/MM/M/J/MMMMMMMMM/m/M^^ 
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"Made  in  Canada"  Is  Our  Motto 


You  are  absolutely  safe  in  every  way 
when  purchasing 

Ventiplex 

Sweat  Pads — Housings— Saddle  Blank- 
ets. They  arc  a  well-manufactured  and 
well-finished  product,  absolutely  curing 
and  preventing  gall  sores.  Can  be  washed 
when  soiled  and  will  always  retain  their 
shape.  Wc  earnestly  urge  you  to  place 
vonr  order  now. 


Handsome  Window  Sign  on  request,  address  Dept.  D. 

Burlington  Windsor  Blanket  CoM  Limited 

793  King  Street  West,  Toronto,  Ontario 


THE  HERBERT  MORRIS  CRANE  &  HOIST  COMPANY,  LIMITED, 


PETER     STREET 


IT.OL,s,I„«.Ts-....^-c..,s,».-c.  JAetCPlfo,    February  15,1915, 

Mr.  Dealer :- 

Now  is  the  time  to  prepare  for  the  return  of  good 
business  in  the  Spring.   Your  customers  are  going  to  ask  you  for 
"Canadian -Built  Chain -Blocks"  and  their  faith  in  you  will  certainly 
be  increased  when  you  are  able  to  give  them  promptly  what  they  want. 

And  when  they  get  their  Morris  chain-block  home  on 
the  job,  and  they  find  how  fast  and  yet  how  easily  it  takes  up  the 
load,  their  respect  for  you  as  a  man  who  handles  "good  goods"  will 
be  more  firmly  established  than  ever  before. 

Yours  truly, 

The  Herbert  Morris  Crane  &  Hoist  Company, Limited. 


MRM. .RVH 


General  Manager. 
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Made/in 
La.SaHeJll 

\\fepclox 


BIG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — five  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

►-    His  keys  are    large,    strong,    easy   to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch —  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  ^oo  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter.  . 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buj. 
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COLD  BLAST  LANTERNS  mm, 


1915  Model 

Scientifically 
constructed, 
and  embodies 
all  improve- 
ments neces- 
sary to  a  well- 
working, 
durable  and 
efficient 
Lantern. 

BURNS  32 
HOURS 
WITH  ONE 
FILLING. 


w 


Improved 
Automatic 
standing 
Bail  Filler. 
Collar  placed 
in  fount  at 
angle  allow- 
ing use  of 
funnel  for 
filling  with- 
out tilting 
globe. 

Made  in 
Canada 

by 

ONTARIO 

LANTERN  AND 

LAMP  CO. 

LIMITED 

^i         -  -niii  m        ii 

Hamilton,  Can. 


,a 
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THE  TOOLS  OF 

PRACTICAL  ECONOMY 

that  will  end  your  sheet  metal  troubles  and  worries  and 
leave  you  more  margin  for  profit. 


The  B.B.  Steel  Bending  Brake 

The  Brake  that  won't  "Break"  you  to  install.  Every  tinsmith  can  afford  to  buy  this 
machine.  It  serves  every  purpose  of  the  heavier  and  more  expensive  iron  brakes.  It 
is  perfect  in  every  detail.    Write  for  further  particulars  and  price. 

"B.B."  Snips 

These  snips  are  drop  forged,  steel  faced,  care- 
fully tempered  and  nicely  finished,  and  are 
equal  to  any  others  on  the  market. 

LET  US   QUOTE   ON 
YOUR  REQUIRE- 
MENTS. 


CORRUGATED 
SNIPS 


CIRCULAR 
SNIPS 


THE   BROWN,   BOGGS   COMPANY,   LIMITED 

HAMILTON,  CANADA 
Western  Representatives :   Messrs.  Bissett  &  Loucks,  Winnipeg  and  Edmonton 

Buy  Made-in-Canada  Goods 
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Take.  Your 
Choice 
of  These 
Two 

Attractive 

Carborundum  Display 
Cases 

THE  little  rectangular 
golden -oak  Display  Case 
has  a  glass-covered  display 
panel  right  in  the  door.— 
Plenty  of  room  for  stock  in- 
side. The  case  is  twenty-four 
inches  high — just  right  size 
for  counter  or  window. 

The  triangular  case  is 
made  of  quartered-oak;  has 
two  big  glass-covered  display 
panels— stock-keeping  shelves 
inside.— Both  are  permanent 
store  fixtures  you  will  be 
proud  to  have. 

Either  Case   Given  Free 
with  Assortment  of  Car- 
borundum     Sharpening 
Stones 

Suppose   you   write  for    complete 
details 


The 

Carborundum 

Company 

Niagara  Falls,  N.  Y. 
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IT  PAYS  TO  STOCK 


Sporting  Powders 

/CONSTANT  demands  and  quick 
^-^  sales  determine  the  popularity 

of  goods  in  stock. 

Continual  advertising  of  I)u  Pout 

Smokeless  Powders 

FOR  TRAP 
AND  FIELD  SHOOTING 

keeps  their  superior  merits  before 
shooters. 

One  hundred  and  thirteen  years'  experi- 
ence in  powder  making  is  a  guarantee  to 
your  trade  that  it  -can  have  complete  con- 
fidence in  the  products  of  the  Du  Pont 
Powder  Company. 

Simplify  your  ammunition  stock.  Specify 
Dupont,  Bulk  or  Dense,  for  smokeless 
loads  and  Du  Pont  Rifle  for  black  powder 
sales.  Sell  the  goods  which  advertise  your 
store, — the  quality  products  of  America's 
pioneer  powder  makers. 

For  advertismg  Helps,  Trapshooting 
Club  Organization  Aids,  Sporting 
Powder  Booklets  or  any  desired 
information  relating  to  sale  of  pow- 
ders, write  to  Dept.  429. 

DUPONT  POWDER   CO. 

Established  1802 

WILMINGTON,  DELAWARE 


j 


(gUPONT)! 
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WATER  SUPPLY  INSTALLATIONS 

MEAN  BUSINESS  FOR  YOU 


You,  Mr.  Dealer,  understand  what  comfort 
a  sink,  a  bath  room,  Hot  and  Cold  water 
bring  to  a  household. 

Now,  you  can  install  these  comforts  in  any 
house — on  farm  or  in  town.  Never  mind 
the  lack  of  water  works.  Our  hand  or 
power  pump  outfits  give  the  pressure. 

Our  prices  are  right,  and  will  enable  you  to 
get  both  business  and  profits. 


The  John  Stevens  Company,  Limited 

Dealers  in  Plumbers'  Supplies,  Baths,  Lavatories,  Brass  Goods,  Soil  Pipe,  Pneumatic  Pressure  Systems,  Etc. 
661   Henry  Avenue  -  Winnipeg,  Man. 


You  can  please  your  customers  immensely — and 
make  a  good  profit  for  yourself — by  selling  the 

Martin 

Repeating   Shotguns 

12-16-20-Gauges — Hammerle.ss — guns  fur  all  sporting  re- 
quirements. They  have  solid-top  receiver,  side  ejection, 
matted  barrel  (handsomely  matted  on  top  for  its  entire  length 
—costs  extra  on  other  standard  grade  guns):  press-button 
cartridge  release:  double  extractors:  6  quick  shots  (5  in  20 
ga.) ;  take-down  feature;  trigger-and-hammer  safety;  and  the 
solid-steel-breech  which  makes  them  the  safest  breech-loading 
guns   built. 


12-16-20-GaugfS  with  Visible  Hammer — the  only  hammer  repeaters  with  solid-top.  side  ejection  and  closed-in  breech-bolt. 
The  Marlin  sheds  water  like  a  duck's  back:  will  not  freeze  up  in  cold,  sleety  weather;  keeps  out  rain,  sand,  dirt,  leaves,  twigs 
and    all   foreign    matter:    simple   take-down    construction:    many    grades   and   styles. 


Model  30 


New  20-Gauge  Repeater  with  Visible  Hammer  The  stand- 
ard gun.  No.  30A,  20-gauge;  has  25-inch  full  choke  handsomely 
matted  barrel;  take-down;  5  shots:  5Ts  pounds;  retail  price 
$21.60., 

Why  you  ran  sell  this  sun!  It  is  the  only  20-gauge  "pump  gun'-  with  visible  hammer — and  many  shooters  will  not  use  a 
hammerless.  It  has  handsomely  matted  barrel — always  a  desirable  feature — not  found  in  other  makes.  It  uses  2%  as  well  as 
2%-inch  shells — allowing  good  Stiff  loads  for  trap  and  duck  shooting — other  guns  use  only  2%-inch  shells.  Made  with  28-inrh 
barrel,    if   wanted,    at    regular    price..     And    it    retails    $2.40   less    than    standard    20-gaugc    hammerless    repeaters. 


Trade  Prices  same  as  for  Model  30  16-gauge.     Order  from 
your  jobber.    Write  us  for  circulars,  electrotypes,  price  lists,  etc. 


7%e  TZfer/in /2r&ar/ns  Co. 

91    Willow   St.,  New  Haven,  Conn. 
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WE  ARE 

AT  THE  FRONT 

with 

Ladders  and  Woodenware 

Buy  goods  made  in  Canada  by  Canadians  with 
Canadian  Capital. 

WRITE  US  FOR  NEW  CATALOGUE  AND 
PRICE  LIST. 

Ladders  for  every  purpose.  Shirt  Boards,  Bake  and 
Pastry  Boards,  Folding  Ironing  Boards  and  Clothes 
Bars,  Curtain  Stretchers,  Verandah  Furniture  and 
Wash  Boards. 

McFARLANE  LADDER  WORKS 


RIVER  STREET 


TORONTO 


PROFITS  AND  GOOD- WILL 


After  the  washer 
might  well  consider 
and  the  profits  added  to  your  bank  account 


is   sold   and   duly   paid   for   you 
your   deal   satisfactorily   finished 


You  have  reason,  however,  to  expect  a  further  profit 
in  the  Good-will  which  the  CONNOR  BALL-BEARING 
WASHERS  create  by  their  satisfactory  service. 

You  can  obtain  this  extra  profit  by  handling  the 

CONNOR  BALL- 
BEARING  WASHER 

We  want  dealers  in  unrepresented  territory.  May 
we  not  send  you  our  catalog  showing  our  line  of  Wash- 
ing Machines — (Electric,  Gasoline,  Water  and  Hand 
Power) — Clothes  Wingers,  Mangles,  Tub  Stands, 
Stepladders,  Ironing  Boards,  Skirt  Boards,  Pastry 
Boards,  Bread  Boards,  Plant  Tubs,  Barrel  and  Dash 
Churns,  Wheelbarrows  and  Vacuum  Sweepers? 


J.  H.  CONNOR  &  SON,  LIMITED,  OTTAWA,  ONT. 
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The  Rock  Island  Line  of  Hardware 


Foot  Power  Grinder 

We  also  make  six  kinds  of  hand  power 
grinders  and  six  sickle  grinders.  Send 
for  special  Grinder  catalogues. 


Grist  Mill 

We  make  five  mills  for  grinding  corn, 
small  grains,  etc.  Also  many  other 
items  for  farm  use. 


We  make  the  largest  and  most  complete  line  of  irons  on 

the    market  :    Electric,  Gas  (two  kincj^),  Gasoline, 

Common    and    five   kinds  of   Mrs.    Potts    Pattern. 

Send  for  Special  Catalogue  of  Sad  Irons. 


mn 


A  Type  and  Size 
for  Every  Service 


No  other  manu- 
facturer makes  as 
large  and  com- 
plete line  of  Vises. 

Send   for    Special 

Catalogue  of 

Vises. 


Stationary  Autov'se 


m 

Swivel  Aulovise 


ROCK  ISLAND  MFG.  CO.,     Rock  Island,  111.,  U.S.A 


SO 
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Time  to  Order 

FREEZERS 

Whether  you  stock  the  LIGHTNING,  GEM 
or  BLIZZARD,  you  get  a  Freezer  that  has 
made  good  for  more  than  a  quarter  of  a  cen- 
tury— one  that  has  won  its  way  into  the  hearts 
of  the  housekeepers  hy  service  that  satisfies — 
hacked  by  quality  that  creates  confidence  in 
both  merchant  and  manufacturer — one  that's 
well  advertised  and  in  demand  —  one  that 
brings  trade  and  helps  you  keep  it. 

The  BLIZZARD,  being  a  low-priced  Freezer, 
makes  a  good  running  mate  with  either  the 
GEM  or  LIGHTNING.  Now  is  the  time  to 
place  your  order.  Shipment  can  be  made  any 
time  you  specify. 

BE  SURE  to  IN- 
CLUDE the  LIGHT- 
NING ICE  CHIP- 
PER No.  1.  You 
can  sell  one  with 
every  Freezer.  It 
chips  a  block  of  ice 
into  small  uniform 
pieces  in  a  jiffy,  just 
right  to  pack  closely 
around  the  can  and 
shorten  the  time  of 
freezing.  So  much 
easier  to  make  Ice 
Cream.  They  help 
the  sale  of  Freezers. 


Your  Jobber  will 
Supply  Yon. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


First  — a  reddish-brown  spot  appears.  The  spot  spreads. 
The  metal  sheet  flakes  off.  Pin-holes  appear.  The 
holes  grow  larger  and  larger.  Slowly  the  sheet 
crumbles  away  and  finally  nothing  is  left. 

That's  corrosion — ihe    dest   oyer. 

An    uncanny,  startling  and    mighty    expensive   process. 

Thousands  of  tons  of  steel  and  iron  sheet  products  are 
destroyed  yearly  by  corrosion 

Yet  there  is  a  remedy — a  scientifically  made  corrosion- 
resisting  sheet   metal — 


<ffiNc£fr> 

"There   is    durability    and   economy  in    every    ounce 
A  few    uses  for  Toncan  Metal  Sheet-  are  : 


ROOFING 

SIDING 

VENTILATORS 

CORNICE 

EAVESTROUGH 


CULVERTS 

SILOS 

TANKS 

SKYLIGHTS 

CONDUCTOR  PIPE 


Write    for    a    copy  of     the 
"Text-Book  on  Corrosion" 


The  Pedlar  People,  Limited 


OSHAWA 


ONTARIO 


Canadian    Distributors 


THE   STARK   ROLLING   MILL   CO. 


CANTON 


OHIO 


Sole  Makers 
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The  "Empress' 

Opeu  four  and  five-knife  cylinder.  10&- 
inch  wheels.  Special  tool  steel  knives,  oil 
tempered.  Case-hardened,  adjustable  bear- 
ings. Case-hardened  ball-bearings  and 
balls.  Specially  prepared,  polished  steel 
shafts.  Cheeks  easily  attached.  Made  with 
grass-box  attachment. 


The  "Adanac" 

Thoroughly   High-Class. 
Special    crucible   Tool   Steel,   oil   tempered. 
Kquipped  with   train   of  gears. 

Best   quality   material   used    throughout  iis   construction. 
All   parts  easily   adjusted. 

Four   blades — 10%-iuch    wheels.    8% -inch    cylinder. 
Sizes — 17  in..   l?i  in.,  21    in. 


TAYLOR-FORBES 
LAWN  MOWERS 

1  ne    Sure  -  Satisfactory 
K?na 

Over  40  years  of  specializing 
in  lawn  mowers  has  put  our 
product  in  the  highest  estima- 
tion of  all  who  know. 

The  quality,  finish  and  distinc- 
tive mechanical  features  have 
never  been  equalled. 

The  price  is  reasonable  and  the 
profit  good. 


FLACK 
YOUR  OR- 
DER WITH 
VOIR  JOB- 
BER NOW. 
If  he  cannot 
supply  you, 
be  sure  to 
write  us  — 
we'll  fill  your 
requirements 
immediately. 


This    Guarantee    goes   with 
every  T-F  Lawn  Mower 

If  lor  any  reason,  at  any 
time  within  one  year  from 
date  of  purchase,  the  Taylor- 
Forbes  purchaser  is  not  satis- 
fied, we  insist  on  giving  him 
a  new  machine  or  refunding 
the    money. 


The  Taylor-Forbes  Co.,  Limited 

Head  Office  and  Works:   GUELPH,  ONT. 

BRANCHES    AND    AGENTS: 

Taylor-Forbes   Co..  246   Craig   St.    W.,   Montreal. 

Canadian  United  Mfrs.  Agency,  London,  England. 

H.  G.  Rogers,  147  Prince  William  St.,  St.  John,  N.B 

II.   F.   Moulden  &  Son,  Travelers  Bldg.,   Winnipeg,  Man. 

Tnyior-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 


Made  in 
CANADA 


The  "Woodyatt" 

Open  four  and  five-knife  cylinder.  Tool  steel 
knives,  oil  tempered.  Bearings  are  extra  long 
and  adjustable.  Best  quality  material  used 
throughout  its  construction'.  Made  with  grass- 
box  attachment.  This  mower  has  been  on  the 
market  longer  than  any  other  high-grade  mower 
in    the  world. 


Cast  steel  knives,  oil  tempered.  Adjustable  half- 
box  bearings  on  cylinder  shaft.  Adjustable  bot- 
tom knife.  Wood  rollers  of  hard  maple.  Three 
.iiid  four-knife  cylinder.  0-inch  drive  wheels. 
Same  high-grade  steel  used  in  this  Mower  as  in 
the  Woodvatt.     Size*   12  in..   14  in..   1G  in. 
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$2.25 


SIMONDS  SAWS 

The  price  of  this  saw  brings  profit  to  the  Dealer.  The 
quality  of  the  saw  brings  satisfaction  to  the  Carpenter. 

Arrange  now  to  have  a  spring  stock  of  Simonds  Saws. 

Write  for  Dealers'  prices. 

Simonds  Canada  Saw  Company,  Limited 

St.  Remi  Street  and  Acorn  Ave.,  MONTREAL  St.  John,  N.  B.;  Vancouver,  B.  C. 


WINNIPEG 

Steel  Shingles 

Galvanized  -  Painted 


The  shingle  that  you  can 
stand  behind.  The  shingle 
that  was  used  on  Canada's 
largest  armoury  building 
Wherever  the  Winnipeg 
Shingle  has  been  used,  it 
has  taken  the  lead. 

Buy    Western-Made    Goods 
for  Western  Needs. 


WINNIPEG  CEILING  &  ROOFING  COMPANY,  LIMITED 

P.O.  Box  2186-H  WINNIPEG,  MAN. 


CALGARY : 

Sheet  Metal  Manufacturing  Co.,  Ltd. 


EDMONTON : 

Edmonton  Metal  Works,  Limited 
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Now  is  the  time  to  get  busy  selling— 
lines!  There's  PROFIT  in  them-f  or  YOU! 


MAXWELL  "Excel- All"  Washer 


special 
Board. 


is  popular  wherever  it  is  sold.  One  of  its 
features  is  the  improved  Swinging  Wringer 
This  swings  out  of  the  way  when  riot  in  use,  thus  giving 
ample  room  for  work.  The  tub  runs  smoothly  on  ball- 
bearings and  the  entire  mechanism  is  simple  and  easy 
to  operate.  The  "Excel-All"  Washer  has  a  light, 
tubular  metal  frame  and  its  finish  throughout  is  of  the 
very  best. 


MAXWELL 

"Favorite"  Churn 


(with  Bow  Lever) 

'"p'HIS  Bow  Lever  is  a 
■*-  special  feature  of  the 
Maxwell  "Favorite"  Churn.  You  can  also  adjust  the 
handle  to  centre,  left  or  right,  whichever  is  most  con- 
venient for  driving.  Has  light,  rigid  steel  frame, 
bolted  trunnions  and  roller-bearings.  Makes  churn- 
ing a   pleasure.       Used  in   Denmark,    Australia,    New 

Zealand,  South 
Africa  and  all  over 
Canada. 


MAXWELL"Home  65"  Food  Chopper 

THIS  is  a  new  machine  embodying  all  the  latest  principles. 
Made  in  standard  family  size  and  much  stronger  and 
superior  to  the  ordinary  type  of  machine.  Cap  fits  close, 
rendering  the  machine  quite  water-tight.    The  opened  cylin- 
der makes  it  easy  to  clean.     Supplied    with    four  different 
cutting  plates  or  three  plates  and  nut-grater. 

Write  for  a  catalogue. 

MAXWELLS   LIMITED 

ST.   MARYS,   ONT. 
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We  Help  The  Dealer  Sell 

All  our  literature  to  the  housewife 
advises  buying  through  you — Mr. 
Dealer. 

Stock  The  Pastime 

Sales  Will  Come 

The  Pastime  runs  easily  be- 
cause of  an  18- pound  fly 
wheel,  running  on  ball  bear- 
ings immediately  und.r  the 
tub.  With  a  washer  you  can 
demonstrate. 
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Our  Power    Machines — with    swing- 
ing wringer — have  hand  power  attach- 
ments.     Engine  trouble  will  not  prevent  use  of  this  washer. 

Get  our  full  information,  and  remember  all  our  wringers 
are  guaranteed. 

The  Maytag  Company,  Limited 


WINNIPEG 


MANITOBA 


POWER    WASHER.    THE    SMALLEST    GASOLINE 
ENGINE  WILL  RUN   IT. 


The  sun   never   sets   on   British   Soil  —  it   encircles   the   globe. 

The  same  is  true  of  "Red  Devil"  Tools — used  all  over  the  globe. 

"Red  Devil"  Tools 

Bring   more   customers  and   more   profits. 
You    will    readilv   see    why    when   you  look  into  the    reasons,      fust  a  few  hints  here  : 


Improved  Nail  Puller. 

The  newest  "Red  Devil," 
No.  101.  A  wire  and  strap 
flitter,  box  chisel  and  nail 
p  ii  1 1  e  r  combined.  No 
springs  or  rivets  to  get 
loose.  Box  jaw,  a  "self 
seller"  with  features  not 
found  in  any  other  single 
tool. 
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"Red  Devil"  Glass  Cutter,  No. 

024.  The  Standard  Glazier's 
tool.  More  of  them  used  than  all 
others  put  together.  Used  the 
world  over. 

It  has  the  hand-honed  steel 
wheel,  each  selected  and  in- 
spected by  an  expert. 


"Red  Devil"  Side  Cut- 
ter. 

No.  50.  Drop  forged 
steel,  scientific,  high 
power,  "punch-proof" 
grip  handle.  Made  in 
4",  5",  6",  7"  and  8"  size. 


As  a  keen  merchant  you  certainly  want  to  know  all  about  the  desirable  goods  in  the  market.     You 
cannot  pass  a  true  verdict  on  them  unless  you  know  more  about  "Red  Devil"  tools. 

Write— right  now— for  illustrated  Net  Trade  Price  List  of  "Red  Devil"  Tools  for  linemen,  electricians, 
carpenters,  glaziers,  etc. 

SMITH    &    HEMENWAY  CO.,   Inc. 


191   Chambers  Street 


New  York  City,  U.S.A. 


Mareh  20,  3915. 
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Profit  in    this   for    Canadian   Dealers  because 

Every  Store,  Shop  and  Factory  Needs 
A  Paper  Baler 


RIGHT   IN   YOUR   OWN   LOCALITY 

Every  year  thousands  upon  thousands  of  dollars'  worth  of  waste  paper 
is  burned  up  or  thrown  away  by  those  who  don't  know  its  value.  All  this 
waste  could  be  saved — actually  turned  into  profit — by  haling  and  selling 
the  paper.  Hundreds  of  storekeepers  and  manufacturers  who  formed  \ 
threw  away  or  burned  from  $5  to  $15  worth  of  waste  paper  every  montl 
are  now  saving  this  loss,  making  a  cash  profit  of  an  equal  amount,  b\ 
using 


BALING  PRESSES 

These  all-steel  Balers  are  absolutely  fireproof.  They  provide  a  safe 
storage  place  for  waste  paper — help  to  keep  store  or  shop  clean — and 
obviate  the  possibility  of  dangerous  fires  resulting  from  piles  of  waste 
laying  around.  The  Schick  Baler  is  simplest,  strongest,  and  best  of  all. 
It  is  eas)'  to  operate — any  good-sized  hoy  can  do  it  with  ease.     Built  in 

Four   Sizes    $35,   $45,   $55,   $75 

— the  right  size  for  every  store,  office,  shop  and  factory.  They  are  backed  by  a 
strong,  liberal  guarantee.  Buy  a  Schick  now.  Baled  waste  paper  is  worth  30c. 
to  $1 .00  a  hundred,  and  it  costs  you  only  $85  to  $75  to  save  the  waste,  and  at  the 
same  time  avoid  fire  risk. 

WRITE   NOW   FOR   DETAILS 

There  ought  to  be  a  Schick  Baler  in  every  store,  office,  shop  and 
factory  in  your  town.  There  are  now  thousands  of  them  in  use  and  the 
demand  is  growing  at  a  rapid  rate,  for  never  before  was  such  an 
economy-efficiency  device  offered  at  a  price  that  enables  the  Baler  to 
pay  for  itself  in  a  few  months'  time  and  thereafter  pay  the  owner  big 
dividends  on  the  investment. 

Write  to-day  for  descriptive  circular,  details  of  free  trial  offer,  etc. 
Just  use  a  postal  and  say  "Tell  me  all  about  Schick  Paper  Balers." 
But — do  it  now! 

Discount  to  Canadian   Jobbers 

We  have  a  splendid  proposition  to  offer  jobbers  who  will  handle 
Schick  Balers  in  wholesale  quantities.  This  proposition  not  only  in- 
cludes the  right  discount,  but  a  very  effective  plan  of  advertising  and 
co-operative  selling.    Ask  for  details,  stating  territory  desired. 

Davenport   Mfg.   Co. 

Dept.  "H-M"         Davenport,  Iowa 
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Put  Yourself 

in  the 

Roofing 

Buyer's 

Place ! 

If  you  were 
a  roofing-buyer 
instead  of  a 
roofing  -  dealer 
what  kind  of 
roofing  would 
you  buy? 

Would  you  buy  roofing  made  b}r  a 
manufacturer  you  knew  nothing  about 
— roofing  that  would  mean  an  absolute 
loss  of  money  to  you  if  it  failed  to  give 
satisfactory  service? 

— Or  would  you  buy 

JM  ROOFINGS 

— Roofings  made  by  a 
company  with  a  national 
reputation  for  fair  deal- 
ing because  it  stands  back 
of  everv  roll  that  is  sold 
— never  willingly  permits 
a  single  cuotomer  to  have 
any  just  cause  for  com- 
plaint? 

You  can  see  for  your- 
self ^why    J-M    Roofing 
Dealers    do    a   larffe    and 
profitable  business. 

Make  more  money  sell- 
ing roofing!  Lift  yourself 
out  of  price-slashing  com- 
petition! Get  the  exclusive 
agency  for  J-M  Asbestos 
and  J-M  Regal  Roofings. 

Write  nearest  Branch  for 
full  particulars. 

THE  CANADIAN 
H.  W.  JOHNS-MANVILLE  GO.,  LIMITED 

Manufacturers  of  Asbestos  Shingles;  Pipe 
Coverings;  Cold  Storage  Insulation;  Water- 
proofing; Sanitary  Specialties;  Acoustical 
Correction;   Cork   Tiling;   etc. 

TORONTO     MONTREAL    WINNIPEG     VANCOUVER 

2862 


Eureka  Sprayers 


THE  EASY  SELLERS 


Eureka 

Fountain 

Compressed 

Air 
Sprayer 


A  u  t  o  m  a  tic 
Co  n  t  rolling 
Valve  is  di- 
rectly in  front 
of  the  handle, 
and  the  Con- 
trolling Lever 
is  directly 
under  the 
handle,  so  that  it  is  easily  operated  with  one  finger. 

Saves   its   cost. 
This  valve  and   lever  will   save  the  cost   of  the  sprayer  in 
making  a  given  amount  of  solution  do  so  much  work.     One 
filling    and    one    minute    spraying    will    spray    2,000    plants. 
None  is   wasted. 

No    complex    or    intricate    parts. 
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Eureka  Continuous 

Sprayers 


as  the  name  implies,  is  so  constructed  that  it  not  only 
sprays  on  the  downward  stroke,  but  also  wlien  it  is  drawa 
back,  this  causing  a  continuous  mist-like  spray. 
Steel  plunger  rod;  special  type  plunger.  Sprayer  is  fitted 
with  a  3-16  in.  brass  ball  check  valve  which  is  positive 
in   its  action   and   practically  indestructible. 


Eureka  Special  Sprayer 


Single  tube  tin  sprayer.  Steel  plunger  rod;  special  type 
plunger.  The  special  arrangement  of  the  spraying  tube  is 
such  that  it  thoroughly  breaks  up  or  atomizes  all  oils  and 
solutions  into  a  fine,  mist-like  spray  which  penetrates  all 
cracks  and  crevices.  The  sprayer  is  adapted 
for  all  kinds  of  general  spraying  and  Is  used 
very  extensively  for  spraying  dis- 
infectants, etc. 


Eureka  Glass  Tank 
Sprayer 

The  pump  cylinder  is  supplied 
with  an  air  chamber,  which  pre- 
vents any  of  the  solution  being  drawn  back  into  the  valves, 
and  also  greatly  increases  the  pressure  when  spraying., 
Discharge  tubes  are  brass — no  corrosion.  Pump  rod  Is 
hard  steel.  Plunger  leather  is  of  special  type  and  is  made 
from   heavy  calf  leather. 

This  Sprayer  is  strongly  made,  well  painted,  and  attractively 
finished.  '  For  Spraying  Potatoes,  Tobacco,  Small  Shrubs, 
and  all  disinfectants  in  poultry  houses  and  on  live  stock 
this  will  be  found  an  excellent  Sprayer. 

ASK  US   TO  MAIL.  YOTJ  OCR  CATALOG 
Our  goods  are  fully  guaranteed  and  our  prices  attractive. 

The  Eureka  Planter  Co.,  Limited 

WOODSTOCK,  ONT 
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We  would  like  to  have  you  know  us  better  and 
fully  understand  our  policy. 

We  want  to  be  more  to  you  than  just  a  Whole- 
sale House.    We  wish  to  do  all  we  can  in  a  broad, 
honest  way,  to  put  our  Customers  on  the  road  to 
Success,  and  help  in  their  climb  to  Prosperity. 
We  have  every  faith  in  Western  Canada,  and  this 
faith  means  we  believe  in  your  future. 

We  are  striving  every  day  to  give  our  Customers 
a  more  comprehensive  service;  a  generous  dollar's 
worth  of  value  for  every   dollar   spent,    a   value 
which  means  careful  attention  to  orders,  speed  and 
despatch  in  shipment,  special  Catalogues  to  help 
in  your  Mail  Order  Competitibn,  a  complete  stock 
to  select  from  and  a  carefully  chosen  staff  to  attend 
to  your  every  want  and  render  you  the  benefits  of 
the  experience  it  has    gained    through   years    of 
merchandising. 

These  are  a  few  of  the  many  things  which  go  to 
make  up  " Service"  as  accorded  the  Customers  of 
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MONTREAL,    QUE. 

75   St.  Timothy  St. 


TORONTO,    ONT. 

10-20  Bay  St. 


WINNIPEG,   MAN.       §§ 

139    Market    St. 


¥      t 
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MADE 
IN 


CANADA 


BOLTS 


RIVETS 


NAILS 


AND 


WIRE 


We  have  recently  installed  an  up-to-date  Electro  Tinning  and  Galvanizing  Plant 
Quality  Rite 


Service  Rite 


Prices  Rite 


The   most    thorough   experience,    up-to-the-minute    equipment    and   our  positive 
guarantee  of  quality  are  behind  these  lines.  j 

THEY    MAKE    SATISFACTION    A    CERTAINTY— AND   PAY   A    LIBERAL 

PROFIT.  1 


Let  us  supply  your  next  requirements. 


THE    NORTHERN   BOLT    &   SCREW    CO.,  LIMITED 


OWEN  SOUND,   ONTARIO 
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Keystone"  Flexible  Steel 
DOOR  MATS 


A  MAT  WITHOUT  A  FLAW 


fill  a  long-felt  want,  for  they  cost  no  more  than  the  ordinary  mat, 
and  will  last  a  lifetime. 

The  "Keystone"  is  a  flexible,  reversible,  self-cleaning,  sanitary 
door  mat  in  one  continuous  crimp  from  edge  to  edge  without  short 
sections.     Made  or'  the  most  durable,  non-rustable,  flat  ribbon  steel. 

Let  them  prove  their  splendid  selling  qualities — try  them. 
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SOLE  MANUFACTURERS  OF  ; 

Keystone   Flexible    Steel  Mats.  Ideal  Wire  Door   Mats    (Rigid) 

Simplex  Flexible  Wood  Matting 


c®. 


PORT  HOPE,  ONTARIO 
CANADA 
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28  "Service"  Branches  Throughout 

Canada . 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Carriage  or  Auto  Rugs 

These  rugs  will  afford  great  warmth  and 
also  serve  to  protect  the  user  from  showers, 
etc.  The  rubber  covering  is  thoroughly 
water-proof  and  is  handsome  in  appear- 
ance. A  rubber  rug,  which  is  lined,  can 
be  used  in  both  fine  and  wet  weather 
without  injury. 


Horse  Covers 


Write  our  nearest  branch  for  full  information. 

Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 

28  "Service"  Brunches   Throughout 
Canada. 
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28  "Service"  Branches  Throughout 
Canada. 

Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


Water  Hose 

PARA— 

Made  from  a  specially  woven  duck 
and  best  rubber  stocks.  None 
better. 

STAR — 

Same  as  Para,  excepting  weight. 
Satisfaction   assured. 

REGAL— 

We  recommend  this  as  a  strong 
durable  Hose.  Will  give  excel' 
lent  service. 

WESTERN— 

Good  stout  hose  that  can  be  de- 
pended upon.  Exceptionally  good 
value   for   the   price. 

Write  our  nearest  branch  for  further 
information. 


Fruit  Jar  Rings 

Made  in  three  grades  and  all  sizes.  Packed  1  dozen 
Rings  per  Carton,  or  1  gross  Rings  per  Carton— 2  dozen 
boxes  of  one  dozen  each  per  container. 

"DOMINION"  Black  —Quarts  and  Pints 

"PEARL,"  White "  "        " 

"DIAMOND"  Re(j     _       ..  ..         „ 

These  will  fit  the    average-sized  jars. 


Our  range  of  Valves  provides  for  prac- 
tically every  requirement  in  a  pumn 
valve,  and  we  offer  our  services  as  ex- 
perts to  those  who  desire  to  select'  a 
valve  for  their  particular  requirements. 
When  ordering  mention  if  for  oil  or 
other  liquid,  cold,  hot,  clear  or  grittv 
water,  the  pressure  and  the  maximum 
temperature,  to  enable  us  to  supply  thp 
proper  density   of  valve. 

Ask  for  Catalog  "C".  It  gives  full 
particulars. 


Rubber   Pump   Valves 

for   every  use 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Service"  Branches  Throughout 
Canada. 
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28  "Service"  Branches  Throughout 
Canada. 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 
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DOMINION 


vUBBER  SYSTEM 


Rubber  Drain  Board  Mats 

Made  of  white  rubber,  perforated  and  also  with  a 
corrugated  surface.  This  style  is  used  in  connection 
with  white  enamel  sinks,  the  Mat  being  perforated  so 
as  to  permit  the  draining  off  of  the  water  after  dishes 
are  placed  on  it.  Jt  prevents  dishes  slipping  and  being 
broken. 


Moulded  Rubber  Door 
Mats 

furnished     in     three     different     designs,     with 
"bevelled"  edges  as  per  illustration. 


Stair  Treads 

The  use  of  Eubber  Stair  Treads  is  now 
universal,  owing  to  their  non-slipping  and 
durable  qualities.  They  also  reduce  noise 
to  a  minimum,  and  protect  the  stair  from 
wear.  Particularly  desirable  for  public 
buildings  of  all  kinds. 
Treads  can  be  cut  from  corrugated,  peb- 
bled or  smooth  Matting  in  any  shape  or 
size  wanted. 

Catalog  C  shows  complete  line. 
Send   for  it. 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Service"  Branches  Throughout 
Canada. 
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28  "Service"  Branches   Throughout 
Canada. 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 
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LAWN  HOSE 

bearing    any    of    our    brands 
always  meets  a  ready  sale. 

yi-m.y  J4 -in.  and  1-in.  sizes 

Our  brands  and  grades,  suited  to  every 
purchaser,  are  as  follows  : 

PARA, STAR,  SERVICE, 
WESTERN,    ARMOUR 
CLAD,     TRADE,     DO- 
MINION SMOOTH 
MOULDED,  CANA- 
DIAN    CORRUGATED 
MOULDED    (in 
long  lengths)  and 
Nos.  300, 400, 500, 
600  and  700. 


Each  Brand  has  a  reputa- 
tion earned  by  years  of 
successful    service. 

Write  for    prices    and  full 
particulars. 


Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Servw-e"  Branches  Throughout 
Canada. 
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^BBER  SYSTEM 


RUBBER  BELTING  IS  THE  MOST  SERVICEABLE,  ADAPTABLE  AND  POPULAR  METHOD  OF 
TRANSMITTING  POWER,  IT  IS  NOT  AFFECTED  BY  DAMPNESS  NOR  CHANGES  IN  TEM- 
PERATURE. IT  IS  ALWAYS  UNIFORM  IN  WIDTH,  THICKNESS  AND  TENSILE  STRENGTH. 
IT  HAS  THE  BEST  SURFACE  FOR  ADHESION  TO  THE  PULLEYS,  CONSEQUENTLY  TRANS- 
MITTING THE  GREATER  AMOUNT  OF  POWER.     IT  IS  THE  MOST  ECONOMICAL  TO  USE. 


ENDLESS     BELTS 

are  a  specialty  with  us — although  not  by  any  means  a  simple  belt  to  manufacture  to  suit  the  different 
conditions  under  which  it  is  used,  such  as  frequent  shifting  in  high  winds,  and  the  wear  and  tear  to  be 
expected  with  unskilled  workmen.  We  are  giving  the  best  of  satisfaction  to  regular  users  and  consider 
this  the  best  recommendation  we  can  have.  The  splices  of  these  endless  belts  are  thoroughly  made  and 
stitched. 

AVE  MANUFACTURE  BELTING  FOR  ALL  PURPOSES. 

Ask  for  Catalog  "A."    It  gives  full  particulars. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Service"  Branches  Throughout 
Canada. 


March  20,  1915. 


HARDWARE    AND    METAL 


95 


I 

! 


! 


EDITORIAL  CONTENTS— CONTINUED  FROM  PAGE  93. 

Views  of  C.P.R.  Terminal 138-9 

In  the  Spring  a  Housewife's  Fancy 140-1 

How  Hardware  Goods  Are  Made 142-3 

Advertising  for  the  Retailer 144-5-6 

Reproductions  of  Hardware  Ads 144-5-6-7 

Leaving  the  Beaten  Path 148-9 

Builders'  Hardware  Salesman 150-1 

White  Was  Absolutely  Wrong 152-3 

New  Secretary  of  the  O.R.H.  &  S.D.A 154 

Advertising,  Peculiar  and  Otherwise 155 

Card-writing  Made  Easy 156-7 

Show  Card  Suggestions 156-7 

Show  Cards  You  Can  Make 158-9 

The  Principle  of  Elbow  Pattern  Development 160 

Practical  Course  for  Sheet  Metal  Workers 161 

The  Junior  Clerks'  Department 162-3 

Hardware  Clerk  of  50  Years  Ago   162 

Ethelbert  Evergreen   163 

Current  News 164-5 

Hardware  Letter-Box 165 

Twenty  Years  Ago   165 

Weekly  Market  Reports 167-8-9-170 

Weekly  Paint  Market ' .    . .      171-2 

Current  Market  Quotations 173-4-5-6-7-8 

THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

JOHN  BAYNE  MACLEAN,  President.  H.  T.  HUNTER,  General  Manager. 

ESTABLISHED   1887 

Cable  address:  Macpubco,  Toronto;  Atabek,  London,  Eng. 

Publishers  of  Trade  Newspapers  which  clrcuate  in  the  Provinces  of  British  Columbia,  Alberta,  Saskatchewan, 
Manitoba,  Ontario,  Quebec,  Nova  Scotia,  New  Brunswick,  P.  E.  Island,  Newfoundland. 

HARDWARE  AND  METAL 


J.   G.    LORRIMAN,    Manager. 

H.   M.   REID,   Eastern    Manager., 

ALEX.  WALES,  Advertising   Representative. 

S.  S.  Moore,  Ontario  Representative. 


GEO.  D.  DAVIS,  Editor. 
J.  W.  TYSON,  Associate  Editor. 
C.  W.  BYERS,  Associate  Editor. 
A.  G.   WEBSTER,   Associate  Editor. 


CHIEF   OFFICES: 

CANADA— Montreal,  701-702  Eastern  Townships  Building;  Toronto,  143-163  University  Ave.,  Telephone  Main 

7324;   Winnipeg,   34   Royal   Bank   Building,   Telephone  Garry  2313. 
GREAT   BRITAIN— London,   The   MacLean   Company  of  Great  Britain,   Limited,  88  Fleet  Street,  E.C.,   E.   J. 

Dodd,  Director.    Telephone,  Central  129600.     Cable  Address:  Atabek,   London,  England. 
UNITED  STATES— New  York,  R.  B.   Huestis,  115  Broadway,    N.Y.,    Telephone    Rector    8971;    Boston,    C.    L. 

Morton,  Room  733,  Old  South  Building,  Telephone  Main  1024.     A.  H.  Byrne,  140  So.   Dearborn   St.,   Room 

607,  Chicago,  Telephone  Randolph  3234. 
SUBSCRIPTION   PRICE— Canada,   Great  Britain,   South  Africa  and  the  West  Indies,  $2  a  year;  United  States, 

$2.50  a  year;   other  countries,  $3  a  year;  Single  Copies,  10  cents.     Invariably  In  advance. 


| 

i 
I 

I 


>M 


1 


I 


I 


1 


I 

I 
l 
I 


WmE5E3£WW& 


^mmmmmmm^mmmm 


96 


1 1  A  R  I  >  \V  A  R  E    A  N  D   M  E  T  A  L 


March  20,  1915. 


MJ^~ 


iMMIO 


vUBBER  SYSTtM 


.'S  "Service"  Branches  Throughout 
Canada. 


Canadian   Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


PLUMBERS'  RUBBER  GOODS 


V 


C.C.K.CO.   ^^^ 


Canadian  Bibb  Washers 


earried    in   stock   In    one   grade   for  either   hot   or   cold    water    us 
Sold  in  box  lots.  100  in  a  box,  or  sold  in  bulk. 


Conical    Connections 

Made  in  three  Standard  Sizes: 
Size  1%",  1%"  I.D.  small  end 
2  5-16",  I.D.  large  end  3  9-10" 
long.  Size  1%",  lty"  ID.  small 
end  2  11-16"  I.D.  large  end  3%" 
long.  Size  2",  2"  I ,D.  small  end 
2%*,    T.D.    large    end    3%"    long. 


Tack   Bumpers 

Made  iii  three  standard  sizes  and  one 

grade. 

These  are  so  constructed  as  to  give 

the    best    wearing    results    possible. 

No.  Size  High 

1  %"dia.  %" 

2  W  dia.  %" 

3  %"  dia.  7-32" 


ecu. CO. 


Furnace  Bulbs 

White     or     slate,     metal     valve     and 

tubing. 

No.    1,    Double   Xeek    Atomizer   Bulb. 

Size  3%"  x  2". 


Round  or  Square  Flange 

These  can    be   furnished    in   any    size 
required. 

Canadian  Consolidated 
Rubber  Co.,  Limited 

MONTREAL,  P.Q. 


28  "Service"  Branches  Throughout 
Canada. 


Twyford   Cup 
Connections 

Made     in     three     standard 
sizes:   li/t",   1'4".   2". 


Force  Cups 

The  stock  used  in  these  cups 
has  the  right  flexibility  and  is 
exceedingly  tough. 

Made  In  one  piece,  including  the 
neck,   which   forms   the   handle. 

TWO    SIZES 

No.  1,  4  in.  diameter.  5  in.  high. 
No.  2,  +V->  in.  diameter,  5%  Id. 
high. 
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STANLEY'S 


In  the  STRONG  STANLEY  BOX 

The  Stanley  Box  is  of  the  strong  telescope  pattern  which  has  been  used 
so  many  years  for  Stanley  Butts  and  other  wrought  hardware.  It  is  made 
under  the  same  roof  as  Stanley  Butts,  and  is  of  the  same  high  quality. 
When  you  order  Stanley's  you  know  you  will  not  receive  a  lot  of  flimsy 
boxes  with  flap  ends  and  half  the  screws  spilled  out  in  the  case. 


A  Box  of  Stanley'*,  No.  935 


ASK  YOUR  JOBBER   FOR 

Stanley  No.  935,  Corrugated    Strap  Hinge 

Stanley  No.  937,  Corrugated  Extra  Heavy  T.  Hinge 

In  bulk  or  packed  on.  pair  in  •  box.  with  »cr«w»- 

ALL  STANLEY  PRODUCTS  SHIPPED  PROMPTLY 

THE    STANLEY     WORKS 

NEW     BRITAIN,     CONNECTICUT 

CANADIAN  REPRESENTATIVES: 
A.  MACFARLANE  A  CO..  CORISTINE  BUILDING.  MONTREAL 


-r«AD£ 


AfAR* 


The  Querent* 
of  Quality 


"  Baker  "  Wind  Engines 


Bell 
Bearing' 


There's  big  money  In  handling  this  up-to-date  wind- 
mill. It  (Joes  perfect  work  and  gives  every  satisfac- 
tion, because  it  is  built  on  principles  that  are 
absolutely  correct,  and,  we  believe,  the  easiest  run- 
ning mill  made. 

For  simplicity  of  construction,  workmanship  and 
durability  the  mills  made  by  us  for  more  than  a 
quarter  of  a  century  are  recognized  as  the  best,  and 
as  such,  stand  unchallenged. 


ROUND-END    TANKS 

These   galvanized   steel   stock   tauks   are   made   very 
strong,  so  as  to  last  under  severe  usage. 


These  Quality  Goods  assure 

satisfaction    and  are   very 

profitable. 

HELLER-ALLER    FORCE    PUMP 

On  the  cylinder  of  a  pump  depends  its  strength  and 
wearing  quality.  "H. — A.  Co."  Pump  Cylinders 
are  made  of  heavy  brass  tubing,  which  has  a 
double  advantage.  It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse  thread  on  cylin- 
der caps  (eleven  threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wearing  or  rusting  off 
and  dropping  into  the  well. 

H-A  CO.  FORCE  PUMPS 

are  equipped  with  the  most  efficient,  tried  and 
tested  valves.    They  never  fail  in  service. 

OIL  AND  GASOLINE  TANKS 

Made  of  heavy  galvanized  steel.    Very  strong  and 
durable,  and  will  stand  much  hard  usage. 
Screw  cap  opening  on  top  to  fill  up  by  and  a  faucet 
in  the  side  near  bottom  to  draw  off  contents. 
Prevents  loss  by  vibration. 

HALF-ROUND  TROUGHS 

These  tanks  have i  aYteel  frame  or  truss  at  each  end. 
They  are  built  to  stand  up  under  the  abuse  to 
which  such  goods  are  subjected. 

The  Heller-Aller  Co. 

WINDSOR,  ONTARIO 
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Creating  Sales  For  You 


THHIS  illustration  it  one  of  a  series  of  striking 
*  advertisements  that  will  appear,  beginning 
this  week,  in   every  important   publication 
from  Halifax  to  Vancouver. 

These  advertisements  cover  every  kind  of  metallic 
and  shot  shell  that  we  manufacture  and  are  bound 
to  create  a  greater  demand  at  your  counter  for 
Dominion  Ammunition. 

Get  behind  this  big  campaign  with  a  complete  stock 
of  Dominion  Metallic  and  Shot  Shells  and  get  your 
share  of  the  increased  sales  that  we  are  sending 
to  your  store. 

Boost  for  Dominion — it's  entirely  made  in  Canada 
and  guaranteed  perfect — the  best  at  any  price. 

Dominion  Cartridge  Co.,  Limited 

120  St.  James  Street,  Montreal 
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Harmony  in  Store  Front  Decorating 

How  an  Entire  Store  Front  Was  Linked  up  With  Goods  Offered  for  Sale  in  the  Show 
Windows — Details  of  the  Displays — Pointers  Gained  From  the  Displays  —  How 
Canadian  Window  Trimming  is  Progressing 


ON  this  and  the  two  pages  follow- 
ing are  shown  three  illustrations 
of  the  store  front  of  the  Sonimer- 
ville  Hardware  Co.,  Ltd.,  Edmonton, 
Alta.,  as  it  appeared  during  the  Christ- 
mas season,  about  three  months  ago.  It 
is  probably  one  of  the  best  examples  of 
"Harmony  in  Store  Front  Decorating," 
with  decorative  effects  on  a  wider  scale, 
than  perhaps  had  ever  been  attempted 
before  by  a  retail  hardware  concern. 

Two  magnificent  window  displays  of 
Christmas  goods,  together  with  the  store 
front  decorated  for  the  occasion,  made 
an  imposing  display 
which  for  effective- 
n  e  s  s  of  purpose 
would  be  hard  to 
surpass. 

The  displays  were 
planned  and  ar- 
ranged by  Harold 
W.  Parr,  and  one  of 
the  window  displays 
won  first  prize  in 
Hardware  and 
Metal's  annual 
Christmas  window 
contests  for  places 
over  5,000  popula- 
tion. Many  of  Mr. 
Parr's  displays  have 
appeared  in  Hard- 
ware and  Metal  in 
the  past,  but  the 
displays  here  shown 
are  probably  his 
best  efforts  so  far. 
Although  the  re- 
productions of  the 
store       front       and 


Christmas  trees,  each  nine  feet  in  height, 
decorated,  and  illuminated  with  12  (25 
watt)  lamps  of  red,  green  and  yellow 
color,  were  used,  six  above  the  windows 
and  two  in  the  doorway,  as  shown  in  the 
illustration.  The  colored  lamps  with  the 
decorations  on  the  Christmas  trees  made 
a  realistic  Christmas  scene.  The  large 
sign  was  illuminated  by  92  incandescent 
lamps    (each    lamp    half    red    and    half 


window  displays 
are  exceptionally  good,  many  of  the  de- 
tails do  not  show  up  distinctly.  Readers 
will,  therefore,  be  interested  in  a  de- 
tailed description  telling  of  the  special 
features  in  the  displays. 

The  store  front  exterior  shown  on  this 
page  was  decorated  to  harmonize  with 
the    window    interior    displays.      Eight 


Front  view  of  Sommervitte  Hardware    Store  at  Christmas 
partying  article  gives  details   regarding  the  novel  features  of 


white).  Streamers  of  Maple  Leaf  flags 
and  Union  Jacks  were  also  used  on  the 
sign.  The  festoon  draping  from  the  awn- 
ing was  purple  and  yellow,  while  the 
banner  in  the  entrance  was  yellow  plush, 
with  the  following  in  purple  lettering: 
"Sommerville's — The  Quality  Hardware 
House,  Edmonton."     The  banner  shows 


in  the  illustration,  but  the  lettering  is 
not  visible.  The  Christmas  bells  seen 
hanging  in  front  of  the  windows  were 
made  from  beaver  board,  four  feet  high, 
and  bordered  with  purple  festoon.  The 
lettering  on  the  big  bells  was:  "Xmas 
as  Usual."  The  Christmas  trees  in  the 
doorway,  one  on  each  side,  were  decor- 
ated with  colored  incandescent  lamps 
and  ornaments  the  same  as  those  above 
the  windows.  It  is  well  to  bear  in  mind 
that  each  of  the  eight  Christmas  trees 
was  nine  feet  high. 

The  window  to  the  left  of  the  main 
entrance  is  the  one 
awarded  first  prize 
in  Hardware  and 
Metal 's  window 
trimming  contests. 

In  this  original 
window  many  new- 
effects  are  found. 
The  window  is  one 
that  would  be  sure 
to  compel  attention. 
The  background 
of  this  window  was 
made  from  sheets  of 
beaver  board,  7  feet 
by  four  feet.  The 
background  was  fin- 
ished in  marble  ef- 
fect with  an  air- 
brush. This  effect 
is  not  discernible  in 
the  picture,  but  it 
made  a  handsome 
background  for  a 
handsome  display  of 
Christmas  hard- 
ware. 

The  balls  at  the 
top  of  the  background  were  of  gold,  also 
the  cone  paints  where  each  section 
joined.  The  mouldings  were  also  finish- 
ed in  gold.  The  three  panels  were  made 
from  white  felt  (centre)  and  yellow  silk 
(puffed).  As  will  be  noted,  in  the  illus- 
tration of  the  window,  the  two  outer 
panels  have  in  the  centre  of  each  roses, 


season.    The  accom- 
this  attractive  front. 
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Handsome  display  awarded  first  prize  in   Hardware  and  Metal's  Annual  Window  Display  Contest.   For  details  of  window 
read  accompanying  article.    The  display   was  arranged  by  H.  W.  Pan-  for  Sommerrille   Hardware   Co.,   Edmonton,   Alta. 


with    green    terns;     the    centre     panel    a 
Christmas    design.       Attractive    electric 
fixtures  hung-  from  the  background  and 
ends  of  the  window.     The  fixtures  were 
amber  glass,  brass  litted  cage  fixtures. 

In  the  centre  of  the  window  articles 
of  cut  glass  and  silver  were  shown  on 
purple  plush.  On  either  side  there  were 
displays  of  brass  goods,  casseroles,  trays, 
reading  lamps,  etc.,  displayed  on  white 
sateen  (puffed). 

The  two  large  show  cards  were  made 
■of  gold  mat  board,  the  card  on  the  left  a 
lattice  effect,  with  pink  roses  inserted, 
The  two  cards  higher  up  were  made  of 
grey  mat  board  to  match  the  marble  ef- 
fect on  the  background. 

This  window,  although  exceedingly 
handsome,  had  a  close  rival  in  the  win- 
dow on  the  right  of  the  main  entrance. 
This  window  can  also  be  seen  in  the  cut 
•of  the  store  front  on  page  99 ;  but  a 
better  idea  of  the  nature  of  the  display 
may  be  obtained  by  examining  the  larger 
cut  of  the  right-hand  window  only  on 
page  101. 

One  of  the  most  novel  features  of  this 
window  was  the  double  background  ef- 
fect. The  real  background  was  of  white 
felt,  with  green  and  yellow  festoon  drap- 
ing. 

The  large  panel  with  "The  Season's 
Greetings  to  All ' '  was  made  of  beaver 
board,  and  surrounding  the  message  was 
a  7-inch  border  of  puffed  cheese  cloth, 
with  red  and  white  lights,  each  lamp 
half  red  and  half  white. 

The  pillar  effect  design  in  front  of  the 
background  was  cut  from  beaver  board, 
and  there  were  pots  at  each  end,  hold- 


in-  a  liberal  supply  of  ferns  and  wistaria 
vines  and  sprays.  The  vases  of  the  de- 
sign and  the  posts  were  sprayed  a  light 
green  color,  with  an  air  brush.  The  slop- 
ing platform  was  covered  with  green 
plush,  on  which  was  displayed  cutlery 
and  flatware.  The  half-circle  at  the  outer 
edge  of  the  window  and  at  each  end  of 
the  platform  was  green  plush,  while  in- 
side was  puffed  cheese  cloth!  The  show 
cards  in  this  window  were  of  brown 
mottled  mat  board,  and  were  neatly  let- 
tered.    Some  of  the  articles  included  in 


this  window  were  cases  of  cutlery,  trays, 
fancy  clocks,  jewel  boxes,  reading  lamps, 
silver-plated  ware,  coffee  percolators, 
casseroles,  snow  shoes,  hockey  sticks, 
spirit  stoves  and  kettles,  carvers  in  case, 
etc. 

Mr.  Parr,  in  arranging  the  excellent 
displays,  has  demonstrated  how  the  en- 
tire front  of  a  store  can  be  used  in  mak- 
ing an  effective  display.  It  is  quite  true 
that  a  display  of  this  kind  requires  a 
great  deal  of  study  and  labor,  but  in  the 
end   is  if  not   worth  the  effort? 


Interior  view  of  Sommerville  Hardware    Co.  retail  store. 
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An  exceptionally  attractive  and  practical  window  display  by  Harold  W.  Parr  for  the  Sommerville  Hardware  Co.,  Ed- 
monton, Alta.    Many   of  the  important  details  of  this   window  do  not  show  in  the  photograph,  but  are  described  in  the 

accompanying  article. 


Window*  trimmers  can  secure  some  ex- 
cellent suggestions  from  these  windows, 
not  only  for  Christmas  displays,  but  for 
window  displays  at  other  seasons  of  the 
year.  Look  for  a  moment  at  the  hand- 
some backgrounds  that  have  been  made 
from  wall  board.  It  is  quite  true  that 
every  window  trimmer  does  not  possess 
an  air  brush,  but  every  store  stocks  flat 
wall  paint,  and  it  can  be  used  very  effec- 
tively in  preparing  wall  hoard  for  win- 
dow  backgrounds.        Wall    board    is   an 


ideal  material  for  making  window  back- 
grounds; it  is  light  to  handle,  easy  to 
cut  to  desired  shapes  or  design,  and  is 
not  expensive. 

In  these  windows  it  is  easy  to  see  how 
ferns,  palms,  flowers,  electric  lights, 
show  cards,  etc.,  can  be  used  to  add  ar- 
tistic touches  to  the  displays.  Another 
point  worthy  of  note  is  that,  although  a 
wide  range  of  goods  is  shown,  there  is 
no  evidence  of  overcrowding.  Each  ar- 
li  le  stands  out  prominently,  and  this  is 


Interior   view  of 


ille  Hardware     Co.   retail  store. 


an   important  feature  in  displaying  gift 
suggestions. 

The  backgrounds  shown  in  these  win- 
dows are  very  artistic,  striking  and  ex- 
ceptionally well  balanced,  and  the  goods 
shown  throughout  were  thoroughly  in 
keeping  with  the  decorative  effects. 

Hardware  window  trimming  in  Canada 
has  reached  a  new  stage  in  its  develop- 
ment. Hardware  and  Metal  is  in  an  ex- 
ceptionally good  position  to  follow 
closely  the  progress  of  window  trimming 
in  Canada — firstly,  because  for  many 
years  past  an  annual  window-trimming 
contest  has  been  conducted;  and  second- 
ly, because  this  paper  has  shown  for  the 
benefit  of  our  readers  more  than  double 
as  many  photographs  of  hardware  and 
paint  window  displays  in  Canadian  hard- 
ware stores  than  any  other  paper  in  the 
world,  and  from  these  displavs  our  read- 
ers get  many  points  which  assist  them  in 
their  window  trimming.  This  is  a  broad 
statement,  but  nevertheless  true.  With 
each  succeeding  year  Hardware  and 
Metal  has  observed  that  the  windows  en- 
tered in  the  annual  window  trimming 
contests  have  been  of  a  higher  order 
than  those  of  previous  years.  As  demon- 
strated in  many  of  the  displays  sub- 
mitted during  the  past  two  or  three 
years,  window  trimming  in  hardware 
stores  has  become  a  business  in  itself, 
a  science,  even  an  art.  It  is  doubtful, 
from  a  truly  artistic  standpoint,  if  the 
largest  departmental  stores  with  their 
trained  window  trimmers  have  shown 
anything  better  than  some  of  the  dis- 
plays submitted  to  Hardware  and  Metal 
in  recent  contests. 
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Selling  Gas  Ranges  in  the  Spring 

How  to  Prepare  Advertising  and  Circular  Copy  That  Will  Pull  Results — Using  Words 
the  Public  Wants — Old  Familiar  Words  Prove  the  Best  Sales  Pro- 
ducers— Idea  Cannot  be  too  Original. 


THE  spring  campaigns  are  on — that 
is,  the  spring-  sales  campaign  of 
an  army  of  hardware  and  stove 
dealers  who  are  trying  to  interest  house- 
wives in  handsome,  practical,  efficient 
uas  ranges.  There  was  a  time  when  the 
gas  range  was  looked  upon  as  a  one 
season  selling  commodity,  but  of  late 
years  has  become  a  more  or  less  all  year 
round  seller.  However,  extra  efforts  are 
made  during  the  spring-  to  interest  house- 
wives in  gas  ranges  and  considerable  ef- 
fort, time  and  money  is  used  in  prepar- 
ing newspaper  ads,  circulars,  and  per- 
sonal letters  for  this  purpose.  Now,  in 
the  spring  you  will  see  some  particularly 
good  ads  and  circulars  and  also 
some  particularly  bad  ones,  and  :n 
connection  with  the  latter,  many  retail- 
ers wonder  why  their  advertising  does 
not  pull.  It  is  indeed  rather  discourag- 
ing to  some  retailers  to  write  what  they 
consider  fine  catchy  ads,  telling  what 
they  think  of  the  goods  they  have  to  sell 
and  then  find  that  their  ads  have  not 
pulled —  in  many  cases  because  they 
have   talked    over   the   prospective    cus- 


tomers' heads,  or  have  introduced  words 
or  phrases  that  have  not  interested  the 
people  the  merchant  wishes  to  reach,  in 
other  words  they  haven't  'riven  the  pub- 
lic the  words  they  want.  A  writer  in 
Printers'  Ink  some  time  ago  in  writing 
on  "Words  the  Public  Wants,"  told 
why  the  old  familiar  words  are  the  best 
sales  producers,  and  dwelt  upon  the  im- 
portance in  writing  advertising  (and 
this  applies  to  gas  range  advertising),  of 
giving  people  something  they  recognize. 

The  restricted  vocabulary  of  advertis- 
ing words  is  justly  due  to  a  sound  prin- 
ciple. Many  readers  drift  unconscious- 
ly into  the  reading  of  an  advertisement, 
attracted  by  something  that  interests 
them,  and  it  is  injudicious  to  startle 
them  by  any  unfamiliar  word  or  unusual 
turning  of  a  phrase  into  the  realization 
that  they  are  actually  reading  an  adver- 
tisement. 

Once,  in  company  with  another  adver- 
tising man,  the  writer  conducted  a  dilig- 
ent and  practically  fruitless  search  for 
the  Person  Who  Reads  Advertisements. 
Did  you  ever  look  for  this  person?       If 


you  want  your  faitli  jarred,  try  it.  Be- 
gin with  your  wife.  Aside  from  a  purely 
personal  interest  in  your  business,  she 
will  confess  that  she  rarely  reads  an  ad- 
vertisement through.  Next  ask  some  of 
your  acquaintances,  your  family  doctor, 
if  you  indulge  in  such  a  luxury.  From 
personal  investigations  it  appears  that 
not  one  doctor  in  ten  ever  reads  adver- 
tisements. You  will  find  it  much  the 
same.  Then  ask  two  or  three  neighbors, 
a  train  acquaintance,  a  cousin,  a  cook  or 
a  customer,  only  be  sure  that  none  you 
interview  is  directly  connected  with  the 
business.  You  will  decide  that  the  man 
who  reads  advertisements  is  a  mythical 
a  character  as  Guy  of  Gisbourne,  as  dif- 
ficult to  locate  in  ordinary  life  as  a  sub- 
way motorman  or  a  musical-comedy 
barber. 

But  this  is  not  the  case.  Nearly  all 
advertisement  reading  is  done  subcon- 
sciously. Folks  simply  don't  remember 
having  read  advertisements.  They  take 
no  firmly  fixed  account  of  having  been  in- 
fluenced by  one.  The  art  of  making 
words   into   advertising  sentences  is,  by 
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the  very  nature  of  the  job,  the  art  that 
conceals  art.  Once  get  your  verbiage 
admired  and  your  point  is  lost.  Involve 
your  sentence  in  the  slightest  and  you 
send  your  reader  tracking  back,  looking 
for  the  antecedent,  like  an  automobilist 
walking  back  the  road  looking  for  a 
dropped  wrench.     The  trip  is  spoiled. 

The  concentration  with  which  one 
reads  an  article  is  far  deeper  than  the 
interest  expended  upon  the  merits  of  to- 
bacco or  a  lubricating  oil. 

A  good  advertisement  that  was  right 
to  the  point  was  headed  "The  Man  with 
15  Pipes  and  What  He  Said."  Observe 
that  in  nine  words  no  word  appears  with 
more  than  five  letters  in  it.  "Pipes,"  the 
longest  word,  contains  exactly  five  letters 
and  is  the  key-word  to  the  advertisement. 

Another  advertisement  that,  in  the 
opinion  of  many  people  besides  the  one 
who  wrote  it,  was  the  best  in  several 
fortnights,  was  headed,  "Give  Me  a 
Quart  of  Oil."  Not  a  word  longer  than 
five  letters.  The  text  starts,  "The  gar- 
age man  comes  out" — still  simple  words 
of  five  or  six  letters. 

You  have  read  them  before  you  know 
it,  and  before  you  know  it  you  are  read- 
ing an  advertisement;  inertia  is  over- 
come and  if  some  word  not  too  foreign 
to  the  thought  does  not  trip  you,  you 
read  straight  through  to  the  conclusion. 

When  a  reader  stumbles  over  a  word- 
arrangement  he  sometimes  takes  another 
footing  and  proceeds,  but  more  frequent- 
ly his  attention  strays  and  his  eyes  seek 
safer  paths.  Yet  how  often  does  one 
find  one  of  these  verbal  caltrops  in  his 
way.  A  favorite  place  to  conceal  them 
is  in  the  display  line,  scientifically  placed 
three-tenths  of  the  distance  from  the  top 
of  the  advertisement  to  the  bottom.  Sup- 
pose you  are  reading  furnace  copy  for 
instance.  Have  you  ever  encountered  a 
sentence  that,  if  the  wording  had  run 
straight  along,  all  in  the  same  size 
type,  would  have  read  like  this? 

"A  warm  house  is  a  comfort  to  every 
member  of  the  family  and  to  guests  as 
well.  The  man  who  installs  a  Reg.  U.S. 
Pat.  Off.  July  6,  1910,  Others  Pats.  Pend- 
ing Heating  Apparatus  Guaranteed  in 
his  cellar  can  depend  on  health  as  well 
as  comfort  during  the  long,  cold  winter. 
Etc.,  Etc.,  Etc." 

But  precious  few  readers  ever  get  as 
far  as  the  probably  excellent  subject- 
matter  which  "etc."  stands  for.  The 
main  idea  is  split  in  two  by  a  display 
line,  interrupted  by  a  slogan  and  dis- 
turbed by  such  other  typical  display-line 
concomitants  as  the  information  that  the 
spelling  and  lettering  is  copyrighted.  The 
reader  is  thoroughly  confused,  and  con- 
fusion is  the  thing  we  wish  upon  our 
enemies,  military  and  commercial,  not 
upon  the  people  whom  wo  are  trying  to 
induce  to  buy. 

A  man's  statement  that  his  copy  bears 


the  stamp  of  his  personality  means,  in 
an  alarming  number  of  eases,  that  it 
reflects  a  certain  style  of  writing  that 
this  man  affects.  Style  is  all  right. 
There  can  be  a  great  many  different 
kinds  of  advertising  style,  but  they 
should  be  advertising  style  and  not  a 
cultivated  style  adapted  to  the  uses  of 
advertising. 

Even  a  close  adherence  to  college  Eng- 
lish is  not  commendable.  Our  language 
is  full  of  words  with  an  etymological 
meaning  quite  different  from  the  idea 
they  now  convey.  Consider  the  word 
"anticipate."  There  are  authorities 
who  will  tell  you  that  to  anticipate  an 
occurrence  can  correctly  mean  but   one 


thing.  That  is  to  forestall  the  event, 
to  act  ahead  of  it.  Thus,  if  you  antici- 
pate an  election,  you  take  office  before 
the  election  has  actually  been  held.  Now 
ask  your  stenographer  what  anticipate 
means  and  she  will,  in  all  probability, 
tell  you  that  it  means  to  look  forward 
to  something.  She  may  go  farther,  she 
may  give  an  example,  she  may  say  that 
she  anticipates  receiving  a  raise  in  sal- 
ary the  first  of  July,  or  that  she  antici- 
pates having  a  good  time  on  her  vaca- 
tion, but  she  will  certainly  have  very 
definite  ideas  what  it  is  to  anticipate. 

The    Standard    Dictionary    gives    this 
last  definition  of  anticipate  first.    Usage 
(Continued  on  page  108.) 


Many  Merchants  Fail 

Because    They    Figure    Their    Profits 
Incorrectly 


THE  RIGHT  WAY 

EXAMPLE : 

Expense  of  doing  business  is       .... 

(Figured  on  Gross  Sales,  i.e.,  selling  price.) 

It  is  desired  to  make  a  profit  of      .... 

{Must  be  figured  on  selling  price.) 

Cost  of  an  article  is $2.00 


25% 
10% 


Find   the  SELLING   Price 


SOLUTION: 


Selling 
price= 

100%        . 

35%        , 


Expense 

Profit 

Cost 


Rent 
Light 
Heat 
.  Wages 
Advertising 
Insurance 
Freight 
Express 

equals 
equals 


Delivery  Charges 
Telephone 

Int.  on  Capital  Invested 
Depreciation  of  Stock 
Bad  Debts 

Extraordinary  Expense 


Selling  Price 

Expense  25% 

Profit  10% 


65%  (of  selling  price)  equals 

$2.00  will  be  65%    of  selling  price 

Divide  $2.00  by  .  65  equals 

ANSWER : 

Selling  Price  should  be  made  .... 
PROOF: 

Expense  25%  of  $3.08  equals     .     . 

Profit  10%  of    3.08  equals     .     . 

Cost  65%  of     3.08  equals     .     . 


Selling  Price  100%  equals     .     . 

THE   WRONG   WAY 

Figuring  it  as  25%  plus  10%,  or     .     .     . 
which  is  less  than  Cost     .     .     .     .     $2 .  00    / 
plus  Expense     ....  .77  1 

THAT'S    WHY   THEY   FAIL 


Cost 

$3.08 

$3 .  08 

$   .77 

.31 

2.00 

$3.08 

$2.70 
$2.77 
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Creating  Business  in  a  Dull  Year 

A  Hard-ware  Merchant  Tells  How  he  is  Planning  to  Offset  Losses  Which  Will  Occur 
in  the  Builders'  Hardware  Department  Owing  to  the  Falling  off  in  Building 
in  the  City  —  What  the  Catalogue  Houses  are  Doing  — 
Working  the  Factory  Trade. 

Based  on  an  Interview  With  a  Hardware  Merchant  in  a  Central  Ontario  City. 


YOU  have  asked  me  what  1  am  going 
to  do  to  create  business  during  1915. 
Many  people  say  1915  is  going  to 
he  a  dull  year.  It  may  be  a  dull 
year  and  it  may  not,  as  far  as 
I  am  concerned,  but  I  am  inclined  to 
think  that  my  volume  of  sales  this  year 
will  almost  equal  those  of  1913  or  1914, 
and  at  any  rate  if  the  total  volume  of 
sales  is  not  quite  as  large,  I  fee!  confi- 
dent that  my  net  profit  will  be.  You  are 
no  doubt  aware  that  for  the  past  four 
years,  at  least  up  to  the  end  of  1914. 
there  has  been  a  large  amount  of  build- 
ing going  on  in  this  city,  and  in  the 
surrounding  rural  communities.  The  city 
building  trade  is  now  flat  and  I  will 
have  to  sell  other  lines  to  make  up  for 
what  I  am  going  to  lose  in  the  builders' 
hardware  department.  1  expect  that  the 
country  building  this  year  will  he  nor- 
mal and  that  the  farmer  will  do  the 
usual  amount  of  building.  The  farmers 
have  plenty  of  money,  many  of  them 
need  new  buildings  and  they  can  secure 
material  and  labor  at  low  figures  just 
now,  and  probably  will  during  the  bal- 
ance of  the  year.  I  have  gone  into  the 
question  of  creating  business  for  this 
year,  and  have  discussed  it  thoroughly 
with  my  clerks.  We  started  right  in 
after  stock-taking  in  January  to  push 
lines  we  had  neglected  before.  When 
the  building  trade  was  good  and  busi- 
ness was  coming  fairly  easy  we  neglect- 
ed some  departments  in  the  store.  As  I 
told  the  boys  in  the  store,  "We  might 
as  well  admit  it,  because  we  know  that 
while  we  secured  the  lion's  share  of  the 
building  trade  we  allowed  a  good  share 
of  household  trade  to  slip  away  from  us. 
Step  for  a  moment  to  the  electrical 
goods  department;  I  know  that  it  has 
been  neglected  in  the  past.  The  city 
electric  companies,  house-to-house  ped- 
dlers, and  several  small  electrical  goods 
stores  which  have  started  up  have  been 
corralling  most  of  the  trade  and  our  sales 
of  electric  soods  have  not  been  as  large 
as  they  should.  Am  I  not  in  as  g-ood  a 
position  to  sell  electric  irons,  toasters. 
lamps,  fixtures,  tungsten  lamps,  etc.,  as 
the  other  fellows?  Certainly  T  am.  and 
from  the  15th  of  January  to  the  15th 
of  March  we  sold  more  of  these  lines  than 
we  ever  did  in  the  corresponding  period 
of  any  previous  year.     How  did   we  do 


this?  Why,  because  we  are  all  pushing 
behind  the  big  broom,  and  giving  atten- 
tion to  the  departments  we  neglected  be- 
fore. The  same  rule  applies  to  the  de- 
partment where  we  sell  tin  and  granite- 
ware,  woodenware  and  household  uten- 
sils of  all  kinds.  Simply  because  we 
have  shown  the  goods  and  advertised 
them  they  have  been  selling  right  along, 
and  we  haven't  been  giving  away  pianos 
or  donkeys  as  premiums  either.  I  have 
round  out  that  if  you  have  good  goods  at 
the  light  price  they  will  sell  without  pre- 
miums, that  is,  if  yon  let  the  people  know 
that  you   have  the  goods. 

Another  department  that  will  show  an 
increase  this  year  is  the  paint  depart- 
ment. Our  paint  sales  for  February  were 
greater  in  volume  than  during  the  cor- 
responding month  of  last  year.  We  ac- 
count for  this  by  the  fact  that,  landlords 
have  been  doing  more  repair  work,  paint- 
ing and  decorating,  than  usual.  They 
have  been  forced  to  do  more  work  than 
usual  on  account  of  the  large  number  of 
vacant  houses  and  the  independence  of 
tenants.  The  point  I  wish  to  dwell  on 
in  connection  with  the  paint  department 
is  this:  When  business  was  good  we  did 
not  pnv  much  attention  to  the  assist- 
ance offered  by  the  paint  manufacturer 
whose  line  we  carry.  We  did.  what  we 
considered  a  good  paint  business  but  this 
year  we  hope  to  do  more  than  last  year. 
We  m list  admit  that  we  wasted  a  great 
deal  of  advertising  matter  that  was  sent 
to  us.  Some  of  the  finest  lithographed 
show-cards,  signs,  etc..  ever  put  out  by 
a  manufacturer  are  nailed  up  in  the 
barn  where  we  keep  our  delivery  out- 
fits. The  driver  no  doubt  noticed  that 
we  did  not  use  the  siens  in  our  windows 
or  in  the  store,  so  he  thought  he  might 
as  well  decorate  the  barn.  All  this  class 
of  matter  is  going  to  be  used  this  year 
— used  in  the  store  and  in  the  ^linw  win- 
dows, and  it'  any  of  it  cannot  be  used 
there  we  will  make  good  use  of  it  in 
another    way. 

Tn  the  past  we  have  been  supplied 
with  neat  road  sisns  bearing  our  name. 
For  nailing  on  fences,  etc..  but  we  never 
used  them — they  were  always  wasted. 
Next  week  one  of  the  men  is  g'oing  to 
drive  out  through  the  country  and  place 
these  sians  where  the  products  advertised 
and   also   our   name   will    he   nmmincntlv 


di splayed  before  the  farmers  who  use 
the  fine  roads  leading  to  the  city. 

The  hundreds  of  circulars,  featuring 
varnish  stains,  varnishes,  polishes. 
paints,  specialties,  etc.,  which  have 
been  wasted  in  the  past  are  going  to  be 
used  this  spring — every  one  of  them.  I 
have  arranged  to  send  them  out  when 
rendering  invoices,  accounts,  etc.  Some 
of  the  circulars  will  be  used  in  parcels, 
and  we  expect  to  create  additional  busi- 
ness by  doing  this. 

Then  there  is  the  factory  trade.  A 
friend  of  mine  in  the  same  business  in  a 
Western  Ontario  city  was  telling  me  how 
he  worked  up  the  large  trade  he  has 
with  the  local  factories.  He  at  first 
selected  a  list  of  ten  factories  and  had 
a  clerk  call  on  the  purchasing  agent  or 
foreman  of  each  factory  every  Monday. 
It  was  the  duty  of  one  clerk  to  start  out 
at  8  o'clock  Monday  morning  and  make 
tiie  rounds.  It  took  three  or  four  weeks 
to  get  acquainted.  The  orders  for  the 
first  two  or  three  months  were  small, 
as  we  expected  they  would  be,  but  the 
new  department,  "the  factory  trade  de- 
partment." kept  growing  each  month, 
and  is  to-day  one  of  the  most  important 
in  my  friend's  store.  I  am  going:  to  do 
the  same.  The  clerk  f  have  started  on 
this  work  is  one  of  the  best  men  I  have. 
He  makes  the  ten  calls  on  Monday 
morning  and  although  he  has  only  made 
four  calls  he  has  shown  me  by  the  orders 
he  has  picked  up  that  if  we  keep  plug- 
sine  we  are  groins  to  get  a  nice  share 
of  factory  trade  this  year.  At  first,  one 
or  two  of  the  factories  thought  we 
could  not  supply  their  needs,  and  we 
can't  supply  all  their  needs,  but  we  have 
demonstrated  to  them  that  there  are  cer- 
tain lines  of  goods  we  can  supply 
promptly  and  at  the  right  price,  and  T 
am  glad  to  say  we  are  urettinc  a  nice 
share  of  business  from  them.  Our  city 
traveller,  as  we  now  call  him,  has  made 
many  friends  since  he  started  to  call  at 
the  factories,  and  two  of  the  former  he 
has  met  have  gone  so  far  as  to  send  ap- 
prentices to  our  store  to  purchase  tools. 
Our  factory  trade  this  year  should  help 
to  offset  some  of  the  losses  sustained 
through  the  falling-off  in  the  building 
trade. 

There  is  one  other  point  T  want  to 
(Continued  on  page  115.) 
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The  Western  Situation 

Acreage  Under  Cultivation — The  Effects  of  Weather  Conditions — What  it  Means  to  the 

West — How  Debts  are  Being-  Paid — Merchants  Owe  Less  Than  at  Any  Time 

in  History  of  West — Money  Now  Going  Into  Legitimate  Channels. 

Based  on  an   interview  by  a  Hardware  and   Metal   representative    with    Henry   Detchon,     General     Manager,     Canadian 

Credit  Men's  Association,  Winnipeg. 


HAVING  been  accused  of  too  great 
optimism  in  the  past,  Westerners 
are  now  tending  to  look  care- 
Fully  before  speaking — to  consider  what 
reverses  may  come,  fully  as  much  as  they 
consider  probable  booms.  This  ten- 
dency is  everywhere  noted. 

• '  Will  there  he  a  good  crop  this  Fall? ' ' 
is  asked. 

"Well,"  comes  the  reply,  "it  is  hard 
to  say.  Conditions  certainly  seem  fav- 
orable, but  of  course  it  is  hard  to  tell 
what  may  happen  before  harvest.  Still, 
the  acreage  under  cultivation  is  undoubt- 
edly larger.  I  think  we  should  have  at 
least  a  fair,  average  crop — and  prices 
should  be  satisfactory." 

In  estimating  the  crop,  at  least,  the 
West  is  tending  to  ultra  conservatism. 
It  is  a  good  attitude,  probably,  but  from 
facts  gained  here  and  there,  from  farm- 
er and  business  man,  it  would  seem  the 
West — and  Canada  and  the  Empire  as  a 
whole — can  reasonably  expect  more  than 
fa  fair  average  crop"  in  the  West  this 
year. 

Tn  the  first  place,  there  is  absolutely 
no  doubt  that  a  considerably  larger 
acreage  than  ever  before  is  ready  for 
seeding  at  present.  Last  Fall  was  ex- 
ceedingly favorable  Prom  a  weather 
standpoint,  farmers  bein2'  able  to  keep 
on  the  land  until  the  middle  of  Novem- 
ber. They  saw  the  advisability  of  get- 
ting all  the  land  possible  in  shape,  i^ 
view  of  the  high  prices  which  were  cer- 
tain to  obtain  For  grain,  and  all  through 
the  Prairie  Provinces  bis  strides  were 
made. 

The  district  around  Brandon  is  of 
course  anions'  the  finest  in  the  West, 
and  has  alwavs  been  carefully  cultivated. 
Yet  from  this  district,  too.  it  seems  an 
increase  mav  be  expected.  A  Winnipeg 
man  who  owns  two  sections  in  this  ter- 
ritory was  asked  last  week  wbrt  lie 
thought  of  crop  prospects.  He  said  lie 
did  not  know  hew  Ue  returns  would  be 
over  the  whole  West,  hut  that  he  knew 
lie  was  2"oing  to  have  a  splendid  cron 
himself.  He  said  at  this  time  in  1914 
lie  had  160  acres  prepared.  Later  lie 
scraped  the  balance  of  Ids  land  and  eo\ 
in  the  seed  which  yielded  him  a  fair 
crop.  At  the  present  time  he  says  lie 
has  over  1,000  acres  prepared  so  that  it 
is  like  an  onion  bed,  and  he  believes  he 
will  greatly  increase  his  yield  per  acre. 

The   Canadian    Credit    Men's   Associa- 


tion in  Winnipeg  receives  reports  daily 
from  all  parts  of  the  West,  and  from 
what  Mr.  Henry  Detchon,  general  man- 
ager of  this  association  says,  it  is  evi- 
dent these  reports  indicate  a  large  in- 
crease in  acreage  under  good  cultivation. 
Mr.  Detchon — a  conservative  man — states 
this  is  at  least  from  15  to  20  per  cent. 
Mr.  Detchon  also  points  out  that  the 
Government  has  come  to  the  aid  of  farm- 
ers in  the  districts  which  suffered  from 
drought  last  year.  This  aid  has  enabled 
the  farmers  to  work  their  land  properly 
— land  on  which  Mr.  Detchon 's  reports 
show  more  rain  and  snow  has  fallen  since 
November  than  fell  on  the  same  land  in 
rhe  previous  four  years  put  together. 

"What  does  this  mean  for  the  West? 
Tn  the  first  place  it  should  dispel  the  dis- 
belief in  the  future  of  this  country  which 
seems  to  have  worked  its  way  into  the 
minds  of  some.  Along  this  line  listen 
further  to  what  Mr.  Detchon — who.  it 
will  be  remembered,  meets  manufactur- 
ers, wholesalers  and  retailers  every  day 
— has  to  say: 

"Of  course  1912  was  the  big  year  in 
the  West.  After  that,  depression  began 
to  be  felt.  It  came  before  the  war,  per- 
haps largely  due  to  the  trouble  in  the 
Balkans  interfering  with  Hie  money  sup- 
ply to  some  extent.  I  am  not  one  of 
those  who  think  the  war  is  responsible 
for  what  has  taken  place  out  here.  The 
war  has  merely  accentuated  conditions 
Which    were   bound   to  come. 

"But  conditions  have  not  been  des- 
perate by  any  means.  From  reports  of 
bankers  and  loan  companies,  we  learn 
that  from  92  to  !)4  per  cent,  cf  t^e  in- 
terest due  in  the  West  was  paid  in  1914. 
This  would  indicate  that  there  was  a 
<jood  deal  of  money  in  the  country. 

"Consider  the  standing  of  the  mer- 
chants. There  is  no  question  of  a  doubt 
— our  files  show  this — the  merchants  owe 
less  to-day  to  the  wholesale  houses,  in 
proportion  to  the  busine-s  being  done. 
Hian  at  any  time  in  the  history  of  the 
West.  The  same  thing  is  true  when  the 
wholesaler's  relation  to  the  banks  is 
considered.  I  know  of  many  wholesale 
houses  who  have  cleaned  up  their  entire 
indebtedness  to  the  banks. 

"Collections  in  most  instances  have 
exceeded  sales.  Of  course,  this  is  not  a 
very  healthv  condition  under  normal  cir- 
cumstances, but  it  means  the  country  t  •- 
day.  financially  speaking,  is  in  better 
shape  than  it  lias  been   for  a  great  num- 


ber of  years — the  farmer  evidently  hav- 
ing paid  off  much  of  his  old  indebtedness 
to  the  merchant,  and  the  merchant  hav- 
ing settled  with  the  wholesaler. 

"The  fact  that  American  financiers 
are  lending  the  West  the  large  amounts 
they  have  since  the  turn  of  the  year,  is 
an  evidence  that  the  United  States,  at 
least,  have  unshaken  faith  in  the  future 
of  this  country,"  further  stated  Mr. 
Detchon. 

"Building  and  allied  trades  partic- 
ularly have  felt  the  depression — more 
than  any  other  of  our  members.  Expend- 
itures along  these  lines  have  been  for 
only  actual  necessities.  All  our  records 
show  that  economies  in  these  lines  are 
being  practised.  But  a  change  is  coming. 
With  the  increased  acreage,  the  ideal 
weather  conditions  which  have  obtained 
so  far,  and  the  high  price  which  is  sure 
to  be  paid  for  wheat — whether  the  war 
continues  or  not — the  West,  in  my  opin- 
ion, will  see  the  greatest  and  most  profit- 
able crop  it  has  seen  in  its  history.  It 
will  probably  be  a  bigger  crop  this  year 
than  we  may  expect  in  1916.  Unusual 
efforts  have  been  made,  and  are  being 
made,   to  secure   this  crop. 

"The  money  seeiu-ed,  instead  of  going 
into  land  speculation,  will  go  into  the 
legitimate  channels  of  business.  It  is 
not  necessarv  to  point  what  this  means. 

"Undoubtedly  it  is  true  that  a  num- 
ber of  firms  have  none  into  liquidation 
in  1914.  As  far  as  the  country  is  con- 
cerned. I  believe  this  is  now  pretty  well 
ended.  From  now  on  the  bulk  of  liquida- 
tion will  be  in  the  larger  centres,  and 
will  merely  affect  the  small  dealers,  who 
will  suffer  because  of  the  greater  econ- 
omy evidenced  by  the  people  generally. 
Until  the  crop  is  practically  assured,  it 
seems  to  me  there  will  be  a  continuation 
of  the  tendency  to  curtail  every  possible 
expense.  After  August,  however,  I  feel 
that  there  will  be  a  very  great  change. 
and  that  even  the  building  trades  will 
find    things   very   much    more   active. 

"Another  point  which  we  must  all 
bear  in  mind  is  that  the  banks  have  the 
money.  They  are  certainly  going  to  be 
i  nnservative  in  lending  this  out.  Never- 
theless, they  will  put  a  large  amount  in- 
to circulation. 

"I  believe  the  West  is  to  see  a  great 
advance  in  the  next  few  years,  and  this 
advance  will  be  on  a  sounder  basis  than 
anything  we  have  as  yet  experienced." 
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Interior  view  of  the  main  floor  of  Kent,  Garvin  &  Co.'s  new  store  at  Hamilton,  Ont.   This  view  shows  the  portion  of 
the  store  to  the  left  of  the  main  entrance.    A  complete  description  of  the  store   is  given  in   the 

accompanying  article. 


Although  not  shown  in  the 
accompanying  views,  there  are 
immense  show  windows  in  the 
Kent-Garvin  store.  The  win- 
dows, each  twenty  ft.  in  width, 
are  sufficiently  large  to  allow 
for  extensive  displays  of  all 
classes  of  builders'  hardware. 
The  windows  also  allow  people 
outside  to  obtain  a  complete 
view  of  the  main  floor,  includ- 
ing the  builders'  hardware  sec- 
tion, general  offices,  paint  de- 
partment, sample  cases,  display 
counters,  etc.,  and  the  wide 
stairway  leading  to  the  second 
floor.  The  front  is  quite  in 
keeping  with  the  rest  of  the 
store  and  has  a  very  attractive 
entrance.  The  window  on  the 
left  is  used  largely  for  display- 
ing mantels,  grates,  fire  sets, 
andirons,  coal  vases,  spark 
guards,  etc.  Several  mantels 
can  be  shown  in  the  window  at 
one  time,  thus  making  a  very 
effective  display.  The  window 
on  the  right  is  devoted  chiefly 
to  trimming  hardware,  includ- 
ing mounted  lock  sets,  door 
checks,  coal  chutes,  panic  bolts 
and  other  hardware  lines. 


Catering  to  the  Builder 

Many  Interesting  Features  Found  in  the  Exclusive  Build 

Whole  of  Second  Floor  Devoted  to  the  Display 

Departments  on  the  Main  Floor 


WHKN  an  editorial  representative 
of  Hardware  and  Metal  called 
on  Kent,  Garvin  &  Co.,  at  Ham- 
ilton, about  a  year  ago,  he  was  told  that 
the  firm  was  contemplating  moving  into 
larger  quarters,  where  there  would  be 
sufficient  room  to  adequately  display 
their  various  lines  of  builders'  hardware. 

The  firm  moved  into  the  new  premises 
last  fall,  but  on  account  of  the  many 
alterations  which  had  to  be  made,  the 
new  building  was  not  ready  for  photo- 
graphing until   last  week. 

Kent,  Garvin  &  Co.  now  have  one  of 
the  finest  hardware  display  premises  in 
Canada.  The  firm  handles  builders' 
hardware  only,  and  specializes  on  build- 
ers' supplies.  The  accompanying  illus- 
trations will  give  readers  an  idea  of  the 
arrangement  of  the  stock.  The  store 
front  is  about  fifty  feet  in  width,  with 
entrance  in  the  middle  and  plate  glass 
windows  on  each  side. 

The  show  windows  are,  therefore,  ex- 
tremely large  and  allow  sufficient  dis- 
play space  to  make  exceedingly  attrac- 
tive displays  of  hardware,  mantels, 
grates,  etc. 


In  arranging  the  store  interior  efforts 
have  been  made  to  make  it  as  attractive 
as  possible.  Attractiveness  is  something 
naturally  looked  for  in  a  store  which 
caters  to  the  builder.  A  commendable 
feature  is  the  metallic  ceiling.  Attrac- 
tive electric  fixtures  are  used  for  light- 
ing purposes.  A  wide  stairway  leads  to 
the  second  floor,  where  an  exceedingly 
large  display  of  mantels  and  grates  is 
carried. 

One  of  the  accompanying  views  shows 
a  portion  of  the  mantel  department  on 
the  second  floor.  To  the  left  of  the 
main  entrance  is  located  the  business 
office.  Messrs.  Kent  &  Garvin  are  shown 
in  the  office.  The  office  is  very  roomy 
and  well  lighted,  and  is  fitted  with  up- 
to-date  equipment. 

On  the  left  side  near  the  rear  the 
paint  and  varnish  department  is  shown. 
This  department  occupies  considerable 
space.  Roomy  shelving  extending  from 
the  floor  to  the  ceiling  allows  an  abund- 
ance of  space  for  displaying  the  various 
paint  and  varnish  lines.  A  large  stock 
of  ready-mixed  paint  and  varnish  is 
carried. 
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Interior  view  of  the  main  floor  of  Kent,  Garvin  &  Co.'s  new  store  at  Hamilton,    Ont.  This  view  shows  the  portion  of 
the  store  to  the  right  of  the  main  entrance.    A  complete  description  of  the  store  is  given  in  the 

accompanying  article. 


—Splendid  Displays 

ers'  Hardware  Store  of  Kent,  Garvin  £§?  Co.,  Hamilton- 

of  Mantels  —  Attractive  Hardware  and  Paint 
— Description  of  the  Store. 


On  the  same  side  of  the  store  are  spe- 
cially-constructed stands  for  displaying 
fenders,  fire  sets,  fire  guards,  fire  dog 
irons,  andirons,  hrass  coal  hods,  tongs, 
pokers,  shovels,  vases,  etc.  Four  large 
stands  are  used  for  displaying  goods  of 
this  nature. 

Marble  slabs,  wall  board  samples,  etc., 
are  shown  on  the  pillars  near  the  centre 
of  the  store.  To  the  left  of  the  stairway 
a  wood  worker  is  displayed.  A  look  at 
the  view  on  the  left  side  of  the  main 
display  room  shows  that  there  is  no  evi- 
dence of  overcrowding.  There  is  an 
abundance  of  space  for  display  pur- 
poses, and  customers  can  leisurely  in- 
spect the  goods  without  inconvenience  of 
any  kind. 

The  members  of  the  firm  believe  in  the 
use  of  show  cards.  Four  cards  are  shown 
in  the  two  views  on  the  main  floor.  One 
card  is  as  follows:  "We  Sell  Wheel- 
barrows," a  very  plain  statement,  but 
one  that  will  make  an  impression  on  any 
person  visiting  the  show  room.  Another 
large  card,  "Mantel  Department,  2nd 
Floor,"  tells  the  visitor  that  there  is  a 
sper-ial  show  room  for  mantels. 


Still  another  card :  ' '  Locksmith  rear 
of  2nd  floor,"  tells  the  visitor  to  the 
store  that  a  locksmith  is  available  for 
repairing  locks,  filing  keys,  etc.  A 
fourth  card  is  exhibited  on  an 
iron  coal  chute  with  a  window.  If 
the  chute  was  shown  without  the 
card  there  are  many  people  who  would 
not  know  what  the  contrivance  was 
used  for,  and  they  would  probably  be 
too  timid  to  ask.  With  the  card  at- 
tached they  know  exactly  what  the  chute 
is  for,  and  if  interested  will  ask  ques- 
tions. 

To  the  right  of  the  main  entrance  is 
shown  the  builders'  hardware  display, 
including  front  and  inside  lock  sets, 
latches,  locks,  pulls,  sash  locks  and  fasts, 
and  all  the  other  lines  of  goods  necessary 
to  form  a  complete  range  of  builders' 
hardware  samples. 

Only  a  partial  view  is  shown  of  the 
large  ease  of  mounted  samples  on  the 
right.  The  case  is  about  twenty  feet  in 
lens'th.  The  upper  portion  is  equipped 
with  glass  sliding  doors.  A  large  range 
of  store  door  sets,  front  door  sets,  inside 
sets  and  special   hardware  is  displayed 


The  second  floor  of  the  Kent- 
Garvin  builders'  hardware  store, 
is  reached  by  a  wide  stairway 
leading  up  from  the  main  floor. 
A  sign  on  the  ground  floor  in- 
forms the  visitor  that  the  man- 
tel department  is  located  on  the 
second  floor.  A  view  of  a  sec- 
tion of  the  mantel  department 
is  shown  on  the  next  page.  A 
large  number  of  mantels  are 
shown,  but  it  must  be  remem- 
bered that  the  photo,  although 
a  fairly  large  one,  included  less 
than  half  the  total  number  of 
mantels  on  display.  It  is  quite 
evident  that  this  firm  must  find 
a  ready  sale  for  mantels,  a  line 
of  goods  which  is  not  carried  by 
the  majority  of  hardware  firms. 
In  the  mantel  department  as  in 
the  other  departments,  the  sam- 
ples are  all  attractively  dis- 
played in  such  a  manner  that 
customers  can  inspect  the  goods 
at  leisure  and  in  a  roomy, 
bright,  well  ventilated  show- 
room. On  this  floor  there  are 
several  rooms  fitted  up  for  the 
purpose  of  showing  how  indi- 
vidual mantels  look  when  set  up 
in  a  room. 
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in  the  upper  sections.  The  lower  portion 
of  the  case  is  equipped  with  cupboards 
for  holding  samples  of  various  kinds  and 
with  specially-constructed  drawers  for 
displaying  butts,  pulls,  cupboard  catches 
and  turns,  etc.  The  case  is  made  of  oak, 
is  attractive  in  appearance,  and  is  dust- 
proof.  An  oak  table  with  chairs  is  kept 
in  a  convenient  place  for  the  use  of  cus- 
tomers who  visit  the  department. 

To  the  rear  of  the  case  and  at  the 
back  are  located  the  counters  and  the 
shelving  holding  builders'  hardware 
stock.  Such  lines  as  spring  butts,  hall 
top  butts,  parliament  butts,  tower  bolts, 
china  bolts,  etc.,  are  displayed  in  a  spe- 
cial display  fixture  shown  in  the  view  of 
the  right-hand  side  of  the  main  floor. 
A  close  inspection  of  the  views  shown 
discloses  mounted  samples  of  various 
kinds,  displaying  door  checks,  panic 
lock  sets,  etc. 

The  whole  of  the  second  floor  is  de- 
voted to  the  display  of  mantels.  The  ac- 
companying view,  although  showing  a 
considerable  number,  shows  less  than 
half  the  mantels  displayed  on,  this  floor. 
A  great  variety  is  carried,  and  the  cus- 
tomer who  could  not  choose  from  the 
wide  range  shown  here  would  be  very 
hard  to  suit.  Individual  rooms  are  also 
found  on  this  floor,  with  mantels  and 
grates  set  in  position  to  show  how  the 
mantels  will  appear  in  the  home. 

The  mantel  department  is  well  lighted, 
with  drop  lights  of  attractive  design. 
A  visit  to  the  mantel  department  is  ne- 
cessary to  show  the  wide  range  carried 
in  stock.  On  this  floor  there  is  also  a 
display  of  andirons,  spark  guards,  fixe 
sets,   tongs,  shovels,   pokers,   etc.        The 


display  rooms  are  attractive  throughout, 
and  are,  indeed,  a  credit  to  the  firm. 

Despite  the  fact  that  building  opera- 
tions have  been  greatly  curtailed  in  some 
communities,  Kent,  Garvin  &  Co.  are 
looking  forward  to  a  good  season's  busi- 
ness and  expect  a  big  improvement  in 
conditions    with   the   opening  of  spring. 
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SELLING  GAS  RANGES. 

(Continued  from  page  lOH.) 

has  brought  this  about.  So  far  at  least 
as  advertising  is  concerned,  popular 
usage  can  make  a  word  correct  in  any 
sense. 

It  is  a  question  whether  or  not  the 
word  ''delicious"  can  ever  be  over- 
worked in  food  advertising.  It  lias  cer- 
tainly been  set  into  type  and  printed 
often  enough  to  wear  down  those  letters 
until  they  print  much  less  distinctly 
than  their  fellows  in  the  font.  Bui  al- 
most any  words  that  you  offer  in  its 
place  come  tardy  off.  "Palate-pleasing" 
won't  do  it.  It's  been  tried.  When  yon 
stop  and  reflect  that  the  one  appeal  in 
food  advertising  that  stands  above  all 
the  others  is  flavor — the  idea  that  this 
stuff  really  tastes  good,  that  the  way  to 
sell  food  is  to  make  somebody's  mouth 
drip  with  desire  to  taste  it.  what  arc 
you  going  to  do  without  "delicious"? 
It's  Hie  one  word.  Any  attempt  to  sup- 
plant it  fails,  just  as  any  attempt  to 
describe  a  flavor  falls  down.  You  can 
discuss  a  flavor,  qualify  it  with  honeyed 
adjectives,  compare  it  and  extol]  it.  but 
when  you  come  down  to  small  space  you 


resort  to  delicious  or  delightful  or 
something  not   quite  so  good. 

Try  writing  an  engine  advertisement 
without  talking  of  power  and  efficiency. 
It  can  be  done,  but  somehow  the  copy 
will  not  sound  just   right. 

Or  take  tire  copy.  It  would  nothing 
less  than  an  affront  to  automobile  users 
to  try  to  get  them  to  read  a  tire  ad- 
vertisement that  did  not  talk  about  mile- 
age,  fabric   and  tread. 

Xo  rule  on  the  use  of  words  in  adver- 
tising can  be  adopted  as  absolute.  Good 
advertisements  and  ^ood  letters 
have  been  written  that  broke  entirely 
away  from  tradition,  but  the  advertiser 
who  wants  to  play  safe  is  justifiably 
right  in  wanting  to  stick  to  good  old 
advertising   English. 

It  would  seem  that  words  in  adver- 
tising are  like  jokes  in  musical  comedy. 
For  a  new  joke  to  get  on  the  stage  it 
must  have  been  printed  and  reprinted 
often  enough  to  assure  the  producer 
that  it  is  a  dependable  lauj;h-getter  that 
will   win   applause  by   force  of  habit. 

This  will  apply  pretty  generally  to 
copy.  Let  your  words  be  the  old  reli- 
able words  that  your  public  is  accus- 
tomed to  see  in  that  connection.  Your 
idea  cannot  be  too  strong  or  too  original. 
II  may  even  be  expressed  in  a  totally 
new  and  different  way,  but  if  you  want 
it  to  take  hold,  you  can't  go  wrong  in 
using  safe  and  sane  words  as  a  vehicle 
for  your   expression. 


The  man  who  sits  in  a  corner  waiting 
for  business  to  pick  up  usually  has  the 
satisfaction  of  seeing  it  picked  up  by 
his  competitor. 


Interior  view  showing  a  section  of  the  mantel  department  on  the  second  floor  of  the  Kent,  Garvin  store.     This  view 
shoivs  only  one  section  of  the  department.    A  complete  description  of  the  department  is  given  in  the 

accompanying  article. 
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Hardware  Used  on  a  Skyscraper 

Tons  of  Material  Used  on  Royal  Bank  Building,  Toronto — Over  50  Tons  of  Glass 
Used — Builders'  Hardware  Ran  Into  a  Huge  Sum — Building  is  260  Feet  High 

— Some  of  the  Materials  Used. 


NO  doubt  a  large  number  of  Canadian  hardwarenien 
have  seen  the  new  Royal  Bank  Building  on  the 
corner  of  King  and  Yonge  Sts.,  Toronto,  but  have 
they  ever  stopped  to  think  of  the  enormous  quantity  of 
hardware  used  in  a  building  of  this  kind. 

The  Royal  Bank  building,  a  cut  of  which  appears  on 
this  page,  is  260  feet  high  (twenty  storeys)  and  is  said 
to  be  the  tallest  building  in  the  British  Empire.  The 
building  occupies  over  2,000,000  cubic  feet  and  contains 
125,000  sq.  ft.  rentable  floor  space.  No  attempt  will  be 
made  at  this  time  to  give  a  complete 
list  of  the  materials  used  in  this 
building.  Only  a  few  details  will 
he  mentioned  to  give  the  readers  of 
Hardware  and  Metal  some  idea  of 
the  huge  amount  of  hardware  used. 

Glass  Weighed  50  Tons. 

To  begin  with  the  glass  alone 
weighed  approximately  50  tons. 

By  courtesy  of  The  Toronto  Plate 
Glass  Importing  Co.,  Toronto,  Ont., 
who  supplied  glass  for  the  building, 
the  following  data  are  available. 

Exterior  glass :  Polished  plate,  170 
lights;  polished  wire,  1,775  lights; 
32-oz.  sheet,  636  lights.  Interior 
glass:  Syenite  glass,  450  lights; 
Syenite  wire,  2,010,  lights;  polished 
plate,  150  lights;  British  mirror 
plates,  20  lights,  making  a  total  of 
5,211  lights  of  glass.  In  addition  to 
the  above  there  has  been  supplied  a 
number  of  thousand  square  feet  of 
ornamental  glass  for  partitions, 
which  was  extra  to  the  original  con- 
tract. 

When  it  is  taken  into  considera- 
tion that  the  glass  alone  weighs  over 
50  tons,  some  idea  may  be  gleaned  of 
the  tremendous  weight  of  the  metal 
window  sash,  stairs,  etc.,  which 
have  entered  into  the  construction 
of  the  building. 

In  addition  to  this  tons  and 
tons  of  pipe  and  pipe  connections, 
etc.,  were  used  in  connection  with 
the  plumbing. 

Thousands  of  dollars'  worth  of 
tools  were  in  constant  use  during 
the  construction  of  the  building. 
The  steel  framework  of  the  building 
ran  into  thousands  of  tons  of  steel. 

Cement,  tiling  and  many  other 
materials  which  come  under  the 
heading  of  hardware  were  used  -in 
huge  quantities. 

The  builders'  hardware  trim,  such 
as  locks,  hinges,  door  checks,  cost 
approximately  ten  thousand  dol- 
lars, an  amount  of  money  sufficiently 
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huge  to  stock  a  good-sized  retail  hardware  store.  Among 
the  high-priced  trim  was  260  pairs  of  butts;  150  high- 
grade  lock  sets;  90  door  checks;  80  pairs  spring  hinges; 
700  window  fasteners;  1,300  lifts;  700  sockets.  This  list 
only  includes  goods  of  a  highly  expensive  character  and 
is  exclusive  of  many  extras  and  lock  sets,  hinges,  etc., 
used  in  partitions,  etc.,  dividing  the  offices. 
25  Tons  Galvanized  Iron. 
Approximately  25  tons  of  galvanized  iron  was  used 
for  making  ventilators  in  connection  with  the  plumbing 
in  the  building.  32,000  feet  of  di" 
rect  radiation  was  used  in  the 
building  and  the  weight  of  the  iron 
in  the  radiators  is  approximately 
120  tons. 

Two  125  horsepower  horizontal 
tubular  boilers  (steam)  were  in- 
stalled in  connection  with  the  heat- 
ing system  and  approximately  5 
miles  of  piping  was  used  for  heat- 
ing purposes  only.  Large  quanti- 
ties of  steel  were  used  in  connec- 
tion witli  elevators,  stairways,  grill 
work,  etc. 

Huge  quantities  of  wire  were 
used  in  installing  the  lighting  sys- 
tem and  many  thousands  of  dollars 
worth  of  electric  light  fixtures  will 
be  installed  for  lighting  the  many 
offices  in  the  building. 

Many  thousands  of  dollars  worth 
of  plumbing  goods  were  used  in 
wash-rooms,  lavatories,  etc.  Not 
only  must  the  unusually  large  am- 
ount of  hardware  actually  used  on 
the  building  be  taken  into  consid- 
eration but  it  must  be  remembered 
that  in  the  production  of  practically 
everything  used  in  this  huge  struc- 
ture hardware  and  tools  figured 
prominently.  In  the  factories 
where  the  goods  were  produced, 
large  quantities  of  hardware  would 
be  used  in  turning  out  the  quanti- 
ties of  building  material  used  in  the 
structure. 

Although  only  a  few  of  the  items 
of  hardware  used  in  the  building 
are  here  referred  to,  they  are  suffi- 
cient to  show  what  an  important 
part  hardware  and  metals  play  in 
the  construction  of  a  modern  build- 
ing. Large  quantities  of  hardware 
are  used  in  almost  every  undertak- 
ing in  the  development  of  a  young 
country  like  Canada,  and  the  hard- 
wareman  is  playing  an  important 
part  in  the  building  up  of  our 
eountrv. 
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CLEAN-UP  and  PAINT-UP. 

*  *         * 

THE  MANUFACTURER  should  take  into  account 
the  retailer's  cost  of  doing  business  and  help  him  to 

higher  selling  efficiency. 

*  *         * 

FARMERS  ARE  getting  a  good  crop  of  advice  this 
year.     If  talk  would  produce  crops,  Canada  would 

grow  enough  in  1915  to  feed  the  world. 

*  *         * 

INFORMATION  gathered  from  reliable  sources 
shows  that  the  value  last  year  of  the  principal  farm 
products  of  the  Prairie  Provinces  of  the  Dominion 
totalled  $260,120,000. 

THE  MORE  knowledge  there  is  in  existence  con- 
cerning the  basis  of  granting  credit  and  the  hand- 
ling of  credit,  the  better  for  the  business  community, 
and  the  place  to  first  commence  an  inculcation  of 
credit  knowledge  is  in  our  educational  institutions. 

IT  IS  EVIDENT  that  the  Kaiser  has  no  sense  of 
humor  or  he  would  not  have  conferred  the  iron  cross 
upon  the  Sultan  of  Turkey.  If  he  had  read  history 
aright  he  would  know  that  for  a  thousand  years  the 
Turk  has  been  fighting  the  cross  and  that  there  is  an 

unending  conflict  between  the  crescent  and  the  cross. 

*  *         * 

THE  VAST  buying  power  of  the  wholesaler  is  made 
possible  by,  and  makes  possible,  a  complete  service 
under  one  roof.  It  centres  the  activities  and  energy, 
the  time  and  convenience  of  both  manufacturers  and 
retailers.  This  is  not  only  desirable  but  necessary. 
Dispatch  is  important.  To-day  as  never  before  con- 
servation of  time   and    energy    is    essential.       The 

wholesaler  is  a  conservator. 

*  *         * 

WITH  GREATER  attention  being  devoted  to  agri- 
culture, more  care  to  loaning  money  and  to  selling 
on  credit,  Western  Canada  will  prove  the  greatest 
lever  we  have  to  hoist  our  country  on  to  the  highroad 
of  prosperity.  The  West's  tremendous  recuperative 
power  will  justify  confidence,  and  with  saner  credits 
and  merchandising  the  whole  Dominion  will  secure 
a  more  solid  commercial  foundation. 

Inside  Prices 

THE  WEEKLY  market  reports  of  Hardware  and 
Metal  have  recorded  many  price  changes  in  hard- 
ware lines  during  the  past  few  weeks.  Most  of  these 
changes  have  been  made  since  the  tariff  changes  were 


announced,  some  time  ago.  Immediately  after  the 
tariff  changes  were  announced  Hardware  and  Metal 
predicted  advances  on  many  doubtful  lines  and  in 
every  case  these  predictions  have  been  fulfilled. 
Whether  some  of  the  advances  were  justified  or  not  is 
a  matter  which  is  open  for  discussion,  but  on  some 
lines  advances  were  really  necessary.  Some  lines  of 
goods  were  being  sold  on  a  very  narrow  margin  be- 
fore the  imposition  of  the  new  tariff  rates  and  with 
increased  costs  for  raw  materials  staring  them  in 
the  face,  many  manufacturers  were  compelled  to 
advance  their  prices.  It  is  a  well-known  fact  that 
there  was  heavy  buying  abroad  for  a  month  previous 
to  the  delivery  of  the  budget  speech.  Rumors  were 
going  the  rounds  in  some  circles  that  a  general  ad- 
vance would  take  place,  and  Hardware  and  Metal 
stated  four  weeks  before  the  tariff  changes  were  an- 
nounced that  there  was  a  possibility  of  a  general 
advance  of  from  5  to  10  per  cent. 

Prices  have  been  advanced  on  nearly  all  hard- 
ware lines,  but  it  is  not  likely  that  all  of  the  prices 
agreed  upon  will  be  lived  up  to.  As  in  the  past  there 
will  probably  be  extra  5,  7%,  10  or  12x/2  per  cent, 
concessions  or  secret  rebates  allowed,  in  fact  it  will 
be  surprising  if  some  firms  do  not  take  advantage  of 
the  savings  they  effected  by  early  buying  before  the 
tariff  changes  took  place,  and  use  or  abuse  them  by 
offering  greater  concessions  than  they  would  other- 
wise have  done.  The  buyer  of  hardware  to-day  wants 
to  be  on  his  guard  for  there  are  some  mighty  inter- 
esting inside  prices  being  quoted  in  some  lines  of 
hardware  supplies. 

Getting  Together 

THE  PROSPERITY  of  the  average  Canadian  town 
is  in  most  cases  in  direct  proportion  to  the  prosperity 
of  the  farmers  surrounding  it,  and  the  local  mer- 
chant cannot  do  himself  a  greater  service  than  by 
promoting  general  community  welfare.  "Commun- 
ity welfare"  has  been  discussed  at  considerable 
length  several  times  in  this  paper  and  actual  in- 
stances have  been  quoted  to  show  where  the  country 
town  has  lost  business  to  the  mail  order  houses  large- 
ly on  account  of  the  apathy  of  the  local  merchants. 
There  are,  of  course,  some  real  live  towns  where  the 
value  of  the  farmers'  trade  is  realized  and  where 
steps  have  been  taken  to  ward  off  the  monopolistic 
tendencies  of  mail-order  buying.  The  movement 
has  barely  started.  It  needs  impetus.  There  should 
not  be  a  boundary  line  between  the  country  town 
and  the  country.     All  should  be  one    big    family 
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working  for  the  benefit  of  the  home  community. 
Retailers  must  not  expect,  though,  that  farmers  are 
going  to  stick  to  the  local  merchant,  unless  he  deliv- 
ers the  goods.  He  must  be  on  the  job  at  all  times, 
keep  in  touch  with  changing  conditions  and  look 
after  his  customers  in  the  proper  manner.  The  mail- 
order habit  is  growing  in  Canada  and  the  country 
towns  are  the  losers.  Canadian  small  town  mer- 
chants are  gradually  being  brought  face  to  face  with 
problems  that  have  confronted  small  town  mer 
chants  in  the  United  States  for  many  years  past. 
One  of  the  big  mail-order  houses  in  the  U.  S. — and 
there  are  many  of  them— did  $100,000,000  worth 
of  business  during  1914.  In  two  weeks  during  Janu- 
ary the  concern  received  one  million  mail  orders, 
representing  gross  receipts  of  nearly  $6,500,000.  The 
mail-order  business  in  Canada  is  still  in  its  infancy, 
but  it  is  a  pretty  big  infant,  and  is  growing  rapidly 
and  will  continue  to  grow  as  long  as  it  does  not  meet 
with  concerted  opposition  from  the  small  retailers. 

Our  Spring  Number 

IN  THIS  issue  we  present  to  our  readers  our  annual 
spring  number.  We  have  striven  to  make  this  issue 
a  valuable  one  for  the  retail  hardware  merchant,  not 
only  in  the  reading  columns,  but  in  the  advertising 
section.  Hardware  and  Metal's  spring  number 
has  been  an  annual  event  in  the  Canadian  hard- 
ware trade  for  the  past  twenty-seven  years.  These 
numbers  are  issued  for  the  benefit  of  Canadian  re- 
tail hardwaremen  and  we  believe  that  in  this  issue 
we  have  excelled  all  previous  efforts.  By  reading  the 
editorial  pages  hardwaremen  will  get  many  ideas  for 
the  management  of  the  store,  ideas  for  window  and 
interior  display  methods,  advertising  problems  and 
many  other  phases  of  hardware  store  management. 
We  have  endeavored  to  present  only  such  matter  as 
will  be  actually  useful  to  hardware  merchants  and 
their  salesmen.  We  have  shown  how  progressive  mer 
chants  have  expanded  their  businesses,  how  they  se- 
cure trade,  how  they  create  business  in  dull  times, 
how  they  figure  profits  and  have  dealt  with  many 
other  phases  of  the  hardware  business. 

In  the  advertising  section  the  progressive  hard- 
wareman  will  find  much  to  interest  him.  By  study- 
ing the  advertising  pages  he  comes  in  contact  with 
new  products,  he  learns  more  about  some  lines  he 
already  has  in  stock,  he  has  in  the  advertising  pages 
of  this  number  an  array  of  hardware  lines  much 
greater  than  he  could  possibly  see  in  a  sample  room. 
The  merchant  can  study  this  number  at  leisure  and 
keep  it  on  hand  for  future  reference.  It  will  prove 
a  valuable  reference  many  times  during  the  next 
year.  Many  of  the  most  successful  hardware  buy- 
ers— in  fact,  most  of  them — study  the  advertising 
pages  of  Hardware  and  Metal.  There  is  money  for 
the  hardwareman  both  in  the  reading  columns  and 
in  the  advertising  section. 

The  Front  Cover 

READERS  OF  Hardware  and  Metal  will  remember 
the  many  excellent  front  covers  which  have  appear- 
ed on  annual  spring  and  fall  numbers  of  this  paper. 
With  the  present  number  we  have  added  another 
worthy  addition  to  the  series.  The  task  of  painting 
the  front  cover  was  allotted  to  C.  W.  Jeffreys,  one  of 
Canada's  most  prominent  artists,  who  has  painted 
covers  for  Hardware  and  Metal  for  the  past  four 
years,  and  during  that  time    has    prepared    many 


which  might  be  termed  masterpieces.  In  painting 
the  cover,  "Patriotism  and  Production — Breaking  the 
.Prairie,"  for  this  issue,  Mr.  Jeffreys  has  chosen  a 
particularity  appropriate  subject  at  this  time. 

This  remarkably  realistic  cover  symbolizes  in  a 
direct  way  what  is  actually  taking  place  in  the  Can- 
adian West.  One  of  the  special  articles  in  this  issue 
gives  first  hand  information  regarding  the  Western 
Canada  outlook  for  the  next  year. 

Old  at  Forty? 

A  PHYSICAL  director  who  has  examined  over  2,000 
business  men  during  the  past  year  claims  that  he 
finds  the  type  physically  deteriorating,  and  the  aver- 
age man  growing  old  before  his  time.  He  says,  that 
at  the  age  of  forty,  the  business  man  of  to-day  shows 
many  of  the  symptoms  of  old  age  and  very  often 
seems  on  the  verge  of  a  physical  breakdown.  State- 
ments of  this  kind  are  quite  frequently  heard,  and 
in  the  cases  of  many  individuals  the  facts  are  as 
stated.  There  is,  however,  another  side  to  the  story 
and  the  encouraging  part  of  it  is  that  few  men  need 
to  be  old  at  forty  unless  they  so  choose.  To  a  great 
extent  it  is  an  optional  matter.  If  the  business  man 
continuously  keeps  his  nose  to  the  grindstone  of 
business,  eats  too  much,  gets  no  physical  exercise  and 
does  not  enjoy  sports  or  amusements — if  he  takes  his 
business  cares  home  and  to  bed  with  him  every 
night,  he  is  very  likely  to  be  what  the  physical  di- 
rector says  he  is.  Very  few  men  should  be  old  at 
forty — the  suggestion  that  a  man  is  old  at  forty 
should  be  absurd.  That  it  is  not  absurd  is  a  reflec- 
tion upon  many  people  who  through  their  own  faults 
are  actually  bringing  on  old  age  at  forty. 

The  Metal  Markets 

METAL  MARKETS  during  the  past  few  weeks  have 
been  very  unsettled  and  price  changes  have  been  very 
frequent.  Lack  of  steamship  accommodation  and 
the  disorganization  of  trade  routes  have  been  factors 
in  unsettling  the  markets.  Local  markets  have  not 
to  any  appreciable  degree  reflected  the  recent  strength 
of  the  primary  markets,  but  high  prices  are  in  effect 
for  certain  metals.  Tin,  due  to  a  shortage  in  Amer- 
ica where  stocks  are  light,  has  reached  a  high  level 
and  quotations  at  Toronto  and  Montreal  range 
around  57  cents.  During  the  first  two  weeks  in 
March  the  total  arrivals  of  tin  at  New  York  totalled 
75  tons,  and  even  at  the  reduced  rate  at  which  the 
consuming  interests  of  the  country  are  running,  the 
consumption  is  about  1,300  tons  in  two  weeks.  New 
York  quotations  have  been  ranging  around  51  cents. 
There.has  been  an  improvement  lately  in  the  demand 
for  copper.  The  future  of  spelter  is  very  uncertain 
and  market  is  unsettled  and  demoralized.  While  the 
market  is  lower  than  the  record  high  prices  in  effect 
a  week  ago  it  is  claimed  that  some  of  the  low  prices 
are  as  fictitious  as  the  extremely  high  prices  quoted 
some  time  ago._  Lead  is  strong  and  there  are  evi- 
dences that  it  will  go  much  higher  in  the  near  future. 
Antimony  and  aluminum  remain  steady  and  un- 
changed. _  Generally,  stocks  of  metals  in  the  hands 
of  Canadian  manufacturers  are  light  and  when  they 
enter  the  market  for  supplies  it  is  altogether  likely 
they  will  have  to  pay  fairly  high  prices.  Many 
manufacturers  although  expecting  a  general  advance 
in  the  tariff  on  manufacturered  goods,  did  not  expect 
an  advance  on  the  free  list  which  included  metals 
used  by  many  manufacturers. 
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Linking  the  £  War  With  Window  Displays 


Novel  window  display* 
showing  battleships,  air- 
ships, etc.,  made  of 
hardware — Some  of  the 
materials  used  in  mak- 
ing displays — Since  the 
a  a  th real:  of  the  war 
hundreds  of  battleships, 
air  craft,  guns,  etc., 
Imi'i  appeared  in  hard- 
ware show  windows  in 
various  parts  of  Canada, 
and  have  attracted  a 
</reat  deal  of  attention — ■ 
Displays  from  Niagara 
Falls  and  Halifax,  N.S. 


SINCE  the  outbreak  of  the  war 
Hardware  and  Metal  lias  featured  a 
large  number  of  hardware  battle- 
ships which  have  appeared  in  various 
parts  of  Canada.  One  of  the  latest  to 
arrive  at  our  office  is  shown  above.  It 
was  arranged  by  H.  C.  Lavery  for  J.  T. 
Henderson,  hardware  merchant,  Niagara 
Falls,  Ont.  The  boat  was  seven  fe^t 
long;  and  30  inches  wide.  The  body  or 
hull  was  made  of  Paterson's  Majestic 
roofing,  which  is  grey  in  color.  The  rail- 
ing was  made  by  using  coarse  sand 
screen  with  rope  sewed  on  top  of  it. 
Hose  nozzles  and  pipe  nipples  represent- 
ed cannon.  The  boat  was  filled  with  paint 
and  between  the  top  cans  of  paint  rested 
large  hoze  nozzles  such  as  are  used  for 
fire  purposes.  The  smokestacks  were  of 
4  in.  stovepipe  and  the  smoke  was  rep- 
resented by  steel  wool  which  projected 
from  the  tops.  The  flagpoles,  front  and 
back,  were  brass  sash  enrtain-rods  to 
which  were  attached  flags.  The  water 
and  foam  were  made  from  cotton  bat- 
ten ruffled  up  and  sprinkled  with  dust- 
bane.  Toy  soldiers  may  be  seen  stationed 
on  the  vessel.  The  backsrround  of  the 
window  was  composed  of  carpenters' 
tools.  The  firm  state  that  this  display 
attracted  more  attention  than  any  dis- 
play they  ever  had. 

Displays  in  Eastern  Canada 

A  few  weeks  ago  a  St.  John.  N.B..  rep- 
resentative of  Hardware  End  Metal  stat- 
ed that  two  displays  in  the  show-windows 
of  W.  H.  Thome' &  Co..  Ltd..  St.  John. 
N.R..    were    attracting    considerable    at- 


tention. Even  the  newspapers  comment- 
ed on  the  novelty  of  the  displays.  They 
are  both  shown  on  the  opposite  page 
and  are  the  work  of  Rowland  L.  Gundy. 
The  battleship  shown  on  the  upper  por- 
tion of  the  page  was  made  up  as  fol- 
lows: The  hull,  cross-cut  saws,  with  a 
coal-scuttle  upside  down,  at  either  end. 
to  represent  the  bow  and  the  stern.  A 
round-nosed  scuttle  with  a  jelly-mould 
made  a  good  ramming  bow.  The  steel- 
plated  deck  was  made  of  scraper  blades. 
the  main  cabin,  a  cover  for  a  roast-pan 
and  the  three  funnels  were  the  tin  cases 
of  three  eg'g-beaters :  smoke  was  repre- 
sented by  white  cotton  waste.  The  masts 
were  made  of  spools  of  wire  with 
mouse-traps  for  look-out  nests.  The 
searchlight,  a  bandsman's  light  which 
was  worked  at  night  by  two  dry  bat- 
teries. The  wireless  consisted  of  a  wire 
broiler.  The  twelve-inch  guns,  four  in 
number,  were  fish-horns.  The  walls  for 
the  turret  were  of  zinc  and  the  nidi  of 
the  turret  consisted  of  two  washbasins. 
Tn  the  extreme  bow  a  siege-gun  was  lo- 
cated and  the  articles  entering  into  the 
construction  of  this  warlike  weapon 
were  a  block  plane,  two  doughnut  cut- 
ters for  wheels  and  a  phonograph  record 
for  a  barrel.  Tn  the  stern  a  jelly  mould 
mounted  on  an  automatic  screwdriver 
represented  n  gun  suitable  for  resisting 
air-craft.  The  six-inch  guns  on  the  side 
are  apple  corers,  and  the  anchors  are 
four  hooked  ceiling-books  with  chains 
attached.  The  bridge  consisted  of  two 
inverted  cake  pans,  and  a  small  brass 
bird-cage    seed-sruard      made    a    suitable 


railing  lor  the  bridge.  The  flag-masts 
were  rat-tail  files  fitted  into  sockets 
which  were  taken  off  two  brass  barrel 
bolts.  The  air-ship  seen  above  the  ship 
is  a  bread-mould  with  a  soapdish  hang- 
ing under  it.  The  men  on  the  bridge 
were  two  ornamented  pieces  from  the 
silverware  department.  The  bottom  of 
the  window  was  covered  with  green  tis- 
sue paper  raffled,  representing  water, 
witli  cotton  wool  for  white-caps  and 
-well  from  the  battleship.  The  name  of 
the  ship  was  H.  M.  S.  Lafalot  (laugh- 
a-lot).  which  seemed  quite  appropriate, 
as  it  cracked  many  a  well-armoured  face 
into  a   smile. 

The  Biplane. 

The  display  in  the  lower  cut  shows  a 
biplane.  The  biplane  is  snsnended  on 
wires  and  consists  of  galvanized  wash- 
hoards  for  each  plane  and  galvanized 
washtubs  for  the  rear  planes.  The  body 
was  an  eight-foot  step-ladder,  the  skids 
a  pair  of  skis  supported  on  axe  handles. 
A  wash-tub  was  the  pilot's  cabin.  The 
propeller  was  a  pair  of  paddles  lashed 
together  and  the  six-cylinder  engine 
was  made  of  six  aluminum  sugar  shak- 
ers; for  a  hub  on  the  propeller  a  jelly- 
mould  was  used.  The  propeller  and  en- 
gine do  not  stand  out  distinctly  in  the 
photograph.  Tn  the  biplane  window  there 
was  also  an  attractive  display  of  ma- 
chinists' tools. 

Any  window  trimmers  who  have  not 
yet  run  a  battleship  or  biplane  window 
can  certainly  get  some  ideas  from  the 
displays  illustrated  and  described. 
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A   novel   battleship   window  display   by    Rotvland  L.  Gundy  for  W.  H.  Thome  &  Co.,  Ltd.,  St.  John,  N.B. 
Complete  details  are  given  in  the  accom  ponying  article. 


W.ii'i'dO 


A  biplane  window  by  Rowland  L.  Gundy  for  W.  H.  Thome  &  Co.,  Ltd.,  St.  John,    N.B.    Complete  detail* 
of  this  novel  feature  is  given  in  the  accompanying  article. 
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Hamilton  Store  Remodeled 

The  Hardware  Department  of  Stanley  Mills  <2§f  Co.,  Hamilton — Many  New  Features 
Have  been  Introduced — A  Distinctive  Store  Front — Strictly  Cash  Business — Ca- 
tering to  Farmer  and  Householder. 


HARDWARE  AND  METAL  has  in 
the  past  had  the  pleasure  of 
showing  views  of  and  describing 
a  number  of  the  splendid  hardware 
stores  at  Hamilton,  Ont.  Another  fine 
store  has  been  added  to  the  list — that 
of  the  re-modeled  hardware  section  of 
Stanley  Mills  &  Co.  department  store. 
Although  the  sampling  of  the  fixtures  in 
the  store  has  not  been  completed,  permis- 
sion was  secured  from  Mr.  Stanley  Mills 
for  a  photograph  to  be  taken  especially 
for  the  readers  of  Hardware  and  Metal. 

The  remodeling  of  the  Stanley  Mills 
hardware  department  was  commenced 
some  months  ago.  Practically  all  the  old 
fixtures  have  been  replaced  by  new  ones 
and  the  store  now  presents  an  excellent 
appearance  as  shown  by  one  of  the  ac- 
companying illustrations  showing  an  in- 
terior view.  Although  only  one  side  of 
the  store  is  shown  here,  the  opposite 
side  is  equally  attractive  aiu?  *s  equipped 
with  the  same  style  of  fixtures. 

Another  feature  worthy  of  note  is  the 
new  store  front  in  the  hardware  section. 
Stanley  Mills  &  Co.'s  store  faces  on 
two  streets  with  a  large  frontage  on 
King  street  and  the  front  here  illustrated 
on  James  street.  By  examining  the  cut 
here  shown  it  will  be  seen  that  the 
around  floor  windows  are  of  an  odd 
shape,  altogether  different  to  the  win- 
dows generally  seen  on  a  business  street. 
By  this  arrangement  the  store  front  on 
the  ground  floor  has  the  appearance  of 
four  windows  in  one  and  allows  the 
window  trimmer  a  large  amount  of  space 
for  display  purposes.  The  photographer 
had  difficulty  in  taking  the  photograph 
and  the  details  of  the  window  do  not 
show  up  distinctly.  Arrangements  are 
being  made  to  have  a  drawing  made  of 
the  plan  of  the  window  and  it  will  be 
presented  to  the  readers  of  Hardware 
and  Metal  at  a  futnre  date.  In  addition 
to  the  ground  floor  display  windows,  the 
three  floors  above  are  each  equipped  with 
large  show  windows.  As  shown  in  the 
accompanying  cut  a  display  of  clothes- 
wringers,  washing  machines,  step-ladders, 
etc.,  appears  on  the  second  floor.  On  the 
third  floor  is  shown  a  good  sized  dis- 
play of  express  wagons,  rocking-horses, 
velocipedes,  etc.  Still  higher  up  on  the 
fourth  floor,  a  display  of  brass  beds  is 
shown.  Thus,  it  will  be  seen  that  five 
large  display  windows  face  on  James 
street.  The  whole  front  of  the  building- 
can  be  lighted  at  night  by  the  row  of 


incandescent  lamps  surrounding  the  out- 
line of  the  building. 

The  whole  front  of  the  building  has 
such  a  distinctive  appearance  that  it 
stands  out  conspicuously  among  the 
other  stores  on  the  street,  and  immed- 
iately attracts  the  attention  of  passers- 
by,  especially  those  on  the  opposite  side 
of  the  street. 

Immediately  to  the  left  on  entering 
the  store  the  cutlery  department  con- 
fronts the  customer.  By  the  aid  of  silent 
salesmen,  wall  cases,  etc.,  a  large  range 
is  shown  of  such  lines  as  pocket  and 
table  cutlery,  carvers  in  cases,  silver- 
plated  ware,  alarm  clocks,  etc.  At  the 
time  the  picture  was  taken  the  first 
silent  salesman  was  devoted  to  the  dis- 
play   of   silver-plated    ware,   the   second 


View  of  the  store  front  of  the  hardware 
department  of  Stanley  Mills  &  Co.,  Ham- 
ilton, Ont. 


case  entirely  to  scissors  and  shears  nice- 
ly mounted  in  show  case  display  stands, 
and  the  third  case  to  table  cutlery, 
hutchers'  knives,  cooks'  knives,  etc  In 
the  shelving,  behind  glass  sliding-doors  a 
number  of  cutlery  lines  are  also  dis- 
played. There  are  also  neatly  arranged 
displays  on  green  baize,  glasa  eovered, 
of  tea,  dessert  and  tablespoons,  scissors, 
shaving  goods,  including  shaving  brushes, 
razor  hones,  safety  razors,  blades,  strops, 
soap,  etc.;  guns  and  ammunition. 

The  mezzanine  floor  along  both  sides 
of  the  store,  and  reached  by  ladders  at 
either  end,  give  access  to  a  large  section 
of  wall  casing,  a  considerable  portion  of 
which  is  encased  in  glass.  The  sampling 
of  this  section  has  not  yet  been  com- 
pleted but  the  work  of  sampling  is  now 
under  way. 

Immediately  in  the  rear  of  the  cutlery 
department  the  paint  department  is  lo- 
cated. It  is  about  30  feet  long  and  the 
sher  mg  extends  from  the  floor  to  the 
ceiling,  thus  allowing  a  great  deal  of 
display  space. 

To  the  right  on  entering  the  store  the 
tool  department  is  located.  The  wall- 
cases  and  shelving  on  this  side  are  much 
similar  to  those  shown  in  the  photograph 
with  the  addition  of  several  sections  of 
shelf-boxes  on  which  are  sampled  var- 
ious lines  of  hardware. 

About  half  way  back,  on  the  right 
side,  there  is  a  large  freight  elevator 
which  faces  out  to  a  lane.  To  the  rear 
of  the  elevator  such  lines  as  nails,  bolts 
and  heavy  goods  are  kept.  The  store  is 
about  22  feet  wide  and  110  feet  long. 
Immediately  at  the  rear,  and  elevated 
so  that  a  view  can  be  had  of  all  depart- 
ments in  the  store,  the  offices  of  Mr. 
Stanley  Mills  and  P.  H.  Jeffery,  manager 
of  the  hardware  department,  are  located. 
The  space  below  the  offices  is  used  for 
displaying  harvest  tools.  One  of  the 
commendable  features  of  this  store  is 
thd  unusual  height  of  the  ceiling. 

From  the  metallic  ceil'  lg,  electric 
drop-lights  of  attractive  design  are  sus- 
pended. The  store  is  equipped  with  auto- 
matic sprinkler  system  for  fire  protec- 
tion purposes. 

A  stairway  at  the  rear  of  she  main 
floor  leads  down  to  the  grocery  depart- 
ment of  the  store  in  the  basement.  A 
great  many  ladies  use  the  James  street 
entrance  to  the  store  when  visiting  the 
grocery  department.  This  means  that 
when  they  enter  the  hardware  store  on 
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Vieiv  of  the  left  side  of  the  re-modeled  hardware  department  of  Stanley  Mills  &  Co.,  Hamilton,  Ont. 


the  way  to  the  grocery  department  they 
nass  a  distance  of  100  feet  through  the 
Hardware  department.  In  order  to  pick 
up  a  good  portion  of  this  transient 
trade,  a  large  number  of  display  count- 
ers are  used,  showing  various  lines  of 
household  hardware.  On  the  right  hand 
side  of  the  store  there  are  several 
counters  with  specially  constructed  tops 
divided  into  compartments.  In  each 
compartment  are  shown  household  hard- 
ware items  with  prices  in  plain  figures. 
One  or  two  of  the  counters  can  be  partly 
seen  in  the  interior  view  here  shown. 

Special  display  stands  are  also  used 
down  the  centre  of  the  floor  and  the 
displays  are  changed  regularly.  This 
space  is  also  used  to  feature  clothes- 
wringers,  etc. 

Churns,  washing  machines,  ladders, 
stoves,  screen  doors,  screens,  etc.,  are 
siiown  in  the  basement. 

The  hardware  department  of  Stanley 
Mills  &  Co.  caters  chiefly  to  the  farmer 
and  householder  and  does  a  strictly  cash 
business.  All  goods  are  marked  in  plain 
figures,  and  in  buying  goods  the  firm 
tries  to  get  package  goods  as  much  as 
possible.  Very  few  lines  of  heavy  hard- 
ware are  carried. 

Immediately  ai  the  rear  of  the  hard- 
ware department  the  delivery  depart- 
ment is  located.  All  parcels  for  de- 
livery from  all  departments  of  the  big 
store  are  sent  to  the  delivery  depart- 
ment and  there  turned  over  to  the  driv- 
ers. A  tube  cash  system  is  used  and  all 
sales    are   recorded    at    a    central    office. 


Very  complete  systems  have  been  pro- 
vided for  facilitating  the  rapid  hand- 
ling of  customers  and  orders. 


EXHIBITION   AT    LONDON. 

An  exhibition  of  British  manufactures 
is  to  be  held  at  the  Agricultural  Hall, 
London,  England,  from  May  10th  to 
May  24th  next,  with  the  approval  of  the 
Imperial  Board  of  Trade.  The  exhibition 
will  comprise  the  following  trades:  toys, 
fancy  goods,  earthenware  goods,  glass- 
ware, cutlery,  electro-plate,  clocks,  com- 
mon jewelry,  paper  and  stationery.  The 
object  of  the  exhibition  will  be  to  secure 
contracts  on  behalf  of  British  manufac- 
turers, from  firms  who  have  previously 
purchased  such  articles  on  the  continent. 
Any  buyers  leaving  Canada  for  the 
United  Kingdom  in  time  to  see  the  ex- 
hibition should  communicate  with  the 
director,  Board  of  Trade,  British  Indus- 
tries Fair,  32  Cheapside,  London,  E.C., 
immediately  on  arrival.  Advice  of  their 
names,  together  with  the  firms  they  re- 
present, should  be  sent  to  Mr.  C.  Hamil- 
ton Wickes,  British  Trade  Commission- 
er to  Canada,  3  Beaver  Hall  Square, 
Montreal. 


CREATING  BUSINESS  IN  DULL 
YEAR. 

(Continued  from  page  104.) 
bring   up   and   it   is   this:    The   farmers 
in  this  district  are  going  to  be  worked 
hard  this  year.    I  know  that  several  tons 


of  mail  order  catalogues  have  been  dis- 
tributed to  the  farmers  in  this  and  ad- 
joining counties.  The  catalogue  houses 
know  that  the  farmers  have  the  money 
and  they  are  working  overtime  trying  to 
get  the  farmers'  trade.  They  are  offer- 
ing tarred  paper  at  43  cents  per  roll, 
roofing  at  $1.50  per  square  and  240-lb. 
scales  at  $5.50.  These  are  the  leaders 
they  throw  out.  I  know  the  prices  are 
close,  but  I  am  going  to  throw  out  some 
leaders,  too.  I  realize  that  the  catalogue 
houses  are  keen  competitors,  but  I  am 
not  afraid  of  them.  I  am  going  to  do  a 
bigger  farmers'  trade  this  year  than 
last,  and  I  am  going  to  use  my  clerks 
right,  pay  them  well,  consult  and  talk 
with  them  and  gain  their  loyal  support, 
so  that  this  year  we  will  create  business 
in  many  places  which  were  formerly 
neglected.  This  may  be  a  dull  year  for 
some,  but  if  effort  counts  it  won't  be  a 
dull  vear  with  us. 


ENLARGING  PLANT. 

Stevens-Hepner  Co.,  Ltd.,  Pt.  Elgin, 
Ont.,  are  making  extensive  alterations 
and  additions  to  their  brush  and 
broom  factory.  The  original  factory  is 
being  rebuilt,  and  when  the  work  is  com- 
pleted will  be  more  than  double  the  ca- 
pacity of  the  original  factory.  Another 
new  building  is  also  being  erected.  The 
firm  erected  a  broom  factory  in  1913. 
Brick  for  the  new  work  is  now  on  the 
ground. 


Jit) 
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Modern  Store  Fronts 

Unusual  But  Decidedly  Attractive  Layout  of  the  New  Store  Front  of  Carter  Bros., 
Picton,  Ont. — Substantial  and  Practical  bront  on  the  Hardware  Store  of 
H.  Lendon,  Leamington — Special  Features  in  Connection 

With  the   Windows. 


THE  common  reply  of  the  average 
small  town  merchant  who  has 
I r  display   windows  when   asked 

why  he  does  not  instal  a  new  display 
window  is:  "I  don't  see  how  my  busi- 
ness would  benefit.  My  sales  are  prac- 
tically all  made  to  fanners  and  fchej 
don't  care  anything  for  style  or  appear- 
ance. My  trade  is  established,  and  1 
don  *l  believe  the  swvlleM  front  ever 
built  would   draw  any  more  trade." 

The  man  who  talks  like  that  does  not 
realize  the  modern  development  in  his 
customers,  and  especially  farmer  cus- 
tomers. To  say  that  fanners  do  not 
care  for  style  or  appearance  is  incor- 
rect. It  is  only  necessary  to  look  along 
the  main  street  of  a  good-sized  market 
town  and  count  the  number  of  fanners' 
automobiles,  in  order  t<  refute  that 
statement.  These  very  automobiles,  a 
mark  of  style  in  themselves,  will  carry 
the  farmers  and  their  wives  and  daugh- 
ters to  the  next  town,  where  they  can 
see  a  display  of  the  latest  innovations 
in   hardware   lines. 

If  there  is  no  town  within  easy  reach 
where  the  best  class  of  goods  are  dis- 
played one  cannot  blame  the  fanner  rtr 
townspeople  for  turning  to  the  mail- 
order  catalogue. 

During  the  past   few  years  there  lias 


been  a  remarkable  transformation  in  the 
appearance  of  store  fronts  along  main 
of  the  business  streets  in  our  small 
I  owns. 

With  each  succeeding  year  there  is 
further  evidence  that  merchants  are  real- 
izing more  than  ever  before  the  value 
oJ  the  modern  store  front  and  especially 
the  principle  that  a  store  front  should 
provide  the  maximum  amount  of  display 
surface  for  goods  inside  the  window. 
consistent  with  providing  a  natural  and 
easy  view  for  the  p.isser-by.  The 
''maximum    of    display " — because    the 

windows  of  the  - 1  c  re  are  the  mute  sales- 
clerks  that  draw  the  public  into  the  store 
— where  human  sales  clerks  can  take 
them  in  hand.  The  public  pay  for  the 
new  store  front  in  increased  purchases. 
It  should  be  viewed  as  an  investment : 
the  element  that  pulls  people  into  the 
-lore. 

But  it  must,  also,  connect  up  with 
id  her  forms  of  the  store's  publicity. 
A  store  advertises  -  through  various 
agencies  —and  convinces  readers  enough. 
so  that  they  go  to  the  store.  Often  a 
glance  at  dark,  uninviting,  out-of-date 
windows,  poorly  trimmed,  sends  them 
back-  without  entering.  Particularly  is 
I  his  the  case  when  appearance  in  goods 
is   one   of   the   essentials,   such   as   cutlery, 


builders'  hardware,  tools,  etc.  But  a 
bright,  inviting  front — what  a  co-operat- 
ing  agency   with    advertising! 

Carter  Bros.'s  Front. 

Carter  Bros.,  hardware  merchants. 
Picton,  Ont.,  were  somewhat  handicapped 
for  a  long  time  by  not  having  the  right 
kind  of  show  windows  for  displaying 
hardware,  and  when  the  opportune  time 
arrived  for  installing  a  modern  store 
front,  they  decided  that  they  would  try 
and  put  in  the  most  modern  and  prac- 
tical, as  well  as  attractive  front, 
they  could  possibly  secure.  The  accom- 
panying illustration  will  give  the  read- 
ers of  Hardware  and  Metal,  an  idea  of 
the  lay-out  of  the  new  front,  although  it 
must  be  admitted  that  the  photographer 
had  difficulty  in  taking  a  photograph, 
and  this  one  does  not  do  justice  to  the 
new  front.  W.  J.  Carter,  in  speaking  to 
Hardware  and  M'etal  about  the  new 
front,  said  in  part:  "The  advantage  we 
claim  for  this  front  over  any  the  writer 
has  ever  seen,  is  its  immense  window 
space  for  the  display  of  goods,  while 
the  large  clock  is  constantly  attracting 
the  attention  of  passers-by.  The  great 
broad  entrance  also  welcomes  people  to 
examine  the  goods  on  display  both  inside 
and    outside    the    windows.     Look    at    the 


View  of  the  store  front  of  Carter  Bros,  hardware  store,  Picton,  Ont.    Details  re     garding  this  novel  store  front  are  given 

in  the  accompanying  article. 
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View  of  portable  display  stand  used  in  Carter  Bros,  window  for  display 
purposes.    Note  stand  in  window  on  opposite  page. 


mounted  panels  on  each  side  of  the 
clock,  what  an  opportunity  they  give 
people  to  examine  the  goods  displayed ; 
in  fact,  they  outclass  the  windows  in 
selling  power,  and  virtually  give  us 
seven  windows  for  display,  for  these 
portable  panels  are  dressed  on  bath 
sides,  and  arc  seen  on  the  rear  side 
through  the  plate  glass  windows  inside, 
and  at  night  the  panels  are  moved  in- 
side, and  face  the  plate  glass  windows 
thev  stand  in  front  of  during  the  dav- 


time.  We  are  very  proud  of  the  small 
window  on  the  right  side,  as  our  store 
stands  four  feet  back  from  the  street 
line  and  instead  of  our  main  window 
limning  up  to  the  next  budding  and 
leaving  dead  wall  space  from  the  main 
window  to  the  front,  we  have  installed 
a  small  window  which  not  only  makes  an 
attractive  feature  of  what  would  other- 
wise be  a  blank  wall,  but  gives  us  a 
neat  window  for  display  purposes."  A 
[mint  display  was  in   the  small  window 


al    t!ie   time   I  he  photograph   was   taken. 

The  floor  of  the  handsome  "titrance  to 
I  he  Carter  store  is  laid  in  an  attractive 
pattern  of  tile.  Over  the  plate  /lass 
windows  there  are  several  lights  of  at- 
tractive  bevel  plate  lead  work  which  cost 
over  $5  per  square  fool  at  the  factory. 
All  materials  used  in  the  construction 
of  the  front  are  the  best  obtainable.  The 
whole  front  is  finished  in  mahogany— -a 
distinctive  finish,  nol  often  used  on 
store  fronts.  The  basement  of  the  store 
is  excavated  several  feet  out  under  the 
street  for  the  purpose  of  obtaining 
light,  which  is  obtained  by  using  Luxfer 
prism  glass  placed  in  the  pavement. 

A  close  examination  of  the  photo- 
graph of  the  entrance  to  the  Carter 
store  will  give  the  reader  many  ideas 
regarding  store  front  construction.  Here 
you  see  every  inch  of  space  utilized  and 
still  there  is  no  evidence  of  over-crowd- 
ing. Several  windows  and  two  entrances 
have  been  provided.  The  windows  are  so 
constructed  that  all  goods  on  display 
can  be  easily  seen  by  onlookers.  The 
massive  clock  is  a  novel  feature,  and  if 
it  shows  the  correct  time,  and  we  pre- 
sume it  will,  it  will  be  bound  to  attract 
attention.  Reliable  clocks  and  reliable 
thermometers  on  business  streets  are. 
as  a  rule,  rather  hard   to  find. 

The  portable  display  frames  are  a 
novel  as  well  as  a  practical  feature.  The 
displays  on  these  frames  can  be  changed 
as  often  as  desired.  A  large  portable 
frame  is  shown  in  the  riu'ht-hand  win- 
dow, the  frame  is  also  shown  in  separate 
view  in  one  of  the  accompanying  illus- 
(Continued  on  page  170.) 


View  of  the  hardware  store  of  H.  Lendon,  Leamington,  showing  the  splendid  windows  available  for  display  purposes.    Four 

separate  displays  are  shown  at  one  time. 
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View  on  left-hand  side  of  May  Brothers'  store  at   West   Toronto  showing  extra  deep    shelf-boxes    at    front    for    xtoclcing 

long  tools,  etc. 

Securing  More  Display  Space 

West  Toronto  Hardware  Firm  Greatly  Increases  Space  for  Showing  Stock  —  Using 

Silent  Salesmen  the  Right  Way — Consistency  in  Keeping  Name  Before  the 

Public — Attractive  Delivery  Outfits  —  Cost  of  Special  Wagons. 


HOW  to  secure  more  display  space 
with  a  reasonable  expenditure 
was  a  problem  which  confronted 
May  Brothers,  West  Toronto,  and  has 
recently  been  solved  by  them.  May 
Brothers'  store  is  situated  in  one  of  the 
best — if  not  the  best — locations  in  the 
business  section  of  West  Toronto.  Land 
values  are  extremely  high,  and  the  mer- 
chant who  occupies  a  store  in  a  section 
such  as  this  must  make  the  best  use  of 
all  available  space  for  display  purposes. 

A  considerable  portion  of  May 
Brothers'  stock  had  to  be  kept  in  re- 
serve, and  there  was  no  available  space 
to  display  it.  The  difficulty  was  over- 
come by  installing  additional  wall  shelv- 
ing. 

In  the  two  accompanying  views  show- 
ing the  interior  of  the  store  the  new 
shelving  can  be  seen.  The  former  shelv- 
ing only  extended  to  the  level  of  the  top 
of  the  saw  cases  shown  in  one  of 
the  illustrations.     The  new  shelving:  ex- 


tends to  within  two  feet  of  the  cove  ceil- 
ing, thus  giving  six  additional  rows  of 
shelving  for  the  display  of  stock.  The 
shelves  are  reached  by  sliding  or  rolling 
ladders  which  have  been  installed  on 
each  side  of  the  store.  In  addition  to 
the  shelving,  May  Brothers  installed  an 
extra  section  of  shelf  boxes  at  the  front 
of  the  store — one  section  on  each  side 
of  the  store,  as  shown  in  the  cuts.  These 
boxes  are  sufficiently  deep  to  accommo- 
date bench  axes,  lath  hatchets,  augers, 
chisels,  etc.  A  neat  card  is  held  by  a 
card  holder  in  the  front  of  each  box, 
and  shows  the  names  of  the  articles  con- 
tained therein,  the  number  or  size,  and 
the  price.  These  extra  deep  shelf  boxes 
are  particularly  handy  for  stocking  tools 
that  are  too  long  for  the  ordinary  shelf 
boxes.  All  the  shelf  boxes  have  oak 
fronts  and  are  neatly  sampled. 

One  of  the  striking  features  about 
May  Brothers'  store  is  the  orderly  ar- 
rangement of  the  stock.  There  is  a  place 


for  everything,  and  everything  is  in  its 
place,  and  there  is  no  overcrowding. 

Considerable  space  is  given  to  the  dis- 
play of  paints,  varnishes,  polishes,  etc. 
A  look  at  one  of  the  accompanying  illus- 
trations will  show  how  prominently 
these  lines  are  displayed. 

A  traveler,  who  calls  on  a  good  many 
hardware  stores  in  the  course  of  a 
month,  said  recently  that  he  did  not 
know  of  any  store  where  silent  salesmen 
were  used  to  better  advantage  than  in 
May  Brothers'  store.  Here  the  show 
cases  are  always  working. 

Examine  the  view  of  the  right  side  of 
the  store.  The  first  silent  salesman 
shows  a  wide  range  of  polishes — metal, 
brass,  silver,  furniture  and  other 
polishes.  The  second  silent  salesman 
shows  a  wide  range  of  brushes,  includ- 
ing scrub,  clothes,  horse,  nail  and  sink 
brushes,  whisks,  etc.  The  third  silent 
salesman  is  used  for  displaying  paint 
brushes   in   specially     constructed     wire 
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View  of  shelving  and  silent  salesmen  on  the   right-hand  side  of  May  Brothers'  store  at   West  Toronto.    Note  how  stock 

is  neatly  displayed. 


baskets  or  trays.  The  displays  in  the 
silent  salesmen  are  changed  regularly, 
and  are  never  allowed  to  become  disor- 
derly or  out  of  season.  At  the  rear  of 
the  silent  salesmen  and  paint  department 
is  located  the  stove  and  enamelware  de- 
partment. Here  as  at  the  front  the  goods 
are  neatly  displayed.  The  rear  portion 
of  the  main  floor  is  elevated  and  all  the 
wall  space  has  been  utilized  to  full  ca- 
pacity, without  overcrowding,  by  the 
erection  of  wall  shelving  for  displaying 
stock. 

At    the    rear    of    the    store,    and    not 
shown  in  the  photograph,  there  is  a  pipe- 


fitting  rack  containing  125  lines  of  pipe- 
fittings. 

On  the  left  side  of  the  store,  as  shown 
in  the  left  view,  there  is  one  silent  sales- 
man used  for  displaying  alarm  clocks 
and  watches,  cutlery,  etc.  There  is  also 
a  large  cash  register  which  shows  up  the 
name  "May  Brothers"  with  an  elec- 
trically-lighted sign  every  time  a  sale  is 
registered.  Next  to  the  cash  register 
another  case  is  used  for  showing  gas 
mantles,  globes,  etc.  This  case  has  a 
glass  front  and  glass  top.  Following  this 
case,  there  is  a  long  counter,  as  shown 
in  the  illustration. 


The  wall  shelving  and  boxes  on  this 
side  of  the  store,  as  on  the  other,  are  ex- 
ceedingly attractive,  due  largely  to  the 
neat  arrangement  and  sampling  of  the 
stock.  All  the  shelf  boxes  have  oak 
fronts  and  the  shelf  fronts  and  wood 
works  is  finished  in  oak. 

The  office  is  located  at  the  rear  on  the 
elevator  floor. 

May  Brothers  also  have  two  show 
windows  which  are  always  kept  attrac- 
tively trimmed.  At  the  time  the  photo- 
graphs of  the  interiors  were  taken  for 
Hardware  and  Metal,  one  of  the  win- 
( Continued  on  page  170.) 
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The  Clean-Up,  Paint-Up  Campaign 

For  the  Effort  Put  Forth  Excellent  Results  Were  Obtained  During  Last  Y ear  s  Cam- 
paign— What  is  Going  to  be  Done  This  Year — More  Co-Operation 
Needed — Object  of  the  Movement. 


MANY  readers  no  doubt  remember 
the  efforts  put  forth  by  Hard- 
ware and  Metal  last  year  to 
create  an  interest  in  the  clean-up  and 
paint-up  movement,  and  the  success 
winch  resulted,  "("lean  Up — Paint  Up" 
campaigns  were  carried  ou  in  many 
towns  and  cities  in  various  parts  of 
Canada.  Boards  of  trade,  newspapers, 
civie  betterment  and  town  planning 
committees,  and  industrial  commission- 
ers took  an  active  part  in  the  campaigns. 

Hardware  and  Metal  published  pages 
of  announcements  from  newspapers 
showing  how  the  campaign  was  taken  up 
in  various  places  by  retailers  and  news- 
papers. Hardware  and  Metal  also  pre- 
pared reading  notices,  advertising  sug- 
gestions, etc.,  which  were  offered  gratis 
to  newspapers  or  any  merchants  or  as- 
sociations who  cared  to  use  them.  Hard- 
ware and  Metal  with  the  assistance  of 
Printer  and  Publisher,  a  sister  publica- 
tion, got  in  touch  with  practically  all 
newspapers  in  Canada,  and  secured  the 
active  support   of  many  o!    them. 

The  success  of  last  year's  campaign- 
the  initial  year  for  these  campaigns  as 
far  as  Canada  was  concerned — was  so 
far  beyond  the  expectations  of  those  be- 
hind the  movement  that  the  question 
which  naturally  arises  this  year  is. 
"What  is  going  to  be  done  this  year?" 
It  was  (dearly  demonstrated  last  year 
that  for  the  efforts  put  forth  excellent 
results  were  obtained  and  that  with  con- 
certed action  on  the  part  of  paint  manu- 
facturers, newspapers,  trade  papers. 
boards  of  trades,  retailers'  associations. 
lie,  the  "Clean  Up  and  Paint  Up  Cam- 
paign" can  be  made  national  in  its 
scope  and  result  in  making  many  of  our 


I  owns  and  cities  "cleaner  and  belter 
places  to  live  in."  But,  to  make  the 
campaign  truly  national  in  its  scope 
more  general  co-operation  is  needed.  If 
any  great  movement  is  to  take  place  tiiis 
year  it  should  be  started  right  now — in 
fact  it  should  have  been  started  some 
weeks  ago.  The  cities  of  Montreal  and 
Winnipeg  are  the  only  ones  so  far  to 
take  any  decided  action  in  the  movement. 
H'  the  "Clean  Up  and  Paint  Up"  move- 
ment in  Canada  is  going  to  move  for- 
ward as  it  should  this  year  it  will  be 
necessary  to  obtain  the  co-operation  of 
I  he  paint  manufacturers,  the  hardware 
and  paint  merchants  and  the  news- 
papers. Any  branch  of  these  organiza- 
tions could  individually  accomplish  a 
good  share  of  success  but  if  the  move- 
ment is  to  become  an  annual  and  na- 
tional affair  the  co-operation  of  all  is 
needed.  Hardware  and  Metal  is  pre- 
pared to  qro  even  farther  than  it  did  last 
year — and  last  year  Hardware  and 
Metal  did  more  in  this  connection  than 
any  other  trade  paper  in  Canada. 

During  last  year's  campaign  some  of 
the  paint  manufacturers  showed  a  lack 
of  interest  that  amounted  almost  to 
apathy.  This  was  disappointing,  as  it 
was  recognized  that  the  hardware  and 
paint  dealers  throughout  the  country 
would  benefit,  and  it  was  felt  that  the 
hearty  co-operation  of  all  the  manufac- 
turers was  needed  to  make  the  campaign 
a  complete  success.  If  the  paint  manu- 
facturers were  to  put  their  combined 
strength  and  influence  behind  the  move- 
ment, backed  up  by  the  press  and  by 
civic  bodies  interested  in  problems  of 
municipal  improvement,  the  results 
would  be  of  incalculable  benefit. 


Highly  satisfactory  results  were 
achieved  last  year  but  the  movement  was 
not  nearly  as  general  as  it  might  have 
been — or  as  it  should   have  been. 

A  few  of  the  paint  manufacturers  took 
an  active  part  in  last  year's  campaig-n 
and  are  deserving  of  the  fullest  credit 
for  what  they  did.  Literature,  advertis- 
ing matter  and  cuts  were  supplied,  which 
enabled  the  dealers  and  the  newspapers 
to  conduct  the  campaign  on  a  well  in- 
formed basis. 

What  is  going  to  be  done  this  year? 
Hardware  and  Metal  would  like  to  hear 
from  paint  manufacturers,  travelers  or 
retailers  and  to  receive  suggestions  from 
those  who  are  interested  in  the  clean  up 
and   paint   up  movement. 


SELLING   FOR    CASH    . 

The  trade  papers  are  discussing  at 
considerable  length  the  desirability  of 
confining  retail  sales  to  a  cash  basis,  and 
much  evidence  is  given  to  show  that  it 
can  be  done. 

Wherever  the  system  has  been  intro- 
duced it  is  growing  in  popularity,  and  in 
some  communities  it  is  becoming  the 
rule,  and  those  who  have  tried  it  will  not 
entertain  the  thought  of  going  back  to 
the  credit  system. 

When  one  considers  the  expense  and 
labor  involved  in  bookkeeping,  in  addi- 
tion to  the  losses  from  bad  debts  and  the 
anxiety  and  loss  through  having  capital 
locked  up,  instead  of  being  available  to 
benefit  by  cash  discounts  and  other  op- 
portunities to  purchase  to  advantage, 
the  wonder  is  that  the  change  does  not 
become  universal. —  Enterprise  news. 


Object  o{  "Clean  Up   and    Paint  Up"  Movement 

The  idea  is  to  have  Canadian  cities  and  towns  each  year  set  aside  a  week- — 
between  May  1  and  May  15 — for  a  general  public  and  private  "Clean  Up"  in  their 
section;  to  engender  a  spirit  of  enthusiasm  in  the  public  mind  by  advertising 
extensively  the  five-word  slogan,  "Clean  Up  and  Paint  Up."  Everybody,  old  and 
young,  to  be  asked  to  lend  a  hand  for  a  few  hours  at  least,  to  help  put  every  street, 
alley,  yard,  cellar,  passage-way,  back  lot,  and  corner  in  good  trim,  and  to  make 
conditions  such  that  we  will  have  a  brighter,  cleaner  and  more  wholesome  place 
to  live  in.  The  "Clean  Up  and  Paint  Up"  Movement  promotes  cleanliness,  thrift 
and  civic  pride. 
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Address  by  a  Paint  Man 

y^w  Address   by   Henry   Clucas   of  Canada   Paint   Co. 

Toronto  Branch — Mr.  Clucas  Has  Been  Associated 

With  the  Paint  Trade  For  Over  Forty  Years. 


HENRY  CLUCAS,  manager  of  the 
Toronto  sales  office  of  the  Can- 
ada Paint  Co.,  is  one  of  the  best 
known  paint  men  in  Canada.  His  con- 
nection with  the  paint  trade  dates  back 
many  years,  and  he  is  not  only  well 
known  in  Canada,  but  has  a  wide  ac- 
quaintance in  the  paint  trade  of  the 
United  States.  An  American  paini 
magazine  some  little  time  ago  devoted  a 
whole  issue  to  writing  up  a  short  bio- 
graphy of  paint  manufacturers,  dealers 
and  salesmen  who  have  been  over  forty 
years  in  the  paint  trade,  and  who  are 
still  actively  engaged.  Mr.  Clucas  was 
referred  to  in  part  as  follows: — 

' '  Mr.  Clucas  is  well  versed  in  paint 
theology,  both  old  and  new,  as  a  design- 
er, decorator,  and  colorist ;  he  has  few 
equals  in  the  Dominion  of  Canada.". 

A  short  time  ago  Hardware  and  Metal 
received  a  letter  from  Mr.  Clucas,  and  it 
is  published  elsewhere  in  this  issue.  Mr. 
Clucas  has  been  a  reader  of  Hardware 
and  Metal  for  twenty-seven  years,  and 
he  expresses  his  opinion  of  the  progress 
of  Hardware  and  Metal  in  the  letter 
published  elsewhere  in  this  issue. 

Mr.  Clucas  takes  a  great  interest  in 
the  conventions  of  the  Master  Painters, 
and  at  the  last  convention  held  at  Belle- 
ville he  gave  an  address  on  the  value  of 
casein  paints.  As  there  has  been  con- 
siderable discussion  of  late  regarding 
casein  paints,  Hardware  and  Metal  is 
reprinting  a  portion  of  the  address  as 
follows: — 

Though  it  has  long  been  known  that 
casein  combines  with  certain  substances 
to  form  agglutinant  compounds,  which  be- 
come more  or  less  insoluble  on  exposure 
to  air  and,  though  it  has  been  known  that 
casein  has  been  detected  in  old  paintings, 
many  of  a  decorative  nature,  yet  it  is  only 
within  the  last  fifty  years  or  so  that  any 
extensive  use  has  been  made  of  it  for  this 
purpose. 

That  an  addition  of  milk  to  lime  washes 
greatly  increases  their  durability  has  long 
been  known,  and  iu  fact  such  a  mixture 
constitutes  the  first  casein  paint,  the 
casein  of  the  milk  forming  with  the  caus- 
tic a  compound  which  is  the  basis  of  all 
such  paints.  The  casein  is  rendered  sol- 
uble, a  result  that  can  be  produced,  not 
merely  with  quick  lime,  but  also  with 
various  substances  having  an  alkaline 
action. 

These  are  met  with  in  commerce  in  the 
form  of  paste  or  liquid,  containing  the 
casein  in  a  dissociated  condition,  and  in 
some  cases,  already  mixed  with  other  sub- 
stances, used  in  paint,  such  as  linseed  oil, 
boiled  oil,  varnish,  resin  or  petroleum,  in 
order  to  produce  special  effects.  Others 
again,  and  of  late,  these  have  become  the 
most  important  of  all,  are  supplied  in  the 
form  of  powder  by  the  makers,  and  con- 


tain casein  and  alkali   in  the   dry  state. 

It  is  only  when  these  paints  are  mixed 
with  water  to  make  them  fluid  for  use 
that  the  alkali  is  dissolved,  and  in  turn 
acts  as  a  solvent  on  the  casein. 

Making  this  powder  up  into  paint  is  a 
comparative^'  easy  matter,  though  a  cer- 
tain amount  of  care  is  necessary  to  insure 
good  Jesuits.  The  operation  may  be  per- 
formed in  any  vessel  that  is  clean  and  free 
from  grease   in  the  following  manner: — 

Fifty  parts  of  water  are  added  by  de- 
grees to  one  hundred  parts  of  the  powder 
with  constant  stirring,  which  is  continued 
until  the  mass  is  homogeneous  and  free 
from  lumps.  The  mass  is  then  covered 
with  a  thin  layer  of  water  and  left  for 
about  half  an  hour,  after  which  it  is  again 
stirred,    and    more    water    added,    until    the 


HENRY  CLUCAS. 

workable  paint  is  obtained,  about  the  con- 
sistency of  oil  paint.  The  paint  should  be 
used  without  delay,  hence  it  is  desirable 
not  to  make  up  any  more  of  the  paint  than 
can  be  used  the  same  day.  A  solid  and 
clean  surface  is  essential  to  success,  as 
the  paint  will  adhere  to  any  solid  surface, 
such  as  lime,  plaster  of  paris,  cement  plas- 
ter, brick,  stone  or  wood,  as  well  as  canvas 
without  any  preparation.  All  that  is  ne- 
cessary is  to  clean  the  surface  of  dust  or 
dirt  and  begin  painting  at  once.  The 
paint  dries  very  quickly  and  as  smooth  as 
enamel,  and. in  forty-eight  hours  can  be 
washed.  On  account  of  its  elasticity  it 
can  be  used  as  a  primer  under  paint,  var- 
nish or  enamel.  If  applied  on  a  firm  sub- 
stratum it  will  neither  crack  nor  peel  off; 
but  the  surface  must  be  free  from  old 
coatings  of  lime  or  kalsomine  washes.  It 
has  been  found,  both  in  the  United  States 
and  Canada,  that  the  main  reason  why 
casein  paint  did  not  become  popular  as 
quickly  as  it  deserved  was  the  fact  that 
any  old  kalsomine  coat  of  lime  wash  had 
to  be  washed  off  to  the  very  last  degree, 
because,  if  any  of  the  old  washes,  even 
to  the  eighth  of  an  inch,  were  left  around 
the  window  frames  or  door  posts,  and  were 
covered  over  with  casein  paint,  the  strong 
binders  in  the  latter  pulled  off  the  weaker 
undercoat  and  caused  a  ragged  appearance. 
Even    the    smallest    part    would    cause    the 


paint  to  peel  off,  even  a  little  further  than 
was  warranted  by  the  undercoat  which 
was  left.  (Painters  will  understand  this 
action.) 

Further,  all  casein  paints  have  the  ad- 
vantage of  drying  quickly,  and  being  easv 
to  work  without  requiring  special  prepara- 
tion of  the  surface  to  be  painted,  except 
that  already  mentioned.  It  dries  without 
gloss  on  brick,  stone,  plaster,  wood  or  can- 
vas, without  stopping  up  the  pores  of  brick 
work.  These  paints  are  soaked  in  cold 
water  in  order  to  swell  up  the  sola  Me 
binding  constituents,  salts  and  similar 
compounds,  so  that  they  may  dissolve  com- 
pletely when  diluted  further  with  cold 
water,  and  also  perform  their  chemical 
functions. 

In  addition  to  the  binding  constituents, 
the  paint-powders  of  this  kind  contain 
mineral  material,  such  as  parts  white,  zinc 
oxide,  lithopone,  forming  the  bulk  of  the 
mass  of  given  covering  power,  while  the 
body  colors  are  also  present  to  produce 
the   desired   shade   of  color. 

These  pigments  which  are  present  in 
merely  minute  proportions,  in  case  of  light 
colors,  must  be  perfectly  indifferent  to  lime 
and  alkali,  consequently  a  green,  for  in- 
stance, compound  with  Prussian  blue  and 
chrome  yellow  cannot  be  used,  and  be- 
sides the  pigments  must  be  as  pure  as 
possible.   ■ 

After  a  coat  of  casein  paint  has  been 
applied,  a  second  chemical  action  takes 
place,  by  which  through  exposure  to  the 
air,  the  quick  lime  which  has  caused  the 
casein  to  become  soluble,  is  turned  into  a 
carbonate  of  lime,  and  both  the  casein  and 
lime  are  then  insoluble,  the  casein  having 
come  back  to  its  original  form.  Pure 
casein,  is  not  soluble  in  water,  hence  the 
necessity  of  the  lime  to  work  it. 

Notwithstanding  their  power  of  stand- 
ing the  weather,  cold  water  casein  paints 
are  porous,  and  do  not  prevent  the  circu- 
lation of  air.  On  account  of  their  good' 
qualities,  these  paints  are  in  frequent  nse,- 
both   for   outdoor   and    indoor   work. 

To  the  practical  man  there  may  be  a 
doubt  that  cold  water  casein  paint  is  a' 
cheap  way  of  doing  things,  as  compared 
with  white  lead  and  oil,  but  expensive 
methods  do  not  always  yield  the  best  re- 
sults. Casein  paints  have  and  are  still 
much  in  evidence  in  European  and  Ameri- 
can summer  resorts,  and  more  espeeiallv 
on  such  work  as  factories,  hospitals, 
dormatories,  garages,  fences,  boat  houses 
and  many  summer  cottages  show  evidence 
of  its  decorative  and  sanitary  purposes. 

Cold  water  paints  with  casein  binder 
and  containing  antiseptics  have  proved  to 
be  of  greater  durability  than  the  bulk  of 
the  ordinary  water  paints,  on  account  of 
their  resistance  to  atmospheric  influence 
and  dampness,  where  the  cost  of  oil  paint 
is   prohibitive. 

In  concluding,  would  add  one  more  of 
the  many  purposes  that  casein  water  paints 
can  be  applied  to,  and  prove  itself  in- 
valuable to  the  present  need  of  the  trade, 
on  concrete  and  cem<  at   work. 

On  a  floor,  a  coating  of  fresh  cement 
was  applied  about  three-eighths  of  an  inch 
thick  and  as  soon  as  this  was  thoroughly 
dry  (after  three  days)  a  coat  of  white 
casein  paint  was  applied.  This  coating 
was  allowed  two  days  for  the  necessary 
chemical  change  to  take  place,  as  described 
previously,  and  then  a  coat  of  ordinary 
floor  paint  was  applied  and  allowed  to  dry 
in  the  usual  way.  This  floor  paint  was 
found,  on  careful  inspection,  to  be  just 
as  sound  as  if  it  had  been  applied  on  a 
wood  floor,  or  over  a  primer,  and  did  not 
crack  or  give  way  when  loaded  trucks- 
were    wheeled    over   it. 
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Increased  Paint  Sales  75  p.c. 

Leamington,  Ont.,  Hardware  Merchant  Had  a  Phenomenal  Increase  in  Business  in  the 

Paint  Department  hast  Y ear — Up-to-date  Method  of  Displaying  Stock 

—  Roomy  Shelving  and  Good  Windows  for  Displaying  Paints. 


TO  increase  paint  sales  75  per  cent, 
in  one  year  seems  a  huge  task, 
but  it  was  accomplished  by  a  re- 
tail hardware  merchant,  H.  Lendon,  of 
Leamington,  Ont.  Mr.  Lendon 's  1914 
paint  business  showed  an  increase  of 
75  per  cent,  over  that  of  1913.  On  this 
page  is  shown  a  view  of  a  section  of  the 
paint  department  showing  the  paint 
shelving.  A  view  of  the  splendid  store 
front  of  the  Lendon  store  is  shown  else- 
where in  this  issue.  There  are  four  sep- 
arate and  distinct  display  windows,  and 
by  referring  to  the  cut  of  the  store  front 
readers  will  see  that  there  are  four  dis- 
plays, including  one  of  paint.  One  of 
the  windows  is  changed  every  day. 

Leamington,  Ont.,  is  located  in  Essex 
County,  commonly  called  the  Garden  of 
Canada.  Few  districts  are  better  suited 
to  the  hardware  business  than  this. 
Especially  is  this  true  of  house  furnish- 
ing lines  and  paints.  It  is  a  thickly 
populated  district,  with  fine  modern 
homes,  which  are  mostly  frame,  and  that 


lend  themselves  splendidly  to  the 
decorator's  art. 

Leamington  is  a  wealthy  town,  and 
that  the  inhabitants  are  willing  to  spend 
money  in  a  just  cause  has  been  demon- 
strated by  the  hearty  response  in  con- 
nection with  the  raising  of  money  for 
the  soldiers  taking  part  in  the  war  now 
raging.  Although  a  town  of  only  2,500 
population,  it  lias  made  provision  for 
the  dependents  of  soldiers,  and  has 
raised  $20,000  for  a  patriotic  fund,  and 
has  contributed  1,500  pairs  of  socks  and 
1,200  bandages  for  the  soldiers.  Private 
residents  have  also  made  large  dona- 
tions toward  various   funds. 

It  will  be  seen  that  Mr.  Lendon  has 
an  exceptionally  good  field  to  work.  Mr. 
Lendon  has  always  kept  well  in  advance 
of  the  progress  of  the  district.  His 
motto  has  not  been  to  await  a  demand. 
A  large  and  well  assorted  stock  of  paint 
is  carried  in  the  Lendon  store,  and  the 
goods  are  always  kept  well  displayed. 
Convenience  in  the  store  is  a  hobby. 


No  space  is  wasted,  yet  nothing  is 
crowded.  The  four  good  windows  allow 
for  ample  light,  and  also  for  plenty  of 
room  for  making  window  displays. 

In  the  paint  department  special  at- 
tention has  been  paid  to  the  shelving 
for  paints  and  varnishes,  one  whole  sec- 
tion being  given  over  to  this  line.  The 
depth  of  the  shelving  below  the  ledge 
allows  a  space  for  four  one  gallons  and 
four  gallons  in  height  to  the  wrapping 
ledge.  The  smaller  packages  are  equally 
spaced  on  the  shelving  above  the  ledge, 
giving  a  very  neat  and  handy  arrange- 
ment. There  is  a  wide  open  floor  space 
in  front  of  the  paint  stock,  a  real  invi- 
tation to  the  customer  who  walks  in  to 
step  right  over  and  get  acquainted. 

Mr.  Lendon 's  paint  trade  has  expand- 
ed greatly  during  the  past  few  years, 
but  last  year's  business  eclipsed  all  pre- 
vious years,  and  showed  a  phenomenal 
increase  of  75  per  cent,  over  the  pre- 
vious vear. 
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The  Art  of  Paint  Making 

Methods  employed  in  Modern  Paint  Plants  for  Turning  Out  High-Class  Paint  Products 
— How  Paint  and  Varnish  is  Made — Care  Taken  in  Selecting  Raw  Materials 

—  Many  Tests  are  Necessary. 


AS  the  hardware  and  paint  trade  is 
about  to  enter  the  biggest  paint- 
selling  season  of  the  year,  some 
information  regarding  the  paint  trade 
and  it's  importance  in  Canada  would  no 
doubt  be  appreciated  by  the  readers  of 
Hardware  and  Metal.  Many  of  the  old- 
er subscribers  well  remember  the  hard- 
fought  battles  they  passed  through  in 
trying  to  convert  some  of  the  old-time 
believers  in  hand-mixed  paints  to  the  use 
of  the  ready  mixed  products  which  to- 
day occupies  such  an  important  place  in 
every  hardware  store. 

The  manufacturer  of  ready-mixed 
paints  or  varnishes  must  turn  out  high 
class  products  or  there  is  nothing  ahead 
but  failure  for  him.  The  retailer  who 
has  the  agency  for  a  reputable  brand  of 
ready-mixed  paint  can  rest  assured  that 
he  is  selling  a  product  much  superior  to 
anything  that  could  be  mixed  by  hand. 

The  paint  industry  in  this  country  is 
a  very  important  one.  With  the  growth 
and  development  of  the  paint  business, 
there  has  been  a  consistent  advance  in 
the  method  of  manufacture.  The  best 
prepared  paints  on  the  market  to-day 
represent  the  results  of  years  of  care- 
ful experiments,  carried  on  by  experi- 
enced chemists  and  practical  paint  men. 
The  amount  of  money  expended  by  the 
leading  paint  manufacturers  in  carrying 
on  experimental  work  during  the  last 
decade  or  two  has  run  into  tens  of 
thousands  of  dollars. 

All  these  careful  investigations,  both 
scientific  and  practical,  all  these  tests 
and  experiments,  have  in  some  measure 
standardized  the  business  of  paint-mak- 
ing and  to-day  certain  important  mater- 
ials are  recognized  as  being  those  which 
one  must  use  in  order  that  a  prepared 
paint  may  give  the  most  satisfactory 
results.  The  most  important  ingredients 
of  good  paint  are  pure  lead,  pure  zinc, 
pure  linseed  oil.  pure  turpentine,  and  the 
necessary  coloring'  pigments  and  driers. 
In  good  paint-making  the  purity  of  the 
raw  materials  is  tremendously  import- 
ant, and  it  is  the  aim  of  every  manufac- 
turer who  is  conscientiously  trying  to 
make  a  good  paint  line  live  up  to  a  high 
standard  of  purity  and  excellence,  to 
safeguard  carefully  the  quality  of  the 
raw  materials  that  enter  into  their  fin- 
ished products.  This  is  a  matter  that 
demands  strict  attention  owing  to  the 
variations  in  the  methods  of  manufac- 
ture by  the  various  concerns  producing 
the  raw  materials. 


Purity  and  uniformity  are  not  the  only 
important  factors  in  paint-making.  It 
is  possible  to  take  flour,  butter,  eggs  and 
other  necessary  ingredients  all  of  the 
very  best  quality,  and  still  not  make  a 
good  cake,  but  the  good  cook  who  knows 
how  to  use  the  ingredients  may  take  the 
same  proportions  and  ingredients  and 
produce  a  good  cake  that  is  exceedingly 
palatable. 

No  matter  how  good  the  leather  a  poor 
shoemaker  cannot  make  a  good  pair  of 
shoes.  The  same  rule  applies  to  a  poor 
tailor  who,  although  he  may  have  the 
best  grade  of  cloth  and  thread,  cannot 
produce  a  good  suit  of  clothes.  So  in 
addition  to  have  the  right  raw  mater- 
ials, another  big  factor  in  paint-making 
is  to  have  a  manufacturer  who  knows 
how,  and  who  has  the  facilities  for  put- 
ting the  materials  together  in  correct 
proportions,  and  combining  them  in  the 
right  way.  So  there  enters  into  paint- 
making  the  work  of  the  experienced 
chemist,  the  practical  paint  man  and  his 
equipment  of  special  machinei'y  to  give 
the  best  results. 

After  the  paint  manufacturer  has 
assembled  his  raw  materials  in  his  stor- 
age rooms,  it  is  necessary  for  him  to 
have  them  tested  for  purity  and  to  see 
that  they  are  uniform  in  quality  and  up 
to  the  standard,  as  necessary  according 
to  the  formulae  used  by  the  manufac- 
turer for  each  particular  product  that  he 
produces.  This  is  where  the  chemical 
laboratory  plays  an  important  part  in 
the  modern  paint  manufacturing  plant. 
A  special  laboratory  is  used  in  connec- 
tion with  varnish  making. 

Prepared  paint  for  painting  buildings, 
outside  and  inside,  is  usually  one  of  the 
most  important  products  produced  by 
any  large  paint  manufacturers.  To  the 
hardware  man  it  is  also  of  great  im- 
portance. a«  a  profitable  retail  paint 
business  usually  lias  for  its  backbone 
the  marketing  of  a  high-grade  prepared 
paint  for  painting  buildings.  The  var- 
ious ingredients  such  as  lead-  zinc,  oil 
and  color  pigments  are  usually  mixed  in 
large  steel  tanks.  The  liquids  that  are 
us*ed.are  usually  run  through  pipes  to 
the  tanks.  This  does  away  with  the 
necessity  of  carrying  the  liquids  in  pails 
or  barrels.  The  various  ingredients  are 
thoroughly  mixed  to  a  stiff  paste  and 
are  let  down  into  the  grinding  machines. 
The  paint  in  paste  form  is  ground  in  the 
mills  to  an  imnalpable  fineness.  From 
the  grinding  mill  it  is  transferred  to  the 


thinning  tanks.  After  the  paint  is 
thinned  to  the  proper  consistency  for 
use,  it  is  drawn  off  and  put  into  the 
packages  for  marketing.  A  visit  to  any 
of  the  modern  paint  factories  will  con- 
vince the  most  skeptical  that  the  paint 
manufacturers  are  doing  all  in  their 
power  to  produce  the  highest  quality  of 
goods  and  that  they  realize  that  the  suc- 
cess or  failure  of  their  business  depends 
to  a  great  extent  on  the  quality  of  the 
goods  they  produce. 

In  almost  every  store  that  handles 
paint  you  will  find  some  cans  of  varnish. 
Although  varnish  is  marketed  as  "Var- 
nish" as  far  as  the  paint  business  is 
concerned,  it  can  almost  be  called  raw 
material,  as  it  enters  into  the  manufac- 
ture of  buggy  paints,  enamels,  etc. 

Varnish  making  in  America  does  not 
date  back  much  over  100  years.  It  is 
said  that  the  first  factory  for  making 
varnishes  was  built  in  New  York  City 
about  the  year  1800. 

The  most  important  ingredients  enter- 
ing into  the  manufacture  of  varnishes 
are  the  gum,  pure  linseed  oil  and  pure 
turpentine;  other  liquids  are  used  but 
these  are  the  most  important.  The  gums 
mostly  used  are  the  Zanzibar  Copal, 
coming  from  Africa,  Kauri  Copal  which 
comes  from  New  Zealand,  and  New  Cal- 
edonia (which  is  sometimes  called  In- 
dia Copal)  and  a  number  of  others  are 
also,  used  to  some  considerable  extent. 
Hardfossil  gums  like  Zanibar  and  Ben- 
guela  are  very  scarce  and  consequently 
high  in  price.  Rosin  is  used  quite  ex- 
tensively in  cheap  varnishes.  Its  use, 
however,  is  almost  positive  assurance 
that  the  varnish  produced  is  liable  to  be- 
come brittle,  crack  easily  and  quickly 
from  exposure,  and  soften  readily  under 
heat. 

The  real  work  of  the  varnish  manu- 
facturer commences  after  the  gums  have 
reached  the  factory;  then  comes  the 
careful  and  intelligent  sorting  and  grad- 
ing of  the  gum,  the  better  specimens  be- 
ing selected  for  the  high  grade  var- 
ishes.  Eacli  piece  of  gum  is  taken  in- 
dividually, all  the  roueh  and  discolored 
outside  chipped  off  until  the  solid  heart 
of  the  piece  is  obtained,  which  is  used 
for  the  better  grade  of  vax-nishes.  The 
chippings,  possessing  practically  the 
same  quality,  are  used  in  the  manufac- 
ture of  varnishes  which  do  not  neces- 
sarily have  to  be  light  in  color,  yet  must 
be  good  in  quality.  Ail  this  work  must 
(Continued    on    page    130.) 
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Spring   Paint   Windows 

Getting  Away  From  the  Usual  Dead  Arrangement  of  Stock  —  Many  Opportunities  in 
Spring  and  Summer  for  the  Window  Trimmer  to  Show  His  Ability 
— Putting  Punch  into  Y,our  Work. 

By    HENRY   LEWIS. 


IF  a  salesman  had  an  opportunity  each 
day  to  talk  to  a  hundred  customers, 
all  more  or  less  interested  in  his 
particular  line,  he  would  he  sure  to  ad- 
vance all  his  best  arguments,  would 
spend  time  in  preparing  them  carefully, 
and  would  himself  dress  neatly  and  look 
after  all  the  other  details  which  might 
make   a   favorable   impression. 

Apply  thus  some  line  of  reasoning  to 
the  window.  Each  merchant  has  here  a 
salesman,  silent,  but  none  the  less  effec- 
tive, each  day  presenting  to  fifty,  one 
hundred  or  five  hundred  customers,  as 
the  ease  may  be,  the  selling  arguments 
of  the  owner. 

It  will  depend  entirely  on  the  man  in- 
side how  many  sales  are  made,  If  little 
care  is  taken  to  .present  the  teHling 
points  of  each  article,  if  each  piece  is 
not  made  to  appear  at  its  best,  or  if  the 
whole  arrangement  is  slovenly,  then,  de- 
pend upon  it,  customers  will  be  lost,  not 
made. 

Considered  solely  from  the  point  of 
the  amount  of  floor  space,  the  window 
occupies  at  so  much  rent  each  year,  so 
much  expense  for  lighting,  so  much  for 
time  spent  in  decorating  it,  there  are 
many  stores  where  the  windows  are  not 


earning  their  keep.  Instead  of  being- 
one  of  the  biggest  assets  the  business 
has,  it  is  more  a  detriment  than  anything 
else. 

But  an  occasional  person  is  heard  to 
say,  that's  all  very  well  for  a  dry  goods 
store  or  for  a  grocery,  but  what  can  you 
do  with  a  hardware  store?  Just  an  or- 
dinary amount  of  commonsense  com- 
bined with  an  hour's  solid  thought 
would  reveal  the  possibilities  of  the 
hardware  store,  it  has  so  many  lines  of 
seasonable  goods  which  can  be  made  to 
attract  the  eye. 

The  decorating  season  is  coming  on 
now,  and  that,  will  give  so  many  excel- 
lent opportunities.  Instead  of  putting, 
say,  a  dozen  tins  of  paint  in  the  window, 
with  a  brush  laid  on  top  of  each  can, 
show  the  results  that  may  be  obtained 
from  these  tins  of  paint  and  these 
brushes.  Show  the  different  color 
schemes  for  interior  and  exterior  work, 
with  some  wallboard  and  panelling- 
strips  give  an  idea  of  what  results  may 
be  obtained  from  different  combinations. 
If  there  is  anyone  with  ordinary  car- 
penter ability  around  the  store  all  sorts 
of  effective  display  schemes  could  be 
carried  out.     A   couple  of  small  squares 


of  hardwood  flooring  could  be  made 
similar  to  those  used  in  stores  for 
demonstration  purposes,  and  nicely  fin- 
ished with  wax,  and  a  display  of  floor 
wax  could  be  made  illustrated  in  a  prac- 
tical way  by  the  finished  squares;  or  a 
small  piece  of  furniture  could  be  finish- 
ed with  a  wood  stain,  and  attention 
called  to  this  piece  in  a  display  of  stains. 
The  point  that  is  trying  to  be  made 
is  this,  whenever  possible  show  the  cus- 
tomer just  what  can  be  done  with  what- 
ever line  is  being  displayed.  Instead  of 
the  cans  of  paint  or  stain  with  a  color 
card  to  show  the  different  shades, 
demonstrate  in  a  practical  way  just  what 
can  be  done  with  them,  so  the  customer 
will  say:  "I  can  do  my  furniture  like 
that,"  or  "I  can  have  my  living  room 
decorated  to  look  just  like  that."  An- 
other point  to  remember  is  this,  do  not 
waste  the  advertising  helps  supplied  by 
the  manufacturers.  It  is  nothing  short 
of  crime  the  way  some  retailers  waste 
the  window  displays  and  other  advertis- 
ing- matter  supplied  by  the  manufac- 
turer. Advertising  matter — especially 
paint  advertising  matter — costs  a  pile  of 
money,  but  if  properly  used  will  pull 
(Continued   on   page  130.) 


Window  display  of  paint  by  Howard  Crummer,   of  Cowan's   Colossal  Hardware,  London,  Ont.      The  painting  in  the 
background  is  the  work  of  Chas.  G.  Hunter,  a  salesman  in  the  Cowan  store.     The  paint  used  ivas  Sherwin-Williams  Family 

Paint.     The  painting  measured  3  x  11  ft. 
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Creating  Demand  for  Wall  Paper 

Unusual  Conditions  This  Year  Have  Stimulated  the  Demand  for  Wallpaper — Farmers 

are  Good  Prospects  This  Year  and  Have  the  Money  to  Spend  —  Hard- 

waremen  Working  into  the  Wallpaper  Game — How  to  Push  Sales. 


D 


».  ESPITE  the  tact  that  business 
in  some  departments  is  slack 
our  paint  and  wall  paper  de- 
partment had  a  better  month  in  Febru- 
ary of  this  year  than  during'  the  corres- 
ponding period  of  last  year,"  said  the 
manager  of  a  paint  and  wall  paper  sec- 
tion in  a  large  retail  concern  recently. 
When  asked  how  he  accounted  for  this. 
the  manager  stated  that  after  several 
years  of  independence  the  landlords  this 
year  are  being  compelled  to  do  a  "Teat 
deal  more  decorating  and  paper  hang- 
ing than  in  any  one  year  for  many  years 
past.  Inquiries  made  at  paint  shops  of 
the  painters  and  decorators  showed  that 
paper  hangers  are  very  busy.  The 
writer  was  talking  a  few  days  ago  to  a 
landlord  who  owns  seventeen  houses.  The 
landlord  said.  "In  order  to  hold  the 
tenants  I  had  to  do  painting  and  paper- 
hanging  in  twelve  houses."  This  land- 
lord is  typical  of  many  more  who  after 
a  long  period  of  having  things  their  own 
way,  have  been  practically  forced  to 
spend  money  on  decorating-.  The  sales 
manager  of  a  wall  paper  house,  a  few 
days  ago  said,  that  the  volume  of  busi- 
ness passing  was  very  satisfactory  and 
with  the  opening  of  spring  and  the 
bousecleaning  season  the  wall  paper 
business  should  become  very  brisk. 

With  the  city  landlords  compelled  to 
spend  money  on  wall  paper,  to  a  greater 
extent  than  last  year,  there  is  no  need 
for  pessimism  as  far  as  the  city  trade  is 
concerned.  Let  us  turn  then  to  the  coun- 
try trade.  The  farmers  to-day  have  more 
money  than  they  have  ever  had  in  the 
past.  Their  deposits  in  the  savings 
banks  are  enormous.  There  should  not 
be  any  falling  off  in  the  trade  with  farm- 
ers, in  fact,  if  the  merchants  are  alert 
there  are  good  reasons  why  the  wall 
paper  trade  with  the  farmers  this  year 
should  be  on  a  larger  scale  than  at  any 
time  in  the  past.  Tinder  the  title  "Stir- 
ring" Up  Business  Amongst  the  Farms." 
"Gilt  and  Glimmer,"  published  by 
Stauntons,  Ltd.,  Toronto,  paper  manu- 
facturers, says  in  pari: 

"That  wall  paper  dealers  and  decorat- 
ors should  work  the  country  districts 
thoroughly  during  the  spring  seems  to  be 
good  advice  at  the  present  time.  The 
Opportunity  for  decoration  work 
amongst  the  farmers  has  possibly  not 
been  investigated  as  well  as  might  be. 
and  now  that  owing  to  the  falling  off  in 
building   operations   in    the    cities,   towns 


and    centres    of    population,    the    farmer 
is  the  man  to  get  after. 

This  can  be  done  by  a  personal  can- 
vass, so  the  decorator  can  take  his  horse 
and  rig  or  his  car.  if:  he  possess  one, 
and  call  at  each  home  where  there  is  a 
possibility  of  procuring  a  contract.  It 
can  be  pointed  out  that  decorative  work 
can  now  be  done  at  a  price  that  could 
not   be  thought   of  previously,  and   that 


OUR  NEW 

Wall 
Paper 

IS  HERE. 


Hundreds  of 


Pretty  Patterns 


Take  a  seat  in  our  Rest  Room  and 

see  what  we  have.    Our  prices 

will  interest  you. 


THE  CROWD. 


JAMES    &    REID 


Wall  paper   advertisement   by  James   & 
Reid,   hardware   merchants,   Perth,    Ont. 

will    not    be  possible   when   business   re- 
sumes   its   normal   state. 

Then  it  is  best  to  make  a  definite  pro- 
position in  every  case  with  complete 
specifications,  for  the  farmer  likes  to 
know  exactly  what  he  is  going  to  get  for 
Ins  money.  Samples  of  wall  papers  may 
he  taken  along,  and  the  selection  made 
right  there  and  then,  for  it  is  much  bet- 
ter to  close  the  matter  at  once  "while 
the  iron  is  hot,"  than  to  leave  the  farm- 
er   to    "think    it    over,"    which    usually 


means  that  lie  thinks  nothing  more  about 
it. 

The  merchant  who  cannot  get  away 
from  his  store  can  interest  the  farmer 
and  his  family  by  mailing  them  a  cir- 
cular such  as  those  provided  for  the  use 
of  customers,  and  in  addition  he  can 
enclose  an  extra  circular  specially  ap- 
pealing to  the  farmers'  trade. 

Agriculturalists  are  practically  im- 
mune from  any  business  depression,  in 
fact  the  farmers  of  Canada  are  better 
off  than  ever  before  because  of  the  high- 
er prices  they  are  receiving  for  their  pro- 
ducts. This,  coupled  with  a  certain  re- 
trenchment which  they  seem  to  have 
adopted  in  view  of  the  times,  while  their 
productive  powers  have  been  increasing, 
makes  this  field  just  now  a  very  promis- 
ing one. 

There  is  scarcely  a  farmer  who  cannot 
afford  to  spend  money  to-day  for  the 
decoration  of  his  home,  and  while  this  is 
sometimes  the  last  item  of  expense  he  is 
willing  to  consider,  the  dealer  or  decorat- 
or who  introduces  the  proposition  to  him 
in  an  attractive  manner  stands  a  good 
chance  of  landing  an  order.  In  this  way 
considerable  business  should  be  develop- 
ed. Neither  overlook  the  fact  that  the 
farmer's  good  wife  will  probably  have 
quite  as  much  to  say  about  the  decorat- 
ing as  he  will,  so  you  should  make  some 
of  your  most  subtle  appeals  to  her." 

Customers  can  also  be  appealed  to 
through  window  displays,  rural  sales- 
men employed  by  hardwaremen  and  by 
newspaper  advertising.  On  this  page  is 
shown  reproduction  of  an  advertisement 
by  James  &  Reid.  hardware  merchants, 
Perth,  Ont.  In  the  James  &  Reid  store 
a  rest  room  is  available  for  showing  cus- 
tomers wall  paper.  Rest  rooms  in  hard- 
ware stores  are  becoming  quite  popular 
and  a  great  many  have  been  installed 
by  Canadian  retail  hardwaremen  during 
recent  years. 

It  is  also  surprising  to  find  that  there 
is  a  strong  tendency  for  hardwaremen 
to  push  the  sale  of  wall  paper  more  than 
ever  before.  Manv  customers  like  to 
purchase  their  wal!  paper  at  the  hard- 
ware store,  because  while  there,  they  can 
pick  out  paints,  varnishes,  and  stains, 
etc.,  to  match  the  wall  paper. 

Tn  future  issues  a  number  of  wall 
paper  departments  in  hardware  stores 
will  be  s''o\\n  and  authorized  interviews 
will  he  oublished  sivine  opinion":  regard- 
ing' the  success  of  the  merchants  in  hand- 
line  wall  paper. 
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Trebled  Sales  by  Educating  Clerks 

Guelph  Hardware  Firm  Holds  Annual  Banquet  When  Paint  Sales  Problems  Are 
Discussed  —  Using  Advertising   Material  —  Catering  to  Children. 


ONE  of  the  biggest  obstacles  in 
sales  work  to-day  is  the  deplor- 
able lack  of  knowledge  shown  by 
some  salesmen  of  the  goods  they  are  try- 
ing to  sell.  More  deplorable  still  is 
the  indifference  shown  by  some  mer- 
chants, and  their  own  lack  of  knowledge 
regarding  the  ability  of  their  clerks  in 
this  direction.  All  they  go  by  is  the 
number  of  cash  slips  turned  in  by  each 
man;  whether  the  men  are  equipped  to 
make  sales  is  a  matter  of  little  concern 
to  them.  In  olden  days  a  merchant  felt 
it  part  of  his  duty  to  post  his  staff  on 
the  good  points  of  his  goods.  It  is  a  cus- 
tom now  almost  obsolete  in  many  stores. 
Yet  there  are  some  firms  old-fashioned 
enough  to  use  these  up-to-date  methods, 
and  they  are  the  people  whose  yearly 
turnover  is  being  doubled  and  trebled. 
Particularly  will  this  be  true  of  the 
paint  business  during  the  coming  season. 
Many  householders  who  went  away  for 
the  summer  in  former  years,  leaving  the 
house  in  charge  of  a  painter,  will  buy 
their  own  paint  this  year.  They  are 
amateurs  at  job,  and  will  rely  mainly 
on  clerks  in  hardware  stores  to  give  them 
proper  information. 

An  Aggressive  Finn. 

Will  the  clerk  be  equal  to  the  occasion? 

The  methods  used  by  the  Bond  Hard- 
ware Co.  in  promoting  the  sale  of  paint 
have    been     most     aggressive,    and     are 


worthy  of  adoption  by  many  other  firms 
whose  opportunities  are  just  as  great, 
and  the  result  attained  would  be  just  as 
beneficial.  The  Bond  Hardware  Co.  have 
more  than  trebled  their  paint  and  var- 
nish business  in  three  years. 

They  first  of  all  satisfied  themselves 
that  they  had  a  line  of  paint  to  offer 
which  would  assure  them  of  absolute 
satisfaction  and  gather  friends  for  both 
the  brand  of  goods  and  the  seller.  They 
then  set  out  to  convert  every  bit  of  un- 
profitable lead  and  oil  business  they 
could  into  the  channel  of  using  paint 
ready  for  the  brush.  Their  first  move 
was  to  thoroughly  educate  their  large 
sales  staff  into  the  selling  arguments, 
which  made  it  easy  for  them  to  prove  to 
the  user  of  paint  that  they  could  give 
him  better  value  and  more  lasting  ser- 
vice with  a  good  paint  ready  for  the 
brush  than  he  could  procure  by  the  pur- 
chase of  lead  and  oil  and  the  mixing  by 
hand  process. 

"Know  Your  Goods." 

One  of  this  firm's  admonitions  to  its 
salesmen  has  been:  "Know  your  goods," 
and  they  never  lose  an  opportunity  of 
putting  all  the  data  and  information 
they  possibly  can  into  the  possession  of 
the  salesmen  regarding  the  goods  they 
are  passing  out  over  the  counter. 

Thus  if  the  firm  purchases  a  new  line 
of  goods,  or  a  new  article  just  coming  on 


to  the  market,  they  invariably  ask  the 
traveler  who  sells  them  this  line  to  ex- 
plain its  strong  points  of  selling  interest 
and  value  to  their  salesmen,  either  in- 
dividually or  collectively.  In  the  selling 
of  paints,  varnishes,  and  all  kinds  of 
finishes,  this  thorough  knowledge  of  the 
goods  being  sold  seemed  to  be  more 
essential  than  in  almost  any  other  line. 
There  is  no  line  sold  by  the  hardware 
trade  to-day  that  the  purchasing  public 
so  depends  and  looks  to  the  seller  for 
advice  as  in  connection  with  the  use  of 
paints  and  varnishes.  Neither  is  there 
any  line  of  goods  on  which  the  manufac- 
turers supply  so  much  printed  matter  of 
educational  value  as  do  the  paint  and 
varnish  firms.  Their  color  cards,  book- 
lets, etc.,  are  brim  full  of  expert  advice 
and  information. 

Study  Paint  Literature. 

The  Bond  Hardware  Co.  insist  on 
their  salesmen  thoroughly  studying  all 
this  paint  literature,  and  this  puts  them 
in  a  position  to  give  proper  advice  to 
the  customer  respecting  any  work,  in- 
terior or  exterior,  .they  may  contemplate 
doing. 

To  further  interest  and  enthuse  their 
salesmen  in  the  selling  of  paints  and 
varnishes  they  have  a  "Talk  feast," 
which  has  come  to  be  an  annual  event, 
taking  place  just,  before  the  opening  of 
the  strenuous  spring  paint  selling  season. 


Paint  display  by  Chas.  By  ford  for  the  Bond  Hardware  Co.,  Guelph,  Ont.     This  icindow  was  one  of  the  prize-winners 
in  a  contest  conducted  by  the  Martin-Senour  Co.,  Ltd.     Mr.  By  ford  has  been  a  prize-winner  in  Hardware  and  Metal  con- 
tests for  four  successive  years,  as  well  as  having  been  a  consistent  winner  in  many  other  local  and  national  window- dress- 
ing contests.  _, 
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The  staff  of  the  Bond  Hardware  Co.  at  the  banquet  table.    This  is  an  annual  affair,  particulars  of  which  are  given  in 

the  accompanying  article. 


Many  employers  make  the  mistake  of 
holding  their  employees  at  their  place  of 
business  for  a  period  after  the  close  of 
a  hard  day's  work  to  discuss  selling- 
problems,  and  they  often  wonder  why 
they  do  not  always  get  the  results  they 
expected. 

In  the  first  place,  they  overlook  the 
fact  that  their  employee  has  already  put 
in  a  full  strenuous  day,  and  that  they 
are  infringing-  on  his  own  time.  They 
also  forget  that  he  is  hungry  and  tired, 
or  that  he  has  a  date  with  his  best  girl, 
or  that  there  is  a  good  hockey  match  on, 
or  a  thousand  different  things  which 
every  good  salesman  needs  to  devote  a 
little  time  to  for  relaxation. 

A  Paint  Sales  Talk. 

This  condition  of  affairs  is  avoided  by 
The  Bond  Hardware  Co.  at  their  annual 
"Paint  Sales  Talk."  Instead  of  asking 
their  salesmen  to  hang  around  on  the 
counters  and  listen  with  tired  ears  to  a 
hurried  harangue,  they  set  a  date  ahead, 
and  at  the  close  of  the  day's  business 
the  whole  staff,  from  general  manager 
down  to  delivery  men,  adjourn  to  one 
of  the  local  cafes,  and  first  of  all  do 
justice  to  the  inner  man.  They  have  a 
song  or  two,  usually  topical  of  the  oc- 
casion, because  a  concern  like  this  is 
bound  to  have  a  poet  in  its  ranks;  and 
then,  after  everyone  is  in  the  right 
frame  of  mind,  paint  selling  and  its 
various  problems  are  discussed  from 
every  angle. 

At  these  gatherings,  the  representa- 
tive of  the  firm  whose  line  of  paints 
they  handle  is  usually  present  to  give 
the  principal  talk. 


At  the  gathering,  photo  of  which  is 
here  reproduced,  Messrs.  Black,  Conover 
and  Cookson,  of  The  Martin-Senour  Co., 
Ltd.,  were  in  attendance.  The  talks  and 
discussions  are  general.  Questions  are 
asked,  problems  are  solved.  The  diffi- 
culties and  obstacles  of  successful  paint 
selling  are  not  avoided  in  the  least,  and 
every  man  jack,  from  the  apprentices 
up,  is  asked  to  state  cases  and  instances 
wherein  he  may  not  be  quite  clear. 

The  net  result  is  that  everyone  goes 
away  enthused  and  knowing.  They  are 
prepared  at  the  beginning  of  the  spring 
campaign  to  carry  the  war  of  ' '  Clean-up 
and  Paint-up"  to  a  successful  issue. 

Helped   by   Advertising. 

So  much  for  successful  direct  sales 
methods.  But  this  is  not  all.  This  sales 
effort  is  backed  up  by  thorough  and 
aggressive  sales  promotion  work.  This 
firm  is  a  user  of  extensive  newspapez 
space,  and  during  the  most  active  selling 
season  they  devote  space  at  least  three 
times  per  week  to  "Clean-up  and  Paint- 
up"  lines. 

They  take  advantage  of  all  the  mail- 
ing and  display  campaigns,  as  organized 
by  the  firms  whose  goods  they  handle, 
They  never  fail  to  insert  color  cards, 
booklets,  novelties,  or  paint  literature, 
not  only  in  the  parcels  going  out,  but  in 
all  their  coi'respondence. 

They  hold  demonstrations  of  the  uses 
of  products  they  are  selling.  Their  win- 
dow displays,  arranged  by  Chas.  Byford, 
are  becoming  of  national  reputation,  as 
Mr.  Byford  is  a  consistent  winner  in  all 
window-dressino-  competitions. 


Every  parcel  which  leaves  the  store 
during  the  spring  painting  season  car- 
ries a  "Clean-up  and  Paint-up"  sticker: 

No  job  is  too  big  to  try  to  land,  and  as 
a  result  many  of  the  largest  buildings  in 
the  city,  both  public  and  private,  have 
been  painted  with  the  brand  of  mixed 
paint  they  handle.  These  schools,  col- 
lege buildings,  banks  and  private  resi- 
dences, both  interior  and  exterior,  are 
often  the  turning  point  in  the  argument 
to  the  householder,  who  is  just  a  little 
undecided  as  to  whether  he  should  use 
paint  ready  for  the  brush  or  not. 

Another  feature  worthy  of  mention 
in  connection  with  this  aggressive  firm's 
policy  is  to  encourage  the  children  to 
enter  their  store.  They  are  never  too 
busy  to  hand  the  kiddies  the  painters' 
caps,  the  books  of  nursery  rhymes,  book 
marks,  lead  pencils,  drawing  books,  fruit 
label  booklets  for  their  mothers,  and  the 
numerous  other  novelties  supplied  by 
the  paint  firm  which  are  always  printed 
with  the  dealer-agent's  name. 

In  the  past  there  has  been  too  much 
of  the  get-to-the-mischief-out-of-here- 
you-kids  attitude.  It  should  be  remem- 
bered that  the  kiddy  of  to-day  is  the 
paint  user  of  to-morrow.  Those  building 
up  a  business  on  a  basis  of  permanence 
should  have  the  children  grow  up  with 
the  feeling  that  your  store  welcomes 
them.  These  early  impressions  are  last- 
ing. 

In  conversation  with  Mr.  Miller,  the 
secretary-treasurer  of  the  Bond  Hard- 
ware Co.,  he  gave  a  very  striking  illus- 
(Continued  on  pase  130.) 
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The  Traveling  Man 

/    the    Difficulties    Confronting    the    Traveling 
Salesman — Travelers  are  Entitled  to  a 
Courteous   Hearing. 

THE  way  of  the  traveling  salesman  is  bard.  That  is,  in 
normal  times.  It  is  putting-  it  very  mildly  to  say  that  the 
traveler  has  a  hard  time  at  the  present  juncture.  He  is 
laboring  under  almost  unheard  of  difficulties.  In  addition  to  the 
little  matters  that  have  always  served  to  make  his  work  arduous, 
he  now  has  to  fight  doubly  hard  for  business.  He  has  to  lengthen 
his  hours  and  to  concentrate  every  waking  minute  on  the  problem 
of  making  sales. 

It  isn't  easy  at  any  time  to  sell  goods.  The  traveler  takes  his 
proposition  to  the  prospect — and  if  the  prospect  doesn't  want  to 
buy  and  doesn't  want  to  discuss  the  matter,  the  salesman  has  to 
■go  some"  to  earn  his  salary.  There  are  plenty  of  conditions 
that  go  to  aggravate-  the  difficulty — so  many  travelers  call  on  the 
retail  merchant  nowadays  that  he  can't  always  spare  the  time  to 
give  each  man  a  hearing  nor  does  he  have  the  inclination  to  do  so. 
lie  looks  on  the  traveling  man,  perhaps,  as  a  necessary  evil;  and 
gives  him  a  hearing  or  not  according  to  the  mood  he  happens  to 
be  in. 

It  is  not  an  uncommon  occurrence  to  find  three  or  four  salesmen 
in  a  hardware  store  waiting  their  turns  to  see  the  proprietor — 
earnest-looking  fellows  with  a  general  air  of  determination  and 
grips  full  of  samples.  The  proprietor  probably  has  a  hundred  and 
one  other  things  to  do  and  it  can  easily  be  understood  that  he 
regards  that  waiting  rile  with  trepidation,  perhaps  with  annoyance. 
Hut  look  at  the  other  side  of  it.  Each  one  of  those  salesmen  has 
been  sent  out  to  do  exactly  what  the  merchant's  own  salesmen  are 
supposed  to  do  behind  the  counter — sell  goods.  They  each  have  a 
more  or  less  good  proposition  to  offer;  they  have  come  many  miles 
at  considerable  expense  to  make  it.  Selling  goods  direct  by  travel- 
ing representative  has  become  a  very  essential  feature  of  the 
accepted  system  of  distribution.  To  get  the  best  results  from  the 
system,  a  merchant  must  contribute  courtesy,  consideration  and 
time. 

On  the  whole  the  traveling  man  gets  consideration  and  as  much 
time  as  his  prospect  can  afford.  There  are,  however,  plenty  of 
crusty  individuals  who  "take  it  out"  on  the  unfortunate  traveler 
— men  who  are  natural  born  grouches,  men  who  have  a  grudge 
against  the  house  represented,  men  with  livers,  men  who  don't 
want  to  buy  and  entrench  themselves  behind  a  barrier  of  incivility. 
The  traveler  encounters  just  enough  of  these  individuals  to  keep 
him  on  his  mettle,  to  keep  him  stirred  up.  And  it  is  to  this  class 
that  our  suggestion  is  directed. 

The  difficulties  of  the  traveler  have  been  intensified  since  the 
outbreak  of  war.  To  coax  the  elusive  dollar  into  circulation, 
always  difficult,  has  now  become  a  man's  size  job.  In  order  to 
keep  the  business  from  their  fields  up  to  the  mark,  traveling  men 
are  working  with  a  determination  and  zeal  never  equalled  before. 
They  are  covering  more  ground,  instilling  more  real  sales  effort 
into  their  work,  doing  their  level  best  to  keep  business  "as  usual." 
And  in  this  laudable  endeavor,  they  deserve  whatever  assistance 
the  merchants  can  give,  especially  as  the  only  assistance  asked  is  a 
courteous  hearing. 

There  are  I  wo  sides  to  the  question,  of  course.  If  the  traveler 
has  reason  sometimes  to  complain  of  the  merchant,  the  latter  has 
reason  just  as  often  to  complain  of  the  traveler.  Undue  persist- 
ency and  unbridled  verbosity  are  often  manifested  to  such  an 
extent  that  the  merchant  loses  both  time  and  patience.  There's 
the  I-just-heard-a-good-one  traveler,  the  heart y-slap-you-on-the- 
back  type,  the  won  't-take-no-for-an-answer  man  and  a  few  others 

(Continued  on  page  170.) 
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During  the  next  ferv  weeks  many  gardens    wiU  be  jn.Lt  in — Who  is  going  to  sell  the   seeds    and    the    tools? — "Patriotism    and 

Production"  is   the  slogan  for   1915. 

Hardwaremen  Selling  Seeds 

Jobbers'  Salesman  Tells   of  Conversation  he  had  With  a  Retailer  Who  Says  that  by 

Selling  Garden  Seeds  he  is  Sowing  Seeds  for  Future  Business  —  Showing 

How  at  Least  One  New  Customer  Was  Secured. 

By  A  JOBBER'S  SALESMAN. 


ONE  of  the  best  window  displays  I  have  seen  in  a 
long  time  appeared  in  a  retail  hardwarenian 's  show 
window  last  week.  The  whole  display  consisted  of 
vegetable  and  flower  seeds  in  packages,  along  with  coun- 
ter display  stands  which  I  presume  were  supplied  by  the 
wholesaler  whose  seeds  were  carried  in  stock.  Hundreds 
of  small  packages  were  displayed  and  on  each  package 
there  appeared  a  color  illustration  of  some  flower  or  vege- 
table. The  whole  display,  which  was  attractively  ar- 
ranged, presented  a  very  artistic  appearance  and  the 
nicely  colored  illustrations  of  the  vegetables  and  flowers, 
made  a  strong  appeal,  in  fact  they  almost  made  me  wish 
I  had  a  plot  of  ground  where  I  could  go  back  to  the  soil 
and  engage  in  farming  or  gardening  on  a  small  scale. 

But  that  is  not  the  point  I  want  to  refer  to  particu- 
larly. Attractive  window  displays  are  all  right  and  cer- 
tainly compel  attention,  but  this  merchant  appeared  to 
have  such  a  large  assortment  of  seeds  that  I  made  en- 
quiries to  see  if  the  seed  proposition  was  a  paying  one 
for  him.  I  know  that  a  good  many  retail  hardwaremen 
are  selling  seeds  and  the  number  is  increasing  each  year. 
Although  I  only  cover  a  small  portion  of  Ontario,  I  have 
observed  that  a  good  number  of  my  customers  are  carry- 
ing garden  seeds,  and  each  spring  a  few  new  ones  are 
added  to  the  list.     When  vou  come  to  think  it  over,  what 


better  place  is  there  to  sell  seeds  than  at  the  hardware 
store,  where  the  gardener,  amateur  or  professional  has 
to  go  to  purchase  digging  forks,  rakes,  hoes,  spades, 
weeders,  etc. 

But,  to  get  back  to  my  story.  I  enquired  of  the  mer- 
chant with  the  large  display  how  it  was  that  he  had  such 
a.  big  stock  of  seeds.  "Why,"  said  he,  "I  have  been 
selling  seeds  for  some  years  and  have  worked  up  a  large 
trade.  1  have  certain  customers  who  come  in  every  spring 
and  buy  a  supply  of  garden  seeds.  Some  of  them  buy 
spades,  garden  lines,  wheelbarrows,  rakes  and  other 
goods.  Then  each  customer  needs  other  goods  in  con- 
nection with  the  spring  cleaning-up  campaign.  You  can 
never  tell  what  a  customer  will  need  in  the  spring.  It 
may  be  a  lawn  mower,  garden  hose,  nozzle,  poultry  net- 
ting or  any  one  of  a  hundred  other  things  needed  around 
the  house.  Although  it  is  a  little  early  for  planting  vege- 
tables, I  have  had  this  window  display  in  for  nearly  a 
week.  I  have  made  a  display  that  will  let  all  the  people 
who  pass  that  window  know  that  I  sell  seeds.  On  Satur- 
day night  I  noticed  a  man  and  his  wife  stop  and  look  at 
Hie  display.  1  watched  them  and  I  could  see  that  the 
lady  was  trying  to  interest  her  husband  in  the  seeds — 
and  probably  he  was  interested  but  did  not  want  to  admit 
(Continued  on  page  130.) 
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TREBLED  SALES  BY  EDUCATING 
CLERKS. 

(Continued  from  page  126.) 

tration  of  how  children  come  to  look  on 
a  store  with  favor. 

A  Bee-line  to  Bond's. 

A  father  asked  his  little  daughter  to 
run  to  the  store  and  get  a  lamp  chimney, 
which  was  needed  in  a  hurry,  expecting 
the  child  to  go  to  the  corner  store  a  few 
doors   away. 

Not  returning  as  quick  as  expected, 
the  father  asked  what  had  kept  her  so 
long,  to  which  she  replied:  "Well, 
Daddy,  I  went  straight  there  and  back, 
and  didn't  waste  a  minute." 

He  said,  "Where  did  you  go,  child?" 
The  answer  came  quickly  and  emphatic- 
ally: "Why,  to  Bond's,  of  course"— this 
in  a  tone  as  much  as  to  say:  "Where 
else  would  I  go?"  And  yet  the  child 
had  passed  fully  a  dozen  other  places  of 
business  where  the  same  article  could 
have  been  procured. 

The  moral  is  to  make  the  store  just  as 
inviting  to  the  children  as  to  the  grown- 
ups. Is  it  any  wonder  this  firm  has 
built  up  such  a  splendid  paint  business? 

@ 

SPRING  PAINT   WINDOWS. 

(Continued  from  page  124.) 

big  results.  If  improperly  used,  it  is 
absolute  loss. 

A  well  known  writer  in  an  article  in 
a  paint  magazine  recently  said  in  part : 

"The  clerk,  in  charge  of  the  windows, 
in  any  line  of  business,  especially  the 
paint  business,  without  energy  and  en- 
thusiasm, is  like  a  locomotive  without 
steam — dead   and   useless. 

"If  he  doesn't  take  his  work  seriously 
and  put  the  punch  into  his  efforts  he 
will  never  accomplish  much  in  this  or  in 
any  other  field.  He  will  not  advance 
either  in  salary  or  position,  and  when 
he  ceases  to  advance,  the  world  rushes 
on  past  him  and  he  is  soon  distanced. 
Progress  means  keeping  abreast  of  the 
world  tide — leading  it — keeping  a  few 
steps  in  advance  of  it. 

Staying  at  the  same  job  for  an  undue 
length  of  time,  drawing  the  same  pay, 
doing  the  same  work  while  other  young 
men  around  the  establishment  are  creep- 
ing ahead  into  better  paying  positions, 
should  draw  from  him  these  questions: 
'Why  has  not  my  work  received  recog- 
nition?' 'Has  it  been  showing  marked 
improvement?'  'Have  I  been  a  developer 
of  new  ideas?'  'Have  I  used  the  pro- 
gressive ideas,  that  have  been  furnished 
me,  in  furthering  the  interests  of  my 
employer?' 

"If  he  cannot  answer  these  simple 
questions,  one  and  all,  with  a  'Yes,' 
there  is  not  any  doubt  as  to  his  ever 
geting  ahead;  there  is,  on  the  other 
hand,    grave    danger    that     some     other 


more  progressive  fellow  will  take  his 
place — and  he  will  be  moved  back  to  a 
less  important  job. 

' '  There  is  no  work,  even  seemingly 
unimportant,  that  does  not  require 
study,  energy  and  enthusiasm.  No  job 
is  such  a  'cinch'  that  a  new  wrinkle 
can't  be  found  to  make  its  accomplish- 
ment more  effective. 

' '  A  certain  bright  man  eliminated 
'lost  motion'  from  brick-laying.  Have 
you  eliminated  lost  motion  from  your 
job?  In  other  words,  are  you  entirely 
efficient?  Have  you  demonstrated  to 
the  boss  that  your  job  is  in  the  hands 
of  a  man  whose  ideas  are  progressive 
and  whose  aim  is  success?" 

Show  the  boss  and  the  public  what 
you  can  do  when  you  put  in  your  paint 
window  displays  this  spring. 

@ 

THE   ART   OF   PAINT   MAKING. 

(Continued  from  page  123.) 
be  done  by  mpn  who  are  experts  in   this 
particular  line. 

After  having  carefully  sorted  and  pre- 
pared the  sums,  according  to  the  nature 
of  the  finished  product  desired,  the  next 
process  is  to  fuse  or  melt  them.  This 
is  done  in  large  copper  kettles  on  wheels 
which  are  placed  over  coke  fires.  After 
the  gums  are  melted,  the  required 
amount  of  oil,  which  in  the  meantime 
has  been  heated  to  about  the  same  tem- 
perature, is  added.  The  gura  and  the 
hot  oil  readily  unite,  but  if  a  perfect 
union  is  to  be  assured,  the  proper  heating 
and  cooking  is  necessary  otherwise  there 
are  possibilities  of  the  oil  and  gum  separ- 
ating upon  cooling.  This  is  very  import- 
ant in  the  process  of  varnish-making 
and  here  is  where  the  expert  varnish- 
maker  does  good  work. 

After  the  proper  combining  and  cook- 
ing the  resultant  mixture  is  cooled 
usually  outside  the  building  in  the  shel- 
ter of  special  cooling  sheds,  which  prac- 
tically means  in  the  open  air. 

After  the  process  of  cooking,  cooling 
and  adding  of  liquids  has  been  finished, 
the  time  so  taken,  the  temperature,  etc., 
being  determined  by  the  nature  of  the 
varnish,  it  is  ready  for  filtering.  This 
operation  is  a  very  important  one  and 
has  a  decided  influence  in  the  quality  of 
the  finished  product. 

The  varnish  is  forced  through  a  spe- 
cially designed  filter  and  it  is  obliged  to 
pass  through  a  number  of  heavy  filter 
cloths  and  filter  papers.  By  this  oper- 
ation it  is  transformed  from  a  muddy  or 
cloudy  liquid  to  a  clear  transparent  one 
without  sediment. 

After  being  filtered  the  varnish  is 
stored  in  large  steel  tanks  for  ageing. 
The  proper  ageing  of  the  varnish  makes 
it  clear  and  brilliant,  another  particular 
quality  that  is  indispensable  in  all  high 
grade  varnishes.  The  ageing  of  varnish  is 
exceedingly  important  and  improves  it  in 


the  same  way  that  ageing  is  necessary  irt 
making  good  wine. 

In  varnish  making  the  various  proces- 
ses are  checked  very  carefully  and  the 
varnish  is  examined  not  less  thau  three 
times,  for  body,  color,  uniformity,  etc., 
before  it  reaches  the  storage  tank.  After 
the  varnish  has  been  satisfactorily  aged 
it  is  put  up  in  containers  for  the  market. 

Prior  to  the  filling,  regardless  of  the 
many  precautions  already  taken,  it  is 
once  more  tested  out  by  the  various 
qualities  which  it  is  supposed  to  possess. 
If  not  up  to  the  standard  in  every  re- 
spect the  goods  are  not  allowed  to  go 
out. 


HARDWAREMEN    SELLING    SEEDS. 

(Continued  from  page  129.) 
it.  After  a  few  minutes'  discussion, 
they  walked  on  down  the  street.  In  about 
fifteen  minutes  they  came  into  the  store 
and  purchased  two  packages  of  radish, 
onion,  lettuce,  bean  and  beet  seeds,  but 
that  was  not  all,  they  also  purchased  a 
digging  fork  at  $1.  These  people  are 
new  customers  at  my  store,  and  I  feel 
sure  they  will  call  again.  The  man  asked 
us  to  send  the  digging  fork,  as  he  did 
not  want  to  carry  it,  and  he  would  not 
need  it  for  a  week  or  two.  I  have  his 
address  and  have  added  it  to  my  mailing 
list.  Ten  to  one  he  has  never  had  a 
garden  before — at  least  for  a  long  time 
back  anyway — but  I  :did  not  hint  at  it 
when  talking  to  him.  He  will  probably 
need  a  rake,  hoe  or  other  garden 
tool  as  soon  as  he  starts  to  work  his 
garden.  \  have  only  quoted  this  in- 
stance to  show  how  all  the  lines  work  in 
so  well  together.  Then  there  are  custom- 
ers who  have  shrubs  and  hedges,  paths 
and  flower  beds,  etc.,  and  need  turf- 
edgers,  weeders,  hedge  shears,  pruning 
shears,  dutch  hoes,  etc.,  and  this  is  all  pro- 
fitable business.  When  a  customer  knows 
that  he  can  buy  everything  from  the 
seeds  up,  at  my  store,  is  it  not  an  in- 
ducement for  him  to  come  here  and  buy 
the  whole  outfit  instead  of  going  to  the 
grocers  for  seeds  and  then  some  other 
place  for  the  tools? 

The  seeds  I  sell  here  carry  a  nice  pro- 
fit, but  do  not  forget  that  the  seed  sales 
although  small  at  times,  lead  to  bigger 
things,  and  in  selling  garden  seeds  I  am 
really  planting  seeds  for  future  busi- 
ness." T  thanked  the  retailer  for  his 
talk  and  admitted  that  after  all,  it  was 
not  surprising  that  he  kept  seeds  so 
well  to  the  front  and  so  well  displayed. 

@ 

Incorporation. 

Metals-Chemical,  Ltd.,  capitalized  at 
$1,000,000,  head  office,  Toronto,  to  ac- 
quire and  refine  ores  and  minerals,  etc., 
and  to  purchase  the  business  at  Welland, 
carried  on  under  the  name  Metal-Chemi- 
cal Co..  Ltd. 
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Tool  display  by  C.  H.  Smith  for  J.  H.   Ashdoivn  Hardware  Co.,  Winnipeg,  Man. 

An  Excellent  Tool  Window 

A  Display  Gotten  up  With  Very  Little  Expense  and  Yet  a  Model  in  Many  Respects- 
The  Standing  of  Canadian  Hardware  Window  Trimmers  and 

Prizes  Thev  Have  Won. 


THE  window  display  of  tools  shown 
above  can  rightly  be  termed  "An 
Excellent  Tool  Window. ' '  In  this 
display  is  shown  an  array  of  tools  that 
will  appeal  to  the  mechanic,  not  only  an 
account  of  the  nature  of  the  goods 
shown,  but  because  there  is  a  wide 
variety  shown  in  such  a  manner  that  the 
onlooker  will  get  a  distinct  mental  im- 
pression of  each  individual  tool.  In  this 
window  there  is  an  exceedingly  large 
display  without  any  evidence  of  over- 
crowding. Too  many  window  trimmers 
in  arranging  displays  of  this  kind  crowd 
the  goods  to  such  an  extent  that  the  dis- 
plays are  simply  "masses  of  tools."  In 
the  above  display  each  tool  stands  out 
separate  and  distinct  from  all  the  others. 
The  background  of  the  display,  although 
simply  gotten  up  without  much  expense, 
but  with  considerable  pains,  is  exceed- 
ingly attractive,  and  is  bound  to  attract 
attention. 

On  the  floor  of  the  window  is  shown  a 
wide  range  of  tools,  including  chisels  of 
various  widths,  rules,  auger  bits,  auto- 
matic and  spiral  screw  drivers,  bit  ex- 
tensions, gimlets,  scrapers,  large  and 
small  size  spirit  levels,  gauges,  long  par- 
ing chisels,  snips  and  many  other  lines. 
Each  tool  is  accompanied  by  a  neat  price 
ticket  showing  the  price  in  plain  figures. 

On   and   against   the   elevated    portion 


of  the  floor  of  the  window  are  shown 
hammers  at  various  prices,  wood  and 
iron  planes,  blow  torches,  etc,  and  each 
price  accompanied  by  a  price  ticket. 

Other  lines  shown  are  tool  sets,  grind- 
ers, etc.  Manufacturers'  window  display 
helps  have  also  been  used  in  this  win- 
dow. 

The  display  was  photographed  espe- 
cially for  Hardware  and  Metal,  to  show 
the  readers  of  this  paper  how  an  ex- 
tremely effective  tool  display  can  be  ar- 
ranged at  small  cost.  The  display  was 
arranged  by  C.  H.  Smith,  of  the  J.  H. 
Ashdown  Hardware  Co.,  Winnipeg. 
Many  of  Mr.  Smith's  windows  have  ap- 
peared in  this  paper  in  the  past,  and 
they  have  all  been  models  in  many  re- 
spects. 

There  is  nothing  elaborate,  nothing 
freakish  about  this  display.  There  is 
nothing  in  the  way  of  expensive  decora- 
tion, and  yet  it  is  a  handsome  display, 
which  is  further  evidence  that  hardware 
goods  when  carefully  arranged  can  be 
made  into  window  displays  that  will 
rank  among  the  best  windows  in  this 
country,  and  the  window  dressing  in 
Canada's  hardware  stores  at  least  equal, 
and  in  many  cases  surpass,  those  of  any 
other  country  of  the  world.  A  large 
percentage  of  the  hardware  prizes  of  re- 
cent years,  in  competitions  open  to  the 


world,  have  been  won  by  Canadians,  and 
it  might  be  added  that  they  were  won 
by  window  trimmers  who  take  part  each 
year  in  Hardware  and  Metal's  window 
display  contests,  and  who,  during  the 
course  of  a  year,  contribute  a  large  num- 
ber of  the  window  displays  published 
in  this  paper.  The  display  here  shown 
can  be  copied  by  any  window  trimmer 
who  wants  to  run  a  tool  display  of  ex- 
ceptional pulling  power. 

It  is  deeply  gratifying  to  those  in 
Canada,  engaged  in  the  merchandising 
of  hardware,  to  know  that  the  art  of 
hardware  window  dressing  in  Canada  is 
going  ahead  by  leaps  and  bounds. 

When  populations  are  considered  it  is 
doubtful  if  any  other  country  in  the 
world  can  produce  as  great  a  percentage 
of  high-class  hardware  window  artists 
as  the  Dominion  of  Canada.  Many  of 
the  best  prizes  offered  in  recent  years, 
and  open  to  the  world,  have  been  won  by 
window  trimmers  associated  with  Can- 
adian hardware  firms.  Much  of  the  credit 
for  the  great  advances  in  window  trim- 
ming during  recent  years  is  due  to  the 
trade  journals,  not  those  who  sit  back 
and  take  credit  for  a  great  many  things 
they  have  not  helped  to  accomplish,  but 
to  the  trade  journals  that  send  out  their 
representatives  at  considerable  expense 
(Continued  on  page  141.) 
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SEEKING  TENANTS'  TRADE. 
*  I  *   HE  writer  recently  had  occasion  to 

insert  a  want  ad.  in  a  Toronto  paper 
under  the  heading  "Unfurnished  House 
Wanted."  Among  the  many  dozens  .>f 
replies  received,  there  was  a  circular 
from  B.  Algar,  Toronto.  A  reproduction 
of  the  circular  appears  on  this  page.  The 
circular  was  very  timely  indeed,  for  the 
writer  actually  needed  some  lines  of  el- 
ectric fixtures  and  the  circular  showed 
that  this  merchant  had  a  novel  method 
of  placing  his  wares  before  prospective 
buyers  of  electric  goods.  This  plan 
could  be  worked  to  a  considerable  extent 
by  hardware  merchants.  The  circular 
could  be  enlarged  and  made  to  feature 
many  lines  such  as  electric  fixtures, 
paints,  gas  ranges,  floor  varnishes,  lino- 
le-um,  gas  fixtures  and  many  other  lines 
that  are  needed  by  families  moving  from 
one  residence  to  another.  Another  in 
connection  with  want  ads.  is  this,  very 
often  a  person  will  advertise  for  a 
second-hand  stove,  vacuum  cleaner,  or 
any  one  of  a  hundred  other  lines.  In 
many  cases  the  cost  of  a  new  article 
would  not  be  much  more  than  that  ask- 
ed for  a  second-hand  one.  Why  not  send 
a  letter  to  each  "articles  wanted"  ad- 
vertiser in  your  local  paper,  suggesting 
that  they  call  at  your  store.  Descrip- 
tions and  prices  could  be  mentioned  in 
the  letter. 

FEATURING  COBBLER  SETS. 

'TpHE  Stanley  Mills  Co.,  Hamilton, 
Ont.,  has  a  neat  method  of  show- 
ing cobbler  sets.  Neat  sample  boards 
about  15  x  24  inches,  have  been  made  of 
southern  pine,  and  varnished.  Attached 
to  one  board  is  a  complete  65-cent  cob- 
bler set.  A  customer  can  see  at  a  glance 
just  what  composes  a  65-cent  set.  The 
parts  are  all  wired  to  the  sample  board. 
A  similar  board  is  used  fir  showing  the 
$1.25  set.  These  boards  with  the  sets 
attached  can  be  used  for  display  pur- 
poses in  the  store  or  in  connection  with 
window  displays.  The  sets  are  always 
on  display  and  many  sales  are  made 
from  these  boards.  Every  hardwareman 
knows  how  hard  it  is  to  keep  a  cobbler 


set  in  display  and  keep  the  sets  complete 
if   they   are   simply  left  in   the   original 

package. 

*     *     * 

5-10-15c  COUNTER. 

W.  H.  Glover,  MacGregor,  Manitoba, 
lias  followed  the  lead  of  many  other  Can- 
adian hardwaremen  and  added  a  new- 
department  to  his  store  in  the  form 'of 
a  5-10-15-cent  bargain  counter.  This 
counter  will  be.  used  to  feature  small 
items  in  which  the  householder  is  in- 
terested. Some  hardwaremen  are  in- 
clined to  pass-up  the  5-10-15-cent  busi- 
ness, but  it  is  the  kind  of  business  that 


IS    Adam.   A.em 


Jl   to    move     to     another     addree.    | 
pie.  of   Electric   Failure  Outfit.: 


This  Outfil,  11  pieces 
Installed  Free 

$16.00 


I  f  uarentee  f irat-clut  material,  and  wor kmam.up  backed  by  I  5  rea/i  experience 
in    general  Electric*!  Engineering    Practice 

I  would  be  pleated  to  give  you  a  quotation  on  Electric  Wiring  end  Fixture*, 
in   feet,  on  earthing    Electrical 


This  Outfit,  10  piece:. 
Installed  Free. 


$10.00 


rea  manufactured   in  our  own  Factor,.     Our   Principle  :   Factory  to  con- 
niddlernnn'l    profit..  SAVES   YOU    MONEY. 

Call  and  See  B.  ALGAR, 
15  Adams  Ave. 

Off  Shaw,  Near  Dupont 


carries  bi°-  profits.  This  has  been  clear- 
ly shown  by  the  growth  of  the  5-10-15- 
cent  syndicate  stores.  The  F.  W.  Wool- 
worth  Co.  now  have  737  stores  handling 
5-10-15-cent  lines.  Some  of  these  stores 
are  in  Canada.  During  the  past  three 
years  the  Woolworth  Co.  increased  its 
sales  over  seventeen  million  dollars.  Dur- 
ing 1914  the  syndicate  sold  nearly 
seventy  million  dollars  worth  of  goods — 
and  many  of  the  lines  sold  were  hard- 
ware sroods. 


FIGURING  PROFITS. 

A  N  Ontario  retailer  in  conversation 
with  a  Hardware  and  'Metal  rep- 
resentative, stated  that  he  figured  pro- 
fits on  the  selling  price  and  gave  twelve 
reasons  why  he  followed  this  plan.  His 
arguments  have  appeared  in  print  be- 
fore, in  fact  the  merchant  had  the  clip- 
ping for  reference,  but  they  are  worth 
reproducing: 

First — Because  the  remuneration  of 
salesmen  is  figured  on  a  certain  per- 
centage of  the  Selling  Price. 

Second — Because  the  percentage  of  ex- 
pense of  conducting  business  is  based  on 
the  Selling  Price.  If  you  talk  per  cent, 
of  profit  on  cost  and  per  cent,  of  expense 
on  the  selling  price,  where  are  you? 

Third — Because  the  mercantile  and 
other  taxes  are  invariably  based  on  a 
percentage  of  the  Gross  Sales. 

Fourth — Because  the  Sales  Totals  are 
always  given  in  books  of  record — Cost 
Totals  are  seldom,  if  ever,  shown. 

Fifth — Because  a  profit  must  be  pro- 
vided for  two  items  of  capital — one  the 
capital  invested  in  merchandise — the 
other  the  capital  necessary  for  operating 
expenses  and  other  expenditures  not  pro- 
perly chargeable  to  merchandise  account. 
This  is  only  possible  by  figuring  on  the 
Selling  Price. 

Sixth — Because  it  indicates  correctly 
the  amount  of  gross  or  net  profit,  when 
amount  of  Sales  is  stated.  The  percen- 
tage of  profits  on  sales  is  indicative  of 
character  of  result  of  year's  business — 
percentage  of  profit   on  cost  is   not. 

Seventh — Because  allowances  in  per- 
centage to  customers  are  always  from  the 
Selling  Price. 

Eighth- — Because  no  profit  is  made 
until  Sale  is  actually  effected. 

Ninth — Because  nine  stores  in  ten 
which  don't  figure  on  the  selling  price 
Set  mixed  somewhere  in  their  figures, 
and  don't  know  whether  they  are  going 
forward   or  backward. 

Tenth — Because  the  chain-store  fel- 
lows and  the  big  stores,  which  press  the 
average  retailer  hardest,  do  figure  on 
the  selling  price. 

Eleventh — Because  it  puts  you  where 
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a  customer  won't  be  so  likely  to  call  you 
a  robber  if  he  learns  your  percentage  of 
profit — 20  per  cent,  of  the  Selling  Price 
is  25  per  cent,  on  the  Cost. 

Twelfth  — ■  Because,  if  you  figure  on 
the  selling  price  you  can  go  to  the  cash 
drawer,  and  say,  "10  per  cent,  of  that 
money  is  my  profit,"  instead  of  having 
to  say  that  "10  per  cent,  of  the  cost  of 
the  goods  which  I  sold  for  that  money  is 
my  profit." 

•     •     • 

DAILY  WANTS. 

A  HAMILTON"  hardware  firm  that 
takes  pride  in  having  a  very  com- 
plete hardware  stock  and  rarely  disap- 
points a  customer  by  saying  we  are 
"Just  out,"  has  a  simple,  yet  effective 
method  of  keeping  a  record  of  daily 
wants.  On  each  cash  register  a  pad  of 
printed  slips  is  kept.  The  slips  measure 
4V-J  in.  x  6  in.  each,  and  are  as  follows: 


Store 


DAILY  WANTS. 
Day 


Date 


Description 


ICl'k.|Ch'k 


When  a  clerk  gets  an  enquiry  for 
goods  not  in  stock  he  makes  an  entry  on 
the  slip.  Even  if  the  customer  asked  for 
tobacco  it  would  be  entered  on  the  slip. 
At  night  the  slips  are  collected  and  filed. 
The  buyer  goes  over  the  slips  at  stated 
intervals  and  can  see  exactly  what  was 
asked  for  and  not  in  stock.  The  system 
demonstrated  its  value  some  time  ago 
when  a  new  brand  of  floor  wax  was  be- 
ing introduced  into  this  country  and  ad- 
vertised extensively.  Reference  to  tlie 
slips  showed  that  in  four  days  there  had 
been  ten  enquiries  for  the  n'ew  brand  of 
wax.  The  result  was  that  a  stock  was 
put  in.  The  proprietor  of  the  store  told 
a  Hardware  and  Metal  representative  of 
several  instances  where  new  lines  had 
been  taken  on  as  a  result  of  repeated  en- 
quiries. Two  of  the  new  lines  were  gas 
mantles  and  tungsten  lamps. 
*     *■     * 

TURNING   THE   STOCK. 

TT  is  said  that  one  of  the  secrets  of  the 
great  success  of  Marshall  Field  &  Co.. 
is  that  they  turn  their  stock  very  fre- 
quently and  do  not  have  a  large  amount 
of  capital  invested  at  any  one  time  in 
any  one  line. 

In   one  department   that   does   a   busi- 
ness  of  $50,000   a    year   it    is   said   they 


never  have  over  one  thousand  dollars 
in  actual  money  invested  at  any  one 
time. 

You  can  apply  this  to  your  own  busi- 
ness if  you  have  a  store  in  a  small  town. 
You  cannot  afford  to  keep  in  stock  a 
very  large  line  of  any  one  thing,  but 
you  can  have  a  small  stock  of  popular 
sizes  and  in  addition  a  full  line  of 
samples  from  which  to  sell  other  items 
in  the  same  line. 

Your  customers  select  just  what  they 
want  and  if  not  in  stock  you  can  order 
it  sent  forward  by  parcel  post  from  the 
wholesaler. 


MOVING   SPRING  GOODS. 

jL_T  ERE  are  a  few  sidelights  on  selling 
spring  goods.  The  writer  called 
on  a  hardwareman  a  short  time  ago 
and  noticed  one  of  the  clerks  paint- 
ing one-half  of  a  second-hand  refrigera- 
tor. He  was  varnishing  one-half  of  the 
outside  with  dark  oak  varnish  stain. 
One-half  of  the  food  chamber  had  been 
painted  with  white  enamel.  The  clerk 
stated  that  the  refrigerator  would  be 
used  later  on  in  a  paint  window  display 
to  show  how  refrigerators  can  be  bright- 
ened up  with  an  application  of  varnish 
stain  and  enamel.  The  contrast  between 
the  painted  and  unpainted  portions  of 
the  refrigerator  will  be  sure  to  attract 
attention,  and  will  probably  result  in 
many  sales.  The  same  rule  was  being 
followed  out  with  a  screen  door.  One- 
half  of  the  frame  was  stained  with  dark 
oak  stain  and  the  other  half  left  un- 
varnished. One-half  of  the 
wire  portion  was  treated  to 
a  coat  of  screen  paint.  On 
the  screen  door  as  on  the  re- 
frigerator there  was  a  great 
contrast  between  the  painted 
and  unpainted  portions. 
When      these      articles      are 


shown  in  the  window  later 
on  in  the  season  they  will 
be  accompanied  by  neat  show 
cards  telling  what  materials 
were  used,  and  also  giving 
some    information    regarding 

the  cost. 

*     *     * 

COST  OF  SUPPLIES. 

A      H  A  R  D  W  A  R  E  MAN 

■^-  who  conducts  a  very 
successful  tinshop  in  connec- 
tion with  his  hardware  busi- 
ness stated  that  he  watched 
the  buying  end  closely,  and 
more  particularly  since  the 
outbreak  of  the  war  and  the 
enforcing  of  the  tariff  in- 
creases. "If,"  said  he, 
"there  ever  was  a  time  when 
the  buyer  should  keep  his 
eyes   open    it   is   now.      You 


hardly  know  where  you  are  at,  there  are 
so  many  prices  being  quoted  on  supplies. 
I  have  saved  several  hundred  dollars  re- 
cently by  taking  advantage  of  favorable 
opportunities  to  buy  sheet  metals,  gal- 
vanized sheets,  solder,  etc.  I  also  watch 
the  workship  closely  and  try  to  prevent 
waste  of  material.  This  is  an  important 
feature  if  you  want  to  make  money  in 
the  tinshop.  Without  proper  supervision 
and  instructions  a  large  amount  of  ma- 
terial can  be  allowed  to  go  to  waste,  and 
this  means  a  serious  drain  on  the  pro- 
fits. Waste  of  employees'  time  is  also 
an  important  feature,  but  I  always  try 
to  prevent  this  by  urging  customers  to 
place  their  orders  ahead,  and  thus  give 
me  a  chance  to  plan  my  work. 
»  *  * 
FREE  DEMONSTRATIONS. 
Kydd  Bros.,  Vancouver,  have  taken  a 
bold  step  in  advertising  W.  C.  combina- 
tions. As  shown  in  the  advertisement 
on  this  page,  they  state  in  bold  type 
"Free  Demonstration  by  a  Practical 
Mechanic  every  day  in  our  Large  Dem- 
onstrating Room."  It  is  said  that  much 
humorous  comment  was  heard  regarding 
the  advertisement  on  account  of  differ- 
ences of  opinion  as  to  just  what  was 
inferred  by  the  advertisement.  It  is  said 
by  some  that  the  firm  must  have  been 
trying  to  "Kydd"  the  public.  At  any 
rate,  it  is  not  likely  that  many  people 
would  want  to  be  the  demonstrator. 

ft 

There    are    might}'    few    sign-posts   on 
the  road  to  success. 


Free  Demonstration 

BY  A 

Practical  Mechanic 

EVERY  DAY  IN  OUR 

Large  Dcmonstrati  ng  Room 


There  each  pipe  and  fitting  is  laid  out  before  you  and  every 
point  made  so  simple  that  we  guarantee  a  16-year-old 
schoolboy  can  put  the  plumbing  in  his  father's  house. 

Keep  the  money  in  the  family.  Give  your  own  boy  50c 
for  repairing  the  next  toilet  out  of  order — he  can  do  it. 
Send  him  to  us.    We  sell  direct  to  householders. 

Our  system  will  convince  you.  Come  and  see.  Money 
back  in  every  ease  if  you  are  not  satisfied  with  value 
received. 

KYDD  BROS.  LTD. 


PHONE  SEYMOUR  2091. 


155    PENDER    WEST. 


Advertisement  by  Kydd  Bros.,  Ltd.,  Van  couver. 
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The  Customers  We  Serve 

What  I  Heard  at  the  Hardware  Convention — Two  of  the  Many  Customers  I  Have  to 
Deal  With  First-Class  Goods  Should  Be  100%  Saleable. 

BY  AN  ONTARIO  RETAILER. 


WHEN  I  was  attending  the  hard- 
ware convention  at  Toronto  about 
three  or  four  weeks  ago,  I  had 
an  opportunity  of  hearing  manufactur- 
ers, jobbers  and  retailers  airing  their 
grievances.  A  great  deal  of  discussion 
took  place  on  the  question  of  defective 
goods,  secret  rebates,  manufacturers  and 
jobbers  selling  direct  to  consumers,  un- 
fair tactics  of  mail  order  houses  and  de- 
partment  stores,  etc. 

It  was  said  that  the  manufacturers  did 
not  put  good  handles  in  their  shovels  and 
forks,  etc.,  of  to  be  exact  that  only  about 
!)()  per  cent,  of  the  goods  were  saleable, 
that  the  knobs  on  the  sad  iron  handles 
were  not  riveted  securely,  and  that 
screw  holes  in  butts  were  not  properly 
counter-sunk,  etc.  It  would  seem  that 
the  lot  of  the  hardwareman  is  a  truly 
hard  one,  that  he  is  constantly  in 
trouble.  There  were,  however,  a 
few  at  the  convention — men  en- 
gaged in  the  jobbing  and  manufacturing 
trade  who  were  apparently  under  the  de- 
lusion that  the  retail  hardwareman 's 
path  is  strewn  with  roses.  I  do  not  now 
refer  to  the  men  who  did  the  speaking  at 


'There's  a  knot  in  that  rake  handle 


the  meetings  and  tried  to  defend  them- 
selves. I  am  referring  to  the  men  who 
sat  back  and  did  not  say  anything  at 
the  meeting,  but  who  did  say  a  lot  about 
the  "kicking  retailers'7  after  the  meet- 
ing was  over. 

To  these  men  T  want  to  say  that 
the  retail  hardwareman  bears  the 
brunt  of  the  complaints  if  he  sends 
out  defective  goods.  In  addition 
to  often  losing  customers  the  re- 
tailer who  sends  out  defective 
goods  is  usually  put  to  an  endless 
amount  of  trouble.  I  am  sure  that 
the  average  manufacturer  tries  to 
send  his  first  quality  goods  100  per 
cent,  saleable.  Of  course  if  a  re- 
tailer buys  seconds  he  cannot  ex- 
pect to  get  first  class  goods. 

But,  when  defective  goods  are 
sent  out  although  usually  uninten- 
tionally the  retailer  is  usually  up 
against  trouble. 

I  am  going  to  quote  two  of  many 
cases  in  my  experience.  Take  a 
look  at  the  man  on  the  upper  right 
hand  corner  of  this  page.  He  is  a 
contractor  and  like  many  other 
contractors  he  seldom  orders  any 
supplies  until  the  men  are  ready 
to  do  the  work.  Along  with  other 
goods  this  man  ordered  IV2  dozen 
pairs  3y2  x  3%  butts,  and  he  is 
just    telling    the    hardwareman — in 

gentle  *  tones  —  that  the  carpen- 
is  putting  on  the  last  pair  of 
butts  and  has  found  that  two 
screw  holes  in  one  of  the 
butts  have  not  been  counter- 
sunk. He  lias  raised  an  aw- 
ful fuss  and  complains  about 
d rotten  goods,  etc.  Al- 
though an  excitable  chap,  he 
is  a  good  customer,  and  in 
order  to  please  him  I  have 
to  rush  one  of  my  clerks  — 
the  delivery  man  is  out  with 
a  load  of  cement — down  to 
the  job,  a  distance  of  three- 
quarters  of  a  mile,  with  one 
butt  valued  at  about  five 
cents. 

Now  take  a  look  at  the 
other  man  at  the  bottom  of 
the  page  on  the  left.  He  is  a 
wealthy  customer,  and  in  the 
course  of  a  year  he  spends  a 
considerable  amount  of 
money  at  my  store.  He  is  a 
hard   man   to   please    and    at 


times  very  unreasonable,  but  my  clerks 
and  I  have  to  try  and  please  him  the 
best  fe  can. 

He  came  into  the  store  and  ordered  a 
75-cent   rake.     He   picked   out   the   rake 


"Tivo  of  the  screwholes  in  one  of  the  butts 
have  not  been  countersunk." 

himself  and  ordered  it  sent  down  to  his 
house  about  a  mile  away.  He  happened 
to  order  the  rake  just  at  a  time  when  the 
delivery  man  was  on  a  trip  in  the  direc- 
tion of  this  customer's  house.  Despite 
the  fact  that  we  told  him  that  the  driver 
was  out  on  a  trip  he  insisted  that  we 
send  the  rake  at  once,  as  his  man  want- 
ed to  rake  up  some  refuse  that  had  been 
left  after  the  snows  of  winter  had  dis- 
appeared. Had  I  refused  I  would  prob- 
ably have  lost  his  account  entirely.  I 
sent  a  boy  with  the  rake.  About  an 
hour  later,  our  friend  got  busy  on  the 
phone  and  said  that  there  was  a  knot  in 
the  rake  handle.  He  had  not  noticed  it 
when  he  selected  the  rake,  but  new 
goods  shouldn't  have  knots  in  them,  so 
we  must  send  him  another  one  at  once. 
Now  what  would  you  have  done  had  you 
been  in  my  place,  refuse  and  lose  this 
man's  account — a  very  large  one  because 
he  owns  a  lot  of  property  and  buys 
(Continued  on  page  153.) 
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Interior  Barton  Netting  Co.  display  room  at  Windsor,  Ont. 


Salesmanship  Everybody's  Occupation 

Every  Man  a  Salesman — The  Success  of  Any  Man  Depends  Upon  How  Perfect  a  Sales- 
man he  is — Every  Man  Should  Know  Best  How  to  Cope  With 

His  Own  Situation. 

By  ROBT.  E.  ZA  NNOTH,  Secy.  The  Barton  Netting  Co.,  L  Id.,  Windsor,  Ont. 


BE  he  what  he  may — a  manufac- 
turer, a  merchant,  a  mechanic,  a 
preacher,  a  doctor  or  a  lawyer — 
in  a  greater  or  a  lesser  degree  every 
man  is  a  SALESMAN.  The  manufacturer 
must  endeavor  to  sell  the  article  he 
makes,  the  merchant  his  wares,  the  me- 
chanic, the  preacher,  the  doctor,  and  the 
lawyer,  the  services  they  are  capable  of 
rendering. 

The  success  of  any  man,  therefore,  de- 
pends upon  how  perfect  a  salesman  he  is. 
Of  what  benefit  would  Thos.  A.  Edison's 
many  inventions  have  been  to  the  world 
had  not  sufficient  salesmanship  been  ex- 
ercised to  market  the  same,  and  perhaps 
only  Mr.  Edison  could  tell  of  the 
struggles  he  had  to  do  so  before  the 
world  had  confidence  in  him  and  knew 
him  to  be  the  greatest  inventor  of  all 
times? 

The  secret  of  true  salesmanship  in  a 
man  is  the  power  to  make  profitable,  but 
also  permanent,  patrons.  I  wish  to  em- 
phasize the  word  "Permanent."  Al- 
most any  man  can  effect  a  sale,  either  of 
his  goods  or  his  services,  but  if  the  ar- 
ticle sold  or  the  services  rendered  do  not 


give  his  patron  satisfaction,  the  patron 
will  refuse  to  purchase  more  of  such 
goods  or  will  discharge  the  employee,  or 
will  not  return  to  the  doctor  or  lawyer. 
Therefore,  in  spite  of  the  fact  that  he 
had  effected  a  sale,  he  neglected  the 
most  important  and  necessary  thing  for 
the  success  of  his  business  or  his  own 
career  by  neglecting  to  make  his  patron 
a  permanent  one.  This  is  a  great  thought 
and  if  every  man  would  grasp  it  in  its 
broadest  sense,  this  world  would  be  a 
better  world. 

Permanent  patrons  are  an  absolute  ne- 
cessity, and  such  patrons  are  of  only  one 
kind,'  and  that  is  the  SATISFIED 
KIND.  Their  wagging  tongues  are  your 
best  advertising.  You  can  spend  thous- 
ands of  dollars  in  advertising  campaigns, 
in  newspapers  and  otherwise,  and  every 
statement  you  make  therein  is  subject 
to  discount  by  the  reader  thereof;  but 
the  advertising  you  get  from  your  satis- 
fied customers  is  not  discountable,  and 
I  contend,  therefore,  that  it  is  the  very 
best  kind  of  an  advertisement  to  ABSO- 
LUTELY SATISFY  YOUR  CUSTOM- 
ERS, even  if  you  lose  money  on  sales. 


In  our  own  business  we  have  long  ago 
adopted  this  policy:  Should  a  customer 
return  an  article  to  us  with  which  he  is 
not  satisfied,  we  absolutely  do  not  argue 
with  him.  We  ask  if  he  wishes  any- 
thing else  or  his  money  back,  and  we 
cheerfully  do  either.  Occasionally  some- 
one takes  advantage  of  us,  but  I  have 
made  note  of  such  cases,  and  in  every 
instance  we  benefited  thereby.  He  may 
leave  the  store  and  think,  "Well,  that's 
the  time  I  put  one  over  on  those  folks, 
but,  say!  they're  quite  decent  about  it," 
and  when  he  meets  a  friend  his  little 
"talking  instrument"  gets  busy  at  once 
and  he  and  his  friend  will  come  again 
when  they  need  something  in  our  line. 

This  is  the  age  of  the  survival  of  the 
fittest,  and  there  is  before  us  a  truth 
that  we  cannot  get  away  from,  namely: 
"He  who  serves  best,  profits  most,"  and 
as  this  is  a  natural  law,  it  always  holds 
good.  The  merchant  in  your  block  who 
serves  his  customers  best,  gets  the  most 
trade,  and  the  man  who  serves  his  em- 
ployer best  is  the  man  who  advances 
most  rapidly  (not  the  man  who  merely 
thinks   he    does,   but    the   man    wko    ac- 
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tually  does).  Good  service  on  the  part 
of  any  institution  or  salesman  is  im- 
possible without  Ability,  and  ability  is 
impossible  without  Knowledge.  There- 
fore, it  behoves  a  salesman  to  get  busy 
and  learn  everything-  he  possibly  can 
about  the  goods  he  sells.  He  should  be 
able  to  reveal  new  points  and  charac- 
teristics of  the  goods  to  his  customer 
and  interest  him  so  thoroughly  in  the 
course  of  his  selling  talk  that  the  cus- 
tomer gradually  feels  a  keen  desire  to 
own  that  article.  When  the  customer 
is  in  such  state  of  mind  it  is  only  a  mat- 
ter of  detail  to  write  the  order. 

"Man!    Know  thyself ": 

"Man!     Know  thy  Goods": 

"Man!  Know  thy  Customer," 
are  three  thoughts  worth  remembering. 
To  be  thoroughly  efficient  a  man  should 
search  himself,  get  acquainted  with  him- 
self, and  when  his  weaknesses  become 
apparent,  a  process  of  elimination 
should  begin.  Those  qualities  within 
himself  which  tend  toward  failure 
should  be  eliminated  and  success  quali- 
ties ,  should  be  substituted.  Make  the 
man  right  and  his  undertaking  will  be 
right. 

To  know  your  customer  is  of  great 
value  in  effecting  a  sale.  This  is  an  ac- 
complishment obtainable  only  through 
hard  study  of  human  nature  and  con- 
stant application,  but  I  have  found  it  a 
great  help  to  just  engage  the  customer  in 
a  little  conversation  on  current  events 
or  some  subject  of  mutual  interest,  and 
I  find  invariably  that  in  a  few  minutes 
the  customer  has  in  a  measure  revealed 
himself  to  me. 

Another  valuable  characteristic  which 
every  salesman  should  possess  is  Relia- 
bility. Under  this  head  can  be  briefly 
classed:  Truthfulness,  Honesty,  Earnest- 
ness, Justice,  Courage,  Brotherly  Kind- 
ness and  Loyalty.  These  characteristics 
properly  developed  cannot  help  but  make 
for  reliability,  and  what  employer  is  it 
who  does  not  earnestly  seek  the  reliable 
man,  the  one  whom  he  can  trust  abso- 
lutely? 

Endurance  also  is  beyond  a  doubt  a 
highly  valuable  asset  in  a  salesman.  Dis- 
couragement will  come,  but  endurance 
will  overcome  any  obstacle. 

All  these  characteristics,  coupled  with 
action,  certainly  will  show  results,  and 
it  remains  for  the  salesman  to  cultivate 
and  develop  his  A-R-E-A  (ability,  re- 
liability, endurance  and  action). 

Now,  in  regard  to  salesmanship  as  ap- 
plied to  the  electrical  business,  I  wish  to 
say  that  this  field  offers  exceptional  op- 
portunities. I  can  only  speak  from  the 
standpoint  of  the  electrical  fixture  busi- 
ness and  appliance  business,  and  any  re- 
marks I  may  make  here  can  be  discount- 
ed as  to  their  applicable  value  in  other 
business  institutions. 

One  of  the  most   important  things  to 


remember  is,  that  in  order  to  show  elec- 
tric fixtures  properly  and  attractively  a 
good  environment  is  necessary.  Electric 
fixtures  are  more  or  less  of  an  orna- 
mental nature,  and  are  not  only  used  for 
lighting,  but  also  for  beautifying  pur- 
poses. Then  if  this  is  true,  is  it  not  folly 
to  try  to  make  a  showing  of  them  in  a 
dirty,  dust-covered  room,  with  a 
poorly-constructed  and  soiled  ceil- 
ing? 1  have  seen  a  great  many  electric 
fixture  show-rooms,  but  I  must  confess 
that  I  never  saw  so  much  poor  judgment 
exercised  in  the  equipment  of  any  other 
sales-rooms  as  I  have  seen  carried  out  in 
the  equipment  of  electric  fixture  show- 
rooms. 

I  say  it  is  necessary  to  have  environ- 
ment. It  is  necessary  to  have  surround- 
ings that  would  perhaps  suggest  the 
home,  or,  at  any  rate,  appeal  to  the  eye 
of  a  prospective  buyer.  A  rug  near  the 
front  of  the  show-room,  a  table  and  some 
chairs  and,  by  all  means,  a  clean  floor 
and  ceiling.    I  would  suggest  dark  green 


or  dark  red  walls.  Side  brackets  make 
the  best  showing  on  such  background. 

The  fixtures  should  hang  a  uniform 
height  from  the  floor.  We  hang  them 
six  feet  eight  inches  and  suspend  them 
from  individual  screw  hooks  on  proper 
lengths  of  jack  chain.  This  makes  the 
neatest  display  which  I  have  seen. 

We  realize  the  importance  of  a  well- 
arranged  display.  Injecting  into  the 
mind  of  a  visitor  to  our  store  an  idea 
regarding  the  lighting  of  his  home  or 
place  of  business  is  our  aim  in  display- 
ing the  fixtures  as  we  do.  When  such 
a  silent  suggestion  occurs  to  him,  he  be- 
gins to  ask  questions,  and  immediately 
an  opportunity  is  presented  to  exercise 
salesmanship. 

We  also  realize  the  importance  of  the 
window  displays  and  take  great  pains  in 
executing  them  neatly.  It  is  absolutely 
necessary,  in  order  to  make  a  good  im- 
pression on  the  passer-by  or  the  possible 
lookcr-in,  to  have  no  sign  of  shiftless- 
( Continued  on  page  153.) 
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DURING  the  past 
year  a  number  of 
articles  have  ap- 
peared in  this  paper  in- 
scriptive of  some  of  the 
large  undertakings  in 
Canada,  in  which  enor- 
mous quantities  of  hard- 
ware have  been  used. 
The  average  hardwareman  is  some- 
times liable  to  forget  that  at  all 
times  there  are  great  works  under  way 
in  Canada,  and  that  in  many  cases  the 
hardware  bills  run  into  many  thousands 
of  dollars.  A  five,  ten  or  fifteen  thous- 
and-dollar order  for  hardware  for  one 
job  seems  like  a  large  amount  to  the 
average  hardwareman,  but  it  is  not  at 
all  large  to  the  men  who  go  after  the 
big  business.  It  is  impossible  to  under- 
take extensive  operations  in  any  direc- 
tion without  using  immense  quantities 
of  hardware. 

The  new  Canadian  Pacific  Railway  Co. 
terminal,  Windsor  Street,  Montreal,  re- 
cently completed,  is  one  of  the  "large 
jobs."  The  work  of  rebuilding  the  sta- 
tion has  taken  nearly  three  years,  and  it 
is  now  the  premier  railway  station  in 
Canada.,  A  description  of  the  extent 
and  capacity  of  the  C.  P.  R.  headquar- 
ters will  no  doubt  prove  interesting  to 
Canadian  hardwaremen,  and  at  the  same 
time  give  an  impression  of  what  must 
have  been  needed  in  the  form  of  hard- 
ware to  complete  the  terminal. 

In  addition  to  being  a  railway  ter- 
minal, it  also  contains  the  head  offices  of 
the  company.  The  main  buildings  of 
massive  grey  stone  blocks  are  of  sub- 
stantial construction,  and  with  their 
ir*eat   height,   which   is   still    further  in- 


Another   of   the    Big   Jobs 

Recently    Completed   in 

Canada 


creased  by  the  huge  square  tower  on  the 
south-east  corner,  afford  a  landmark 
from  a  radius  of  many  miles  around. 

Accommodation    Features. 

The  midway  or  concourse  has  excel- 
lent natural  light  secured  by  means  of 
large  skylights.  In  the  sheds  which  are 
a  little  over  1,000  ft.  long,  there  are 
eleven  tracks,  and  on  the  roof  over  the 
centre  of  each  of  the  latter,  ventilators 
carry  out  into  the  atmosphere  all  the  ob- 
jectionable smoke  and  vapors  emitted 
from  the  locomotives. 

The  ceilings  of  the  waiting  rooms  are 
all  high,  and  the  artificial  lighting  is 
from  incandescent  tungsten  lamps, 
mounted  on  posts  in  clusters  of  six,  with 
a  larger  centre  lamp.  The  lamps  are  of 
100-watt  capacity,  and  are  surrounded 
by  spherical  shades  of  white  glass.  At 
either  end  of  the  genera!  waiting  room 
are  situated  the  ladies'  and  irentlemen*s 
waiting  rooms  respectively.  The  decora- 
tions are  plain  and  simple,  but  as  most 
of  the  interior  finish  is  of  marble,  the 
effect  is  altogether  pleasing. 

The  dining  room  and  restaurant  pres- 
ent a  very  attractive  appearance.  The 
idea  of  the  management  is  to  give  the 
very  best  of  service  and  food,  and  to  do 
so  at  a  reasonable  charge. 

The   baggage   room    is   located    to    the 


right,  when  entering  the 
concourse  through  the 
main  entrance  on  the 
corner  of  Windsor  and 
Osborne  streets. 

Executive   Offices. 

The  offices  and  execu- 
tive departments  of  the 
company  are  located  in  the  upper 
storeys  of  the  building  block,  while  un- 
derneath the  tracks  in  the  train  shed  are 
to  be  found  the  huge  vaults  in  which  the 
vouchers  and  various  records  are  kept. 

The  emigration  quarters  are  also  lo- 
cated under  the  tracks  and  face  St.  An- 
toine  Street.  As  the  ground  on  which 
the  terminal  is  built  slopes  toward  this 
street,  these  rooms  have  natural  window 
light.  The  Chinese  apartments  are  sep- 
arate from  those  of  other  nationalities 
because  of  their  being  subject  to  a  head 
tax.  Inmates  of  this  section  are,  of 
course,  under  strict  supervision. 

The  main  portion  of  the  building  is 
three  storeys  high,  from  which  the  main 
tower  rises  to  a  height  of  eleven  storeys 
above  the  level  of  the  concourse.  How- 
ever, as  you  go  nearer  to  St.  Antoine 
street,  two  storeys  more  are  gained  by 
reason  of  the  sloping  ground,  and  those 
arc  known  as  floors  A  and  B.  The  level 
of  the  concourse  is  approximately  that 
of  Windsor  Street,  at  the  intersection 
of  Osborne  Street.  Two  huge  elevators 
receive  the  public  at  the  St.  Antoine 
Street  entrance  and  bring  them  up  the 
two  storeys  to  the  level  of  the  concourse. 
When  once  in  the  station,  its  real  beauty 
and  immensity  impress  and  create  a  de- 
sire to  see  and  know  it  further.  To  get 
familiar    with    the    more    or    less    hidden 
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mechanisms  which  contribute  to  the 
smooth  operation  of  the  various  sec- 
tions, and  to  more  fully  comprehend  the 
immensity  of  this  the  headquarters  of 
our  premier  railroad  corporation,  the 
power  plant  must  next  be  visited,  for  the 
power  units  and  accessories  that  supply 
the  energy  to  this  great  terminal  are 
rarely  to  be  found  either  in  such  quan- 
tity and  variety  under  one  roof.  In  ad- 
dition, their  up-to-dateness  and  high- 
class  nature  are  such  as  appeal  to  even 
the  uninitiated. 


The  Boiler  Room. 

In  the  boiler  room  is  installed  a  bat- 
tery of  three  400  horse-power  water 
tube  boilers,  each  equipped  with  super- 
heaters and  containing  144  4-inch  tubes 
of  4,000  sq.  ft.  heating  surface.  The 
grate  area  is  86  square  feet,  and  the 
boilers  are  operated  under  natural 
draught.  The  stack  is  of  white  brick, 
and  220  feet  high ;  the  inside  diameter 
at  top  being  12  feet,  and  the  outside 
diameter  16  feet. 

The   three   boilers    are   equipped    with 


stokers  of  the  chain  grate  type,  manu- 
factured by  the  Green  Engineering  Co. 
of  Chicago.  Two  simple  5  in.  x  5  in. 
steam  engines  operate  the  grates. 

Coal  and  Ash  Handling. 

Coal  is  brought  to  the  power  house  in 
standard  coal  cars  and  is  dumped  into 
huge  bins,  in  the  bottom  of  which  are 
hopper-shaped  openings.  Out  of  these 
hoppers  the  coal  is  passed  through  the 
slide  gates  into  the  chutes.  The  slide 
gates  measure  out  one-half  ton  of  coal 
at  each  operation.  The  coal  passes  down 
the  chutes  and  is  delivered  to  the  grates. 
Ashes  are  automatically  dumped  from 
the  fire  box  into  a  concrete  bin  at  the 
rear  of  the  boilers.  From  this  bin,  they 
are  raked  out  through  passage-ways  into 
dumping  trucks  running  on  a  track  at 
the  rear.  These  trucks  are  run  on  to  an 
elevator  operated  by  the  city  water  pres- 
sure, and  are  raised  up  to  the  ash  re- 
ceiving bins  where  the  truck  is  dumped. 
The  dumping  is  accomplished  by  a  spe- 
cial lever,  being  easily  handled  by  one 
man.  The  ashes  go  into  receiving  bins, 
from  whence  they  are  loaded  through 
chutes  into  freight  cars  to  be  used  for 
ballasting  and  filling  in  on  the  road  con- 
struction. 

The   Tunnel. 

The  boiler  room  is  situated  at  some 
little  distance  from  the  engine  room; 
steam  is,  therefore,  conveyed  to  the  en- 
gines through  a  tunnel,  some  seven  feet 
square,  for  a  distance  of  seven  hundred 
feet.  There  are  four  pipes  through  the 
tunnel ;  one  of  8  in.  diameter  heavily  in- 
sulated carrying  the  super-heated  steam. 
A  similar  pipe  runs  immediately  below 
it  carrying  saturated  steam  to  be  used 
in  the  event  of  a  break  down  in  the 
super-heating  system.  A  heavily  in- 
sulated 10-in.  pipe  carries  the  exhaust 
steam  back  to  the  feed  water  heater,  and 
a    well    insulated   4-in.   pipe   carries   the 
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hot   water  of  condensation   back   to   the 
feed   water  heater. 

The  idea  of  super-heating  the  steam 
was  to  be  able  to  carry  it  through  the 
tunnel  and  deliver  it  to  the  engines  dry 
and  without  reduction  in  pressure. 

Elevators. 
There    are    thirteen    elevators    in    the 
building   which   operate   from    hydraulic 
pressure  supplied  from  the  pumps  in  the 
engine  room. 

Ice  Making. 

The  artificial  can  ice-making  plant  is 
capable  of  freezing  25  tons  of  ice  per 
day,  the  latter  being  used  in  the  dining 
and  lunch  rooms  and  dining  cars. 
•    Pipe-Coloring  Scheme. 

The  vast  quantity  of  piping  in  the 
boiler  and  engine  rooms  would  render  it 
often  very  difficult  to  locate  or  trace 
particular  lines.  Thus,  a  color  scheme 
has  been  introduced,  and  this  is  followed 
to  a  great  extent  throughout  the  build- 
ing. A  yellow  pipe  carries  live  steam ; 
a  black  pipe,  exhaust  steam;  a  blue  pipe, 
hot  water;  and  a  red  pipe,  cold  water. 
The  heavy  cork  insulation  on  the  brine 
piping  is  also  painted  black,  as  for  the 
exhaust  piping,  but  on  account  of  the 
lay-out  no  confusion  is  caused. 

The  Heating  System. 

The  whole  heating  system  is  on  the 
vacuum  principle.  The  steam  employed 
is  the  exhaust  of  the  various  engines, 
and  on  cold  days  this  is  supplemented 
by  boiler  steam  passed  through  a  reduc- 
ing valve.  The  steam  passes  into  the 
main  exhaust  header,  from  which  all 
steam  heating  lines  lead.  At  night,  when 
but  few  of  the  engines  are  running,  the 
heating  system  depends  largely  on  the 
boilers  for  the  source  of  supply. 

The  Ventilating  System. 

The  problem  of  ventilation  was  a  dif- 


General   Waiting  Room  showing  statue  of  Lord  Mount  Stephen. 


ficult  one,  and  the  very  efficient  system 
installed  certainly  reflects  great  credit 
upon  the  designers.  Several  large  fans 
are  employed.  They  are  of  the  multi- 
vane  type  and  arranged  so  that  the  air 
is  thoroughly  screened  as  it  is  taken 
from  the  atmosphere.  The  ventilating 
system  can  really  be  divided  into  three 
small  systems.  In  each  of  these,  the 
air  is  heated  before  being  washed,  and 
again  reheated  after  washing  to  70  de- 
grees Fahrenheit. 

Electrical  Apparatus. 

The  applications  of  electricity  are 
many  and  varied,  and  numbers  of  de- 
vices involving  them  are  being  installed 
at  the  present  time.  Throughout  the 
building,  clocks  are  distributed,  which 
are  controlled  electrically  by  one  master 
clock.  This  ensures  all  clocks  being  al- 
ways absolutely  correct. 

One   man    is   enabled   by   an   electrical 


announcer  to  inform  people  in  all  parts 
of  the  station  as  to  the  arrivals  and  de- 
partures of  trains,  and  such  other  in- 
formation as  may  be  necessary.  The  an- 
nouncer merely  speaks  into  a  trans- 
mitter and  his  voice  is  reproduced  in 
various  places  over  the  building.  This 
announcing  apparatus  is  placed  in  all 
parts  of  the  concourse,  waiting  rooms, 
dining  room,  and  restaurant. 

The  switching  and  signal  tower  at  the 
entrance  to  the  yards  is  able  to  control 
the  yard  entirely  by  electrical  devices. 
The  switches  are  opened  or  closed  and 
all  the  signals  manipulated  by  the  pro- 
per switches  being  operated  in  the  little 
tower.  A  model  plan  of  the  yard  is  lo- 
cated in  the  tower,  and  on  this  plan  a 
bright  electric  glow  shows  the  particular 
section  of  the  track  on  which  a  train  is 
standing.  Thus  the  switch  man  has  at 
all  times  an  accurate  and  complete 
(Continued  on  page  159.) 


Corner  of  Ladies'  Waiting  Room. 


Concourse   looking  south  toward  St.  Antoine  street.     Waiting  rooms  and  ticket 
offices  at  left.    Train  sheds  and  tracks  to  right. 
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In  the  Spring  a  Housewife's  Fancy 

Lightly  Turns  to  Thoughts  of  Housecleaning  —  What  She  Needs  to  Carry  Out  Her 
Programme — What  it  Means  to  You — Aids  to  Selling — Importance  of  Ad- 
vertising Housecleaning  Goods  in  the  Spring. 

Written  for  Hardware  and  Metal  by  E.   A.  HUGHES. 


SPRING  is  here.  We  feel  it  in  the 
air.  We  see  signs  of  it  in  back- 
yards.       The   army   of   rag-pickers 

has  greatly  increased  during  the  past 
two  weeks.  The  busy  housewife  is  pre- 
paring for  the  time-honored  custom  of 
house-cleaning.  Hardwaremen  are  ad- 
vertising vacuum  cleaners  to  rent,  and 
painters  and  paper-hangers  are  begin- 
ning to  show  their  independence. 

Very  soon  we  shall  be  made  aware  that 
spring  is  really  here  by  the  crop  of 
spring  poems.  The  paragrapher  has  been 
languishing  for  spring  to  come  so  that 
he  could  make  a  joke  at  the  expense  of 
the  poet,  and  quote  for  the  "nth"  time, 
"In  the  spring  a  young  man's  fancy 
lightly  turns  to  thoughts  of  love." 

This  is  all  very  well.  Possibly  the 
young  man's  fancy  does  turn  in  that 
direction.  But  not  so  with  the  house- 
wife nor  her  husband.  Their  thoughts 
turn  to-  spring  cleaning.  The  house- 
wife goes  to  the  store  and  brings  back 
an  array  of  brooms  and  mops  and  powd- 
ers and  pastes,  and  puts  on  a  dust  cap. 
That  dust  cap  is  the  signal  for  the  hus- 
band to  imitate  the  Kaiser  and — retreat. 
Tf  he  is  wise  he  takes  note  of  the  signs 
of  the  times.  To  the  housewife  house- 
cleaning  is  a  festival.  It  is  a  solemn  rite 
and  ceremony.  It  is  a 
time  for  a  splendid  orgy 
of  reformation.  Let  our 
husbands  watch  for  that 
dust-cap.  Just  as  the 
Germans  think  of  "  Dei- 
Tag,  "the  housewife 
thinks  of  it  too.  With  her 
"Der  Tag"  is  the  day  she 
commences  to  sweep  her 
husband  out  of  house  and 
home  until  such  time  as 
every  bit  of  dirt  shall  be 
cleaned  out  from  every 
nook  and  corner.  Then 
she  lets  him  sit  in  the  par- 
lor again,  but  enjoins  him 
with  all  earnestness,  not 
to  sponsor  a  single  speck 
of  dust  or  woe  betide  him. 
What  Is  It  to  You? 
How  are  you  going  to 
take  advantage  of  the 
housewife's  campaign 
against  dirt,  Mr.  Retail- 
er? All  the  women  in 
Canada  going  hot  and 
strong'  in  a  hous"- cleaning 


direction  ought  to  mean  trade  for 
somebody.  Brooms  and  mops  have  to 
be  bought.  Pastes  and  polishes  and 
cleaning  powders  must  be  applied.  The 
housewife  no  longer  depends  for  good 
results  upon  lots  of  energy  expended. 
There  are  artificial  helps  galore.  The 
old  days  of  the  mop,  the  broom,  the  dust 
pan,  and  the  soap  only  have  gone.  The 
modern  housewife  demands  these  and 
more.  She  has  as  big  an  array  of  pastes 
and  polishes  and  powders  for  house- 
cleaning  as  Blanche  Ring  has  of  cos- 
metics. We  mention  a  few  of  them.  They 
do  not  supersede  the  old  mop  and  dust- 
pan and  stove  polish  and  such.  They 
supplement  them.  Sweeping  powder, 
liquid  and  powdered  ammonia,  all  sorts 
and  sizes  of  mops — window  mops  and 
floor  mops — floor  polish,  silver  polish, 
brass  polish,  wood  polish,  distemper,  wall 
paper  cleanser — in  short,  cleansers  in 
some  form  or  other  for  every  mortal 
thing  about  the  house  will  have  to  be 
bought.  Then  there  are  vacuum  clean- 
err,  carpet  sweepers,  carpet  beaters,  etc. 
Axe  you  going  to  get  your  share  of  the 
harvest?  What  is  it  to  you?  How  are 
you  going  to  avail  yourself  of  the  extra 
trade?  Somebody  once  said  that  the 
opportunity  of  a  life-time  must  be  seized 


THE    GODDESS   OF 
SPRING. 


in   the  life-time  of  an   oportunity.     Hwv 
are  you  going  to  seize  it? 

Special  Selling  Methods. 

The  first  thing  is  some  sort  of  adver- 
tising, either  newspaper  advertising,  or 
show  cards,  or  both.  It  is  axiomatic  that 
nothing  worth  having  was  ever  gained 
without  cost  to  somebody.  To  get  the 
trade  you've  got  to  get  out  after  it,  and 
lay  out  some  money  to  make  more.  Ad- 
vertising in  the  local  newspaper  is  im- 
portant. It  should  not  be  neglected. 
There  is  a  tendency  to  cut  down  expenses 
on  account  of  the  war  and  a  man  is. 
liable  to  cut  down  the  very  sort  of  ex- 
pense that  is  really  money  well  spent. 
When  you  quit  advertising,  that  is  effec- 
tive advertising — somehow,  it  doesn't 
matter  how — yon  kill  the  goose  that  lays 
the  golden  eggs.  And  incidentally,  good- 
ness knows  we  need  all  that  kind  of 
goose  we  can  get  nowadays.  A  bright 
topical  ad.  in  the  local  newspaper  is  an 
important  item  in  your  campaign  in  go- 
ing after  this  trade.  It  needs  to  be  in- 
teresting, well  worded  and  containing 
some  topical  allusion  to  the  period  of 
housecleaning:. 

writing  is  an  important 
The  appeal  to  Eyegate  is 
as  strong  to-day  as  ever, 
('atch  a  man's  eye  and 
you  are  half-way  to  his 
pocket.  Good  show  cards 
are  a  real  help.  You  can't 
reach  all  your  customers, 
personally  it  may  be. 
Then  you've  got  to  reach 
them  by  the  written  word. 
Bright  show  cards  will 
help  to  do  the  trick. 

Importance  of  Window. 

The  window  is,  of 
course,  a  big  factor.  A 
good  housecleaning  win- 
dow trim  is  a  big  selling 
force.  One  dealer  sug- 
gests, in  this  connection, 
that  the  window  should 
contain  as  many  house- 
cleaning  lines  as  possible. 
This  would  appear  to  be 
sound  sense.  The  power 
of  suggestion  of  a  window 
containing  twenty  aids  t» 
housecleaning  is  greater 
than     that    which  .simply 


Show  card 
feature  too. 
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An  original  and  particularly  neat  house- cleaning  window  trim.     The  house  on  the 

the  roof  being  constructed  of  advertising  cards. 


left  ivcs  made  of  goods  in  stock 


displays,  say,  a  line  of  brooms,  or  one 
particular  polish.  Your  window  is  a 
silent  salesman  of  the  most  valuable 
sort — if  it  is  properly  dressed. 

The  inside  of  the  store  should  be  re- 
arranged, where  possible,  to  meet  the 
general  scheme  of  special  selling.  You 
are  going  hard  after  the  trade  that  is  to 
be  had  on  account  of  housecleaning.  It 
isn't  only  the  window  alone  that  should 
be  dressed  accordingly.  Your  polishes 
and  powders  should  be  attractively  feat- 
ured, and  prominently  featured,  in  the 
store  interior.  Bring  a  tray  of  scrub- 
bing brushes  near  to  the  counter  where 
your  customers  will  stand,  instead  of 
keeping  them  at  the  back  of  the  store.  A 
rack  containing  all  sorts  and  sizes  of 
brooms  ought  to  stand  near  the  door. 
And  so  on. 

A  good  stunt  alike  for  the  window 
or  store  interior  in  connection  with  some 
polish  or  powder  or  paste  is  the  "before 
and  after"  illustration.  Retailers  have 
found  that  this  is  really  beneficial.  It  is 
an  attention-attracting  dodge.  Get  a  pot 
or  pan  or  piece  of  wood,  and  demonstrate 
on  the  one  half,  "Before  Polishing,"  and 
on  the  other  "After  Polishine."       The 


housewife  becomes  interested  and  wants 
to  prove  it  for  herself. 

By  Word  of  Mouth. 

It  is  hardly  necessary  to  point  out  that 
much  can  be  done  by  the  salesman  him- 
self. If  a  woman  comes  in  to  buy  a 
mop  the  grocer  ought  to  count  those 
minutes  lost  in  which  he  does  not  secure 
an  order  for  some  accessory,  some  polish 
or  powder.  The  average  customer  may 
not  think  she  needs  it.  But  it's  up  to 
you  to  prove  to  her  that  she  does.  Does 
she  want  a  dust  pan,  sell  her  that  and, 
in  addition,  some  furniture  cream.  Does 
she  want  a  broom,  sell  her  a  broom,  but 
don't  let  her  get  away  without  some 
wall-cleanser  or  something  else.  If 
every  customer  who  comes  into  your 
store  goes  out  with  something  more  than 
she  intended  to  buy  when  she  came  in. 
you  are  going  to  get  over  the  effect  of 
the  war,  and  that  mighty  quickly. 

It's  up  to  the  dealer.  They  say  wo- 
men can  talk.  Well,  here's  a  chance  for 
men  to  get  their  own  back.  Talk  house- 
cleaning  judiciously  to  every  woman 
who  comes  into  the  store.  And  if  you 
don't  get  a  good  share  of  the  house- 
cleaning  trade  human  nature— or  rather. 


woman  nature — is  altering.  And  that 
doesn't  seem  feasible.  There  are  some 
things  go  on  for  ever. 


AN  EXCELLENT  TOOL  WINDOW. 

(Continued  from  page  131.) 

to  secure  photographs  of  the  best  win- 
dows obtainable  for  presentation  to 
readers,  and  who  offer  suggestions  and 
cash  prizes  for  the  purpose  of  helping 
along  the  art  of  window  trimming. 

Any  merchant  who  studies  the  value 
of  the  premises  in  which  he  does  busi- 
ness must  realize  the  great  value  of  the 
show  window  if  it  is  properly  used. 
Much  credit  is  due  to  the  many  hard- 
ware clerks  who  are  constantly  striving 
to  make  themselves  better  window  trim- 
mers. Very  often  the  window  trimmer 
thinks  that  his  is  a  thankless  job,  but  he 
should  keep  on  gradually  improving  him- 
self for  a  bigger  job.  where  his  services 
will  be  appreciated.  The  hardware  clerk 
who  keeps  his  mind  in  his  work,  who  is 
courteous  to  customers,  and  who  can 
trim  a  good  window,  need  not  be  out  of 
work. 
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How  Hardware  Goods  Are  Made 

Second  of  a  Series  Showing-  Hozv  Hardware  Goods  are  Made  and  Sold — Representative 
of  Hardware  and  Metal  Pays  a  Visit   to  a  Silver  Plant  and  Describes  the 

Manufacturing  Process  of  Silver-Plate. 


THE  making  of  a  silver  spoon — 
small  enough,  comparatively — en- 
tails something  like  thirty  separ- 
ate processes,  an  infinite  deal  of  pains, 
expert  workmanship — and,  apparently, 
the  patience  of  Job.  No  wonder  silver- 
plate  costs  money!  By  the  courtesy  of 
the  Canadian  William  A.  Rogers  Co., 
Toronto,  Hardware  and  Metal  was  al- 
lowed to  see  the  making  of  the  spoon 
from  the  metal  stage  to  the  finished  pro- 
duct which  sells  in  the  shops,  and  give  a 
description  in  order  that  the  salesman 
who  sells  silver-plated  ware  may  know 
what  he  is  selling,  why  it  costs  so  much 
to  the  purchaser,  and  the  essential  dif- 
ferences and  distinctions  which  influence 
that  price. 

To  begin  with,  it  is  useful  to  know 
how  different  lines  sell  at  different 
grades.  This  depends  to  a  certain  ex- 
tent on  the  metal  used.  All  of  it  is 
nickel,  but  it  may  be  10  per  cent,  or  18 
per  cent,  or  21  per  cent,  nickel.  The 
metal  is  known  as  the  base — an  eighteen 
per  cent,  base,  for  instance.  In  an  18 
per  cent,  base,  there  is  18  per  cent,  of 
nickel;  60  per  cent,  of  copper;  and  22 
per  cent,  of  spelter.  In  21  per  cent, 
base  there  is  21  per  cent,  nickel;  60  per 
cent,  copper;  and  19  per  cent,  spelter. 
In  10  per  cent,  base  there  is  10  per  cent, 
nickel;  60  per  cent,  copper;  and  32  per 
cent.  zinc.  The  10  per  cent,  is  cheapest, 
thus  proving  that  it  is  the  nickel,  the 
amount  of  the  nickel  in  the  base  which 
determines  the  price.  The  copper,  as 
will  be  seen  above,  remains  stationary, 
and  there  is  more  zinc  in  the  cheapest 
metal,  and  least  in  the  dearest. 

The  first  process  is  known  as  blank- 
ing. Twelve  or  fifteen  feet  of  nickel 
silver  is  run  out  through  a  press  and 
over  a  die  which  cuts  out  the  very 
rough  shape  of  what  will  be  two  spoons. 
These  shapes  are,  necessarily,  very 
rough,  and  dovetail  the  one  with  the 
other.  The  dies  used,  of  course,  differ 
according  to  the  size  of  the  spoon  to  be 
cut.  The  two  ends  of  the  block  of 
metal  representing  the  two  bowls  are 
then  rolled  across  the  bowl — or  "cross- 
rolled,"  which  widens  the  bowls. 

The  metal  is  then  taken  to  the  pick- 
ling room,  in  order  to  be  softened.  After 
this,  the  metal  is  half-rolled,  and  later, 
full-rolled,  the  latter  on  a  different 
grade.  These  processes  elongate  the 
metal  to  the  desired  length  of  the 
spoon,    although    the    outlines    are    still 


rough,  and  unshaped.  Simply  the  ap- 
proximate dimensions  are  fixed  by  the 
rolling  processes. 

This  "double  spoon,"  for  we  are  deal- 
ing all  the  time  so  far  with  the  block  of 
metal  containing  the  outlines  of  two 
spoons,  is  taki  n  from  the  grade  rolls  and 
cut  out,  which  is  done  by  placing  the 
metal  between  a  steel  die  and  a  solid 
block  in  a  machine,  which  block  is  jam- 
med down  hard  upon  the  metal.  The 
metal  is  cold,  and  the  cutting  has  made 
the  metal  rough,  and  the  edges  hard,  so 
it  is  softened  up  again. 

It  is  then  placed  in  a  drop  hammer 
machine,  with  a  die  at  the  bottom  and 
a  press  at  the  top,  and  shaped,  the  vari- 
ous curves  being  given  in  this  process. 
This  may  be  said  to  be  the  first  part  of 
the  making  of  a  spoon.  The  spoon  is 
then  shaped;  the  lines  are  fixed;  the 
bowl  and  the  handle  are  all  as  they  will 
be  so  far  as  shape  and  size  are  concerned. 
It  remains  now  to  make  the  article 
beautiful.  So  far,  it  is  merely  useful. 
But  it  lias  no  burnish,  no  gloss  of  any 
sort.  It  is  a  mere  utensil,  and  looks 
pretty  much  like  a  dirty  piece  of  tin. 

The  next  operations  take  really  longer 
in  the  agaxegate  than  the  actual  making 


of  the  article  itself.  The  name  is  stamped 
on  the  handle.  This  is  a  hand  process. 
and  is  done  by  the  pressure  of  a 
stamped  die  upon  the  spoon.  The  next 
process  is  that  of  trimming.  This  is 
done  by  holding  the  spoon — now  one 
only — on  an  emery  belt  which  is  revolv- 
ing all  the  time,  lathe-fashion.  The  fric- 
tion and  the  quick  contact  with  the 
emery  belt  removes  all  rough  edges. 
The  finishing  further  progresses  by  a 
method  of  removing  all  surface  marks — 
any  tiny  scratches  or  discolorations 
which  have  accrued  in  the  early  stages. 
It  is  known  as  sand-buffing.  The  opera- 
tor takes  a  quantity  of  black  sand  and 
chafes  the  spoon  in  the  sand,  till  it  is 
quite  smooth.  This  process  is  a  quick 
one.  The  operator  seems  to  just  give 
one  or  two  rubs,  but  they  must  be  might\r 
hard  ones,  because  the  marks  on  the 
spoon  before  he  does  this  are  many, 
and  after  he  has  finished,  they  are  all 
gone.  But  he  seems  to  throw  a  good 
many  of  them  into  a  basket  at  his  elbow 
during  the  course  of  fifteeen  minutes. 
Then  comes  black  grease  bulling.  This, 
too,  is  a  hand  process.  A  wheel  spins 
round,  covered  by  a  substance  known  as 
triploi,  auainsl    which   the  operator  holds 
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the  spoon.  The  effect  is  to  give  the 
spoon  the  requisite  surface  for  plating, 
which  is  preceded  by  a  washing  in  fine 
soap  suds,  or  a  sort  of  whale  oil.  The 
suds  are  boiling  hot,  and  any  surface 
faults  which  may  not  have  been  remedied 
by  the  buffing  process  are  caught  by 
the  washing  process.  That  may  be  said, 
roughly,  to  complete  the  purifying  pro- 
cess, inasmuch  as  the  word  refers  to  im- 
purities and  faults  of  shape,  and  rough- 
ness and  so  forth.  Later  on,  as  we  shall 
see,  there  is  a  further  purifying  process 
— in  fact  several — but  they  deal  with  the 
adherence,  in  different  stages,  of  vari- 
ous elements  and  acids. 

Learning  Chemistry  Over  Again. 

The  next  stage,  that  of  the  actual  plat- 
ing work  itself,  was  interesting  for  it- 
self, but  doubly  so  because  it  concerned 
itself  with  chemistry.  Once  upon  a  time 
we  knew  that  K.C.L.O.„  was  potassium 
permanganate,  and  that  H.N.O.,  was  nit- 
ric acid.  But  we  had  forgotten  it,  till 
we  re-learnt  it  from  the  operators  the 
other  day. 

The  spoon,  which,  you  will  remember, 
had  been  through  hot  soap  suds  was  now 
put  into  a  very  strong  solution  of  potash. 
This  was  done  by  suspending  several 
rough  spoons  from  a  rod  by  means  of  a 
wire,  over  the  bath  which  contained 
potash  and  immersing  the  spoons.  Its 
purpose  was  to  remove  definitely  and 
finally  all  grease.  Apparently,  silver- 
ware manufacturers  leave  nothing  to 
chance.  They  believe  in  being  thorough. 
This  is  the  second  operation  to  remove 
grease.     The  rod  is  then  removed  bodily 


and  the  spoons  are  immersed  in  cold 
water,  to  rinse  off  any  stains  that  may 
have  been  on  the  spoons  as  a  result  of 
the  potash. 

Back  to  the  Water. 

To  make  doubly  sure  of  this  again,  a 
bath  of  potassium  cyanide  is  used.  It 
counteracts  any  effects  of  the  potash. 
A  cold  water  tank  is  next  used  to  remove 


the  cyanide  stains.  Next  cornea  the 
acid  dip.  The  tank  is  filled  with  a  mix- 
ture of  sulphuric  and  nitric,  and  is  used 
purely  for  cleansing  purposes.  It  takes 
away  anything  that  the  elements  may 
have  left,  and  leaves  a  soft  and  clean 
surface.  Once  more,  the  rod  from  which 
depend  the  spoons  is  taken  out  and  im- 
mersed in  cold  water.  After  every  pro- 
cess, cold  water  is  used.  Always  the 
spoons  are  "washed." 

Then  comes  the  Mercury  Dip.  The 
spoons  are  dipped  into  a  bath  contain- 
ing strong  solution  of  mercury.  This 
prevents  the  metal  spoon  being  left  in 
such  a  state  by  the  reaction  of  the  acids 
that  it  will  oxidize,  and  also  as  an  agent 
in  making  the  silver,  which  comes  later, 
adhere  to  the  metal.  Once  more,  back 
to  the  water.  Lloyd  George  is  always 
talking  "Back  to  the  Land."  With  the 
silverware  manufacturers  it  is  a  case  of 
"Back  to  the  Water." 

Making  Metal  Into  Silver. 
Now  we  come  to  the  actual  plating  it- 
self. The  processes  leading  up  to  it  are 
many,  but  it  is  said  that  not  one  of  them 
could  be  dispensed  with.  The  spoons 
are  dipped  into  a  bath  containing  the 
"strike"  or  "starter,"  a  strong  silver 
solution  which  gives  the  metal  a  quick 
deposit  of  silver.  The  spoons  are  taken 
out  and  placed  into  what  is  called  the 
silver-plating  vat.  The  operator  is  care- 
ful that  each  spoon,  as  it  is  submerged 
in  the  solution,  is  away  from  every  other 
spoon.  The  regulating  electric,  clock  is 
started,  so  that  the  operator  may  know 
just  how  much  silver  is  being  communi- 
(Continued  on  page  149.) 
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Advertising  for  the  Retailer 

How  Canadian  Hardwaremen  are  Making  Use  of  the  Assistance  Offered  Through 
Hardware  and  Metal — Firms  Now  Using  Hardware  and  Metal  Electros 

— Reproductions  of  Advertisements. 


WHEN  the  editor  of  Hardware 
and  Metal  conceived  the  idea 
of  supplying  the  Canadian  re- 
tail hardware  trade  with  hardware  elec- 
tros at  a  reasonable — in  fact,  an  ex- 
tremely low — price,  he  felt  sure  that  the 
new  electro  service  department  would 
prove  popular  with  the  readers  of  this 
paper.  The  hardware  firm  he  was  asso- 
ciated with  prior  to  joining  the  Hard- 
ware and  Metal  staff,  was  the  second 
hardware  firm  in  Canada  to  use  small 
electros,  on  an  extensive  scale,  for  news- 
paper advertising,  and  he  had  a  good  op- 
portunity of  studying  the  value  of  illus- 
trations  in   newspaper   advertisements. 

That  the  readers  of  this  paper  have 
appreciated  the  electro  service  has  been 
clearly  shown  by  the  large  number  of 
orders  received  and  by  the  numbers  of 
letters  from  retailers  expressing  their 
appreciation  of  the  new  service  that 
Canada's  only  hardware  weekly  is  of- 
fering. 

When  the  new  service  was  announced, 
orders  began  to  come  in  and  they  have 
been  coming  regularly  ever  since.  In 
order  to  let  readers  know  that  the 
claims  in  this  respect  are  genuine  a  list 


Housekeepers  Have  Faith  in 
Our  Sale 

— And  Saturday   is  the  but  day — Don't  mi*»   the   bargain* — 
Hundred*  more  in  the  atore  betide*  these 


knife   and   naUs. 
Complete.    <-ct 

Meat     Saws,     (or     kitchen,     fine 
tempered  steel.  CAa 

Special,  each 9Ut 


Self-wringing  with 
heavy  mop  cloth. 
Special,  ea.  40* 
Tailct  Paper,  rolls 
Sale,   5   for 


25c 

Feb-Naptha  Soap,   best     OCa 
for  washing     n,.ir    ...*Ot 

60c 


Double     Rice     Boilei 


Cook  Stove*,   Rfcns  ■»    Camp  Stove*,  Poultry  Netting,  Etc.,  at 
Special  Low  Prices 


G.  HALLIDAY  &  SONS,  LTD. 

743  YATES  STREET  PHOTE  85S 

NEXT    DOOR    TO    GORDONS1.  LTD. 


Advertisement  of  G.  Halliday  &  Sons, 
Vancouver,  B.C.,  with  Hardware  and 
Metal  electros. 


is  published  farther  on  in  this  article. 
of  hardware  firms  that  have  purchased 
electros  from  Hardware  and  Metal.  The 


SPECIAL  SALE 

TO  REDUCE  STOCK  BEFORE  STOCK-TAKING 

Bargain*  Everywhere  Throughout  the  Store 


Nail  Hunmni 


=} 


Mh   Pott'*  Iron* 


Hud  ed  Choppinf  Aim 


I.  f  ](■-..•.    Me,    l  --I    qua) 

"v ..fl 

GuuintmlM  Jtjj   ami  i 


THE  HARDWARESTORE  FOR  REAL  BARGAINS 

H.H.OTT0N&S0N 


FIVE    POINTS 


Advertisement  of  H.  H.  Otton  &  Son, 
Barrie,  Ont.,  with  Hardware  and  Metal 
electros. 

lisl  is  mil  complete  by  any  means.  Only 
a  sufficient  number  of  names  published 
to  show  that  the  sales  of  electros  have 
not  been  confined  to  any  particular  sec- 
tion of  Canada,  but  have  been  made  in 
all  parts  of  Canada  from  coast  to  coast. 
This  is  but  natural  for  Hardware  and 
Metal  circulates  from  coast  to  coast. 

One  of  the  most  recent  orders  was 
from  a  hardware  merchant  in  an  On- 
tario town  of  3,500  population  and  the 
order  was  for  75  electros.  In  this  letter 
the  merchant  stated  "They  are  just 
what  we  have  needed  for  a  long  time." 

It  might  be  interesting  to  readers  to 
know  why  the  new  service  was  institut- 
ed— a  service  not  conducted  by  other 
Canadian  trade  papers — in  fact,  a  de- 
cided departure  from  the  ordinary  run 
of  trade  paper  service. 

For  a  considerable  time  previous  to 
the  advent  of  the  electro  service  the 
editors  of  Hardware  and  Metal  had  not- 
iced an  increasing  interest  among  read- 
ers of  the  paper  in  articles,  which  had 
been  published,  dealing  with  retail  hard- 
ware advertising. 

On  many  occasions  retailers  complain- 
ed about  not  being  able  to  secure  suit- 
able electros  for  use  in  illustrating  their 
newspaper  advertisements,  circulars,  or 
catalogues.  It  was  claimed  that  the  big 
catalogue  houses  doing  huge  mail-order 
businesses  in  Canada  had  electros  to  il- 
lustrate their  advertising  pages  hut 
these  were  unavailable  for  the  retailer, 


and  he  was  therefore  badly  handicap- 
ped. The  lines  of  goods  offered  by  re- 
tail hardwaremen  are  so  different  to  the 
lines  offered  by  merchants  in  other  lines 
of  business,  that  when  the  hardware  ar- 
ticles are  illustrated  they  immediately 
attract   attention. 

Hardware  and  Metal's  electro  ser- 
vice was  therefore  started  to  fill  a  long- 
felt  need  in  Canadian  hardware  circles. 
The  proposition  is  not  a  money-making 
one  for  Hardware  and  Metal.  The  elec- 
tros mounted,  are  supplied  at  fifteen 
cents  each  and  all  who  know  anything 
about  the  cost  of  electros  will  agree 
with  us  that  the  price  is  exceedingly 
low,  much  lower  than  the  prices  by  cut 
syndicates.  During  the  past  few  months 
a  number  of  advertising  suggestions 
have  been  published  and  in  many  cases 
these  suggestions  have  been  used  by  re- 
tail hardwaremen.  During  the  next  few 
months  a  great  many  suggestions  will 
appear  in  this  paper — they  have  been 
asked  for  by  our  readers. 

A  number  of  advertisements,  which 
have  appeared  in  Canadian  newspapers, 
and  in  which  Hardware  and  Metal  elec- 
tros have  been  used  accompany  this  ar- 
ticle. 


Saturday  Savings  SLS&g 


Get  the  Habit  ol  Buying  Youi 

Hardware  Here  Saturday 

and  Save 


PRICES  OK  LETTER  BOXES  COT  FOR  SATURDAYS  SELLING 
THE  TOOL  DEPT  OPPERS  80ME  SPECIALS  WORTH  C0N8TDEBIM0 

BSEESB 


PRICES  CUT  TO  P"CK  BOTTOM  ON  TJTP8E  SHA  VINO  SUPPLIES 


POLISHES  AND  HAND  CLEANERS  REDUCED  FOR  SATURDAY 


WATCH    THE    WINDOWS 


ASHDOWN  S 


Advertisement  of  Ashdown's,  Winni- 
peg, shotving  use  of  Hardware  and  Metal 
electros. 
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Mac's  Christmas  Greeting 
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tium      tar 


Purchase   Your    Xmas 
Gifts  Here 


«&&  IKS 
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ft 
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Sc.ury  ScHBiWinr;   Uo 

MrQ.rl.lnM 

Gifts  for  Men 


i-ciui  in  tun  nn 


I  The  ProgressiveH  J-J,     J.     MLcI  rFi- A  N  I  Hardware  Store 


Advertisement  of  H.  J.  McLean,  Grandview,  Man., 
showing  how  Hardware  and  Metal  electros  have  been 
used. 


A  Partial  List. 
Following  is  a  list   of  a  few  of  the 
firms  that  have  purchased  Hardware  and 
Metal  electros  for  use  in  newspaper  and 


catalogue  advertising: — 

The  J.  H.  Ashdown  Hardware  Co., 
Winnipeg,  Man.;  The  Keewatin  Hard- 
ware Co.,  Keewatin,  Ont. ;  H.  P.  Mor- 
gan, Montreal;  The  Glover-Rice  Co., 
Vancouver,  B.C.;  The  Northern  Hard- 
ware Co.,  Edmonton,  Alta. ;  Woodward 
Department  Stores,  Vancouver,  B.C.; 
Purdom  Hardware  Co.,  London,  Ont.; 
L.  McQuait  &  Son,  Lachute  Mills,  Que.; 
Revilion  Wholesale,  Ltd.,  Edmonton, 
Alta.;  W.  A.  Rankin,  Ottawa;  The  Day 
Hardware  Co.,  Red  Deer,  Alta.;  T.  I. 
Thomson  &  Co.,  Owen  Sound;  Turnbull 
&  Cutcliffee,  Brantford,  Ont.;  H.  H. 
Otton  &  Sons,  Barrie,  Ont.;  A.  N.  Fenn, 
Parry  Sound,  Ont. ;  C.  P.  Moore,  Sydney, 
N.S.;  J.  G.  Hallson,  Kamsack,  Sask.;  W. 
Magladery,  New  Liskeard,  Ont.;  G.  A. 
Govier,  Eyebrow,  Sask.;  Peter  Grouex, 
Megronne,  Sask.;  A.  L.  Shiells,  Kincard- 
ine, Ont.;  Cochrane  &  McKay,  Russell, 
Ont.;  Thos.  Young,  Harriston,  Ont.; 
The  Manitoba  Hardware  Co.,  Man.; 
W.  C.  Auld,  Youngstown;  Drake  Hard- 
ware Co.,  Victoria,  B.C.;  Andrew  Fraser, 
Ogema,  Sask.;  Moose  Mountain  Co., 
Stoughton,  Sask.;  W.  W.  Cooper  Co., 
Swift  Current,  Sask.;  Thos.  Beattie, 
Compton,  Ont.;  H.  C.  Bonathan,  New- 
castle, Ont.;  J.  Butchart,  Plumas,  Man.; 
Wm.  Anderson,  Melville,  Sask.;  A.  A. 
Menely,  Maple  Creek,  Sask.;  M.  E. 
Nixon,  Milton,  Ont.;  Carter  Bros.,  Pic- 
ton,  Ont.;  The  Newton  Advertising 
Agency,  Victoria,  B.C.;  The  Minto 
Packet,  Minto,  Man.;  Paul  &  Ruther- 
ford, Simcoe,  Ont.;  Dakin  Bros.,  Digby, 
N.S.;  A.  E.  Fee,  Killam,  Alta.;  R.  H. 
Bradfield  &  Co.,  Morrisburg,  Ont.;  G. 
McLaren,  Port  Elgin,  Ont.;  Liesimer  & 
Co.,  Mildmay,  Ont. ;  H.  P.  Naylor  &  Co  , 
Melfort,  Sask.;  J.  Henry  &  Son,  Orono, 
Ont.;  J.  D.  Smith,  Richmond,  Que.;  H. 
J.  McLean,  Grandview,  Man.;  E.  Miller, 
Aylmer,  Ont.;  Thos.  Johnson  Co.,  Sum- 
merside,  P.E.I. ;   Smith  &  Shaefer,  Bol- 


ton, Ont. ;  Bernhart  &  Spald- 
ing, Preston,  Ont.;  The  Bax- 
ter Hardware  Co.,  Windsor, 
Ont. ;  Wanless  Hardware 
Co.,  London,  Ont.;  Fenn 
Hardware  Co.,  Gait,  Ont.; 
J.  T.  Smiley,  Woodstock, 
Ont.;  Wm.  Lawrie,  Forest, 
Ont.;  Hunter  &  Casselman, 
Morrisburg,  Ont. 

The  advertisements  accom- 
panying this  article  have  ap- 
peared in  Canadian  news- 
papers, and  although  the 
cuts  shown  are  very  small 
compared  with  the  size  of  the 
original  ads,  they  will  serve 
to  show  how  some  firms  are 
making  use  of  the  electros. 
Ashdown's,  Winnipeg,  in  featuring 
their    "Saturday    Savings    at     the     Bi'< 


Ranges 


Hardware,"  used  electros  to  feature 
kitchen  saws,  rules,  axes,  razors,  razor 
strops,  shaving  brushes  Prices  are 
quoted  on  each  article.  The  advertise- 
ment also  features  many  other  lines. 
The  electros,  in  addition  to  illustrating 
certain  specified  lines,  help  to  give  the 
advertisement  a  distinctly  hardware  ap- 
pearance. 

H.  J.  McLean,  Grandview,  Man. — This 
advertisement  was  used  last  Xmas  to 
feature  Xmis  gift  suggestions.  All  the 
electros  were  supplied  by  Hardware  and 
Metal.  In  this  advertisement  is  used  a 
"Be  Loyal  to  Your  Own  Community" 
cut.  Many  hundreds  of  these  were 
sold  by  Hardware  and  Metal  a  short 
time  ago.  The  advertisement  is  one  that 
would  attract  attention,  although  the  ad. 
would  probably  have  been  more  effective 
if  a  more  detailed  description  had  been 


BIG  REMOVAL  SALE 

GENUINE  BARGAINS 

HAVING  purchased  the  Hardware  business  of  Smith  &  Gaetz 
we  will  move  into  their  premises  about  March  1st.  We 
want  to  move  just  »s  lillle  of  our  stock  as  possible,  and  in 
order  to  accomplish  (his  quickly  we  are  offering  the  most  extra- 
ordinary reductions  sli  through  our  large  and  well  assorted 
stock.  You  will  want  t»  buy  at  the  prices  we  are  offering. 

ALL  RANGES,  STOVES  and  HEATERS  REDUCED 


Exceptional  Values 
in   Sad   Iron   Sets 


Nickel  Plated  Tea 
Kettles 


Lanterns 

K*t„l.<  I  00 


Hoe  IS  A  Bargain 
WRINGERS 


* 


Bread 

Mixers 


Han  died  Axes 


.Wash  Boilers 


Clcmied.  ^IZSIo.  95c 
C^var  Wn«fl>.  3.2Cfoe  236 
All  copper,  re.  5  SO  for  4  15 


Pudding  Dishes 


Regular  25c  toe  15c. 

Double  Boilers 

Blue  eced  Waiie 


Regular  1  2S  for  Mc 
Regular  1.50  fat  I  15 
Regular  1.75  foe  1  35 


Food  Choppers 


Galvanized  Pails 


Regular  35c  fer  25c 

Regular  40c  for  3(lc 

•Lut-W  SOcfo.eUlc 

EitmioaOT.  nrg  75afor  55c 

Egg    Beaters 


Spoons 


Scrub    Brushes 


Mops 


O'Cedar  Mop 


.22  SheUs 


Pocket  Knives 

Al  pricoa  thai  aro   bargain. 


Razors 


Flour  Sifters 


Regular  25c  for  15c 

Wash  Boards 

QLaat.  braie  or  enamel,  regu- 


Scissors 


A 


Horse 
Clippers 


Vises 


Tula  >l,lc  great!)    reduced 


Manure  Forks 


lOpercenl   off 


Meat  Saws 


< 


Braces 

Reg  75c  for  50c 
Reg  I  2S  for  SSc 
Rag  3 .00  for  2-20 


Hack  Saws 


Maydole  Hammers 


Wheelbarrows  4.50 


Wrenches «— WH$ 

15  per  uat  off 


Padlocks 

.egoLr  60c  for  36c 


Hair 
Clippers 


Curry 
Combs 


Plier 

Black  35c;  nickel  pi. 


GREAT  BARGAINS  IN  ALL  STANDARD  LINES  OF  GRANITWARE 


Disston's  Saws 


Grinde 


We  have  arranged  our  stock  so  that  everything  is  marked  in  plain  figure*.  Come 
early  and  secure  some  of  the  bargains.  Mail  orders  will  receive  our  best  attention. 
Cash  must  accompany  order.  These  prices  are  so  low  that  cash  is  necessary. 

Watch   Our   Windows   for   Bargains 

They  will  be  worth  while 


THE  DAY  HARWARE  Co.  £T IS 


Full  page  advertisement  of  the  Day  Hardware  Co.,  Red  Deer,  Alta.,  showing  how 
Hardware  and  Metal   electros  have  been  used. 
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I  BARGAINS  in  HARDWARE  1 

|  at  A.  N.  FENN'S 

g  PriM»  quoted  are  good  for  Ten  Days  Only  and   S 

\£t  subject  to  lines  being  sold  out,                  ^ 


Oneonlv.      Eia;ht,foot    cna 

ing  toboggan,   regular   S3. 

for  S4.00 

Boys  Hardwood         -»■  ■  i—  i ■  i a—  ■  ■  ■  Tbcse    Must 

"Singh,  and  ^^SHIISE      S^ 

Babj  Sleighs  'Hit)1'    'li'     ''lH^  nkared 

Boys'  e-leigha.  regular  75c,  for  '...         65c 

Boys'  Sleigbe.  regular  flOc..  for  70c 

Boys-  Sleigha.  regolar  92  00.  for  ..,  SI. 45 

Baby   Sleighs,  regular    2.90.  far  .  1.50 

fUhy  Bleighe.  regular    S.S.  for 2.50 

Baby   Sleigba.  regular   4.76,  for.  3.75 

Baby  sleigee,  regular  4.2&.  for...  3.25 

Baby  Slaigba,  regular  7.50,  for 5.90 

Good    Quality    All    Steel    Curry     Combs 

with  Mane  Comb  on  back. 
BegotaraOc  for 15c 

Toogsten  Lamps 

PuM  wire  drawn 

lamps 

art.  110  volts  Shaft     Bells 
i  sale  arice  .    40o  Open    Bells 

i  40  watt.  110  volte.  Back     B'lls 

[[sale  price    .  45c  Body    Bells 

Lt,  110  rolta.  All    on    sale    at    one  quarter  off. 
tale  price..     5 0c  regular    prices 

.  We  have  a  good  assortment  of  Flasb 

Lights,  also  eitra  batteries  for  same. 

Special  prices  for  ten  days. 

Steel  Came  Traps.  Tvilb  Chain 
We  have  nil  »,«.. 

We  also  handle  Brat  Traps. 

Special     prices    Inr     ten    days. 

Call  in  and  see  the   goods.      We   arc   always   pleased    to   show 

goods  and  quote   prices.      If  we  have   not   what    you  want  in 

stock  we  will  get  it  for  you 

HARDWARE       j\.    N.     FENN        FUWTURE 


Advertisement  of  A.  N.  Fenn,  Parry 
Sound,  showing  use  made  of  Hardware 
and  Metal  electros. 

given   of   the   goods    featured.     This   ml 
was  6  col.  wide  and  10  inches  dee)). 
The   Day    Hardware    Co.,    Red    Deer. 

Alta.  This  advertisement  occupied  full 
page  space  in  a  Red  Deer,  Alta.,  news- 
paper, featuring  a  removal  sale.  Thirty- 
five  electros  were  used  to  illustrate  goods 
offered  in  the  special  sale.  This  adver- 
tisement is  well  set  up,  and  although  a 
more  complete  description  of  some  of  the 
articles  would  probably  have  been  an  im- 
provement, the  advertisement  is  one  that 
should  attract  and  hold  attention,  and 
have  the  effect  of  causing  many  people 
to  visit  the  Day  Hardware  Co. 

Miller's  Hardware,  Aylmer,  Ont.,  in 
an  advertisement,  single  col.  wide  by 
9!/2  in.  deep,  features  food-choppers, 
cobblers'  outfits,  aioves  and  mitts,  axes, 
curry-combs,  tea-kettles  and  wringers. 
The  ad  is  one  that  would  stand  out 
among  the  ads  in  the  paper  but  it  could 
have  been  improved  by  giving  a  more 
complete  description  of  the  goods  ad- 
vertised. For  instance,  in  the  case  of 
the   cobblers'    outfit,   readers   of   the   ad 


would  be  interested  to  know  just  what 
composed  the  65  cent  set,  which  in  all 
probability  included  3  lasts,  a  stand, 
hammer,  shoe  knife,  3  boxes  of  tacks, 
awls  and  handles,  together  with  direc- 
tions for  half-soling.  Tt  could  have  also 
been  said  that  the  purchaser  of  the  set 
could  do  a  great  deal  of  repair  work 
with  the  outfit  and  thus  save  consider- 
able money. 

G.  Halliday  &  Sons,  Ltd-,  Vancouver, 
B.C.,  used  electros  in  their  advertise- 
ments to  feature  a  special  sale.  The  ad 
here  shown  was  2  col.  wide  and  8  inches 
deep,  and  the  goods  shown  were  largely 
those  in  which  the  housekeeper  is  inter- 
ested. Several  lines  of  household  goods 
are  shown  and  brief  descriptions  are 
»iven  of  some  of  the  articles  offered  for 
sale. 

H.  H.  Otton  &  Sons,  Barrie,  Ont.,  used 
electros  in  their  ad  to  feature  a  special 
sale  conducted  before  stock-taking.  This 
advertisement  was  3  col.  wide  and  7 
inches  deep. 

A.  N.  Fenn,  Parry  Sound,  Ont.,  used 
electros  to  illustrate  goods  shown 
in  an  advertisement  featuring  a 
ten-days  sale.  Prices  are  quoted  on 
nearly  all  the  articles  featured 
and  this  is  an  important  feature 
that  should  nut  he  overlooked.  This 
advertisement  would  have  looked  better 
with  fewer  rules  and  a  more  uniform  ar- 
rangement of  the  cuts.  A  thin  line  bor- 
der would  also  have  improved  the  ap- 
pearance of  the  ad. 

When  a  merchant  uses  electros  in  his 
advertisements  and  advertises  certain 
lines  of  goods  at  stated  prices,  it  is  very 
important  that  all  the  clerks  in  the  store 
should  he  thoroughly  acquainted  witli 
the  nature  of  the  ad.  and  he  able  to  wait 
on  customers  promptly  when  they  ask 
for  an  advertised  article. 

The  writer  recently  visited  the  hard- 
ware section  in  a  large  department  store 
and  asked  to  see  an  article  which  had 
been  advertised  as  a  special.  I  was  sur- 
prised to  find  that  the  clerk  who  waited 
on  me  did  not  know  that  the  article  had 
been  advertised,  and  he  had  to  consult 
another  clerk.  This,  of  course,  is  an  ex- 
ceptional case,  hut  it  shows  how  careful 
employers  should  be  to  see  that  clerks 
are  thoroughly  posted  regarding  any 
goods  featured  in  newspaper  advertise- 
ments. 

One  merchant,  who  uses  considerable 
space  in  the  newspapers  featuring  spe- 
cial Saturday  bargains  in  the  Friday 
papers,  gets  the  printer  to  pull  up  a 
sufficient  number  of  advance  proofs  so 
that  each  clerk  gets  one.  Extra  proofs 
are  also  displayed  in  various  parts  of 
the  store,  so  that  customers  in  the  store 
who  may  not  have  happened  to  notice 
the  ad.  in  the  newspaper  will  have  it 
drawn  to  their  attention  in  the  store. 

Another  merchant,  who  each  week  ad- 


AT 

MILLER'S 
Hardware 


Ask  to  see   the 
EaBy  Cleaned 

Food    Chopper 

Price  $1.50 


Save    Money 

and  bu  ■•  a 

Cobbler's 
Outfit 

Price  65c. 


Gloves 
&  Mitts 

for  boys 
and  men 

Hand- 
led Axes 

$1.00  to  1.60 


Curry 

Combs 

Brushes 


Nickle 

Plated 

Tea 

Kettle 

Price 

$1    to  $3  25 


See  our 

Easy  Run- 
ning 

Wringer 

Prioe  $3  50 

to  $4  50 


Advertisement,  Miller's  Hardware, 
Aylmer,  Ont.,  showing  how  Hardware 
and  Metal  electros  have  been  used. 

vertises  "Saturday  Savings"  in  the  Fri- 
day papers,  arranges  to  have  one  of  the 
display  windows  dressed  every  Saturday 
with  the  advertised  lines.  A  liberal  sup- 
ply  of  each   line  is  shown   and   a   neat 
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price  card  accompanies  each  article  giv- 
ing the  price  in  plain  figures. 

In  the  same  window  a  proof  of  the  ad. 
appears,  fastened  to  the  plate-glass 
front  with  stickers.  Every  Saturday, 
and  especially  Saturday  nights,  many 
people  call  around  to  have  a  look  at  the 
•'Saturday  Savings"  window  display. 
This  merchant  links  up  his  window  with 
his  newspaper  advertisement. 

The  merchants  who  are  making  the 
greatest  successes  in  their  advertising 
to-day  are  those  who  are  persistently  at 
it,  and  not  those  who  advertise  spas- 
modically. Think  for  a  moment  of  the 
huge  mail  order  concerns  and  depart- 
ment stores,  and  also  many  of  our  most 
successful  retail  hardwaremen.  There 
is  only  one  explanation  of  their  growth, 
and  it  is  explained  by  the  fact  that  day 
after  day,  week  after  week,  month  after 
month,  and  year  after  year,  they  have 
kept  on  and  keep  on  seeking  business. 
They  are  not  waiting  for  business  to 
come  to  them — they  seek  it.  Some  men 
say:  "Oh,  but  look  how  cheaply  these 
big  firms  can  buy."  Quite  true,  they 
may  buy  some  lines  at  close  prices,  but 
if  they  had  not  kept  on  advertising  and 
seeking  business  in  every  community, 
from  every  sort  of  people,  their  sales 
and  their  institutions  would  not  be  as 
large  as  they  are  to-day. 

Many    of    these    big    firms,    especially 


mail  order  houses,  have  only  one  method 
of  getting  business:  advertising — and 
only  one  kind  of  advertising. 

They  have  no  trading  stamp  schemes; 
they  do  not  give  away  pianos  or  stoves, 
or  conduct  popular  lady  voting  competi- 
tions, etc.  Straight  merchandising  ad- 
vertisements are  their  only  means  of  se- 
curing business — and  after  all,  can  you 
think  of  sounder  or  more  sane  and  busi- 
ness-like method  of  building  up  a  per- 
manent connection  with  your  customers*. 

So  long  as  a  merchant  refuses  to  ad- 
mit the  value  to  himself  of  persistent, 
consistent  and  continuous  merchandis- 
ing advertisements — just  so  long  will  his 
more  aggressive  competitors  take  busi- 
ness away  from  him.  Advertising  never 
was  and  never  will  be  a  game.  It  is  an 
industry — an  industry  here  to  stay. 

-@— 

KEEPING    THE    BUSINESS    FLAG 

FLYING. 

By  "Bypasser"  in  the  Ironmonger. 

At  the  recent  dinner  of  the  Sales  Man- 
agers'  Association,  a  number  of  mem- 
bers told  how  they  had  kept  the  business 
flag  flying  since  the  commencement  of 
tlie  war.  Generally  speaking,  the  me- 
thods consisted  in  avoiding  as  far  a» 
possible  any  reduction  in  the  wages  or 
numbers  of  the  staffs  of  the  firms  in 
question,  and  the  promoting  of  a  feeling 


of  optimism.  While  in  some  directions 
business  had  declined,  in  others  it  had 
increased,  and  several  speakers  were 
able  to  report  an  increased  turnover.  An 
announcement  was  also  made  in  connec- 
tion with  the  "Never  Forget  League." 
About  a  dozen  of  those  present  wore  a 
little  bit  of  purple  ribbon,  whicli  indi- 
cated a  decision  on  the  part  of  the  wear- 
er never  to  forget  the  men  who  had 
nobly  responded  to  the  call  of  their 
country,  and  to  see  that  when  they  came 
home  again  work  should  be  waiting  for 
them.  Several  hundred  people,  it  was 
said,  had  joined  the  League,  and  30,000 
copies  had  been  distributed  of  a  leaflet 
setting  forth  its  objects.  It  is  no  more 
than  just  that  those  who  are  making- 
money  during  the  war  should  not  forget 
those  whose  devotion  enables  them  to  do 
so;  but  why  all  this  fuss?  Why  should 
these  diners,  arrayed  in  purple  ribbons 
and  fine  linen,  pat  themselves  on  the 
back  for  doing  what,  in  common 
decency,  they  are  bound  to  do?  I 
strongly  deprecate  this  purple-ribbon 
business.  It  implies  a  general  standard 
of  ethics  among  business  men  which  I, 
for  one,  am  loath  to  credit. 


There  is  often  enough  time  spent  in 
looking  for  an  easy  way  to  do  a  thing  to 
get  it  all  done  in  the  more  obvious  way. 


SPRING  NEEDS  ON  THE  FARM 

This  is  the  year  farmers  are  looking  forward  to  their  biggest  year's 
business.  Now  is  the  time  to  see  that  the  little  things  are  right  and 
save  loss  and  worry  later.  These  few  suggestions  indicate  the  completeness 
of  our  stock.     No  need  to  order  out  of  town.     We  save  you  money. 

BROWN'S  BIG  HARDWARE  STORE     watson 


PHONE  17 


Pails  for  all  Purposes 

Milk  pails,  Sap  pails, 
pails  of  granite,  gal- 
vanized iron,  wood, 
paper — we  have  them 
in  all  sizes  and  all 
materials,  at  prices 
ranging  from  .  .c 
to   ..c. 


Strong    Garden 
Rakes 

Extra  strong  Gar- 
den Rakes  —  useful 
for  cleaning  up 
spring  rubbish  and 
for  work  in  the  garden  later.  Handles 
are  best  selected  hardwood  and  strongly 
fastened  to  rake.  In  two  widths,  at 
. . .    and    . . . 


Winter    is    Nearly 
Over 

and  the  steady  coal 
fires  will  no  longer 
be  needed.  You 
will  need  a  good 
axe  to  split  the 
summer's  wood,  as 
well  as  for  odd 
jobs.     Complete,    . . 


On   the  Job   Karly 

is  what  counts  i  n 
spring  and  summer. 
This  reliable  alarm 
clock  will  quickly  pay 
for  itself.  It  will  call 
all  the  farm  help  on 
time  every  morning. 
Can  be  regulated  to 
ring  steady  or  "on  and 
off."     Price   ... 


Wheelbarrows — Removable    Sides. 

Strong,  easy  running,  painted  green   ... 


Don't  Hunt   for  a  Wrench 

Have  one  on  every  implement  where  it 
might  be  needed..  We  have  them  for 
all  purposes  and  in  all  widths  and 
shapes.  A  little  investment  in  this 
direction  may  save  a  big  loss  in  time 
or   breakage. 


A    Set    of    Chisels 

42  only  sets  of  chisels,  each  put  up  in 
neat  wooden  box;  contains  three  of  the 
most  useful  sizes  of  chisels,  half-inch, 
three-quarter  inch  and  one  and  a  quar- 
ter inch ;  best  quality,  with  leather- 
tipped,   selected   ivory    handles,    ... 


Don't    Putter 

With    an    Old 

Hammer 

Get  one  of  these  thoroughly  reliable 
claw  hammers — the  kind  that  serves 
every  purpose.  Best  of  steel  and 
handles.  A  limited  stock  offered  at 
. . .   each. 


Manure    Forks — Four   or   Five   Tines 

A  broken  fork  means  waste  time  and 
effort.  Good  manure  forks  will  cause 
every  man  to  do  his  best  work.  Ours 
are  specially  tested  steel  with  polished 
handles.  Their  strength  is  remarkable. 
Four  tines,   . . .  ;  five  tines,    . . . 


An    advertising    suggestion    for    retail  hardware  merchants  showing  how  electros  may  be  used.   Prices  can  be  inserted 
by  the  merchant.    The  electros  can  be  purchased  at  15  cents  each  by  writing  to  Hardware  and  Metal  electro  depart- 
ment, 143,153  University  Ave.,  Toronto. 
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Leaving  the  Beaten  Path 

Instances  Showing  How  Retail  Hardwaremen  are  Leaving   the   Beaten  Path  to  Get 

Business — Going  After  War  Office  Orders — Story  of  a  Square 

Roast  Pan — Joke  on  a  Traveller. 

By  C.  M.  Meyers. 


IF  ever  hardwaremen  were  called  up- 
on to  use  their  wits,  and  to  get  out 
and  rustle  for  business,  it  is  now. 
These  are  days  when  a  man  cannot  sit 
down  and  wait  for  business.  I  was  read- 
ing the  other  day  about  a  merchant  who 
bought  a  carload  of  eggs  and  placed  them 
in  his  window  for  sale  at  a  price  two 
cents  below  the  market.  He  lost  about 
sixteen  dollars  on  the  deal,  but  at  least 
one  of  the  customers  who  came  in  to  buy 
eggs  spent  a  good  many  dollars  on  hard- 
ware. Strenuous  measures  are  required 
to-day. 

That  started  me  thinking  of  the 
measures  put.  into  force  by  certain  city 
merchants  I  have  met  since  the  war — 
not  country  merchants.  They  are  better 
off  if  they  have  farmers  in  the  com- 
munity. Tt's  the  man  in  the  city  who 
requires  to  get  away  from  the  beaten 
track. 

Putting  on  Locks. 

Did  you  ever  advertise  a  No.  90  dead 
lock  in  your  local  paper?  Yes,  at  least, 
you've  advertised  locks.  But  did  you 
ever  advertise  that  you  would  put  them 
on  as  well?  Perhaps  not.  Some  people 
don't  take  so  much  notice  of  ads.  for 
look-  nowadays,  but  they  do  when  the 
hardwareman  offers  to  put  the  lock  on. 

So  when  I  saw  ads  of  this  nature  for 
both  locks  and  door  checks,  I  went  down 
to  see  the  merchant.  No,  he  didn't  put 
locks  on  for  nothing.  For  every  one  put 
on,  a  dollar  was  charged,  whether  the 
lock  cost  $5  or  60c.  But  the  customer 
never  knew  what  he  was  paying  for  the 
putting   on. 

You  see,  the  merchant  had  a  builders' 
hardware  inspector  who  was  not  too 
busy,  and  putting  these  locks  on  kept 
him  employed.  When  the  average  per- 
son buys  a  lock,  about  the  first  thing  he 
thinks  of  is  where  he  can  get  a  carpenter 
to  put  it  on  for  him. 

This  merchant  would  never  have 
thought  of  putting  locks  on  if  times  had 
not  been  hard,  but  it  lias  brought  so 
much  business  in,  he's  going  to  keep  it 
up  when  the  war  is  over,  and  if  he  gets 
real  g-ood  and  busy,  he  will  hire  a  car- 
penter, who  is  a  good  customer,  to  do 
the  work. 

War  Office  Orders. 

Many  machine  shops  would  be  closed 
down  now  if  their  owners  had  not  had 


sufficient  gumption  to  start  making  shells 
for  the  Imperial  Government.  Even  a 
manufacturer  of  bedding  has  installed 
machinery  and  started  in  to  make  shrap- 
nel. Are  hardwaremen  taking  every  ad- 
vantage of  this  war? 

When  the  transports  were  leaving 
Montreal  for  England  there  were  thous- 
ands of  horses  to  be  carried.  Each  stall 
had  a  wooden  bar  behind  the  horse,  and 
something  was  required  to  keep  that  bar 
in  place.  A  hardwareman  heard  of  this, 
and  offered  to  supply  something  to  fill 
the  bill.  He  was  given  the  order  for  be- 
tween two  and  three  thousand  staples, 
and  the  same  number  of  cotter  pins,  to 
each  of  which  was  attached  a  nine-inch 
length  of  chain.  In  war  times  there  are 
bovs    in    hardware    stores    who    are    not 


rushed,  and  it  just  kept  them  employed 
cutting  these  chains.  Every  little  helps 
as  the  knot  said,  and,  (tell  it  not  in  Ot- 
tawa), this  hardwareman  made  a  profit 
of  300  per  cent,  on  this  little  job.  You've 
got  to  get  away  from  the  beaten  path  in 
these  war  times. 

Another  War  Order. 

Now  I  know  a  merchant  who  learned 
that  the  military  caps  required  for  the 
second  contingent  were  not  complete — 
they  required  a  piece  of  wire  in  the 
crown,  and  a  brace  for  the  front.  He 
could  fix  them  if  they'd  give  him  the 
job.  He  had  the  brace  made  from  brass 
plates.  The  wire  was  cut  in  his  own, 
workshop,  and  paper  fasteners  for  at- 
taching- the  brace  to  the  wire  he  secured 


"A  merchant  bought  a  carload  of  eggs  and  placed  them  on  sale  at  a  price  two 
4  cents  below   the  market." 
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from  a  local  stationer.  A  little  job  like 
this  (there  were  10,000  required)  helps 
out  somewhat  when  the  tinshop  is  run- 
ning on  short  time. 

Re-finishing  Hardware. 

Is  there  any  department  in  your  store 
which  is  slack,  but  which  inig'ht  be  busy 
if  something  was  started  off  the  regular 
routine?  There  is  a  certain  store  which 
has  a  polishing  and  plating  department. 
Now  this  is  very  profitable  work  when 
much  building  is  going  on  and  builders' 
hardware  is  in  demand.  The  proprietor 
told  me  the  other  day  that  he  intended 
having  a  newspaper  ad.  drawn  up,  off- 
ering to  take  hardware  off  houses  and 
re-finish  it  as  though  it  were  new.  That 
should  appeal  in  times  like  this.  It  is 
something  the  average  merchant  would 
not  think  about  if  he  were  really  busy. 
I  tell  you,  it  takes  hard  times  like  these 
to  show  the  ingenuity  that  some  hard- 
waremen  possess. 

Another  man  sells  steel  lockers,  but 
lias  never  featured  them  to  any  extent. 
He's  going  to  start  in  to  educate  the 
business  houses  on  how  to  improve  the 
appearance  of  their  offices  and  stores 
by  installing  lockers  for  their  employees. 
Must  spend  more  time  on  specialties 
these  days.  A  man  might  buy  a  patent 
mouse  trap  or  potato  peeler,  whereas 
it  is  no  use  him  buying  builders'  hard- 
ware if  he  is  not  building. 

A  Square  Roast  Pan. 

Sometimes  when  hardwaremen  think 
hard,  they  conceive  things  which  might 
make  money  if  only  they  could  he  pat- 
ented. I  am  thinking  of  a  certain  man 
in  a  certain  town  (can't  mention  names) 
who  noticed  that  nobody  seemed  to  he 
making  roast  pans  for  gas  stoves.  He 
had  inquiries  for  them,  but  he  seemed 
unable  to  get  them.  Consequently  his 
customers  took  oblong-shaped  ones. 

One  day  he  decided  that  here  was 
something  wanted  badly,  so  he  asked  a 
sheet  metal  manufacturer  to  make  one 
or  two  to  order,  and  from  that  time  on 
he  was  able  to  satisfy  his  customers  who 
used  gas  stoves,  in  the  matter  of  square 
roast  pans. 

One  day  a  man  walked  into  his  store 
and  said:  "I've  been  told  you  carry 
square  roast  pans  that  will  fit  gas  stoves. 
Now  I've  searched  hardware  stores  from 
one  end  of  the  town  to  the  other,  and 
have  been  unable  to  get  one." 

The  hardwareman  takes  a  fit  eveiw 
time  he  tells  this  story,  for  the  man 
is  a  traveler  for  the  firm  who  makes 
these  pans. 


ed.  A  concern  known  as  the  Canadian 
Travelscrip  Company  has  been  organized 
to  promote  a  scheme  which  it  is  stated 
has  for  its  purpose  the  bringing  into  the 
city  of  more  people  and  therefore  the  in- 
creasing of  the  business  of  the  merch- 
ants who  are  in  it. 

A  synopsis  of  the  project  is  given 
herewith : — 

"The  Canadian  Travelscrip  Company 
is  a  Vancouver  firm,  backed  by  Vancouv- 
er capital.  The  company  has  its  head 
office  at  Suite  601,  Northwest  Trust 
Building  on  Richards  street,  and  will 
operate  throughout  the  entire  Dominion, 
but  will  first  inaugurate  its  service  here 
and  in  other  cities  in  British  Columbia. 

"Travelscrip  is  a  form  of  coupon 
siiven  by  certain  merchants  to  their  cus- 
tomers on  the  basis  of  one  mile  of  travel 
for  every  dollar  spent  with  them  in 
trade.  It  is  issued  in  two  denominations, 
representing-  purchases  of  twenty-five 
rents  and  one  dollar,  consequently  any 
purchase  of  twenty-five  cents  or  upward 
at  a  Travelscrip  store  entitles  the  cus- 
tomer to  Travelscrip.  This  is  then  re- 
deemed by  the  Canadian  Travelscrip 
Company  at  its  head  office  or  any  of  its 
branches  in  passenger  transportation  by 
railroad  or  steamship  over  any  line  in 
the  world. 

"Special  arrangements  have  also  been 
made  by  which  Travelscrip  is  redeemed 
in  street  car  tickets  over  any  city  line 
of  the  B.  C.  Electric  at  the  rate  of  25 
full-fare  street  ear  tickets  for  every 
fifty  miles  of  Travelscrip  presented  at 
the  offices  of  the  Canadian  Travelscrip 
Company. 

"The  merchants  who  are  distributing 
Travelscrip  give  it  to  their  patrons  free 
in  recognition  for  money  spent  with 
them  in  trade,  and  already,  it  is  stated, 
people  of  Vancouver  are  insisting  on  get- 
ting it  from  the  stores  where  they  do 
their  buying. 

"All  steamship  and  railway  tickets  is- 
sued for  Travelscrip  call  for  transpor- 
tation on  first-class  trains  and  boats 
anywhere  where  regular  lines  of  travel 
are  operated. 

"Transportation  will  also  be  supplied 
in  lieu  of  Travelscrip  over  the  New 
Westminster  and  other  tramlines  of  the 
B.C.  Electric  in  this  province." 


COUPONS     THAT     PAY     RAILWAY 
FARES. 

Vancouver,  B.C. — A  novel  proposi- 
tion has  been  launched  here  in  which 
the      retail      merchants      are      interest- 


It  is  all  very  well  for  the  clerk  to  look 

forward  to  the  time  when  he  will  be  his 

own  boss,  but  he  will  find  there  will  never 

be  a  time  when  he  can  do  just  what  he 

wants  to. 

*     *     » 

It  is  profitable  for  a  clerk  to  make  a 
special  study  of  any  kind  of  store  work 
that  appeals  to  him  particularly.  To 
know  one  thing  well  is  to  succeed  along 
that  one  line  at  least. 


HOW  HARDWARE   GOODS  ARE 
MADE. 

(Continued  from  page  143.) 

cated  by  (he  "anode"  to  the  "cathode" 
i.e.,  the  depending  spoons.  The  cathode 
absorbs  the  silver  from  the  anode  by 
means  of  a  current  passing  through 
cables.  As  it  passes,  the  cyanide  solu- 
tion forms  cyanide  of  silver  which  is 
carried  to  the  cathode,  and,  the  circuit 
being  completed,  there  stays.  The 
spoon  is  then  lifted  out.  It  is  now  sil- 
ver-plated. By  all  those  various  pro- 
cesses, it  is  worth  several  times  what  it 
was  worth  an  hour  or  two  ago. 

The  bath  of  cold  water  is  resumed. 
And,  afterwards,  the  silver  is  put  into  a 
bath  (if  hot  water  to  dry  it.  Then  the 
spoons  arc  hung  up  to  dry. 

The  Finished  Spoon. 

But  they  are  not  finished  articles  yet. 
When  they  come  out  of  the  washing- 
after  the  plating,  the  spoons  have  a  sort 
of  white  scum  adhering  to  them.  By  a 
process  known  as  "scratch-brushing," 
this  is  removed  until  the  spoon  is  ready 
for  the  burnisher.  Burnishing  in  its  first 
form,  is  done  by  a  hardened  steel  tool 
which  inflicts  a  very  high  polish.  A 
finishing  process  is  resorted  to  by  which 
any  scratches  which  the  burnisher  may 
be  responsible  for  are  removed.  A  sub- 
stance known  as  hard  rouge  is  used  in 
this  connection.  The  blue-white  finish, 
which  is  the  last  process  of  all,  is  ef- 
fected by  means  of  a  cotton  wheel,  which 
colors  up  the  plate  to  a  supreme  point 
of  brightness. 

It  is  interesting,  and  it  is  part  of  the 
purpose  of  this  article,  to  acquaint  the 
hardware  clerk  with  the  reason  for  the 
difference  in  price  between  one  grade  of 
silver  and  another.  Take  the  spoon 
whose  making  we  have  been  watching, 
for  instance.  Partially,  its  price  de- 
pends upon  the  base  metal  which  is  used 
as  explained  in  the  beginning  of  this 
article. 

Then,  of  course,  there  is  a  difference 
in  the  amount  of  silver.  It  might  be 
twenty-five  pennyweights  to  the  gross, 
or  fifty  pennyweights  according  to  the 
manufacturer.  Some  use  one  weight; 
some  another.  Obviously  the  more  silver 
used,  the  higher  will  be  the  price. 

As  far  as  sterling  silver  is  concerned, 
it  obviously  depends  upon  weight,  be- 
cause all  sterling  silver  is  the  same  metal. 
It  is  a  metal  nine  hundred  and  twenty- 
five  parts  out  of  the  thousand  of  which  are 
925 

pure   silver ;   or  .     The  reason  why 

1000 
one  manufacturer  can  get  more  for  his 
goods  than  another  is  not  that  there  are 
two  differing  sorts  of  sterling.  There 
are  not.  But  the  manufacturer  whose 
price  is  higher  has  or  should  have  an 
actually  heavier-weighted  article  to  sell. 
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Builders  Hardware  Salesmen 

Must  Have  Something  of  Art,  Architecture,  Locksmithing,  as  Well  as  Diplomacy  to 
Succeed  —  Sidelights  on  a  S even-Year-Old  Hardware  Business. 

Based  on  an  interview  with  John  A.  Durand,  proprietor  of  the  Dura  nd  Hardware  Co.,  Montreal. 


)HN  A.  DURAND,  Montreal,  has 
built  up  a  substantial  hardware  busi- 
ness, but  if  he  had  a  chance  to  begin 
all  over  again  lie  would  choose  some 
other  business.  He  says  that  if  he  had 
put  the  same  energy  into  any  other  line 
he  would  have  been  a  richer  man  to-day. 
His  business  consists  of  builders'  hard- 
ware, tools,  housefurnishings  and  paints. 

As  a  boy  of  fourteen  lie  started  behind 
the  counter,  earning  live  dollars  a  month. 
What  he  knows  about  builders'  hard- 
ware he  attributes  to  a  friendly  old  ar- 
chitect, who  used  to  take  him  to  his 
rooms,  pull  out  a  plan,  and  order  his 
hardware.  Young  Durand  grasped  the 
opportunity  to  learn  all  he  coidd  from 
his  older  friend,  and  if  every  hardware 
clerk  counted  an  architect  among  his 
friends  there  would  be  some  better  build- 
ers' hardware  clerks  in  the  market. 

John  A.  Durand  continued  to  acquire 


all  the  knowledge  lie  could  about  hard- 
ware, and  finally  became  manager  for 
the  James  Walker  Hardware  Co.,  who 
supply  a  considerable  portion  of  the 
builders  in  the  city.  He  held  that  posi- 
tion for  some  years. 

Mr.  Durand 's  next  move  was  to  start 
in  business  on  his  own  account  and  he 
opened  a  small  establishment  on  St. 
James  St.  near  Inspector  St.  He  did 
his  own  canvassing  and  started  out  with 
samples  and  unlimited  perseverance.  He 
tackled  the  contractors  of  the  suburbs 
of  the  city  in  the  building  stage  then, 
and  these  he  impressed  with  bis  thor- 
ough knowledge  of  the  business. 

It  is  seven  years  since  the  Durand 
Hardware  Co.  opened  its  doors. 

During  his  career  Mr.  Durand  has 
learned  two  things  which  have  an  im- 
portant bearing  on  business — to  employ 
men  who  are  experts  at  the  business,  and 


secondly  to  keep  on  the  right  side  of 
workmen  on  a  job. 

A  contractor  came  into  the  store  re- 
cently with  a  door  knob,  complain ing 
that  the  spindle  was  too  short.  Investi- 
gation showed  that  the  carpenter  had 
cut  it.  Why?  Because  he  thought  it  too 
long.  If  anybody  had  suggested  that  he 
did  not  understand  his  business  he  would 
have  blamed  the  company's  hardware. 
Enemies  of  this  kind  are  avoided  by  Mr. 
Durand. 

Workmen  are  handled  with  gloves. 
Mr.  Durand 's  hardware  salesmen  keep  a 
watch  on  buildings  where  their  line  is  be- 
ing installed,  and  try  tactfully  to  offer 
advice.  How  many  carpenters  make 
mistakes  when  they  try  to  put  a  door 
check  into  place? 

"That  is  the  easiest  thing  in  'the 
world,"   they    say. 

Says  the  bardwareman :  '"1  know  you 


View  showing  builders'  hardware  samples  in  the  hardware  store  of  J.  A.  Durand,   Montreal. 
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View  in  the  contract  figuring  department     and  stock-room  in  the  hardware   store 

of  J.  A.  Bur  and,  Montreal. 


can  put  it  into  place,  but  with  my  ex- 
perience I  know  something'  about  dis- 
tances, and  can  offer  a  little  advice." 

Besides  knowing-  his  business,  the  man 
handling  builders'  supplies  requires  to 
be  somewhat  of  a  diplomat  as  well. 

Architects,  Mr.  Durand  says,  as  a  rule, 
detest  the  very  sight  of  a  hardware 
store.  Selecting  builders'  hardware  is 
to  them  a  nightmare.  They  spend  three 
or  four  hours  in  a  store  examining 
samples,  which  to  them  is  pure  waste 
of  time,  and  is  irksome.  The  man  who 
can  show  them  the  correct  hardware  for 
the  building  they  are  designing  and  re- 
lieve them  of  some  of  this  worry,  is  the 
man  they  are  going  to  trade  with.   ^ 

Builders'  hardware  has  undergone 
several  transitions  in  the  last  years.  In 
former  days  doors  required  so  many  lock 
sets,  hinges,  etc.,  the  windows  so  many 
pieces,  and  so  on ;  and  it  was  more  a 
rule  of  thumb.  Orders  were  placed, 
prices  were  usually  all  right,  and  every- 
thing went  smoothly  with  little  worry. 
To-day  the  man  who  can  suit  a  propri- 
etor with  hardware  for  a  new  building 
must  have  taste,  and  be  able  to  suit 
the  hardware  to  conditions.  Modern 
buildings  are  demanding  such  intricate 
lock-sets  to-day,  a  man  must  have  his 
wits  about  him  to  make  a  sale.  He  must 
be  more  than  a  hardwareman ;  and,  must 
have  something  of  art,  architecture,  and 
locksmithing  in  his  makeup. 

Art  has  been  carried  right  into  the 
hardware  store,  for  the  Durand  Hard- 
ware Co.  employs  an  artist  to  supply 
their  hand-painted  door  knobs.  When 
houses  are  being  erected,  there  is  usu- 
ally a  color  scheme  for  each  room.  The 
lady  of  the  house  selects  her  wall-paper, 
her  mantels  and  furniture,  and  the  day 
is  here  when  her  door  knobs  and  key 
plates  must  correspond.     Durand 's  sup- 


ply this  service,  and  among  their  samples 
are  some  very  dainty  works  of  art. 

© 

RAILROAD  DEVELOPMENT. 

Prom   The   American    Metal   Market. 

The  talk  about  the  railroads  not  de- 
veloping as  fast  as  they  should  has  con- 
tinued to  this  date.  It  is  a  favorite 
pastime  of  many  daily  newspaper  edi- 
torial writers  to  write  a  half  column  or 
a  column,  saying  nothing  particularly 
new,  but  arranging  the  words  in  new  or- 
der, all  in  properly  ponderous  style. 

There  is  too  much  "post  hoc,  propter 
ergo  hoc ' '  in  these  arguments.  It  is  a 
remarkable  coincidence,  of  course,  that 
the  year  of  greatest  increase  in  railroad 
mileage  and  the  year  in  which  the  orig- 
inal Interstate  Commerce  Act  was  passed 
are  one  and  the  same  year — 1887 — but  a 
little  scrutiny  shows  that  the  very  co- 
incidence robs  the  parallel  of  any  signi- 
ficance, for  the  simple  reason  that  for 
many  years  the  Interstate  Commerce 
Commission  was  not  seriously  regarded. 
Why  did  not  railroad  building  reach  its 
climax  at  somewhere  near  the  time  when 
the  commission  became  a  real  force? 

There  is  altogether  too  much  disposi- 
tion to  throw  the  credit  or  blame  for 
conditions  upon  the  existence  or  non- 
existence of  laws.  Material  things  have 
more  to  do,  and  laws  less  to  do,  with 
the  course  of  human  affairs  than  the 
facile  editorial  writers  usually  assume. 
As  touching  the  steam  railroads,  why 
not  consider,  along  with  the  Interstate 
Commerce  Commission,  the  development 
of  the  electric  trolley  system  and  the 
motor  car?  If  the  editors  wanted  to 
argue  along  that  line,  they  have  the  fact 
all  ready  for  them,  that  the  first  electric 
trolley  line  and  the  Interstate  Commerce 
Commission  came  into  being  at  just 
about  the  same  time,  while  the  motor  car 


was  just  beginning  to  make  rapid  strides 
when  the  Elkins-Mann  Act  was  passed. 
These,  however,  seem  to  be  much  less  at- 
tractive subjects. 

It  would  be  a  much  more  cogent  ar- 
gument than  dissertations  on  the  Inter- 
state Commerce  Commission  to  have 
some  material  facts  indicating  that  rail- 
road development  has  lately  been  pro- 
ceeding too  slowly.  For  instance,  a 
freight  car  shortage  now  and  then,  in- 
stead of  a  continued  surplus  of  cars,  for 
a  freight  car  shortage  means  a  great  deal 
more  than  that  there  are  not  enough 
cars,  if  it  ever  means  that  at  all,  since 
the  freight  ears  move  only  an  average  of 
about  24  miles  a  day.  It  may  mean  a 
shortage  of  locomotives,  but  what  it 
probably  would  mean  above  all  would  be 
a  lack  of  terminal  facilities,  of  yard  and 
siding  track,  and  of  second  track,  for 
only  10  per  cent,  of  the  railroad  mileage 
of  the  country  is  now  double  track. 

Another  instance  would  be  that  of  in- 
accessible areas  of  the  country  demand- 
ing railroad  facilities,  so  that  they  could 
reach  the  markets.  Instead  of  the  Inter- 
state Commerce  Commission  being  talked 
about,  let  us  have  a  few  specific  in- 
stances of  this  sort  cited.  There  may 
be  many  such;  let  the  public  hear  about 
them.  Much  of  the  discussion  nowadays 
is  about  railroad  valuation,  which  the 
commission  says  is  needed  and  which 
the  railroads  and  many  others  say  is  a 
needless  expense.  As  to  a  new  line,  this 
issue  does  not  exist,  for  the  Interstate 
Commerce  Commission  more  than  seven 
years  ago  prescribed  uniform  accounting- 
rules.  If  a  new  road  were  built  it  would 
have  to  conform  to  these  rules,  and  the 
commission  could  not  possibly  claim  that 
it  needed  to  be  valued  by  inspection,  as 
its  books  would  show  everything.  If  the 
commission  should  claim  otherwise  it 
would  be  entirely  discredited.  The  new  ' 
road  would  have  every  opportunity  to 
charge  just,  fair  and  reasonable  rates  to 
give  it  a  fair  return  upon  its  actual  in- 
vestment. 


J.  Laing,  of  Laing  &  Morden,  Laird, 
Sask.,  was  in  Winnipeg  during  bonspiel. 
He  did  more  business  than  curling. 
Among  the  other  Western  hardwaremen 
who  were  in  Winnipeg  during  the  week — 
some  of  them  curling  and  some  of  them 
merely  taking  advantage  of  the  cheap 
rate  to  visit  the  Winnipeg  business 
houses — were  Ross  Rollins ,  of  Rollins 
Bros.,  Nakomis,  Sask. ;  Sidney  Smart,  of 
Melfort,  Sask.;  J.  Klotz,  of  the  A  to  Z 
Supply  Co.,  Allan,  Sask.;  C.  Hoshal,  of 
Hoshal,  Carmichael  &  Co.,  Weyburn. 
Sask. ;  Howard  Bolton,  of  Bolton  & 
Hartley.  Kelliher,  Sask.;  Mr.  Peters,  of 
Peters  &  Janzen,  Waldeck,  Sask.;  and 
J  .T  .Funk,  of  J.  Funk  &  Co..  Herbert, 
Sask. 
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White  Was  Absolutely  Wrong 

A  Merchant  in  Business  for   Twenty-Five  Years  Told  His  Successor  That  Women 
Would  Not  Buy  in  Hardware  Stores  —  What  Has  Happened 
in  the  New  Department  in  Seven  Years. 

By  Thos.  E.  Hunt. 


NOT  many  years  ago,  and  within 
the  memory  of  many  retail 
hardware  merchants,  it  was 
rather  out  of  the  hardware  man's  line  to 
solicit  trade  from  women.  I  know  of 
one  hardware  merchant  who  has  located 
in  a  fair-sized  city,  and  had  been  in 
business  for  twenty-five  years.  He  had 
been  able  to  do  a  fair  share  of  business 
in  pushing  the  lines  usually  looked  upon 
as  hardware  stajjles,  including  building- 
hardware  and  materials,  tools,  and  some 
lines  of  cutlery,  etc.  I  think  I  would  be 
safe  in  saying  that  less  than  five  per 
cent,  of  his  sales  were  made  to  women. 
About  ten  years  ago  this  merchant  be- 
gan to  feel  the  effects  of  changing  con- 
ditions— any  hardware  man  who  keeps 
in  touch  with  trade  currents  knows  that 
business  conditions  to-day  are  alto- 
gether different  to  what  they  were  ten 
or  fifteen  years  ago.  This  merchant — 
let  us  call  him  Mr.  White — his  name  if 
mentioned  would  be  recognized  by  many 
of  the  older  men  in  the  trade,  began  to 
feel  the  effects  of  the  inroads  of  large 
firms  that  sell  to  the  consumer.  Certain 
outside  firms  catering  to  the  contractors 
began  to  secure  a  good  share  of  the 
building  trade  of  the  city.  A  5-10-15- 
cent  syndicate  opened  a  large  store  in 
the  city,  and  began  to  secure  much  of 
the  business  in  small  shelf  hardware. 
The  mail  order  houses  began  to  make 
themselves  felt  in  no  small  way,  and  by 
"the  way  their  influence  in  some  com- 
munities has  been  growing  at  an  alarm- 
ing rate  ever  since.  Mr.  White  had  al- 
ways had  a  big  trade  in  linseed  oil,  white 
lead,  dry  paints,  etc.,  and  when  it  came 
down  to  handling  ready-mixed  paints  he 
was  apathetic.  He  could  not  pull  himself 
away  from  the  old  method.  The  result 
was  he  found  his  sales  of  lead  and  oil 
falling  off  considerably,  due  largely  to 
the  fact  that  a  couple  of  painters,  a 
druggist  and  two  other  hardware  firms 
were  pushing  the  sale  of  ready-mixed 
paints.  Mr.  Wbite  felt  that  he  was  los- 
ing control  of  his  business — trade  was 
slipping  away,  and  he  became  cranky 
and  in  a  way  unobliging.  He  felt  that 
people  should  continue  to  patronize  him 
because  he  had  been  in  the  community 
for  twenty-five  years,  but  he  had  the 
wrong  viewpoint.  The  merchant  who 
does  not  keep  up-to-date  and  keep 
abreast  of  the  times  is  bound  to  lose 
trade. 


Mr.  White  decided  to  sell  out  ,and  al- 
ter a  lapse  of  a  year  he  sold  out  to  a 
young  man  who  had  been  working  at  the 
hardware  trade  for  a  number  of  years, 
and  who  had  secured  sufficient  capital  to 
go  into  business. 

The  new  man — we  will  call  him  Mr. 
Johnson — started  to  rearrange  stock, 
and  he  found  that  a  great  many  lines  of 
the  goods  were  becoming  shop-worn  and 
out  of  date.  Some  of  these  lines  were 
sacrificed,  and  others  scrapped  in  order 
to  clean  the  stock  and  make  room  for 
up-to-date  goods.  After  three  years' 
hard  work,  Johnson  had  built  up  a  nice 
connection,  and  was  doing  a  very  good 
volume  of  business.  He  won  back  a 
.great  deal  of  the  trade  that  White  had 
lost,  and  was  gradually  adding  many 
new  customers.  Johnson  felt,  however, 
that  his  store  was  still  a  man's  store, 
and  he  was  missing  a  good  volume  of 
trade  to  other  firms,  both  in  and  out  of 
the  city.  Said  Johnson  to  himself:  "If 
I  can  continue  to  build  up  the  men's 
trade  in  the  builders'  hardware,  paint 
and  tool  departments,  and  in  addition 
add  some  lines  to  interest  the  women 
and  make  my  store  a  store  for  both  men 
and  women,  I  think  I  will  be  making- 
rapid  progress  towards  the  road  to  suc- 
cess." He  decided  to  gradually  work 
his  way  into  the  household  goods  lines, 
and  felt  sure  that  he  could  in  time  win  a 
great  deal  of  the  women's  trade,  despite 


the  fact  that  White,  his  predecessor,  had 
told  him  that  he  Had  been  in  business 
for  twenty-five  years  and  knew  that  you 
couldn't  get  the  women  to  patronize  a 
hardware   store. 

Johnson  had  read  in  his  trade  paper 
of  a  number  of  hardware  merchants  who 
were  successfully  conducting  household 
goods  departments,  in  which  ladies  were 
directly  interested.  He  figured  that  in 
his  case  as  in  those  described  in  the 
trade  paper  the  store  must  be  stocked 
with  things  the  women  are  interested  in 
or  need  in  their  households.  "If,"  said 
Johnson,  "I  have  an  up-to-date  stock  of 
house-furnishings,  including  kitchen 
utensils  and  specialties,  tin  and  enamel- 
ware,  wire  goods,  aluminumware,  food 
choppers,  pots  and  pans,  woodenware, 
such  as  spoons,  mixing  bowls,  clothes 
dryers,  wash  tubs,  wringers,  washing 
machines,  carpet  sweepers  and  beaters, 
ice  cream  freezers,  window  screens,  and 
many  other  lines  the  housewife  is  in- 
terested in;  if  1  make  features  of  these 
lines  in  my  store  windows,  in  my  adver- 
tising; with  circulars  showing  illustra- 
tions and  prices  of  the  goods,  giving 
demonstrations,  making  good  use  of 
booklets  and  all  descriptive  matter;  if  I 
offer  special  bargains  from  time  to  time ; 
if  I  advertise,  treat  customers  courteous- 
ly, and  carry  up-to-date  goods,  I  cannot 
see  how  I  can  make  a  failure  of  the  new 
department. ' ' 


White  said  that  he  had  been  in  business  for  twenty-five  years  and  he  knew 
that  you  couldn't  get  women  to  patronize  a  hardware  store. 
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In  the  kitchen  of  the  average  home  many  articles  which  come  under  the 
heading  of  "Household  Hardware"  arc  needed. 


The  order  for  the  new  department 
amounted  to  $200,  and  Johnson  was  to 
some  extent  guided  in  buying  by  what  lie 
had  seen  in  the  kitchen  of  his  own  home. 
Here  he  found  wire  strainers,  mixers, 
tin,  aluminumware  and  enamelware 
utensils,  pudding  pans  and  many  other 
items  which  are  found  in  the  average 
home,  but  which  up  to  that  time  had  not 
been  sold  at  Johnson's  hardware. 

The  new  department  was  started  seven 
years  ago,  when  the  women's  trade  in 
the  store  was  less  than  5  per  cent.  To- 
day the  women's  trade  in  this  store  is 
nearly  35  per  cent.,  and  is  still  growing. 
The  house-furnishing  department  has 
been  enlarged  several  times  during  the 
seven  years,  and  now  includes  electrical 
goods,  such  as  toasters,  irons,  coffee  per- 
colators, nickel-plated  wares  and  many 
lines  such  as  are  carried  in  the  house- 
hold goods  department  of  the  city  de- 
partment stores. 

Not  only  are  the  women  big  buyers  in 
the  household  goods  department,  but 
Johnson  has  found  that  they  are  big 
buyers  of  cutlery,  paints,  polishes,  tools 
for  use  around  the  home,  and  number- 
less other  lines.  Had  Johnson  taken 
White's  advice  and  followed  the  old  me- 
thods, the  chances  are  he  would  not  have 
the  big  business  he  has  to-day.  The  re- 
tail hardwareman  is  the  logical  mer- 
chandiser of  the  majority  of  household 
lines.     When  talking  with  the  writer  a 


few  days  ago  .Johnson  remarked:  "It  is 
funny  how  travelers  get  on  to  the  out- 
lets for  household  goods.  When  I  took 
over  White's  business  a  traveler  with  a 
household  specialty  line  was  a  rarity.  I 
hardly  knew  that  such  men  existed.  I 
can  account  for  this  because  I  did  not 
carry  household  goods,  but  now  hardly  a 
day  passes  but  what  I  pick  up  some  new 
line.  I  also  get  in  touch  with  many  new 
lines  through  the  advertising  pages  in 
my  trade  paper." 

At  some  future  date  I  hope  to  tell  the 
readers  of  Hardware  and  Metal  about 
some  of  the  selling  stunts  put  on  by 
Johnson.  These  will  be  given  before 
long. 

In  conclusion,  I  want  to  say  that  I 
have  visited  hundreds  of  hardware  and 
department  stores,  and  have  been  in 
close  touch  with  house-furnishing  de- 
partments. There  is  nothing  magical 
about  getting-  the  women's  trade.  A  good 
stock  and  common  sense  in  your  selling 
and  advertising  methods  are  your  main 
requisites.  The  shop  should  be  clean, 
with  clean  counters,  clean  windows,  and 
clean  floors. 

Women  appreciate  polite,  efficient 
treatment  from  clerks,  and  the  freedom 
and  courtesies  of  the  store  without  obli- 
gation or  importunity  to  buy.  They  like 
new.  bright  stock,  arranged  so  that  it  can 
be  seen.  If  you  advertise  properly  and 
have    a    sood    assortment    of   house-fur- 


nishings displayed  attractively  on  the 
shelving,  on  tables,  or  open  stands,  kept 
(lean,  and  the  exhibit  frequently 
changed.  If  you  offer  goods  at  reason- 
able prices,  with  an  occasional  "leader" 
or  special  properly  advertised;  if  you 
arrange  attractive  window  displays  and 
look  after  each  customer,  I  cannot  see 
why  you  cannot  do  the  same  as  Mr. 
Johnson. 

© 

SALESMANSHIP— EVERYBODY '  S 
OCCUPATION. 

(Continued  from  page  136.) 

ness  about  the  show  window.  It  should 
be  dusted  daily,  and  by  all  means  the 
glass  should  be  kept  clean. 

Another  item  of  importance  is  to 
allow  no  fixture  to  hang  in  the  show- 
room without  shades.  It  portrays  care- 
lessness in  the  first  place,  and  a  fixture 
shown  in  this  manner  will  rarely,  if  ever, 
appeal  to  a  customer.  Shun  high  colors 
in  making  your  display.  It  may  be  well 
to  show  one  or  two  fixtures  trimmed 
with  highly-colored  glass,  merely  for  a 
contrast,  but  to  show  a  quantity  in  that 
manner  I  should  call  poor  judgment,  for 
a  refined  person  abhors  nothing  more 
than  an  exuberant  display  of  high  colors. 
This  statement  naturally  applies  to  the 
average  locality,  and  there  are  excep- 
tions to  all  rules. 

Lastly,  I  recommend  the  use  of  com- 
mon sense.  Every  man  should  know  best 
just  how  to  cope  with  his  own  situation^ 
and  if  each  and  every  individual  would 
develop  his  A-R-E-A,  I  am  sure  he 
would  have  sufficient  common  sense  to 
cope  with  mostly  any  situation.  . 

@ 

THE  CUSTOMERS  WE  SERVE. 

(Continued  from  page  134.) 

paints  and  many  other  lines  of  hard- 
ware— No.  I  don't  think  you  would  re- 
fuse. You  would  send  another  rake  the 
same  as  I  did.  hut  look  at  the  loss  of 
time. 

These  are  only  two  instances  of  many 
I  could  bring  up,  but  they  will  serve  to 
show  in  a  small  way  the  manner  in  which 
the  retailer  is  inconvenienced  over  what 
may  seem  like  a  trifling  matter  to  the 
manufacturer  or  jobber. 

It  is  quite  true  that  I  will  have  the 
goods  replaced,  but  I  have  lost  more 
time  than  the  goods  are  worth — and  re- 
member, cases  of  this  kind  occur  quite 
frequently,  and  I  am'  sure  every  retail 
hardwareman  has  the  same  kind  of  thing 
to   contend  with. 

So.  Mr.  Manufacturer,  try  and  help  us 
by  sending  carefully-inspected  goods. 
You  cannot  blame  the  retailer  for  be- 
coming peeved  at  times  when  he  has 
many  customers  of  the  kind  here  men- 
tioned, to  contend  with. 
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The  New  Secretary  of  O.R.H.&S.D.A. 

Secretary  Macpherson  is  a  Retail  Hard-war eman  With  32  Years'  Experience — Active 
in  His  Home  Town — Plans  Under  Way  for  Enlarging  the  Scope  of  the  As- 
sociation— Will  Hold  Contest. 


WP.  MACPHKRSON,  Prescott, 
Ont.,  who  succeeds  Weston 
Wrigley  as  .secretary  of  the 
Ontario  Retail  Hardware  and  Stove 
Dealers'  Association,  has  been  asso- 
ciated with  the  Canadian  retail  hard- 
ware trade  for  over  thirty-two  years. 
For  seventeen  years  Mr.  Macpherson 
was  associated  with  N.  Williard  & 
Co.,  Prescott,  Ont.,  and  in  the  year 
1900  started  in  business  for  himself. 
During  his  32  years'  business  experience 
Mr.  Macpherson  has  encountered  most 
of  the  problems  which  confront  the  re- 
tailer, and  being  a  practical  hardware- 
man  he  is  particularly  well  fitted  for  the 
new  duties  which  he  has  assumed.  Mr. 
Macpherson  has  already  under  way  a 
number  of  plans  which,  when  put  into 
effect,  will  undoubtedly  prove  very  bene- 
cial  to  members  of  the  retail  association. 
Mr.  Macpherson  has  been  an  active 
worker  in  the  association,  has  worked 
his  way  up  through  the  various  offices, 
and  occupied  the  president's  chair  dur- 
ing the  past  year. 


W.  F.  MACPHERSON, 

Prescott,  Secretary,  Ontario  Retail  Hard- 
ware and  Stove  Dealers'  Association. 


A  likeness  from  a  recent  photo  of  Mr. 
Macpherson  is  shown  herewith,  also  a 
partial  view  of  the  interior  of  his  store. 
It  will  be  noted  that  the  store  is  excep- 
tionally neat,  and  it  is  quite  evident  that 
the  proprietor  is  a  firm  believer  in  hav- 
ing goods  well  displayed. 

In  his  home  town  Mr.  Macpherson  is 
an  active  member  of  the  Board  of  Trade, 
and  is  also  secretary  of  the  Fair  Board. 
He  is  also  a  musician  of  note,  and  has 
been  choir  leader  in  the  Presbyterian 
Church  choir  in  Prescott  for  a  number 
of  years. 

The  officers  of  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Associa- 
tion expect  that  this  will  be  the  most 
successful  year  in  the  history  of  the 
association.  The  question  of  affiliation 
with  the  R.M.A.  has  been  settled,  and  is 
now  out  of  the  way.  It  is  expected  that 
a  large  number  of  travelers  will  enroll 
as  associate  members  of  the  association. 
The  contest  that  the  officers  of  the  asso- 
ciation intend  to  start  on  April  1  for  the 
(Continpued  on  page  161.) 
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Advertising-Peculiar  and  Otherwise 

Words,  Efficiency,  Service  and  Proposition    Overworked  —  Simplicity  in  Advertising 
Signs — Avoid  Waste  in  Advertising — What  Legitimate  Trade 

Papers  Have  Accomplished. 

Written  for  Hardware  and  Metal  by  William  H.  Evans,  Montreal. 


SOME  advertisers  ransack  their 
brains  for  trite  expressions  and 
phraseology  and  the  dictionaries 
for  jingling  words  to  frame  their  an- 
nouncements, when  simple  terms  are,  in 
a  vast  majority  of  eases,  far  more  effec- 
tive. The  words  Efficiency,  Service  and 
Proposition  have  been  copied  and  re- 
copied  until,  like  an  overworked  mutton 
chop,  they  have  been  done  to  death. 

There  is  a  sign  prominently  displayed 
by  a  French-Canadian  tinsmith  and 
manufacturer  of  dairy  supplies  on  Notre 
Dame  Street,  Montreal,  which  is  the 
acme  of  simplicity: 


HERE  SHE  GET  BEST  CAN 
FOR  THE  MILK  MAN. 


Upon  another  street  it  was  announced 
in  the  window  of  a  butcher  shop: 


HORSE  FOR  SALE 
CHEVAL  A  VENDRE 


A  French  reservist  passing  through 
the  city,  having  in  mind  the  succulent 
4 ' filets"  and  tasty  "ragout"  served  in 
Paris,  called  to  say  he  would  like  "two 
pounds  of  ze  'bif-steck'  a  la  cheval 
(horse)."  The  butcher  politely  explain- 
ed that  "Maud  S.,"  the  mare  which  was 
advertised,  was  not  sold  in  sections,  but 
only  as  a  Going  Concern! 

Frequently  signs  are  misunderstood. 
For  instance,  a  hardware  firm  this  spring 
is  giving  prominence  to  garden  tools, 
mentioning  "Hose  in  25-feet  lengths." 
"Dear  me,"  says  Mrs.  Malaprop,  "what 
a  terrible  length  for  a  stocking. 

In  Toronto,  near  the  St.  Lawrence 
Market,  a  lay  figure  or  "dummy"  clad 
in  a  suit  of  clothes  "adorned"  the  door- 
step labelled 


A    FEARFUL    CUT 
$10.00 


BEST  BRUSSELS 

50c  PER  YARD 

CAN'T  BE  BEAT! 


Around  the  railway  station  at  Savan- 
nah, Georgia,  there  are  a  number  of  eat- 
ing houses  known  as  "joints"  to  the  in- 


WILLIAM  H.  EVANS, 

Formerly'  Advertising  Manager  Canada 

Paint  Co. 

itiated.  They  blazon  forth  such  in- 
vitations as  "Open  Night  and  Day," 
"Meals  at  all  Hours,"  "We  Never 
Sleep,"  etc.,  etc.  A  "Chink,"  not  to  be 
outdone,  painted  upon  his  shingle: 


WEE  WAKEE 
ALL  A  TIMEE ! 


Farther   down  King   Street   a  roll   of 
carpet  was  shown  bearing  the  legend : 


An  advertisement  which  brought  in  at 
least  one  customer  emanated  from  a 
well-known  North  of  Toronto  hardware 
shop:  "Light-weight  Chopping  Axes." 
A  burly  farmer  called  to  say  he  would 
take  one  of  "Them  there  axes — give  me 
a  light-weight,  because  my  wife  is  sick," 
he  explained.    The  reader  must  draw  his 


own  inference  as  to  the  actual  user  of 
the  axe. 

To  show  that  advertisements  may  be 
just  as  good,  and  sometimes  better  if 
brief,  there  is  the  story  of  a  fishmonger 
in  Oxford,  England,  who  announced 
boldly : 


VERY 

FINE 
FISH 

FRESH 

FOR  SALE  HERE 

The  cynical  college  Dons,  advocating 
brevity  and  delighting  in  criticism,  came 
along  and  lopped  off  each  unnecessary 
word,  until  the  main  "factotum"  only 
remained,  viz.: 


The  injunction,  "Don't  go  farther 
and  fare  worse,"  once  frequently  used, 
is  now,  fortunately,  rarely  promulgated 
in  advertising,  but  that  hackneyed  and 
grievous  blunder,  "Look  at  our  articles 
before  Buying  Elsewhere"  bobs  up  oc- 
casionally. 

Some  signs  give  food  for  thought.  This 
one  from  Argyle  Street,  Glasgow : 
"Dress  Suits,  Ball  Dresses,  Jewelry, 
Artificial  Teeth,  Bought,  Sold  or  Ex- 
changed. ' ' 

In  New  York  it  is  decidedly  embar- 
rassing to  be  hailed  by  a  "Jerseyite" 
from  Weehawken  and  asked  if  that  sign 
meant  a  Swimming  Bath? 


POOL  ROOM 


Beware  of  waste  in  advertising.  Good, 
judicious  announcements,  displayed  with 
discretion,  are  educative  and  beneficial 
to  the  entire  community,  bringing  busi- 
ness in. "Flush  Times  and  Skimp."  The 
legitimate  trade  journals  have  by  their 
enterprise  certainly,  in  no  small  measure, 
assisted  in  placing  the  advertising  field 
upon  a  very  high  plane. 
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LESSON  3. 


CLAIMS  have  been  made,  from  time 
to  time,  by  many  writers  that  to 
be  a  successful  card-writer  one 
must  have  great  speed.  This  view  holds 
perfectly  good  when  the  card-writer  is 
the  employee  of  a  large  departmental 
store,  and  is  expected  to  turn  out  hun- 
dreds of  cards  daily.  But  there  are  many 
writers  in  small  stores  who  work  card- 
writing  in  conjunction  with  other  store 
work,  and  would  not  average  more  than 
twenty  or  thirty  cards  a  day,  and  in  a 
great  many  cases  not  much  more  than 
that  in  a  week.  With  a  small  amount  of 
work  like  this  it  would  take  years  of 
practice  to  develop  any  great  degree  of 
speed. 

Then,  again,  I  hardly  think  that  speed 
is  a  great  factor  in  the  small  store.  In 
iny  opinion,  it  is  the  last  thing  for  the 
learner  at   least  to  consider.       Get   the 


This  is  the  third  of  a  series  of 
articles  on  "Cardivriting  Made 
Easy,"  prepared  for  the  readers  of 
Hardware  and  Metal  by  R.  T.  D. 
Edwards.  By  the  many  letters  re- 
ceived by  Hardware  and  Metal  ask- 
ing for  information  regarding  the 
source  of  supply  for  card-writing 
materials  it  is  quite  evident  that  a 
[Trent  many  retail  hardware  sales- 
men are  following  this  course  close- 
ly and  have  taken  up  the  art  of 
card-writing  as  a  direct  result  of 
the  commencement  of  this  new 
series  in  this  paper. 


main  theory  first:  how  to  handle  the 
tools  and  the  proper  formations,  and  the 
speed  will  develop  in  due  time. 


The  lesson  this  month  is  a  continua- 
tion of  the  one  given  one  month  ago.  The 
chart  shows  the  lower  case  Roman  alpha- 
bet to  match  the  upper  case  shown  in 
chart  2  of  last  month.  This  is  the  last 
of  the  pen  outline  work  that  I  will  be 
demonstrating  for  some  time  at  least,  as 
lesson  No.  4  will  bring  us  into  brush 
work.  But  before  any  brush  lettering  is 
attempted,  I  want  all  of  you  who  are 
following  these  lessons  to  perfect  your- 
selves in  the  pen  outline  lettering,  and  if 
you  do  this  and  keep  practising  faith- 
fully there  is  no  reason  at  all  why  you 
cannot  take  upon  yourselves  the  respon- 
sibility of  writing  cards  for  any  small 
store.  The  best  practice  that  anyone  can 
have  is  on  cards  that  are  going  to  ap- 
pear before  the  public — that  is,  when 
yon  put  your  best  foot  forward.  This 
method    enn    be   used   for  making:  show- 
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Supplies 


1. 


Suggestion  for  Show  Card. 


cards   while   you    are    mastering    brush 
work  in  future  lessons. 

In  order  to  start  practice  work  for  the 
chart  in  this  lesson  it  must  be  ruled  dif- 
ferently from  the  previous  ones.  The 
others  required  only  the  upper  and  lower 


Suggestion  for  Show  Card. 

guide  lines,  but  this  needs  two  addi- 
tional ones — one  above  and  one  below 
the  main  lines,  so  as  to  serve  as  guides 
for  those  letters  that  extend  above  and 
below  these  lines,  such  as  the  "B," 
"J,"  etc. 

Note  the  five  lines  at  the  beginning  of 


pointed  pen  nib,  using  a  good  black  car- 
bon ink,  not  necessarily  waterproof,  but 
jet  black  and  not  thin  so  as  to  show  up 
grey.  When  the  pen  is  new,  the  ink  may 
not  flow  properly,  but  a  little  use  will 
soon  bring  it  into  working  order. 

Begin  practice  as  shown  in  Figure  I. 
This  is  the  first  exercise  shown  on  the 
chart.  Every  exercise  and  letter  should 
be  practised  many  times  in  the  same 
manner. 

Right  Through  the  Alphabet. 

The  upper  part  of  the  "A"  should 
not  project  to  the  left  quite  as  far  as 
does  the  lower  loop.  Parallel  lines  com- 
posed in  the  formation  of  so  many  let- 
ters should  be  practised  often,  as  in  the 
"B."  "C"  is  entirely  composed  of 
curved  lines.  The  lower  point  should  be 
directly  over  the  beginning  of  the  letter. 
The  loop  of  the  "D"  possesses  the  same 
curve  lines  as  the  previous  letter. 

The  "E"  also  shows  strong  relations 
to  the  formation  of  the  (C."  The  long 
lines  of  the  "F"  must  be  curved  before 
coming  in  contact  with  the  upper  guide 
line. 

Letter  of  Many  Curves. 

"G,"  the  letter  of  many  curves, 
should  be  made  until  every  stroke  is 
perfected.  The  previous  exercise  you 
will  find  beneficial. 

The  curved  lines  of  the  "H"  must  be 
graceful.    Practise  them  often. 

The  dot  over  the  "I"  must  be  directly 
above  the  main  body  of  the  letter.      The 
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same  applies  to  the  "J."  The  tail  of 
the  latter  should  reach  lower  guide  line. 

The  lower  right-hand  spur  of  the  "K" 
should  extend  slightly  more  to  the  right 
than  does  the  one  above  it. 

All  vertical  lines  should  be  at  right 
angles  to  the  guide  lines.  Care  should  be 
taken  not  to  let  them  have  the  slightest 
slant. 

Note  the  letter  "L."  All  the  upright 
strokes  of  the  "M"  and  "N"  should  be 
of  equal  distance  apart.  The  lower 
right-hand  spurs  are  only  used  on  the 
right  side  of  the  letter. 

Take  great  care  in  the  forming  of  the 
"0"  so  as  to  get  both  sides  balanced 


Razor 
Strops 

Various 
Prices.- 


Suggestion  for  Show  Card. 

evenly.  The  "P"  and  "0"  both  should 
extend  down  to  the  lower  guide  line. 
Practise  well  the  curved  lines  of  these 
two  letters. 

(Continued  on  page  159.) 


the  chart.  These  show  the  proper  spac- 
ing to  rule  for  practice  or  actual  card 
work.  Fig.  No.  2  gives  a  good  illustra- 
tion of  how  to  rule  the  lines  so  as  to  get 
all  letters  in  proportion.  Note  the  meas- 
urement of  distance  between  them. 
Heavy  Blunt  Nib. 
As  in  the  previous  two  lessons,  this 
work   is   all   done    with    a   heavy   blunt- 
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CANNAKg 


6y  /f^Z^D.^o  w/t/?0£ 


using  illustrations 
from  last  weeks 
hardware  $  Metal 


i 


SINCE  the  publication  of  last  year's 
spring  number  of  Hardware  and 
Metal,  many  new  features  have  been 
introduced  in  the  editorial  columns. 
These  have  been  in  accordance  with  the 
policy  of  the  editorial  department  to 
keep  abreast  of  the  times,  and  to  al- 
Avays  introduce  any  new  features  that 
nil!  be  of  interest  to,  and  benefit  the 
readers  of  Hardware  and  Metal.  On  the 
two  preceding'  pages  is  shown  the  third 
of  a  new  series  |of  articles  by  R.  T.  D. 
Edwards  on  show  card  writing.  This 
feature  was  started  two  months  ago,  and 
to-day  there  are  many  hardware  clerks 
who  are  studying  the  art  of  show 'card 
writing. 

The  department  on  this  page,  "Show 
Cards  That  You  Can  Make.  Using  Illus- 
tration from  last  week's  Hardware  and 
Metal,"  has  also  been  running  for  about 
three  months,  and  is  filling  a  long-felt 
want. 

There  are  many  hardwaremen  and 
hardware  clerks  who  realize  the  value 
of  attractive  show  cards  in  the  windows 


"laylor~Ffrrbes 


The  Star 


Lawn 


The  Empress 


The  Acianac" 


i. 


The  illustrations  used  in  -preparing  the 
above  card  appeared  in  the  advertisement 
of  the  Taylor-Forbes  Co.  on  page  11  of 
the  March  6  issue  of  Hardware  and 
Metal. 


and  in  the  store,  but  previous  to  the  in- 
troduction of  this  service  many  of  them 
had  found  it  hard  to  draw  or  secure  il- 
lustrations for  the  show  cards. 


Ml 


o/?  fool 

wor/A 

inspection 


LLER5  FALLS 

EXTENSION 
BIT  HOLDER  No  6 


Step  Inside 


ana{ 


asA' losee  /£ 


Tlie  illvstration  used  in  preparing  the 
above  show  card  appeared  in  the  advert- 
isement of  Millers  Falls  Co.  on  page  10  of 
the  March  6  issue  of  Hardware  and  Metal. 

This  difficulty  has  been  overcome  by 
using  illustrations  which  have  appeared 
in  the  advertisements  in  Hardware  and 
Metal. 

Tn  every  issue  of  this  paper  you  will 
find  in  the  advertising  pages  a  large  num- 
ber of  very  attractively  gotten-up  adver- 
tisements. Some  of  the  advertisements 
can  be  used  just  as  they  appear  in  the 


paper,  while  others,  by  making  slight 
changes  can  be  transformed  into  attrac- 
tive show  or  window  cards. 

Four  show  card  suggestions  are  shown 
in  this  article,  and  the  illustrations  used 
appeared  in  advertisements  in  the  March 
6  issue  of  Hardware  and  Metal.  These 
are  only  four  of  the  many  that  could 
be  made-up  from  ads.  that  appeared  in 
the  same  issue. 

Any  of  these  cards  can  be  reproduced 
by  the  average  hardware  clerk.  It  is  not 
absolutely  necessary  to  follow  the  exact 
style  of  lettering  here  shown.  If  the 
card  writer  is  accustomed  to  doing  an- 
other style  of  lettering  all  very  well — 
he  can  use  it. 

In  making  the  show  cards,  you  first  cat 
the  illustration  from  the  advertisement 
and  paste  it  with  thick  paste  in  the  de- 
sired position  on  a  sheet  of  card  board, 
then  place  a  sheet  of  clean  paper  over 
the  illustration  and  rub  gently  with  a 
soft  cloth. 

The  lawn  mower  card  shown  measured 
10  x  16  inches  and  the  illustrations  used 
were  taken  from  the  Tavlor-Forbes  Co. 


kanterns 

with  patented 
f~\      undetachable  - 
ears  and 
12  other 
features 


The  illustrations  used  in  the  above  show 
card  appeared  in  the  advertisement  of 
E.  T.  Wright  Co.,  Ltd.,  Hamilton,  on  page 
25  of  the  March  6  issue  of  Hardware  and 
Metal. 
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reastDrill 


No.  279 

a  tool  thai  is 


absolutely  new 

and  /'sj'usf  as/m^  you 
are  /oo/r/'/Ti?    7^0/^ . 

G/£_Aa&   £z/<?  s/?eecfa   7  &  2 
and  2  tii  J—  grid  a  /ocAz, 

snany  otfiev\  /?&&/  /2>a /fares' 


The    illustration    used    in    preparing   the  above  advertisement  appeared  in  the 
advertisement  of  the  Goodell-Pratt  Co.,  Ltd.,  on  page  17  of  the  March  6  issue  of 

Hardware  and  Metal. 


advertisement,  which  appeared  on  page 
1 1  of  the  March  6,  issue  of  Hardware 
and  Metal. 

By  examining  the  reproduction  of  this 
card  you  can  see  that  it  is  possible  to 
make   an    attractive   lay-out. 

After  cutting1  out  the  illustrations  of 
the  three  mowers  double  pen  lines  were 
drawn  around  the  cut-outs.  By  so  doing 
the  edges  of  the  cut-outs  become  in- 
visible. The  ruling  and  lettering  was 
done  with  a  No.  6  red  sable  lettering 
brush  and  a  No.  2%  writing  pen. 

The  lantern  card  shows  a  combination 
of  the  brush  and  pen  lettering.  The  il- 
lustrations were  taken  from  the  adver- 
tisement of  E.  T.  Wright  &  Co.,  Ltd.. 
appearing  on  page  25  of  the  March  6  is- 
sue of  Hardware  and  Metal.  This  card 
could  be  used  in  many  displays  but  would 
be  particularly  appropriate  for  a  lantern 
display  in  the  window  or  for  a  card  for 
use  in  the  store.  The  original  measured 
10  x  14  inches. 

The  original  of  the  "Breast  Drill" 
card  measured  12  x  14  inches.  The  il- 
lustration of  the  drill  was  taken  from 
the  advertisement  of  the  Goodall-Pratt 
Co.,  on  page  17  of  the  March  6  issue  of 
Hardware  and  Metal.  This  card  was 
easily  made-up.  but  should  prove  an  ex- 
cellent card  to  accompany  a  window  dis- 
play of  tools.  The  heavy  lettering  was 
done  with  a  No.  6  red  sable  lettering- 
brush  and  the  smaller  lettering  with  a 
No.  2V2  round  writing  pen. 

The  card  showing  the  extension  bit 
holder  is  a  neat  card  that  could  be  used 
in   a   window   display   or  a    tool   display 


case.  The  original  of  this  card  measured 
5y2  x  14  inches.  The  illustration  was 
taken  from  the  advertisement  of  the 
Millers  Falls  Co.,  on  page  10  of  the 
March  6  issue  of  Hardware  and  Metal. 
This  card,  although  easy  to  make  is  neat 
and  attractive. 

The  cards  shown  are  only  four  of 
many  that  could  be  made  from  ads.  in 
the  March  6  issue.  Always  remember 
that  in  every  issue  of  Hardware  and 
Metal  you  can  find  a  larger  number  of 
excellent  illustrations  suitable  for  work 
of  this  kind. 

© 


NEW  C.  P.  R.  TERMINAL. 

(Continued  from  page  159.) 
knowledge  of  the  progress  of  all  trains 
in  the  yard. 

Every  switcli  that  is  thrown,  every 
signal  moved,  sends  back  to  the  tower 
an  automatic  confirmation  of  the  event 
after  it  has  transpired.  The  system  is 
automatically  interlocking,  and  thus 
guards  against  the  possibility  of  a  col- 
lision. Should  the  source  of  supply  of 
electricity  fail,  the  tower  is  not  useless. 
In  the  basement  there  is  a  battery  of 
storage  cells  which  are  quite  capable  of 
supplying  sufficient  electricity  to  run 
the  equipment  for  two  days  at  least. 

To  facilitate  the  handling  of  baggage 
several  large  baggage  trucks  are  equip- 
ped with  storage  batteries  and  motors. 
These  trucks  can  receive  baggage  from  a 
train  and  quickly  have  it  in  the  baggage 
room  for  delivery.  In  this  way  two  men 
can  handle  a  large  quantity  of  baggage 


very  rapidly.     These  trucks  are  charged 
each  night. 

Only  a  brief  description  of  some  de- 
partments of  the  immense  structure 
have  been  given,  but  when  you  consider 
that  in  nearly  every  portion  of  the 
building  hardware  in  large  quantities 
has  been  used,  you  are  impressed  by  the 
extensiveness  of  the  hardware  require- 
ments. The  views  accompanying  the 
article  will  give  an  idea  of  the  size  of 
the   building. 


CARDWRITING  MADE  EASY. 

(Continued  from  page  157.) 

Tail  of  the  "R." 

The  tail  of  the  "R"  must  extend  out 
about  two-thirds  the  height  of  the  letter 
to  be  the  right  proportion. 

The  top  of  the  "S"  is  smaller  'than  is 
the  bottom.  The  curved  lines  exercise 
needs  to  be  practised  many  times  before 
the  letter  can  be  properly  formed. 

In  the  "T"  the  two  down  lines  and 
curves  can  be  made  by  one  stroke,  as  the 
preceding  exercise  shows. 

The  "U"  is  different  to  the  "TV  in 
this  respect.  In  order  to  get  the  bot- 
tom curves  the  right  swing,  stop  the 
down  lines  about  one-eighth  of  an  inch 
above  the  guide  line,  and  from  this  point 
curve  the  stroke  downwards  touching 
the  guide  line  and  meeting  the  right- 
hand  upright  the  same  distance  above 
the  guide  line  as  where  the  curve  started. 

The  "V"  and  "W"  constitute  lines 
of  the  same  nature.  The  main  point  in 
the  "W"  is  to  get  both  the  angles  the 
same. 

The  exercise  preceding  the  "X"  is  ex- 
cellent practice. 

"Y"  is  Difficult. 

The  right-hand  down  stroke  of  the 
"Y"  must  be  practised  often,  taking 
care  to  join  the  tail  on  to  it  so  as  to 
make  it  appear  graceful. 

The  spurs  of  the  "Z"  should  not  pro- 
ject out  any  farther  than  do  the  other 
points  of  the  letter. 

You  will  notice  many  little  cross-bars 
on  the  curved  letters.  This  is  to  indicate 
the  beginning  and  ending  of  the  pen 
strokes. 

The  collection  of  cards  shown  this 
month  indicates  the  use  of  the  first  three 
that  are  quite  good  enough  for  any  store. 
These  cards  are  not  in  the  least  of  a 
fancy  nature,  but  are  plain  and  neat  and 
suitable  for  any  kind  of  display. 

@— 

The  easiest  thing  in  the  world  to  make 

is    a    mistake.       The      next      easiest      is 

trouble. 

#     #     # 

The  man  who  is  carried  away  by  his 
own  enthusiasm  sometimes  expects  some- 
body else  to  carry  him  back. 
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The  Principle  of  Elbow  Pattern  Developing 

A  Complete  Course,  Treating  in  a  Simple  Way,  the  Art  of   Elbow  Pattern    Developing.     Specially  Written  for  Those 
Who  Have  Only  Received  a  Limited  Geometrical  Education. 

By    EDWIN   NEWSOME 


IN  ARTICLES  1  and  2  of  this  series  we  have  simply 
taken  up  the  methods  required  to  properly  develop  the 
elevations  of  2,  3,  4,  5  and  6  piece  elbows,  showing  the 
necessary  mitres  for  each  piece,  as  well  as  the  degrees 
required  from  which  to  develop  the  patterns.  Plate  B 
shows  half  plan  and  full  elevations  of  a  two-piece  and 
three-piece  elbow,  as  well  as  the  patterns. 

For  the  sake  of  conserving  space,  we  show  in  Fig.  I. 
the  full  elevation  of  a  two-piece  elbow  and  half  plan, 
using  the  same  half  plan  for  the  three-piece  elbow.  To 
develop  the  plan,  first  determine  the  diameter  of  elbow, 
and  centre  it,  then  take  compass  and  draw  a  half  circle 
as  shown  in  Fig.  1,  next  divide  the  circle  into  equal  parts 
1,  2,  3,  4,  5,  6,  7,  8,  9.  These  are  known  as  stretchout 
measurements.  Next  draw  a  line  as  shown  at  base  of 
pattern  Fig.  1,  and  transfer  the  figures  1,  2,  3„  etc.,  till 
9  is  reached  and  reverse  the  order  of  figures  8,  7,  6,  5  ,etc. 
This  will  give  the  exact  diameter  of  the  elbow.  The  next 
step  is  to  determine  the  mitre.  Having  done  so,  extend 
the  dotted  lines  upward  from  1,  2,  3,  4,  5,  6,  7,  8,  9,  until 
they  intersect  the  mitre.  Next  erect  dotted  lines  as  shown 
on  pattern  piece  from  1,  2,  3,  4,  etc.,  up  to  a  point  higher 
than  highest  mitre  point  in  elevation. 

Now  take  the  square  or  straight  edge  and  extend  hori- 
zontal lines,  as  shown  by  dotted  lines  from  point  on  mitre 


where  the  vertical  lines  have  intersected,  until  each  and 
every  vertical  line  is  cut.  Next  take  a  scratch  awl,  if  the 
pattern  is  being  developed  on  metal,  and  scribe  the  line 
shown,  where  the  vertical  and  horizontal  lines  meet.  In 
some  shops  where  patterns  are  held  ready  for  use,  the 
one  piece  of  metal  is  made  to  answer  for  various  patterns 
by  simply  punching  points  through  the  metal.  For  in- 
stance, if  the  two  piece  pattern  is  developed  first,  the 
three  piece  may  be  developed  next  and  small  points 
punched  through  at  different  intersections.  When  pat- 
terns are  being  developed,  it  is  good  practice  to  always 
allow  metal  for  locks  and  seams.  Another  thing  not  to  be 
forgotten  is  the  male  and  female  end,  the  most  common 
practice  is  to  cut  off  sufficient  to  allow  the  small  end  to 
enter  the  big  end.  and  to  rivet  the  big  end  close  to  the  edge 
on  the  seam  and  the  small  end,  say  about  2x/2  inches  up 
the  pipe,  according  to  the  amount  of  lap  allowance. 

Turning  to  Fig.  2  it  will  be  seen  that  the  same  course  is 
to  be  repeated  when  developing  a  three  piece  elbow  except 
that  when  using  the  pattern  for  the  two  piece  elbow,  both 
the  pieces  are  alike,  whereas  in  the  case  of  the  three  piece 
elbow,  there  are  two  pieces  both  exactly  like  the  pattern 
and  one  piece  made  up  by  turning  over  the  pattern  and 
making  two  mitre  pieces  on  each  edge. 
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Practical  Course  for  Sheet  Metal  Workers 


Article  No.  22  of   Series 

By  CHARLES  SEIVERS 


In  Fig's.  1  and  2  are  show  a  tee  and 
branch  between  pipes  of  different  dia- 
meter. It  will  be  noted  that  the  branches 
are  not  run  directly  off  the  centre  of  the 
main  pipe  or  on  the  outer  edge,  but  come 
more  on  one  side  of  the  large  pipe  than 
on  the  other,  thus  requiring  that  the  cut- 
ting line  or  junction  be  outlined  com- 
pletely around  branch.  In  each  case  the 
portion  of  cut  facing  on  drawing  is 
drawn  with  heavy  line,  while  portion 
on  opposite  half  is  drawn  with  light 
broken  line. 

Tn  Fig.  1  let  the  outline  ABCDEF 
G  H  be  the  elevation  of  tee,  and  the  large 
circle  K  the  section  of  large  or  main 
pipe,  and  the  outline  L  M  N  0  the  outline 
of  small  pipe  placed  in  its  required  posi- 
tion over  the  main.  To  develop  cutting- 
line  of  C  D,  draw  a  half-section  of  pipe, 
and  divide  it  into  a  number  of  equal 
parts.  From  these  points  and  at  right 
angles  to  C  D,  draw  lines  through  C  D, 
extending  them  past  B  E.  Next  draw  a 
half-section  on  L  M,  and  divide  into 
same  number  of  equal  parts  as  half- 
section  on  C  D.  At  right  angles  to  L  M. 
draw  lines  from  each  of  these  points, 
extending  them  until  they  intersect  the 


circumference  of  circle  K.  Parallel  with 
A  F  draw  lines  from  each  of  the  points 
on  large  circle,  formed  by  the  lines  drawn 
from  half-section,  extending  them  until 
they  intersect  corresponding  line  drawn 
from  section  on  line  C  D.     A  line  drawn 


This  is  Article  22  of  a  series  of 
practical  problems  for  sheet  metal 
ivorkers,  prepared  by  a  practical 
man  especially  for  the  readers  of 
Hardware  and  Metal.  Merchants 
conducting  tinshops  have  told  us 
that  they  and  their  men  have  found 
this  course  to  be  of  inestimable 
value  to  them.— EDITOR. 


from  points  in  half-section  to  their  in- 
tersection at  cutting  line.  Commencing 
at  C,  or  space  1.  and  set  off  from  line 
S  S  ,  measure  in  same  manner  lines 
2  3  456789  from  line  9.  Work  back 
on  lines  8  7  6  5  4  3  2  and  1,  measuring 
to  the  light  or  dotted  line  representing 
rear  half  of  cut,  and  set  off  from  line 
S  S  in  same  manner.  A  line  drawn 
through  points  thus  obtained  will  give 
outline  of  pattern  required. 

The  development  of  Fig.  2  is  carried 
out  in  a  similar  manner. 


through  these  points  will  give  outline  of 
into  section    between   the  pipes. 

To  develop  the  pattern,  draw  two  par- 
allel stretched  lines,  as  R  R  and  S  S  at 
one  end,  and  draw  a  line  at  right  angles 
connecting  R  R  S  S,  as  shown  at  R  S  R  S. 
From  these  points  set  off  the  divisions 
on  half  section,  repeating  to  make  cir- 
cumference complete. 

With  the  compasses  measure  from  the 
line    C    D    on   each    of   the   lines    drawn 


THE     NEW     SECRETARY     OF 
O.R.H.  &  S.D.A. 

(Continued  from  page  154.) 

purpose  of  securing  new  members  should 
prove  very  interesting  and  result  in  add- 
ing many  new  members. 

Under  the  leadership  of  President  C. 
W.  Conn,  Tillsonburg;  W.  F.  Macpher- 
son,  Prescott,  secretary,  and  the  other 
officers  of  the  association,  all  of  whom 
are  practical  hardware  men,  the  associa- 
tion should  make  considerable  headway 
during-  the  year  and  result  in  a  record- 
breaking  convention  next  year. 
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Junior  Clerk's  Page 


Hardware  Clerk  of  50  Years  Ago 

Parcel  Boy  for  a  Year — Started  at  Five  Dollars  Per  Month — Carrying  Stock 
in  Packages — Early  Montreal  Days. 

Told  by  a  Montreal  Hardware  Merchant. 


1  REMEMBER  the  day  quite  well.  It 
was  a  Wednesday.  On  returning 
from  school,  my  mother  called  me, 
and  asked  if  I  would  like  to  start  work, 
as  there  was  a  vacancy  in  a  hardware 
store.  I  consented,  and  the  next  day  an 
agreement  was  drawn  up  under  which  I 
was  to  receive  $5  a  month  to  start,  and 
to  serve  an  apprenticeship  of  four  years, 
with  an  advance  of  $3.33  every  year. 

My  mother  was  Scotch  and  canny.  I 
recall  distinctly  her  words:  "Dinna  ye 
think  that  a  sma'  wage  for  the  laddie?" 
The  master's  reply  was  smashing.  When 
he  was  a  boy,  he  said,  his  father  paid  a 
premium  to  enable  him  to  learn  the 
hardware  business.  So  the  deal  was 
made,  the  salary  not  being  so  small  as  it 
looks,  being  easily  equal  to  ten  dollars 
per  month  to-day. 

Start  as  Parcel  Boy. 

My  first  job  was  delivering  parcels, 
and  it  lasted  for  a  year.  It  was  cus- 
tomary for  a  new  boy  to  commence  at 
this  work.  After  a  year  another  boy 
was  secured.  During  the  first  year  I 
learned  every  nook  and  corner  of  the 
city,  so  that  I  believe  I  could  have 
drawn  a  map.  There  were  no  motor 
trucks  as  there  are  to-day.  Everything 
was  delivered  on  foot. 

I  remember  one  night  I  set  out  long 
after  the  store  had  closed,  with  a  broom 
strapped  to  my  back,  and  my  arms  fall 
of  parcels.  I  had  reached  the  corner  of 
Sherbrooke  and  Park  Ave.,  which  was 
then  out  in  the  country,  when  I  had  the 
misfortune  to  drop  a  parcel.  It  con- 
tained an  expensive  jug,  and  I  knew 
this  had  smashed;  so  I  did  not  deliver  it. 

The  next  morning  I  took  it  to  the 
head  clerk,  but  he  refused  to  have  any- 
thing to  do  with  it.  He  insisted  that  I 
explain  to  the  proprietor,  which  I  did. 
He  did  not  hold  me  responsible,  but  said 
I  ought  not  to  have  dropped  it. 

He  was  an  Old  Countryman,  and  a 
remarkable  man.  Most  of  the  Montreal 
tradesmen  in   those   davs   were  English- 


speaking,  including  the  twelve  hardware- 
men.  They  had  all  the  business  they 
could  handle.  The  boss  knew  his  busi- 
ness thoroughly,  but  he  did  not  teach  me 
much.  Once  he  spent  a  little  time  show- 
ing me  the  construction  of  a  lock.  On 
another  occasion  he  explained  how  a 
piece    of   steel   was   tempered.      What   I 


Fig.  1. 


Fig.  2. 
How  to  tie  parcels. 

learned  was  chiefly  from  the  clerks  and 
the  head  salesman. 

No  Parcel  Boys  To-Day. 

I'm  afraid  that  if  boys  to-day  started 
their  training  with  a  year  at  parcel 
carrying  at  five  dollars  a  month,  it 
would'  be  impossible  to  get  new  recruits. 
It  is  a  pity  in  a  way,  because  the  train- 
ing of  those  days  was  superior.  In 
many  ways  the  boy  of  that  day  was  less 
fortunate  than  ours.  There  were  no  rules 
about  salesmanship  such  as  exist  to-day. 
The  main  thing  was  to  get  the  customer 
served. 

He  Knew  What  He  Wanted. 
There  was  another  thing  about  the  old 
stores — the   way   stock   was  kept.      The 
modern  method  of  carrying-  hardware  in 


boxes  is  a  neat  one,  but  the  method  of 
carrying  goods  in  packages  made  the 
boys  more  methodical.  To-day,  two  or 
three  lines  are  carried  in  a  single  drawer, 
and  the  tendency  among  untrained 
clerks  is  to  throw  single  pieces  into  the 
box  so  that  they  get  mixed. 

Packages  were  just  as  bad  in  this  res- 
pect, for  when  we  were  busy,  there  was 
no  time  to  wrap  them  again,  and  they 
accumulated  on  the  ledge,  looking  very 
disorderly.  This  compelled  the  clerks  to 
return  after  supper,  and  they  stayed  in 
the  store  sometimes  until  10  o'clock 
wrapping  up  these  packages. 

System  of    'Sixties. 

While  we  had  no  cut  and  dried  rules 
about  salesmanship,  we  had  system.  The 
store  in  which  I  received  my  early  train- 
ing fifty  years  ago  was  a  wonderful  one 
for  system.  Everything  had  a  place,  and 
it  was  always  there.  Few  stores  to-day 
carry  the  same  stock.  It  might  almost 
be  said  that  we  carried  everything  from 
a  needle  to  an  anchor.  Our  stock  was 
mostly  imported.  Twice  a  year  it  ar- 
rived in  large  hogsheads.  Little  stuff 
came  from  the  United  States  except  cast 
iron  locks.  Most  hardwaremen  carried 
the  big  English  locks,  and  we  still  carry 
a  few,  as  the  demand  still  exists.  There 
were  no  wire  goods  in  those  days,  hard- 
ware being  mostly  in  wrought  or  cast 
iron.  Nor  did  we  carry  colors  and  rela- 
tive lines.  These  were  handled  by 
Ramsey's,  who  were  running  a  retail 
store  at  that  time,  and  were  a  sort  of 
headquarters  for  jiaint. 

Fifty  years  ago,  'boys  in  hardware 
stores  were  more  careful  in  small  mat- 
ters. If  there  was  nobody  in  the  store, 
our  work  was  to  walk  around  and  pick 
up  pieces  of  string  or  nails,  and  smooth 
out  pieces  of  wrapping  paper,  much  of 
which  is  wasted  to-day.  It  is  true  a 
piece  of  paper  costs  little,  but  it  is  a 
big  item  in  a  business  where  there  is  a 
lot  of  wrapping. 

Wrapping  a  Parcel. 

I  learned  something  from  the  head 
salesman  in  those  early  days  which  has 
been  invaluable  to  me  since — the  correct 
way  to  wrap  up  a  parcel,  and  how  to 
break  the  string.  The  grocers  of  to-day 
seem  able  to  do  this,  but  few  hardware- 
men.  Whenever  I  go  into  a  store  and 
notice  the  awkward  way  in  which  clerks 
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wrap  up  parcels,  I  wish  every  one  could 
receive  a  little  training  of  this  kind.  To- 
day the  object  seems  to  be  to  get  as 
much  paper  as  possible  to  cover  the 
article.  The  paper  should  be  just  a  little 
bigger  than  the  goods,  but  it  depends 
much  on  the  nature  of  the  goods.  It 
would  be  impossible  to  wrap  up  5  lbs. 
of  tow  in  the  same  amount  of  paper  re- 
quired to  wrap  5  lbs  of  nails.  But  some 
men  will  use  the  same  amount  of  paper 
to  wrap  5  lbs.  of  nails  as  they  would  use 
to  wrap  20  lbs. 

By  learning  the  following  simple 
method  of  breaking  string,  a  merchant 
or  clerk  can  save  considerable  time  spent 
looking  for  scissors.  String  can  be 
broken  in  this  manner  up  to  Vs  inch 
thickness. 

How  it  is  Done. 

When  the  parcel  has  been  wrapped, 
the  first  finger  is  placed  beneath  the 
string  as  in  Fig.  1,  and  is  twisted  around 
the  string  once  or  twice,  as  in  Fig.  2. 
The  string  is  then  gripped  by  the  thumb 
close  to  the  finger,  and  jerked  by  the 
other  hand.  Twine  will  snap  easily  this 
way. 

To  break  thicker  cord  is  not  so  easy. 
In  this  case  the  middle  finger  is  used, 
and  care  must  be  taken  to  have  the 
string  tight  around  the  finger.  It  must 
be  observed  in  both  cases  that  the  finger 
be  twisted,  and  not  the  string  wrapped 
around  the  finger.  Novices  are  sure  to 
cut  themselves,  but  once  they  have  learn- 
ed the  knack,  they  will  find  it  easy.  It 
is  really  a  case  of  the  cord  cutting  itself, 
and  does  not  depend  on  strength  of  the 
clerk. 

In  some  respects  I  think  the  oppor- 
tunities of  the  boy  of  the  'sixties  for 
learning  the  inside  of  the  hardware 
business  were  better  than  those  of  to- 
day. There  were  no  departments  by 
which  a  boy  was  bound.    Within  a  year 


after  my  transfer  from  the  position  of 
parcel  boy  to  a  place  behind  the  counter, 
a  man  came  into  the  store,  and  laid  down 
plans  for  a  church  in  Nova  Scotia  for 
which  he  wanted  builders'  hardware.  I 
got  the  job  of  figuring  on  the  hardware 
and  secured  the  order.  The  training  I 
had  secured  in  two  years  enabled  me  to 
undertake  this  work. 


THE 
JUNK) 

CLERlM 
OBSERVES1 


The  booze-fighter  always  uses  rum- 
bum  bullets. 

*  *     • 

Watch  the  want  ads — There  are  a  few 
jobs  open  at  present. 

*  *     * 

In  the  spring  a  young  lady's  fancy 
lightly  turn  to  thoughts  of  "lids." 

*  #     * 

Isn't  it  strange  that  the  Kaiser  never 
makes  any  references  to  the  Devil — abso- 
lutely ignores  him.    Is  it  jealousy? 

*  *     * 

Don't  kick  and  grumble  if  the  boss 
refuses  to  allow  you  to  trim  the  win- 
dows the  way  you  want  to.  They're  his 
windows  and  lie  is  paying  your  salary. 
If  you  don't  like  to  put  in  the  kind  of 
windows  the  boss  wants,  get  another 
job.  But  be  mighty  sure  to  get  the  other 
job  before  you  let  the  old  one  go.  Jobs 
are  sometimes  hard  to  find. 


THE  MAN  WHO  WINS. 

The  man  who  wins  is  an  average  man : 
Not  built  on  any  peculiar  plan, 
Not  blest  with  any  peculiar  luck; 
Just    steady   and     earnest    and   full    of 
pluck. 

When    asked   a   question     he     does   not 

"guess" — 
He  knows,  and  answers  "no"  or  "yes";, 
When  set  a  task  that  the  rest  can't  do, 
He  buckles  down  'till  he 's  put  it  through. 

Three  things  he's  learned:  that  the  man 

who  tries 
Finds  favor  in  his  employer's  eyes. 
That   it   pays   to   know   more   than   one 

thing  well; 
That  it  doesn't  pay  all  he  knows  to  tell. 

For  the  man  who  wins  is  the  man  who 

works, 
Who  neither  labor  nor  trouble  shirks; 
Who  uses  his  hands,  his  head,  his  eyes, 
The  man  who  wins  is  the  man  who  tries. 

So  he  works  and  waits;  till  one  fine  day 
There's  a  better  job  with  bigger  pay, 
And  the  men  who  shirked  whenever  they 

could 
Are  bossed  by  the  man  whose  work  made 

good. 

© 


SAFE  TERRITORY 

The  "Odd  Man"  in  The  Ironmonger 
remarks  that  "The  German  Government 
has,  since  the  outbreak  of  war,  taken 
over  40,000  square  feet  of  space  in  the 
Panama-Pacific  International  Exposi- 
tion. Before  the  war  Germany  was  not 
participating  officially  ;  evidently  she 
now  wishes  to  make  certain  of  at  least 
40,000  square  feet  of  territory  that  will 
be  safe." 


No.  7 — Ethelbert  Evergreen,  the  Junior  Clerk. 


By  Tom  Bunt. 


WELL  I  dont 
KNOW  MYSELF 
BUT  I  HEARD 
THE  BOOKKEEPER 
SM    THAT  HE 
IS  TRYING  TO 
'KEEP  UP  WITH, 


WELL.GOL  DARN 
IT.WMATS    ME 
GONE  TO    PAM 
BEACH    FOR.  ANY 
HOW  ? 
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Current  News 

Readers  are  requested  to  send  in,  for  publication  on  this  page,  news 
items  of  interest  to  the  trade. 


Fire  Losses. 

Yorkton,  Sask. — Fire  destroyed  the 
hardware  store  of  F.  S.  Collacott. 

Second  Vice-President  R.  M.  A. 
Winnipeg,    Man. — W.    A.    Templeton, 
hardware  merchant,   was   elected   second 
vice-president  of  the   Retail  Merchants' 
Association. 

To  Represent  U.  S.  Firm. 
R.  R.  Downey,  26  Claremont  Street, 
Toronto,  has  been  engaged  to  represent 
the  National  Enameling  and  Stamping 
Co.  of  Milwaukee,  Wis.,  manufacturers 
of  enameled  ware,  tin  and  stamped 
ware,  etc. 

Moving  Toronto  Office 

The  Steel  Company  of  Canada  Ltd., 
announce  that  they  will  vocate  their 
present  city  office  at  69  Bay  Street, 
Toronto,  about  April  1  and  will  occupy 
a  more  commodious  suite  on  the  ninth 
floor  of  t  lie  Traders  Bank  building, 
Toronto. 

Obituary. 

Montreal,  Que. — The  death  occurred 
Sunday  last,  from  pneumonia,  at  his  resi- 
dence, 2054  Chateaubriand  Ave.,  of  W. 
H.  Ellicott,  secretary  of  Miller  Bros, 
and  Sons,  Limited,  ironfounders.  Mr. 
Ellicott  was  born  in  Montreal  37  years 
a«o.  and  had  been  with  this  firm  for 
twenty  years. 

Former  Traveler  Killed. 
London,  Ont. — Captain  Dineen,  who 
has  been  killed  in  action  in  France,  was 
for  many  years  a  well  known  traveler  in 
Canada.  Starting  with  the  McClary 
Mfg.  Co.  here,  he  covered  Ontario,  later 
being  moved  to  Toronto,  and  then  to 
Winnipeg.  Five  years  ago  he  went  to 
England  to  take  a  commission  in  the  Im- 
perial army,  and  was  one  of  the  first 
to  go  to  the  front  when  war  started. 

Dominion  Incorporations 

Metalyte  Co.,  Limited,  capitalized  at 
$500,  head  office  Winnipeg,  Man. 

The  Credit  Clearing  House  of  Canada, 
capitalized  at  $100,000,  head  office  Ot- 
tawa, Ont. 

The  Standard  Valves  Co.,  Ltd.,  capi- 
talized at  $50000,  head  office.  Ottawa,  to 
manufacture  and  deal  in  heating  and 
cooling  apparatus,  etc. 

The  Axle  Valve  Co.,  capitalized  at 
$200,000,  head  office  Montreal,  Que.,  to 


acquire  Canadian  rights  for  the  axle 
valve  and  to  manufacture  and  deal  in 
the  axle  valve  and  other  goods. 

Open  Toronto  Branch. 

A.  Ramsay  &  Son  Co.,  Montreal,  have 
established  a  branch  warehouse  at  48 
Colborne  Street,  Toronto,  with  a  com- 
plete stock  of  paints,  varnishes,  etc.  H. 
J.  McAdie,  who  has  represented  A.  Ram- 
say  &    Son    in   Central   Ontario   for  the 


H.  J.  McADlE. 

past  three  years,  has  been  appointed  To- 
ronto manager. 

Mr.  McAdie,  who  is  a  Canadian,  has 
had  experience  in  the  paint  business 
covering  a  period  of  17  years,  during 
which  time  he  traveled  extensively  in 
the  United  States  and  England  as  well 
as  in  Canada. 

Business   Picking  Up. 

Guelph,  Ont.- — The  Raymond  Sewing 
Machine  &  Cream  Separator  Co.,  which 
has  been  idle  for  some  time,  has  re- 
sumed operations.  The  Bell  Piano  and 
Organ  Co..  one  of  the  largest  firms  in 
the  city  which  has  been  working  only  a 
few  days  a  week,  is  now  working  five  and 
a  half  days  a  week.  The  Sterling  Rubber 
Co.  has  found  it  necessary  to  enlarge  its 
factory  and  work  has  commenced  on  a 
large  addition. 


Can  Supply  Customers. 

A  disastrous  fire  visited  the  plant  of 
the  Chicago  Spring  Butt  Co.,  Chicago 
but  notwithstanding  the  fact  that  the 
building  and  stock  was  seriously  dam- 
aged, the  firm  is  fortunate  in  having  a 
large  stock  to  draw  from  at  the  New 
York  warehouse  and  will  be  in  a  position 
to  promptly  handle  all  orders.  Plans  are 
already  under  way  for  rebuilding  the 
plant. 

Opens  New  Store. 

Sudbury,  Ont. — The  Cochrane  Hard- 
ware Company's  remodelled  store  and 
warehouse  was  opened  last  week  and 
for  three  days  was  the  Mecca  of  all  Sud- 
bury, when  a  three  days'  opening  was 
held.  Mr.  Gordon  C.  Seyhold  in  writing 
to  Hardware  and  Metal  stated  that  the 
success  of  the  opening  was  far  beyond 
the  firm's  .greatest  expectations.  It  is 
said  that  the  new  store  is  one  of  the 
best  equipped  in  the  province.  Views 
and  descriptions  of  the  departments  of 
the  new  store  will  appear  in  an  early 
issue   of  Hardware   and   Metal. 

Business  Changes. 

Ottawa,  Ont. — Colonial  Ornamental 
Glass  Co.  have  dissolved  partnership. 

Montreal,  Que. — Decatur,  Bull  &  Co.. 
wholesale  hardware,   have   dissolved. 

St.  Agathe  des  Mons,  Que.—  The  stock 
of  P.  Fortin,  hardware,  has  been  sold. 

Nokomis.  Sask. — Rollins  Bros.,  hard- 
ware, have  been  succeeded  by  Mason  & 
Durgan. 

Toronto,  Ont. — Thos.  Crooks,  jun., 
hardware,  is  offering  his  business  for 
sale. 

Souris,  Man. — A.  G.  Box  has  taken 
over  the  hardware  business  of  Currie  & 
Mitchell. 

Woodstock,  N.B. — The  wholesale  and 
retail  hardware  stock  of  W.  F.  Dibblee 
&  Son  has  been  advertised  for  sale  by 
tender. 

Lanark,  Ont. — Taylor  Bros.,  hardware, 
have  closed  their  branch  store  here,  the 
head  office  of  the  firm  is  at  Carleton 
Place. 

Red  Deer,  Alta. — Smith,  Gaetz,  who 
have  sold  their  hardware  department  to 
the  Day  Hardware  Co.,  are  still  continu- 
ing their  plumbing  department. 


March  20,  1915. 


HARDWARE   AND  METAL 


A  Correction. 

Under  the  heading  "To  Make  Steel 
Clad  Baths,"  the  following-  item  ap- 
peared in  the  March  6  issue  of  Hardware 
and  Metal:— "The  Steel  Trough  and 
Machine  Co.,  Guelph,  Ont.,  have  taken 
over  the  equipment,  patterns  and  good- 
will of  the  Toronto  Steel  Clad  Bath  Co., 
and  in  future  will  manufacture  their  line 
of  steel  clad  baths." 

Owing  to  an  error  the  name  of  the  lo- 
cation of  the  firm  was  given  as  Guelph. 
The  Steel  Trough  and  Machine  Co., 
makers  of  lavatories,  sanitary  closets, 
steel  tanks,  troughs  and  cheese 
vats,  maple  evaporators,  self-measuring 
pumps,  gasoline  tanks,  etc.,  is  located  at 
Tweed,  Ont. 

New  Firms. 

Aylesbury,  Sask. — Jas.  Craig  is  adding 
hardware  to  his  grocery  stock. 

Winnipeg,  Man. — The  Canadian  Broom 
Mfg.  Co.  have  incorporated. 

Sedgewick,  Sask. — A  tinsmith  business 
is  being  started  here  by  John  A.  Smith. 

Hoey,  Sask. — W.  W.  Ruttan  lias  open- 
ed a  hardware  and  furniture  business 
here. 

Makinak,  Man. — F.  Everest  has  start- 
ed a  hardware  and  harness  business  here, 
ware  stock. 

Humboldt,  Sask.— The  North  Battle- 
ford  Plumbing  &  Heating  Co.  will  open 
for  business  here  about  the  first  of 
April. 

Revelstoke,  B.C. — W.  A.  Sturdy,  form- 
erly manager  of  the  Revelstoke  Hard- 
ware Co.,  will  open  a  hardware  store  here 
in  the  near  future. 

Red  Deer;  Alta. — The  premises  form- 
erly occupied  by  the  Day  Hardware  Co. 
will  be  occupied  by  Geo.  Wright,  of 
Taber,  Alta.,  who  is  making  some  changes 
in  the  building  and  will  install  a  hard- 
Death  of  John  Drury. 

Dartmouth,  N.S. — The  death  occurred 
here  on  March  12  of  John  Drury,  man- 
ager of  the  Consumers  Cordage  Co.,  who 
had  a  few  days  previously  undergone  an 
operation  in  the  Victoria  General  Hos- 
pital. 

Mr.  Drury  was  one  of  the  best  known 
and  most  highly  esteemed  citizens  of 
Dartmouth,  where  he  had  resided  for  the 
last  fourteen  years.  Pie  was  a  native  of 
Arbroath,  Scotland,  and  emigrated  to 
the  United  States  with  his  family  a  num- 
ber of  years  ago.  After  spending  some 
time  in  Boston  and  Chicago,  he  accepted 
the  position  of  manager  of  the  Rope 
Works,  at  Dartmouth.  Under  his  man- 
agement this  plant  was  developed  and 
perfected,  many  valuable  improvements 
being  added  by  Mr.  Drury,  who  was  not 
only  an  experienced  and  skilful  rope 
maker,  but  also  a  practical  mechanic. 
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Iron  Fencing  and  Gates- 
Ingram    &    Davey,   Ltd.,    St.    Thomas, 
Ont. — Kindly    advise    us    where    we    can 
buy  iron  fencing  and  gates. 

Canadian  Ornamental  Iron  Co.,  Toron: 
to,  Ont.;  Dennis  Wire  &  Iron  Goods  Co., 
Ltd.,  London,  Ont.;  Canadian  Allis- 
Chalmers,  Ltd..  Toronto,  Ont.;  Dyer 
Fence  &  Supply  Co.,  Toronto,  Ont.— Ed. 

Harness  for  Fire  Depts. 

Marshall-Ecclestone,  Ltd.,  Timmons, 
Out. — We  would  be  greatly  obliged  if 
you  could  tell  us  the  names  of  firms  mak- 
ing fire  team  harness? 

B.  F.  Ackerman  &  Son,  Peterborough, 
Ont.;  Beal  Bros.,  Toronto,  Ont.— Ed. 

Steel  Sash  for  Hothouses. 
Howell  Hardware  Co..  Ltd.,  Goderich, 
Ont. — Kindly    give    names   of  manufac- 
turers of  steel  sash  and  frames  for  hot- 
houses? 

King  Construction  Co.,  40  Dovercourt 
road,  Toronto;  Ford  &  Burnham  Co., 
Ltd.,  12  Queen  street,  east,  Toronto. — Ed. 

Fruit  and  Vegetable  Presses- 
Keith's  Limited,  New  Birks  Building, 
Montreal,  Que. — Will  you  kindly  give  us 
the  names  of  manufacturers  of  a  mach- 
ine which  will  pulp  vegetables  or  fruit 
and  also  press  the  juice  from  same? 

W.  A.  Perrin  &  Co.,  Ltd..  Toronto, 
Ont. ;  the  London  Foundry  Co.,  Ltd., 
London,  Ont.;  the  James  Smart  Mfg. 
Co.,  Brockville.  Ont.— Ed. 

Balance  Wheels. 

R.  A.  Wells,  Dresden,  Ont. — Please  be 
good  enough  to  give  us  the  names  of 
some  firms  who  make  balance  wheels. 

G.  Walter  Green  Co.,  Peterboro,  Ont.; 
Canadian  Buffalo  Forge  Co..  Berlin,  On- 
tario; Miller  Bros.  &  Sons,  Montreal, 
Que.— Ed. 

Combination  Oil  and  Gasoline  Stove. 

The  Lougheed  Hardware  Co.,  Loug- 
heed,  Alta. — Will  you  be  good  enough 
to  give  us  the  addresses  of  firms  hand- 
ling a  cook  stove  which  will  burn  both 
gasoline  and  coal  oil?  We  would  like 
to  get  in  touch  with  firms  making  or  sell- 
ing a  small  glass  churn  with  a  revolving 
dasher. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. ;  Dazey  Churn  Mfg.  Co.,  St.  Louis, 
Mo.  Re  stoves  referred  to,  can  any  of  our 
renders  please  supply  the  information? 
—Editor. 

Fire  Escapes 

W.  H.  Turnbull  &  Sons,  Brantford, 
Ont.,  please  give  name  of  a  manufacturer 
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of  fire  escapes.     Canadian  Wire  &  Iron 
Goods  Co.,  Hamilton,  Ont.— Ed. 

Personals 

John  Millen,  of  John  Millen  &  Co.. 
hardware  specialties  and  motor  boat  sup- 
plies, Montreal,  has  been  re-elected  t" 
the  chairmanship  of  the  Westmount 
Municipal  Association.  A  vote  of  thanks 
was  passed  to  Mr.  Millen  for  the  valu- 
able work  he  has  done  in  the  past  in 
encouraging  the  beautification  of  the 
city. 

James  T.  Egan,  proprietor  of  the  Thos. 
J.  Egan  sporting  goods  store  at  Halifax. 
N.  S.,  is  to  be  congratulated  on  winning 
the  Fred  Gilbert  tran-shooting  trophy 
on  March  13th  at  the  Dartmouth  Rod 
and  Gun  club.  The  Gilbert  trophy  is  a 
silver  cup  donated  by  the  DuPont  powder 
company  in  commemoration  of  Mr.  Gil- 
bert's twenty  year  service  with  the  com- 
pany. Mr.  Egan  made  a  score  of  91 
breaks  out  of  a  possible  100  which  places 
him  well  up  with  the  other  winners  of 
the  trophy  which  is  being  shot  at  all 
Canadian  gun  clubs. 


CATALOGUES 


AND 


BOOKLETS 


Androck  Products. 
Andrews  Wire  Works  of  Canada,  Ltd.. 
Watford,  Ont.,  have  issued  a  very  com- 
plete 52-page  catalogue  featuring  their 
many  lines  of  wire  and  sheet  metal  pro- 
ducts and  hardware  specialties.  An  ex- 
ceptionally large  range  of  household 
specialties  is  shown  in  the  new  cata- 
logue.    Copies  will  be  mailed  on  request. 

About  Aluminum. 

The  British  Aluminum  Co.,  Ltd.,  of 
London,  England,  with  Canadian  office 
at  60  W.  Front  Street,  Toronto,  has  is- 
sued an  exceptionally  attractive  pocket 
book  in  miniature, ' '  Facts  and  Figures, ' ' 
about  aluminum. 

Fifty-six  pages  of  "Facts  and  Fig- 
ures" about  aluminum  are  given  in  the 
booklet.  Users  of  aluminum  will  no 
doubt  be  interested  in  it. 

Whitman  &  Barnes  Catalogue. 

The  Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines,  Ont.,  have  issued  catalogue 
86,  consisting  of  168  pages,  featuring 
twist  drills,  reamers,  drop  forged  and 
screw  wrenches,  spring  cutters,  flat 
spring  and  riveted  kegs,  wrenches, 
punches,  cold  chisels,  etc. 

National  Enamel  and  Stamping  Co., 
Milwaukee,  have  issued  catalogue  No. 
16,  consisting  of  410  pages,  featuring 
anameled  wares,  tinware,  japanned  and 
galvanized  wares,  etc.  The  catalogue  is 
well  illustrated  and  gives  detailed  infor- 
mation regarding  the  firm's  products. 


Itili 
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Weekly  Market  Reports 

Statements  From   Buying  Centres 


The  Markets  at  a  Glance 

The  business  outlook,  as  far  as  spring  trade  is  concerned,  is 
much  brighter  than  it  has  been  for  some  time.  Booked  orders  are 
being  shipped  out  and  orders  for  immediate  delivery  are  numerous 
and  very  fair  in  size.  Although  buyers  are  still  cautious 
it  is  quite  evident  by  the  nature  of  the  orders  received  by  whole- 
salers, that  retailers'  stocks  are  low.  Except  for  business  created  by 
war  orders,  industrial  centres  are  still  quiet,  but  country  trade  is 
nearly  normal.  From  the  Canadian  West  comes  the  report  that 
spring  trade  is  opening  up  nicely,  but  it  is  predicted  that  the  order 
will  be  reversed  this  year  and  the  heavy  buying  will  take  place  in 
the  fall.  Owing  to  the  fact  that  thousands  of  men  who  usually  assist 
in  the  harvest  are  now  under  arms,  and  that  an  increased  production 
is  expected,  fears  are  expressed  that  there  will  be  a  serious  shortage 
of  help  for  the  harvest.  Should  this  occur,  there  will  undoubtedly 
be  some  way  of  overcoming  the  shortage,  for  in  war  times  desperate 
efforts  can  be  made  to  overcome  obstacles.  The  metal  markets  are 
very  unsettled  and  tin  and  spelter  have  reached  very  high  levels.  The 
most  spectacular  advance  during  the  week  was  in  linseed  oil.  Many 
price  changes  have  been  made  on  hardware  lines.  The  weekly  reports 
on  this  and  following  page  give  details  of  the  week's  happenings  in 
the  hardware,  metal  and  paint  markets. 


MONTREAL. 

MONTREAL,  March  18.  —  The 
spring  outlook  is  far  from  pes- 
simistic. Country  business  is 
continuing  in  good  volume  and  prospects 
are  bright  in  this  department;  the  cities 
continue  dull.  There  is  a  note  of  ac- 
tivity added,  too,  from  the  fact  that  the 
indications  are  for  an  early  spring, 
which  is  attendant  with  an  immediate 
movement  of  heavy  goods  with  water 
navigation  available.  General  farm 
lines  are  in  strong  demand,  and  the  wide 
ranse    which    is    covered    indicates    that 


MONTREAL    QUOTATIONS. 

Tin 50-60c 

Spelter $12.50 

Copper $17.00 

Lead,  Trail,  cwt $5.75 

Lead,  Imported,  cwt $5.75 

Antimony $27.00 

Solder,  i/2  x  %    23  to   30 

Solder   "strictly"    25   to   32 

Aluminum,  Ingot 23c  lb. 

Aluminum,  Pattern    24c  lb. 

Wire  Nails $2.40  base 

Cut  Nails $2.50  base 

Pure  Manila  Rope   . . .  .liy2e  base 
British  Manila  Rope   ....lie  base 

African  Hemp lie  base 

Sisal 10c 

Lath  Yarn   83,4e 


stocks  liave  been  allowed  to  run  down; 
there  is  nothing  to  lead  to  the  belief  that 
the  tariff  advances  have  been  a  very  im- 
portant factor,  and  the  average  mer- 
chant has  not  the  finances  available  to 
gamble.  With  good  prices  prevailing  for 
farm  produce  and  prospects  for  increased 
pi-oduction,  the  trade  is  hopeful  that  the 
prosperity  in  country  business  will  con- 
tinue to  offset  the  dullness  of  the  manu- 
facturing centres. 

So  far  as  price  changes  are  concerned, 
conditions  are  still  very  much  unsettled. 
The  readjustment  continues,  but  so 
broad  are  the  ramifications  of  the  tariff 
advance  that  it  will  still  be  some  time 
before  all  the  effects  are  felt,  and  then 
there  are  other  factors,  such  as  advanc- 
ing prices  of  metals  and  high  ocean 
freight  rates,  to  be  taken  into  considera- 
tion as  unsettling  influences.  Until  the 
readjustments  are  complete  the  trade 
may  look  for  advances  in  practically 
every  line  imported  or  manufactured 
from  imported  materials. 

Some  of  the  changes  made  this  week 
are  in  American  ammunition,  shot, 
plates,  horseshoe  nails,  staples,  fence 
wire,  churns,  auger  bits,  grindstones, 
sad  irons,  lantern  globes,  lamp  chimneys, 
mops,  oakum,  building  paper,  picks, 
clothes-pins,  pitch,  scythes,  stones,  tubs, 
wheelbarrows,  batteries,  etc.  Copper  and 
tin   are  firmer;   antimonv  has  advanced 


sharply ;  and  spelter  shows  a  tendency 
to  decline.  New  prices  on  builders' 
hardware  are  further  delayed  owing  to 
the  manufacturers  not  coming  to  a  de- 
finite understanding. 

The  Metals.— The  tendency  of  the 
metals  is  upward — and  ever  upward. 
Advances  were  noted  practically  all 
along  the  line  during  the  past  week,  both 
in  London  and  New  York,  as  well  as 
locally,  although  in  Canada  the  increases 
in  some  lines  are  proportionatly  higher, 
becaase  the  prices  have  been  on  a  lower 
level  on  account  of  stocks  on  hand.  The 
new  factor  in  the  general  situation  was 
the  statement  of  Lord  Kitcheuer  to  the 
effect  that  the  supply  of  war  material  in 
Great  Britain  will  be  a  matter  of  very 
serious  consideration  for  the  next  couple 
nf  months,  it  being  necessary  to  increase 
the  output  uf  ammunition.  The  trade 
locally  has  noted  a  continuance  of  quiet 
conditions  so  far  as  building  and  con- 
struction programmes  are  concerned,  but 
there  is  a  very  active  demand  for  lead 
and  antimony  and  the  other  metals  en- 
tering into  the  manufacture  of  shrapnel 
shells. 

Tin. — While  the  local  quotations  for 
tin  continue  in  a  wide  spread,  from  50c 
to  60c,  the  tendency  is  higher  in  sym- 
pathy with  a  market  in  New  York,  which 
gives  indications  of  getting  beyond  con- 
trol. Considerable  excitement  prevailed 
early  in  the  week  in  both  London  and 
New  York,  the  spot  and  March  situation 
taking  a  very  serious  complexion.  New 
York  has  only  250  tons  in  sight  between 
the  present  and  the  end  of  March  com- 
pared with  normal  arrivals  of  about 
1,500  tons.  Beyond  that  time  the  situa- 
tion is  uncertain  also  on  account  of  the 
conditions  surrounding  shipping  from 
London.  Consumers  and  dealers  are  re- 
ported to  be  making  efforts  to  keep  the 
situation  from  getting  beyond  all 
bounds.  New  York  gives  a  nominal 
quotation  of  52e,  as  compared  with 
48y2C  last  week  and  42c  two  weeks  ago. 

Copper.  —  The  statement  of  Lord 
Kitchener  to  the  effect  that  Great 
Britain  is  seriously  considering  the  need 
for  a  greater  output  of  ammunition  was 
taken  particular  note  of  in  the  copper 
market,  where  prices  are  slightly  firmer, 
despite  the  increasing  output.  Locally 
the  quotation  advanced  to  17c,  and  is 
verv  firm. 
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Solder. — The  solder  market  is  firm, 
and  prices  are  likely  to  further  advance 
in  sympathy  with  the  tin  quotations. 
The  top  of  the  market  is  still  quoted  as 
30c  for  half-and-half  and  30c  for  strict- 
ly, but  there  is  a  tendency  for  the  lower 
quotations  to  move  nearer  this  mark. 
The  situation  becomes  firmer  as  stocks 
become  exhausted,  and  high  prices  of 
raw  materials  continue. 

Spelter. — The  week  has  seen  a  reaction 
in  the  spelter  market,  although  for  the 
time  being  the  quotations  locally  prevail 
at  about  12%c.  The  quotations  in  the 
States  have  dropped  about  l%c  a  pound. 
The  indications  now  appear  that  there  is 
manipulation  being  attempted  to  keep 
the  market  down,  just  as  there  was  some 
time  ago  to  effect  advances.  Sheet  zinc 
has  been  reduced  to  $13.50  and  $14,  be- 
ing 50c  off. 

Lead. — A  further  advance  is  noted  in 
lead,  the  price  now  being  $5.75.  The 
local  increase  came  coincident  with  an 
advance  of  15c  made  in  the  United 
States  by  the  trust.  The  chief  factor  in 
the  New  York  situation  is  the  continua- 
tion of  a  strong  foreign  demand,  which 
may  have  been  helped  by  Kitchener's 
reference  to  a  need  for  a  larger  output 
of  ammunition. 

Antimony. — The  price  of  antimony 
has  been  advanced  to  $27,  which  is  not 
surprising  in  view  of  the  good  demand 
on  the  part  of  ammunition  manufac- 
turers and  the  fact  that  this  price  has 
prevailed  in  New  York  for  a  couple  of 
weeks,  and  has  recently  been  increased 
to  28c.  English  demand  is  responsible 
for  the  high  price  in  the  States. 

Ammunition. — Price  adjustments  have 
now  been  made  on  American  ammuni- 
tion so  as  to  absorb  the  increase  in  the 
tariff.  The  following  prices  now  pre- 
vail : — ■ 

22  short  and  R.F 35  and  5% 

22  L.R.  black 25  and  5% 

22  L.R.  smokeless   25  and  5% 

22  long  smokeless   35  and  5% 

22  short  smokeless 45  and  5% 

Balance   R.F 25  and  5% 

R.  F.  shot   25  and  5% 

C.  F.  pistol  sizes,  7V2  per  cent  advance 

on    list. 
C.   F.   sporting  and   military,   17%   per 

cent  advance  on  list. 
C.  F.  shot,  7y2  per  cent,  advance  on  list. 
B.   B.   caps,   $2.50   per   M;    C.   B.   caps, 

$2.80  per  M. 

Shot. — There  is  a  material  advance  in 
the  price  of  shot,  the  new  price  of  $9 
net  being  75c  above  the  old  figure.  Stan- 
dard shot  was  formerly  $15,  with  45  per 
cent,  off  and  2  per  cent.  30  days,  while 
the  price  is  now  $9  net.  Extras  are  un- 
changed as  follows: — Chilled,  40c;  buck 
and  seal,  80c;  No.  28  ball,  $1.20;  bags 
less  than  2^  lbs.,  %c  per  lb. 

Plates. — Further  general  advances  are 
noted  in  the  prices  quoted  for  plates. 
The  continued  higher  prices  for  metals 


are  showing  their  effect  as  supplies  go 
into  consumption  and  have  to  be  re- 
placed. 

Allways  Best— I.  C.  14  x  20  base.   $5.00 

I.X.  14  by  20  base    6.00 

I.X.X.  14  by  20  base    7.00 

Cokes  Bright— I.C.  14  x  20  base.  .       4.75 

20  by  28  double  box      9.25 

The   advances   covered   by   these   new 

figures  are  25e  all  round. 

Sheets. — The  new  price  on  sheets, 
which  were  announced  last  week,  are  ef- 
fective, and  the  market  continues  firm 
in  sympathy  with  the  metal  markets.  It 
is  of  interest  to  note  that  an  American 
manufacturer  advertised  that  owing  to 
the  unprecedented  high  price  of  spelter 
20-gauge  roofing,  painted  with  the  best 
graphite  paint,  cost  less  than  29-gauge 
galvanized  roofing;  the  20-gauge  is  more 
than  twice  as  heavy  as  the  29-gauge. 

Iron  and  Steel. — The  market  continues 
comparatively  firm,  but  there  is  little 
demand  in  the  hardware  trade.  An  ad- 
vance of  mining  steel  is  noted  from  7%c 
to  734c. 

Nails —The  new  price  of  nails  at  $2.40 
is  effective,  and  the  market  continues 
firm,  although  the  demand  is  not  active. 
An  advance  in  horseshoe  nails  is  now 
noted  of  5  per  cent.,  the  discount  being 
10  per  cent,  instead  of  10  and  5  per  cent, 
as  formerly. 

Staples. — Further  advances  are  noted 
in  the  prices  of  staples  in  sympathy  with 
the  general  advances  in  galvanized  wire 
products.  Hundred  pound  kegs  have  ad- 
vanced from  $4.50  to  $4.75,  and  25-lb. 
boxes  from  $4.85  to  $5.  Bright  fence, 
in  100-lb.  kegs,  are  up  from  $2.60  to 
$2.65,  and  in  25-lb.  boxes  from  $2.75  to 
$2.90;  galvanized,  in  25-lb.  boxes,  are  up 
from  $3.10  to  $3.25. 

Fence  Wire. — Some  further  slight 
changes  in  the  prices  for  fence  wire  are 
noted.  The  following  quotations  now 
prevail : — 

Barb    $2.75 

No.  9   coil   spring    2.70 

No.  9  plain  galvanized 2.65 

No.  12  plain  galvanized 2.80 

No.  13  plain  galvanized 2.90 

No.  12  smooth  wire  is  now  30c  above 
the  base  of  $2.30,  this  being  an  advance 
of  10c. 

Churns. — There  are  higher  prices  for 
churns,  the  old  list  prevailing  with  the 
following  changes  in  discount: — Toron- 
to, Hamilton,  London  and  St.  Mary's, 
40  per  cent,  instead  of  40  per  cent,  and 
40  per  cent.  ,and  Ottawa,  Kingston  and 
Montreal,  37%  per  cent,  instead  of  37% 
per  cent,  and  10  per  cent. 

Augers — Advances  are  being  made  in 
the  prices  of  American  auger  bits.  These 
increases  will  approximate  7%  per  cent, 
to  cover  the  increase  of  the  duty. 

Grindstones. — General  increases  in 
the  price  of  grindstones  have  gone  into 
effect,  the  base  over  40  lbs.  and  2-in. 
thick  now  being  $1.30,  as  compared  with 


$1.25.        The  increases  on  smaller  sizes 
are  proportionate. 

Halters. — Although  the  quotations  for 
halters  have  not  as  yet  been  advanced, 
such  has  been  the  increase  in  the  cost 
of  leather  that  certain  lines  are  likely 
to  be  adjusted  to  a  higher  level  at  any 
•time. 

Sad  Irons. — Sad  irons  have  been  af- 
fected by  the  tariff  changes,  the  price  of 
Mrs.  Potts'  polished  having  been  ad- 
vanced from  78c  to  85c  and  of  nickel- 
'plated  from  85c  to  90c. 

Lantern  Globes. — Cold  blast  lantern 
globes  have  increased  in  price  in  the 
general  readjustment,  the  increase  being 
from  5c  to  30c,  and  the  following  quota- 
tions now  prevailing: — 

Cold    blast,    short   ruby $1.90 

Cold  blast,  common  ruby   1.90 

Cold  blast,  short   0.75 

Cold  blast   0.55 

Mops. — The  prices  of  mop  sticks  have 
been  advanced  from  $1.10  to  $1.25  per 
dozen,  and  cast  head  mops  from  $1.35  to 
$1.40  per  dozen. 

Handles. — There  are  readjustments 
being  made  in  the  prices  of  axe,  pick 
and  other  handles,  which  will  make  some 
small  increases  throughout  the  lists. 

Oakum. — Prices  for  British  oakum  are 
firming.  One  advance  is  noted  this  week 
in  the  U.  S.  Navy,  which  is  really  an 
English  product.  The  price  is  now  $6.75, 
as  compared  with  $6.50. 

Building  Paper. — Some  advances  are 
noted  in  connection  with  building  paper, 
and  the  whole  list  is  very  firm.  Plain 
fibre  No.  2  is  quoted  at  35c,  an  advance 
of  3c,  and  asbestos  at  $3.50,  an  advance 
of  25c. 

Picks. — Prices  for  picks  and  shovels 
are  being  readjusted,  and  some  advances 
will  be  made.  Clay  picks,  5  to  6  lbs., 
have  been  ■  increased  from  $3.75  to  $4, 
and  7  lbs.  from  $4  to  $4.25. 

Clothespins.  —  Higher  prices  for 
clothespins  are  to  be  expected.  Already 
one  house  has  advanced  the  price  of  the 
common  4-in.  from  80c  to  85c. 

Pitch. — The  price  quoted  for  pine 
pitch  by  the  barrel  is  now  $5,  being  an 
advance  of  50c  over  the  old  price. 

Scythes. — Further  advances  are  noted 
in  the  prices  of  scythes,  the  following 
quotations  now  prevailing: — 

Cast  steel,  doz $7.25 

Clipper,  doz 8.25 

Guaranteed,  doz 9.75 

Brush,  doz 8.25 

Stones. — Diamond  and  English  round 
stones  have  been  advanced.  Diamond 
are  now  quoted  at  $2.45  the  box,  and 
English  round  at  $2.60. 

Tubs. — Wooden  and  fibre  tuba  are 
subject  to  new  prices.  The  advance  is 
about  50c  all  round.  The  following  are 
the  quotations: — 

Wooden— No.  0    $11.5# 

No.   1    10.06 

No.   2    BJ6% 
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No.   3    7.50 

Fibre— No.   0    14.60 

No.   1 12.60 

No.   2    10.60 

No.   3    9.10 

Wheelbarrows. — There  are  material 
advances  in  the  prices  for  wheelbarorws, 
the  advance  being  due  to  tariff  changes. 
Navy  steel  advanced  from  $21  to  $23.50; 
garden  steel  from  $32.40  to  $36,  and 
light  garden  from  $22.80  to  $27. 

Batteries. — A  further  advance  in  the 
price  of  No.  6  dry  batteries  is  noted,  the 
increase  being  3c,  which  makes  a  total 
increase  since  the  outbreak  of  the  war 

of  4y2c. 

Lead  Pipe. — Lead  pipe  is  very  firm, 
with  the  continued  advances  in  the  lead 
market.  The  recently  adjusted  prices 
prevail:  7^c  for  lead  pipe  and  9c  for 
lead  waste  pipe. 

Bolts  and  Screws. — The  demand  for 
bolts  and  screws  continues  light,  this  be- 
ing the  natural  result  of  depression  in 
industrial  centres.  Prices  are  firm  on 
the  new  quotations. 

Builders'  Hardware. — There  is  con- 
siderable unrest  in  the  trade  with  regard 
to  the  prices  of  builders'  hardware.  The 
new  prices  have  been  a  long  time  coming 
from  the  manufacturers,  and  it  is  un- 
derstood that  they  are  not  in  complete 
agreement  in  the  matter.  Advances, 
however,  are  certain  to  be  general,  par- 
ticularly where  copper  and  bronze  is 
used  in  the  manufacture. 

Lamp  Chimneys. — The  following  prices 
are  now  in  effect  for  lamp  chimneys: — 

Small,  6  doz $3.00 

Medium,  8  doz 3.75 

Large,  6  doz 4.00 

Rope  and  Twine. — The  prices  on  Brit- 
ish Manila  are  very  firm.  New  prices 
for  binder  twine  are  not  yet  out,  but 
booking  is  being  taken  at  open  figures, 
and  there  is  a  fairly  good  inquiry.  There 
is  considerable  speculation  as  to  price 
prospects. 

Pipe. — Higher  prices  than  the  recent 
quotations  for  wrought  pipe  have  been 
put  into  effect  for  quantities  less  than 
100  feet.  The  advance  is  from  10c  up, 
the  quotations  being: — 

Black.  Galvanized. 
1/4-in  and  %-in.    ..   $2.27  $3.22 

y2-in.   2.78  3.76 

3^-in 3.15  4.50 

1-in 4.65  6.62 

1%-in 6.29  8.96 

iy2-in 7.53  10.61 

2-in 10.12  14.41 

21/2-in 16.00  22.79 

3-in 21.93  29.80 

31/2-in 25.18  35.83 

4-in 29.85  42.15 

Kitchen  Utensils. — The  situation  is 
unchanged.  Spelter  has  broken  to  some 
extent,  and  this  promises  to  relieve  the 
market  for  galvanized  ware,  but  the  cost 
is  stili  high  for  manufacturing  purposes. 
Tin  is  very  high    after  a  slight    break, 


and  a  continuance  of  the  present  level 
would  mean  further  adjustments  of 
prices. 

Stoves  and  Furnaces. — The  situation 
as  regards  stove  and  furnaces  continues 
very  quiet.  There  cannot  be  said  to  be 
any  improvement,  and  stocks  are  hardly 
moving.  Ordering  for  fall  is  expected  to 
start  later  than  usual  owing  to  the  hand- 
to  mouth  policy,  which  is  generally  in 
favor  in  the  trade. 


TORONTO 

TORONTO,  March  18.— Although 
conditions  in  the  hardware  trade 
are  still  below  normal,  there 
is  no  doubt  that  there  has  been  con- 
siderable improvement  of  late,  espec- 
ially during  the  past  two  weeks.  For 
some  time  after  the  beginning  of  the 
year,  business  was  decidedly  dull,  a  state 
of  affairs  not  altogether  unexpected 
considering  the  conditions  which  pre- 
vailed. More  recently,  however,  the 
outlook  has  improved  and  with  the 
approach  of  spring  a  more  opti- 
mistic feeling  is  noticeable.  The  city 
trade  has  not  shown  such  signs  of  re- 
covery as  in  the  smaller  towns  and  coun- 
try districts.  The  present  depression  is 
being  felt  more  severely  in  the  larger 
manufacturing  centres  whereas  in  the 
country  conditions  are  more  favorable, 
due  to  the  prosperity  in  the  agricultural 
community.  The  situation  in  some  towns 
has,  however,  been  considerably  relieved 
by  the  placing  of  the  large  orders  for 
military  equipment  by  the  British  and 
other  Governments. 

The  trade  is  still  adjusting  prices  as  a 
result  of  tariff  changes.  All  price 
changes  up  to  date  have  been  noted  in 
these  columns  but  complete  revisions 
have  not  been  made  as  yet.  Prices  on 
some  lines  have  still  to  be  adjusted  and 
for  various  reasons  this  will  take  time. 
Spades  and  shovels  will  advance  on  May 
1.  but  the  new  discounts  have  not  been 
definitely  decided  upon.  The  new  binder 
twine  prices  have  not  been  announced 
yet,  owinsr  to  the  unsettled  condition  in 
Mexico.  For  the  same  reason  it  is  impos- 
sible to  sav  when  the  1915  prices  will  be 
issued.  Prices  of  galvanized  wire  are 
still  withdrawn  and  prices  on  galvanized 
products  which  have  been  revised  are 
liable  to  further  adjustment  owing  to 
the  unsettled  condition  of  the  spelter 
market.  The  manufacturers  in  the  Pitts- 
burgh district  have  announced  an  ad- 
vance in  the  price  of  tin  plate  equal  to 
$3  per  ton  but  there  has  been  no  change 
in  the  local  market,  although  a  revision 
is  r>robable. 

The  Metals. — The  situation  in  the 
metal  markets  is  gradually  improving 
and  the  volume  of  business  is  greater 
than  at  any  time  during  the  past  few 
weeks.  Comparatively  speaking,  how- 
ever,  conditions  are   under  normal   and 


prices  bear  little  relation  to  the  strength 
in  the  primary  markets.  The  war  is 
responsible  both  directly  and  indirectly 
for  the  present  state  of  affairs.  Short- 
age of  tonnage  and  in  some  cases,  heavy 
demand,  are  responsible  for  the  con- 
tinued strength  in  the  markets.  Spot 
tin,  for  instance,  is  almost  unobtainable 
on  account  of  the  shipping  situation. 
Copper  on  the  other  hand  is  firm  on  ac- 
count of  heavy  demand.  The  spelter 
situation  which  has  been  causing  much 
uneasiness  for  some  weeks,  has  not  im- 
proved and  the  market  is  still  demoral- 
ized. There  was  a  break  in  the  spelter 
and  tin  markets  last  Thursday  but  they 
soon  recovered  and  returned  to  the  pre- 
vious quotations.  Since,  then,  however, 
tin  has  advanced  lc  per  pound.  Capper, 
antimony  and  lead  are  strong  at  un- 
changed prices.  Solders  are  very  firm 
at  last,  week's  advances  which  were  suf- 
ficient to  cover  the  advance  in  tin  report- 
ed to-day.  There  is  therefore  no  further 
advance  to  announce  in  solders,  the 
quotations  being  given  in  the  panel  and 
current  market  quotations.  Aluminum 
has  been  the  least  effected  of  all  metals 
by  prevailing  conditions  and  quotations 
have  been  steady  for  some  time  at  23V2C 
per  pound. 

Tin — The  tin  situation  has  of  late 
assumed  somewhat  serious  proportions 
due  principally  to  the  shortage  of  ton- 
nage accompanied  by  active  demand. 
The  result  has  been  a  scarcity  of  spot 
supplies  and  the  situation  for  spot  and 
March  tin  in  New  York  is  now  more 
acute  than  at  any  time.  The  present 
average  weekly  consumption  is  nearly 
ten  times  greater  than  the  arrivals  of 
tin  at  New  York.  The  situation  at  the 
Port  of  London  has  not  improved  much 
and  is  still  tight,  partly  due  to  the  delay 
in  handling  cargoes.  Tin  has  advanced 
lc  in  the  local  market  and  is  quoted  at 
58c  per  pound. 

Copper. — The  copper  situotion  remains 
verv  much   the  same  as  last  week.     Ad- 


TORONTO   QUOTATIONS. 

Tin 58c 

Copper 16%c 

Lead 5.60c 

Spelter 15c 

Antimony 25c 

Aluminum  Ingot 23V20 

Aluminum  Pattern 24^20 

Solder,  %  x  % 33c  lb. 

Wire  Solder 34c  lb. 

Wiping  Solder 27c  lb. 

Tinker's  Bar  Solder 35c  lb. 

Wire  Nails $2.35  base 

Cut  Nails $2.70  base 

Poultry  Netting   45% 

Pure  Manila  Rope 14V2c  base 

British  Manila  Rope lie  base 

African  Hemp  Rope He  base 

Sisal  Rope 9y2c  base 
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vices  from  New  York  report  heavy  ex- 
port shipments  but  comparatively  dull 
domestic  business.  The  market  is  quiet 
and  unchanged.  Local  quotations  are 
lirm  at  16%c  per  pound. 

Spelter. — The  spelter  market  continues 
unsettled  and  demoralized.  A  break  in 
the  market  at  the  end  of  last  week  was 
followed  by  a  recovery  to  the  original 
quotations.  Supplies  are  still  difficult 
to  obtain  and  prices  are  nominal.  Spelter 
is  firm  and  unchanged  at  15c  per  pound. 
Lead. — There  has  been  a  decided  in- 
crease in  demand  for  lead  and  the  mar- 
ket is  strong.  Prices  are  firm  but  likely 
to  go  considerahly  higher.  Lead  is 
quoted  locally  at  5%c  per  pound. 

Antimony. — The  market  is  strong  on 
heavy  demand  and  prices  are  nominal. 
The  advance  reported  last  week  has  been 
maintained.  Antimony  is  being  quoted 
;it  25c  per  pound. 

Scrap  Metals. — The  demand  continues 
light  but  prices  generally  are  holding 
firm,  especially  in  copper  and  brass 
scrap.  Heavy  and  tea  lead  have  ad- 
vanced V4C  and  are  now  quoted  at  4l/tc 
and  3^0  per  pound  respectively. 

Bar  Iron  and  Steel. — Conditions  in 
the  steel  trade  do  not  show  any  material 
improvement,  being  quiet.  Prices  are 
firm  at  $2.05  base. 

Pig  Iron. — There  is  little  of  import- 
ance to  note  in  the  pig-  iron  market.  The 
business  that  is  passing  is  usually  for 
li'j-ht  tonn^cs  to  fill  immediate  require- 
ments. Victoria  and  Hamilton  pig  iron 
are  unchanged  at  $19  per  ton. 

Lead  and  Iron  Pipe. — The  dullness  in 
the  building-  trade  is  being  felt  in  the 
pipe  market;  prices,  however,  are  firm. 
Lead  pine  is  quoted  at  7V?c  and  waste 
pipe  at  9c  net.  Prices  on  iron  pipe  are 
given  in  the  current  market  quotations. 
Poultry  Netting. — The  spring  business 
is  practicallv  all  booked.  The  situation 
as  regards  English  netting-  is  disturbed 
owing-  to  shortage  of  labor,  increased 
cost  of  materials  and  hi°-h  ocean  freight 
rates.  Di«count  on  poultry  netting  is 
45  r»er  CP"t. 

Wire  Na\K — The  new  prices  announc- 
ed last  week  are  firm,  although  the  de- 
mand is  not  heavv.  Wire  nails  are  being 
quoted  at  $2  35  base.  Cut  nails  are  un- 
changed at  $2.70  base. 

Wire  Bale  Ties — The  new  prices  on 
wire  bale  ties  per  100  pounds,  single 
hook  are  as  follows:— No.  12,  2.90;  No. 
13,  3.00;  No.  13 V,,  3.05;  No.  14,  3.15; 
No.  15.  3.35;  No.  16,  3.50,  f.o.b.  Hamilton 
and    Montr"^l.   and   freiarht    equalized. 

Wire — All  prices  on  galvanized  wire 
remain  wit^rawn  pending-  a  revision. 
The  new  nrices  when  announced  will  be 
higher.  Smnr-tii  steel  wire  is  firm  at 
$2.30  base.  Prices  on  other  lines  are 
given  in  tV  current  market  quotations. 
Tacks.— Last  week  the  revised  list  for 
tacks  was  published,  showing  a  general 


advance.  This  week  the  list  has  been 
augmented  by  the  addition  of  a  list  of 
shoe  rivet  discounts.  The  new  list  went 
into  effect  on  March  8th,  and  is  given 
in   the   current   market   quotations. 

Galvanized  Sheets. — As  in  the  case  of 
all  galvanized  products  prices  are  liable 
to  further  revision,  the  high  cost  of 
spelter  being  the  cause  of  the  unsettled 
condition  of  the  market.  New  prices 
quoted  last  week  are  firm  and  are  given 
in  the  current  market  quotations. 

Rope  and  Twine. — The  situation  shows 
no  improvement  as  regards  raw  jute, 
hemp  and  manilla.  The  trouble  in  Mexi- 
co continues  and  practically  no  sisal  is 
being  shipped.  The  high  ocean  freight 
rates    are    affecting    jute     and     manilla 


NEW    PRICES    IN    MONTREAL    THIS 
WEEK. 

Tin    advances  further. 

Copper   now  17c. 

Spelter    tends    downward. 

Antimony   now   27c. 

New    prices   on   American    ammunition. 

Shot   basis   now   $9  net. 

Allways    best    and    Cokes    bright    plates 

advance  25c  all  round. 
Mining   steel  advances   to   7%c. 
Further   advances   on   staples. 
Horseshoe   nails   advance  5%. 
Barb    and     plain     fence    wires    slightly 

higher. 
Churns    advance   15%. 

American   augur  bits  up  7%%. 
Grindstones,    base    now    $1.30. 
Mrs.    Potts   sad    irons,   8c   up   for    plain 

and    5c   for   nickel. 
Cold    blast   lantern   globes   up   5  to   30c. 
Mop    sticks    and    cast    head    mops    are 

higher. 
U.S.   Navy   oakum   up  25c. 
Clay    picks   are   25e   dearer. 
Plain  clothespins  advance  5c. 
Pine   pitch   up  50c  a   barrel. 
Scythes   advance  a    further  50c. 
Diamond  and  English  stones  materially 

advanced. 
New  prices  on  woode  nand  fibre  tubs— 

up  50c. 
Wheelbarrows   are   sharply    increased. 
Dry    batteries   up  another  3c. 
N'-w   prices   fir  lamp   chimneys. 
Wrought      pipe     advanced      for     small 

nu:intities. 
Linseed    oil   advances. 


while  hemp  is  becoming  very  scarce,  due 
to  the  war.  Business  is  picking  up  and 
prices  are  unchanged. 

Furnaces  and  Stoves — The  market  is 
quiet  and  seasonable.  Gas  ranges  are 
beginning  to   move. 

Kitchen  Utensils. — A  fair  volume  of 
business  is  reported  in  shelf  lines.  Prices 
generally  are  firm  especially  on  galvan- 
ized and  tin  ware. 


LONDON. 

LONDON,  Ont.,  March  18.— Business 
here  is  improving  steadily  and  has 
been  helped  by  the  recent  mild 
weather.  Orders  are  larger  and  pros- 
pects are  bright  for  a  good  spring  trade. 
This  city  is  located  in  a  particularly 
wealthy  section  of  the  country  and 
there  has  been  a  healthy  growth  each 
year  for  many  years  past.  Price  changes 
are  still  taking  place  in  hardware  lines 
as  a  result  of  tariff  changes. 

Linseed     Oil. — Linseed     oil     has     ad- 


vanced 9  cents  per  gallon  and  local  quo- 
tations are  now  as  follows: 

Raw.        Boiled. 

1-2  barrels 84c  87c 

3-5  barrels 83c  86c 

6-9  barrels 82c  85c 

Turpentine  has  been  advanced  1  cent 
per  Imperial  gallon  and  is  now  quoted  in 
single  barrels  at  69c  per  Imperial  gal- 
lon; 2-4  barrels  68c  per  Imperial  gal- 
lon; 5-gal  lots  76c  per  Imperial  gallon. 

Glass  and  putty  remain  unchanged  at 
the  prices  shown  in  the  current  quota- 
tions. 

Harvest  Tools,  Etc. — Harvest  tools 
are  quoted  at  40-12V£%  and  scythes, 
snaths,  etc.,  remain  at  the  prices  quoted 
last  week. 

Rope,  Twine,  Etc. — The  1915  prices  on 
twine  have  not  yet  been  issued.  Rope  is 
quoted    as   follows : 

Pure  Manila 14y2c  lb.  basis 

British  Manila 11     c  lb.  basis 

African  Hemp 11     c  lb.  basis 

Nails,  Wire,  Tacks,  Etc. — Tacks  and 
shoe  rivets,  etc.,  have  advanced  from 
10-25%.  The  new  discounts  are  shown 
in  current  market  quotations.  Wire 
nails  remain  at  $2.35  base;  cut  nails  at 
$2.70  base.  Poultry  netting  remains  at 
45%  discount;  screen  wire  painted  black 
is  quoted  in  100-ft.  rolls  at  $1.50  per  100 
ft, ;  in  50-ft.  rolls  at  $1.55  per  100  ft. 

Alarm  clocks,  glazier's  paints,  food- 
choppers,  rasps  and  files  and  many 
other  lines  have  advanced  from  5  to  10%. 


WINNIPEG. 

WINNIPEG,  March  18.— The  re- 
markably mild  weather  gives 
promise  of  the  farmers  getting 
on  the  land  much  earlier  than  usual,  and 
as  a  result  wholesalers  have  received 
word  from  dealers  in  various  parts  of 
the  country  to  make  immediate  delivery 
of  goods  which  were  ordered  some  time 
ago.  In  another  week  or  10  days  it 
seems  that  the  country  may  be  opened 
up,  and  there  is  no  doubt  the  hardware- 
men  will  then  be  called  upon  to  provide 
such  lines  as  farmers  need  in  the  spring. 
There  is  a  much  more  hopeful  tone  to 
the  reports  received  on  trade  conditions 
than  has  been  the  case  for  some  months. 
Dealers  are  still  buying  with  a  great 
deal  of  caution.  They  are  evidently 
making  an  effort  to  keep  their  stock  at  as 
low  a  point  as  possible.  They  are,  how- 
ever, buying  spring  lines  in  good  quan- 
tities. 

It  is  not  the  immediate  business,  how- 
ever, which  is  causing  a  more  optimistic 
outlook,  but  rather  the  prospect  of  a  big 
fall's  business.  In  1912  it  will  be  remem- 
bered the  volume  of  business  in  July 
and  August  was  exceedingly  large — and 
this  year,  with  the  very  much  larger 
acreage  under  cultivation — and  under 
better  cultivation  than  ever  before — the 
prospects  of  a  heavy  crop  are  good.  If 
this  good  crop  comes,  and  if  good  prices 
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hold  for  wheat,  it  seems  absolutely  cer- 
tain this  fall's  business  should  be  re- 
markably satisfactory. 

Already  Looks  Like  Big  Fall. 

Wholesalers  are  rather  of  the  opinion 
that  the  usual  order  of  things  is  going 
to  be  exactly  reversed  this  year.  As  a 
regular  thing  the  heavy  buying  comes  in 
the  spring,  and  the  sorting  orders  in 
the  fall.  This  year  the  spring  orders 
are  being  kept  as  low  as  possible,  but  it 
begins  to  seem  that  the  summer  and  fall 
demand  will  be  very  heavy. 

One  difficulty  is  already  being  antici- 
pated with  regard  to  the  crop — the  diffi- 
culty of  getting  this  harvested.  Thous- 
ands of  men  who  usually  engage  in  this 
work  are  now  under  arms.  The  crop  is 
practically  certain  to  be  larger  than  for- 
merly, and  it  is  going  to  be  a  problem  to 
secure  the  necessary  men. 

Copper  up  3  Cents. 

The  activity  in  hardware  lines  as  re- 
gards price  changes  continues  this  week. 
Copper  has  risen  considerably,  sheet  and 
planished  being  quoted  at  37c,  or  3c 
up  from  the  former  quotation,  while  tin- 
ned is  quoted  at  30c,  also  a  3c  advance. 
In  eavestroughs  also  there  has  been  a 
material  rise,  due  perhaps  to  the  rise 
(Continued  on  page  172.) 

@ 

THE  TRAVELLING  MAN. 
(Continued  from  page  128.) 

of  like  ilk  who  annoy  all  with  whom  they 
come  in  contact  and  who  indirectly  bring 
down  wrath  on  the  whole  travelling  fra- 
fraternity. 

But  it  is  intended  here  to  deal  with 
the  one  side  of  the  question  only.  Per- 
haps some  other  time  occasion  will  be 
taken  to  address  a  sentle  admonition  to 
travellers  on  the  question  of  improving 
their  attitude  toward  the  merchant.  At 
present  let  us  content  ousselves  with  ask- 
ing that  the  merchant  give  the  traveller 
a  better  show. 

At  the  recent  convention  of  the  On- 
tario hardwaremen  it  was  decided  tj  take 
travellers  into  the  association  as  associate 
members.  It  was  rightly  felt  that  the 
traveller  was  one  of  the  best  friends  the 
retailer  had  and  that  the  better  they  got 
on  together  the  better  it  would  be  for 
both. 

The  traveller  is  a  good  fellow  and  a 
good  friend.  Here's  to  a  better  under- 
standing  all   around. 

@ 

SECURING  MORE  DISPLAY  SPACE. 

(Continued  from  page  119.) 

dows  contained  an  elaborate  and  hand- 
some display  of  vegetable  and  flower 
seeds.  The  other  window  contained  a 
very  neat  dicplay  of  tools.  Window  dis- 
plays in  May  Brothers,  have  appeared  in 
Hardware   and   Metal   on   several   occas- 


ions. By  re-arranging  the  stock  and  by 
spending  a  reasonable  amount  for  new 
shelving,  May  Brothers  have  doubled 
their  display  spaces. 

The  Delivery  Outfits. 

Accompanying  this  articles  there  is 
also  an  illustration  showing  two  wagons 
which  are  the  property  of  May  Brothers. 
They  have  had  several  types  of  wagons 
before  they  got  these  in  the  fall.  But  it 
seemed  that  they  all  fell  down  in  one 
particular — they  weren't  roomy  enough. 
It  seemed  more  or  less  impossible  to  get 
a  wagon  such  as  they  desired  unless  it 
was  made  specially  for  them.  Either 
those  which  might  be  bought  were  not 
compact  enough,  though  large  enough  to 
carry  screen  doors,  for  instance.  Or  else, 
they  were  the  old  type  of  small  hardware 
wagon,  whenever  anything  as  big  as  a 
screen  door  was  not  safe.  So,  Mr.  May 
designed  a-  wagon  for  himself,  and  he 
found  it  paid  him  from  a  purely  financial 
point  of  view. 

These  wagons  cost  $150  each.  Each 
wagon  is  seven  feet  long  between  the 
tail-board — when  it  is  up — and  the  seat. 
That  is  loner  enough  to  handle  screen 
doors  or  wall  boards.  The  width  is 
about  five  feet.  But  the  outstanding 
feature  is  the  rail  at  either  side  which 
rises  to  a  height  of  about  18  inches.  This 
i?  built  for  the  purpose  of  securing  any- 
thing bis:,  by  rope,  so  that  the  wagon  not 
only  rides  better,  but  also  carries  much 
more.  A  screen  door  on  an  ordinary 
wagon  lies  on  the  floor  or  is  packed  in 
"any  old  place."  By  having  it,  or  wall 
boards,  or  anything  cumbersome  attach- 
ed to  the  rail  at  the  side,  space  is  econo- 
mized to  a  very  material  extent,  and  the 
other  articles  being  carried  can  be  pack- 
ed much  better. 

Another  good  feature  is  the  two  name 
plates,  one  at  either  side  of  the  wagon. 
These  are  made  of  brass — for  two  reas- 
ons. One  is  that  being  a  plate  instead  of 
painted  words,  when  the  wagon  is  to  be 
repainted  the  plate  can  just  be  detached 
and  then  attached  again.  In  the  case 
of  paint  it  would  be  a  case  of  repainting 
the  name.  The  other  is  that  a  brass 
name  certainly  adds  to  the  effect  of  the 
wagon. 

Mr.  May  places  the  advertising  value 
of  these  waeons  very  high.  Running  all 
over  the  districts  they  serve,  the  spic- 
and-span  outfits  attract  attention.  A 
smart  turn-out  consisting  of  an  unusual 
type  of  wagon  finished  off  by  a  brass 
name  plate,  and  drawn  by  a  good  colt, 
is  a  mighty  good  ad.  for  the  man  who 
sends  it  out.  The  blinkers  over  the 
horse's  eyes  have  the  words  May 
Bros  in  brass  lettering,  all  keeping  up 
the  advertisement  idea. 

The  firm  is  ' '  May  Brothers, ' '  not  "  May 
Bros."  The  firm  has  been  at  some  pains 
to  keep  the  one  form  all  the  way  through. 


The  cash  register  lights  up  the  words 
"May  Brothers"  every  time  it  is  used. 
The  windows  have,  each  of  them,  the 
words  "May  Brothers,  Hardware,"  and 
never  the  abbreviation  "Bros."  This  is 
a  good  point,  and  one  wherein  it  pays  to 
be  consistent,  even  though  one  has  to 
pay  extra  at  the  outset.  For  instance 
the  name  plates  on  the  two  wagons  that 
have  been  described,  had  to  be  made 
specially  long  to  accommodate  the  full 
name,  and  were  therefore  more  ex- 
pensive. 

That  is  just  one.  of- the  little  points 
that,  regarded,  help  business  and,  neg- 
lected, hinder  it.  ■  It  is  a  good  pointer. 
Consistency  in  name,  if  it  guarantees 
consistency  in  quality  is  very  much 
worth  while. 


MODERN  STORE  FRONTS. 

(Continued  from  page  116.) 

trations.  The  frame  which  is  an  exceed- 
ingly large  one,  can  be  trimmed  in  the 
store  and  then  moved  into  show  window. 
The  trim  on  this  frame  when  the  store 
front  photograph  was  taken  included 
pruning  saws,  tree  pruners,  pruning 
shears,  etc.  Each  article  was  accompan- 
ied by  a  neat  price  ticket.  On  the  sep- 
arate view  of  the  frame  is  shown  a  dis- 
play of  "tools  for  the  woods,"  includ- 
ing axes,  plain  and  handled;  saw  sets, 
files,  wedges,  cant-hooks,  chains,  etc.  In 
this  display,  as  in  the  other,  each  article 
is  accompanied  by  a  neat  price  card 
showing  the  price  in  plain  figures.  Car- 
ter Bros,  have  every  reason  to  be  proud 
of  the  handsome  and  practical  store  front 
they  have  installed.  Hardware  and 
Metal  has  been  informed  by  Mr.  Carter 
that  excellent  results  have  already  been 
obtained   from   the  new   front. 

Leamington   Store  Front 

The  front  of  the  store  of  H.  Lendon, 
hardware  merchant,  Leamington,  Ont.,  a 
view  of  which  accompanies  this  article, 
is  typical  of  the  substantial  and  prac- 
tical store  fronts  which  are  found  in 
many  of  the  hardware  stores  in  the 
small  towns  of  Canada.  Here  are  shown 
four  large  display  windows  in  one  store 
front. 

When  the  photograph  was  taken  the 
windows  contained  two  store  displays, 
paint  display  and  a  display  of  auto  ac- 
cessories. The  large  windows  in  addi- 
tion to  giving  plenty  of  lieht  to  the  store 
interior,  afford  ample  scope  for  the  win- 
dow trimmer  to  do  good  work.  Wilbert 
gives  personal  attention  to  the  windows 
and  is  a  strong  believer  in  the  sales  ac- 
cruing from  good  window  suggestions. 
One  of  the  four  windows  receives  atten- 
tion every  day.  The  windows  aTe  par- 
ticularly well  adapted  for  making  large 
window  displays  and  are  paneled  -with  a 
beaver  board  background. 
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MONTREAL. 

MONTREAL,  March  18.— With 
prospects  for  an  early  opening 
of  navigation,  and  brisk  busi- 
ness from  country  districts,  the  spring 
outlook  in  the  paint  business  is  gener- 
ally accepted  as  being  altogether  satis- 
factory, considering  the  prevailing  con- 
ditions. The  depression  in  industrial 
centres  has  naturally  reduced  not  only 
the  manufacturing  but  the  general  de- 
mand as  well,  but  this  is  only  what  could 
be  expected.  Country  business  is  ma- 
terially better  than  at  the  same  time  a 
year  ago,  but  the  situation  as  a  whole 
shows  little  difference. 

With  linseed  oil  soaring  to  new 
heights,  lead  advancing,  zincs  practically 
out  of  the  market,  and  supplies  of  colors 
and  other  imported  material  running 
short,  the  trade  is  facing  the  necessity 
for  general  advances,  and  the  time  is 
approaching  when  the  increased  cost  of 
raw  materials  will  force  a  readjustment 
throughout  the  manufactured  lines;  this 
readjustment  is  warranted,  and  has  been 
warranted  for  some  time,  by  the  pre- 
vailing market  prices,  but  quotations 
have  been  maintained  in  relation  to  the 
prices  paid  by  manufacturers  for  the 
supplies  entering  into  the  manufacture 
of  the  spring  stocks. 

Linseed  Oil. — Oil  has  been  the  spec- 
tacular feature  of  the  paint  markets 
since  the  outbreak  of  the  war,  but  its 
pyrotechnics  in  the  price  list  have  been 
even  more  startling  during  the  past  week 
than  anything  previous.  An  important 
.  advance  on  Tuesday  was  followed  by  an- 
other on  Wednesday,  with  the  result 
that  the  whole  basis  of  prices  was  upset, 
and  this  condition  was  accentuated 
owing  to  the  fact  that  additional  ad- 
vances were  anticipated  before  the  end 
of  the  week.  The  best  gauge  of  the 
market  that  can  be  quoted  is  the  basis 
of  the  refiners,  which  has  advanced  from 
69i/2c  and  72c  to  82c  and  84y2c.  This  is 
an  increase  of  12y2c,  and  the  outlook  is 
for  a  further  upward  movement.  The 
crushers  report  that  the  situation  is  very 
strong,  the  prices  following  closely  the 
action  of  the  flax  market,  which  has 
been  very  active  in  an  upward  direction. 
Owing  to  the  fact  that  there  is  no  un- 
derstanding between  dealers  in  Mont- 
real, to  the  fact  also  that  prices  are  only 


adjusted  about  once  a  week,  and  the  fur- 
ther fact  that  with  a  small  demand 
■there  is  an  inclination  to  take  profits  on 
stocks  bought  before  the  rise,  there  is  an 
even  greater  spread  than  usual  in,  the 
prices.  Thus,  while  the  price  of  the 
crushers  can  be  taken  as  a  guide  to  the 
situation,  there  are  quotations  heard  at 
75c  and  78c  for  the  time  being;  with  -,tbe 
top  of  the  market  advancing  with  the 
actual  costs  to  a  level  of  87c  and  90c. 
However,  it  is  practically  impossible  to 
give  any  very  definite  guide  to  prices 
until  the  atmosphere  clears  somewhat. 
Raw.  Boiled. 

1  to  2  barrels..   75c  to  87c     78e  to  90c 
3  to  5  barrels. .   74c  to  86c     77c  to  89c 

•6  to  9  barrels. .   73c  to  85c     76c  to  88c 
10  bbls.  and  over   73c  to  84c     75c  to  87c 
5-gal.  cans,  50c  each ;  10-gal.  cans,  75c 
each. 

Gasoline  and  Benzine. — There  has 
been  no  change  in  the  gasoline  market 
during  the  week,  the  situation  continu- 
ing firm,  with  demand  somewhat  en- 
couraged by  the  opening  of  the  season. 
Gasoline  in  drums  is  quoted,  at  15c,  and 
tank  wagon,  any  quantity,  at  l4y2c. 

Turpentine. — The  turpentine  market 
has  eased  materially  during  the  week, 
refiners  having  reduced  the  price  to 
the  basis  of  66c,  after  having  taken  it  to 
67y2c  for  a  time.  The  result  has  been 
that  the  trade  has  narrowed  the  spread 
materially. 

Per  gal. 

Vo-bbl.   lots    69c-72c 

1-bbl.   lots    66c-69c 

2  to  4-bbl.  lots   65c-78c 

5  to  10-bbl.  lots 64c-67c 

Glass. — The  glass  situation  continues 
very  unsettled,  no  agreement  having  as 
yet  been  arrived  at  as  to  the  adjustment 
of  the  prices  in  relation  to  the  increase 
in  the  tariff.  The  difficulty  appears  to 
be  in  getting  the  dealers  to  act  together 
in  the  market,  owing  to  stocks  on  hand 
not  affected  by  the  higher  duty. 

Lead,  Zinc,  etc.  —  Several  additional 
advances  in  the  pig  lead  market  have 
made  white  lead  very  firm,  and  higher 
quotations  are  likely  to  result  if  the 
market  holds.  The  basis  is  now  $8.70 
by  the  ton.  At  the  same  time  zinc  has 
been  affected  in  such  a  manner  that  there 
have  been  important  price  changes,  with 
some    houses   refusing    to    sell   at   any 


price.  As  high  as  20c  has  been  heard  in 
New  York,  where  purchases  could  nor- 
mally, be  made  at  5c.  This  gives  some 
idea  of  the  course  the  market  has  taken. 
The  demand  in  the  trade  is  not  heavy, 
"however,  and  where  quotations  are  made 
the  advance  on  dry  is  about  2c,  with  a 
'  little  better  increase  on  the  commodity 
in  oil.  Arsenate  of  lead  is  also  feeling 
the  higher  market,  and  there  has  been 
an  advance  of  3y2c  on  dry  stocks,  with 
paste  holding  firm  for  the  time  being. 

Colors,  Whiting,  etc. — The  market  for 
dry  colors  is  very  unsettled,  with  higher 
prices  prevailing,  particularly  for  reds. 
Some  of  the  big  houses  have  gone  so  far 
as  to  withdraw  prices  on  certain  dry 
reds  altogether,  and  a  readjustment  of 
the  whole  list  appears  to  be  imminent. 
Whiting  is  holding  the  old  basis,  but  is 
getting  firmer,  as  supplies  are  going  into 
consumption  and  putty  is  strong  in  sym- 
pathy, despite  the  light  demand. 


TORONTO. 

TORONTO,  March  18.— A  better 
feeling  prevails  in  the  paint  trade 
this  week,  due  to  the  approach  of 
milder  weather  and  the  prospect  of  in- 
creasing business  on  this  account.  Spring 
bookings  in  the  country  have  been  very 
satisfactory,  and  an  improvement  in  the 
city  trade  is  expected  shortly.  There 
have  been  no  further  price  changes,  due 
to  the  tariff,  this  week,  but  further  re- 
visions are  contemplated.  It  is  expected 
that  there  will  be  a  sharp  advance  in  the 
higher  grade  of  dry  colors  in  the  near 
future.  Supplies  of  some  colors  are  dif- 
ficult to  obtain,  and  freight  rates  have 
advanced  considerably.  Whiting  and 
putty  are  both  expected  to  go  higher. 
With  the  prospect  of  so  many  lines  be- 
ing advanced  it  would  seem  to  be  a  good 
time  to  buy.  Glass  is  unchanged,  but 
the  new  list  may  be  announced  any  time. 
The  most  spectacular  advance  this  week 
has  been  in  linseed  oil,  which  is  12c 
higher  than  last  week.  Turpentine  has 
also  advanced  1c  per  gallon.  Collections 
are  still  slow,  but  improving. 

Linseed  Oil. — Flax  seed  has  jumped 
up  to  $1.85  for  spot,  and  $1.90  for  May 
delivery,  with  the  result  that  crushers 
have  put  their  prices  up.  This  condition 
has  caused  a  sharp  advance  in  oil  of  12c, 
and  dealers  sav  that  even  at  84c,  which 
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is  the  new  quotation,  there  is  very  little 
margin  of  profit.  It  is  also  stated  that 
prices  would  have  been  even  higher  if 
there  had  not  been  in  stock  supplies  of 
cheaper  oil  purchased  some  months  ago 
at  a  much  lower  figure.  The  demand  is 
light,  as  considerable  oil  was  booked  for 
spring  delivery  at  the  lower  prices.  As 
the  demand  increases  a  further  advance 
is  expected.  The  following  prices  are 
being  quoted  in  Toronto: — 

Raw.  Boiled. 

Single  bbls 84  87 

3  to  5  bbls.   83  86 

6  to  9  bbls   82  85 

Turpentine. — An  advance  of  lc  per 
gallon  in  turpentine  is  announced  this 
week.  This  advance  is  not  due  to  local 
conditions,  but  because  of  a  large  ship- 
ment of  turpentine  from  Savannah  and 
Jacksonville  to  London.  This  will  con- 
siderably decrease  stocks,  and  the  new 
turpentine  will  not  be  in  for  a  month  or 
more.  The  demand  is  light  locally,  but 
is  expected  to  improve  with  the  ap- 
proach of  milder  weather,  in  which  case 
a  further  advance  may  be  announced. 
The  following  prices  are  generally  being 
quoted  in  Toronto:  Single  barrels,  69c; 
2  to  4  bbls.,  68c;  and  5-gallon  lots,  76c 
per  Imperial  gallon. 

Dry  Colors. — A  serious  shortage  is  be- 
ing experienced  in  the  supply  of  some 
lines  of  dry  colors.  Those  colors  which 
before  the  war  had  been  imported  from 
Germany  have  advanced  in  an  extraor- 
dinary manner.  Taking  everything  into 
consideration,  there  is  no  doubt  but  that 
there  will  be  a  sharp  advance  in  high- 
grade  dry  colors  in  the  near  future. 
Prussian  blue,  ultramarine  and  reds  are 
sure  to  be  advanced. 

White  Lead. — The  new  prices  an- 
nounced recently  are  holding  very  firm, 
and  business  is  reported  to  be  quite 
satisfactory.  Prices  are  shown  in  cur- 
rent market  quotations. 

Whiting. — Higher  prices  may  be  ex- 
pected for  whiting.  The  increased  cost 
of  whiting  in  England  and  sharp  ad- 
vance in  freight  rates  have  stiffened  the 
market  here  and  prices  are  firm. 

Gasoline. — The  demand  for  gasoline 
continues  to  improve,  and  the  market  is 
firm  at  18c  per  gallon.  Coal  oil  is  quiet- 
er, business  having  fallen  off  some.  Coal 
oil  prices  are  given  in  the  current  mar- 
ket quotations.  Benzine  is  quiet  at  18c 
per  gallon. 

Glass. — Price  adjustments  are  under 
consideration,  but  no  announcement  has 
been  made  as  yet.  The  demand  is  light, 
and  there  are  fairly  good  stocks  on  hand. 
Prices  will  probably  be  higher,  and  the 
new  list  may  be  issued  any  time. 

Putty. — In  some  quarters  prices  are 
expected  to  advance,  as  both  whiting 
and  linseed  oil  are  higher.  The  market 
is  firm,  but  business  is  quiet.     The  fol- 


lowing prices  are  for  standard  putty  in 

less  than  ton  lots: — 

Per  100  lbs. 

Bulk,  bbls.,  800  lbs $2.40 

Bulk  drums,  100  lbs 2.60 

Bulk  drums,  50  lbs 2.65 

Bulk  drums,  25  lbs 2.70 

Bulk  drums,  12y2  lbs 2.95 

Cased  tins,  25  lbs 2.90 

Cased  tins,  12y2  lbs 3.10 

Bladders,  bbl.,  400  lbs 2.90 

Bladders,  cases,  100  lbs.   .  .         3.00 
Pure  putty,  60c  per  cwt.  advance. 

® 

LETTERS  TO  THE  EDITOR. 

Toronto,  March  16,  1915. 
Editor,  Hardware  and  Metal: 

A  twenty-seven-year  retrospect  in  the 
make-up  of  Hardware  and  Metal,  has  cer- 
tainly been  a  period  of  advancement  in 
commercial  journalism.  Its  influence  has 
been  reflected  in  the  interest  of  the  hard- 
ware trade  until  to-day  it  is  an  important 
factor  in  advocating  service  in  the  ranks 
of  the  wholesale  and  retail  business  of  the 
hardware  and  metal  trades.  This  is  ap- 
parent to  any  observer,  who  is  interested 
in  the  business,  more  especially  is  this 
apparent  in  the  retail  store,  that  has 
seemingly  learnt  the  value  of  service,  in 
their  business,  more  especially  that  profit 
is  the  bi-product  of  "Service."  Years  ago 
this  theory  was  vice  versa — but  now,  ap- 
plied "Service"  is  an  accomplished  fact, 
which  spells  success  for  which  Hardware 
and  Metal  has  played  its  part  successfully. 
HENRY  CLUCAS. 

® 

MARKETS. 

(Continued  from  page  170.) 
in  raw  material  as  much  as  to  the  in- 
creased duty.     Present  quotations  are: 

8"  per  100  feet   $2.90 

10"  per  100  feet   3.25 

12"  per  100  feet    4.00 

Conductor  pipe  also  is  now  on  a  higher 
level,  being  quoted  as  follows: 

2"  per  100  feet  $3.45 

3"  per  100  feet  3.85 

4"  per  100  feet  5.10 

Nails  Move  up  15c. — Due  to  the  duty, 
nails  have  been  raised  15c  F.O.B.  Win- 
nipeg. These  are  now  quoted  at  $2.95 
base. 

Staples  Also  Higher. — Staples  have 
also  been  advanced  10c,  the  bright  wire 
per  cwt.  now  being  quoted  at  $3.05  Win- 
nipeg. 

Twenty-five  Cents  on  Scythes. — In 
scythes  too,  there  has  been  an  advance 
of  25c.  Brush  now  being  quoted  at 
$8  50  and  grass  at  $7.50  to  $8.50. 

Five  Per  Cent.  Rise  in  Harvest  Tools. 
— A  5%  advance  has  taken  place  in  har- 
vest tools,  due  to  the  tariff,  the  new  dis- 
count  being  47V2%. 

Big-  Ben  clocks  have  also  moved  up- 
ward 5c.  In  case  lots  the  present  quo- 
tation being  $2  and  single  clocks  selling 
at  $2.10. 

Another  advance,  though  of  somewhat 
minor  importance,  relates  to  hay  knives. 


Heathes  are  now  quoted  at  $8  per  doz- 
en and  lightning  at  $7.50  per  dozen. 

Wire  to  go  Higher  StilL 

Wire  remains  at  the  new  prices  struck 
last  week,  but  it  seems  very  likely  that 
a  further  advance  will  take  place.  Ameri- 
can makers  have  advised  of  a  further 
increase  of  10c  being  struck  by  them. 
This  increase  they  state  is  due  to  the 
cost  of  galvanizing.  As  a  matter  of  fact 
some  American  mills  devoted  to  the 
making  of  sheets  and  bars  are  closed  at 
the  present  time  through  inability  to  get 
spelter  for  galvanizing.  When  it  is 
remembered  that  sheets  are  imported, 
and  that  perhaps  owing  to  wire  having 
been  on  the  free  list,  there  is  not  yet 
enough  being  made  in  Canada  to  meet 
the  demands  of  the  country,  it  will  be 
seen  that  this  market  is  almost  certain 
to  follow  the  rise  fixed  in  the  United 
States. 

Uncertainty  of  Binder  Twine  Supply. 

Rope. — The  situation  here  is  unsettled. 
Manufacturers  look  for  an  advance  in 
sisal.  All  sisal  hemp  comes  from  Mexi- 
co, and  the  trouble  there  is  keeping  this 
from  reaching  manufacturers  who  are 
therefore  uncertain  as  to  the  amount  of 
rope  and  binder  twine  they  will  be.  able 
to  turn  out.  With  a  heavy  harvest  in 
prospect,  the  situation  is  somewhat  seri- 
ous. 

Linseed  Rises  Twice. 
Since  the  last  quotations  were  made, 
linseed  oil  has  advanced  twice,  going  up 
first  to  81e  and  84c  and  now  to  84c  for 
raw  and  87c  for  boiled.  The  advance  is 
due  of  course  to  the  scarcity  of  flax  and 
the  higher  prices  being  asked  for  this. 

Still  no  advances  in  paint  and  white 
lead  are  reported  in  this  market.  Manu- 
facturers, however,  are  working  upon 
these  advances.  They  have  been  anxious 
to  delay  fixing  the  new  price  as  long  as 
possible,  but  it  seems  now  that  a  higher 
figure  will  be  placed  upon  paint  and 
white  lead  within  a  very  few  days.  With 
zinc  at  its  present  figure,  and  oil  higher 
even  than  formerly,  there  is  no  alterna- 
tive but  to  make  the  advance.  Brushes 
also  will  likely  be  put  on  a  higher  level. 


The  Campaign  to  the  Canadian  Farmer- 

When    the   fields   of   grain   downtrodden 

spell  the  harvest  of  the  war, 
There  will  likely  be  a  shortage  when  the 

fight  is  waged  no  more, 
But  each  hero  shall  be  honored,  and  each 

orphan  shall  be  fed 
If   your   fourteen   bushel   acres   harvest 

forty-four  instead. 


Vote  on  By-law. 
Hespeler.  Ont. — The  town  will  rote  on 
March  29,  on  a  by-law  to  grant  fixed  as- 
sessment of  $64,000  to  the  Stamped  & 
Enamelled  Ware  Co.,  for  a  term  of  ten 
years. 


March  20,  1915. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 
frequently  make  purchases  at  better  prices. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 23-: 

Pattern,   lb 24c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  45  and 
2%;  22  short  smokeless,  50  and 
7%;  long  rifle,  black  and  smoke- 
less, 35  and  2%;  "American"  22 
short  and  long  black  and  long 
smokeless,  40  and  5;  22  short 
smokeless,  40  and  20;  22  long 
rifle  and  22  long  rifle,  smokeless, 
30  and  5.  Center  Fire  Pistol 
Cartridges,  10  and  5%;  Center 
Fire  Sporting  and  Military  Cart- 
ridges, net:  Primers,  2%%;  Brass 
Shot  Shells,  30  and  10%;  Shot 
Cartridges,  dUcount  same  as  ball 
cartridges,  f.o.b.  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless.  O'-ind  Prix,  Eley. 
and  "Crown"  Black  Powder,  30 
and  10%;  "S  vereign"  Bulk 
Smokeless  Powder,  30  and  10%; 
"Regal"  l>eiiM>-  Smokeless  Pon- 
der, 30  and  10  p.c.  "Imperial" 
Shells,  both  Rulk  and  Dense 
Smokeless  Powder.  30  and  10  p.c. 
Canuck  Smokeless,  35%.  Empty 
Shells,  30  and  10%.  90  days  net. 
Remington.  25.  10,  5%;  Nitro 
Club,  25,  7%%;  America,  30,  10, 
10%. 

Shot  standard,  100  lbs.,  $9;  net 
extras,  as  follows,  subject  to  cash 
■discount  only:  Chilled,  40c;  buck 
anti  seal,  .c0c;  No.  28  ball,  $1.50 
per  100  lbs.;  bags  less  than  2d 
lbs.,  14c  per  lb.;  f.o.b.  Montreal, 
Toronto,  Hamilton,  London,  St. 
John  and  Halifax  freight  equal- 
ized. 

ANTIMONY. 

Cookson's    or     flil. 

left's,  see  weekly  report. 
ANVILS. 

Buckwortb.   per  lb 0  10% 

AUGERS. 

Ford's  auger  bits.  30  and  10  p.c. 

Irwin's  auger.   45   p.c. 

itilm    ur's   aug-i    TO  p.p. 

Rockford's   anger    50  and    10   p.c. 

Gllmcur's  fur.    47%   p.c. 

Clark's  expansive.  40  p.c. 

AXES. 

Daisy,  doz 6  25 

Cherokee,    doz g  00 

Hand  made,  r1->x 8  00 

Model,    doz 8  25 

Black    Diamond,    doz 9  00 

Samson    single   bit.   dnc.,..     9  00 
Samson  single  lilt,  handled, 

doz 12  50 

Samson    double    hit.    doz...   12  50 
Samson     flooring    axes     No. 

2,  doe 9  00 

■ingle  bit.  do* ft  75    9  50 

double   bit    10  50  12  00 

Hunters'    Axes    5  00    6  00 

"Boys"   Axes      5  75    6  50 

Bench     Axes,    Samson. 

No.   3,   doz..    net 9  00 

No.   3,   doz.,   not 9  30 

No.   4,    doz.,   net 10  25 

No.   5,   doz.,   net 11  50 

No.  6,   doz.,   net 12  00 

R 
BABBITT. 

Canada  Metal  Co.,  Ltd. — Im- 
perial Genuine.  Imperial  Tough, 
Armature  Special,  White  Brass. 
Metallic  Genuine.  Harris  Heavy 
Pressure.  Horeiiies  Genuine, 
White  Bronze.  Star  Frlctlonless, 
Alumtnold.  Mogul,  No,  0,  1,  2,  3 
and   4.     Prbes   fi   to   60e   lb. 

Thomas  Rotiertson  *  Co.,  Ltd. 
—No.  1,  27c;  N...  2.  lSe;  No.  3, 
14c. 

Tsllman  Bra««  *  Metal  Co.— 
Arctic  Metal  -  \\X  Genuine,  Su- 
perior, A  Speel-il.  Hoo  Hoo,  "A" 
"B,"   "C,"    "TV"    No.    1.   2   and    3. 


Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperiue,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3. 
Babbitt  Metal  grades,  No.  1,  2, 
3.      Prices,   6c   to   60c   lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King.  C.  B..  No.  1,  No.  2, 
No.  3,   No.   4,   from   6  to  60c  lb. 

BELTING    (Leather). 
Extra,   50  and    10   per   cent. 
Standard,   60  per  cent. 
Lace    leather,    per    side,    $1;    cut 
laces,  No.   1,  $1.25. 

BENZINE.            Montreal  Toronto 
Single    bbls.,   gal...0  18%     0  18 
3   bbls 0  17% 

BOLT8    AND    NUTS. 

Carriage    Bolts    ($1).    list,    %    in. 

dla.  and  smaller.  65  and  10  p.c. 
Carriage   Bolts    ($1)    list,  7-16   in., 

57%%. 
\|...hl..e    R  i»,.    %    |n.    dla     and 

smaller,   70%. 
Machine   B   ''s.   7-16  in.   dla.    and 

larger,  60%. 
Heigh   Sh.  e   Molls,  %  In.,  dla.   and 

smaller.  02'A%. 
Heigh    Shoe    Bolts.    7-16    In.    dla. 

aiM    larger     50    and    12%^. 
Toarh    and    Lae    Screws,    75% 
Skein    Bolts,  72y2%. 
*'inar»     Moai!     'Hunk    Bolts,    C0%. 
Bolt    Ends,   60%. 
Plow  Bolts.  55  and  10%., 
Elevator    Bolts.   HO   and    5%. 
Taney    Head    B>Hs     50   and    5% 
Shaft  Bolts   ($3)   list,  50  and  5%. 
Step    Bolts,    large    head    ($3)    list, 

P0  nnd   M, 
Wh'ffletree   Bolts,  50  and  5%. 
Nuts,   square,   4%o   off   list. 
Vttfs.    II    xagon.    4*/,o  off  list. 
<3tove    Ron,,    per    lb.,   5%    to    6c. 
Stove  Bolts,  82%%. 
Tire    Bolts,    75%. 

BRASS.  Per  lb 

Springs,     sheets,     up     to     20 

gauge    0  33 

Rods,  base  %  to  1  In.  round  0  24 

Tubing,  seamless  base   0  26 

Tolling.   Iron    pipe  size.   1   in. 

base    0  26 

Copper   tubing,    4c   extra. 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.    241.    45%. 
Wrought    brass.    45%    off   revised 

list. 
Cast    Iron    loose    pin,   60%. 
Wrought     steel     fast     Joint     and 

loose    pin,    70   and    5%. 
Crescent    brands,    70%. 

BARS    (Clothes). 

3   sections,   4   ft.,   doz 4  80 

3  sections,  5   ft.,  doz 6  00 

3  sections,  6  ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,   $4.50;    extra 
heavy.  $7. 


BOARDS.    BAKE. 


Per 


No. 

0. 

% 

in.-h 

rim. 

16x22... 

No. 

1, 

% 

Inch 

rim, 

1Sx24... 

No. 

2 

% 

Inch 

rltn. 

18t2S..  . 

No. 

3. 

% 

Ineh 

rim. 

20x30... 

No. 

0. 

% 

Inch 

rim. 

1  fix  22... 

No. 

1, 

% 

Inch 

rim. 

1«X?4... 

No. 

0 

*s 

Ineh 

rltn. 

1«\°«..  . . 

No. 

3. 

% 

Ineh 

rim, 

20x30. . . 

dos. 
4  25 

4  75 

5  25 
5  90 

4  fiO 

5  30 

5  m 

6  30 


BflAPPS     (Ironing). 

Size   12xH)   Ins.,  doz 7  20 

Size    MxfiO    Ins.    doz 8   10 

Folding.    14\.-J   Ins..    doz...  16  50 

BOARDS    (Sleeve). 

Basswood.   stationary,   doz.  1  50 

Folding,    per   dot 3  50 

Folding,   without  sleeve 19  00 


BOARDS    (Wash).  Per   doz. 

Pony    1  20 

Crown   2  05 

Dandy  2  25 

Improved  Globe  2  3T< 

Standard   Globe   2  45 

Neptune     2  45 

Original   Globe    2  75 

Newmarket    King    2  75 

Jubilee    2  75 

Victor    (Glass)    3  60 

Diamond  King  (Glass)   3  75 

Western  King  (Enamel)  ...  8  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb.,   per  doz.     14  70 
Weighted,  20  lb.,   per  doz.     19  »0 

C 

CANS. 

Milk  cans  and  palls,  33  1-3%. 
Creamery   cans,   33   l-<*%- 
Railway  cans,  40  and  10%. 
Hand,     delivery      and      creamery 

cans,  33  1-3%. 
Cream  cans,  33  1-3  and  10%;  with 

dome    top.    15c    extra      Ketlnneil, 

70  and  10%.    Plain,  70  and  20%. 

Milk  can   trimmings,   17%%. 

Common,   cork-lined,   3    per   rem. 
Cans,  Jacketted. 

1  gal.  Jacketed,  per  doz.  . .  2  70 

2  gal.  Jacketed,   per  doz.  . .  3  60 

3  gal.  Jacketed,  per  doz.  . .  4  i.0 
5  gal..  Jacketed,  per  doz.  ..  4  80 

10  gal.  Jacketed,  per  doz.   . .  8  40 

CEMENT    AND    FIREBRICK. 

Less    than    carload    lots     ..  1  85 
Portland,   per   bbl.,   carload 

lots,   f.o.b.   Toronto    155 

White    Bros.    English.    2  00    2  05 
"Lafarge"  cement,  in  wood    3  40 

Fire      brick,       Scotch, 

per   1.000    23  00  28  00 

F're  Brick,  English.. 17  00  21  00 

Fire  Brick,  Am.,  low. 23  00  25  00 

Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am.,  net  ton  5  00    10  O0 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.   tins,    per   doz..,   lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT.    ROOFING.         Per    gal. 

Roofing    cement    (In    bbls)..  0  17 

Cement  (In  5  and  10  gals)..  0  19 

Cement    (In   2  gals.)    0  25 

Cement    (In    1   gal.)    '...  0  30 

CHALK. 

Carpenter,       colored, 
per    gross    0  65    0  80 

Carpenters    lead    pen- 
cils,   per    gross    ...     2  40    6  75 

Crayons,    per    gross 0  20 

CHISELS. 

•""-Id   chisels,  5x6  in.,  doz 2  20 

Bevel   edge,   1   inch,   doz.    ...  2  50 

CHAIN. 

Proof  coil,  per  100  lbs...  %, 
$«:  5-16,  $5  35:  %,  $4.60:  7-16, 
$4  30:  %,  $4  05:  9-16.  $4.05:  B/s. 
S3.90:   %,  $3.85:   %,  $3.65;  1,  $3..45. 

Electric  Weld  Coll  Chain—  BB, 
3-16  In.,  $9  per  100  lbs.;  %  In., 
$6  25  per  100  lbs.:  5-16  In..  $4.65 
per  ino  lbs.:  H  In.,  $4  per  100 
lbs.:  7-16  In..  $4  per  100  lbs.;  % 
In.,  $4  per  100  lbs. 

Electric  Weld  Loading  Chain. 
%   In.,  $11.50  per  100  lbs. 

Curry    Combs,    30%. 


CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10: 
No.  3.  $11;  No.  4,  $13;  No.  5,  16; 
f.o.b.  Toronto.  Hamilton.  London 
and  St.  Mary's,  40%;  f.o.b.  Otta- 
wa, Kingston  and  Montreal,  37%. 

CLEANERS  (VACUUM). 

Eureka    Electric,   each    $35  00 

Cadillac  Vac.  Sweeper  ...  0  50 
Cadllac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac    Electric,    Model    D  20  00 

COMPOUND. 

Soclcan  Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  in  case..  4  50 
8  lb.  size,  2  doz.  in  case  ...  7  20 
17  lb.  size,  1  doz.  in  case  . .  6  7& 

COPPER.  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,   %  to  2  in 25  00    27  50 

Plain    sheets.   14    oz.. 

14x2S  in.,   14x60  in.  23  00    29  50 

Cupper   sheet,   tinned 

14x60,    14    oz 25  50    30  50 

Copper  sheet,  plan- 
ished,   14x60   base.  31  00    37  50 

Braziers'  In  sheets, 
6x4    base    26  00    29  50 

CORD    (SASH). 

No.    5,    Special    0  50 

No.  6,  lb 0  27 

No.  7,  lb 0  26% 

No.  8,  No.  9,  No.  10,  No.  12  0  25% 

CRATES. 

Humpty-Dumpty,  egg,  do»..  3  78 
Ideal  egg  boxes,  with   filler. 
12   doz.    size,    per   doz.    ...  3  50 

CANADA  PLATES. 

Ordinary,   52   sheets    3  10 

All  bright,  52  sheets   4  25 

Galvanized. 

Apollo  Crown  Gorbals 

18x24     ....    5  25        5  25        5  25 

60     ....     5  50        5  50        5  50 

20x28     ....    9  70        9  70        9  70 

20x28     ...     10  20      10  20       10  20 

M.L.S.  and  Famous—         Per  box 

I  C,  14x20  base  $7  00 

I    X,   14x20   base    8  00 

I  X  X,  14x20  base  9  25 

I  X  X  X,  14x20  base  ...  10  25 

CHARCOAL    TIN    PLATES. 

Raven  and  Murex  Grades — 

I   C,  14x20  base   5  25 

I  X,  14x20  base 6  25 

I   X   X,   14x20   base    7  25 

I  X  X  X,  14x20  base 9  75 

"Allaway's   Best"  Standard 
Quality. 

I  C,  14x20  base  5  00 

I   X,   14x20  base    6  00 

I  X  X,  14x20  base 7  00 

CHARCOAL  TERNE   PLATES. 

Dean  or  I  G  Grade — 

I  C.  20  x  28.  112  sheets,  216  lbs., 
$9;  200  lbs.,  $8.75. 

COKES  BRIGHT. 

Bessemer   Steel — 

I   C,  14x20  base   175 

20x28,  double  box    9  25 

CLEVICES.  7%c   per  lb 

CLOCKS,    ALARM. 

Good   Morning,  ea. 0  80 

Look   Out 0  92 

Big  Ben 2  06 

Baby    Ben ^...2  00 

CROWBARS.  3%c   per  lb. 

D 
DRILLS. 

Bit  Stock   Drills.   60  and  5  p.c. 
Wood    Drills,   35   p.c. 
Straight   Shank    Drills,   r.O   am> 
10  per  cent. 


174 


HARDWARE    AND    METAL 


March  20,  1915. 


DRIERS. 

Clotbes,   4  sides,   16   bars,   fold- 
ing,   doz.,   $14. 

'DOMINION     CROWN     BEST"— 
DOUBLE-COATED      TISSUE. 

1  C,  14  x  20  base  ...  7  00  7  00 
I  X,  14  x  20  base  ...  8  25  8  26 
I   X  X,  14  x  20  base  .     9  60      9  50 

DUCK. 

Yarmouth  Double     Standard 
29   In.  Single 

7  oz.   . .  0  15%        6  oz.   . .  0  11% 
S  oz.  ..  0  17%        7  oz.   ..  0  13 
9  oz.  . .  0  19%        8  oz.   i .   0  14% 
10  oz.    ...   0  21%         9  oz.   ..   0  16% 
12  oz.    ..0  22%       10  oz.,  ..   0  18 
15  68.   . .  ■  0  32%       12  ozl r . .  0  21% 

15  oz. ' . .   0  26 
Standard,    Single   Filled,   36-luch. 

7  oz 0  17     10  01 t  2S% 

8  oz 0  19     12  oz 0  -av-j 


FILES  AND  RASPS.       Per  cent. 

Dlsston's    75 

Great    Western    American..  75 

Kearney    and    Foot,   Arcade  75 

J.    Barton    smith    Kagit  75 

VIcC'lellMii  Glebe   75 

Black    Diamond    60—10 

Delta  Files  05 

Nlchulsou    66% 

Jowett's    (English    list;     ...  27% 

Spear  &  Jackson  (Eng.  list)  86 

Olohe     75 

Hellers     67% 

FITTINGS   (IRON  PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  66;  standard 
bushings,  70;  headers,  60;  flang- 
ed unions,  65;  malleable  bush- 
ings, 65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  per  cent. 
FIXTURES,  STALL.  Doz. 

Hollow   0  81 

Solid    1  ■ 

a 

GALVANIZED     WIRE. 

Dufferin  pattern  palls,  42%%. 

English    pattern,    42%%. 

Galvanized    washtubs,    42%%. 

Other   Hues,  30  and   10%. 
GASOLINE.  Montreal. 

Single  bbls.,  per  bb 18% 

Three   bbls.   and   over....     18 

Toronto. 

Any  .luantity,  in  bbls 18 

Drums    40-gal.,   per  gal..     15 
GRINDSTONES.       Per  100  lbs. 
Over  40  lbs.  and  2  in.   thick  1  30 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 

Jute  Hope,  %-!u„  per  gross  8  00 
Jute  Rope,  %-ln.,  per  gross  10  50 
Jute  Rope,  %-ln.,  per  gross  13  60 
Leather,  1-in.,  per  doz.  ...  4  00 
Leather,  1%-ln.,  per  doz.  ..  6  20 
Web    -t  a 

HALTERS    (SISAL) 

%-in.,  $9.00;  7-16  in.,  $10.20;  %- 
in.,  $11.40;  9-16  in.,  $13.20;  %-in., 
$16.00. 

HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and   over   0  00 

Masons,  6  lbs.  and  over  ...  0  06 

Napping,  up  to  2    t>s 0  09 

HANDLES    (WOOD).  Net. 

Axe,  No.  3  culls,  do* 0  60 

Axe,  No.  1  hickory,  doz....  2  04 
Axe,  2nd  growth,  doz 3  00 

Second  growth  ash,  fork  and 
shovel  handles,  36  per  cent. 

Extra  ash  fork  hoe,  rake  and 
•hovel  handles.  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake, 
and   shovel    handles,  50   per  cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  25 
p.c. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  bandies,  40  per  cent. 

Hickory  cant  hook  handles,  SO 
per  cent. 

Doubletrees,  85  per  cent. 

Extra  quality.  40  per  cent 


HANGERS,    BARN    &     PARLOR. 

Richards    Wilcox,    No.    021 

B.D.  Trolley,  doz.  pr.   ...  $7  50 
R.  W.  No.  117  P.X>.  Hanger, 

full  set  2  75 

R.W.   No.   321,   per  doz.   pr.  14  40 
Stearns  wood  track.  Special. 

Zenith   8  00 

Atlas,  steel  covered...  $5  25    6  tiO 

Perfect,   No.  1   8  50 

Perfect,    No.    1%     9  50 

Perfect,    No.   2    10  00 

New    Milo,   flexible 6  00 

Double     strap     hang- 
ers, doz.  sets 6  50 

Standard,     Jointed 

hangers,  doz.  sets 6  45 

Steel    King     hangers, 

'loz.    sets    6  40 

Storm    King  and  saf- 
ety  hangers    5  75 

Storm   King  rail 4  25 

Crown    4  85 

Crescent 7  25 

Sovereign 6  50 

Chicago    Friction.       Oscillating 
and   Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  8-16  in. 

(100  ft.)    $3  25 

Steel  track,  1%  in 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle        Claw 

No.  1 13  13        15  10 

No.    2    ,   14  20         15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,    green    and 

partly    cured     0  12    0  13% 

rsu.il  2  lbs.  tare. 
Horsehlde,   with    mane   »nd 

tall,    up    to    3  75 

Sheep  skins,  lip  to   1  50 

Horsehair,  35  to  38c  lb. 
HINGES. 
Blind,   discount,  60   per  cent. 

HEAVY    TEE    AND    STRAP 
HINGES.  Strap.     Tee. 

4  in.,   doz.  prs $1  03    $0  87 

5  In.,  doz.  prs 1  25      1  00 

6  in.,  doz.   prs 1  35      1  03 

8  in.,  doz.  prs,   1  84      1  33 

10  in.,  doz.   prs 3  24      2  27 

12  in.,  doz.   prs 4  03      3  73 

14  in.,  doz.   prs 4  59      4  00 

Heavy  tee  and  strap  discount, 
40-10  per  cent. 

Light    tee   and    strap    discount, 
70  per  cent. 
Screw  hook  and  strap  hinge — 

Cnder  12  in.,  per  100  lbs 5  00 

Over  12  in..,  per  100  lbs.    . .     4  25 
Extra    hooks   for   above,   % 

in.,   per  lb 5% 

Extra    hooks   for   above,    % 

in.,    per    lb 5% 

Crate  hinges  and  back  flaps. 
fi5  and  5  per  cent. 

Chest  binges   and   hinge  hasps, 
fi5  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5. 
$18.00:  No.  10,  $10.50;  No.  20, 
«!«n0:  No.  SO.  $24:  No.  51.  $9.60: 
No.  120,  $17.40;  offset  No.  192, 
$16.80. 

Chicago  bold  back  screen  door 
Iron,  gross,  $12. 

Chicago   spring   binges,   15    p.c. 

Triplex    spring    hinges,   40   p.c. 

Chicago  surface  door  (6,000). 
45   per  cent. 

Garden  City  Are  house  hinges. 
12'A   ner  cent. 

"Chief"  floor  hinge.  60  p.c. 
HOES.  Grob,  8%-lb.,  $4  doz. 

HOOKS,  GRASS.  English 

Canadian       Pox 

No.  2.  per  doz 1  60        2  50 

No.  3  per  doz 1  70        2  90 

No.  4.  per  doz 1  80        3  25 

HOOKS,    CORN. 

Enreka,   doz 180 

Cyclone,   doz 2  40 

H"M,  corn,  doz 4  66 

HORSESHOES. 

Iron  shoes,  light,  medlnm  and 
heavy.  No.  2  and  largpr,  $3.90: 
No.  1  and  smaller.  $4.15:  snow 
pattern.  No.  2  and  larger,  $4.15: 
Nn.  1  and  smaller.  $4  40:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger,  $4.35:  No. 
1  and  smaller.  $4  M>*  "V  T,  "  steel 
shoes,  feather  weight  pittern.  all 
sizes  No.  0  to  4.  *5  7K:  special 
ennntersnnk  stpel.  all  sizes.  0-4. 
*"?."!:  toe  weight  steel  shoes,  al1 
sizes.  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 


Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 

HOSE,   LAWN. 

Competition   70     10  p.c. 

Corrugated,  1%  in.,  ft 0  11 

Corrugated,   %    In.,   ft.    ...  0  14% 

Cable,  70  per  cent. 

Leader,  60  and  10  per  cent. 


IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  75    2  50 

Common      bar,      per 

100  lbs 2  00     2  00 

Forged      iron,      per 

100  lbs 2  30     2  35 

Refined      Iron,      per 

100   lbs 2  30    2  40 

Horseshoe  iron,  per 

100    lbs 2  40     2  40 

Mild   steel    2  10    2  00 

Sleigh    shoe   steel...     2  10    2  25 

Domestic    2  30     2  00 

Reeled       machinery 

steel    2  75    3  00 

Tire   steel    2  25    2  20 

Sheet  cast  steel    ...     0  15    0  15 

Toe  calk  steel    2  75    3  15 

Mining   cast    steel..     0  07%  0  07% 

High    speed     0  65     0  65 

Cammell   Laird    ■ 0  15 

Black  Diamond  tool 

steel    0  08    0  08% 

Sliver  tool  steel  ...     0  18%  0  13% 

Cold  Rolled  Shafting. 

9-16  to  11-16  Inch  OW 

%  to  17-16  in 0  0"S 

1  7-16  to  3  inch    0  65 

Montreal  40%,   Toronto  40%. 
IRON,  TINNED. 
72x30  up  to  24  gauge,  case 

lots     $  9  25 

Less   than   case,  25c   per   100  lbs. 
72x30  up  to  26  gauge,  case 

lots    9  75 

extra. 


IKONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 
per  set   

Mrs.  Potts,  No.  60,  nickel- 
plated,  per  set   

Mrs.  Potts,  handles,  Japan- 
ned,  per  gross    

Sad    Irons,    common,    plain.. 

Sad    irons,   common,   plated. 

Asbestos,   No.  70,  per  set   .. 

Asbestos,  No.  90.  per  set   ... 

Princess    Electric,   each    .... 

Ideal    Electric,   each    

Gasoline  Sad    Iron,  each    ... 

Ideal   Gasoline,  each    


0  85 

0  90 

9  00 
5  00 
5  50 

1  50 

1  20 
3  00 

2  85 

3  50 
3  25 


LADDERS,   ETC. 

(Step  Ladders). 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   20c  ft. 

Extra  Heavy  28c  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Perfect   22c  ft. 


(Roped  E 

xtenslon). 

20  ft. 

....$3  00 

42  ft. 

.$  7  95 

22  ft. 

. . . .  3  SO 

44  ft.  . . . 

.  8  36 

24  ft. 

. . . .  8  CO 

46  ft. 

.  8  74 

26  ft. 

....  8  90 

48  ft. 

.  9  12 

28  ft. 

....  4  20 

50  ft.  ... 

.  9  50 

30  ft. 

....  4  50 

52  ft.  ... 

.  11  44 

32  ft. 

....  4  80 

54  ft.  ... 

.  11  8ft 

34  ft. 

....  0  78 

56  ft. 

.  12  82 

86  ft. 

....  6  12 

58  ft. 

.  12  76 

88  ft. 

....  6  40 

60  ft.,  . . . 

.  13  20 

40  ft. 

....  6  80 

(Common   Extension). 

20  ft.  each  $2  60 

22         "         2  Sfl 

24         "         3  12 

26         "         3  38 

28        "         3  64 

30         "         3  90 

32         "         4  16 

34         "         5  10 

36         "         5  40 

38         "         5  70 

40         "         6  00 

44         "         7  48 

(Common  Slnrle). 
Fruit     picking     ladders,     long 
nose,    same    price      as      common 

22   ft.,   each    2  64 

16  ft.,  each   1  76 


14    ft.   each    1  64 

12  ft.,  each   1  20 

single  ladders;  sort  nose,   lc  per 

18  ft.,   each    1  96 

20  ft.,  each   2  40 

foot  additional. 

8   ft.,   each    $0  80 

LANTERNS.  Per  doz. 

No.  0  Tubular  Hot  Blast  Coment, 

plain,    per   doz.,   $5;    all    brass, 

per     doz.,     $10.25;     all      brass, 

nickel-plated,    per   doz.,   $15.25. 

Banner   Buggy    1100 

Banner   Junior    i 12  00 

Trulite    7  25 

Wrigbtlights    7  25 

Beacon     7  25 

No..  2  or  4,  plain  cold  blast  '  7  25 

Short   globe,   pattern 7  25 

Cold    blast,   japauned    7  25 

Brass,   well  japanned    9  50 

All   brass    24  25 

Little  Bobs  A.C.,  doz 2  15 

LANTERN    GLOBES. 

Cold  blast,  short  ruby  1  90 

Cold   blast,  common   ruby..     190 

Cold   blast,  short   0  75 

Cold    blast 0  55 

Prism  globes  , 1  20 

LATCHES    (VALE,    NIGHT). 

No.  26,  per, doz $  3  55 

No.  34,  per  d-oa.   ...... !.  12  75 

No.  34X,  per  doz 12  75 

No.   37,   per   doz.    14  25 

No.  042,  per  doz.. ■. . ■■: .  16  50 

No.   42.   per   doz It  60 

LATHS  (METAL).  Per  sq  yd 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  la 
23-gauge,  painted  metal  lath  0  16 
24-gauge,  galv.  metal  lath..  0  17 
32-gauge,   galv.   metal  lath..  0  19 

LEAD.  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report 
Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  60  7  60 
Sheets  3  lb.  sq.  ft.  6  70  6  75 
Sheets,  3%  lb.  sq.  ft.  «  62%  6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  68 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to   size,   %c   per   lb 
extra. 

LEVELS.  Per   doz.    Kabone's. 

1369x12,    Boxwood    ...      4  60 

1626x9,  Walnut  pointed 4  60 

1628x12,    Rosewyod    7  60 

104x24,  Triple  stock  (net).  21  00 
104x27,  Triple  stock  (net).  22  08 
104x30,  Triple  stock  (net).  23  15 
LINES,  PLOUGH. 
Russia  snap,  per  gross  ...  83  00 
Indian   snap,   per  gross    ...  27  00 

MACHINES    (WASHING).      Each 

Canadian    $6  00 

Dowswell    6  00 

Hamilton   6  ?0 

Re-Acting    7  60 

Snowball    8  00 

Noiseless    8  26 

Sunlight    8  76 

Momentum    8  76 

Wa verley    7  50 

New  Century,  style  "A"...  9  00 
New  Century,  style  "B"...  10  00 
New  Century,   Power,  style 

"D"    24  00 

New  Idea,  style  "B" 11  00 

Playtime,   engine   drive    ...  1100 

Ideal  Power  16  00 

Seafoam,  electric   60  00 

Seafoam.  engine  drive 25  00 

New   Idea,  electric   80  00 

Sunshine     4  60 

Popular,  No.  1   626 

Economic    6  00 

Champion    9  00 

Excell-All    11  00 

Blue  Bell,  without   stand..    0  00 
Puritan  Water  Motor,  com- 
plete      16  00 

Hydro,     One     Tub,    engine 

drive    26  00 

Low   pressure  water   motor 

washer,  each    16  00 

Connor    ball-bearing,    with 

rack    10  25 

I    X    L    10  00 

Gem    8  76 

Winner    8  00 

Connor   improved    5  00 

Discount  25%.  Freight  equal- 
ized with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

Stephenson    Washers,   $6   net. 
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MALLETS.  Per  doz. 

Tinsmiths',   2%   *   6%    In 1  65 

Carpenters',    round    hickory.  1  95 
Lignum    Vitae,    round,    5    in.  2  40 

Caulking,   No.  8,  oak 15  00 

makul.es. 

Victor,   each    $14  2o 

Woodyatt,   each    6  60 

MIKRORS,    FRAMED.  Doz. 

Size   glass,    4    x    6 100 

Size   glass,   5   z   7 126 

Size   giass,    6x8 1  60 

Size   glass,   7x8 1  75 

Size   glass,   8   x    10 2  00 

Size    glass,    8    x    12 2  60 

Size   glass,   10   x   14 3  10 

Size   glass,   10   x    17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.   W.   Mops,  doz 3  25 

New   Wizard,   small,   doz...     8  00 

New   Wizard,   large 10  00 

Mop   sticks,   doz 1  25 

Cast  head  mops,  doz 1  40 

Crescent,   duz 150 

Crank   wringing,  doz 4  75 

Extra   Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  35 

N 
NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.35  base;  Montreal. 
$2.40  base;   London,  $2.35  base. 

Cut  nails  —  Montreal,  $2.50: 
loruiito,  $2.70;   London,  $2.70. 

Miscellaneous    wire    nails,   75%. 

Coopers'  nails,  33  1-3%. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3   base. 

NAILS    (HORSE    SHOE). 

Capewell.  Per  box 

No.  4,  In  25-lb.   box $3  75 

No.  6,  In  25-lb.   box 3  75 

No.  6,  in  25-lb.   box 3  50 

No.  7,  In  25-lb.  box 3  25 

No.  8,  in  25-lb.  box 3  26 

No.  8,   10,  11  and   12,  in  25- 
lb.  box    3  00 

Less  10  per  cent.  off. 

NAILS    (HORSE). 

M.K.M.  cold  forged  process 
list,   lOtb   January,   1812. 

Prices  per 
■Sice.    Length.  25-lb.  box. 

No.  3,   l<fc-lnch    $4  10 

No.  4,   1%-inch    3  80 

No.  B,  1  *6-16   3  50 

No.  6,  2%    3  10 

No.  7,  2  6-16  2  80 

No.  8,  2%    2  76 

No.  9,  2  11-16   2  60 

No.   10,  2%    2  50 

No.  11,  8  1-16   2  45 

No.   12.   3ty    2  4.i 

Less  10  per  cent. 
NETTING,    POULTRY. 

45%   off. 
OAKUM.  Per  lftftu.v 

Best   (American )    10  60 

U.S.    Navy    (American)...    8  76 

New  hpmp   (English) 7  «■» 

U.S.,  Navy   (English)    ....     6  75 

Navy    (English!    6  00 

Plumbers  (spun)    ...  4  00    4  00 

OIL. 

Can.     prime     white 

petrol  0  13% 

Royalite    0  17      0  14 

Palaclne    0  21%  0  16% 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil   (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parafflne 0  22      0  20 

TXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.i>  b    Toronto 
Tea  lead,  pack.,  3c  lb. 
Tea  lead,  chest,  3%c  lb. 
Lead    (heavy   pipe,   etc.),   4c. 
Brass,   heavy,  8%c  11). 
Brass,   light,   6%c   lb. 
Zinc,   heavy,   7c   lb. 
Copper,    heavy,   ll%c  lb. 
nid    cast    Iron.   $10   per   ton. 
Wrought  iron.   No.   1,  $fi   per  ton. 
Wrought  Iron.  No.  2.  $2  per  ton. 
Stove    plate.    $9    per    ton. 
Mach.   compos..   No.   1,  10c  lb. 
Compos,  turnings.  No.  1.  8%c  lb. 

Rubbers,  such  as  old  rubber, 
boots  and  shoes,  according  to 
trim.  5%c  to  6c  lb.;  overshoes, 
lumbermen's  ruhher  hoots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4c; 
hlcvele  tire*.  ?U.c 
PACKING    (JFTE). 

Per   Coll    Lots. 

Fine   jute,   lb ©09 

Beaver,   lb 0  OS 

Coarse   sewer,   lb 0  07 


PAPER,    ETC. 

O.K.  Paper,  No.  1,  per  roll     0  85 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1 0  50 

Plain   Fibre,   No.  2    0  35 

Tarred    Fibre,   No.   1 0  62 

Tarred    Fibre,    No.    2 0  43 

Tarred     Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry  Cyclone,  15  lbs 0  50 

Tarred    Fibre,    Good    Luck 

Brand,   per   roll    0  62 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof    building 

paper,  600  sq.  ft.   roll 1  05 

400  sq.  ft.   roll 
O.K.  Brand  corded  sheathing  0  J5 

Sheathing    (Surprise)     0  40 

Blue   R-S   Sheathing    0  12 

Dry    fibre    No.    1    0  50 

Dry  fibre  No.  2   0  35 

O.K..  carpet   felt    1  40 

Per   100   lbs. 

Heavy   dry    straw    1  SO 

Heavy    tarred    straw     1  80 

Spruce   sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet   felt,   20   oz 2  60 

Resin   sized    Fibre,   per   roll.  0  43 

Asbestos  Bldg 3  50 

Heavy   fibre,  32  ft.   x   60  ft., 

per  100  lbs 2  00 

Liquid        Roofing       Cement, 

bbls.,    per    gallon     0  17 

Liquid   tins   cement,   5s    0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  ...  5  00 
Shingle  Varnish,  per  bbl.  ...  5  00 

Caps,    per   lb 0  05 

Ralls,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

Tarred  felt,  Dominion.  7  oz.  2  10 
fICKS   (CLAY). 

r,  to  6  lbs.,  doz 4  00 

7  lbs.,  doz 4  25 

7  to  8  lbs.,  doz 4  75 

8  lbs.,   doz 5  00 

PINS,   COTTER. 

Cotter  pins,  90  p.c.  discount 
PINS,    CLOTHES. 
Selected  full  count.  Per  case 

5  gross,  4-ln.   (loose)    $0  S5 

5  gross,  4%-ln.  (loose)   0  90 

5   gross,   5   In.    (loose)    1  do 

4  gross,   4-ln..   (12   pkgs.    of 

4  doz.  each)    0  80 

5  gross,   4  In.    (24   pkgs.   of 

2   doz.   each)    0  90 

fi   gross.   4  in.    (12   pkgs.   of 
6   doz.   each)    1  00 

PIN    (ESCUTCHEON). 

Steel,  discount.  50  per  cent. 
Brass,  50  per  cent. 
PIPE,    STANDARD    WROUGHT. 

Buttweld. 

Per  100  feet. 
Size  Black  Galvanized 

y4"  and  %"   ....$    2  16    $    3  06 

It-    .... 2  64  3  57 

%"  2  99  4  26 

1*  4  42  6  29 

\y."     5  98  8  51 

vi"     7  15         10  18 

9»  '     9  62         13  69 

2U,"  15  21         21  65 

3»         19  89        28  31 

314''         23  92         34  04 

4"     28  34         40  33 

Lapweld. 

2"      $  11  10    $  15  17 

2%" .  15  80        22  23 

3"         20  66         29  07 

3%"     24  84         34  96 

4"       29  43         41  42 

4%»        35  56        48  26 

5- 41  44        56  24 

fi»     53  76        72  9fi 

7"     76  16       102  34 

S"x25  lbs.  per  ft.     80  00       107  50 
8"x28  lbs.  per  ft.     92  16       123  84 

9"       110  40       148  35 

10"x32    lbs.  p.  ft.   10?  40       137  60 
10"x40    lbs.,  p.  ft.  131   84       177  16 

12" 175  00       

PIPE    (LEAD). 

Lead    pipe,   7%c. 

Lead   waste   pipe.  ftc. 

Traps  and   bends,  40%  off. 
PIPE    (SOIL). 

Medium    and    extra    heavy    pipe 
up  to  6-inch.  fi$%  and   10  off. 

7  and  8-In..  45%  off. 
PIPE    (CONDUCTOR). 

2  Inch,  in   10-ft.  lengths 3  45 

3  Inch,  in   10-ft.  leneths 4  2(; 

4  Inch.  In   10-ft.  lengths 5  53 

5  inch,  In  10-ft.  lengths 7  60 

6  Inch,  In  10-ft.  lengths....     9  25 


PITCH. 

Pine,  per  bbl 5  00 

PLANES. 

Wood   bench,  Can.,  15  per  cent 
Wood,  fancy,  30  to  35  per  cent. 
Prices,    Pliers   and    Nippers. 
Button's,    genuine,    37%    to    40 
per  cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,  1%   to   %   Inch, 

per   100  lbs 2  40    2  25 

Heads,  per  100  lbs.  ...  2  65    2  45 
Tank    plates,   3-16  Inch  2  70    2  45 
PLUGS    (METAL). 
Painted      wall     plugs,     per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000..  23  00 
POLISH.  Doz. 

U-Cedar,  4  oz.  bottles     $2  uo 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,    1-qt.    can     10  00 

o-Cedar,  %-gal.  cans  16  00 

O-Cedar,   1-gal.   cans    24  00 

Llqiud  veneer,  4-ozs 2  00 

Liquid   veneer,  12-ozs 4  00 

Liquid   veueer.   quarts    8  40 

Tandem  metal  polish  paste.     6  60 
Axollne    brass    cleaner,    100 

In    pkg 6  ."ill 

R 
ItAZORS.  Per    doz. 

Boker's    King    Cutter    14  50 

Henckel's     7  50     20  00 

(illlette   Safety,  each    3  (5 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     17  50 

Ever-Ready,    doz 9  00 

Ern    Razors    6  00  to  18  00 

Krn  Junior  Razor  14  50 

KEELS,    HOSE. 

Plain    wood,  each    0  75 

Plain  wood,  with  dram,  ca.    0  95 

Metal     1  40 

RIVETS    AND    BURRS. 
Irou  rivets,  blacked  and  tinned, 
Iron   burrs,  72%%. 
Copper  rivets,  usual  proportion 
of  burrs,  35  and  5%;  burrs,  15%. 
Extras  on  Coppered  Rivets,  '/*- 
lb.    packages,    lc    per   lb.;    %-lo. 
pkgs.,  2c  lb. 

Coppered     Rivets,     net    extras. 
2Voe  per  lb. 

ROOFING. 

Tarred   felt   (7  oz.)    $2  00 

Tarred    felt    (10    oz.) 2  40 

Tarred   felt    (16  oz.)    2  00 

Per  roll 

2  ply    R.R 0  (5 

3  ply  R.R 0  96 

2  ply   R.R.,  complete  In   roll  1  15 

3  ply  R.R.,  complete  In   roll  1  35 

Samson.   1-ply,   roll    1  45 

Samson,  2-ply,  roll  1  90 

Samson,  3-ply,  roll  2  SO 

Amatlte  roofing,  per  sq.  ..2  70 
Ready  2  ply,  Shield,  per  roll  0  75 
Ready  3  ply,  Shield,  per  roll  0  r5 
T:irred   210  roofing  felt. 

Tarred    roofing    felt,    ewt 2  10 

Compo  certainteed,  1  ply 1  40 

Compo  certainteed,  2  ply 1  75 

Compo  certainteed,  3  ply 2  10 

KOPE.  Lb. 

Pure   Manila   basis    14% 

British   Manila    basis    ......     11 

African     hemp    basis     11 

Sisal   basis    0% 

Double   lath   yarn   basis 9% 

Single  lath  yarn   basis   8^ 

Russian  deep  sea  line  basis  23 
Russian  tarred  ratline  basis  19 
Russian    tarred     bolt    rope 

basis  , ••••     21 

Jute   rope  basis   11% 

Italian    rope    basis    25 

Basis   (%"   din.   and   larger). 
Cotton   rope,  3-16  and  larger  0  21 
Sisal   Clothes   Line. 

3  ply.  30  ft 0  46 

.   ply,  40  ft.   . . .   0  60 

3    plv,   48  ft 0  '.■ 

3  plv,  60  ft 0  no 

3   plv,  72  ft 1  08 

3   plv,   100  ft 1  SO 

6   plv,  40  ft 0  95 

fi  plv,  48   ft 1  IB 

6  ply,  60  ft 1  46 

6   plv,   72   ft 1   ''5 

6  ply.  100  ft 2  40 

RULES,     BOXWOOD. 

Rabone's.      Per  doz 

No.  1375—2  ft (51)..  1  80 

No.   1101—2   ft (52)..  3  80 

.  ]  1  fi7 — 2  ft (7)..  3  60 

No.    1106—2    ft (53%)..  4  10 

No.    1375—3    ft.     ...(66%)..  2  50 

N0     1112—3    ft.,    hf.    bound.  6  00 

N„    Hon— With   level    8  8* 

TC0.     1493— Brass     hlaoks'hs  1   70 

No.     1494— Brass     blacks'hs  2  20 


SAWS. 

.vi kins  Hand  and  Crescent,  25  p.c. 
Slmonds'  Hand,  16  per  cent. 
Shuriy    &    Dietrich,    36    per    cent. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Imperial   standard    30% 

Champion   Even   Balance    ....46% 

Champion    Union    Ut% 

Champion    Platlorm    46% 

Uuruey  Standard   30% 

Union   Scale    60% 

Union    Even    Balance    60% 

Fairbanks   Standard    Scales.. 30% 

Crown   Even   Balance   45% 

Richelieu    Union    Scale    60% 

Dominion   Platform   Scales... 45% 
Net   prices    on    Champion    scales 
are  as  follows: 

Champion,  4-lb.,  $2.75,  plus  30c 
for  stamping;  Champion  10-lb., 
$4.12,  plus  50c  for  stamping, 
Champion  24-lb.,  $5.50,  plus  6O1 
tor  stamping;  Champion  6W0-lb., 
$15.40,  plus  $1  for  stamping; 
Champlou  1200-lb.,  $18.15,  plus 
$1  for  stamping;  Champion  2000- 
ib.,  $24.2U,  plus  $1  for  stamping 
»AP  SPOUTS.  Per  l.OVK) 

Bronzed      cast      Iron      with 

hooks    6  (Ay 

Eureka,  tinned  steel,  hooks    b  00 
,  OOPS    (J-  URNACE). 

Doz. 

D.  Handle $3  25 

L.   Handle   3  26 

SCREWS    (MACHINE). 

Flat    head,    iron    and    brass,   35 
per    cent.      Fillister     head,     iron. 
:'.0;   brass,  25  per  cent. 
-crews.  Per  cent 

Wood,   F.   H.„   bright,  85,   10,  7%. 

10   per   cent. 
Wood,    R.H.,    bright,    80,    10.    7%. 

10  per  cent. 
O.H.,    bright,   80,    10,   7%,    10   p.- 

off   list. 
Wood,   F.H.,  brass    ...  75    10    10 
Wood,  R.H.,  brass   ...  70    10    10 
Wood,   F.H.,  bronze...  70    10    10 
Wood,  R.H.,  bronze...  65    10    10 

Drive   screws    ....65    10    10 

Set  case   hardened    ...  60    10 

Square  cap   60  and  06 

Hexagon    cap    46 

Bench,    wood,    per    doz.    ...$5  00 

Bench,  Iron,  per  doz 4  26 

SCYTHES. 

Cast  steel,   doz $7  25 

Clipper,   doz 8  25 

Guaranteed,   doz. 9  75 

Brush,    doz 8  25 

SCYTHE    SNATHS. 

No.  1,  per  doz I  8  40 

No.   '-',    per  doz 7  70 

No.,  3,   per   doz 7  3o 

Brush,   per  doz 8  40 

No.    20.    per    doz 8  75 

STONES. 

Western    Red    End    (3   doz. 

to    box),    per    box    0  6r 

Diamond,   per   box    2  45 

Ouinebog,    per   box    1  50 

English,  round  (25  to  box), 

per   box    2  60 

Emery,    per    doz 0  85 

Carborundum,   per  doz.    ...     2  26 
HEETS (BLACK) 

Montreal  Toronto 

10  gauge    2  90        2  90 

12   gauge    2  90        2  90 

14   gauge    2  75        2  75 

16  gauge    ".     2  75        2  75 

18-20   gauge    2  75        2  65 

">2-24   gauge    2  75        2  75 

26  gauge 2  85        2  85 

28  gauge 2  90        2  90 

SHEETS. 

Corrugated,  galv..  10  p.c.  off. 

22  gauge,  per  square  6  75 

24  gauge,  per  square  6  60 

?fi  gauge,  per  square   4  '.•" 

28  eauge.  per  sou  a  re   4  00 

Case  lots  or  less,  25c  per  100 
extra. 
Galvanized. 

R  W.  Queen's  Fleur-  Gorba's 
eiuee  Head  de-T,ls  best  best 
16-20    . .    3  90  3  65  3  90 

■"-24    ..    4  10  3  75  4  10 

26 4  35  4  10  4  35 

28 4  60  4  30  4  60 

Colborne  Crown  —  16-20  eauge. 
$3.70:      22-24     gauge,     $3.00;     26 
gauge,  $4.15;  28  gauge,  $4.40. 
Apollo    Brand.  Montreal 

14   gauge    3  40 

16   gauge    3  40 

18-20    gauge    3  60 

f>9_24    gauge    3  70 

26   gauge    3  80 

28   gauge    4  30 

10^    ozs 4  50 
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SMELLERS,  CORN. 

Black    Hawk,    duz 18  00 

I'lymuuib   Ko<  k,  doz 8  50 

SHOVELS    AN  It     SPADES. 

1st  2nd  4lu 

Shovels    60    55  and  2%     in 

Socket    sc'ps.  50  and  5         45  and  5 

■   I       SroupS    50 

Drain,     tools  60    60 

Scoops     50  and  5         45  and  5 

Hollow  backs 
and  sand.  t;o  45 

Riveted    back    scoops,    1st,    2nd 

and  3rd  grades,  50  per  cent. 
Above      discounts      on       Black 

Goods  only.  Full  Polished  Goods, 

50c    per    doz.    net    extra.       Hair 

Polished   Goods,   25c   per   doz.   net 

extra. 

SIFTERS,    ASH. 

Wood   sifters,    doz $   I   7-". 

Rocker,   No.   1,   each    3  Ob 

Rocker,  No.  3,  each    2  50 

Banner,  each    1  ft 

^INKS. 
Cast    iron,    16x24,    $1.10:    18x3<>. 

$1.50;   20x36,   $2.25. 
Flat  rlru  enameled  sinks,  16x24 

$3.50:    !Kx30.   $4:    18x36,   $5.15. 

SLIDING    SHOES. 
Onward  Sliding  Shoes,  40  p.c. 

SNAPS. 
Harness.   25  per  cent. 

solder  Montreal  Toronto 

See  weekly  report. 

SOLDERING    IRONS. 

Rise,    per   lb..  28  cents. 
•    Kit     WIPING. 

Acme     0  25 

Commercial   0  27 

Easy    O  27 

Star   Extra    0  2SV4 

Strictly  standard   wiping  <>  29 

i.  i  i  ■< 
See  weekly  report. 

STAPLES. 

100-lb.    kegs    4  75 

25-lb.    boxes    5  00 

IU-1I).    boxes  •">   -~> 

Poultry    netting,    100   lbs 6  70 

i.cU,    1UO    Li)*.,     .•>•'.     14     6    .•"> 

Blind,     per     lb 6  12 

Bright    Fence,    100-lb.    kegs.   2  65 
Bright   Fence,   25-lb.   boxes..   2  90 
Galv'zed    Fence,   100-lb.   kegs  3  00 
Galv'zed  fence,  25-lb.  boxes.  3  25 
(Juuper's    staples,    45    p.C. 
Bright  spear   point,  75  p.c. 
SWEEPERS,   CARPET.      BlSSell'S 
Only.  Japd.,  cyco   bearing..  24  00 
Univ.  N.J'm  cycu   bearing...   27  00 
Grand    Rapid,    japd.,    bail- 
bearing     26  UU 

Grand    Rapid,    N.P.,      ball- 
bearing     29  00 

Princess   N.P.,   ball-bearing  30  00 

te,    ball-bearing    34  00 

Am.  Queen  N.P.,  ball-bear.  32  00 
Parlor    35  'jo 

-■WINGS. 

Baby,  2-passenger,  each  . .  $2  75 
Ontario,  2-passenger,  each  3  <5 
Ontario,  4-passenger,  each.  4  25 
Stratfr.rrt.  4-PM8senger.  each  o  '0 
Boyers  Gliding  Settees  with 

awning,    each     8  50 

With«nt   awning,  each    12  50 

TACKS. 

Strawberry  box  tacks,  bulk,  75 
and  12%  p.c. ;  cheese  box  tacks, 
blued,  bulk,  85  p.c;  trunk  tacks, 
blank  and  tinned,  bulk,  80  p.c; 
carpet  tacks,  blued,  75  and  12% 
p.c;  carpet  tacks,  tinned,  80  p.c: 
carpet  tacks  (in  kegs)  40  p.c; 
cut  tacks,  blued,  in  dozs.  only, 
75  and;  12%  p.c:  cut  tacks,  % 
weights,  40  and  20  p.c;  Swedes, 
cut  tacks,  blued  and  tinned,  'n 
bulk.  82%  and  2%  p.c:  in  dozens 
70  and  10  p.c:  Swedes  uphols- 
terers' bulk.  87%  p.c;  Swedes 
brusih.  blued  and  tinned,  bulk, 
t'5  ami  7%  p.c ;  Swedes  gimp, 
blued,  tinned  and  japanned.  75 
and  15  p.c;  zinc  tacks,  prices 
quoted  on  application  ;  leather 
carpet  tacks.  20  and  2%  p.c:  cop- 
per tacks,  45  p.c. 
NAILS. 

Copper  nails.  50  p.c:  trunk 
nails,  black,  60  and  5  p.c:  trunk 
nails,  tinned',  00  and  5  p.c. ;  clout 
nails,  blued.  60  and  5  p.c:  clout 
nails,  tinned,  CO  and  5  p.c;  chair 
nails,  30  p.c;  cigar  box  nails, 
30  p.c.,:  patent  brads.  30  and  7% 
p.p.;  fine  finishing,  30  and  7% 
p.c:  picture  frame  points,  2% 
p.c:  lining  tacks,  solid  head  (in 
bulk)    70  and   12%    p.c. 


CAPPED  GOODS. 

Lining  tacks,  in  papers,  net 
list;  Hiring  tacks,  in  bulk,  15 
p.c;  saddle  nails,  in  papers,  10 
p.c:  saddle  nails,  in  bulk,  15 
p.c,;  tufting  buttons  22  line,  in 
dozs.  only,  50  p.c:  tin  capped 
truivk  nails,  20  p.c;  zinc  glaziers' 
points,  prices  quoted  on  applica- 
tion. 
SHOE     FINDERS'    LIST. 

Sbce  tacks,  in  dozens,  45  and 
2%  p.c;  shoe  tacks.  1  lb.  pack- 
ages, 60  and  2%;  Swedes  shoe 
nails.  55  and  5;  soft  steel  nail.,, 
05  and  5;  iron  nails,  55  and  5: 
zinc  nails,  prices  quoted  on  ap- 
plication; hard  steel  nails,  30: 
tempered  steel  shoe  nails,  30; 
channel  nails,  65  and  7%;  Hun- 
garian  nails,  30  and  7%;"miners' 
tacks,  20  and  5;  hob  nails,  30: 
zinc  shank  nails,  prices  quoted 
on  application;  steel  wire  shoe 
rivetsi,  12%  and  5:  brass  wire 
shoe  rivets,  15  and  7%:  clinch 
p ■  ■  in t  shoe  rivets,  steel.  12%  and 
ages,  60  and  2%;  Swedes  shoe 
5:  Clinch  point  shoe  rivets,  brass. 
15  and  7%  :  steel  cobblers'  rivets, 
.",0  and  10:  brass  cobblers'  rivets. 
15  and  7%. 
i  \PEs — Lufklnn. 
vss  skin.  No.  713,  50  ft.,  doz  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  A  4«' 
l.inen.  No.  404.  66  ft.,  ea...  I  '0 
Metallic,  No.  603.  50  ft.,  ea .  1  K 
Rival  steel.  No.  263.  50  ft,  ea.  2  :«! 
Rival  steel,  No.  266.  100  ft.  4  '"> 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Rahnne's. 
Tape   Lines,    linen.    No.   2601 

x50.   each    $1   00 

Metallic,    No.   4011x50,   ea 1   35 

Metallic    No.   4011x66,   ea 1   55 

Steel.    No.   2891  y  50.   ea 2  7C 

Steel.   No.  4161x50,  ea 3  00 

Steel.  No.  4161x50.  eii 5  15 

T  HERMOMETERS. 

Tin  ease  and  dairy,  75  to  75  and 

10%. 
TIES    (METAL). 

Oalv.  wall  ties,  per  1.000 $5  no 

Painted  wall  ties,   per  1.000.  5  00 
TIES.    COW. 

McKInnon,   40%  discount. 

Greenings,  40%   discount. 
TIN. 

See    weekly    report. 
TINNERS'    TRWMTvr.S. 

Discount,    40    and    5%. 

Plain.   70   and    20%. 

Re-tinned,   70   and    10%. 

TOOL*      H-kV^wt 

Samson,  40,  12%%. 
TRAPS    (STEEL   AND    GAME). 

Newhnuse,   40%. 

Hawley  &   Norton,  57%%. 

Victor,   70%. 

Oneida    Jump,   66%. 
TRESTLES. 

5  ft.,  each. $1.50  14  ft.,  each  $4.20 

8  ft.,  each.  2.00   16  ft.,  each.  4.80 

10  ft.,  each.  2.50      IS  ft.,  each.   5  4ti 

12  ft.,  each.  3.00      20ft..  each     6  00 

TROWELS. 

Dlsston's.  10%. 
TWINE    (Binder). 

650  ft.,  per  lb 0  13% 

600  ft.,  per  lb on 

550  ft.,  per  lb 0  09% 

500  ft.,  per  lb 0  WA 

5  ton  lots,  %c  per  lb.   allowance 
10  ton   lots,   Me  lb.   allowance. 
T">Pltv°rort  In  300-lb.  lots  and   over. 
Wnnplng  cotton  R-lb 

4-plv    0  21% 

S-ply 0  19 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 
100  ft..  1%  In.   ...  10  45        9  75 

100  ft..  2  In 8  60         S  25 

100  ft..  2U  In 10  25 

100  ft.,  2%  in.   ...  12  25      10  65 

100  ft,  3  !n 13  30       11  00 

mo  ft..  3W   In.    ...   15  55       13  00 

100  ft.,  4  in 19  80      16  75 

TIBS. 

Samson   Galvanized. 

Va.   11.   doz.,   net    12  on 

Vo.   22.   dnz.,  net    14  to 

No.    33,   doz.   net    16  80 

Common    Galvanized. 

No.  0,   doz 5  32 

No.    1     doz 7  13 

No.  2,  doz 7  7fi 

No.   3,   doz 8  86 


I'er    ne.si. 

Nests  of  3—0.  1   and   2 $2  3;- 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4 — 0.   1,  2  and   3 2  05 

WOODWARE. 

No.  0,  per  doz 11  50 

No.  1,  per  doz 10  00 

No.  2,   per  doz S  50 

No.   3,   per  doz 7  50 

V 
VALVES,    ETC. 

Ground   work,  55%. 

Stand,  conipr.    work,  65%. 

High-grade    conipr.    work,    55%. 

Cushion  work,  55%. 

Fuller     work.     ".U%;     No.     0,     70 

10%,  and   1   and  2   basin   cocks. 

70%. 
Flatway  siup  and  stop  and  waste 

cocks,    DO,    10%;    round  way,    t;o 

and   5%. 
J.  M.  T.  Globe,  Angle  and  Cheek 

Valves.  50%;  Standard,  60%. 
J     M.    T.    Rudlator   Valves,   55%; 

Standard.      60;      patent      quick 

opening  valves,  70  and  10%. 

w 

WAKK,   COPPER  AND   NICKEL 

Copper   boilers,   kettles.  45%. 
Copper  tea   and  coffee  pots,  45%. 

Copper  pitts,  25  and  2%%. 
Foundry   goods,   hollow   ware,   4b 

and  5%. 
W*KE.    FVAMFLED. 

White  ware,  70.  10.  5%. 

Canada.    Diamond,    Premier,   50 
and   7%%. 

Pearl,     Imperial    and     Colonial 
steel,  60  and  7%%.. 

iStar     decorated     steel,     20,     10. 
5%. 

Hollow   ware,  tinned  steel,  40% 
ofT 

Enamelled   street   signs,   on   ap- 
plication. 
WARE.    TIN     PIECED. 

Discount.   33    1-3%. 

10-qt.       flaring      sap       buckets, 
33   1-3%. 

6,    10    and    14-qt.    flaring    palls, 
331-3   p.c 

<•   in... i-   hnffom   tea    kettles   and 
boilers,    33    1-3%. 

Coal   hods.  33  1-3%., 

Boiler     and      tea      kettle      pits. 
25  and  2%%. 

WARE,    STAMPED. 

Plain,  70  and  20%. 

Retinned,    70   and    10%. 

Tinners'    trimmings,    70   and    20 
p.c., 
WASHERS,    IRON. 

Full    box,   45   per  cent,   smaller 

Full  box,  45  p.c.  smaller  lots, 
30  p.c. ;  assorted.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.  2c  lb. 
WEATHERSTRIP. 
Narrow  wood  and  felt....l%c  ft. 
Medium  wood  and  felt   ...l%c  ft. 

Wide  wood  and  felt   2^c  ft 

All  felt  Frost  King   ...$4.40  doz 

WEIGHTS,    8ASH. 

Sectional,  1   lb.,   per  100  lbs.  2  00 

Sectional,  %  lb.,  per  100  lbs.  2  25 

Solid,   3   to   30   lbs.,    per   100  1  60 

WEIGHTS. 

Smarts.  Horse.  3%c  lb. 

WHEELBARROWS. 

Navvy,   steel   wheel,   doz....   23  50 

Garden   steel   wheel,   doz 36  00 

Ligiht  garden,   per  doz 27  00 

Heavy  garden,   L-side   33  00 

Heavy    farm,    solid    side    ...33  00 
WHIFFLETREE8. 

Tubular   steel,   28    Ins 0  70 

Tubular   steel,   34   ins 100 

Tubular  steel,  36  Ins,  1  25 

Tubular      steel      neckyokes, 

36  inches    '. 1  25 

Tubular     steel      doubletrees. 

40  Inches    0  35 

Tubular    steel     lumbermans, 

44    inches    0  95 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  40%. 
Copper  wire,  40%. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9.  $3.75;  No.  10,  $3.80;  No. 
11.  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25:  No.  15. 
$4.50;  in  !?ngths  6  Inches  to  11 
Inches,  discounts  30  per  cent  : 
other  lengths  20c  per  100  lbs 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.   to  the  above. 


WIRE.   CLOTHES   LINE. 

No.  7  wire  solid  line.  No  l 
$o.05;  No.  18,  $3.15;  No.  19.  $2b5- 
ti  wire  solid  line,  No.  17.  $4oo' 
No.  18,  $3.25;  No.  19,  $2.95.  Ali 
prices  per  1.000  ft.  measure;  u 
strand,  No.  18,  $2.75;  No.  19, 
$3.0u.  F.o.b.  Hamilton,  Toronto 
Montreal,  London. 
WIRE,  FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No  17 
$5;  No.  18,  $5.50;  No.  19,  $6;  No' 
20,  $6.65;  No.  21,  $7;  No  22 
$7.30;  No.  23,  $7.65;  No.  24,  $8: 
No..  25,  $9;  No.  26,  $9.50;  No.  27 ', 
$10;  No.  28,  $11;  No.  29,  12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25  $2 
Nos.  26-31,  $4;  Nos.  30-34,  $e! 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  In  5  and  10-lb 
bundles,  25c;  In  1-lb.  hanks,  25c: 
in  %-lb.  hanks,  28c;  in  yt-\U 
banks,  50c;  packed  in  casks  or 
cases,  15e;  bagging  or  papering 
16c. 

WIRE.    HAY,    IN    COILS. 

No.  13,  $2.35;  No.  14,  $2.40;  No 
15,  $2  50  f.o.,b.  Montreal,  Toronto 
Hamilton  and  London. 

WIRE,   SMOOTH   STEEL 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  oc  eura.  \„.  ||  uauiri 
12c  extra.  No.  12  gauge,  30c 
extra;  No.  13  gauge,  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gaugi 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25; 
bright  soft  drawn  15c;  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bugging  and 
paperings,  10c,  50  and  100-lb 
bundles  In  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  In  1-lb 
hanks,  50c;  In  %-lb.  hanks,  76c; 
in  %-Ib.  hanks,  $1. 
WIRE     CLOTH. 

Painted  screen,  in  100-ft  rolls 
$1.50  per  100  sq.  ft.;  in  50-ft 
rolls  $1.55  per  100  sq.  ft. 

Rustless  screen,  7c  sq.  ft. 

Cut    lengths.    8c    sq.    ft. 
WIRE   (FENCE).  Per  cwt 

Barb    2  75 

No.  9,  coil  spring  ...'.'.'.'.'.'.  2  70 
No.  9,  plain  galvanized  ...  2  65 
No.  12,  plain  galvanized  ..  2  80 
No.   13,   plain   galvanized    ..     2  90 

O.  &   A.„   No.   10   2  46     2  46 

O.   &   A.,   No.   11    2  52    2  52 

O.   &  A.,   No.  12 2  60    2  60 

F.O.B. ,   Montreal,   Toronto, 
Hamilton    and    London. 
WIRE    ROPE. 

Galvanized.  1st  grade,  6  strand' 
24  wires,   %,  $5;  1   inch,  $i6.so 

Black.   1st   grade.  «  strands.   IP 
wires,  %,  $5;  1  Inch,  $1510      Per 
100  feet,  f.o.b    Toronto. 
WIRE  BALE  TIES. 

Single   Loop—  per  owl. 

«iO.     12     $2  90 

£°-  ijj*; 3  00 

£°-  J3>    3  05 

£°»  ™   3  15 

*}»•  J5  3  as 

No.   10   3  50 

WRINGERS— Less    20    p.c. 

Royal  Canadian  11  In.,  dot.  46  25 

Eze,  11  in.,  per  do* 49  50 

Cycle,   11   Inch    64  00 

Trojan,   12   Inch    100  00 

Favorite.    511E     57  7:, 

Fnexeelled    1041E    72  00 

Challenge  311   E    51  00 

Gem,   141E    49  50 

Sunlight   111    1  ■  ., 

Ottawa,  341E   56  25 

Empire,  11   In 50  5".  1 

Superior,  11  In 45  •>.', 

Majestic,   11    In 47  25 

Perfect,  11  In 52  75 

Bicycle,  11  In 60  25 

Wrenches,  Trimo,  85  per  cent  off 

list. 

WRINGERS,  MOP. 

White,   No.  2,  each   $  1  15 

White,   No.  3,  each    1   35 

White,  No.  1,  each   16% 

ZINC     (SHEET). 

5  cwt.  casks   13  50        15  00 

Part   cask    14  00        15  00 
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AI.ABASTINE. 

2%   lb.    packages,  $6.20   per   100 
lbs.    5    lb.    packages,    $6    per    100 
lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1. 
BISKS  WAX. 

Per  lb.,  40c. 
BRONZING    LIQUID. 

Bronzing    liijuid.    No.   1    ..$1  75 

Bauana    oil,   gal 4  00 

BKl'MlliS. 

Weighted,  15  lbs.,  doz.  ..$14  70 
Weighted,  20  lbs.,  doz.  ...  19  90 
COATING. 

Cement   Coating    $2  55    $3  00 

COLO  Its    IUKV).  Per   ID. 

Raw   Umber   100  lb.   keg..  0  10 

Burnt  Uinber,  100  lb 0  10 

Raw  Sienna,  100  lb.  kegs..  0  10 
Burnt  Sienna,  100-lb.  kgs..  0  10 
Imperial  green,  100  lb  kegs  0  12 
Italian  red,  100  lb.  kegs..  0  04% 
Brunswick  green,  100-10.  k  0  00 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red.  No.  1,  100  lb.  k  0  0b 

Vermillion,  O.J.,  kegs   0  19 

Vermillion,  English,  bags  1  25 
Venetian   red,   best  bright.  0  02 

Venetian    red,    No.    1    0  02 

Drop  black,  pure  dry  ...  0  12 
Golden  ochre,  100  lb.  kegs  0  04 

ivinle  ochre,   barrels    0  IN 

Yellow   ochre,   barrels    0  01% 

Spruce  ochre,  100  lb.  kegs  0  12 
Canadian    red    oxide,    bbls.  0  02 

Super    maguetlc    red    0  02% 

t  ULOKS    IN    OIL. 
Venetian     red     1-lb.     tins, 

pure 0  12 

Chrome  yellow,  pure  0  23 

Golden  ochre,  pure 0  14 

French  ochre,  pure  0  12 

Chrome   green,    pure    0  11 

French     permanent   green, 

pure    0  15 

Siguwriters'  black,  pure..  0  20 
Marine  black,  25-lb.  irons  0  06 
DK1KKS, 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins,  lie  lb. 
4NAMEL8. 

Per  gallon   In  quart  tins. 

Alba-Gloss  enamel 4  00 

Anchor  Floorlustre 1  80 

FILLER.  Gal. 

Luxeberry  Enamel  $5  00 

Screen    Enamel    B.B 1  66 

GLUE.  Per  lb. 

French   medal    o  ,s 

English  common  sheet  ...  9  It 

English    puma    u  n 

White    pigsfoot    0  21 

Perfection   amber,  ground. 

No.    1230    0  13 

Cake,  bone,  112-lb.  bags..  0  10 

Hide,  112-lb.   bags    0  15 

Gelatine,  112-lb.   bags    0  20 

Ground  glues,  112-lb.  bags— 

No.    1    0  IS 

Extra    0  16 

GLAK8. 

(TORONTO   QUOTATIONS). 
Size  United   Inches.  Star. 

Under    26    $6  50 

26  to  40 T  00 

41  to  50 7  40 

51  to  60 8  00 

61  to  70 8  75 

71  to  80 »  6« 

81  to  85 10  50 

86  to  00  

91  to  95 

96  to  100  

Double  Diamond. 
Size  United  Inches. 

Under    26    $  8  60 

26   to    40    10  00 

41    to    50    11  70 

51    to    60    12  00 

61    to    70    12  75 

71    to    80    13  85 

81    to    85    17  50 

SC    to    90    18  85 

91    to   95    19  20 

9fi  to   100   22  75 

101  to  105 32  00 

1  OR  to  110 36  00 


The     following     discounts     are 
made  for  sheet  glass  by  Toronto 
firms.      Points    in    Ontario,    west 
of  and   including   Port   Hope,   up 
to  5,000   ft,   20%;   5,000  to   10,000 
ft.,    25% ;    10,000    and    over,    30%. 
Points   east   of   Port   Hope   up   to 
5,000  ft,   25%,   and   over  5,000   ft. 
W%.    The  above  terms  are  offered 
when     the    quantities     mentioned 
are  taken  in  one  shipment  at  one 
time. 
MONTREAL    QUOTATIONS. 
Country  Base  Price. 
United  Double 

Inches  Star    Diamond 

Up  to     25   $  6.50        $  8.60 

26  to     40   7.00  10.00 

41   to     50   7.40  11.70 

51  to     60  8.00  12.00 

61  to     70   8.75  14.00 

71   to     80   9.50  15.00 

81   to     85   10.50  18.00 

86  to     90 20.50 

91   to     95 22.00 

96  to     95   25.00 

101   to  105   32.00 

106  to  110   36.00 

With  the  following  discounts: 
Any  quantity  up  to  100  cases, 
25%;  100  cases  and  less  than  car- 
loads, 30% ;  carloads,  open  price 
when  Imported. 
GLASS,  PLATE. 
Montreal : 

Country  discount,  35  and  5  per 
cent,  eff  list,  delivered. 

City  discount,  45  and  5  per  cent 
off. 
Toronto: 

Country  discount,  40%  off  list 
delivered. 

City,  42%  off  list. 
LEAD. 

(White  Ground   In   Oil.) 
Prices    per    100   lbs.    In    ton    lots. 
Montreal  Toronto 

Elephant  Genuine   $9  00  $9  15 

"Anchor,"    pure    8  70    8  85 

Green    Seal    8  70    8  65 

Brandram's   B.B.    Gen- 
uine     9  70    9  85 

C.P.    Co.    decorat's    pu.  8  70    8  85 
Crown     and     Anchor, 

pure    8  90    9  0£ 

Decor'or's  Pure  (Wpg)   8  60 

Moore's     Pure     White 

Lead    8  70    .8  85 

Pointer's    Perfect    8  20    8  35 

Ramsay's    Pure    Lead.. 8  70    8  85 
Ramsay's  Exterior   ...  8  40    8  55 

Tiger  Pure   8  70    8  85 

"James    Genuine" 10  50 

Stephens'    H.    P.    P.    (Win- 
nipeg)         8  70 

Less  than  ton  lots,  30e  per  cwt 

higher. 
LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,  per  cwt.  ...  6  50  6  38 
Genuine,      100-pound 

kegs,  per  cwt.  ...  6  75  6  75 
No.  1  casks,  per  100 

lbs 6  25        6  25 

Less  quantity    8  60 

LEAD,    ARSENATE    OF. 

1  lb.  pkgs.,   100  lb.   lots.. $19  50 

2  lb.  pkgs.,  per   100   lbs..  19  50 
5  lb.  pkgs.,,  per   100  lbs..  15  50 

25  lb.  pkgs.,  per  100  lbs..  14  50 
100  lb.  pkgs.,  per  100  lbs..  13  25 
200  lb.  kegs,  per  100  lbs...  13  10 
300  lb.  pkgs.,  per  100  lbs..  13  00 
600  lb.  casks,  per  100  lbs..  12  50 
MURESCO. 

Tints  In  5  lb.  packages,  per  100 
lbs.,   $5.40. 

OILS    (LINSEED   RAW). 
For  prices  see  weekly  report. 

LINSEED,    BOILED. 

Single  bbls See  weekly   report 

PAINTS    (PREPARED). 

Per  gallon 
In  qt.  tins 
Sherwin  -  Williams     paints, 

ha  se   2  00 

Panada  Paint  Oo.'s  pure...  2  00 
Elephant   and    Prism 180 


Benj.   Moore   Co.'s 
"Egyptian"    Brand    

Moore's    house    colors,    per 
gallon    

Bran  dram -Henderson's 
"English"    

Fresco-Tone,    in    quarts.... 

Ramsay's   paints,  pure   

Ramsay's    paints,    Thistle.. 

Martin-Senour,   100%   pure. 

Senour's    floor   paints    

Jamleson's   Crown   and  An- 
chor brand   

Stephens'       House       Paint 
(Winnipeg)    

Stephens'        Floor        Paint 
(Winnipeg)    

Silkstone  Wall  Color 


1  45 
1  75 


1  60 
1  90 


1  75 

2  00 


PARIS.   PLASTER. 

Per  bbl 2  25 

PARIS   GREEN.. 

Prices   f.o.b.    Montreal,   Quebec, 
Halifax   and    St.   John. 

C  P  Co.  Bergers 

600-Ib.    casks    18  18% 

250-lb.,   casks    18%        19 

100-lb.   drums    19%        20 

50-lb.    drums    19%        20 

25-lb.    drums    19%        20!4 

1-lb.  pack.,  100  case.  21%  22% 
%-lb.  pack.,  100  case  23%  24% 
1-lb.  tins,  100  case  ..  22%  23% 
%-lb.  tins,  100  case..   ..  25% 

Prices    f.o.b.    Toronto,    Hamilton 

and  London,   %c  lb.  advance. 
PIGMENTS. 

Orange  Mineral,  casks...  0  08% 
Orange     Mineral,     100-lb. 

kegs   0  0S% 

PRIMER.  Ga). 

Luxeberry    Primer    $2  25 

PASTE    WOOD   FILLER  B.B. 

Lb. 

1  lb.   cans    $0  18 

2  lb.  cans    0  18 

5  lb.   cans   0  17 

10  lb.   cans    0  16 

25  lb.  cans   0  12 

100  lh.   kegs    0  11 

%   barrels    0  10% 

Barrels    0  10 

PUTTY.  Standard 

Montreal  Toronto 

Bulk,   In   casks    2  30        2  40 

Rulk,   100-lb.   drums.  2  50        2  60 

Bulk.   25-lb.  drums..   2  60        2  70 

Bladders,  in   bbls.   . .  2  80        2  90 

Pure   Putty,   60c   cwt.   advance. 

SHELLAC. 

Gum,    25c     lb.;     finest     orange, 
30c  lb. 

TAR   (PINE  TAR). 

Half  pint  tins,  per  doz.  ...  0  60 
Pint  tins,  per  doz 1  10 

PAINT  AND  VARNISH. 
REMOVER. 

''cxlte.  1  gal.  cans  2  10 

Cumoff   2  10 

TURPENTINE. 

Montreal  Toronto 

5  gal See  weekly   report 

Pure,  single  bbls 

See  weekly  report 
SLATING.  Gal. 

2  to  4  bbls 0  60        0  64 

Liquid   Slating,  B.B.,   $3  00 

STAINS.  Gal. 

Oil,  &  Spirit,  Berry  Bros...$2.50 
Water  Stains,   Berry   Bros.  1.25 

Berrycraft  stain  finish 3  00 

Shingletint,  5  gal.  cans  ...  1.15 

VARNISHES. 

Per   iral.   cans 

Liquid  Granite  S3  00 

Elastic    Interior    8  00 

Elastic  Outside   6  00 

Luxeberry,    light    3  00 

T.nxebcrry,   white    5  00 

Luxeberry,    spar    4  50 


Luxeberry,    exterior     5  00 

Dugloss  finish    3  00 

Carriage,   No.  1    150 

Bxcello   2  00 

Mar-Not     2  70 

Elastic  Oak   1  50 

Light  oil  finish    1  36 

Gold    sized    japan    2  00 

Baking    black   japan    135 

No.   1   black  japan    0  95 

Crystal    Damar    2  50 

No.  1  Damar 2  25 

Oilcloth 1  50 

House  painters'  white  jap...   1  96 

Elastilite    varnish    2  25 

Copaline   varnish    2  25 

Granitlne  floor  finish    2  25 

Jamleson's   floor  enamel    ...  1  75 
Sherwin-Williams'    KOPAL 

varalsh   2  50 

Canada     Paint   Co.'s    SUN 

varnish  2  25 

"Flint-Lac,"  coach    130 

B.   H.    Ltd.,   "Gold   Medal," 

cases    1  80 

Dependon   Lt.  H„  OH  Finish  1  55 

Everlastlc   Floor    2  30 

Elastica   exterior  finish    ....  4  25 

Flnttlne    floor    finish     3  00 

Stovepipe   varnish,   %    pints, 

gross    9  00 

Pure    white    shellac   varnish  2  00 
Pure     orange     shellac     var- 
nish      1  90 

No.    1    orange    shellac  var- 
nish     1  75 

Kyanize  floor  finish   3  25 

Kyanize  cabinet   rubbing    . .  3  25 

Kyanize   spar    4  25 

Kyanize  stains   3  25 

"ATER   PAINTS. 

Opallte,  300  lb.  bbls 0  07 

Opnllte,  100  lb.  kegs 0  07% 

1  gal.  package,  per  pkge.  0  45 
%  gal.  package,  per  pkg.  0  25 
WASTE    (POLISHING). 

Cream    0  13 

White 0  12 

WASTE,   WHITE   WIPING. 

XXX   Extra    0  10% 

X    Grand    0  09% 

XLCR    0  09% 

X  Empire    0  08V. 

X   Press    0  07% 

WASTE,   COLORED    WlPIVn 

Fancy    0  07% 

Lion     0  07% 

Standard    0  06% 

Popular    0  05% 

Keen     0  05% 

WASTE,   WOOL  PACKING. 

Arrow    8  16 

Axle  0  11 

Anvil    0  OS 

Anchor     0  07 

WIPERS,   WASHED   COTTON.   . 

Select   White   0  09 

Mixed    Colored    0  06% 

Dark    Colored    0  05% 

This  list  subject  to  trade 
discount  for    quantity. 

WAX.  Per   lb 

C.P.  Floor  Wax   0  30 

Old  English  Floor  Wax  .  0  38 
Cooke    &    Boulton's    Floor    . . 

Wax 0  30 

Rontik  Floor  Wait,  lb.   ...  0  38 

Berry  Bros 0  15 

Johnson's  Floor,  natural..  0  38 
Johnson's  Floor,  black  . .  0  38 
WHITING. 

Plain,  In  bbls 0  90 

Gliders,  bolted,  in  bbls...  1  00 

ZINC     (DRY). 

Extra  Red  Seal,  V.M..  13  -14 
No.  1   Red   Seal 12%-13% 

ZINC  IN   OIL. 

Pure,  in   25-lb.   irons    14-1" 

No.   1,   in   25-lb.   irons 9-10 

No.  2.  in  25-lh.  irons 7-  8 

Pure   In   Darmar   Vam.isb.   0  25 
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HARDWARE     AND     METAL 
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Winnipeg   Hardware  Quotations 


AMMUNITION. 

Fow  tier,    per    keg    $7  CO 

ANVILS. 

Peter  Wright,  80  lbs.  aud  up. 
13c  per  lb.;  clip  horn,  14c. 

Norris,  41   to  56  lbs.,  13Mic;  57 
to  70  lbs.,  12c;  71  to  83  lbs.,  lie; 
84  lbs.  aud   over,   10M2c. 
At  ».KK    BITS. 

"Irwin"     bits,     40%;     common, 
70%. 
AXES. 

H.  B.,  1  lb.,  $6-25  per  do«.;  1% 
lb.,  $6.65;  2  lb.,  $6.W0;  2Mi  lb., 
$7.50;  2%  lb.,  $7.75;  3,  3  Mi  aud 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8;  2Mi  lb.,  $9.50;  3  lb.,  3ft 
lb.  ana  4  lb.  $10;  Black  Prince 
Axes  unhand  led,  $8.00;  Black 
Prince  axes,  bandied,  $10.25; 
Bench  axes,  35  per  cent;  broad 
axes,  5  to  7V4  lb-  $28  per  doz:  7%i 
to  9  lb.,  $30.80. 
ItUD,   CROW. 

$4  per  100  lbs. 
BAR  IRON. 

Bar  Iron,  $2.50;  Swedish  Iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $8.50;  Brlttaln 
Brand  Tool  Steel,  $8.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural      leather      belting, 
66  2-3    per   cent,    off   the   list- 
No.  1,  66  2-3  per  cent,  off  list. 

Standard,  60  per  cent,  off  list. 

The  "double"  list  Is  Just  twice 
the   price  of  "single". 
BELT     LACING. 

In    sides,    tanned,    $1    per    lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
IK* ■':  cut.  $1.06. 
BLOCKS. 

Steel,  60  per  cent.;  wood,  60 
per  cent. 

Steel.  50  per  cent.;  wood,  60  per 
cent.  .. 

Wood,   tackle,   common,   60   per 

cent. 

BOILER  TUBES.  „„, 

2  in.,  per  foot,  10%c;  2%  In., 
l%c;  3  In.,  17%c. 

BOLTS. 

Carriage,  %  «»d  smaller,  55 
and  5%;  7-16  and  larger,  45  and 
5%;  machine,  %  and  under,  5o 
and  5%;  7-16  and  over,  45  and 
5%-  machine  set  screws,  6o%; 
plough  bolts,  45%;  nuts,  small 
lots,  net  list;  case  lots,  2%c  per 
lb.  off:  stove  bolts,  77M>%;  sleigh 
shoe  bolts  to  %,  50%;  7-16  and 
up,  40%. 
H'lLIUNG    PAPER. 

Tarred,  66  to  82c  per  roll,  ae- 
cording  to  quality;  plain,  40  to 
68c;  tarred,  felt,  8  and  10  os., 
$2.60;  16  os.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought    8teel,    loose    pin.     » 
per  cent,  off  the  list. 
CHAIN.  „ 

Coll.  3-l«  in.,  $10.00:  %,  $7  26; 
5-16  $6.86;  %,  $5  00;  7-16.  $4.78; 
'4.  $4.50;  9-16,  $4.50;  %,  $4.40;  «A, 
$4.28.  Logging,  5-16,  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,    No.    0,    $5.13;      No.    1, 
$5.13;    No.   2,   $5.70;    No.  8.  $6.27; 
No.  4,  $7.41  each. 
CLEVI8E8,   MALL. 

7%e  per  lb. 

COPPER. 

Sheet  and  plann'«hed  copper, 
."7c  per  lb.  Tinned,  30c;  Braziers' 
soft  copper,  10-24  H.,  26c;  27M»e. 
DRILLS. 

Bit  Stock,  60  per  cent  :  Black- 
grn'tri.  vfe  in.,  round  shank.  W  p.c. 

Eavp  trough.  8",  ppr  100  ft., 
S2.90;   10".  $3.25;   12".  $4. 

Conductor   pipe.  2".  per  100  ft., 
-53.45;  3",  $3.85;   4",  $5.10. 
ENAMELWARE. 

Canada.  50;  Imperial,  60;  Pre- 
mier. 50:  Colonial.  60:  white,  70 
and  5:  diamond.  50:  granite.  60*. 
IFR  RULES  AND  RINGS. 

30  per  cent.  off. 

FILES. 

American.  70  and  10%. 
Nicholson's,   60%. 


FIXTURES. 

Stall  hollow  bar.   No.  3,  *l 

Galvam'zed  ware,  heavy,  25  and 
2M;%;   light,  25  and  12Mi%. 
(,AoOLI,>t. 

Painters'   naptba,   bbls.,  21c   pe 
gal. ;    $3.45    per    case. 
oLASS,  WINDOW. 

Single     Double 

Up  to  26  In 6  00  8  00 

26   to   40   6  50  9  00 

41   to  50    7  00  10  25 

51   to   60    7  50  11  00 

61    to   70    8  00  11  75 

GLASS    (Plate). 

35%   off  f.o.b.     Regina,     Winni- 
peg,  Calgary   and    Edmonton. 
GHINDSTONE8. 

Per  100  lbs..  $1.75. 

Mounted  "n  steel  frames.  $4.50. 
HAY    KNIVES. 

Heaths,   $S;    Lightning,  $7.50. 
H1MJLS. 

Light  T  and  strap.  60%. 

Corrugated  strap,  In  bulk,  4,  5, 
6,  S,  10,  12,  90c,  $1.20,  $1.50,  $2.40, 
$3.60,  $5.50. 

Corrugated   T   hinges,   In    bulk, 
4,  5,  6,  8,  10,  12,  $1.10,  $1.50,  $1.S0, 
$3,  $4.50. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snow-shoes,  No 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5  35;  No.  2  and  larger,  $5.10: 
featherweight,  $6.50. 
•IA«  K  SCREWS. 

60  per  cent,  off  list. 
KNOBS.        Door,  307,  $1.25. 
IRON    BAND. 

1V4    in.,  $2.85;   1%,  $2.85;   1    In.. 
$2.<M). 
IRON.    GALVANIZED. 

Apollo  and 
"Flenr  "Queen's 
de  Lis."  Head." 
10%   oz.  or  28  Eng.  5  25        5  60 
28  Am.    or   26  Eng.  5  00        5  35 
26  Am.  or  26  spec'l  4  75        5  10 
24   Am.    and    Eng..   4  60         4  95 
22  Am.  and  Eng...   4  60        4  95 
18  &  20  Am.  &  Eng.  4  50        4  80 
16  Am.   and   Eng..   4  35        4  65 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7Mic  per  lb. 

Mrs.   Pott's   No.  65,   set    0  95 

Mrs.    Pott's    No.   60,    set    . . .   1  00 
Asbestos  Sad   Irons. 

No.   100,  set    1  80 

No.  70,   set    1  (.5 

Mrs.    Pott's    common    sad    lr.- 1 
handles,  85c  a  dozen.    Mrs.  Pott's 
Improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2.  plain    7  50 

No.  20,   X-ray    11  25 

No.    22,    Dash-board    10  00 

Trulite  short  globe,  doz...  7  50 
LEAD    PIPE. 

$7.50  coil :  less  coil.  $8  cwt. 
LEAD   WA8TE. 

$8  to  $8.50  per  cwt. 
LINSEED    OIL. 

Raw.    per   gal.,   84-c :    boiled,    per 
|  gal..    87c. 

These    prices    are    for    barrels 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  can-, 
etc. 
LOCR8. 

Rim    knot    lock    No.    600,    $1.60 
per  dozen. 
MATTOCK  8. 

Pick,  $5.75:  cutter.  $5.75. 
NAILS. 

Wire,  f.o.b.  Fort  William,  $2.55 
base;  Winnipeg,  .$2.95  base.    Cm. 
f.o.b.   Winnipeg.  $3.35. 
NAILS,    HORSE. 

Cnpewell,   10  and   5   off  list 
V'TTINfi. 

Poultry,  40%. 
NUTS. 

Square    and     hex.,    small     lots, 
f.o  b..  $2  off;  case,  $2.75  off. 
OIL  CANS.  Gal. 

Tin  vanlzerl 
«*  gal.,  dome  top $2  10      $3  04 

1  gil.,    dome   top 2  55         3  12 

2  gal.,   dome   top....   3  97         4  55 

3  gal.,  dome  top.... 5  10  7  35 
5  gal.,  dome  top.... 6  84  8  25 
OILS. 

Silver  Star  oil.  18Mic.  gal.: 
Uovalite  oil.  lfic  gal.:  Palaclne 
oil.  l8tAc.  pM.:  Capital  Cylinder. 
66e    gal.;    Standard    gas    engine 


oil,  41c;  Polariue  oil,  60c  gal.; 
Praiile  Harvester  oil,  30'/iiC  gal 
J)KV    COLORS. 

lelluM  ochre,  In  bbl.  lots,  2V?c; 
less  than  oacrel  lots,  3c;  golueu 
ochre,  barrels,  3M|c;  less  man 
barrels,  4 Vac;  Venetian  red,  bar- 
rel, iZ ;  less  than  barrels,  $3; 
American  Vermillion,  12c;  Eng 
lish  veimllliou,  $1  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
;i'-jc;  English  purple  oxide,  in 
casks,  346c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 

100-lb.       drums,      21i£c;      1-lb. 
pkgs.     (ease    lots),    23Msc;    y2-lb. 
pkgs.    (case    lots),    25y2c. 
I'ltKS. 

('lav.  6-7,  $4.50  per  dozen. 
GALVANIZED   IRON  PIPE. 

V4     inch,    $3.70;     %,    $3.80;     Ms. 
$4.40:  %,  $5.25;  1  inch,  $7.70;  lVi, 
$10.40;    IMj,   $12.60;    2,   $16.80. 
IRON    PIPE. 

Black,  %  inch,  $2.65;  %  inch, 
$2.75;  i/2  inch,  $3.35;  %  inch. 
$3.95;  1  inch,  $5.80;  1V4  Inch, 
$7.85;  2  inch,  $12.60;  2M>  Inch, 
$20.20;  3  inch,  $26.40;  3Mi  Inch, 
$31.75;  4  inch,  $37.60;  4Ms  inch. 
$42.35;  5  inch,  $49.75;  6  inch, 
$66.40. 
PLASTER.     Paris,  per  bbl.,  $3.'/8 

PLATES.   CANADA. 

Half  polish,  6-7  Inch,  $3.65;  8 
Inch,  $3.90;  full  polish,  6-7  inch, 
$4.65;  8  Inch,  $4.90.  Black  sheets 
—28  gauge,  $3.60;  26.  $3.45;  24 
$3.35;  22,  $3.36;  18-20,  $3.35;  14-16, 
$3.10;  10-20.  $3.15. 

PLOW   SHARES    10c   per  lb 

POINTS. 

Landslide    plow,    1M>    x    1*    ,n  . 
$1.75  per  dozen. 
PUTTV. 

1001b.  drums 3  00 

25-lb.  Irons,  per  cwt.   3  10 

m-lb.   tins  0  06 

RASPS 

Heler's     70     and     5   per  cent.: 
Meier's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS   AND   BURRS. 

Iron   rivets,  55  per   cent.:   cop- 
ner    No.   7,   33c;    No.   8.   33c;    No. 
9,  34c;    No.  10,  36c;   No.  12,  88c, 

Five-lb.  assorted  boxes.  No.  8 
gauge,'  37c  per  lb.;  No.,  10  gauge, 
39c  per  lb. 

Copper   Burrs,   No.   7,  44c;    No. 
8,    45c;    No.   9,   47c;    No.    10,   48c; 
No.  12,  52c. 
ROPE.  .,      „ 

Sisal,  10%c  base;  pure  Manila, 
16c  base;  British  Manila.  12c 
nase;  lath  yarn.  9%  base. 

Tarred      Marline     Hanks,      per 
lb.,   26c. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  ,  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Centurv.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Same   form    as   Toronto   quota- 
tion^,   making    discounts    In     all 
cases    5%    less.      All    quotations 
f.o.b.    Winnipeg. 
SCREWS. 

Bright    iron    round      head,     .80 
10%:    flat    head,    85,    10%;    round 
head,  brass,  70  and  5%;  flat  head, 
brass,   75   and   5%;    coach.   60%. 
SCYTHES. 
Brush,  $S.50. 
Grass,  $7.50  to  $8.50. 
SHOT. 

Soft,  $9.26  per  100  lbs.:   chilled. 
«9  6K:      buckshot,      $10.05:      ball, 
$10.45. 
STTFTIT   ZINC. 

Cask,    lots.    13%c;    small    lots. 
13%c. 
SHOVELS   AND    SPADES. 

Jones  polished,  $8.10  per  doz.; 
Fox  &  Olds,  $7.1©  per  doz.; 
scoops,  D-handled,  "Black  Cat." 
No.  3,  $7.70;  No.  4,  $8.20:  No.  5. 
<<?50:  No.  6,  $8.75;  No.  8.  $9.23: 
No.  10.  $9.80. 
SOLDER. 

Per  pound,  30  to  31  cents. 
=PTKES. 

Pressed,  %i  In..  $450:  B-1* 
«I15;  %.  $R0O:  7-16.  $3.80:  H 
$3.75;    %,  $3.75. 


STAPLES. 

Bright    wire   per   cwt.,   $2.65   at 
Fort     William:     $3.05     Winnipeg; 
galvanized      staples,      $3.25      Fort 
William;   $3.65   Winnipeg. 
Sl'KtL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle,  $3.25;  harrow. 
$3.25  base;  cast,  octagon  tool 
steel,  8M>e  base;  square  tool  steel, 
'.iy4c  base;  spring,  $3.40;  machine, 
$3.75  base:  lire.  $3.00. 
STEEL    HOOPS. 

Ms   in.,  $5;   %   In.,  $4.75;   %   in., 
$4.35;   %   in.,  $4.25;   1   in.,  $4;  1% 
in..,  $4;  iy2  in.,  $3.75. 
STEEL     SQUARES. 

40  per  cent,  off  uew  list. 
STOVE  PIPE.         Rivet.     Paten'd 

6  in.,  per  100  ft 9  00        0  06 

7  in.,  per  100  ft 9  50        0  76 

STOVE    PIPE    ELBOWS. 

6  inch,  per  doz..  1  42 

7  inch,  per  doz 1  60 

8  inch,  per  dos 2  87 

TACKS. 

Carpet,  75-10  per  ceat.   off  list 
TIES.  Cow.   35   per   cent. 

TIN    AND   TIN    PLATE. 

Block  tin,  58c  per  lb. 

Per   Box 

20  x   28   I.C 16  26 

20    x    28    I.X 12  26 

Terne  Plates 9  76 

TOOLS.    HARVEST. 

Ordinary,  47V2%. 
TURPENTINE. 

Per  gal.,  barrel  lots,  76c 
VARNISHES.  Per  gal.  calm 

Carriage   No.    1    1   76 

Elastic   Oak    1  00 

Furniture  No.  1   ICC 

Gold  size  Japan 2  21 

Turps,   browu  Japan    1  00 

Crystal  Damar 2  So 

Oilcloth    2  28 

VISES. 

Peter  Wright's  solid  box  viset.. 
45  lbs.  and   over,  15c  lb. 

Norris  vises,  45  lbs.  and  un- 
der, $6  each;  over  45  lbs.,  l.V 
per  lb 

Vitrol,  blue  stone,  per  lb.,  6c 
WARES., 

Galvanized,   heavy,   25,   12%%. 
WASHERS.    . 

Iron,   small    lots,   30   per   cent  . 
full   boxes,   Iron,  36  per  cent. 
WHIFFLETREE       CLIPS       AND 

RINGS,    NECK    YOKE 

CENTRES. 

42Mi  per  cent,  off  the  list. 
WHITE    LEAD. 

Decorators'     pure     white     lead 
ton  lots,  $9.45;  less  than  ton  lots. 
$9.75. 
WIRE,   BARB. 

Per  Spool  of  80  Rods  f.o.b. 

Lyman  4-polnt,  Fort  William. 
$2.10;,  Winnipeg,  $2.45;  Glldden 
2-point,  Fort  William,  $1.92; 
Winnipeg.  $2.25;  Baker  2-point, 
Fort  William,  $1.90;  Winnipeg, 
$2.22;  Alberta  2-point,  Fort  Wil- 
liam, $1.80;  Winnipeg,  $2.08; 
American  special  .2-point.  Fort, 
William,  $3.05;  Winnipeg,  $3.45: 
plain  twist,  per  100  lbs.,  Fort 
William,  $1.50;  Winnipeg,  $1.75; 
coll  spring,  No.  9  (colled  i.  per  100 
lbs.,  Fort  William,  $2.40;  Winni- 
peg, $2.80:  No.  12  (coiled),  Fort 
William,  $2.55;  Winnipeg,  $2.95; 
plain  galvanized  wire,  No.  9 
(plain),  Fort  William,  $2.35: 
Winnipeg,  $2.75;  No.  12  (plain), 
Fort  William,  $2.50;  Winnipeg, 
$2.90. 

Pateuted  screen,  in  100  ft.  roll«. 
$1.60  per  hundred   sq.   feet:   In   5" 
ft.  rolls,  $1.70  per  100  sq.  feet 
WIRE.   PLAIN. 

$2  00  base. 

Bale  ties.  14  gauge,  single  l"ni 
$3.90    Winnipeg,    $3.50    Fort    Wil 
IHm 
WIRE.    ANNEALED. 

0-9.  $3:  10.  $3  06;  11,  $3.12;  12 
$3.20;  13,  $3.30;  14,  $3.40;  15, 
$3.55;  16,  $3.70. 

WRE    (STOVEPIPE). 

t«  xnrt  19  gauge,  5%e  per  lb. 

WRENCHES. 

Stillson,   65   and   5%   off. 
WRINGERS. 

Roval  Canadian.  $38  per  dos.: 
Eze.  $4?  per  doz.:  Bicycle,  $48  per 
doz. :  AJax,  $8  each. 
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Jamieson's  Scared  Paints and  Varnishes 

have  stood  the  test 'of  time  and  will  meet  the  requirements  of  your  trade — 

Only  the  finest  materials  are  used  and  absolute  uniformity  is  guaranteed. 
Each  can  is  exactly  the  same  as  the  other.     Quality  to  the  last  drop. 

If    you    are    interested    in    a    complete  line     of    paints    and 
varnishes  with  a  solid  reputation    behind,  with  the   prices 
moderate  and  the  quality  beyond  question,  we  would 
like  to  hear  from  you  and  we  believe    our  proposi- 
tion will  interest  vou. 


R.  C.  Jamieson  &  Co 

LIMITED 

Montreal  and  Vancouver 

Established   1858 


Owning  and   Operating 

P.D.DODS&CO. 

LIMITED 


II 


ISO 
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Every  can  full  to  the  brim  with  quality.  This 
unsurpassed  quality  has  made  100%  Pure  the  leader  in 
Paints  ready  for  the  brush. 

Many  of  our  Dealer  Agents  consider  the  exclusive 
agency  for  this  line  one  of  the  bulwarks  of  their  business. 

100%  Pure  will  attract  to  your  store  people  who  will 
become  your  friends  and  steady  customers. 


mm 


SPIC -SPAN   ' 

FINISHES 


t?>fc  MARTIN -SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  ■      LINCOLN    •  TORONTO 


ffirrtraraitmTW^^ 
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MARTIN  -SENOUR 

PAINTS  AND  VARNISHES 

(MADE  IN   CANADA) 


Just  as  ioo%  Pure  is  a  leader 
in  paints  so  Marble-ite  is  the 
last  word  in  floor  finish. 

Marble-ite  is  the  floor  finish 
with  the  "money  back  guaran- 
tee." It  dries  with  a  bone-like 
hardness,  and  never  becomes 
brittle,  consequently  it  will  not 
mar  or  scratch  while  under 
the  hardest  kind  of  wear. 

With  such  leaders,  Martin- 
Senour  Paints  and  Varnishes 
are  the  easiest  and  most  pro- 
fitable to  sell.  They  are 
backed  by  the  strongest  kind 
of  advertising,  displays  and 
sales  promotion  work. 

Our  message  of  Quality  and 
Service  is  carried  into  almost 
every  home  in  Canada  by 
mediums  of  publicity,  mail- 
ing campaigns,  etc. 

First  sales  are  assurance  of 
consistent  demand. 

Let  us  co-operate  NOW  — 
we'll  both  find  it  exceedingly 
profitable. 

Drop  us  a  line  for  our  propo- 
sition, right  now. 


mm 


p°u°»e-  PAINT 

&  VARNISHES 
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Mr.  Dealer!  If  You  Want  Repeat  Orders 

SELL 


MANUFACTURED1BY 


The  ALLAN  MUNRO  COLOR  |  CO.,  LimitedJIMONTREAL 
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SOME  SUMS 

re  B-H  ENGLISH  PAINT 


ADD 


SUBTRACT 


MULTIPLY 


the    B-H     "English"   Paint   Line  to 
your  stock  and  trade,  and 

therefrom    the    usual    worries   and 
complaints. 

your  profits,  and  the 


RESULT 


is  greater  satisfaction  all  round. 


DIVIDE 


REMAINDER 


your  B-H  "English"  Paint  Stock  by 
the  number  of  people  who  Want  it, 
and  there  will  be  no 

to  dispose  of. 


THE  DIVIDEND   m  this  case  will  be  larger  than  usual. 


You  can  PROVE  both  these  PROBLEMS  by 
writing  us  direct  about  the  GREATEST 
COMMON  FACTOR  in  developing  paint  trade 

B-H   "ENGLISH"   PAINT 
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Canadian-Made 


Your  prosperity  largely  depends  on  the  prosperity  of  the 

whole  Dominion. 


The  more  money  in  circulation  throughout  Canada — 
the  more  business  done  and  profits  made.  That,  is 
exactly  the  way  it  works- — and  it  applies  to  every 
merchant  and  manufacturer  from  Atlantic  to 
Pacific. 

When  goods  arc  bought  in  another  town  or  city  by  a 
citizen  of  your  locality,  you  not  only  lose  a  sale,  but 
a  certain  amount  of  money  is  withdrawn  from  cir- 
culation in  your  neighborhood,  thereby  affecting  in 
some  measure  the  volume  of  your  business,  and  the 
prosperity  of  your  town. 


The  same  thing  happens,  only  on  a  more  tremendous 
scale,  when  you  buy  goods  that  are  not  made  in  this 
country. 

Vour  money  instead  of  going  to  a  Canadian  manu- 
facturer to  pay  for  wages  and  raw  materials,  etc., 
passes  out  of  Canada  and  adds  to  the  prosperity  of 
{some  other  country  at  the  expense  of  this  Dominion. 
JAs  a  business  man  -make  it  one  of  your  rules  of 
(success — to  help  your  country's  prosperity,  and  in- 
Idirectly  your  own.  by  selling  Canadian-Made  goods 
]as  Par  as  possible. 


Sherwin-  William. 
Paints  &Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited:    Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  IV.  S.,  London,  Eng. 

The  Largest  Makers  of  Paints  and  Varnishes  in  the  British  Empire 
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Quality  —  Service 


This    is    the   winning  combination    for    energetic  and 
aggressive  paint  and  varnish  dealers 


The  approach  of  the  big  Spring  business  is  the 
warning  to  map  out  your  plans  and  consider  if  yon 
are  prepared  to  handle  the  most  profitable  share  of 
the    paint    and    varnish    sales    in   your    section. 

With  a  stock  of  Sherwin-Williams  products  on  your 
shelves  you  can  take  care  of  all  demands.  S-W 
Paints  and  Varnishes  have  a  reputation  that  secures 
for  your  store  an  asset  in  good-will  and  prestige  that 
only   the   Sherwin-Williams    Agency    can    give    you. 

Every  sale  of  an  S-W  product  helps  to  build  up 
the  success  of  your  business.  A  satisfied  customer  is 
the  best  advertisement  your  store  can  possibly  have, 
but  the  only  permanent  basis  for  satisfied  customers  is 
superior  quality.     It  is  the  high  quality  of  S-W  Paints 


and  Varnishes  that  has  made  them  famous  amongst 
paint   and   varnish   users. 

S-W  "Cover  the  Earth"  is  the  best  known  paint 
trade-mark  in  the  world,  and  this  advanced  position 
will  continue  to  be  maintained  by  the  same  high 
quality  in  the  goods,  and  extensive  advertising  and 
promoting  that  has  always  characterized  The  Sherwin- 
Williams  Co. 

S-W  Service  embodies  not  only  effective  advertising 
and  selling  helps,  but  prompt,  and  careful  filling  of 
orders  and  quick  delivery.  When  urgent,  wire  your 
orders  to  our  nearest  warehouse — all  rush  orders  re 
ceived  by  noon  are  shipped  the  same  day. 

There  is  no  better  time  than  now  to  take  the 
S-W  Agency,  if  it  is  still  available  in  your  district. 


Sherwin-  Williams 
Paints  &  Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE   SHERWIN-WILLIAMS   Co.    of  Canada,    Limited:   Montreal,   Toronto,   Winnipeg, 


Calgary,  Vancouver,  Halifax,  IV. S.,  London,  Eng. 


The  Largest  Makers  of  Paints  and  Varnishes  in  the  British  Empire 
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Sun  Varnish  meets  t lie  most  severe 
conditions  varnish  can  be  expected  to 
serve. 


Canada     Paint — A    paint — not    made    to     meet    a    price — but    according    to    scientific 
formulae   to    give    tbe    utmost   value   and    satisfaction. 


WW  Wlfl 

The  Canada  Paint  Agency 

The  Paint  Department  is  a  profitable  asset  to  the  man  who  chooses  his 
line  not  only  with  the  idea  of  immediate  profit,  but  also,  continued  growth 
and  success. 

If  you  are  not  satisfied  with  the  progress  of  your  Paint  Department — 
it  is  time  for  you  to  find  a  line  of  paints  and  varnishes  that  will  give  it 
new  life. 

The  long  experience  of  The  Canada  Paint  Co.  in  the  manufacture  of 
paints  and  varnishes,  has  made  our  chemists,  testers,  and  paint  maker.-. 
expert-  in  the  science  of  paint  and  varnish  making.  It  has  developed  their 
pride  in  maintaining  a  high  standard  of  quality,  and  uniformity  of  color, 
smoothness,  spreading,  covering,  drying,  and  wearing, 

The   Canada    Paint   crush   their   linseed   oil — corrode   and   grind    their 

white  lead — make  dry  colors,  and  ox- 
ides, etc.,  and  in  this  way  have  absolute 
control  of  the  quality  of  these  import- 
an1  raw  materials  used  in  making  C.P. 
products. 

Our  extensive  facilities,  the  expert 
knowledge  of  our  chemists  and  paint 
and  varnish  makers,  and  our  scientific 
formulae  and  processes  of  mixing  and 
grinding,  have  keen  responsible  for  the 
progress  of  The  Canada  Paint  Co.,  and 
the  success  of  the  paint  dealers  through- 
out Canada,  handling  the  C.P.  lines. 


THE  CANADA  PAINT  CO. 


LIMITED 

MONTREAL-TORONTO-WINNIPEG-CALGARY'  HALIFAX 

PAINTS  COLORS    JK\     STAINS  ENAMELS 
\ARNISHES        %&.        LINSEED  OILS 
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Appeals  to  Paint  Dealers 

who  appreciate  the  value  of  co-opera- 
tion. The  C.P.  Agency  means  more 
than  a  stock  of  C.P.  paints  and  var- 
nishes, etc.  It  gives  you  the  oppor- 
tunity of  working  in  close  co-operation 
with  the  Company  in  moving  the  stock 
from  your  shelves  and  developing  larger 
and  more  profitable  paint  and  varnish 
sales. 

The  Canada  Paint  Co.  make  every- 
thing in  paints,  varnishes,  stains, 
enamels,  colors,  etc. — for  property 
owner,  housewife,  farmer,  painter, 
decorator,  manufacturer,  etc.,  and  also 
a  full  line  of  Marine  Finishes. 

The  details  of  the  C.P.  Agency  are 
best  brought  to  your  attention  by  a 
personal  interview  —  so  that  you  have 
the  opportunity  of  asking  questions, 
and  proving  to  your  own  satisfaction 
the  value  of  what  we  have  to  offer  you. 

Mail  a  card  to  our  nearest  office,  tell- 
ing when  you  would  like  our  Represen- 
tative to  put  the  C.P.  Proposition  before 
you.  This  courtesy  will  put  you  under 
no  obligation  whatever,  but  will  simply 
enable  you  to  know  the  full  particulars. 


Sun    Varnish    StaJn — A    scientific   combination     of    durable    varnish    and     permanent 
pigment    stains. 


Sanitone   --  The    flat-drying    oil    paint    for  -inside    decoration,    embodying    beautiful 
Tferts.    durability,    large    spreading,    and    sanitary    iinalitles. 


THE  CANADA  PAINT  CO. 


LIMITED 

MONTREAL-TORONTO-WINNIPEG-CALGARY' HALIFAX 

PAINTS  COLORS    (gk\     STAINS  ENAMELS 
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Hardware  Men 


fg  ,.AND 

Painters 

Get   together   on   the    New   Process   Alabastine 

We  arc  advertising  a  free  trial  package  of  the  New  Process  "Slow  Setting"  Alabas- 
tine to  any  painter  who  receives  a. coupon  from  our  office  or  traveller.  You  hand  him 
the  sample  package  free,  and  we  will  redeem  the  coupon  at  retail  value.  We  pay 
premiums  to  painters,  of  2%c  on  every  5  lb.  package  or  a  high-grade  wall  brush  for 
every  500  lbs.  used,  when  they  send  us  the  clippings  of  the  large  word  ALABAS- 
TINE from  the  sides  of  packages. 

Our  goods  are  made  to  suit  the 
needs  of  practical  men.  This 
letter  tells  just  what  all  prac- 
tical men  think  of  the  im- 
proved "Slow  Setting"  Ala- 
bastine. 


P.   F.   PHIPPEN 


HOUSE  PAINTER.    PAPER  HANGER 

DECORATOR  AND    HARDWOOD 

FINISHER 


NORTH     BAY, 


The  Alabastine  Company, 

Paris,  Ont. 
Gentlemen, 

These  few  lines  In  praise  of  your  Kew  Process  Cold  Water 
Alabastine  which  I  really  must  admit  is  undoubtedly  the  best  I  have 
ever  used  during  my  22  years  experience  in  house  decorating.   I 
have  demonstrated  with  it  personally,  and  gave  it  a  severe  teat, 
doing  out  some  old  office  buildings  which  had  not  been  touched  for 
7  years.   They  were  black  (not  dirty).    I  applied  one  coat  of  your 
Cold  Water  Alabastine  and  to  my  utter  surprise  it  turned  out  solid 
and  good,  not  showing  any  brush  marks  or  over  laps,  as  one  used  to 
get  when  using' other  kinds.   It  really  is  easy  to  work  and  the  time 
it  saves  in  making  up  is  a  very  great  consideration  to  a  Master  Man 
such  competitive  times  as  these  are. 

I  shall  strongly  recommend  the  use  of  your  Alabastine 
wherever  I  can,  as  it  has  more  than  fulfilled  my  expectations. 

Yours  very  trul; 


yours  very  truly-. 


Give  our  customers  a  certificate  of  purchase  on  the 
Free  Stencil  Offer  circular  and  encourage  them  to 
send  to  us  for  stencil  patterns  for  merely  the  cost  of 
postage  and  packing.  Use  our  big  window  trim 
during  "Alabastine  Week,"  April  1st  to  17th,  and 
give  this  valuable  line  a  good  show. 

The    Alabastine   Company 

PARIS,  ONTARIO 


\ 


3'CHURCH3coldwaizr]S 


Alabastine 


Iyall  coating 


Easy  to  Mix,  Easy  toApp  y. 


Maoc  in  Twentvqnc Tints  and  White 


ALABASTINE  COMPANY 


53§P  PARIS  ont.  CANADA V$3 


I 
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Paris,   Limited 


«a?M>Mr?Mrr8^r7Wfr«rir)^r/8a'Mrwr^r/Wft 
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MONTREAL^ 
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We  did  not  start  this  war,  But — 
we're  going  to  help  finish  it 

By  making  Business  "Better  than  Ever'' 


OUR      CANADA  BRAND  PURE  PAINTS 

^■^  ^^  *^  (Quality    Guaranteed) 

CANADA  BRAND  FLOOR  PAINTS 

(Surpassed  by  None) 

JAS-PER-ITE 

The  Present-Future  Varnish 

!        |  JAS-PER-LAC    SPECIALTIES 

LjCHOCi  S  The  Present-Future  Finish 


Our  NewTorontoWarehouse  enables  us  to  make  prompt  deliveries  to  Dealers  in  Western  Ontario 
WRITE    US    TO-DAY  FOR    OUR    ATTRACTIVE    PROPOSITION   FOR    1915 


The  Ottawa  Paint  Works   and 
Ottawa   Varnish    Co.,    Limited 

Ottawa,  Canada         ?~  153  Duchess  St.,  Toronto 


I 
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HOUSE  PAINT 


Stephens  House  Paint  is  made  by  experts  for  the  use  of  both 
the  Painter  and  Consumer. 

The  professional  painter,  as  well  as  the  amateur,  is  a  steady 
user  of  "Stephens  House  Paint"  because  it  saves  him  time 
and  money,  and  always  gives  satisfaction.  Stephens  House 
Paint  has  wonderful  weather-resisting  qualities  and  no 
superior  as  a  surface  coverer. 

If  not  already  represented  in  your  town  we  will  be  glad  to 
explain  our  exclusive  agency  proposition.    Write  us  about  it. 


i 


i 


I 


G.  F.  STEPHENS  &  COMPANY,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


>S^9^./S^^.^S^^.^^^^.^^^.^^^^,/S^^ .&%$$&%>  &%y&%%>  .f5Zf$^\ 
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— represents  57  years 
of  supremacy  in  var- 
nish making.  It  is  a 
name  which  stands 
for  highest  quality 
and  absolute  protec- 
tion for  dealer  and 
custome  r  alike. 
Among  the  B  e  r  r  y 
Brothers  Varnishes 
you  should  always 
carry  are 

LUXEBERRY 

White  Enamel 

Whitest  White,    Stays  White 

LIQUID  GRANITE 

Lasting,   Waterproof 

Floor  Varnish 


For  your  own  Inter- 
ests you  should  sell 
tried  and  true  var- 
nishes —  backed  by 
sncfa  a  reputation 
and  so  successful  a 
business  record. 
Write  for  our  deal- 
er   proposition. 


BERRY  BROTHERC 
|  (lNCOB.POB.ATED>  »       ^>% 

/orldrs  LargestVarnish  Makers  W* 


Established   1858 


WALKERVILLE,  ONTARL 


P^P^vWblN  CANADA  It 

GOOD 
SPRING  BUSINESS 

Awaiting  the   hardware  dealer  who   pushes   the  sale  of 

PEDLAR'S 

"OSHAWA"  and  "GEORGE"  SHINGLES 

They    are    the    last    word    in    modern    roofing    material. 
The  "Oshawa"  (16"  x  20")  for  dwellings,  and 
The  "George"   (24"  x  24")  for  barns  and  large  buildings 
lock   positively  on  all  four  sides,  and  are 


BAIN 

WIND 
SNOW 
LIGHTNING 

and 
FIRE 


PROOF 


Laid  with 

Entire  Satisfaction 
on  Buildings 
Throughout  Canada 

Write   for   Booklet   "H»M." 


iff 
I 
i 
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Address  nearest   branch 
THE 

Pedlar   People, 

LIMITED 
Established  1861 

Oshawa,    Ontario 

Montreal  Toronto 

Ottawa 
London  Winnipeg 
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YOU  CAN  SOLDER 
ALUMINIUM 


THERE  ARE  MANY  LIT- 
TLE JOBS  WHICH  YOU 
CAN  DO  WITH  THE  HELP 
OF  OUR  BRITISH  ALU- 
MI  Nl  CM  SOLDER ;  A  SMALL 
STOCK  OF  THIS  IS  A  GOOD 
THING  FOR  YOU  TO  HAVE 
ABOUND  TOO. 

TWENTY-FIVE  CENTS  IN 
STAMPS  AND  YOUR  AD- 
DRESS BRINGS  YOU  A  % 
LB.  STICK  ANYWHERE  IN 
THE  DOMINION. 

THE 

P-JiBritish  Aluminium  Co. 

of  London,  England  Limited 

60  W.  FRONT  ST.,  TORONTO 

Eastern  Agents:     Spielmann  Agencies,  Montreal. 
Western  Agents:     Engineering  and  General  Suiply  Co., 
Winnipeg. 
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Superiority 


Moore's 
House 
Colors 


Pure  linseed  oil  paints  which  have  achieved  a  reputa- 
tion for  durability,  covering  capacity  and  permanency 

of  color  wherever  they  have  been  used.  The  color  range  is  complete. 
and  the  price  to  you  offers  an  inducement.  • 

There's  a  lot  of  "good-will"  for  you  in  every  can  or  package  of  Moore's 
Paints,  Finishes  or  Varnishes  you  sell — there's  also  a  very  good  profit. 
For  your  customers  there's  absolute  satisfaction,  which  of  course  means 
encouragement  to  use  more  paint.  Buy  them — recommend  them — sell 
them — you  can  he  very  sure  every  ounce  of  any  of  the  many  kinds  will 
do  the  work  intended  well. 


We  make  every  possible 

line  of  paint- 
ail    of    them    leaders 


MURESCO  is  a  profit-producer  for  the  hardware  men. 
for  it's  a  wonder  for  keeping  customers  and  increasing 

sales.  It's  a  wall  covering  without  an  equal.  It's  easy  to  apply,  and  it 
has  no  faults  at  all  in  the  matter  of  service.  You  had  better  read  up  on 
Muresco;  it  is  described  in  full  in  our  catalogue.  Or  better  still,  let  us 
quote  you  on  a  trial  order. 

It  is  the  most  popular  Canadian-made  wall  finish.  Superior  covering 
capacity.  Sanitary  and  hygienic.  Docs  not  rub,  crack,  peel  or  blister. 
Eighteen  tints  and  colors.  Five-pound  packages,  one  hundred-pound 
drums,  half-barrels  and  barrels.  Positively  the  best  and  most  profitable 
for  your  customers  as  well  as  vourself. 


Muresco 

The  Best 

Wall 
Finish 


Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


Reliability 


Made  in  Canada 


1!»4 
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THE 

HOMES 

OF 

'MAPLE  LEAF 

BRANDS 


n 


1&&     MONTREAL  PLANT       *"%> 


TRADE-MARK 


WARRANTED  PURE 

LINSEED  OILS 

Raw,  Olden,  VARNISH,  Boiled,  Pale  Boiled,  Double  Boiled, 
Refined,  Bleached,  Heavy  Body  Boiled  and 

SPECIAL  OILS  TO  ORDER. 


THE 

CANADA 

LINSEED 

OIL 

MILLS 

LIMITED 

Montreal,  and  Toronto 


<*<**        TORONTO    PLANT        %> 
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Post   Cap    (all   sizes) 


Steel   Post   Base 


Western 
Hardware  Dealers! 

We  can  give  you  both  price  and  service  equal,  or 
even  better,   than  can  be  obtained   elsewhere. 


Our  New  Warehouse 
Department 

—can  make  immediate  shipment 
on  laree  and  small  orders  for — 


Advantages  of 
dealing  with  us 

Complete  Stock. 
Our  stock  is  a  complete  range, 
enabling  us  in  most  cases  to  ship 
your  order  the  same  day  as  re- 
ceived. We  will  arrange,  wher- 
ever possible,  to  include  your 
order  with  carload  lots,  thus  giv- 
ing you  the  advantage  of  lower 
freight  rates. 

Prompt   Delivery. 

We  follow  each  order  through  to 
its  destination  through  our  own 
tracing  department,  insuring  de- 
livery of  goods  as  quickly  as 
possible. 

Saving. 
The  advantage  of  being  able  tu 
secure  your  material  in  exactly 
the  size  you  want  saves  you  pay- 
ing freight  on  waste;  also  the 
time  and  labor  otherwise  required 
for  alterations. 

Give  This  New  Service 
A  Trial 


BARS 

ANGLES 

SPIKES 


SHEETS 

TEES 

TURNBUCKLES 


PLATES 

BOLTS 

RAILS 


RIVETS 

NUTS 

TUBES 


AH  Stock  Orders    Shipped    Same  Day  as  Received- 
Send  for  Our  Monthly  Stock  ListJ 


Concrete  Block  Hanger 


Joist  Hangers 


Manitoba   Bridge  & 
Iron  Works,  Limited 

WINNIPEG,  MAN. 
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"RELIANCE"  Patent 
Automatic  Panic 
Bolt      !  _ 


Win.  Newman  ^  Sons  Ltd.,  Birmingham,  Manu- 
facturers of  all  kinds  of  Door  Springs,  Spring 
Hinges,  Fanlight  Openers,  and  Door  Cheeks,  also 
Panic  Bolts  and  Latches,  Opening  Gear.  Springs, 
Builders'   Brass   and   General    Foundry. 


"INVINCIBLE" 
Floor  Spring 


Newmans'  lines  are  absolutely  British  and  absolutely  the  best 
of  their  kind.  Some  of  the  more  essential  and  popular  lines  are 
here  illustrated.     Full  particulars  from 


F.  SARA  &  COMPANY,  Calgary 


>  March  20,  1915 


HARD  W  A  R  E     A  N  D     M  E  T  A  L 


l!l^ 


BUTTERFIELD 

Jb-«fe-"  Ijl!^  ^^-I^i       Made  in 

p  %--M§lm      Can  a 


BuUeffll 
)erbvM^ 


•(OCL  JS 


x 


FftOM  ACTUAL  TESTS 

records  of  which  we  have  in  our 
office,     it    is     evident     to     us     that 

BUTTERFIELD 

TAPS,  DIES  and  REAMERS 

must  be  about  perfect  in  accuracy  and 
uniformity,  and  it  is  difficult  to  improve 
on  perfection.  Why  look  any 
further?     Give  these  products  a  trial. 

SEND    US    AN     ORDER    WHILE 
YOU  HAVE  IT  IN  YOUR  MIND. 

Butterfield  &  Co.,  Inc. 

Rock  Island,  Que.       Derby  Line,  Vt. 


Buttef 
Derby  1 
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Are   You  On  Our    Black   List? 

IF    NOT!    WHY? 

This  List  contains  the  names  of  the  Principal  Manufacturers  and 
Dealers  in  Paints  and  Varnishes  in  the  Country,  who  buy  their  Blacks 
exclusively  from 

The    L.    Martin 


1849— 


1915 


THIS  SEAL  ON  EVERY  PACKAGE. 


Originators  of  the  famous  Old  Standard,  Eagle,  Pyramid  and  Globe  German- 
town  Brands  of  Package  Lamp  Blacks. 

Sixty-five  years  of  Experience  with  Customers  all  over  the  World  has  taught 
us  Some  Things  in  the  Black  Business  which  might  interest  you. 
The  Guarantee  of  Public  Approval  for  this  period  is  also  Worth  Considering. 
No  Bargains — No  wild  statements — just  Steady  Reliability,  Uniformity  and 
Highest  Quality  for  the  Least  Price  Possible.  Not  Cheapest  at  First,  but  Best 
at  Last. 
To  be  convinced  write  our  office, 

81  Fulton  Street,  New  York  City 


Four  Factories 


Philadelphia,  Pa. 
Johnsonburg,  Pa. 


Cincinnati,  Ohio 
London,  England 

"Why  buy  the  'Near'  Brand  when  the  Best  is    procurable?" 

CANADIAN  AGENTS:  J.    A.   TAYLOR,  Montreal.     JAMES  HAYWOOD,  Toronto.     H.  P.  PENNOCK  &  CO., 

Winnipeg. 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We   manufacture   all    kinds   of  lumber   tools.     Light   and   Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers   of  Lumber   Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way yon  take  it, 
and  it's  the  best 
I'eavey  made. 
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JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         L!MITE0 

Alto  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Cunt    uccOrs   tu  the  -am/rat,  y  ana    War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796  Iron 

%  screw    ...   4/ 

V6   screw....    6/6 

1795   Brass 

%   screw 5/6 

%   screw....   8/6 
1797  Gun  Metal 

%  screw 6/6 

hi  screw 10/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentee*  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENEHS  AND  GEARINGS  OF  EVERY  KIND 

Architects'   Own   Designs   and   Special   Requirements   Carefully    Executed. 
Our    new    Catalogue,    fully    illustrated,    maiied    free    on    application    to 

Wholesale    Hardware    Merchants. 

Canadian   Agents— Eastern :   Geo.   H.    Smith,   39   Adelaide    St.    W.,   Toronto. 

Western:    W.    T.    McArthur   &    Co.,    1128    Homer    St.,    Vancouver,    B.C. 


The 

Best 
Clipper  on 
the  Market 


BARTON- 
GILLETTE'S 
NO  10 


Sells  for  $17.50 
CLIPPER  PLATES 

Get  our  Prices 

Each  plate  packed  in 
a  tin  box. 

Henderson  &  Richardson 

Board  of  Trade  Bldg. 

MONTREAL 


ANNOUNCEMENT 

To 

Hardware  and  Cutlery 
Buyers 

I  have  just  been  appointed 
the  sole  Canadian  agent 
for  the  following  well- 
known  manufacturers: 

J.   R.   Torrey    Razor  Company, 

WORCESTER,  MASS. 
High-Grade    Razors 

J.  R.  Torrey  &  Company 

WORCESTER,  MASS. 
The  celebrated  "Torrey"  Razor  Straps 

American   Tap   &   Die    Company 

GREENFIELD,  MASS. 
Taps,  Dies  and  Screw  Plates 

Nichols  Brothers 

GREENFIELD,  MASS. 
Knives,  Cleavers  and  Steels 

Liveright  Brothers 

PHILADELPHIA 
Manufacturers  of  "Gold  Medal"  Files  and  Rasps 

I  am  in  a  position  to  quote  you  lowest 
prices,  and  to  guarantee  prompt  delivery 
of  goods  made  by  these  high-class  firms. 
Do  not  order  elsewhere,  without  giving 
me  a  chance  to  show  you  my  samples, 
and  quote  prices. 

Drop  me  a  line  whenever  you  are  in 
the  market  for  any  of  the  ahove  lines. 


W.  M.  LEITH 


104  Blake  Street 


Hamilton,  Ont. 
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To  Beat  Mail  Order  Competition 

We  have  found  out  how,  and  we  have  put  the  secret  in  a  booklet  which  we  will  be  glad  to 
send  you.  You  can  get  the  business  that  now  goes  out  of  town  if  you  will  act  on  the  sugges- 
tions this  booklet  gives.  Put  in  a  hurry  call  for  a  copy— FREE — and  start  at  once  to  get 
all  the  trade  in  your  community.     A  mighty  strong  help  in  this  business-getting  will  be 

CLEVELAND  Grindstone 

Sold  only  to  Hardware  and   Implement   Dealers 

Genuine  Berea — the  standard  stone.  Absolutely  uniform  in  grit.  Our  expert  graders,  of  00 
years'  experience,  select  the  right  stones  for  your  trade.  Pair  priced,  to  allow  you  a  fair 
profit.     Guaranteed   to   the  limit.     Quickly   delivered   to   you   by   our  nearby  jobber. 

THE  CLEVELAND  STONE  CO.  Leader-News  Bldg.,  Cleveland,  0. 


Farmer's  Special   Stone 


It  costs  more  to  make  a  hammock  in 

INTRICATE  DESIGN,  TASTEFULLY  COLORED, 

but  it  makes  them  easier  to  sell, 
and  that  is  why 

More  Hohlfeld  Hammocks 

are  sold  than  of  any  other 

make. — 

Because  they  are  easier  to  sell 


Made  in  the  largest  and  most  modern  hammock 
factory  in  the  world,  with  the  best  labor-saving 
machinery.  Although  better,  our  facilities  enable  us 
to  produce  them  at  the  price  of  ordinary  hammocks. 

Write   for   circular   and   full   details   now. 


THE  HOHLFELD  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 


14'Years  A  Dealer  But  Finds 
No  Better  Fence  Than  PEERLESS 


Read  This  Letter 

Forestville.  Ont,  Jan   13. 1913 
The  Banwell-Hoxie  Wire  Fence  Co.. 

Hamilton.  Ontario 
Dear  Sirs: — I  have  been  in  the  fence  business  for  the  last  fourteen 
years  putting  up  fence  for  farmers  and  have  erected  as  high  as  four 
thousand  rods  per  year.  I  have  put  up  a  good  many  different 
makes  of  fence  but  can  positively  say  that  "The  Peerless"  has 
given  the  best  satisfaction  taking  into  consideration  even  wire, 
no  slack  wires,  no  wires  breaking,  no  wires  rusting,  and  fence 
holding  its  tension  which  keeps  the  fence  tight.  "Peerless 
Fence"  that  I  put  up  six  years  ago  with  posts  thirty  feet  apart 
is  tight  and  free  from  rust  and  does  not  sag. 

Truly  yours,  E.  G.  Hooner 

He's  but  one  of  the  thousands  of  satisfied  Peerless 
dealers— satisfied  there's  no  better,  no  more  profitable, 
no  bigger  producer  of  return  orders  than  Peerless 
Fencing.  His  Peerless  Fence  agency  is  one  of  his 
biggest  assets.  If  you  had  it  you  would  say  the  same. 

Peerless  Farm  Fence 

is  mtide  of  Open  Hearth  steel  wire — heavily  galvanized 
in  such  a  thorough  manner  that  it  will  not  flake,  chip 
or  peel  off.  The  wires  are  tough,  elastic  and  springy 
and  will  not  snap  or  break  under  sudden  shocks  or 
quick  atmospheric  changes.  The  joints  are  securely 
held  with  the  "Peerless  l,ock"  which  will  success- 
fully withstand  shocks  and  strains  and  yet,  it  can  be 
erected  on  the  most  hilly  and  uneven  ground  with- 
out buckling,  snapping  or  kinking.  We  also  build  a 
full  line  of  poultry  fence,  ornamental  fence  and  gates. 

We  Offer  You  This  Coveted  Agency 

If  vou  are  located  in  our  unassigned  territory,  we  want 
to  offer  you  the  selling  rights  for  this  remarkable  fencing. 
We  want  to  add  you  to  our  list  of  satisfied,  money  making 
agents.    We  have  a  very  attractive  agency  proposition. 

Want  it  I    A  postal  brings  it.    Write  today — now. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Winnipeg,        Manitoba 

Hamilton.  Ontario 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  vill  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Why  not  sel/so/esf 


Star  Brand 
SOLES 

Best  in  the 
long  "walk" 


Star  Brand  soles  are 
iuade  fro  hi  our  own 
leather  and  we  guar- 
antee them  to  outwear 
all   ut'jers. 

Ami   they   leave  a  good 
margin    for    profit. 
If    your    jobber    cannot 
fcupul.v    you,    we'll    ship 
your    order    quickly. 


BEARDMORE     &      CO. 


a 

■ 

■ 

■ 

■ 

i 

■ 

i 

■ 
i 


Toronto 


TANNERS 


Montreal 


They  go  well  with  Cobblers'  Outfits! 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


A  Word  for  Quality 


No.  440 


In  the  building 
of  bird  cages 
">*K>\\8^  leads 
— o  e  manufac- 
turers follow. 
The  best  spring 
brass  wire  is  used. 


jam 


^4 


The  Andrew  B.  Hendryx  Co. 


Giving  unequalled 
strength,  firmness, 
and  lightness. 
Self-closing  and 
fastening  doors  on 
all  our  brass  cages. 

New  Haven,  Conn.,  U.S.A. 


No.  6040  G 
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High  Quality 

TOOLS 

that  you'll  find 
very    profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


GOOD  PROFIT 

FOR    YOU    IN    SELLING 

Collins 

Sprayers 


We  make  sprayers  for  spraying  fruit, 
flowers  and  vegetables,  also  for  white- 
washing. They  are  strongly  made,  with 
a  neat  appearance.  Our  compressed  air 
sprayer  has  a  new  valve  and  nozzle  which 
makes  it  the  best  sprayer  of  its  kind  on 
the  market.  Write  for  prices  of  these 
low-priced  quality  sprayers  that  are  made 
in  Canada  by  Canadian  workmen. 

Every  Sprayer  Guaranteed 

For   sale    by   all   jobbers.     Made    only   by 

The   Collins    Mfg.   Co. 

415  Symington  Ave..  Toronto,  Ont. 


SAFETY 
FIRST 


See  That 
THIS   MARK 
OF  HIGH  QUALITY 
Is  On  Evei*y    i 
Roll 


The  Season  for  Fireplace  Fix- 
tures and  Spark  Guards  is  now 
on.      Have    you    a    supply    of 
stock  sizes? 

Inquiries  Solicited 


Canada   Wire   &    Iron 
Goods  Co. 

Ha  nilt  jn.  Ont. 


March  20,  1915. 


HARDWARE   AND  METAL 


203 


Dealers—Handle  this  Fence 


Y( 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.   Ours  is  a  fence  of  ser- 
,   vice — a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence 

Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 


— JIBIWl-  . 
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SUN 


yj 


"SUN"   Stand   Lamp 

No.    343. 
Over    100    snappy 
styles  of  Fixtures. 


Gasoline  Lamps  are  read)' 
sellers  and  with  liberal 
margin. 

Safe,  convenient,  clean, 
odorless,  economical — sat- 
isfactory the  world  over 
for  years.  Truly 
"The  Sun  Outshines  Them 
All" 

SALES    as    well 


m 


as 
"SUN"  light. 


as 


"SUN"  Brass  Blow  Pipe 
for  Plumbers,  Painters 
and  Electricians. 

IT  LASTS 
And  Does  The  Work. 
Made  of  best  brass. 
Send     for     Catalog     and 
Trade  Discount. 


"SUN"  lirass 
Blow       I'ipe       is 
wlwit      they      ail 
want. 


SUN    LIGHT    COMPANY 

1525  Market  Street,  Canton,  O.,  U.S.A. 


HICAC 


O 


TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  2».  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 


Chicago  Spring ^Buit  (Eompam 


CHICAGO 


fc 


NEW    YORK 


Long  years  of  experience  in  manu- 
facturing up-to-date  cutlery  has  placed 
the  name  of  Foster  Bros,  as  the  "Seal 
of  satisfaction"  on  every  piece  of 
cutlery  we  sell.  Every  safeguard  has 
been  provided  to  insure  long  life  to  our 
products,  great  care  has  been  exercised 
in  their  making  and  their  finish  is  extra 
fine. 

We  offer  a  complete  line  of  butcher  knives,  cleavers 
and  steels.  All  hand-forged  double  shear  steel,  hand- 
ground  and  tempered  in  a  manner  that  has  made  them 
world-wide  for  their  wonderful  cutting  qualities. 

No  brand  of  cutlery  is  more  favorably  known  to- 
day. It  has  been  on  the  market  for  25  years.  Our 
cutlery  is  carefully  inspected  before  leaving  the  fac- 
tory, and  is  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 

Do  you  carry  them  7     If  not,  ask  your 

Jobber    for  particulars    or    write    for 

descriptive    catalogue. 

JOHrtcHAflLLOrtSSOKS 

85  Cliff  St.  New  York  City 

Scale  Makers  Since  1835 
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Ree.  U.  S.  Patent  Office. 

Satisfy  the  most  ex- 
acting requirements  of 
the  Architects  and 
Builder  s — anywhere. 
Write  for  Catalogue. 

LAWSON  MFG.  CO. 

CHICAGO 
215  W.  Huron  St. 


WHO  CAN  BEAT  THEM? 

"K ATZ"  Jamb,  Screen  Door 
and  Surface  Floor  Hinges 


rMiRHSE  CHAMBER 


NEW    PURITAN 
REFRIGERATOR 


for 

1915 


A  GOOD,  SUBSTANTIAL, 
WELL-MADE  EEFRIGERATOE, 
AT  A  MODERATE  PRICE  — 
MADE  ESPECIALLY  TO  MEET 
PRESENT  CONDITIONS  OF 
MONEY  SCARCITY. 

Description. 

Made  of  hardwood. 
Golden  finish. 
Well  insulated. 
Perfect  circulation. 
Removable  parts. 
Swing  base  board. 
Bronze     or     Polished 
Roman      gold       trim- 
ming. 

Fully  guaranteed. 

WRITE    FOR   FULL 
PARTICULARS. 

THE 

SANDERSON-HAROLD 

COMPANY,  LIMITED 

PARIS.  CANADA 


Boost  Goods  made  in  Canada 

Keep  Canadian  Labor  employed 

You  can  help  by  insisting  on 
having 

Still's  Handles 

in  your  next  handle  order.     You  will 
find  them  superior  in  quality  and  finish. 

WRITE  FOR  PRICES 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO,  CANADA 


When  it  comes  to 

Measuring  Tapes  and  Rules 

ENGINEER,  MECHANIC  and  SURVEYOR 

are  looking  for  the  trade-mark 

/UFKIN 


The  fact  that 


/UFKiN 

Measuring  Tapes  and  Rules 

are  RIGHT  has  been  their  experience  or 
SOLD  BY  ALL     tney  have  been  educated  up  to  it  by   their 
JOBBERS  associates. 

MADE    IN    CANADA    BY    CANADIAN    LABOR 

7HE[UFK/NRl/LECooFCANAJ>A'tJA 


Got  Cat.  No.     9 


W/NDSOR.OHT. 
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ESTABLISHED  A.  D.  1830 

Do  You  Sell  These  JOHNSON  Garden  Tools? 

A  GOOD  VARIETY  OF  STYLES  ONLY  ONE  QUALITY— THE  BEST 


No.    '215 — A    Leader. 
Finished   in   Blue  Enamel. 


No.     2120— Socket— Long    Handle. 
Blade    Polished    and    Enameled    Red. 


No..  213— Riveted   Shank 
Bright    Finish. 


Handsomest  and  Best  Made  Implements  on  the  Market.    THEY  SELL  ON  SIGHT. 


No.  Jll— Forged  Steel. 

Strongest    Triwel    Made 

Fine    Finish 


No.    2500— Asparagus     Knife. 
Forged— Hardened   Edge.   Fine   Finish 


No.    217 — Transplanter. 
A    Most    Handy    Implement. 


Manufactured  by  William  Johnson,  Hedenberg  Works,  Newark,  N.  J. 

WRITE  TO  DAY  FOR  BOOKLET  SHOWING  17  STYLES 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1 855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


D„|oc     THE  QHAP.N-JTEPHFHS   fjO., 

IVl        ICS  UN, ON    W FACTORY     W 

PINE  MEADOW,    CONN..U.S.A" 


J^lade  in   Canada 


Brooms  of  Quality 


to  introduce  our 

CANADA  LINE 

Please    note  the   following   SPECIAL   PRICES— 

Sample  order  solicited: 

Fine  Polished    Colored   Handle. 

No.  1  Canada,  5  String  -  -  $4.50 
No.  2  Canada,  4  String  -  -  $4.00 
No.  3  Canada,  4  String    -    -    $3.75 

6  Dozen  lots  and  up  delivered — Ontario 

WALTER  WOODS  &  CO. 

Hamilton 


CROWBARS 

No.  102- A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,   Office  and  Factory:  Ontario  St.  East,  MONTREAL 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  le»ye 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle  and  can   be  prided   in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers.  Carpenters,  Cabinet  Makers 
and  others.     That's  why  you  should  sell  them.     Order  through  your  iobber  to-day. 
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DURABILITY  IS 
IMPORTANT 

in  the  construction  of  Fire  Pots  and 
Torches.  For  more  than  twenty-seven 
years  we  have  been  making  Fire  Pots 
and  Torches  for  gasoline  and  kerosene, 
but  we  have  never  experimented  at  the 
expense  of  the  user.  Our  stock  is  con- 
structed of  the  best  materials,  by  expert 
skilled  labor,  and  C.  &  L.  Fire  Pots 
and  Torches  will  outlast  two  or  three 
of  the  ordinary  kind.  Our  burners  are 
made  of  special  generator  metal,  pro- 
ducing more  heat  with  less  fuel  expense. 
All  leading  jobbers  will  supply  at  fac- 
tory price.    Send  for  catalog— it's  free. 

Clayton  &  Lambert  Mfg.  Co. 

DETROIT,  MICH.,  U.S.A. 


For  sale  by 
Leading 
Wholesale 
Houses. 


vurporaie  MarK 

5^  c=rTjg^^ 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


JOSEPH  RODGERS  &  SONS* 

SHEFFIELD,  ENG.  limited 

Avoid  Imitations    of    our  c^?^    TRAD?  m* 

CUTLERY  <^JL  jffi 

By  seeing  that  this  exact  |  ^^ 

mark  is  on  each    blade.  ^^AtJTFD     \6^ 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  ®*  Company 

MONTREAL 


MADE  IN    CANADA 


OPEN 


Like  the  British  Navy, 
there  is  no  getting  away 
from  it.  Always  ready 
for  instant  use.  On  or 
off  in  a  jiffy.  Holds  like 
grim  death.  So  simple  a 
child  can  fasten  it.  Keeps 
the  harries  always  uniform- 
ly tight.  Safe  and  Strong. 
A  fast  seller,  with  a  big 
profit   for    the   dealer. 

All  Jobbers  should  or 
do     sell     it       $2.25     per 

dozen. 


D.  C.  ROSS  &  COMPANY 


56  Colborne   Street 


Toronto,    Ontario 


SALES  AGENTS 


CHICAGO  STEEL  BENDING  BRAKES 

(Made   in   all   sizes) 
If  you   are   in   the   market  for   a   Bending  Brake,   apply   to 
■s  for  catalogue  and  price  list. 

There  is  no  use  trying  to  get  along  with  antiquated  tools. 
To   be  successful,   you   must   be  up-to-date. 
The    Steel    Brakes    do    the    largest    variety    of    work    with 
accurate   results. 

THE  MsCLARY  MFG.  CO.,   C.  E.   Main.   Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont 


The  Genuine   MYERS  Dollar  Sewing  Awl 


5»«  that  Thread  Reel 


under  the  finger  tips. 


THIS   PRINCIPLE   IS   RIGHT. 
JUST  OUT   NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors. 

Actual   size  of  box   10%    x  4%   x   1%.    One  box   with   every   % 

doz.  awls.     Shipping  weight  2  lbs. 

Ask   for   1914  catalogue  and   wholesale   prices. 

C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 

6374  University  Avenue,  CHICAGO.  ILL..  U.  S.  A. 
Canadian   distributors:   Merrick-Anderson   Co.,    Winnipeg,   Man., 
Canada;    A.   Prud'homme   &   Pi  Is,   Limited,   10   Rue   de  Bresoles, 
Montreal,    Canada;    The    Hobbs    Hardware    Co.,    Ltd.,    London, 
Ont.,   Canada;    Marshall-Wells   Co.,   Ltd.,   Winnipeg,   Man.,   Can. 


Gardner 

Ladders 

are  the  best  value — get  our 
circular  explaining  why  and 
giving  price.  Also  made  with 
pail   shelf   and    bolts. 

We  also  make  Tub  Stands, 
Curtain  Stretchers,  Ironing 
Boards,  Clothes  Bars,  Hand 
Corn    Planters,   etc. 

OTTERVILLE  MFG.  CO. 

Limited 
Otterville,  Ont. 


ARCTIC    METAL 

A  babbitt  of  quality 


For 

Heavy 

Pressure 


For 
High 


Speed 
Always  reliable.     Stocked  by  hardware  dealers. 


uuJ 


orsj 
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WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Over  1000 
different!  sections 


Patent  Grip-Tight  Socket 


Seamless,       Brazed 
Iron-cased    Mould- 
ings, Beadings,  Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 

GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 

Canadian  Agent,  EDWARD  WILSON,  2095  Esplanade  Ave.,  Montreal 


"NORCROSS"„QUALITY 

Guarantees  Satisfaction 

Mr.  Dealer:  Here's  a  line  of  Cultivator-hoes  that 
you  can  bank  on.  A  trifle  higher  in 
price  than  imitations,  but  cheapest  in  the  end— for  because 
of  their  excellent  Quality— fine  Finish,  and  Special  Pat- 
ented features,  they  enthuse  and  satisfy  your  customers— 
which    means   profitable   and   lasting  sales. 

By  means  of  our  Patented 
Detachable  Ferrule  and 
Universal  Connection,  our 
5-prong  will  attach  to 
Standard  Wheel  Plows,  an 
exclusive  "Norcross" 
Feature.     (See  cut.) 

Get  our  16-page  interest- 
ing Cultivator  Booklet. 

A  Postal  will  bring  it, 
with  address  of  nearest 
Canadian   Jobber. 

C.  S.  NORCROSS  &  SONS,  Sole  Mfrs. 
BUSHNELL,  ILL.,  U.S.A. 


Bruce  Agricultural 
•Works  > "||1 


Builders 

of 

PLOWS 

WAGGONS 

TURNIP 
SEEDERS 

WATER 
SYSTEMS 

FOR 

STABLES 

PULPERS 

AND 

SCUFFLERS 

HOUSES 

Machine   Repairing 

A  utomobile  Garage  and  Carnage 

Painting  and  Oils 

Write  for  Full  Particular*  and  Prices 


Olheiser  &  Semple 

TEESWATER,   ONT. 


Manufact 

Excel 

Plate, 

IMPORTERS  AND  DEALERS  IN 

Sheet,  and  all  Kinds  of  Glass 

for  building  purposes 
urers  of  Mirrors  and  Art  Glass,     Show  Cases  and  Fixtures 

Satisfaction  and  prompt  service  guaranteed 

sior  Plate  Glass  Company,  Limited 

189-91  Queen  St.  E„  TORONTO 
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DIRECTORY  OF  MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


SPOONER'S  No  HotBoxeS 

MACHINERY  BEARING  METAL       — -" 


PPER1 


Hardwaremen,  Bell  tbe 
Skating  Rink  In  your 
town  a  J  *  It  It  Ink 
Semper,  which  cleans 
off  snow,  ice  and  slush. 
V\  rite     for     circular. 

Jamei  &  Reid 

Sole  Manufacturers 

Perth.  Ont. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and— backed  bv  the 
name  .MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.   Calgary   and  Branches 


KINDLY    MENTION 
THIS  PAPER  WHEN 
WRITING     ADVER- 
TISERS 


IIaTdLAMPBLACKS 

^—r r   .v  J  Germa/ttotm  of  yva/Zty 
^    Mat  gets  6/gbi/s//7ess 

^(S3***8**)  Wl LCKES.  MARTIN.WILCKES  CO. 

135    WIUIAM    ST.NtWYOPK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
eis.  Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
IVIloe    Clares 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON,  ONT. 


Big-    Profit   and   Satisfaction 
in   Selling 

"AYLMER" 
Force  Pumps 

They  are  certain  to  sell 
easily  because  it  has 
several  ail  vantages  over 
the  ordinary  style. 

Has  longer  stroke,  more 
power,  and  works 
easier. 

While  designed  for 
band  use  it  can  be 
readily  converted  Into 
a  Windmill  Pump  by 
the  addition  of  a  flat 
bar,  which  screws  into 
the  cross  head  at  top. 
It  will  be  to  your  in- 
terest to  write  for  full 
particulars   now. 

Aylmer  Pump  and  Scale 
Company,  Limited 

Aylmer,    Ont.,    Canada 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts  of  Canada. 


^OUR  Sfy 


have  been  the 

Standard   for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog-  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

belling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


B0LTS.RIVET5.WIRE  &WIRENAILS 


Our  equipment  li  such  that  we  can  positively 

fc.nnntee  our  products  to  be  standard.  Tbe 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    Is 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  BOLTdSCREW  IKX?:  OWEN  SOUND. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

Wholesale    Dealers  Sell   Them 
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35  Years'  Experience  I 

in  metal  m  ixing  ■ 

Behind  This  Babbitt 


For  high-speed  machinery  and  engine  work, 
Frost  King  Babbitt  Metal" is,  we  believe,  with- 
out an  equal.  It  is  especially  designed  for 
Saw  Mills,  Planing  Mills,  Threshing  Ma- 
chines, Traction  Engines,  Pumps,  Rolling 
Mills,  and  Pulp  Machinery,  and  all  classes 
of  STATIONARY  Engines. 

35  years'  experience  in  selecting  and  com- 
pounding of  stock  means  that  our  products 
are  of  very  high  quality,  and  that  they  will 
completely  satisfy. 


Hoyt  Metal  Co.,  Toronto,  Ont 


New  York,  N.  Y. 
London,  Eng. 
St.  Louis,  Mo. 


HOUSECLEANING  TIME 


IS 


TIME 


Your  customers  can  use  Ronuk  for  cleaning  and  reno- 
vating floors,  furniture,  woodwork,  linoleum,  cork-carpet, 
tiling,  leather,  auto-bodies,  many  more  uses  than  the  ordin- 
ary "floor  wax." 

Special  newspaper  advertising  will  run  to  increase  the 
consumer  demand  and  attractive  window  displays  and  show 
cards  supplied  to  help  sales.  Altogether  we're  going  to 
make  it  a  great  Ronuk  Season. 

Can  we  send  you  a  window  show? 

How  is  your  stock? 

RONUK  LIMITED,  53  Yonge  Street,  TORONTO,  ONTARIO 
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File  Pre-eminence 


Customers  can  feel 
the  superiority  of 
the  Delta  cut  the 
instant  the  Delta's 
put  on  the  job — and 
they  can  see  it  in 
length  of  efficiency. 

You  can  easily  com- 
mand the  file  trade 
in  your  locality  with 
such  consistency  of 
merit  in  your  file 
department. 


Delta  Files 


are  made  of  crucible 
steel  (the  only  files 
from  3  to  24  inches 
made  absolutely  of 
this  material).  This, 
in  conjunction  with 
half  a  century's  ex- 
perience in  file  tem- 
pering and  cutting 
is  responsible  for 
Delta  superiority. 

A  shape  and  size  for 
every  need.  Our 
trade-mark  (which 
is  on  every  tang)  Is 
a  satisfaction  or 
money  back  guar- 
antee. 

Order  fr0Jn  your 
jobber:  if  he  can- 
not supply  you, 
write  us. 


DELTA 

DELTA    FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS : 

H.   S.   Howland,    Sons    &    Co.,    Toronto; 

Starke,    Sey  bold,    Montreal  ; 

Wm.    Stairs,    Son    &    Morrow,    Halifax  ; 

Merrick-Anderson    Co..   Winnipeg 

ALL  LEADING  JOBBERS 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


The  "CANNON  OILER" 

SELLS    ON    SIGHT 

BECAUSE  IT  MEETS  A  LONG 
FELT  DEMAND  for  an  oiler  in 
which  oil  is  entirely  controlled  by 
the  operator  in  whatever  position 
the  can  may  be  held. 


BECAUSE  IT  IS 
QUICK — no  waiting 
for  oil  to  slowly 
triikle  out,  as  It  Is 
forced  out  by 
simply  pressing  on 
the   plunger. 

BECAUSE  IT  IS 
CONVENIENT— can 
be  held  in  an  easy, 
ii  a  t  u  r  a  1  position, 
thereby  enabling  the 
operator  to  hold  the 
nozzle  in  the  proper 
place  for  oiling  the 
bearings. 

BECAUSE  IT  IS 
ECONOMICAL— not 

a  drop  of  oil  need 
be  wasted,  as  the 
flow  of  oil  ceases 
the  Instant  the  pres- 
sure on  the  plunger 
stops. 

One  sale  invariably 
leads  to  many 
others. 


> 


R.    E.    Bloomer 

Keithsburg,  Illinois 


The 


CONDENSED  AD. 


PAGE 


WILL    INTEREST   YOU 


NICKEL 

SHOT— High  and  Low 

Carbon 

INGOTS— Two  Sizes 

25  lb.,  50  lb. 

Electrolytic  Nickel  99.80?; 

Prime  Metals  for  the  manu- 
facture of  Nickel  Steel,  Ger- 
man Silver,  Anodes,  and  all 
remelting  purposes.  Our 
Nickel  is  produced  as  rods, 
sheets,  strip  stock  and  wire. 

MSX 

We  are  Sole  Refiners  of  this 
natural,  stronger  than  steel, 
non-corrosible  alloy.  Pro- 
duced as  rods,  flats,  castings, 
sheets,  strip  stock  and  wire. 
Ask  for  descriptive  booklet. 

Send  inquiries  direct  to  us. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place,  New  York. 


NOVA  SCOTIA  STEEL 

<Sc  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  oi 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    c  t 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 
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A  SMALL  INVESTMENT 
WILL  PRODUCE 
LARGE  PROFITS 


The  Progressive  Hardware  Merchant 
of  Canada  to-day  wants  to  handle  lines 
that  produce  good  profits  on  their  in- 
vestment. Hundreds  have  found  such 
an  article  in — 

HAMILTON  VITRIFIED  SEWER 

PIPE. 

This  is  surely  a  line  of  goods  that  can 
be  handled  with  the  minimum  of  in- 
vestment and  will  undoubtedly  pro- 
duce big  returns.  We  have  as  our 
regular  customers  many  of  the  best 
Hardwaremen  in  Canada — we  willglad- 
ly  tell  you  their  names  and  they  will 
tell  you  their  experience.  We  are  one 
of  the  largest  companies  in  the  busi- 
ness, and  can  give  you  unexcelled  ser- 
vice. May  we  have  the  privilege  of 
doing  so? 


The  Hamilton  and  Toronto  Sewer  Pipe 

Company,  Limited 

Hamilton  and  Toronto  -  Canada 


A  Canadian  Product. 
None  Better. 
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Your  Prosperity  for  1915  will  be  Materially  Increased  if  You 

Will  Only  Handle 

Vitrified,    Salt-Glazed    Sewer    Pipe 

Big  Profits— Quick  Shipment— Are  You  Interested? 

The    Toronto    Sewer    Pipe    Company 

Dominion  Bank  Building,  Toronto 


Interested  ? 


In  Buying  a   Business 
in  Selling  a  Business 
In  Engaging  a  Clerk 
In  Securing  a   Position 
In   Buying  a  Typewriter 
,  In  Selling  a  Showcase 
In  Disposing  ot  a   Desk 
In    Selling   Tinsmith's  Tools 
In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal    Want  Ad. 

It  should  find  tor  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buvi 

No  Other  Paper  Reaches 
AU  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc  per  word  subsequent  insertion, 
Sc.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and   Metal 

MONTREAL        TORONTO       WINNIPEG 


Advertising 

"Advertising  is  the  education 
of  the  public  as  to  who  you  are, 
where  you  are,  and  what  you 
have  to  offer  in  the  way  of 
skill,  talent  or  commodity.  The 
only  man  who  should  not 
advertise  is  the  man  who  has 
nothing  to  offer  the  world  in 
the  way  of  commodity  or  ser- 
vice."— Elbert  Hubbard. 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting   and   wearing   qualities. 


To  be  obtained  from  Dealers  in  Glass.Hardware  and  Painters'  Supplies. 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


FORD  MASTER  VIBRATOR 

The    "American    Master"   differs   from   all   others. 
Takes  place  of  switch  on  coil  box.    No  lock  required. 
Dealers,  write  for  prices. 
GEO.  W.  MacNEILL  CO.,   85  Richmond  Street  W- 


Exclusive  Factory   Agent 


TORONTO 


The    INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced   Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,   Eng 

GODFREY    S.   PELTON    &    SON.    Canadian    Agents.    rVOfOREJH 


GALVANIZED  FENCE  HOOK  %r~ Etn%Z'mna  "oot,en  p/c*et*  •" 

WIRE     NAILS,    COILED     SPRING 

BARB    and  PLAIN    FENCE    WIRE, 

|!    OILED     and      ANNEALED    WIRE. 

CLOTHES   LINE  WIRE,  STAPLES, 

ETC. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


TWO  CENTS  PER  WORD 

You  can  talk  across    the  continent  for  two    cents  per 
word  with  a  WANT  ad.   in  this  paper. 
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Staunton  Ready-Cut  frieze.  No.  4790,  is  hung  over  a 
pretty  stripe,  No.  1790,  which  is  shown  in  flat  and  embossed 
finishes  in  a  large  range  of  useful  shades.  Two  bands  of 
the  trimmer,  which  is  here  used  both  for  dado  and  base- 
trimmer,  come  with  the  frieze.  From  the  new  Staunton 
Line  for  1915. 


WALL   PAPERS 

For  the  Hardware  Merchant 

The  quick-selling  kind  that  are  in  every-day 
demand  are  best  suited  for  his  needs. 

Our  Made-in-Canada  Wall 
Papers 

are  particularly  strong  in  this  class  of  pat- 
terns, and  make  friends  a-plenty  and  hand- 
some profits  for  the  Dealer  who  handles  them. 


We    are    sole    manufacturers   of   "Ready-Cut"    Borders,    which,    by    n 
new   mechanical   process,  come  cut  out  ready   to  hang. 


An  enquiry  addressed  to  "Dept.  D"  will  bring  full  infor- 
mation to  the  present  and  prospective  Wall  Paper  Dealer. 

Stauntons  Limited 

Wall  Paper  Manufacturers 
TORONTO 


The  Bowser  Wire 
Cloth  Display  Rack 

will  give  you  a  neat,  convenient  place 
to  keep  your  wire  cloth,  where  it  is 
out  of  the  way,  yet  easy  to  see  and 
easy  to  get  at. 

IT  DOES  AWAY  WITH  AWKWARDNESS  IN 
UNROLLING,     SAVES     MUCH     TIME,    DIS- 

PLAYS  THE 
STOCK  IN- 
STANTLY IN  A 
VERY  ATTRAC- 
TIVE AND  EF- 
FECTIVE MAN- 
NER. 

Let  us  put  you  in 
touch  with  some 
users — they  '11  tell 
you  how  valuable 
this  system  of  wire 
cloth  display  really 
is. 

Jot  down  your  re- 
quest for  full  par- 
ticulars now. 

R.  M.  BOWSER  &  SON,  Renfrew,  Pa. 


Handle  your  Oils  and 
Gasoline  with  the 

Wayne  Pump 


IT  PREVENTS  WASTE 
DUE  TO  EVAPORATION, 
LEAKAGE  AND  SPILL- 
ING AND  MAKES  THESE 
GOODS  MORE  PROFIT- 
ABLE. 


It   saves   time  and  labor,  as 

there  is  no  constant  filling 
and  handling  of  measuring 
cups,  and  does  away  with 
dust  and  unpleasantness. 
Throws  a  pint,  quart,  half- 
gallon  or  gallon,  and  mea- 
sures   exactly. 

Works  easily,  and  when  not 
in  use  can  be  securely  lock- 
ed. Gears  are  completely 
housed.,  All  parts  accurately 
machined  and  thoroughly 
tested,  and  are  interchange- 
able. 

If  you  are  interested  in  a 
clean,  safe,  money-saving 
way  of  handling  oils  and 
gasolines,  jot  down  a  line 
for  full  particulars  on  the 
Wayne  System   NOW. 

THE  WAYNE  OIL  TANK 
AND  PUMP  COMPANY 

WOODSTOCK,    ONT. 
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Make  Your  Local  Advertising  Pull 

Good  Business 

One  of  the  best  means  at  your  disposal,  for  stirring  up  business, 
is  intelligent  advertising  in  your  local  newspapers.  Have  you 
felt  the  need  of  small  cuts  to  put  life  and  selling  power  into  your 
advertisements?  No  doubt  you  have,  but  owing  to  the  cost  of 
cuts  required  for  this,  you  have  been  prevented  from  going 
more  thoroughly  into  the  matter.  Hardware  and  Metal  has 
overcome  this  difficulty,  and  will  supply  you  with  cuts,  at  very 
low  cost.  They  will  cost  you  only  fifteen  cents  each.  We  have  two 
hundred  of  them  in  Hardware  and  Metal's  Electro  Service. 
Send  for  sample  sheets,  showing  proofs  of  these  valuable  little 
cuts.    Then  make  your  selection. 

HARDWARE  &  METAL 

143-153  University  Avenue,  Toronto 

Montreal  Winnipeg  Boston  New  York  Chicago  London,   Eng. 
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Steel  Fence — Mission  Design 

Strong,  Good-Looking  and  Economical 
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For  enclosing  Parks,  Cemeteries, 
Church-Yards,  School-Grounds,  Public 
Buildings,  Farm  and  Town  Lawns. 
An  ornamental  fence  of  massive  appearance  at  a 
much  lower  cost  than  ordinary   iron   fence  with  round 
or  square  pickets. 
All  material  used  is  high  carbon,  stiff,  steel  angles.       Steel  in 
angle  shapes  has  double  the  strength  of  same  weight  of  stock  in 
ordinary  bars  or  rods.     The  horizontal  rails  are  2  in.  x  2  in.,  and 
pickets  are  3/4  in.  x  3/4  in.,  spaced  4  in.  centres. 
The  fence  is  stocked  in  the  following  heights — 36  in.,   42  in.  and 
48  in.     Other  heights  made  to  order. 

Gates  correspond  in  appearance  and  design  with  the  fence. 
The  more  exclusive  and  better  properties,  both  in  cities  and  towns, 
are  now  being  fenced.     There  is  a  big  demand  for  Frost  Angle 
Picket  Fence  for  farm  lawns.      No  other  exterior  improvement 
can  show  up  to  quite  as  good  advantage  as  ornamental  fence. 
The  special  angle  construction  gives  this  fence  the  same 
appearance  as  though!  built  from  solid  massive  bars.   The 
straight  lines  are  most  pleasing  to  the  eye.  This  line 
offers  possibilities  with  the  Hardware  Trade  to 
no  reasonable  limit.     Our  prices  are  favor- 
able for   establishing  a    substantial 
and  exclusive  trade. 


Estimates 
Cheerfully  Furnished 


Our 
Service  Quick 


Frost  Wire  Fence  Co.,  Ltd.,  Hamilton,  Ont, 

Manitoba  Frost  Wire  Fence  Company,  Winnipeg,  Man. 
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Galvanized  and  Black  Steel 

Sheets 


Sheet 
Copper 


Tin 
Plate 


STOCK  OR 
IMPORT 


Monthly  Stock  Sheet 
mailed  upon  application. 


Fire 

Door 

Terne 

Plate 


The  Roofers  Supply  Co.,  Limited 


TORONTO 
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Handles  of  All  Kinds,  Hockey  Sticks 
and  Baseball  Bats 


Excellence  of  quality  and  Canadian  work- 
manship are  exemplified  in  these  lines, 
and  they  are  from  every  point  of  view 
entitled  to  your  fullest  patron- 
age and  recommendation. 


Made  of  the  very  best 
materials  and  in  a  factory  that 
has  an  established  reputation  for 
a  fine  product. 

Sure  satisfaction  and  good  profit.    Let  us  hear  from  you. 

St.  Marys  Wood  Specialty  Co.,  Limited 
St.  Marys,  Ontario,  Canada 

BRANCHES  AT  WINNIPEGIAND  MONTREAL 


i 


LOOK  WELL 
SELL  WELL 
LAST    WELL 
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HERCULES 


FAULTLESS 


Trussed  Step 

MECHANIC 


SHLLF  LOCK 


"MTFOKD  MlMCTUgTCQ  ^ 


ROPED   EXTENSION 
LADDER 


STRATFORD,    CANADA 

Manufacturers  of 

Quality  and  Durability 

—IN— 

LADDERS,  CAMP  AND 

LAWN  FURNISHINGS, 

PAINTERS'  TRESTLES 

AND  SCAFFOLDS. 

IRONING   AND   BAKE   BOARDS, 
CLOTHES  DRYERS,   ETC. 

THE    ATTRACTIVE    APPEAR- 
ANCE ASSURES  EASY  SALES. 


OUR  1915   CATALOG,  containing  a  number 
of    new    lines,    IS    JUST    OFF    THE    PRESS. 

BE  SURE  TO  DROP  A~CARD  FOR  A  COPY  NOW. 


MADE  IN  CANADA 


No.  15— CAMP  CHAIR 


No.  17— LAWN  CHAIR 


BOYEk'S  GLIDING  SETTEE 


No.  0— GARDEN   SEAT 


ONTARIO  LAWN  SWING 
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QUALITY  TOOLS 

MADE   IN    CANADA— SATISFACTION    GUARANTEED 


SCREW  DRIVERS,  WOOD  CHISELS,  ICE  PICKS,  COLD  CHISELS.  SCREW  DRIVER  BITS,  ETC. 

ASK  YOUR  JOBBER  FOR  THEM. 

QUALITY  TOOL  CO.,  1554  sVo1^LSTREET' 


This  Display  Counter 

possesses  all  the  advantages  of  a  silent  salesman,  and  in  addition  there  is  a  splendid 
space  to  be  fitted  up  with  drawers  and  shelves  as  may  be  desired. 


26  in.  x  96  in.  x  42  in. 


There  is  a  display  space  of  4  inches, 
lined  with  green  or  red  felt  behind 
two  plate-glass  panels,  which  are 
removable.  The  part  from  the  back 
of  the  display  board,  approximately 
18  in.,  is  fitted  with  shelves  and 
three  slid  ins  panel  doors  on  metal 
track  and  best  ball-bearing  sheaves. 
In  this  shelving  space  may  be  stored 
the  stock  same  as  samples,  which 
are  displayed  behind  the  glass. 

The  showcase  or  upper  part  has  a 
plate-glass  top,  sides  and  ends, 
which  are  8  in.  high,  giving  ample 
space  to  show  silver  plate  or  fine 
goods,  and  is  accessible  by  means 
of  drop   doors   in   the   rear. 

Weight  of  counter  crated,  500  lbs. 
Write  for  full   particulars  and   price. 


We  also  manufacture  Display,  Bolt  and 
Screw  Cabinets,  Wall  Cases,  Nail  Bin 
Counters,  etc. 


WRITE  FOR 
CATALOG. 


Cameron  &  Campbell 


Sole  Manufacturers 


TORONTO,  CANADA 
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A   Few  of  the  MORRILL 

PRODUCTS 


This  is  the  Sawset  that  is  being  used  to-day  by  all 
progressive  carpenters.  Also  anjT  inexperienced 
person  can  use  it  with  perfect  results.  Will  set 
any  hand  saw  not  over  16  gauge. 


No.   3.   For  single-toothed  cross-cut   and  circular 

saws.    14  to  20  gauge. 
No.  4.  For  double-toothed  cross-cut  and  circular 
saws.     14  to  20  gauge. 


Liquid  soap  is  more  and  more  used  every  day. 
There  is  a  good  field  for  you  in  supplying  liquid 
soap  dispensers. 

Send  for  our  Soapurn  Catalog. 
No.  1  Box  Opener 


Drop  forged  in  one  piece  has  the  balance  of  a 
hammer  with  the  strength  of  a  claw  bar. 


No.  5.  For  Timber  and  Board  Saws. 
6  to  14  gauge. 

Note. — The  Special,  Nos.  3,  4  and  5  are  each 
packed  in  a  paper  carton  having  printed  thereon 
full  directions,  uses  and  warrant  and  containing  a 
very  useful  illustrated  circular  on  "How  to  Joint, 
Set  and  File  Saws." 

No.  1  Nail  Puller 


MORRILL'S  NQ1  BENCH  STOP. 


MY 

-RADEffiM©MARI 

□  N  ALLMYC00O5 


People  who  use  this  Puller  say  that  it  is  the  only 
one  on  the  market. 


This  has  been  the  standard  for 
over  thirty  years  with  never  a 
complaint. 


We  have  just  issued  a  very  interesting  catalog  with  plenty  of  information  for  dealers. 

Send  for  a  copy. 

W.  BRUCE  MORROW,  Toronto,  Canadian  Sales  Agent 

CHAS.    MORRILL,     94  Lafayette  Street,    NtW   York 
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Noonan's   Patented   Rope  Trace 

You  can  make  money  and  friends  by  handling 

NOONAN'S 

ROPE 
TRACES 

Indispensable  for  Farm  work,  Lumbering 
and  Logging 

ASK  FOR  PRICES: 

J.  P.  NOONAN  /.  MOUNT  FOREST 


A  Word  to  the  Hardware 
Merchants 

Would  suggest  to  all  who  sell  screen  door 
springs  to  retain  the  good  patronage  of 
this  class  of  goods  by  selling  an  article  that 
has  been  well  tried. 

MADE    IN    CANADA 

Merchants  will  be  pleased   with  the  new  price  at  which 

The  Mallory 
screen  door 
spring  can 
now  be  pur- 
chased. Sell 
this  spring 
and  you  will 
be  sure  to 
please  your 
c  ustom  ers. 
For  sale  by  all 
leading  job- 
bers. 

Jobbers  Supplied  by 

G.W.MAI  LORY 

Blenheim,    Ont, 

and  151  Notre  Dame 

Ave.  East 

Winnipeg.  Man.: 

also  the 

J.  H  Hanson  Co. 

of 422  St.  Paul  St., 

Montreal,  Que. 


You  Can  Make  Money 

Selling  "PRESTON"  Building  Goods 

Your    best    customers — the    farmers — are    the    best 
prospects  for  metal  roofings,  sidings,  ventilators  and 
the  other  goods  tbat  we  manufacture. 
Let  us  help  you  to  make  profitable  sales  of 

PRESTON    "SAFE-LOCK"     SHINGLES. 

ORNAMENTAL,    SHINGLES    AND    TILES. 

ACORN   QUALITY   CORRUGATED   SHEETS 

V-CRIMP    ROOFING    AND    SIDING 

LARGE    AND    SMALL    SHEET    SIDINGS 

BEADED    SHEETS 

ACME    READY    ROLL    ROOFING 

GALVANIZED    IRON    CORNICES 

SKYLIGHTS 

FINIALS 

CRESTINGS 

HERRINGBONE     LATH 

VENTILATORS 

PLAIN   AND   FANCY  RIDGINGS 

WINDOW    AND    DOOR    TRIMMINGS 

EAVlSS  TROUGH  AND  CONDUCTOR  PIPE 

O.    K.    THIMBLES 

GALVANIZED    TANKS 

STANCHIONS 

STOCK    WATERING    BOWLS 

GOTHIC      AND      LOUIS      XIV      CLASSIFIED 

METAL    CEILINGS 
CONCRETE    REINFORCFMENTS 
PLASTER     CORNER     BEAD 
FACTORY    SASH 
KAHMEIN    WORK 
EVERYTHING     IN     SHEET     METAL     FOR 

BUILDINGS 

THE   METAL  SHINGLE   &  SIDING 

COMPANY,  LIMITED 

Associated  with  the  A.  B.  ORMSBY  CO..  Limited 

Preston  Montreal  Toronto  Winnipeg  Saskatoon 

Regina  Calgary  and  Edmonton 
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BELLS  FOR 


CHURCH,    SCHOOL,    FIRE 
ALARM  and  FARM  USE 


THE  SUPERIOR  QUALITY  OP  BELL  METAL  USED  IN  THE  EXETER  BELLS 
GIVE  THEM  THE  VOLUME  AND  RICH  TONE  FOR  WHICH  THEY  ARE 
FAMOUS.     Made   in   sizes  from   15"   to  4S"  diameter. 

THE   ONLY   STEEL   BELL   FACTORY   IN   CANADA. 
This   is  a  very   profitable  buy,  as   well  as  a  patriotic   one. 

Our   Complete   Line    HARDWARE    SPECIALTIES: 
Floor    Scrapers,    Wheel    Barrows,    Bag    Trucks,    Sugar    Kettles,    Soot    Doors,    Ven- 
tilator   Grates,    Sash    Weights,    Floor    Waxing    Brushes,    Cast    Iron    Stove    Bo  it 
Head.   Cast   Water  Trough   for  Stock  Stables,   Ornamental   Cresting,   Pump   Spouts 
and   Fittings. 

ROAD    MACHINERY— The  most  complete  line  in    Canada. 
Road   Graders,   Wheeled  and   Drag  Scrapers,   Road   Drags,  Etc. 

CONCRETE    MACHINERY 
Cement   Block    Machines,    Cement    Brick    Machines,    Cement    Tile    Machines,    Molds 
for  all   classes   of  Ornamental   Work,   Concrete   Mixer,   hand   or  gas  power. 
Our   quality  and    price   are  a  combination    that   builds   up   trade. 
Write  us  for  full   particulars  and   price. 


The  Exeter  Mfg.  Co.,  Limited 


Exeter,  Ontario 
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DEAL  WITH  THE  MAN  WHO  KNOWS 
THE  GOODS  HE  IS  SELLING 

The  Electrical  man  specializes  in  the  battery  business,  therefore, 
when  you  seek  his  advice  about  guarantees  and  value,  you  should 
secure  the  most  reliable  information. 

We  are  out  after  the  battery  business  in  Western  Canada. 

We  handle  the  ''COLUMBIA"  Dry  Cell,  the  strongest  battery 
for  ignition  made.  Where  long  life  and  strength  are  necessary, 
we  recommend  "THE  COLUMBIA  MULTIPLE  SET." 

We  also  recommend  "SOLAR"  Storage  Batteries  for  automo- 
biles and  launch  lighting.    Plenty  of  stock  carried  in  Winnipeg. 

We  fill  your  orders  with  fresh  batteries  same  day  as  received. 
Write  us  for  special  battery  contract. 

THE  MAINER  ELECTRIC  CO.,  LIMITED 

61  ALBERT  STREET  .-.  WINNIPEG,  MAN. 


Everything  in  Sheet  Metal 

Estimates  given  on  specifications  and 
special  catalogues  of  any  lines  mailed 
free  of  charge,  on  request. 


AGENTS  WANTED 


Winnipeg  Steel  Granary  &  Culvert  Company 

LIMITED 
Head  Office,  WINNIPEG,  CANADA 

Factories  at  St.  Boniface,  Manitoba,  and  Regina,  Saskatchewan 


222  HARDWARE    AND   METAL  March  20,  1915. 


J 


$ 


$ 


The  Saskatchewan  Glass  &  Supply  Co.,  Limited 

Wholesale  Importers  and  Dealers  in 

Glass  and  Building  Materials 

We  carry  a  stock  of  the  following: 

Polished  Plate  Glass.  Window  and  Leaded  Glass. 

Fancy  and  Wired  Glass.  Mirrors  and  Bevel  Plates. 

Building  Papers.  Plasters,  Limes  and  Cements. 

Nails  and  Sash  Pins.  Putty  and  Glaziers'  Points. 

Roofings.  Corrugated  Iron. 

Metal  Shingles.  Metal  Sidings. 

Flue  Linings.  Brick. 


$ 


Selling  Agents  for 

KAWNEER  Store  Fronts.  HERRINGBONE  Metal  Lath. 

RU-BER-OID  Roofings.  MASTER  BUILDERS'  Method. 

LINOFELT. 

^ 


No  order  too  large  or  too  small.  Prompt  shipments.  Correspondence  solicited. 

Moose  Jaw        -        -       Canada 


"HERCULES"  Sash  Cord 

The  Well-known  Standard  Brand 

"STAR  SPIRAL"  Sash  Cord 

An  Extra  Quality — Equal  to  the  Best  in  the  World 

Star  Brand   Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 


For  Sale  by  all  Wholesale  Dealers 
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Are  You  Cashing-In 

on 

British  Hero 

and 

Belgian  Hero 

Heirloom  Spoons? 


HUNDREDS  of  hardware  merchants  are  benefiting  by  our  British  Hero  and  Belgian  Hero  Heirloom 
spoon  campaign.  We  are  spending  thousands  of  dollars  in  advertising  these  spoons,  and  many- 
thousands  of  them  are  being  sold  every  week.  This  is  your  great  opportunity  for  cashing-in  on  this 
advertising  of  a  very  timety  flatware  proposition,  and  of  attracting  new  customers  to  your  store,  and 
establishing  on  a  firmer  basis  your  silverware  department.  If  you  are  not  selling  British  Hero  and 
Belgian  Hero  Heirloom  spoons,  write  to  us  at  once  for  our  plan  of  campaign,  and  the  interesting  "sale 
or  return"  proposition  we  make  to  you. 

We  have  issued  the  first  six  of  the  British  Hero  spoons  and  the  first  of  the  Belgian  Hero  Heirloom 
spoons.  Hundreds  of  dealers  have  benefited  by  this  campaign,  and  the  big  sales  are  yet  to  come  in  com- 
plete sets  of  the  spoons.  It  is  a  good  plan  to  start  your  customers  collecting  now,  so  that  you  will  benefit 
later  on.  These  spoons  are  made  in  Genuine  1881  Rogers'  quality,  plated  50%  heavier  than  standard,  a 
thoroughly  recommendable  spoon  and  retails  at  the  popular  price  of  25c. 

Read  the  Story  of  how  British  Hero  Spoons  are  Made 
in  this  issue  of  Hardware  and  Metal. 

CANADIAN  WM.  A.  ROGERS,  LIMITED 

570  KING  STREET  WEST,  TORONTO 
Branches:  WINNIPEG  and  VANCOUVER 
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The  Latest  Thing  In  Hammock  Design 

A    Sure    J3ig    Seller    for    the    Coming    Season 


It  will  focus  at- 
tention o  n  your 
store  and  Ham- 
mock stock  as 
nothing  else 
could.  Place  your 
orders  now  to  as- 
sure prompt  de- 
livery direct  from 
factory. 


PATRIOTIC  HAMMOCKS 


Canadians  will 
live  outdoors 
more  than  ever 
this  summer.  It 
is  a  fast-growing 
habit.  We  have 
over  30  designs 
in  all  prices  for 
you  to  select 
from.  Let  us  send 
you  illustrations 
and  prices  of  our 
complete  line. 


No.  26 


No.  26.  Baby  Hammock  and  Stand.  Heavy  Jacquard  weave. 
Reinforced  bottom,  iron  rod  top  and  bottom.  Impossible 
for  baby  to  fall  out.  Size  14  x  36".  Stand  is  made  of 
%"  iron  tubing  finished  in  white  enamel  and  with  our 
No.  25  or  26  Hammock  makes  a  very  complete  outfit. 


vT^t  The  Gait  Robe  and  Hammock  Co.  M™'°;" 

early  orders.  GALT,  ONTARIO  HAMMOCKS 


I 
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There's  a  whole  lot  of  difference  in  shears  and  this 
difference  is  worth  looking  into. 

Some  shears  break  very  easily. 

That's  because  they're  made  of  too  brittle  metal 
— a  metal  that  has  been  hardened  all  over  in  a  vain 
effort  to  secure  a  good  cutting  edge. 

Some  shears  chew  the  cloth  or  rubber,  or  paper, 
instead  of  biting  clean  through  it. 

That's  because  the  blades  are  badly  adjusted,  or 
joined  with  imitation  screws  (merely  rivets). 

Some  shears  quickly  lose  their  cutting  edge. 

That's  either  because  the  manufacturer  uses  a 
metal  that  secures  toughness  at  the  expense  of  sharp- 
ness— or  that  the  blades,  being  badly  balanced  and 
unevenly  tempered,  nick  and  notch  each  other  at  every 
cut. 

These  faults  and  many  others  are  inseparable  from 
all  cheap  shears  and  even  some  of  the  higher-priced 
makes. 

Only  by  buying 


"STEELFORGED"  SHEARS 

can  you  escape  all  the  ills  that  shears  are  heir  to. 

They  don't  Break — Because  the  frame  or  "spine" 
of  each  blade  is  forged  from  a  tough,  elastic  steel  that 
will  stand  all  the  dropping  and  banging  and  hard 
knocks  it  is  possible  to  inflict. 

They  Cut  Clean — Because  onto  this  tough,  elastic 
frame  is  welded  the  finest  crucible  steel  cutting  edge — 
strength  and  cutting  efficiency  combined;  because  the 
blades  are  balanced  and  adjusted  to  the  thousandth 
part  of  an  inch  with  screws. 

They  Stay  Sharp — Because  the  crucible  steel  in  Wiss  Shears  gives 
the  finest  cutting  edge  it  is  possible  to  produce;  because  the  blades  are 
hardened  in  cold  running  water;  and  because  of  the  perfect  matching 
of  blades  and  painstaking-  adjustment. 

Your  trade  will  gladly  pay  a  little  more  for  Wiss  Steelforged 
Scissors  and  Shears  when  you  show  tliem  how  much  more  they  are 
getting  for  their  money. 

We  co-operate  with  you  in  every  way  possible  to  make  your  scissors- 
selling  bigger  and  broader. 

Let  us  explain  this  to  you.     A  postal  will  bring  our  Representative. 

J.  WISS  &  SONS  CO. 

NEWARK,  N.J.,  U.S.A. 

Manufacturers  of   High-Grade  Shears, 
Scissors,   Razors,    Cutlery    since    1848 

Toronto  Office:       193  Spadina  Avenue 
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Burglar 

(?) 

Proof 


THESE    BURGLAR  -  PROOF    SAFE   SCREWS 

which"  were  made  from  mixed  metal  —  the  toughest  metal  to  drill 
known  to  safe  makers — made  from  seven  alternate  layers  of  hard 
steel  and  soft  iron,  were  drilled  with  one  %-inch  Wilt  Carbon  Jobbers 
Drill,  without  regrinding  the  drill. 

There  are  no  better  drills  made. 

The  Wilt  Twist  Drill  Co.  of  Canada,  Limited 

WALKERVILLE,  ONT.,  CANADA 
Your  Customers  will  demand  Drills  Made  in  Canada 


WE  ARE  ILLUSTRATING  BELOW  OUR 


PANAMA  EXHIBIT 


TRIMO     TOOLS 


•   i  SL  ■_„■  .        V      ^**^ 


WILL    YOU    VISIT 

US  AT 
SAN  FRANCISCO? 


LOCATION: 

BLOCK  26, 

AVENUE  D, 

MANUFACTURERS 

BUILDING 


SEND  FOR  CATALOG  NO.  150 

TRIMONT  MFG.  CO.,  AM0R5v -£„«  Roxbury  (Boston),  Mass. 
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HEAD  OFFICE 

18-22  Church  Street 

TORONTO 


BAG  AND  CANVAS  FACTORY.  TORONTO 
DOMINION  WASTE  FACTORY.  TORONTO 


BRANCH 

33  Common  Street 

MONTREAL 


SCYTHES  &  COMPANY 

LIMITED 

MANUFACTURERS  AND  JOBBERS 


Manufacturers  of 

JUTE  AND  COTTON  BAGS,  TENTS,  TARPAULINS,  FLAGS 


COTTON  AND  WOOL  WASTE  AND  WIPERS 


DUCK 

Wide,  Sail,  Narrow 
Wide  Ounce 
Watertite  Cotton 
Waterproof  Flax 
Standard  Ounce 
Colored  Ounce 
Woven  and  Painted 

Awning  Stripe 
Drill  and  Grey  Cottons 
Hessian 

CORDAGE 

Manila,  Sisal,   Cotton,  Italian, 
Russia  and  Jute  Rope 

Sisal,  Lathyarn,  Hide  ami 
Banana  Cord 

Tarred    Marline,   Etc. 

TWINES 

Cotton  Counter 
Cotton  Hosiery 
Italian,  Russia, 

Hemp  and  Jute 

Parcelling   and    Sewing 

OILED  CLOTHING 

Pants,  Jackets,    Hats,   Etc. 
Oiled  Aprons 
Oiled  Horse  Covers 
Rubber  Boots 

OAKUM,  ETC. 

Marine  and  Plumbers' 
Calking  Cotton 
Candle  Wick 
Jute  and  Hemp  Packing 
Pine  Pitch 

FISHERMEN'S  SUPPLIES 

Linen  Gill  Netting 
Cotton   Gill  Netting 
Cotton  Netting  for 

Pounds  and  Seines 
Gilling  Twine 
Seine  Twine 
Manila  Net  Rope 
Floats,  Leads,  Cutch 

SPECIALTIES 

Sponges,  Chamois 
Sponge  Cloths 


Mr.  Hardware  Dealer 

It  will  pay  you  to  get  our  prices  on  the  Lines  listed  on  this 
sheet,  and  we  especially  desire  to  have  you  buy  your 

Cotton  and  Wool  Waste 
and  Wipers 


Selected  from  the  following  Brands: 
POLISHING 


WHITE  WIPING 


Cream 

XXX  Extra 

X  Grand 

XLCR 

X  Empire 

X  Press 

COLORED  WIPING 

WOOL  PACKING 

Fancy 

Arrow 

Lion 

Axle 

Standard 

Anvil 

Popular 

Anchor 

Keen 

WASHED  COTTON  WIPERS 

Select  White 

Mixed  Colored 

Dark  Colored 

SCYTHES  CSl  COMPANY,  LIMITED 


TORONTO  AND  MONTREAL 


m 
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ANNOUNCEMENT ! 


HE  Sarnia  Metal  Products 
Company,  Sarnia,  Canada, 
announce  the  completion 
at  Sarnia  of  what  is  con- 
ceded by  some  of  the  most 
eminent  Engineers,  to  be  one  of  the 

most  modern  and  best  equipped  factories  in  Canada, 
and  offer  the  Canadian  People  a  line  of  metal 
building  materials  that  is  Second  to  None. 

Inquiries  for  quotations  on  all  forms  of  sheet 
metal  building  materials,  including  the  following 
lines,  are  respectfully  solicited. 

"Corrugated  Iron,  Metal  Barn  Shingles,  'Art 
Kraft'  House  Shingles,  Eave  Trough,  Conductor 
Pipe,  Metal  Culverts,  Metal  Skylights,  Ventilators, 
Metal  Ceilings,  Metal  Cornices,  Metal  Tanks,  Etc." 

We  want  a  distributor  in  every  town  and  have 
a  plan  of  selling  that  will  turn  the  sheet  metal  end 
of  your  business  from  the  unprofitable  basis  it  has 
been  in  the  past,  to  the  most  profitable  and  best 
line  you  have. 

Write  us  at  once  and  let  us  submit  our  proposition. 

The  Sarnia  Metal  Products  Company 

Limited 
SARNIA  CANADA 
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Dealers,  Attention 

SARNIA  CORRUGATED  SHEETS 

Large  Stocks,    Quick  Shipment   ana   Prices   Right.       VPrite  at   Once 

Our  factory,   the   newest  and  most  modern   of  its  kind  in  the  Dominion  of  Canada,  can 
make  more  Galvanized  Corrugated  Iron    than    all    other    factories    in    Canada    combined. 
In  making  prices  to  our  customers  we  take   this   fact  into  consideration  and  we  wish  an 
opportunity  to  quote  you  on  a  trial  order.     Our  line  also  includes  the  following: 

METAL  SIDINGS,  METAL  SHINGLES,  EAVESTROUGH,  CONDUCTOR 

PIPE,  CULVERTS,  VENTILATORS,  VALLEYS,  SKYLIGHTS,  PLAIN 

GALVANIZED  SHEETS,  ETC. 

The  word  Sarnia  on  sheet  metal  products  is  a  guarantee  of  Quality,  Service  and  Satisfaction. 
We  have  a  proposition  to  make  you  money  and  a  bigger  business.     Write  to-day. 

THE  SARNIA  METAL  PRODUCTS  CO.,  Limited 

SARNIA               CANADA 
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Sarnia  Better  Building  Materials 

We  carry  large  stocks  and  make  shipment  same  day  orders    are    received  of    the 
following  lines : 

Corrugated  Iron,  Metal  Barn  Shingles,  "Art  Kraft," 
House  Shingles,  Eavetrough,  Skylights,  Conductor  Pipe, 
Metal  Culverts,  Ventilators,  Metal  Ceilings,  Metal 
Cornices,  Metal  Tanks,  etc. 

Catalogues  containing  complete  information  regarding  any  or  all  of  these  lines  on  request. 
We  want  a  Distributor  in  every  town. 

V(/rite  at  once  for  Proposition 

THE  SARNIA  METAL  PRODUCTS  CO.,  LIMITED 

SARNIA,  CANADA 
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QUALITY  FIRST- 
THEN    PROFIT 

— That's  our  policy  in  making  Marble  products.  And  that  policy  has  won  for  Marble  products  au 
enviable  reputation  among  good  sportsmen  all  over  the  world.  The  Marble  reputation  for  quality  Is 
an  asset  to  you  dealers  who  sell  Marble  Goods. 

Stock  up  now  on  Marble  Knives  and  Safety  Axes  for  the  Spring  and  Summer  seasons.  They're  quality 
goods,  reasonably  priced.,  that  will  sell  at  a  showing  and  afford  you  the  right  profit.  Ask  your  jobber 
or  write  us. 


MARBLE'S 

IDEAL  HUNTING  KNIFE 

— A  knife  with  a  world-wide  reputation — won  by  its 
quality,  serviceability  and  beauty  of  design  and  finish. 
Blade  is  adapted  to  both  sticking  and  skinning.  Oval 
ground  at  back  for  chopping  bones,  etc.,  Every  Ideal 
is  carefully  tested  and  fully  guaranteed.  Handles  of 
laminated  leather  or  genuine  staghorn.  Four  sizes — 5. 
6,  7  and  8-inch  blades,  at  $2.25  to  $3.50  list. 


mmS  WOODCRAFT  KNIFE 

— Entirely  new  in  design.  Contains  all  features  neces- 
sary for  sticking,  skinning,  cleaning,  cutting  up,  slicing, 
etc.  Pour  and  one-half  Inch  bevel  blade,  thick  at  back, 
tapers  to  point  giving  all  needed  strength,  as  well  as 
serving  every  purpose  of  a  thin-bladed  knife.  With 
leather  handle,  complete  with  sheath,  $1.60  list  Guar- 
anteed. 


Marbles 

SAFETY  AXE 

"The  Handiest  Tool  a  Sportsman  Ever 
Carried." 

The  nickel-plated,  spring-hinged  guards  are 
lined  with  lead  and  fold  into  the  handle.  The 
blades  are  made  of  tool  steel,  carefully  temp- 
ered and  sharpened.  The  metal  handles  are 
drop-forged  and  will  never  break.  Side  plates 
are  of  rubber.,  The  wooden  handles  are  of 
selected  hickory,  and  have  nickel-plated  steel 
guard  and  lining — for  groove  in  handle.  Made 
in  several  styles  and  grades,  listing  at  $1.50 
to   $3.00. 

Two  of  the  most  popular  numbers  are  shown 
here — No.  2,  metal  handle,  list  price — $2.50. 
No.   6,   hickory   handle — List  $1.50. 


TRADE    SUPPLIED    BY    JOBBERS. 

Write  for  latest  trade  catalog  showing 
Marble's  Game  Getter  Gun  and  60  Specialties 
lor    Sportsmen. 


Marble  Arms  &  Mfg.  Company 

5350  Delta  Avenue,  Gladstone,  Mich.,  U.S.A. 


Millions  of  Feet  of  Our  Product  Have 

Been  Profitably  Sold  by  the 

Hardwareman 

Write  for  Our  Proposition. 

The    Canadian    Sewer    Pipe    Company 

TORONTO,  CANADA 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 
97  Ontario  St.,  Toronto,  Canada 


INSTALL  Gipe- Hazard  Carriers  — 
use  them  ten  days — put  them  to 
every  test — and  If  tbey  do  not 
frive  quicker,  better  and  more  satis- 
factory store  service  than  any  other 
system,  they  may  be  returned  at  our 
expense.  Pair  enough,  Is  It  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

Send  for  our  new 
Catalogue  F. 


THE  MASTER  INTERLOCKING  SLIDE  RULE 

■^/Key 


The  only  rule  giving  instantaneous  reading  for  inside  as  well  as  outside    measurement.      Sells    to    carpenters    and    machinists    on 
sight — in  2,  3,  4,  5,  6,  7  and  8-ft.   lengths.     Be  sure  to  see  this  rule  before  stocking  up. 

SAUNDERS  AND  WAINWRIGHT.  ST.   NICHOLAS   BUILDING,  MONTREAL. 
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A  New  Model 


Dollar 
Watch     ' 

Packed  in  neat  red  boxes 


\ 


Twenty-two  years  ago  the  first  Ingersoll  watch  was  made  and  sold.  Since  then  forty  million 
of  these  watches  have  timed  human  lives.  Every  day,  1 6,000  new  ones  go  out  into  the  world. 
More  than  half  of  all  the  watches  made  and  sold  in  this  country  bear  the  name  "Ingersoll"  on 
the  dial — the  sign  of  an  Ingersoll  watch.  Every  one  of  these  watches  have  been  sold  through 
the  retail  dealers. 

This  remarkable  success — the  enormous  sale  and  good  will  which  Ingersolls  enjoy — has  been 
achieved  through  three  Ingersoll  principles;  first,  the  watch  is  made  right;  second,  it  is  sold 
right;  third,  its  market  is  unlimited. 

The  Ingersoll  is  made  rijbt.  Bath  in  designing  and  manufacturing,  the  one  great 
aim  was  to  secure  accuracy  in  timekeeping.  The  attempt  was  successful.  The  result 
is  a  wonderful  instrument  of  precision  and  durability,  keeping  time  as  closely  as  a 
person  ordinarily  needs  to  be  timed.  It  stands  jolts  and  jars  which  would  quickly 
ruin  an  expensive  watch. 

The  Ingersoll  is  sold  ri^ht.  The  low  prices  enable  you  to  get  a  complete  assortment 
on  a  small  investment.  Yout  capital  is  not  tied  up  in  large  stocks.  Your  small  stocks 
will  turn  quickly.  A  three  dozen  assortment  ordinarily  turns  four  times  a  year,  paying 
an  annual  profit  of  about  1 20%,  payable  every  three  months.  The  amount  of  profit  is 
always  certain.    It  is  guaranteed  by  our  policy  of  standardizing  prices. 

The  Ingersoll  Market  is  without  limits.  Every  person  entering  your  store  is  a 
prospective  Ingersoll  customer.  They  all  need  watches.  The  Ingersoll  is  the  only 
real  timekeeper  within  easy  financial  reach  of  all.  For  those  who  have  expensive 
watches,  the  Ingersoll  offers  a  reliable  watch  to  be  worn  on  special  occasions  as  a 
safeguard  against  losing  or  ruining  the  expensive  one. 

The  usefulness  of  the  article,  its  low  price,  the  manufacturer's  guarantee,  and  the  available  signs, 
fixtures  and  display  matter,  mike  the  Ingersoll  watch  readily  salable  in  any  kind  of  store. 

You  can  get  Ingersolls  from  your  jobber,  or  direct  from 


ROBT.  H.  INGERSOLL  &  BRO. 


200  McGill  Street 


MONTREAL 
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The  Hardwareman  Can  Make  Money 

By  Selling  Aylmer  Pumps,  Scales,  Etc. 

We  make  a  complete  line  of  Pumps,  Scales,  Natural  Gas  Burners, 
Trucks,  Concrete  Mixers,  and  Cone  Counters. 

Don't  forget  to  send  us  your  orders  for  Step  and  Extension  Ladders. 

Upon  receipt  of  your  request,  we  will  mail  you  a  catalogue  of  our  full 
line.     Also  special  literature  on  any  particular  article.    Write  us  now. 


THE  AYLMER  STAR   COOK  STOVE  BURNER 
For  Natural  Gas 


THE  AYLMER  THREE-WHEELED  TRUCK  SCALE 


The  Aylmer  Pump  &  Scale  Co.,  Limited 

AYLMER  -  ONTARIO 


Fixture     Installed 

by 

J.  G.  SEIP 

Linwood 


Two 
Essentials 

for  the 

Up-to-date 

Store 


Good  Appearance  and  Good  Service 

If  you  intend  to  buy  equipment  for  your  store  do  not  be  deterred  by  first 
cost — if  you  can  afford  it.  Consider  whether  it  will  save  you  money,  in- 
crease your  facilities  and  bring  you  additional  trade. 

The  difference  in  cost  between  a  fixture  properly  made  and  finished  and 
one  that  is  "good  enough"  because  cheaper  in  first  cost  would  not  be  con- 
sidered for  a  moment,  if  you  could  make  comparisons  before  instead  of 
after  you  have  installed  it. 

Illustrated  catalog  and  estimates  gladly  furnished. 


♦  The  Walker  Bin  and  Store  Fixture  Company,  Limited 


BERLIN 


MANUFACTURERS  AND  DESIGNERS 
OF  MODERN  FIXTURES 


ONTARIO 
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Hardware  and  Metal's  Electro  Service 

AT  the  request  of  many  of  our  readers  and  in  order  to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
make  it  easy  for  them  to  use  illustrations  of  staple  hardware  lines  in  their  newspaper,  circular  or  catalogue 
advertising.  Hardware  and  Metal's  editorial  department  has  instituted  a  new  service,  viz.,  the  supplying  of 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Many  merchants  claim  that  the  electros  they  have  on  hand 
are  of  such  large  proportions  and  occupy  such  large  space  that  their  use  is  almost  prohibitive  on  account  of  the  cost 
of  newspaper  space.  By  using  small  electros  of  seasonable  goods  the  merchants  will  be  able  to  feature  several  lines 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware  and  Metal  will  from  time  to  time  publish  seasonable  ad- 
vertising suggestions  in  which  electros  here  shown  will  be  used.  In  ordering  electros  be  sure  and  order  by  numbers. 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  with  order.  Address  all  orders  to  Hardware  and  Metal, 
143-153  University  Ave.,  Toronto,  Ont.    Series  No.  1. 
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Condensed  or  "Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect 
with  satisfactory  positions,  or  secure  aid  in  starting  new  enterprises,  should  not 
fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It 
is  the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is 
always  someone  somewhere  looking  for  just  such  proposition  as  you  have  to  offer. 
RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subse- 
quent Insertion,  5c.  additional  each  insertion,  when  Box  Number  is  required.  Bach 
figure  counts  as  one  word. 


FOR  SALE 


STBEL  STACK  (SECOND  HAND)  FOR  SALE 
by  large,  reliable  manufacturer:  diameter  27", 
height  36',  lower  half  Vt"  thick,  upper  half 
3-lb"  thick.  Has  had  one  year's  usage  and  is 
In  first-class  condition.  Address  P.  O.  Box 
261,  Windsor,  Ont.  (16) 

GOOD,  LIVE  HARDWARE  BUSINESS  FOR 
sale  on  one  of  best  streets  in  Toronto.,  Stock 
and  fixtures  around  five  thousand  dollars. 
Owner  has  other  interests  to  look  after.  Apply 
Box  173,  Hardware  and    Metal.  (13) 

WANTED 

HARDWARE  BUSINESS  WANTED  IN  GOOD 
Ontario  Town  or  City.  Replies  treated 
strictly  confidential.  Box  167,  Hardware  and 
Metal,   Toronto.  (11^ 

WANTED  A  HARDWARE  STOCK  THAT 
will  inventory  five  or  six  thousand  dollars. 
Apply  giving  particulars  to  Box  168,  Hard- 
ware  and    Metal,    Toronto.  (12) 

SITUATION  WANTED  BY  INDUSTRIOUS 
man  30  years  of  age,  with  fourteen  years"  re- 
tail, wholesale  and  travelling  experience  in 
shelf  and  heavy  hardware.  Best  references ; 
abstainer.  Address  Box  164,  Hardware  and 
Metal,   Toronto.  (11) 

WANTED— TWO  FIRST-CLASS  SALESMEN 
with  hardware  connection — one  for  the  Pro- 
vince of  Quebec  and  one  for  Eastern  Ontario, 
to  sell  furnaces,  stoves  and  ranges,  metal 
roofing,  felt  roofing,  tinners'  supplies,  etc., 
on  commission.  Must  be  able  to  speak  good 
French.  Apply,  giving  first-class  references 
and  experience,  Box  171,  Hardware  &  Metal, 
Tnront". C\:\) 

TRAVELLER  -  FIRST-CLASS  CONNEC- 
tiun  Western  Ontario  hardware  trade,  manu- 
facturers and  contractors,  is  in  position  to 
represent  good  house  oil  commission  basis. 
Box  172,  Hardware  and  Metal,  Toronto.       (11) 

WANTED  —  BY  LIVE,  CAPABLE  HARD- 
ware  salesman  with  twelve  years'  first-class 
experience,  position  with  Western  retail  or 
wholesale  house.  Box  10.  Hardware  &  Metal, 
Winnipeg.  (13) 

SITUATIONS  WANTED 

HARDWARE  SALESMAN  WITH  FOURTEEN 
years'  retail  experience,  desires  position,  cap- 
able of  taking  charge,  first  class  references. 
A.    I'.   Hanley,    Medicine    Hat,   Alberta. 

WANTED  --  POSITION  BY  YOUNG  MAN 
with  ten  years'  experience  in  wholesale  and 
retail  hardware  trade.  Capable  of  taking 
charge.  Best  of  references.  Box  165,  Hard- 
ware and  Metal,  Toronto.  (12) 

SITUATIONS  VACANT 

HARDWARE  TRAVELER  —  MUST  HAVE 
thorough  hardware  training  and  road  experi- 
ence (preferable  Western).  Give  full  par- 
ticulars experience.  Name  character  and 
qualification  references.  State  salary  re- 
quired. Duties  to  commence  April  1st.  Peart 
Bros..  Hardware  Co.,   Ltd.,   Regina,   Sask.    (11) 


The 

Condensed  Ad, 

page 
will  interest  you 


SITUATIONS   VACANT 

SALESMAN,  CALLING  ON  HARDWARE 
trade  in  Manitoba,  Saskatchewan  and  Alberta, 
to  handle  side  line  on  commission;  good  pay- 
ing proposition.  Call  on  or  write  Moncrieff 
&  Endress,  Limited,  Gait  Bldg.,  Winnipeg. 
(12) 

WANTED— RELIABLE,  ENERGETIC  MAN 
to  secure  subscriptions  and  renewals  to 
MacLean's  and  Farmer's  Magazines.  Good  in- 
come guaranteed  to  capable  person.  Apply 
by  letter,  stating  qualifications,  to  The  Mac- 
Lean  Publishing  Company,  Limited,  143-153 
University    Ave.,    Toronto.    Ont. 

WANTED— RELIABLE.  ENERGETIC  HARD- 
ware  clerk,  8  to  12  years'  experience.  Capable 
of  taking  charge.  Apply,  stating  salary  and 
giving  full  particulars,  to  Box  170,  Hardware 
&    Metal,   Toronto.  (11) 

MISCELLANEOUS 

GOUD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St.. 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN* 
stalllng  an  Otis-Fensom  band-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "R  "  Otls-Fenonm   Elevator  Co..  Toronto. 

ADDING  i'Vl'EWRITEKS  WRITE,  ADD  OR 
suhtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room   314,   Stair  Building,   Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth 
We  can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 


JIFFY 

Detach- 
able 

Screen 
Door 

Hinge 

Patented 


Illustration  shows  door  being  hung  without  tools. 
Pull  the  lever  and  it's  done.  No  more  trouble 
with  screws— the  parts  have  only  to  be  screwed 
on  once.  Nothing  to  equal  it  for  WINTER 
STORM  DOORS,  as  well  as  SCREEN  DOORS. 
Made  in  all  finishes,  twelve  pairs  packed  in  a 
box. 

Be  sure  and  have  your  jobber  show  you  this 
hinge  before  buying  others,  or  WRITE  FOR 
SAMPLE    TO 

SAUNDERS  &  WAINWRIGHT 
St.  Nicholas  Bide.  Montreal 


A  SEED  DEPARTMENT 

will  add  to  your  profits. 

£no£&ncl 

grow  and  sell  SEEDS  OF  ALL 
KINDS  for  Traders.  Write  to  the 
actual  WHOLESALE  growers  for 

rock-bottom  prices  and  illustrated 
catalogue.  Buy  well  ahead  to  secure 
LOWEST  PRICES.lWrite  TO-DAY. 


Swan 
Weatherstrip 


THE   ONLY  ONE  OF 
ITS  KIND. 

Made  of  solid  oak  and 
best  quality  felt — first- 
class  workmanship. 

GOOD  APPEARANCE 

The  oak  is  nicely  fin- 
ished, the  felt  is  green 
in  color — fits  snugly. 

CONVENIENTLY 
PUT  UP 


in  sets  complete  for 
one  door  (see  cut), 
holes  are  drilled — ends 
coved  —  nails  supplied 
—  no  trouble  —  no 
waste. 

SELLS   AT   SIGHT. 

The  best  selling  wea- 
therstrip on  the  mar- 
ket —  because  of  its 
efficiency,  common- 
sense  construction,  and 
good  appearance. 

If  you  have  previously 
handled  the  Swan 
Weatherstrip,  get  your 
order  in  early,  so  as  to 
avoid  disappointments 
in  delivery.  If  it  is 
new  to  you,  get  ac- 
quainted. Send  for 
samples  and  descrip- 
tion. 

Canadian   Made. 


Swan  Mfg.  Co. 

929  Maryland  St.,Winnipeg,  Man. 
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Genuine 


"PHILADELPHIA" 

Lawn  Mowers 

The  first  Side  Wheel  Mowers  made. 
The  Best  and  Highest  Grade. 


INDEPENDENCE  LAWN  MOWER 

ROLLER    BEARING 


Always  alert  to  anything  new,  have  now 
made  Roller    Bearing   Mowers  by  name: 

Independence — 9-in.  wheels,  4  blades. 
Overbrook — 8-in.  wheels,  4  blades. 

Made  in  the  same  careful  manner  in  fac- 
tory which  has  for  over  46  years  turned 
out  the  finest  goods. 

Also  make  21  styles  Hand  Mowers  and  6 
styles  Horse  Mowers — world-renowned. 


Illustrated  Catalogs  and  prices  ready.     When    you    want    strictly    high-grade  goods,  write 

us    for    prices. 

The  Philadelphia  Lawn  Mower  Company 

Makers  of  High-Grade  Mowers  Only 

Philadelphia,  Pa.,  U.S.A. 
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"THWAITES"  PATENT  HOT-AIR 

Radiate  and  Retain   Heat.  Showing  method  of  handling  heater 

Quickly  Handled. 

Sanitary  and  Germ-proof. 

.  Write  : 

J.  THWAITES  &  CO. 


RADIATORS 

RETAIL  from  $2  to  $10 

Carpet-covered  Foot-warmers  at 
$10;  Muff-warmers  at  $1.50. 

PATENT  RIGHTS  FOR  SALE 
38,  Colville  Terrace, 

LONDON,  W.,  ENG. 


TWO  CENTS   PER   WORD 


You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 
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The    "Nugget"    Broom 


King    Top    Whisks 

Kxtia   Fine,   Fancy   Wired   Handles,   Nickel  Tops. 
Strong   Nickel    Kings. 


A  light  Broom  made  of  the  choicest  Corn  procurable.    Handle  in  golden  yellow,  highly  polished.    Very 

o  +  +  T* q  p  f  l  up 

THAT  WILL  PROVE  EXTRA  STRONG  SELLERS  BECAUSE  OF  THEIR  VERY  ATTRACTIVE 
FINISH   AND   DURABLE   QUALITY. 

The  popularity  of  our  goods  has  increased  the  demand  to  such  an  extent  that  we  recently  added  a  large 
extension  to  our  plant  so  as  to  be  able  to  fill  all  orders  promptly  and  give  the  best  of  service. 

THE  GOODS  ILLUSTRATED  HEREWITH  SHOW  ONLY  A  SMALL  PORTION  OF  OUR  LINE. 
DROP  US  A  LINE  FOR  COMPLETE  CATALOG  AND  PRICES. 

Stevens-Hepner  Company,  Limited,  Port  Elgin,  Ont. 


Batwing    Floor    Brushes 

Pure   Grey    Hair.      Polished   Backs.      Reversible 

Handles. 

Long   Wings  for   reaching  into   corners. 


Scrub    Brushes 

Sharp   Pointed.     Full   Wings. 
Polished   Solid   Hardwood   Backs. 


Turpentine  Producers'  Agency 

IMPORTERS   OF  TURPENTINE 

LOWEST     QUOTATIONS     BY     WIRE    OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261    MACDONELL   AVE. 


TORONTO,   ONTARIO 


I 


Twill  Do  Your  Advertising 


Here's   the   book   that    will 
be   your   ad   man 


This  new  book  on  ad- 
vertising will  tell  you 
all  you  want  to  know 
about  advertising  Id 
the  store. 

Retail    Advertising 
Complete 

By  FRANK  FARRINGTON 

With  this  book  on 
your  desk  you  are 
never  at  a  loss  what 
kind  of  advertising  to 
do  or  how  to  do  it. 
Every  kind  of  adver- 
tising is  treated  fully. 
Chapters  on  Newspaper 

Advertising. 
Making     an     Advertise- 
ment. 
Good    Specimen    Ready- 
made  Ads. 
Mail   Advertising. 
Window    Trimming. 
Advertising    Novelties. 
Outdoor  Advertising. 
Inside    Store     Advertis- 
ing. 
Advertising   Schemes. 
Special    Sales. 
Mall   Orders,  etc.,  etc. 

There  is  no  better 
book  of  the  kind  at  any 
price.  You  can't  af- 
ford, to  get  along  with- 
out  it. 

Forwarded    direct, 

postpaid,  on   receipt  of 

price.    Keep  the  book  a 

week,   and   if  it  is   net 

worth  the  price,  return  it  and  get  your  money  back. 

Price  $1.10  Postpaid 

THE  MACLEAN   PUBLISHING   CO.,    LIMITED 

Montreal  Toronto  Winnipeg  Vancouver 

Book  Department 

143-153  University  Ave. .Toronto 


227    Pages 
Bound  in  Cloth 
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Percolator 


Produces  the  most 
delicious  coffee  right 
on  your  table.  Its 
handsome  appearance 
would  do  credit  to  the 
most  fastidious  hos  - 
tess.  Satisfaction  guar- 
anteed. 


Iron 


A  handsome,  durable 
Iron  built  to  give  the 
most  lasting  service. 
Evenly  heated,  hand- 
some i  n  appearance, 
guaranteed1  forever. 


MADE    IN 


CANADA 


CANADIAN    BEAUTY 

Electrical  Heating  Appliances 

ARE  CERTAIN  TO  BE  EXTRAORDIN- 
ARY WARM  WEATHER  SELLERS 
INASMUCH  AS  THE  ADVANTAGES  OF 
ELECTRIC  APPLIANCES  ARE  BECOM- 
ING BETTER  AND  BETTER  KNOWN 
EVERY  DAY  AND  THAT  WE  OFFER 
IN  THEM  THE  GREATEST  VALUE  IN 
APPEARANCE,  IN  EFFICIENCY  AND 
IN  LONG  LIFE. 

Service  is  built  into  trie  "Canadian  Beauty" 
line.  The  super-excellence  of  the  materials, 
the  perfection  of  design,  the  careful  work 
of  our  expert  operators,  all  combine  to 
make  the  quality  of  "Canadian  Beauty" 
appliances  supreme. 

Write  for  catalog  and  prices. 

Renfrew    Electric    Mfg.    Co. 

LIMITED 
RENFREW,  ONT. 

lilllllililllllllilililililiiiliiiliiiiilililililllillli 


Toaster  Grill 


The  Toaster  Grill 
is  the  most  com- 
plete electric  stove 
of  its  size  on  the 
market  It  will  boll, 
fry,  broil  ot  toast, 
and  perform  all  of 
these  operations  Jt 
once. 


Two-Plate  Stove 

The  Two-Plate  Stove  is 
a  larger  size  of  the  well- 
known  "Canadian  Beauty'' 
Disc  Stove.  Handsome  in 
appearance,  and  econom- 
ical in  operation,  its 
first  cost  is  surprisingly 
small. 


Your  Opportunity 

To   Make    Extra 
Profits 

This  Season 

If  there  is  any  boating  in  or  near 
your  town  you  can  profit  by  being 
the  local  agent  for 

Evinrude  Motors 

We  are  conducting  an  extensive 
advertising  campaign  in  the  following 
Canadian  Publications: 

Toronto  Saturday  Night  Canadian  Magazine 
MacLean's  Magazine         Rod  &  Gun 
Canada  Monthly  Motor  Magazine 


In  addition  to 
this  advertising  a 
large  campaign  is 
being  carried  in 
the 

Saturday  Evening  Post 

and  other  U.  S. 
Periodicals,  circu- 
lating generally 
throughout  Can- 
ada. This  adver- 
tising will  greatly 
increase  the 
demand  for 


THE  EVINRUDE  MOTOR 

Every  inquiry  from  your  territory  will  be 
promptly  turned  over  to  you.  We  will  mail 
personal  letters  and  catalogues  to  prospects 
whose  names  you  send  us,  requesting  them 
tojcall  upon  you — our  Local  Agent. 

We  will  furnish  you  with  "exclusive 
agents "  window  display  cards.  They  make 
sales.  It  will  be  easy  to  sell  Evinrude  Motors 
with  the  help  we  give  you,  and  you  can  fill 
your  orders  promptly,  because  these  motors 
are  carried  in  stock  by  our 

CANADIAN  DISTRIBUTORS. 

There  will  be  only  one  Evinrude  agent  in 
your  town.  Will  you  be  that  one  ?  If  so, 
write  for  particulars. 

MELCHIOR,  ARMSTRONG  &  DESSAU 
Broad  &  Water  Sts.  New  York  City 
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Cyclone  Ornamental  Lawn  Fencing 

NOW  IS  THE  TIME 

to  order  your  first  shipment  of  Cyclone  Ornamental  Lawn  Fenc- 
ing, Lawn  Border  and  Gates  for  Spring  trade.  Sold  through  the 
hardware  trade  exclusively. 

Catalogues  on  application. 

The    Cyclone    Woven   Wire   Fence   Company,    Limited 

1158  Dundas  St.,  Toronto,  Ontario 


CURTAIN  POLES  and  FITTINGS.   STAIR  RODS  and  EYES 


No.  2319 

Solid  Brass  Cased  Rodding.     Cast  Ends. 

These  Rods  are  far  superior  to  light  angle  tube. 


G.  B.  BIRCH,     THE  CHEAPSIDE  BRASS  FOUNDRY,  Birmingham,  England 
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Androck  Guard  Handle 
Dust  Remover 


A  REAL  CARPET  BEATER 

It  is  put  together  to  last;  made  just  as  good 
throughout  as  we  make  other  things,  and 
once  in  your  hand,  the  sale  is  made.  It  really 
does  feel  good  in  the  hand — it  has  the  RIGHT 
HANG,  you  know — it  balances  perfectly  the 
moment   you   grip   it. 

The  GUARD  HANDLE  gives  a  grip  that  is 
secure,  and  prevents  knuckle-barking,  because 
the  knuckles  do  not  reach  the  lower  part  of 
the   handle   at  all. 

This  sturdy  beater  represents  big-  value  at 
15  cents.  We  also  make  other  styles  that 
sell    from    10c   to   25c. 

Have  a  good  stock  on  hand  SOON,  for  the 
BIG   carpet   beater   season    is   almost    here. 


Andrews  Wire  Works 
of  Canada 

Limited 
WATFORD,  ONTARIO 


Wrought  and  Steel  flgg 

WASHERS 


of  all  description's 


Round  &  Square 

Plain  or 
Galvanized 


-Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 
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for  a  big  profit  clean-up 
BOOST  THESE  LINES 


The  "Onward"  Iron-Clad 
Vacuum  Sweeper 

Retails  at  popular  prices. 

Perfect  design.  Handsome  Mahogany 
Finish.  Built  by  skilled  mechanics. 
FULL  BALL-BEARING.  Powerful 
suction. 

All  metal  parts  highly  nickel-plated. 
Fully  guaranteed  as  to  Efficiency,  Dur- 
ability, Attractiveness  and  Material. 

NOTHING  BETTER  MADE. 
Write  us  for  literature  and  prices. 


THE 


VACUUM  CLEANER 

Easy  to  operate  and  simple — 
and  a  thorough  cleaner 

Best  of  material  and  work- 
manship throughout. 
Very  powerful  and  will  last 
for  years. 

Twelve-inch  wide  nozzle 
fitted  with  wheels  and 
brush. 

The  Hydro  Commission  of 
Ontario  has  adopted  the 
sale  of  the  "Eureka." 
ONE  SALE  INVARI- 
ABLY MEANS  TWO. 
Positively    guaranteed. 


Onward  Manufacturing  Company 


BERLIN,   ONTARIO 
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LINK  YOUR  STORE  WITH 
THE  MORRISON  LINE  OF 
PLUMBERS'  SUPPLIES  —  IT 
WILL  PROVE  A  VERY  PRO- 
FITABLE CONNECTION. 

Our  goods  have  the  quality,  the 
finish  and  the  price  that  make  sales 
easy  and  satisfaction  complete. 

Let  us  send  you  a  trial  order — the 
goods  will  prove  our  claims. 

Jot  down  a  line  for  catalog  to-day. 
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The  James  Morrison  Brass  Manufacturing  Company, 

LIMITED 
93-97  Adelaide  St.  W.  TORONTO,  CAN. 
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J.  M.   T. 
SWING    CHECK   VALVES 

Adjustable  'Lift 


P 
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Genuine 
Hancock    Inspirator. 


Model    "C"    Safety 
Valve. 
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Relief    Valve. 
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Reducing-    Pressure 

Valve  J.   M.   T. 

Improved. 

The  valve  that  operates 

under    all    conditions. 
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Gauge   Cock. 


*Vj& 


Oil    Cup— Quick 
Stop,   Sight  Feed 


The  Gem   Ejector. 


J.M.T.    Globe    Valve 
renewable   disc. 


J.  M.  T.  INJECTOR. 

(Improved) 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Air  Hoists. 

Herbert    Morris       Crane     Hoist 
Co.,  Toronto. 

Alabastine. 

The  Alabastine  Co.,  Paris,  Ont. 
Sanderson    Pearcy    &   Co.,    Tor- 
onto. 

Aluminium,  Angle  and   Moulding. 

British  Aluminium  Co..  Toronto 

Abrasives. 
Carborundum       Co.,       Niagara 

Falls,  N.Y. 

Alcohol. 

Berry  Bros.,.  Walkerville. 

Aluminum  Ingot. 

British  Aluminium  Co.,  Toronto 

Aluminum  Rod. 

British  Aluminium  Co..  Toronto 

Aluminum   Sheet. 

British  Aluminium  Co.,  Toronto 

Aluminum  Tubing. 

British  Aluminium  Co..  Toronto 

Aluminum  Ware. 

MeClnry  Mir.  Co..  London.  Ont. 
Henderson  &  Richardson,  Mont- 
real. 

Aluminum   Wire. 

British  Aluminium  Co.,  Toronto 

Ammunition. 

Dominion  Cartridge  Co.,  Mont- 
real. 

Marhle  Arms  &  Mfg.  Co.,  Glad- 
stone. Mich. 

Remington  Arms-TTMC  Co.. 
Windsor. 

Anti-Rattler*.    (Buggy    Shaft). 

Fernald  Mfg.  Co..  North  East. 
Pa. 

Anvils. 

Brooks   &   Cooper.    Sheffield. 
A.    C.    Leslie    &    Co.,    Montreal. 

Que. 
Taylor-Forbes  Co.,  Guelph,  Ont. 

Arsenate  of   Lead. 

Allan  Munro  Color  Co.,  Mont- 
real. 

Sherwin-Williams  Co.,  Mont- 
real. 

Ash  Cans. 

McClary  Mfg.  Co.,   London. 

Ash  Sifters. 

The  Collins   Mfg.  Co.,   Toronto. 

As  phal  turns. 

Berry  Bros.,  Walkerville. 

Auger  Bit  Files. 

Delta  File  Works,  Philadelphia. 
Russell   Jennings   Mfg.    Co..    St. 
Catharines. 

Automobile    Accessories. 

Ceo.  W.  MacNeill  &  Co.,  Toronto. 
Canadian  H.  W.  Johns-Manville 
Co.,  Toronto. 

Axes — Safety,    Pocket    and    Camp. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Axes. 

H.  S.  Howland,  Sons  &  Co..  Tor- 
onto. 

A  xles. 

B.  J.  Coghlin  Co.,  Montreal. 

Babbitt   Metal. 

Tallman     Brass     &    Metal     Co.. 

Hamilton,    Ont. 
Uoyt  Metal  Co..  Toronto. 

Bags  and  Sacks. 

Scythes  &  Co.,  Toronto. 


Bale  Ties. 

Laidlaw  Bale  Tie  Co..  Hamil- 
ton. 

Steel  Company  of  Canada,  Ltd. 
Hamilton. 

Balers,   All-Steel. 

Davenport  Mfg.  Co.,  Daven- 
port, la. 

Baling  Presses. 

Davenport  Mfg.  Co.,  Davenport, 
la. 

Bar  Iron. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Steel  Co.  of  Can.,  Hamilton. 

London  Rolling  Mill  Co.,  Lon- 
don. 

Bar  Iron  and  Steel. 

London    Rolling    Mill    Co.,    Lon- 
don. 
Canadian     Tube     &     Iron     Co., 

Montreal. 

Barn  Door  Hangers. 

Taylor-Forbes  Co.,   Guelph. 
Canada   Steel   Goods  Co.,    Ham 
ilton. 

Bath  Room  Fixtures. 

Landers,   Frary  &   Clark,      New 

Britain,   Corin. 
Novelty    Mfg.    Co.,    Waterbury. 

Conn. 

Batteries. 

Mainer   Electric   Co.,   Winnipeg. 
Canadian  II.  W.  Johns-Manvillo 
Co.,  Toronto. 

Bells — Church,        School,        Fire- 
Alarm   and   Farm. 

Exeter  Mfg.  Co.,  Exeter,  Ont. 

Beeswax. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto, Ont. 

Belting. 

Gutta  Percha  &  Rubber,  Toronto 

Belting,  Hose,  etc. 

Manitoba  Bridge  &  Iron  Works. 
Winnipeg,   Man. 

Bicycles. 

H.  S.  Howland,  Sons  &  Co.,  Tor- 
onto. 

Bird   Cages. 

E.  T.  Wright  Co.,  Hamilton. 

Blacks. 

The  L.  Martin  Co.,  New  York. 

Binder   Twine. 

Consumers  Cordage  Co.,  Mont- 
real. 

Boards,  Bake  and  Pastry. 

McFarlane  Ladder  Wks.,  Tor- 
onto. 

Boiled   Linseed   Oil. 

Canada  Linseed  Oil  Mills,  Mont- 
real. 

Boilers. 

Taylor-Forbes    Co.,    Guelph. 

Bolts. 

Manitoba  Bridge  &  Iron  Works, 

Winnipeg,  Man. 
Northern     Bolt    &     Screw    Co.. 

Owen  Sound,  Ont. 

Bolts   and   Nuts. 

Northern     Bolt    &     Screw    Co., 

Owen  Sound,  Ont. 
Steel    Co.      of      Canada,    Owen 

Sound,   Ont. 
Canadian     Tube     &     Iron     Co., 

Montreal. 

Blocks,    Segment,    Sewer,    Invert. 

Hamilton  and  Toronto  Sewer 
Pipe  Co.,  Hamilton. 


Blocks,   Silo    (Clay)). 

Hamilton    and    Toronto    Sewer 
Pipe  Co.,  Hamilton. 

Bits,  Forstner. 

Progressive    Mfg.    Co.,    Torring- 
ton,  Conn. 

Bits,   Wood. 

Wilt    Twist    Drill    Co.,    Walker- 
ville. 

Boat  Motors. 

Melchior,  Armstrong  &  Dessau. 

New   York. 

Braces,   Push. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia. 

Brakes. 

Brown  Boggs  Co.,  Ltd.,  Ham- 
ilton. 

Box  Openers. 

Bridgeport  Hdwe.  Mfg.  Corp.. 
Bridgeport,  Conn. 

Brass  Goods. 

Jas.  Cartland  &  Son,  Birming 
ham. 

Brass  Sheets. 

A.  C.  Leslie  &  Co.,  Montreal. 
Tallman     Brass    &    Metal    Co.. 
Hamilton. 

Brass   Goods. 

Tallman  Brass  &  Metal  Co.. 
Hamilton. 

Brooms. 

Walter  Woods  &  Co.,  Toronto. 
Stevens-Hepner  Co.,  Port  Elgin. 

Bronzes. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Braziers — Gasoline. 

Clayton  &  Lambert  Mfg.  Co., 
Detroit,  Mich. 

Bread  Makers. 

Landers,  Frary  &  Clark,  New 
Britain. 

Brushes. 

Meaklns  &  Son,    Hamilton. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Stevens-Hepner  &  Co.,  Port 
Elgin. 

Walter  Woods  &  Co.,  Hamilton. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Builders'  Hardware. 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Builders'    Hardware. 

Miller-Morse  Hdwe.  Co.,  Win- 
nipeg. 

Buildings — Metal. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Building   Materials. 

Canadian  H.  W.  Johns-Manville 
Co.,  Toronto. 

Burners — Gasoline,  Kerosene,  and 
Alcohol. 

Clayton     &     Lambert,     Detroit, 

Mich. 
Ontario    Lantern    &    Lamp    Co., 

Hamilton. 

Burlaps,    Decorative   for    Walls. 

Dominion  Oilcloth  Co.,  Montreal. 

Burlaps,  for   Walls, 

Dominion  Oilcloth  Co.,  Montreal. 

Burrs. 

Steel  Co.  of  Can.,  Hamilton. 


Butter    Moulds. 

Wm.  Cane  &  Sons,  Newmarket. 

Butts   and    Hinges. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 
The    Stanley    Works,    New    Bri- 
tain, Conn. 

Car   Bits. 

Kussell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Calks. 

Steel  Co.  of  Can.,  Hamilton. 
The     Lufkin     Rule     Co.,     Ltd., 
Windsor. 

Calipers  and   Dividers. 

Goodell-Pratt     Co.,     Greenfield, 

Mass. 
L.    S.    Starrett,    Athol,    Mass. 
Wm.  Johnson,  Newark,  N.J. 

Canada   Plates. 

A.  C.  Leslie  &  Co.,  Montreal. 

Carriers,  Cash  and  Parcel. 

Gipe-Hazard  Store  Service,  Tor- 
onto. 

Herbert  Morris  Crane  &  Hoist 
Co.,    Toronto. 

Camp  Stools  and  Cots. 

Stratford  Mfg.  Co.,  Stratford. 

Carbon,  Black. 

The  L.  Martin  Co.,  New  York. 

Carving    Sets. 

Landers.  Frary  &  Clark,  New 
Britain,  Conn. 

Canoe  Motors. 

Melchior,  Armstrong  &  Dessau, 
New  York. 

Carriage  Varnish  and   Colors. 

Sherwin-Williams  Co.,  Montreal. 

Casters,  Stove. 

McClary  Mfg.  Co.,  London. 

Carpet  Beaters. 

E.  T.  Wright  Co.,  Hamilton. 

Cartridges. 

Dominion  Cartridge  Co.,  Mon- 
treal. 

Remington  Arms-IT.M.C.  Co.. 
Windsor. 

Cartridge   Reloading  Tools. 

The  Marlin  Fire  Arms  Co.,  New 
Haven,  Conn. 

Castings  of  all  kinds  In  grey  Iron 
to  order. 

Taylor-Forbes  Co.,   Guelph. 
The     Hall-Zryd     Foundry     Co., 
Ltd.,  Hespeler. 

Clay,   Vitrified,    Wall   Coping, 
Pipe  Covering. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,  Hamilton. 

Chain,   Logging,  Boom,  etc. 
B.  J.  Coghlin  Co.,  Montreal. 

Chains,    Steel    Wire. 

B.  Greening  Wire  Co.,  Hamilton 

Castings — Brass,   Bronze   and 
Aluminum. 

Clavton  &  Lambert,  Detroit, 
Mich. 

Chairs,  Lawn. 

Stratford  Mfg.  Co.,  Stratford. 

Chisels,  Cold. 

Wm.  Johnson,  Newark,  N.J. 

Christmas  Tree  Holders. 

North  Bros.  Mfg.  Co.,  Philadel 
phia,  Pa. 
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UNIVERSAL 

Electric  Coffee 

Percolator 


UNIVERSAL 
Electric  Grill 


UNIVERSAL 
Tea  Ball  Tea  Pot 


UNIVERSAL 
Cake  Maker 


UNIVERSAL 
Coffee  Percolator 


UNIVERSAL 
Food  Chopper 


UNIVERSAL 
Tea  Ball  Samovar 


UNIVERSAL 

Mayonnaise  Mixer 


UNIVERSAL  UNIVERSAL 

Electric   Coffee   Urn  Electric   Toaster 


UNIVERSAL 
Electric  Iron 


Are    You   Ready   for 
Spring  Business? 

Plan  for  it  now.  Plan  for  more  sales  and  quicker 
sales. 

Carry  the  well-known  brands  that  your  customers 
ask  for — that  sell  easily  and  enable  you  to  turn  your 
stock  over  quickly. 

Don 'I  waste  your  own  time  and  that  of  your  clerks 
in  trying  to  push  goods  that  are  unknown  and  un- 
tried. 

UNIVERSAL 
Home  Needs 

.iic  known  by  housekeepers  everywhere.  They  sell  easily  because 
they  are  so  well  known  and  because  of  their  attractive  appear- 
ance, their  high  quality,  and  their  many  exclusive  features  which 
make  them  distinctive  from  all  other  lines  of  household  appliances. 
Feature  UNIVERSAL  Home  Needs  in  your  displays  and  in  your 
local  advertising.  Make  yourself  known  as  a  "UNIVERSAL 
Dealer" — we'll  help  with  Show  Cards,  Electrotyped  Ads.,  Street 
Car   Cards,   Booklets,   Lantern   Slides,   etc. 

Remember,  you  can  sell  more  goods  in  less  time  when  you  show 
the   kind   that   people   know  about. 

This  Trade-Mark  ^UNIVERSAL.}  on  each  piece  or  label 
For  Prices,  etc.,  write  to  your  Jobber  or  direct  to  us, 

LANDERS,   FRARY    &   CLARK 

New  Britain,  Conn. 


UNIVERSAL 
Chafing  Dish 


UNIVERSAL 
Butter  Churn 


UNIVERSAL 

Vacuum  Bottle 

Leather    Covered 


^L 


UNIVERSAL 
Vacuum  Bottle 
Nickel  Plated 


UNIVERSAL 

Food  Jar 
Nickel  Plated 


UNIVERSAL 

Vacuum  Jug 

Nickel  Plated 
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Chairs,  Willow. 

Stratford  Mfg.  Co.,  Stratford. 
Walter  Woods  &  Co.,  Hamilton. 

Chafing  Dishes. 

Landers,  Frary  &  Clark,  New 
Britain. 

Chicken    Coops. 

E.  T.  Wright  Co.,  Hamilton. 
Cherry    ^toners. 

E.  T.  Wright  Co.,  Hamilton. 

Chimney  Tops. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,  Hamilton. 

■  Chucks. 

Goodell-Pratt  Co.,  Greenfield. 
Mass. 

Churns. 

J.  H.  Connor  &  Son,  Ottawa. 
Dazey    Churn    &    Mfg.    Co.,    St. 
Louis,  Mo. 

Churns,  Glass  and  Metal. 

Dazey  Churn  &  Mfg.  Co.,  St. 
Louis.  Mo. 

Clamps. 

L.  S.  Starrett  Mfg.  Co..  Atbol. 
Mass. 

Clothes  Line  Keels. 

Taylor-Forbes  Co.,  Guelph. 

Clothes  Bars. 

McFarlane  Ladder  Works,   Tor- 
onto. 
Stratford  Mfg.  Co.,  Stratford. 

Clothes  Mangles. 

American     Wringer     Co.,     New 

York. 
Taylor-Forbes  Co.,  Guelph. 

Clothes  Pins. 

Wm.  Cane  &  Sons,  Newmarket. 

Clothes  Wringers. 

J.  H.  Connor  &  Son,  Ottawa. 
American     Wringer     Co.,     New 

York. 
Cummer-Dowswell,   Hamilton. 

Cloth.    lloxite. 

Carborundum  Co.,  Niagara 
Falls,  N.Y. 

Coal  Chutes. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Cobbler  Sets. 

Taylor-Forbes  Co.,  Guelph. 

Cold   Rolled   Strip   Steel. 

A.  C.  Leslie  &  Co.,  Montreal. 

Coffee  Mills. 

Landers,  Frary  &  Clark,  New 
Britain. 

Clocks,  Alarm. 

Western  Clock  Co.,  La  Salle, 
Ills. 

Colors — Dry. 

P.  D.  Dods  &  Co.,  Ltd.,  Mont- 
real. 

R.  C.  Jamieson  &  Co.,  Ltd., 
Montreal. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

The   L.  Martin  Co.,   New  York. 

Compositions,    Marine    and    Sub- 
marine. 

Martin-Senour  Co.,  Montreal. 

Compasses. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Concrete  Machinery. 

Exeter  Mfg.  Co..  Exeter,  Ont. 

■"oncrete   Coatings. 

Benj.  Moore  &  Co.,  Toronto. 


Conductor  Pipe. 

McClary  Mfg.  Co.,  London. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Wheeler  &  Bain,  Toronto. 
Metal    Shingle    &    Siding    Co., 

Preston. 
Hamilton  &  Toronto  Sewer  Pipe 

Co.,   Hamilton. 
E.  T.  Wright  &  Co.,  Hamilton. 

Copper — Sheet. 

A.  C.   Leslie  &  Co.,   Montreal. 
Roofers  Supply  Co.,  Toronto. 

Cotton  Duck. 

Scythes  &  Co.,  Toronto. 

Corrugated  Fasteners. 

Steel  Co.  of  Can.,  Hamilton. 

Cordage. 

Scythes  &  Co.,  Toronto. 
Walter  Woods  &  Co.,  Hamilton. 
Consumers   Cordage   Co.,   Mont- 
real. 

Counters. 

Walker  Bin  &  Store  Fixture  Co., 
Berlin. 

Crowbars. 

B.  J.  Coghlin  Co.,  Montreal. 

Couplings. 

Canadian  Tube  &  Iron  Co.,  Mont- 
real. 

Cutters,    Pipe. 

Trimont  Mfg.  Co.,  Roxbury, 
Mass. 

Couch  Hammocks  and  Accessories. 

I.  E.  Palmer  Co.,  Middletown, 
Conn. 

Crate  Openers. 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport,    Conn. 

Corrugated   Iron. 

Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metallic  Roofing  Co.,  Toronto. 
Metal     Shingle    &     Siding    Co., 

Preston. 
Pedlar  People,  Oshawa. 
Wheeler  &  Bain,  Toronto. 

Cuspidors,   Brass. 

Tallman  Brass  &  Metal  Co., 
Hamilton. 

Curtain    Poles   and    Fittings. 
G.  B.  Birch,  Birmingham. 

Curtain  Stretchers. 

McFarlane  Ladder  Works,  Tor- 
onto. 

Cutlery. 

J.  Chatillon  &  Sons,  New  York. 

Caverhill,  Learmont  &  Co., 
Montreal. 

McGlashan-Clarke  Co.,  Niagara 
Falls. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,   Mich. 

H.  S.  Howland  Sons  &  Co.,  Tor- 
onto. 

Geo.  Wostenholm  &  Sons,  Shef- 
field. 

Miller-Morse  Hdwe.  Co.,  Win- 
nipeg. 

Lewis   Bros.,    Montreal. 

Jonathan  Crookes  &  Son,  Shef- 
field. 

Cutlery,  Painters'. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Cutlery,  Table. 

Landers,  Frary  &  Clark,  New 
Britain,    Conn. 

Cylinders. 

F.  E.  Meyers  &  Bro.,  Ashland, 
Ohio. 

Detachable  Motors. 

Melchior,  Armstrong  &  Dessau, 
New  York. 

Driers. 

Sherwin-Williams  Co.,  Montreal. 


Dry  Colors. 

Ottawa  Paint  Wks.,  Ottawa. 
Allan   Munro   Color   Co.,    Mont- 
real. 
Sherwin-Williams  Co.,  Montreal. 

Door    Checks. 

Wm.  Newman  &  Sons,  Birming- 
ham, Eng. 

Doors,  Screen. 

Sanderson-Harold  Co.,  Ltd., 
Paris,  Ont. 

Display     Wall     Cases    for    Tools, 
Cutlery,  etc. 

Walker  Bin  &  Store  Fixture  Co., 
Berlin,  Ont. 

Dies — Sheet   Metal   Working. 

Brown  Boggs  Co.,  Hamilton. 
Door  Hangers. 

F.  E.  Myers  &  Bro.,  Ashland,  O. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport,  Conn. 

Dowel   Bits. 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Door  Bolts. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Doubletrees. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Drawer  Pulls. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Drills. 

R.  McDougall  Co.,  Ltd.,  Gait. 
Wilt     Twist     Drill     Co.,     Ltd., 

Walkerville. 

Drills,  Automatic  or  Push. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Drills,   Reciprocating. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia, Pa. 

Drills,  Breast. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Drills,  Bench. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Drills,    Chain. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia, Pa. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Eavetroughs. 

E.  T.  Wright  Co.,  Hamilton. 
McClary  Mfg.  Co.,  London. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metallic  Roofing  Co..  Toronto. 
Metal     Shingle    &     Siding    Co., 

Preston. 
Wheeler  &  Bain,  Toronto. 

Elbows. 

McClary  Mfg.  Co.,  London. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metal     Shingle    &    Siding    Co., 

Preston. 
Wheeler  &  Bain,  Toronto. 
The  Pedlar  People,  Oshawa. 

Electric  Coffee  Percolators. 

Renfrew  Electric  Mfg.  Co.,  Ltd., 

Renfrew. 
Landers,    Frary   &   Clark,    New 

Britain,  Conn. 


Electric  Heaters. 

Renfrew  Electric  Mfg.  Co.,  Ltd., 
Renfrew. 

Electric    Heating    Appliances. 

Renfrew  Electric  Mfg.  Co.,  Ren- 
frew, Ont. 

Electrical   Fixtures. 

Mainer   Electric  Co.,   Winnipeg. 
Tallman     Brass    &    Metal    Co., 
Hamilton. 

Electric   Irons. 

Renfrew  Electric  Mfg.  Co..  Ltd., 
Renfrew. 

Landers.  Frary  &  Clark,  New 
Britain,   Conn. 

Chicago  Flexible  Shaft  Co- 
Chicago. 

Electric  Ovens. 

Renfrew  Electric  Mfg.  Co..  Ltd., 
Renfrew. 

Electric  Lamps. 

Canadian  Sunbeam  Lamp  Co., 
Toronto. 

Electric  Stoves. 

Renfrew  Electric  Mfg.  Co..  Ltd., 

Renfrew. 

Electric  Tailor's  Irons. 

Renfrew  Electric  Mfg.  Co..  Ltd., 
Renfrew. 

Electric  Toasters  and  Grills. 

Renfrew  Electric  Mfg.  Co.,  Ltd., 

Renfrew. 
Landers,    Frary    &    Clark,    New 

Britain,  Conn 

Electric  Urns — hot  water. 

Renfrew  Electric  Mfg.  Co.,  Ltd., 
Renfrew. 

Electric  Washing  Machines. 

Mainer   Electric  Co.,   Winnipeg. 
Easy  Washer  Co.,  Toronto. 

Enamels. 

Berry  Bros.,  Walkerville. 
P.  D.  Dods  &  Co.,  Montreal. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Pratt  &  Lambert,  Buffalo,  N.Y. 
Brandram-Henderson  Ltd.,  Mon- 
treal. 
Sherwin-Williams  Co.,  Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Enamelware  and  Tinsmith. 

McClary  Mfg.  Co.,  London. 
Sheet  Metal  Products  Co.,  Tor- 
onto. 

Enamel  Underwatings. 

Pratt  &  Lambert,  Buffalo,  N.Y. 
Enrichments — zinc. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Expansion   Bits. 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Fencing. 

Caverhill,      Learmont     &     Co., 

Montreal. 
Steel  Co.  of  Can.,  Hamilton. 
Banwell-Hoxie  Wire  Fence  Co., 

Hamilton. 
Frost  Wire  Fence  Co.,  Hamilton. 

Fencing,  Lawn. 

B.  Greening  Wire  Co.,  Hamilton. 

Files  and  Rasps. 

Delta  File  Works,  Philadelphia, 
Pa. 

Nicholson  File  Co.,   Port  Hope. 

G.  &  H.  Barnett  Co.,  Philadel- 
phia. 

Fire  Arms. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,   Mich. 

Marlin  Firearms  Co.,  New 
Haven,  Conn. 
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WOSTENHOLM'S 

CELEBRATED    I'XL    CUTLERY 


GUARANTEED 


No.  1000 

Hollow   Ground 


No.  2000 

Fully   Concaved  Gold    Etched 

Made  in  all  sizes,    widths  and  handles 


SCISSORS 


Best  Quality 
All  Steel 

Light  weight  model 


No.  2737 


Screw  Joint. 

Heavily  nickeled  bows  and 
blades. 


The  only  scissors,  of  this  quality,  in  these  staple  patterns 

shown  in  Canada  to-day. 


Hand 
Forged 


Best 

English 

Steel 


1411A 

Selection  of  three  thousand  patterns 

GEO.  WOSTENHOLM  &  SON,  SHEFFIELD 

Carried  by  all  leading  jobbers  A-  macfarlane  &  co..  Montreal 

*  °    *  Canadian    Representatives 
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Fire  Brick. 

Manitoba  Bridge  &  Iron  Works, 

Winnipeg. 
Elk   Fire   Brick   Co.   of  Canada, 

Ltd.,  Hamilton. 
Hamilton  &  Toronto  Sewer  Pipe 

Co..  Hamilton. 

Fire  Clay. 

Elk   Eire   Brick  Co.   of  Canada, 

Ltd.,  Hamilton. 
Hamilton  &  Toronto  Sewer  Pipe 

Co.,  Hamilton. 

Fire  Door  Terne  Plate. 

Roofers  Supply  Co.,  Toronto. 

Fire  Escapes. 

Manitoba  Bridge  &  Iron  Works. 

Winnipeg. 
Canada  Wire  &  Iron  Goods  Co., 

Hamilton. 

Fire  Extinguishers. 

Canadian  H.  W.  Johns-Manville 
Co.,  Toronto. 

Fire  Pots,  Gasoline  and  Kerosene. 

Clayton    &    Lambert    Mfg.    Co., 
Detroit,  Mich. 

Fire  Pots,  Gasoline  for  Canners. 

Clayton    &    Lambert    Mfg.    Co., 
Detroit,  Mich. 

Fishermen's    Supplies. 

Scythes  &  Co.,  Toronto. 

Fishing  Tackle. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Fittings,   Pipe. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,  Hamilton. 

Fixtures,   Firedoor. 

Taylor-Forbes  Co.,   Guelph. 

Flash  Lamps. 

Mainer   Electric   Co.,   Winnipeg. 
Interstate  Electric  Co.,  Toronto. 
Henderson  &  Richardson,  Mont- 
real. 

Flags. 

Scythes  &  Co.,  Toronto. 

F'loor  Hinges. 

Taylor-Forbes  Co.,   Guelph. 
Floor  Scrapers  and  Brushes. 

Exeter  Mfg.  Co.,  Exeter. 

Fly   Exterminators. 

E.  T.  Wright  Co.,  Hamilton. 

Floor  Wax. 

Sherwin-Williams  Co.,  Montreal. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Ronuk  Ltd.,  Toronto. 
Sanderson    Pearcy    &    Co.,    Tor- 
onto. 

A.  Ramsay  &  Son  Co..  Montreal. 

Food  Choppers. 

Landers,    Frary    &    Clark,    New 
Britain,  Conn. 

Fluting  Machines. 

North    Bros.    Mfg.    Co.,    Phila- 
delphia,  Pa. 

Folding  Chairs  and  Tables. 

Stratford  Mfg.  Co.,  Stratford. 
F"orgings. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

B.  J.  Coghlin  Co.,  Montreal. 

Foundry   Supplies. 

B.  Greening  Wire  Co..  Hamilton. 

Freezers,  Ice  Cream. 

White    Mountain    Freezer    Co., 
Nashua,   N.H. 


Furniture  Polish. 

Ronuk  Ltd.,  Toronto. 
Channell     Chemical     Co.,     Tor- 
onto. 

Furnaces,  Warm  Air. 

Wheeler  &  Bain,  Toronto. 
Findlay    Bros.   Co.,    Ltd.,   Carle 

ton  Place. 
The     Hall-Zryd     Foundry     Co.. 

Ltd.,    Hespeler. 
Kir-Ben,  Almonte,  Ont. 

Gaffs,  Fishing. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Gages. 

L.  S.  Starrett  Co.,  Athol,  Mass. 
The    Chapin-Stephen    Co.,    Pine 
Meadow,  Conn. 

Galvanizing. 

Northern  Bolt  &  Screw  Co., 
Owen    Sound. 

Gas   Black. 

The  L.  Martin  Co.,  New  York. 

Galvanized  Iron. 

Roofers  Supply  Co.,  Toronto. 
Winnipeg   Steel   Granary  &  Cul- 
vert  Co..    Winnipeg. 
Wheeler  &  Baui,  Toronto. 

Galvanized  and  Tinware. 

McClary  Mfg.  Co.,  London. 

Sheet  Metal  Products  Co.,  Tor- 
onto. 

E.  T.  Wright  Co.,  Hamilton. 

H.  S.  Howland  Sons  &  Co.,  Tor- 
onto. 

Galvanized    Netting. 

B.  Greening  Wire  Co.,  Hamilton. 

Galvanized   Wire. 

Steel  Co.  of  Can.,  Hamilton. 

Garbage  Cans. 

McClary  Mfg.  Co.,  London. 
Sheet  Metal  Products  Co.,  Tor- 
onto. 
The  Pedlar  People,  Oshawa. 

Gasoline  Engines. 

Chicago  Flexible  Shaft  Co., 
Chicago. 

Gasoline  Irons. 

Taylor-Forbes  Co..   Guelph. 

Garden  Cultivators. 

C.  S.  Norcross  &  Sons,  Bushnell, 
Ills. 

Garden  and  Park  Seats. 

Stratford  Mfg.  Co.,  Stratford. 

Glaziers'  Diamonds. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Toronto  Plate  Glass  Mfg.  Co., 
Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sharratt  &  Newth. 

A.  Shaw  &  Son. 

Granaries,  Portable  Steel. 

Metallic  Roofing  Co.,  Toronto. 
Winnipeg.,  Steel  Granary  &  Cul- 
vert Co.,  Winnipeg. 

Glass  Boards. 

The     Lufkin     Rule     Co.,     Ltd., 

Windsor. 

Glass  Cutters. 

Toronto   Plate   Glass    Imp.    Co., 

Toronto. 
A.  Ramsav  &  Son  Co.,  ^Montreal. ' 
Goodell-Pratt     Co.,     Greenfield, 

Mass. 

Glass,  Bent,  Colored,  Fancy. 

Toronto  Plate  Glass  Importing 
Co.,  Toronto. 


Glass,  Polished  Plate. 

Sask.  Glass  &  Supply  Co.,  Moose 
Jaw. 
.  Toronto   Plate   Glass   Imp.    Co., 
Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Excelsior  Plate  Glass  Co.,  Tor- 
onto. 


Glass,  Fancy  and   Wired. 

Sask.  Glass  &  Supply  Co.,  Moose 
Jaw. 

Toronto  Plate  Glass  Imp.  Co., 
Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Excelsior  Plate  Glass  Co..  Tor- 
onto. 


Glass,   Window. 

Toronto  Plate  Glass  Imp.  Co., 
Toronto. 

H.  S.  Howland  Sons  &  Co.,  Tor- 
onto. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Excelsior  Plate  Glass  Co.,  Tor- 
onto. 

Glue. 

P.  D.  Dods  &  Co.,  Ltd.,  Montreal. 

R.  C.  Jamieson  &  Co.,  Ltd., 
Montreal. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Gold   Leaf. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Grindstone  Fixtures. 

Taylor-Forbes  Co.,  Guelph. 

Grinders,    Wheel,    Hand    or    Foot. 

Carborundum  Co.,  Niagara 
Falls,  N.Y. 

Grinding  Heads. 

Goodell-Pratt  Co..  Greenfield, 
Mass. 

Guns. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Marlin  Firearms  Co.,  New 
Haven,  Conn. 

Remington  Arms-U.M.C.  Co., 
Windsor. 

Gun  Implements  and  Oil. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Marlin  Firearms  Co.,  New 
Haven,  Conn. 

Handles. 

The  Cbapin-Stephens  Co.,  Pine 
Meadow,  Conn. 

Hack  Saw  Frames. 

Bridgeport    Hdwe.    Mfg.    Corp., 

Bridgeport,   Conn. 
Goodell-Pratt     Co.,     Greenfield, 

Mass. 

Hack    Saw   Blades. 

Victor  Saw  Works,  Hamilton. 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Hand   Screws. 

The  Chapin-Stephens  Co.,  Pine 
Meadow,  Conn. 

Hammocks. 

Hohlfield  Mfg.  Co.,  Philadelphia. 
I.  E.  Palmer  Mfg.   Co.,  Middle- 
ton,  Conn. 

Hame  Fasteners. 

National  Safety  Snap  Co.,  Wil- 
mington, Ohio. 

Harvesting  Tools. 

H.  S.  Howland  Sons  &  Co.,  Tor- 
onto. 

Hardware    Specialties. 

J.  P.  Noonan,  Mt.  Forest,  Ont. 


Hardware,    Wholesale. 

Miller-Morse    Hdwe.    Co.,    Win 

nipeg. 
Lewis  Bros.,  Montreal. 

Hasps. 

Canada  Steel  Goods  Co.,  Hamil 
ton. 

Hay  Baling  Wire. 

Northern  Bolt  &  Screw  Co... 
Owen  Sound. 

Hay  Unloading  Tools. 

F.  E.  Myers  &  Bros.,  Ashland. 
Ohio. 

Heating   Apparatus. 

Taylor-Forbes  Co.,  Guelph. 

Heaters — Auto,     Wagon,     Sleigh 
and   Carriage. 

Chicago  Flexible  Snap  Co.. 
Chicago,  Ills. 

Heavy  Hardware. 

Caverhill,  Learmont  &  Co.. 
Montreal. 

Hinges — Screen    Door    and 
Shutter  Gate. 

Taylor-Forbes  Co.,  Guelph. 

Hoes  and   Weeders.   (Hand). 

C.  S.  Norcross  &  Sons,  Bushnell. 
Ills. 

Homo  Bods. 

Northern  Bolt  &  Screw  Co, 
Owen   Sound. 

Horse    Clipping     Machine     (Hand 
and  power). 

Chicago  Flexible  Shaft  Co., 
Chicago,   Ills. 

Horse  Covers. 

Scythes  &  Co.,  Toronto. 
Horse  Shoes. 

Canadian     Tube     &     Iron     Co.. 

Montreal. 
Steel  Co.  of  Canada,  Hamilton. 

Hose. 

Gutta  Percha  &  Rubber  Co., 
Toronto. 

Hotel  Kitchen  Equipment. 

McClary  Mfg.  Co.,  London. 

Hydrants. 

R.  McDougall  Co.,  Ltd.,  Gait. 

Ice  Breakers,  Hand  Power. 

North  Bros.  Mfg.  Co.,  Phila 
delphia,   Pa. 

Ice  Chippers  and  Shaves. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Ice  Cream  Freezers. 

McClary  Mfg.  Co.,  London. 

White  Mountain  Freezer  Co- 
Nashua,  N.H. 

North  Bros.  Mfg.  Co.,  PbH,a: 
delphia,  Pa. 

Insulating  Materials. 

Canadian  II.  W.  Johns-Manville 
Co.,  Toronto. 

Iron. 

Caverhill,  Learmont  &  Co.. 
Montreal. 

Ironing  Boards. 

Stratford  Mfg.  Co.,  Stratford. 

Irons,   Electric. 

Renfrew  Electric  Mfg.  Co.,  Ren- 
ham,  Eng. 

Incandescent  Electric  Lamps. 

Canadian  Sunbeam  Lamp  Co., 
Toronto. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all  requirements   of   the  trade.     They   are   all   quality   goods,   and    represent 
best   designs   and    highest   standards   of   workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated  below.  All  are  heavily  copper  plated  and  polished  before  nickeling,  thus  giving  a 
higher  finish,  which  lasts  much  longer  than  ordinary  plating.  The  utmost  care  is  used  in  grinding  and  tempering  the  cutting 
plates,  giving  cutting  qualities  whose  superiority  may  be  readily  demonstrated  by  comparison.  No.  00  and  No.  000  Shavpr  for 
beard  and  neck  trimming,  are  clip- 
pers of  the  utmost  lightness  and 
refinement,  not  paralleled  by  any 
other   American    manufacturer. 


STANDARD  No.  0,  No.  1,  and  No.  2. 
Retailing    at    about    $2.50.      High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with     grooved     bottom     plate,    retailing 
at  about  $1.50. 


No.,  00    SHAVER 
A   light   and   elegant   Clipper   for   beanl 
and     neck     trimming.      Retailing     :it 
about  $2.25. 

If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made, 
ing  at  about  $1.00. 


Retail 


CADET 
with  visible  spring,   retailing  at  at  out 
$1.00. 


SALESMEN : 

Don't  wait  till  vou  are  asked  for 
a  COLT— take  the  lead.  Tell  the 
prospective  Revolver  Buyer  the 
interesting  news   that — 

AGAIN 
COLTS    WIN 

and  establish     I   J 

NEW  RECORDS 

To  establish  a  New  Record  in 
the  shooting  world  to-day  a  man 
has  to  "go  some,"  because  win- 
ning scores  have  mounted  higher 
and  higher  each  year,  conse- 
quently when  Dr.  J.  H.  Snook 
set  new  records  in  the  Military 
Record  and  Pocket  Revolver 
Matches,  V.  8.  R.  A.,  for  1914, 
with  Colt  Army  Special  Revolv- 
ers, he  again  demonstrated  the 
superior  accuracy  of  these  pop- 
ular arms. 

Again,  too,  Mr.  A.  P.  Lane 
cinched  his  title  to  Revolver 
Champion  by  a  second  winning 
of  the  V.  S.  Revolver  Champion- 
ship with   a   Colt  Officers'  Model. 

There's  a  Colt  for  any  purpose 
you  wish — a  "twenty-two"  for 
home  practice — a  "forty-five"  for 
the   heaviest   service. 

Show   him   the  Colts 

Give  him  a  "How  to  Shoot" 
booklet  (a  supply,  with  show 
card,  sent  on  request). 

Colt's    Patent    Fire 
Arms  Mfg.  Co. 

Hartford,  Conn. 
OR 

A.  Macfarlane  &  Co.,  Ltd. 

Montreal,  Canada 


Match  A,Outdoor  Revolver 
Championship,  U.  S.  R.  A. 

Won  by  A.  P.   Lane — 
also  Grand  Aggregate 

He  used  a  COLT  OFFICERS'  MODEL 


Match  D,  Military  Record  and 
Match  F,  Pocket  Revolver 

Won  by  Dr.  J.  H.  Snook,  who 
made    RECORD     SCORES 

He   used    COLT    ARMY    SPECIALS 


* 
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Iron  Pipe. 

Steel  Co.  of  Canada,   Hamilton. 
Japans. 

Berry  Bros.,  Walkerville. 
P.   D.   Dods  &   Co.   Ltd.,   Mont- 
real. 
R.  C.  Jamieson  &  Co.,  Montreal. 
Ottawa  Paint  Works,  Ottawa. 
Sherwin-Williams  Co.,  Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Joint  Runners,  Asbestos. 

Wm.  Johnson,  Newark,  N.  J. 
Joist  Hangers. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Knives,    Pocket. 

j".  Chatillon  &  Sons,  New  York. 
Geo.  Wostenholm  &  Sons,  Shef- 
field. 
Landers,    Frary    &    Clark,    New 
Britain,  Conn. 

Knives,  Asparagus. 

Wm.  Johnson,  Newark,  N.  J. 

Knives,  Hunting  and  Fishing. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Lashes. 

Hamilton   Whip   Co.,   Hamilton. 
Cummer-Dowswell,    Hamilton. 

Lawn  Mowers. 

Taylor-Forbes  Co.,  Guelph. 
Philadelphia    Lawn   Mower   Co., 

Philadelphia. 
S.   P.   Townsend   &  Co.,   Orange. 

N.J. 

Lawn  Rakes. 

Steel  Co.  of  Canada,   Hamilton. 

Lawn  Rollers. 

Taylor-Forbes  Co.,  Guelph. 

Lawn  Swings. 

F.  E.  Myers  &  I'.ro.,  Ashland,  O. 
McFarlane  Ladder  Works,  Tor- 
onto. 
Stratford  Mfg.  Co.,  Stratford. 

Lead  Pipe. 

Steel  Co.  of  Canada,   Hamilton. 
Hoyt  Metal  Co.,  Toronto. 

Lamps. 

Canadian  Sunbeam  Lamp  Co., 
Toronto. 

Lathes. 

.    R.  McDougall  Co.,  Ltd.,  Gait. 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Ladders,  Extension. 

McFarlane   Ladder  Works,  Tor- 
onto. 
Stratford  Mfg.  Co.,  Stratford. 

Lanterns,  Cold  and  Hot  Blast. 

Sheet  Metal  Products  Co.,  Tor- 
onto. 

Ontario  Lantern  &  Lamp  Co., 
Hamilton. 

B.  T.  Wright  Co.,  Hamilton. 

Lath,  Metal. 

Metallic  Roofing  Co.,  Toronto. 
Metal    Shingle    &     Siding    Co., 

Preston. 
•Pedlar  People,  Oshawa. 

Lamps,   Carbon. 

Ontario  Lantern  &  Lamp  Co., 
Hamilton. 

Lamps,  Incandescent. 

Ontario  Lantern  &  Lamp  Co., 
Hamilton. 

Lamp  Blacks. 

The  L.  Martin  Co.,  New  York. 

Leather,    Sole,   Lace,   Harness. 

Beardmore  &  Co.,  Toronto. 


Levels. 

Goodell-Pratt     Co.,     Greenfield, 

Mass. 
The   Chapin-Stephens  Co.,    Pine 

Meadows,  Conn. 

Lighting  Fixtures, 

Barton-Netting  Co.,  Windsor. 

Linoleum  Polish. 

Ronuk  Ltd.,  Toronto. 

Linseed   Oils. 

P.  D.  Dods  &  Co.,  Ltd.,  Mont- 
real. 

R.  C.  Jamieson  &  Co.,  Montreal. 

Canada  Linseed  Oil  Mills,  Mont- 
real. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Sherwin-Williams  Co.,  Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Lockers,  Sheet  Metal. 

Canada  Wire  &  Iron  Goods  Co., 

Hamilton,    Ont. 
The  Pedlar  People,  Oshawa. 

Lumbering   Tools. 

Caverhill,  Learmont  &  Co., 
Montreal,  Que. 

Machine  Bits. 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Magneto   Fies. 

Delta  File  Works,  Philadelphia. 

Mangles. 

J.  H.  Connor  &  Son,  Ottawa. 
Taylor-Forbes  Co.,  Guelph. 
Cummer-Dowswell,   Hamilton. 

Mats,  Steel,  Door. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 
Kuhne-Anderton  Co.,  Port  Hope. 
Andrews  Wire  Works,  Watford. 

Mantels. 

Barton-Netting  Co.,  Windsor. 

Mats. 

Kuhne-Anderton  Mfg.  Co.,  Port 
Hope. 

Metals. 

Canada  Metal  Co.,  Toronto. 

A.  C.  Leslie  Co.,  Montreal. 

Miller-Morse  Hdwe.  Co.,  Win- 
nipeg. 

Tallman  Brass  &  Metal  Co., 
Hamilton,   Ont. 

Hoyt  Metal  Co.,  Toronto. 

Metal  Ceilings. 

Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg,  Man. 
Metallic  Roofing  Co.,  Toronto. 
Metal     Shingle    &    Siding    Co., 

Preston. 
Pedlar  People,  Oshawa. 

Metal    Shingles,    Sidings,    etc. 

Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metallic    Roofing   Co.,    Toronto. 
Metal     Shingle    &    Siding    Co., 

Preston. 
Pedlar  People,  Oshawa. 

Metal  Store  Fronts. 

Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Metallic  Roofing  Co.,  Toronto. 
Metal     Shingle     &    Siding    Co., 

Preston. 
Pedlar  People,  Oshawa. 

Mops. 

Channell  Chemical  Co.,  Tor- 
onto. 

Mill    Supplies. 

Caverhill,  Learmont  &  Co., 
Montreal, 

Mills,    Tumbling. 

R.  McDougall  Co.,  Ltd.,  Gait. 


Mortar  Colors. 

Sanderson    Pearcy    &   Co.,    Tor- 
onto. 


Paris  Green. 

Allan    Munro   Color   Co..   Mont- 
real. 


Mosquito   Nettings   and   Canopies.        Paint.  Cement  and  Concrete. 


I.  E.  Palmer  Co.,  Middleton, 
Conn. 

Mirrors. 

Sask.  Glass  &  Supply  Co.,  Moose 
Jaw. 

Toronto  Plate  Glass  Importing 
Co.,  Toronto. 

Excelsior  Plate  Glass  Co.,  Tor- 
onto. 

Mixers,  .Mayonnaise. 

Landers,  Frary  &  Clark,  New 
Britain,  Conn. 

Nails,  Cut. 

Steel  Co.   of  Canada,   Hamilton. 

Nail  Setts. 

L.  S.  Starrett  Co.,  Athol,  Mass. 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Nails,   Wire. 

Northern     Bolt     &     Screw     Co.. 

Owen  Sound. 
Steel  Co.  of  Canada,   Hamilton. 
H.   S.    Howland   Sons  Co.,   Tor- 
onto. 

Canadian  Tube  &  Iron  Co.,  Mont- 
real. 

Natural   Gas  Burners. 

Avlmer  Bump  &  Scale  Co., 
Ltd.,   Ay  liner. 

Nails,    Horseshoe. 

Capewell  Horse  Nail  Co.,  Tor- 
onto. 

Nipples. 

Canadian  Tube  &  Iron  Co., 
Montreal. 

Nail  Pullers. 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport. 

Oil  Cook  Stoves. 

Imperial  Oil  Co.,  Ltd.,  Toronto. 

Oilers. 

E.  T.  Wright  Co.,  Hamilton. 

Oils,  All  Kinds. 

Sanderson    Pearcy    &   Co.,   Tor- 
onto. 
Prairie  City  Oil  Co.,  Winnipeg. 

Oiled  Clothing. 

Scythes  &  Co.,  Toronto. 

Oil  Colors. 

Ottawa  Paint  Works,  Ottawa. 
Sherwin-Williams  Co.,  Montreal. 

Oil   Lubricating. 

Prairie  City  Oil  Co.,  Winnipeg. 

Oils. 

Ottawa  Paint  Works,  Ottawa. 

Oakum. 

Scythes  &  Co.,  Toronto. 

Oil  Stones. 

Carborundum  Co.,  Niagara 
Falls,  N.Y. 

Oil,  Harness. 

Prairie  City  Oil  Co.,  Winnipeg. 

Ornamental  Iron  and   Wire. 

Manitoba  Bridge  &  Iron  Works, 

Winnipeg. 
Canada  Wire  &  Iron  Goods  Co., 

Hamilton. 

Painters'  Materials. 

Sanderson  Pearcy  &  Co.,  Tor- 
onto. 

Paint  and  Varnish   Remover. 

Sherwin-Williams  Co.,  Montreal. 
A.  Ramsay  *  Son  Co.,  Montreal. 
Berry  Bros.,  Walkerrille. 


Brandram-Henderson      Limited. 

Montreal. 
Sherwin-Williams  Co.,  Montreal. 

Paint,  Marine. 

Sherwin-Williams  Co.,  Montreal. 
Brandram-Henderson      Limited, 
Montreal. 

Packings. 

Gutta    Percha    &    Rubber,    Tor- 
onto. 

Panic   Bolts. 

Wm.  Newman  &  Sons,  Birming- 
ham, Eng. 

Papers,  Building. 

Sask.  Glass  &  Supply  Co.,  Moose 
Jaw. 

Percolators. 

Landers,    Frary    &    Clark,    New 
Britain,  Conn. 

Paints,  Oils,  Varnishes. 

P.  D.  Dods  &  Co.,  Montreal, 
R.  C.  Jamieson  &  Co.,  Montreal. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sanderson    Pearcy   &   Co.,    Tor- 
onto. 

Benj.  Moore  &  Co.,  Toronto. 
Ottawa    Paint    Works.    Ottawa. 
Martin-Senour  Co.,  Montreal. 
Sherwin-Williams  Co.,  Montreal. 

Piano  Hardware. 

Taylor-Forbes  Co.,  Guelph. 
Paint,  Roof  and  Barn.    ' 

Benj.  Moore  &  Co..  Toronto. 
Sherwin-Williams  Co.,  Montreal. 

Paste  AVood  Fillers. 

Pratt  &  Lambert,  Buffalo,   N.Y. 

Picks. 

B.  J.  Coglin  Co.,  Montreal. 

Pig  Iron. 

A.  C.  Leslie  Co.,  Montreal. 
Steel  Co.  of  Canada,   Hamilton. 

Paper. 

Walter  Woods  &  Co..  Hamilton. 

Perforated   Metals. 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton. 

B.  Greening    Wire   Co.,    Hamil- 
ton. 

Pipe,  Vitrified,  Perforated,  Drain. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,  Hamilton. 

Pipe-Fittings. 

Taylor-Forbes  Co.,  Guelph. 
Pipe  Machines. 

R.  McDougall  Co.,  Ltd.,  Gait. 
Plaster  Paris. 

Sanderson    Pearcy   &   Co.,    Tor- 
onto. 

Pipe,    Wrought    (Black    and    Gal- 
vanized). 

Canadian     Tube     &     Iron     Co., 
Montreal. 

Plated  Ware. 

Caverhill,      Learmont      &      Co., 

Montreal. 
McGlashan-Clarke  Co.,   Niagara 

Falls. 

Pliers. 

Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Polishing  Heads. 

Goodell-Pratt     Co.,     Greenfield, 
Mass. 
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Superior  Points  in   Construction  of  the 


New  ^ 


tandard 
anitary 


Food  &  Meat  Chopper 


OPENS  WIDE  LIKE  A  BOOK 
IT'S  SO  EASY  TO  CLEAN       STRICTLY  SANITARY 


STATIONARY   KNIFE 
USED   WITH    ALL  OTHER    K 
LUG  ON  STATIONARY  KNIFE 
ENTER  CORRESPONDING  SLOT    : 
KNIFE  ENOOF  FEEDER  CHAMBER 


COARSE  KNIFE 
FOR     CUTTING      ALL      KINDS     OF 
VEGETABLES.     FRESH     OR     DRIED 
FRUITS    AND    OTHER    FOOD    PRO- 
DUCTS DESIRED  COARSE. 


MEDIUM  KNIFE 
FOR    ALL    KINDS   OF    COOKED   OR 
RAW     VEGETABtES     AND      MEATS 
DESIRED    FINE         RECOMMENDED 
FOR  ALMOST  ALL  PURPOSES. 


FINE  KNIFE. 
USED  PRINCIPALLY  FOR  PULVER- 
IZING ORY  BREAD.  CRACKERS. 
NUTS.  CHEESE.  ETC.  CAN  BE 
USED  FOR  OTHER  ARTICLES 
DESIRED  FINE. 


NUT  BUTTER  GRINDER 
FOR      MAKING     NUT     BUTTER 
SHREDDING     COCOANUT.     ETC 
THIS     GRINDER     IS     REVERSIBLE 
ONE     SIDE    COARSE    AND 
OTHER  EXTRA  FINE. 


IT  IS  DOUBLE  TINNED 
WHICH     GIVES     IT    A    LASTING 
MIRROR  FINISH.  GUARANTEED 
RUST  PROOF 


THE  STATIONARY  KNIFE  IS  STEEL 
GROUND  TO  A  PERFECT  KEEN 
EDGE  IT  CAN  BE  REMOVED  AND 
EASILY  CLEANED. 


INTERCHANGEABLE  TINNED  RO- 
TARY KNIVES,  CUTS  COARSE  OR 
FINE  AS  DESIRED,  HAVE  THE 
CORRECT    ANGLE    FOR    SHEAR 

CUTTING.  ARE  SELF  SHARPENING. 
AND  WILL  NOT  CLOG, 


THE  CONE  SHAPE  FEEDER  PRE- 
VENTS  CRUSHING  AND  MASHING 
OF  FOODS.  THUS  HETAINING  THE 
JUICES. 


IT'S  A  STEEL  THRUST  COLLAR. 
A  PERFECT  BEARING,  CANNOT 
WEAR  OUT. 


POSITIVE  TABLE  CLAMP  SECURES 
IT  RIGIDLY  TO  THE  TABLE.  THE 
CHOPPER    CANNOT    MOVE    WHILE 


PRICES    NO    HIGHER    THAN    OTHERS 

We  Guarantee  Them  to   Your  Customer 

Order   from   your   jobber;  if  he   cannot   supply,  write  us. 

PATENTED  AND  MANUFACTURED  BY 

NEW  STANDARD   HARDWARE  WORKS,  Inc. 

MOUNT  JOY,  PENNA.,  U.S.A. 


Eastern  Canada  Representative: 
FRED  E.  LAKE,  13  Ralph  St.,  Ottawa 


Western  Canada  Representative: 
RODE ARMAL  &  DAVIS  CO.,  Commercial  Blchj.,  Minneapolis,  Minn. 
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Planes,  Wood. 

The  Chapin-Stephens   Co.,   Pine 
Meadow,  Conn. 

Paper  Balers. 

Davenport  Mfg.  Co.,  Davenport, 
la. 

Plaster  Corner  Bead. 

Metal     Shingle    &     Siding    Co., 
Preston. 

Plumbing  Supplies. 

John  Stevens  Co.,  Winnipeg, 
Progressive   Mfg.   Co.,    Torring- 

ton,    Conn. 

Polishes. 

Sherwin-Williams  Co.,  Montreal. 

Post   Mauls. 

Taylor-Forbes  Co.,  Guelph. 
Poultry  Netting. 

John   Lysaght   Co.,   Ltd.,   Mont- 
real. 

Polutry  Yard  Appliances. 

Collins  Mfg.  Co.,  Toronto. 

Powders,  Sporting  (Black,  Smoke- 
less, Partly  Smokeless. 

Dupont    Powder    Co.,    Wllming 
ton,  Del. 

Presses,  Drop. 

Brown,  Boggs  Co..   Hamilton. 

Presses,  Foot. 

Brown,  Boggs  Co.,   Hamilton. 

Pulleys. 

Manitoba  Bridge  &  Iron  Works, 
Winnipeg. 

Pumice. 

Sanderson     Pearcy   &   Co.,   Tor- 
onto. 

Pumps,   Hand,    Windmill   and 
Power. 

,  F.  B.  Myers  &  Bro.,  Ashland,  O. 
Alymer  Pump  &  Scale  Co.,  Ltd., 

Alymer. 
R.  McDougall  Co.,  Ltd.,  Gait. 

Pumps,  Hydro,  Pneumatic. 

F.   E.   Meyers  &  Bro.,   Ashland, 

Ohio. 
R.  McDougall  Co.,  Ltd.,  Gait. 

Pumps,  Spray  and  Tank. 

F.    E.    Myers   &   Bro.,   Ashland, 

Ohio. 
Alymer  Pump  &  Scale  Co.,  Ltd., 

Alymer. 

Pump,    Veterinary. 

Alymer  Pump  &  Scale  Co.,  Ltd., 
Alymer. 

Punches,  Ticket. 

Wm.  Johnson,  Newark,  N.J. 
Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Pumps,  Well  and  Cistern. 

F.    E.   Myers   &   Bro.,    Ashland, 
Ohio. 

Alymer  Pump  &  Scale  Co.,  Ltd., 
Alymer. 

Punching   Machinery. 

Brown   Boggs   Co.,    Hamilton. 

Putty. 

P.  D.  Dods  &  Co..  Montreal. 

R.    C.    Jamieson    &    Co.,    Ltd., 

Montreal. 
Steel  Co.  of  Canada,  Hamilton. 
Sask.  Glass  &  Supply  Co.,  Moose 

Jaw. 
Toronto    Plate   Glass   Mfg.   Co., 

Toronto. 
Ottawa  Paint  Works,  Ottawa. 
Brandram   -   Henderson,       Ltd., 

Montreal. 
A.  Ramsay  &  Son,  Co.,  Montreal. 


Putty  Knives. 

Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Radiators. 

Taylor-Forbes  Co.,   Guelph. 

Radiators,    Electric. 

Renfrew  Electric  Mfg.  Co.,  Ren- 
frew.  Ont. 

Radiators,    Steam    and    Hot    Air. 

J.   Thwaites  &  Co. 
Railings,  Bank  and  Office. 

Panada  Wire  &  Iron  Goods  Co., 
Hamilton. 

Railings,  Wire. 

B.  Greening  Wire  Co.,  Hamilton. 

Ranges.  Coal  and  Wood. 

Pin  re   P.ros.   &   Co..    Preston. 
Hall,    Zryd    Foundry    Co..    Pres- 
ton. 
D.  Moore  Co.,  Hamilton. 
Kie-TSen,    Almonte. 
McClary    Mfg.    Co..    London. 
Gurney  Foundry  Co.,  Toronto. 

Ranges,    Gas. 

McClary  Mfg.   Co..   London. 
Findlay  Bros.  Co..  Ltd.,  Carleton 

Place. 
D.  Moore  Co..  Hamilton. 
The     Hall,    Zrvd    Foundry    Co., 

Ltd.,    Hespeler. 

Red  Iiead. 

P.  D.  Dods  &  Co..  Ltd..  Montreal. 
R.    C.    Jamieson    &    Co.,    Ltd.. 

Montreal. 
A.  C.  Leslie  &  Co.,  Montreal. 

Registers. 

Kir-Ben.  Almonte. 

Clare  Bros.  &  Co.,  Preston. 

Refrigerators. 

McClary  Mfg.  Co..  London. 
Sanderson-Harold       Co..      Ltd., 
Paris,  Ont. 

Raw  Linseed  Oil. 

Canada  Linseed  Oil  Mills,  Mont- 
real. 

Rasps. 

Nicholson  File  Co.,  Port  Hope. 
G.    &    H.    Barnett    Co.,    Phila- 
delphia. 

Reamers,  Bibb  Seat. 

Wm.  Johnson,  Newark. 


Jonathan  Crookes  &  Son,  Shef- 
field. 

Geo.  Wostenholm  &  Son.  Shef- 
field. 

Razor  Hones. 

Carborundum  Co.,  Niagara  Falls. 
N.  Y. 

Razor  Strops. 

Carborundum  Co.,  Niagara  Falls, 
N.  Y. 

Reamers. 

The  Wilt  Twist  Drill  Co., 
Walkerville. 

Reinforcing  Concrete. 

Canada  Wire  &  Iron  Goods  Co.. 
Hamilton. 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

B.  Greening  Wire  Co.,  Hamilton. 

Canadian  TuDe  &  Iron  Co., 
Montreal. 

The  Pedlar  People,  Oshawa. 

Ridge  Roll. 

Wheeler  &  Bain,  Toronto. 

Rifle  and  Shot  Gun  Sights. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,  Mich. 


Rifles. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Rifles,  Repeating. 

Marlin     Fire    Arms    Co..     New 
Haven,  Conn. 

Resin. 

Sanderson     Pearcy    &    Co.,    To- 
ronto. 

Rivets. 

Canadian    Tube    and    Iron    Co., 

Montreal. 
Manitoba   Bridge  &  Iron  Works. 

Winnipeg. 
Northern     Bolt     &     Screw     Co.. 

Owen  Sound. 
Steel   Co.   of  Canada,   Hamilton. 

Koad    Machinery. 

Exeter  Mfg.  Co.,  Exeter. 

Rooting.  Corrugated  Iron. 

Winnipeg  Peiling  &  Roofing  Co.. 
Winnipeg. 

Rope, 

Consumers'    Cordage   Co..   Mont 

real. 
Scythes  &  Co..  Toronto. 

Rope  Traces. 

J.  P.  Noonan.  Mt.  Forest. 
Roofings. 

Sask.  Glass  &  Supply  Co.,  Moose 

Jaw. 
II.     S.    Ilowland.     Sons,    &    Co.. 

Toronto. 
Canadian  N.  W.   Johns-Manville 

Co.,  Toronto. 

Kules,   Steel. 

L.   S.  Starrett  Co..  Athol.  Mass. 
The  Lufkin   Rule  Co.  of  Canada 

Ltd..  Windsor. 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 

Rubber   Rolls.   All   Purposes. 

American     Wringer     Co.,     New 

York. 

Rules,   Wood. 

The  Lufkin  Rule  Co.  of  Canada. 

Ltd.,  Windsor. 
The    Chapin-Stevens    Co..    Pine 

Meadow,  Conn. 

Rubber  Goods. 

Gutta    Percha    &    Rubber.    To- 
ronto. 


Rowboat   Motors. 

Melchior,  Armstrong  &  Dessau, 
New  York. 

Saws,  Coping. 

Bridgeport    Hdwe.    Mfg.    Corp.. 
Bridgeport,  Cnon. 

Saws,   Keyhole. 

Bridgeport    Hdwe.    Mfg.    Corp.. 
Bridgeport,  Conn. 

Sad   Irons. 

Taylor-Forbes  &  Co.,  Guelph. 

Sanitary  Engineers'  Supplies. 

John   Stevens  &  Co.,  Winnipeg. 

Saws. 

Simonds  Canada  Saw  Co.,  Ltd.. 
Montreal. 

Saw  Blades  and  Frames. 

Simonds  Canada  Saw  Co.,  Ltd., 

Montreal. 

Saws,  Cross-Cut. 

Simonds  Canada  Saw  Co.,  Ltd., 
Montreal. 

Saws,  Hack. 

Simonds  ''anada  Saw  Co.,  Ltd., 
Montreal. 


Scales,  Machinists. 

The  Lufkin  Rule  Co.,  Ltd., 
Windosr. 

Saws,  Hand. 

Simonds  Canada  Saw  Co.,  Ltd.. 
Montreal. 

Screws. 

Canadian     Tube     &     Iron     Co.. 

Montreal. 
Northern    Bolt    and    Screw   Co., 

Owen  Sound. 
Progressive   Mfg.    Co.,    Torring- 

ton,  Conn. 
Steel  Co.  of  Canada,  Hamilton. 

Screw  Drivers. 

William   Johnson,    Newark    NJ 
North    Bros.    Mfg.    Co.,    Phila- 
delphia. 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 

Screw   Drivers,    Pocket. 

Bridgeport    Hdwe.    Mfg.    Corp 

Bridgeport,   Conn. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia. 

T1\e,  c'laPin-Stepbens  Co.,  Pine 
Meadow.  Conn. 

Screw    Plates. 

BUQife"fie,d  &  Co-  Roek  l8lan". 

Screen  Door  Sets. 

Fernald   Mfg.   Co.,   North    East, 

Catoanda  St6e!  G°°dS  C°-  Ham11- 
Shot. 

Steel  Co.  of  Canada,  Hamilton. 
Shingles,  Steel. 

Metallic    Roofing    Co.,    Toronto. 
Metal     Shingle    &    Siding    Co 

Preston. 
Pedlar   People,    Oshawa.  . 

Sash   Fasteners. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Sandpaper. 

Sanderson  Pearcy  &  Co  To- 
ronto. 

Screens,  Coal,  Gravel  and  Sand. 

Canada    Wire    and    Iron    Goods 

Co.,  Hamilton. 
B.  Greening  Wire  Co.,  Hamilton. 

Screening,   Rolled. 

B.  Greening  Wire  Co.,  Hamilton, 
shelf  Brackets. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Scales. 

John  Chatlllon  &  Sons.,  New 
York. 

Scrapers,  Box. 

Wm.  Johnson,  Newark,  N.J. 
Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Seeds. 

Kelway  &  Son,   Langhort,  Eng. 
Wm.    Rennie  Co.,   Toronto. 

Shaft  End,    Steel    Socket. 

Fernald  Mfg.  Co.,  North  East, 
Pa. 

Shears. 

Landers,  Frary  &  Clark,  New 
Britain. 

Shearing  Machines. 

Brown  Boggs,  Ltd.,  Hamilton. 
Shears,  Squaring. 

Brown    Boggs,    Ltd.,   Hamilton. 
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Large  Escutcheon  and  Knob 


Smaller  Escutcheon 
and    Knob 


NATIONAL  LINE 

OF 

Builders'    Hardware 

High  Quality  Fine  Finishes 

Attractive  Designs 


Bell  Turn 


The  Door  Trimmings  illustrated  herewith  is  our 
Oakley  Design,  and  is  carried  in  stock  in  the 
standard  finishes,  and  is  proving  a  splendid  seller. 

We  shall  be  glad  to  furnish  full  particulars  or  write 
your  Jobber  regarding  our  many  new  designs. 


National  Steel  Rim  Locks 


These    have    now    become   a   Canadian    standard. 
Very  simple  in  construction,  and  serviceable. 


All  Jobbers  have  them. 


Write  for  quotations. 


NATIONAL  HARDWARE  CO. 

LIMITED 

ORILLIA        -        CANADA 
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Sheet   Metal   Working:   Machinery. 

Brown   Boggs,    Ltd.,    Hamilton. 
Shelf  Hardware. 

Caverhill,  Leamont  &  Co.,  Mont- 
real. 


Shellae. 

Berry  Bros.,  Walkerville. 
A.  Ramsay  &  Son,  Co.,  Montreal. 
P.  D.  Dods  &  Co.,  Ltd.,  Montreal- 
R.  C.  Jamieson  &  Co.,  Montreal. 
Ottawa  Paint  Works,  Ottawa. 

Show  Cases. 

Walker  Bin  &  Store  Fixture  Co., 

Berlin. 
Cameron   &   Campbell,   Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 

Silverware. 

McGlashan,  Clarke  Co.,  Niagara 
Falls. 

Canadian  Wm.  A.  Rogers,  To- 
ronto. 

The  Wm.  Rogers  Mfg.  Co.,  Ni- 
agara  Falls. 

Sky  tights. 

Metallic  Roofing  Co.,  Toronto. 
Winnipeg     Ceiling     &     Roofing, 

Winnipeg. 
Metal     Shingle     &     Siding     Co., 

Preston. 
Pedlar  People,  Oshawa. 
Wheeler  &  Bain,  Toronto. 

Snaps. 

National  Safety  Snap  Co.,  Wil- 
mington, Ohio. 

Snips  (Tinsmiths'). 

Brown.  Boggs  Co.,  Ltd.,  Hamil- 
ton. 

Bridgeport  Ildwe.  Mfg.  Corp.. 
Bridgeport,  Conn. 

Soaps. 

Walter  Woods  &  Co..  Hamilton. 

Solder. 

Canada  Metal  Co.,  Toronto. 
McClary  Mfg.  Co..  London. 
Hoyt  Metal  Co.,  Toronto. 

Sprayers. 

The  Collins  Mfg.  Co.,  Toronto. 
A.  Ramsay  &  Son,  Co.,  Montreal. 
Spramotor  Co..  London. 

Soles,  Leather. 

Beardmore  &  Co.,  Toronto. 

Stains. 

P.  D.  Dods  &  Co..  Montrea.. 
Sherwin-Williams  Co.,  Montreal. 
R.  C.  Jamieson  &  Co..  Montreal. 
Martin-Senour  Co..   Montreal. 
Pratt  and  Lambert,  Buffalo. 

Stains,  Shingle  and  Wood. 

Berry  Bros.,  Walkerville. 
P.  D.  Dods  &  Co.,  Ltd.,  Montreal 
R.  C.  Jamieson  &  Co..  Montreal. 
A.  Ramsay  &  Son.  Co..  Montreal. 

Stairs,  Iron. 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton. 

Stair    Rods   and   Eyes. 

G.  B.  Birch,   Birmingham.   Eng. 
Shotguns,  Repeating. 

Marlin  Fire  Arms  Co.,  New 
Haven,  Conn. 

Sheep    Shearing    Machines,    Hand 
and  Power. 

Chicago     Flexible     Shaft     Co., 
Chicago. 

Shelf  Boxes. 

Cameron   &   Campbell,   Toronto. 

Spark  Plugs. 

Canadian  H.  W.  Johns-Manville 
Co.,  Toronto. 


Sporting   Goods. 

II.  S.  Howland,  Sons  &  Co.,  Tor- 
ronto. 

Spoke  Shaves. 

Wm.  Johnson,  Newai'k  N.J. 

Spring    Hinges,    Screen    Door. 

Fernald  Mfg.  Co..  North  East. 
Pa. 

Springs,    Carriage,    Coil,    etc. 

B.  J.  Cogbliu  Co..  Montreal. 
Staple  Pullers. 

Bridgeport  Ildwe.  Mfg.  Corp., 
Bridgeport,  Conn. 

Stands,  Ironing. 

McFarlano  Ladder  Wks..  To- 
ronto. 

Staples. 

Steel  Co.  of  Canada,   Hamilton. 

Canada  Steel  Goods  Co..  Hamil- 
ton. 

R.  fireening  Wire.  Co.,  Hamilton. 

Canadian  Tube  &  Iron  Co., 
Montreal. 

Steel. 

Caverhill,  I.earmont  &  Co., 
Montreal. 

Steel.  Cold  Rolled  Strip. 

A.  C.  Leslie  &  Co..  Montreal. 
Steel    Woo]  and    Shavings. 

Bonuk.  Ltd..  Toronto. 

Step  Ladders. 

McFarlane    Ladder    Works,    To- 
ronto. 
Stratford   Mfg.   Co..    Stratford. 

Store  Ladders. 

F.  E.  Myers  &  Bro.,  Ashland. 
Ohio. 

Stencils. 

Sherwin-Williams  Co..  Montreal. 
Stocks    and    Dies. 

Butterfleld   &   Co.,    Rock   Island, 

Que. 

Stoves,  Base  Burners,  Oaks. 

D.  Moore  Co..  Hamilton. 
Stoves,    Cooking,    Coal   and    Wood. 

D.  Moore  Co..  Hamilton. 

Stoves,    Electric. 

Renfrew  Electric  Mfg.  Co..  I!en- 
frew,  Ont. 

Stoves,  Heating. 

D.  Moore  Co..  Hamilton. 
The     Hall.    Zrvd    Foundry    Co.. 
Ltd.,  Hespeler. 

Stoves    and    Furnaces. 

MrClarv    Mfg.    Co..    London. 

The  Hall.  Zrvd  Foundry  Co.. 
Ltd.,   Hespeler. 

Findlay  Bros..  Co..  Ltd..  f'arle- 
ton  Place. 

Ourney  Foundry  Co..  Ltd..  To- 
ronto. 

Stove  Pipe. 

Collins  Mfg.   Co..   Toronto. 
McClary  Mfg.  Co..   London. 

Stove   Pipe   Dampers. 

Taylor-Forbes  &  Co..  Guelph. 
Swagger   Sticks. 

Hamilton    Whip   Co..    Hamilton. 
Scales,    Pitless. 

Aylmer  Pump  &  Scale  Co.,  Ltd., 
A  ylmer. 

Scales,  Pit. 

Aylmer  Pump  &  Scale  Co.,  Ltd., 
Aylmer. 


Scales,    Truck. 

Aylmer  Pump  &  Scale  Co.,  Ltd., 
Aylmer. 

Scales,  Portable  Platform. 

Aylmer  Pump  &  Scale  Co.,  Ltd., 
Aylmer. 

Sharpening  Stones,  Scythes,  etc. 

Carborundum  Co.,  Niagara 
Falls,   N.Y. 

Sehoolboard    Slating. 

Sherwin-Williams  Co.,  Mont- 
real. 

Service   Boxes,   Machinery. 

R.  McDougall  Co.,  Ltd.,  Gait. 
Shapers. 

R.  McDougall  Co..  Ltd.,  fialt. 
Shelving  for  Paints,  Tinware,  etc. 

Walker  Bin  &  Store  Fixture 
Co.,  Berlin,  Ont. 

Shingle  Stain. 

Brandram-Henderson  Ltd.,  Mon- 
treal. 

Tables. 

Walker  Bin  &  Store  Fixture  Co., 
Berlin,  Ont. 

Tacks. 

Steel   Co.   of   Canada.  -Hamilton. 
Tapes,  Log,  Woven,  Measuring. 

The  Lufkin  Rule  Co..  Ltd.,  Wind- 
sor. 

Tap   Wrenches,  Ratchet. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Threading    Tools. 

Butterfleld  &  Co.,  Rock  Island. 
Que. 

Tanks. 

Heller  Aller    Co..    Windsor. 

Tile.    Field.    Hollow    Brick 
Roofing. 

Hamilton  &  Toronto  Sewer  Pipe 
Co..  Hamilton. 

Tapes.   Steel. 

The  Lufkin  Rule  Co..  Ltd.. 
Windsor. 

Tea  Ball  Tea  Pots. 

Landers.  Frary  &  Clark.  New 
Britain. 

Taps  and  Hies. 

Butterfleld  &  Co..  Rock  Island. 
Que. 

Thimbles. 

Metal  Shingle  &  Siding  Co., 
Preston. 

Tinning. 

Northern     Bolt     &     Screw     Co., 

Tinplate. 

A.  C.  Leslie  &  Co..  Montreal. 
Roofers'  Supply  Co.,  Toronto. 
Wheeler  &  Bain.  Toronto. 

Tinsmiths'    Tools. 

Brown,    Boggs,    Ltd..    Hamilton. 


Gutta    Percha    &    Rubber,    To- 
ronto. 

Tool  Grinders. 

Taylor-Forbes,    Guelph. 

Tinware. 

Sheet    Metal    Products   Co.,    To- 
ronto. 
E.  T.  Wright  Co.,  Hamilton. 


Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 
McClary  Mfg.  Co.,  London. 

Toasters,  Electric. 

Renfrew  Electric  Mfg.  Co.,  Ren- 
frew,   Ont. 

Tobacco  Cutters. 

North  Bros.  Mfg.  Co..  Phila- 
delphia. 

Tools. 

Caverhill,      Learuiont      &      Co., 

Montreal. 
II.     S.    Howland,    Sous.    &    Co., 

Toronto. 

Tool   Sets   (Hollow  Handle). 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport,  Conn. 

Tools,  Draftsmen's. 

L.   S.  Starrett  Co.,  Athol,  Mass. 
Tools,  Garden. 

Wm.  Johnson,   Newark,   N.J. 
C.  S.  Norcross  &  Sons,  Bushnell, 
111. 

Top   Pieces. 

Beardmore  &  Co..  Toronto. 

Torches,    Gasoline,    Kerosene   and 
Alcohol. 

Clayton  and  Lambert,  Detroit, 
Mich. 

Track  Bolts. 

Canadian  Tube  and  Iron  Co., 
Montreal. 

Track  Tools. 

B.  J.  Coghlin  Co.,  Montreal. 

Tree    Pruners. 

Taylor-Forbes   Co.,   Guelph. 
Trowels,  Masons'  and  Plasterers'. 

William  Johnson,   Newark,   N.J. 

Trucks. 

Alymer  Pump  &  Scale  Co.,  Ltd., 
Aylmer. 

Tubes  and  Rods. 
A.  C.  Leslie  &  Co.,  Montreal. 

Tungsten     Lamps. 

Henderson  &  Richardson,  Mont- 
real. 

Ontario  Lantern  &  Lamp  Co., 
Hamilton. 

Canadian  Sunbeam  Lamp  Co., 
Toronto. 

Tuyere   Irons. 

Taylor-Forbes,  Guelph. 

Turpentine. 

Sanderson  Pearcy  &  Co.,  To- 
ronto. 

Twines. 

Walter  Woods  &  Co.,  Hamilton. 
Scythes  &  Co.,  Toronto. 

Tents  and  Awnings. 

Scythes  &  Co.,  Toronto. 

Utility   Files. 

Delta  File  Works.  Philadelphia, 
Pa. 

Vacuum  Sweepers. 

J.  II.  Connor  &  Son.  Ottawa. 
Henderson  &  Richardson,  Mont- 
real. 
Onward  Mfg.  Co. 

Vacuum    Specialties. 

Landers,  Frary  &  Clark,  New 
Britain,    Conn. 

Valve  Grinding  Composite. 

Carborundum  Co.,  Niagara 
Falls,   N.Y. 
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Horse-Shoe  Brand 
Clothes  Wringers 

BEST  OF  THEM  ALL 

SteelfBall  Bearings  Enclosed  Cog  Wheels 

WARRANTED 


A/r.  Merchant — Clothes  Wringers  are  used  by  women 
on  the  hardest  and  most  disagreeable  day  of  the  week. 
If  a  wringer  bought  of  you  causes  trouble,  there  is  no 
telling  how  much  trade  you  will  lose  on  account  of  it. 

Buy  the  best  and  make  customers. 


No.  380E— Rolls,    10  x  If  inches 
No.  381E— Rolls,    11  x  If  inches 


The  American  Wringer   Company 


NEW   YORK,   U.  S.  A. 
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Valves  and  Specialties. 

Taylor-Forbes  Co.,  Guelph. 
Valleys. 

Wheeler  &  Bain,  Toronto. 
Varnish  Stain. 

Braudram  -  Henderson  Ltd., 
Montreal. 

Varnishes. 

P.  D.  Dods  &  Co.,  Ltd.,  Mont 
real. 

R.  C.  Jamieson  &  Co.,  Montreal. 

Ottawa  Paint  Works,   Ottawa. 

Martin-Senour  Co.,  Montreal. 

Brandram  -  Henderson  Ltd., 
Montreal. 

Sherwin-Williams  Co.,  Montreal. 

A.  Ramsay  &  Son,  Co.,  Montreal 

Berry  Bros..  Walkerville,  Ont. 

Sanderson  Pearcy  &  Co.,  To- 
ronto. 

Benj.  Moore  &  Co.,  Toronto. 

Ventilators. 

The  Pedlar  People,  Oshawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal     Shingle    &     Siding    Co., 

Preston. 
Wheeler  &  Bain,  Toronto. 

Vises- 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Taylor-Forbes  Ltd.,  Guelph. 

North  Bros.  Mfg.  Co.,  Phila- 
delphia. 

Waffle  Irons. 

Taylor-Forbes  Co.,  Guelph. 

Wall  and  Floor  Thimbles. 

The  Collins  Mfg.   Co.,  Toronto. 
Metal     Shingle    &     Siding    Co., 
Preston. 

Wall  Finishes. 

Benj.  Moore  &  Co.,  Toronto. 
The  Alabastine  Co.,  Paris,  Ont. 

Waste   (Cotton  and   Wool). 

Scythes  &  Co.,  Toronto. 
Wall   Paper. 

Stauntoos  Limited,  Toronto. 


Warm  Air  Furnaces. 

McClary  Mfg.  Co.,  London. 
Clare  Bros.  &  Co.,  Preston. 

Washers. 

Steel  Co.,  of  Canada,  Hamilton. 
Wash  Boards. 

Wm.  Cane  &  Sons,  Newmarket. 
McFarlane    Ladder   Works,    To- 
ronto. 

Waste  Paper  Balers. 

Davenport     Mfg.     Co.,     Daven- 
port, la. 

Washing  Machines. 

Easy  Washer  Co.,  Toronto. 
J.  H.  Connor  &  Son,  Ottawa. 
Cummer-Dowswell,  Hamilton. 
Taylor-Forbes  Co.,   Guelph. 
Maxwells    Limited,    St.    Mary's, 
Ont. 

Watches. 

R.    H.    Ingersoll    &    Bro.,    New 

York. 
Western  Clock  Mfg.  Co.,  Lasalle. 

111. 

Water  Paints. 

Sherwin-Williams  Co.,  Montreal. 
Waterproof   Match  Boxes. 

Marble  Arms  &  Mfg.  Co.,  Glad 
stone,  Mich. 

Waterworks  Equipment. 

R.  M.  Dougall  Co.,  Ltd.,  Gait. 

Water  Systems. 
John  Stevens  Co.,  Winnipeg. 

Waxing  Brushes. 

Ronuk,  Ltd.,  Toronto. 

Weatherstrip. 

Swan  Mfg.  Co.,  Winnipeg. 

Well   Linings. 

Hamilton  &  Toronto  Sewer  Pipe 
Co.,  Hamilton. 

Wheelbarrows. 

J.  H.  Connor  &  Son.  Ottawa. 


Whips. 

Hamilton  Whip  Co.,  Ottawa. 
Whisks. 

Walter  Woods  &  Co.,  Toronto. 
Willow- Ware. 

Walter  Woods  &  Co.,  Hamilton. 
White  Lead. 

P.  D.  Dods  &  Co.,  Ltd.,  Montreal 

A.  Ramsay  &  Son,  Co.,  Montreal 
R.  C.  Jamieson  &  Co.,  Montreal. 
Sanderson    Pearcy    &    Co.,    To- 
ronto. 

Ottawa  Paint  Works,  Ottawa. 
Martin-Senour  Co.,  Montreal. 
Brandram   -   Henderson        Ltd., 

Montreal. 
Sherwin-Williams  Co.,  Montreal. 

Windows,  Fireproof  Metal. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Window  Screen  Cloth. 

I.    E.   Palmer   Co.,   Middletown, 
Conn. 

Wire. 

Caverhill,      Learmont      &      Co., 
Montreal. 

B.  Greening  Wire  Co.,  Hamilton. 
Northern     Bolt    &     Screw    Co., 

Owen  Sound. 
Canadian    Tube    and    Iron    Co.. 
Montreal. 

Wire  Rope. 

B.  Greening  Wire  Co.,  Hamilton. 
Wire,  Coppered  Spring. 

Canadian    Tube    and    Iron    C, 
Montreal. 

Wire,  Tinned  Mattress. 

Canadian    Tube    and    Iron    Co.. 
Montreal. 

Wire  Cloth. 

Canada  Wire  &  Iron  Goods  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Hamilton. 


Wire  Guards. 

Canada  Wire  &  Iron  Goods  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Hamilton. 

Wire  Lathing. 

B.  Greening  Wire  Co.,  Hamilton. 

Wire  Door  Mats. 

Kulne-Anderton   Mfg.   Co.,   Port 
Hope. 

Woodenware. 

Wm.  Cane  &  Sons,  Newmarket. 
J.  H.  Connor  &  Son,  Ottawa. 
Taylor- Forbes  Co.,  Guelph. 
Walter  Woods  &  Co.,  Hamilton. 

Wood    Finishes. 

P.  D.  Dods  &  Co.,  Montreal. 
R.  C.  Jamieson  &  Co.,  Montreal. 

Working   Heads. 

F.   E.   Myers  &  Bro.,   Ashland, 
Ohio. 

Wringers. 

American     Wringer     Co.,     New 

York. 
Taylor-Forbes  Co.,   Guelph. 
Cummer-Dowswell,   Hamilton. 


Wrenches,   Pipe. 

Trimont     Mfg. 
Mass. 

Wrenches,  Chain. 


Co.,     Roxbury, 


Trimont     Mfg.     Co., 
Mass. 


Roxbury, 


Wrought  or  Plate  Washed. 

London    Rolling   Mill   Co.,    Lon- 
don. 
Trimont     Mfg.     Co.,     Roxbury, 

Mass. 

Zinc   Sheets. 

A.  C.  Leslie  &  Co.,  Montreal. 

Zincs   in   Oil   and    Varnish. 

Shorwin-Wllllams  Co.,  Montreal 


$10.-perDOZEN 

Without  Battery 
Presto  Electric  Hand  and  Cycle  Lamp 

Equipped  with  Tungsten  Electric  Bulb  and  Bull's-eye  Lens 

The  latest  and  greatest  invention  in  electric  light. 

Makes  a  powerful,  low-cost  "safety  first"  lantern  or  light. 

It's  the  handiest,  most  serviceable  illuminating  device  ever  conceived  for  doing 
chores  around  the  house,  barn  or  garage.  Every  auto  owner  needs  it  when  in  trouble. 
You  can  stand  or  hang  it  anywhere,  the  searchlight  reflector  can  be  moved  to  any  angle 
(no  others  can  do  this).  Always  ready,  instantaneous  and  affords  absolute  safety.  To 
light  turn  switch  to  right. 

In  ordinary  use  it  will  last  many  months.  It  has  a  thousand  uses.  It  is  in  daily 
use  everywhere  for  all  occasions;  by  the  farmer,  plumber,  autoist,  cyclist,  inspector, 
housewife,  physician,  in  store  or  factory,  barn  or  garage,  cellar  or  attic.  It  is  abso- 
lutely safe  around  gas,  gasoline,  oil  or  hay,  for  it  cannot  ignite  anything  inflammable. 
It  is  clean;  has  no  smell,  heat  or  smoke. 

A  lot  of  good  light  for  a  little  money. 

Send  your  order  to-day — we  will  ship  same  day  as  received. 

HENDERSON  &  RICHARDSON 

Board  of  Trade  Building,  Montreal 


Z^., 
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TO  THE  HARDWARE  [TRADE 

If  you  are  not  already  doing  so,  study  your  own  interests  and  order  a  stock  of 

Maple  Leaf"  Brand  Stitched  Cotton  Duck  Belting 


It  will  give  you  a  better 
return  for  the  money  in- 
vested than  any  other 
kind  of  belting. 

Get  a  move  on  among  the 
factories  in  your  neigh- 
borhood, and  you  will  be 
convinced  of  the  utility  of 
stocking  "Maple  Leaf." 


i  fell 


You  should  know  our  job- 
bers' prices.  If  you  don't, 
write  us,  and  we  will  be 
pleased  to  post  you. 

"Maple    Leaf"     is    the 

strongest,  truest  running, 
most  economical  and  effi- 
cient belt  on  the  market. 


Manufactured 
only  by 


Dominion  Belting  Co.,  Limited 


HAMILTON,  ONTARIO 


The  man  who  does  not  advertise  simply 
because  his  grandfather  did  not  should  wear  knee 
breeches  and  a  wig. 

The  man  who  does  not  advertise  because 
it  costs  money  should  quit  paying  salary  for  the 
same  reason. 

The  man  who  does  not  advertise  because 
he  doesn't  know  how  to  write  an  advertisement 
should  quit  eating  because  he  can't  cook. 

The  man  who  does  not  advertise  because 
somebody  said  it  did  not  pay,  should  not  believe 
the  world  is  round  because  the  ancients  said  it 
was  flat. 
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The  "MADE-IN-CANADA" 

Rifle 


The  "Ross  Rifle"  is  made  in  Canada — which 
means  that  repairs,  spare  parts,  new  barrels,  etc., 
can  be  obtained  quickly,  and  without  vexatious 
customs  delays. 

Quite  aside  from  any  sentiment  there  is  a 
reason  why  Canadians  should  buy  Ross  Rifles, 
made  in  Canada.  And  Ross  Rifles  are  100% 
efficient. 


Ross   Rifle  Company 

QUEBEC,  CANADA 


Be  the  First  in  Your  District  to  Handle  an  All-Metal  Washer 

THE  "EASY"  WASHER 

is  the  only  all-metal  washer  MADE  IN  CANADA 

You    can   make   liberal    profits   and   have   these   exclusive  talking-points. 

Will  not  injure  the  finest  of  fabrics — Removes  all  the  dirt — works  by  suction, 
not  friction — Sanitary,  (because  all-metal) — Will  not  dry  out  or  rust — Will  not 
absorb  moisture  or  impurities — Vacuum  basins  easily  adjusted  to  the  size  of  the 
wash — Mounted   on   casters,  easily  moved — Water  discharge  valve  is  under   tub. 


Light 


Simple  Quick 

EASY 


Durable 


Nc 


At 


'Easy"  Hand  Power 
Washer 

Motor  washer  also  supplied  with 
countershaft    and  pulley  for  con- 
nection with  gasoline    engine 


Strong 

On  the  woman. 
On  the  clothes. 
On  the  time  and  money. 

Write  to-day  for  agency 

EASY  WASHER  COMPANY,  6  Clinton  Place,.Toronto,  Ont. 

Builders  of  Hand  Power  and  Electric  Washers,  for  Canadians,  in  Canada. 


"Easy"       £ 
Electric  Washer 


Hamilton 
WHIPS 


have  the  quality  which  whip-users  are 
"strong  after." 

You  will  be   surprised  how  good  they  are   and  how  good   you 

will  make  trade. 

WE  ALSO  MANUFACTUKE  SWAGGER  STICKS. 

Write  for  descriptive  booklet  and  prices. 


Madm  in 
Canada 


Mold  on 

Merit 


HAMILTON,  ONT.,  CANADA 
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Ingot  and  Sheet 

Metals 

Iron  and  Steel 


M.  &  L.  SAMUEL,  BENJAMIN  &  GO. 

Cor.  King  Street  and  Spadina  Avenue 
TORONTO 
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O€teM0P 


The 


(Made  in  Canada) 


DUSTS,  CLEANS,  AND  POLISHES  AT  THE  SAME  TIME, 
PUTTING  A  HIGH,  HARD.  LASTING  LUSTRE  ON  ALL  FUR- 
NITURE, WOODWORK  AND  FLOORS.  There  is  nothing  to  equal 
the  O-Cedar  Polish  Mop  for  polished  floors,  linoleums,  etc.  Does  not  kick 
up  the  dust,  but  picks  it  up  and  holds  it  until  the  mop  is  shaken  and  the 
dust  drops  out.  Gets  down  in  the  corners,  gets  the  dust  under  beds,  heavy 
furniture,  radiators,  etc.  The  mop  is  padded  and  cannot  scratch  or  mar  the 
furniture. 

Made  in  round  or  triangle  shapes. 

The  O-Cedar  is  extensively  advertised   in    the    daily    papers,    weeklies, 
monthlies,  quarterlies  and  on  bill-boards.      Housewives  in  your  vicinity 
are  reading  about  its  great  time  and  labor  sav- 
ing qualities — let  them  see  it  in  your  window 
and  you'll  effect  many  sales. 

The  O-Cedar  is  sold  on   the   "satisfaction   or 
money  back"  principle. 

Order  from  your 
jobber. 


OiSdar 


GIVES  ALL  FURNITURE  AND  VARNISHED  WOOD 
WORK  A  NEW-LIKE  APPEARANCE  AND  LUSTRE. 
Mure  than  that,  it  cleans  as  it  polishes,  making  the  furni- 
ture hygienically  clean.  The  hard,  dry,  durable  lustre 
it  gives  never  becomes  foggy  or  hazy,  sticky  or  gummy, 
or  dust-collecting.  It  is  economical  because  you  use  half 
O-Cedar  and  half  water. 

Order  from  your  jobber. 
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